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INVITATION 


We  will  be  back  at  the  old  stand  again 
this  year — Room  118-119  and  extend 
an  invitation  to  all  Convention  Visitors 
to  pay  us  a call. 

Drop  in  and  rest  if  you  are  tired — 
your  friends  will  be  there. 

You  will  not  be  bored  with  business 
talk  or  pressed  to  buy. 


216  W.  South  Water  Street 
CHICAGO 
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How  Do  They  Do  It? 

SUCCESSFUL  shippers  of  poultry,  eggs  and 
produce  succeed  because  they  are  equipped 
to  take  advantage  of  market  conditions.  Well- 
insulated  cold  storage  rooms  enable  them  to 
hold  their  products  for  good  prices.  And  they 
are  very  careful  to  see  that  their  rooms  are  well 
insulated.  That  is  why  you  find  Nonpareil 
Corkboard  in  so  many  of  the  most  efficiently 
designed  and  operated  plants. 

The  high  insulating  value  of  Nonpareil 
Corkboard  excludes  most  of  the  outside  heat, 
thus  saving  refrigeration  and  maintaining  uni- 
form temperatures  at  low  operating  cost.  Non- 
pareil Corkboard  does  not  absorb  moisture; 
hence,  it  will  not  rot,  or  mold,  or  deteriorate 
in  any  way.  Rooms  so  insulated  are  dry  and 
free  from  harmful  odors. 

Moreover,  Nonpareil  Corkboard,'  properly 
installed , lasts  indefinitely.  Repairs  and  main- 
tenance are  negligible  and  the  insulation  should 
never  have  to  be  replaced. 

Armstrong  Cork  & Insulation  Company 

155  Twenty-fourth  St.,  Pittsburgh,  Pa. 

Also  manufacturers  of  Nonpareil  Cork  Covering  for  brine  and  ammonia  lines , coolers , tanks  and  cold 
surfaces  generally ; Nonpareil  High  Pressure  Covering  for  steam  lines , feed  water  heaters , 
boilers , etc. ; Nonpareil  Insulating  Brick  for  furnaces , ovens,  boiler  setting , etc.; 

Nonpareil  Cork  Machinery  Isolation  for  noisy  machines , and  Linotile  and 
Armstrong’s  Cork  Tile  for  floors  in  offices , residences , etc. 

Nonpareil  Corkboard  Insulation 

-.For  Poultry , Egg  and  Produce  Rooms  — 


Write  today  for  a copy  of  “Small 
Cold  Storage  Room a, 9 9 a 36 -page 
book  filled  with  helpful  facta  on 
chill  room  construction . It  ia  sent 
on  request , without  charge . 
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The  Buyer’s  Page 


Fewer  Parts,  Less  Work,  More  Flexibility,  'with 
this  New  No.  5 American  Butter  Cutting  Machine 


THIS  machine  is  a single  unit, 
on  one  base,  very  simple  in 
construction,  with  fewest  possible 
working  parts.  Only  one  large 
slow  working  gear  is  required  to 
operate  the  eccentric  which  drives 
the  piston. 

There  is  no  cover  to  lift  up  and 
down,  no  starting  lever.  The  pis- 
ton is  traveling  back  and  forth 
continuously  in  the  butter  cham- 
ber, running  through  two  prints 
with  every  stroke — 20  strokes  per 
minute. 


CUTTING  FRAME  -B- 
THiS  CUTS  THE  BUTTE* 
INTO  SLABS  AND  PIECES 


WOOD  BACK  -CT 
PREVENTS  PIECES 
FROM  FALLING  | 


PIECES  ARE  FED 
THROUGH  HERE  “G" 
INTO  BUTTE* 
CHAMBER 


SET  SCREWS  -K* 
WHICH  ADJUSTS 
GUAGE  PLATE 


WOOD  TABLE  "E” 
SLABS  AND  PIECES 
ARE  PILED  HERE 
ALSO  PROTECTS 
WORKING  PARTS 


GUAGE  PLATE  T 
FOR  CORRECTING  i 
WEIGHTS  / 


CUTTING  BAR  “N* 
/ SPRINGS  BACK 
' AFTER  CUTTING 


WOOD  PLATFORM  “A" 
WHERE  BUTTER  IS  FIRST 
PLACED  BEFORE  SLIDING 
UNDER  CUTTER  “B"  \ 


WOOD  TRAY  -M“ 


LEVER  -O' 

''SHIFTS  CUTTING  BAR 
TO  RIGHT  POSfTlON  TO 
AVOID  WASTE  END  PIECE 


HAND  CRANK  "D* 

RAISES  AND  LOWERS 
CUTTING  FRAME  -B" 


BUTTER  CHAMBER  “H‘  ^ 

(MONEL  METAL) 

SpMPRESSiON  IS  DONE  HERE 


REMOVABLE  CUTTING  HEAtJT.1 
HELD  BY  THUMBNUTS 


W LOVERED 

W motor 

U VJI 

n 

fir  ~~  ™ 

EL 

W STRt 

5^ 

i§Sl 

This  machine  turns  out  clean-cut  prints  of  accurate  weight.  The  change  from  % lb.  to  % lb.  or  1 
lb.  prints  is  made  instantly  without  changing  a wire,  by  means  of  different  cutting  heads  which  may 
be  quickly  clamped  upon  the  mouth  of  the  butter  chamber.  A shifting  arrangement  of  the  cutting 
bar  enables  operator  to  practically  eliminate  the  necessity  for  throwing  butter  back  into  machine. 

Operator  needs  to  move  only  a step  in  his  work  — a great  saver  of  labor. 


’ Write  for  complete  information  and  prices. 


Mojonnier  Oil  Immersed  Butter  Print  Scales 


THIS  scale  is  designed  especially  for  the  weighing  of  butter  prints,  lard  prints,  or  any  other  product  that 
requires  the  net  weight  to  be  known,  or  specified  upon  the  label. 

All  working  parts  are  immersed  in  oil,  thus  preventing  corrosion,  and  wear  of  the  bearings.  It  is  unaffected 
by  salt  water  or  by  the  damp  conditions  usually  encountered  in  creameries  or  other  dairy  plants.  The  scale 
case  is  beautifully  finished  in  white  vitrified  porcelain  enamel  on  cast  semi-steel.  The  scale  pans  are  made  of  . 
the  lustrous  and  non-corrosive  ‘‘Milk  Metal” 


The  scale  is  sensitive  to  less  than  1-64  ounce,  and  it  gives  accurate  results.  It  is  the  most  accurate  butter  print 
scale  on  the  market  today.  With  butter  at  its  present  high  price,  eachl-8  ounce  is  worth  l-2c  per  print — 5,000 
prints  per  day,  loss  of  $25.00  per  day. 

It  works  very  rapidly,  insuring  maximum  results  upon  the  part  of  the  operator. 

You  can  run  no  risk  in  ordering.  The  scale  carries  the  strong  guarantee  of  the  manufacturers.  Wearing  parts, 
replaceable  at  low  cost. 

Specifications — Table  space,  6x15  in.  Height  to  top  of  pan  8 3-4  in.  Height  over  all.  17  in.  Pan  diameter. 
4 3-4  in.  Additional  weights  furnished  at  extra  cost.  Shipping  weight  with  oil,  about  50  pounds. 


Brass  Weights,  extra — 

No.  S10C — 1-2  ounce,  each $0.65  No.  S 9 — 8 ounce,  each 1 .25 

No.  S10B — lounce.each 70  No.  S 8 — t lb.  each 1.75 

No.  S10A — 2 ounce,  each 90  No.  S8A — 2 1b.  each..  F 3.15 

No.  S10  — 4 ounce,  each 1.00 


Mojonnier  Oil  Immersed  Butter  Print  Scales,  including  two  4-oz.,  one8oz.,  one  1-lb.  brass  nickeld^C  AA 
plated  weights  and  oil,  all  complete 


S50  Mojonnier  Oil  I mmersed  Butter  Print  Scale 

t Manufactured  under  G.  L.  Rushton  Pat.  Jan.  9,  1917 

'..Twin  City  Branch — 2490-2494  University  Avenue,  St.  Paul,  Minn. 

A.H.Bari>er  Creamery  Supply  Cbu 

3ooWAustin  Ave.,  Chicago,USA. 


A.  H.  Barber  Creamery  Supply  Co. 

Gentlemen— Please  send  us  com- 
plete information  and  prices  on 


Name . . , 
Address, 
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The  Sixteenth  Annual  Convention 


Everything  in  Readiness  for  What  Promises  to  be  the  Greatest  Convention 

in  the  History  of  the  Association 


Promptly  at  twelve  o’clock  noon  of  October  16,  1922, 
President  Jacob  M.  Klein  hopes  to  say,  “Gentlemen,  be 
seated !” 

Before  then,  however,  those  attending  the  Sixteenth 
Annual  Convention  of  the  National  Poultry,  Butter  and 
Egg  Association  should  contribute  to  their  own  comfort 
and  peace  of  mind  by  complying  with  the  following  hints. 

Immediately  after  being  cared  for  in  the  way  of  hotel 
accommodations,  members  should  call  at  the  Executive 
Offices  which  will  be  located  on  the  first  floor  above  the 
mezzanine  floor  of  Hotel  Sherman.  Here  they  will  find 
out  two  registration  cards.  After  filling  out  the  cards, 
the  clerk  in  charge  will  give  out  the  badges  and  luncheon 
tickets  (one  luncheon  ticket  to  each  member  in  good 
standing  free  of  charge — extra  tickets  at  actual  cost). 
Those  who  have  not  paid  their  dues  for  the  ensuing  year 
will  be  asked  to  pay  them  at  this  time,  otherwise  they  will 
not  be  permitted  to  participate  in  the  functions  of  the 
convention.  They  should  have  in  readiness,  the  sum  of 
$25  for  this  purpose. 

After  these  formalities,  the  next  step  will  be  to  go 
to  the  railroad  desk  on  the  same  floor  and  have 
return  ticket  validated.  The  clerk  in  charge  at  this  desk 
will  issue  the  proper  certificate.  Bear  in  mind  that  no 
person  will  be  entitled  to  a reduced  fare  for  the  return 
trip  unless  he  have  such  certificate,  and  the  only  place 
one  can  be  procured  is  at  the  place  indicated. 

Last  year  several  persons  put  off  the  procuring  of 
the  certificate  till  the  last  moment  before  departure,  and 
the  result  was  that  they  had  to  pay  full  fare  going  home. 
To  avoid  this,  this  year,  get  the  certificate  the  moment 
after  you  get  a badge — this  is  the  only  safe  way. 

After  these  matters  have  been  cared  for,  members 
are  at  liberty  to  do  as  they  please  till  about  11 :45  a.  m. 
At  this  hour  the  Executive  Committee  requests  their 
presence  in  the  Tiger  Room.  This  is  the  large  banquet 
room  and  is  located  on  the  first  floor  above  the  mezzanine 
floor. 


Here,  promptly  at  twelve  o’clock,  President  Jacob 
M.  Klein  hopes  to  see  every  member  of  the  Association 
at  the  annual  Association  luncheon.  He  will  welcome  all 
to  the  convention  with  the  time  honored  words : “Gentle- 
men, be  seated,”  and  thus  will  be  formally  opened  for 
business,  the  Sixteenth  Annual  Convention  of  the  National 
Poultry,  Butter  and  Egg  Association.  At  this  time  the 
doors  to  the  luncheon  room  will  be  closed  and  the  Execu- 
tive Committee  requests  that  no  person  leave  the  tables 
until  the  luncheon  is  concluded. 

At  the  conclusion  of  the  luncheon,  President  Klein 
will  introduce  Mr.  M.  A.  Hagensick  of  Des  Moines,  Iowa, 
Second  vice-president  of  the  Association,  who  will  deliver 
the  only  address  scheduled  for  the  business  sessioiis.  Mr. 
Hagensick  will  speak  for  not  to  exceed  fifteen  minutes 
and  will  confine  his  address  to  a brief  history  of  the 
organization  and  its  activities.  At  some  time  during  the 
luncheon,  the  Nominating  Committee  will  make  its  report 
and  the  President  will  appoint  a committee  on  Resolutions. 
After  this  the  luncheon  may  stand  adjourned. 

Guests  at  the  luncheon  will  find  at  each  place  the 
annual  report  of  the  Executive  Committee.  This  report 
will  be  a resume  of  the  business  transacted  in  the  Execu- 
tive Offices  in  the  last  year ; it  will  be  in  pamphlet  form 
and  in  addition  will  contain  the  reports  of  the  Secretary, 
Treasurer  and  standing  committees  of  the  Association. 

Heretofore  members  of  the  Association  have  shown 
a pronounced  dislike  for  business  sessions,  and  it  has 
been  almost  impossible  to  drag  them  into  such  sessions. 
The  result  has  been,  that  after  many  speakers  have  spent 
weeks  in  preparing  addresses,  they  find  themselves  talking 
to  empty  chairs.  This  has  always  occasioned  more  or 
less  embarrassment  to  those  who  have  arranged  the  pro- 
grams, and  this  year,  while  ample  provision  has  been 
made  to  have  discussions  and  reports  on  any  topics  mem- 
bers may  suggest,  the  luncheon  is  the  only  session  of  the 
Association  which  has  a set  program.  To  care  for  the 
discussion  of  any  subjects  members  desire,  at  each  place 
at  the  tables,  cards  will  be  found  on  which  members  are 
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THE  TITE-PACK  FILLER  CO. 
728  W.  Madison  St. 
CHICAGO 


@_3lHb 


Telephone:  MONROE  5430 
EGG  CASES 


EGG  BREAKAGE  PRACTICALLY  ELIMINATED  with  additions  to  the  ordinary  honey-comb  filler 
we  have  produced  a filler  that  is  used  in  the  same  old  way  and  will  carry  your  eggs  without  breakage. 


The  Tite-Pack  Cushion 

Flaps  prevent  play  of 
filler  in  case. 


Easy  to  place  in  case. 


Transfers  easily 
points  A or  B. 


Heavy  stock  lengthwise 
of  case  and  car  prevent 
buckling  of  filler. 


These  Flaps  Cushion 
the  eggs  and  line  up 
the  pack. 


Loose  excelsior  top 
and  bottom  makes  a 
saving  of  $11.00  per 
car. 


Filler  seats  itself  in  any 
case  even  when  case  is  off 
center. 


A pad  may  b* 
used  to  top. 


The  eggs  cannot  touch 
walls  of  case. 


No  extra  pads  are  to 
be  used  between  filler, 
making  a saving  of 
$8.00  per  car. 


Pad  on  bottom  with 
loose  excelsior  on 
top  make  a saving  of 
$4.00  per  car. 


The  lock  that  will 
not  shake  apart. 


The  secure  pack. 


Pat.  App’d.  For 


The  features  shown  above  insures  your  seasons  pack  against  damage  at  no  extra  cost  to  you.  The  heavy  stock  in  the  filler  length- 
wise of  case  and  car  absolutely  prevents  buckling.  The  Tite-Pack  Flap  does  not  allow  the  eggs  to  crash  against  walls  of  case. 
Egg  shipments  carry  to  market  in  perfect  condition  and  at  no  greater  cost  of  package. 

Many  high  grade  egg  shippers  (names  on  request)  use  and  indorse  the  Tite-Pack  Filler. 

A trial  will  convince  you.  Send  for  samples. 

THE  TITE-PACK  FILLER  CO. 


728  WEST  MADISON  ST. 


CHICAGO 


AT  THE  CONVENTION— DISPLAY  ROOM  US 
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requested  to  mention  the  topic  of  any  question  they  desire 
to  have  discussed.  * 

As  the  luncheon  progresses,  these  cards  will  be  col- 
lected and  from  them,  the  program  for  Tuesday  morning's 
session  will  be  arranged.  For  example:  some  member 
might  want  to  know  whether  it  would  be  beneficial  for  the 
trade  to  have  all  refrigerator  cars  placed  in  a pool.  He 
would  merely  write  on  the  card  “pooling  cars"  or  words 
to  that  effect.  This  subject  would  then  be  placed  on  the 
program  for  Tuesday  morning  at  ten  o'clock.  The  member 
suggesting  the  topic  would  be  expected  to  appear  on 
Tuesday  morning  and  lead  the  discussion  or  ask  questions. 
There  is  no  limit  to  the  number  of  topics  that  may  be 
suggested,  and  members  are  urged  to  use  the  cards  freely. 
A Bulletin  Board  will  be  located  in  a convenient  place 
on  which  will  appear  the  program  as  afr ranged  from  the 
cards. 

The  Executive  Committee  had  nothing  to  say  con- 
cerning the  program  for  Tuesday  afternoon.  The  by-laws 
settle  that. 

Tuesday  afternoon  session  will  be  devoted  to  report 
of  the  Resolutions  Committee,  election  of  officers,  selection 
of  meeting  place  for  1923,  unfinished  business  and  final 
adjournment. 

The  Entertainment 

The  entertainment  of  members  is  in  the  hands  of 
the  Chicago  trade.  The  general  committee  in  charge  has 
had  meetings  almost  daily  and  lack  of  time  or  money  does 
not  stand  in  the  way  of  having  all  guests  properly  cared 
for. 

During  the  time  the  men  will  be  in  attendance  at  the 
noonday  luncheon  on  October  16,  the  ladies  will  be  sight- 
seeing and  preparing  for  the  banquet  at  six  o'clock  in 
the  Tiger  Room  at  Hotel  Sherman.  The  banquet  will  be 
the  best  that  can  be  provided,  and  between  the  courses 
light  entertainment  of  very  high  class  will  be  provided. 


The  speaker  will  be  the  Honorable  William  Hale  Thomp- 
son, Mayor  of  the  City  of  Chicago.  After  the  banquet 
the  guests  will  adjourn  to  attend  the  Palace  Theatre, 
where  two  floors  have  been  reserved. 

On  Tuesday  at  twelve  o'clock  noon,  the  ladies  will 
leave  Hotel  Sherman  by  auto  for  Marigold  Gardens 
where  luncheon  will  be  served  and  entertainment  provided. 
At  this  luncheon,  souvenirs  will  be  presented. 

Heretofore  the  ladies  have  been  the  only  recipients 
of  souvenirs,  but  this  year  the  men  will  participate  and 
those  selected  for  the  men  will  more  than  outweigh  in  # 
value  the  cost  of  the  banquet  ticket. 

In  addition  to  the  entertainment  provided,  the  Com- 
mittee has  paid  special  attention  looking  toward  the  com- 
fort of  the  ladies.  A suite  of  rest  rooms  for  their 
exclusive  use  has  been  provided  in  Suite  108  on  the  first 
floor  above  the  mezzanine.  These  rooms  will  be  in  charge 
of  maids  who  will  be  available  at  all  hours  during  the 
convention. 

Ample  arrangements  have  been  made  for  shopping 
hours  and  guides  will  be  available  to  render  assistance  to 
any  who  may  require  assistance. 

In  arranging  the  program  for  the  Sixteenth  Annual 
Convention  of  the  National  Poultry,  Butter  and  Egg 
Association,  of  which  the  foregoing  is  an  outline,  all 
committees  have  worked  with  but  one  end  in  view,  and 
that  is  to  make  the  Convention  the  greatest  in  the  history 
of  the  trade.  And  the  Executive  Committee,  in  its  desire 
to  have  this  a strictly  members’  convention,  have  left  the 
program  in  such  shape  that  members  have  the  opportunity 
of  indicating  the  kind  of  a program  they  want.  In  this 
regard,  the  Executive  Committee  has  been  actuated  by 
the  thought  that  this  year,  by  reason  of  -existing  condi- 
tions, members  will  care  to  devote  more  time  to  their 
own  personal  affairs  than  to  affairs  wfiich  are  of  interest 
to  the  industry  at  large. 


COMMERCIAL  ARBITRATION  AND  PREVEN- 
TION OF  WASTE 


A.  J.  Wolfe,  Chief,  Division  of  Commercial  Laws,  U. 

S.  Department  of  Commerce 

It  is  a significant  fact  that  in  the  commercial  arbitra- 
tion conference  which  met  in  the  building  of  the  Depart- 
ment of  Commerce  on  November  15,  1921.  there  was  a 
preponderant  attendance  of  executives  representing  trade 
associations  of  producers  and  shippers  of  perishable 
foodstuffs.  Nowhere  else  is  the  absurdity  of  going  to 
law  ovfcr  minor  points  of  contract  compliance  so  appar- 
ent as  in  the  various  branches  of  the  provision  trade. 
Lawsuits  take  time,  and  in  the  meanwhile  the  object 
of  the  dispute  deteriorates  and  is  rendered  useless.  Waste 
of  food  is  an  economic  crime,  and  it  is  that  innocent 
party,  the  consumer,  who  bears  the  penalty. 

The  subject  of  commercial  arbitration  is  one  that 
concerns  vitally  not  only  the  merchant  who  seeks  to 
do  business  honorably  and  welcomes  the  opportunity 
of  an  amicable  and  speedy  settlement  of  those  differ- 
ences that  now  and  then  unavoidably  arise  in  trading; 
not  only  the  lawyer  who  holds  to  the  view  that  it  is 
his  duty  to  keep  his  client  from  needless  litigation ; 
it  concerns  most  of  all  the  consumer,  who  is  bound  to 
benefit  by  every  factor  which  lessens  the  waste  in  dis- 
tribution and  to  suffer  from  every  factor  that  increases 
it;  and  last  but  not  least  the  producer — in  the  first  line 


the  farmer,  who  without  an  efficient  system  of  arbitration 
often  faces  the  tptal  loss  to  his  shipment. 

Commercial  Arbitration  a Constructive  Movement 

Commercial  arbitration  is  far  from  a mere  theory 
championed  by  college  economists;  neither  is  it  a hobby 
of  doctrinaires,  nor  yet  an  incidental  phase  of  com- 
mercial relations  of  interest  to  some  and  of  no  concern 
to  others.  Commercial  arbitration  is  a constructive 
movement  the  principle  of  which  is  universally  admitted, 
but  the  practical  application  of  which  to  business  within 
a country  and  between  different  countries  is  still  in  its 
infancy.  The  development  of  this  pr^tice  will  do  more 
to  render  business  safe  and  sane,  economical  and  de- 
pendable than  any  other  measure  yet  devised.  It  is 
true  beyond  contradiction  that  a universally  adopted  sys- 
tem of  commercial  arbitration  would  have  made  impos- 
sible that  wave  of  cancellations,  rejections,  and  insincere 
complaints  which  not  long  ago  threatened  to  disrupt  the 
entire  fabric  of  international  commerce. 

For  it  is  a phenomenon  with  which  unfortunately 
the  business  world  has  become  too  familiar  that  in  the 
wake  of  a declining  market  there  comes  an  epidemic 
of  fault-finding.  Who  ever  heard  of  a customer  re- 
fusing a shipment  on  a rising  market  under  plea  of 
late  delivery?  Why  should  a manufacturer  ship  hon- 
estly made,  honestly  packed  goods  and  still  fear  that  the 
cargo  may  not  meet  an  equally  honest  acceptance?  Com- 
mercial arbitration  is  the  solution  of  the  difficulty.  If 
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merchants  include  in  their  contracts  a clause  submitting 
disputes  that  may  arise  to  arbitration ; if  the  laws  of 
states  and  of  nations  lend  the  prestige  of  legal  recogni- 
tion to  arbitration  awards  honestly  and  competerftly  ren- 
dered; if  treaties  between  nations  provide  that  such 
awards  have  international  validity,  then  the  day  of  the 
contract-jumper  and  of  the  concession-extorter  will  pass 
into  history  with  such  other  ancient  abuses  of  commerce 
as  piracy  and  the  like. 

Arbitration  a Means  of  Conservation 

Unquestionably  the  experiences  of  the  past  few  years 
have  given  a great  impetus  to  the  promotion  of  com- 
mercial arbitration.  Can  anyone  doubt  that  honestly 
administered  arbitration  machinery,  with  the  backing  of 
home  law  and  international  treaty  agreement,  could  have 
cleared  the  tangles  between  foreign  merchants  and  their 
customers  after  the  collapse  of  the  post-war  boom  more 
efficiently  and  with  less  loss  all  around  than  litigation? 
Commercial  arbitration  stands  for  conservation,  not  only 
of  such  material  things  as  profits,  property  rights,  and 
business  relations,  but  still  more  of  such  intangible  but 
priceless  elements  of  commerce  as  business  honor,  busi- 
ness safety,  and  business  friendship. 

In  Commerce  Reports  for  September  11  reference 
was  made  to  the  unanimous  approval  by  the  San  Fran- 
cisco convention  of  the  American  Bar  Association  in 
August,  1921,  of  a Federal  statute  to  make  written  agree- 
ments to  submit  trade  disputes  to  arbitration  in  business 
between  states  and  between  states  and  foreign  countries 
valid  and  enforceable.  The  convention  also  unanimously 
endorsed  the  text  of  a treaty  clause  which  it  hoped  might 
be  used  in  future  commercial  treaties.  There  is  nothing 
.surprising  in  this,  for  there  is  no  antagonism  between  the 
practice  of  law  and  commercial  arbitration. 

Measures  Needed  to  Make  Arbitration  Effective 

To  make  the  machinery  of  arbitration  universally 
effective  the  following  measures  have  been  proposed : 
A Federal  law,  to  take  care  of  interstate  and  of  foreign 
commerce;  a uniform  State  arbitration  law,  to  take 
care  of  commerce  within  States ; and  commercial  arbitra- 
tion treaties  to  take  care  of  foreign  trading.  Naturally 
the  introduction  of  legislation  in  48  States  is  bound  to 
be  a slow  process,  and  a Federal  bill,  if  adopted,  would 
be  the  ideal  solution. 

With  regard  to  trade  with  foreign  lands,  the  expe- 
rience of  the  Division  of  Commercial  Laws  in  the  thir- 
teen months  since  its  formation  has  clearly  brought  out 
the  fact  that  litigation  in  foreign  lands  based  upon  con- 
tracts with  foreign  customers  is  destructive.  If  arbitra- 
tion is  provided  for  by  treaty  (the  authors  of  the  proposed 
treaty  clause  text  do  not  offer  it  as  an  ideal  text,  but 
merely  as  an  exposition  of  the  factors  which  are  needed 
to  make  it  a live  and  workable  instrument),  trading  with 
foreign  countries  will  be  safer,  and  a saving  to  all — 
most  of  all  to  the  consumer — will  be  the  inevitable  result. 

Commercial  arbitration  must  also  be  appealed  to 
to  prevent  that  recently  so  aggravated  evil  of  rejections 
of  merchandise  without  cause.  Some  provision  may  be 
made  for  determining  the  fact  that  merchandise  at  ship- 
ment is  in  accord  with  contractual  specifications  and  re- 
jection on  specious  pleas  to  the  contrary  should  be  ren- 
dered impossible  in  the  face  of  such  a certificate. 

\ 

Recommendations  of  Advisory  Committee 

Summarized,  the  needs  of  commercial  arbitration 
have  been  adequately  expressed  in  the  recommendations 


passed  by  the  ways  and  means  subcommittee  of  the  ad- 
visory committee  on  arbitration  which  constituted  itself 
in  response  to  a suggestion  made  by  the  Secretary  of 
Commerce  in  the  summer  of  1921,  and  which  met  in  De- 
cember, 1921.  The  text  of  these  recommndations  fol- 
lows : 

The  New  York  Arbitration  Law  now  makes  all  written  con- 
tracts to  arbitrate  future  differences  valid,  enforceable,  and 
irrevocable;  we  believe 

1.  That  the  other  States  in  the  Union  should  emulate  the 
example  of  the  State  of  New  York  and  pass  similar  laws.  To 
accomplish  this  result  the  New  York  State  Chamber  of  Com- 
merce has  been  working  for  over  a year. 

2.  That  Federal  legislation  covering  commercial  arbitration 
as  relating  to  foreign  and  interstate  commerce  be  enacted. 

3.  That  wherever  possible,  treaties  be  made  by  our  country 
with  foreign  countries  with  which  this  country  docs  business, 
which  shall  provide  that  arbitration  agreements  made  between 
their  respective  nationals  shall  be  valid,  enforceable,  and 
irrevocable. 

4.  That  by  such  treaties  provision  be  made  for  the  recipro- 
cal enforcement  of  such  arbitration  agreements  'by  the  courts 
in  the  countries  party  to  the  treaty. 

5.  That  by  such  treaties  it  be  covenanted  that  reciprocally, 
arbitration  decisions  in  the  countries  party  to  the  treaties  be 
honored  and  enforced. 

6.  That  the  Webb-Pomerenc  Act  be  amended  so  as  to  pro- 
vide that  in  foreign  trading  an  arbitration  agreement  bind  the 
American  merchant  only  when  it  is  equally  binding  upon  the 
foreigner  in  his  country. 

7.  That  the  work  of  the  Bureau  of  Standards  be  extended 
upon  a self-supporting  basis  so  as  to  provide  that  before  ship- 
ment the  quality  of  merchandise  may  be  authoritatively  passed 
upon.  This  would  prevent,  in  the  great  majority  of  cases,  re- 
fusals of  merchandise  at  destination  on  grounds  of  alleged 
defects.  We  feel  confident  that  merchants  will  gladly  pay 
reasonable  fees  for  the  determination  by  such  an  impartial 
body  of  the  quality  of  the  merchandise,  according  to  fixed  or 
contractual  standards.  < 

8.  That  the  practicability  of  instituting  a system  of  insur- 
ance against  rejection  of  merchandise  at  the  point  of  destina- 
tion Ije  carefully  considered. 

9.  That  in  all  future  contracts  by  our  Government  for 
supplies  there  be  inserted  a standard  arbitration  ^clause.  We 
believe  that  this  will  result  in  securing  for  the  Government 
lower  prices  and  better  terms  than  heretofore.  The  merchant 
today  must  add  to  his  cost  a percentage  to  cover  the  risk 
incident  to  rejection  or  claims  made  on  technical  grounds. 

A Field  of  Usefulness  for  Trade  Organizations 

The  State  of  New  York  is  at  present  the  only  State 
which  has  a law  declaring  arbitration  clauses  in  contracts 
valid,  binding,  and  irrevocable.  Under  this  law  the 
Chamber  of  Commerce  of  the  State  of  New  York  has 
for  years  operated  for  the  good  of  merchants,  at  home 
and  abroad  availing  themselves  of  its  dispute-arbitrating 
machinery..  Indeed,  arbitration  has  been  successfully 
practiced  by  this  chamber  since  the  earliest  days  of 
American  independence. 

And  herein  lies  the  .great  field  of  usefulness  for  rec- 
ognized trade  bodies  and  business  men’s  organizations 
throughout  the  world.  Such  bodies  should  create  facili- 
ties for  the  efficient  administration  of  arbitration  ma- 
chinery. There  can  be  no  dispute  arising  out  of  a con- 
tract between  honorable  business  men  which  can  not  be 
equitably,  quickly,  and  inexpensively  settled  by  arbitra- 
tion. This  would  relieve  court  calendars  and  limit  the 
activities  of  courts  in  commercial  matters  to  cases  which 
are  beyond  the  pale  of  arbitration.  The  universal  adop- 
tion of  arbitration  would  mean  the  emancipation  of  busi- 
ness from  law  slavery  and  the  emancipation  of  the  legal 
profession  from  technical  drudgery  in  contract  disputes. 
It  is  the  enfranchisement  of  business  in  the  administra- 
tion of  its  own  affairs. 
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FEED 

WONDERFAT 

SHIPPING  FEED 

A PROFIT  MAKER 


It  is  a pure,  clean  feed  especially 
made  for  live  car  shippers — con- 
sists of  only  those  materials  which 
will  be  most  productive  in 
building  up  the  poultry — abso- 
lutely uniform  in  blending  — 
highly  palatable — so  carefully 
ground  that  it  is  easily  digested. 


Easy  to  prepare  for  feeding  — 
quick  in  results  — a profit  maker. 

Wonderfat  Station  feed  is  made 
especially  for  station  feeding  — 
in  producing  and  developing  the 
highest  grade  of  dressed  poultry 
— also  a money  maker. 


Write  Mill  Nearest  You  for  Com- 
plete Information  and  Prices 


Arcady  Farms  Milling  Company 

208  S.  La  Salle  St.,  Chicago 

Clover  Leaf  Milling  Company 

Ontario  St.  and  Cloverdale  Rd.,  Buffalo,  N.  Y. 


Golden  Grain  Milling  Company 

East  St.  Louis  111. 

Triangle  Milling  Company 

No.  Kansas  City,  Mo. 
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A Much  Condemned  Middleman — The  Poultry 
and  Egg  Commission  Merchant 

By, Everett  F.  Murphy 


So  much  has  been  said  in  the  past  in  the  way  of 
condemning  the  middle-men  and  the  spread  in  prices 
between  producers  and  consumers  that  the  writer  felt  it 
was  worth  while  to  make  an  investigation  along  the 
lines  pertaining  particularly  to  the  poultry  and  egg  busi- 
ness, inasmuch  as  he  is  engaged  in  that  phase  of  the 
work  representing  producers. 

It  was  surprising  to  learn  that  the  largest  spread 
between  any  two  of  the  interested  classes  came  between 
the  retailer  and  consumer. 

The  added  cost  between  the  retailer  and  the  con- 
sumer seems  to  deserve  more  careful  study  on  account 
of  the  fact  that  it  is  quite  large  and  affects  the  quantity  of 
products  consumed  because  of  the  relatively  high  price 
to  the  ultimate  consumer.  About  this,  however,  we  are 
not  so  much  concerned,  as  we  are  nearer  our  own  doors 
on  the  farm — we  have  a little  problem  there  since  the 
local  country  buyers  do  not  pay  on  the  basis  of  quality 
and  since  there  has  been  such  a large  spread  between 
prices  paid  on  farms  and  those  at  terminal  markets  and 
this  is  now  being  cared  for  by  cooperative  marketing. 

The  Commission  Merchant 

Since  the  commission  merchant  has  been  so  much 
criticized  and  because  he  is  the  next  step  in  market- 
ing after  the  produce  leaves  the  farms  when  it 
reaches  the  terminal  market,  producers  have  a right  to  be 
interested  in  whether  or  not  the  commission  merchant 
performs  service  that  is  worth  the  price. 

We  will  admit  that  the  moral  code  of  ethics  of  dif- 
ferent individuals  varies  no  matter  what  business  is  taken 
into  consideration.  The  same  is  true  with  commission 
men  and  the  same  is  true  with  producers,  retailers,  etc. 
We  shall  speak  here  only  of  those  whose  moral  code  of 
ethics  is  the  best — those  are  the  ones  with  whom  we  do 
business. 

The  question  is  this— do  these  people — these  com- 
mission men  who  deal  in  poultry  and  eggs,  render  % a 
needed  service  that  is  worth  the  money? 

Our  producers  have  sent  many,  many  shipments  to 
Chicago  and  to  New  York  and  sold  them  through  the 
aid  of  reliable  commission  men.  We  know  who  these 
reliable  ones  are  for  we  have  made  our  survey. 

When  a producer  sends  a shipment  of  poultry  or 
eggs  to  a reliable  commission  firm,  he  has  the  satisfaction 
of  being  sure,  that  no  matter  what  the  market  is  in  the 
way  of  supply  and  demand  that  his  stuff  will  not  come 
back  but  will  be  properly  taken  care  of.  He  is  dead 
certain  of  receiving  a price  based  entirely  upon  the  grade 
his  product  represents.  He  is  sure  of  receiving  the  high- 
est price  which  can . be  obtained  for  his  produce  on  a 
competitive  market.  One  might  say  that  there  is  no 
competition  among  reliable  commission  men.  I do  happen 
to  know  from  actual  experience  that  there  is  the  very 
keenest  kind  of  competition,  in  Chicago  for  example, 
between  reliable  commission  firms. 

The  commission  man  is  responsible — he  assumes  the 
responsibility  of  the  shipper’s  poultry  and  eggs  on  arrival 
at  his  place  of  business.  The  producer  does  not  have  to 
worry  any  more.  The  check  comes  back  without  delay 
and  a statement  showing  the  quantity,  weight  and  the 
price  his  produce  brought,  based  on  quality,  the  market 


prices  prevailing  that  day  on  that  grade,  the  express 
charges,  the  commission,  and  net  returns.  There  are  no 
“ifs”  and  “ands”  about  it.  It  is  all  down  in  black  and 
white. 

Our  experience  thus  far  has  been  that  we  have  re^ 
ceived  a premium  over  the  top  terminal  market  quota- 
tions for  every  single  shipment  of  poultry  and  eggs  with 
two  exceptions  and  those  two  shipments  sold  at  the  top. 

I have  before  me  a statement  from  one  reliable 
firm  which  shows  that  a shipment  of  springs  brought 
2l/2c  premium  on  the  terminal  market.  For  all  the  serv- 
ices rendered  by  this  commission  firm,  it  cost  about  lc 
a pound — (Five  Per  Cent). 

It’s  worth  the  5%  not  to  have  to  worry  about  the 
poultry  after  it  leaves  our  hands ! 

The  foregoing  is  talking  about  small  business.  The 
following  will  show  how  the  bigger  business  is  handled 
by  the  so-called  “middle-men.” 

It  is  part  of  the  duty  of  a commission  man  to  keep 
his  shippers  posted  as  to  the  market  conditions  free  of 
expense  to  them;  to  send  them  tags,  rubber  stamps  or 
stencils  for  marking  or  tagging  shipments.  He  pays 
freight  charges  or  express  charges  on  goods  consigned 
to  him  and  while,  according  to  law,  he  does  not  have  to 
pay  for  goods  sold  for  shippers  account,  until  he  actually 
has  the  money  from  the  buyer,  yet  in  every  day  practice 
the  shipper  is  paid  as  soon  as  the  goods  are  sold  if  he  is 
dealing  with  the  right  kind  of  a house. 

Should  the  buyer  fail,  the  commission  man  assumes 
the  loss  although  legally  he  is  not  compelled  to  do  so. 

Large  shippers  generally  require  accommodation  in 
the  way  of  money  advanced  on  bills  of  lading  and  it  is  a 
common  practice  for  commission  merchants  to  pay  in  the 
neighborhood  of  75  or  80  per  cent  of  value  of  the  goods, 
such  as  Butter,  Eggs,  Dressed  Poultry,  Live  Poultry  in 
carlots,  etc.,  and  the  original  bill  of  lading  is  attached  to 
the  draft. 

In  order  to  keep  fully  in  touch  with  the  changes  in 
the  market,  the  commission  merchant  in  Butter,  Eggs, 
Poultry  and  the  like,  must  have,  memberships  in  the  local 
Produce  Exchanges  and  take  out  memberships  for  some 
of  his  head  men  all  of  which  is  an  expense  to  him  but 
enables  him  to  render  better  servipe  to  his  customers. 

In  the  handling  of  Butter  he  must  have  a refrigerated 
salesroom,  clean,  well  lighted  and,  in  addition  to  the  head 
salesman,  he  needs  a corp  of  assistants  all  of  whom 
command  good  wages.  A supply  of  tubs  and  liners  must 
be  kept  on  hand  to  replace  any  that  are  damaged  when 
the  shipment  comes  in ; there  must  also  be  triers  for 
use  in  inspecting  the  butter  and  a telephone  in  the  sales- 
man’s office  so  that  he  may  always  be  in  touch  with  the 
main  office  and  with  outside  customers. 

In  the  Egg  Department,  in  addition  to  the  head  sales- 
man, there  are  one  or  more  inspectors  and  at  times  there 
are  as  many  as  four  to  inspect  eggs  on  track,  in  storage, 
or  at  the  railroad  depots  and  they  must  be  thoroughly 
experienced,  a^  it  is  on  the  inspectors’  reports  that  the 
commission  man  forms  his  estimate  of  the  character  of 
the  eggs  that  do  not  come  to  the  store.  The  commission 
firm  must  have  a supply  of  egg  cases,  flats,  fillers  and 
excelsior  to  replace  damaged  ones,  either  in  the  house 
or  on  track. 
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The  “HOLED -TITE” 

EGG  PACKING 


Wirt 


A Standard 
Packing  in  the 
Standard  Case 
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Advantages  of  the 
“Holed-Tite” 
Cushion  Flat 

The  cushioning  rings  prevent  checking 
and  breaking  in  packing. 

Simpler  and  quicker  to  use — only  two 
kinds  of  packing  material — “Holed- 
Tite  Cushion  Flats"  and  standard 
honey-comb  fillers. 

By  preventing  breakage  in  transporta- 
tion. damage  claims  are  avoided. 

Less  bulk  and  weight — saves  freight 
cost  on  packing  material. 

Insurance  can  be  obtained  against  loss 
by  breakage. 

Packing  is  uniform  and  cleanly,  well 
ventilated  and  fool-proof. 

When  fillers  are  removed  the  eggs  stand 
on  end  on  the  rings  and  cannot  jumble 
together  and  crack. 

Rapid  and  easy  examination  — layer 
easily  taken  out  intact  on  "Holed- 
Tite  ’ Flats — eggs  fully  exposed  and 
can  be  counted  at  a glance.  Fillers 
can  be  quickly  replaced  without  touch- 
ing the  eggs  thus  reducing  cost  of  recon- 
ditioning. 


IN  NO  RESPECT  DOES  THE  “HOLED-TITE”  PACKING  CHANGE  THE  UJ&JAL 
1 MANNER  OF  PACKING.  UNPACKING  OR  HANDLING. 

The  “Holed-Tite”  Flat  is  simply  a modification  of  the  ordinary  flat. 

The  packing  consists  of  the  usual  honey-comb  filler  with  “Holed-Tite”  Flats — no 
other  flats,  pads,  mats  or  excelsior  are  used. 

“Holed-Tite”  Flats  are  light,  elastic,  clean,  durable  and  fool-proof.  In  shipping, 
thev  are  nested.  The  16  “Holed-Tite”  Flats  used  in  packing  a case  are  less  bulky  and 
with  standard  fillers  weigh  from  3-4  to  1 lb.  less  than  the  packing  material  ordinarialy 
used. 

Tests 

Severe  official  shipping  and  other  tests  have  proven  conclusively  that  eggs  placed  in  the  "Holed-Tite" 
packing  can  be  safely  transported  without  damage.  Official  tests  were  made  under  the  supervision  of  U.  S 
Department  of  Agriculture;  New  York  State  Division  of  Foods  and  Markets;  American  Railway  Express 
and  New  York  Central  Railroad  Company. 

Endorsements 

The  “Holed  Tite"  egg  case  packing  has  received  unqualified  endorsements  from  the  members  of  the  Egg 
Committees  of  the  Chicago  and  New  York  Mercantile  Exchanges,  also  from  prominent  wholesale  egg  dealers 
packers,  storage  men,  and  by  many  shippers. 

The  “Holed-Tite”  Patents 

A fourth  patent  was  issued  on  September  twelfth,  1922,  which  in 
connection  with  the  three  patents  previously  granted  fully  and  in  every 
ESN.  detail  covers  the  form  of  the  “Holed-Tite”  Flats,  the  method  of  using 
them,  also  the  making  of  them. 

The  “Holed-Tite”  Egg  Packing  Corporation  is  determined  to  defend 
^ * and  maintain  its  patent  rights  against  any  and  all  imitators — the 

patents  granted  are— No.  l,378,469;May  17,  1921:  No.  1,378,685,  May  17,  . 
1921:  No.  1,413,047,  April  8,  1922:  No.  1,429,207,  September  12,  1922. 
Foreign  patents  also  have  been  granted. 


There  are  thirty-six  cup  shaped  moulded  rings  on  the  upper  side 
of  flat  which  prevent  breakage  in  packing  and  rehandling. 

The  filler  is  automatically  locked  without  being  permanently  at- 
tached to  the  flat — the  filler  cannot  shift,  therefore  the  filler  ends 
are  absolutely  protected. 

Eggs  of  all  sizes  are  protected. 


The  “Holed-Tite”  Egg  Packing  Corpora- 
tion if  now  prepared  to  accept  orders  for 
“Holed-Tite  Cushion  Flats”  for  delivery 
within  a reasonable  time . 


“See  our  exhibit  on  the  Mezzanine  floor  at  the  National  Convention ** 

THE  “HOLED-TITE”  EGG  PACKING  CORPORATION 


752  Broadway 


LEON  MANN,  President 


New  York  City 
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In  the  Poultry  Department  if  one  handles  car  lots,  it 
requires,  in  addition  to  a head  salesman,  an  expert  man 
to  look  after  the  weighing  out  of  cars  at  the  various  plat- 
forms, besides  floormen  to  carry  express  shipments  in 
and  out,  as  is  also  the  case  in  the  Egg  Department,  but 
•the  greatest  expense  in  the  handling  of  poultry  is  in  con- 
nection with  coops,  of  which  carlot  handlers  must  always 
have  a supply  of  from  five  hundred  to  a thousand  empty 
crates  so  that  the  poultry  may  be  placed  in  same  and 
delivered  to  the  customers,  who  afterwards  return  the 
coops  when  they  are  through  with  them.  Around  the 
holidays  it  is  not  at  all  unusual  to  have  out  a thousand, 
or  more,  coops;  The  shipper  does  not  pay  for  the  use 
of  the  coops.  That  is  a part  of  the  expense  of  doing 
business. 

On  top  of  all  this  there  are  telephones  to  be  paid  for, 
bookkeepers,  stenographers,  cashiers,  office  boys — all  of 
which  make  the  overhead  expense  of  the  commission 
house  very  heavy  and  as  the  profit,  per  unit,  is  small,  the 
volume  of  business  must  necessarily  be  large. 

Besides  sending  out  circular  letters  and  telegrams 
there  is  a certain  amount  of  advertising  in  trade  papers 
which  must  be  done  on  account  of  competition. 

The  commission  merchant  must  keep  his  name  be- 
fore the  people  in  the  business,  both  buyers  and  sellers. 
What  is  of  vast  importance  to  the  producer,  is  the  fact 
that  the  commission  merchant  always  has  a ready  cus- 
tomer. 

ALL  FOR  5% ! IS  IT  WORTH  IT? 

Now  don’t  get  the  idea  that  his  profit  is  5%.  No! 
His  profit  is  after  his  expenses  are  paid  out  of  the  5% ! 


Missouri  Egg  Grades 


State  Marketing  Commissioner  Defines  Grade 
for  Producers — Includes  Hints  to 
Producers  and  Dealers 

The  following  grades  of  eggs  are  being  tentatively 
used  by  The  Missouri  State  Marketing  Bureau  in  its 
statewide  standardization  program: 

EXTRA  GRADE — Weight,  24  ounces  per 
dozen  or  over.  Shell — Strong,  sound,  free  from 
stain.  Air  space — Very  small,  not  over  three-eighths 
inch  measured  from  top  of  shell  to  the  membrane. 
Yolk — Slightly  visible,  slow  moving,  no  germ 
growth.  White — Firm  and  clear.  Color — Must  be 
white  or  brown. 

NO.  1 GRADE — Weight,  under  24  ounces  to 
22  ounces  per  dozen.  Shell — Sound,  free  from  stain. 
Air  space — Small,  not  over  one-half  inch.  Yolk — 
Visible,  free  moving.  May  have  slight  germ  growth. 
White — Reasonable  firm  and  clear.  Color — May  be 
white  or  brown. 

NO.  2 GRADE — Shell — Sound,  clean.  Air 
space — May  be  fairly  large.  Yolk — Movable,  may 
be  heavy,  show  heat  or  germ  growth,  but  no  blood. 
White — May  be  thin  and  watery] 

DIRTIES — Shell — Sound,  soiled,  stained  or 
covered  with  foreign  material.  Air  cell — Small  to 
large.  Yolk — Dimly  visible  to  heavy.  White — 
Firm  to  watery  but  no  blood. 

CHECKS  AND  CRACKS— Any  edible  egg 
with  checked  or  cracked  shell  not  leaking. 

ROTS — All  eggs  unfit  for  human  food — in- 
clude black  rots,  white  rots,  red  rots,  green  rots, 
musty,  sour  and  addled  eggs,  mouldy  and  blood 
rings. 

To  dealers  and  producers  the  following  observations 


are  made:  Profits  would  be  greater  if  producers  and 
dealers  would: 

1 —  Buy  eggs  on  a quality,  graded  basis. 

2 —  Candle  carefully. 

3 —  Pack  carefully  in  new  cases,  using  new  fillers 

and  flats  of  standard  weight. 

A — Put  eggs  in  a chill  room  to  maintain  favorable 
temperature  for  holding  until  shipped. 

5 —  Handle  carefully  to  avoid  breakage. 

6 —  Ship  often  to  prevent  staleness. 

7 —  Load  properly  to  avoid  damage. 

8 —  Sell  at  home  the  following  kinds: 

a.  — Large  hatch  spots. 

b.  — Heavily  shrunken  eggs. 

c.  — Settled  yolks. 

d.  — ^Cracked  eggs. 

e.  — Leaking  eggs. 

The  Bureau  also  cautions  against  the  selling  or  ship- 
' ping  in  interstate  commerce  of  the  following  kinds: 

1 —  Black  rots. 

2 —  Mixed  rots — white  rots  or  addled  eggs.  / 

3 —  Blood  rings. 

A — Stick  yolks. 

5 —  Moldy  eggs. 

6 —  Eggs  with  bloody  whites* 

7 —  Eggs  containing  chicks. 

8 —  Any  egg  unfit  for  food. 


W.  M.  O’KEEFE  DANGEROUSLY  ILL 


Assistant  Executive  Secretary  on  Bed  of  Pain 

Members  of  the  National  Poultry,  Butter  and  Egg 
Association,  who  have  come  in  personal  contact  with 
“Bill,”  will  be  grieved  to  learn  that  he  has  not  yet 
reached  that  stage  where  his  physicians  may  say  that  lie  is 
convalescing. 

For  a number  of  weeks  prior  to  September  15,  “Bill” 
complained  of  not  “feeling  well.”  No  improvement  was 
noted  in  his  condition,  but  on  the  other  hand  a slow, 
consuming  fever  developed  which  his  physician  could  not 
control — this  indicated  infection;  observation  in  a hos- 
pital, under  the  trained  eye  of  a nurse,  became  necessary. 
On  the  morning  of  Saturday,  September  16th,  with  a high 
burning  fever,  he  was  taken  to  the  Wesley  Hospital, 
where  he  was  placed  under  the  constant  observation  of 
his  physician  and  trained  nurses.  On  Thursday,  Sep- 
tember 21st,  the  physician  determined  that  his  condition 
was  due  to  infections  of  the  right  kidney  and  the  appen- 
dix and  this  indicated  immediate  operations,  which  were 
performed  forthwith. 

The  operation  disclosed  the  infections  and  up  until 
Sunday,  September  24th,  his  life  hung  in  the  balance.  On 
this  date  the  physicians  stated  that  if  “Bill”  could  be 
induced  to  eat,  that  he  believed  “he  would  make  the 
grade.” 

Two  curly -headed  little  kids  can  induce  a sick  father 
to  do  most  anything  and  “Bill”  ate  a small  portion  of  ice 
cream.  Monday  he  took  frequent  swallows  of  malted 
milk,  and  small  quantities  of  malted  milk  at  frequent 
intervals  since  then  has  been  his  diet. 

Today,  September  30th,  we  will  induce  “Bill,”  under 
the  instructions  of  his  physician,  to  eat  an  egg. 

Up  to  the  moment  “Bill”  has  had  the  best  medical 
and  surgical  care  and  attention  that  a great  city  affords 
and  here  in  the  Executive  Offices  we  are  all  hoping  and 
praying  that  “Bill”  will  “make  the  grade.” 

Add  your  hopes  and  prayers  to  ours. 

It  is  hoping  and  asking  almost  too  much  to  expect  to 
see  “Bill”  at  the  convention. 
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FOR  BIGGER  GAINS 


Douglas  Corn  Oil  Cake  Meal 

Made  from  pure  corn  germs  by  wet  milling,  it  is  high  in 
nutritive  value, -embryo  proteins  and  fat.  It  will  absorb  about  four 
times  its  own  volume  of  water  or  buttermilk  and  make  a thick  mash. 
Just  the  thing  for  best  results  in 

CRATE  FATTENING. 

The  Field  Station  of  the  United  States  Department  of  Agricul- 
ture at  Indianapolis,  Indiana,  found  a ration  of 
15  percent  Corn  Meal 
75  “ Butter  Milk 

10  “ Corn  Oil  Cake  Meal,  (Corn  Germ  Meal) 

1.62  percent  efficient  as  compared  to  1.00  percent  efficiency  with  a 
ration  of 

40  percent  Corn  Meal 
60  “ Buttermilk. 

The  ration  containing  Corn  Oil  Cake  Meal  was  the  most  efficient 
of  the  twelve  suggested  in  the  pamphlet  published  by  this  Field  Sta- 
tion. It  produced  a pound  of  gain  in  live  weight  from  2.18  lbs.  of 
grain,  or  from  8.72  lbs.  of  the  ration. 

Here  is  a feed  produced  in  the  heart  of  the  corn  belt,  a rich  corn 
germ  feed  that  will  enable  you,  Mr.  Poultry  Fattener,  to  make  bigger 
gains  and  greater  profits.  Only  a small  quantity  of  these  clean,  pure 
germs  from  a bushel  of  corn. 

Mix  it  with  other  ingredients  or  add  it  to  any  ready  ration 
when  it  does  not  already  contain  it,  to  get  greater  absorp- 
tion of  buttermilk  and  biggest  gains. 

Write  or  wire  for  delivered  prices,  stating  quantity 
desired. 

Feed  Department 

PENICK  & FORD,  Ltd.,  Inc. 

CEDAR  RAPIDS,  IOWA 
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Would  Compel  the  Use  of  Certain  Packages 


W.  Harry  Davis,  President,  National  Association  of  Case  and  Filler 
Manufacturers,  Expresses  His  Views 


At  a meeting  of  the  National  Association  of  Egg 
Case  and*  Filler  Manufacturers,  held  on  June  28,  W. 
Harry  Davis,  president  of  the  association,  made  the 
following  address,  which  should  be  read  by  every  shipper. 
In  view  of  the  activities  of  the  National  Poultry,  Butter 
and  Egg  Association  along  the  lines  indicated,  the  ad- 
dress is  of  more  than  passing  interest. 

Said  Mr.  Davis : 

% 

“I  do  not  think  that  we  as  a manufacturers  associa- 
tion want  to  be  in  the  position  of  that  historical  general 
who  with  his  army  marched  up  the  hill  and  then 
marched  down  again ; and  in  my  judgment,  that  is  the 
situation  we  are  facing. 

“Undoubtedly,  the  railroads,  the  inspection  bureaus, 
and  the  Bureau  of  Prevention  of  Loss  and  Damage,  of 
the  American  Railway  Association,  have  accomplished 
wonders  in  the  way  of  claim  reductions  in  the  lines  in 
which  our  craft  is  interested,  and  our  hand  goes  out  to  them 
for  continued  results  in  the  future,  as  it  has  in  the  past. 
They  came  to  us  several  years  ago,  and  asked  us  to 
take  up  certain  matters  looking  to  the  betterment  of  our 
packages.  We  met  them  squarely  and  fairly  in  every 
instance,  acceded  to  their  every  request,  and  have  done 
all  that  we  could  to  bring  about  the  desired  results.  We 
have  spared  neither  time,  money,  experience,  nor  effort  in 
our  laboratory  tests  to  find  the  best  package  for  the  pur- 
pose intended.  Now,  when  we  have  secured  those  find- 
ings, and  they  are  established  and  accepted,  why  should 
, classifications  remain  in  force  or  go  into  effect,  which  say 
* that  they  ‘ may  be 9 utilized ? The  filler  group  have  in- 
creased the  weight  of  their  fillers,  the  case  group  have 
stood  ready  to  carry  out  everything  that  it  was  necessary 
to  do  to  secure  as  nearly  as  possible  perfectly  balanced 
construction  that  would  under  normal  handling  condi- 
. tions,  and  with  reasonable  cost  of  original  package,  carry 
its  contents  safely  to  the  ultimate  consumer.  The  case 
manufacturers  found  that  the  principal  fault  with  their 
part  of  the  package  was  in  assembling  it.  They  have 
spared  no  effort  in  a campaign  of  education  to  correct 
this  evil.  Now,  we  are  confronted  with  the  proposition 
that  after  our  findings  are  made  and  proven,  we  are  to 
step  back  and  accept  a rule  which  says:  ‘You  may  use 
them.’  Gentleman,  I don't  think  it  is  fair  to  our  Associa- 
tion that  our  product  be  left  subject  to  constant  attack, 
nor  to  the  great  consuming  public,  on  whom  the  burden 
. of  avoidable  loss  must  ultimately  fall.  I do  not  believe 
that  the  carriers  can  expect  co-operation  from  manufac- 
turers if  they  ignore  carefully  worked  out  findings. 

“If  six  excelsior  pads  to  each  case  show  the  best 
results,  then  why  not  use  them,  at  least  until  such  time 
as  a cheaper  and  more  effective  method  is  found?  Why 
use  an  . inferior  method  of  tying  the  load,  as  long  as  the 
pads  are  procurable  at  a cost  to  the  public  fafr  less  than 
the  loss  sustained  by  using  a substitute?  The  manufac- 
turers of  egg  cases,  fillers  and  pads  are  not  in  position  to 
police  and  enforce  the  use  of  even  a proven  package, 
but  they  do  want  to  help  the  user  of  that  package  and 
the  transportation  companies  to  eliminate  waste  in  so  far 
1 as  possible. 


“Gentlemen,  there  is  no  legitimate  excuse  for  wast- 
ing a food  product.  If  we  have  found  a way  to  prevent 
it  at  least  partially,  why  should  we  stand  back  and  say : 
‘You  may  avail  yourselves  of  the  remedy?'  There  are 
millions  of  innocent  consumers  who,  on  account  of  avoid- 
able losses  in  eggs — the  food  of  those  who  toil — must 
pay  out  of  their  daily  wage,  for  these  losses.  Are  we  justi- 
fied in  continuing  that  when  we  know  of  at  least  a min- 
imizing remedy  available  at  a reasonable  cost? 

“The  manufacturers  have  spent  three  or  four  thou- 
sand dollars  to  find  out  their  share  of  the  best  way. 
We  have  marched  up  the  hill,  and  I fear  we  are  ready 
to  march  down  again.  Yes,  and  we  shall  march  down 
again  unless  this  matter  is  put  in  such  shape  that  the 
transportation  companies  insist  that  certain  methods  be 
carried  out,  and  exercise  their  police  powers  in  enforcing 
them. 


“It  is  all  right  to  say  that  ‘you  may  use'  an  improved 
package.  But  why  the  ‘may  ?’  Should  shippers  and  con- 
centrators who  have  spent  thousands  of  dollars  in  build- 
ing up  a business,  and  the  shipment  of  whose  product 
does  not  result  in  claims  amounting  to  one-tenth  of  one 
per  cent  of  the  revenue  paid  to  the  carriers  on  the  av- 
erage, be  penalized  by  rates  presumably  based  in  part  at 
least  on  account  of  the  risk  and  heavy  damage  claims, 
and  a stigma  placed  on  their  business  by  reason  of  the 
slipshod  manner  in  which  twenty  per  cent  of  the  entire 
volume  is  packed  by  careless  and  incompetent  shippers? 
I do  not  think  that  any  reasonable  man  would  claim  that 
they  should.  Then  why  not  promulgate  a rule — a ship- 
ping law,  if  you  please— detailing  the  best  proved  method 
of  packing,  fastening,  tying  the  load,  for  the  benefit  of  all 
concerned?  It  is  the  commonest  principle  of  law  that  a 
portion  of  society  must  be  compelled  to  do  the  right 
thing  in  order  that  the  rest  may  not  suffer  from  their 
acts.  Is  there  any  good  reason  that  can  be  given  why 
we  should  not  use  the  best  methods,  always  bearing  in 
mind  that  the  cost  of  the  saving  must  not  be  greater  than 
the  value  of  the  goods  saved?  The  manufacturers  of  the 
package  have,  I believe,  done  their  part  in  proving  that 
their  package  and  the  recommended  methods  of  its  use 
will  bring  about  the  best  results.  The  leading  packers  of 
the  country  are  in  hearty  accord  with  these  findings, 
and  are  at  present  carrying  out  these  recommendations. 
There  is  nothing  new,  radical  or  startling  about  them, 
neither  do  they  impose  a heavy  burden  upon  the  shipper. 
They  are  only  what  is  accepted  as  the  best  proven  ship- 
ping practices.  Why  should  the  transportation  authorities 
hesitate  to  place  in  effect  and  force  a rule  which  is  so 
obviously  for  the  benefit  of  the  greatest  number?  Un- 
less they  are  willing  at  this  time  to  look  beyond  the 
petty  jealousies  engendered  by  local  conditions,  and  do 
their  share  by  insisting  on  the  use  of  a proven  package, 
they  must  accept  their  part  of  the  charge  of  an  increasing 
avoidable  burden  of  food  costs  to.  the  many.  I repeat 
that  the  manufacturers  have  gone  as  far  as  they  can  in 
this  work. 

“I  thank  you,  gentlemen,  for  your  courteous  atten- 
tion.'* 
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Why  Not  Profit 

— from  the  Experience  of  Others? 


I 

l 

i 

i During  the  past  season,  claims  for  damage  to  eggs  in 

transit,  were  reduced  to  a minimum  heretofore  thought  im- 
possible. 

No  single  factor  contributed  more  to  this  result  than 

the  Improved  Excelsior  Egg  Case  Pads 

Use  New  Standard  Cases,  New  Standard  Honeycomb 
Fillers  and  Six  Improved  Excelsior  for  Pads  placed  as  shown 
in  cut.  This  method  of  packing  is  approved  and  recom- 
mended by  the  carriers. 

EXCELSIOR  WRAPPER  CO. 

Manufacturers 

i 

Grand  Rapids,  Mich.  Chicago  Office : 

Sheboygan,  Wis.  224  W.  Kinzie  Street 
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Chinese  Egg  Exports 


Department  of  Commerce  Reports  on  Conditions 


Charles  A.  Robertson,  of  the  American  Consulate 
at  Shanghai,  has  investigated  conditions  in  China  and  in 
report  to  Secretary  Hoover,  which  bears  the  approval 
of  Edwin  S.  Cunningham,  American  Consul-General, 
says:  “With  a return  to  comparatively  normal  condi- 
tions, the  demand  still  continues,  which  would  indicate 
that  Chinese  eggs  and  egg  products  have  made  good  in 
those  countries  to  which  they  were  exported.” 

Mr.  Robertson’s  report,  which  was  loaned  to  the 
National  Poultry,  Butter  and  Egg  Association,  follows: 

Eggs,  fresh  and  preserved,  and  egg  products  play  a consid- 
erable part  in  the  articles  of  export  from  China  to  different 
countries  throughout  the  world.  The  increase  in  the  export 
of  these  articles  has  been  constantly  growing  since  1913,  just 
before  the  war,  up  to  the  present  time.  Today,  with  the  de- 
mand for  these  products  more  nearly  normal  than  at  any  pre- 
vious time  since  the  great  war,  the  statistics  in  regard  to  these 
articles  show  an  increased  demand  for  same.  Of  course, 
during  the  war,  the  abnormal  demand  for  these  products  was 
largely  accounted  for  by  the  fact  that  a great  many  of  the 
Countries  engaged  in  the  war  were  producing  greatly  lessened 
quantities  of  these  products  due  to  obvious  reasons.  There- 
fore the  shortage  of  supplies  in  these  countries  had  to  be 
made  good  by  importation  from  other  countries,  and  in  this 
respect  China  had  a great  advantage  over  many  other  coun- 
tries, due  principally  to  the  cheap  labor  supply  and  cheaper 
prices  for  the  eggs  and  egg  products.  However,  with  a return 
to  comparatively  normal  conditions,  the  demand  still  con- 
tinues, which  would  indicate  that  Chinese  eggs  and  egg  prod- 
ucts have  made  good  in  those  countries  to  which  they  were 
exported. 

Fresh  eggs  have  been  exported  from  China  to  nearby  coun- 
tries for  a considerable  length  of  time,  but  it  is  only  in  recent 
years  that  they  have  been  exported  in  any  considerable  qnan- 
tities  to  Great  Britain  and  the  United  States. 

Frozen  eggs  appear  for  the  first  time  in  the  Chinese  Mari- 
time Customs  statistics  for  the  year  1914,  although  they  may 
possibly  have  been  exported  before  this,  but  not  in  sufficient 
quantities  to  entitle  them  to  separate  classification  in  the  cus- 
toms returns. 

During  the  war  a great  trade  in  the  export  of  Fresh  eggs, 
particularly  to  Great  Britain,  grew  up,  and  the  profits  are 
reported  to  have  been  so  great  that  the  exporters  did  not  even 
trouble  to  insure  the  cargo,  as  they  could  easily  afford  to  suffer 
the  loss  of  an  occasional  shipment.  Only  recently  a news  item 
appeared  in  the  local  foreign  press  to  the  effect  that  fresh 
Chinese  eggs  had  been  seen  on  the  New  York  market,  com- 
ments being  made  on  the  fact  that  they  were  smaller  in  size 
than  the  domestic  egg  and  that  the  shell  was  a slightly  thicker 
one. 

Egg  yolk  and  albumen  is  procurable  practically  all  the  year 
around,  but  the  manufacturing  seasons  are  March — June  and 
September — January.  The  two  intervals  are  July  and  August 
when  the  weather  is  excessively  hot  and  damp,  and  February 
when  the  Chinese  New  Year  holidays  interfere  with  this  trade, 
in  common  with  all  others.  March-June  naturally  offers  the 
best  market,  for  it  is  then  that  eggs  are  plentiful,  cheap  and  of 
the  best  quality.  The  local  price  of  Fresh  eggs  in  the  market 
is  approximately  twelve  cents  gold  a dozen  at  the  present 
time.  Eggs  are  dealt  with  in  China  by  weight  and  by  piece. 
The  former  method  has  many  obvious  advantages  to  the  pur- 
chaser on  account  of  the  natural  tendency  of  the  seller  to  hold 
back  large  sized  eggs,  but  since  the  war  there  has  been  a 
general  tendency  to  sell  only  by  the  thousand,  i.  e.,  so  much 
per  thousand  by  specified  weights,  say  110  pounds.  During 
the  spring  and  fall  seasons,  the  eggs  are  collected  in  the 
smaller  market  towns  daily,  and  are  there  bought  and  offered 
in  the  larger  towns  twice  a week.  In  softie  provinces,  prac- 
tically Yi  of  the  whole  lay  is  marketed,  the  value  of  the  eggs 
as  a source  of  ready  money  far  outweighing  any  considera- 
tion of  their  value  as  food.  Chinese  eggs  are  somewhat 
smaller  in  size  than  the  American  egg,  with  a slightly  thicker 
shell. 


One  would  naturally  think,  judging  from  the  statistics  in- 
cluded in  this  report,  that  the  potentialities  in  this  market 
would  be  practically  unlimited  for  the  sale  of  patent  henhouse, 
patent  hen  foods,  incubators,  and  other  similar  articles.  Such 
is  not  the  case,  however.  The  main  reason  for  this  is  the 
comparative  poverty  of  the  people  engaged  in  the  business  of 
raising  eggs,  the  majority  of  them  owning  only  a few  hens 
each.  The  remarks  made  above  in  regard  to  the  value  of  the 
eggs  as  a source  of  ready  money  may  fitly  be  taken  into  con- 
sideration in  this  connection. 

Much  might  be  written  in  regard  to  the  future  of  the  egg 
products  industry,  but  is  believed  that  the  following,  taken 
from  the  British  Chamber  of  Commerce  Journal  for  April, 
1922,  will  give  a good  summary  concerning  this  subject: 

“These  various  changes  (referring  to  various  changes  in  the 
regulations  by  different  countries  regarding  percentage  of 
boric  acid  and  similar  subjects)  do  not  appear  greatly  to  have 
affected  the  volume  of  business  as  the  figures  given  below 
illustrate.  (Not  given  here  as  unnecessary  for  this  purpose.) 
An  examination  of  them  shows  that  since  1914  Great  Britain 
has  been  the  largest  purchaser  of  egg  products  and  Japan  the 
largest  buyer  of  fresh,  preserved  and  frozen  eggs.  German 
interest  in  the  trade  appears  to  be  reviving,  while  American’s 
stringent  regulations  do  not  appear  to  have  affected  her  im- 
portations. Of  the  future  business  (is  it)  it  is  difficult,  in 
these  circumstances  to  speak.  The  opinion  of  foreign  export- 
ers seems  to  be  that  the  new  Board  of  Trade  regulations  will 
not  affect  the  business,  but  should  the  Chinese  view  prove 
correct,  the  outlook  will  be  doubtful.  (Referring  to  the  regu- 
lations by  the  Board  of  Trade  in  Great  Britain  limiting  the 
percentage  of  boric  acid  in  egg  yolk  imported  into  the  United 
Kingdom  from  China  to  1 lA%.)  In  any  case,  the  business 
is  by  no  means  an  easy  one  and  the  tendency  will  not  im- 
probably be  for  it  to  become  restricted  to  a few  specialists.” 

In  conjunction  with  the  above,  it  may  be  stated  that  when 
in  1917  the  American  Government  declared  that  no  egg  prod- 
ucts containing  any  trace  of  zinc  could  be  imported  into  the 
United  States  the  imports  fell  from  20,605,466  pounds  in  1917 
to  6,446,800  lbs.,  in  1918,  but  in  1919  rose  almost  as  high  as 
ever,  and  in  1920  amounted  to  15,589,000  pounds. 

In  connection  with  the  tables  which  arc  part  of  this  report, 
attention  should  be  called  to  the  fact  that  as  Hongkong  is 
largely  a port  of  transhipment,  the  greater  part  of  the  eggs 
and  egg  products  shipped  to  that  port  is  ultimately  shipped  to 
other  countries  for  consumption  and  use,  including,  of  course, 
the  United  States. 

In  giving  the  valuation  of  the  different  egg  products,  the 
totals  have  been  given  also  in  Haikuan  Taels,  as,  on  account 
of  the  ever  fluctuating  value  of  silver,  these  figures  possibly 
give  a better  index  of  the  percentage  of  increase  in  value  than 
do  the  statistics  in  the  United  States  Currency,  which  have 
been  converted  from  Haikaun  Taels  at  widely  varying  rates 
for  the  years  under  consideration,  namely: 


1913 —  One  Haikuan  Tael  equals $0.7415 

1914—  One  Haikuan  Tael  equals 67 

1920 — One  Haikuan  Tael  equals 1.23 


Exports  of  eggs,  fresh  and  preserved,  in  1913.  amounted  to 
the  following,  giving  the  original  port  of  export  and  the  prin- 
cipal countries  to  which  exported: 

Total  in 


Exported 

Quantities 

Value 

Haikuan 

From 

Pieces 

U.S.$ 

Taels 

Manchouli  

17,396,933 

116,098 

Harbin  

48.440.538 

359.177 

Tientsin  

74,646,520 

416.245 

Kiaochow  

27.056,000 

132,410 

Hankow  

26.888,194 

111,053 

Shanghai  

108,242,461 

500.388 

Swatow  

28,558,370 

175.283 

Canton  

33,341,840 

206,266 

Kiungchow  

10,353,100 

50019 

All  others 

44,943,184 

292,086 

Totals  

.419.867.140 

2,359,050 

3,181,457 
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Produces  More  Lbs.  of  Meat  at 
Less  Cost  Thdn  Any  Other  Feed 


Actual  feeding  tests  as  well  as  the  results  obtained  by  many  market 
poultry  raisers  proves  conclusively  that  Ful-O-Pep  Fattening  Feed 
when  fed  the  Ful-O-Pep  Way,  makes  more  profit  for  the  feeder 
than  any  other  formula. 

Ful-O-Pep  Fattening  Feed  is  not  a “hit  or  miss”  mixture  of  grains, — it  is  the 
result  of  scientific  feeding  knowledge  applied  to  making  fatting  feed.  Made 
with  an  Oatmeal  base  and  scientifically  blended  with  other  White  Flesh 
producing  ground  grains  it  is  unsurpassed  as  a meat  producer. 

Write  for  Prices  and  Full  Particulars 
of  This  Better  Economical  Feed 

Fill  out  and  mail  coupon  today  and  learn  how  you  can  increase  your  profits 
with  Ful-O-Pep  Fatting  Feed.  Learn,  too,  how  we  are  cooperating  with  you, 
in  our  advertising  to  increase  the  production  of  better  market  poultry.  Don’ t 
delay — fill  out  and  mail  coupon  today. 


IpUL-Q-PEpnl 

■ FATTENING FEED [ 


The  Quaker  Oats  (pmpany 


Poultry  Feed  Dept.  N.  B. 


Fill  Out 


and  Mail 


Coupon 


NOW 


| Vy 

J The  Quaker  Oafs  Company  I 


• DiSTMlsnOlf 


ammujCHICAGO.U.S  i 


Address,  Chicago,  U.  S.  A. 


The  Quaker  Oats  Company, 

Poultry  Feed  Dept.  N.  B.,  Chicago,  111. 

Gentleman: — 

Please  send  me  full  'particulars  and  prices  on  your 
Ful-O-Pep  Fattening  Feeds. 

NAME 

TOWN 


STATE . 
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Exported 

Quantities 

Value 

To 

Pieces 

U.S.$ 

Hongkong  

99,733,415 

592,476 

Singapore  Straits,  etc 

21.403,335 

126,571 

Russia  

106,282,130 

703.140 

Japan  

121,353,355 

567,445 

United  States  (Inc.  Hawaii) 

. 2,186,020 

9,722 

» 

Exports  of  egg  albumen  and  yolk  in  1913  amounted  to  the 
following,  giving  the  original  port  of  export  and  the  principal 
countries  to  which  exported: 


Total  in 

Exported 

Quantities 

Value 

Haikuan 

From 

Pounds 

U.  S.$ 

Taels 

Tientsin  

702,266 

34.374 

Kiaochow 

1.452,133 

428,124 

Hankow  .... 

10,178,800 

784.931 

Chinkiang 

1,786.933 

197,656 

Shanghai  . . . 

6,949,600 

645,064 

All  others  . . 

464,400 

46,806 

Totals  

21,534,132 

2,137,955 

2,883,284 

Exported 

Quantities 

Value 

To 

Pounds 

U.  S.$ 

Great  Britain 

660,266 

55,006 

Germany  . . . . 

11.294,533 

1,153.242 

Belgium  

3121.066 

282,886 

France  

3,249,866 

305.524 

* 

United  States 

(Inc.  Hawaii).  1,220,000 

261,459 

Exports  of  frozen  eggs  in  1914  amounted  to  the  following, 

giving  the  original  port  of  export  and  the 

principal  countries 

to  which  exported: 

Value  in 

Exported 

Quantities 

Value 

Haikuan 

From 

Pounds 

U.  S.$ 

Taels 

Hankow  

12,292.133 

488,583 

Hanking  . . . . 

10,767.733 

458,242 

Totals  

, 23,059,866 

946,825 

1,413,172 

Exported 

Quantities 

Value 

To 

Pounds 

U.  S.  $ 

Great  Britain 

20,812,000 

857.479 

Canada  

816,933 

32,468 

Exports  of  eggs,  fresh  and  preserved,  in 

1920,  amounted  to 

the  following,  giving  the  original  port  of  export  and  the  prin- 

cipal  countries 

to  which  exported: 

Value  in 

Exported 

Quantities 

Value 

Haikuan 

From 

Pieces 

U.  S.$ 

Taels 

Sansing  

294,000 

3.870 

Manchouli  . . . 

210.000 

3,616 

Suifenho  

7.553,000 

182,783 

Lungehingtsun 

108,000 

624 

Antung  

412.000 

5,505 

Dairen  

113.000 

1.109 

Newchang  . . . 

1,730.000 

6,458 

Tientsin  

206.403.000 

1.778.206 

Kiaochow 

62.966,000 

774.482 

Hankow  

35.538,000 

256.152 

Wuhu  

30.774.000 

305.676 

Nanking  

47.198.000 

406.375 

Shanghai  . . . . 

218,685.000 

1,908  518 

Swatow  

46,059.000 

430,483 

Canton  

18.643,000 

217.086 

Kowloon  . . . . 

12,445.000 

143,949 

All  others  . . . 

35,783.000 

483,214 

Totals 

723.802.000 

6,794,224 

5,523,759 

Exported 

Quantities 

Value 

To 

Pieces 

U.  S.$ 

Hongkong  . . 

95.798.000 

963,933 

Macao  

11.975.000 

142,561 

Great  Britain 

84  577.000 

762.589 

Japan  

418,165,000 

3,828.770 

Russia  

13.886.000 

251,374 

United  States 

(Inc.  Hawaii).  11,308.000 

96.939 

Exports  of  egg  albumen  and  yolk,  in  1920,  amounted  to  the 
following,  giving  the  original  port  of  export  and  the  principal 
countries  to  which  exported: 


Value  in 

Exported  Quantities  Value  Haikuan 

From  Pounds  U.  S.  $ Taels 

Suifenho  3.238,666  519,537 

Tientsin  3,789.433  1,070.517 

Hankow  11,626,000  3,426,960 

Shanghai  33,515,066  8,266,8 77 

Nanking  1,330  533  434.481 

Chinkiang  840,266  191,597 

Kiaochow  ' 747,600  264,418 

Wuhu  267  128 


Totalsf  55,087,831  14,224,516  11,564,647 

Exported  Quantities  Value 

To  Pounds  U.  S.  $ 

Great  Britain  . . 28,858,466  6,959.944 

Germany  * 1 .452,800  363,082 

Netherlands  V522.255  460,479 

Belgium  1.057,200  208,614 

France  2.156,666  587,628 

Russia-Pacific  Ports 3,255,466  524,768 


United  States  (Inc.  Hawaii).  15,570,000  4,892,042 

Exports  of  frozen  eggs  in  1920  amounted  to  the  following, 
giving  the  original  port  of  export  and  the  principal  countries 
to  which  exported: 


Value  in 

Exoorted  Quantities  Value  Haikuan 

From  . Pounds  U.  S.  $ Taels 

Hankow  18,685,866  2,563,088 

Nanking  24,256,9 33  2,848,265 

Shanghai  3,886,800  695,949 


Totals  46,829,599  6,107,302  4,965,286 

Exported  Quantities  Value 

To  Pounds  U.  S.  $ 

Great  Britain  39,081,066  4,912,160 


United  States  (Inc.  Hawaii).  3,934,000  665,044 

SUMMARY  FCR  TOTAL  OF  EXPORTS  OF  EGGS  AND 
EGG  PRODUCTS 


Eggs,  Fresh  and  Preserved 


1913— 419,867.140 

pieces  

.$  2,359.050 

Haikuan 

Taels 

3,181,457 

1920— 7,3.802,0db 

pieces  

. 6.794,224 

5,523,759 

Inc.— 303.934,860 

pieces  

. 4.435,174 

2,342,302 

1913— 21.534.132 

Egg  Albumen  and  Yolk 

pounds  $ 2.137,955 

Haikuan 

Taels 

2,883,284 

1920— 55.087.831 

pounds  

. 14,224,516 

11,564,647 

Inc. — 33.553,699 

pounds  

. 12,086.561 

8,681,36 3 

1914— 23,059,866 

Eggs,  Frozen 

pounds  

.$  946.825 

Haikuan 

Taels 

1,413,172 

1920— 46.829.599 

pounds  

. 6.107.302 

4,965.286 

Inc.— 23  769,733 

pounds  

. 5,160,477 

3.552,114 

FIRE 


Plant  of  Bloomington  Produce  Company  Practically 
Destroyed 

Fire  practically  destroyed  the  plant  of  the  Blooming- 
ton Produce  Company,  Bloomington,  Illinois,  of  which 
H.  B.  Patton,  Chairman  of  the  Live  Poultry  Committee 
of  the  National  Poultry,  Butter  and  Egg  Association  is 
Manager.  While  the  losses  are  fairly  well  covered  with 
insurance,  the  fire  has  practically  destroyed  the  business 
organization.  Mr.  Patton  advises  that  he  will  not  be 
able  to  do  any  dressing  until  about  November  1st.  Re- 
building will  commence  at  once. 

The  credit  and  financial  responsibility  of  the  com 
pany  is  unimpaired  and  the  business  will  be  continued 
on  a larger  scale  than  in  the  past. 
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The  Pioneer  Express 


The  Pioneer  Express  is  the  lightest  poultry  crate  on  the  market  that  will 
“deliver  the  goods’*  safely.  It  weighs  only  fourteen  and  one-half  pounds  and 
is  Pioneer  Quality  through  and  through. 


Made  of  tough  veneer  by  careful  workmen,  well  balanced  and  reinforced  by 
strong  steel  wires,  the  Pioneer  Express  will  continue  to  carry  chickens  safely 
for  many  trips. 

Low  in  price,  it  will  compete  in  service  with  many  more  expensive  crates. 


The  Kentucky  Kernel 


The  Kentucky  Kernel  is  the  aristocrat  of  all  poultry  crates.  Note  its  unusu- 
ally strong  construction,  its  sturdy  reinforcement  with  steel  wires  of  great 
tensile  strength,  its  finished  appearance.  Into  Kentucky  Kernels  are  built 
years  of  usefulness. 

You  cannot  go  wrong  in  buying  Kentucky  Kernels.  Their  slightly  higher 
first  cost  is  more  than  offset  by  the  added  years  of  service  the  greater  num- 
ber of  trips  that  are  built  into  them. 

Deliveries 

We  can  supply  you  from  sixteen  plants  located  in  the  timber  growing  sec- 
tions of  the  South  or  from  convenient  points  throughout  the  Northern  States. 
Especially  in  these  times  of  car  shortage,  embargoes  and  freight  congestion 
you  will  find  our  delivery  service  can  be  relied  on.  If  we  cannot  ship  from 
one  plant  we  can  from  another.  Write  us  for  information  regarding  prices 
and  deliveries.  Address:  Department  P-10 . 

GENERAL  BOX  COMPANY 

OONWAY  BUILDING 

CHICAGO 
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A Fallacy  in  Principle 

Official  agencies  of  New  York  City  and  State  are 
now  taking  active  steps  to  enforce  the  law  requiring  cold 
storage  eggs  to  be  represented  as  such  when  sold.  There 
can,  of  course,  be  no  reasonable  objection  to  this.  Law 
is  law  and  all  good  citizens  must  approve  enforcement. 
Laws  that  have  no  foundation  in  ethics  and  which  for 
that  reason  do  not  command  general  respect  are  difficult 
of  enforcement  and  often  lead  to  injustice.  But  a bad 
law  is  best  so  proven  by  enforcement. 

In  our  opinion  the  law  requiring  cold  stored  eggs 
to  be  sold  only  under  such  a designation  is  unwise  and 
harmful  to  the  public  interest.  This  is  because  the  fact 
of  cold  storage  or  non-cold  storage  is  no  indication  of 
quality  while  in  the  popular  conception  cold  storage  eggs 
are  generally  regarded  as  inferior.  Really  there  is  as 
much  difference  in  the  quality  of  eggs  that  are  not  re- 
quired to  be  sold  as  cold  storage  as  there  is  in  those 
that  must  be  so  branded.  The  law  cannot  be 
founded  upon  any  idea  of  safe-guarding  the  public  health, 
for  it  is,  a well  known  and  proven  fact  that  the  whole- 
someness of  eggs  is  not  unfavorably  affected  by  keeping 
them  in  a temperature  most  favorable  to  their  preserva- 
tion. The  purpose  of  the  law  is  probably  to  make  a 
distinction  based  upon  cost  and  to  prevent  egg  dealers 
from  getting  large  profits  upon  the  sale  of  eggs  put 
away  when  they  are  relatively  cheap  and  sold  when  fresh 
eggs  become  scarce.  But  this  ability  would  be  much 
less  if  there  were  no  law  on  the  subject,  for  competition 
wrould  then  regulate  profits,  the  fluctuations  in  value  from 
season  to  season  would  be  less  extreme  <ind  producers 
would  get  a better  price  for  their  product  in  the  season 
of  greatest  yield. 

Consumers  are  concerned  only  w’ith  quality  and  price. 
For  quality  they  must  depend  upon  the  caterers  to  their 
needs,  and  for  price  they  would  doubtless  obtain  satis- 
factory eggs  in  the  season  of  short  production  at  lower 
cost  if  the  artificial  distinction  in  respect  to  cold  storage 
were  eliminated. 

An  inevitable  result  of  this  distinction  is  that  retail 
dealers  will  sell  as  “cold  storage”  most  of  the  inferior 
qualities  of  fresh  gathered  eggs.  Ethically  we  consider 
this  practice  more  reprehensible  than  to  sell  good  cold 
stored  eggs  without  any  designation  as  such.  Any  edu- 
cational effort  to  create  a popular  appreciation  of  the 
fact  that  cold  stored  eggs  may  be  as  good  as  any  and 
better  than  most  is  thwarted  by  the  sale  as  “cold  storage” 
of  inferior  qualities,  whether  cold  stored  or  not. — Nci v 
York  Produce  Rczncw  and  American  Creamery. 


Change  in  Consignees’  Form  of  Invoice 
on  Canadian  Shipments 

An  important  change  in  the  form  of  'invoice  re- 
quired by  Canadian  Customs,  on  shipments  from  the 
United  States  to  Canada,  becomes  effective  October  1, 
1922. 

On  and  after  that  date,  the  Canadian  Customs  will 
require  that  Shipper’s  Invoice  indicate  the  country  of 
manufacture  or  production,  as  to  all  imports,  and  will 
require  .the  shipper  to  certify  that  each  article  covered 
by  his  invoice  is  the  product  of  the  country  specified 
therein.  In  addition,  whereas  Canadian  Customs  for- 
merly required  the  American  exporter  to  certify  that  the 
fair  market  value  shown  on  his  invoice  was  not  lower 
than  • the  wholesale  price,  or  lower  than  the  actual 
cost  of  production  at  time  and  place  of  shipment  plus 
reasonable  profit  thereon,  that  requirement  is  now  re- 
moved from  the  new  form  of  invoice. 


Both  of  these  changes  are  made  in  forms  of  invoices 
M and  N,  the  former  covering  goods  sold  by  the  ex- 
porter prior  to  shipment,  and  the  latter  covering  goods 
lorwarded  on  consignment  without  sale. 

The  - American  Railway  Express  Company  has 
printed  new  forms  M and  N to  comply  with  these  Cus- 
toms requirements,  and  they  will  be  furnished  its  offices 
so  that  transient  shippers  can  be  accommodated.  It  is 
expected  that  regular  shippers  to  Canada  will  provide 
their  own  forms.  In  addition,  the  new  forms  are  re- 
printed in  fac-simile  in  Supplement  1 to  General  Circular 

5-B  distributed  by  our  Traffic  Department. 


Wisconsin  For  Clean  Eggs 

O.  N.  Johnson,  of  the  Poultry  Division  of  the  Uni- 
versity of  Wisconsin,  has  had  many  complaints  from 
egg  buyers  concerning  the  dirty  condition  in  which  eggs 
leave  the  farm.  He  says  that  if  producers  will  observe 
a few  simple  rules,  top  prices  may  be  obtained.  He  also 
cautions  producers  that  indifferently  handled  eggs  are  a 
drug  on  the  market. 

Mr.  Johnson  has  erected  a clean-egg  platform  con- 
sisting of  nine  planks.  Here  they  are : 

1 —  Cover  the*  ground  near  the  entrance  to  the  poultry 
house  with  cinders,  gravel  or  straw. 

2 —  Sawdust  or  shavings  in  the  nest  keeps  the  eggs 
much  cleaner  than  when  straw7  is  used. 

3 —  Keep  the  boards  in  front  of  the  nests  clean. 

4 —  Keep  hens  housed  when  the  weather  is  wet  or 

the  ground  soft.  Gather  the  eggs  when  the  flock  is 
turned  out.  % 

5 —  Have  at  least  one  nest  for  every  six  hens.  * 

6 —  Provide  a “door  mat”  for  the  hens  by  keeping 
the  floor  covered  with  a good  litter. 

7 —  Keep  the  dropping  boards  clean — chicken  wire 
nailed  under  the  roosts  will  keep  the  chickens  from  get- 
ting “dirty.” 

8 —  Store  the  eggs  in  a cool,  clean,  moist  place  free 
from  odor  and  mustiness,  and 

9 —  Avoid  handling  the  eggs  unnecessarily. 


THE  FARM  HEN  PAYS  WELL 


By  H.  M.  Eliot  of  the  Michigan  Agricultural  College 

That  a farm  poultry  flock  is  one  of  the  best  paying 
parts  of  a farm  business  is  shown  by  cost  and  production 
figures  on  39  farms  in  Lenawee,  Jackson  and  Shiawassee 
counties  for  the  twelve  months  ending  March  31,  1922. 
The  figures  are  taken  from  records  carefully  kept  by 
the  farmers  and  supervised  and  summarized  by  the  Farm 
Management  Section  of  the  Experiment  Station. 

The  flocks  on  these  farms  averaged  a return  of 
$200.28  above  feed  and  other  direct  costs.  That  the 
figures  apply  to  the  ordinary  farm  flock  is  shown  by  the 
fact  that  these  flocks  averaged  118  fiens.  The  average 
return  per  hen  was  $1.70.  Thirteen  of  the  flocks  show 
returns  below  $1.50  per  hen,  seven  above  $2.25  per  hen, 
and  nineteen  fell  between  the  figures. 

One  of  the  striking  facts  of  poultry  management 
brought  out  by  the  study  of  these  flocks  was  the  effect 
of  protein  feeds  upon  both  egg  production  and  net  re- 
turns per  hen. 

The  average  egg  production  per  hen  on  eleven  farms 
feeding  either  tankage  or  skimmed  milk  was  96.8  eggs 
per  year.  On  the  other  hand,  the  average  egg  produc- 
tion per  hen  on  the  twenty-five  farms  not  feeding  either 
tankage  or  milk  was  only  54.8  eggs  per  year.  The  net 
return  per  hen  in  the  first  case  was  $2.59  and  in  the 
second  $1.28. 
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“100  PER  CENT  POULTRY  ROOM” 


One  of 
our  mod- 
ern freez- 
ers ready 
for  your 
poultry. 

Storage 

m transit 

privileges 

Reason- 
able rates' 

Liberal 
ad  vances. 

By  stor- 
ing in 
Detroit 
you  can 
reach  any 
market 
without 
height 
disad- 
vantages. 


DETROIT  REFRIGERATING  COMPANY,  DETROIT,  MICH. 


STORE  POULTRY  WITH 


Low  Insurance 
Financial  Strength  and 
Liberal  Advances 
A Spirit  Of  Accommodation 


Modern  Warehouses 
Quickest  Service 
Best  Railroad  Facilities 
Reasonable  Rates 


CHICAGO 

COLD  STORAGE  WAREHOUSE  CO. 

G M.  WEAVER.  EDWIN  C.  GOTT  N.  A.  EMMERT* 

Vice  President  and  General  Manager  Secretary  and  Treasurer 

GENERAL  OFFICES— 1526  S.  State  St.,  Chicago,  111. 
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Bring  Them  In — The  Poultry  Shippers 


Since  the  middle  of  September  the  National  Poultry, 
Butter  and  Egg  Association  has  spent  considerable  sums 
of  money  and  has  devoted  much  time  and  energy  in  trying 
to  relieve  live  poultry  shippers  from  the  conditions  in 
which  they  found  themselves,  when  they  discovered  their 
inability  to  get  Live  Poultry  cars.  In  checking  up  a list 
of  live  poultry  shippers  which  was  recently  compiled  in 
the  Executive  Offices,  it  was  discovered  that  many  ship- 
pers are  not  members  of  the  association.  These  shippers 
should  become  members  and  shippers  who  are  already 
members  should  use  their  good  influences  to  have  them 
joint. 

The  Membership  Committee,  which  will  be  appointed 
at  the  next  annual  meeting,  should  also  make  efforts  to 


bring  these  non-members  into  the  association. 

As  stated  before,  the  National  Poultry,  Butter  and 
Egg  Association  has  expended  time  and  money  for  the 
benefit  of  the  entire  poultry  shipping  industry  and  while 
its  efforts  have  not  met  with  that  degree  of  success  that 
was  expected,  it  was  successful  in  a measure.  It  should 
be  stated  also  that  the  “National”  did  not  get  into  the 
matter  till  September  13th  and  up  to  that  time  no  head- 
way had  been  made  through  other  channels.  Since  then 
ihe  “National”  ha*>  made  some  headway,  but  not  sufficient 
to  brag  of. 

The  list  referred  to  is  subjoined.  Those  marked 
with  a star  are  members — those  not  marked  are  not  mem- 
bers. Invite  the  worthy  non-members  to  join. 


Alabama 


L.  Barker Decatur 

Shapiro  Bros Decatur 

Shapiro  Bros Collnian 

Tennessee  Egg  Co Boaz 

Arkansas 

Bair  Produce  Co Harrison 

J.  R.  Beyer Gentry 

♦Ozark  Poultry  & Egg  Co. ..  Fayetteville 

♦M.  L.  Price Fayetteville 

United  Poultry  & Egg  Co.  . . .Russellville 

Goodwin  & Jean Blevins 

Goodwin  & Jean Searcy 

McHenry  & Bryan Ft.  Smith 

D.  W.  Tobey Texarkana 

United  Poultry  & Egg  Co Paris 

Wallace  Produce  Co Ft.  Smith 

A.  B.  Wilkerson Green  Forest 

A.  B.  Wilkerson Harrison 

■ Illinois 

George  Legg  Poultry  Co Decatur 

♦C.  L.  Hatfield  Co Decatur 

John  P.  Figenbaumn  & Co Mattoon 

♦C.  A.  Field  Co Newton 

♦G.  W.  Blackburn  & Co Fairfield 

Davis  Brothers Golconda 

♦C.  C.  Wright McLeansboro 

Smith  Produce  Co Grayville 

♦Jacob  Tick Champaign 

♦Sorento  Produce  Co Sorento 

♦Manning  & Manning Morrison villc 

♦George  W.  Frey Mendota 

To  n Morris  Co Farmington 

♦Frank  Atlass  Produce  Co Lincoln 

Rushnell  Poultry  & Egg  Co. . . . Bushnell 

Roy  Weaver Carthage 

Dennis  Produce  Co Bowen 

♦•Jacob  Tick Clinton 

♦I.  A.  Wallins,  Inc Decatur 

♦Minonk  Produce  Co Minonk 

♦Alex  Getz Chicago 

♦Cappel  Garrard  Co Peoria 

♦The  Peter  Fox  Sons  Co Chicago 

♦Frank  G.  Heilman  Co Chicago 

H.  A.  Hinderer Walsh 

♦Bloomington  Produce  Co.  . Bloomington 

♦Davis  Cleaver  Produce  Co Quincy 

Shannon  & Havens Tuscola 

L.  E.  Snapp  & Son Georgetown 

Collins  Produce  Co McLeansboro 

Vermillion  Produce  Co Danville 

Indiana 

♦Adams  Produce  Co Rushvillc 

♦Bearfoot  & Co Cow’an 

* W.  G.  Brosius  & Son Knightstown 

Grant  Produce  Co Vincennes 

Evansville  Packing  Co Evansville 

♦S.  Moskowitz  & Co Evansville 

♦Fear-Campbell  Produce  Co.  ..  Frankfort 
♦Havens  Bros Ladoga 


♦O.  L.  Hoese Worthington 

♦fountain  Produce  Co Frankfort 

Hope  Poultry  Co Hope 

Knightstown  Produce  Co ...  Knightstown 

♦C.  J.  Lloyd  & Co Greenburg 

Simon  Martin Lewisburg 

McLean  Bros. Shelby ville 

Found  Produce  Co v eedersburg 

♦Sherman  White  & Co Ft.  Wayne 

Bogan-Jacques  Co Lafayette 

Berling  & Moltz Bluffton 

Shannon  & Havens Bloomingdale 

♦The  D.  W.  Harris  Co. . Cambridge  City 

Frank  Bennett .Columbus 

♦The  Wadlcy  Co Columbus 

♦D.  Braude Silver  Lake 

♦Decatur  Produce  Co Decatur 

♦E.  E.  Bogan  & Co Goodland 

♦R.  L.  Ditzler Huntington 

Kokomo  Produce  Co Kokomo 

♦The  E.  R.  Jacques  Co Lebanon 

Hardman  & Hamilton Muncie 

New  York  Poultry  Co Muncie 

♦George  Freese’s  Sons Napanee 

Marshall  Bros New  Albany 

Newcastle  Produce  Co Newcastle 

♦Miami  Produce  Co Peru 

♦Schlosser  Bros Plymouth 

♦J.  A.  Long  Co Portland 

*E.  R.  Jacques  Co Thorntown 

♦Atlass  Produce  Co Lafayette 

♦McClain  Bros Shelby  ville 

Max  Smulyan Grcencastle 

♦Thomas  Owen Angola 

South  Side  Produce  Co Kokomo 

Hardman  & Harris Richmond 

Smith  & Nyc Indianapolis 

Sherley  & Eads Indianapolis 

C.  E.  Grant,  Inc Indianapolis 

Indiana  Egg  & Pity.  Ass’n ..  Indianapolis 

♦The  Wadley  Co Indianapolis 

♦McLane  Co Shelbyville 

Rothberg  Bros Green  Castle 

Smith  & Nyc Hope 

Wells  Country  Produce  Co Warren 

Iowa 

*W.  E.  Kenney Clarinda 

F.  PI.  Reed Grinnell 

♦A.  Baird  & Son Lohrville 

♦Bcll-Jones  Co Davenport 

♦Bloomer  Cold  Stge.  Co.. Council  Bluffs 

♦Burlington  Produce  Co Burlington 

♦Central  City  Produce  Co.. Central  City 

♦Charlton  & Bowen Rolfe 

Clark  & Swanson Cherokee 

J.  A.  Crowthcr Pocahontas 

*P.  M.  Dahlem Cascade 

♦O.  Ellingson Webster  City 

♦C.  A.  English Ottumwa 

♦E.  T.  Fariev Monticello 

*C.  Alvin  Fosse La  Porte  City 


♦Tyndall  N.  Fosse Ridgeway 

♦Gist-McDowell  Poultry  & Egg  Co... 
Spencer 


Norris  Gould  Produce  Co.. Council  Bluffs 

W.  N.  Tuller Storm  Lake 

♦Goodrich  & Gallagher,  Inc Waverly 

Wilson  & Co Reinbeck 

♦M.  & J.  R.  Hakes Laurens 

♦Hanford  Produce  Co Sioux  City 

♦Hanson  Produce  Co Maquoketa 

F.  H.  Hatch  Co Edgewood 

Hawkeye  Produce  Co Chariton 

♦Independence  Prod.  Co. .. Independence 

♦Independent  Product  Co Davenport 

♦Iowa  City  Produce  Co Iowa  City 

♦Iowa  Grain  & Produce  Co. . Burlington 

♦Carl  T.  Irish Montour 

♦Jensen’s  Creamery  Co Coon  Rapids 

George  Clark Clarinda 

Loomis  Bros New  Hampton 

*Wm.  H.  Lapp  c/o  Ames  Pro.  Co.. Ames 

♦A.  R.  Loomis  & Son Fort  Dodge 

♦Lovett  & Davis  Prod.  Co. . Manchester 

♦S.  W.  Mahon Sigourney 

Marshalltown  Prod.  Co. . . .Marshalltown 
♦Merchants’  Prod.  Exchange. . Meservey 

J.  D.  Minium Clear  Lake 

♦John  Morrell  & Co Ottumwa 

*E.  H.  Morse Mason  City 

♦Nagle  Bros.  Pity.  Co Marcus 

♦Mt.  Pleasant  Produce  Co..Mt.  Pleasant 

♦J.  H.  Neil  Creamery  Co Tama 

♦Newton  Produce  Co Newton 

♦G.  W.  Nicholson  & Co.. Grand  Junction 

♦Nickles  & Son Corydon 

♦Northern  Iowa  Produce  Co.. McGregor 

*W.  L.  Odgen  & Co Sioux  City 

♦W.  B.  Parrott  Co Manning 

♦Peterson  Bros Clinton 

W.  S.  Reister  & Son Washington 

♦Fred  Reum  & Co Decorah 

*H.  S.  Rhysnburger Oskaloosa 

R.  D.  Smith Swea  City 

♦St.  Ansgar  Prod.  Co St.  Ansgar 

♦Scheidcll  Produce  Co Ossian 

♦Schermerhorn-Shotwell  Co..Des  Moines 

♦Schreiber  Produce  Co Sheldton 

♦J.  A.  Silver  & Co Stockport 

♦A.  P.  Sondergaard  & Co. . . .Mason  City 

♦Union  Produce  Co Lorimer 

*E.  B.  Wade West  Liberty 

♦Waverly  Produce  Co Waverly 

♦Wayne  F.  Waller Garner 

♦Wescott  & Winks Sumner 

♦Wilson  Shotwell  Co Perry 

♦R.  W.  Winsler Moravia 

♦Woldum  Produce  Co Decorah 

Spirit  Lake  Produce  Co Spirit  Lake 

Bert  Vilas Boone 

Des  Moines  Valiev  Prod.  Co Boone 

Sac  City  Produce  Co Sac  City 
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Store  Y ou  r Poultry  Wherelt  Is  Consumed 


Cold  Storage  Warehouse  “E’1 


Cold  Storage  Warehouse  “C  & D” 


CITIES  WE  SERVE 


We  Serve  Two  Million 
People. 

Cleveland  is  a Great 
Growing  Market 

“Do  Not  Overlook  It.” 


Our  Facilities  are 
the  Best 


We  carry  our  freezers 
at  zero  and  below. 


TheSheriffStreet  Market  & Storage  Co. 


homer  McDaniel,  Mgr. 


CLEVELAND,  OHIO* 


Capacity  5,000,000  cubic  feet 
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Huiwbofcft-Co-operative  Creamery 


• Humboldt 

Sun  Light  Produce  Co... Sioux  City 

Nelson  Bros Sioux  City 

J.  A.  Crowther Cowrie 

Waller  & Waller Charles  City 

Whealen  Produce  Co Elma 

Cedar  Valley  Produce  Co Osage 

F.  H.  Reed Grinnel 

C.  A.  Pierce  & Son Nasua 

Storm  Lake  Produce  Co Storm  Lake 


C.  A.  Abbott,  520  E.  Broadway 

Council  Bluffs 

Sam  A.  Moye,  422  E.  Broadway 

Council  Bluffs 


Rock  Rapids  Produce  Co. . . .Rock  Rapids 

F.  W.  Meisker * Hartley 

J.  F.  Johannas Sibley 

Higgins  Packing  Co. ...  Missouri  Valley 

Nelson  Bros Missouri  Valley 

Rockwell  City  Prod.  Co ...  Rockwell  City 
1 Charles  Produce  Co.,  600  S.  Main.... 

Council  Bluffs 

Wilson  Poultry  Co Marshalltown 

Sjostrom  Bros Marcus 

Matt  Lameth Algona 

Wescott  Produce  Co .Lake  Mills 

Blackman  Poultry  Co. . . .Missouri  Valley 

M.  V.  Bickel Mason  City 

Egg  Reporter Waterloo 

E.  B.  Higley  & Co Mason  City 

F.  L.  Loomis Ft.  Dodge 

R.  W.  Winsler Moravia 

♦Cappel-Garrard  Co Newton 

♦Cappel-Garrard  Co Winfield 

Clarion  Produce  Co ClaVion 

*C.  A.  Fields Newton 

♦Alex  Getz Sigourney 

A.  H.  Panser Tripoli 

Valley  Produce  Co Missouri  Valley 

Kansas 

Paden,  Thompson  & Buckley . Dodge  City 

♦Paden  & Thompson Lyons 

♦Stewart  Produce  Ccr Topeka 

Rodgers  Poultry  Co Parsons 

♦Stewart  Produce  Co Valley  Falls 

The  Wilson  Pity.  Co Atchison 

Kansas  Produce  Co Coffey ville 

♦J.  F.  Grennan Garnett 

♦Latham  & Sons Pleasanton 

♦M.  N.  Alexander  & Co Fort  Scott 

♦T.  Jensen  & Bros Emporia 

Lawrence  Poultry  Co Lawrence 

♦Latham  & Sons Ottawa 

A.  R.  Anderson Marquette 

Anthony  Poultry  & Egg  Co. ..  .Anthony 

♦J.  E.  Brewer Abilene 

♦Blue  Valley  Packing  Co Maryville 

Clyde  Cultra  Co Salina 

Chetopa  Produce  Co Chetopa 

Dayden  Bros Harper 

Durham  Produce  Co Durham 

C.  D.  Edwards Harper 

W.  M,  Evert Concordia 

J.  B.  Fleming  & Son Council  Grove 

Carl  Farmer Coffeyville 

♦Farmers’  Produce  Co Burlington 

Grovier  Starr  Produce  Co. . . .Hutchinson 
* Grovier  Starr  Produce  Co.... Great  Bend 

Pcrcey  Gruenbaum McCracken 

Hurst  & Majors Manhattan 

Vic  Johnson Lawrence 

G.  B.  Jones Downs 

♦Metz  Packing  Co Concordia 

T.  J.  Metz Mankato 

E.  P.  Meridith Osborne 

H.  E.  Mitchell Anthony 

L.  H.  Marris Parsons 

H.  M.  Nolder Whitewater 

♦Salina  Poultry  Co Salina 

♦A.  Trout Melvern 

♦H.  G.  Ward Glasco 

Charles  Beyer Clyde 

Eli  Wilson  & Co Lawrence 

Great  Bend  Poultry  Co Scott  City 

Gmvier  Starr  Co Dodge  City 

J.  Jensen Emporia 


Liberal  Produce  Co Liberal1 

♦Paden  & Thompson Elkhart 

♦Paden  & Thompson .t ...Galatia 

C.  A.  Post  & Sons... Almena 

Wilson  Poultry  Co -.Hanover 

Kentucky 

Davidson,  Seay  Adams  Co. ..  .Louisville 

)avidson,  Seay  Adams  Co Princeton 

♦G.  P.  Taylor  & Co Burnside 

♦Harrodsburg  Ice  & Produce  Co 

Harrodsburg 

♦Davidson  Bros Glasgow 

♦Hulen-Toops  Co Bowling  Green 

♦Hulen-Toops  Co Horse  Cavi 

♦Malonev-Davidson  Co LouisvilK 

Kentucky  Creamery  Co Louisville 

♦Holcomb  Produce  Co Murra} 

*E.  Bowers Paducal 

Boone  Produce  Co Paducal 

♦The  Peter  Fox  Sons  Co. . . . Hopkinsvill 

L.  E.  McKinley Campbellsvilk 

Blue  Grass  Produce  & Trans  Co 

Carlisle 

The  Brooks-Boone  Co Fultor 

Rich  Produce  Co ....Mayfield 

T.  J.  Gardner Worthvillt 

♦Renaker  Poultry  Co Winchester 

♦J.  P.  Wright Salt  Licl 

Davidson  Seay Glascov 

Davidson'  Seay Paducal 

C.  C.  Lee. Beaver  Darr 

Renaker  Bros Richmond 

Michigan 

L.  D.  Sigler,  Cadillac  Pro.  Co..  Cadillac 

C.  A.  Post  & Son Mendon 

*N.  A.  Hoban  & Co Flint 

Kimball  Bro's Sturgis 

Minnesota 

♦Alex  Getz Kenyon 

♦Alex  Getz Minneapolis 

♦Alex  Getz Vesta 

♦John  Lynard Owatonna 

Johns  Produce  Co Cokato 

Mississippi 

S.  Moskowitz Pontiac 

Selmer  Produce' Co Corinth 

Tupelo  Produce  CqO*.  . , Tupelo 

Worthington  Creamery  to. . Worthington 

Missouri 

♦C.  S.  Miller  Prod.  Co Neosho 

♦J.  L.  Reed  & Son Bolivar 

Wilson  Poultry  Co. ......St.  Joseph 

♦A.  W.  Vand^rford \... Clinton 

Morgan  & Co Springfield 

♦C.  J.  Aus  & Co Kansas  City 

A.  C.  Parsons King  City 

E.  E.  Newton Neosho 

♦A.  W.  Bear  Com.  Co Kansas  City 

Drexel  Poultry  Co Drexcl 

♦M.  N.  Alexander  & Co Lamar 

Home  Produce  Co Butler 

\ C.  Jacobs  & Co Nevada 

Producers’  Cold  Stge.  Co.  . . . Chillicothe 

James  N.  Norris  & Co St.  Joseph 

Goodwin  & Jean Jackson 

♦J.  M.  Adams,  319  Produce  Ex 

Kansas  City 

♦Lindley  Buster  Produce  Co Bucklin 

Bridger-Shepard  Produce  Co 

Kansas  Citv 

Marshall  Produce  Co Marshall 

♦W.  L.  Davenport  Prod.  Co . . . Centralia 

F.  M.  Stamper  Co Moberly 

♦Macon  Produce  Co Macon 

♦Henderson  Produce  Co....  Monroe  Citv 

♦Lindley  Buster  Prod.  Co La  Plata 

Soencer  Produce  Co Kansas  Citv 

♦Missouri  Egg  Sc  Pity.  Co Sedalia 

Smith  Snow  & Co Jonliv 

♦W.  D.  Law Snringfield 

T.  A.  Anderson  Produce  Co.  ...  Princeton 


*A.  F.  Brockman Concordia 

H.  R.  Butts Vandalia 

E.  Wood,  Clark  Co Ray  ville 

A.  B.  Cole  & Sons California 

'A.  B.  Drescher Hannibal 

♦W.  C.  Ellis Mount  Grove 

Gorman  & Glore... Centralia 

*R.  F.  Griffith Fulton 

J.  B.  Hollingshead  Co St.  Joseph 

H.  D.  Hibbeler  & Son Washington 

Hanlon  Bros Sedalia 

Hurst  Sc  Co Springfield 

J.  E.  Hoban Carrollton 

W.  C.  Jacobs Palmyra 

Jamesport  Produce  Co Jamesport 

'Lindley-Buster  Prod.  Co.. New  Cambria 

*M.  N.  Alexander Aurora 

C.  F.  Bishop Hannibal 

Blair  & Vanderford Weaubleau 

Co-operative  Association Green  Top 

Dauber  Bros Newtown 

*W.  L.  Davenport Mexico 

Drexel  Poultry  & Egg  Co Drexel 

*W.  C.  Ellis Mountain  Grove 

F.  B.  Fleming Council  Grove 

'Peter  Fox  & Sons  Co Marshfield 

* Peter  Fox  & Sons  Co Rolla 

* Alex  Getz Chillicothe 

♦Alex  Getz St.  Louis 

♦Goodwin  & Jean Dexter 

♦Goodwin  & Jean Willow  Springs 

♦Henderson  Produce  Co Laclede 

*W.  B.  McLain  & Son Higginsville 

♦J.  H.  Mickel  Bros.  & Co.. South  Gifford 

Oldham  Produce  Co. . . .Bosworth 

Producers’  Cold  Stge.  Co. ... . .Shelbina 

♦Rolls  County  Merc.  Co Center 

C.  W.  Reed  & Bros.  Merc.  Co. . Wellsville 

F.  M.  Stamper  Co Moberly 

Stanley,  Hale Bosworth 

H.  W.  Shatzer Paris 

Scott  & Solomon New  Hampton 

Shelton  & Harris Windsor 

A.  P.  Taylor Exeter 

G.  R.  Tabler Rardin 

Warrensburg  Dairy  Prds.  Co 

Warrensburg 

J.  W.  Whipple Monett 

C.  L.  Williams Drexel 

J.  C.  White Richmond 

♦A.  B.  Wilkerson Aurora 

Norris  Poultry  & Egg  Co.. New  Hampton 

I A.  C.  Parsons King  City 

| Producers  Cold  Stge.  Co St.  Joseph 

|W.  Keith Sedalia 

I D.  N.  Lightfoot Ash  Grove 

| Morgan  & Co Springfield 

tj.  N.  Norris Nevada 

Smith  Sc  Snow Neosho 

j F.  M.  Stamper Odessa 

j Swarthout  Poultry  Co Bosworth 

j Trenton  Poultry  Co Trenton 

C.  G.  Vogt Maryville 

♦A.  B.  Wilkerson Lockwood 

W.  Keith Sedalia 

♦D.  N.  Lightfoot Ash  Grove 

Morgan  Sc  Co Springfield 

J.  N.  Norris Nevada 

Nebraska 

♦Jerpe  Cold  Stge.  Co Omaha 

♦Fairmont  Creamery  Co Omaha 

Thomassen  Produce  Co.. Newman  Grove 

Hastings  Poultry  Co Hastings 

E.  E.  James Falls  City 

C.  Rutherford Falls  City 

♦Nelson  Bros.  Pltv.  Co Lincoln 

♦Nelson  Bros.  Pity.  Co Superior 

♦Nelson  Bros.  Pity.  Co St.  Paul 

♦Nelson  Bros.  Pity.  Co....  Grand  Island 

♦Nelson  Bros.  Pity.  Co Fairbury 

♦Nelson  Bros.  Pity.  Co Beatrice 

♦Nelson  Bros.  Pity.  Co Oxford 

Fishback  Pity.  Co Frcemont 

Fishback  Pity.  Co Norfolk 

Morris  Lvddon Freemont 

, Younkin  Poultry  Co Grand  Island 


♦Blattner  Bros.  Merc.  Co Wellsville  1 *Swift  Sc  Co 


Beatrice 
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Visiting  Members, 

National  Poultry,  Butter  & Egg  Association 

| WELCOME 

to  Parlor  “K” — Hotel  Sherman 

Frank  G.  Heilman  Company 

Butter,  Eggs  and  Poultry 

Carlots  or  Less 

945-47  Fulton  Market  CHICAGO 


The  experience  of  the  1922  season  has  proven  the  worth  of  the  improved 
excelsior  pad.  Use  them  as  indicated  in  the  illustration,  six  to  the  case, 
with  new  cases,  new  honeycomb  fillers  and  flats.  Good  results  are  certain. 

H.  W.  SELLE  & CO. 

Manufacturers 

1000-1016  N.Halsted  St.  Chicago,  111. 
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James  Oder Hastings 

Borenson  Pity.  Co York 

♦Henmngsen  Produce  Co Superior 

♦Alma  Produce  Co . Alma 

Beatrice  Cold  Stge.  Co..' Beatrice 

beaince  Poultry  & Egg  Co. ...  Beatrice 

Hastings  Poultry  Co Kearney 

Hawkeye  Produce  Co Plattsmouth 

E.  E.  James Falls  City 

Norris-Gould  Fairmont 

Standard  Poultry  Co Fairbury 

No.  Carolina 

Risser  Bros.  Co.... Statesville 

Ohio 

*H.  B.  Hole Arcanum 

*H.  B.  Hole Versailles 

J.  E.  Mathews Ashland 

♦H.  B.  Hole Greenville 

♦J.  E.  Parker Eaton 

Bob  Wingeriner Bryan 

♦The  Gray  & White  Co Tiffin 

Oklahoma 

♦Oklahoma  Hide  & Poultiy  Co....Altus 

♦Choctaw  Produce  Co f..Hugo 

♦Guthrie  Produce  Co .Guthrie 

Boring  Produce  Co *.  ..Clinton 

♦Farmers*  Produce  Co Clinton 

Elreno  Pity.  & Egg  Co Elreno 

Enid  Pity.  & Egg  Co Enid 

♦Farmers*  Produce  Co Anadarko 

Brown  Produce  Co Muskogee 

Janger-Lieberman Oklahoma  City 

Lawton  Pity.  & Egg  Co Lawton 

W.  W.  Gentry ; . . . Marlov 

Madill  Produce  Co Madill 

Aaron  Pity.  & Egg  Co Enid 

♦W.  D.  Wright  Prod.  Co. .Oklahoma  City 

Shawnee  Produce  Co Shawnee 

♦Chickasha  Hide  & Pity.  Co.  .Chickasha 

Frederick  Produce  Co Frederick 

Knaust  Produce  Co Frederick 

Long  Prod  uce  Co Med  ford 

A.  N.  Price Fairland 

C.  O.  Smith Anadarko 

S.  A.  Zook  Produce  Co Bartlesville 


El  Reno  Poultry  & Egg  Co. . Gracemont 
♦Oklahoma  Hide*&  Prod.  Co..Mangum 


Smith  & Snow Vinita 

Tipton  Prod.  Co Howe 

Van  Sant  Prod.  Co Medford 

♦A.  B.  Wilkerson Fairland 

Wilson  Poultry  Co. Shattuck 

South  Dakota 

'‘Mitchell  Produce  Co Mitchell 

Buck  Bros Huron 

G.  Fredericks Mitchell 


Tennessee 


Paris  Produce  Co Paris 

Norton  Produce  Co Kenton 

♦Columbia  Produce  # Co Columbia 

Barker  Produce  Co Columbia 

Shapiro  Produce  Co Columbia 

C.  G.  Anderson  Prod.  Co Knoxville 

friendship  Produce  Co Friendship 

Gleason  Produce  Co Gleason 

A.  G.  Hargett Halls 

Holcomb  Produce  Co Parsons 

'George  M.  Brooks  & Co Martins 

L.  Rausch  & Co Memphis 

Morristown  Produce  & Ice  Co 

Morristown 

S.  F.  Holcomb Perry ville 

Camden  Produce  Co Camden 

Naive-Spillers  Corporation Nashville 

H.  B.  Monroe Nashville 

W.  II.  Thompkins Nashville 

Selmer  Produce  & Supply  Co Selmer 

A.  G.  Kennedy  & Co Tullahoma 

Watertown  Produce  Co Watertown 

Bryant  Bros Atwood 

L.  B.  Hinkle Sparta 

I \dams  Heron Trezevant 

Tennessee  Egg  Co.,  Chattanooga 

H.  C.  Carabaugh 

W.  B.  Foster  Produce  Co.  ...  Fayetteville 

|(  jmberland  Produce  Co '..Cookeville 

Morgan  Produce  Co Cookeville 

L.  L.  Davidson Dyer 

C.  F.  Miles,  Hermitage  Hotel. . Nashville 

Ray  Jean  Co Shelby  ville 

Knox  Produce  Co Winchester 

Smith  Johnson  Produce  Co. ..  Knoxville 

Jim  Young Watertown 

Anderson  Tully  Co Memphis 

Dyersburg  Fruit  & Prod.  Co 


Dyersburgh 

Fast  Tennessee  Poultry  Co.  .Rogersviue 
Lloyd  T.  Burnett.* Talbott 

R.  O.  Fisher Trimble 

S.  B.  Harward Livingston 

♦R.  C.  Giles  & Co Nashville 

C.  G.  Anderson Cumbyland  Gap 

L.  T.  Burnett Cumberland  Gap 

A.  G.  Kennedy Sparia 

A.  G.  Kennedy McMannersviile 

Morristown  Produce  Co Rogersville 

Risser  Bros Brownsville 

Risser  Bros Henderson 

J.  L.  Young Livingston 


Texas 


Seufert  Produce  Co Amarillo 

G.  P.  Foster  & Co Denison 

A.  B.  Patterson Dallas 

D.  W.  Tobey,  Inc...,.* Texarkana 

Fort  Worth  Pity.  Co Fort  Wortn 

Ben  Ablon Dallas 

♦A.  B.  Walker  & Son Corsicana 

Western  Produce  Co.,  W.  R.  White 


♦Emerson  & Overstreet* Temple 

♦New  York  Buyers  Ass*n. . . .San  Antonio 

♦Stahl  Bros Gonzales 

♦Choctaw  Hide  & Prod.  Co. Paris 

♦Commons  Produce  Co McKinney 

♦New  York  Buyers  Ass’n Cuero 

♦New  York  Buyers  Ass*n Victoria 

♦Oklahoma  Hide  & Prod.  Co 

Roaring  Springs 

Overstreet  Produce  Co Brownwood 

Overstreet  Produce  Co Ballinger 

Overstreet  Produce  Co Weimer 

Paterson  Produce  Co Cameron 

Patterson  Produce  Co Tenaha 

F.  C.  Pennington Greenville 

The  Peter  Co Houston 

Tehoe  Wester Greenville 

Western  Produce  Co .*. . . Lamesn 

♦A.  B.  Wilkerson Gatesvillo 

Wisconsin 

♦Hawley  Commission  Co La  Crosse 


♦Northern  Wisconsin  Prod.  Co 

Manitowoc 


Live  Poultry  Car  Situation 


Shippers  Taking  Enormous  Losses  While  Empty  Cars 
Remain  on  Eastern  Rails 


The  first  complaint  concerning  the  live  poultry  car 
shortage  reached  the  Executive  Offices  of  the  National 
on  September  13. 

Immediate  investigation  was  commenced  and  every 
instrumentality  was  called  into  play  that  promised  to  get 
the  much  needed  relief.  No  immediate  remedy,  how- 
ever, was  applied,  though  the  Interstate  Commerce  Com- 
mission, the  Department  of  Agriculture,  the  American 
Railway  Association  and  officials  of  individual  carriers, 
were  appealed  to. 

Our  investigations  developed  that  the  principal  acute 
troubles  were  due  to  the  failure  of  eastern  carriers  to 
move  the  empty  cars  to  western  connections.  Some  fail- 
ures were  found  on  the  rails  of  western  carriers  but  for 
the  most  part  western  carriers  were  able  to  transport 
the  empty  cars  to  loading  stations  providing  they  could  get 
the  cars  to  move. 

The  Executive  Offices  are  still  working  on  the  mat- 
ter and  today,  October  2,  the  situation  in  the  east  seems 


to  be  clearing  up — in  fact,  the  clearing  up  commenced 
several  days  ago.  This  “clearing  up,”  however,  must  not 
be  taken  to  mean  that  conditions  are  normal,  nor  that  they 
will  be  normal  in  the  immediate  future.  Several  times 
between  September  13  and  September  30  conditions 
cleared  up  but  each  time  got  bad  again — perhaps  worse 
than  they  were  before. 

The  best  advice  shippers  mqy  be  given  under  present 
conditions,  is  to  order  cars  to  be  loaded  on  a certain  date. 
As  long  before  that  date  as  the  carrier  can  give  definite 
information,  ask  the  railroad  agent  to  find  out  whether 
the  car  is  on  your  division  of  the  road.  If  it  should  be, 
then  it  would  appear  to  be  quite  safe  to  commence  to 
procure  the  poultry  for  loading. 

Shippers  should  keep  after  the  carrier  till  they  get 
some  kind  of  definite  information  and  then  to  act  on  this 
information. 

For  several  days  the  Executive  Offices  received  this 
kind  of  information : “Doing  the  best  we  can.”  This 
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INDIANA  REFRIGERATING  COMPANY 

INDIANAPOLIS,  INDIANA 

Wm,  J.  Hogan,  President  and  General  Manager 
A.  B.  Efroymson,  Superintendent  B.  E.  Metcalf, 'Secretary  | 

CLEVELAND  PLANT  INDIANAPOLIS  PLANT  j 


. Cleveland  and  Indianapolis 


Earnestly  Solicit  Your 

POULTRY,  BUTTER  AND  EGG  STORAGE 


* Warehouse  Section  Office  Building  Cold  Storage  Section 

HOME  OF  THE  NINTH  STREET  TERMINAL  WAREHOUSE  COMPANY 

CLEVELAND,  OHIO 
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means  absolutely  nothing  and  it  is  the  kind  of  informa- 
tion that  will  ruin  most  any  poultry  shipper,  and  shippers 
should  not"  be  guided  in  their  buying  enterprises  by  any 
such  information.  After  the  car  once  gets  on  the  divi- 
sion of  the  railroad  that  the  loading  station  is,  then  it  is 
safe  to  proceed  as  under  ordinary  conditions. 

The  history  of  the  situation  will  be  published  at  a 
later  date.  It  will  include  the  facts  as  disclosed  by  the 
investigations  and  will  perhaps  draw  some  conclusions 
from  those  facts.  The  history  will  include  also  the  meas- 
ures taken  by  the  Bureau  of  Markets  and  Crop  Estimates 
to  relieve  what  is  perhaps  the  most  serious  trouble  of  this 
character  ever  experienced.  In  the  meantime,  the  Execu- 
tive Offices  of  the  National  are  keeping  as  close  to  the 
situation  as  possible. 

This  question  could  profitably  be  discussed  at  the 
Tuesday  morning  session  of  the  Annual  Convention  on 
October  17.  Shippers  having  anything  to  say  on  the 
question  are  urged  to  be  present  at  that  session. 


NEW  PERMANENT  TARIFF  SCHEDULE 


The  Tariff  Bill  was  reported  to  the  House  on  June 
29,  1921,  passed  the  House  on  July  21,  1921,  and  was 
referred  to  the  Senate  Committee  on  Finance  on  July 
22,  1921.  On  April  11,  1922,  the  Finance  Committee 
reported  it  to  the  Senate  which  passed  the  bill  on  August 
19,  1922,  and  named  conferees.  The  House  sent  the 
bill  to  Congress  on  August  22nd.  On  September  12th 
the  conferees  reported  the  bill  which  passed  both  Houses, 
and  was  finally  signed  by  the  President. 

Those  items  of  particular  interest  to  this  industry 

are  : 

Schedule  1 — Chemicals,  Etc. 

Casein  or  lactarene,  2]/2c  per  pound. 

Schedule  7 — Agricultural  Products 

Milk;  fresh,  2j4c  gal.,  sour  and  buttermilk,  lc  gal. 
Cream,  20c  gal. 

Fresh  or  sour  milk  containing  over  7%  fat  to 
be  dutiable  as  cream,  and  cream  containing 
over  45%  butter  fat  to  be  dutiable  as  butter. 
Milk,  condensed  or  evaporated : 

Unsweetened,  lc,  sweetened,  lj/c,  all  other 
l He  (per  pound). 

Whole  milk  powder,  3c  (per  pound). 

Cream  powder,  7c  (per  pound). 

Skimmed  milk  powder,  \y2c  (per  pound). 
Malted  milk,  compounds  or  substitutes  for  milk 
or  cream,  20%,  advalorem. 

Butter,  8c,  oleomargarine  and  other  butter  substi- 
tutes 8c  (per  pound). 

Cheese  and  substitutes,  5c  per  pound,  but  not  less 
than  25%,  advalorem. 

Live  birds,  poultry,  3c  (per  pound). 

All  other,  valued  $5  or  less,  50c  each,  more  than 
$5,  20%  advalorem. 

Birds,  dead,  dressed  or  undressed  : 

/Poultry,  6c  (per  pound). 

All  other,  8c  (per  pound). 

Prepared  or  preserved  in  anv  manner  n.  s.  p.  f.* 
35%. 

Poultry,  eggs,  in  shell,  8c  (per  dozen),  whole  eggs, 
egg  yolk,  egg  albumen,  frozen  or  otherwise  pre- 
served, and  n.  s.  p.  f.*  6c  (per  pound),  dried 
whole  eggs,  dried  egg  yolk  and  egg  albumen,  18c 
(per  pound). 


DANLEY 

‘ ‘Sure  Grip”  Cooling  Racks 

All  Steel  — Heavily  Galvanized 

AN  indestructible  rack.  There  are  no 
fingers  to  break.  Provides  quick, 
thorough  cooling  without  repeated  handling. 
This  means  many  dollars  extra  profits  to 
every  up-to-date  Poultryman. 

DANLEY  Coolers  pay  for  themselves  many 
times  over  in  a single  season  because: 

Ample  Clearancefor  air  circulation. 

Takes  Little  Room.  The  192-fowl  size  occupies  only 
36"x67"  floor  space,  easily  passing  through  any  cooling 
room  door. 

Perfect  Drainage.  The  birds  hang  head  downward. 

Improves  Your  Grades.  Each  fowl^  is  in  full  view  and 
grading  is  easy  with  little  handling.  Keeps  poultry  clean. 

Strongly  Made.  All  steel  except  casters.  Heavily' 
reinforced.  Base,  uprights,  and  bars  are  hot  galvanized, 
rust-proof  and  rleanable. 

DANLEY  Sure-Grip  Racks  and  popular 
Feeding  Batteries  are  low  in  cost  but  high 
in  quality.  Built  to  last  a business  lifetime. 
Just  the  thing  for  any  feeding  station  or 
dressing  plant. 

We  have  just  completed  a large  factory  ad- 
dition, and  can  ship  promptly  out  of  stock. 

Write  for  prices  and  descriptive  catalogue 

DON’T  MISS  OUR  EXHIBIT 
Chicago  P6ultry  Convention,  Oct.,  16th  to  17th. 

Call  At  Rooms  111-112.  Sherman  Hotel 

The  Danley  Sanitary  Mfg.  Co. 

Department  “X” 

St.  Johns,  Michigan,  U.  S.  A. 

Western  Rej».:  W.  P.  KERN  AX  208  X.  Wells  Street,  Chicago 


#N.  S.  P.  F. — Not  specially  provided  for. 
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How  To  Play  Golf 

Today  the  modern  magazine 
Is  filled  with  sage  advice 
On  how  to  play  a mashie  shot, 

Or  how  to  cure  a slice. 

And  all  the  family  reads  it  once, 

And  father  reads  it  twice. 

Dad  demonstrates,  from  diagrams, 

How  every  shot  is  played, 

He  sprained  a finger  trying  out 
A grip  advised  by  Braid, 

And  where  he  practiced  Mitchell’s  swing, 
The  rug  is  somewhat  frayed. 

An  antique  chair’s  laid  down  its  arms, 

To  peace  completely  won ; 

The  clock’s  at  rest  with  folded  hands, 

We  tell  time  by  the  sun. 

A lamp  is  gone — and  all  through  hints, 
From  Barnes  and  Hutchinson. 

’Twas  Hagen’s  style  of  follow  through 
Which  burst  the  chandelier, 

And  Duncan’s  spoon  shot  got  the  cat 
Somewhere  abaft  the  ear. 

The  careless  little  animal 
Had  strayed  a mite  too  near. 

And  so  when  Spring  shall  come  again 
Then  Dad  will  be  on  deck 
With  all  this  store  of  golfing  lore 
Entombed  above  the  neck. 

He’ll  live  upon  the  links — he  must — 

The  house  will  be  a wreck. 


Mississippi  Makes  Progress  in  Dairy 
Production 

\ 

Mississippi  farmers  in  the  ten  years  from  1912  to  1922 
have  made  marKed  progress  in  meeting  the  local  demand 
lor  marKei  miiK  ano  cream,  according  to  reports  received 
Dy  me  united  states  Department  ot  agriculture.  Census 
ngures  covemig  part  ot  the  period  snow  an  increase  in 
pioduetion  from  1,966,097  gallons  of  market  mnk  in  1909, 
vaiued  at  $4^.9, »iO,  to  4,09o,806  gallons  ot  milk  in  1919, 
valued  at  $1,4*54,4:)7.  The  amount  of  raw  cream  sold  in 
tne  same  period  increased  from  d5,o8z  gallons  in  1909, 
valued  at  $z,8,0*)9,  to  394,583  gallons  valued  at  $:>94,359, 
while  butter  fat  sold  increased  from  9, *544  pounds  in 
1909,  valued  at  $2,666,  to  1,864,593  pounds  in  1919, 
vaiued  at  $984, /89.  This  substantial  showing  in  meet- 
ing the  local  demand  for  market  milk  and  cream  has  been 
the  result  of  systematic  effort  on  the  part  of  Mississippi 
dairymen  assisted  by  extension  workers  cooperatively  em- 
ployed by  the  Mississippi  Agricultural  and  Mechanical 
College  and  the  Department  of  Agriculture. 

in  the  spring  of  1912  when  organized  work  to  this 
end  was  begun,  there  were  less  than  a half  dozen  farmers 
reported  shipping  whoie  milk  to  the  New  Orleans  market. 
These  few  were  practically  all  spring  and  summer  ship-  • 
pers.  As  a result  of  a survey  made  by  extension  workers 
at  that  time,  it  developed  that  most  of  the  market  milk 
and  cream  used  was  being  shipped  in  from  Illinois  and 
Indiana.  There  was  not  a successful  creamery  in  opera- 
tion in  Mississippi.  The  few  farmers  with  milking  cows 
around  the  towns  were  found  to  be  feeding  mainly  cot- 
ton seed  hulls  and  cotton  seed  meal.  They  had  not  been 
encouraged  to  grow,  harvest,  and  store  feeds  for  winter 
use.  Only  twelve  silos  were  found  in  southern  Missis- 
sippi at  th^t  time. 

As  a result  of  extension  work,  15  were  erected  dur- 
ing the  summer  of  1912,  and  in  1913,  63  silos  were  built. 

There  was  a small  percentage  of  purebred  dairy 
sires  in  use  and  only  a few  small  herds  of  registered 
dairy  animals.  During  1913  a creamery  at  Brookhaven, 
which  had  failed  in  1910,  was  opened  again  for  business. 
Another  one  was  opened  at  Macon  in  the  same  year. 
During  1914  two  other  creameries  were  started. 

In  contrast  with  these  conditions  there  are  now,  ten 
years  later,  7,500  farmers  engaged  in  commercial  dairying 
in  Mississippi  and  24  creameries  are  in  successful  opera- 
tion. The  one  creamery  operating  in  1912  paid  approxi- 
mately $4,000  to  farmers  for  cream  that  year.  During 
1921,  Mississippi  creameries  made  approximately  five 
million  pounds  of  butter,  paying  farmers  around  $3,000,- 
000  for  butter  fat.  Approximately  $400,000  worth  of 
market  milk  was  shipped  to  the  £Iew  Orleans  and  Mem- 
phis markets. 

The  average  productiveness  of  the  commercial  heras 
had  increased  from  an  average  of  120  pounds  to  approxi- 
mately 175  pounds  of  butter  fat  annually.  There  are 
now  54  high  class  purebred  bulls  owned  in  eleven  bull 
associations  and  a large  number  of’  individually  owned 
bulls  which  will  influence  future  production  in  a marked 
way.  A large  number  of  purebred  herds  of  splendid 
quality  are  now  owned  in  the  State.  Home  grown  feeds 
are  quite  generally  produced  and  a large  percentage  of 
dairy  farmers  are  feeding  balanced  rations. 

Mississippi  dairy  farmers  credit  dairy  cows  with 
having  had  much  to  do  with  improving  the  farming  out- 
look. Their  ability  to  purchase  essential  equipment  and 
conveniences  for  the  farm  and  farm  home  and  to  give 
their  children  better  educational  opportunities,  they  assert, 
is  due  in  a large  measure  to  the  steady  income  they  have 
had  from  their  dairy  herds. 
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Compulsion — But  Not  Now 

Attention  is  drawn  to  the  address  of  W.  Harry 
Davis,  president  of  the  National  Association  of  Egg  Case 
and  Egg  Case  Filler  Manufacturers  on  another  page  of 
this  issue  under  the  caption  of  “Would  Compel  the  Use 
of  Certain  Packages/’ 

In  view  of  the  fact  that  the  questions  discussed  by 
Mr.  Davis  on  June  28,  were  previously  discussed  by  ship- 
pers during  the  months  of  October,  1921,  and  January 
and  February,  1922,  and  that  the  views  expressed  by  the 
shippers  were  generally  well  known  by  all  parties  in  in- 
terest, it  would  seem  that  on  June  28,  1922,  Mr.  Davis 
should  have  taken  and  expressed  broader  views.  Espe- 
cially is  this  so  because  the  carriers  themselves  had  al- 
ready expressed  broader  views. 

On  June  28,  the' carriers  had  in  force  a rule  which 
limited  the  inspection  of  cases  of  eggs  to  the  top  layers. 
Investigations  conducted  in  Mr.  Davis’  laboratories  dis- 
closed the  fact,  that  where  eggs  were  packed  with  six 
excelsior  pads  to  the  case  and  were  damaged,  the  dam- 
age was  found  to  be  in  layers  under  the  top  layer  and 
that  in  many  such  cases,  there  was  no  damage  to  the  top 
layer.  These  facts  were  known  to  shippers  and  carriers 
and  to  those  who  conducted  the  tests  and  yet  in  the  face 
of  them,  Mr.  Davis  would  compel  the  use  of  a package 
which  would  leave  the  shipper  entirely  helpless. 

This  is  only  one  of  several  objections  shippers  and 
carriers  have  to  being  compelled  to  do  certain  things  ad- 
vocated by  Mr.  Davis. 

At  the  present  moment  * ‘compulsion”  is  not  indicated 
and  it  was  not  indicated  on  June  28. 

The  time  has  gone  by  when  egg  shippers  will  take 
at  face  value  reports  concerning  the  merits  pf  this  appli- 
ance or  that  appliance,  based  upon  tests  made  by  other 
persons  and  in  this  regard  they  are  just  like  Chairman 
Smith  of  Official  Classification  Territory  who  says : “I’m 
from  Missouri.  Show  me.” 

There  will  come  a time,  perhaps,  when  compulsion 
will  be  indicated,  but  before  it  arrives  Mr.  Davis,  the 
shippers  and  the  carriers  will  have  to  sit  around  the 
table  and  discuss  matters  in  a sober  manner,  taking  into 
consicj^ration  all  surrounding  circumstances. 

The  “National”  recommends  the  round  table. 


Everett  F.  Murphy 

Everett  F.  Murphy  is  a graduate  of  the  University 
of  Illinois,  School  of  Agriculture.  He  is  in  charge  of 
the  Poultry  and  Egg  Division  of  the  Illinois  Agriculture 
Association.  The  Illinois  Agriculture  Association  has  a 
membership  of  some  hundred  thousand  members — all 
farmers  and  farm  owners  of  the  State  of  Illinois. 

It  is  estimated  that  for  the  year  1922,  the  State  of 
Illinois  produced  132,197,384  dozens  of  eggs  and  37,366,- 
956  heads  of  poultry. 

Mr.  Murphy  is  charged  with  the  responsibility  of 
first  ascertaining  what  the  consumer  demands  by  way  of 
quality  in  Poultry  and  Eggs  and  then  of  telling  the  farm- 
ers how  to  meet  that  demand. 


His  next  responsibility  is  to  find  profitable  markets, 
for  approximately  five-twelfths  of  the  Poultry  and.  Eggs: 
produced  in  the  State  of  Illinois  and  the  most  economical 
methods  for  such  marketing. 

„ Read  what  he  has  to  say  in  this  issue  of  the  “Bulle- 
tin” concerning  Commission  Merchants,  Quality  Produc- 
tion, Quality  Buying,  Premiums  and  Fair  Dealing. 

Shippers  should  be  particularly  interested  concerning 
the  effect  of  failing  to  buy  on  a quality  basis. 

In  the  September  number  of  the  “Bulletin”  Mr. 
Murphy  made  some  observations  as  to  why  Leghorns 
were  discriminated  against.  Shippers  could  profitably 
read  that  article  again. 


“A  Fallacy  In  Principle” 

Those  who  have  followed  the  effects  of  the  admin- 
istration of  the  cold  storage  laws  of  the  various  States 
on  the  actual  merchandising  enterprises  of  cold  storage 
foods,  will  appreciate  the  force  of  the  editorial  of  Mr. 
Urner  in  the  New  York  Produce  Review  and  the  Ameri- 
can Creamery  of  September  20th.  For  convenience  “A 
Fallacy  In  Principle”  is  reproduced  in  this  issue  of  the 
“Bulletin”  and  all  are  urged  to  read  it  carefully. 

The  arguments  advanced  by  Mr.  Urner  cannot  be 
successfully  controverted  and  it  was  largely  due  to  them 
and  to  similar  arguments  that  the  Federal  Legislation 
which  was  before  the  67th  Congress  failed  of  enactment. 
It  is  quite  safe  to  predict  that  in  the  event  of  the  en- 
actment of  Federal  Legislation  along  lines  heretofore  con- 
sidered, that  ample  provision  will  be  included  for  the 
punishment  of  those  who  are  guilty  of  the  “reprehensi- 
ble” practice  referred  to  in  the  last  paragraph  of  Mr. 
Urner’s  editorial. 

Federal  Legislation,  however,  in  most  instances,  will 
not  reach  the  retailer  and  about  the  only  effect  ot/such 
provision  in  the  Federal  enactment  would  be  to  encourage 
the  States  to  amend  existing  State  Laws  to  meet  the  con^ 
dition  complained  of.  And  herein,  without  waiting  for 
the  Federal  enactment  “the  trade”  in  each  State  should 
take  the  initiative  to  have  the  State  Laws  amended. 

The  matter  is  well  before  Congress.  On  the  hear- 
ings before  the  Committee  on  Agriculture  pf  the  House 
in  June,  1921,  after  exhaustive. discussions  of  the  entire 
subject,  Congressman  Aswell,  of  Louisiana,  propounded 
to  the  Executive  Secretary  of  the  National  Poultry, 
Butter  & Egg  Ass’n,  the  following  question:  “What  in 
your  opinion  should  we 'do?”  In  answer  to  which,  the 
Executive  Secretary  answered:  “You  should  adopt  the 
Chicago  Conference  Report — that  is  the  very  best  thing 
Congress  could  do  and  add  to  that  report  a clause  pro- 
viding for  a penalty  to  run  against  the  man  who  sells 
so-called  fresh  eggs,  that  have  never  been  in  cold  storage, 
as  cold  storage  eggs — I want  that  man  fined.”  To  this 
Congressman  Aswell  replied:  “That  will  be  simple  be- 
cause that  is  the  ungraded  stuff  that  goes  out  to  the 
public  as  cold  storage.” 

If  this  same  proposition  be  presented  to  State  Legis- 
latures, with  substantial  proof  that  the  practices  do  exist, 
such  legislatures  will  afford  the  relief  indicated. 
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Hotel  Sherman , Chicago's  largest 
hotel , wisely  selected  as  convention 
meeting  place  and  headquarters 
by  your  committee  for  your  1922 
convention . 


Where  .You  Will  Meet 

October  16th,  17th,  1922 

National  Poultry,  Butter  and  Egg 
Association 


The  many  pressing  questions  of  the  day  affecting  the 
trade  make  it  imperative  that  every  member  attend  the 
1922  convention.  The  great  new  Hotel  Sherman — the 
largest  and  most  modern  hotel  in  Chicago — has  been 
selected  as  your  meeting  place  and  headquarters. 

While  your  attendance  is  needed  for  serious  matters,  elab- 
orate arrangements  have  been  made  for  your  entertainment 
as  well. 

This  company  will  have  headquarters  at  the  Hotel  Sher- 
man, and  our  representatives  hope  to  renew  old  acquaint- 
ances and  meet  new  friends.  Arrange  to  meet  your  friends 
at  our  room.  No.  306. 

“See  You  In  Chicago” 


The  Creamery  Package  Mfg.  Company 

SALES  BRANCHES — (Write  to  Nearest  One) 

CHICAGO.  61-67  W.  Kinzie  St.  PHILADELPHIA.  J907  Msrkst.  St. 

BOSTON.  138-40  Washington  St.  N PORTLAND  ORE..  6-6  N.  Front  St. 

kan^^Tmo^I^oVi^  st.  ^FF^N0c*^°M6Q^tery  t 

MINNEAPOLIS  318-320  Third  St.  N.  TOLEDO  OHIO  1 19  St.  Claire  St. 

OMAHA.  1 13- II 5-117  S.  Tenth  St.  WATERLOO.  406-8  Syca-nore  St. 


Merchants  Refrigerating  Company 

The  best  facilities  in  the  greatest  market  for  the  storage  of 

BUTTER  and  CHEESE 

Warehouses  of  modern  construction,  low  insurance, 
unexcelled  locations  and  superior  service 

New  York — 17th  Street  and  10th  Avenue.  Warehouse  in  the  West  Wash- 
ington Market  District,  on  tracks  of  the  New  York  Central 
Railroad. 

Downtown  Warehouses  in  the  heart  of  the  Produce  Trade,  con- 
venient to  all  Railroad  Terminals  and  Piers. 

Jersey  City — Warehouses  have  track  connections  with  all  Freight  Lines  . . 

Newark  — Warehouse  adjacent  to  the  Wholesale  Market  center. 


Main  Office:  161  Chambers  St.,  New  York,  N.  Y. 
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OHIO  ASSOCIATION  FOR  QUALITY  BUYING 


F.  S.  Jacoby,  Secretary  of  the  Ohio  Egg  and  Poultry 
Association,  has  thrown  out  the  following  suggestions  to 
his  members. 

If  shippers  will  bear  his  suggestions  in  mind  and 
turn  them  into  actual  practice,  business  and  profits  will 
increase. 

Quality  buying  is  a sign  of  the  times  and  shippers 
must  realize  that  whether  they  buy  on  a quality  basis  or 
not,  receivers  will  certainly  sell  on  that  basis.  The  pru- 
dent shipper  will  therefor^  use  the  same  discretion  at 
buying  time,  that  ihe  receiver  is  compelled  to  use  at  sell- 
ing time. 

Mr.  Jacoby  says : 

‘ Buying  eggs  should  be  on  th/e  quality  basis.  Good  eggs 
should  bring  better  prices  than  bad  ones.  The  farmer,  the 
country  merchant  or  the  shipper  who  has  good,  well  packed 
eggs  ought  to  receive  better  prices  than  the  man  who  puts 
out  low  grade  carelessly  handled  eggs. 

“Eggs  received  at  the  packing  house  from  country  ship- 
pers should  be  rehandled  and  packed  in  new  standard  cases, 
with  strong  fillers  and  flats  before  final  shipment  to  market, 
because: 

“1.  Many  of  the  cases  are  improperly  nailed. 

“2.  Stained  and  broken  fillers,  which  result  in  further 
damage  to  the  eggs,  are  often  found  in  country  packed  cases. 

3.  Seldom  do  eggs  packed  by  the  small  shipper  have  the 
proper  number  of  division  boards  to  the  case,  irregular  card- 
boards and  newspapers  being  substituted.  Often  marked 
and  second-hand  cases  are  used.  Such  irregularities  * cause 
discrimination  against  the  corn  belt  egg. 

“4.  Country-packed  cases  of  eggs  frequently  have  n© 
excelsior,  no,  cushion  filler,  nor  an>r  other  packing  in  the 
bottom.  Thqy  have  very  little  packing  in  the  top  of  the  case, 
and  that  little  is  improperly  placed. 

“5.  To  make  a good,  marketable  product,  cracked  eggs, 
extremely  small  and  dirty  eggs,  as  well  as  turkey  and  duck 
egg^s,  should  be  removed  from  the  first  grade  and  packed 
separately. 

“Egg^  should  be  packed  in  well  constructed,  30-dozen, 
standard,  new  egg  cases.  These  may  be  made  of  cottonwood 
or  tupelo,  with  the  following  specifications: 

“Three-sixteenths  inch  veneers;  seven-sixteenths  inch  ends 
and  centers;  seven-sixteenths  by  one  and  one-fourth  inch 
cleats.  A seven-sixteerith  inch  center  board  must  be  nailed  in 
middle  of  case.  The  two  compartments  must  be  of  the  same 
size.  This  latter  is  very  important.  If  it  is  placed  to  one 
side  the  eggs  will  be  allowed  to  shift  too  much  in  one  side 
of  the  case  but  not  enough  on  the  other  side.” 


New  Sterilizing  Company 

A new  Sterilizing  Company,  headed  by  Victor  Claire- 

mont,  as  President  and  W.  G.  Howard  as  vice-president 
has  been  formed,  and  is  known  as  the  Clairmont  Ster- 
ilized Egg  Co.  . 

The  New  Company  controls  25  original*  patents. 

The  Clairemont  process  of  sterilizing  Eggs  was 
originated  nearly  ten  years  ago  by  the  President  of  the 
new  organization,  and  has  been  adopted  by  some  of  the 
largest  and  most  progressive  operators  of  Eggs  all  over 
the  United  States. 

Increasing  numbers  of  Eggs  are  treated  each  year 
by  the  Clairemont  process,  and  it  is  stated  that  these  eggs 
command  certain  premiums  over  egg s not  so  treated. 

Recently  the  United  States  Department  of  Agricul- 
ture gave  a very  interesting  report  of  their  analysis  of 
methods  of  sterilizing  eggs  for  storage  purposes,  and  this 
report  was  published  in  the  National  Poultry,  Butter  & 
Egg  Bulletin  for  the  month  of  June. 

The  development  of  the  sterilized  process  has  made 
necessary  the  perfection  of  certain  machinery  to  care 
for  the  gracing  and  candling  of  sterilized  eggs,  and  it  is 
stated  the  new  Company  will  place  such  machinery  on 
the  market  in  the  very  near  future. 


RETTER  Gains 
U Whiter  Flesh 

Less  Culls 

When  You  Feed — 


m 


rp  i 


— will  increase  the  poundage  of  your 
birds  over  night. 

Decko  plumps  them  quickly ; softens 
the  muscles  and  puts  a markedly 
fine  flavor  into  the  meat. 

You  will  also  find  that  Decko-fed 
birds  save  you  the  usual  dressing 
shrink^  and  command  a readier1,  bet- 
ter market  because  of  the  absence 
of  excess  fat  inside. 

Feed  for  more  profit  by  using  Decko 
— try  this  perfectly  balanced  ration 
for  your  live  car  and  station  feed- 
ing and  hold-over  birds. 


thesPm^SnImTlunc  CO. 

CINCINNATI,  OHIO 


Can  ship  mixed  cars  of  DELCO 
and  Semi- Solid  Buttermilk . Write 
or  wire  for  samples  and  prices . 


The  Simmons  Milling  Co. 

150  W.  Water  St. 


CINCINNATI, 
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Do  Not  Overpay  Your  Foreign  Letters 

Reports  coming  into  the  Department  of  Commerce 
indicate  that  many  American  manufacturers  and  ex- 
porters are  not  taking  advantage  of  the  reduced  rates  of 
postage  now  applicable  to  many  foreign  countries.  This 
is  especially  true  with  regard  to  Argentina,  various  other 
Latin  American  countries,  and  Spain. 

The  2-cent  stamp  will  now  carry  a 1 -ounce  letter  to 
half  a hundred  foreign  countries  in  addition  to  the  50,000 
post  offices  in  the  United  States  or  the  post  offices  in  any 
of  its  possessions.  If  your  mailing  department  is  putting 
5 cents  instead  of  2 cents  on  letters  to  any  of  these  places 
you  are  losing  3 cents  on  each  letter  sent  out. 

The  following  list  taken  from  a statement  issued  by 
the  Post  Office  Department  July  27,  1922,  shows  the 
countries  with  which  2-cent  postage  rates  are  in  effect: 
Argentina,  Bahams,  Barbados,  Bermuda,  Bolivia,  Brazil, 
British  Guiana,  British  Honduras,  Canada,  Colombia, 
Costa  Rica,  Cuba,  Dominican  Republic,  Dutch  West 
Indies,  (Aruba,  Bonaire,  Curaco,  Saba,  St.  Eustatius, 
St.  Martins),  Ecuador,  Great  Britain,  Ireland,  Honduras, 
Jamaica  (including  Turks,  Caicos,  Cayman  Islands),  Lee- 
ward Islands  (Antigua,  Barbuda,  Redonda,  St.  Kitts  or 
St.  Christopher,  Nevis,  Anguilla,  Dominica,  Montserrat. 
Virgin  Island),  Martinique,  Mexico,  Newfoundland,  New 
Zealand,  Nicaraqua,  Panama,  Peru,  Salvador, .Shanghai, 
China,  Spain  (including  the  Balearic  Islands,  Canary 
Islands,  and  possessions  on  the  North  African  coast), 
Trinidad,  Tobago,  Western  Samoa,  Windward  Islands 
(Grenada,  St.  Vincent,  Grenadines,  St.  Lucia). 

The  rates  on  postal  or  post  cards  to  these  places 
varies,  being  1 cent  in  some  cases  and  in  other  2 cents 
each. 

There  are  many  other  details  relating  to  classification 
of  articles  for  foreign  mail;  limit  of  weight;  rates  on 
printed  matter ; sample  of  merchandise ; commercial 
papers,  etc.,  with  which  the  mailing  department  should 
be  thoroughly  familiar.  'Full  information  on  these  points 
is  contained  in  the  United  States  official  Postal  Guide 
1922-23,  available  cloth-bound  with  monthly  supplements 
from  the  Superintendent  of  Documents,  Government 
Printing  Office,  Washington,  D.  C.  at  $1,  or  without  the 
supplements  at  75  cents.  > 


Vitamine  Value 

Pacific  Dairy  Review  calls  attention  to  an  error,  as 
it  considers,  in  the  advertising  campaign  conducted  in 
San  Francisco  to  increase  the  consumption  of  eggs.  The 
mistake  is  made  in  failure  to  call  attention  to  the  vitamine 
value  of  eggs.  Milk  and  eggs,  it  says  truly,  are  Nature's 
special  foods  to  promote  growth  in  the  young  and  are 
rich  in  vitamines.  The  slogan:  ‘Two  eggs  a day  will 
clean  up  the  lay — and  more,  too,"  should,  its  claims  read : 
“Two  eggs  a day  for  every  growing  child  would  clean 
up  the  lay  if  their  mothers  would  see  it  in  the  vitamine 
way." 

Such  an  error,  happily,  has  been  avoided  in  the  cam- 
paign started  by  Chicago  Mercantile  Exchange  and 
adopted  in  several  other  markets.  The  first  advertisement 
in  the  Chicago  campaign  appeared  in  Chicago  Daily 
Tribune  Wednesday  of  last  week,  and  it  has  this:  to  say 
about  vitamines : “Vitamines  are  the  food  element  which 
make  children  grow  and  put  ‘pep’  in  men  and  women. 
They  are  found  most  abundantly  in  yolk  of  eggs  and  fat 
of  milk."  And  this  truth  is  told  in  practically  all  the 
advertisements  to  go  out  in  this  campaign.  It  is  a great 
truth  that  will  be  further  emphasized  as  other  discoveries 
are  made  along  nutrition  lines. — Chicago  Daily  Produce . 


Make  A Note 
to  See  Us 

The  Chicago  Convention  furnishes  a 
| convenient  opportunity  for  our  getting 
i together  to  discuss  how  we  can  be  of 
greater  help  and  benefit  mutually. 

We  need  you  and  believe  we  can  make 
ourselves  valuable  to  you. 

You  will  find  members  of  our  organ- 
ization either  at  the  Hotel  Sherman  or 
at  our  office. 


TheO;  W.  Olson  Co. 

Butter  and  Eggs 

136  W.  Lake  St.  CHICAGO 

Telephone  Franklin  5315 
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Dilute  rations  produce  Slow  gains 
Concentrated  rations  quick  gains 

Gains  are  a question  ofnourisfunentixot  time 

We  guarantee  satisfaction 

Hales  & Hunter  Co.  Cfiicagoill. 


HALES  & HUNTER  CO. 

Chicago,  111. 

Please  send  me  a sample  of  RED 
COMB  CRATE  FATTENER  [ without  ] 
DRIED  BUTTERMILK,  and  delivered 
prices. 

NAME 

ADDRESS  


TITE-PACK  FILLERS  IN  DEMAND 


Larger  Quarters  for  Increasing  Orders 

The  Tite-Pack  Filler  Company  announces  that  it 
already  has  orders  for  approximately  100  car  loads  of 
fillers  to  be  made  up  to  January  1st,  next,  and  due  to 
this  advance  buying 'the  company  has  been  required  to 
move  into  larger  quarters  and  to  take  on  additional 
equipment  which  enables  it  to  engage  in  large  scale  pro- 
duction. 

A description  of  the  Tite-Pack  Filler  was  published 
in  the  Bulletin  for  the  month  of  July. 


Oklahoma  Meeting 

The  annual  convention  of  the  Oklahoma  Poultry 
and  Egg  Association  will  be  held  at  the  Lee  Huckins 
Hotel,  Oklahoma  City.  Oklahoma,  on  October  25  and  26. 
Mr.  C.  O.  Smith  of  Anadarko,  Okla.,  is  president  of 
the  Association,  and  those  intending  to  attend  the  conven- 
tion are  requested  to  make  their  reservations  through  Mr. 
Smith. 


New  Members 

At  a recent  meeting  of  the  Executive  Committee, 
applications  of  the  following  named  for  membership  in 
the  Association  were  approved. 

You  are  requested  to  keep  the  names  of  new  mem- 
bers in  mind  when  buying  or  selling : 

Chester  E.  Saxton  Co.,  Inc.,  11 ‘Harrison  St.,  New  York 
City. 

(Wholesale  Butter  and  Eggs.) 

The  Peter  Co.,  401  Washington  Ave.,  Houston,  Texas. 
(Turkeys,  Chickens,  Eggs,  etc.) 

Pittsburg  Butter  and  Egg  Exchange,  708  Wabash  Bldg., 
Pittsburg,  Pa. 

Chemung  Cold  Storage  Co.,  Inc.,  735  Baldwin  St.,  Elmira. 
New  York. 

(Cold  Storage.) 

E.  Olin  & Son,  112  East  Lexington  St.,  Independence,  Mo. 

G.  P.  Foster  & Co.,  Denison,  Texas. 

(Poultry,  Eggs,  Butter,  Pecans,  Hides  and  Furs.) 

Hurd  Creamery  Co.,  Council  Bluffs,  Iowa. 

(Butter,  Eggs,  Ice,  Ice  Cream,  Cold  Storage.) 

1.  Fox  & Sons,  Inc.,  194  Ft.  Green  Place,  Brooklyn,  N.  Y. 
(Dressed  Poultry.) 


LOWER  EGG  RATES 


Reduced  Carload  Rates  from  Pacific  Coast  to 
Eastern  Cities 

Supplement  No.  45  to  Transcontinental  Tariff  3 O 
names  a reduced  carload  rate  of  $2.60  per  100  lbs. 
on*  eggs  from  Pacific  Coast  territory  to  New  York, 
Philadelphia  and  other  cities  east  of  Chicago. 

The  carriers  were  prevailed  upon  by  the  Pacific 
Egg  Producers  Association,  the  American  Farm  Bu- 
reau Federation,  and  the  National  Poultry,  Butter 
and  Egg  Association,  to  petition  the  Interstate  Com- 
merce Commission  to  establish  the  reduced  rate  on 
short  notice  instead  of  the  usual  thirty  day  notice  to  the 
public.  The  carriers  recognized  the  extreme  emer- 
gency existing  in  the  marketing  of  the  Pacific  Coast 
production  and  therefore  obtained  permission  to  make 
the  reduction  effective  on  October  16,  1922. 
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| TRAFFIC  DEPARTMENT 


REHANDLED  AND  REPACKED  EGGS 
DEFINED 


Inspection  Bureau  Gives  Definition  of  Current 
Receipts,  Rehandled  Current  Receipts,’ 
Rehandled  and  Repacked  Eggs. 

The  Consolidated  Classification  provides  that  on 
all  shipments  of  eggs,  except  Storage  Packed,  Storage 
Packed  Dirties,  and  Rehandled  and  Repacked  Eggs, 
if  not  more  than  five  per  cent  of  the  eggs  are  damaged, 
no  claim  will  be  allowed ; where  damage  exceeds  five 
per  cent  claims  shall  be  allowed  for  all  damage  in 
excess  of  five  per  cent  if  investigation  develops  car- 
rier’s liability. 

For  the  purpose  of  enabling  Bureau  representa- 
tives to  determine  the  hature  of  all  shipments,  the 
Western  Weighing  and  Inspection  Bureau  has  issued 
Circular  No.  483  defining  Current  Receipts,  Rehandled 
and  Repacked  Eggs,  and  Rehandled  Current  Receipts. 
The  definitions  read  as  follows : 

1.  Current  Receipts — 

Eggs  packed  by  original  producers  at  point 
of  production  into  shipping  cases  and  tendered 
to  carriers  without  being  disturbed  by  country 
dealers  or  shippers. 

Subject  to  5%  deduction  on  account  of  the 
possibility  of  breakage  between  the  time  of  pack- 
ing and  delivery  to  carriers. 

2.  Rehandled  Current  Receipts — 

Eggs  rehandled  by  country  dealers  or  ship- 
pers as  received  from  original  producers  and 
packed  or  repacked  into  shipping  cases  but  de- 
fective, broken  or  cracked  eggs  not  removed. 

Subject  to  5%  deduction  on  account  of  de- 
fective eggs  not  being  removed  and  also  on  ac- 
count of  the  possibility  of  breakage  between  the 
rime  of  original  packing  and  delivery  to  carriers* 

3.  Rehandled  and  Repacked  Eggs — 

Eggs  rehandled  and  repacked  by  country 
dealers  and  shippers  into  shipping  cases  in  the 
matter  prescribed  by  the  Classification  and  all 
defective,  broken  and  cracked  eggs  eliminated 
but  not  necessarily  candled  or  graded  according 
to  size. 

Not  subject  to  5%  deduction  because  no  de- 
fective, broken  or  cracked  eggs  have  been  re- 
packed and  all  eggs  tendered  for  shipment  are 
in  perfect  condition. 

The  Western  Weighing  and  Inspection  Bureau’s 
Circular  containing  the  above  definitions  was  mailed 
only  to  the  Bureau’s  representatives. 


Transportation  for  Caretakers 


The  Southwestern  Freight  Bureau  has  for  considera- 
tion and  is  handling  under  its  Subject  No.  6206  an  ap- 
plication filed  by  carriers  to  establish  the  following  rules 
covering  transportation  for  caretakers  of  Live  Poultry 
shipments  between  points  in  Southwestern  Territory. 

“The  following  rules  cover  the  transportation  of  care- 
takers in  charge  of  Live  Poultry  and  apply  on  shipments 
consisting  of  one  or  more  carloads  (as  designated)  when 
made  by  one  consignor. 

FIRST — One  man  each  way  in  charge  of  one  to  five 
cars  of  Live  Poultry  from  the  one  owner  on  the  same 
train. 

SECOND — Two  men  each  way  in  charge  of  six  to 
ten  cars  of  Live  Poultry  which  is  the  maximum  number 
of  men  that  will  be  passed  with  six  to  ten  cars  of  Live 
Poultry  for  one  owner  on  the  same  train. 

THIRD — Three  men  each  way  in  charge  of  eleven  or 
more  cars  of  Live  Poultry,  which  is  the  maximum  num- 
ber that  will  be  passed  with  Live  Poultry  for  one  owner 
on  the  same  train. 

FOURTH — Caretakers’  return  transportation  for 
men  in  charge  of  Live  Poultry  to  be  presented  within 
sixty  days  after  date  of  contract,  the  return  passage 
to  be  commenced  within  twenty-four  hours  after  the 
issuance  of  caretakers’  return  transportation. 

FIFTH — Women  and  minors  not  to  be  passed  in 
charge  of  Live  Poultry. 

SIXTH — No  caretakers’  return  transportation  will 
be  issued  to  parties  who  do  not  accompany  the  shipment, 
and  agents  and  others  are  required  to  see  that  in  issuing 
contract,  no  names  are  inserted  therein,  but  those  of  the 
party  or  parties  actually  with  the  Poultry;  and  the  sig- 
natures of  the  parties  whose  names  are  thus  inserted  must 
be  shown  upon  the  contract  as  a means  of  identification. 

SEVENTH — When  Live  Poultry  is  shipped  with- 
out caretakers  in  charge  the  contract  must  be  endorsed 
“No  caretaker  in  charge.  This  contract  is  not  good  for 
return  transportation.” 

EIGHTH — When  one  caretaker  accompanies  sep- 
arate shipments  of  Live  Poultry  on  sartie  train,  contracts, 
except  t^ose  covering  minimum  number  of  cars,  for  which 
return  transportation  will  be  given,  must  be  marked  by 

# the  issuing  Agent  “Not  good  for  return  transportation.” 

* 

In  justification  for  the  above  rules  the  carriers  state 
that  the  rules  are  desired  in  order  to  provide  for  the  fur- 
nishing by  caretakers  of  proper  identification  on  which  to 
obtain  return  transportation. 
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ESTABLISHED  1894 

“When  You  Want  the  Coin — 

Ship  to  Coyne.** 

LIVE  AND  DRESSED  POULTRY 
CREAMERY  BUTTER 
FRESH  AND  STORAGE  EGGS 


Carlots  or  Less 


MEMBERS 

Chicago  Mercantile  Exchange  Clearing  House 

Financial  Responsibility  Exceeds  $200,000.00 

Coyne  Brothers 

119  W.  Southwater  Street 
CHICAGO 


THENATIO 


PRODUCE  BANK 


OF  PIUMI'm  CHICAGO 

CLANK  AND  RANDOLPH  STRttTS 


TOTAL  RESOURCES 


$7,000,000.00 


OFFICERS 

EDWIN  L.  WAGNER President 

JOHN  W.  LOW Vice-President 

RALPH  N.  BALLOU Cashier 

H.  B.  AHRENSFELD Asst.  Cashier 

WM.  F.  GLEASON Asst.  Cashier 

CECIL  A.  EVANS Asst.  Cashier 

DIRECTORS 

JOHN  W.  LOW,  Wayne  & Low 

Fruit  & Produce  Commission  Merchants 

SAMPSON  ROGERS,  Bolles  & Rogers 

Hides  and  Wool. 

CHARLES  W.  HIGLEY.  General  Agent 

Hanover  Fire  Insurance  Co. 

W.  C.  SHURTLEFF,  Vice-Pres.  & Treas. 

Fuller- Morrisson  Co.,  Wholesale  Druggist 

F.  W.  MORF, 

C.  H.  Weaver  & Co..,  Commission  Merchants. 

THOS.  C.  BLAYNEY,  President 

Riverside  State  Bank,  Riverside.  111. 

CLYDE  T.  HAYS,  Treasurer 

Beatrice  Creamery  Co. 

FREDERICK  N.  PEASE,  Western  Representative 
Williams  & Peters.  Coil. 

RALPH  N.  BALLOU,  Cashier 
EDWIN  L.  WAGNER,  President. 


Holland  Butter  Co. 

121-123  W.  Austin  Ave.  ' CHICAGO,  ILL. 


RECEIVERS— DISTRIBUTERS 


Butter — Eggs — Cheese 

Correepondenca  Reference*:  National  Produce  Bank,  Chicago 
Solicited  Dun**  and  Bradetraat* « 


Industrial 

Cold  Storage  and  Warehouse  Co. 

Philadephia,  Pa. 

Located  on  Philadelphia  & Reading  Termi- 
nal, connecting  with  all  Refrigerator  Lines. 
Bill  all  shipments  our  care,  “Philadelphia 
& Reading  Ry.  Delivery.”  No  switching 
Charges.  Unequaled  facilities  for  the  hard- 
ling  of  and  caring  for  Poultry,  Butter,  and 
Eggs.  Liberal  advances.  Rates  consistent 
withthe  efficiency  of  “The  House  of  Service.” 


Edson  Brothers 


Established  1885 


Sutter,  (SIjpphp 


110-112  Dock  Street 
Philadelphia  - Pennsylvania 
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Lower  Minimum  on  Live  Poultry 


The  Trans-Continental  Freight  Bureau  has  for 
consideration  and  is  handling  under  Subject  No.  3131 
(corrected)  an  application  filed  by  'shippers  to  amend 
item  2875-A  of  Trans  Continental  Tariff  1-U  naming 
west  bound  rates  on  live  poultry  to  the  Pacific  Coast, 
by  reducing  the  minimum  carload  weight  from  20,000 
to  18,000  lbs.  per  car. 

The  application  also  requests  that  the  (jars  be 
permitted  to  stop  in  transit  to  complete  loa^trfe;  that 
no  charges  will  be  made  on  less  than  10  sack$g$of  feed 
remaining  in  car  at  destination. 


Live  Poultry  From  Texas 


In  the  September  issue  of  the  Bulletin*  members 
were  informed  of  an  increase  in  the  carload  rates 
on  live  poultry  from  Texas  points  in  “CoiWmon  tomt” 
and  *‘Dallas-Fort  Worth”  Groups  to  New  York,  Y.; 
Hoboken,  N.  J.  and  Philadelphia,  Pa. 

At  the  request  of  the  National  Poultry,  Butter  and 
Egg  Association,  the  rate  of  $2.9 634  to  New  York  and 
i Hoboken  was  reduced  to  $2.96  and  the  rate  of  $2.94)4 
reduced  to  $2.94  per  100  lbs.  The  lower  rates  will  be- 
come effective  October  21,  1922,  in  Supplement  17  to 
Agent  Leland  Tariff  No.  20-F. 


Butter  and  Eggs 

The  Western  Trunk  Line  Committee  is  handling  un- 
der Subject  No.  2194-A  a proposal  to  increase  the  carload 
and  less  carload  rate  on  butter  and  eggs  from  Topeka, 
Kan.,  to  Memphis,  Tenn.  The  present  rates  are  90c 
carload  and  $1.1 2)4  less  carload,  and  the  proposed  rates 
$1.02  and  $1.35^  per  100  lbs.. 


Export  Rate  on  Eggs 

Supplement  No.  25  to  Agent  Boyd’s  Tariff  1016-A 
publishes  a reduced  carload  rate  of  $1.15  to  the  Gulf 
Ports  and  $1.54  per  100  lbs  to  Key  West  and  Tampa, 
Fla.,  on  shipments  from  Guthrie,  Okla. 

Supplement  No.  26  to  the  same  tariff  publishes 
a reduced  carload  rate  of  $1.3834  to  the  Gulf  Ports  and 
$1.82  per  100  lbs.  to  Key  West  and  Tampa,  Fla.  on 
shipments  from  Garnet,  Kan. 

The  above  rates  became  effective  September  15, 
1922  and  apply  only  on  egg  shipments  destined  to 
Cuba. 


Stop  in  Transit 

The  Southwestern  Freight  Bureau  is  handling  under 
Subject  No.  6374  a proposal  to  amend  item  522- A of 
S.  W.  L.  Classification  Exceptions,  to  provide  that  ship- 
ments of  Butter,  Eggs,  Dressed  Poultry  and  Live  Poultry, 
in  straight  or  mixed  carloads,  will  be  allowed  stopover 
privileges,  to  complete  loading,  at  Waco,  Tex.,  and  Waco 
will  be  considered  intermediate  where  Bremond,  Tex.,  is 
in  direct  line  of  transit. 


Gained  enroute  in  1 week 
more  than  3 tons  of  live  poultry 
in  7 cars  pipped 

An  Iowa  shipper  (name  on  request)  ship- 
jJfed  seven  cars  during ‘the  last  week  of 
“ August  to  New  York,  the  birds  being  fed 
enrout  on  Purina  Chicken  Fatena.  He 

obtained  a nice  gain  on  every  car. 


Gain  per  car 


864  lbs. 

Gain 

Average 


1071  lbs.  Gain 
299  lbs.  Gain 
387  lbs.  Gain 
781  lbs.  Gain 
693  lbs.  Gain 
1024  lbs.  Gain 
1794  lbs.  Gain 

Total  6049  lbs.  Gain 
in  7 cars 


Nothing  exceptional  about  this!  If  you  are 

taking  a loss  enroute  or  gaining  less  than 
the  above,  you  are  losing  good  money  that 
you  might  as  well  put  in  your  pocket. 
Try  Fatena.  Feed  one  lot  the  old  way- 
feed  another  lot  the  Purina  Weigh — keep 
records.  Write  today. 


Feed  Purina  Chicken  Fatena 


from 

Checkerboard 

Bags 

Purina  Mills 
987  Gratiot  St. 
St.  Louis,  Mo. 


Ft.  Worth 


Buffalo 


Nashville 


hhhwh 
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Butter — POULTRY  — Eggs 

Store  in  Chicago’s  newest,  most  progressive  cold  storage  warehouse 


Merchants  and  shippers  hold* 
ing  their  goods  in  Chicago 
are  not  confined  by  freight 
charges  to  doing  business  in 
one  locality.  They  have  the 
pick  of  the  entire  market. 
Like  kings  in  checkers,  they 
can  jump  both  ways 


The  Pulton  Market  is  as  stra- 
tegically located  in  Chicago 
as  Chicago  is  in  the  country 
To  store  in  the  Fulton  Mar- 
ket is  to  begin  with  a great 
advantage 


In  the  heart  of  the  Fulton 
and  Randolph  Markets 
Close  to  South  Water  St.,  yet 
out  of  the  congested  Loop 
District 


Take  advantage  of  our 
Low  Insurance, ^Liberal 
advances  'and  Superior 
Service 


Served  by  Penna.  and 
C.  M.  & St.  P.  R.  R., 
Direct  connections  with 
all  railroads  entering 
Chicago 


Consign  cars  our  care, 
C.  M.  & St.  P.  R.  R., 
Morgan  St.  delivery 


Free  and  U.  S.  Bonded 


OUR  SERVICE  ELIMINATES  COMPETITION 

FULTON  MARKET  COLD  STORAGE  COMPANY 

GEORGE  H.  IVERSON,  MANAGER  GEO.  W.  BODMER,  ASST.  TREAS 

Fulton  and  Morgan  Streets,  CHICAGO 


STERILIZED  EGGS 

Clairemont  Egg  Sterilizing  Machines  and 
Grader  in  operation  at  the  National  Con- 
vention, October  16th — 17  th 

South  End  Mezzanine  Floor 
Sherman  Hotel , Chicago 


Tht ? SterilU®*  Strrilix®* 

* CLAIREMONT  **  * CLAIREMONT  ^ 

Clairemont  Sterilized  Egg  Company 


160  N.  Market  Street  Chicago,  111. 

Victor  Clairemont,  President  Phone:  Franklin  5334  W.  G.  Howard,  Vice  President 
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Express  Rate  Investigation 

The  Interstate  Commerce  Commission  has  in- 
stituted a general  inquiry  concerning  express  rates — 
the  inquiry  will  also  include  service  or  lack  of  service 
rendered  by  the  express  company. 

The  inquiry  is  assigned  for  hearing  October  30, 
1922,  at  ten  o’clock  in  the  morning,  at  the  offices  of 
the  Interstate  Commerce  Commission,  Washington, 
D.  C.  before  Examiners  Barclay  and  Mullen. 

The  Executive  Committee  of  the  National  Poul- 
try, Butter  and  Egg  Association  is  now  preparing  a 
questionnaire  which  will  be  sent  to  all  members.  The 
purpose  of  this  questionnaire  is  to  obtain  the  facts  and 
views  of  every  express  shipper  and  express  receiver 
in  regard  to  the  rates  and  services  being  charged  and 
performed*  for  such  shippers  by  the  express  company. 
Whether  the  Interstate  Commerce  Commission  will 
grant  a general  reduction  on  poultry,  butter,  eggs, 
cheese,  milk,  cream  and  other  products  in  which  mem- 
bers are  interested  will  depend  largely  upon  the 
responses  received  to  the  questionnaire. 

The  Executive  Committee  wants  to  impress  upon 
each  member  that  the  activity  of  the  Association  in 
this  matter  depends  entirely  upon  the  interest  the 
members  of  the  Association  take.  It  is  therefore 
urged  that  all  members  answer  the  questionnaire  fully 
and  completely  and  return  same  to  the  Executive 
Offices  immediately.  Members  are  also  urged,  that 
in  the  event  the  questionnaire  does  not  fully  cover 
the  conditions,  that  separate  letters,  covering  the  sit- 
uation in  full  be  written  and  sent  with  the  question- 
naire. Heretofore  express  shippers  have  stood  in  th$ir 
own  way  of  getting  needed  relief  and  if  at  this  time 
they  need  relief  they  must  make  their  wants  known  as 
no  person  is  capable  of  doing  it  for  them. 


Stop  in  Transit  Charge 

Supplement  No.  11  to  Northern  Pacific  Tariff 
413-J,  effective  October  12,  1922  reduces  the  stop 
charge  from  $6.30  per  Car  for  each  stop  to  $2.50  per 
car  for  each  stop.  The  stop  charge  applies  in  con- 
nection with  shipments  of  butter,  egigs,  cheese  and 
dressed  poultry,  stopped  at  directly  intermediate  points 
to  finish  loading.  The  reduced  charge  of  $2.50  per 
car  applies  only  on  shipments  moving  between  points 
in  the  state  of  Minnesota  and  when  the  cars  are  not 
set  out  of  the  train  at  the  stopping  points. 

A similar  reduction  is  published  by  the  Great 
Northern  Railway  effective  October  4,  1922,  in  Sup- 
plement No.  10  to  G.  N.  Tariff  600-E. 


Butter,  Eggs,  Poultry 

The  Western  Trunk  Line  Committee  has  for  con- 
sideration and  is  handling  under  its  Subject  No.  2596-A, 
an  application  to  reduce  the  carload  rates  on  butter, 
eggs  and  dressed  poultry  from  Ortonville,  Minn.,  to  Chi- 
cago, 111.  The  present  rate  is  99c  and  it  is  proposed  to 
establish  a rate  of  S3y2c  per  100  lbs. 


Look  for  the“  White  Rooster” 

ON  THE  BALCONY 

Hotel  Sherman,  Oct.  16th  and  17th 

CALL  AND  SEE  US  AT 

Space — North  End — Mezzanine  Floor 


A-to-Z 

I— POULTRY— I 
FATTENER 

Figures  Best  by  Actual  Test 

THE  formulas  have  been  devised  by  exact  re- 
ports taken  by  live  car  feeders  and  by  the 
feeders  in  charge  of  the  live  stock  plants  where 
station  feeding  is  of  greatest  importance.  The 
various  ingredients  and  analysis  permanent  with 
the  exception  that  the  proportions  are  changed 
to  accommodate  climatic  conditions.  That  is 
your  protection  and  you  can  depend  upon  these 
rations  at  any  season. 

Greatest  Gaiiuxt  Least  Cost! 

IN  offering  these  great  produers  to  the' trade  we 
want  you  to  subject  them  to  every  test  pos- 
sible for  your  entire  satisfaction.  Mix  up  a large 
sample  and  see  the  moisture  absorbed — observe  for 
or  your  own  satisfaction  how  uniform  the  “batter” 
maintains  its  substance.  No  settling,  on  the  bot- 
tom; no  “fluff”  or  fiber  arises  to  the  surface  be- 
cause the  ingredients  are  strictly  quality  products 
before  they  are  scientifically  mixed  and  they 
“stand-up”  under  any  test. 

Write  for  Complete  Facts  or  Phone  Monroe  4$ 56. 
We  will  get  it  to  your  car  any  place  or  at  any  time . 

WESTERN  FEED 
MANUFACTURERS.  Inc. 

345  North  Elizabeth  Street 

Chicago,  111. 

Look  for  the  i(  White  Rooster  ** 
at  the  Sherman— Oct.  16th  & 17th 
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1891 


GALLAGHER  BROTHERS 


1922 


SPECIALIZING  IN 


BUTTER  and  EGGS 


Car  Lots  or  Less 


One  of  Chicago’s  Largest  Receivers  and  Distributors 

Correspondence  solicited 

165  West  South  Water  Street  CHICAGO,  ILL. 


ESTABLISHED  38  YEARS 


WHOLEMILK 

CREAMERY 

BUTTER 


B AYRSHIRE  BRAND  igffi 

Tubs — lib.  Prints — lb.  Prints 

H.  C.  Christians  Company 

116-18- W.  Illinois  St.  ::  CHICAGO,  ILLINOIS 

Main  Office  and  Factory,  Johnson  Creek,  Wisconsin 


PITTSBURGH 


The  greatest  industrial  city  in  the  world. 
Iron  and  glass  the  chief  products.  Population  of 
the  community  over  1,000,000. 

The  Iron  City  Produce  Company , Inc.y  is 
one  of  the  agencies  through  which  this  vast  popu- 
lation obtain  their  food  supplies.  Shippers  of  farm 
produce  receive  through  this  firm  the  best  and 
most  prompt  returns  for  consignments  of 

FRUITS,  VEGETABLES,  POULTRY 
=EGGS  AND  BUTTER= 

Our  Aim — Service  Best 

Located  in  the  heart  of  the  produce  district. 
Write  or  Wire  and  get  quick  response. 

IRON  CITY  PRODUCE  CO. 

(Incorporated) 

56-58-60  21st  Street 


Cable  Address — ICPECO 


PITTSBURG,  PA. 


CAPITAL,  $100,000.00 


Chas.  Muehlbonner,  Pres. 


Chas.  Bliclcle,  Gen.  Mgr. 


Up-to-the-minute 

Market  Information 

in  regard  to  Butter  and 
Eggs — Spot  and  F uture 
deliveries — is  contained' 
in  our“  Special  Service 
Market  Letter.”  Issued 
daily. 

Do  you  want  it? 


Merrill  & Eldredge 

158-160-162  N.  Market  St. 

Chicago  ' 
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Higher  Butter  Rates 

• The  Westefn  Trunk  Line  Committee  has  for  consid- 
eration and  is  handling  under  Subject  No.  918-A,  a pro- 
posal made  by  carriers  to  increase  the  less  carload 
rates  on  buttdfctrom  St;  Paul  and  Minneapolis  to  Mis- 
sissippi V#lW  ^Points. 

The  priskafR  and  proposed  rates  from  St.  Paul  are  as 
foll9ws  : 


jP — v*  " i 
Memphis,  Tewn.  . 
Helena.  Ark.  . . . 
Greenville,  Miss. 

* Vicksburg,  Miss. 
Natchez,  Miss.  . . 
New  Orleans,  La. 


Present 

Proposed 

.163*4 

174/ 

.176:4 

185 

- 176/2 

214 

.176/ 

214 

.176/ 

214 

.176/ 

214 

Lower  Egg  Rate  Denied 

In  the  April  issue  of  the  Bulletin  attention  of  the 
members  was  directed  to  Subject  2194  of  the  Western 
Trunk  Line  Committee  concerning  an  application  filed  by 
shippers  to  establish  a reduced  carload  rate  of  $1.20  per 
100  pounds  on  eggs  from  Wichita,  Kan.  and  intermediate 
points  to  Memphis,  Tenn. 

The  Executive  Office  is  now  in  receipt  of  advice 
stating  that  the  Western  Trunk  Line  Committee  did  not 
approve  of  the  proposed  reduced  rate. 


Lower  Rates  on  Quills 

The  Consolidated  Classification  Committee  has  for 
consideration,  a proposal  made  by  carriers  to  reduce  the 
classification  carload  rating  in  Southern  Territory  on 
quills,  from  one  and  one-half  times  first  class  to  second 
class. 

Hearings  of  the  Consolidated  Classification  Commit- 
tee will  begin  on  October  10,  1922,  in  Room  1830  of  the 
Transportation  Bldg.,  Chicago.  111.;  October  17,  1922,  in 
Room  408,  143  Liberty  St.,  New  York,  N.  Y.,  and  Oc- 
tober* 25,  1922,  in  Room  215,  Transportation  Bldg.,  At- 
lanta, Ga. 


Stop  in  Transit 

The  Western  Trunk  Line  Committee  has  for  con- 
sideration and  is  handling  under  its  Subject  No.  1958-A, 
an  application  filed  by  shippers  to  extend  the  stopping  in 
transit  privilege  applicable  on  live  poultry,  carloads,  in 
Colorado,  Kansas,  Missouri,  Nebraska  and  South  Dakota, 
to  also  apply  where  the  stopping  point  is  not  directly 
intermediate.  The  charge  proposed  for  the  out  of  line 
haul  service  is  2c  per  ton  per  mile. 


Free  Return  of  Floor  Racks 

After  a long  and  hard  fight,  the  National  Poultry, 
Butter  and  Egg  Association  finally  .succeeded  in  con- 
vincing the  western  carriers  of  the  injustice  of  re- 
quiring the  shippers  to  pay  freight  charges  for  the 
return  of  shipper's  racks. 

A rule  is  now  published  in  Supplement  No.  33 
to  W.  T.  L.  Circular  1-P  effective  October  1,  1922  and 
Supplement  No.  34  effective  October  15,  1922,  on  Wis- 
consin state  traffic,  which  provides  for  the  return  of 
the  racks,  free  from  transportation  charges,  when  such 
racks  were  u4ed  in  the  transportation  of  cheese,  butter, 
butterine,  oleomargarine,  eggs,  dressed  poultry,  fresh 
fish,  fresh  meat  and  packing  house  products. 


On  the  Lookout  I 

for  more  business  all  the  time.  .I  ! 
If  you  buy,  sell  or  consign  I / 

EGGS,  BUTTER 
OR  POULTRY 

get  in  touch  with  us.  Less-  than 

carload  lots  we  handle  on  commis-  : 

* 

sion.  We  also  fill  orders  to  buy 
or  sell  on  Clearing  House.  Wire 
or  phone  your  wants. 

Phones  Franklin 
1583 — 1598 — 1599 


C E.  McNEILL  & CO. 

44  The  Ho aee  of  Service* * 

325  W.  So.  Water  St.,  Chicago 

See  Ue  at  Room  104,  Hotel  Sherman,  Chicago 
Convention — Oct.,  10-17 


A.  S.  Kuhn  Co. 


WILL  PAY 

LIBERAL 

DRAFTS 


Buy— Sell 

EGGS 


FULL 

PRICES 

QUICK 

RETURNS 


208  North  Wells^Stree^ 

CHICAGO 


$ILL. 


,lk 


Storage  in  Transit 


A storage  in  transit  privilege  at  Rochester,  Ind. 
has  been  established  by  the  Lake  Erie  and  Western 
Railroad  and  is  published  to  become  effective  October 
25,  1922,  in  Supplement  No.  6 to  L.  E.  & W.  Tariff 
No.  920-B. 

The  privilege  applies  on  shipments  of  Butter, 
■ Eggs,  Cheese  and  Dressed  Poultry  in  straight  or 
mixed  lots  of  20,000  pounds  or  over,  originating  at 
points  on  the  L.  E.  & W.  R.  R.,  also  at  points  be- 
yond the  Mississippi  River,  when  moving  into 
Rochester,  Ind.  via  the  L.  E.  & W.  R.  R.,  and  moving 
out  of  Rochester  via  the  L.  E.  & W.  R.  R.,  in  con- 
nection with  the  N.  Y.  C.  St.  L.  R.  R.  to  Buffalo  and 
intermediate  points,  also  to  points  beyond  Buffalo, 
N.  Y. 
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Steel 

Pyramid  Poultry 

REDUCE  SHRINKAGE 


Weigh  much  less  — save  transportation  charges.  Pro- 
vide perfect  ventilation  system  — conserve  weight  of 
birds.  Made  of  steel,  electrically  welded —can’t  crush 
down,  last  longer  in  service.  “Pyramid”  shape  per- 
mits nesting  empties.  Tell  us  how  many  coops  you 
require  u year  and  we  will  give  you  a definite  idea 
how  much  you  can  save  by  standardizing  on 
> “Steel  Pyramids.”  Descriptive  circular  and 
prices  mailed  promptly  to  shippers. 

UNITED  STEEL  & WIRE  CO. 

Dept.(N  ?\  Battle  Creek 

^ Michigan 


Willis  S.  Herrick  Sedgwick  S.  Vastlne  Willard  C.  Coe 

Benj.  Auerbach  Chaa.  E.  Mann 


Specialize  in 
INSURANCE! 

on 

Merchandise  ' 


MAurrs ) 

. BRANCHES  A 


Members 

I National 
Poultry  ♦ 
Butter  & Egg 
Association 


Cold  Storage  Associ: 

WORKMAN’S  COMPENSATION  INSURANCE 
LIABILITY  AND  AUTOMOBILE  INSURANCE 


DAVIS  ROD  COOPS 


Strong— Durable 

Weight  Only  18  Lbs. 

Strong  rods  with  Iron  Bolts  in  corners 
The  Fastest  Selling  Coop  Made 

Write  for  Price e 

THE  DAVIS  LUMBER  COMPANY 

MARTINSVILLE  INDIA, NA 


HANCE  BROTHERS  COMPANY 


DONT  „ 

OVERLOOK 

_ 


EFFICIENT  SERVICE,  CONSERVATIVE  ADVICE,  AND  O 

FULL  MARKFT  VALUE,  CONSIGN  YOUR  POULTRY  „ 
TO 

o 

C 

90 

■< 


Hance  Brothers  Co 

Commission  Merchants 
32  Bloomfield  St..  NiwYoim 


WEST  WASHINGTON  MARKET 


WATSON  & KELLY 

320  W.  South  Water  St. 

Poultry,  Veal  and  Game 

CHICAGO 


F.  M.  HEGGIE 

WHOLESALE 

BUTTER-EGGS-POULTRY 
208  NORTH  WELLS  ST.  CHICAGO 


B.  W.  OTIS  & CO. 

DRESSED  POULTRY 

West  Washington  Market  New  York 

Reference:  New  York  County  Nat’l  Bank  or  any  Commercial  Agency 


EGGS 

CUTLER 

NEW  YORK 

331  Greenwich  Street 


J.  M.  Klein  dressed 

329  Washington  Street  POULTRY 

NEW  YORK 

REFERENCES:  All  Commerical  Agencies:  National  Poultry, 
Butter  and  Egg  Association 


TO  OBTAIN  RESULTS— ADVERTISE  IN 

THE  NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 

A Direct  Advertising  Medium  Write  for  our  Advertising  Rate  Sheet 
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We  are  sending  four  gentlemen 

to  see  you 


They  will  attend  the  National  Poultry,  Butter  and  Egg  Association 
Convention  to  be  held  in  Chicago,  October  16th  and  17th,  and  will 
make  their  headquarters  at  the  Hotel  Sherman,  where  they  will  be 
delighted  to  meet  you.  You  will  find  their  booth  on  the  Mezzanine 
Floor. 

Make  a note  now  to  see  these  gentlemen  while  you  are  attending  the 
Convention.  They  are: 

Mr.  Jesse  M.  Dietz  Mr.  Geo.  M.  Dunlap,  Jr. 

Mr.  Wm.  Park  Mr.  James  Murdock 

all  of  Philadelphia 
MR.  J.  A.  SIMONS,  at  St.  Paul,  Minn. 

(Our  Western  Representative) 


Executive  Offices  and  Warehouses:  Philadelphia,  Pa. 


Express  Shipments  to  Canada 

The  American  Express  Co.  has  published  in  Sup- 
plement No.  l’to  Circular  5-B,  effective  October  1st, 
1922,  the  new  custom  regulations  and  requirements  of 
the  Canadian  Government  in  regard  to  invoices  for 
shipments  exported  from  the  United  States  to  Canada 
or  Newfoundland. 

Only  the  amended  forms  of  invoices  as  appearing 
in  the  Supplement  will  be  acceptable  to  the  Canadian 
Customs  on  and  after  October  1st,  1922. 


Live  Poultry 

The  Southwestern  Freight  Bureau  is  handling 
under  its  Subject  No.  6502  an  application  filed  by 
shippers  to  establish  a rate  of  77l/2 c per  100  lbs.  on 
Live  Poultry,  carloads,  from  Mena,  Ark.  to  Kansas 
City,  Mo.,  and  a rate  of  84}4c  per  100  lbs.  to  St. 
Louis,  Mo. 

The  shippers  at  Mena,  Ark.  contend  that  the  pres- 
ent rates  are  prohibitive. 


Penalty  on  Egg  Shipments 

The  Western  carriers  have  published  a rule  pro- 
viding for  an  additional  charge  of  25  per  cent  on  the 
entire  car  when  the  cases,  boxes  or  carriers  do  not 
conform  in  whole  or  in  part  to  the  requirements  of  the 


classification,  or  when  the  eggs  are  not  packed  in  ac- 
cordance with  the  classification  requirements.  This 
penalty  is  applicable  only  to  carload  shipments  which 
move  under  commodity  rates.  The  rule  is  published 
in  Supplement  No.  1 to  W.  T.  L.  Circular  17-C  and 
is  to  become  effective  October  1st,  1922. 

A similar  rule  is  also  published  in  Supplement 
No.,  7 to  Union  Pacific  Tariff  100-C  effective  October 
5th,  1922. 


Egg  Case  Fillers 

The  Southern  Rate  Committee  has  for  considera- 
tion, and  is  handling  under  its  Subject  No.  7295,  an 
application  filed  by  shippers  to  establish  a reduced 
carload  rate  on  egg  case  fillers,  minimum  weight  50,- 
000  pounds,  from  Evansville,  Ind.  to  Nasville,  Tenn. 
The  present  rate  is  44c  and  the  proposed  rate  is  25c 
per  100  lbs. 


BOSTON-! 


is  one  of  the  best  markets 
-for  Poultry  and  Eggs — 
the  public  in  New  England 
are  prosperous  and  are  ready  to  receive  your  offerings  through 

A.&O.W.Mead&Co. 


BOSTON 


MASS. 
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Established  1862 

GOLDEN  & COMPANY 

Butter,  Eggs,  Poultry,  Fruits 

WASHINGTON,  D.  C. 


H.  T.  Pond  Co. 


::  ::  EGGS  AND  ::  :: 
DRESSED  POULTRY 


361  Washington  St. 

New  York  - - - - N.  Y. 

' Get  in  Touch  with  Us 
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ROSTER — — 

National  Poultry,  Butter  & Egg  Association 

NOTE:  Members  should  keep  in  mind  that  our  Membership  Ledgers — not  this  Roster— constitute 
the  highest  authority  regarding  every  membership.  Extra  care  is  taken  to  see  that  every  name  and 
address  is  correctly  shown  in  the  Roster.  But  in  making  corrections  and  adding  new  names  constantly 
it  happens  now  and  then  that  printers  make  new  errors  or  leave  out  names  or  addresses  inadvertently. 
Pressure  of  work  in  the  Executive  Secretary’s  office  precludes  checking  the  Roster  with  the  Member- 
ship Ledgers  before  going  to  press  every  month,  though  this  is  done  as  often  as  possible. 


ALABAMA 

B.  R.  Martin  & Bro.,  Box  37,  Florence. 

ARIZONA 

John  F.  Barker  Co.  Box  1380,  Phoenix. 

ARKANSAS 

McHenry  & Bryan,  Fayetteville. 

Ozark  Poultry  & Egg.  Co.,  Fayetteville. 

M.  L.  Price,  Secy.,  Arkansas  Poultry  and 
Egg  Dealers  Assn.,  Fayetteville. 

W.  R.  White  Produce  Co.,  P.  O.  Box  262, 
Texarkana,  Ark. -Tex. 

AUSTRALIA 

P.  Duffy,  Sydney. 

CANADA 

Algoma  Produce  Co.,  Sault  Ste.  Marie, 
Ontario. 

P.  Burns  & Co.,  Calgary,  Alberta. 

Canadian  Packing  Co.,  Toronto,  Ont. 

R.  B.  Colwell,  Box  1018,  Halifax,  N.  S. 

T.  J.  Coyle  & Co.,  507  Lindsay  Bldg.,  Win- 
nipeg, Man. 

The  Wm.  Davies  Co.,  Ltd.,  Toronto,  Ont. 

Thos.  Elliott,  c|o  Dominion  Prod.  Co., 
Winnipeg,  Man. 

Gunn,  Langlois  & Co.,  Ltd.,  105  St.  Paul 
St.  East,  Montreal. 

Gunn’s  Limited,  West  Toronto,  Ont. 

H.  C.  Kersten,  c|o  Crescent  Cry.  Co.,  Win- 
nipeg. 

Lemon  Bros.,  Owen  Sound,  Ont. 

Jas.  J.  Murray,  Mgr.,  Produce  Dept.,  c|o 
The  Codville  Co.,  Ltd.,  Winnipeg,  Man. 

CALIFORNIA 

California  Poultry  Co.,  315  Washington 
St.,  San  Francisco. 

Harbaugh  & Co.,  425  Washington  St.,  San 
Francisco. 

Isleton  Produce  Co.,  109  Clay  St.,  San 
Francisco. 

King  & Layton,  310  Clay  St.,  San  Fran- 
cisco. 

Makins  Produce  Co.,  310  Davis  St.,  San 
Francisco. 

McCullough  Provision  Co.,  2621  Main  St. 
San  Francisco. 

Monotti-Larimer,  250  Sacramento  St.,  San 
Francisco. 

Nye  & Nissen,  424  Clay  St.,  San  Francisco. 

Pacific  Egg  Producers,  700  Front  St.,  San 
. Francisco. 

W.  R.  Rodenberger,  325  Davis  St.,  San 
Francisco. 

Carl  Schallinger,  310  Clay  St.,  San  Fran- 
cisco. 

Wilsey  Bennett  Co.,  352  Front  St.,  San 
Francisco. 


COLORADO 

Bear  Produce  Co.,  1515  Market  St.,  Denver. 

Green  Bros.  Fruit  & Prod.  Co.,  Market  & 
16th  Sts.,  Denver. 

Pinkett  Bros.  Prod.  Co.,  1537  Market  St., 
Denver. 

The  Rhodes  Ranch  Egg  Co.,  1525-27  Mar- 
ket St.,  Denver. 

CONNECTICUT 

L.  C.  Bates  Co.,  46  George  St.,  New  Haven. 

P.  Berry  & Sons,  390  Windsor  St.,  Hart- 
ford. 

CUBA 

Armando  Armand  & Son,  17  Sol  St.,  Ha- 
vana. 

Frank  Bowman  Co.,  San  Ignacio  13,  P.  O. 
Box  471,  Havana. 

DISTRICT  OF  COLUMBIA 

The  Carter  Co.,  208  Tenth  St.,  N.  W., 
Washington. 

W.  G.  Carter,  c|o  Golden  & Co.,  922  Lou- 
isiana Ave.,  Washington. 

FLORIDA 

C.  G.  Hilderley,  Box  696,  Tampa. 

T.  F.  Smith,  c|o  Mutual  Produce  Ex- 
change, Jacksonville,  Fla. 

ILLINOIS 

Ernest  Apel,  209  N.  Main  St.,  Galena.  < 

Frank  Atlass  Prod.  Co.,  Lincoln. 

B.  & H.  Produce  Co.,  Mt.  Vernon. 

C.  F.  Bishop  & Co.,  220  N.  Front  St., 
Quincy. 

G.  W.  Blackburn  & Co.,  Fairfield. 

Bloomington  Prod.  Co.,  Bloomington.  * 

H.  A.  Burns  Prod.  Co.,  Thompsonville. 

Cappel  Garrard  Co.,  Peoria. 

Cash  Produce*  House,  W.  W.  Wilderman, 
Prop.,  406  E.  Main  St.,  Belleville. 

L.  E.  Chapin,  Tampico,  111. 

E.  B.  Cleff,  Birds. 

H.  A.  Coleman,  Palmyra. 

Davis  Cleaver  Produce  Co.,  Quincy. 

Dennis  Produce  Co.,  Bowen. 

T.  E.  Dickinson,  Tuscola. 

Adolph  G.  Dohm,  Carlinville. 

Geo.  W.  Frey  Produce  Co.,  Mendota. 

C.  A.  Field  Co.,  Newton. 

Fisher  Produce  Co.,  Fisher 

Grady  Bros.,  Cuba. 

Frank  Grampp,  Princeton. 

L.  G.  Grampp  Prod.  Co.,  Dixon. 

H.  R.  Grant,  c|o  Collins  Produce  Co., 
Flora. 

Wm.  E.  Green,  Henry. 

E.  J.  Grossenburg,  Woodhull. 


H agist  Jett  Produce  Co.,  Box  64,  E.  St. 
Louis,  111. 

P.  O.  H allbeck  & Son,  West  Salem. 

C.  L.  Hatfield,  Decatur. 

F.  Houser  & Son,  Lena. 

W.  A.  Joy,  119  N.  9th  St.,  Springfield. 

Kins  all  Produce  Co.,  Ridgway. 

Manning  & Manning,  Morrisonville. 

G.  E.  Merrill,  Avon. 

W.  D.  Miller  & Son,  Newton. 

Minonk  Produce  Co.,  Minonk. 

Money  Produce  Co.,  Yale. 

B.  S.  Pearsall  Butter  Co.,  51  N.  State 
St.,  Elgin. 

Peoria  Creamery  Co.,  Peoria. 

A.  D.  Perrin  & Son,  Wyanet. 

Harold  G.  Peterson,  2200  Lincoln  St., 
Evanston. 

Pioneer  Creamery  Co.,  Galesburg. 

F.  A.  Pruett  & Sons,  Third  & Mohroe 
Sts.,  Kinmundy. 

Reitzel  Bros.  Sterling. 

Schwartz  & Bowman,  Stockton. 

L.  E.  Snapp  & Sons,  Inc.,  17  Mill  St., 
Georgetown. 

Sorento  Produce  Co.,  Sorento. 

Geo.  H.  Spengler,  10th  & Capitol  Ave., 
Springfield. 

W.  H.  Stanley  & Son,  Newton. 

Starr  Ice  & Produce  Co.,  Rushville. 

H.  J.  Swan  & Co.,  Fairfield. 

Sugar  Creek  Creamery  Co.,  Danville. 

E.  H.  Tam  me,  Orion. 

Jacob  Tick,  Clinton. 

P.  H.  Utterback,  Oblong. 

I.  A.  Wallins,  Inc.,  Decatur. 

H.  C.  Weinrich  & Co.,  Cambridge. 
Wenona  Produce  Co.,  Box  214,  Wenona. 

J.  F.  Williams  & Son,  Apple  River. 

J.  W.  Wilson  & Co.,  Stewardson. 

C.  C.  Wright,  McLeansboro. 
Wright-Maulding  Co.,  Dahlgren. 

A.  J.  Wrigley,  Wyoming. 

Chicago 

B.  Aaron  & Sons,  56  W.  South  Water  St. 
Theodore  Aaron,  £nc.,  204-208  N.  Wells  St. 
Aman  & Enders,  132  W.  South  Water  St. 
Armour  & Co.,  Produce  Dept. 

Batterman  & Koelling,  949  Fulton  Mar- 
ket. 

Beatrice  Creamery  Co.,  1526  S.  State  St. 
Bickley,  Edmunds  & Finnell,  Inc.,  216 
N.  Wells  St. 

Amos  Bird  Co.,  1314  So.  Canal  St. 

Blue  Valley  Creamery  Co.,  700  S.  Clinton 
St. 

S.  S.  Borden  Co.,  220  W.  South  Water  St. 
Bowman  & Co.,  136  W.  Lake  St. 

John  L.  Brink  Co.,  166  W.  So.  Water  St. 
Brink  & Pilat,  214  W.  South  Water  St. 
Peter  Britten  Sons,  ^ Fulton  Market. 

H.  L.  Brown  & Sons,  953  Fulton  Market. 
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Bickley,  Finnell  & Wimple,  Inc.,  216  N. 
Wells  St. 

G.  W.  Bull  & Co.,  26  W.  Kinzie  St. 

Burd  Bros.,  206  W.  So.  Water  St. 

E.  F.  Busch  & Co.,  208  N.  Wells  St. 
Carnation  Milk  Products  Co.,  220  S. 

State  St. 

Cohen  & Co.,  108  W.  South  Water  St. 

H.  B.  Collins,  c|o  Swift  & Co.,  U.  S 
Yards. 

Coyne  Bros.,  119  W.  South  Water  St. 
Cromer  & Brown,  212  N.  Wells  St. 

Cudahy  Packing  Co.,  Produce  Dept., 

Harris  Trust  Bldg. 

Theo.  Cuny,  320  W.  South  Water  St. 
Dauber  Bros.,  1132-1134  Fulton  Market. 
Jno.  R.  Deisher  Co.,  954  Fulton  Market. 
Dittmann  & Co.,  125  N.  Union  St. 

W.  F.  Drennan  & Co.,  25  W.  Kinzie  St. 
Joseph  Dusek  Co.,  726  W.  Randolph  St. 
Wm.  Ebeling,  702  W.  Randolph  St. 

M.  H.  Eichengreen  & Co.,  227  N.  LaSalle 
Harry  H.  Field  & Co.,  208  N.  Wells  St. 
Finnerman  Bros.,  320  W.  So.  Water  St. 
Ford-Gustafson  & Co.,  192  N.  Clark  St. 
Peter  Fox  Sons  Co.,  168  W.  So.  Water  St. 
Gallagher  Bros.,  165  W.  South  Water  St. 
Alexander  Getz,  1016-1022  Fulton  Mkt. 
Getz  & Brodsky,  326  W.  So.  Water  St. 

I.  J.  Ginsberg,  192  N.  Clark  St. 

R.  Gerber  & Co.,  327  W.  So.  Water  St. 
Goldenberg  Bros.,  718  W.  Randolph  St. 

M.  & J.  Goldenberg,  2349  Milwaukee  Ave. 
Moses  Gray  & Co.,  160  W.  So.  Water  St. 

J.  H.  Greenhalgh  & Co.,  4403  Sheridan  Rd. 
Gridley  Maxon  Co.,  25  W.  So.  Water  St. 
Guggenheim  Bros.,  916  Fulton  Market. 

F.  M.  Heggie,  208  N.  Wells  St. 

A.  F.  Heidke  & Sons,  845  Fulton  St. 
Frank  G Heilman,  945-947  Fulton  Mkt. 

J.  S.  Hoffman  Company,  219-221  N. 
Franklin  St. 

Holland  Butter  Co.,  121  W.  Austin  Ave. 
W.  G.  Howard  & Co.,  229  N.  Wells  St. 
Hunter  Walton  & Co.,  35  W.  Kinzie  St. 

S.  Katz  & Co.,  Inc.,  208  No.  Wells  St. 
Kean  & Stryker,  716  W.  Randolph  St. 

F.  J.  L.  Kolb,  c|o  Great  A.  & P.  Tea  Co., 
2101  W.  39th  St. 

Geo.  T.  Kruse  & Co.,  708  W.  Randolph  St. 
A.  S.  Kuhn  Co.,  208  N.  Wells  St. 

Lepman  & Co.,  208  N.  Wells  St. 

I.  H.  Marks  Poultry  Co.,  168  W.  So. 
Water  St. 

Max  Malter  Co.,  816  W.  Randolph  St. 
Maurice  Mandeville,  160  N.  Market  St. 
Wolf  Malter,  910  Fulton  Market. 

R.  Mangan  & Co.,  819  W.  Randolph  St. 
John  V.  McCarthy  Co.,  136  W.  Lake  St. 

C.  E.  McNeill  & Co.,  325  W.  So.  Water  St. 
Merrill  & Eldredge,  160  N.  Market  St. 
Geo.  Meyer  & Co.,  228  W.  South  Water  St. 
Jos.  T.  Milnarik,  136  W.  Lake  St. 

W.  S.  Moore,  206  N.  Wells  St. 

A.  M.  Mullin,  303  W.  So.  Water  St. 
Mutual  Produce  Co.,  922  Fulton  St. 
Murmann  & Karsten,  222  W.  So.  Water 
St. 

National  Egg  Co.,  160  N.  Market  St. 
National  Prod.  Co.,  208  N.  Wells  St. 

Ad.  Newman  & Son,  4420  S.  Ashland  Ave. 
O’Hearn  & Sherman,  64  S.  Water  St. 
Thos.  E.  O’Neill  Co.,  218  N.  Wells  St. 
John  Oldenburg  Co.,  208  N.  Wells  St. 

O.  W.  Olson  Co.,  136  W.  Lake  St. 


Morris  Ovson  Co.,  30  N.  Green  St. 

Oxley  & Richter  Co.,  208  N.  Wells  St. 
Pressburger  & Oldenburg,  706  W.  Ran- 
dolph St. 

G.  W.  Randall  & Co.,  211  W.  South  Water 
St. 

B.  W.  Redfearn,  208  N.  Wells  St. 

Harry  H.  Redfearn  & Co.,  208  N.  Wells 

St. 

Ed.  Rueb  & Co.,  703  W.  Randolph  St. 

M.  P.  Rutledge,  1111-1113  Fulton  Market. 
John  Sander,  1053-1055  W.  Lake  St. 
Schrieber  & Falker,  136  W.  Lake  St. 
Schweizer  Commission  Co.,  654  W.  63rd 
St. 

John  M.  Shawhan,  136  W.  Lake  St. 

Geo.  S.  Sloan  & Sons,  62  W.  So.  Water  St. 
Snyder,  Harry,  Co.,  223  W.  So.  Water  St. 
F.  J.  Sokol.  208  N.  Wells  St. 

Spangenberg  & Co.,  48  W.  Kinzie  St. 
Standard  Commission  Co.,  329  W.  So. 

Water  St.  * 

Steffey  Bros.,  118  W.  So.  Water  St. 
Frank  Sweeney,  192  N.  Clark  St. 

Ed.  Term  an  & Co.,  321  W.  So.  Water  St. 
Titman  Egg  Co.,  Inc.,  400  N.  Elizabeth  St. 
John  R.  Tyler  Co.,  208  N.  Wells  St. 

A.  T.  Ullmann  Co.,  1014  Fulton  St. 
Waskow  Butter  Co.,  346  W.  So.  Water  St. 
Watson  & Kelley,  320  W.  South  Water  St. 

C.  H.  Weaver  & Co.,  67  W.  South  Water 

St. 

Weinberg  Bros.  & Co.,  324  W.  South  Wa- 
ter St. 

Wendel  & Briggs,  951  Fulton  Market. 

O.  E.  Whitcomb  & Son,  210  W.  South 
Water  St. 

J.  H.  White  & Co.,  955  Fulton  Market. 
W.  T.  S.  White,  c|o  Morris  & Co.,  U.  S. 
Yards. 

Wilson  & Co.,  Prod..  Dept.,  U.  S.  Yards. 
Norman  A.  Woods,  326  W.  So.  Water  St. 
Henry  Yepsen  & Co.,  207  N.  Wells  St. 
Zambreno  Bros.  & Co.,  918  Fulton  St. 
Zimmermann  & Smith,  336  W.  So.  Water 
St. 


INDIANA 

Adams  Produce  Co.,  203  S.  Main  St.,  Rush- 
ville. 

Atlass  Produce  Co.,  Lafayette. 

J.  E.  Beyer,  Rochester. 

^Barefoot  Produce  Company,  Cowan. 
Bloomfield  Ice  & Produce  Co.,  Bloomfield. 
E.  E.  Bogan  Co.,  Goodland. 

E.  Braude,  Silver  Lake.  * 

L.  J.  Bretz,  Huntingsburg. 

Clover  Leaf  Creameries,  Huntington. 
Dearm  in  & Co.,  Odon. 

Decatur  Produce  Co.,  Decatur. 

L.  J.  Delucenay,  Ashley. 

R.  L.  Ditzler,  Huntington. 

Fear-Campbell  Co.,  Frankfort. 

Geo.  Freese’s  Sons,  Nappanee. 

Fountain  Produce  Co.,  Veedersburg. 

F.  H.  George  & Co.,  116  W.  Columbia  St., 

Ft.  Wayne. 

D.  W.  Harris  Co.,  Green’s  Fork, 
Harris-Hardman  Co.,  Richmond. 

Havens  Bros.,  Ladoga. 

O.  L.  Hoese,  Worthington. 


Houghland  & Miller,  Boonville. 

Ideal  Poultry  & Produce  Co.,  Ft.  Wayne. 
Indiana  Produce  Co.,  Worthington. 

The  E.  R.  Jaques  Co.,  Thorn  town. 

L.  E.  Jones,  Churubusco. 

J.  A.  Long,  c|o  J.  A.  Long  Co.,  Portland. 

C.  J.  Loyd  & Co.,  Greensburg. 

McLane  & Co.,  Shelby ville. 

Miami  Produce  Co.,  Peru. 

S.  Moskowitz  & Co.,  Evansville. 

Murphy  & Co.,  Princeton. 

O.  Oliver  & Son,  Madison. 

Thomas  Owens.  Angola. 

Henry  Pfau,  224  Ninth  St.,  Jasper. 

The  Pfeiffer  Sales  Co.,  Logansport. 
Riffert  Bros.,  Haubstadt. 

Schlosser  Bros.,  Frankfort. 

Sherman  White  & Co.,  Ft.  Wayne. 

A.  B.  Stahl,  Oakland  City. 

J.  L.  Willis  & Son,  Petersburg. 

Indianapolis 

Indianapolis  Poultry  Co. 

George  M.  Rubin,  636  Washington  Ave. 
The  Wadley  Co.,  North  St.  & Canal. 

IOWA 

A.  Baird  & Son,  Lohrville. 

Bell-Jones  Co.,  Davenport. 

Burlington  Produce  Co.,  Burlington. 
Central  City  Prod.  Co..  Central  City. 
Charlton  & Bowen,  Rolfe. 

Cherokee  Poultry  Co.,  Cherokee. 

J.  A.  Crowther,  Pocahontas. 

P.  M.  Dahlem,  Cascade. 

O.  Ellingson,  Webster  City. 

C.  A.  English,  Ottumwa. 

E.  J.  Farley,  Monticcllo. 

C.  Alvin  Fosse,  LaPortc  City. 

Tyndall  N.  Fosse,  Ridgeway. 

Gist.  McDowell  Poultry  & Egg  Co., 
Spenqer. 

M.  J.  Goodrich,  Strawberry  Point. 
Goodrich  & Gallagher,  Inc.,  Waverly. 

E.  C.  Grady,  Reinbeck. 

M.  & J.  R.  Hakes,  Laurens. 

Hanford  Produce  Co.,  Sioux  City. 

Hansen  Produce  Co.,  Maquoketa. 

F.  H.  Hatch  Co.,  Edgewood. 

Hawkeye  Produce  Co.,  Brookdale  Ave., 
Chariton. 

E.  B.  Higley  Co.,  409  S.  Federal  St.,  Mason 
City. 

T.  M.  Hooper  Produce  Co.,  Chariton. 

Hurd  Creamery  Co.,  Council  Bluffs,  Iowa. 
Independence  Produce  Co.,  Independence. 
Independent  Produce  Co.,  1801  W.  3rd  St., 

Davenport. 

Iowa  City  Produce  Co.,  Market  & Gilbert 
Sts.,  Iowa  City. 

Iowa  Grain  & Produce  Co.,  Burlington. 
Carl  T.  Irish,  Montour. 

Jensen’s  Creamery  Co.,  Coon  Rapids. 

W.  E.  Keeney,  Clarinda. 

Wm.  H.  Lapp,  c|o  Ames  Produce  Co., 
Ames. 

A.  R.  Loomis  & Son,  Fort  Dodge. 

Lovett  & Davis  Prod.  Co.,  Manchester. 

S.  W.  Mahon,  Sigourney. 

Marshalltown  Produce  Co.,  213  Market 
St.,  Marshalltown. 

Merchants  Produce  Exchange,  Meservey, 
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J.  D.  Minium,  Clear  Lake. 

John  Morrell  & Co.,  Ottumwa. 

E.  G.  Morse,  Mason  City. 

Nagle  Bros.  Poultry'  Co.,  Marcus. 

Mt.  Pleasant  Produce  Co.,  Mt.  Pleasant. 
J.  H.  Neil  Creamery  Co.,  Tama. 

Newton  Produce  Co.,  Newton.  $ 

G.  W.  Nicholson  & Co.,  Grand  Tunction. 
Nickles  & Son,  Cory  don. 

Northern  Iowa  Produce  Co.,  McGregor. 

W.  L.  Ogden  & Co.,  305  Pearl  St.,  Sioux 
City. 

W.  B.  Parrott  Co.,  Manning. 

Peterson  Bros.,  6th  Ave.  & River  Front, 
- Clinton. 

W.  S.  Reister  & Son,  Washington. 

Fred  Reum  & Co.,  218  W.  Water  St., 
Decorah. 

H.  S.  Rhynsburger,  9th  Ave.,  E.,  Oska- 
loosa. 

R.  D.  Smith,  Swea  City. 

St.  Ansgar  Produce  Co.,  St.  Ansgar. 
Scheidel  Produce  Co.,  Ossian. 
Schermerhorn,  Shotwell  Co.,  Des  Moines. 
Schreiber  Produce  Co.,  West  Bend. 

J.  A.  Shannon  & Son,  Iowa  Falls. 
Sheldon  Produce  Co.,  Sheldon. 

J.  A.  Silver  & Co.,  Stockport. 

A.  P.  Sondergaard  & Co.,  Mason  City. 
Union  Produce  Co.,  Lorimor. 

E.  B.  Wade,  West  Liberty. 

Waverly  Produce  Co.,  Waverly. 

Wayne  F.  Waller,  Gamer. 

Wescott  & Winks;  Sumner. 

Wilson  Shotwell  Co.,  Perry. 

R.  W.  Winsler,  Moravia. 

Woldum  Produce  Co.,  Decorah. 


KANSAS 

M.  N.  Alexander  & Co.,  Fort  Scott. 
Beatrice  Creamery  Co.,  Topeka. 

The  Belle  Springs  Cry.  Co.,  Abilene. 

The  Blue  Valley  Packing  Co.,  Marys- 
ville. 

J.  E.  Brewer,  Box  226,  Abilene. 

Coghill  Commission  Co.,  Iola. 

Concordia  Creamery  Co.,  Concordia. 
Ellsworth  Prod.  Co.,  Ellsworth. 

Farmers'  Produce  Co.,  Burlington. 

J.  F.  Grennan  Prod.  Co.,  Garnett. 

Hanna  Poultry  & Egg  Co.,  Goffs. 

H.  C.  Hoerman,  Linn. 

T.  Jensen  & Bros.,  Emporia. 

Kansas  Egg  & Poultry  Co.,  Hillsboro. 
Kansas  Ice  & Storage  Co.,  Salina. 

A.  S.  Kinin month  & Co.,  Winfield. 
Latham  & Sons,  Ottawa. 

M.  McMahon,  Beattie. 

Merritt-  Schwier  Creamery  Co.,  Great 
Bend. 

The  Metz  Packing  Co.,  Concordia. 

Paden  & Thompson,  Lyons. 

Salina  Poultry  Co.,  Salina. 

Scantlin  Bros.,  Pratt. 

Seymour  Packing  Co.,  Topeka. 

Stewart  Poultry  Co.,  Valley  Falls. 

Topeka  Packing  Co.,  Topeka. 

A.  Trout,  Melvem. 

S.  C.  Walker  & Son  Pro.  Co.,  Smith  Cen- 
ter. 

H.  G.  Ward  Produce  Co.,  Glasco. 


KENTUCKY 

American  Butter  & Cheese  Co.,  Louisville. 

E.  Bowers  Co.,  Paducah. 

N.  F.  Brent,  Paris. 

Davidson  Bros.,  Inc.,  Glasgow. 

C.  G.  Gault  Prod.  Co.,  Maysville. 

S.  H.  Grin  stead  Co.,  Lebanon. 

Harrodsburg  Ice  & Produce  Co.,  Harrods- 
burg. 

Hawkins,  Smith,  Toohey  & Co.,  Shelby- 
ville. 

S.  F.  Holcomb,  Murray.  Branches  at  Hol- 
low Rock,  Tenn.,  and  Parsons.  Tenn. 

Hulen-Toops  Co.,  Bowling  Green. 

Maloney  Davidson  Co.,  128  E.  Jefferson, 
Louisville. 

Miller  Bros.  & Co.,  Owensboro. 

Leon  Renaker,  Winchester. 

Geo.  P.  Taylor  Co.,  Burnside. 

Alva  West,  Mgr.  Star  Produce  Co.,  Mays- 
ville. 

J.  P.  Wright,  Salt  Lick. 

H.  W ilson  & Co.,  Fordsville. 

Harvey  J.  Zwicker,  Gen.  Mgr.  Frank  Fehr 
Cold  Storage  Co.,  Louisville. 

LOUISIANA 

Leon  Frank,  Box  1414,  New  Orleans. 

Goodman  & Beer  Co.,  Inc.,  400  Paydras 
St.,  New  Orleans. 

A.  S.  Kottwitz  & Co.,  443  S.  Peters  St., 
New  Orleans. 

Jos.  Lala  & Co.,  534  French  Mkt.,  New 
Orleans. 

Jos.  Samuel  Co.,  Inc.,  327  Paydras  St., 
New  Orleans. 

Southland  Produce  Co.,  505  Travis  St., 
Shreveport. 

MARYLAND 

Blatter  Bros.,  119  W.  Pratt  St.,  Baltimore. 

Henderson,  Linthicum  & Co.,  3 E.  Cam- 
den St.,  Baltimore. 

E.  E.  Hurlburt,  3 Emerson  Tower  Bldg., 
Baltimore. 

Frank  Hurwitz,  5-7  W.  Lombard  St., 
Baltimore. 

Arthur  Medwedeff,  308  Law  Building, 
Baltimore. 

John  Poehlman  & Sons,  405  N.  Washing- 
ton St.,  Baltimore. 

Robins  & Co.,  112  South  St.,  Baltimore. 

Joseph  Smelkinson,  139  W.  Camden  St., 
Baltimore. 

Dixon  R.  Smith  & Co.,  217  Hanover  St., 
Baltimore. 

Stevens  Bros.,  226  Charles  St.,  Baltimore. 

MASSACHUSETTS 

Cambridge  Poultry  Co.,  Cambridge. 

James  L.  Humphrey,  Jr.,  New  Bedford. 

Genlry  Stevens  Co.,  Worcester. 

Boston 

Adams,  Chapman  Co.,  37  N.  Market  St. 

Alley  Green  & Pipe  Co.,  3 and  4 N.  Mar- 
ket St. 

S.  K.  Ames,  168  Milk  St. 

I.  H.  Ballou  & Co.,  75  S.  Market  St. 

Bartlett  Varney  & Co.,  21  N.  Market  St. 

Batch  elder  & Snyder  Co.,  49  Blackstone 

Street. 


Bolton  & Hicks,  21  Merchants  Row. 

Borst  Pierce  Co.,  9 Blackstone  St. 

Alton  E.  Briggs,  Faneuil  Hall  Market. 
Bryant  & Ordway  Co.,  1 So.  Side  Faneuil 
Hall  Market. 

S.  L.  Burr  & Co.,  74  So.  Market  St. 
Chamberlain  & Co.,  Inc.,  25  S.  Market  St. 
Chapin  & Adams  Co..  35  S.  Market  St. 
Harold  E.  Corson,  Faneuil  Hall  Market. 

Fruit  & Products  Exchange. 

C.  R.  Corwin  Co.,  Faneuil  Hall  Market. 
Craig  Hapgood  Co.,  Inc.,  39  S.  Market  St. 
Arthur  E.  Dorr  & Co.,  12  North  St. 
Eastern  Butter  Co.,  15  John  St. 

Eastern  Poultry  & Egg  Co.,  77  Fulton  St. 
J.  R.  Ellis  & Son,  50  S.  Market  St. 

G.  A.  Fales  Co.,  25  N.  Market  St. 

John  H.  Farnum  & Son,  65  Clinton  St. 
Fowle,  Hibbard  Co.,  176  State  St. 
Goldsmith -Stock well  Co.,  27  S.  Market 

Street 

Green  & Co.,  80  S.  Market  St. 

Wm.  J.  Haire  Co.,  30  S.  Market  St. 

Hilton  & Aldrich  Co.,  40  S.  Market  St. 
Ralph  H.  Hosmer,  10-16  Faneuil  Hall  Mkt. 

H.  A.  Hovey  & Co.,  30  Faneuil  Hall  Mkt. 
Hyde-Wheeler  Co.,  39-41  Commercial  St. 
The  H.  J.  Keith  Co.,  72  S.  Market  St. 

J.  F.  Kimball  Co.,  31  N.  Market  St. 

Lam  son  & Co.,  13  Blackstone  St. 

G.  M.  D.  Legg  Co.,  33  S.  Market  St. 

Lewis,  Mears  Co.,  33  S.  Market  St. 

A.  & O.  W.  Mead  & Co.,  35  N.  Market  St. 
A.  E.  Mills  & Son,  27  Commercial  St. 
Chas.  E.  Mills,  19  Boston  Fruit  & Produce 
Exchange. 

Mitchell  Duffey  Co.,  37  So.  Market  St. 
Patch  & Roberts,  17  N.  Market  St. 

P.  F.  Quinn,  48  Merchants  Row. 

Radlo  Bros.  Co.,  21-23  S.  Market  St. 

I L.  A.  Rogers  Co.,  70  S.  Market  St. 

| B.  Rutstein  & Sons  Co.,  105  Fulton  St. 

R.  W.  Sawtelle,  16  Boston  Fruit  & Pro. 
Ex. 

Smiley  Bros.,  5 Blackstone  St. 

A.  M.  Smith  & Co.,  31  Commercial  St. 
Standard  Poultry  & Egg  Co.,  37  Fulton  St. 
Chas.  H.  Stone  & Co.,  61  Chatham  St. 
Thorndike  & Gerrish  Co.,  19  N.  Market 
Street. 

A.  Valente  & Co. 

T.  H.  Wheeler  Co. 

E.  E.  Wilson  Co.,  7 Blackstone  St. 

W.  F.  Wyman  & Co.,  4 Faneuil  Hall  Mkt. 

MICHIGAN 

D.  A.  Bentley  Co.,  127  N.  Water  St.,  Sag- 

inaw. 

Cadillac  Produce  Co.,  Cadillac. 

The  N.  A.  Hoban  Co.,  114-116  W.  1st  Ave., 
Flint. 

Hugh  M.  Hurd,  Eaton  Rapids. 

Ionia  Egg  & Poultry  Co.,  Ionia. 

Kent  Storage  Co.,  Grand  Rapids. 

Robt.  Park,  Caro. 

J.  T.  Ridley,  Greenville. 

Williamson  Bros.,  Tecumseh. 

Detroit 

Alderson-Huard  Co.,  480  Riopelle  St. 
American  Butter  & Cheese  Co.,  480  How- 
I ard  Ave. 
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Clarence  J.  Chandler,  1640  Penobscot 
Bldg. 

Geo.  L.  Collins  & Co.,  30  Market  St. 
Detroit  Beef  Co.,  1903  Adelaide  St. 

Geo.  R.  Eldridge  Co.,  2656  Eighteenth  St. 
Faltis  Poultry  Market,  54  W.  Elizabeth 
Street. 

Gessner  Produce  Co.,  Eastern  Market. 
Harris  & Throop,  777  Michigan  Ave. 

J.  W.  Keys  Comm.  Co.,  2478  Riopelle  St. 

C.  H.  Lahue  & Co.,  Eastern  Market. 

F.  J.  Schaffer  & Co.,  1462  E.  High  St. 
Schiller  Butter  & Egg  Co.,  654  Jos 
Campau. 

Smith  Poultry  & Egg  Co.,  26  Western 
Market. 

A.  F.  Thibodeau  & Co.,  492  Howard  Ave. 
Toner  Commission  Co.,  480  Riopelle  St. 

MINNESOTA 

Backman  Produce  Co.,  Waterville. 

Benson  Produce  Co.,  Benson. 
Bbidgeman-Russell  Co.,  Duluth. 

Central  Minn.  Produce  Co.,  Willmar. 

E.  B.  Davis  & Co.,  Spring  Valley. 

Duluth  Creamery  & Prod.  Co.,  7th  Ave. 

W.  & R.  R.  St.,  Duluth. 

Julia  M.  Fink,  Librarian,  Faribault. 
Seymour  L.  Fosse,  Lanesboro. 

Hutchinson  Produce  Co.,  Hutchinson. 
Johnson  Produce  Co.,  Cokato. 

F.  J.  Kasper  Co.,  310-312  N.  Cedar  St., 
Owatonna. 

Levine  Bros.,  Duluth. 

Litchfield  Produce  Co.,  Litchfield. 

John  Lynard,  Owatonna. 

F.  C.  Marpe,  Secy.,  Southern  Minnesota 
Egg,  Butter  & Poultry  Assn.,  Albert 
Lea. 

H.  M.  Noack  & Sons,  Arlington. 

No.  American  Cry.  Co.,  Alexandria. 
Northern  Cold  Stg.  & Whse.  Co.,  Duluth 
Peterson  Biddick  Co.,  Wadena. 

Joseph  J.  Schatz,  Montgomery. 

J.  W.  Sill,  Belgrade. 

Steube  Bros.,  118  N.  Main  St.,  New  Ulm. 
Stork  Bros.,  New  Ulm. 

Sunde  & Romine,  New  Richland. 

Geo.  D.  Tracy,  Tracy. 

Williams  Produce  Co.,  Fergus  Falls. 
Worthington  Creamery  & Prod.  Co., 
Worthington. 

Minneapolis  and  St.  Paul 

Boyd  & Hilbert,  22  Central  Mkt. 

R.  E.  Cobb  Co.,  St.  Raul. 

Jacob  E.  Decker  & Son,  513  Third  Ave.  N. 
De  Soto  Cry.  & Prod.  Co. 

Edwards  Bros.,  119  Sixth  St. 

Fairfax  Produce  Co.,  420  N.  Third  Ave. 

J.  H.  Kersten  & Co.,  204  Market  State 
Bank  Bldg. 

Klingelhutz  & Martinson,  121  N.  6th  St. 
Meagher  & Parsons,  5th  St.  North. 

Ross  C.  Morford,  Market  State  Bank  Bldg 
Northern  Produce  Co.,  St.  Paul. 

J.  W.  Perrin  & Son,  29  Central  Market. 
Sam  els  Bros.  Co.,  Minneapolis. 

J.  W.  Sharpe,  Minneapolis. 

Tilden  Prod.  Co.,  St.  Paul. 

MISSISSIPPI 

Rex  Produce  Co.,  Myrtle. 

MISSOURI  . 

Blattner  Bros.  Merc.  Co.,  Wellsville. 

A.  F.  Brockman,  Concordia. 

Browning  Farmers  Club,  Browning. 

W.  L.  Davenport  Co.,  219  N.  Jefferson  St., 
Mexico. 

A.  B.  Drescher,  Hannibal. 

J.  H.  Dunn,  Meadville. 

W.  C.  Ei.i.is,  Mountain  Grove. 


Goodwin  & Jean,  Jackson. 

R.  F.  Griffith,  Fulton. 

Henderson’s  Produce  Co.,  Monroe  City. 

J.  V.  Kesterson,  Odessa. 

Kuhne  Bros.  Merc.  Co.,  Troy. 

W.  D.  Law,  Springfield. 

D.  N.  Lightfoot  & Son,  Springfield. 
Lindley-Buster  Prod.  Co.,  Inc.,  Bucklin. 
Macon  Produce  Co.,  Macon. 

W.  B.  McLain  & Sox,  Higginsville. 

J.  H.  Mikel  Bko.  & Co.,  South  Gifford. 

C.  S.  Miller  Produce  Co.,  Neosho. 
Missouri  Egg  & Poultry  Co.,  Box  164, 
Sedalia. 

E.  Olin  & Son,  112  E.  Lexington  St.,  In- 

dependence, Missouri. 

Ralls  County  Mercantile  Co.,  Center. 

S.  D.  Rardin,  Jr.  & Co.,  Ridgfeway, 

J.  I.  Reed  & Son,  Bolivar. 

C.  L.  Rhodes  Prod.  Co.,  Springfield. 

E.  F.  Roberts,  Queen  City. 

A.  W.  Vanderford,  Clinton. 

A.  B.  Wilkerson,  Aurora. 

Willow  Springs  Crmy.  Co.,  Willow  Sprgs. 

St.  Louis 

American  Egg  & Poultry  Co.,  501  N.  3rd 
St. 

H.  B.  Beaty,  408  Franklin  Ave. 

H.  H.  Bergmann,  Secy.,  Missouri  Egg  & 
Poultry  Shippers’  Assn.,  133  N.  Third 
St. 

Bohn-Lenartz  Com.  Co.,  714  N.  4th  St. 

Hy  Bomze,  817  N.  Third  St. 

Henry  Broeder’s  Sons  Com.  Co.,  813  N. 
jhird  St. 

E.  J.  Cramer  Commission  Co.,  709  N.  3rd 
St. 

Dickson  & Sons,  837  N.  Third  St. 
Donnerberg  & Co.,  507  Wash  St. 

A.  A.  Easton  Co.,  Inc.,  931  N.  Broadway. 
Enterprise  Commission  Co.,  925-927  N. 

Broadway. 

Bruno  Franz  Sons,  919  N.  Broadway. 
Oscar  B.  Franz  Com.  Co.,  417  Morgan  St. 
Walter  B.  Franz  & Co.,  810  N.  Fourth  St. 
John  Frey  & Co.,  420  Wash  St. 

Frisco  Commission  Co.,  800  N.  Fourth  St. 
Greenlee  Products  Co.,  Lewis  & O’Fallon 
Sts. 

R.  Hartmann  Produce  Co.,  14  S.  2nd  St. 
Fred  Heger,  419  S.  Franklin  Ave. 

Th^  Hickel  Co:,  1018  N.  Broadway. 
Hilmer  Commission  Co.,  822  N.  Third  St 
Hofmann  Bros.  Produce  Co.,  700  N.  2nd 
St. 

H.  W.  Kuehaus.  419  Franklin  Ave. 

B.  Landauer,  907  N.  Fourth  St. 

Lopato  Bierman  Com.  Co.,  811  N.  Third 
St. 

E.  L.  Lynch  Poultry  Co.,  807  N.  4th  St. 
Chas.  P.  Mann  & Co.,  713  N.  3rd  St. 
Arnold  Matter  Com.  Co.,  704  N.  4th  St. 

E.  B.  McKee  Commission  Co.,  717  N.  3rd 
St. 

McLain-Alcorn  Com.  Co.,  701  N.  3rd  St. 
Meyer  Bros.  Commission  Co.,  816  N.  3rd 
St. 

Niemeyer-Buch mueller  Com.  Co.,  816  N. 
3rd  St. 

Frank  J.  Ofxhner,  1109  N.  Third  St. 
Progressive  Commission  Co.,  803  N.  3rd 
St. 

J.  W.  Ragland  Commission  Co.,  415  Wash. 
St. 

A.  M.  Robinson  & Co.,  714  N.  3rd  St. 

Geo.  F.  Ricker  & Co.,  716  N.  2nd  St. 

St.  Louis  Butter  Co.,  821  N.  Third  St. 
Scheitlin  & Hoffman,  820  N.  Third  St. 

L.  J.  Schulte  Com.  Co.,  824  N.  Third  St. 
Schumacher  Commission  Co.,  700  N.  3rd 
St. 

Uhrig  Bros.,  812  N.  Fourth  St. 

Burt  Woodson  Com.  Co.,  933  N.  Broadway. 
Dave  Wurth  Commission  Co.,  809  N.  3rd 
St. 

Geo.  Wurttt  Com.  Co.,  710  N.  Third  St. 


Zelle  Bros.  Prov.  & Com.  Co.,  702  N.  3rd 
St. 

Kansas  City 

Aaron  Poultry  & Egg  Co. 

J.  M.  Adams,  319  Produce  Exchange  Bldg. 

C.  J.  Aus,  211  Produce  Exchange  Bldg. 

A.  W.  Bear  Com.  Co.,  117  E.  Fourth  St. 

Ralph  Hurst  & Co.,  115  E.  Fourth  St. 

S.  J.  Hurst,  515  Grand  Ave. 

Meriden  Creamery  Co.,  21st  and  Central 
Sts. 

J.  W.  Reynolds,  Prod.  Exchange  Bldg. 

Carl  C.  Stentz,  203  Produce  Exchange 
Bldg. 

Spencer  Produce  Co.,  14  West  4th  St. 

MONTANA 

Henningsen  Produce  Co.,  Butte. 

NEBRASKA 

Alma  Produce  Co.,  Alma. 

Henningsen  Prod.  Co.,  Superior. 

Loup  City  Produce  Co.,  Loup  City. 

C.  Mozer,  Box  495,  Lincoln. 

Nelson  Bros.  Poultry  Co.,  Lincoln. 

Norfolk  Poultry  Co.,  403  N.  3rd  St.,  Nor- 
folk. 

Thomassen  Produce  Co.,  Humphrey. 

Wahoo  Produce  Co.,  301  East  5th  St., 
Wahoo. 

York  Produce  Co.,  York. 

Omaha 

Geo.  E.  Clark,  1327  W.  O,  W.  Bldg. 

Fairmont  Cry.  Co.,  12th  & Jones  Sts. 

The  Jerpe  Commission  Co.,  422  11th  St. 

Kirschbraun  & Sons,  Inc.,  9th  and  Dodge 
Sts. 

Omaha  Cold  Storage  Co. 

NEW  JERSEY 

Ammon  & Person,  4th  and  Henderson  Sts. 
Jersey  City. 

M.  Augenblick  & Bro.,  16  Commerce  St., 
Newark. 

C.  E.  Barker  & Co.,  38  Commerce  St.,  New- 

‘ ark. 

Robt.  L.  Beyer,  1915  Atlantic  Ave.,  Atlantic 
City. 

Columbia  Cheese  Co.,  85  Commerce  St., 
Newark. 

Debow  & Co.,  32  Commerce  St.,  Newark. 

Barnett  Gabriel.  c|o  Great  Atlantic  & Pa- 
cific Tea  Co.,  Jersey  City. 

Guaranty  Egg  Corporation,  108  Sylvan 
Ave.,  Newark. 

Gerhard  & Pagels,  218  N.  Willow  St., 
Trenton. 

%Gude  & Cole,  Inc.,  102  Mulberry  St.,  New- 
ark. 

Adam  Hebeler  & Co.,  46  Commerce  St., 
!N  ewark. 

Gus  Ludwig,  c|o  Great  A.  & P.  Tea  Co., 
Jersey  City. 

Wilkinson,  Gaddis  & Co.,  85  Parkhurst 
Newark. 

NEW  YORK 

Davis  & Pelton,  152  Baldwin  St.,  Elmira. 

Samuel  C.  Duff  & Son  Co.,  1119  E.  Fay- 
ette St.,  Syracuse. 

The  Lawlor  & Cavanaugh  Co.,  Troy. 

Tos.  A.  Minst.  359  Broadway,  Albany. 

Edward  D.  Vinal,  202  North  West  St., 
Syracuse. 

Wm.  S.  Riley  Co.,  Scott  Place,  Rochester. 

W.  J.  Skillicorn,  Albany. 

Whitney  & Emery,  113  Ardmore  St.,  Roch- 
ester. 

Buffalo 

Buffalo  Butterine  Co.,  171  Perry  St. 

Raymond  S.  Ci.um,  101  Columbia  St. 
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Jacob  Dold  Packing  Co.,  745  William  St. 
The  Fairmont  Creamery  Co. 

Goldstein  & Lippman,  165  Scott. 

Hickman  & Coward,  150  Michigan  Ave. 

F.  W.  Jehle,  155  Washington  Mkt. 

Chas.  E.  Roesch,  10  Broadway  Mkt. 
Satuloff  Bros.,  145  Michigan  St.  , 

F.  F.  Stone,  98  W.  Market  St. 

Walter  A.  Tuttle,  55-57  E.  Market  St. 

J.  M.  Wattles  & Son,  152  Michigan  St. 
Frank  E.  Wattles  & Bro. 

Wax  & Sugarman,  159  Michigan  St. 

Wm.  C.  Will,  163  Scott  St. 

Will  & Zaepfel,  59  E.  Market  St. 

New  York  City 

C.  F.‘  ‘Adams  & Co.,  13  Harrison  St. 

Albert  & Gerber,  315  Greenwich  St. 

E.  S.  Alpaugh  & Co.,  18  Bloomfield  St. 
Harry  Atlas,  312  Greenwich  St. 
Armstrong  & Hesse,  330  Greenwich  St. 
Juan  A.  Babcock,  168  Duane  St. 

E.  R.  Balzer,  220  Greenwich  St. 

F.  C.  Barger  & Co.,  158  Franklin  St. 

H.  Behrman  & Sons,  257  Washington  St. 
Berdan  & Baedecker,  Inc.,  28  Thirteenth 

Ave. 

Nathan  Blackman,  362  Greenwich  St. 
Daniel  P.  Boehm,  Inc.,  331  Washington  St. 
John  H.  Borger  & Co.,  134  Reade  St. 

C.  M.  Britten,  22  Harrison  St. 

Geo.  G.  Brown,  W.  Washington  Mkt. 

S.  S.  Brown  Co.*  43  Jay  St. 

Brown  & Root  Co.,  165  Reade  St. 

Bryan  Duvall  Co.,  Inc.,  105  Hudson  St. 

C.  T.  Bullard  & Co.,  171  Duane  St. 

Butts  & Miller  Co.,  325  Washington  St. 
Chelsea  Live  Poultry  Co.,  39  Loew  Ave. 
Chas.  Colons  Co.,  1 13th  Ave. 

Colonial  Butter  & Egg  Co.,  Greenwich  St. 
George  Cook,  Jr.,  329  Washington  St. 

F.  M.  Coughlan  & Son,  172  Duane  St. 
Geo.  E.  Cutler,  331  Greenwich  St. 

Andrew  Davey,  Inc.,  5 E.  134th  St. 
Charles  Deutsch,  319  Greenwich  St. 

De  Winter  & Stewart,  Inc.,  334  Washing- 
ton St. 

Droste  & Snyder,  177  Duane  St. 

Du  Mond  & Felten,  Inc.,  325  Washington 
St. 

N.  Durham  & Sons,  313  Washington  St. 
Lewis  Ebert  & Sons,  151  Reade  St. 

Egbert  & Case,  11  Jay  St. 

W.  W.  Elzea,  Inc.,  327  Washington  St. 
The  Engel  Co.,  123  Barclay  St 
Enyard  & Godley,  Inc,  171  Duane  St. 
Farmers  Commission  House,  27  Harrison 
St. 

Ficken,  Coffin  & Co.,  168  Duane  St. 
Fitch,  Cornell  & Co.,  16-18  Jay  St. 
Samuel  Fleck  & Co.,  Inc.,  48  Bloomfield 
St 

Julius  Fleischl,  514  Westchester  Ave. 

J.  C.  Ford  & Co.,  Inc.,  368  Greenwich  St 
Fox  River  Butter  Co.,  78  Hudson  St 

I.  Fox  Sons,  Inc.,  194  Green  Place,  Brook- 

lyn, N.  Y. 

Sol.  Frankel,  W.  Washington  Mkt. 

J.  Gewirtz,  303  E.  4th  St. 

Gottfried- Mars  hall  Co„  142^  Reade  St. 

A.  Grossmann  & Co.,  153  Reade  St. 

Gude  Bros.,  Kieffer  Co.,  21  Jay  St 
H.  Hagen  & Co.,  81  N.  Moore  St 
Hance  Bros.  Co.,  W.  Washington  Mkt. 

W.  H.  Henneberger,  Inc.,  329  Greenwich 
St 

Joseph  J.  Herold,  17  Harrison  St. 

George  F.  Hinrichs,  Inc.,  341  Washington 
St 

Wm.  J.  Hinrichs,  423  W.  14th  St. 

Hodupp  Evans.  Company,  Inc.,  7 Harrison 
St 

Wm.  G.  Hollrock,  359  Greenwich  St. 

Ad.  Honigsberg  & Co.,  300.  Greenwich  St. 
Cha$.  <B.  Hovey,  W.  Washington  Mkt. 
Jewell  Bros.,  W.  Washington  Mkt 
Jewell  Koenig  & Co.,  W.  Washington  Mkt. 

T.  W.  Johnson,  361  Washington  St 


Hugo  Josephy  & Sons,  448  West  14th  St. 
Benj.  Kalm anson,  310  Greenwich  St. 
Kassel  Poultry  Co.,  W.  Washington  Mkt. 
J.  J.  Kilcoyne  Co.,  Inc.,  148  Reade  St. 

J.  M.  Klein,  329  Washington  St. 

Kossar  & Co.,  W.  Washington  Mkt. 
Christian  H.  Koster,  863  Washington  St. 
Kurtin  & Kurtin,  305  Greenwich  St. 
Lambly  & Alpaugh,  18  Harrison  St. 

Lass  & Cohen,  450  W.  14th  St. 

Gustav  F.  Lawrence,  6 Harrison  St. 
Lewis  Mears  Co.,  127  Reade  St. 

Frederick  F.  Lowenfels,  348  Greenwich  St. 
W.  B.  Lunn’s  Sons,  304  Greenwich  St. 

W.  H.  Mapes,  137  Reade  St. 

Frank  A.  McGrail  Co.,  Inc.,  139  Reade  St. 
C.  F.  McGuire,  13  Harrison  St. 

Chas.  P.  Mecabe  & Son,  17  Jay  St. 

Samuel  Mierfeld,  3 Harrison  St. 

J.  W.  Meloney  Co.,  Itfc.,  339  Greenwich  St. 
Alex  Mersel,  191  Duane  St. 

Mottus  Bros.,  W.  Washington  Market. 

Sam  Nagle,  W.  Washington  Market. 

J.  Narzisenfeld,  24-26  Harrison  St. 

J.  Neugeboren  & Sons,  19  Harrison  St. 
New  York  Butter  Packing  Co.,  171  Duane 
St. 

J as.  N.  Norris,  W.  Washington  Mkt. 

Fred  D.  Oetjen,  339  Washington  St. 

B.  W.  Otis  & Co.,  W.  Washington  Mkt. 
Wm.  Wallis  Pearson,  45  Grace  St. 

H.  T.  Pond  Co.,  361  Washington  St. 

C.  L.  Poole  & Co.,  15  Harrison  St 
S.  A.  Rausch,  334  Greenwich  St. 

W.  E.  Read  Co.,  Inc.,  360  Washington  St. 

G.  M.  Rittenhouse  & Co.,  23  Jay  St. 

S.  Rosenfeld  Co.,  197  Duane  St. 

Harry  Rosenstein,  Inc.,  W.  Washington 
Market. 

Thos.  H.  Roulston,  101  Ninth  St.,  Brook- 
lyn. 

John  H.  Rusch,  188  Duane  St 
Saal  Brothers,  181  Duane  St. 

Chester  E.  Saxton  Co.,  Inc.,  11  Harrison 
St,  N.  Y.  C. 

John  Scholl  & Bro.,  147  Reade  St 

C.  Schultz,  Inc.,  32  Jay  St. 

Louis  J.  Schwab,  W.  Washington  Mkt. 
Nathan  Schweitzer  Co.,  409  W.  14th  St. 
Seckel  & Kiernan,  361  Greenwich  St. 

R.  B.  Shimer  & Co.,  332  Washington  St. 

A.  Silz,  416  W.  14th  St. 

Steers  & Menke,  West  Washington  Mkt. 

H.  E.  Stout  Co.,  317  Washington  St. 

J.  D.  Stout  & Co.,  19  Jay  St 
Joseph  Sultan,  148  Reade  St. 

George  Trachtenberg,  360  Greenwich  St. 

B.  Titman  Co.,  94  N.  Moore  St. 

Chas.  Trautmann  Co.,  28  Division  St., 
Jamaica,  L.  I. 

Trelease  & Underhill,  333  Greenwich  St. 
W.  Harry  Ullman  & Bro.,  216  Franklin 
St. 

Edward  M.  Vosburgh,  133  Reade  St. 

S.  & W.  Waldbaum,  140  Reade  St. 
Charles  Werner,  35  Loew  Ave. 

Samuel  Werner,  W.  Washington  Mkt. 
Western  Commission  Co.,  West  Washing- 
ton Market. 

D.  W.  Whitmore  & Co.,  10  Harrison  St. 
Wiesenfeld  & Oshinsky,  40  Harrison  St., 

N.  Y.  C. 

J.  W.  Williams,  W.  Washington  Mkt. 
Hyman  Wittner,  318  Greenwich  St. 
Wright  & Winsor,  12  Harrison  St. 

W.  S.  Yearick  & Co.,  11  Harrison  St. 
Zenith  Butter  & Egg  Co.,  170  Duane  St. 
Zimmer  & Dunkak,  173  Duane  St. 

NEW  ZEALAND 

R.  L.  Woodhouse  & Co.,  Ferry  Bldgs.. 
Auckland. 

NORTH  DAKOTA 

Bridgeman-Russell  Co.,  Grand  Forks. 
Mandan  Cry.  & Produce  Co.,  Mandan. 

OHIO 

Athens  Poultry  & Produce  Co.,  Athens. 


Bennisderfer  Co.,  31  E.  Market  St.,  Tiffin. 
Byron  L.  Bond,  Edon. 

The  Brownell  Sons  Co.,  123  E.  Spring  St., 
Columbus. 

O.  I.  Clevenger,  198  Prospect  St.,  Marion. 
Coe  Brothers,  Albany. 

Elmore  Produce  Co.,  Elmore. 

Fostoria  Creamery  Co.,  404  S.  Union  St., 
Fostoria. 

The  Gray  & White  Co.,  Tiffin. 

Greenfield  Packing  Co.,  Greenfield. 
Griffis  Produce  Co.,  Delphos. 

W.  T.  Harris  & Son,  Kenton. 

Wm.  Hertel,  Jr.,  Van  Wert. 

Hicksville  Produce  Co.,  Hicksville. 

H.  B.  Hole,  Greenville. 

J.  J.  Kissell,  Columbus  Grove. 

H.  Little  & Sons,  434  S.  Fifth  St.,  Upper 
Sandusky. 

Lucas  Produce  Co.,  Leipsic. 

W.  M.  McElroy,  Manchester. 

Malkin  Creamery  Co.,  224  W.  Boardman 
St.,  Youngstown. 

Miller  Bros.  Co.,  Fremont. 

J.  E.  Parker  Co.,  Eaton. 

J.  E.  Roads,  N.  West  St.,  Hillsboro. 

Rock  Island  Butter  Co.,  Toledo. 

Homer  C.  Smith,  Centerbury. 

Storer  Bros.  Co.,  Ada. 

A.  L.  Stout,  West  Mansfield. 

White  Mountain  Creamery  Co.,  New 
Bremen; 

Cincinnati 

Fred  H.  Blome,  Jr.,  c|o  Blome-Dreifus  Co., 
4149  Forest  Ave. 

C.  Eberle  Sons  Co.,  Cor.  6th,  Plum  and 
George  Sts. 

Flataw  Riley  Co.,  42  Walnut  St. 

Goyert  & Vogel  Egg  & Pty.  Co.,  49  Wal- 
nut St. 

B.  L.  Humbert,  21  Masonic  Temple. 

John  V.  Kisker  & Co.,  11  Main  St. 

A.  F.  Kolb,  134  W.  Cburt  St. 

Lett  & Co.,  48  Walnut  St. 

The  Peters  Poultry  Co.,  104  W.  Court  St. 
David  Rindsberg  & Co.,  38  Walnut  St. 
Simmons  & Norris,  3-9  W.  Water  St. 

E.  B.  Wright  & Son,  19  Walnut  St. 

Cleveland 

The  Arnold  Creamery  Co.,  701  Woodland 
Ave. 

The  Brandt  Co.,  Sheriff  St.  Market. 

Brook  hart  Poultry  Co.,  754  Broadway. 
The  Bkundage  Co.,  606  Broadway. 

The  Chapman  Co.,  575  Broadway. 

Cottage  Creamery  Co.,  505  Woodland  Ave. 
G.  O.  Davis,  735  Central. 

The  A.  R.  Duncan,  Jr.,  Co. 

Fisher  Bros.  Co.,  2323  Lakeside  Ave. 
Liberty  Poultry  Co. 

Toseph  Lichtle  & Co.,  676  Broadway. 

W.  H.  Mann  & Co.,  653  Broadway. 

D.  Martin  Co.,  630  Broadway. 

Joseph  N.  Pierson,  822  Broadway. 

E.  H.  Putt  & Son  Poultry  Co.,  2325  E. 
4th  St. 

Telling-Belle  Vernon  Co.,  7100  Clark 
Ave. 


OKLAHOMA 

H.  Bradbury,  Shattuck. 

Farmers’  Produce  Co.,  C.  O.  Smith,  Mgr., 
Anadarko. 

Chickasha  Hide  & Produce  Co.,  205  S. 

Second  St.,  Chickasha,  Okla. 

Choctaw  Produce  Co.,  Hugo. 

J.  M.  Patton,  c|o  Lawton  Poultry  Co., 
Lawton. 

Farmers’  Produce  Co.,  Clinton,  Okla. 
Guthrie  Produce  Co.,  Guthrie. 

Madill  Produce  Co.,  Madill. 

McCoy  Produce  Co.,  Westville. 

Oklahoma  Hide  & Produce  Co.,  Altus. 

W.  D.  Wright  Produce  Co.,  Oklahoma 
City. 
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OREGON 

Estes-Dixon  Co.,  105  Front  St.,  Portland. 
Pacific  Cooperative  Poultry  Producers, 
Portland. 

PENNSYLVANIA 

The  W.  M.  Brown  Brokerage  Co.,  233 
Jenkins  Arcade,  Pittsburgh. 

W.  J.  Craig,  1716  Penn  Ave.  Pittsburgh. 
Egermann  Commission  Co.,  2123  Penn 
Ave.,  Pittsburgh. 

Fisher  Bros.  Co.,  1130  Franklin  St.,  N.  S., 
Pittsburgh,  Pa. 

Iron  City  Produce  Co.,  Inc.,  56-60  Twenty- 
first  St.,  Pittsburgh. 

W.  S.  Lee  & Son,  1300  7th  Ave.,  Altoona. 
A.  B.  Marcus,  48  Eighteenth  St.,  Pitts- 
burgh. 

P.  G.  Miller  & Co.,  109  Anderson  St.,  N. 
Side  Pittsburg. 

McCann  & Co.,  413  Market  St.,  Pittsburgh. 

G.  A.  Samuels,  109  Water  St.,  Pittsburgh. 
David  Spruks  Co.,  Spruce  and  Franklin, 

Scranton. 

Taylor  Food  Products  Co.,  New  Castle. 
Tech  Food  Products  Co.,  Wainwright  Cold 
Storage,  3340  Liberty  St.,  Pittsburgh. 

Philadelphia 

Harold  R.  Aiken,  128  N.  Delaward  Ave. 
The  American  Stores  Co.,  412  Noble  St. 
Aetna  Butter  Co.,  204  Callowhill  St. 
Almar  Stores  Co.,  919  N.  Front  St. 

Beyer  & Co.,  Inc.,  235  Callowhill  St. 

Bickel  & Miller,  322  S.  Front  St. 

A.  F.  Bickley  & Son,  520  N.  Second  St. 
Bossler  & Company,  7 S.  Water  St. 

R.  A.  Bowers  Co.,  9-11  N.  Water  St. 

P.  F.  Brown  & Co.,  43  S.  Front  St. 

S.  Walter  Brown,  33  S.  Front  St. 

H.  L.  Burton,  7 S.  Front  St. 

Ch arrow  Bros.,  24  S.  Front  St. 

Crawford  & Lehman,  31  S.  Water  St. 
Samuel  S.  Daniels,  Sec'y,  Philadelphia 

Pro.  Exch.,  Philadelphia,  Pa.. 

C.  M.  Drake  & Co.,  19  S.  Water  St. 

Edson  Bros.,  110-112  Dock  St. 

T.  T.  Ellis  & Son,  24-26  S.  Water  St. 

J.  G.  Haldeman  & Bro.,  2918  Market  St. 

A.  R.  Heisey,  Second  and  Callowhill  Sts. 

C.  G.  Heyd  & Co.,  25  S.  Water  St. 

John  J.  Hitschler  & Son,  1221  South  St. 
John  Jamison  Co.,  3 and  5 South  Water  St. 
Bertram  L.  Kimball,  19  S.  Water  St. 
John  J.  McDonald  Co.,  13  S.  Water  St. 
Nathan  L.  Medwedeff,  33  S.  Front  St. 
Charles  J.  Meier,  10  N.  Delaware  Ave. 

J.  M.  Morris  Co.,  202  S.  Second  St. 

John  S.  Morris  & Co.,  27  S.  Water  St. 
Nice  & Schreiber  Co.,  11  S.  Water  St. 
Parsons  & Bro.,  224  Callowhill  St. 

Geo.  Rice  & Co.,  409  New  Market  St. 

Risser  Bros.  Co.,  214  Callowhill  St. 

J.  K.  Shultz  & Co.,  36  S.  Water  St. 

P.  E.  Sharpless  Co.,  813  N.  11th  St. 
Sheaffer  & Marvel,  106  N.  Delaware  Ave. 
Wm.  Smith  Co.,  14  S.  Water  St. 

E.  S.  Stackhouse  & Co.,  17  S.  Water  St. 
Stephen  Thurber,  118  Water  St. 

A.  Wachs,  44  S.  Water  St. 

J.  D.  Weiss,  318  S.  Front  St. 

M.  Wildstein,  631  N.  Second  St. 

J.  P.  Wilson,  116  Dock  St. 

RHODE  ISLAND 

W.  W.  Aldrich,  Providence. 

Cooper  & Sisson,  Box  1176,  Providence. 

Roy  W.  Pierce,  215  Canal  St.,  Providence. 

F.  W.  Whipple  & Co.,  99  Canal  St.,  Prov- 

idence. 

SOUTH  DAKOTA 

Brookings  Produce  Co.,  Brookings. 

W.  H.  Buck  & Co.,  Madison. 

Clark  Co-Operative  Creamery  Co.,  Clark. 
Mitchell  Produce  Co.,  Mitchell. 

Salem  Produce  Co.,  Salem. 

Thomas  & Hoard,  Centerville. 


, Wenk  Bros.  Madison. 

Wist  & Sons,  Webster. 

TENNESSEE 

Geo.  M.  Brooks,  Martin. 

Columbia  Produce  Co.,  146  2nd  Ave.,  S., 
Nashville. 

Wm.  B.  Foster  Prod.  Co.,  Fayetteville. 

R.  C.  Giles,  Fourth  and  First  Nat.  Bank 
Bldg.,  Nashville. 

T.  G.  I vie  & Co.,  Murfreesboro. 
Morristown  Produce  & Ice  Co.,  Morris- 
town. 

Naive-Spillers  Co.,  905  Harrison  St., 
Nashville. 

L.  Rauch  & Co.,  88  S.  Front  St.,  Memphis. 
Chas.  C.  Suluvan,  58  N.  Front  St.,  Mem- 
phis. 

W.  H.  Tompkins  & Co.,  First  National 
Bank  Bldg.,  Nashville. 

A.  B.  Winford,  Lewisburg. 

TEXAS 

Ben  Ablon,  Dallas. 

Bassel  Brothers,  5 Wall  St.,  Belton. 

J.  O.  Boettcher,  Weimar. 

Jeff  Brewster,  P.  O.  Drawer  1186,  Hous- 
ton. 

A.  J.  Commons  Produce  Co.,  McKinney. 
Crescent  Produce  Co.,  1006  W.  Commerce 
St.,  San  Antonio. 

Emerson  & Overstreet,  Temple. 

G.  P.  Foster  & Co.,  Denison,  Texas. 

L.  Frank  & Co.,  Waco. 

Giddings  Produce  Co.,  Giddings. 

A.  A.  Hacker  & Co.,  Brenham. 

Mayhew  Produce  Co.,  Brady. 

Merchants  Produce  Co.,  314  Mary  St., 
Waco. 

Mistletoe  Creameries,  Fort  Worth. 

New  York  Buyers'  Assn.,  San  Antonio. 
Nolen  Produce  Co.,  Hallettsville,  Tex. 
The  Peter  Co.,  401  Washington  Ave., 
Houston,  Texas. 

Wm.  Schmidt,  315  E.  First  St.,  Fort 
Worth. 

Stahl  Bros.,  Gonzales. 

A.  B.  Walker  & Son,  Corsicana. 

H.  F.  Weh meyer,  14  First  St.,  Brenham. 
White  Produce  Co.,  Denison. 

VIRGINIA 

Beasley  & Boon  Co.,  P.  O.  Box  146,  Roan- 
oke. 

Frank  C.  Brumfield,  Buchanan. 

City  Produce  Exchange,  56  W.  Gay  St., 
Harrisonburg. 

Thos.  M.  Combiths,  Pulaski. 

Crocker  & Bluford,  Box  117,  Norfolk. 
Culpeper  Produce  Co.,  P.  O.  Box  72 
Culpeper. 

R.  M.  Eastwood  & Co.,  Norfolk. 

Wm.  F.  Gravins  & Co.,  23  S.  13th  St., 
Richmond. 

F.  H.  Hobbs  Co.,  77  Roanoke  Ave.,  Norfolk. 
Wade  Masters  & Co.,  Lexington. 

Scott  Butter  Co.,  60  Roanoke  Ave.,  Nor- 
folk. 

Sigourney  & Fardon,  Inc.,  Richmond. 
Wrenn  Produce  Co.,  Edinburg. 

VERMONT 

C.  A.  Mentzer,  North  Williston. 

WISCONSIN 

H.  C.  Christians  Co.,  Johnson  Creek. 
Davis  Bros.  Cheese  Co.,  Plymouth. 

Hawley  Commission  Co.,  La  Crosse. 

J.  B.  Ludden,  Bloomington. 

Mazo  Poultry  & Egg  Co.,  Mazomanie. 
Miller- Rose  Co.,  La  Crosse. 

S.  Miller  Cold  Storage  Co..  Marshfield, 
Northern  Wis.  Produce  Co.,  Manitowoc. 
Northwestern  Egg  & Poultry  Co.,  Eau 

Claire. 

Pauly  & Pauly  Cheese  Co.,  Manitowoc. 
Ripon  Produce  Co.,  311  Main  St.,  Ripon. 

C.  A.  Straubel  Co.,  409  N.  Washington  St., 
Green  Bay. 


Superior  Commission  Co.,  1705  Winter  St, 
Superior. 

Milwaukee 

Fiebrantz  & Benz,  394  Fifth  St. 
Hassmann  & Mueller,  293  Third  St 
Laabs  Bros.  Co.,  2001  Walnut  St. 

Geo.  C.  Mansfield  Co. 

Martin  H.  Meyer,  888  44th  St 

AFFILIATED  INTERESTS 

Arkansas  Poultry  & Egg  Dealers'  Assn., 

M.  L.  Price,  Secy.,  Fayetteville,  Ark. 
Boston  Fruit  & Produce  Exchange,  Alton 

E.  Briggs,  Ex.  Secy.,  Faneuil  Hall  Mar- 
ket, Boston,  Mass. 

Canadian  Prod.  Assn.,  James  T.  Madden, 
Secretary,  90  Colborne  St.,  Toronto, 
Can. 

Detroit  Butter  & Egg  Board,  John  Huet- 
teman,  Secy.,  2040  Howard  St.,  Detroit, 
Mich. 

The  Chicago  Mercantile  Exchange,  S. 
Edward  Davis,  Ex.  Secy.,  136  W.  Lake 
St.,  Chicago,  111. 

Fulton  Market  Wholesale  Meat  & Com. 
Merchants'  Assn.,  918  Fulton  St., 
Chicago,  111. 

Illinois  Poultry  & Egg  Shippers'  Assn., 
C.  L.  Hatfield,  Secy.-Treas.,  Decatur, 
111. 

Indiana  Egg  & Poultry  Assn.,  Wm.  Locks, 
Secy.,  Indianapolis,  Ind. 

Iowa  Wholesale  Egg,  Butter  & Poultry 
Dealers  Assn.,  M.  A.  Hagensick, 
Secy.,  Des  Moines,  Iowa,  P.  O.  Box 
906. 

Kansas  Egg  Shippers'  Assn.,  C.  F.  Nissen, 
Secy.,  Newton,  Kans. 

Missouri  Egg  & Poultry  Shippers'  Assn., 
H.  H.  Bergmann,  Secy.,  833  N.  Third 
St.,  St.  Louis,  Mo. 

Nebraska  Poultry,  Butter  & Egg  Assn., 
H.  L.  McCoy,  Secy.,  1206  Jones  St., 
Omaha,  Neb. 

New  York  Mercantile  Exchange,  cor. 
Hudson  and  Harrison  Sts.,  New  York, 

N.  Y. 

Ohio  Butter,  Egg  & Poultry  Association, 

F.  S.  Jacoby,  Secy.,  422  Glen  Echo 
Court,  Columbus,  Ohio. 

Oklahoma  Poultry  & Egg  Association, 
C.  O.  Smith,  Pres.,  Anadarko,  Okla. 
Pacific  Cooperative  Poultry  Producers, 
127  N.  Fifth  St.,  Portland,  Ore. 

Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco,  Cal. 

Pittsburgh  Butter  & Egg  Exchange,  708 
Wabash  B^lg..  Pittsburgh,  Pa. 

San  Francisco  Whls.  Dairy  Pro.  Ex- 
change, 252  Clay  St.,  San  Francisco, 
Cal. 

Southern  Minnesota  Egg,  Butter  & 
Poultry  Assn.,  F.  C.  Marpe,  Secy., 
Albert  Lea,  Minn. 

Southern  Poultry  & Egg  Shippers’  Assn., 
L.  G.  Smith,  Secy.,  Shelbyville,  Ky. 
Texas  Butter,  Egg  & Poultry  Assn.,  J.  O. 
Boettcher,  Secy.,  Weimar,  Texas. 

BANKS 

Bank  of  America,  44  Wall  St.,  New^York 
City. 

Fidelity  Trust  Co.,  Chambers  & W.  Broad- 
way, New  York,  N.  Y. 

The  First  National  Bank  of  Chicago, 
Chicago,  111. 

Irving  National  Bank,  New  York,  N.  Y., 
Wool  worth  Bldg. 

National  Produce  Bank,  Ashland  Block, 
Chicago,  111. 

United  State  Bank  of  St.  Louis,  Wash- 
ington Ave.  & 4th  St.,  St.  Louis,  Mo. 

COLD  STORAGE 

G.  D.  Allman,  Gen'l  Supt.,  U.  S.  Cold  Stor- 
age Co.,  39th  St.  & Hoyne  Ave.,  Chi- 
cago, 111. 

Beatrice  Cold  Storage  Co.,  Beatrice,  Nebr. 
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Beck’s  Cold  Storage,  461  N.  Division  St., 
Buffalo,  N.  Y. 

Binghamton  Cold  Storage  Co.,  282  Water 
St.,  Binghamton,  N.  Y. 

Booth  Cold  Storage,  121  W.  Kinzie  St., 
Chicago,  111. 

Boston  Terminal  Refg.  Co.,  Boston,  Mass. 

Bronx  Ref.  Co.,  520  Westchester  Ave., 
New  York,  N.  Y. 

Buffalo  Cold  Storage  Co.,  Buffalo,  N.  Y. 

Calumet  Refrigerating  Co.,  308  Alexander 
St.,  Chicago,  111. 

Central  Cold  Storage  Co.,  Kinzie  and 
Dearborn  Sts.,  Chicago,  111. 

Chemung  Cold  Storage  Co.,  735  Baldwin 
St.,  Elmira,  N.  Y. 

Chicago  Cold  Stge.  Warehouse  Co.,  1526 
S.  State  St.,  Chicago,  111. 

Geo.  J.  Cooke  Co.,  30  N.  Green  St.,  Chi- 
cago, 111. 

Detroit  Refrigerating  Co.,  Detroit,  Mich. 

Eastern  States  Ref.  Co.,  Springfield, 
Mass. 

EbnEr  Ice  & Cold  Stge.  Co.,  Vincennes,  Ind. 

Frank  Fehr  Cold  Storage  Co.,  Logan  and 
Lampton  Sts.,  Louisville,  Ky. 

Fulton  Market  Cold  Storage  Co.,  1000  W. 
Fulton  St.,  Chicago,  111. 

Hygeia  Refg.  Co.,  Elmira,  N.  Y. 

Indiana  Refg.  Co.,  Indianapolis,  Ind. 

Industrial  Cold  Storage  & Whse.  Co., 
Philadelphia,  Pa. 

Kansas  Ice  & Stg.  Co.,  Salina,  Kansas. 

Kent  Storage  Co.,  Grand  Rapids,  Mich. 

Lackawanna  Cold  Storage  Co.,  706  Wy- 
oming Ave.,  Scranton,  Pa. 

Lake  Shore  Cold  Storage  Co.,  536  E.  27th 
St.,  Chicago,  111. 

Merchants  Ref.  Co.,  161  Chambers  St., 
New  York,  N.  Y. 

Monarch  Refrigerating  Co.,  40  E.  Austin 
Ave.,  Chicago.  III. 

S.  Miller  Cold  Stg.  Co.,  Marshfield,  Wis. 

National  Cold  Stge.  Co.,  Brooklyn,  N.  Y. 

National  Ice  & Storage  Co.,  5th  & Nagh- 
ten  Sts.,  Columbus,  O. 

National  Ice  & Cold  Storage  Co.,  22  Bat- 
tery St.,  San  Francisco,  Cal. 

New  England  Cold  Storage  Co.,  Portland, 
Maine. 

New  Jersey  Refg.  Co.,  173  Ninth  St.,  Jer- 
sey City,  N.  J. 

Ninth  Street  Terminal  Whse.  Co.,  1220 
W.  Ninth  St.,  Cleveland,  Ohio. 

North  American  Cold  Storage  Co.,  345 
N.  Canal  St.,  Chicago,  111. 

Northern  Cold  Storage  & Warehouse  Co., 
Duluth,  Minn. 

Omaha  Cold  Storage  Co.,  Omaha,  Neb. 

Philadelphia  Warehousing  & C.  S.  Co., 
Philadelphia,  Pa. 

Pittsburgh  Terminal  Warehouse  & Trf. 
Co.,  Pittsburgh,  Pa. 

Power  City  Cold  Stg.  & Pro.  Co.,  Sioux 
Falls,  S.  Dak. 

Producers  Cold  Storage  Co.,  503  N.  3rd 
St.,  St.  Louis,  Mo. 

Producers  Cold  Storage  Co.,  St.  Joseph, 
Mo. 

/ Producers  Cold  Storage  Co.,  Chillicothe, 
Mo. 

Quincy  Market  Cold  Storage  & Ware- 
house Co.,  Boston,  Mass. 

The  Sheriff  St.  Market  & Cold  Stge.  Co., 
Cleveland,  Ohio. 

The  Sherman  Ice  Co.,  413  E.  Houston  St., 
Sherman,  Texas. 

R.  H.  Switzler,  c|o  St.  Louis  Ref.  & Cold 
Storage  Co.,  St.  Louis,  Mo. 

Syracuse  Cold  Storage  Co.,  N.  West  St. 
Syracuse,  N.  Y. 

Troy  Cold  Storage  Co.,  Troy,  N.  Y. 

Union  Storage  Co.,  Liberty  and  Second 
Aves.,  Pittsburgh,  Pa. 

Union  Terminal  Cold  Storage  Co.,  12th 
and  Provost  Sts.,  Jersey  City,  N.  J. 


Wain  weight  Cold  Storage,  Teck  Food 
Products  Co.,  3340  Liberty  St.,  Pitts- 
burgh, Pa. 

The  Washington  Market  Co.,  Center 
Market,  Washington,  D.  C. 

Western  Cold  Storage  Co.,  421  North 
State  St.,  Chicago,  111. 

Wisconsin  Cold  Storage  Co.,  178  Florida 
St.,  Milwaukee,  Wis. 

Sherman  White  & Co.,  Fort  Wayne,  Ind. 

FEATHER  BUYERS 

Frank  S.  Foster,  Wyoming,  111. 

The  P.  R.  Mitchell  Co.,  Harrison  and 
Spring  Grove  Ave.,  Cincinnati,  O. 

H.  Rubenstein  Co..  Inc.,  1251  Roosevelt 
Road,  Chicago,  111. 

Wahlert  & Guntzler,  19  N.  Main  St., 
St.  Louis,  Mo. 

INSURANCE 

Herrick,  Auerbach  & Vastine,  Insurance 
Exchange  Bldg.,  Chicago,  111. 

Fred  S.  James  Co.,  175  W.  Jackson  Blvd., 
Chicago,  111. 

Reciprocal  Exchange.  28th  and  Wyandotte 
Sts.,  Kansas  City,  Mo. 

SUPPLIES 

Altamont  Mfg.  Co.,  Altamont,  111. 

American  Paper  Products  Co.,  2nd  and 
Breman  Ave.,  St.  Louis,  Mo. 

Anderson-Tully  Co.,  Memphis,  Tenn. 

Arcady  Farms  Milling  Co.,  208  So.  La 
Salle  St.,  Chicago,  111. 

Elmer  L.  Arminger,  216  W.  South  Water 
St.,  Chicago,  111.  v 

Armstrong  Cork  & Insulating  Co.,  Pitts- 
burgh, Pa. 

Automatic  Refrigerating  Co.,  Monadnock 
Bldg.,  Chicago,  111. 

A.  H.  Barber  Creamery  Sup.  Co.,  300-306 
W.  Austin  Ave.,  Chicago,  111. 

Box  Factory  of  Paris,  185  W.  Houston 
St.,  Paris,  Texas, 

Burge  Machine  Works,  218  N.  Jefferson 
St.,  Chicago,  111. 

Champion  Milling  & Grain  Co.,.  Clinton,  j 
Iowa. 

J.  G.  Cherry  Co.,  Cedar  Rapids,  Iowa. 

Chicago  Mill  & Lumber  Co.,  Conway 
Bldg.,  Chicago,  111. 

The  Collis  Co.,  Clinton,  Iowa. 

The  G.  E.  Con  key  Co.,  6529  Broadway, 
Cleveland,  Ohio. 

Consolidated  Products  Co.,  4750  Sheridan 
Road,  Chicago.  111. 

Creamery  Package  Mfg.  Co.,  61-67  W. 
Kinzie  St.,  Chicago,  111. 

Cookeville  Veneer  Co.,  Cookeville,  Tenn. 

The  Danley  Sanitary  Mfg.  Co.,  St.  Johns, 
Mich. 

The  Davis  Lumber  Co.,  Martinsville,  Ind. 

Decatur  Supply  Co.,  Decatur,  Ind. 

Dixon  Cereal  & Feed  Co.,  Dixon,  111. 

The  Edgar  Steel  Seal  & Mfg.  Co.,  Law- 
rence, Kans. 

Excelsior  Wrapper  Co.,  224  W.  Kinzie  St., 
Chicago,  111. 

Forrester  Nace  Box  Co.,  Eighth  and  Wy- 
oming, Kansas  City,  Mo. 

Gerard  Wire  Tying  Machine  Co.,  217  W. 
Superior  St.,  Chicago,  111. 

Germ  no  Mfg.  Co.,  Ill  S.  Mafn  St.,  St. 
Louis,  Mo. 

D.  M.  Goodwillie  Co.,  1208  W.  22nd  St., 
Chicago,  111. 

Walter  Gottheimer,  214  Franklin  Ave.,  St. 
Louis,  Mo. 

Grant  Mfg.  Co.,  208  N.  Wells  St.,  Chicago, 
111. 

Gulf  Mill  & Lumber  Co.,  Washington 
Ave.  & I.  C.  R.  R.,  New  Orleans,  La. 

Hales  & Hunter  Co.,  327  So.  La  Salle  St., 
Chicago,  111. 

R.  L.  Hall,  c|o  Mac  X.  Feed  Milling  Co., 
Clinton,  Iowa. 


Herf  Fredricks  Chemical  Co.,  Pierce 
Bldg..  St  Louis,  Mo. 

E.  P.  Hunter,  Ossian,  Ind. 

Hutchinson  Egg  Case  & Filler  Co., 
Hutchinson,  Kans. 

Indiana  Board  & Filler  Co.,  Decatur,  Ind. 

Kalamazoo  Vegetable  Parchment  Co., 
Kalamazoo,  Mich. 

Kennedy  & Parsons,  1901  E.  4th  St.,  Sioux 
City,  Iowa 

W.  P Kernan,  208  N.  Wells  St.,  Chicago. 

Main^  Bros.  Box  & Lumber  Co.,  Karnak, 

Leon  Mann,  752  Broadway,  New  York 
City. 

Metropolitan  Container  Co.,  341  E.  119th 
St.,  New  York,  N.  Y. 

Milkoline  Mfg.  Co.,  Kansas  City,  Mo. 

National  Carton  Co.,  Joliet,  111. 

National  Egg  Co.,  160  N.  Market  St.,  Chi- 
cago. 

New  York  Egg  Case  Co.,  519  W.  42nd  St., 
New  York  City. 

Quincy  North  Star  Co.,  Quincy,  111. 

Paterson  Parchment  Paper  Co.,  1058 
Conway  Bldg.,  Chicago,  111. 

I Peterson-Miller  Box  Co.,  Cairo,  111. 

The  Quaker  Oats  Co.,  Chicago,  111. 

Ralston  Purina  Co.,  821  S.  Eighth  St., 
St.  Louis,  Mo. 

Rosenbaum  Bros.,  77  Board  of  Trade,  Chi- 
cago, 111. 

W.  A.  Schurmann  & Co.,  365  E.  Illinois 
St.,  Chicago,  111. 

Security  Egg  Case  Filler  Co.,  Inc.,  La- 
fayette, Ind. 

Self-Locking  Carton  Co.,  591  E.  Illinois 
St.,  Chicago,  111. 

H.  W.  Selle  Co.,  1000  N.  Halsted  St.,  Chi- 
cago, 111. 

Signode  System,  Inc.,  564  W.  Adams  St., 
Chicago,  111. 

Tennessee  Box  Co.,  Johnson  City,  Tenn. 

Hudson  R.  Topping,  218  Eaton  St.,  Peoria, 

111. 

Twin  City  Box  & Lumber  Co.,  1017  Plym- 
outh Bldg.,  Minneapolis,  Minn. 

Union  Insulating  Co.,  Gt.  Northern  Bldg., 
Chicago,  111. 

Union  Steel  Products  Co.,  Ltd.,  Albion, 
Mich. 

United  Cork  Companies,  110  S.  Dearborn 
St.,  Chicago,  111. 

United  Steel  & Wire  Co.,  Battle  Creek, 
Mich. 

Urbana  Egg  Case  Co.,  Urbana,  Ohio. 

Webster  Bros.  Mfg.  Co.,  Waucoma,  Iowa. 

Western  Feed  Mfrs.,  Inc.,  345  N.  Eliza- 
beth St.,  Chicago,  111. 

TRADE  PAPERS 

Butter,  Cheese  & Egg  Journal,  210  Syca- 
more St.,  Milwaukee,  Wis. 

Chicago  Dairy  Produce  Co.,  136  W.  Lake 
St.,  Chicago,  111. 

Egg  Reporter  Shoemaker,  Waterloo,  Iowa. 

Ice  & Refrigeration,  5707  W.  Lake  St., 
Chicago,  111. 

The  Produce  Packer,  192  N.  Clark  St., 
Chicago,  111. 

Produce  Bulletin,  Inc.,  97  Warren  St., 
New  York  City. 

The  Produce  News,  6 Harrison  St.,  New 
York  City. 

Urner-Barry  Co.,  175  Chambers  St.,  New 
York,  N.  Y. 

TRANSPORTATION 

American  Refrigerator  Transit  Co.,  St 
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SELF- LOCKING  EGG  CARTONS 

(VENTILATED) 


Use  them  for  your 
Cold  Storage  Eggs. 
A big  help  to  get 
highest  prices. 

“See  our  Exhibit  at  the 

Convention” 

SELF- LOCKING  CARTON  COMPANY 

591  East  Illinois  Street  -----  CHICAGO 


Union  Terminal  Cold  Storage  Company 

JERSEY  CITY,  N.  J. 

On  Tracks  of  the  Erie  R.  R.  and  the  D.  L.  & W.  R.  R. 

Manhattan  Refrigerating  Company 

NEW  YORK 

West  Washington  and  Gansevoort  Markets 

On  Tracks  of  the  New  York  Central  Railroad 

Kings  County  Refrigerating  Company 
WALLABOUT  MARKET— BROOKLYN,  N.  Y. 

Convenient  to  all  Wallabout  Freight  Stations 

Leaders  in  Cold  Storage  Service 
at  the  Port  of  New  York 

T.  A.  ADAMS,  President  R.  A.  ADAMS,  Vice-President 

GENERAL  OFFICES — 525  WEST  STREET,  NEW  YORK  CITY 
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Great  Progress 
Has  Been  Made  In 
Standardizing  Egg-Packing 

The  use  of  “Cheriy”  DOUBLE-LOCK  Hard-Calendered  Fillers, 
in  conjunction  with  six  excelsior  pads , as  illustrated,  has  re- 
duced breakage  in  shipment  to  a point  never  thought  possible. 


Read  What  These  Shippers  Say! 

With  reference  to  our  shipments  of  eggs  this  season,  we  have  been 
putting  them  up  six  Excelsior  Pads  to  the  case  with  Cherry  Fillers,  and 
our  claims  on  breakage  have  been  nothing  compared  to  former  years- 
We  recommend  this  style  of  packing  to  anyone  who  wishes  to  put  up  a 
neat  package  and  also  to  eliminate  breakage  in  transit. 

Signed — W.  L.  Davis.  Mgr.  Egg  and  Poultry  Dept..  Iowa  City  Produce 
Co..  Iowa  City.  Iowa.  August  30.  1922. 


Answering  your  letter  of  the  28th.  we  have  been  using  six  Excelsior 
Pads  to  the  case,  and  we  believe  it  has  eliminated  a lot  of  damage.  We 
have  had  but  very  few  railway  shipments  that  have  arrived  in  damaged 
condition  this  season.  We  are  very  well  pleased  with  Excelsior  Pads. 

Your  Fillers  are  of  very  high  standard,  and  are  well  built.  We  have 
always  been  well  satisfied  with  your  Fillers.  We  have  used  them  for 
several  years. 

Signed — J.  F.  Peterson,  Peterson-Beddick  Co.,  Wadena,  Minn.,  August 
31.  1922. 


We  have  been  using  six  Excelsior  Pads  to  the  case  in  packing  our  eggs 
and  like  to  use  them  fine.  It  is  much  quicker  to  drop  in  the  pads  than 
to  use  loose  excelsior.  Then  the  pads  are  even  in  the  bottom  of  the  case 
and  the  eggs  carry  to  destination  better.  We  handled  more  eggs  than 
usual  this  year  and  had  fewer  claims  against  the  railroad.  The  claims 
we  did  have  were  very  small. 

Signed — -R.  B.  Jackson.  Pres.,  Newton  Produce  Co.,  Newton,  Iowa. 
August  28.  1922. 


We  have  been  using  six  pads  to  the  case  and  we  do  not  have  the  break- 
age that  we  did  with  the  excelsior  nor  does  it  take  the  time  to  put  the 
pads  in  that  it  did  excelsior.  We  would  like  to  see  the  railroads  put  it  in 
their  tariff  that  everyone  must  use  them  or  charge  a higher  rate  on  loose 
excelsior. 

Signed — C.  C.  Pickerell,  Mgr..  The  Hawkeye  Produce  Co.,  Chariton, 
Iowa,  August  28,  1922. 

In  regard  to  the  use  of  six  Excelsior  Pads  in  conjunction  with  Cherry 
Double-Lock  Fillers,  will  say  that  this  is  the  only  way  to  ship  eggs  suc- 
cessfully. 

Signed — L.  R.  Riddlesbarger,  Admstr.  Nevada  Poultry  Co.,  Nevada. 
Iowa,  August  28,  1922. 

Regarding  the  use  of  six  Excelsior  Pads  will  say  that  our  entire  output 
for  the  season  has  been  six  pads  and  Cherry  Double-Lock  Fillers.  We 
find,  as  a result,  our  breakage  has  been  reduced  to  a minimum.  We 
strongly  recommend  to  anyone  inquiring  that  same  combination  is 
the  best  we  have  found  to  date. 

Signed — R.  A.  Maine,  Central  City  Produce  Co.,  Central  City,  Iowa. 
August  29.  1922. 


Write  for  a sample  of  “Cherry”  Fillers.  When  you  see  them 
you  will  understand  how  and  why  they  protect  the  eggs. 
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Arminger’s  Century  Steel 
Feeding  Battery 


Height  6 ft.,  Length  5 It.,  Width  38  in. 

16  Compartments  Capacity  about  130  birds 

WE  CAN  MAKE  IMMEDIATE  SHIPMENTS 


THE  LIGHEST  AND  MOST  DURABLE  STEEL  BATTERY 

ON  THE  MARKET 


Collapsible 


Sanitary 


Portable 


216  W.  So.  Water  Street 
CHICAGO 
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Where  the  temperature  is  safeguarded  with  Nonpareil  Corkboard. 

One  of  the  rooms  of  the  Lawrence  Poultry  Company , Lawrence,  Kans. 


Rooms  that  Stay  Insulated 

IN  choosing  insulation  for  your  rooms,  what  you  have 
to  look  out  for  is  not  so.much,  “Is  it  a good  insulator?” 
as  “How  long  will  it  be  a good  insulator?” 

Nonpareil  Corkboard  Insulation  is  permanent  insul- 
ation. Properly  erected  and  in  adequate  thickness,  Non- 
pareil Corkboard  will  be  just  as  efficient  and  just  as 
sound  years  hence  as  when  first  installed. 

And  all  because  Nonpareil  Corkboard  stays  dry. 

Being  cellular  in  structure,  it  has  no  capillary  attractio 
for  moisture  like  fibrous  materials.  . Moreover,  the  natu- 
ral gum,  liquefied  in  the  process  of  manufacture,  protects 
each  granule  with  a waterproof  coating.  Under  normal 
cold  storage  conditions  Nonpareil  Corkboard  will  not 
change  in  structure  or  composition ; it  will  not  rot  or  mold, 
or  deteriorate  in  any  way. 

The  economy  of  lasting  efficiency  far  outweighs  any 
trifling  first-cost  saving. 

Write  for  the  36-page  book,  “Small  Cold 
Storage  Rooms”  It  is  full  of  inf  or  mat  ion 
that  will  help  you  in  planning  your 
rooms,  and  is  sent  free,  on  request . 

Armstrong  Cork  & Insulation  Company 

155  Twenty-fourth  St.,  Pittsburgh,  Pa. 

Also  manufacturers  of  Nonpareil  Cork  Covering  for  brine  and  ammonia  lines , coolers , tanks  and  cold 
surfaces  generally;  Nonpareil  High  Pressure  Covering  for  steam  lines , feed  water  heaters , 

boilers,  etc.;  Nonpareil  Insulating  Brick  for  furnaces,  ovens,  boiler  settings,  etc.; 

Nonpareil  Cork  Machinery  Isolation  for  noisy  machines,  and  Linotile  and 
Armstrong's  Cork  Tile  for  floors  in  offices,  residences,  etc. 

Nonpareil  Corkboard  Insulation 

For  Poultry  and  Butter  Storage  Rooms  
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We  carry  a full  line  of  shipping  packages,  package  tools,  parchment  and  other  goods  used  by  the 
manufacturer,  dealer  and  handler  of  dairy  products . Prompt  shipments  at 
reasonable  prices  from  our  complete  stocks . 


Duffy  Pad  age  Tools 


Spec  .ally  desig-'e  1 for  the  Com- 
mission Merchant.  Best  grade 
of  metal  and  tempered  just  right. 
No.  04  Box  Opener,  8 in.. $0.90 

No.  7 Hatchet  2.50 

No.  2 Box  hammer,  9 in..  .90 


Acme  Egg  Case  Straps 


Required  by  railroad  companies  on  all  us:d  or  second-hand  case*. 

In  bundles  of  100  pairs $1.56 

10  bundle  lots,  per  bundle 1-42 

25  bundle  lots,  per  bundle • • • • ■ 1-33 

50  bundle  lots,  per  bundle 1.28 

100  bundle  lots,  per  bundle 1.21 


Marxoff  Box  Scraper 


Genuine  Vegetable  Parchment 

We  furnish  both  the  rolls  and  the  holders.  Standard  rolls  arc  9" 
in  diameter  and  9-12-13-15-18-20-24-30  and  36  inches  in  width.  Rolls 
made  from  30  lb.  paper.  Prices  on  request.  ' We  can  also  furnish 
a complete  supply  of  all  standard  sizes  of  squares  and  circles  used 
in  the  dairy  industry. 

Tub  Fasteners 

A full  assortment.  Cut  shows  our  STANDARD  ECLIPSE  2 nail 
Tub  Fastener.  This  also  comes  in’ the  4-nail  and  the  extra  heavy. 
1000  in  package. 

1.000.  .$1.95  per  M 10,000.  .$1.85  per  M 50,000.  .$1.75  per  M 

5.000. .  1.90  per  M 25,000..  1.80  per  M 100.000..  1.70  per  M 
Extra  heavy,  35c  per  M more.  4-nail,  50c  per  M more. 

Tub  Liners 

10,  29,  30,  40  and  63  lb.  Parchment  Tub  Liners  in  Stock. 

Printed  Butter  Wrappers 

We  have  excellent  facilities  for  turning  out  butter  wrappers  for 
>4-11).,  1-lb.,  or  2-lb.  prints.  If  you  want  good  service,  good 

work  and  quick  deliveries  at  the  right  prices — send  us  your  orders. 

Parchment  Squares 

We  carry  a complete  stock  of  all  sizes  of  wrappers,  box  liners,  head 
wrappers  used  by  the  dairy  trades.  If  we  haven’t  your  special  size 
we  will  cut  it  for  you. 

Poplar  Wood  Shipping  Boses 

A large  stock  of  both  poplar  and  spruce  shipping  boxes  enables 
us  to  make  lot  shipments  in  any  quantity  at  prices  in  line  with 
present  costs.  Shipped  “knocked  down.”  Capacity  runs  from  12 
lbs.  to  100  lbs. 

Marxoff  Box  Scraper 

(Just  Like  Your  Safety  Razor — Simply  Reverse  Blades  When  Dull.) 
Complete  as  illustrated,  including  card  with  12  blades  (24  keen  cut- 
ting edges),  only  $2.00.  Additional  blades,  1 doz.  on  card  (24  cut- 
t.ng  edges),  by  mail  $1.00. 

Cheese  and  Butter  Triers 

Full  assortment  for  every  need.  Cheese  triers,  5 to  6 inch,  all 
prices,  from  50c  to  $3.35.  Butter  triers,  12  to  24-inch,  $1.10  to 
$5.85  each.  Write  for  prices  on  special  Rosewood  and  Ebony 
handles. 

Stock  Butter  Cartons 

For  immediate  shipment  and  at  attractive  prices  we  can  supply 
nearly  a dozen  different  brands  of  stock  printed  butter  cartons. 
L'se  stock  printed  cartons  when  you  run  short  of  cartons;  when 
you  must  supply  some  customer  with  a special  brand;  when  you 
have  an  “ofr’  grade  of  butter  to  sell;  or  when  requirements  are 
too  small  to  afford  special  printed  cartons. 

Corrugated  Fiber  Butter  Boxes 

Dust  proof,  theft  proof,  insulated  shipping  boxes — better,  neater 
and  cheaper  than  wood — keep  contents  of  box  in  sweet,  cool  condi- 
tion. Saves  time  in  packing;  requires  no  parchment  liners.  Ca- 
pacity 2,  3,  5,  6,  10,  15,  20,  30  and  50  lbs. 


Tub  Liners 


Parchment  Squares 


Cheese  and  Butter  Triers 


Corrugated  Fiber  Butter  Boxes 


A.  H.  Barber  Creamery  Supply  Co. 

Gentlemen— Please  send  us  com* 
plete  information  and  prices  on 


Name 

Address.'. 
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The  Sixteenth  Annual  Convention 


Noonday  Luncheon  Draws  Record  Attendance — Banquet  and  Entertainment  Features 
. Without  a Hitch — Chicago  Committee  Lauded — Pfeiffer  President 


The  exact  number  of  persons  who  attended  the  Six 
teenth  Annual  Convention  of  the  National  Poultry, 
Butter  and  Egg  Association  will  never  be  known. 
Some  miscreant  stole,  took  and  carried  away,  the 
records  on  Monday  evening,  October  16th.  A check-up 
made  on  Tuesday  the  17th,  disclosed  1096  in  attend- 
ance, and  since  then  other  check-ups  disclose  figures 
well  over  the  1100  mark. 

Personal  Mention 

E.  E.  Wilson  of  Boston  and  Fred  King  of  San  Fran- 
cisco were  not  present.  For  other  personal  mention, 
please  consult  the  roster  of  membership  on  the  back 
pages  of  the  monthly  “Bulletin” — all  were  present. 

Registration 

Registration  commenced  at  12  o’clock  Sunday  noon 
and  continued  till  noon  on  Tuesday. 

Get-Together  Luncheon 

The  get-together  luncheon  in  the  Tiger  Room  at 
noon  of  October  16th  was  one  novel  feature  of  the 
convention.  It  was  the  only  scheduled  business  ses- 
sion of  the  meeting  and  it  drew  together  486  members  who 
came  prepared  to  eat,  visit  their  table  companions,  hear 
the  swan  song  of  President  Klein,  and  listen  to  a ten 
minute  address  by  M.  A.  Hagensick  of  Des  Moines, 
and  then  to  depart  to  engage  in  their  own  enterprises. 

This  was  the  promise  of  the  Executive  Committee 
and  this  was  its  plan,  but  these  486  members  and  the 
Executive  Committee  may  make  their  plans  and  ar- 
rangements in  advance,  all  they  care  to,  but  it  is  not 
always  in  their  power  to  carry  them  through,  and  they 
did  not  in  this  case. 

Not  on  the  Program 

At  the  suggestion  of  President  Klein,  the  Executive 
Secretary  was  requested  to  make  an  announcement 
concerning  the  condition  of  “Bill  O’Keefe”  who  at  the 
moment  (and  for  a long  time  prior  thereto)  was  lying 
at  death’s  door. 

The  simple  statement  of  “Bill’s”  condition,  coupled 
with  the  affectionate  regard  with  which  he  is  held  in 
the  hearts  of  the  membership  at  large,  was  sufficient 


to  hold  these  486  business  men  in  the  Tigef  Room  of 
Hotel  Sherman  till  every  last  man  of  them  knew  be- 
yond the  peradventure  of  a doubt,  that  “Bill”  would 
be  well  cared  for.  They  remained  in  that  room  in 
spite  of  the  fact  that  the  management  was  pressing 
hard  for  it,  to  prepare  for  the  great  banquet  which 
was  to  follow^  in  a few  short  hours,  and  they  dfd  care 
for  “Bill”  in  a manner  that  has  never  been  approached 
at  a like  convention. 

This  feature  of  the  convention  is  written  for  a 
journal  which  reflects  the  ethics  of  the  industry  and, 
incidentally,  the.  ethics  of  the  individuals  who  make 
it  up,  and  as  a matter  of  history  it  must  be  said  that 
great  souls  were  exhibited  to  the  light  of  day  as  they 
freely,  and  with  rivalry,  participated  in  this  testi- 
monial. 

It  will  be  a satisfaction  to  these  great  souls  to 
know  that  as  this  story  is  written  on  November  1, 
1922,  “Bill”  is  at  his  father’s  home  under  the  kind 
ministration  of  brothers  and  sisters.  While  at  the 
present  moment  his  condition  may  not  be  termed  as 
“convalescent”  his  physician  again  ventures  the  opin- 
ion that  “he  will  make  the  grade.” 

Sir  Launfal  had  a vision ; these  great  souls  partici- 
pated in  a reality. 

Another  matter  of  importance  and  which  was  not 
on  the  program,  was  the  presentation,  by  Henry  E. 
Van  Norman,  of  the  plans  for  the  holding  of  the 
World’s  Dairy  Congress,  to  be  held  in  the  United 
States  next  year.  Mr.  Van  Norman  concluded  with 
an  appeal  for  co-operation  on  the  part  of  this  asso- 
ciation. 

The  experiences  of  the  get-together  luncheon  made 
light  hearts  and  developed  a spirit  of  good  fellowship 
which  continued  throughout  the  meeting. 


The  Banquet 

The  banquet  was  a real  one  and  sets  a record  for 
attendance.  Oscar  W.  Olson,  former  President  of  the 
Chicago  Mercantile  Exchange,  acted  as  Toastmaster, 
and  Honorable  William  Hale  Thompson,  Mayor  of 
the  City  of  Chicago,  was  speaker. 

Seated  at  the  speaker’s  table  were:  M.  E.  Nevins, 
Chairman  of  the  Chicago  Committee  on  Entertain- 
ment; Joseph  C.  Borden,  President  of  the  Chicago 
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Does  Not  Deviate  From  a Single  Action 
in  the  Present  System  of  Handling  Eggs 
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Objections 


LOCKED 


Locks  the  Filler 
Both  Ways 


One  million  of  these  Cushion-Locked  Pads  have  already  been  used  in  shipments. 
Straight  cars,  mixed  cars  with  dressed  poultry  and  express  shipments,  all  have  been 
checked  up  very  closely  by  the  receivers  and  not  the  least  sign  of  breakage  has  been 
found"  in  any  of  these  shipments.  We  are  going  to  let  our  customers  tell  the  story: 
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Write  for  Free  Sample  of  Pads 

Watch  this  Space:  In  each  issue  there  will  be  a story  written  by  a different  user  of 
the  Cushion-Locked-Pad. 

RADLO  BROS.  CO. 

COMMISSION 

Poultry  and  Eggs 

21-22-23  South  Market  Street  and  27  Chatham  Street 

BOSTON  9,  MASS. 

Cushion-Locked-Pad  Co October  24,  1922. 

208  N.  Wells  Street , 

Chicago , Illinois. 

Gentlemen: 

The  eggs  we  have  been  receiving  f rom  one  of  onr  shippers  the  past  five  or  six  weeks  have  al!  had 
your  Cushion-Locked-Pads  as  flats  between  each  layer , and  will  say  for  your  information  that  we  have 
received  eleven  cars  packed  with  your  Cushion-Locked-Pads,  and  have  not  found  the  least  sign  of  breakage 
in  any  of  the  eleven  cars. 

We  can  strongly  recommend  your  Pads  as  we  know  from  experience  that  they  will  prevent  breakage 
and  eliminate  railroad  claims.  Yours  truly , 

RADLO  BROS.  CO. 
By  Mark  Radio 

CUSHION-LOCKED-PAD  COMPANY 


Room  303 


CHICAGO,  ILL. 


208  N.  Wells  St. 
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Mercantile  Exchange;  J.  M.  Klein,  President  of  the 
National  Poultry,  Butter  and  Egg  Association;  P.  F. 
Combiths,  Junior  Past  President  of  the  National  Poul- 
try, Butter  and  Egg  Association  ; Henry  Pfeiffer,  First 
Vice  President  of  the  National  Poultry,  Butter  and' 
Egg  Association;  M.  A.  Hagensick,  Second  Vice  Presi- 
dent of  the  National  Poultry,  Butter  and  Egg  Associa- 
tion, and  Thomas  B.  Cooney,  President  of  the  Chicago 
Live  Poultry  Board. 

Heretofore  souvenirs,  commemorating  annual  con- 
ventions have  been  presented  to  the  ladies  only,  but 
on  this  occasion,  the  Chicago  Committee  disregarded 
all  precedents  and  presented  each  man  with  a hand- 
some white  gold,  vest  pocket  knife. 

Toastmaster  £)lson  measured  up  well  to  the  occa- 
sion and  in  an  easy  flow  of  language,  replete  with  wit 
and  humor,  and  apropos  stories,  introduced  Mayor 
Thompson. 

In  a style  which  is  peculiarly  his  own,  Mayor 
Thompson  drew  attention  to  the  remarkable  progress 
the  great  City  of  Chicago  had  made  under  his  ad- 
ministrations, with  regard  to  the  health  and  security 
of  its  inhabitants,  after  which  he  welcomed  the  guests 
to  the  city.  The  Mayor  struck  a responsive  chord  in 
the  hearts  of  the  guests  when  he  stated  that  the  re- 
markable health  record  of  the  City  of  Chicago  was 
due  in  a large  part,  to  the  efficient  distribution  of 
good,  wholesome  poultry,  butter  and  eggs. . He  struck 
another  responsive  chord  when  he  stated  that  he 
would  be  glad  to  consider,  as  partners,  with  him, 
members  of  the  National  Poultry,  Butter  and  Egg 
Association  to  act  together  in  serving  the  people  of 
the  City  of  Chicago,  as  well  as  of  the  entire  country, 
with  good,  wholesome  and  fair-priced  food  products. 

Theatre 

After  the  banquet  the  guests  adjourned  to  meet  im- 
mediately at  the  Palace  Theatre,  where  they  enjoyed 
a high  class  show. 

After  the  theatre,  twelve  bells  and  good-night! 

Morning  Business  Session 

Promptly  at  10:30  o’clock  on  the  morning  of  Tues- 
day, October  17thf  President  Klein  called  the  business 
session  to  order.  The  program  for  this  session  was  ar- 
ranged from  topics  suggested  by  the  members  who 
attended  the  luncheon  of  the  day  before.  This  session 
was  very  poorly  attended,  though  the  topics  discussed 
were  of  the  most  vital  importance  to  the  trade.  The 
first  topic  discussed  was:  Why  do  not  the  public 
schools  of  this  country  teach  the  wonderful  food 
value  of  butter  and  eggs? 

This  was  propounded  by  Mr.  H.  H.  Brown  of 
Philadelphia.  Those  taking  part  in  the  discussion 
were  Mr.  Brown  of  Philadelphia;  Mr.  Broeder  of  St. 
Louis;  Mr.  Kilbourne  of  Chicago;  Mr.  Pfeiffer  of 
Logansport;  Mr.  Kelly  of  Chicago,  and  the  Executive 
Secretary.  The  discussion  resulted  in  the  passage  of 
a motion  to  the  effect  that  the  Association  should  de- 
vice ways  and  means  whereby  facts  pertaining  to  the 
wonderful  food  value  of  butter  and  eggs  and  the  facts 
of  the  cold  storage  of  butter  and  eggs  could  be  taught 
to  school  children. 

Another  topic  considered  at  this  session  was  the 
live  poultry  car  situation.  Because  this  question  was 
still  under  investigation  in  the  Executive  Offices,  it 
was  suggested  that  the  investigation  be  completed, 
and  that  the  Executive  Committee  should  make  such 
recommendations  as  might  be  indicated. 

Other  topics  suggested  were : The  refrigerator  car 
situation,  future  trading  and  the  express  company’s 


rates,  rules  and  regulations  and  claim  practices. 

Concerning  the  refrigerator  car  proposition,  the 
printed  report  of  the  Executive  Secretary  was  referred 
to;  concerning  future  trading,  it  appeared  that  same 
thirteen  requests  to  discuss  future  trading  had  been 
made.  No  person,  however,  responded  when  the  topic 
came  up  for  discussion,  and  the  matter  was  passed. 
Ample  opportunity,  however,  for  such  discussion  was 
afforded. 

The  topics  having  to  do  with  the  express  company 
resulted  in  the  appointment  of  a committee  consisting 
of  Mr.  Cappel  of  Peoria  and  Messrs.  Kelly  and  Com- 
biths of  Chicago,  to  confer  with  the  express  company 
with  a view  to  coming  to  reasonable  understandings. 

Afternoon  Business  Session 

The  afternoon  business  session  passed  an  amend- 
ment to  the  by-laws  having  to  do  with  inspection 
certificates.  The  report  of  the  Committee  on  Reso- 
lutions was  presented  and  unanimously  adopted,  after 
which  Mr.  Gray  of  Montreal  gave  a short  talk  on 
Canadian  customs  regulations.  He  was  followed  by 
Mr.  Daniels  of  Philadelphia  who  invited  those  present 
to  attend  the  house-warming  of  the  Philadelphia  Pro- 
duce Exchange  when  it  moves  into  its  new  quarters 
some  time  in  November. 

Then  followed  the  election  of  officers  for  the  en- 
suing year.  The  Report  of  the  Nominating  Committee 
was  unanimously  adopted  and  the  nominees  declared 
duly  elected.  President-Elect  Pfeiffer  then  took  the 
chair,  after  which  Chicago  was  unanimously  selected 
as  the  convention  place  for  the  year  1923.  Then  fol- 
lowed the  election  of  the  Nominating  Committee  and 
final  adjournment. 

The  addresses  and  reports  referred  to  in  the  fore- 
going will  be  found  on  another  page*  of  this  issue  of 
the  “Bulletin.” 

Entertainment  for  the  Ladies 

During  the  business  sessions  above  referred  to,  some 
five  hundred  ladies  were  being  entertained  at  a lunch- 
eon and  entertainment  at  Marigold  Gardens.  Hand- 
some souvenirs  were  presented  for  the  use  of  the 
ladies  themselves,  and  in  addition,  souvenirs  were 
presented  to  take  home  to  the  kiddies.  This  function 
came  to  a close  about  4:30  in  the  afternoon,  after 
which  the  guests  were  returned  to  the  Hotel  Sherman 
where  adieus  were  said. 

In  the  Lobby 

The  hotel  lobby  is  the  favorite  meeting  place  for 
members  of  this  Association.  From  the  middle  of 
Sunday  afternoon  till  late  Tuesday  night,  it  was 
swarming  with  members  from  every  section  of  the 
Union.  Old  acquaintances  were  renewed  and  new 
ones  made.  The  volume  of  business  that  was  trans- 
acted will  never  be  known. 

Under  the  present  system,  the  hotel  lobby  is  the 
place  to  get  expressions  of  opinion,  and  one  of  the 
live  questions  discussed  in  the  lobby  of  Hotel  Sher- 
man during  this  convention  had  to  do  with  our  pres- 
ent cold  storage  laws.  The  prevailing  opinion  was 
that  the  present  laws,  which  require  cold  storage  foods 
to  be  marked  “cold  storage  goods,”  are  detrimental  to 
the  best  interests  of  producers,  distributors  and  con- 
sumers, and  consequently  serve  no  good  purpose. 

The  Mezzanine 

The  exhibits  of  the  supply  people  were  worthy  of 
note.  The  improved  devices  for  preserving  our  prod- 
ucts and  for  transporting  them  in  commerce,  speak 
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National  Response  to 
Butter  and  Egg  Advertising 

THE  Chicago  Mercantile  Exchange  is  pleased  to 
report  to  the  industry  as  a whole  that  the  cam- 
paign to  induce  a greater  public  consumption  of 
butter  and  -eggs— at  the  close  of  the  first  five  weeks 
of  its  duration— is  an  unqualified  success. 

From  every  corner  of  the  country,  from  every  trade 
* territory  in  the  Union,  from  the  Canadian  line  to 
the  Mexican  border  and  from  Portland,  Maine  to 
. Portland,  Ore.,  have  come  words  of  endorsement, 
hearty  declarations  of  approval,  and  assurances  of 
support  and  co-operation.. 

Other  exchanges  have  responded  favorably — 
many  of  them.  Allied  interests  have  expressed 
sympathy  and  promised  liberal  aid.  And  the 
great  public,  obeying  the  impulse  created  by 
newspaper  advertisements,  wall  posters,  window 
strips,  booklets,  etc.,  is  eating  butter  and  eggs  in 
such  increasing  quantities  that  improved  market 
conditions  are  manifest. 

This  work,  so  well  begun  and  so  loyally  endorsed, 
should  be  a real  national  movement  next  year. 
Scattered  efforts  should  be  concentrated  for  a 
splendid  uniform  drive  in  1923.  All  who  are  con- 
cerned in  this  big  problem  should  ponder  ser- 
iously the  possibilities  of  such  a national  cam- 
paign as  revealed  by  the  more  or  less  unorganiz- 
ed efforts  put  forth  this  year. 

CHICAGO  MERCANTILE  EXCHANGE 
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louder  than  any  words  of  the  improvement  this  in- 
dustry is  making  along  the  lines  of  efficiency  and 
economy.  Among  the  exhibits  were  poultry  .house 
equipment,  which  would  increase  quality  production — 
improved  processes  for  sterilizing  eggs — scientifically 
balanced  poultry  feeds — improved  poultry  shipping 
coops  and  butter  containers — improved  egg  case  fillers 
and  flats  which  would  prevent  the  breakage  of  eggs 
in  transit — these  and  kindred  devices  were  exhibited 
to  the  best  advantage  by  persons  who  arp  skilled  in 
meeting  the  needs  of  the  industry  in  answer  to  the 
demands  of  the  public.  Those  who  supply  the  devices 
used  by  this  industry,  through  these  exhibits,  dis- 
closed that  they  are  keeping  well  abreast  of  the  times, 
and  shippers  must  adopt  improvements  from  time  to 
time  or  fall  by  the  wayside. 

The  Chicago  Committee 

The  Chicago  Committee  well  represented  the  Chi- 
cago trade.  Bearing  in  mind  that  every  act  performed 
by  this  committee  had  to  be  performed  in  advance,  an 
unusual  amount  of  foresight  had  to  be  exercised.  The 
foresight  in  these  instances  was  true  to  form,  and 
the  guests,  with  one  accord,  voted  the  Sixteenth  An- 
nual Convention  of  the  National  Poultry,  Butter  and 
Egg  Association,  the  best  in  its  history. 


PRESIDENT  KLEIN’S  ADDRESS 


It  affords  me  great  pleasure  to  welcome  you  to  our  Six- 
teenth Annual  Convention. 

At  our  annual  meeting  we  assemble  to  report  and  sur- 
render the  result  of  our  untiring  efforts  and  activities  of  the 
year  which  has  just  ended. 

It  is  our  further  duty  to  elect,  appoint  and  install  new 
officers  to  carry  on  for  the  ensuing  year  the  pleasant  labors 
with  which  the  Association  has  greatly  honored  the  present 
retiring  officers. 

It  has  pleased  the  Giver  of  all  good  gifts  and  graces  to 
grant  the  National  Poultry,  Butter  and  Egg  Association  in 
its  membership,  many  members  of  talent  and  virtue — men 
who  rank  high  in  their  chosen  occupations  and  industries. 

These  men  have  given  of  the  most  precious  thing  on 
earth  and  have  given  of  it  freely;  unstintingly  have  they  given 
of  their  time  and  rendered  exceptional  service  to  the  Asso- 
ciation, and  by  their  splendid  and  unselfish  efforts,  have  made 
the  year,of>1922  replete  with  successful  accomplishments. 

No  association  has.  the  right  to  exist  if  it  is  not  of  benefit 
to  those  within  its  membership — to  its  industry  as  a whole — 
to  gereral  business* — and  to  the  public  at  large.  It  must 
make  its  positive  contribution  toward  improvement,  advance- 
ment and  betterment. 

A year  ago  upon  being  installed  as  President,  I said  that 
I would  manager  the  affairs  of  our  Association  to  the  utmost 
of  my  ability,  and  give  you  the  very  best  that  was  in  me, 
and  that  I would  administer  the  affairs  of  our  Association 
in  the  interest  of  all  the  members.  I have  tried  to  do  so, 
and  if  I have  not  always  succeeded,  it  has  been  through  no 
lack  of  conscientious  effort. 

Were  I to  attempt  a proper  acknowledgment  of  the  in- 
dividual efforts  and  labors  of  all  our  officers  and  committees, 
I would  of  necessity  have  to  record  a rather  lengthy  report, 
lest  I do  some  of  them  an  injustice  by  brevity  of  mention, 
and  possibly  give  undue  praise  to  others,  I beg  leave  to 
depart  from  the  usual  time  honored  custom  of  numerous 
personal  mentions,  and  leave  the  record  of  their  individual 
worth  and  work,  which  deserves  the  highest  possible  praise 
to  the  mind  and  conscience  of  the  members  who  have  wit- 
nessed them. 

A report  of  what  has  been  accomplished  by  our  execu- 
tive committee  the  past  year  will  be  found  at  each  seat  for 
your  information. 

A Valedictory  address  always  contains  a spirit  of  sad- 
ness as  well  as  joy;  sadness  when  we  miss  the  faces  of  those 
of  our  members  who  have  passed  to  the  great  beyond,  sever- 

the  bonds  of  years  of  association:  joy  that  those  who  are 
left  can  cherish  their  memories  until  we  are  called  where 
there  :s  no  more  separation. 

One  year  ago  you  elected  me  to  the  highest  office  in 
your  gift,  that  of  President.  It  was  an  honor  I thoroughly 
appreciated.  It  has  been  my  endeavor  to  keep  up  the  repu- 


tation of  the  Association  as  set  by  my  predecessors.  I shall 
always  cherish  the  memory  of  my  affiliation  with  you,  and 
while  health  and  strength  remains,  I shall  be  ever  ready  to  do 
my  share  of  work  in  the  Association. 

I bespeak  for  my  successors  the  same  fidelity  and  loyalty 
you  gave  me. 


MR.  HAGENSICK’S  ADDRESS 


Mr.  Chairman,  Members  of  the  National  Poultry,  Butter 
and  Egg  Association,  and  Guests:  To  my  mind  this  program 
has  not  been  quite  enough  balanced,  up  to  now,  and  in  an 
endeavor  to  get  it  a little  more  in  balance  I should  like  the 
privilege  of  telling  you  a short  story. 

There  was  a colored  lad  in  school  that  the  teacher  could 
do  nothing  with,  and  finally  was  compelled  to  call  on  the 
young  man's  mother.  She  made  the  call  and  said,  “Mrs.  So- 
and-so,  why  is  it  your  boy  does  not  get  along  in  school?” 

The  mother  replied,  ‘ Well,  I will  tell  you,  lady.  He  is 
just  a good  for  nothing  scamp.  He  is  just  like  his  father. 
My,  I am  glad  I didn’t  rrarry  that  man.”  (Laughter.) 

I am  not  a speech-maker,  the  reason  I am  standing  up 
here  now  is  because  I am  a member  of  your  Executive  Com- 
mittee, and  to  me  has  fallen  the  task  of  enlightening  you  as 
to  our  activities,  but  as  you  will  all  read  our  Executive  Sec- 
retary’s printed  report  of  our  past  year’s  work,  I will  tell 
you  instead  of  what  your  Executive  Committee  justly  call 
lack  of  activity  on  the  part  of  some  of  you. 

Our  trade  is  beset  with  many  trials,  and  as  a remedy  we 
all  believe  in  organization.  You  believe  in  organization;  if 
you  did  not  you  would  not  be  in  Chicago  for  this  Annual 
Meeting.  You  support  the  National  by  sending  a check  each 
year  for  $25  to  pay  your  dues,  which  is  further  evidence  of 
your  belief.  By  the  way,  this  is  the  smallest  $25  investment 
you  make  for  your  business.  You  get  it  back  time  and  again 
before  your  year  is  out,  but  many  of  you  do  not  give  the 
most  essential  but  least  expensive  requisite  a successful  or- 
ganization must  have,  and  that  is  thought. 

Many  of  you  do  not  even  begin  to  realize  the  good  this 
Association  which  has  stood  the  test  for  years  has  done.  I 
say  this  because  I believe  if  you  did  appreciate  the  organiza- 
tion you  would  move  heaven  and  earth  to  increase  the  mem- 
bership and  at  this  time  there  are  no  signs  that  this  is  the 
cause  of  any  of  the  rumblings  that  we  hear  today. 

Read  the  Secretary’s  report  from  cover  to  cover,  and  try 
to  realize,  if  you  will,  what  we  would  be  compelled  to  endure 
were  it  not  for  the  obstacles  removed  by  your  National  Asso- 
ciation. 

In  the  year  1906  a small  group  of  New  York  men,  prin- 
cipally, formed  the  National  Poultry  and  Game  Association. 
Like  all  new  organizations  their  dues  were  nominal.  They 
smarted  out  at  $5  per  year.  They  took  out  a charter  in  New 
York,  and  then  came  West  for  help,  stopping  in  Chicago, 
and  for  the  first  few  years,  as  I understand  it,  the  meetings 
were  held  in  the  old  Chicago  Butter  and  Egg  Board.  Grad- 
ually the  strength  increased  and  they  sought  larger  quarters, 
coming  to  the  Sherman. 

For  eight  years  Mr.  Harry  Dovyie,  wrho  has  since  left 
rs,  handled  the  affairs  as  President,  followed  by  Mr.  McNeill 
for  a year,  Mr.  Whitcomb  who  is  not  with  u$  today,  for  a 
ear, *Mr.  Patton  for  two  years.  Mr.  Briggs  of  Boston,  Mr. 
Cnmblths  of  Chicago  and  Mr.  Klein  just  finishing  his  first 
year.  The  name  was  changed  a few  years  later  to  the  Na- 
tional Foultrv,  Butter  and  Egg  Association,  and  as  you  gen- 
tlemen all  realize,  or  you  who  have  paid  any  attention  to  the 
affairs  of  the  Association  realize,  great  good  has  been  done. 

On  the  other  hand  there  is  such  a thing  as  too  much 
organization.  We  have  all  paid  a severe  penalty  for  that 

recently  while  the  coal  people  were  trying  to  iron  out  their 

difficulties.  I believe  the  National  is  the  one  organization  to 
which  our  trade  should  lend  all  its  support,  and  that  if  we 
do  so  our  troubles  will  be  eliminated  eventually  so  far  as 
organized  effort  has  the  power  to  eliminate. 

I do  not  know  of  a matter  that  has  been  brought  to  the 
Executive  Committee  that  has  not  been  handled  to  the  entire 
satisfaction  of  the  big  majority  of  our  membership,  and  in 
addit.on  to  that,  our  Executive  Office  has  originated  many 
innovations  and  investigations  that  have  been  far-reaching 
in  benefiting  our  trade.  One  of  the  best  things  that  ever 

happened  to  your  business  I want  to  remind  you  is  due  to 

rrgan-zat‘or — the  carload  rate  on  dairy  freight  in  official 
classification  territory.  It  is  true  we  were  entitled  to  a car- 
load rate,  but  why  didn’t  we  get  it  long  before  we  did?  Sim- 
ply because  of  lack  of  sufficient  organization.  Finally  the 
Kansas  Sta'e  Association  opened  up  the  tine-worn  subject, 
and  took  the  case  before  the  Interstate  Commerce  Commis- 
sion asking  other  organizations  to  intervene  in  their  behalf. 
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FEED 

WONDERFAT 

SHIPPING  FEED 

A PROFIT  MAKER 


It  is  a pure,  clean  feed  especially 
made  for  live  car  shippers — con- 
sists of  only  those  materials  which 
will  be  most  productive  in 
building  up  the  poultry  — abso- 
lutely uniform  in  blending  — 
highly  palatable — so  carefully 
ground  that  it  is  easily  digested. 


Easy  to  prepare  for  feeding  — 
quick  in  results  — a profit  maker. 

Wonderfat  Station  feed  is  made 
especially  for  station  feeding  — 
in  producing  and  developing  the 
highest  grade  of  dressed  poultry 
— also  a money  maker. 


Write  Mill  Nearest  You  for  Com- 
plete Information  and  Prices 


Arcady  Farms  Milling  Company 

208  S.  La  Salle  St.,  Chicago 

Clover  Leaf  Milling  Company 

Ontario  St.  and  Cloverdale  Rd.,  Buffalo,  N.  Y. 


Golden  Grain  Milling  Company 

East  St.  Louis  111. 

Triangle  Milling  Company 

No.  Kansas  City,  Mo. 
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The  National  and  others  got  in,  and  at  the  initial  hearing 
held  at  Topeka,  Kansas,  the  outstanding  feature  of  the  evi- 
dence was  the  vast  number  of  producers  represented  at  that 
hearing  through  dealers  in  our  organizations. 

High  priced  talent  hired  to  refute  our  contentions  finally 
lost  the  fight  due  to  a real  organization.  The  National  has 
done  many,  many  things  for  you,  and  will  do  more  and  more 
as  the  membership  growls  and  the  strength  in  number  and 
finances  increase. 

Some  of  the  things  that  the  Executive  Committee  would 
like  to  prevail  upon  you  to  do  would  be  first  for  you  to  get 
firmly  into  your  minds  the  realization  that  the  Executive 
Office  here  in  Chicago  is  open  the  year  ’round,  and  at  all 
times  you  will  find  a staff  of  very  capable  people,  headed  by 
our  efficient  Executive  Secretary,  Harrison  Jones,  ready  and 
anxious  to  serve  you.  Their  job  is  to  help  you. 

The  second  request  is  that  you  make  it  a poirtf  to  answer 
all  inquiries  you  get  from  the  Executive  Office.  Do  not  pass 
up  answering  a questionnaire  because  you  figure  the  matter 
will  be  handled  satisfactorily.  Send  in  your  answers  and 
advance  any  suggestions  for  the  good  of  any  or  all  of  us. 
The  Committee  must  know  your  ideas  in  order  to  do  the 
most  good  for  the  Association.  The  last,  but  not  least  im- 
portant thing  we  want  to  ask  you  to  do  is  to  help  increase 
the  membership.  Every  one  of  you  could  get  a new  member 
if  you  would  but  make  the  effort.  Please  help  the  National 
and  thereby  yourselves  by  being  real  boosters  and  proud  of 
your  membership. 

Pardon  me  for  a reference  to  my  own  state  organization, 
the  Iowa.  Deflation  was  surely  a wolf  at  the  door  for  many 
of  us.  and  one  thing  we  were  taught  to  do  out  there  by  or- 
ganization was  the  buying  of  about  ninety  per  cent  of  our 
live  poultry  on  a graded  basis,  giving  to  the  prima  donna  hen 
the  attention  she  was  formerly  compelled  to  divide  with  the 
nearly  worthless  scrub.  For  the  present  Committee,  please 
accept  our  sincere  thanks  for  the  privilege  you  have  extended 
for  service  to  you.  (Applause.) 


ADDRESS  OF  HARRY  E.  VAN  NORMAN 


It  was  my  'privilege  this  summer  to  visit  ten  countries 
of  Europe  in  the  interest  of  plans  for  the  World’s  Dairy 
Congress  to  be  held  in  this  country  next  year.  I was  told 
in  several  countries,  “You  are  ahead  of  us  in  America.”  I 
was  pleased,  but  I said,  “Why  are  we  ahead  of  you?  It  is 
because  we  have  the  organization  habit.”  We  come  together 
in  groups  like  this  and  trade  ideas  and  then  go  home  and 
use  those  which  fit  our  business. 

I believe  that  is  responsible  for  much  of  the  progress  of 
this  country.  You  men  represent  a very  large  part  of  a 
gigantic  industry  which  has  many  great  divisions. 

It  was  said  at  Minneapolis  last  week  that  if  you  would 
kill  all  the  cattle  and  all  the  hogs  and  sell  them  and  all  the 
Wheat  at  the  market  prices  of  last  January,  you  would  not  have 
as  much  money  as  the  farmer  received  for  his  dairy  products 
at  the  farm,  and  yet  he  had  the  cows  left. 

Now,  I presume,  that  you  men  get  a part  of  your 
business  from  the  dairy  cow,  and  it  is  proposed  to  hold  in 
A ^erica  next  year  a Congress  and  International  Exchange 
of  the  newer  things  that  have  developed  in  this  great  industry. 
The  price  of  butter  in  Australia  or  Denmark  and  the  United 
States  will  reflect  material  changes  in  conditions  in  any  one 
of  those  countries.  When  condensed  milk  had  to  go  to 
Europe  for  the  war  the  price  of  butter  followed  it  up  and 
when  condensed  milk  stopped  going  to  Europe  after  the  war 
the  price  of  butter  followed  it  down.  Now,  we  are  all  inter- 
ested in  all  branches  of  this  industry  if  we  only  knew  it.  We 
are  all  affected  by  every  branch.  It  is  the  belief  of  the  lead- 
ers of  many  parts  'of  this  industry  that  we  have  come  to  the 
point  where  w£  may  not  only  exchange  ideas  with  each  other, 
but  where  it  will  be  worth  while  to  exchange  ideas  with  the 
thoughtful  'men  of  other  countries,  and  therefore  we  are 
inviting  them  to  join  with  us  for  an  exchange  of  the  newer 
idea*. 

Please  write  in  big  letters,  these  words,  and  think  on 
them:  “Progress  is  Ahead  of  the  Printed  Page.” 

With  all  due  respect  to  the  newspaper  men,  the  newest 
thing  that  has  been  done  is  not  yet  in  print.  You  have  got 
to  go  to  the  fellow  who  is  doing  it  and  hear  it  from  the 
fellow’s  own  lips  if  you  want  to  know  about  it.  Therefore, 
we  propose  to  invite  those  men  who  are  doing  and  have 
do*e  ti  e new  things  of  the  last  five  years  to  come  to  America 
and  trade  ideas  with  us.  We  believe  progress  is  not  a 
matter  of  'secrecy,  that  that  organization,  that  nation,  that 
people,  that  firm,  that  companv  that  has  the  most  ability 
will  best  use  all  these  assets  and  prosper  in  proportion  to  its 
ability.  Therefore,  we  feel  we  have  nothing  to  fear  in  inviting 
the  dairy  interests  of  Australia,  Argentina,  South  Africa,  and 


Europe  to  come  here  and  meet  with  us,  and  let  us  trade  ideas 
with  them.  We  believe  the  industry  will  prosper  from  the 
publicity  growing  out  of  the  fact  that  Prince  Rothchild  of 
Paris,  or  Ru  Kong  Hing  of  China  is  willing  to  come  over 
here  and  study  our  business  so  he  may  go  home  and  teach  his 
people  how  to  use  more  dairy  products.  Do  you  realize, 
men,  that  there  are  pale-faced,  bow-legged,  anemic  children 
in  some  of  your  homes  today  just  because  you  don’t  know 
enough  and  your  wife  doesn't  know  enough  to  feed  them  all 
the  butter,  milk,  eggs  and  ice-cream  they  need? 

In  other  words,  gentlemen,  we  have  nearly  twenty-five 
or  thirty  per  cent  of  our  children  whom  statistics  show  are 
ill-fed  and  undersized  because  of  ignorance.  Now,  then,  this 
industry  has  a tremendous  opportunity  to  increase  its  busi- 
ness—not  by  tearing  down  somebody  else’s  business,  not  by 
taking  the  business  away  from  somebody  else,  but  by  teach- 
ing the  American  fathers  and  mothers  how  to  more  wisely  feed 
their  children  and  to  an  even  greater  extent  is  that  true  of 
the  other  countries  of  the  world  and  some  of  them  are  begin- 
ning to  sit  up  and  take  notice  and  wanting  to  know  how 
we  do  it. 

You  can’t  build  more  business  for  yourselves  except  by 
two  methods.  One  is  taking  it  away  from  your  competitors, 
and  the  other  is  creating  new  business,  and  this  industry 
has  an  opportunity  to  create  new  business  at  home  and  abroad, 
and  every  man  who  makes  a dollar  off  the  dairy  cow  or  her 
products  or  the  handling  of  them,  or  is  in  any  way  associated 
with  it  will  prosper.  Therefore,  we  who  have  been  charged 
with  the  plans  for  this  World’s  Dairy  Congress  invite  this 
great  business  which  stands  one  leg  on  the  dairy  cow  and  the 
other  on  that  little  insignificant  hen  to  join  in  with  us  in  the 
development  of  this  Congress  so  it  will  mean  dollars  and 
cents  to  you  who  have  business  investments  and  shall  mean 
a stronger,  healthier  generation  to  come  because  of  a wiser 
organization  and  understanding  of  the  relation  of  our  product's 
to  the  health  of  the  coming  generations;  we  place  this  invita- 
tion before  you.  I hope  your  Executive  Committee  will  have 
occasion  in  due  time  to  have  an  official  and^  active  part  in 
the  development  of  these  plans.  I thank  you.  * (Applause.) 


REPORT  OF  COMMITTEE  ON  RESOLUTIONS 


RESOLV  ED,  That  the  National  Poultry,  Butter 
& Egg  Association,  extend  to  the  Management  of  the 
Hotel  Sherman,  its  appreciation  for  courtesies  ex- 
tended during  the  Convention ; and  further  that  the 
appreciation  of  this  body  be  expressed  to  the  members 
of  the  Chicago  Committee  who  have  rendered  such 
efficient  service  in  making  the  convention  a success. 

FURTHER  BE  IT  RESOLVED,  That  this  organi- 
zation express  its  appreciation  of  services  that  have 
been  performed  during  the  past  year  by  all  the  officers 
of  the  Association  and  the  executive  board,  and  that 
particular  recognition  be  made  for  the  devotion  to 
his  duties  of  President  J.  M.  Klein,  who  has  so  untir- 
ingly devoted  hi.Tiself  to  the  work  of  the  position 
which  he  has  held  during  the  past  year;  and  as  a 
token  of  the  esteem  of  his  fellow  members  in  this 
Association,  a check  of  $500.00  be  presented  to  him. 
And  this  body  further  records  its  appreciation  of  the 
services  of  Executive  Secretary,  H.  F.  Jones,  and  his 
able  assistant,  Win.  M.  O’Keefe,  to  whom  the  Asso- 
ciation extends  its  sincere  sympathy  in  his  present 
illness  and  its  cordial  good  wishes  for  a speedy  re 
covery. 

2.  The  Association  expresses  its  thanks  to  the 
Purina  Mills  of  St.  Louis  for  their  generous  contribu- 
tion of  poultry  for  the  Association  luncheon  and  high 
appreciation  of  the  quality  of  the  gift. 

3.  Whereas  the  standardization  of  farm  products 
is  the  tendency  of  the  times  and  requires  the  expe- 
rience of  practical  handlers  and  distributors; 

RESOLVED,  That  the  Executive  Committee  be 
urged  to  keep  in  touch  with  all  authoritative  move 
ments  to  establish  commercial  standards  of  Dairy  and 
Poultry  products,  to  offer  the  assistance  of  the  Asso- 
ciation in  the  formulation  of  such  standards  and  guard 
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Notice  to  Crate  Fatteners 


Get  More  Rapid  Gains 

with 


Ful-O-Pep  Fattening  Feed  is  a new  and  improved  formula  that  will  absorb  just  the  right 
amount  of  milk  to  produce  the  most  rapid  gains.  This  feed  will  produce  the  best  bleach  and 
highest  quality  of  flesh. 

The  high  Oatmeal  content  insures  the  best  appetite  and  digestion  for  broilers,  fryers  and 
roasters  and  produces  that  Arm  white  fat  and  flesh  that  is  so  desirable  on  fowls. 

Give  Ful-O-Pep  Fattening  Feed  a trial — you  will  be  agreeably  surprised  with  the  better  results. 


The  , ;MkerOalsQ>mpany 


Poultry  Feed  Dept.  N.  P.  B. 


Address,  Chicago,  U.  S.  A. 


The  QUAKER  OATS  COMPANY,  Poultry  Service 
Dept.  000,  Address,  Chicago,  111. 

Send  me  complete  particulars  and  quantity  prices  on  Fill  Ollt 
FUL-O-PEP  FATTENING  FEED.  Slid  Mail 


NAME. 
TOWN. 
STATE . 


Coupon 


Digitized  by 


Google 


November,  1922 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


11 


against,  the  adoption  of  any  that  may  be  impracticable 
or  detrimental  to  the  public  interest. 

4.  Whereas,  improvements  in  the  packages  and 
packing  of  Dairy  and  Poultry  products  are  of  great 
importance  to  the  industry  and  should  be  subject  to 
the  experience  of  practical  handlers ; 

RESOLVED,  That  the  National  Association  of 
Egg  Case  and  Egg-Case-filler  Manufacturers,  in  its 
efforts  to  improve  such  packages  and  packing  mate- 
rial, be  invited  to  consult  and  work  in  cooperation 
with  the  Executive  Committee  of  this  Association. 

(Signed)  F.  G.  URNER,  Chairman. 

GEO.  H.  BROEDER 

J.  A.  LONG 

M.  A.  HAGENSICK 


ADDRESS  OF  O.  W.  OLSON 


Ladies  and  Gentlemen,  Members  of  the  National  Poultry, 
Prfter  and  Egg  Association,  and  Guests:  No  doubt  when 
you  see  me  arise  to  the  position  of  Toastmaster  again  this 
year  you  may  think  that  I feel  very  much  like  the  little 
boy  whose  fond  mother,  in  thinking  of  a career  that  would 
be  suitable  for  the  little  fellow  felt  that  he  ought  to  be  a 
minister.  But  the  little  fellow  felt  otherwise.  Finally,  one 
day  the  little  boy  came  home  to  his  mother  and  he  said, 
“Well,  Mother,  I have  changed  my  mind.  I 'think  I will 
become  a minister.” 

The  mother  said,  “I  am  glad  to  hear  that,  but  what  is 
your  reason  for  changing  your  mind?” 

He  said,  “I  would  rather  be  the  fellow  who  stands  up 
there  and  shouts  than  the  fellow  who  sits  down  and  is 
shouted  at.”  (Laughter.) 

There  is  one  thing  about  this  Convention  and  I notice 
it  more  year  after  year:  the  ladies  are  in  greater  attendance 
as  each  year  comes  around,  and  I think  it  is  a very  fine 
thing.  It  shows  that  the  men  who  are  engaged  in  this 
business  are  very  attentive  to  the  ladies;  it  indicates  that 
they  have  a high  regard  for  them  and  that  they  want  them 
to  be  with  them  when  they  come  to  these  Conventions. 

They  are  very  different,  the  men,  from  that  colored 
fellow  who  had  just  proposed  marriage.  They  were  con- 
templating their  plans  and  this  fellow  said  to  his  girl,  “Now, 
Mandy,  when  we  get’s  married,  you  ain’t  going  to  quit  that 
job  youse  got  with  those  white  folks,  is  you?” 

“Well,”  she  said,  “surely  we  are  going  to  go  on  the 
train  and  have  a nice  honeymoon,  ain’t  we?” 

“One  of  us  must  go,”  he  said,  “and  there  ain’t  nothin’ 
to  hold  me,  but  youse  got  responsibilities.”  (Laughter.) 

Now  you  see  the  men  who  are  members  of  this  Asso- 
ciation and  are  engaged  in  this  industry  get  real  encourage- 
ment and  advise  and  help  from  their  better  halves,  and  that 
is  the  reason  they  bring  them  with  them  to  this  Convention. 

This  National  Poultry,  Butter  and  Egg  Association, 
meeting  for  its  Sixteenth  Annual  Convention  is  a thing  we 
are  all  proud  of,  and  it  is  an  Organization  and  Association 
that  we  feel  glad  to  belong  to,  because  it  represents  the 
men  who  are  engaged  in  the  daily  task  of  supplying  these 
particular  foodstuffs,  these  commodities,  to  the  large  con- 
suming centers  of  the  country. 

I think  sometimes  that  it  is  a misfortune  that  the  men 
in  this  business  should  be  called  commission  merchants, 
because  there  is  such  a stigma  attached  to  that  name.  You 
know,  during  the  time  of  the  war,  and  shortly  thereafter, 
this  class  of  men,  the  middlemen,  were  called  the  profiteers. 

I think  it  would  have  been  fine  if,  a long  time  ago,  we 
might  have  taken  the  advice  or  suggestion  of  the  men  who 
are  in  the  real  estate  business,  for  instance.  Now  they  are 
in  the  commission  business,  selling  real  estate,  but  have  you 
noticed  the  name  they  take  unto  themselves  to  indicate  the 
profession  they  are  in.  Now  they  are  all  realtors.  They  are 
not  real  estate  commission  men.  I wonder  if  it  would  not  be 
a good  thing  if  we  had  been  called  produce-ators,  or  some- 
thing like  that. 

But,  after  all,  of  course,  the  name  does  not  make  any 
difference.  We  know  what  we  are.  I am  reminded  of  the 
story  of  a little  Jewish  fellow  in  one  of  our  Chicago  schools. 
You  know  we  have  some  ambitious  teachers  in  the  Chicago 
schools,  and  this  particular  one  in  that  grade  felt  she  wanted 
to  educate  these  little  children  to  the  best  of  her  ability,  and 
so  she  taught  them  some  of  the  things  that  were  far  beyond 


their  mentality  at  that  time.  She  told  them  about  philosophy 
and  philosophers.  She  told  them  what  Epicureans  were 
and  what  Stoics  were,  and  the  names  of  a lot  of  other  philoso- 
phers. Then,  after  she  had  had  this  lesson  and  a series  of 
lessons,  she  asked  one  of  these  little  Jewish  fellows  this 
question:  “Can  you  tell  me  what  a stoic  is?” 

“A  stoick?  A stoick  is  the  boid  that  brings  the  babies.” 
And  this  same  little  fellow  was  taken  out  by  the  teacher 
into  one  of  our  great  parks  of  Chicago.  The  teacher  took 
him  out  to  see  all  the  beauties  of  nature.  Suddenly  they 
heard  the  sweet  sound  of  a song  of  one  of  the  birds  and 
she  said  to  the  little  fellow,  “Do  you  know  what  that  is?” 

‘ Why,  yes,”  he  said,  “that  is  a boid.” 

“No,”  she  said,  “that  is  a bird,  not  a boid.” 

“Well,”  he  said,  “it  sounds  like  a boid.”  (Laughter.) 

This  Convention  has  been  held  in  the  city  of  Chicago 
every  time,  I think,  except  twice.  Therefore,  I want  to  tell 
the  honored  guest  of  this  evening  that  the  people  of  this 
Association  certainly  like  Chicago.  They  save  up  their  money 
lor  three  hundred  and  sixty-three  days  of  the  year  in  order 
that  they  may  come  here  and  spend  two  days  in  this  beautiful 
city  of  Chicago,  and  I know  that  the  mayor  does  not  blame 
them,  and  I don’t  blame  them  because  we  think  we  have  a 
great  city  here. 

And  I will  bet  that  every  Convention  that  is  held  by  the 
National  Poultry,  Butter  and  Egg  Assdciation  will  be  held  in 
Chicago,  because  we  get  the  habit  of  coming  here.  By  the 
way,  that  reminds  me  of  a lieutenant  in  the  army  whcr  had 
a very  bad  habit.  He  had  the  habit  of  betting  on  everything, 
of  making  a wager  on  anything  that  he  possibly  could,  and 
he  was  a very  good  lieutenant  except  for  that. 

The  commanding  officer  in  his  particular  camp  decided 
that  if  he  were  transferred  to  another  camp  under  another 
colonel  he  probably  would  become  a much  better  officer,  and 
this  other  colonel  could  probably  break  him  of  the  habit, 
so  the  young  lieutenant  was  sent  from  one  of  the  southern 
camps  to  one  of  the  northern  camps,  and  when  he  came  into 
the  colonel’s  office  the  commanding  officer  said:  “I  under- 
stand you  are  a pretty  good  officer,  but  you  have  a bad 
habit,  and  that  is  betting  on  everything.” 

“Yes,”  he  said,  “I  will  bet  on  anything.  In  fact,  I will 
bet  you,  colonel,  that  you  have  a wart  under  your  right 
shoulder.” 

The  colonel  said,  “I  will  take  that  bet,”  and  in  order 
to  prove  that  he  would  win  his  bet  he  took  his  shirt  off. and 
showed  the  lieutenant  that  he  did  not  have  a wart  under 
his  shoulder,  and  so  he  won  the  bet.  He  wrote  back  to  the 
commanding  officer  at  the  other  camp  from  which  the  lieu- 
tenant had  been  transferred  and  said  to  him,  “I  think  I have 
broken  that  young  fellow  of  the  betting  habit  and  I did 
so  the  first  day  he  came  into  camp,  because  he  bet  me  that 
I had  a wart  under  my  right  shoulder  and  he  lost  twenty-five 
dollars  on  the  bet.” 

About  a week  later  he  got  a letter  from  the  commanding 
officer  in  that  camp  from  which  the  lieutenant  had  been  trans- 
ferred, and  he  said,  “I  guess  you  are  all  wrong,  because  before 
he  left  here  he  bet  me  a hundred  dollars  that  within  five 
minutes  of  seeing  you  he  would  make  you  take  your  shirt  off.” 
(Laughter.) 

The  Mayor  of  Chicago  has  told  me  in  conversation  here 
that  he  has  noted  in  the  reports  on  crime  that  he  gets  on 
his  desk  every  single  evening  before  he  leaves  his  office,  that 
during  the  last  twenty-four  hours  there  has  been  a great 
decrease  in  crime  in  the  city  of  Chicago,  and  he  asked  me 
whether  it  was  possible  that  some  of  the  wicked  fellows  had 
left  Chicago  for  fear.  I said,  “No,  not  for  fear  except  in 
this  respect:  the  people  of  this  Association  always  exert  a 
great  moral  influence  wherever  they  are  gathered.” 

And  so  I say  that  in  order  that  the  Mayor  may  know 
something  of  the  audience  that  he  is  about  to  address.  You 
know  the  office  of  mayor  of  a large  city  like  this  requires  a 
great  many  wonderful  qualities,  but  I think  one  of  the  great 
requisites  of  a man  >yho  is  to  be  elected  by  these  three  million 
people,  as  their  executive  head,  is  that  one  trait  of  courage, 
and  I want  to  tell  you  who  are  not  citizens  of  Chicago  that 
our  present  Mayor  has  that  quality  of  courage  in  a great 
degree. 

It  was  my  privilege  some  three  years  ago  when  the 
present  Mayor  was  then  running  for  the  office,  of  introducing 
him  to  the  members  of  the  Chicago  Butter  and  Egg  Board, 
and  I know  that  after  he  finished  speaking  at  that  time, 
because  of  his  magnetic  personality,  he  made  a lot  of  friends, 
and  I know  that  after  we  hear  him  tonight  we  are  going  to 
feel  that  he  has  that  quality  of  courage  and  the  quality  of 
magnetic  personality  in  a very  large  degree,  and  it  becomes 
my  privilege  and  honor  at  this  time,  to  introduce  to  you  the 
Hon.  W.  H.  Thompson,  Mayor  of  Chicago. 
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Why  Not  Profit 

—from  the  Experience  of  Others? 


During  the  past  season,  claims  for  damage  to  eggs  in 
transit,  were  reduced  to  a minimum  heretofore  thought  im- 
possible. 

No  single  factor  contributed  more  to  this  result  than 
the  Improved  Excelsior  Egg  Case  Pads 

Use  New  Standard  Cases,  New  Standard  Honeycomb 
Fillers  and  Six  Improved  Excelsior  for  Pads  placed  as  shown 
in  cut.  This  method  of  packing  is  approved  and  recom- 
mended by  the  carriers. 

EXCELSIOR  WRAPPER  CO. 

Manufacturers 

Grand  Rapids,  Mich.  Chicago  Office : 

Sheboygan,  Wis.  224  W.  Kinzie  Street 
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MAYOR  THOMPSON’S  ADDRESS 


Mr.  Toastmaster,  Mr.  President,  Ladies  and  Gentlemen 
of  the  National  Poultry,  Butter  and  Egg  Association:  I' 
have  been  asked  to  break  bread  with  you  this  evening,  that 
I might  be  given  the  opportunity,  the  honor,  and  the  dis- 
tinction to*  present  to  you  and  especially  the  visiting  dele- 
gates, Chicago's  greeting  and  Chicago’s  welco  me  to  the  mem- 
bers of  this  splendid  Association,  and  it  is  a privilege  and  a 
pleasure  in  the  name  of  our  people  to  welcome  you  to  Chi- 
cago, to  hope  you  have  had  and  will  have  had  a good  time, 
and  to  wish  you  Godspeed,  and  that  you  will  come  back  four- 
teen years  more  as  you  have  in  the  last  sixteen.  (Applause.) 

Your  eloquent  toastmaster  has  introduced  me  in  such 
a way  that  I am  embarrassed  when  he  speaks  of  magnetism 
and  force,  etc.  I want  to  apologize.  I am  not  going  to  take 
mucfi  of  your  time,  because  why  should  I ruin  a perfectly 
good  vaudeville  show  with  any  effort  of  my  own,  and  I un- 
derstand that  they  have  a special  attraction  across  the  street, 
and  although  they  will  wait  until  you  arrive,  I am  not  going 
to  keep  you  away  from  there  too  long.  And  so  that  the 
ladies  particularly  may  feel  comfortable  and  appear  at  the 
vaudeville  as  they  are  now,  I want  to  announce  that  the 
Mayor  of  Chicago  is  not  a betting  man.  (Laughter  and  ap- 
plause.) 

I have  always  been  interested  in  the  produce  business 
of  Chicago,  and  I come  by  some  of  my  knowledge  honestly. 
One  of  my  first  experiences,  as  a youngster,  before  I was 
fourteen  years  old  was  a job  in  a grocery  store,  driving  a 
wagon.  Part  of  my  duties  was  to  come  to  South  Water 
street  every  morning  with  my  boss,  and  while  he  bought 
produce  I had  to  follow  with  the  wagon  and  have  it  loaded 
when  he  finished  buying.  So,  as  a youngster  I learned  some- 
thing about  the  commission  business.  I happened  to  have 
been,  for  quite  a number  of  years,  in  the  real  estate  busi- 
ness, and  I honor  the  men  that  gave  us  the  distinction  that 
your  Toastmaster  has  spoken  about. 

He  has  suggested  a new  thought  for  you  this  evening. 
Let  me  add  a suggestion  that  came  to  me  as  he  was  extend- 
ing his  witty  remarks.  You  might  call  this  Organization  the 
Producers  of  the  World.  I believe  that  you  are  entitled  to 
that  distinguished  name  because  who  produces  more  than  you 
do  for  the  welfare  of  our  people? 

I was  amazed  to  learn  of  the  extent  of  your  great  Or- 
ganization, how  you  have  members  in  Canada  and  Cuba  and 
New  Zealand  and  Australia  and  elsewhere,  ancf  how  you  deal 
in  over  three  billions  of  produce  per  year,  and  as  Mayor 
of  Chicago  through  the  experiences  that  have  come  to  me 
while  I have  carried  the  responsibilities  of  this  great  office 
as  best  I could,  I have  learned  and  learned  thoroughly  the 
great  importance  of  our  people  being  furnished  with  proper 
nourishment  and  proper  food,  and  who  does  more  in  that 
regard  than  you  men  do?  (Applause.)  In  the  protection  of 
the  food  supply  of  our  people  of  this  nation,  you  may  be 
building  even  better  than  you  realize. 

I had  the  honor  of  appointing  a man  Commissioner  of 
Health  of  Chicago  who  made  the  greatest  record  that  any 
health  commissioner  ever  made,  and  the  whole  basis  nearly  of 
his  great  fight  for  the  good  of  the  people  of  this  community 
was  good  food,  pure  water  and  pure  milk. 

He  not  only  educated  and  trained  the  milk  men  so  that 
Chicago  might  have  one  hundred  per  cent  pure  milk,  but 
before  he  .got  through  Chicago  milk’s  guarantee  of  purity 
was  one  hundred  per  cent  pasteurized.  He  watched  the 
water  supply  until  the  water  supply  of  Chicago  was  99.99% 
pure,  and  he  watched  the  other  activities,  and  you  men  and 
others  of  Chicago  joined  with  him.  Do  you  know  the  result 
of  that  scientific  fight? 

When  John  Dill  Robertson  was  appointed  Health  Com- 
missioner about  seven  years  ago  we  used  to  lose  one  baby 
child  out  of  every  seven  before  it  was  one  year  old.  That 
was  a better  record  than  most  cities.  Do  you  know  what 
pure  milk,  pure  water  and  pure  food  have  done  for  the  babies 
of  Chicago? 

We  lose  one  baby  child  today  not  out  of  every  seven, 
but  one  out  of  every  twelve.  (Applause.) 

The  death  rate  of  the  City  of  Chicago  which  was  a good 
record  for  years  was  fourteen  per  thousand  per  year,  and  for 
the  last  five  years  on  account  of  what  I have  explained  to  you 
and  some  of  the  other  remedies  that  have  been  applied  and 
scientific  living,  it  has  come  down,  down,  down,  until  Chicago 
has  the -proud  distinction  now  of  leading  the  world,  and  being 
the  healthiest  city  in  the  world,  with  eleven  per  thousand  a 
year  dying,  instead  of  fourteen  per  thousand  a year.  That 
means  that  we  are  short  a string  of  caskets  nineteen  miles 
long,  my  friends. 

I may  have  made  some  enemies  with  the  undertakers 
(laughter)  but  in  the  main  the  men  and  women  we  keep  here 
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are  voters,  and  they  are  useful  to  your  Mayor.  (Applause.) 

We  used  to  lose  twelve  people  per  day  from  tubercu- 
losis. Chicago  has  gained  in  population,  350,000  persons  in 
the  last  seven  years,  and  even  with  that  great  gain,  the  loss 
by  tuberculosis  has  been  cut  in  two,  from  twelve  to  six  per 
day,  and  I xould  go  on  down  the  line  discussing  these  sta- 
tistics acknowledged  by  the  federal  government  that  are  going 
down  in  history,  until  you  would  think  that  I,  as  Mayor  of 
the  city,  did  not*  come  here  to  welcome  you  but  was  giving 
you  a talk  that  should  go  to  a Health  Convention. 

But  my  point  is  that  in  my  opinion  you  who  deal  with  the 
eatables  and  the  foodstuffs  and  by  your  vigilance  serve  the 
people  properly  with  pure  and  healthful  food  are  just  as 
much  entitled  to  the  credit  as  John  Dill  Robertson  and  Bill 
Thompson.  (Applause.) 

I have  read  the  purposes  of  your  Organization  and  your 
principles,  and  I want  to  congratulate  your  officers  and  the 
members  of  this  Organization  for  what  you  stand  for.  I cer- 
tainly have  a much  better  understanding  of  your  Organiza- 
tion than  ’I  had  a week  or  so  ago,  or  before  I came  here.  I 
was  anxious  to  learn  of  your  activities  if  I was  to  talk  to  you 
for  a few  moments,  and  I feel  that  Chicago’s  Mayor  has  got 
some  new  partners.  We  have  all  been  working  for  the  same 
thing,  only  I didn’t  know  it  before,  so  I want  you  who  do 
business  here  to  feel  perfectly  free  to  come  to  the  Mayor’s 
office  or  to  his  home  at  any  hour  of  the  day  or  night,  that 
we  may  make  this  a better  and  greater  city  to  live  in,  and 
that  your  endeavors  and  mine,  for  the  good  of  the  people, 
may  work  in  a little  closer  harmony. 

I used  to  be  Captain  of  the  Chicago  Athletic  Association 
football  team  a good  while  ago.  One  of  your  officers  (Joseph 
C.  Borden),  sitting  beside  me  here  is  another  battler.  He 
has  won  many  prizes  in  his  athletic  activities  and  he  may 
know  even  better  than  you,  that  in  the  Chicago  Athletic  Asso- 
ciation’s endeavors  on  the  football  field,  or  in  the  track  team, 
there  was  one  great  fundamental  we  learned  first  and  that 
was  that  you  could  not  accomplish  anything  that  amounted 
to  anything  without  team  work,  one  hundred  per  cent  co- 
operation, and  that  is  what  I have  tried  to  carry  with  me  all 
the  time  since  I have  been  Mayor  of  Chicago. 

I realize  that  in  this  great  city  of  ours  (those  of  you  who 
don’t  live  here  will  pardon  the  Mayor  of  the  Windy  City  for 
saying  this)  we  have  the  greatest  people  in  the  world,  bar- 
ring no  city.  I could  prove  it  to  you  if  it  was  necessary.  I 
want  to  touch  on  a few  thoughts  more. 

A year  ago  we  organized  our  Kiddies  School  Boy  Skaters 
to  increase  athletic  activities  during  the  winter  time.  The 
Fire  Department,  at  my  request,  flooded  five  hundred  lots 
in  Chicago.  We  have  had  the  greatest  skating  in  the  last 
two  years  that  Chicago  has  ever  known.  It  is  a great,  whole- 
some, healthful  athletic  winter  exercise. 

New  York  challenged  us,  Cleveland,  Detroit  and  Pitts- 
burgh challenged  us.  We  had  trial  races.  Thirty  thousand 
school  boys  of  Chicago  responded,  and  registered  their  entry 
in  the  trial,  each  and  every  one  anxious  and  eager  that  they 
might  represent  our  city  against  these  other  cities  in  the  con- 
tests. 

These  thirty  thousand,  by  elimination,  were  reduced  to 
eighteen  boys,  and  they  got  on  the  train  and  went  East.  A 
few  of  them,  I take  it,  never  had  been  East,  and  they  skated 
in  several  different  cities.  They  skated  in  nineteen  races; 
they  won  eighteen  and  lost  one.  (Applause.) 

That  is  what  those  kiddie  school  boys  of  Chicago  did. 
Why?  Because  they  had  been  eating  good  food.  You  had 
your  part  in  that.  Our  playgrounds  had  their  part.  The 
firemen  who  sat  up  nights  and  flooded  the  lots  for  the  boys, 
five  hundred  of  them,  had  their  part. 

While  we  were  in  New  York  Mayor  Hylan  and  his 
friends  gave  a great  banquet  to  the  schoolboys  of  New  York 
and  Chicago,  after  the  races.  We  saw  at  one  end  of  the 
banquet  hall  the  Fire  Department  Band,  and  at  the  other  end 
of  the  hall  the  Police  Department  Band. 

Fitzmorris  said  to  me,  “Why  can’t  our  Police  Department 
have  a band  ^ike  they  have  in  New  York?’’  I said,  “They 
can.”  The  Fire  Department  wanted  to  know  why  they  could 
not  have  a band  and  I told  them  they  could  have  one.  We  not 
only  got  a Fire  Department  and  a Police  Department  Band, 
but  a Street  Cleaners’  Band.  They  arc  one  hundred  per  cent 
Italian  (laughter)  and  they  admitted  to  me  at  the  Pageant 
of  Progress  that  they  had  a street  cleaner  who  could  out- 
sing  Caruso  in  his  palmjest  days. 

We  not  only  have  the  bands,  but  we  have  the  enthusiasm. 
Then  came  the  bands  in  the  schools,  and  now  we  have  thirty- 
five  schoolboy  bands.  And  the  point  I want  to  make  is  this: 
while  I was  there  and  while  the  heads  of  the  departments 
were  asking  why  they  could  not  duplicate  what  New  York 
had,  they  were  also  asking  why  the  Chicago  Fire  Department 
could  not  play  the  New  York  Fire  Department  a series  of 
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FOR  BIGGER  GAINS 


Douglas  Corn  Oil  Cake  Meal 

Made  from  pure  corn  germs  by  wet  milling,  it  is  high  in 
nutritive' value, -embryo  proteins  and  fat.  It  will  absorb  about  four 
times  its  own  volume  of  water  or  buttermilk  and  make  a thick  mash. 
Just  the  thing  for  best  results  in 

CRATE  FATTENING. 

The  Field  Station  of  the  United  States  Department  of  Agricul- 
ture at  Indianapolis,  Indiana,  found  a ratio  1 of 
15  percent  Corn  Meal 
75  “ Butter  Milk 

10  “ Corn  Oil  Cake  Meal,  (Corn  Germ  Meal) 

1.62  percent  efficient  as  compared  to  1.00  percent  efficiency  with  a 
ration  of 

40  percent  Corn  Meal 
60  “ Buttermilk. 

The  ration  containing  Corn  Oil  Cake  Meal  was  the  most  efficient 
of  the  twelve  suggested  in  the  pamphlet  published  by  this  Field  Sta- 
tion. It  produced  a pound  of  gain  in  live  weight  from  2.18  lbs.  of 
grain,  or  from  8.72  lbs.  of  the  ration. 

Here  is  a feed  produced  in  the  heart  of  the  corn  belt,  a rich  corn 
germ  feed  that  will  enable  you,  Mr.  Poultry  Fattener,  to  make  bigger 
gains  and  greater  profits.  Only  a small  quantity  of  these  clean,  pure 
germs  from  a bushel  of  corn. 

Mix  it  with  other  ingredients  or  add  it  to  any  ready  ritioi 
when  it  does  not  already  contain  it,  to  get  greater  absorp- 
tion of  buttermilk  and  biggest  gains. 

Write  or  wire  for  delivered  prices,  stating  quantity 
desired. 

Feed  Department 

PENICK  & FORD,  Ltd.,  Inc. 

CEDAR  RAPIDS,  IOWA 
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baseball  games,  and  let  the  money  go  into  the  benevolent 
fund  for  the  widows  and  orphans  of  the  firemen  killed  on  duty. 

I said,  “They  can.”  We  started  last  summer  and  they 
played  the  first  series  of  games.  Although  we  have  twenty- 
three  hundred  firemen  in  Chicago,  and  three  million  people 
for  them  to  draw  upon  for  support,  after  paying  the  expenses 
of  the  New  York  team  we  put  $117,000  into  the  Benevolent 
Fund  for  the  widows  and  orphans  of  the  firemen  killed  on 
duty  in  Chicago. 

I don't  want  any  one  .from  New  York  to  feel  that  I am 
casting  any  reflections  on  the  people  of  the  city  of  New  York. 
I have  many  friends  there,  and  Mayor  Hylan  is  a great  per- 
sonal friend  of  mine.  We  have  exchanged  many  courtesies, 
and  for  nothing  in  the  world  would  I cast  reflections  on  New 
York  as  a people  or  city,  or  on  her  Mayor,  but  I have  said 
that  the  people  in  Chicago  are  the  greatest  people  in  the 
world,  and  I am  going  to  use  this  information  to  prove  my 
contention.  It  is  a matter  of  history. 

This  summer  our  boys  who  were  beaten  by  New  York 
last  summer,  went  to  New  York  to  play  as  per  the  agree- 
ment. New  York  has  seven  thousand  firemen  to  sell  the 
tickets,  and  six  million  people  to  sell  them  to,  and  after  Chi- 
cago had  responded  with  a profit  of  $117,000— net  profit — 
the  year  before,  New  York  responded  with  a net  profit  of 
$104,000,  so  I believe  I have  a right  to  say  that  the  people 
of  Chicago  are  the  most  responsive  people  in  the  world. 

We  organized  our  Police  Department  athletic  games, 
for  two  reasons,  to  make  a profit  for  their  Benevolent  Fund, 
and  to  show  the  people  of  Chicago  when  we  turned  out  seven 
hundred  and  fifty  policemen  in  their  athletic  uniforms  that 
we  had  a better  Police  Department  than  they  had*  ever  had 
in  the  history  of  Chicago.  Once  more  the  people  responded. 
Do  you  know  what  the  people  of  Chicago  paid  in  as  a net 
profit  to  the  Benevolent  Fund  for  the  Policemen  and  Fire- 
men only  a month  or  so  ago?  Our  people  turned  over  to 
them  $135,000. 

It  has  done  more  to  stimulate  our  Police  Department  to 
know  that  our  people  are  becoming  interested  in  them  and 
that  they  are  grilling  to  respect  them  if  they  give  good  service 
than  any  other  one  thing  that  has  happened  in  the  past  few 
years. 

It  is  easy  enough  to  copdemn  a policeman.  There  arc 
only  six  thousand  of  them,  and  they  are  a thin  blue  line  be- 
tween crime  and  our  three  millions  of  population.  I have 
tried  to  inspire  them  with  the  idea  that  no  matter  how  many 
politicians  try  to  tear  them  down,  to  build  themselves  up, 
and  that  their  one  duty  was  to  give  the  people  of  Chicago 
the  best  police  service  given  anywhere  in  the  world  and  that 
if  they  would  do  it  our  people  would  respond  to  them  as 
nowhere  else  on  earth. 

So  those  boys  are  fighting,  and  so  by  the  support  the 
people  give  them  and  their  widows  and  orphans  it  may  be 
that  if  any  one  of  them  is  shot  tonight  or  any  other  night, 
by  this  important  addition  of  $135,000  to  their  fund  the  boys 
have  a much  better  feeling  in  their  hearts  than  they  had 
before. 

And  I will  predict  that  before  Fitzmorris  and  Bill  Thomp- 
son Imd  the  rest  get  through  encouraging  the  policeman  you 
will  all  be  proud  of  them  for  the  service  they  give  to  you. 
And  so  all  these  things  in  making  a city  better,  greater, 
healthier,  revolve  around  team  work. 

I am  doing  my  best  to  do  my  part,  and  I know  that  every 
true  Chicagoan  becomes  more  encouraged  every  day.  I asked 
for  the  figures  and  they  show  that  Chicago  today  (and  I am 
not  a believer  in  booms)  is  almost  in  a condition  of  boom 
because  we  organized  the  Boosters’  Club  two  or  three  years 
ago.  We  have  built  and  built  on  this  foundation,  to  tell  a 
few  of  the  good  things  of  our  town  to  the  outside  world. 
Your  Mayor  is  no  exception;  he  doesn’t  lose  any  opportunity 
to  do  his  part,  and  so  the  story  has  gone  forth;  instead  of  all 
the  bad  things  being  heralded,  some  of  the  good  is  going  out 
into  the  world,  and  do  you  know  what  the  record  shows? 

Any  time  in  Chicago’s  past  history  when  we  built  a hun- 
dred million  dollars  worth  of  new  buildings  in  any  one  year 
was  considered  a boom  year.  Do  you  know  how  many  build- 
ings have  been  built  in  Chicago  in  the  last  six  months?  One 
hundred  arid  seventeen  million  dollars  worth  of  new  build- 
ings— greater  than  any  record  of  any  previous  year,  and  I am 
just  conceited  enough  to  think  we  are  just  starting. 

In  conclusion,  I want  to  thank  you  for  this  opportunity 
to  say  a few  words  to  you,  and  I again  extend  Chicago’s 
greetings  to  our  visiting  friends,  and  appeal  to  our  citizens 
to  get  into  the  team  and  battle  for  the  good  of  our  city  and 
to  make  it  pleasant  for  the  guests  and  this  great  Association. 

I thank  you.  (Applause.) 


NEW  NATIONAL  OFFICERS 


Sixteenth  Annual  Convention  Elects  Officers  for 
Ensuing  Year 


At  the  Sixteenth  Annual  Convention  of  the  National 
Poultry,  Butter  and  Egg  Association  held  at  Hotel 
Sherman  on  October  17,  1922,  the  following  officers 
were  elected  for  the  ensuing  year; 


President Henry  Pfeiffer,  Logansport,  Ind. 

1st  Vice  Pres C.  S.  Borden,  Chicago,  111. 

2nd  Vice  Pres M.  A.  Hagensick,  Des  Moines,  la. 

3rd  Vice  Pres Geo.  H.  Broeder,  St.  Louis,  Mo 

Secretary G.  Heilman,  Chicago,  111. 

Treasurer F.  A.  Kelly,  Chicago,  111. 

Executive  Committee 

L.  B.  Kilbourne Chicago,  111. 

Gus  Ludwig Jersey  City,  N.  J. 

O.  I.  Clevenger Marion,  Ohio 

R.  R.  Baer Topeka,  Kansas. 

Directors  * 

F.  G.  Urner New  York  City,  N.  Y. 

J.  F.  Grennan... Garnett,  Kansas. 

A.  F.  Thibodeau Detroit,  Mich. 

Lee  Goss Minneapolis,  Minn. 

Fred  Heger St.  Louis,  Mo. 

Gus  Schlosser Frankfort,  Ind. 

J.  O.  Boettcher.# Weimar,  Tex. 

J.  M.  Morris Philadelphia,  Pa. 

A.  E.  Mills'. Boston,  Mass. 

C.  B.  Bowen Rolfe,  Iowa. 

* State  Vice  Presidents 

Alabama — B.  R.  Martin Florence 

Arkansas — Henry  Boggs  Fayetteville 

Australia — P.  Duffy Sydney 

California — Fred  King San  Francisco 

Canada — H.  R.  Gray Montreal 

Colorado — Lester  Bear Denver 

Connecticut — James  P.  Berry Hartford 

Cuba — A.  Armand  Havana 

District  of  Columbia — W.  G.  Carter Washington 

Florida — C.  G.  Hilderly Tampa 

Kansas — W.  F.  Metz Concordia 

Louisiana — H.  Goodman New  Orleans 

Kentucky — Norman  I.  Taylor Burnside 

Maryland — Arthur  Medwedeff Baltimore 

Massachusetts — L.  E.  Chapin Boston 

Michigan — Geo.  R.  Eldredge Detroit 

Minnesota — William  Samels Minneapolis 

Mississippi — C.  W.  Scott Myrtle 

Montana — W.  F.  Henningsen Butte 

Nebraska — Geo.  E.  Clark Omaha 

New  Jersey — John  Augenblick  Newark 

New  Zealand — R.  L.  Woodhouse Auckland 

North  Dakota — R.  F.  Bridgeman Grand  Forks 

Ohio — W.  J.  Thompson Cleveland 

Oklahoma — J.  M.  Patton Lawton 

Oregon — E.  J.  Dixon Portland 

Pennsylvania — S.  S.  Daniels Philadelphia 

Rhode  Island — C.  F.  Cooper Providence 

South  Dakota — Henry  J.  Kuhle,  Jr Salem 

Tennessee — Geo.  H.  Brooks Martin 

Texas — Jeff  Brewster  Houston 

Vermont — C.  A.  Mentzer North  Williston 

Virginia — W.  B.  Clark Culpepper 

Wisconsin — S.  D.  Eckel Manitowoc 

Sergeant-At-AjTns 

Alex  Moir New  York  City,  N.  Y. 
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“100  PER  CENT  POULTRY  ROOM” 


One  of 
our  mod- 
ern freez- 
ers ready 
for  your 
poultry. 

Storage 
in  transit 
privileges 

Reason- 
able rates' 

Liberal 

advances. 

By  stor- 
ing in 
Detroit 
you  can 
reach  any 
market 
without 
height 
disad- 
vantages. 


DETROIT  REFRIGERATING  COMPANY,  Detroit,  mich. 


The  experience  of  the  1922  season  has  proven  the  worth  of  the  improved 
excelsior  pad.  Use  them  as  indicated  in  the  illustration,  six  to  the  case, 
with  new  cases,  new  honeycomb  fillers  and  flats.  Good  results  are  certain. 

H.  W.  SELLE  & CO. 

Manufacturers 

1000-1016  N.  Halsted  St.  Chicago,  111. 
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By  virtue  of  the  by-laws,  Charles  E.  McNeill  re- 
mains as  Advisory  Counsel,  and  J.  M.  Klein  becomes 
Junior  Past  President. 

New  Nominating  Committee 

. At  the  same  time  and  place,  the  following  named 
persons  were  elected  as  members  of  the  Nominating 
Committee : 

Charles  B.  Bowen Rolfe,  Iowa. 

Oscar  W.  Olson Chicago,  111. 

J.  A.  Babcock New  York  City,  N.  Y. 

J.  A.  Long Portland,  Ind. 

A.  W.  Bear Kansas  City,  Mo. 


Turkey  Raising  on  Decline 

Despite  a steady  increase  in  the  prices  producers 
have  received  for  turkeys  since  1915,  production  has 
steadily  decreased,  acording  to  figures  published  by 
the  United  States  Department  ot  Agriculture.  The 
average  price  received  during  the  four  months  October 
to  January  1915-16  was  15c  a pound.  The  average 
price  received  during  tlie  corresponding  period  in 
1920  21  was  32c  a pound.  In  1900  the  census  figures 
showed  6,594,695  turkeys  on  farms  in  the  United 
States,  while  in  1910  there  were  only  3,688,708,  and  in 
1920  there  were  3,627,028. 


Earlier  Issuance  of  Cold  Storage  Figures  Possible 

Possibility  of  earlier  release  of  the  monthly  Gov- 
ernment cold  storage  report  on  butter,  eggs,  and 
cheese  is  under  consideration  by  the  United  States 
Department  of  Agriculture.  At  present  the  depart- 
ment issues  a preliminary  report  on  the  5th  of  each 
month  based  on  telegraphic  advices  from  a large  num- 
ber of  warehousemen.  The  figures  in  this  report  tally 
so  nearly  with  those  in  the  final  report  based  upon 
figures  subsequently  mailed  in  by  the  1,200  reporting 
wareshousemen  that  it  is  thought  that  what  is  now  the 
preliminary  report  may  be  developed  as  the  final  re- 
port. 

The  speeding  up  of  the  compilations  will  depend 
upon  the  close  co-operation  of  the  trade  in  submitting 
reports  promptly  to  the  department.  In  this  the  de- 
partment has  been  promised  the  co  operation  of  the 
American  Warehousemen’s  Association  so  far  as  the 
members  of  that  organization  are  concerned,  and  ef- 
forts will  be  made  to  get  the  remaining  cold  storage 
men  to  send  in  their  reports  at  an  earlier  date  each 
month.  The  present  preliminary  report  based  on 
telegraphic  advices  will  be  made  the  final  report  if 
enough  warehousemen  can  be  induced  to  telegraph 
their  figures  so  that  the  report  issued  by  the  depart- 
ment will  be  truly  representative  of  the  situation. 
Plans  for  the  new  arrangement  are  now  being  worked 
out  and  will  be  announced  at  an  early  date.  ' 


During  the  past  six  years  the  price  of  turkeys  has 
increased  to  the  producer  more  than  100  per  cent 
while  during  the  past  twenty  years  the  number  of 
turkeys  produced  has  decreased  about  50  per  cent, 
the  Department  states. 

It  is  common  knowledge  that  turkeys  are  not 
easily  handled  for  by  nature  they  are  wanderers  and 
they  usually  give  considerable  concern  to  those  whose 
duty  it  is  to  keep  them  on  the  home  premises.  The 
almost  unconquerable  inclination  of  turkeys  to  wander 
into  the  fields  of  neighbors  has  often  caused  strained 
feelings  and  many  owners  of  flocks  have  abandoned 
the  business  of  raising  turkeys  on  that  account.  Tur- 
keys are  also  seriously  afflicted  by  a disease  known  as 
blackhead  which  has  caused  heavy  losses,  and  in  some 
instances  the  business  has  been  given  up  entirely  for 
this  reason.  These  causes  of  loss  together  with  the 
frequent  ravages  of  wild  animals  including  dogs  and 
rats,  have  all  tended  to  discoyrage  development  of 
the  industry. 

The  raising  of  turkeys  may  be  a very  profitable 
occupation  where  there  is  an  abundance  of  range, 
ample  feed,  and  reasonable  freedom  from  preying 
animals,  the  Department  states.  Even  for  those  who 
have  a limited  rapge  there  are  opportunities  for  rais- 
ing a few  turkeys  each  year  if  proper  time  and  atten- 
tion are  devoted  to  it.  The  Department  points  out 
however  the  desirability  of  those  who  enter  the  busi- 
nes  to  study  it  thoroughly  in  all  its  features* 


Financial  Man  for  Fulton 

The  trade  will  be  interested  in  knowing  tfiat 
effective  October  10th,  Mr.  Vallee  O.  Appel  joined 
the  executive  force  of  the  Fulton  Market  Cold  Storage 
Company  in  the  capacity  of  second  Vice-President  and 
Treasurer. 

Mr.  Appel  has  for  many  years  been  connected 
with  several  of  the  larger  banking  institutions  of  Chi- 
cago, and  his  addition  to  the  organization,  in  view 
of  his  experience,  should  be  of  considerable  advantage 
to  the  company.  Likewise  he  will,  no  doubt,  be  of 
considerable  assistance  to  Messrs.  Iverson  and  Bod- 
mer in  relieving  them  of  some  of  their  many  respon- 
sibilities, and  thereby  enable  more  personal  attention 
to  the  requirements  of  their  customers. 

As  his  title  implies  Mr.  Appel  will  assume  direc- 
tions of  the  company’s  finances,  and  in  addition  to 
an  interest  in  its  affairs  generally,  will  take  charge  of 
its  credits. 

Other  than  the  voluntary  resignation  of  Mr.  Cohen 
as  Treasurer  in  favor,  of  Mr.  Appel,  who  will  be  active 
in  the  administration  of  the  duties  of  Treasurer,  there 
is  no  change  in  the  personnel  of  the  company.  This 
rounding  out  of  its  organization  should  enable  the 
Fulton  Market  Cold  Storage  Company  to  better  serve 
its  customers  than  ever. 


It  is  very  difficult  to  ship  turkeys  alive  to  market 
since  the  shrinkage  is  very  heavy.  Ordinarily  turkeys 
||  do  not  eat  very  much  when  confined  and  therefore 
Ukthey  are  usually  killed  and  dressed  locally  and  then 
^shipped  to  market,  packed  in  barrels  or  boxes.  Tur- 
keys, like  chickens,  may  be  either  scalded  or  dry 
picked,  but  the  dry  picked  birds  are  preferred  in  most 
markets  because  they  keep  better  and  there  are  no 
losses  of  their  substance  by  reason  of  a great  deal  of 
the  soluble  substance  being  removed  by  soaking  in  water 
or  by  packing  in  ice.  There  are  conditions,  of  course, 
where  there  is  no  alternative  but  to  pack  the  birds 
in  ice  and  ship  them  in  barrels.  The  objection  to 
scalded-dressed  birds  does  not  obtain  to  the  same  ex- 
tent where  the  birds  are  dressed  and  sold  immediately 
to  the  consumer. 


Turkeys  mature  and  fleshen  very  much  better 
in  the  fall  when  the  atmosphere  is  crisp  and  fairly 
cold,  such  as  prevails  for  some  weeks  preceding  the 
holiday  season.  During  this  season  the  birds  are  in 
greatest  demand,  although  the  cold  storage  product 
may  be  had  at  all  seasons.  Warm  weather  during  the 
week  preceding  the  Thanksgiving  and  Christmas  hol- 
idays has  a marked  effect  on  demand  and  other  ’condi- 
tions h°ing  equal,  the  duality  of  dressed  turkevs  for 
the  holiday  market  may  be  predicted  to  a great  degree 
by  weather  conditions  during  the  fall  season. 
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Unusual  Strength 


Is  the  dominant  features  of  both  the  vertical  and  hori- 
zontal types  of  CP  Refrigerating  Machines.  Every  wearing 
part  is  built  over  strong  and  capacity  for  capacity  these 
machines  are  the  heaviest  on  the  market. 


We  have  been  building  refrigerating  machines  for  cream- 
eries and  produce  dealers  for  over  25  years  and  this  long 
experience  has  taught  us  that  the  arduous  requirements  of 
a creamery  demand  a machine  of  unusual  strength.  That’s 
why  over  5,000  users  of  CP  Refrigeration  Machines  are  uni- 
versally pleased  with  their  outfit. 

If  you  are  interested  at  all  in  refrigeration  you  should 
send  for  our  free  book  on  “CP  Refrigerating  Systems." 

Address : 


THE  CREAMERY  PACKAGE  MFG.  COMPANY 


STORE  POULTRY  WITH 


Modern  Warehouses 
Quickest  Service 
Best  Railroad  Facilities 
Reasonable  Rates 


Low  Insurance 
Financial  Strength  and 
Liberal  Advances 
A Spirit  Of  Accommodation 


CHICAGO 

COLD  STORAGE  WAREHOUSE  CO 


EDWIN  C.  GOTT 


G.  M.  WEAVER. 

Vice  President  and  General  Manager 


N.  A.  EMMERTZ 
Secretary  and  Treasurer 


GENERAL  OFFICES-1526  S.  State  St.,  Chicago,  111 
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Henry  Pfeiffer 

President  of  the  National  Poultry,  Butter  and  Egg  Association 


Perhaps  every  member'  of  the  National  Poultry, 
Butter  and  Egg  Association  knows  its  new  President, 
Henry  Pfeiffer,  of  Logansport,  Indiana.  The  Execu- 
tive Committee,  however,  is  not  taking  any  chances 
on  the  proposition  and  again  introduces  him  because 
it  is  necessary  that  he  be  known  in  every  state  of  the 
Union. 

Mr.  Pfeiffer  was  born  in  Germany  in  1866  and,  with 
his  parents,  came  to  America  at  the  age  of  15,  after 
having  attended  the  common  schools  of  Germany 
under  the  then  existing  compulsory  education  laws; 
after  locating  in  America  he  again  took  up  his  school 
work  in  the  public  schools,  of  the  State  of  Indiana  and 
continued  therein  till  the  age  of  18,  when  he  entered 
the  employ  of  Beyer  Brothers,  and  at  the  age  of  20,  he 
became  manager  of  their  business  at  Rochester,  In 
diana.  From  this  time  forward  the  firm  expanded  till 
it  had  branches  in  16  different  localities,  with  Henry 
Pfe'ffer  as  General  Manager.  In  this  capacity  he  con- 
tinued for  twenty  years  taking  the  ups  and  downs  of 
the  business  and  acquiring  that  store  of  knowledge 
wh  ch  eminently  fitted  him  for  the  enviable  position 
he  now  occupies  in  the  industry. 

.In  1915  he  severed  his  connection  with  Beyer 
Brothers  and  took  over  the  branches  at  Monti- 
cello  and  Logansport,  Indiana,  and  Gilman,  Illinois, 
which  branches  he  reorganized,  and  they  are  now 
known  as  Pfeiffer  Sales  Company,  the  Logansport 


Produce  Company  and  the  Gilman  Creamery  and 
Produce  Company.  He  is  the  principal  owner  of 
these  companies,  is  President  and  Treasurer  of  them 
all,  and  active  manager. 

This  brief  outline  of  Mr.  Pfeiffer’s  business  career 
shows  how  eminently  well  he  is  qualified  to  fill  the 
office  of  President  of  this  Associat  on. 

In  addition  to  the  business  side  of  Mr.  Pfeiffer’s  life, 
members  of  this  Association  should  know  so.nedi  ng 
of  his  domestic  and  social  sides  and  herein  w.ll  be 
found  those  elements  which  go  to  make  up  the 
“rounded  out”  American  business  man. 

Mr.  Pfeiffer  is  married  and  has  two  daughters  and 
two  sons — both  of  the  latter  engaged  in  business  with 
him.  His  home  is  at  Logansport,  Indiana.  He  is  a 
member  of  the  Methodist  Church,  is  a Mason,  an  Elk, 
a Rotarian  and  second  time  President  of  the  Ind.ana 
Egg  and  Poultry  Association. 

Mr.  Pfeiffer’s  photograph  is  on  the  front  cover. 
Look  at  that  photograph  and  then  read  between  the 
lines  in  this  brief  sketch  of  his  career. 

A well  “rounded  out”  American  business  man  is 
President  of  the  National  Poultry,  Butter  and  Egg 
Association,  and  under  his  leadership  the  Association 
must  prosper,  as  he  has  prospered. 

Mr.  Pfeiffer  will  have  a message  for  the  members 
in  th2  next  issue  of  the  Bulletin. 


What  the  National  Poultry,  Butter  and  Egg 
Association  Stands  For 

The  dissemination  of  accurate  and  reliable  inf  ormation 
among  shippers,  dealers  and  consumers  of  live  and  dressed 
poultry,  butter,  eggs,  and  of  other  food  products.  ■ . 

The  advancement  and  improvement  of  commericdl  con- 
ditions in  said  trades.  ’ 

The  fostering  and  strengthening  of  friendly  and  co- 
operative relations  between  such  merchants  in  all  parts  of  the 
United  States  and  the  securing  to  its  members  of  improved 
transportation  facilities  and  just  and  equitable  rates  and 
charges  for  the  same. 

The  education  and  guidance  of  public  opinion  in  all 
parts  of  the  United  States  to  the  point  of  securing  the  adop- 
tion of  legislation  calculated  to  foster  trade  and  safeguard 
consumers. 

To  settle  differences  between  the  several  members  and  be- 
tween members  and  non-members,  and  to  procure  uniformity 
and.  certainty  in  trade  usages,  and  of  kindred  matters  relat- 
ing thereto,  as  they  may,  from  time  to  time,  arise. 
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The  Men  Who  Know! 

PRODUCE  MEN  WHO  APPRECIATE  THE  RELATION  OF  THOROUGHNESS  IN  CARE 
AND  SERVICE  TO  THE  SALABLE  VALUE  OF  THEIR  PRODUCTS— ARE  RESERVING 

COLD  STORAGF  SPACE  FOR  THEIR 

BUTTER,  EGGS  and  POULTRY 

in  the  plants  of  the  United  States  Cold  Storage  Co.  in  Chicago  and 
the  Kansas  City  Cold  Storage  and  Warehouse  Co.  in  Kansas  City 

Because— 

In  each  of  these  plants  they  arp  assured  of  the  most  modern  and  complete  scientific  equipment  as  well  as  the  rnost  thorough  and 
constant  twenty-four  hour  service  by  COLD  STORAGE  EXPERTS. 

Both  plants  are  located  directly  on  belt  lines  — thus  guaranteeing  immediate  handling  of  all  shipments,  incoming  and  outgoing, 
direct  from  the  railroad  cars.  The  United  States  Cold  Storage  plant  is  on  the  Chicago  Junction  Railway,  which  connects  with 
every  trunk  line  entering  Chicago,  and  the  Kansas  City  Cold  Storage  and  Warehouse  Co.’s  plant  is  on  the  Kansas  City  Southern 
Railway,  which  connects  with  every  railroad  entering  Kansas  City.  This  means  a saving  of  hours  and  often  of  days  of  time. 

BETTER  RESERVE  SPACE  NOW! 

LOW  RATES  LOW  INSURANCE  REASONABLE  ADVANCES 

tfixitedStates  (5ld  Storage  (onvpatvy 

G.  D.  ALLMAN, JGeneral  Manager 

2101-2129  W.  Pershing  Road  ^ CHICAGO,  111. 

J^jvs&s  City  (old  Stor&ge&W&retvAise®. 

E.  M.  DODDS,  General  Manager 

500  E.  Third  Street  KANSAS  CITY,  MO. 


ANNOUNCEMENT 

We  are  now  located  in  our  New  Home  at  • 


1052-1054  Fulton  Market 


where  we  will  be  fully  equipped  with  every  modern  convenience  to  give  you  better  service 
than  we  have  even  rendered  in  the  past. 

]Ve  are  now  ready  to  buy  in  CARLOTS 

FRESH  DRESSED  OR  FROZEN  POULTRY 
BUTTER— EGGS— VEAL 

Our  large  outlet  enables  us  to  pay  premium  prices  on  your  stock.  Will  pay  drafts  in  full 
bill  of  lading  attached. 

WEINBERG  BROS.  & CO. 

1052-1054  Fulton  Market,  CHICAGO 

35  years  on  South  Water  Street  where  we  have  built  up  a reputation  of  the  highest  type. 
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Report  of  the  Executive  Secretary 


To  the  President,  Members  of  the  Executive  Committee 

and  Members  of  the  National  Poultry,  Butter  and 

Egg  Association : 

Gentlemen : 

I submit  herewith  a brief  report  of  the  activities 
of  the  Executive  Offices  for  the  year  ending  Septem- 
ber 30th,  1922. 

The  history  of  many  of  the  subjects  which  fol- 
low dates  back  to  my  reports  made  to  the  Fourteenth 
and  Fifteenth  Annual  Conventions,  and  these  were 
published  in  full  in  the  National  Poultry,  Butter  and 
Egg  Bulletin  for  the  months  of  November,  1920  and 
1921.  Repetition  at  this  time  will  serve  no  good  pur- 
pose. 

Membership 

During  the  year  there  were  113  new  members 
added  to  the  roster  of  the  Association,  and  there  were 
lost,  through  deaths,  delinquencies  and  resignations, 
104,  so  that  on  September  30th,  1922,  there  was  a bona 
tide  membership  of  1,174. 

During  the  year  one  application  for  membership 
was  rejected. 

Concerning  the  Association,  it  must  be  said  that 
it  is  recognized  the  country  over  as  representing  the 
poultry,  butter  and  egg  distribution  machinery  of  the 
United  States,  and  it  is  not  saying  too  much  that  its 
membership  should  include  every  person,  firm  or  cor- 
poration in  the  United  States  and  Canada,  and  this  can 
be  an  accomplished  fact  just  the  moment  every  enrolled 
member  will  make  it  his  business  to  devote  a little  of 
his  time  to  drawing  the  attention  of  the  non-members 
to  the  value  of  the  Association  to  themselves  and  to 
the  industry. 

If  the  National  Poultry,  Butter  and  Egg  Associa- 
tion is  to  serve  the  purposes  for  which  it  was  created, 
then  it  is  incumbent  upon  each  member  to  bring  in  at 
least  one  new  member  during  the  ensuing  year. 

Roster 

The  membership  roster  is  the  most  complete  and 
up-to-the-minute  one  we  have  any  knowledge  of.  It 
appears  in  the  back  pages  of  every  issue  of  the  “Bulle- 
tin” and  is  sent  to  members  monthly.  It  is  corrected 
from  time  to  time  as  members  suggest  and  it  always 
contains  names  and  addresses  of  new  members.  Mem- 
bers are  requested  to  examine  the  roster  regularly  and 
to  report  any  inaccuracies  and  indicate  any  desired 
change. 

By  means  of  this  published  roster,  members  have 
an  available  and  up-to-date  list  of  receivers  and  ship- 
pers, and  through  it,  closer  relations  amongst  members 
may  be  created. 

• Members  have  the  assurance  of  the  Executive 
Committee  that  when  a name  appears  on  the  roster,  that 
name  has  been  investigated  and  that  the  person  it  rep- 
resents has  been  vouched  for  by  at  least  two  members 
of  the  Association. 

Association  Emblem 

An  emblem  is  the  visible  sign  of  an  idea,  and  the 
idea  of  this  Association  is  honesty  and  fair  dealing.  A 
reputation  for  honesty  and  fair  dealing  is  a prerequisite 
to  membership  in  the  Association.  Emblematic  of  that 
honesty  and  fair  dealing  is  the  emblem  of  the  National 
Poultry,  Butter  and  Egg  Association ; members  are 
urged  to  use  it  on  all  stationery  and  advertising  mat- 
ter— to  let  it  go  out  into  the  country  as  a mark  of  dis- 
tinction. 


Membership  Certificates 

As  the  emblem  should  be  used  on  the  stationery  of 
each  member,  so  should  the  membership  certificate  find 
a place  in  his  office.  It  proclaims  to  the  country  his 
affiliation  with  an  Association  that  is  bound  to  foster 
the  ‘industry  of  which  he  is  a part.  It  should  hang  in 
a conspicuous  place  to  encourage  the  man  who  is 
eligible  to  join. 

The  Bulletin 

The  National  Poultry,  Butter  and  Egg  Bulletin  is 
the  official  organ  of  the  National  Poultry,  Butter  and 
Egg  Association.  It  is  not  a newspaper,  nor  a market 
reporter,  nor  a magazine — it  is  merely  a journal 
wherein  is  recorded  the  history  of  the  Association  and 
the  history  of  the  industry.  Being  a history,  it  should 
truthfully  disclose  those  experiences  upon  which  are 
founded  the  ethics  of  the  Association  and  the  ethics  of 
the  industry. 

The  inter-dependence  of  all  individuals,  all  asso- 
ciations and  all  industries  is  so  great  today  that  the 
National. Poultry,  Butter  and  Egg  Association  must 
write  its  annals  along  broader  and  deeper  lines  than  at 
any  time  heretofore,  as  its  problems  are  the  problems 
of  the  country,  and  if  it  were  to  devote  its  energies  as 
an  Association,  or  as  business  men,  and  the  pages  of  its 
journal  to  butter,  eggs  and  poultry,  to  the  exclusion  of 
the  other  great  questions  upon  which  the  industry  must 
depend,  then  it  would  soon  find  itself  occupying  an  iso- 
lated position  in  which  it  could  not  long  survive. 

It  is  the  intention  of  the  Bulletin  to  bring  to  mem- 
bers of  the  Association  the  thoughts  and  acts  of  men 
and  agencies  of  the  “.outside”  world  which  have  a bear- 
ing, direct  or  incidental,  on  the  industry — to  take  to  the 
“outside”  world  the  thoughts  and  acts  of  men  in  the 
industry,  and  through  this  interchange,  the  purposes  for 
which  the  Association  was  created  may  be  accom- 
plished. 

Practically  everything  published  in  the  Bulletin  is 
the  result  of  an  actual  experience  in  the  Executive 
Offices. 

Today  the  Bulletin  is  being  read  throughout  the 
United  States,  Canada  and  Cuba.  It  is  being  paid  for 
by  various  departments  of  State  and  Federal  Govern- 
ments and  various  universities. 

Members  are  urged  to  become  acquainted  with  the 
Bulletin  and  to  contribute  to  its  pages.  Those  who  con- 
tribute have  the  assurance  that  the  ideas  they  express 
will  find  lodgement  in  the  most  unexpected  places. 

It  must  be  borne  in  mind  that  there  are  no  jour- 
nalists assisting  in  the  publication  of  the  Bulletin,  and 
no  pretense  is  made  that  it  possesses  superior  qualifica- 
tions along  journalistic  lines.  At  the  same  time,  it  must 
be  stated  that  great  care  is  exercised  to  see  to  it  that 
nothing  appears  in  its  pages  but  what  has  foundation 
in  fact. 

The  Bulletin  lacks  a “personal  touch*,”  but  this 
could  be  easily  overcome  if  members  would  send  to  the 
Executive  Offices  brief  items  of  personal  interest,  and 
this  they  are  urged  to  do. 

The  average  number  of  Bulletins  mailed  each 
month  is  approximately  1,600. 

Educational  Department 

For  a number  of  years  the  Executive  Committee 
made  various  attempts  to  arouse  interest  on  the  part  of 
the  membership  in  the  matter  of  cold  storage  goods, 
but  was  unable  to  do  so  except  to  a very  limited  extent. 
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Butter 


tter  — POULTRY  — Eggs 

Store  in ' Chicago’s  newest,  most  progressive  cold  storage  warehouse 


Merchants  and  shippers  hold- 
ing their  goods  in  Chicago 
are  not  confined  by  freight 
charges  to  doing  business  in 
one  locality.  They  have  the 
pick  of  the  entire  market. 
Like  Kings  in  checkers,  they 
can  jump  both  ways 


The  Fulton  Market  is  as  stra- 
tegically located  in  Chicago 
as  Chicago  is  in  the  country. 
To  store  in  the  Fulton  Mar- 
ket is  to  begin  with  a great 
advantage 


In  the  heart  of  the  Fulton 
and  Randolph  Markets 
Close  to  South  Water  St.,  yet 
out  of  the  congested  Loop 
District 


Take  advantage  of  our 
Low  Insurance,  Liberal 
advances  and  Superior 
Service 


Served  by  Penna.  and 
C.  M.  & St.  P.  R.  R., 
Direct  connections  with 
a 1 1 railroads  entering 
Chicago 


Consign  cars  our  care, 
C.  M.  & St.  P.  R.  R., 
Morgan  St.  delivery 

Free  and  U.  S.  Bonded 


OUR  SERVICE  ELIMINATES  COMPETITION 

Fulton  Market  Cold  Storage  Company 

GEORGE  H.  IVERSON,  Manager  GEO.  W.  BODMER,  Asst.  Treas. 

Fulton  and  Morgan  Streets,  CHICAGO 


W eber  & Pitcher  Chicken  Coop  Dollies 


Keep  your  Coops 
off  the  floor. 

Stack  them  up  and 
move  the  pile  at 
one  time. 

Saves  time. 

Easily  handled. 


Made  of  hardwood 

Equipped  with 
easy  swivelling 

Non  C 1 o g g a b Ie 
casters 

Size  of  Dollies  2 4x 
30in. 


$3.75]Each — 1 or  100 


Send  us  your  requirements  of  your  special  Truck  Equipment. 

WEBER  & PITCHER 


Fullerton  and  Penn.  R.  R. 


DETROIT,  MICH. 
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The  last  attempt  resulted  in  the  collection  of  $1,564.03, 
which  was  contributed  by  forty-three  members.  At  a 
meeting  of  the  Executive  Committee  which  was  held  in 
June,  i922,  the  outlook  concerning  the  cold  storage 
enterprises  was  discussed  at  great  length.  The  Execu- 
tive Committee  felt  that  because  it  was  unable  to  arouse 
sutticient  interest  in  the  minds  of  the  members,  it  would 
be  better,  in  view  of  all  conditions,  to  abandon  the  plan, 
rather  than  to  have  those  who  had  contributed,  look  "to 
the  Association  for  relief,  when,  as  a matter  of  fact, 
under  the  circumstances,  relief  could  not  be  expected 
from  that  source. 

At  this  time  the  question  of  advertising  campaigns 
was  being  seriously  discussed  by  the  various  exchanges, 
and  the  Executive  Committee  instructed  me  to  refund 
ail  amounts  that  had  been  contributed,  and  to  suggest 
to  the  contributors  the  advisability  of  joining  in  on  the 
campaigns  then  being  perfected  by  the  various  ex- 
changes. This  was  done  on  June  28th.  I was  also 
instructed  to  co-operate  with  any  agencies  that  might 
undertake  advertising  campaigns.  I have  done  this. 

in  spite  of  the  fact  that  sufficient  money  could  not 
be  raised  for  the  purpose  of  conducting  an  advertising 
campaign,  the  Educational  Department  is  steadily 
growing.  At  the  present  moment  the  Executive  Offices 
have  295  files  on  live  subjects,  which  are  being  con- 
stantly used,  and  the  material  which  they  contain  is 
frequently  given  to  other  agencies.  For  a notable  ex- 
ample of  the  use  to  which  this  material  is  put,  refer- 
ence is  made  to  the  hearings  before  the  Joint  Commis- 
sion of  Agricultural  Inquiry.  This  subject  will  be 
treated  later  on  in  this  report. 

Arbitration 

In  spite  of  the  fact  that  the  arbitration  of  com- 
mercial disputes  is  conceded  to  be  the  best  method, 
members  do  not  avail  themselves  of  the  opportunities 
afforded  by  the  Association.  During  the  year,  five  re- 
quests for  arbitration  were  made  by  one  party  to  a 
controversy.  In  three  of  these  cases,  the  other  party 
refused  to  arbitrate.  Two  cases  are  now  pending. 

During  the  year  the  question  of  the  enactment  of 
a Federal  Arbitration  Law  received  the  attention  of  the 
United  States  Department  of  Commerce,  and  the  last 
word  on  the  subject  appears  in  the  National  Poultry, 
Butter  and  Egg  Bulletin  for  the  month  of  October. 
The  proposal  first  arose  at  a conference  which  was  held 
in  the  office  of  the  Secretary  of  Commerce  on  Novem- 
ber 15,  1921.  Since  then,  the  Association  has  contrib- 
uted its  fair  share  of  data  looking  toward  the  enact- 
ment of  this  law.  and  the  Executive  Offices  are  in  close 
touch  with  the  situation. 

Standardization 

The  question  of  standardization  remains  upper- 
most in  the  minds  of  those  who  have  the  best  interests 
of  the  itidustry  at  heart.  It  has  been  the  subject  of  dis- 
cussion at  all  conventions  held  in  recent  years.  It  was 
before  the  last  Congress  in  the  shape  of  H.  R.  10627, 
introduced  by  Mr.  Summers  of  Washington.  By  rea- 
son of  the  press  of  other  business,  Congress  took  no 
action.  It  is  safe  to  predict  that  it  will  come  before 
another  Congress,  and  my  best  judgment  is  that  the 
incoming  Executive  Committee  should  appoint  a strong 
committee  to  canvass  the  situation  and  be  prepared  to 
attend  before  Congress  when  the  matter  conies  on  for 
a hearing.  Assurances  have  been  given  that  hearings 
will  be  granted. 

Becadse  standardization  is  a sign  of  the  times,  it 
is  pertinent  to  inquire  whether  it  shall  come  from  the 
trade  and  be  constructed  along  practical  merchandising 
lines,  or  shall  it  be  constructed  by  Congress  along  more 


or  less  theoretical  lines?  The  trade  cannot  stand  out 
against  standardization  for  long. 

The  Executive  Offices,  through  connections  with 
various  agricultural  associations  (in  a more  or  less  dis- 
organized way,  and  by  means  of  thq  Educational  De- 
partment), have  been  preaching  standardization  along 
other  than  the  accepted  lines.  In  other  words,  the 
Executive  Offices  have  put  out  information  as  to  Qual- 
ity Production,  and  this  would  appear  to  be  the  first 
step  looking  toward  standardization.  In  the  Bulletin 
for  the  month  of  September,  Mr.  E.  F.  Murphy,  of 
the  Illinois  Agricultural  Association,  wrote  a very  in- 
teresting and  instructive  article  on  Leghorn  Hens.  This 
was  first  published  in  the  American  Poultry  Journal  for 
September. 

If  Buyers  would  buy  on  the  Quality  basis,  thereby 
encouraging  Quality  Production,  it  would  seem  that 
standardization  would  be  more  easy  of  accomplish- 
ment. 

Licensing  Handlers  of  Farm  Produce 

During  the  year,  H.  R.  10628  was  introduced  by 
Mr.  Summers  of  Washington.  This  bill  would  au- 
thorize the  Secretary  of  Agriculture  to  establish  and 
recommend  approved  trading  rules  and  business  prac- 
tices for  handlers  and  dealers  in  farm  products,  to  pro- 
vide for  a system  of  adjustment  of  disputes  and  for  the 
licensing  of  such  persons  by  means  of  a system  of  vol- 
untary registrations. 

The  matter  was  very  ably  presented  to  the  various 
State  Associations  by  Mr.  Wells  A.  Sherman,  of  the 
Department  of  Agriculture,  during  the  various  meet- 
ings last  spring. 

Fruit  and  vegetable  shippers  and  merchants  seem 
to  be  in  favor*  of  the  measure  generally,  because  of  cer- 
tain abuses  that  grew  out  of  the  cancellation  of  con- 
tracts and  for  other  reasons.  The  matter  was  watched 
very  closely  by  the  Law  and  Legislation  Committee, 
through  the  Executive  Offices. 

The  matter  will  be  before  another  Congress  and 
will  be  closely  watched. 

Shippers  Load  and  Count 

For  years  shippers  have  sought  clean  bills  of  lading 
at  the  hands  of  the  carriers  and  for  the  same  period 
carriers  have  resisted.  The  matter  has  been  before  the 
annual  conventions  of  this  Association  for  years  and 
for  the  same  length  of  time  has  been  before  the  spring 
meetings  of  the  various  State  Associations. 

Senate  Bill  2530,  to  amend  the  Bill  of  Lading  Act, 
was  introduced  in  the  United  States  Senate  by  Senator 
Pomerene  on  September  26,  1921.  Hearings  on  this 
bill  were  had  before  a subcommittee  of  the  Senate  Com- 
mittee on  Interstate  Commerce  at  Washington  on  April 
3,  1922,  at  which  I appeared  and  presented  the  recom- 
mendations of  this  Association.  That  there  is  a legiti- 
mate demand  for  a law  which  would  compel  carriers 
to  issue  clean  bills  of  lading  cannot  be  controverted. 
Some  carriers,  where  competition  is  keen,  and  others 
which  realize  the  justice  of  the  demand,  and  still  others 
which  do  not  like  the  idea  of  legislation,  are  now  issu- 
ing bills  of  lading  with  the  following  notation : “Ship- 
pers’ Load — Carrier  Count.” 

Senate  Bill  2530  was  not  reported  out  of  commit- 
tee during  the  last  session  of  Congress,  but  agitation  for 
legislation  which  will  insure  clean  bills  of  lading  will 
be  continued. 

At  this  hearing,  also,  I urged  that  where  carrier 
rules  and  regulations  compel  a shipper  to  pack  his  eggs 
in  a certain  manner,  in  a certain  package,  and  to  load 
and  stow  them  in  a car  after  a certain  method,  then, 
after  the  shipper  has  done  this,  the  carrier  should  be 
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compelled  to  give  the  shipper  a receipt  showing  in  what 
manner  he  has  complied  with  the  rules  and  regulations. 
This  presentation  was  made  in  accordance  with  instruc- 
tions given  me  at  a conference  of  egg  shippers  which 
was  held  in  Chicago  in  January  and  February,  1922. 

This  matter  will  again  be  presented  to  Congress  at 
an  opportune  time. 

,The  Tariff 

Early  in  1921  a questionnaire  was  sent  to  all  mem- 
bers asking  them  to  present  their  view  concerning  tariff 
legislation. 

The  association  was  overwhelmingly  in  favor  of  a 
protective  tariff.  Its  views  were  presented  to  Congress, 
after  which,  because  the  matter  was  in  the  hands  of 
producers,  the  Association  took  only  a passive  interest, 
at  the  same  time  co-operating  with  other  agencies  when 
called  upon.  The  last  Congress  finally  enacted  legisla- 
tion, and  the  rates,  so  far  as  they  pertain  to  this  indus- 
try, were  published  in  the  October  number  of  the  Na- 
tional Poultry,  Butter  and  Egg  Bulletin. 

Professor  Rice,  of  Cornell  University,  represented 
the  Poultry  and  Egg  Producers  in  Congress. 

Joint  Commission  of  Agricultural  Inquiry 

Perhaps  the  most  extensive  investigation  ever  con- 
ducted for  the  purpose  of  ascertaining  the  facts  con- 
cerning the  distribution  of  farm  products  from  the 
producer  to  the  consumer,  in  this  or  any  other  country, 
was  conducted  by  this  Commission,  which  had  for  its 
chairman,  Honorable  Sydney  Anderson,  of  Minnesota. 

The  Commission  derived  its  powers  under  and  by 
virtue  of  a joint  resolution  which  was  introduced  into 
the  Senate  of  the  United  States  by  Senator  Lenroot,  of 
Wisconsin,  on  April  25,  1921.  At  this  time  and  for  a 
long  time  prior  thereto,  the  farmers  of  the  United 
States  complained  bitterly  concerning  the  condition  in 
which  they  found  themselves.  Their  complaints  reached 
Congress  and  Congress  set  about,  through  the  Joint 
Commission,  to  ascertain  the  following: 

1.  The  cau'ses  for  the  present  condition  of  agri- 
culture. 

2.  The  cause  for  the  difference  between  the  prices 
of  agricultural  products  paid  to  the  producer  and  the 
ultimate  cost  to  the  consumer. 

3.  The  comparative  condition  of  industries  other 
than  agriculture. 

4.  The  relation  of  prices  of  commodities  other 
than  agricultural  products  to  such  products. 

5.  The  banking  and  financial  resources  and  cred- 
its of  the  country,  especially  as  affecting  agricultural 
credits. 

6.  The  marketing  and  transportation  facilities  of 
the  country. 

This  Association  was  particularly  interested  in 
propositions  2 and  6. 

The  Joint  Commission  commenced  hearings  on 
July  the  11th,  1921,  and  sent  its  first  report  to  President 
Harding  on  December  15th,  1921.  Growing  out  of  this 
report,  President  Harding  requested  that  Secretary 
Wallace  call  a conference  to  convene  in  Washington 
and  to  invite  to  that  conference  all  interests  having  a 
more  or  less  intimate  relation  with  agriculture.  Sec- 
retary Wallace,  called  a conference  for  January  23d, 
1922,  and  invited  your  President,  J.  M.  Klein,  to  attend 
and  represent  the  Association.  Mr.  Klein  attended,  and 
his  report  was  published  in  the  National  Poultry,  But- 
ter and  Egg  Bulletin. 

After  this,  and  on  February  13th,  1922,  I was  in- 
vited to  Washington  to  appear  before  the  Joint  Com- 
mission and  present  facts  concerning  the  transportation 
of  our  products.  In  this  matter  the  Executive  Offices 
worked  in  the  closest  harmony  with  Mr.  C.  B.  Hutch- 
ings, traffic  manager  of  the  American  Farm  Bureau 


Federation,  and  all  facts  pertinent  to  the  inquiry  were 
presented1. 

Out  of  this  hearing  grew  Part  No.  3 of  the  Com- 
mission’s report  on  “Transportation.”  This  report  is  a 
volume  of  some  600  pages-  and  contains  the  last  word 
on  the  transportation  of  farm  products.  Later  on,  and 
on  March  5,  1922,  I was  again  invited  to  attend  before 
the  Commission  on  hearings  concerning  the  distribu- 
tion of  our  products.  On  this  occasion  1 acted  as  a 
member  of  the  Advisory  Board,  Distribution  Division 
of  the  Joint  Commission,  and  on  this  occasion,  Mr. 
Alton  E.  Briggs,  former  President  of  the  Association, 
also  acted  in  the  same  capacity.  At  this  hearing  we 
presented  a report  of  some  thirty-odd  pages.  It  shows 
the  production  of  poultry  and  eggs  for  each  state  in  the 
Union  as  reported  in  the  Fourteenth  Census;  it  shows 
the  states  which  produce  a surplus  and  the  principal 
markets  to  which  that  surplus  moved ; it  shows  the 
average  price  received  by  producers  between  January 
1st,  1913,  and  January  1st,  1922;  the  average  price  re- 
ceived by  farmers  by  months  for  the  years  1913-1920, 
and  the  wholesale  prices  on  various  markets  for  the 
years  1913-1920.  The  report  further  shows  the  Vari- 
ous methods  of  .moving  poultry  and  eggs  from  the  farm 
to  the  city  distributor,  with  the  average  cost  burden 
that  attaches  on  delivery  to  the  retailer ; it  shows  the 
specifications  for  standard  egg  cases  and  poultry  boxes  ; 
it  discloses  carrier  rules  and  regulations  for  the  trans- 
portation of  eggs,  and  drew  attention  to  the  “National” 
trading  and  grading  rules. 

Considerable  space  was  devoted  to  the  cold  storage 
enterprises  and  the  necessities  for  them,  and  in  addi- 
tion thereto,  reference  was  made  to  the  Pure  Food 
Laws  and  the  so-called  Good  Egg  Laws  of  the  various 
states. 

The  inquiry  concerning  distribution  was  to  ascer- 
tain the  cause  “for  the  difference  between  the  prices  of 
agricultural  products  paid  to  the  producer  and  the  ulti- 
mate cost  to  the  consumer,”  as  per  proposition  2 above. 

At  this  hearing,  I urged,  on  behalf  of  the  members 
of  this  Association,  that  education,  and  not  legislation, 
was  needed.  I believe  that  the  farmers  of  the  country, 
for  and  on  whose  behalf  this  investigation  was  con- 
ducted, are  convinced  that  “the  spread”  in  price  be- 
tween what  they  receive  for  farm  products  and  what 
the  consumer  pays  for  the  same  products,  is  a legiti- 
mate spread,  so  far  as  this  industry  is  concerned.  I 
believe,  too,  that  the  farmers  are  convinced  that  it  is 
education  rather  than  legislation  that  is  needed,  and  this 
for  the  purpose  of  eliminating  waste  due  to  the  present 
system  of  distribution. 

Egg  Breakages 

This  question  continues  to  agitate  the  industry.  It 
became  acute  last  October  during  the  annual  conven- 
tion, when  the  carriers,  through  the  Claim  Prevention 
Department  of  the  American  Railway  Association, 
made  certain  proposals  looking  toward  the  revision  of 
the  packing,  loading,  delivery  and  inspection  rules.  At 
that  time  I appeared  at  the  hearing  and  urged,  so  far 
as  shippers  were  concerned,  that  the  matter  be  post- 
poned to  give  the  shippers  an  opportunity  to  confer  and 
to  meet  the  carrier  proposals  with  counter  proposals. 
This  arrangement  was  entered  into.  Acting  under  in- 
structions of  the  Executive  Committee,  I called  a con- 
ference of  egg  shippers  to  meet  at  Hotel  Sherman  on 
January  23d,  1922.  This  conference  was  well  attended 
and  growing  out  of  it,  counter  proposals  were  drafted. 

Afterward,  and  in  the  month  of  February,  1922, 
these  counter  proposals  were  presented  to  the  carriers 
( Continued  on  Page  29) 
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CHICAGO,  NOVEMBER,  1922 


PRESIDENT  PFEIFFER  BUSY 


Appointment  of  Standing  Committees  No  Small  Task 

President-Elect  Pfeiffer  has  taken  the  duties  of  his 
office  with  the  utmost  seriousness.  He  came  to  Chicago 
on  November  1 and  worked  till  close  to  midnight  select- 
ing the  names  of  persons  to  fill  the  various  standing 
committeeships.  Letters  to  those  selected  will  be  in  the 
mails  within  a few  days,  after  which  announcements  will 
be  made  in  the  usual  manner. 

Mr.  Pfeiffer  says  that  if  he  can  secure  the  co-operation 
of  the  persons  selected  for  the  various  committees,  he 
will  make  the  influence  of  the  National  Poultry,  Butter 
and  Egg  Association  felt  throughout  the  entire  country. 

It  is  Mr.  Pfeiffer's  intention  to  devote  a great  deal 
of  his  time  in  the  Executive  Offices  for  the  purpose  of 
familiarizing  himself  with  the  conduct  of  each  depart- 
ment and  the  department  that  he  feels  himself  especially 
fitted  to  handle  will  receive  the  most  of  his  attention. 

Here’s  hoping  that  he  will  be  qualified  to  head  the 
Educational  Department  and  teach  the  value  of  the 
“printed  page,"  as  Mr.  Van  Norman  would  say.  By  the 
way,  if  the  “printed  page"  induces  every  person  to  eat 
everything  but  eggs,  poultry  and  butter,  where  will  they 
find  room  in  their  stomachs  for  the  eggs,  poultry  and 
butter?  The  discreet  use  of  a little  printer's  ink  will  not 
enlarge  the  cubic  capacity  of  one's  stomach,  but  it  would 
induce  one  to  leave  a little  room,  after  the  prunes,  for 
instance,  for  an  egg. 

A sufficient  demand  from  the  members  might  induce 
Mr.  Pfeiffer  to  think  seriously  of  the  Educational  De- 
partment. 


THE  EDUCATIONAL  CAMPAIGN 


Quick  Action  on  the  Part  of  the  Executive  Committee 
Sets  the  Ball  Rolling 

Geo.  H.  Broeder  of  St.  Louis  and  H.  H.  Brown  of 
Philadelphia,  attention! 

At  the  Sixteenth  Annual  Convention  of  the  Na- 


tional Poultry,  Butter  and  Egg  Association,  held  in 
Chicago  on  October  17th,  both  Mr.  Broeder  and  Mr. 
Brown  stated  they  are  “fans"  on  education  and  “sold" 
to  the  proposition  that  the  facts  concerning  the  cold 
storage  of  food  should  be  taught  to  school  children. 
So  convincing  were  their  talks  on  this  proposition 
that  the  members  present  unanimously  voted  a recom 
mendation  to  the  effect  that  the  Executive  Committee 
devise  ways  and  means  to  bring  this  about.  The 
Executive  Committee  has  already  acted. 

The  great  International  Live  Stock  Exposition  will 
be  held  at  Chicago  in  December  of  the  present  year. 
Attending  this  exposition  will  be  in  the  neighborhood 
of  1,000  boys  and  g.rls  from  every  State  in  the  Union. 
Thesj  boys  and  girls  will  be  under  the  direct  super- 
vision of  Mr.  G.  L.  Noble,  Secretary  of  the  National 
Comm  tLe  on  Boys'  and  Girls'  Club  Work,  and  repre- 
sent 600,000  Boy  and  Girl  Club  members. 

t he  Executive  Secretary  of  the  National  is  a “fan" 
where  boys  and  girls  are  involved,  and  through  his 
relations  with  Mr.  Noble,  has  persuaded  Mr.  Noble  to 
turn  these  1,000  boys  and  girls  over  to  affiliated  inter 
e:  ts  of  the  National  Poultry,  Butter  and  Egg  Asso- 
ciation on  December  7th,  and  the  educational  cam- 
pa  gn  will  commence  on  that  date.  In  this  enterprise, 
Mr.  L.  B.  Kilbourne,  a member  of  the  Executive  Com- 
m.ttee  of  the  “Nat.onal,"  who  is  also  a “fan”  on  both 
of  the  propositions  involved,  is  in  active  charge  of 
the  program.  It  is  due  to  Mr.  Kilbourne’s  initiative 
that  the  proposition  can  be  put  across. 

The  program  now  in  contemplation  includes  meet- 
ing the  boys  and  girls  at  1 :30  o'clock  in  the  afternoon 
of  December  7th ; dividing  them  into  groups,  each 
group  under  the  leadership  of  competent  men ; con- 
veyance, by  means  of  taxis,/  of  the  various  groups,  to 
thj  various  cold  storage  warehouses  of  the  City  of 
Chicago;  inspection  of  the  warehouses  and  the  foods 
stored  therein ; short  talks  in  the  warehouses  concern- 
ing the  mechanical  end  of  the  cold  storage  enterprises ; 
conveyance  from  the  cold  storage  warehouse  to  Hotel 
She.  man  for  a banquet. 

At  the  banquet,  where  only  cold  storage  foods  will 
be  served,  it  is  expected  that  Mr.  J.  R.  Howard,  Presi- 
dent of  the  American  Farm  Bureau  Federation  and 
J.  H.  Pulicher,  President  of  the  American  Bankers' 
Association,  will  be  in  attendance;  there  is  also  a fair 
prospect  that  Secretary  of  Agriculture,  Wallace,  will 
attend.  Representatives  of  the  National  Poultry,  But 
ter  and  Egg  Association  will  also  be  in  attendance  and 
the  Executive  Secretary  has  been  invited  to  make  a 
short  talk.  P.  C.  Taff,  State  Club  Leader  of  Iowa, 
has  been  invited  to  act  as  toastmaster. 

After  their  visit  to  Chicago,  these  1,000  children  will 
go  home  and  write  stories  of  their  experiences.  It  is 
the  hope  of  Mr.  Kilbourne's  committee  that  prizes 
may  be  offered  for  the  best  stories  and  these  will  be 
selected  by  competent  judges,  and  due  publicity  given 
them. 

The  entire  matter  will  be  financed  by  certain  Chi- 
cago cold  storage  warehouse  companies. 

In  the  judgment  of  the  Executive  Secretary  of  the 
National  Poultry,  Butter  and  Egg  Association,  this  is 
the  most  important  enterprise  that  has  come  to  hTs 
attention  during  his  connection  with  the  Association, 
and  he  will  use  great  care  in  the  preparation  of  any- 
thing he  will  say  on  this  occasion. 

Members  of  the  National  Poultry,  Butter  and  Egg 
Association,  all  of  whom  are  vitally  interested  in  this 
matter,  and  particularly  Mr.  Broeder  of  St.  Louis  and 
Mr.  Brown  of  Philadelphia,  are  urged  to  write  to  the 
Executive  Secretary  and  tell  him  what  they  would  say 
if  they  were  to  talk  to  1,000  boys  and  girls  from  every 
State  in  the  Union,  on  -.ffite  subject  |>f  the  cold  storage 
enterprises.  [ 
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CONTROVERSIES  WITH  EXPRESS  COMPANY 


National  Poultry,  Butter  and  Egg  Association  Takes 
Steps  to  Iron  Out  Differences 

At  the  sixteenth  annual  convention  of  the  National 
Poultry,  Butter  and  Egg  Association,  recently  held  in  Chi- 
cago, considerable  discussion  took  place  regarding  certain 
practices  of  the  express  company  which  created  great 
hardships  to  express  shippers  and  receivers.  The  discus- 
sions resulted  in  a recommendation  to  the  Executive  Com- 
mittee of  the  ‘National’  that  it  should  take  steps  to  iron 
out  the  differences,  if  such  thing  were  possible.  Acting 
under  this  recommendation,  the  Executive  Secretary, 
immediately  after  the  adjournment  at  the  convention,  pre- 
sented the  various  matters  to  New  York  officials  of  the 
express  company.  A conference  of  all  interests  was  sug- 
gested for  Thursday,  November  2,  in  the  Executive 
Offices  of  the  National  Poultry,  Butter  and  Egg  Asso- 
ciation. Messrs.  Heilman,  Kelly,  Cappel  and  Combiths, 
appointed  at  the  convention,  and  J.  H.  Butler,  represent- 
ing the  express  company,  attended  the  conference.  B.  W. 
Redfearn,  representing  shippers,  also  attended  on  the 
invitation  of  the  Executive  Secretary. 

Certain  matters  in  controversy  which  have  been  of 
long  standing  were  freely  and  frankly  discussed,  with 
the  result  that  Mr.  Butler  stated  that  he  was  “sold” 
to  the^  recommendations  of  the  shippers  and  receivers 
and  that  he  would  do  his  utmost  to  see  that  the  ex- 
press company  adopted  them.  Mr.  Butler,  however, 
could  give  no  definite  answer,  but  promised  to  do  so 
within  three  weeks. 

On  certain  other  propositions,  Mr.  Butler  made  cer- 
tain recommendations  and  these  are  now  being 
weighed  by  the  representatives  of  shippers  and 
receivers. 

At  the  convention  also,  the  question  of  the  return 
of  empty  shipping  coops  was  discussed  at  great 
length.  The  Executive  Secretary  %has  handled  this 
proposition  with  the  express  company  and  on  Novem- 
ber 2nd  was  given  assurances  that  coops  would  be 
returned  to  shippers  to  care  for  the  holiday  trade. 


THE  EXECUTIVE  OFFICES 


Executive  Committee  Selects  Executive  Secretary  for 
Ensuing  Year 

Immediately  after  the  adjournment  of  the  16th  An- 
nual Convention  of  the  National  Poultry,  Butter  and 
Egg  Association,  the  Executive  Committee,  just 
elected,  met  and  ratified  and  confirmed  the  acts  and 
things  done  by  the  outgoing  Executive  Committee 
during  the  preceding  year. 

The  present  Executive  Secretary  was  retained  for 
the  coming  year  and  bonds  for  those  who  handle  the 
money  of  the  Association  arranged  for. 

New  Traffic  Manager 

Mr.  .G.  B.  Albright,  well  known  in  railroad  circles 
and  familiar  with  the  details  involved  in  the  transpor- 
tation of  Poultry,  Butter  and  Eggs,  has  been  ap- 
pointed Traffic  Manager  of  the  National  Poultry, 
Butter  and  Egg  Association  with  headquarters  at  208 
N.  Wells  Street,  Chicago. 

Mr.  Albright  fills  the  position  vacated  by  Mr. 
O’Keefe. 

New  Publication  Manager 

Harry  E.  Arkins,  formerly  with  the  Produce  Packer, 
has  severed  his  connection  with  that  publication  and 
has  become  Publication  Manager  of  the  National 


Poultry,  Butter  and  Egg  Bulletin.  Mr.  Arkins  is  well 
known  in  the  trade  and  it  is  hoped  he  will  prove  a 
valuable  asset  to  the  Association. 

Larger  Offices 

The  Association  outgrew  its  old  quarters  over  a 
year  ago,  but  due  to  conditions  then  existing  more 
suitable  quarters  were  out  of  question ; those  condi- 
tions have  somewhat  abated  and  new  quarters  have 
been  leased  in  the  same  building  and  the  Executive 
Offices  are  now  located  in  Room  310  at  208  North 
Wells  Street,  Chicago. 

The  new  offices  afford  ample  room  for  the  proper 
conduct  of  business,  are  provided  with  large  fire-proof 
vaults  for  the  care  of  valuable  papers  and  files  and 
space  has  been  provided  for  the  use  of  out  of  town 
members  who  care  to  use  it. 

One  of  the  rooms  is  large  enough  to  accommodate 
a table,  a desk,  six  chairs  and  sectional  bookcases; 
into  this  office  the  Executive  Secretary  has  placed  a 
part  of  his  private  law  library.  This  room  is  used 
also  for  Executive  Committee  meetings. 

The  Executive  Committee  invites  all  members  to 
inspect  the  new  offices  and  urges  their  use  whenever 
necessary  or  convenient. 


THE  SPEECHLESS  CONVENTION 


Up  to  the  moment,  the  Sixteenth  Annual  Conven- 
tion of  the  National  Poultry,  Butter  and  Egg  Associa- 
tion may  be  looked  upon  as  something  out  of  the  ordi- 
nary— an  innovation. 

It  was  speechless. 

In  a year  or  two  speechless  conventions  will  be 
common-place,  because  no  business  man,  who  has 
business  to  transact,  will  care  to  “sit  out”  high-brow, 
long-winded  speeches.  In  times  past,  out  of  sheer 
kindness  to  speakers,  many  of  the  members  endured 
tortures  while  attending  business  sessions,  but  as  the 
years  progressed,  the  attendance  grew  less  and  less 
till  finally  the  proverbial  corporal’s  guard  could  not 
be  mustered  and  this  created  the  necessity  for  the 
Speechless  Convention. 

The  assertion  that  the  16th  was  a “speechless”  con- 
vention, does  not  mean  that  nothing  was  said.  As  a 
matter  of  fact,  in  short  three  and  five-minute  talks  by 
members  who  attended  the  business  sessions,  more 
was  said  that  actually  moved  the  organization  machin 
erv,  than  has  be  n said  for  a good  long  time.  These 
shori  irlks  were  made  by  members  who  are  act*veh 
and  actually  engaged  in  business  and  whose  utter- 
ances must  be  given  full  faith  and  credit.  In  fact  they 
have  already  been  taken  at  face  value  by  persons  who 
believe  that  school  children  should  be  educated  con- 
cerning the  cold  storage  enterprises,  and  by  the  Ex 
press  company,  which  has  already  set  in  motion  the 
machinery  for  correcting  certain  practices. 

In  spite  of  the  fact  that  the  short  talk  by  members 
method  proved  a success  as  far  it  went,  it  must  be  said 
that  the  attendance  of  members  on  these  “short  talk” 
sessions  was  a disappointment. 

It  is  the  purpose  of  the  Association  to  make  the 
business  of  each  member  more  pleasant  and  profitable. 
Progress  in  this  direction  will  be  more  rapid  when 
the  corporal’s  guard  is  converted  into  a regiment. 

The  time  is  coming  when  the  business  sessions  of 
the  “National’s”  Annual  Convention  will  command 
standing  room  only — the  ■ high-brow,  long-winded 
speeches  for  the  17th  convention  will  be  delivered  in 
the  lobby  and  the  short  talk  by  members  sessions  will 
be  the  only  place  of  retreat. 
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ANNOUNCEMENT 

We  desire  to  announce  our  removal  to  Fulton  Market  northeast  corner 
of  May  Street  on  November  twentieth  nineteen  hundred  and  twenty  two. 

THE  PETER  FOX  SONS  CO. 

CHICAGO 

Telephone  Monroe  7200 


WM.  H.  MILLER.  Pres.  W.  F.  HERTZ,  Vlce-Pres.  H.  W.  BROWN,  Secy.-Treas. 

Eat.  1870— Inc.  1922 

H.  L.  BROWN  & SON 
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Positively  prompt  remittances  at  extreme  prices  for  all  merchantable  produce. 

Correspondence  Solicited 
953  Fulton  Market,  CHICAGO 


' ESTABLISHED  1889 

C.  H.  Weaver  & Company 

CHICAGO 

Headquarters  For 

BUTTER,  EGGS, 
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Always  Open  for  Business, 
Either  to  Buy  or  Sell 
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All  the  word  Automatic  implies 
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The  Automatic  Refrigerating  Co. 
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and  were  discussed  pro  and  con.  Afterward,  the  car- 
riers docketed  for  hearing  both  their  proposals  and  our 
counter  proposals.  The  hearings  on  these  two  pro- 
posals commenced  at  Chicago  on  July  10th  and  ter- 
minated at  Atlantic  City  on  July  20th. 

As  a result  of  these  hearings,  representatives  of 
the  carriers  gave  informal  assurances  that  many  of  our# 
contentions  would  be  acceded  to.  On  July  20th,  it  was 
understood  that  the  carriers  would  prepare  a revision  of 
the  packing,  loading  and  delivery  and  inspection  rule; 
late  in  August  or  early  in  September,  and  before  publi- 
cation would  present  it  to  the  Executive  Offices  for 
final  constructive  criticism.  Up  to  the  moment,  a copy 
of  the  revision  has  not  been  presented. 

Live  Poultry  Shippers  and  Receivers 

During  the  year  the  Live  Poultry  Committee  of 
the  Association  and  the  Executive  Offices  have  been  in 
very  close  touch  concerning  the  various  questions  that 
arose  concerning  the  handling  of  live  poultry.  The. 
nature  of  the  business  transacted  on  this  subject  is  best 
disclosed  by  the  report  of  Chairman  Patton,  which  is 
as  follows: 

“The  Live  Poultry  Committee  of  the  National 
Poultry,  Butter  and  Egg  Association,  reports  having 
had  rather  a busy  year,  and  we  believe  the  efforts  of 
this  committee  have  been  rewarded  by  at  least  some 
results. 

“Your  committee  early  in  the  year,  endeavored  to 
get  a reduction  in  the  charges  for  coops,  cartage  and 
unloading  in  New  York,  and  succeeded  in  getting  a 
reduction  from  $1.00  to  85c  per  coop.  A very  thor- 
ough investigation  was  made  with  reference  to  the 
charges  for  cartage  and  unloading,  and  due  to  the 
nature  of  the  business  and  the  method  necessary  to 
employ  in  giving  satisfactory  service  to  shippers,  your 
committee  decided  that  at  present  the  charges  were  not 
more  than  reasonable,  and  no  further  effort  has  been 
made  recently,  looking  toward  a reduction  in  these 
a further  reduction  in  these  charges. 

“The  Executive  Committee  of  the  ‘National’  and 
the  Chairman  of  the  Live  Poultry  Committee,  in  con- 
nection with  another  organization,  made  a thorough 
investigation  of  conditions  existing  in  the  New  York 
terminals,  where  poultry  is  unloaded,  during  the  month 
of  July.  This  investigation  revealed  a good  many 
things  that  should  be  corrected,  and  the  Live  Poultry 
Committee  of  the  ‘National/  or  whatever  organization 
may  undertake  this  work,  will  have  no  small  job  on 
its  hands. 

“We  believe  some  very  definite  and  aggressive 
► * work  should  be  done  to  correct  evils  that  exist  in  the 
handling  of  carlots  of  live  poultry.  Whether  the  work 
can  be  done  better  through  some  other  organization 
than  ^the  National  Poultry,  Butter  and  Egg  Associa- 
tion, is  a question  in  the  minds  of  many. 

“Action  looking  toward  a remedy  for  these  evils 
has  been  deferred  until  the  annual  meeting  of  the 
National  Poultry,  Butter  and  Egg  Association,  October 
16th  and  17th,  1922,  and  it  is  expected  that  some  plans 
will  be  perfected  for  doing  aggressive  work  along  lines 
that  will  make  a much  more  stable  and  satisfactory 
business  of  the  shipping  of  live  poultry. 

“During  the  month  of  September,  because  of  the 
railroad  situation,  the  movement  of  live  poultry  cars 
both  loaded  and  empty,  has  been  very  slow.  Business 
has  been  handicapped  because  of  a shortage  of  empty 
cars,  especially  west  of  the  Mississippi  River.  The 
Live  Poultry  Committee  has  been  in  touch  with  this 
situation,  and  through  the  Executive  Offices  in  Chi- 
cago, has  rendered  a service  in  getting  cars  moved 
that  we  feel  sure  very  few  shippers  appreciate,  or  will 
- give  credit  for.  The  movement  of  live  cars  is  being 
watched  carefully,  and  it  is  hoped  improved  conditions 
that  are  apparent  at  the  time  this  report  is  made,  will 
continue. 

“In  closing,  the  committee  wishes  to  recommend 
and  urge  that  all  shippers  of  carlots  of  live  poultry 
give  careful  attention  to  the  honesty,  and  integrity  of 
their  carmen,  and  keep  a close  check  on  their  feed 
accounts.  There  are  many  reliable  carmen,  and  there 
are  also  many  that  are  going  in  the  opposite  direction. 
Study  your  carmen,  and  retain  the  upright,  and  dis- 


Although  light  in  weight  and  low  in  price 
(I4J/2  lbs.)  the  Pioneer  Express  can  always  be 
depended  on  to  “deliver  the  goods”  safely. 

Made  of  tough  veneer,  of  well  balanced,  careful 
construction,  and  reinforced  by  strong  steel 
wires,  the  Pioneer  Express  can  be  used  and 
re-used. 


Note  the  unusually  strong  construction  of  the 
Kentucky  Kernel,  its  reinforcement  with  steel 
wires  of  great  tensile  strength,  its  sturdy,  fin- 
ished appearance. 

Years  of  usefulness  are  built  into  Kentucky 
Kernels — the  aristocrat  of  all  chicken  crates. 
Their  slightly  higher  first  cost  is  more  than 
offset  by  the  many  years  of  continuous  service 
they  render. 


Quickest  possible  deliveries  on  both  the  Pioneer 
Express  and  Kentucky  Kernel.  Sixteen  plants, 
strategically  located,  enable  us  to  make  ship- 
ments despite  car  shortage,  freight  congestion 
and  embargoes.  For  more  complete  informa- 
tion write  Department  P-1  I. 
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We  guarantee  satisfaction 

Hales  & Hunter  Co.  Cfiicago.Ill. 
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Chicago,  111. 

Please  send  me  a sample  of  RED 
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charge  all  the  others,  and  you  will  have  solved  a large 
percentage  of  the  trouble  our  business  is  having  to 
experience,  and  be  saving  money  for  yourself.” 

Live  Poultry  Cars 

One  of  the  worst  situations  which  has  come  to 
the  attention  of  the  Executive  Offices  during  the  last 
jear  grows  out  of  the  shortage  of  live  poultry  cars. 
Attention  of  the  Executive  Offices  was  first  drawn  to 
the  subject  on  September  13th.  At  that  time,  according 
to  information  which  was  disclosed  to  me,  the  situation 
of  shippers  was  desperate.  I immediately  invoked  the 
aid  of  all  outside  agencies  at  my  disposal.  These  in- 
c ud^d  the  Interstate  Commerce  Commission,  the  De- 
parimen.  of  Agriculture,  the  American  Railway  Asso- 
ciation and  the  American  Farm  Bureau  Federation. 

As  this  report  is  written,  on  October  1 1th,  the 
situa  ion  appears  to  remain  desperate.  Because  I have 
been  unable  to  confirm  all  of  the  reports  which  my  fiie 
discloses,  I deem  it  advisable  to  make  no  further  com- 
ment on  the  subject  at  this  time,  preferring  to  con- 
firm the  facts  before  drawing  conclusions.  1 may  say, 
however,  that  between  September  13th  and  October 
11th,  much  of  my  time  has  been  taken  to  relieve  the 
situation.  I would  like  very  much  to  have  this  subject 
discussed  at  the  Tuesday  sessions  of  this  convention. 

Refrigerator  Cars 

During  the  year  the  usual  seasonal  refrigerator  car 
shortage  developed.  The  Executive  Offices  rendered 
assi  tance  in  every  instance  which  was  brought  to  its 
attention.  The  question  of  refrigerator  car  distribu- 
tion will  perhaps  have  the  attention  of  the  next  Con- 
gress when  it  considers  other  railroad  legislation  which 
will  undoubtedly  come  before  it. 

The  Executive  Offices  have  studied  the  proposition 
and  have  come  to  the  conclusion  that  refrigerator  cars 
should  be  pooled,  and  as  reasons  for  such  conclusions,  I 
assign  the  following: 

The  question  of  equipping  railroads  with  refrig- 
erator cars  is  a very  serious  one.  One  of  the  principal 
drawbacks  which  confronts  the  carrier  is  that  even 
though  it  were  to  equip  itself  with  a requisite  number 
of  cars  to  care  for  the  normal  business  originating  on 
its  rails,  and  if  every  other  carrier  did  likewise,  then 
all  would  find  themselves  with  great  amounts  of  money 
tied  up  in  this  class  of  equipment,  which  would  be  idle 
most  of  the  year,  because  “freight”  which  requires  this* 
class  of  equipment  is  seasonable  (from  a territorial  or 
producing  center  standpoint)  and,  for  the  most  part, 
moves  in  one  direction.  To  conduct  the  transportation 
business  successfully  requires  loaded  .movements  in 
both  directions,  and  to  get  a loaded  movement  fo-  4 he 
return  of  the  refrigerator  car  to  the  originating  line 
wouM  require  that  it  be  loaded  with  dead  fr  i^ht,  and 
b is  claimed  that  the  loading  of  dead  freigh"  in  a re- 
frigerator car  soon  destroys  the  car  for  refrigerating 
purposes  and.  besides,  its  original  cost  prechtd^s  its  use 
for  deH  freight.  Again:  If  the  carrier  on  whose  rails 
*he  freight  originates  should  equip  itself  with  ca**s.  and 
if  the  connecting  carrier  over  whose  rails  Tie  freight 
would  fimlfy  move  failed  to  equip  itself,  then  we  would 
find  the  first  carrier  oroviding  the  equipment  for  the 
second  carrier.  In  this  case,  the  first  carrier  might 
have  a revenue  haul  of  only  fifty  miles,  while  the  sec- 
ond carrier  might  have  a haul  of  a thousand  miles.  In 
such  caces  the  first  carrier  would  coon  find  all  of  ;"s 
equipment  on  the  mils  of  its  connections  and  idtimatelv 
it  would  find  itself  worse  off  than  fV»°  ^pod  carrier 
which  owned  no  cars  of  its  p’'r*\  Thp~«  a-p  fp^  of 
the  reasons  why  carriers  hesitate  to  ^quip  with  refrig- 
erator cars,  and  to  overcome  the  difficulties  that  the 
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condition  creates  for  the  public,  the  plan  has  been  sug- 
gested of  having  all  refrigerator  cars  placed  in  a pool, 
to  be  drawn  from,  by  each  carrier,  as  occasion  requires, 
buch  a pool  would  be  drawn  from  to  move  the  apple 
crop  of  the  Northwest  at  one  season  of  the  year;  the 
fruits  and  vegetables  from  the  South,  Southwest  and 
Southeast  at  another  season,  and  from  the  dairy  pro- 
ducing sections  at  another  season.  Those  in  favor  of 
this  pian  say  that  the  needs  of  the  entire  country  could 
be  cared  for  more  economically  and  more  efficiently 
than  by  any  other  means.  Certain  objections  have  been 
made  to  the  plan,  but  I believe  it  is  being  followed  to  a 
greater  or  less  extent,  though  no  person  will  admit  it, 
and  I have  had  no  occasion  to  look  for  the  proof. 

Transportation  and  Traffic 
During*the  year  Mr.  O’Keefe  has  given  the  closest 
attention  to  transportation  and  traffic  matters.  I do  not 
know  of  a single  instance  where  any  matter  of  im- 
portance to  the  industry  at  large  has  not  been  properly 
cared  for.  The  National  Poultry,  Butter  and  Egg  Bul- 
letin contains  each  month  the  traffic  items  cared  for  in 
the  Executive  Offices,  and  it  would  be  a mere  repeti- 
tion to  recite  them  in  this  report.  It  may  not  be  amiss, 
however,  to  draw  the  attention  of  the  membership  to  a 
recommendation  made  by  the  Joint  Commission  of 
Agricultural  Inquiry.  This  recommendation  reads  as 
follows : 

“This  Commission  recommends  that,  so  far  as  pos- 
sible, carload  shipments  of  eggs  should  be  inspected  at 
point  of  origin,  so  that  the  shipper  there  may  know 
that  he  is  complying  with  the  carriers*  requirements, 
or  that  he  may  have  an  opportunity  to  improve  the 
stowing,  so  that  the  eggs  can  be  carried  safely.'* 

Other  matters,  on  this  subject  will  appear  in  the 
“Bulletin”  for  the  month  of  November. 

Traffic  Service  Department 
The  Traffic  Service  Department  of  the  Associa- 
tion was  created  by  the  Executive  Committee  on  the 
recommendations  made  at  the  fifteenth  annual  conven- 
tion. The  department  commenced  operations  in  De- 
cember, 1921,  and  at  the  present  moment,  twenty-nine 
members  of  the  Association  have  availed  themselves  of 
its  services. 

There  were  several  reasons  why  the  creation  of 
this  department  was  necessary,  amongst  which  are  the 
following : • 

In  the  first  place,  the  Association  was  caring  for 
the  larger  questions  of  traffic,  and  it  found  that  it  could 
not  do  justice  to  these  questions  unless  it  had  a more 
intimate  knowledge  of  all  the  facts  of  traffic ; another 
reason  was  that  the  Executive  Committee  believed  that 
if  a study  of  the  causes  leading  to  the  damage  of  ship- 
ments in  transit  were  to  be  made,  certain  preventive 
measures  could  be  taken  and  thus  eliminate  many  dam- 
aged shipments ; another  reason  was  that  many  mem- 
bers were  receiving  but  indifferent  attention  at  the 
hands  of  carriers  in  the  matter  of  claim  payments,  and 
that  by  reason  of  this,  members  were  being  damaged. 
It  was  also  in  the  mind  of  the  Executive  Committee 
that  the  members  of  the  Association  who  might  require 
services  along  the  lines  indicated  should  be  able  to 
procure  them  on  a reasonable  cost  basis. 

The  main  underlying  reason  which  actuated  the 
Executive  Committee  was  that  it  believed,  and  still  be- 
lieves. that  all  of  the  affairs  of  this  industry  should  be 
brought  under  one  cover,  so  that  no  matter  what  ques- 
tion might  arise,  it  could  receive  any  expert  care  and 
attention  it  might  require.  The  Executive  Committee 
adheres  particularly  to  this  latter  proposition. 

The  Traffic  Service  Department,  As  created,  is  self- 
supporting  and  the  services  being  performed  by  it  are 


You  can  get  big  gains  in 
weight  of  carlot  birds!  Why 
accept  losses  or  mediocre  gains? 
If  you  secure  less  than  700  lbs. 
average  gain  per  car,  on  long 
distance  shipments,  you  are 
obtaining  less  than  the  Purina 
average,  and  far  less  than  many 
shippers  enjoy. 


Carlot  Gainsl^O 

From  M 'I 

“Fatena” 

One  feeder  of  Purina  Chicken 
Fatena  reports  over  900  lbs. 
average  gain  on  several  cars 
shipped;  no  losses.  Another 
reports  7 cars  with  a gain  of 
over  6000  lbs.  in  one  week;  no 
losses.  Still  another  reports 
having  shipped  year  after  year 
’ with  a good  gain  on  every  single 
car  since  he  has  fed  Fatena. 
And  there  are  numerous  others 
whose  names  we  will  gladly 
send  you  on  request. 


Write  for  compete  information . 

Say  the  word  today! 

Purina  Mills 
987  Gratiot  St., 

St.  Louis,  Mo. 

Ft.  Worth  Nashville 
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BUTTER  and  EGGS 

Car  Lots  or  Less 

One  of  Chicago’s  Largest  Receivers  and  Distributors 
Correspondence  solicited 

165  West  South  Water  Street  CHICAGO,  ILL. 
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CREAMERY 
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AYRSHIRE  BRAND 

Tubs — lib.  Prints — lb.  Prints 

H.  C.  Christians  Company 

116-18  W.  Illinois  St.  CHICAGO,  ILLINOIS 

Main  Office  and  Factory,  Johnson  Creek,  Wisconsin 


PITTSBURGH 


The  greatest  industrial  city  in  the  world. 
Iron  and  glass  the  chief  products.  Population  of 
the  community  over  1,000,000. 

The  Iron  City  Produce  Company , Inc.t  is 
one  of  the  agencies  through  which  this  vast  pbpu- 
lation  obtain  their  food  supplies.  Shippers  of  farm 
produce  receive  through  this  firm  the  best  and 
^most  prompt  returns  for  consignments  of 

FRUITS,  VEGETABLES,  POULTRY 
=ECGS  AND  BUTTER= 

Our  Aim — Service  Best 

Located  in  the  heart  of  the  produce  district. 
Write  or  Wire  and  get  quick  response. 

IRON  CITY  PRODUCE  CO. 

(I  incorporated) 

56-58-60  21st  Street 

Cable  Addre..— ICPECO  PITTSBURG,  PA. 

CAPITAL,  $100,000.00 

Chas.  Muehlbonner,  Pres.  Chas.  Blickle,  Gen.  Mgr. 


ESTABLISHED  1894 

“When  You  Want  the  Coin — 

Ship  to  Coyne.” 


LIVE  AND  DRESSED  POULTRY 
CREAMERY  BUTTER 
FRESH  AND  STORAGE  EGGS 


Carlots  or  Less 


MEMBERS 

Chicago  Mercantile  Exchange 


Financial  Responsibility  Exceeds  $200,000.00 

Coyne  Brothers 

.119  W.  South  water  Street 
CHICAGO 
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being  paid  for  by  the  subscribers.  Members  in  need  of 
such  services  are  urged  to  inquire  into  the  merits  of  the 
Traffic  Service  Department  of  the  National  Poultry, 
Butter  and  Egg  Association,  and  to  avail  themselves  of 
the  opportunities  it  affords. 

Egg  Seizures 

Section  2 of  the  Federal  Food  and  Drugs  Act 
“prohibits  the  shipment  in  interstate  commerce  of  foods 
which  are  adulterated,  and  the  Bureau  of  Chemistry  of 
the  United  States  Department  of  Agriculture  holds  that 
the  prohibition  applies  to  the  shipment  in  interstate 
commerce ' of  ‘current  receipts'  or  of  ‘rejects'  from 
candling  rooms  or  any  other  grade  of  eggs  in  the  shell, 
unless  the  filthy,  decomposed  or  putrid  eggs  have  been 
removed.”  The  department  further  holds  that  “ship^ 
ments  consisting  in  whole  or  in  part  of  eggs  which  con- 
tain yolks  stuck  to  the  shell,  mouldy  eggs,  black  spots, 
mixed  rots,  addled  eggs,  black  rots  and  other  eggs 
which  are  filthy,  decomposed  or  putrid,  are  in  viola- 
tion of  the  law.” 

This  subject  first  came  to  the  attention  of  the 
Executive  Offices  in  July  of  the  present  year,  and  since 
then  I have  handled  several  such  cases,  and  from  this 
limited  experience,  I am  constrained  to  say  that  the 
practice  and  procedure  of  the  Federal  Government  in 
and  about  making  the  seizures  and  in  and  about  libeling 
for  condemnation  should  be  simplified  to  the  extent 
that  the  owner  of  the  eggs  could  appear  before  the 
proper  department  of  government  in  his  own  proper 
person  and  without  being  required  to  employ  a lawyer 
and  without  the  expenditure  of  the  sums  of  money  that 
now  seem  to  be  necessary. 

In  handling  this  class  of  business,  great  care  must 
be  used  to  see  to  it  that  false  impressions  are  not 
created  in  the  minds  of  egg  shippers.  The  mere  fact 
that,  in  my  judgment,  the  practice  and  procedure  of  the 
Federal  Government  should  be  corrected,  should  not 
lead  any  shipper  to  believe  that  he  has  a right  to  ship 
“adulterated”  eggs  in  interstate  commerce.  As  a mat- 
ter of  fact,  under  the  law,  he.  has  no  such  right,  and 
the  shipper  who  persists  in  making  such  shipments  will 
find  no  encouragement  in  this  enterprise  at  the  hands 
of  the  National  Poultry,  Butter  and  Egg  Association, 
because  it  must  be  borne  in  mind  that  this  Association 
has  stood  for  none  but  good  eggs,  clear  through  from 
the  producer  to  the  market.  Occasions,  however,  arise 
where  the  most  careful  shipper  may  be  charged  with  a 
violation  of  the  law,  when,  as  a matter  of  fact,  he  has 
violated  no  law.  This  is  the  kind  of  a shipper  the 
Association  is  interested  in,  and  it  is  for  him  that  steps 
will  be  taken  to  simplify  the  practice  and  procedure 
above  referred  to. 

Supplies 

By  reason  of  the  fact  that  all  interests  are  co- 
operating to  prevent  damage  to  shipments  in  transit  and 
that  preventive  measures  include  packages  of  peculiar 
specifications,  it  is  incumbent  upon  all  shippers  to  read 
carrier  rules  and  regulations  concerning  packages  and 
to  know  exactly  what  kind  of  packages  are  required. 
Shippers  should  procure  their  supplies  from  manufac- 
turers and  supply  houses  of  known  reputation,  and  they 
should  insist  upon  having  such  manufacturers  and  sup- 
ply houses  give  them  a guarantee  to  the  effect  that  the 
package  purchased  meets  the  full  requirements  of  the 
carrier  rules  and  regulations. 

Conclusion 

During  the  year  the  Executive  Offices  have  had 
the  utmost  co-operation  from  the  various  Standing 
Committees,  and  I cannot  recall  a single  instance  where 


a member  of  a Standing  Committee  was  appealed,  to 
that  he  did  not  heartily  respond. 

The  employees  in  tfie  Executive  Offices  are  loyal, 
willing,  earnest  workers,  and  only  one  misfortune  has 
overtaken  us,  and  that  is  the  dangerous  illness  of 
Assistant  Executive  Secretary  O'Keefe.  At  the  pres- 
ent moment  he  is  at  the  Wesley  Memorial  Hospital, 
having  undergone  two  serious  operations.  His  condi- 
tion is  extremely  serious,  though  his  physician  con- 
tinues to  repeat  that  “he  will  make  the  grade.” 

Respectfully  submitted, 

HARRISON  F.  JONES, 

Executive  Secretary . > 


AMENDMENT  TO  NATIONAL  INSPECTION 
RULES 


The  present  rule  concerning  inspection  certificates 
reads  as  follows : 

“Certificates  shall  be  issued  over  the  signature  of 
the  state  vice  president  and  the  inspector,  and  shall 
give  the  number  of  cases,  tubs  or  packages,  the  marks 
or  car  number  and  the  grade  as  made  up  from  the 
inspection  sheet,  which  latter  must  be  kept  on  record 
by  the  inspector.” 

At  the  Sixteenth  Annual  Convention  of  the  Asso- 
ciation, held  at  Hotel  Sherman  on  October  17th*.  the 
foregoing  rule  was  amended  to  read  as  follows : ':i 

“Certificates  shall  be  issued  over  the  signature  of 
the  State  Vice  President  or  his  deputy  which  deputy 
shall  be  appointed  by  the  State  Vice  President  with  the 
approval  of  the  Executive  Committee , and  ’the  inspec- 
tor and  shall  give  the  number  of  cases,  tubs  or  pack- 
ages, the  marks  or  car  number  and  the  grade  as  made 
up  from  the  inspection  sheet,  which  latter-  must-  be 
kept  on  record  by  the  inspector.” 

The  words  in  italics,  by  this  amendment,  are  added 
to  the  old  rule. 


New  Members 

At  a recent  meeting  of  the  Executive  Committee, 
applications  of  the  following  named  for  membership 

in  the  Association  were  approved.  

You  are  requested  to  keep  the  names  of  new  mem- 
bers in  mind  when  buying  or  selling:  ,n 

Titman  Egg  Company,  Massachusetts,  Boston. 
Merchants'  Dispatch  Dairy  Line,  Chicago. 

Thomas  J.  May  Co.,  New  York  City. 

Le  Roy  Produce  Company,  Le  Roy,  Minn. 

D.  W.  Tobey,  Inc.,  Texarkana,  Ark. -Tex. 

S.  Love  Kelly,  Chicago. 

M.  Uhlmann  & Co.,  Chicago. 

Bredenberg  Bros.,  Buffalo,  N.  Y. 

Bradley  & Dillon,  New  Haven,  Co'nn. 

A.  S.  Roe  & Co.,  Chicago. 

Keokuk  Box  Co.,  Keokuk,  Iowa. 

Boss  Produce  Co.,  West  Bend,  Iowa. 

North-West  Produce  Co.,  Chicago. 

I.  C.  Popper.  New  York  City.  , r%\, 

J.  E.  Hugo  Herman  Co.,  Chicago. 

Reisman  Co.,  Oskaloosa,  Iowa. 

Charles  C.  Fronfield,  Van  Wert,  Ohio.  •-* 

Clairmont  Sterlized  Egg  Co.,  Chicago. 

A.  Paul,  Jr.,  & Co.,  New  York  City. 

J.  P.  Barrett  Produce  Co.,  Chicago. 

A.  E.  McMulkin,  New  York  City.- 
A.  H.  Rehbein,  St.  Louis,  Mo. 

Oclaire  Box  & Crate  Co.,  Eau  Claire,  Wis. 

Webster  & Atlas  National  Bank  of  Boston,  Boston. 
Tite-Pack  Filler  Co.,  Chicago. 
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THEODORE  AARON 

(Inc.) 

Packers  of 

“DANDY  BRAND” 

Poultry 

Distributors  of 

R.  W.  Winster  of  Moraria,  Iowa,  the 
well  known  packers  of 

POULTRY  and  EGGS 

202  N.  Wells  St.  CHICAGO 


Willi,  S.  Harriets 
Benj.  Auerbach 


Specialize  in 
INSURANCE 


Sedgwick  S.  Vaatine 


Cold  Storage 

WORKMAN'S  COMPENSATION  INSURANCE 
LIABILITY  AND  AUTOMOBILE  INSURANCE 


Willard  C.  Coe 
Chas.  E.  Mann 


Members 
National 
Poultry 
Butter  & Egg 
Association 


1 

Holland  Butter  Co. 

121-123  W.  Austin  Ape.  CHICAGO,  ILL. 

RECEIVERS— DISTRIBUTORS 

Butter — Eggs — Cheese 

Cerrs«Mndsnc«  Rafarancaa:  National Produce  Bank,  Chicago 
Solicited  Dun9 a and  BradetreeVa 


HANCE  BROTHERS  COMPANY 
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mat.,  dont 

OVERLOOK! 


EFFICIENT  SERVICE,  CONSERVATIVE  ADVICE.  AND 
FULL  MARKFT  VALUE,  CONSIGN  YOUR  POULTRY 
TO 


Hance  Brothers  Co 

Commission  Merchants 
32  Bloom  Fit  id  Sr.INtw  Yori\  j 


o 
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WEST  WASHINGTON  MARKET 


WATSON  & KELLY 

320  W.  South  Water  St. 

Poultry,  Veal  and  Game 

CHICAGO 


F.  M.  HEGGIE 

WHOLESALE 

BUTTER— EGGS-POULTRY 
208  NORTH  WELLS  ST.  CHICAGO 


B.  W.  OTIS  & CO. 

S^ir«o"  DRESSED  POULTRY 

West  Washington  Market  New  York 

Reference:  New  York  County  Nat'!  Bank  or  any  Commercial  Agency 


EGGS 


CUTLER 


NEW  YORK 

331  Greenwich  Street 


J.  M.  Klein  dressed 


329  Washington  Street 
NEW  YORK 


POULTRY 


REFERENCES:  All  Commerical  Agencies:  National  Poultry, 
Butter  and  Egg  Association 


TO  OBTAIN  RESULTS— ADVERTISE  IN 

THE  NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 

A Direct  Advertising  Medium  Write  for  our  Advertising  Rate  Sheet 
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LEGISLATION  NOT  INDICATED 


Farmers  and  Other  Captains  of  Industry  Resolve  to 
Co-Operate 

One  of  the  most  notable  conferences  held  in  recent 
months  took  place  in  Chicago  on  October  24th.  It 
was  called  at  the  invitation  of  James  R.  Howard, 
President  of  the  American  Farm  Bureau  Federation. 
Those  in  attendance  were: 


Bernard  M.  Baruch 
Julius  Barnes 
Gov.  Frank  O.  Lowden 
Harvey  J.  Sconce 
J.  Ogden  Armour 
Thos.  E.  Wilson 
Lewis  E.  Swift 
James  B.  Forgan 
John  Puelicher 
John  J.  Mitchell 
George  Reynolds 
Frank  Wetmore 
Alexander  Legge 
Wm.  A.  Butterworth 
Wm.  Black 
John  D.  Shedd 
j.  W.  Scott 
H.  W.  Wagner 
Mark  Cresap 
Col.  A.  A.  Sprague 
J.  J.  Charles 
L.  D.  Kuppenheimer 
S.  P.  Stevens 
Percy  Miller 
Harry  S Tz 
Charles  Markham 


W.  B.  Story 
Tames  E.  Gorman 
W.  B.  Manss 
Samuel  lnsull 
B.  E.  Sunny 
John  Hardin 
E.  D.  Chassell 
Herman  H.  Hettler 
J.  L.  Kraft 
Julius  Rosenwald 
T.  S.  Merseles 
Harry  Monroe 
E.  J.  Buffington 
B.  F.  Affleck 
Robert  McDougal 
.J.  F.  Keefe 
Harrison  F.  Jones 
Calvin  Hill 
C has.  McDowell 
Everett  C.  Brown 
S.  D.  Stafford 
John  Stewart 
Victor  Lawson 
Robert  McCormick 
Samuel  Dunn 
Elmer  C.  Hole 


As  a result  of  the  conference  the  following  res6lu 
tions  were  passed  : 


“WHEREAS,  the  conditions  that  have  prevailed  in 
the  agricultural  industry  for  the  last  two  years  and 
st  11  continue  have  produced  among  farmers  of  th  ? 
United  States  a financial  distress  which  has  been  and 
must  be  still  further  communicated  to  all  industry  and 
commerce ; and  # 

“WHEREAS,  the  remedy  for  these  conditions  is 
rather  economic  than  legislative  and  should  be  the 
concern  of  all  the  country’s  business  institutions ; 
therefore,  be  it 

‘ RESOLVED,  that  we,  as  business  men,  shall  use 
our  best  efforts  so  to  present  the  facts  concerning  the 
rgr, cultural  situation  to  the  business,  transportation 
and  banking  interests  of  the  country  as  to  enlist  their 
co  operation  with  farmers’  organizations  and  other 
agencies  in  their  efforts  to  correct  these  conditions; 
and  be  it  further 


“RESOLVED,  that  it  is  the  sense  of  this  meeting 
that  as  one  means  to  this  end,  the  addresses  delivered 
today  by  Messrs.  Howard  and  Legge  should  b^ 
printed  and  given  wide  circulation ; and  be  it  further 
RESOL\  ED,  that  a committee  of  five,  with  power 
to  act,  be  appointed  to  present  to  the  Un  ted  States 
Chamber  of  Commerce,  the  Commercial  Clubs,  the 
National  trade  organizations,  Railway  Executives’ 
Committee  and  banking  institutions  the  facts  in  this 
situation  and  to  urge  that  they  acquaint  their  mem- 
bers h.ps  with  these  facts  and  with  the  acute  necessity 
of  their  co-operation  for  the  establishment  of  agricul- 
ture  on  a basis  of  sound  prosperity.” 

The  next  issue  of  the  “Bulletin”  will  have  more  to 
say  on  this  subject. 


CT*  IT  DAILY 


DECKO  fed  daily  adds  a pound  of 
fles  h at  a cost  of  4 to  7 cents  for  feed- 
ing* Would  you  buy  poultry  at  4 to  7 
cents  a lb.  and  resell  at  present  market 
values?  This  is  exactly  what  you 
achieve  when  you  feed  DECKO  daily 


One  of  the  largest  midwest  shippers  fed 
DECKO  da:ly  through  September  and 
October.  The  gains  in  weight  ran  from 
10  to  25  percent  in  4 to  6 days  feeding 
DECKO'S  daily  performance  is  what 
counts. 


DECKO  is  the  only  Fattener  that  is 
tested  every  day  of  the  year  for  standard 
quality.  It  is  fed  continuously  to  mar- 
ket fowls  at  our  own  plant  and  the  re- 
sults are  checked  up  da:ly. 


This  is  your  Guarantee  that  DECKO 
is  always  of  full  strength,  potency  and 
quality.  Feed  DECKO  daily. 

Write  or  wire  today  for  prices. 


The  Simmons  Milling  Co. 

153  W.  Water  St. 
CINCINNATI,  OHIO 
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Established  1862 

GOLDEN  & COMPANY 

Butter,  Eggs,  Poultry,  Fruits 

WASHINGTON,  D.  C. 


H.  T.  Pond  Co. 


::  ::  EGGS  AND  ::  :: 
DRESSED  POULTRY 


361  Washington  St. 

New  York  - - - - N.  Y. 

Get  in  Touch  with  Us 
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TRAFFIC  DEPARTMENT  | 


INCREASED  ICING  CHARGES 

Interstate  Commerce  Commission  Suspends  Advanced 
Icing  Charge  Applying  at  St.  Louis  and 
and  East  St.  Louis 

In  the  September  issue  of  the  Bulletin,  members  were 
informed  that  the  carriers  had  published  in  Supplement 
No.  25  to  J.  E.  Fairbank’s  National  Perishable  Protective 
Tariff  No.  1 an  advanced  charge  of  $5.50  per  ton  for  ice 
supplied  after  arrival  of  cars  on  team  tracks  of  the  Ter- 
minal Railroad  Association  of  St.  Louis  and  affiliated 
companies,  viz.,  blast  St.  Louis  Connecting  Railway,  St. 
Louis  Merchants  Bridge  Terminal  Railway,  St.  Louis 
Transfer  Railway  and  Wiggins  Ferry  Company.  The 
present  charge  is  $4.00  per  ton. 

As  a result  of  the  vigorous  protests  made  by  shippers, 
the  Interstate  Commerce  Commission  suspended  the  in- 
creased charges  until  January  13,  1923.  The  Commission 
will  investigate  the  icing  charge  which  was  published  to 
become  effective  September  15,  1922. 


Butter,  Eggs  and  Poultry  from  Texas 

Rates  from  Texas  Common  Points  and  from  the 
Dallas  and  Fort  Worth  Group,  to  eastern  markets, 
both  as  to  rates  in  themselves  as  well  as  the  basis 
have  had  considerable  prominence  during  the  past  few 


months. 

The  present,  proposed  and  lowest  combination  rates 
are  shown  below,  together  with  the  views  of  the 
Interstate  Commerce  Commission,  in  order  that  mem- 
bers will  have  a general  idea  of  the  extensive  con- 
troversy that  existed  between  the  carriers  and 


Butter,  Eggs  and  Dressed 


Present 

Lowest 
Butter  Corn- 

Proposed  bination 

Present 

Proposed 

Lowest 

Com- 

bination 

Cents 

Cents 

Cents 

Cents 

C ents 

Cents 

. .208.5 

240 

251.5 

232  5 

250.5 

261 

. .216 

249 

261.5 

240.5 

259 

270 

. .208.5 

244.5 

256.5 

232.5 

254.5 

265 

. .208.5 

242.5 

254.5 

232.5 

252.5 

263 

shippers. 


Albany,  N.  Y 

Boston.  Mass 

New  York,  N.  Y.. 

Philadelphia  Pa. . . . 

The  advanced  rates  were  published  to  become  effec- 
tive June  21,  1922.  Representatives  of  shippers  took 
serious  exceptions  and  obtained  suspension  of  the 
advanced  rates.  The  case  was  assigned  Investigation  • 
and  Suspension  Docket  No.  1586  and  the  case  was 
heard  before  an  Examiner  of  the  Interstate  Commerce 
Commission.  The  Commission  has  now  rendered  its 
report  and  has  ordered  the  advanced  schedule  of  rates 
cancelled  on  or  before  November  17,  1922. 

The  carriers  contended  that  when  the  through  pub- 
lished rates  were  first  published,  they  were  made  by 
adding  the  rates  to  and  from  East  St.  Louis  or  Chi- 
cago and  the  rate  so  ascertained  was  to  apply  through 
all  gateways.  It  will  be  observed  in  the  above  table 
of  rates,  however,  that  the  proposed  rates  are  consid- 
erably less  than  the  lowest  combination  of  rates.  Not- 
withstanding this,  the  carriers  contended  that  the  low- 
est combination  is  the  correct  basis  for  compiling 
through  rates  from  and  to  the  aforementioned  ter- 


ritories. 

In  its  report  the  Commission  said, “The  burden  rests 
with  the  carriers  to  show  that  the  cancelled  rates  are 


reasonable  and  otherwise  lawful,  that  they  are  made 
in  accordance  with  basis  of  long  standing.  Moreover, 
that  the  evidence  does  not  establish  that  these  joint 


rates  either  were  established  or  have  been  maintained 
on  the  ‘Lowest  Combination*  basis.  For  ten  years 
they  were  not  on  that  basis  and  on  June  3 and  July 
3,  1920,  reflected  such  combination  for  the  first  time, ! 
again  becoming  lower  January  15,  1922.” 

The  shippers  compared  the  proposed  rates  with  the 
rates  on  fresh  meats,  the  latter  being  lower,  and 
asserted  that  no  justification  existed  for  publishing 
higher  rates  on  butter,  eggs  and  poultry  than  on, fresh 
meat. 


Free  Return  of  Racks 

The  Transcontinental  Freight  Bureau  has  issued 
notice  advising  that  approval  of  the  western  lines  has 
been  obtained  to  provide  for  the  return  of  shippers* 
racks,  free  From  transportation  charges,  when  such 
racks  were  used  in  the  transportation  of  butter,  but 
terine,  oleomargarine,  eggs,  cheese,  dressed  poultry, 
fresh  fish,  fresh  meat  and  packing  house  products. 

The  proposed  changes  from  or  to  points  east  of  the 
Indiana-Illinois  State  Line  and  east  of  the  Mississippi 
River  and  south  of  the  Ohio  River  are  subject  to  the 
concurrence  of  Eastern  and  Southern  railroads  before 
publication. 


Reduced  Cheese  Rate 

Supplement  No.  4 to  Agent  E.  B.  Boyd  Tariff  No. 
80-D,  effective  November  20,  1922,  publishes  a carload 
rate  of  $1.35  and  less  carload  rate,  $1.53  per  100 
pounds,  on  cheese  from  Fennimore,  Wis.,  to  Memphis, 
Tenn.;  also  a carload  rate  of  $1.74  and  less  carload 
rate,  $1.9 2l/2  per  100  pounds  to  New  Orleans,  La. 


Butter  and  Eggs  to  El  Paso 

Supplement  No.  16  to  Agent  Leland  Tariff  26-W, 
effective  November  25,  1922,  establishes  a reduced  rate 
of  $1.54  per  100  pounds  to  El  Paso,  Tex.,  on  shipments 
of  butter  and  eggs  straight  or  mixed  carloads,  from  all 
points  in  Oklahoma  and  various  stations  in  Texas  on 
the  Panhandle  and  Santa  Fe  Railway. 


Rate  on  Eggs  to  Chicago 

A rate  of  94c  per  100  pounds  has  been  established 
to  apply  on  carload  shipments  of  eggs  from  Mansfield 
and  Wister,  Okla.,  to  Chicago,  111.  The  reduced  rate 
became  effective  October  26,  1922,  and  is  published  in 
Supplement  No.  18  to  Agent  Leland  Tariff  No.  34-1. 


Live  Poultry  from  Southern  Points 
The  Southern  Rate  Committee  is  handling  under 
Subject  No.  7248  an  application  filed  by  shippers  to 
establish  lower  rates  on  Live  Poultry,  carloads,  from 
Anniston,  Ala. ; Atlanta,  Bremen,  Columbus,  Cordele, 
Dalton,  Fort  Valley,  Griffin,  Jesup,  Macon,  Rome,  Tif- 
ton  and  Valdosta,  Ga.,  to  New  York  and  other  Eastern 
cities. 


Cheese 

The  Southwestern  Freight  Bureau  is  handling  under 
Subject  No.  6693  an  application  filed  by  shippers  to 
establish  reduced  rates  on  cheese  from  Gillett,  Wis., 
to  Oklahoma  and  Texas  points.  The  proposed  rates 
are  made  by  adding  5c  per  100  pounds  over  the  rate 
from  Green  Bay,  Wis. 
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WE  WANT  TURKEYS 


for  THANKSGIVING  TRADE 

“Any  Quantity” 

MERRILL  & ELDREDGE 

BUTTER-EGGS-POULTRY-CHEESE 

158-62  N.  Market  St.,  CHICAGO 


Edson  Brothers 


Established  1885 


Huttrr, 


110-112  Dock  Street 
Philadelphia  - Pennsylvania 


A.  S.  Kuhn  Co. 


WILL  PAY 
LIBERAL 


DRAFTS 


Buy— Sell 

EGGS 


FULL 

PRICES 

QUICK 

RETURNS 


208  North  Wells  Street 


CHICAGO 


ILL. 


THE  NATIONAlAPRODUCE  BANK 

or  mm  . CHICAGO 

CLARK  AND  RANDOLPH  STREETS 


TOTAL  RESOURCES 


$7,000,000.00 


OFFIERS 

EDWIN  L.  WAGNER President 

JOHN  W.  LOW.. Vice-President 

RALPH  N.  BALLOU Cashier 

H.  B.  AHRENSFELD Asst.  Cashier 

WM.  F.  GLEASON Asst.  Cashier 

CECIL  A.  EVANS Asst.  Cashier 

DIRE TORS 

JOHN  W.  LOW,  Wayne  & Low 

Fruit  & Produce  Commission  Merchants 

SAMPSON  ROGERS,  Bolles  & Rogers 

Hides  and  Wool. 

CHARLES  W.  HIGLEY,  General  Agent 

Hanover  Fire  Insurance  Co. 

W.  C.  SHURTLEFF,  Vice-Pres.  & Treas. 

Fuller- Morrisson  Co.,  Wholesale  Druggist 

F.  W.  MORF, 

C.  H.  Weaver  & Co...  Commission  Merchants. 

THOS.  C.  BLAYNEY,  President 

Riverside  State  Bank,  Riverside,  111. 

CLYDE  T.  HAYS,  Treasurer 

Beatrice  Creamery  Co. 

FREDERICK  N.  PEASE,  Western  Representative 
Williams  & Peters.  Coal. 

RALPH  N.  BALLOU,  Cashier 
EDWIN  L.  WAGNER,  President. 


Industrial 

Cold  Storage  and  Warehouse  Co. 

Philadephia,  Pa. 

Located  on  Philadelphia  & Reading  Termi- 
nal, connecting  with  all  Refrigerator  Lines. 
Bill  all  shipments  our  care,  “Philadelphia 
& Reading  Ry.  Delivery.”  No  switching 
Charges.  Unequaled  facilities  for  the  hand- 
ling of  and  caring  for  Poultry,  Butter,  and 
Eggs.  Liberal  advances.  Rates  consistent 
withthe  efficiency  of  “The  House  of  Service.” 
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LOWER  CHEESE  RATES 

Proposed  Rates  to  Apply  from  Wisconsin  Points  to 
Southern  and  Eastern  Territories 

The  Western  Trunk  Line  Committee  has  for  con- 
sideration and  is  handling  under  Subject  No.  1882-A 
an  application  filed  by  shippers  to  establish  reduced 
rates  on  cheese,  carloads,  and  less  carloads,  from 
Plymouth,  Manitowoc,  Green  Bay,  New  Richmond 
and  other  points  in  Wisconsin  to  lower  Mississippi 
Valley  Territory,  Southeastern  and  Carolina  Terri- 
tories, New  York,  and  other  points  in  Eastern  Trunk 
Line  Territories. 

The  present  and  proposed  rates  from  and  to  a few 
representative  points  are  as  follows: 

To  New  Orleans,  La. 


Present  Proposed 

From  C.  L.  * L.  C.  L.  C.  L.  L.  C.  L. 

Plymouth  $1 .72*4  $1.76  $1.6454  $1.65*4 

Manitowoc  1.72*4  1.80 54  1.6454  1.65*4 

Green  Bay  1.76*4  1.96  1.71*4  1.73*4 

New  Richmond 1.7654  2.14  1.7654  1.81*4 

To  Ohio  River  Crossings 

Present  Proposed 

From  C.  L.  L.  C.  L.  C.  L.  L.  C.  L. 

Plymouth  $0.61  $0.75  $0.61  $0.75 

Manitowoc 61  # .75  .61  .75 

Green  Bay 71  .78  .68  .83 

New  Richmond 79  .99  .79  .99 

To  New  York— All  Rail 

Present  Proposed 

From  C.  L.  L.  C.  L.  C.  L.  L.  C.  L. 

Plymouth  $1.10  $1.43  $1.09  $1.39 

Manitowoc 1.15  1.47*4  1.20  1.50 

Green  Bay  1.20  1.63  1.20  1.50 

New  Richmond 1.55*4  2.00*4  1 34  1.64 

To  New  York — Car  Ferry 

Present  Proposed 

From  C.  L.  L.  C.  L.  C.  L.  L.  C.  L. 

Plymouth  $1.03*4  $1.33*4  $1.09  $1.39 

Manitowoc  94*4  1.24*4  .94*4  1.24*4 

Green  Bay  1.01  1.33  1.01  1.33 

New  Richmond  1.5554  2.00*4  1.34  1.64 


Export  Rate  on  Eggs 

Supplement  No.  29  to  Agent  E.  B.  Boyd  Tariff  No. 
1016-A  publishes  a reduced  carload  rate  of  $1.28  to 
the  Gulf  ports  and  $1.71  per  NX)  pounds  to  Key  West 
and  Tampa,  Fla.,  on  shipments  from  Elk  City  and 
Lone  Wolf,  Okla.  The  same  tariff  also  publishes  a 
reduced  carload  rate  of  $1.28  to  the  Gulf  ports  and 
$1.61  per  100  pound  to  Key  West  and  Tampa,  Fla.,  on 
shipments  from  Mangum,  Okla. 

The  above  rates  became  effective  October  15,  1922, 
and  apply  only  on  egg  shipments  destined  to  Cuba. 


Rates  on  Butter 

St.  Louis-San  Francisco  Railway  Tariff  No.  1204-F, 
effective  October  25,  1922,  publishes  a reduced  rate  of 
75c  per  100  pounds  on  shipments  of  butter  from 
Cabool,  Mo.,  to  Memphis,  Tenn.,  when  destined  to 
points  in  Southeastern  Territory  and  moving  over  the 
rails  of  the  Frisco  beyond  Memphis  to  or  through 
Birmingham,  Ala.  The  new  rate  applies  on  shipments 
in  lots  of  10,000  pounds  or  over  and  when  consigned 
to  one  or  more  consignees  at  one  or  more  destinations. 


Egg  Cases  From  Coffeyville 
The  Western  Trunk  Line  Committee  is  handling 
under  Subject  No.  2737  an  application  to  establish  a 
reduced  carload  rate  of  32j4c  per  100  pounds  on  egg 
cases,  minimum  30,000  pounds,  from  Coffeyville,  Kan., 
to  Cottonwood  Falls,  Kan.,  and  a rate  of  33j4c  per  100 
pounds  to  Bazar,  Kan. 


If  you  own  eggs  in  Storage— 

If  you  are  a poultry  packer  or 
shipper— 

Then  you  need  ua.  (Write  or  Wire ) 

If  in  the  market  to  buy  eggs  or  dress- 
ed poultry,  and  you  are  particular  to  have 
your  orders  filled  just  right; 

Wire  or  Telephone. 

J.  H.  WHITE  & CO. 

I 955  Fulton  Mkt.  CHICAGO 

Telephone  Monroe  2500 


CANADIAN 

PRODUCE 

ASSOCIATION 

Eleventh  Annual  Convention 
January  8th  and  9th,  1923 

King  Edward  Hotel 
CITY  of  TORONTO 
Ontario 

Cordially  invite  attendance  of  all 
their  Produce  friends  from 
south  of  the  border  line. 
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I — Demurrage  and  Storage  Holidays 

■J 


For  several  years  it  has  been  a debatable  question  as 
to  wHat  is  or  is  not  a legal  holiday  in  connection*  with 
the  assessment  of  demurrage  and  storage  charges. 
After  a series  of  conferences  in  the  interest  of  uniform- 
ity, the  appended  list  of  legal  holidays  has  been  agreed 
on  by^the'Divisibn  Qf  Transportation  of  the  American 
Railway  Association,  and  the  various  demurrage 
mreaus.  In  some  cases  the  exact  date  is  not  shown,  as 
ihis  is  determined  by  the  state  or  local  authorities  each 
year.  The  list  is  subject  to  amendment  from  time  to 
time. 

January  vl,  New  Year's  Day — All  states. 

January  19,  Lee's  Birthday — In  following  states 
only:  Alabama,  Arkansas,  Florida,  Georgia,  Missis- 
sippi, North  Carolina,  South  Carolina,  Tennessee  and 
Virginia. 

February  12,  Lincoln's  Birthday — All  states  except 
Alabama,  Arizona,  Arkansas,  District  of  Columbia, 
Florida,  Georgia,  Louisiana,  Maine,  Maryland,  Massa- 
chusetts, Mississippi,  New  Hampshire,  New  Mexico, 
North  Carolina,  Rhode  Island,  South  Carolina,  Texas, 
Vermont,  Wisconsin  and  Virginia. 

1 February  22,  Washington’s  Birthday — All  states. 

February,  Mardi  Gras — In  Alabama,  Florida  (Es- 
cambia and  Santa  Rose  counties),  Louisiana  (Orleans 
Parish  cities  over  10,000). 

. April  19,  Patriot's  Day — Maine  and  Massachusetts 
only. 

April  26,  Confederate  Memorial  Day — Alabama, 
Florida,  Georgia  and  Mississippi  *>nly. 

♦-.May  30,-Memorial  Day — All  states  except  Alabama, 
.Arkansas,*. Florida,  Georgia,  Louisiana,  Mississippi. 
North  Carolina,  South  Carolina  and  Texas. 

June  3,  Jefferson  Davis'  Birthday  (Confederate  Me- 
morial Day) — In  the  following  states  only:  Alabama, 
Krkansas,  Florida,  Georgia,  * Louisiana,  Mississippi* 
South  Carolina,  Tennessee  and  Texas. 

June,  Arbor  Day— Oregon,  Nebraska,  Texas,  Utah 
ind  Wyoming.  > 

July  4,  Independence  Day — All  states.  f 

September,  first  Monday,*  Labor  Day — All  states. 

October  J 2,  Cplymbus  D,ay--All  states  except  Ala- 
bama, District  of  Columbia,  Florida,  Georgia,  Iowa, 
Maine,  Minnesota,  Mississippi,  Nevada,  North  Caro- 
lina, North  Dakota,  South  Carolina,  Tennessee,  Vir- 
ginia, Wisconsin,  South  Dakota  and  Wyoming. 

: November  ■’IT,  Armistice  Day — In  the  following 
states  only : Alabama,  Arizona,  California,  Colorado, 
Delaware,  Florida,  Illinois,  Iowa,  Kentucky,  Mary- 
land (4921  only),  Minnesota,  Montana,  Missouri,  Ne- 
braska, New  Jersey,  North  Carolina,  North  Dakota, 
Oregon,  Pennsylvania,  South  Dakota,  Tennessee, 
Texas  and  Washington. 

November,  Thanksgiving  Day — All  states. 

December  25.  Christmas  Day — All  states. 

Election  Days  and  Miscellaneous  Holidays 

November  election — Tuesday  following  first  Mon- 
day in  November  is  a holiday  in  the  following  states: 
Arizona,  California,  Delaware,  Indiana,  Alary  land, 
Michigan,  Nevv  Jersey,  New  Mexico,  New  York,  North 
Carolina.  Oregon.  Pennsylvania,  South  Carolina,  Vir- 
ginia and  West  Virginia. 

Alabama — (a)  April  13.,  Jefferson's  Birthday;  (b) 
October  2,  Fraternal  Day. 

• Arkansas — November,  General  Biennial  Election 
Day. 


Arizona — February  14,  Statehood  Day. 

California — (a)  Last  Tuesday  of  August,  ^Primary 
Election  Day;  (b)  September  8,  California  Day.  . 

Colorado — (a)  Any  general  primary  or  general  elec- 
tion day;  (b)  August  1,  Colorado  Day. 

District  of  Columbia— March  4,  Presidential  Inaug- 
uration Day. 

Florida — (a)  October  2,  Farmers'  Day ; (b)  Novem- 
ber, General  Election  Day. 

Idaho — June  15,  Pioneer  Day. 

Illinois — (a)  Day  of  election  for  House  of  Repre- 
sentatives ; (b)  November,  General  Biennial  Election 
Day. 

Indiana — General  national  or  state  election  day. 

Iowa — November,  General  Election  Day. 

Louisiana — (a)  All  general  election  days  and  local 
election  days  at  points  held ; (b)  January  8,  Battle  of 
New  Orleans  (New  Orleans  only) ; (c)  November  1, 
All  Saints'  Day. 

Maryland — (a)  March  25,  Maryland  Day;  (b)  Sep- 
tember 12,  Defenders'  t)ay. 

Minnesota — General  Biennial  Election  Day. 

Missouri — (a)  First  Tuesday  of  August  (even 
years),  Primary  Day;  (b)  November,  General  Elec- 
tion Day. 

Montana — General  election  *nd  general  primary 
days. 

Nevada — Admission  Day. 

New  Hampshire — (a)  Appointed  by  Governor,  Fast 
Day;  (b)  General  Biennial  Election  Days. 

North  Carolina— (a)  April  12,  Halifax  Declaration 
of  Independence;  (b)  May  10,  Memorial  Day;  (c)  May 
20,  Mecklenburg  Declaration  of  Independence. 

North  Dakota — November,  General  Biennial  Elec- 
tion Day. 

Oklahoma — Any  general  election  or  general  primary 
day. 

Oregon — (a)  Third  Friday  of  May,  biennially,  pri- 
mary day;  (b)  general  election  days, 

Rhode  Island — (a)  Second  Friday  of  May,  Arbor 
Day;  (b)  November — Election  Day,  Tuesday  after 
the  first  Monday,  biennially,  in  even  years. 

South  Carolina — May  10,  Memorial  Day. 

South  Dakota — General  election  and  general  pri- 
mary days. 

Tennessee— (a)  July  13,  Forrest's  Birthday;  (b) 
national,  state  and  county  election  days. 

Texas — (a)  March  2,  Texas  Independence  Day  '(b) 
April  21,  Battle  of  San  Jacinto;  (c)  general  election 
and  general  primary  days. 

LUah — July  24,  Pioneer  Day. 

Vermont — August  16,  Bennington  Battle  Day. 

Washington — General  Election  Day. 

Wyoming — General  Election  Day. 


Egg  Case  Fillers 

The  Central  Freight  Association  is  handling  under 
Subject  No.  5326  an  application  filed  by  shippers  to 
establish  reduced  rates  on  egg  case  fillers,  carloads, 
from  Chicago,  111.,  to  the  following  points: 

Buffington,  Ind 18j^c  Jeffersonville,  Ind. . .23c 

Cincinnati,  Ohio 22*4c  Logansport,  Ind 16}4c 

Crawfordsville,  Ind.. 18c  Louisville,  Ky 24}4c 

Frankfort,  Ind .17c  Muncie,  Ind 20c 

Indianapolis,  Ind.. . .23c  Terre  Haute,  Ind....l9j4c 
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ROSTER — | 

National  Poultry,  Butter  & Egg  Association 

NOTE:  Members  should  keep  in  mind  that  our  Membership  Ledgers — not  this  Roster— constitute 
the  highest  authority  regarding  every  membership.  Extra  care  is  taken  to  see  that  every  name  and 
address  is  correctly  shown  in  the  Roster.  But  in  making  corrections  and  adding  new  names  constantly 
it  happens  now  and  then  that  printers  make  new  errors  or  leave  out  names  or  addresses  inadvertently. 

| Pressure  of  work  in  the  Executive  Secretary’s  office  precludes  checking  the  Roster  with  the  Member- 

I ship  Ledgers  before  going  to  press  every  month,  though  this  is  done  as  often  as  possible. 

COLORADO 


ALABAMA 

B.  R.  Martin  & Bro.,  Box  37,  Florence. 

ARIZONA 

John  F.  Barker  Co.  Box  1380,  Phoenix. 

ARKANSAS 

McHenry  & Bryan,  Fayetteville. 

Ozark  Poultry  & Egg  Co.,  Fayetteville. 

M.  L.  Price,  Secy.,  Arkansas  Poultry  and 
Egg  Dealers  Assn.,  Fayetteville. 

D.  W.  Tobey,  Inc.,  P.  O.  Box  614,  Texar- 
kana, Ark.-Tex. 

W.  R.  White  Produce  Co.,  P.  O.  Box  262, 
Texarkana,  Ark.-Tex. 

AUSTRALIA 

P.  Duffy,  Sydney. 

CANADA 

A loom  a Produce  Co.,  Sault  Ste.  Marie, 
Ontario. 

P.  Burns  & Co.,  Calgary,  Alberta. 

Canadian  Packing  Co.,  Toronto,  Ont. 

R.  B.  Colwell,  Box  1018,  Halifax,  N.  S. 

T.  J.  Coyle  & Co.,  507  Lindsay  Bldg.,  Win- 
nipeg, Man. 

The  Wm.  Davies  Co.,  Ltd.,  Toronto,  Ont. 

Thos.  Elliott,  c|o  Dominion  Prod.  Co., 
Winnipeg,  Man. 

Gunn,  Langlois  & Co.,  Ltd.,  105  St.  Paul 
St  East,  MontreaL 

Gunn's  Limited,  West  Toronto,  Ont. 

H.  C.  Kersten,  c|o  Crescent  Cry.  Co.,  Win- 
nipeg. 

Lemon  Bros.,  Owen  Sound,  Ont.  . 

Jas.  J.  Murray,  Mgr.,  Produce  Dept.,  c|o 
The  Codville  Co.,  Ltd.,  Winnipeg,  Man. 

CALIFORNIA 

California  Poultry  Co.,  315  Washington 
St.,  San  Francisco. 

Harbaugh  & Co.,  425  Washington  St.,  San 
Francisco. 

Isleton  Produce  Co.,  109  Clay  St.,  San 
Francisco. 

King  & Layton,  310  Clay  St.,  San  Fran- 
cisco. ’ 

Makins  Produce  Co.,  310  Davis  St.,  San 
Francisco. 

McCullough  Provision  Co.,  2621  Main  St. 
San  Francisco. 

Monotti- Larimer,  250  Sacramento  St.,  San 
Francisco. 

Nye  & Nissen,  424  Clay  St.,  San  Francisco. 

Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco. 

W.  R.  Rodenberger,  325  Davis  St.,  San 
Francisco. 

Carl  Schallinger,  310  Clay  St.,  San  Fran- 
cisco. 

Wilsky  Bennett  Co.,  352  Front  St.,  San 
Francisco. 


Bear  Produce  Co.,  1515  Market  St.,  Denver. 

Green  Bros.  Fruit  & Prod.  Co.,  Market  & 
16th  Sts.,  Denver. 

PiNKErt  Bros.  Prod.  Co.,  1537  Market  St., 
Denver. 

The  Rhodes  Ranch  Egg  Co.,  1525-27  Mar- 
ket St.,  Denver. 

CONNECTICUT 

L.  C.  Bates  Co.,  46  George  St.,  New  Haven. 

P.  Berry  & Sons,  390  Windsor  St.,  Hart- 
ford. 

CUBA 

Armando  Armand  & Son,  17  Sol  St.,  Ha- 
vana. 

Frank  Bowman  Co.,  San  Ignacio  13,  P.  O. 
Box  471,  Havana. 

Bradley  & Dillon,  New  Haven. 

DISTRICT  OF  COLUMBIA 

The  Carter  Co.,  208  Tenth  St.,  N.  W., 
Washington. 

W.  G.  Carter,  c|o  Golden  & Co.,  922  Lou- 
isiana Ave.,  Washington. 

FLORIDA 

C.  G.  Hilderley,  Box  696,  Tampa. 

T.  F.  Smith,  c|o  Mutual  Produce  Ex- 
change, Jacksonville,  Fla. 

ILLINOIS 

Ernest  Apel,  209  N.  Main  St.,  Galena. 

Frank  Atlass  Prod.  Co.,  Lincoln. 

B.  & H.  Produce  Co.,  Mt.  Vernon. 

C.  F.  Bishop  & »Co.,  220  N.  Front  St., 
Quincy. 

G.  W.  Blackburn  & Co.,  Fairfield. 

Bloomington  Prod.  Co.,  Bloomington. 

II.  A.t  Burns  Prod.  Co.,  Thompsonville. 

Cappel  Garrard  Co.,  Peoria. 

Cash  Produce  House,  W.  W.  Wilderman, 
Prop.,  406  E.  Main  St.,  Belleville. 

L.  E.  Chapin,  Tampico,  111. 

E.  B.  Cleff,  Birds. 

III.  A.  Coleman,  Palmyra. 

Davis  Cleaver  Produce  Co.,  Quincy. 

Dennis  Produce  Co.,  Bowen. 

T.  E.  Dickinson,  Tuscola. 

Adolph  G.  Dohm,  Carlinville. 

Geo.  W.  Frey  Produce  Co.,  Mendota. 

C.  A.  Field  Co.,  Newton. 

Fisher  Produce  Co.,  Fisher 

Grady  Bros.,  Cuba.  * 

Frank  Grampp,  Princeton. 

L.  G.  Grampp  Prod.  Co.,  Dixon. 

H.  R.  Grant,  c|o  Collins  Produce  Co., 
Flora. 

Wm.  E.  Green,  Henry. 

E.  J.  Grossenburg,  Woodhull. 


H agist  Jett  Produce  Co.,  Box  64,  E.  St. 
Louis,  111. 

P.  O.  Hallbeck  & Son,  West  Salem. 

C.  L.  Hatfield,  Decatur. 

F.  Houser  & Son,  Lena. 

W.  A.  Joy,  119  N.  9th  St.,  Springfield. 
Kinsall  Produce  Co.,  Ridgway. 

Manning  & Manning,  Morrisonville. 

G.  E.  Merrill,  Avon. 

W.  D.  Miller  & Son,  Newton. 

Minonk  Produce  Co.,  Minonk. 

Money  Produce  Co.,  Yale. 

B.  S.  Pearsall  Butter  Co.,  51  N.  State 
St.,  Elgin. 

Peoria  Creamery  Co.,  Peoria. 

A.  D.  Perrin  & Son,  Wyanet. 

Harold  G.  Peterson,  2200  Lincoln  St., 
Evanston. 

Pioneer  Creamery  Co.,  Galesburg. 

F.  A.  Pruett  & Sons,  Third  & Monroe 
Sts.,  Kinmundy. 

^eitzel  Bros.  Sterling. 

Schwartz  & Bowman,  Stockton. 

L.  E.  Snapp  & Sons,  Inc.,  17  Mill  St., 
Georgetown. 

Sorento  Produce  Co.,  Sorento. 

Geo.  H.  Spengler,  10th  & Capitol  Ave., 
Springfield. 

W.  H.  Stanley  & Son,  Newton. 

Starr  Ice  & Produce  Co.,  Rushville. 

H.  J.  Swan  & Co.,  Fairfield. 

Sugar  Creek  Creamery  Co.,  Danville. 

E.  H.  Tam  me,  Orion. 

Jacob  Tick,  Clinton. 

P.  H.  Utterback,  Oblong. 

I.  A.  Wallins,  Inc.,  Decatur. 

II.  C.  Weinrich  & Co.,  Cambridge. 

Wenona  Produce  Co.,  Box  214,  Wenona. 

J.  F.  Williams  & Son,  Apple  River. 

J.  W.  Wilson  & Co.,  Stewardson. 

C.  C.  Wright,  McLeansboro. 
Wright-Maulding  Co.,  Dahlgren. 

A.  J.  Wrigley,  Wyoming. 

Chicago 

B.  Aaron  & Sons,  56  W.  South  Water  St. 
Theodore  Aaron,  Inc.,  204-208  N.  Wells  St. 
A man  & Enders,  132  W.  South  Water  St. 
Armour  & Co.,  Produce  Dept. 

Baer  & Woods,  326  W.  So.  Water  St. 

J.  P.  Barrett  Pro.  Co.,  208  N.  Wells  St. 
Batterman  & Koelling,  949  Fulton  Mar- 
ket. 

Beatrice  Creamery  Co.,  1526  S.  State  St. 
Bickley,  Edmunds  & Finnell,  Inc.,  216 
N.  Wells  St. 

Amos  Bird  Co.,  1314  So.  Canal  St. 

Blue  Valley  Creamery  Co.,  700  S.  Clinton 
St. 

S.  S.  Borden  Co.,  220  W.  South  Water  St. 
Bowman  & Co..  136  W.  Lake  St. 

John  L.  Brink  Co.,  166  W.  So.  Water  St. 
Brink  & Pilat,  214  W.  South  Water  St. 
Peter  Britten  Sons,  2 Fulton  Market. 

H.  L.  Brown  & Sons,  953  Fulton  Market, 
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Bickley,  Finnell  & Wimple,  Inc.,  216  N. 
Wells  SI. 

G.  W.  Bull  & Co.,  26  W.  Kinzie  St. 

Burd  Bros.,  206  W.  So.  Water  St. 

E.  F.  Busch  & Co.,  208  N.  Wells  St. 
Carnation  Milk  Products  Co.,  220  S. 

State  St. 

Cohen  & Co.,  108  W.  South  Water  St. 

H.  B.  Collins,  c|o  Swift  & Co.,  U.  S 
Yards. 

Coyne  Bros.,  119  W.  South  Water  St. 
Cromer  & Brown,  212  N.  Wells  St. 

Cudahy  Packing  Co.,  Produce  Dept., 

Harris  Trust  Bldg.  • 

Theo.  Cuny,  320  W.  South  Water  St. 
Dauber  Bros.,  1132-1134  Fulton  Market. 

Jno.  R.  Deisher  Co.,  954  Fulton  Market. 
Dittmann  & Co.,  125  N.  Union  St. 

W.  F.  Drennan  & Co.,  25  W.  Kinzie  St. 
Joseph  Dusek  Co.,  726  W.  Randolph  St. 
Wm.  Ebeling,  702  W.  Randolph  St.  j 

M.  H.  Eichengreen  & Co.,  227  N.  LaSalle 
Harry  H.  Field  & Co.,  208  N.  Wells  St. 
Finnerman  Bros.,  320  W.  So.  Water  St. 
Ford- Gustafson  & Co.,  192  N.  Clark  St. 
Peter  Fox  Sons  Co.,  168  W.  So.  Water  St. 
Gallagher  Bros.,  165  W.  South  Water  St. 
Alexander  Getz,  1016-1022  Fulton  Mkt. 
Getz  & Brodsky,  326  W.  So.  Water  St. 

I.  J.  Ginsberg,  192  N.  Clark  St. 

R.  Gerber  & Co.,  327  W.  So.  Water  St. 
Goldenberg  Bros.,  718  W.  Randolph  St. 

M.  & J.  Goldenberg,  2349  Milwaukee  Ave. 
Moses  Gray  & Co.,  160  W.  So.  Water  St. 

J.  H.  Greenhalgh  & Co.,  4403  Sheridan  Rd. 
Gridley  Maxon  Co.,  25  W.  So.  Water  St. 
Guggenheim  Bros.,  916  Fulton  Market. 

F.  M.  Heggie,  208  N.  Wells  St. 

A.  F.  Heidke  & Sons,  845  Fulton  St. 
Frank  G Heilman,  945-947  Fulton  Mkt. 

J.  E.  Hugo  Hem  man  & Co.,  225  W.  South 
Water  St. 

J.  S.  Hoffman  Company,  219-221  N. 
Franklin  St. 

Holland  Butter  Co.,  121  W.  Austin  Ave. 

W.  G.  Howard  & Co.,  229  N.  Wells  St. 
Hunter  Walton  & Co.,  35  W.  Kin*ie  St. 

S.  Katz  & Co.,  Inc.,  208  No.  Wells  St. 
Kean  & Stryker,  716  W.  Randolph  St. 

S.  Love  Kelley,  192  N.  Clark  St. 

F.  J.  L.  Kolb,  c|o  Great  A.  & P.  Tea  Co., 
2101  W.  39th  St.  ' 

Geo.  T.  Kruse  & Co.,  708  W.  Randolph  St. 
A.  S.  Kuhn  Co.,  208  N.  Wells  St. 

Lepman  & Co.,  208  N.  Wells  St. 

I.  H.  Marks  Poultry  Co.,  168  W.  So. 
Water  St. 

Max  Malter  Co.,  816  W.  Randolph  St. 
Maurice  ^Iandeville,  160  N.  Market  St. 
Wolf  Malter,  910  Fulton  Market. 

R.  Mangan  & Co.,  819  W.  Randolph  St. 
John  V.  McCarthy  Co.,  136  W.  Lake  St. 

C.  E.  McNeill  & Co.,  325  W.  So.  Water  St. 
Merrill  & Eldredge,  160  N.  Market  St. 
Geo.  Meyer  & Co.,  228  W.  South  Water  St. 
Jos.  T.  Milnarik,  136  W.  Lake  St. 

W.  S.  Moore,  206  N.  Wells  St. 

A.  M.  Mullin,  303  W.  So.  Water  St. 
Mutual  Produce  Co.,  922  Fulton  St. 
Murmann  & Karsten,  222  W.  So.  Water 
St. 

National  Egg  Co.,  160  N.  Market  St. 
National  Prod.  Co.,  208  N.  Wells  St. 

Ad.  Newman  & Son,  4420  S.  Ashland  Ave. 
O’Hearn  & Sherman,  64  S.  Water  St. 
Thos.  E.  O’Neill  Co.,  218  N.  Wells  St. 
North-West  Produce  Co.,  834  No.  Racine 
Ave. 

John  Oldenburg  Co.,  208  N.  Wells  St. 

O.  W.  Olson  Co.,  136  W.  Lake  St 


Morris  Ovson  Co.,  30  N.  Green  St. 

Oxley  & Richter  Co.,  208  N.  Wells  St. 
Pressburger  & Oldenburg,  706  W.  Ran- 
dolph St. 

G.  W.  Randall  & Co.,  211  W.  South  Water 
St. 

B.  W.  Redfearn,  208  N.  Wells  St. 

Harry  H.  Redfearn  & Co.,  208  N.  Wells 

St. 

A.  S.  Roe  & Co.,  208  N.  Wells  St. 

Ed.  Rueb  & Co.,  703  W.  Randolph  St. 

M.  P.  Rutledge,  1111-1113  Fulton  Market. 
John  Sander,  1053-1055  W.  Lake  St. 
Schrieber  & Falker,  136  W.  Lake  St. 
Schweizer  Commission  Co.,  654  W.  63rd 
St. 

John  M.  Shawhan,  136  W.  Lake  St. 

Geo.  S.  Sloan  & Sons,  62  W.  So.  Water  St. 
Snyder,  Harry,  Co.,  223  W.  So.  Water  St. 
F.  J.  Sokol,  208  N.  Wells  St. 

Spangenberg  & Co.,  48  W.  Kinzie  St. 
Standard  Commission  Co.,  329  W.  So. 
Water  St. 

Steffey  Bros.,  118  W.  So.  Water  St. 

Frank  Sweeney,  192  N.  Clark  St. 

Ed.  Ter  man  & Co.,  321  W.  So.  Water  St. 
Titman  Egg  Co.,  Inc.,  400  N.  Elizabeth  St. 
John  R.  Tyler  Co.,  208  N.  Wells  St. 

M.  Uhlmann  & Co.,  Inc.,  171  W.  So. 
Water  St. 

A.  T.  Ullmann  Co.,  1014  Fulton  St. 
Waskow  Butter  Co.,  346  W.  So.  Water  St. 
Watson  & Kelley,  320  W.  South  Water  St. 

C.  H.  Weaver  & Co.,  67  W.  South  Water 

St. 

Weinberg  Bros.  & Co.,  324  W.  South  Wa-  ' 
ter  St. 

Wendel  & Briggs,  951  Fulton  Market. 

O.  E.  Whitcomb  & Soi^,  210  W.  South 
Water  St. 

J.  H.  White  & Co.,  955  Fulton  Market. 

W.  T.  S.  White,  c|o  Morris  & Co.,  U S. 
Yards. 

Wilson  & Co.,  Prod.  Dept.,  U.  S.  Yards. 
Henry  Yepsen  & Co.,  207  N.  Wells  St. 
Zambreno  Bros.  & Co.,  918  Fulton  St. 
Zimmermann  & Smith,  336  W.  So.  Water 
St. 

INDIANA 

Adams  Produce  Co.,  203* S.  Main  St.,  Rush- 
ville.  j 

Atlass  Produce  Co.,  Lafayette. 

J.  E.  Beyer,  Rochester. 

Barefoot  Produce  Company,  Cowarw 
Bloomfield  Ice  & Produce  Co.,  Bloomfield. 
E.  E.  Bogan  Co.,  Goodland. 

E.  Braude,  Silver  Lake. 

L.  J.  Bretz,  Huntingsburg. 

Clover  Leaf  Creameries,  Huntington. 

Dearm  in  & Co.,  Odon. 

Decatur  Produce  Co.,  Decatur. 

L.  J.  Delucenay,  Ashley. 

R.  L.  Ditzler,  Huntington. 

Fear- Campbell  Co.,  Frankfort. 

Geo.  Freese’s  Sons,  Nappanee. 

Fountain  Produce  Co.,  Vecdersburg. 

F.  H.  George  & Co.,  116  W.  Columbia  St., 

Ft.  Wayne. 

D.  W.  Harris  Co.,  Green’s  Fork. 
Harris-Hardman  Co.,  Richmond. 

Havens  Bros.,  Ladoga. 

O.  L.  Hoese,  Worthington. 


Houghland  & Miller,  Boonville. 

Ideal  Poultry  & Produce  Co.,  Ft.  Wayne. 
Indiana  Produce  Co.,  Worthington. 

The  E.  R.  Jaques  Co.,  Thorntown. 

L.  E.  Jones,  Churubusco. 

J.  A.  Long,  c|o  J.  A.  Long  Co.,  Portland. 

C.  J.  Loyd  & Co.,  Greensburg. 

McLane  & Co.,  Shelbyville. 

Miami  Produce  Co.,  Peru. 

S.  Moskowitz  & Co.,  Evansville. 

Murphy  & Co.,  Princeton. 

O.  Oliver  & Son,  Madison. 

Thomas  Owens,  Angola. 

Henry  Pfau,  224  Ninth  St.,  Jasper. 

The  Pfeiffer  Sales  Co.,  Logansport. 
Riffert  Bros.,  Haubstadt. 

Sciilosser  Bros.,  Frankfort. 

Sherman  White  & Co.,  Ft.  Wayne. 

A.  B.  Stahl,  Oakland  City. 

J.  L.  Willis  & Son,  Petersburg. 

Indianapolis 

Indianapolis  Poultry  Co. 

George  M.  Rubin,  636  Washington  Ave. 
The  Wadley  Co.,  North  St.  & Canal. 

IOWA 

A.  Baird  & Son,  Lohrville. 

Bell-Jones  Co.,  Davenport. 

Boas  Produce  Co.,  West  Bend. 

Burlington  Produce  Co.,  Burlington. 
Central  City  Prod.’  Co.,  Central  City. 
Charlton  & Bowen,  Rolfe. 

Cherokee  Poultry  Co.,  Cherokee. 

J.  A.  Growth er,  Pocahontas. 

P.  M.  Dahlem,  Cascade. 

O.  Ellingson,  Webster  City. 

C.  A.  English,  Ottumwa. 

E.  J.  Farley,  Monticello. 

C.  Alvin  Fosse,  LaPorte  City. 

Tyndall  N.  Fosse,  Ridgeway. 

Gist.  McDowell  Poultry  & Egg  Co.. 
Spencer. 

M.  J.  Goodrich,  Strawberry  Point. 
Goodrich  & Gallagher,  Inc.,  Waverly. 

E.  C.  Grady,  Reinbeck. 

M.  & J.  R.  Hakes,  Laurens. 

Hanford  Produce  Co.,  Sioux  City. 

Hansen  Produce  Co.,  Maquoketa. 

F.  H.  Hatch  Co.,  Edgewood. 

Hawkeye  Produce  Co.,  Brookdale  Ave., 
Chariton. 

E.  B.  Higley  Co.,  409  S.  Federal  St.,  Mason 
City. 

T.  M.  Hooper  Produce  Co.,  Chariton. 

Hurd  Creamery  Co.,  Council  Bluffs,  Iowa. 
Independence  Produce  Co.,  Independence. 
Independent  Produce  Co.,  1801  W.  3rd  St., 

Davenport. 

Iowa  City  Produce  Co.,  Market  & Gilbert 
Sts.,  Iowa  City. 

Iowa  Grain  & Produce  Co.,  Burlington. 
Carl  T.  Irish,  Montour. 

Jensen’s  Creamery  Co.,  Coon  Rapids. 

W.  E.  Keeney,  Clarinda. 

Wm.  H.  Lapp,  c]o  Ames  Produce  Co., 
Ames. 

A.  R.  Loomis  & Son,  Fort  Dodge. 

Lovett  & Davis  Prod.  Co.,  Manchester. 

S.  W.  Mahon,  Sigourney. 

Marshalltown  Produce  Co.,  213  Market 
St.,  Marshalltown. 

Merchants  Produce  Exchange,  Meservey. 
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J.  D.  Minium,  Clear  Lake. 

John  Morrell  & Co.,  Ottumwa. 

E.  G.  Morse,  Mason  City. 

Nagle  Bros.  Poultry  Co.,  Marcus. 

Mt.  Pleasant  Produce  Co.,  Mt.  Pleasant. 

J.  H.  Neil  Creamery  Co.,  Tama. 

Newton  Produce  Co.,  Newton. 

G.  W.  Nicholson  & Co.,  Grand  Tunction. 
Nickles  & Son,  Cory  don. 

Northern  Iowa  Produce  Co.,  McGregor. 

W.  L.  Ogden  & Co.,  305  Pearl  St.,  Sioux 
City. 

W.  B.  Parrott  Co.,  Manning.  ! 

Peterson  Bros.,  6th  Ave.  & River  Front, 
Clinton. 

Reisman  Co.,  Oskaloosa,  Iowa. 

W.  S.  Reister  & Son,  Washington. 

Fred  Reum  & Co..  218  W.  Water  St., 
Decorah. 

H.  S.  Rhynsburger,  9th  Ave.,  E.,  Oska- 
loosa. 

R.  D.  Smith,  Swea  City. 

St.  Ansgar  Produce  Co.,  St.  Ansgar. 
Scheil'El  Produce  Co.,  Ossian. 

Siiotwell  & Co.,  Des  Moines. 

Sciireiber  Projuce  Co.,  West  Bend. 

J.  A.  Shannon  & Son,  Iowa  Falls. 

Shel  on  Produce  Co.,  Sheldon. 

J.  A.  Silver  & Co.,  Stockport. 

A.  P.  Sondergaard  & Co.,  Mason  City. 

Union  Produce  Co , Lorimor. 

E.  B.  Wade,  West  Liberty. 

Waverly  Produce  Co.,  Waverly. 

Wayne  F.  Waller,  Garner. 

Wescott  & Winks,  Sumner. 

Wilson  Shotwell  Co.,  Perry. 

R.  W.  Winsler,  Moravia. 

Woldum  Produce  Co.,  Decorah. 

KANSAS 

M.  N.  Alexander  & Co.,  Fort  Scott. 
Beatrice  Creamery  Co.,  Topeka. 

The  Belle  Springs  Cry.  Co.,  Abilene. 

The  Blue  Valley  Packing  Co.,  Marys- 
ville. 

J.  E.  Brewer,  Box  226,  Abilene. 

Coghill  Commission  Co.,  Iola. 

Concordia  Creamery  Co.,  Concordia. 
Ellsworth  Prod.  Co.,  Ellsworth. 

Farmers’  Produce  Co.,  Burlington. 

J.  F.  Grennan  Prod.  Co.,  Garnett. 

Hanna  Poultry  & Egg  Co.,  Goffs. 

H.  C.  Hoerman,  Linn. 

T.  Jensen  & Bros.,  Emporia. 

Kansas  Egg  & Poultry  Co.,  Hillsboro. 
Kansas  Ice  & Storage  Co.,  Salina. 

A.  S.  Kininmonth  & Co.,  Winfield. 
Latham  & Sons,  Ottawa. 

M.  McMahon,  Beattie. 

Merritt- Schwier  Creamery  Co.,  Great 
Bend. 

The  Metz  Packing  Co.,  Concordia. 

Paden  & Thompson,  Lyons. 

Sauna  Poultry  Co.,  Salina. 

Scantun  Bros.,  Pratt. 

Seymour  Packing  Co.,  Topeka. 

Stewart  Poultry  Co.,  Valley  Falls. 

Topeka  Packing  Co.,  Topeka. 

A.  Trout,  Melvern. 

S.  C.  Walker  & Son  Pro.  Co.,  Smith  Cen- 
ter. 

H.  G.  Ward  Produce  Co.,  Glasco. 


KENTUCKY 

American  Butter  & Cheese  Co.,  Louisville. . 
E.  Bowers  Co.,  Paducah. 

N.  F.  Brent,  Paris. 

Davidson  Bros.,  Inc.,  Glasgow. 

C.  G.  GaultProd.  Co.,  Maysville. 

S.  H.  Grinstead  Co.,  Lebanon. 

Harrojsburg  Ice  & Produce  Co.,  Harrods- 
burg. 

Hawkins,  Smith,  Toohey  & Co.,  Shelby- 
ville. 

S.  F.  Holcomb,  Murray.  Branches  at  Hol- 
low Rock,  Tenn.,  and  Parsons.  Tenn. 
Hulen-Toops  Co.,  Bowling  Green. 

Maloney  Davidson  Co.,  128  E.  Jefferson, 
Louisville. 

Miller  Bros.  & Co.,  Owensboro. 

Leon  Renaker,  Winchester. 

Geo.  P.  Taylor  Co.,  Burnside. 

Alva  West,  Mgr.  Star  Produce  Co.,  Mays 
ville. 

J.  P.  Wright,  Salt  Lick. 

H.  Wilson  & Co.,  Fords  ville. 

Harvey  J.  Z wicker,  Gen.  Mgr.  Frank  Feh. 
Cold  Storage  Co.,  Louisville. 

LOUISIANA 

Leon  Frank,  Box  1414,  New  Orleans. 
Goodman  & Beer  Co  , Inc.,  400  Paydras 
St.,  New  Orleans. 

A.  S.  Kottwitz  & Co.,  443  S.  Peters  St. 
New  Orleans. 

[os.  Lala  & Co.,  534  French  Mkt.,  New 
Orleans. 

/os.  Samuel  Co.,  Inc.,  327  Paydras  St.. 
New  Orleans. 

Southland  Produce  Co.,  505  Travis  St. 
Shreveport. 

MARYLAND 

Blatter  Bros.,  119  W.  Pratt  St.,  Baltimore. 
Tenderson,  Linthicum  & Co.,  3 E.  Cam 
den  St.,  Baltimore. 

S.  E.  Hurlburt,  3 Emerson  Tower  Bldg. 
Baltimore. 

7rank  Hurwitz,  5-7  W.  Lombard  St  1 
Baltimore. 

Arthur  Medwedeff,  308  Law  Building 
Baltimore. 

ohn  Poehlman  & Sons,  405  N.  Washing 
ton  St.,  Baltimore. 

Robins  & Co.,  112  South  St.,  Baltimore. 
oseph  Smelkinson,  139  W.  Camden  St. 
Baltimore. 

)ixon  R.  Smith  & Co.,  217  Hanover  St.. 
Baltimore. 

Stevens  Bros.,  226  Charles  St.,  Baltimore 

MASSACHUSETTS 

Cambridge  Poultry  Co.,  Cambridge. 

Tames  L ? Humphrey,  Jr.,  New  Bedford. 
Genery  Stevens  Co.,  Worcester. 

Boston 

Adams,  Chapman  Co.,  37  N.  Market  St. 
Alley  Green  & Pipe  Co.,  3 and  4 N.  Mar- 
ket St. 

S.  K.  Ames,  168  Milk  St. 

I.  H.  Ballou  & Co.,  75  S.  Market  St. 
Bartlett  Varney  & Co.,  21  N.  Market  St. 
Batch  elder  & Snyder  Co.,  49  Blackstone 

I Street. 


Bolton  & Hicks,  21  Merchants  Row. 

Borst  Pierce  Co.,  9 Blackstone  St. 

Alton  E.  Briggs,  Faneuil  Hall  Market. 
Bryant  & Ordway  Co.,  1 So.  Side  Faneuil 
Hall  Market. 

S.  L.  Burr  & Co.,  74  So.  Market  St. 
Chamberlain  & Cp.,  Inc.,  25  S.  Market  St. 
Chapin  & Adams  Co.,  35  S.  Market  St. 
Harold  E.  Corson,  Faneuil  Hall  Market. 

Fruit  & Products  Exchange. 

C.  R.  Corwin  Co.,  Faneuil  Hall  Market. 
Craig  Hapgood  Co.,  Inc.,  39  S.  Market  St. 
Arthur  E.  Dorr  & Co.,  12  North  St. 
Eastern  Butter  Co.,  15  John  St. 

Eastern  Poultry  & Egg  Co.,  77  Fulton  St. 
J.  R.  Ellis  & Son,  50  S.  Market  St. 

G.  A.  Fales  Co.,  25  N.  Market  St. 

John  H.  Farnum  & Son,  65  Clinton  St. 
Fowle,  Hibbard  Co.,  176  State  St. 
Goldsmith-Stock  well  Co.,  27  S.  Market 
Street 

Green  & Co.,  80  S.  Market  St. 

Wm.  J.  Haire  Co.,  30  S.  Market  St. 

Hilton  & Aldrich  Co.,  40  S.  Market  St. 
Ralph  H.  Hosmer,  10-16  Faneuil  Hall  Mkt. 
HL  A.  Hovey  & Co.,  30  Faneuil  Hall  Mkt. 
Hyde-Wheeler  Co.,  39-41  Commercial  St. 
The  H.  J.  Keith  Co.,  72  S.  Market  St. 

J.  F.  Kimball  Co.,  31  N.  Market  St. 

Lam  son  & Co.,  13  Blackstone  St. 

G.  M.  D.  Legg  Co.,  33  S.  Market  St. 

Lewis,  Mears  Co.,  33  S.  Market  St. 

A.  & O.  W.  Mead  & Co.,  35  N.  Market  St. 

A.  E.  Mills  & Son,  27  Commercial  St. 
Chas.  E.  Mills,  19  Boston  Fruit  & Produce 

Exchange. 

Mitchell  Duffey  Co.,  37  So.  Market  St. 
Patch  & Roberts,  17  N.  Market  St. 

P.  F.  Quinn,  31  Merchants  Row. 

Radlo  Bros.  Co.,  21-23  S.  Market  St. 

L.  A.  Rogers  Co.,  70  S.  Market  St. 

B.  Rutstein  & Sons  Co.,  105  Fulton  St. 

R.  W.  Sawtelle,  16  Boston  Fruit  & Pro. 
Ex. 

Smiley  Bros.,  5 Blackstone  St. 

^A.  M.  Smith  & Co.,  31  Commercial  St. 
Standard  Poultry  & Egg  Co.,  37  Fulton  St. 
Chas.  H.  Stone  & Co!,  61  Chatham  St. 
Thorndike  & Gerrish  Co.,  19  N.  Market 
Street. 

Titman  Egg  Co.  of  Massachusetts. 

A.  Valente  & Co. 

T.  H.  Wheeler  Co.  . 

E.  E.  Wilson  Co.,  7 Blackstone  St. 

W.  F.  Wyman  & Co.,  4 Faneuil  Hall  Mkt. 

MICHIGAN 

D.  A.  Bentley  Co.,  127  N.  Water  St.,  Sag- 

inaw. 

Cadillac  Produce  Co.,  Cadillac. 

The  N.  A.  Hoban  Co.,  114-116  W.  1st  Ave., 
Flint. 

Hugh  M.  Hurd,  Eaton  Rapids. 

Ionia  Egg  & Poultry  Co.,  Ionia. 

Kent  Storage  Co.,  Grand  Rapids. 

Robt.  Park,  Caro. 

J.  T.  Ridley,  Greenville. 

Williamson  Bros.,  Tecumseh. 

Detroit 

Alderson-Huard  Co.,  480  Riopelle  St. 
American  Butter  & Cheese  Co.,  480  How- 
, ard  Ave. 
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Clarence  J.  Chandler,  1640  Penobscot 
Bldg. 

Geo.  L.  Collins  & Co.,  30  Market  St. 

Detroit  Beef  Co.,  1903  Adelaide  St. 

Geo.  R.  Eldridge  Co.,  2656  Eighteenth  St. 
Faltis  Poultry  Market,  54  W.  Elizabeth 
Street. 

Gessner  Produce  Co.,  Eastern  Market. 
Harris  & Throop,  777  Michigan  Ave. 

J.  W.  Keys  Comm.  Co.,  2478  Riopelle  St. 

C.  H.  Lahue  & Co.,  Eastern  Market. 

F.  J.  Schaffer  & Co.,  1462  E.  High  St. 
Schiller  Butter  & Egg  Co.,  654  Jos 
Campau. 

Smith  Poultry  & Egg  Co.,  26  Western 
Market. 

A.  F.  Thibodeau  & Co.,  492  Howard  Ave. 
Toner  Commission  Co.,  480  Riopelle  St. 

MINNESOTA 

Backman  Produce  Co.,  Waterville. 

Benson  Produce  Co.,  Benson. 
Bbidgeman-Russell  Co.,  Duluth. 

Central  Minn.  Produce  Co.,  Willmar. 

E.  B.  Davis  & Co.,  Spring  Valley. 

Duluth  Creamery  & Prod.  Co.,  7th  Ave. 

W.  & R.  R.  St.,  Duluth. 

Julia  M.  Fink,  Librarian,  Faribault. 
Seymour  L.  Fosse,  Lanesboro. 

Hutchinson  Produce  Co.,  Hutchinson. 
Johnson  Produce  Co.,  Cokato. 

F.  J.  Kasper  Co.,  310-312  N.  Cedar  St., 
Owatonna. 

Le  Roy  Produce  Co.,  Le  Roy. 

Levine  Bros.,  Duluth. 

Litchfield  Produce  Co.,  Litchfield. 

John  Lynard,  Owatonna. 

F.  C.  Marpe,  Secy.,  Southern  Minnesota 
Egg,  Butter  & Poultry  Assn.,  Albert 
Lea. 

H.  M.  Noack  & Sons,  Arlington. 

No.  American  Cry.  Co.,  Alexandria. 
Northern  Cold  Stg.  & Whse.  Co.,  Duluth 
Peterson  Biddick  Co.,  Wadena. 

Joseph  J.  Schatz,  Montgomery. 

J.  W.  Sill,  Belgrade. 

Steube  Bros.,  118  N.  Main  St.,  New  Ulm. 
Stork  Bros.,  New  Ulm. 

Sunde  & Romine,  New  Richland. 

Geo.  D.  Tracy,  Tracy. 

Williams  Produce  Co.,  Fergus  Falls. 
Worthington  Creamery  & Prod.  Co., 
Worthington. 

Minneapolis  and  St.  Paul  • 

Boyd  & Hilbert,  22  Central  Mkt. 

R.  E.  Cobb  Co.,  St.  Paul. 

Jacob  E.  Decker  & Son,  513  Third  Ave.  N. 
De  Soto  Cry.  & Prod.  Co. 

Edwards  Bros.,  119  Sixth  St. 

Fairfax  Produce  Co.,  420  N.  Third  Ave. 

J.  H.  Kersten  & Co.,  204  Market  State 
Bank  Bldg. 

Klingelhutz  & Martinson,  121  N.  6th  St. 
Meaghe^r  & Parsons,  5th  St.  North. 

Ross  C.  Morford,  Market  State  Bank  Bldg. 
Northern  Produce  Co.,  St.  Paul. 

J.  W.  Perrin  & Son,  29  Central  Market. 
Sam  els  Bros.  Co.,  Minneapolis. 

J.  W.  Sharpe,  Minneapolis. 

Tilden  Prod.  Co.,  St.  Paul. 

MISSISSIPPI 

Rex  Produce  Co.,  Myrtle. 

MISSOURI 

Blattner  Bros.  Merc.  Co.,  Wellsville. 

A.  F.  Brockman,  Concordia. 

Browning  Farmers  Club,  Browning. 

W.  L.  Davenport  Co.,  219  N.  Jefferson  St., 
Mexico. 

A.  B.  Drescher,  Hannibal. 

J.  H.  Dunn,  Meadville. 

W.  C.  Ellis,  Mountain  Grove. 

Goodwin  & Jean,  Jackson. 

R.  F.  Griffith,  Fulton. 


Henderson's  Produce  Co.,  Monroe  City. 

J.  V.  Kesterson,  Odessa. 

Kuhne  Bros.  Merc.  Co.,  Troy. 

W.  D.  Law,  Springfield. 

D.  N.  Lightfoot  & Son,  Springfield. 

Li ndley- Buster  Prod.  Co.,  Inc.,  Bucklin. 
Macon  Produce  Co.,  Macon.  «. 

W.  B.  McLain  & Son,  Higginsville. 

J.  H.  Mikel  Bro.  & Co.,  South  Gifford. 

C.  S.  Miller  Produce  Co.,  Neosho. 
Missouri  Egg  & Poultry  Co.,  Box  164, 
Sedalia. 

E.  Olin  & Son,  112  E.  Lexington  St.,  In- 

dependence, Missouri. 

Ralls  County  Mercantile  Co.,  Center. 

S.  D.  Rardin,  Jr.  & Co.,  Ridgeway. 

J.  I.  Reed  & Son,  Bolivar.  . 

C.  L.  Rhodes  Prod.  Co.,  Springfield. 

E.  F.  Roberts,  Queen  City. 

A.  W.  Vanderford,  Clinton. 

A.  B.  Wilkerson,  Aurora. 

Willow  Springs  Crmy.  Co.,  Willow  Sprgs. 

St.  Louis 

American  Egg  & Poultry  Co.,  501  N.  3rd 
St. 

H.  B.  Beaty,  408  Franklin  Ave. 

H.  H.  Bergmann,  Secy.,  Missouri  Egg  & 
Poultry  Shippers’  Assn.,  133  N.  Third 
St. 

Bohn-Lenartz  Com.  Co.,  714  N.  4th  St. 

Hy  Bomze,  817  N.  Third  St. 

Henry  Broeder’s  Sons  Com.  Co.,  813  N. 
Third  St. 

E.  J.  Cramer  Commission  Co.,  709  N.  3rd 
St. 

Dickson  & Sons,  837  N.  Third  St. 
Donnerberg  & Co.,  507  Wash  St. 

A.  A.  Easton  Co.,  Inc.,  931  N.  Broadway. 
Enterprise  Commission  Co.,  925-927  N. 

Broadway. 

Bruno  Franz  Sons,  919  N.  Broadway. 
Oscar  B.  Franz  Com.  Co.,  417  Morgan  St. 
Walter  B.  Franz  & Co.,  810  N.  Fourth  St. 
John  Frey  & Co.,  420  Wash  St. 

Frisco  Commission  Co.,  800  N.  Fourth  St. 
Greenlee  Products  Co.,  Lewis  & O’Fallon 
Sts. 

R.  Hartmann  Produce  Co.,  14  S.  2nd  St. 
Fred  Heger,  419  S.  Franklin  Ave. 

The  Hickel  Co.,  1018  N.  Broadway. 
Hilmer  Commission  Co.,  822  N.  Third  St. 
Hofmann  Bros.  Produce  Co.,  700  N.  2nd 
St. 

H.  W.  Kuehaus,  419  Franklin  Ave. 

B.  Landauer,  907  N.  Fourth  St. 

Lopato  Bierman  Com.  Co.,  811  N.  Third 
St. 

E.  L.  Lynch  Poultry  Co.,  807  N.  4th  St. 
Chas.  P.  Mann  & Co.,  713  N.  3rd  St. 
\rnold  Matter  Com.  Co.,  704  N.  4th  St. 

E.  B.  McKee  Commission  Co.,  717  N.  3rd 
St. 

McLain-Alcorn  Com.  Co.,  701  N.  3rd  St. 
Meyer  Bros.  Commission  Co.,  816  N.  3rd 
St. 

Niemeyer-Buch mueller  Com.  Co.,  816  N 
3rd  St. 

Frank  J.  Oechner,  1109  N.  Third  St. 
Progressive  Commission  Co.,  803  N.  3rd 
St. 

J.  W.  Ragland  Commission  Co.,  415  Wash 
St. 

A.  A.  Rehbein,  220  Market  St. 

Geo.  F.  Ricker  & Co.,  716  N.  2nd  St. 

A.  M.  Robinson  & Co.,  714  N.  3rd  St. 

St.  Louis  Butter  Co.,  821  N.  Third  St. 
Scheitlin  & Hoffman,  820  N.  Third  St. 

L.  J.  Schulte  Com.  Co.,  824  N.  Third  St. 
Schumacher  Commission  Co.,  700  N.  3rd 
St. 

Uhrio  Bros.,  812  N.  Fourth  St. 

Burt  Woodson  Com.  Co.,  933  N.  Broadway. 
Dave  Wurth  Commission  Co.,  809  N.  3rd 
St. 

Geo.  Wurth  Com.  Co..  710  N.  Third  St. 
Zelle  Bros.  Prov.  & Com.  Co.,  702  N.  3rd 
St. 


Kansas  City 

Aaron  Poultry  & Egg  Co. 

J.  M.  Adams,  319  Produce  Exchange  Bldg. 

C.  J.  Aus,  211  Produce  Exchange  Bldg. 

A.  W.  Bear  Com.  Co.,  117  E.  Fourth  St. 

Ralph  Hurst  & CoM  115  E.  Fourth  St. 

S.  J.  Hurst,  515  Grand  Ave. 

Meriden  Creamery  Co.,  21st  and  Central 
Sts. 

J.  W.  Reynolds,  Prod.  Exchange  Bldg. 

Carl  C.  Stentz,  203  Produce  Exchange 
Bldg. 

Spencer  Produce  Co.,  14  West  4th  St. 

MONTANA 

Henningsen  Produce  Co.,  Butte. 

NEBRASKA 

Alma  Produce  Co.,  Alma. 

Henningsen  Prod.  Co.,  Superior. 

C.  Mozer,  Box  495,  Lincoln. 

Nelson  Bros.  Poultry  Co.,  Lincoln. 

Norfolk  Poultry  Co.,  403  N.  3rd  St.,  Nor- 
folk. 

Thomassen  Produce  Co.,  Humphrey. 

Wahoo  Produce  Co.,  301  East  5th  St., 
Wahoo. 

York  Produce  Co.,  York. 

Omaha 

Geo.  E.  Clark,  1327  W.  O.  W.  Bldg. 

Fairmont  Cry.  Co.,  12th  & Jones  Sts. 

The  Jerpe  Commission  Co.,  422  11th  St. 

Kirschbraun  & Sons,  Inc.,  9th  and  Dodge 
Sts. 

Omaha  Cold  Storage  Co. 

NEW  JERSEY 

Ammon  & Person,  4th  and  Henderson  Sts. 
Jersey  City. 

M.  Augenblick  & Bro.,  16  Commerce  St., 
N ewark. 

C.  E.  Barker  & Co.,  38  Commerce  St.,  New- 
ark. 

Robt.  L.  Beyer,  1915  Atlantic  Ave.,  Atlantic 
City. 

Columbia  Cheese  Co.,  85  Commerce  St., 
Newark. 

Debow  & Co.,  32  Commerce  St.,  Newark. 

Barnett  Gabriel,  c|o  Great  Atlantic  & Pa- 
cific Tea  Co.,  Jersey  City. 

Guaranty  Egg  Corporation,  108  Sylvan 
Ave.,  Newark. 

Gerhard  & Pagels,  218  N.  Willow  St., 
T renton. 

Gude  & Cole,  Inc.,  102  Mulberry  St.,  New- 
ark. 

Adam  Hebeler  & Co.,  46  Commerce  St.. 
Newark. 

Gus  Ludwig,  c|o  Great  A.  & P.  Tea  Co., 
Jersey  City. 

Wilkinson,  Gaddis  & Co.,  85  Parkhurst 
Newark. 

NEW  YORK 

Davis  & Pelton,  152  Baldwin  St.,  Elmira. 

Samuel  C.  Duff  & Son  Co.,  1119  E.  Fay- 
ette St.,  Syracuse. 

The  Lawlor  & Cavanaugh  Co.,  Troy. 

Tos.  A.  Minst,  359  Broadway,  Albany. 

Edward  D.  Vinal,  202  North  West  St.. 
Syracuse. 

Wm.  S.  Riley  Co.,  Scott  Place,  Rochester. 

W.  J.  Skillicori*,  Albany. 

Whitney  & Emery,  113  Ardmore  St.,  Roch- 
ester. 

Buffalo 

Bredenberg  Bros.,  96  W.  Market  St. 

Buffalo  Butterine  Co.,  171  Perry  St. 

Raymond  S.  Clum,  101  Columbia  St. 

Jacob  Dold  Packing  Co.,  745  William  St. 

The  Fairmont  Creamery  Co. 

Goldstein  & Lippman,  165  Scott. 

Hickman  & Coward,  150  Michigan  Ave. 

F.  W.  Jehle,  155  Washington  Mkt. 

Chas.  E.  Roesch,  10  Broadway  Mkt. 


Digitized  by 


Google 


November,  1922 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN  45 


Satuloff  Bros.,  145  Michigan  St. 

F.  F.  Stone,  98  W.  Market  St. 

Walter  A.  Tuttle,  55-57  E.  Market  St. 

J.  M.  Wattles  & Son,  152  Michigan  St. 
Frank  E.  Wattles  & Bro. 

Wax  & Sugarman,  159  Michigan  St. 

Wm.  C.  Will,  163  Sco.tt  St. 

Will  & Zaepfel,  59  E.  Market  St. 

New  York  City 

C.  F.  Adams  & Co.,  13  Harrison  St. 

Albert  & Gerber,  315  Greenwich  St. 

E.  S.  Alpaugh  & Co.,  18  Bloomfield  St. 
Harry  Atlas,  360  Greenwich  St. 

Armstrong  & Hesse,  330  Greenwich  St. 
Juan  A.  Babcock,  168  Duane  St. 

E.  R.  Balzer,  220  Greenwich  St. 

F.  C.  Barger  & Co.,  158  Franklin  St. 

H.  Behrman  & Sons,  366  Washington  St. 
Berman  & Baedecker,  Inc.,  28  Thirteenth 

Ave. 

Nathan  Blackman,  362  Greenwich  St. 
Daniel  P.  Boehm,  Inc.,  331  Washington  St. 
John  H.  Borger  & Co.,  134  Reade  St. 

C.  M.  Britten,  22  Harrison  St. 

Geo.  Gl.  Brown,  W.  Washington  Mkt. 

S.  S.  Brown  Co.,  43  Jay  St. 

Brown  & Root  Co.,  165  Reade  St. 

Bryan  Duvall  Co.,  Inc.,  105  Hudson  St. 

C.  T.  Bullard  & Co.,  171  Duane  St. 

Butts  & Miller  Co.,  325  Washington  St. 
Chelsea  Live  Poultry  Co.,  39  Loew  Ave. 
Chas.  Collins  Co.,  1 13th  Ave. 

Colonial  Butter  & Egg  Co.,  Greenwich  St. 
George  Cook,  Jr.,  329  Washington  St, 

F.  M.  Coughlan  & Son,  172  Duane  St. 
Geo.  E.  Cutler,  331  Greenwich  St. 

Andrew  Davey,  Inc.,  5 E.  134th  St. 

Charles  Deutsch,  319  Greenwich  St. 

De  Winter  & Stewart,  Inc.,  321  Washing- 
ton St. 

Droste  & Snyder,  177  Duane  St. 

Du  Mond  & Felten,  Inc,  325  Washington 
St. 

N.  Durham  & Sons,  313  Washington  St. 
Lewis  Ebert  & Sons,  151  Reade  St. 

Egbert  & Case,  11  Jay  St. 

W.  W.  Elzea,  Jnc.,  327  Washington  St. 
The  Engel  Co.,  123  Barclay  St 
Enyard  & Godley,  Inc.,  171  Duane  St. 
Farmers  Commission  House,  27  Harrison 
St 

Ficken,  Coffin  & Co.,  168  Duane  St. 
Fitch,  Cornell  & Co.,  16-18  Jay  St. 
Samuel  Fleck  & Co.,  Inc.,  48  Bloomfield 
St 

Julius  Fleischl,  514  Westchester  Ave. 

J.  C.  Ford  & Co.,  Inc.,  368  Greenwich  St 
Fox  River  Butter  Co.,  78  Hudson  St 

I.  Fox  Sons,  Inc.,  194  Green  Place,  Brook- 

lyn, N.  Y. 

Sol  Frankel,  W.  Washington  Mkt 

J.  Gewirtz,  303  E.  4th  St. 
Gottfried-Marshall  Co.,  14254  Reade  St. 

A.  Gross mann  & Co.,  153  Reade  St. 

Gude  Bros.,  Kieffer  Co.,  21  Jay  St 

H.  Hagen  & Co.,  81  N.  Moore  St. 

Hance  Bros.  Co.,  W.  Washington  Mkt. 

W.  H.  Henneberger,  Inc.,  329  Greenwich 
St 

Joseph  J.  Herold,  17  Harrison  St 
George  F.  Hinrichs,  Inc.,  341  Washington 
St. 

Wm.  J.  HimMchs,  423  W.  14th  St. 

Hodupp  Evans  Company,  Inc.,  7 Harrison 
St 

Wm.  G.  Hollrock,  359  Greenwich  St. 

Ad.  Honigsberg  & Co.,  300  Greenwich  St 
Chas.  B.  Hovey,  W.  Washington  Mkt. 
JfewELL  Bros.,  W.  Washington  Mkt. 

Jewell  Koenig  & Co.,.  W.  Washington  Mkt. 

T.  W Johnson.  361  Washington  St 
Hugo  Joseph y & Sons,  448  West  14th  St 
Benj.  Kalmanson,  310  Greenwich  St. 
Kassel  Poultry  Co.,  W.  Washington  Mkt. 
J.  J.  Kilcoyne  Co..  Inc.,  148  Reade  St. 

J.  M.  Klein,  329  Washington  St. 

Kossar  & Co.,  W.  Washington  Mkt 
Christian  H.  Koster,  863  Washington  St 


Kurtin  & Kurtin,  305  Greenwich  St. 
Lambly  & Alpaugh,  18  Harrison  St. 

Lass  & Cohen,  450  W.  14th  St. 

Gustav  F.  Lawrence,  6 Harrison  St. 
Lewis  Mears  Co.,  127  Reade  St. 

Frederick  F.  Lowenfels,  348  Greenwich  St. 
W.  B.  Lunn’s  Sons,  304  Greenwich  St. 

W.  H.  Mapes,  137  Reade  St. 

Thos.  J.  May  Co. 

Frank  A.  McGrail  Co.,  Inc.,  139  Reade  St. 
C.  F.  McGuire,  13  Harrison  St. 

A.  E.  McMulkin,  201  Franklin  St. 
wH as.  P.  Mecabe  & Son,  17  Jay  St. 

Samuel  Mierfeld,  3 Harrison  St. 

/.  W.  Meloney  Co.,  Inc.,  339  Greenwich  St. 
Alex  Mersel,  191  Duane  St. 

.viottus  Bros.,  W.  Washington  Market. 

Sam  Nagle,  W.  Washington  Market. 

J.  Narzisenfeld.  24-26  Harrison  St. 

J.  Neugeboren  & Sons.  19  Harrison  St. 
New  York  Butter  Packing  Co.,  171  Duane 
St. 

Jas.  N.  Norris,  W.  Washington  Mkt. 

Fred  D.  Oetjen,  339  Washington  St. 

B.  W.  Otis  & Co..  W.  Washington  Mkt. 

A.  Paul,  Jr.,  & Co.,  West  Washington  Mkt. 
vVm.  Wallis  Pearson,  45  Grace  bt. 

H.  T.  Pond  Co.,  361  Washington  St. 

C.  L.  Poole  & Co..  15  Harrison  St. 

I.  C.  Popper,  171  Duane  St. 

S.  A.  Rausch,  334  Greenwich  St. 

W.  E.  Read  Co.,  Inc.,  360  Washington  St. 

G.  M.  Rittenhouse  & Co.,  23  Jay  St. 

S.  Rosenfeld  Co.,  197  Duane  St. 

Harry  Rosenstein,  Inc.,  W.  Washington 
Market. 

Thos.  H.  Roulston,  101  Ninth  St.,  Brook- 
lyn. 

John  H.  Rusch,  18 8 Duane  St. 

Saal  Brothers,  181  Duane  St. 

Chester  E.  Saxton  Co.,  Inc.,  11  Harrison 
St,  N.  Y.  C. 

John  Scholl  & Bro,  147  Reade  St. 

C.  Schultz,  Inc,  32  Jay  St. 

Louis  J.  Schwab,  W.  Washington  Mkt. 
Nathan  Schweitzer  Co,  409  W.  14th  St. 
Seckel  & Kiernan,  361  Greenwich  St. 

R.  B.  Shimer  & Co,  332  Washington  St. 

A.  Silz,  416  W.  14th  St. 

Steers  & Menke,  West  Washington  Mkt. 

H.  E.  Stout  Co,  317  Washington  St. 

J.  D.  Stout  & Co,  19  Jay  St. 

Joseph  Sultan,  148  Reade  St. 

George  Trachtenberg,  360  Greenwich  St. 

B.  Titman  Co,  94  N.  Moore  St. 

Chas.  Trautmann  Co,  28  Division  St, 
Jamaica,  L.  1. 

Trelease  & Underhill,  333  Greenwich  St. 
W.  Harry  Ullman  & Bro,  216  Franklin 
St. 

Edward  M.  Vosburgh,  133  Reade  St. 

S.  & W.  Waldbaum,  140  Reade  St. 
Charles  Werner,  35  Loew  Ave. 

Samuel  Werner,  W.  Washington  Mkt. 
Western  Commission  Co,  West  Washing- 
ton Market. 

D.  W.  Whitmore  & Co,  10  Harrison  St. 
Wiesenfeld  & Oshinsky,  40  Harrison  St, 

N.  Y.  C. 

J.  W.  Williams,  W.  Washington  Mkt. 
Hyman  Wittner,  318  Greenwich  St. 
Wright  & Winsor,  12  Harrison  St. 

W.  S.  Yearick  & Co,  11  Harrison  St. 
Zenith  Butter  & Egg  Co,  170  Duane  St. 
Zimmer  & Dunkak,  173  Duane  St. 

NEW  ZEALAND 

R.  L.  Woodhouse  & Co,  Ferry  Bldgs, 
Auckland. 

NORTH  DAKOTA 

Bridgeman-Russell  Co,  Grand  Forks. 
Mandan  Cry.  & Produce  Co,  Mandan. 

OHIO 

Athens  Poultry  & Produce  Co,  Athens. 
Bennisderfer  Co,  31  E.  Market  St,  Tiffin. 
Byron  L.  Bond,  Edon. 

The  Brownell  Sons  Co,  123  E.  Spring  St, 
Columbus. 


O.  I.  Clevenger,  198  Prospect  St,  Marion. 
Coe  Brothers,  Albany. 

Elmore  Produce  Co,  Elmore.. 

Fostoria  Creamery  Co,  404  S.  Union  St, 
Fostoria. 

Chas.  C.  Fromfield,  1101  E.  Main  St,  Van 
Wert. 

The  Gray  & White  Co,  Tiffin. 

Greenfield  Packing  Co,  Greenfield. 

Griffis  Produce  Co,  Delphos.  . 

W.  T.  Harris  & Son,  Kenton. 

Wm.  Hertel,  Jr,  Van  Wert.  : 

Hicksville  Produce  Co,  Hicksville. 

H.  B.  Hole,  Greenville. 

T.  J.  Kissell  Columbus  Grove. 

H.  Little  & Sons,  434  S.  Fifth  St,  Upper 
Sandusky.  i' 

Lucas  Produce  Co,  Leipsic. 

W.  M.  McElroy,  Manchester. 

Malkin  Creamery  Co,  224  W.  Boardman 
St,  Youngstown. 

Miller  Bros.  Co,  Fremont. 

J.  E.  Parker  Co,  Eaton. 

J.  E.  Roads,  N.  West  St,  Hillsboro. 

Rock  Island  Butter  Co,  Toledo. 

Homer  C.  Smith,  Centerbury. 

Storer  Bros.  Co,  Ada. 

A.  L.  Stout.  West  Mansfield. 

White  Mountain  Creamery  Co,  New 
Bremen. 

Cincinnati 

Fred  H.  Blome,  Jr,  c|o  Blome-Dreifus  Co, 
4149  Forest  Ave. 

C.  Eberle  Sons  Co,  Cor.  6th,  Plum  and 
George  Sts. 

Flataw  Riley  Co,  42  Walnut  St. 

Goyert  & Vogel  Egg  & Pty.  Co,  49  Wal- 
nut St. 

B.  L.  Humbert,  21  Masonic  Temple. 

John  V.  Kisker  & Co,  11  Main  St. 

A.  F.  Kolb,  134  W.  Court  St. 

Lett  & Co,  48  Walnut  St. 

The  Peters  Poultry  Co,  104  W.  Court  St. 
David  Rindsberg  & Co,  38  Walnut  St. 
Simmons  & Norris,  3-9  W.  Water  St. 

E.  B.  Wright  & Son,  19  Walnut  St. 

Cleveland 

The  Arnold  Creamery  Co,  701  Woodland 
Ave. 

The  Brandt  Co,  Sheriff  St.  Market. 
Brookhart  Poultry  Co,  754  Broadway. 

The  Brundage  Co,  606  Broadway. 

The  Chapman  Co,  575  Broadway^' 

Cottage  Creamery  Co,  505  Woodland  Ave. 

G.  O.  Davis,  735  Central. 

The  A.  R.  Duncan,  Jr,  Co. 

Fisher  Bros.  Co,  2323  Lakeside  Ave. 

Liberty  Poultry  Co. 

Joseph  Lichtle  & Co,  676  Broadway. 

W.  H.  Mann  & Co,  653  Broadway. 

D.  Martin  Co,  630  Broadway. 

Joseph  N.  Pierson,  822  Broadway. 

E.  H.  Putt  & Son  Poultry  Co,  2325  E. 
4th  St. 

Telling-Belle  Vernon  Co,  7100  Clark 
Ave. 

OKLAHOMA 

H.  Bradbury,  Shattuck. 

Farmers’  Produce  Co,  C.  O.  Smith,  Mgr, 
Anadarko. 

Chickasha  Hide  & Produce  Co.,  205  S. 

Second  St,  Chickasha,  Okla.  ~ * 

Choctaw  Produce  Co,  Hugo. 

J.  M.  Patton,  c|o  Lawton  Poultry  Co, 
Lawton.  * , 

Farmers’  Produce  Co,  Clinton,  Okla.  < 
Guthrie  Produce  Co,  Guthrie.  * V, 

Madill  Produce  Co,  Madill. 

McCoy  Produce  Co,  Westville.  ' 

Oklahoma  Hide  & Produce  Co,  Altus. 

W.  D.  Wright  Produce  Co,  Oklahoma 
City. 

OREGON 

Estes-Dixon  Co,  105  Front  St,  Portland. 
Pacific  Cooperative  Poultry  Producers, 
Portland. 
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PENNSYLVANIA 

The  W.  M.  Brown  Brokerage  Co.,  233 
Jenkins  Arcade,  Pittsburgh. 

W.  J.  Craig,  1716  Penn  Ave.  Pittsburgh. 
Egermann  Commission  Co.,  2123  Penn 
Ave.,  Pittsburgh. 

Fisher  Bros.  Co.,  1130  Franklin  St.,  N.  S., 
Pittsburgh,  Pa. 

Iron  City  Produce  Co.,  Inc.,  56-60  Twenty- 
first  St.,  Pittsburgh. 

W.  S.  Lee  & Son,  1300  7th  Ave.,  Altoona. 
A.  B.  Marcus,  4 8 Eighteenth  St.,  Pitts- 
burgh. 

P.  G.  Miller  & Co.,  109  Anderson  St.,  N. 
Side  Pittsburg. 

McCann  & Co.,  413  Market  St.,  Pittsburgh. 

G.  A.  Samuels,  109  Water  St.,  Pittsburgh. 
David  Spkuks  Co.,  Spruce  and  Franklin, 

Scranton. 

Taylor  Food  Proiucts  Co.,  New  Castle. 
Tecii  Food  Products  Co.,  Wainwright  Cold 
Storage,  3340  Liberty  St.,  Pittsburgh. 

Philadelphia 

Harold  R.  Aiken,  128  N.  Delaware  Ave. 
The  American  Stores  Co.,  412  Noble  St. 
Aetna  Butter  Co.,  204  Callowhill  St. 
Almar  Stores  Co.,  919  N.  Front  St. 

Beyer  & Co.,  Inc.,  2§5  Callowhill  St. 
Bickel  & Miller,  322  S.  Front  St. 

A.  F.  BickLey  & Son,  520  N.  Second  St. 
Bossler  & Company,  7 S.  Water  St. 

R.  A.  Bowers  Co.,  9-11  N.  Water  St. 

P.  F.  Brown  & Co.,  43  S.  Front  St. 

S.  Walter  Brown,  33  S.  Front  St. 

H.  L.  Burton,  7 S.  Front  St. 

Chabrow  Bros.,  24  S.  Front  St. 

Crawford  & Lehman,  31  S.  Water  St. 
Samuel  S.  Daniels,  Sec’y,  Philadelphia 

Pro.  Exch.,  Philadelphia,  Pa. 

C.  M.  Drake  & Co.,  19  S.  Water  St. 

Edson  Bros.,  110-112  Dock  St. 

T.  T.  Ellis  & Son.  24-26  S.  Water  St. 

J.  G.  Haldeman  & Bro.,  2918  Market  St. 

A.  R.  Heisey,  Second  and  Callowhill  Sts. 

C.  G.  Heyd  & Co.,  25  S.  Water  St. 

John  J.  Hitschler  & Son,  1221  South  St. 
John  Jamison  Co.,  3 and  5 South  Water  St. 
Bertram  L.  Kimball,  19  S.  Water  St. 
John  J.  McDonald  Co.,  13  S.  Water  St. 
Nathan  L.  Medwedeff,  33  S.  Front  St. 
Charles  J.  Meier,  10  N.  Delaware  Ave. 

J.  M.  Morris  Co.,  202  S.  Second  St. 

John  S.  Morris  & Co.,  27  S.  Water  St. 
Nice  & Schreiber  Co.,  11  S.  Water  St. 
Parsons  & Bro.,  224  Callowhill  St. 

Geo.  Rice  & Co.,  409  New  Market  St. 
Risser  Bros.  Co.,  214  Callowhill  St. 

J.  K.  Shultz  & Co.,  36  S.  Water  St. 

P.  E.  Sharpless  Co.,  813  N.  11th  St. 
Siieaffer  & Marvel,  106  N.  Delaware  Ave. 
Wm.  Smith  Co.,  14  S.  Water  St. 

E.  S.  Stackhouse  & Co.,  17  S.  Water  St. 
Stephen  Thurber,  .118  Water  St. 

A.  Wachs,  44  S.  Water  St. 

J D.  Weiss,  318  S.  Front  St. 

M.  Wildstein,  631  N.  Second  St. 

J.  P.  Wilson,  116  Dock  St. 

RHODE  ISLAND 

W.  W.  Aldrich,  Providence. 

Cooper  & Sisson,  Box  1176,  Providence. 
Roy  W.  Pierce,  215  Canal  St.,  Providence. 

F.  W.  Whipple  & Co.,  99  Canal  St.,  Prov- 

idence. 

SOUTH  DAKOTA 

Brookings  Produce  Co.,  Brookings. 

W.  H.  Buck  & Co.,  Madison. 

Clark  Co-Operative  Creamery  Co.,  Clark. 
Mitchell  Produce  Co.,  Mitchell. 

Salem.  Produce  Co.,  Salem. 

Thomas  & Hoard,  Centerville. 

Wenk  Bros.  Madison. 

Wist  & Sons,  Webster. 

TENNESSEE 
Geo.  M.  Brooks,  Martin. 

Columbia  Produce  Co.,  146  2nd  Ave.,  S., 
Nashville.  . _.- 


,Wm.  B.  Foster  Prod.  Co.,  Fayetteville. 

R.  C.  Giles,  bourth  and  First  Nat.  Bank 
Bldg.,  Nashville. 

T.  G.  Ivie  & Lo.,  Murfreesboro. 
Morristown  Produce  & Ice  Co.,  Morris- 
town. 

Naive-Spillers  Co.,  905  Harrison  St., 
Nashville. 

L.  Rauch  & Co.,  88  S.  Front  St.,  Memphis. 
Chas.  C.  Sullivan,  58  N.  Front  St.,  Mem 
phis. 

W.  H.  Tompkins  & Co.,  First  National 
Bank  Bldg.,  Nashville. 

A.  B.  Winford,  Lewisburg. 

TEXAS 

3en  Ablon,  Dallas. 

Bassel  Brothers,  5 Wall  St.,  Belton. 

J.  O.  Boettcher,  Weimar. 

A.  J.  Commons  Produce  Co.,  McKinney. 
Crescent  Produce  Co.,  1006  W.  Commerce 
St.,  San  Antonio. 

Emerson  & Overstreet,  Temple. 

G.  P.  Foster  & Co..  Denison,  Texas. 

L.  Frank  & Co..  Waco. 

Gidi  ings  Produce  Co.,  Giddings. 

A.  A.  Hacker  & Co.,  Brenham. 

Mayhew  Produce  Co.,’ Brady. 

Merchants  Produce  Co.,  314  Mary  St., 
Waco. 

Vf i stletoe* Creameries.  Fort  Worth. 

New  York  Buyers’  Assn.,  San  Antonio. 
No \en  Produce  Co.,  Hallettsville,  Tex. 
The  Peter  Co.,  401  Washington  Ave., 
Houston,  Texas. 

Wm.  Schmidt,  315  E.  First  St.,  Fort 
Worth. 

Stahl  Bros.,  Gonzales. 

Texas  Creamery  Co.,  Houston. 

A.  B.  Walker  & Son,  Corsicana. 

H.  F.  Wehmeyer,  14  First  St.,  Brenham. 
White  Produce  Co.,  Denison. 

VIRGINIA 

Beasley  & Boon  Co.,  P.  O.  Box  146,  Roan- 
oke. 

Frank  C.  Brumfield,  Buchanan. 

City  Produce  Exchange,  56  W.  Gay  St., 
Harrisonburg. 

Thos.  M.  Combiths,  Pulaski. 

Crocker  & Bluford,  Box  117,  Norfolk. 
Culpeper  Produce  Co.,  P.  O.  Box  72 
Culpeper. 

R.  M.  Eastwood  & Co.,  Norfolk. 

Wm.  F.  Gravins  & Co.,  23  S.  13th  St., 
Richmond 

F.  H.  Hobbs  Co.,  77  Roanoke  Ave.,  Norfolk. 
Wade  Masters  & Co.,  Lexington. 

Scott  Butter  Co.,  60  Roanoke  Ave.,  Nor- 
folk. 

Sicourney  & Fardon,  Inc.,  Richmond 
Wrenn  Produce  Co.,  Edinburg. 

VERMONT 

C.  A.  Mentzer,  North  Williston. 

WISCONSIN 

H.  C.  Christians  Co.,  Johnson  Creek. 
Davis  Bros.  Cheese  Co.,  Plymouth. 
Hawley  Commission  Co,  La  Crosse. 

J.  B.  Ludden,  Bloomington. 

Mazo  Poultry  & Egg  Co.,  Mazomanie. 
Miller-Rose  Co.,  La  Crosse. 

S.  Miller  Cold  Storage  Co..  Marshfield, 
Northern  Wis.  Produce  Co.,  Manitowoc. 
Northwestern  Egg  & Poultry  Co.,  Eau 

Claire. 

Pauly  & Pauly  Cheese  Co.,  Manitowoc. 
Ripon  Produce  Co.,  311  Main  St..  Ripon. 

C.  A.  Straubel  Co.,  409  N.  Washington  St., 
Green  Bay. 

Superior  Commission  Co.,  1705  Winter  St- 
Superior. 

Milwaukee 

Fiebrantz  & Benz,  394  Fifth  St. 
Hassmann  & Mueller.  293  Third  St. 
Laabs  Bros.  Co.,  2001  Walnut  St. 

Geo.  C.  Mansfield  Co. 

Martin  H.  Meyer,  888  44th  St. 


AFFILIATED  INTERESTS 

Arkansas  Poultry  & Ecg  Dealers’  Assn.. 

M.  L.  Price,  Secy.,  Fayetteville.  Ark. 
Boston  Fruit  & Produce  Exchance,  Alton 

E.  Briggs,  Ex.  Secy.,  Faneuil  Hall  Mar- 
ket, Boston,  Mass.  . 

Canadian  Prod.  Assn.,  James  T.  Madden, 
Secretary,  90  Colbome  St.,  Toronto, 
Can. 

Detroit  Butter  & Egg  Board,  John  Huet- 
teman,  Secy.,  2040  Howard  St.,  Detroit, 
Mich. 

The  Chicago  Mercantile  Exchange,  S. 
Edward  Davis,  Ex.  Secy.,  136  W.  Lake 
St.,  Chicago,  111. 

Fulton  Market  Wholesale  Mf.at  & Com. 
Merchants’  Assn.,  918  Fulton  St.. 
Chicago,  111. 

Illinois  Poultry  & Egg  Shippers’  Assn.. 
C.  L.  Hatfield,  Secy.-Treas.,  Decatur. 
111. 

Indiana  Egg  & Poultry  Assn..  Wm.  Lock;. 

Secy.,  Indianapolis,  Ind. 

Iowa  Wholesale  Egg,  Butter  & Poultry 
Dealers  Assn.,  M.  A.  Hagensick. 
Secy.,  Des  Moines,  Iowa,  P.  O.  Box 
906. 

Kansas  Egg  Shippers’  Assn.,  C.  F.  Nissen, 
Secy.,  Newton,  Kans. 

Missouri  Egg  & Poultry  Shippers’  Assn  . 
H.  H.  Bergmann,  Secy.,  833  N.  Third 
St.,  St.  Louis,  Mo. 

Nebraska  Poultry,  Butter  & Egg  Assn., 
H.  L.  McCoy,  Secy.,  1206  Jones  St., 
Omaha.  Neb. 

New  York  Mercantile  Exchange,  cor. 
Hudson  and  Harrison  Sts.,  New  York, 

N.  Y. 

Ohio  Butter,  Egg  & Poultry  Association, 

F.  S.  Jacoby,  Secy.,  422  Glen  Echo 
Court,  Columbus,  Ohio. 

Oklahoma  Poultry  & Egg  Association, 
Carl  D.  Rice,  Secy.,  Enid,  Okla. 
Pacific  Cooperative  Poultry  Producers, 
127  N.  Fifth  St..  Portland,  Ore. 

Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco,  Cal.  * 

Pir.SiiURGH  Butter  & Egg  Exchange,  708 
Wabash  Bldg..  Pittsburgh,  Pa. 

San  Francisco  Whls.  Dairy  Pro.  Ex- 
change, 252  Clay  St.,  San  Francisco, 
Cal. 

Southern  Minnesota  Egg,  Butter  Sl 
Poultry  Assn.,  F.  C.  Marpe,  Secy., 
Albert  Lea,  Minn. 

Southern  Poultry  & Egg  Shippers’  Assn., 
L.  G.  Smith,  Secy.,  Shelbyville,  Ky. 
Texas  Butter,  Egg  & Poultry  Assn.,  J.  O. 
Boettcher,  Secy.,  Weimar,  Texas. 

BANKS 

Bank  of  America,  44  Wall  St..  New  York 
City. 

Fidelity  Trust  Co.,  Chambers  & W.  Broad- 
way, New  York,  N.  Y. 

The  First  National  Bank  of  Chicago, 
Chicago.  111. 

Irving  National  Bank,  New  York,  N.  Y.f 
Woolworth  Bldg. 

National  Produce  Bank,  Ashland  Block, 
Chicago,  111. 

United  State  Bank  of  St.  Louis,  Wash- 
ington Ave.  & 4th  St.,  St.  Lcfcis.  Mo. 
Webster  & Atlas  National  Bank  of  Bos- 
ton, 199  Washington  St.,  Boston,  Mass. 

COLD  STORAGE 

G.  D.  Allman,  Gen’l  Supt.,  U.  S.  Cold  Stor- 
age Co.,  39th  St.  & Hoyne  Ave.,  Chi- 
cago, 111. 

Beatrice  Cold  Storage  Co..  Beatrice.  Nebr. 
Beck’s  Cold  Storage,  461  N.  Division  St., 
Buffalo,  N.  Y.  / 

Binghamton  Cold  Storage  Co.,  282  Water 
St.,  Binghamton,  N.  Y. 

Booth  Cold  Storage,  121  W.  Kinzie  St., 
Chicago,  111. 

Boston  Terminal  Refg.  Co.,  Boston,  Mass. 
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Bronx  Ref.  Co.,  520  Westchester  Ave., 
New  York,  N.  Y. 

Buffalo  Cold  Storage  Co.,  Buffalo,  N.  Y. 

Calumet  Refrigerating  Co.,  308  Alexander 
St.,  Chicago,  111. 

Central  Cold  Storage  Co..  Kinzie  and 

, Dearborn  Sts.,  Chicago,  111. 

Chemung  Cold  Storage  Co.,  735  Baldwin 
St.,  Elmira,  N.  Y. 

Chicago  Cold  Stge.  Warehouse  Co.,  1526 
S.  State  St.,  Chicago,  111. 

Geo.  J.  Cooke  Co.,  30  N.  Green  St.,  Chi- 
cago, 111. 

Detroit  Refrigerating  Co.,  Detroit,  Mich. 

Eastern  States  Ref.  Co.,  Springfield, 
Mass. 

Erner  Ice  & Cold  Stge.  Co.,  Vincennes.  Ind. 

Frank  Fehr  Cold  Storage  Co.,  Logan  and 
Lampton  Sts.,  Louisville,  Ky. 

Fulton  Market  Cold  Storage  Co.,  1000  W. 
Fulton  St.,  Chicago,  111. 

Hygeia  Refg.  Co.,  Elmira,  N.  Y. 

Indiana  Refg.  Co.,  Indianapolis,  Ind. 

Industrial  Cold  Storage  & Whse.  Co., 
Philadelphia,  Pa. 

Kansas  Ice  & Stg.  Co.,  Salina,  Kansas. 

Kent  Storage  Co.,  Grand  Rapids,  Mich. 

Lackawanna  Cold  Storage  Co.,  706  Wy- 
oming Ave.,  Scranton,  Pa. 

Lake  Shore  Cold  Storage  Co.,  536  E.  27th 
St.,  Chicago,  111. 

Merchants  Ref.  Co.,  161  Chambers  St., 
New  York,  N.  Y. 

Monarch  Refrigerating  Co.,  40  E.  Austin 
Ave.,  Chicago.  111. 

S.  Miller  Cold  Stg.  Co.,  Marshfield,  Wis. 

National  Cold  Stge.  Co.,  Brooklyn,  N.  Y. 

National  Icfe  & Storage  Co.,  5th  & Nagh- 
ten  Sts.,  Columbus,  O. 

National  Ice  & Cold  Storage  Co.,  22  Bat- 
tery St.,  San  Francisco,  Cal. 

New  England  Cold  Storage  Co.,  Portland, 
Maine. 

New  Jersey  Refg.  Co.,  173  Ninth  St.,  Jer- 
sey City,  N.  J. 

Ninth  Street  Terminal  Wiise.  Co.,  1220 
W.  Ninth  St.,  Cleveland,  Ohio. 

North  American  Cold  Storage  Co.,  345 
N.  Canal  St.,  Chicago,  111. 

Northern  Cold  Storage  & Warehouse  Co., 
Duluth,  Minn. 

Omaha  Cold  Storage  Co.,  Omaha,  Neb. 

Philadelphia  Warehousing  & C.  S.  Co., 
Philadelphia,  Pa. 

Pittsburgh  Warehouse  & Trf. 

Co.,  Pittsburgh,  Pa. 

Power  City  Cold  Stg.  & Pro.  Co.,  Sioux 
Falls,  S.  Dak. 

Producers  Cold  Storage  Co.,  503  N.  3rd 
St.,  St.  Louis,  Mo. 

Producers  Cold  Storage  Co.,  St.  Joseph, 
Mo. 

Producers  Cold  Storage  Co.,  Chillicothe, 
Mo. 

Quincy  Market  Cold  Storage  & Ware- 
house Co.,  Boston,  Mass. 

The  Sheriff  St.  Market  & Cold  Stge.  Co., 
Cleveland,  Ohio. 

The  Sherman  Ice  Co.,  413  E.  Houston  St., 
Sherman,  Texas. 

R.  H.  Switzler,  c'o  St.  Louis  Ref.  & Cold 
Storage  Co.,  St.  Louis,  Mo. 

Syracuse  Cold  Storage  Co.,  N.  West  St., 
Syracuse,  N.  Y. 

Troy  Cold  Storage  Co.,  Troy,  N.  Y. 

Union  Storage  Co.,  Liberty  and  Second 
Aves*  Pittsburgh,  Pa. 

Union  Terminal  Cold  Storage  Co.,  12th 
and  Provost  Sts.,  Jersey  City,  N.  J. 

Wain  weight  Cold  Storage,  Teck  Food 
Products  Co.,  3340  Liberty  St.,  Pitts- 
burgh, Pa. 

The  Washington  Market  Co.,  Center 
Market,  Washington,  D.  C. 

Western  Cold  Storage  Co.,  421  North 
State  St.,  Chicago,  111. 


Wisconsin  Cold  Storage  Co.,  178  Florida 
St.,  Milwaukee,  Wis. 

Sherman  White  & Co.,  Fort  Wayne,  Ind. 

FEATHER  BUYERS 

Frank  S.  Foster,  Wyoming,  111. 

The  P.  R.  Mitchell  Co.,  Harrison  and 
Spring  Grove  Ave.,  Cincinnati,  O. 

H.  Rubexstein  Co.,  Inc.,  1251  Roosevelt 
Road,  Chicago,  111. 

Wahlert  & Guntzler,  19  N.  Main  St., 
St.  Louis,  Mo. 

INSURANCE 

Herrick,  Auerbach  & Vastine,  Insurance 
Exchange  Bldg.,  Chicago,  111. 

Fred  S.  James  Co.,  175  W.  Jackson  Blvd., 
Chicago,  111. 

Reciprocal  Exchange,  28th  and  Wyandotte 
Sts.,  Kansas  City,  Mo. 

SUPPLIES 

Altamont  Mfg.  Co.,  Altamont,  111. 

American  Paper  Products  Co.,  2nd  and 
Breman  Ave.,  St.  Louis,  Mo. 

Anderson-Tully  Co.,  Memphis,  Tenn. 

Arcady  Farms  Milling  Co.,  208  So.  La 
Salle  St.,  Chicago,  111. 

Elmer  L.  Arminger,  216  W.  South  Water 
St.,  Chicago,  111. 

Armstrong  Cor^c  & Insulating  Co.,  Pitts- 
burgh, Pa. 

Automatic  Refrigerating  Co.,  Monadnock 
Bldg.,  Chicago.  111. 

A.  H.  Barber  Creamery  Sup.  Co.,  300-306 
W.  Austin  Ave.,  Chicago,  111. 

Box  Factory  of  Paris,  185  W.  Houston 
St.,  Paris,  Texas. 

Burge  Machine  Works,  218  N.  Jefferson 
St.,  Chicago,  111. 

Champion  Milling  & Grain  Co.,  Clinton, 
Iowa. 

J.  G.  Cherry  Co.,  Cedar  Rapids,  Iowa. 

Chicago  Mill  & Lumber  Co.,  Conway 
Bldg.,  Chicago,  111. 

Clairemont  Sterilized  Egg  Co.,  160  N. 
Market  St.,  Chicago,  111. 

The  Collis  Co.,  Clinton,  Iowa. 

The  G.  E.  Conkey  Co.,  6529  Broadway, 
Cleveland,  Ohio. 

Consolidated  Products  Co.,  4750  Sheridan 
Road,  Chicago,  111. 

Creamery  Package  Mfg.  Co.,  61-67  W. 
Kinzie  St.,  Chicago,  111. 

Cookeville  Veneer  Co.,  Cookeville,  Tenn. 

The  Danley  Sanitary  Mfg.  Co.,  St.  Johns, 
Mich. 

The  Davis  Lumber  Co.,  Martinsville,  Ind. 

Decatur  Supply  Co.,  Decatur,  Ind. 

Dixon  Cereal  & Feed  Co.,  Dixon,  111. 

The  Edgar  Steel  Seal  & Mfg.  Co.,  Law- 
rence, Kans. 

Excelsior  Wrapper  Co.,  224  W.  Kinzie  St., 
Chicago,  111. 

Forrester  Nace  Box  Co.,  Eighth  and  Wy- 
oming, Kansas  City,  Mo. 

Gerard  Wire  Tying  Machine  Co.,  217  W. 
Superior  St.,  Chicago,  111. 

Gerard  Wire  Tying  Machine  Co.,  1942  So. 
Laramie  St.,  Chicago. 

D.  M.  Goodwillie  Co.,  1208  W.  22nd  St., 
Chicago,  111. 

Walter  Gottheimer,  214  Franklin  Ave.,  St. 
Louis,  Mo. 

Cushion-Locked-Pad  Co.,  208  N.  Wells  St., 
Chicago,  111. 

Gulf  Mill  & Lumber  Co.,  Washington 
Ave.  & I.  C.  R.  R.,  New  Orleans,  La. 

Hales  & Hunter  Co.,  327  So.  La  Salle  St., 
Chicago,  111. 

R.  L.  HaiX,  c|o  Mac  X.  Feed  Milling  Co., 
Clinton,  Iowa. 

Herf  Fredricks  Chemical  Co.,  Pierce 
Bldg.,  St.  Louis,  Mo. 

E.  P.  Hunter,  Ossian,  Ind. 

Hutchinson  Egg  Case  & Filler  Co., 

Hutchinson,  Kans. 


Indiana  Board  & Filler  Co.,  Decatur,  Ind. 

Kalamazoo  Vegetable  Parchment  Co., 
Kalamazoo,  Mich. 

Kennedy  & Parsons,  1901  E.  4th  St.,  Sioux 
City,  Iowa. 

Keokuk  Box  Co.,  Keokuk,  Iowa. 

W.  P.  Kernan,  208  N.  Wells  St.,  Chicago. 

111. 

Main  Bros.  Box  & Lumber  Co.,  Kamak, 

111. 

Leon  Mann,  752  Broadway,  New  York 
City. 

Metropolitan  Container  Co.,  341  E.  119th 
St.,  New  York,  N.  Y. 

Milkoline  Mfg.  Co.,  Kansas  City,  Mo. 

National  Carton  Co.,  Joliet,  111. 

National  Egg  Co.,  160  N.  Market  St.,  Chi- 
cago. 

New  York  Egg  Case  Co.,  519  W.  42nd  St., 
New  York  City. 

Oclaire  Box  & Crate  Co.,  Eau  Claire,  Wis. 

Paterson  Parchment  Paper  Co.,  1058 
Conway  Bldg.,  Chicago,  111. 

Peterson-Miller  Box  Co.,  Cairo,  111. 

The  Quaker  Oats  Co..  Chicago,  111. 

Quincy  North  Star  Co.,  Quincy,  111. 

Ralston  Purina  Co.,  821  S.  Eighth  St., 
St.  Louis,  Mo. 

Rosenbaum  Bros.,  77  Board  of  Trade,  Chi- 
cago, 111. 

W.  A.  Schurmann  & Co.,  365  E.  Illinois 
St.,  Chicago,  111. 

Security  Egg  Case  Filler  Co.,  Inc.,  La- 
fayette, Ind. 

Self-Locking  Carton  Co.,  591  E.  Illinois 
St.,  Chicago,  111. 

H.  W.  Selle  Co.,  1000  N.  Halsted  St.,  Chi- 
cago, 111. 

Signode  System,  Inc,  564  W.  Adams  St., 
Chicago,  111. 

Tennessee  Box  Co.,  Johnson  City,  Tenn. 

Tite-Pack  Filler  Co.,  728  W.  Madison  St., 
Chicago,  111. 

Hudson  R.  Topping,  218  Eaton  St.,  Peoria, 

111. 

Twin  City  Box  & Lumber  Co.,  1017  Plym- 
outh Bldg.,  Minneapolis,  Minn. 

Union  Insulating  Co.,  Gt.  Northern  Bldg., 
Chicago,  111. 

Union  Steel  Products  Co.,  Ltd.,  Albion, 
Mich. 

United  Cork  Companies,  110  S.  Dearborn 
St.,  Chicago,  111. 

United  Steel  & Wire  Co.,  Battle  Creek, 
Mich. 

Urbana  Egg  Case  Co.,  Urbana,  Ohio. 

Webster  Bros.  Mfg.  Co.,  Waucoma,  Iowa. 

Western  Fef.d  Mfrs.,  Inc.,  345  N.  Eliza- 
beth St.,  Chicago,  111. 

TRADE  PAPERS 

Butter,  Cheese  & Egg  Journal,  210  Syca- 
more St.,  Milwaukee,  Wis. 

Chicago  Dairy  Produce  Co.,  136  W.  Lake 
St.,  Chicago,  111. 

Egg  Reporter  Shoemaker,  Waterloo,  Iowa. 

Ice  & Refrigeration,  5707  W.  Lake  St., 
Chicago,  111. 

The  Produce  Packer,  192  N.  Clark  St., 
Chicago,  111. 

Produce  Bulletin,  Inc.,  97  Warren  St., 
New  York  City. 

The  Produce  News,  6 Harrison  St.,  New 
York  City. 

Urner-Barry  Co.,  175  Chambers  St.,  New 
York,  N.  Y. 

TRANSPORTATION 

American  Refrigerator  Transit  Co.,  St 
Louis,  Mo. 

Live  Poultry  Trans.  Co.,  431  So.  Dear- 
born St.,  Chicago,  111. 

Merchants  Dispatch  Dairy  Line,  623  La 
Salle  Station,  Chicago,  111. 

New  York  Despatch,  181  Quincy  St.,  Chi- 
cago, 111. 

Nickel  Plate  Lackawanna  Dairy  LiriE, 
327  S.  La  Salle  St.,  Chicago,  111. 
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U.  S.  Cold  Storage  Co 20 

Watson  & Kelly 34 

Weaver  & Co.,  C.  H 28 

Weber  & Pitcher * 22 

WeinbeJg  Bros 20 

White  Company,  J.  H 39 

Wonderfat 8 

Zimmer  & Dunkak 36 


Statement  of  the  owneruhlp,  management,  circulation,  etc.,  re- 
quired by  the  Act  of  CongreM  of  Ausuat  24,  1912,  of  The 

National  Poultry,  Butter  Egg  Bullet. n,  published  monthly 

at  Chicago,  Illinois,  for  October  1,  1922. 

State  of  Illinois,  \ 

County  of  Cook.  ) ss. 

Before  me,  a Notary  Public  in  and  for  the  State  and  county 
aforesaid,  personally  appeared  Harrison  P.  Jones,  who.  having 
been  duly  sworn  according  to  law,  deposes  and  says  that  he  is 
the  Editor  and  Executive  Secretary  of  th6  National  Poultry 
Butter  & Egg  Bulletin  and  that  the  following  is,  to  the  b^st 
of  his  knowledge  and  belief,  a true  statement  of  the  ownership, 
management  (and  if  a daily  paper,  the  circulation),  etc.,  of  the 
aforesaid  publication  for  the  date  shown  in  the  above  caption, 
required  by  the  Act  of  August  24,  1912.  embodied  in  section 
443,  Postal  Laws  and  Regulations,  printed  on  the  reverse  of 
this  form,  to-wit: 

1.  That  the  names  and  addresses  of  the  publisher,  editor, 

managing  editor,  and  business  managers  are:  * 

Publisher — National  Poultry,  Butter  & Egg  Association,  208 
N.  Wells  St..  Chicago  111. 

Editor — Harrison  F.  Jones.  208  N Wells  St..  Chicago,  111. 

Managing  Editor — Harrison  F.  Jones,  208  N.  Wells  St..  Chi- 
cago. 111. 

Business  Manager — Harrison  F.  Jones,  208  N.  Wells  St., 
Chicago.  111. 

2.  That  the  owners  are:  (Give  names  and  addresses  of 
Individual  owners,  or,  if  a corporation,  give  its  name  and  the 
names  and  addresses  of  stockholders  owning  or  holding  1 per 
cent  or  more  of  the  total  amount  of  stock.) 

The  National  Poultry.  Butter  & E?g  Association,  a corpora- 
tion not  organized  for  profit,  whose  membership  totals  about 
1,216  scattered  over  the  United  States  Canada  Cuba.  Australia 
and  New  Zealand  consisting  of  receivers  and  shippers  of  prod- 
ucts indicated  in  the  title.  There  are  no  bonds  or  other  securi- 
ties outstanding  either  in  respect  of  the  association  or  the 
publication. 

J M.  Klein.  329  Washington  St.  New  York  City,  President. 

Henry  Pfeiffer.  Logansport.  Ind  . First  Vice-President. 

M.  A.  Hagensick.  Pes  Moires  Iowa,  Second  Vice-President. 

C.  S.  Borden,  220  W.  South  Water  St.,  Chicago,  III.,  Third 
y ice  - Pres  i dent 

F.  G.  Heilman.  945  Fulton  Market.  Chicago,  111.,  Secretary. 

F.  A.  Kelly,  320  W.  South  Water  St..  Treasurer. 

3.  That  the  known  bondholders,  mortgagees,  and  other 
security  holders  owning  or  holding  1 per  cent  or  more  of  the 
total  amount  ©f  bonds,  mortgages,  or  other  securities  are:  (If 
there  are  none,  so  state.)  Nope. 

4.  That  the  two  paragraphs  next  above,  giving  the  names 
of  the  owners,  stockholders  and  security  holders,  if  any,  con- 
tain not  only  the  list  of  stockholders  and  security  holders  as 
they  appear  upon  the  books  of  the  company  but  also,  in  cases 
where  the  stockholder  or  security  holder  appears  upon  the 
books  of  the  company  as  trustee  or  in  any  other  fiduciary  rela- 
tion, the  name  of  the  person  or  corporation  for  whom  such 
trustee  is  acting,  is  given;  also  that  the  said  two  paragraphs 
contain  statements  embracing  affiant’s  full  knowledge  and  be- 
lief as  to  the  circumstances  and  conditions  under  which  stock- 
holders and  security  holders  who  do  not  appear  upon  the  books 
of  the  company  as  trustees,  hold  stock  and  securities  in  a ca- 
pacity other  than  that  of  a bona  fide  owner;  and  this  affiant  has 
no  reason  to  believe  that  any  other  person,  association,  or 
corporation  has  any  Interest  direct  or  Indirect  in  the  said  stock, 
bonds,  or  other  securities  than  as  so  stated  by  him. 

5.  That  the  average  number  of  copies  of  each  issue  of  this 
publication  sold  or  distributed,  through  the  mails  or  otherwise, 
to  paid  subscribers  during  the  six  months  preceding  the  date 

shown  above  is (This  Information  is  required  from 

daily  publication  only.) 

HARRISON  F.  JONES. 

(Editor  Publisher,  Business  Manager,  or  Owner.) 

Sworn  to  and  subscribed  before  me  this  16th  day  of  Octo- 
ber, 1922 

(SEAL)  ANTON  O.  LANDES.  Notary  Public. 

(My  commission  expires  April  26.  1926.) 
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EXECUTIVE  COMMITTEE 
In  addition  to  the  foregoing  officers  they  are  as  follows: 

R.  R.  Baer Topeka,  fonsas 

L.  B.  Kilbourne 67  W.  So.  Water  St.,  Chicago,  111. 

Gus  Ludwig Jersey  City,  N.  J. 

O.  I.  Clevenger Marion,  Ohio 

J.  M.  Klein 329  Washington  St.,  New  York  City 
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J.  M.  Klein 329  Washington  St.,  New  York  City 
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SELF- LOCKING  EGG  CARTONS 

(VENTILATED) 


Use  them  for  your 
Cold  Storage  Eggs. 
A big  help  to  get 
highest  prices. 


SELF- LOCKING  CARTON  COMPANY 

591  East  Illinois  Street  -----  CHICAGO 


Union  Terminal  Cold  Storage  Company 

JERSEY  CITY,  N.  J. 

On  Tracks  of  the  Erie  R.  R.  and  the  D.  L.  & W.  R.  R. 

Manhattan  Refrigerating  Company 

NEW  YORK 

West  Washington  and  Gansevoort  Markets 

On  Tracks  of  the  New  York  Central  Railroad 

Kings  County  Refrigerating  Company 

WALLABOUT  MARKET— BROOKLYN,  N.  Y. 

Convenient  to  all  Wallabout  Freight  Stations 

Leaders  in  Cold  Storage  Service 
at  the  Port  of  New  York 

T.  A.  ADAMS,  President  R.  A.  ADAMS,  Vice-President 

GENERAL  OFFICES — 525  WEST  STREET,  NEW  YORK  CITY 
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EVERY  Month  is  

“Perfect  Package  Month ” 

When  You  Ship  Eggs 
The  “ Cherry ” Way 

For  “Cherry”  DOUBLE-LOCK  FILLERS,  packed  with 
six  excelsior  pads  makes  a “perfect  egg  shipping  package.” 

Cherry  Fillers  are  made  from  a 
special  hard-calendered  stock — prod- 
uct of  our  own  big  Strawboard  mill 
at  Tama,  Iowa. 

And,  each  Filler  is  built  from  14 
different  rolls  of  this  strawboard. 

This  means  that  any  imperfect  spot  _.j 

in  any  single  roll  can  affect  only  one  strip  of  any  one  Filler. 


fourteen  Rolls 


WHY 


Send  for  our  interesting  Book 
— Fourteen  Rolls  and  Why. 


T.G. 

Cr  St. Paul, 


CHERRY  < 

CEDAR  RANDS  II 
, Minn  Tama,  / jjvh  Iowa  ■ 


CCWPANV 

iowa  y 

w».  PeoriB.IJl.  ir 
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It  Is  Not  Too  Late 


To  Order 


POULTRY  BOXES  AND  COOPS 

(Cottonwood  and  Tupelo) 


If  you  find  you  will  need  more  than  you  have  on  hand  let  us  ship  you  a local 
lot  out  of  Chicago  or  St.  Louis  — We  can  start  order  promptly  and  there  will 
be  no  delays  on  the  part  of  the  Railroad  from  these  points. 


AND 


It  Is  Not  Too  Early 


To  Order 


EGG  CASES  AND  FILLERS 


The  rush  will  be  on  before  you  realize  it.  Prices  are  very  likely  to  advance. 
Mills  will  be  crowded  with  orders.  Railroad  conditions  are  bad.  Let  us 
protect  your  requirements  now. 


Send  in  your  Inquiry  at  once . 


216  W.  So.  Water  Street 
CHICAGO 
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Much  of  the  efficiency  of  this  room  is  due  to  its  insulation — Nonpareil  Co  kboard. 

Miami  Produce  Company,  Peru,  Ind. 

Rooms  that  Stand  Inspection 

ROOMS  that  are  insulated  with  Nonpareil  Corkboard  invite 
inspection.  They  are  dry  and  “sweet.”  They  hold  low 
temperatures  economically.  Their  owners  are  proud  of  their  per- 
formance and  glad  to  have  them  shown  in  the  trade  papers. 

When  you  build  your  rooms,  you  expect  them  to  be  efficient 
and  economical,  but  why  not  make  sure  of  it?  There  is  no  un- 
certainty about  results  when  you  use  Nonpareil  Corkboard.  You 
are  not  experimenting  with  insulation  that  may  be  all  right — and 
may  not.  Nonpareil  Corkboard  is  the  insulation  that  engineers 
and  experienced  owners  have  learned  to  depend  upon,  absolutely. 

They  know — and  you  can  know  just  as  certainly — that  Non- 
pareil Corkboard  so  effectually  keeps  but  heat  that  constant  low 
temperatures  can  be  held  with  very  little  refrigeration.  That’s 
economy — low  operating  cost.  Moreover,  Nonpareil  Corkboard, 
when  properly  erected,  never  loses  its  efficiency.  It  stays  dry  and 
does  not  decay  or  mold,  or  deteriorate  in  any  way.  There  are  no 
musty  smells  from  damp  insulation  or  rotted  out  construction. 


How  to  build  such  rooms  is  explained 
in  the  36-page  book.  “Small  Cold 
Storage  Rooms  ” Write  for  a copy; 
it  will  be  sent  free. 


Armstrong  Cork  & Insulation  Company 

155  Twenty-fourth  St.,  Pittsburgh,  Pa. 

Also  manufacturers  of  Nonpareil  Cork  Covering  for  brine  and  ammonia  lines , coolers , tanks  and  cold 
surfaces  generally ; Nonpareil  High  Pressure  Covering  for  steam  lines , feed  water  heaters , 
boilers , etc.;  Nonpareil  Insulating  Brick  for  boiler  settings,  furnaces,  ovens,  etc.; 

Nonpareil  Cork  Machinery  Isolation  for  noisy  machines,  and  Linotile  and 
Armstrong’s  Cork  Tile  for  floors  in  offices , residences , etc. 

Nonpareil  Corkboard  Insulation 

- For  Poultry  and  Creamery  Storage  Rooms 
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The  Buyer’s  Page  ! 


WOOD  BACK 
FIIEVP.NTS  PIECES 
FROM  PALLING  ' 


WOOD  PLATFORM  “A‘ 
WHERE  BUTTER  IS  FIR 
PLACED  BEFORE  SLI 
UNDER  CUTTER  " 


CUTTING  FRAME  TT 
THIS  CUTS  THE  BUTTER 

s ,^£03 


PIECES  ARE  FED 
THROUGH  HERE  ~GT 
INTO  BUTTER 
CHAMBER 


SETSCREWS  -K- 
WHICH  ADJUSTS. 
'UAGB  PLAfE 


Fewer  Parts,  Less  Work,  More  Flexibility,  'with 
this  New  No.  5 American  Butter  Cutting  Machine 

THIS  machine  is  a single  unit, 
on  one  base,  very  simple  in 
construction,  with  fewest  possible 
working  parts.  Only  one  large 
slow  working  gear  is  required  to 
operate  the  eccentric  which  drives 
the  piston. 

There  is  no  cover  to  lift  up  and 
down,  no  starting  lever.  The  pis- 
ton is  traveling  back  and  forth 
continuously  in  the  butter  cham- 
ber, running  through  two  prints 
with  every  stroke — 20  strokes  per 
minute. 

This  machine  turns  out  clean-cut  prints  of  accurate  weight.  The  change  from  *4  lb.  to  V2  lb.  or  1 
lb.  prints  is  made  instantly  without  changing  a wire,  by  means  of  different  cutting  heads  which  may 
be  quickly  clamped  upon  the  mouth  of  the  butter  chamber.  A shifting  arrangement  of  the  cutting 

bar  enables  operator  to  practically  eliminate  the  necessity  for  throwing  butter  back  into  machine. 

<» 

Operator  needs  to  move  only  a step  in  his  work  — a great  saver  of  labor. 


hand  "Crank 

RAISES  AND  LOWERS 
CUTTING  FRAME  — 


Write  for  complete  information  and  prices. 

Standard  Creamery  Supplies 


Genuine 

Vegetable  Parchment 

We  furnish  both  the  rolls  and  the 
holders.  Standard  rolls  are  9*  in 
diameter  and  9- 12-13-15- 18'20-24" 
30  and  36  inches  in  width.  Rolls 
made  from  30  lb.  paper.  Prices  on 
request.  We  can  also  furnish  a com- 


Butter  Cartons 

For  immediate  shipment  and  at 
attractive  prices  we  can  supply 
nearly  a dozen  different  brands  of 
stock  printed  butter  cartons.  Use 
stock  printed  cartons  when  you 
run  short  of  cartons;  when  you 
must  supply  some  customer  with 
a special  brand;  when  you  have 
an  “off”  grade  of  butter  to  sell;  or 


Poplar  Shipping  Boxes 
A large  stock  of  both  pop- 
lar and  spruce  shipping  boxes 
enables  us  to  make  lot  ship- 
ment in  any  quantity  at  prices 
in  line  with  present  costs. 
Shipped  “knocked  down.” 
Capacity  runs  from 


CorrugatedFibre 
Butter  Boxes  f 

Dust  proof,  theft  proof,  in- 
sulated shipping  boxes  — 
better,  neater  and  cheaper 
than  wood— keep  contents 
of  box  in  sweet  cool  condi- 
tion. Saves  time  in  pack- 
ing; requires  no  parchment 
liners.  Capacity  2 to  50  lba. 


squares  and  circles  used  in  the  to  afford  special  printed  cartons.  12  lbs.  to  100  lbs. 

dairy  industrv. 

Twin  City  Branch— 2490-2494  University  Ave*>  St.  Paul,  Minn. 

A.  H.  Barber  Creamery  Supply  Co. 

Gentlemen — Please  send  us  com- 
plete information  and  prices  on 

A-H-Bstbct  Creamery  Supply  Ox 

3oo%Aastia  Aye.,  Chica^o,USA. 

Name , 

Address 
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PRESIDENT  PFEIFFER  APPEALS  FOR  CO-OPERATION  BETWEEN  MEMBERS 

AND  THE  ASSOCIATION 

To  the  Members  of  the  National  Poultry,  Butter  and  Egg  Association: 

I take  this  opportunity  to  thank  you  for  your  expression  of  confidence  in 
electing  me  to  the  presidency  of  our  National  Association.  I assure  you  that 
I appreciate  the  honor  and  am  also  aware  of  the  responsibility , as  our  Association 
now  holds  a prominent  position  and  is  recognized  as  one  of  the  strong  organiza- 
tions of  commerce. 

This  has  been  brought  about  through  your  co-operation  and  the  faithful 
service  of  officers  and  committeemen  of  previous  years  and  the  untiring  efforts  of 
our  executive  secretary , Mr.  Jones.  Those  who  have  been  associated  with  him 
during  executive  meetings , will  agree  with  me  that  his  enthusiasm  and  willing- 
ness to  take  on  ever-increasing  responsibility , coupled  with  his  ability  to  bring 
about  recognition  of  our  Association  in  important  places,  deserves  appreciation. 

By  united  effort  a great  deal  can  be  accomplished,  and  therefore  you  can  be 
of  great  help  to  your  executive  secretary  hereafter,  if  you  will  respond  to  the  ques- 
tions he  may  put  up  to  you  from  time  to  time  through  special  bulletins;  in  this 
manner  we  will  be  able  to  know  the  opinions  and  desires  of  the  members  on  the 
many  questions  that  are  always  arising. 

There  is  a great  amount  of  work  before  us  this  year  and  if  it  is  successfully 
handled,  it  should  be  of  benefit  to  you  as  an  individual,  to  the  Association,  and 
to  the  producers  of  our  products.  In  the  position  of  either  shipper  or  receiver, 
we  must  not  lose  sight  of  the  producers*  interests  and  if  we  do  our  part  we  will 
have  his  co-operation  and  confidence.  • 

We  have  realized  this  year  that  the  demand  for  some  of  our  products  had 
to  be  increased  to  take  care  of  the  increased  production.  Anyone  who  has  helped 
to  increase  consumption,  either  through  advertising  efforts  or  improved  methods 
of  distribution,  has  been  of  direct  benefit  to  the  producers  and  I feel  that  there 
is  a big  opportunity  for  us  to  do  some  real,  effective  work  in  the  future  that  should 
be  of  benefit  to  the  trade  in  general. 

This  then  brings  us  to  the  educational  department  and  I am  convinced  that 
some  very  effective  work  can  be  accomplished  through  methods  that  need  some 
careful  planning.  Therefore  if  we  can  get  the  membership  to  realize  that  their 
opinions  and  advice  are  needed,  we  can  have  real  co-operation. 

I feel  certain  that  this  Association  will  continue  to  take  forward  steps  and 
hold  the  position  to  which  it  is  entitled. 

Sincerely  yours, 
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Does  Not  Deviate  From  a Single  Action 
in  the  Present  System  of  Handling  Eggs 


No  Trade 
Objections 


Locks  the  Filler 
Both  Ways 


GOLDSMITH-STOCKWELL  CO. 

BUTTER,  CHEESE,  EGGS  AND  POULTRY 

Also  General  Produce 

26  & 27  So,  Msrkct  St. 

23  & 24  Chatham  St. 

Cushion-Lock  Pad  Company , 

208  No.  Wells  St ., 

Chicago , III. 

Gentlemen: 

We  have  just  had  a car  of  eggs  come  in  from  the  Northern  Iowa  Produce  Company , and  we  notice  that  these  eggs  were  packed  with 
a pad  different  from  anything  we  have  ever  seen  before  and  it  is  our  pleasure  to  write  you  that  we  think  this  pad  is  certainly  a great 
and  good  thing.  We  also  wish  to  congratulate  you  on  the  name  you  are  using  on  this  pad  which  is  “ Cushion  Lock  Pad". 

In  looking  at  the  pad  very  carefully , we  find  this  locks  the  filler  so  that  the  filler  does  not  have  a chance  to  move  in  the  case,  and  this 
certainly  is  a great  advantage  over  the  old  pad. 

There  is  one  other  little  thing  I wish  to  call  your  attention  to  and  that  is  a great  majiy  times  when  the  eggs  come  through  the  cinders 
from  the  engine  sift  into  the  cases  of  eggs  and  then  the  eggs  rattle  on  paste  board  and  the  top  and  bottom  of  eggs  will  be  black , and  of 
course  this  is  not  very  pleasant  when  you  are  selling  fresh  eggs,  and  this  pad  oblivates  this  trouble,  but  the  main  fact  is  that  these  eggs 
come  through  in  first\  class  shape.  I do  not  know  in  my  25  years  experience  that  I have  taken  out  a car  that  came  through  as  fine  as 
this  car,  and  you  have  something  very  valuable  in  this  pad. 

I should  like  very  much  indeed  to  have  a few  more  trial  shipments  with  this  pad  and  if  the  eggs  come  through  as  nice  as  this  car 
came  through,  I should  be  very  glad  indeed  to  use  my  best  efforts  to  gel  every  shipper  I got  to  use  these  pads,  as  they  certainly  are  a 
winner.  I want  you  to  keep  in  touch  with  me  in  regards  to  this  matter. 

Of  course  you  must  realize  we  have  always  had  packed  for  us  during  the  months  of  April  and  May  by  people  in  Indiana.  Illinois 
and  Iowa  in  the  neighborhood  of  40,000  cases  of  eggs  and  if  after  one  or  more  trial  shipments  with  these  cushion  lock  pads  it  proves 
out  as  in  this  car  we  had  from  the  Northern  Iowa  Pro.  Co.,  we  shall  be  more  than  pleased  to  recommend  and  get  our  shippers  to  use 
this  pad  in  packing  our  storage  eggs. 

We  remain, 

Very  truly  yours, 

GOLDSMITH  STOCKWELL  COMPANY. 
By  II.  Goldsmith. 


LOCKED  — 

To  prevent  Shifting 
of  Fillers  in  the  Egg 
Case 


Write  for  Free  Sample  of  Pads 

CUSHION-LOCKED-PAD  COMPANY 

Room  303  CHICAGO,  ILL.  208  N.  Wells  St. 


BOSTON,  9 Nov.  22nd,  1922. 
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The  Relation  of  Agriculture  to  Business 


Farmer  Troubles  Recited — Legislation  Not  Indicated 
— Co-Operation  Sought 


There  is  no  disagreement  among  those  who  know 
the  conditions  which  prevail  on  American  farms. 
They  seem  to  know  only  too  well -that  the  American 
farmer  has  been  hard  hit  and  that  something  must  be 
done  at  onee  to  relieve  his  distressful  condition. 

Many  remedies  have  been  offered,  but  the  sanest 
seems  to  be  that  of  co-operation. 

Co-operation  was  the  keynote  of  a conference  held 
in  Chicago  on  October  24th  and  the  reasons  assigned 
are  disclosed  in  the  addresses  that  were  made  on  that 
occasion,  and  the  resolutions  which  followed.  The 
names  of  those  who  attended  the  conference  appeared 
in  the  “Bulletin”  for  the  month  of  November.  The 
addresses  follow : 

Mr.  Howard:  Gentlemen:  The  American  Farm  Bureau  is 
delighted  to  have  you  present  today  as  its  guests.  Agriculture 
is  always  glad  to  entertain  and  know  industry. 

The  object  of  this  meeting  is  to  get  acquainted.  It  is  a good 
thing  to  know  your  neighbor.  Maybe  you  will  like  him.  The 
probability  is  you  will. 

I have  asked  Mr.  Alexander  Legge,  president  of  the  Inter- 
national Harvester  Company,  to  say  a few  words  to  you  today 
regarding  the  present  situation  of  agriculture  and  of  industry. 
Mr.  Legge: 

Alexander  Legge 

Mr.  Chairman,  and  Gentlemen:  It  would  seem  a little  pre- 
sumptious  on  my  part  to  talk  to  an  assemblage  like  this  of  the 
importance^  of  agriculture.  You  all  come  in  contact  with  it 
more  or  less  intimately,  whether  your  business  be  that  of 
banking  or  manufacturing,  or  railroading,  or  what-not.  If  I 
were  to  ask  any  one  of  you  individually  if  you  made  a study 
of  it  and  understand  it,  you  would  answer  in  the  affirmative 
and  believe  you  were  telling  the  truth.  You  do  know  much 
about  it  and  its  relative  importance  to  the  other  industries  of 
this  country.  I suppose  you  all  realize  that  agriculture  is  many 
times  larger  in  size  than  the  next  industry  of  the  nation, 
whether  it  is  viewed  from  the  standpoint  of  the  capital  invested., 
the  number  of  people  employed  or  the  production.  It  is  four 
times  as  great  in  value  as  the  American  railroads,  which  arc 
the  next  largest  industry. 

Yet,  notwithstanding  all  that,  are  we  looking  at  it  as  an 
industry  or,  perhaps  unconsciously,  as  a natural  resource  of 
the  country — something  in  the  same  way  as  we  look  at  a forest 
or  a mine;  something  to  be  exploited  if  you  choose,  something 
out  of  which  we  may  make  a profit?  I fear  there  is  something 
of  that  kind  in  the  mind  of  the  average  business  man  when  he 
looks  at  agriculture. 

Agriculture  must  be  considered  strictly  as  an  industry.  It 
is  not  a natural  resource.  The  land  is  a natural  resource,  it  is 
true  and  so  is  the  forest  and  so  is  the  mine;  but  it  is  of  no 
use  to  humankind  until  it  is  utilized,  and  the  problem  of  op- 
erating it.  successfully  presents  very  nearly  the  same  problems 
as  any  other  business — the  same  question  of  efficient  manage- 
ment and  production  and  cost  of  marketing,  upon  whose  solu- 
tion it  depends  whether  the  resultant  figures  shall  be  in  red  ink 
or  in  black. 

Now  I shall  not  try  to  describe  the  present  condition  of 
the  American  farmer.  'Mr.  Howard  can  do  that  much  better, 
and  I will  subscribe  in  advance  to  anything  that  he  may  say 
on  the  subject,  and  say  that  he  has  not  made  it  emphatic 
enough;  and  if  he  needs  any  further  evidence  to  prove  that 
farming  is  not  now  on  a profitable  basis  I will  refer  to  the 
“check  book  farmers”  here  to  prove  conclusively  that  he  is 
right.  Th^re  is  ample  evidence  that  farming  cannot  be  done 
at  a profit  under  present  conditions — it  js  impossible. 

In  this  connection  I would  like  to  speak  of  the  recent  Con- 
gressional inquiry  on  this  subject  made  by  w?hat  is  known  as 
the  Congressional  Joint  Commission  of  Agricultural  Inquiry. 
Chairman  Sydney  Anderson  and  his  colleagues  on  this  Com- 
mission did  a real  job;  their  report  presents  one  of  the  most 
comprehensive  and  complete  studies  that  has  ever  been  made 
by  any  government  agency  of  a problem  of  this  kind  in  this 


country.  How  many  of  you  here  have  read  it?  There  are  a 
few,  I see,  who  have  read  it.  I cannot  say  I have  read  all  of 
it,  but  I have  read  most  of  it.  We  as  a nation  are  indebted 
to  Chairman  Anderson  and  his  associates  for  their  broad- 
minded and  fair  and  unbiased  presentation  of  the  facts.  They 
went  into  it  thoroughly.  The  report  is  businesslike  all  the 
way  through,  and  it  marshals  the  facts  in  a very  able  manner. 
I recommend  it  to  you  if  you  need  any  further  evidence  beyond 
what  Mr.  Howard  may  give  you  as  to  the  condition  of  the 
farmer  today. 

In  that  report  the  Commission  sums  up  the  situation  as 
follows: 

“The  debacle  of  prices  in  1920  and  1921  reduced  the  farmer 
to  a condition  worse  than  he  has  suffered  under  for  thirty 
years.  Prices  of  farm  products  are  relatively  far  below  the 
prices  of  other  groups  of  commodities.  The  products  the 
farmer  has  to  sell  will  buy  less  of  the  products  the  farmer 
has  to  buy  today  than 'at  any  time  in  the  last  two  decades. 
Farm  indebtedness  has  doubled  in  the  last  ten  years,  and  the 
drop  in  prices  has  the  effect  of  again  doubling  this  indebted- 
ness. Farmers  are  having  the  greatest  difficulty  in  paying  the 
debts  incurred  in  producing  the  crops  of  1920  and  in  securing 
credit  necessary  for  new  production.” 

Now,  what  is  the  result?  The  census  figures  show  that  in 
10  ?0  there  were  1,573,543  less  people  on  the  farms  than  ten 
years  before,  notwithstanding  the  large  increase  in  population 
of  the  country  during  that  period. 

And  that  is  not  all!  The  drift  away  from  the  farms  is  going 
on  today  more  rapidly  than  any  time  during  the  ten-year  period 
covered  by  these  figures.  Farmers  today,  especially  in  Okla- 
homa, western  Kansas.  Montana  and  the  western  Dakotas, 
are  leaving  the  farm  in  greater  numbers  than  during  the 
drought  and  grasshopper  periods  in  those  sections  with  which 
I was  familiar  as  a boy.  Why?  They  cannot  come  out  even. 
It  is  not  possible. 

One  day  last  August  at  Bismarck,  North  Dakota,  I was 
talking  to  a branch  manager  and  he  told  me  of  an  ’incident 
that  had  happened  the  day  before.  A man  came  in  and  said 
he  had  succeeded  in  raising  a crop  of  wheat  but  could  not 
raise  the  money  to  pay  for  the  binder  twine  to  bind  it;  he 
had  a binder  but  no  twine.  The  thing  seemed  so  incredible 
that  the  branch  manager  went  out  some  distance  in  the  coun- 
try to  take  it  up  personally  and  found  it  td  be  absolutely  true. 
The  only  income  that  man  had  had  for  eight  months  was  the 
little  cream  check  from  a few  cows,  averaging  about  nine 
dollars  a week,  and  he  had  a family  of  eight  to  feed.  How 
could  he  keep  them  alive?  You  don’t  know  and  I don’t  know; 
but  that  was  the  actual  condition. 

Can  you  blame  a man  in  such  a situation  if  he  abandons 
agriculture  and  moves  to  a shop  where  he  can  get  wages 
perhaps  of  a dollar  an  hour  for  not  doing  very  much — cer- 
tainly not  much  as  compared  with  what  he  has  to  do  at  home 
today? 

That  same  sort  of  a thing  is  going  on  in  many  places  with 
many  men.  Is  that  a good  thing  for  the  country?  I do  not 
think  that  question  needs  any  discussion  unless  your  thought 
be  that  the  agriculturists  of  the  future  shall  be  reduced  to  a 
condition  of  serfdom  such  as  we  have  seen  in  some  countries 
in  Europe  and  the  effect  of  which  is  to  be  seen  today  in  the 
only  other  agricultural  country  that  is  greater  than  ours,  and 
that  is  Russia.  Unless  we  are  willing  to  look  forward  to  such 
a situation  in  our  own  country  in  the  future,  this  thing  must 
stop — this  thing  of  farming  for  such  a meager  return  as  the 
average  American  farmer  receives  today. 

Perhaps  some  of  you  will  say  that  that  is  the  farmer’s  funeral, 
and  will  ask  what  have  we  to  do  about  it.  It  should  require 
no  argument  to  show  the  interdependence  of  all  the  industries. 
This  may  be  the  farmer’s  funeral,  but  if  it  is,  many  of  us  will 
be  on  the  mourner’s  bench. 

Now,  this  is  the  question:  What  can  we  do  about  it? 

First,  we  can  have  a better  understanding  of  the  problem 
and  with  a clearer  understanding  we  will  find  some  way  of 
helping  the  farmers.  The  farmers’  case  is  not  an  exception. 

I was  reminding  Mr.  Forgan  a moment  ago  of  what  happened 
one  day  in  1907  when  he  called  the  people  in  our  office  and 
told  us  that  we  could  not  have  any  money  to  meet  the  pay  roll. 
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There. we  were  with  a pay  roll  coming  due  in  another  day  or 
two  amounting  to  about  $300,000,  and  the  bankers  had  shut  off 
our  money  supply.  That  was  the  bankers’  trouble,  but  it  was 
not  the  bankers’  problem  alone.  There  will  be  no  need  for 
me  to  remind  you  how  all  industries,  all  business,  made  it  their 
problem — how  everybody  co-operated  in  the  use  of  clearing 
house  certificates  until  the  trouble  was  over. 

Let  me  take  a more  recent  illustration.  Take  the  American 
railroads.  For  reasons  which  it  is  not  necessary  to  discuss 
here,  the  roads  got  into  a condition  where  they  were  unprofit- 
able and  could  not  expand,  and  could  not  provide  facilities  to 
handle  the  commerce  of  the  nation.  Was  that  situation  re- 
garded by  the  people  outside  of  the  railroads  as  the  railroad 
man’s  funeral?  Not  at  all.  We  all  saw  that  it  affected  every 
one  of  us,  and  the  remedy  was  brought  about  by  the  business 
men’s  associations  and  associations  of  commerce,  and  the 
farmers’  organizations  themselves,  getting  back  of  a move- 
ment to  see  that  existing  legislation  was  so  modified  that  the 
railroads  might  have  a chance  to  live  and  carry  on.  This 
was  done  in  the  interest  of  everybody — not  in  the  interest  alone 
of  the  stockholders  of  the  railroads,  but  in  the  interest  of  us  all. 

Here  today  Mr.  Howard  makes  an  appeal  for  a better 
acquaintance  of  the  business  people  with  the  agriculturists 
and  with  their  distress.  Is  that  the  business  of  the  farmers 
alone?  Not  at  all.  It  is  the  business  of  every  American 
citizen  to  see  that  something  is  done  to  help  that  condition 
and  that  brings  us  to  the  quesion — What  can  we  do? 

This  being  an  economic  problem,  it  must  be  solved  largely 
from  within.  The  farmer  must  solve  it  to  a large  extent. 
Whether  he  solves  it  successfully  and  how  long  it  will  take 
will  depend  a great  deal  upon  the  helpful  co-operation  that 
he  gets  from  others.  It  is  fundamentally  a question  of  organi- 
zation. Every  banker  in  the  room  will  tell  us  that  the  trouble 
with  the  farmer  is  that  Europe  cannot  consume  the  surplus 
of  farm  products.  I think  the  bankers  will  agree  with  me 
that  it  will  take  much  time  to  cure  that  trouble,  but  that  is 
not  the  only  trouble. 

The  farmer  in  marketing  his  crop  is  dependent  upon  the 
law  of  supply  and  demand  regardless  of  what  it  costs  to 
produce;  the  price  of  what  he  has  to  buy  is  based  on  pro- 
duction costs.  It  is  not  my  purpose  to  discuss  the  rights  or 
wrongs  of  the  labor  organization  which  says  that  the  work- 
man’s wage  must  be  a dollar  an  hour  or  a dollar  and  ten 
cents  an  hour,  or  whether  he  may  take  his  holiday  on 
Wednesday  and  work  on  Sunday  to  get  overtime,  and  other 
things  that  are  being  discussed  today.  The  farmer  is  paying 
that  bill,  or  paying  his  full  share  of  it.  In  one  of  the  recent 
labor  controversies  the  statement  was  made  that  $2,240  a 
year  was  a minimum  living  wage  for  labor,  but  the  farmer 
has  been  living  on  20  per  cent  of  that  or  less,  and  with  a 
family  to  support.  How  he  ha§  done  it  none  can  tell,  because 
the  living  income  is  not  there.  I am  speaking  of  the  grain 
growing  farmer.  The  stock  man  is  in  better  shape,  and  the 
cotton  growers  are  now  in  better  shape. 

The  solution  of  this  problem  of  the  farmer’s  marketing  must 
be  better  organization,  and  some  sort  of  orderly  marketing, 
for  one  thing.  When  I was  a boy  we  stacked  the  grain  on 
the  farm  and  threshed  it  over  a lon^  period.  That  condition 
changed  when  improvements  came  in  farming  machinery;  the 
grain  was  ready  to  be  marketed  in  a very  short  time  after  it 
was  cut,  and  the  European  buyer  took  the  surplus  .when  the 
price  was  low.  He  cannot  do  that  now;  he  has  not  the  money 
to  buy  our  surplus  grain.  My  guess  is  he  will  do  it  again, 
somehow,  some  way,  but  he  is  not  going  to  buy  it  in  bulk 
but  in  a sort  of  a hand-to-mouth  way  as  he  must  have  it. 
Consequently  the  crop  must  be  carried,  and  that  means  organi- 
zation. 

Crops  are  being  carried  to  some  extent,  but  the  farmers 
are  complaining  bitterly  that  they  cannot  get  cars,  though  in 
consequence  of  this  shortage  of  cars  the  grain  price  is  working 
higher.  This  car  shortage  has  resulted  in  one  fellow  getting 
all  his  crop  moved  and  the  other  fellow  does  not  get  any 
moved,  and  that  creates  a real  hardship  on  the  producer.  In 
this  connection  1 think  organization  would  be  helpful;  it  could 
distribute  a percentage  of  the  other  fellow’s  crop,  marketing 
a percentage  of  it  month  by  month. 

You  business  men  have  had  much  experience  in  organization, 
and  it  is  in  things  of  this  kind  that  you  can  help.  Another 
thing  you  can  do — you  can  see  to  it  that  this  situation  is  more 
clearly  understood  by  groups  of  business  men  elsewhere.  If 
we  want  to  get  this  agricultural  situation  cured  this  propaganda 
must  be  put  out.  In  the  railroad  situation  the  railroads  put 
out  such  a propaganda  and  spent,  I believe,  quite  a sum  of 
money  on  it,  and  it  was  carried  along  until  the  farmer  knew 
a good  deal  about  the  problems  of  the  railroads  and  when  they 
understood  it,  why,  the  remedy  was  soon  in  sight. 

You  cannot  cure  this  trouble,  as  I have  said,  through  legisla- 
tion. It  is  an  fconojpic  trouble  too  deep  to  be  reached  by 


making  or  unmaking  laws,  but  it  can  be  cured  by  organization, 
and  it  is  in  helping  to  bring  about  such  an  organization  that 
you  can  be  of  assistance.  ' 

Some  of  you  may  say  that  we  are  doing  all  that.  I beg 
your  pardon,  we  are  not.  About  three  months  ago  I was 
appointed  on  an  advisory  committee  of  the  U.  S.  Grain 
Growers.  Among  our  recommendations  was  one  that  they 
should  secure  memberships  on  the  grain  exchanges  in  order 
that  they  might  learn  something  about  dealing  in  grain.  I 
felt  personally  that  the  farmers  were  prejudiced  somewhat 
against  the  exchanges,  and  the  thing  to  do  was  to  get  to- 
gether and  get  acquainted  with  the  exchanges  and  help  them 
work  put  the  problem.  Well,  this  farmers’  organization  agreed 
to  comply  yith  the  rules  of  the  exchanges  and  take  such  a 
membership,  and  I thought  we  had  made  some  progress. 
But  not  at  all.  I am  advised  that  their  application  for  member- 
ship in  the  Chicago  Board  of  Trade,  at  least,  is  to  be  denied. 
The  great  American  farmer  who  furnishes  the  grain  that  has 
kept  the  exchanges  alive  all  these  years  is  to  be  denied  a 
membership  on  the  principal  exchange;  he  is  not  good  enough 
to  join  this  holy  sanctuary  at  the  end  of  La  Salle  Street! 

That  is  quite  pathetic  to  me.  I have  not  a doubt  that  the 
farmer  will  get  a full  measure  of  public  sympathy  and  support 
later  on,  and  when  he  does  there  will  be  somebody  else  asking 
for  sympathy. 

I am  telling  this  to  illustrate  the  fact  that  business  today 
is  not  helping  the  farmer,  notwithstanding  the  fact  that  per- 
haps everyone  of  you  business  men  would  say  that  it  was,  and 
think  you  were  telling  the  truth,  but  that  is  not  the  fact  as 
I see  it.  * 

We  have  with  us  here  Mr.  Julius  Barnes,  president  of  the 
United  States  Chamber  of  Commerce,  and  I would  recom- 
mend to  him  to  see  if  he  cannot  push  this  thing  along  a little 
more  with  the  1,400  chambers  connected  with  his  organization. 

I am  sure  that  they  can  do  quite  a bit  along  that  line. 

Mr.  Barnes:  Mr.  Howard  summed  up  this  situation  when 
he  said  it  was  a question  of  getting  acquainted  and  knowing 
each  other’s  problems  better.  I am  sure  that  acquaintance 
and  knowledge  will  be  helpful  and  successful  in  working  out 
the  farmer’s  problem.  It  is  not  going  to  b$  an  easy  thing. 
It  is  the  biggest  task  of  the  kind  ever  undertaken  because 
it  is  the  biggest  and  most  necessary  industry  in  the  country 
whose  fate  is  at  stake.* 

This  is  my  earnest  recommendation:  That  you  do  take 
hold  of  this  question  and  furnish  Mr.  Howard  and  the  Ameri- 
can farming  industry  not  only  your  sympathy  but  your  sup- 
port. 

James  R.  Howard 

The  American  Farm  Bureau  Federation  is  very  gratified 
to  have  you  as  our  guests  today.  We  who  are  the  farmers 
of  the  nation  have  been*and  still  are  in  distress.  We  recognize 
that  you  have  your  problems  to  solve  as  well  as  we.  Progress, 
however,  is  to  be  made  and  even  our  selfish  interests  advanced 
through  co-operation  and  mutual  understanding. 

We  have  recently,  through  our  Research  Department,  been 
makijig  up  a farmer’s  balance  sheet  for  the  nation.  It  is  a 
difficult  undertaking.  Authorities  differ  somewhat  in  their 
figures  and  estimates.  Statistics  come  in  rather  slowly.  How- 
ever, we  have  succeeded  in  getting  reliable  data  for  the  year 
1920  which  is  the  latest  accurate  information  available.  The 
National  Bureau  of  Economic  Research  is  authority  for  the 
statement  that  the  gross  income  of  the  farmers  of  America  for 
1920  was  $10,976,000,000.  These  are  figures  strived  at  after 
taking  into  account  the  duplication  in  estimates  of  the  Depart- 
ment of  Agriculture  in  not  subtracting  out  of  the  farm  crops 
the  grains  and  other  feeds  which  are  fed  on  .our  own  farms. 

Having  thus  determined  the  gross  income  for  the  year  we 
turn  to  the  farmers  outgo  or  expenditures,  the  four  principal 
items  of  which  are:  1.  Purchase  of  manufactured  commodi- 
ties. 2.  Freight.  3.  Interest.  4.  Taxes. 

You,  as  manufacturers  and  merchants,  arc  particularly  inter-  . 
ested  in  the  farmer’  buying  power  and  you  recognize  the  farm 
market  as  one  of  your  vast  resources.  In  order  to  determine 
the  farmer’s  annual  purchases  we  secured  from  the  Depart- 
ment of  Commerce  their  list  of  138  industries  reporting  to 
them,  which  list  comprises  all  the  principal  articles  of  domestic 
manufacturing  and  commerce.  That  list  was  checked  by  the 
best  sources  of  information  we  could  find.  Each  to  whom  it 
was  submitted  went  through  the  entire  list  with  a view  of 
determining  what  percentage  of  each  item  on  the  list  was  sold 
direct  to  the  farmer  market,  estimating  that  30  percent  of  the 
people  of  the  nation  live  on  the  farms.  It  was  checked  by 
statisticians,  economists,  farmers,  business  men.  It  was  sub- 
mitted to  housewives  who  have  had  experience  both  on  the 
farm  and  in  town  and  are  thus  well  acquainted  with  family 
expenditures.  From  these  estimates,  in  order  to  be  entirely 
conservative,  we  took  in  every  case  the  lowest  percentages  of 
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estimates  presented.  For  example:  here  is  the  item  of  men’s 
clothing.  Some  authorities  estimated  40  per  cent  of  the  na- 
tion’s clothing  is  of  farm  consumption — others  30  per  cent — 
and  still  others  as  low  as  20  per  cent.  My  own  experience  is 
that  I spent  as  much  for  clothing  on  the  farm  as  in  town. 
The  20  per  cent  was  flsed  and  is  certainly  conservative.  When 
we  came  to  women’s  clothing  we  estimated  that  the  farmer’s 
wives  consumed  only  5 per  cent  of  the  total,  allocating  95  per 
cent  to  urban  consumption.  Our  estimates  on  boots  and  shoes 
indicate  that  the  farmers  buy  as  much  as  the  city.  It  is  my 
own  personal  experience  that  he  buys  more.  On  the  item  of 
shirts,  of  which  there  are  $210,000,000  manufactured  in  the 
United  States,  we  estimate  only  10  per  cent  went  to  the 
farmer.  Of  cotton  goods  30  per  cent,  of  worsted  goods  10  per 
cent.  On  such  bases  as  these  the  farmers  of^America  purchase 
goods  annually  which,  on  wholesale  market  valuations,  amount 
to  $7,018,000,000.  The  retail  price  would  make  the  amount 
considerably  more. 

The  next  item  is  that  of  freight.  Railroad  authorities  them- 
selves agree  that  the  farmer  pays  all  the  freight  on  his  com- 
modity from  point  of  origin  to  place  of  manufacturing  or 
processing.  Indirectly  he  pays  the  freight  on  all  the  com- 
modities which  he  purchases.  That  freight,  however,  is,  in 
the  main,  included  in  the  $7,018,000,000.  The  direct  freight 
or  that  which  we  pay  on  all  outgoing  products  is  estimated 
by  the  railroad  authorities  themselves  to  be  not  less  than  20 
per  cent  of  the  gross  returns  of  the  railroads.  For  the  year 
1920  on  this  basis  the  farmers  direct  freight  bill  amounted  to 
$1,103,000,000. 

Some  of  you  before  me  are  bankers  and  are  interested  in 
credits  and  interest.  The  U.  S.  Bureau  of  Agricultural  Eco- 
nomics in  Bulletin  1047  estimates  the  total  farm  mortgage 
debt  for  the  United  States  in  1920  at  $8,556,800,000.  At  the 
then  prevailing  rate  on  first  mortgage  loans,  which  was  7.23  per 
cent,  the  interest  item  on  real  estate  loans  without  brokerage 
or  commission  amounted  to  $618,656,640.  The  Joint  Agri- 
cultural Inquiry  Commission,  on  page  97,  part  2,  states  our 
personal  and  collateral  loans  as  of  December  1,  1921,  amount 
to  $3,879,891,000.  The  1921  year  book  of  agriculture  estimates 
the  average  interest  rates  on  these  loans  at  7.95  per  cent,  which 
means  an  interest  account  of  $307,656,334.  If  the  second 
mortgage  could  be  allocated,  their  higher  interest  rate  charged 
and  their  commission  added,  we  would  find  that  the  farmer  of 
the  nation  pays  out  almost  one  billion  dollars  a year  in  interest. 

This  is  somewhat  beside  the  subject  but  it  may  be  of  interest 
to  you  to  know  that  this  combined  real  estate  and  personal 
credit  of  $12,500,000,000  which  the  farmer  has  been  granted 
is  based  on  the  total  valuation  of  $78,000,000,000,  which  includes 
real  estate  and  improvements,  live  stock  and  equipment.  Thus 
the  farmers’  capitalization  is  six  times  the  amount  of  his  credit 
demand.  I think  you  bankers  will  agree  that  this  is  a pretty 
safe  margin  to  work  on.  Compared  with  the  capitalization  of 
railroads  and  their  mortgaged  bonded  indebtedness  it  certainly 
looks  good.  A margin  of  safety  such  as  this  should  certainly 
entitle  us  to  a lower  rate  of  interest  than  we  are  securing. 

The  fourth  item  is  that  of  taxes.  How  much  taxes  docs  the 
farmer  pay  annually.  The  Illinois  Agricultural  Association 
has  made  a very  careful  study  of  taxation  for  their  state  and 
have  determined  very  accurately  that  on  every  $100  of  actual 
farm  valuation  the  farmer  pays  85c  in  taxes.  Illinois  is  just 
about  an  average  state  so  far  as  taxes  are  concerned.  Taking 
it  as  an  average  and  applying  it  to  the  total  national  farm 
valuations,  we  can  ascertain  with  a fair  degree  of  accuracy 
that  the  farmers’  tax  bill  is  $663,000,000.  This,  of  course,  does 
not  include  income  tax.  That  happens  to  be  one  thing  the 
farmer  is  not  personally  concerned  in.  It  seems  ridiculous  that 
some  men  will  object  to  paying  income  tax.  It  seems  to  us 
that  if  we  could  only  have  an  income  we  would  be  mighty  glad 
to  pay  a tax.  * 

We  are  now  ready  to  strike  a trial  balance.  From  the  gross 
income  of  $10,976,000,000,  let  us  subtract  $9,784,000,000,  which 
is  the  total  of  the  four  above  enumerated  items,  and  we  have  a 
remainder  of  $1,210,000,000  which  is  not  accounted  for.  Let 
us  divide  this  among  the  six  and  one-half  million  farm  families 
in  America.  The  quotient  shows  an  average  of  $183  per 
farm  family.  . That  $183  must  go  for  the  education  of  the 
farmer’s  children,  his  contributions  to  his  church,  his  doctor 
and  hospital  bills,  the  repair  and  upkeep  of  his  buildings,  for 
his  recreation  and  sundry  other  things.  I have  not  reduced 
the  recreation  to  terms  of  golf  balls  or  caddie  fees.  Whatever 
is  left  after  these  items  are  met,  goes  to  swell  the  proportions 
of  the  family  income  account. 

Now  this  condition  would  not  be  so  bad  if  it  were  for  one 
year  only.  But  this  is  the  third  consecutive  year  that  the 
farmer  has  faced  this  same  situation.  It  cannot  continue.  It 
is  an  economic  impossibility.  We  are  just  like  the  rest  of  you 
people.  We  must  have  cost  of  production  and  a decent  living 


over  a series  of  years.  If  we  do  not  get  it  we  eat  into  our 
capital.  We  go  out  of  business  just  as  you  do.  That  is 
exactly  what  is  happening  on  entirely  too  man^  farms  of  the 
nation  today. 

I would  like,  in  a moment’s  time*  to  impress  upon  you  that 
American  agriculture  and  American  business  are  entering  on 
a new  epoch.  We  don’t  always  recognize  the  milestones  as 
we  pass  them  but  I think  an  important  one  has  recently  been 
passed. 

I grew  up  in  the  state  of  Iowa  and  as  a boy  well  remember 
the  unbroken  prairies  of  the  central  part  of  the  state.  I recall 
the  families  which  settled  there  and  the  conditions  of  their 
coming  and  their  going.  Many  are  they  who  came  into  a 
community,  stopped  a little  while  and  moved  on.  If  one  com- 
munity was  not  entirely  agreeable  another  one  with  a little 
different  condition  and  with  perhaps  larger  tracts  of  unim- 
proved land  beckoned  just  beyond.  Agricultural  development 
was  of  a roadhouse  nature  where  the  families  came,  stayed  a 
little  while  and  went  on.  American  business  has  been  built 
up  largely  on  the  same  line  of  adventure  and  with  the  same 
spirit  of  pioneering.  Banks,  and  factories  and  stores  have  been 
started  without  regard  to  economic  need  or  proper  survey  of 
the  field.  Not  so  any  more.  Railroads  have  too  often  been 
built  from  motives  of  exploitation  and  on  a will-of-the-wisp 
basis  rather  than  laid  out  to  meet  economic  needs.  I am  not 
criticising  the  motives  of  this  era  of  pioneer  development,  but 
I do  insist  that  with  the  passing  of  the  last  of  our  public 
domain  into  the  hands  of  the  settlers  a milestone  was  passed 
and  a new  era  not  only  for  agriculture  but  for  business  as  well 
began.  This  new  era  is  to  be  an  era  d¥  conservation  of 
energies  and  resources.  The  farmer  who  now  goes  into  a new 
locality  studies  that  locality  carefully.  He  finds  out  what  the 
schools  and  churches  are  like,  what  sort  of  a town  he  is  to  trade 
at  and  what  kind  of  transportation  service  he  can  depend  upon 
for  the  shipping  of  his  products.  A banker  or  a merchant 
carefully  surveys  and  blueprints  any  new  field  into  which  he 
is  about  to  embark.  The  age  of  pioneer  development  has 
changed  into  an  epoch  of  permanent  development. 

Now  in  the  earliest  days  of  which  I have  just  spoken  it 
did  not  make  so  much  difference  whether  men  understood  one 
another’s  problems  or  not  or  whether  they  agreed  with  the 
viewpoint  of  their  neighbor.  If  there  was  not  room  for  all 
in  that  community  there  was  room  somewhere  else.  But  that 
time  has  gone  and  the  time  has  come  when  we  must  look  to 
the  future.  The  present  economic  condition  of  the  farmer  is 
bad.  It  must  be  remedied.  But  it  is  just  as  important,  even 
more  important,  that  we  look  ahead  and  chart  our  courses  so 
far  as  possible  that  similar  periods. of  distress  may  be  avoided. 
This  can  only  be  achieved  through  a co-operation  and  a 
thorough  understanding  on  the  part  of  each  of  us  of  the  other’s 
business. 

As  an  example,  let  me  refer  briefly  to  one  industry  in  which 
an  understanding  has  been  helpfully  reached.  I refer  to  the 
packing  industry.  I believe  that  the  packers  present  will  not 
contradict  the  statement  that  for  many  years  we  farmers  felt 
that  the  packers  were  gouging  us  and  there  was  at  times  a 
feeling  of  bitterness  between  us  and  them.  For  years  there 
was  legislation  before  Congress  and  a seesaw  back  and  forth, 
each  fighting  the  other  and  all  without  realization  that  in  the 
final  analysis  the  interest  of  one  was  the  interest  of  the  other. 
Finally  the  packers  and  producers  begaij  to  get  together  and 
talk  over  their  relationships.  Perhaps  we  do  not  yet  fully 
understand  one  another  but  at  least  the  biterness  and  resent- 
ment of  the  past  has  rather  gone.  I do  not  recall  having  heard 
any  farmer  within  the  past  year  or  two  seriously  criticise  the 
meat  industry  or  assert  that  the  packer  is  responsible  for 
depressed  prices.  On  the  other  hand,  I have  heard  some 
farmers  say  very  nice  things  about  some  of  our  friends  who 
are  present  here.  This  indicated  progress  at  least.  The  spirit 
of  co-operation  and  understanding  must  be  developed  not  only 
between  the  farmer  and  packer  and  merchant,  but  between 
the  manufacturer,  the  railroad,  the  banker,  the  farmer  and  us 
all  together.  None  of  us  gain  by  tearing  down  the  other 
fellow’s  house. 

There  is  one  thing  that  I want  to  say  to  you  business  men. 
It  is  this.  You  arc  more  selfishly  dependent  upon  the  farmers 
of  this  nation  than  your  trade  sheets  indicate.  You  are  inter- 
ested in  property  and  property  rights.  Many  of  you  are 
guardians  of  the  property  of  others.  Our  nation  is  a democ- 
racy. All  our  rights  and  privileges  are  by  will  of  the  majority. 
Your  property  is  safe  and  your  prosperity  has  been  vouchsafed 
to  you  because  the  majority  spirit  of  democracy  has  safe- 
guarded you.  But,  we  are  living  in  changing  times  and  chang- 
ing conditions.  I am  not  an  alarmist  but  am  asking  you 
candidly  whether  you  would  rather  trust  your  interests  today 
to  the  man  on  the  street  who  is  perchance  not  a property 
owner  or  would  you  rather  trust  your  interests  to  the  judg- 
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ment  of  six  and  one-half  million  farmers  with  property  rights 
similar  to  yours  and  who,  because  of  their  interest  in  their 
own  property,  are  also  helpful  guardians  of  rights. 

We  speak  of  the  deplorable  increase  in  agricultural  ten- 
antry. It  is  regrettable  and  is  growing  entirely  too  fast.  But 
the  farm  tenant  is  very  much  more  desirable  than  the  town 
tenant  because  the  farm  tenant  has  a vested  property  right 
in  his  crop,  his  livestock,  his  equipment,  while  the  town  tenant 
has  none  of  these  things. 

So,  your  success  and  safety,  as  business  men,  depend  in 
a very  much  larger  measure  than  you  may  have  thought  upon 
the  prosperity  and  permanency  of  the  six  and  one-half  million 
farmers  out  on  the  farms  of  this  country.  We,  as  farmers, 
invite  you  to  co-operate  with  us,  not  in  any  selfish  measures 
but  for  a common  good.  We  would  all  benefit  were  it  pos- 
sible for  the  day  of  blocs  and  cliques  to  give  way  to  a day 
of  co-operation  and  mutual  understanding.  The  farmer  does 
not  ask  for  special  privileges  or  undue  favors.  He  merely 
demands  fair  consideration  as  an  economic  national  factor. 

John  Puelicher 

Mr.  Chairman,  and  Gentlemen:  The  fact  of  the  matter  is, 
that  I am  not  always  ready  to  talk  and  I am  not  ready  now. 

I would  like  to  say  this:  That  the  American  Bankers’ 
Association  adopted  an  agricultural  symposium  at  its  Execu- 
tive Council  Meeting  last  spring,  and  they  invited  Mr.  Howard 
to  be  present.  He  gave  in  his  address  before  that  symposium 
the  slogan  he  gave  you  today  “Get  acquainted  with  your  neigh- 
bor, you  may  like  him.”  I made  it  a point  to.  get  acquainted 
with  Mr.  Howard  and  I do  like  him,  and  I am  here  today  for 
the  purpose  of  revamping  the  Agricultural  Commission  of  the 
American  Bankers’  Association  and  meeting  with  Mr.  Howard 
for  the  purpose  of  endeavoring:  to  learn  from  him  how  further 
the  American  Bankers’  Association  can  be  of  service  to  the 
American  farmer.  We  like  the  American  farmer. 

Julius  H.  Barnes 

I conceive  it  to  be  a great  public  service  on  the  part  of  Mr. 
Howard  if,  with  this  commencement  today,  he  succeeds  in 
getting  a better  working  understanding  between  Agriculture 
and  other  branches  of  industry.  If  he  can  advance  the  day 
when  Agriculture  will  consult  with  men  of  other  experience 
and  of  the  ability  which  leadership  in  other  industry  implies, 
and  when  Agriculture  will  listen  also  with  some  confidence  in 
the  sincerity  of  what  those  men  have  to  say,  he  will  greatly 
advance  the  day  when  Agriculture  will  prosper  on  a solid, 
foundation.  Large  evils  require  large-scale  remedies  and  often 
long  and  careful  treatment,  and  the  disadvantage  under  which 
Agriculture  may  suffer  can  not  be  eliminated  in  a day,  or  a 
month,  or  by  passage  of  legislation  alone,  but  by  the  study 
and  application  of  fundamental  economic  law  to  that  industry. 

So  far  from  drawing  a picture  of  agricultural  decadence  from 
the  figures  of  1,500,000  less  people  engaged  in  agriculture,  as 
quoted  by  Mr.  Legge,  I reach  an  entirely  different  conclusion. 
For  instance  when  we  find  that  industry  able  to  dispense  with 
some  employees  and  thus  reduce  their  pay-roll  expense,  and 
still  evidence  the  same  service  performed,  and  with  no  lessen- 
ing of  production,  we  normally  consider  that  an  evidence  of 
efficient  management.  The  1,500,000  less  people  employed  in 
agriculture  certainly  are  not  in  idleness,  but  have  been  absorbed 
into  other  productive  industry;  while  agricultural  production 
itself,  measured  by  any  standard — aggregate  production,  export 
surplus  after  feeding  an  enlarged  domestic  population,  pro- 
duction per  capita,  or  production  per  acre,  all  have  increased 
progressively,  with  a lesser  wage  roll  of  dependents.  For 
instance,  picture  the  day  when  a farmer  employed  a teamster 
to  haul  his  grain  to  market,  on  a dirt  road  with  a team  and 
wagon.  He  made,  with  good  luck,  two  trips  a day,  with  about 
fifty  bushels  to  the  trip,  and  he  made  it  regardless  of  the 
pressure  of  other  farm  work,  when  the  roads  were  dry,  for 
fear  with  rain  they  would  become  impassable. 

Today,  an  employee  of  a higher  grade  of  intelligence  drives 
a motor  truck  on  a hard  surfaced  road,  regardless  of  the 
weather,  with  one  hundred  bushels  to  the  load,  and  makes  six 
or  eight  trips  in  the  same  day. 

Moreover,  the  telephone  gives  the  farmer  information  for 
formation  of  his  own  judgment  as  to  proper  time  for  market- 
ing, which  he  formerly  lacked,  while  the  hard  surfaced  road 
moves  his  product  quickly,  at  a favorable  marketing  time. 

This  typifies  why  Agriculture  is  maintaining  its  production, 
with  fewer  men,  and  releasing  other  men  into  other  industries. 

In  the  last  twenty  years  there  have  been  four  major  new 
industries  come  into  play:  the  motion  picture,  the  automobile, 
the  electrical,  and  the  chemical.  Probably  twenty  million 
people  are  dependent  on  those  industries  today,  for  their  liveli- 


hood and  opportunity,  yet  twenty  years  ago  they  were  non- 
existent. These  industries  add  immensely  to  the  general  com- 
forts and  conveniences  of  living,  and  they  typify  the  service 
which  agriculture  has  performed  in  caring  for  a population 
that  has  increased  forty  per  cent  in  twenty  years,  while  enter- 
prising agriculture,  using  time  and  labor-saving  devices,  the 
separator,  the  mower,  the  thresher,  the  gasoline  pump,  and 
the  automobile,  has  carried  its  burden  of  production  without 
expanding  its  drain  on  man  power. 

I mention  the  need  of  long-range  remedies,  planned  with 
careful  study  and  vision  of  deferred  results.  The  transpor- 
tation condition  which  agriculture  suffers  from  today,  is  a 
direct  reflection  of  over  rigid  regulation,  inspired  largely  by 
the  farmer.  There  was  little  conception  of  the  proper  rela- 
tion of  Agriculture  to  Railroad  Service,  but  much  effort  aimed 
at  a reduction  of  railroad  rates,  by  every  power  of  regulation 
This  was  the  only  general  conception  of  service  which  trans- 
portation meant  to  them.  Today,  the  result  of  that  over-rigid 
regulation  is  that  the  operating  capacity  of  the  railroad  has 
failed  to  expand,  because  it  had  neither  earnings  to  reinvest 
nor  credit  assured  by  earnings.  We  are  suffering  today  from 
inadequate  facilities,  as  a direct  result*  and  felt  most  keenly 
today  on  the  western  farm. 

The  foreign  price  of  wheat  has,  in  six  weeks,  advanced  thirty 
cents  per  bushel,  but  not  more  thaii  ten  cents  per  bushel  on 
the  western  farm.  The  foreign  price  of  corn  has  advanced 
twenty  cents,  but  the  farm  price  has  not  fully  followed,  because 
the  normally  instant  reflection  of  foreign  price  to  western  farm 
has  been  impossible,  where  transportation  was  unable  to  make 
the  normally  rea.ly  shipment  and  delivery.  The  railroad  rate 
for  service  east  of  the  Great  Lakes  to  the  Atlantic  Seaboard  is 
nine  cents  per  bushel;  yet,  with  actual  movement  impossible 
on  that  theoretical  tariff  rate,  the  grain  has  pressed  for  some 
route  of  actual  movement,  until,  for  water  shipment  from 
Buffalo  to  Montreal,  seventeen  cents  per  bushel  has  been 
recently  paid.  The  opening  of  the  St.  Lawrence  seaway  would 
cariy  grain  from  Buffalo  to  Montreal  for  not  over  two  cents 
per  bushtl,  by  an  extension  of  the  lake  carrier’s  trip  beyond 
Buffalo,  or  by  the  introduction  of  the  ocean  carrier  into  the 
Great  Lakes  ports. 

It  needs  a broad  and  enlightened  view  of  economic  law  to 
plan  these  remedies  far  in  advance,  and  not  be  continually 
trying  to  remedy  evils  after  they  develop.  If  Mr.  Howard  can 
succeed  in  enlisting  the  interest  and  the  aid  of  business  men 
in  Agriculture  and  succeed  in  establishing  in  Agriculture  an 
attitude  of  co-operation  and  confidence  in  which  business  judg- 
ment may  render  more  effective  service,  he  will  have  done  the 
greatest  single  service  to  Agriculture  that  I can  conceive. 

Thomas  E.  Wilson 

I think  the  difficulties  of  the  situation  have  been  pretty  well 
outlined.  I think  that  Mr.  Legge  has  very  clearly  given  us  a 
view  of  the  present  day  situation  of  agriculture,  and  Mr. 
Barnes  likewise.  I do  not  think  Mr.  Howard  feels  that  there 
is  any  magic  cure  for  the  difficulty.  I think  Mr.  Howard 
recognizes  that  there  are  shortcomings  amongst  the  agricul- 
tural people  of  the  country.  There  are  many  things  to  over- 
come, and  a great  work  has  been  done  by  the  Farm  Bureau 
association  of  which  Mr.  Howard  is  the  head,  and  great  work 
is  being  done  by  many  other  agricultural  societies  in  the  coun- 
try including  the  associations  of  producers,  and  the  different 
state  agricultural  associations.  There  is  no  magic  cure,  and 
nobody  expects  any  such.  I think  that  Mr.  Howard  is  entitled 
to  and  will  get  the  support  of  the  gathering  here  and  that  we 
will  do  what  he  has  asked  us  to  do,  and  with  that  end  in  view 
I would  like  if  I may  be  permitted  to  offer  just  a few  shor*. 
resolutions  which  may  cover  the  situation.  * 

Resolutions 

WHEREAS,  the  conditions  that  have  prevailed  in  the  agri- 
cultural industry  for  the  last  two  years  and  still  continue  have 
produced  among  farmers  of  the  United  Stages  a financial  dis- 
tress which  has  been  and  must  be  still  further  communicated 
to  all  industry  and  commerce;  and 

WHEREAS,  the  remedy  for  these  conditions  is  rather  eco- 
nomic than  legislative  and  should  be  the  concern  of  all  the 
country’s  business  institutions,  therefore,  be  it 

RESOLVED,  that  we,  as  business  men,  shall  use  our  best 
efforts  so  to  present  the  facts  concerning  the  agricultural  situa- 
tion to  the  business,  transportation  and  banking  interests  oi 
the  country  as  to  enlist  their  co-operation  with  farmers’  organ- 
izations and  other  agencies  in  their  efforts  to  correct  these 
conditions;  and  be  it  further 

RESOLVED,  that  it  is  the  sense  of  this  meeting  that  as  one 
means  to  this  end,  the  addresses  delivered  today  by  Messrs. 
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Why  Not  Profit 

— from  the  Experience  of  Others? 


During  the  past  season,  claims  for  damage  to  eggs  in 
transit,  were  reduced  to  a minimum  heretofore  thought  im- 
possible. 

No  single  factor  contributed  more  to  this  result  than 

the  ImprovedExcelsior  Egg  Case  Pads 

Use  New  Standard  Cases,  New  Standard  Honeycomb 
Fillers  and  Six  Improved  Excelsior  Pads  placed  as*  shown 
in  cut.  This  method  of  packing  is  approVed  and  recom- 
mended by  the  carriers. 

EXCELSIOR  WRAPPER  CO. 

Manufacturers 

Grand  Rapids,  M ich . Chicago  Office : 

Sheboygan,  Wis.  224  W.  Kinzie  Street 
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Howard  and  Legge  should  be  printed  and  given  wide  circu- 
lation; an  be  it  further 

RESOLVED,  that  a committee  of  five,  with  power  to  act, 
be  appointed  to  present  to  the  United  States  Chamber  of  Com- 
merce, the  Commercial  Clubs,  the  National  trade  organisa- 
tions, Rotary  and  Kiwanis  clubs,  Railway  Executives’  Com-, 
mittee  and  banking  institutions  the  facts  in  this  situation  and 
to  urge  that  they  acquaint  their^memberships  with  these  facts 
and  with  the  acute  necessity  of  their  co-operation  for  the 
establishment  of  agriculture  on  a basis  of  sound  prosperity. 

In  accordance  with  this  resolution,  Mr.  Howard  appointed 
the  following  committee:  Thomas  E.  Wilson,  chairman: 
George  M.  Reynolds;  W.  B.  Storey;  John  W.  Scott,  and 
Wv  H.  Manas. 


DO  YOU  KNOW 

That  the  value  of  all  farms  and  farm  property 
in  the  United  States  is $77,924,100,336? 

That  the  capital  invested  in  manufacturing  in- 
dustries is  44,569,593,771  ? 

That  the  Interstate  Commerce  Commission 

valuation  of  all  railroads  is 18,900,000,000? 

That  the  total  capital,  surplus  and  undivided 

profits  of  all  banks  in  the  United  States  is..  6,534,949,924? 

That  the  capital  invested  in  all  coal  mining  is..  2,343,935,332? 


That  the  value  of  farms  and  farm  property  is  more  than  all 
the  capital  invested  in  other  industries,  and  in  railroads, 
oanks  and  coal  mining? 

That  the  farmers’  purchasing  needs  are  $7,018,000,000  per 
annum? 

That  the  farmers  pay  $1,103,000,000  of  the  gross  revenue  of 
the  railroads? 

That  the  farmers  pay  about  $1,000,000,000  per  annum  in  inter- 
est on  mortgages  and  bank  loans? 

That  the  farmers  pay  about  $663,000,000  per  annum  in  state, 
county  and  township  taxes? 

That  farmers  pay  about  $87,000,000  per  annum  for  life 
insurance? 

That  after  paying  these  sums  the  farmer  on  the  average  ha, 
less  than  $183  to  pay  doctor  bills,  educate  his  children,  etc.? 

That  the  121,000  industries  dependent  on  the  farmer  for  mate- 
rials are  capitalized  for  $13,436,478,958  and  that  the  factory 
value  of  their  products  is  $27,560,583,389  ? 

That  these  industries  employ  3,074,798  people  and  pay  an 
annual  wage  of  $3,091,157,771  ? 

That  26  per  cent  of  the  people  in  the  United  States  in  gainful 
occupations  are  working  on  the  farms? 

That  the  farmers,  though  constituting  over  31  per  cent  of  the 
population  receive  only  15  per  cent  of  the  national  income? 

That  agricultural  products  constitute  over  50  per  cent  of  our 
annual  exports?  % 

That  with  the  increasing  demands  for  food  and  raw  materials 
of  manufacture,  the  conservation  of  agriculture  is  a matter 
of  national  concern? 


Personal  Mention 


Frank  G.  Heilman,  Secretary  of  National  Poultry, 
Butter  & Egg  Association,  met  with  a painful  accident 
on  November  22nd  when  he  was  struck  above  the  heart 
by  a wagon  shaft.  While  he  was  knocked  unconscious 
for  a short  while,  he  managed  to  attend  to  his  duties  for 
the  remainder  of  the  day,  and  continued  to  be  active, 
showing  no  ill  effects. 

G.  B.  Shawhan,  well  known  in  the  produce  trade,  is 
now  associated  with  Bowman  & Company  of  Chicago, 
where  he  will  devote  his  time  to  trading  in  eggs. 

S.  Miller  of  the  S.  Miller  Cold  Storage  Co.,  of  Marsh- 
field, Wisconsin,  spent  a few  days  in  Chicago  during  No- 
vember. Mr.  Miller  stated  that  the  egg  holdings  from 
his  storage  had  been  moving  out  at  a fairly  good  clip. 

R.  Shotwell  of  the  Shotwell  Co.,  Des  Moines,  Iowa, 
was  in  Chicago  during  November  and  watched  the  do- 
ings on  the  Chicago  Mercantile  Exchange.  Mr.  Shot- 
well  stated  that  the  supply  of  fresh  eggs  from  his  ter- 
ritory was  only  fair. 


ILLINOIS 


J.  C.  Begg  of  Mt.  Vernon  Honored 

J.  C.  Begg  of  Mt. 
Vernon,  Illinois,  who 
is  connected  with  the 
Chas.  Collins  Com- 
pany, live  poultry 
dealers  of  New 
York,  was  honored 
by  bein  g elected 
Grand  Master  of  the 
First  Veil,  at  the  An- 
nual Convocation  of 
the  Grand  Lodge 
Royal  Arch  Chapter 
of  Illinois,  w h i c h 
was  held  in  Chicago 
early  in  November. 

The  honor  be- 
stowed upon  h i m 
places  him  in  a posi- 
tion that  may  even- 
tually lead  to  the 
highest  order  of  the 
state. 

Mr.  Begg  is  well 
J.  C.  Begg  known  to  the  prod- 

uce trade  and  can  be  congratulated  in  reaching  so 
high  an  office. 

Willow  Springs  at  Chicago 

L.  N.  Moore,  representing  the  Willow  ’Springs 
Creamery  Co.  of  Willow  Springs,  Missouri,  was  a 
caller  at  the  Executive  Offices  on  November  29th. 
Mr.  Moore  reports  that  his  creamery  during  the  sea- 
son has  done  a volume  business,  the  bulk  of  which 
goes  to  New  Orleans  and  Memphis;  that  in  the  flush 
of  the  season  it  ships  about  fifty  cars  to  Boston  and 
New  York,  and  stores  considerable  quantities  in  St. 
Louis  and  Memphis.  The  output  is  about  two  and 
a half  million  pounds  per  year. 

Concerning  high  express  rates,  Mr.  Moore  states 
that  when  reasonable  rates  were  in  effect  the  cream- 
ery did  a large  amount  of  business  at  Little  Rock, 
Texarkana,  Helena  and  Alexandria,  in  which  cities 
they  enjoyed  good  business.  The  present  high  rates, 
however,  have  destroyed  all  of  this  business,  and 
those  markets  have  now  been  cut  out,  and  the  cream- 
ery does  absolutely  no  business  with  them. 

Mr.  Moore  will  remain  in  Chicago  for  a few  days. 


THE  ELEVENTH  ANNUAL  CONVENTION  OF 
THE  CANADIAN  PRODUCE  ASSOCIATION 

To  Be  Held  at  Toronto  on  January  8th-9th 

The  Canadian  Produce  Association  will  hold  its 
Eleventh  Annual  Convention  at  the  King  Edward 
Hotel,  at  Toronto,  on  the  8th  and  9th  of  January. 

Plans  are  now  being  made  to  make  this  meeting  a 
successful  one,  both  from  a business  and  social  stand- 
point. Conventionites  are  requested  to  bring  the 
ladies,  as  special  attractions  will  be  had  for  their 
benefit. 

Secretary  James  T.  Madden  is  endeavoring  to  secure 
a special  round-trip  fare  from  the  railroads  for  those 
who  will  attend,  and  in  the  event  he  is  successful  in 
obtaining  these  reduced  rates,  mention  of  this  fact  will 
be  made  at  some  future  date,  through  the  trades 
journals. 
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ANNOUNCEMENT  ' 

We  are  now  permanently  located  in  Our  New  Modern  up-to-date 

Produce  House  at 

1122-24  Fulton  Market 

Where  we  are  fully  equipped  to  handle 

POULTRY-BUTTER-EGGS 
THE  PETER  F5"X  5DN5  CD. 


CHICAGO 
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How  Dairy  Legislation  is  Accomplished 

BY 

Hon.  Gilbert  N.  Haugen  (Iowa),  Chairman,  Committee  on  Agriculture, 

House  of  Representatives,  U.  S.  A. 


Hon.  Gilbert  N.  Haugen 


I need  not  say  that 
it  affords  me  much 
pleasure  to  be  with 
you  on  this  occasion, 
to  discuss  with  you 
the  subject  “How 
Dairy  Legislation  is 
Accomplished,”  i n 
which  the  member- 
ship of  your  associa- 
tion and  similar  as- 
sociations have  ha^d 
so  much  to  do  in  the 
making.  Not  only 
that,  but  your  ac- 
complishment 
in  building  up  the 
dairy  and  butter  in- 
dustry— the  industry 
most  essential  in 
conserving  and 

building  up  our  basic  industry.  Agriculture. 

How  dairy  legislation  has  been  accomplished  is  well 
known  to  many  of  us.  It  has  been  a long  drawn-out 
fight.  Many  of  us  have  been  in  it  for  more  than  a 
quarter  of  a century.  I believe  I can  safely  say  that 
the  filled  cheese,  oleomargarine,  and  filled  milk  bills 
have  been  among  the  most  intensely  and  bitterly  con- 
tested measures  ever  passed  by  Congress.  They  have 
been  made  the  subject  of  ridicule  and  scorn.  Ines- 
timable methods  have  been  resorted  to  in  defeating  it. 
The  laws  have  been  openly  and  flagrantly  violated. 
The  counterfeiters  have  even  gone  so  far  as  to  encour- 
age the  violation  of  the  law  by  creating  a defense  fund 
to  be  used  in  defending  the  offenders  in  the  courts. 

I recall  the  interest  manifested  and  the  valuable 
assistance  rendered  by  your  association,  the  dairy  and 
agricultural  journals;  yes,  the  press  in  general,  and  all 
the  people  back  of  the  legislation,  in  shaping  and 
passing  the  filled  cheese,  oleomargarine  and  filled  milk 
bills — to  protect  the  industry.  I do  not  hesitate  to 
say  that  had  it  not  been  for  the  services  rendered  by 
you,  your  associates  and  all  friendly  to  the  legislation, 
especially  your  representatives  working  night  and  day, 
none  of  the  bills  could  have  been  passed.  The  answer 
is,  the  untiring  energy  of  you  and  your  representa- 
tives, the  press,  and  others  in  co-operation  with  legis- 
lators devoted  to  the  cause,  made  the  legislation  pos- 
sible. Indeed,  much  credit  is  due  you. 

It  has  been  suggested  that  I particularly  pay  my 
respects  to  oleo.  I first  met  him  in  the  Legislature, 
some  thirty  years  ago.  He  was  then  introduced  to 
me  by  the  name  of  “Oleomargarine.”  Later  I met  him 
in  Congress,  some  twenty-three  years  ago.  He  was 
then  introduced  by  the  name  of  “Oleo.”  Since  then  I 
Have  come  iy  frequent  contact  with  him,  often  called 
by  the  name  “Margarine,”  by  which  it  is  suggested 
that  he  be  now  named.  Many  of  you  have  seen  the 
tentative  regulations  recently  sent  out  by  the  Internal 
Revenue  Bureau  to  the  trade  which  specifically  declare 
that  the  words  '‘butter/ ” “butterine,”  “nutbutter,” 


“creamery,”  “dairy,”  or  “margarine”  is  prohibited  on 
the  original  package  of  oleomargarine ; and  also  make 
it  clear  who,  and  who  may  not,  color  oleomargarine 
Without  paying  the  stamp  tax  of  10  cents  a pound; 
and  also  propose  to  prohibit  the  manufacturer  from 
enclosing  beans  or  capsules  of  coloring  in  the  original 
package  or  prints  of  oleomargarine.  We  are  not  only 
concerned  about  the  name  but  we  are  more  concerned 
about  the  color  it  travels  under,  and  especially  that  it 
is  sold  upon  its  own  merits  so  that  it  stands  on  its  own 
pegs.  I feel  about  this  as  Mike  who  married  Maggie, 
a woman,  judging  from  her  appearance,  beautiful  and 
perfect  in  form.  Mike  was  soon  disappointed  but 
stood  it  until  she  wanted  him  to  call  her  Margarite 
instead  of  Maggie.  He  finally  resolved  that  he  would 
lay  down  the  law  and  have  a clear  understanding  for 
all  times  to  come.  When  he  broke  forth  he  said  some- 
thing like  this : “The  morning  I took  you  by  the  hand 
and  walked  to  the  altar  with  you,  you  answered  to  the 
name  ‘Maggie.’  I believed  you  to  be  a beautiful 
woman,  perfect  in  form  and  standing  upon  your  own 
pegs.  You  know  that  you  have  disappointed  me.  You 
know  that  I have  already  paid  for  two  artificial  -limbs 
and  I know  not  how  much  powder  and  paint,  but  I am 
willing  that  the  past  shall  be  forgotten  and  you  are 
forgiven  for  deceiving  me  but — by  gorry — you  shall 
be  Maggie  to  me  and  nothing  else,  and  you  shall  have 
no  more  artificial  limbs  nor  powder  nor  paint.  From 
now  on  you  shall  stand  upon  your  own  pegs  and  appear 
in  your  natural  color  and  form.”  So  with  oleomar- 
garine— it  shall  be  oleomargarine  to  us  and  nothing 
else.  We  insist  hereafter  it  shall  stand  upon  its  own 
pegs,  its  own  merits,  sold  for  what  it  really  is,  not  as 
butter  but  by  its  own  name  and  labeled  as  such,  and 
cease  to  masquerade  under  false  colors.  If  so  we  will 
have  no  quarrel  with  it,  but  we  shall  always  contend 
that  under  no  circumstances  shall  substitutes  for  but- 
ter be  permitted  to  be  sold  as  butter.  We  contend 
that  the  substitution  of  oleo  oil  for  butter  fat  is  as  un- 
just counterfeiting  as  substituting  copper  for  gold  dol- 
lars. Yes,  it  goes  further.  The  passing  of  a copper 
piece  for  a ten  dollar  gold  piece  robs  the  victim  of  ten 
dollars.  The  substitution  of  100  pounds  of  oleomar- 
garine for  100  pounds  of  butter,  and  the  passing  of  the 
counterfeit  as  butter,  at  butter  prices,  when  the  differ- 
ence in  the  cost  of  the  two  is  10  cents  a pound,  not 
only  robs  the  victim  of  ten  dollars  but,  if  given  to  an 
infant  or  invalid,  it  may  rob  him  of  his  child  or  other 
member  of  his  family.  So  the  manufacture  and  sale  of 
oleomargarine  as  butter  is  not  simply  robbing  the  vic- 
tim of  the  difference  in  value  of  butter  fat  and  oleo 
oil  but  of  health  and  longevity  as  well. 

We  have  had  much  legislation  on  this  subject. 
Thirty-two  states  with  fifty  million  population  enacted 
laws  prohibiting  the  sale  of  oleomargarine.  Yet,  ac- 
cording to  the  report  of  Secretary  Gage,  then  Secre- 
tary of  the  Treasury,  5,492  dealers  were  engaged  in 
selling  the  counterfeit  in  violation  of  state  laws.  They 
sold  62,825,582  pounds  of  yellow  oleomargarine  made 
in  semblance  of  butter  in  the  thirty-two  states  in  1889, 
while  1,501  dealers  sold  16,860,141  pounds  in  the  re- 
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WE  HAVE  SOMETHING  ATTRACTIVE  TO  OFFER  POULTRY  STORERS 


Low 

Rates 


Low 

Insurance 


Liberal 

Advances 


Best 

Service 


WE  FREEZE  THE  BLOOM  IN  WITH  A QUICK,  SHARP  FREEZE 

Best  point  in  the  United  States  to  store.  Best  railroad  facilities — one  day  from  other  big  markets. 

Don't  do  a thing  till  you  see  us. 

DETROIT  REFRIGERATING  COMPANY. 
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PAD  BUT  NO  FLAT* 

m aL  i ' 1 * ** 

The  experience  of  the  1922  season  has  proven  the  worth  of  the  improved 
excelsior  pad.  Use  them  as  indicated  in  the  illustration,  six  to  the  case, 
with  new  cases,  new  honeycomb  fillers  and  flats.  Good  results  are  certain. 


H.  W.  SELLE  & CO. 

« 

Manufacturers 


1000-1016  N.  Halsted  St. 


Chicago,  111. 
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mainder  of  the  country.  Iowa  had  a drastic  law  abso- 
lutely prohibiting  the  coloring  in  imitation  of  butter. 
Nevertheless,  as  shown  in  the  report,  three  dealers 
sold  79,927  pounds  of  yellow  oleomargarine  in  Iowa, 
every  pound  in  violation  of  the  law,  every  pound  thus 
sold  displaced  a pound  of  butter  and  robbed  the  dairy 
producer  of  his  legitimate  market.  B.  P.  Norton,  who 
was  then  Dairy  Commissioner  of  Iowa,  stated  in  a let- 
ter to  me:  “I  have  no  doubt  but  that  we  are  injured 
$2, 500, OCX)  every  year  for  the  benefit  of  the  oleomar- 
garine producers,  and  the  consumers  are  not  at  all 
benefited.”  It  is  unnecessary  to  say  that  the  State 
laws  proved  inadequate  and  that  Federal  legislation 
was  necessary. 

As  you  know,  the  Federal  law  enacted,  taxes,  the 
counterfeit  oleomargarine  10  cents  a pound,  it  taxes 
the  substitute  the  nominal  sum  of  a quarter  cent  per 
pound  when  sold  in  its  natural  color.  In  other  words, 
oleo,  when  sold  for  what  it  is,  is  taxed  only  one  quar- 
ter of  a cent  which  brings  it  under  Federal  control 
through  the  taxing  power.  Though  the  Act  has  not 
accomplished  all  that  was  desired,  it  has  resulted  in 
less  fraud  and  deception.  Undoubtedly,  it  can  be  im- 
proved upon  and  at  the  opportune  time  an  effort  will 
be  made  to  reinforce  existing  laws.  That  can  only  be 
done  by  the  dairy  and  creamery  people  getting  to- 
gether and  back  up  the  legislation  desired,  as  was 
done  recently  in  defeating  the  Underwood  Oleomar- 
garine Bill  detrimental  to  the  dairy  industry.  In  the 
opinion  of  those  who  have  given  the  matter  consid- 
eration, the  only  effective  way  of  dealing  with  oleo 
is  to  tax  the  colored  imitation  of  butter,  the  counter- 
feit, a sum  equal  to  the  difference  in  cost  of  the  two 
articles  and  thus  remove  the  incentive  for  the  fraud ; or  to 
orohibit  its  coloring  in  semblance  of  butter;  or  to  pro- 
hibit the  mixing  of  it  with  milk,  cream  or  butter. 
Everybody  knows,  oleomargarine  without  milk,  cream 
or  butter  mixed  with  it,  is  largely  grease,  nuich  of  it, 
cheap  grease  at  that,  mixed  with  cotton-seed  oil  and  a 
number  of  other  ingredients,  it  would  then  have  no 
standing;  hence,  if  compelled  to  stand  entirely  upon 
its  own  merits,  it  would  be  put  out  of  business  which, 
in  the  opinion  6ft^nv,  would  be  going  too  far.  Ob- 
iection  has  been  made  to  taxing  the  counterfeit  the 
10  cent  tax.  To  overcome  the  objection  the  bill  which 
was  finally  agreed  upon  by  the  dairy  people,  and  in- 
troduced by  me  in  1912,  provided  for  a flat  tax  of  one 
cent  per  pound,  a strip  revenue  stamp,  and  certain 
marks  and  wrappers.  It  made  it  subiect  to  the  laws  of 
the  States  a^id  Territories  in  which  it  was  distributed, 
and  prescribed  the  color  standard  beyond  which  oleo 
could  not  go.  A better  way  mav  be  found  to  stamp 
out  the  fraud  and  deception.  When  the  opportune 
time  comes  we  should  put  our  shoulders  to  the  wheel 
with  a view  of  enacting  a law  that  will  bring  about  the 
results  desired  to  insure  honest  dealing — nothing 
more,  nothing  less.  But  laws  are  not  sufficient.  That 
has  been  fullv  demonstrated  under  the  State  and  Fed- 
eral laws.  The  all  important  part  is  the  enforcement 
of  our  laws.  So  much  for  that  counterfeit. 

In  recent  years  another  counterfeit  has  sprung  up 
menacing  the  dairy  industry,  namely,  filled  milk. 
Questions  are  asked : From  what,  and  how,  is  it 
made?  To  what  extent  is  it  sold,  and  is  it  sold  as  the 
genuine  article,  milk?  Is  it  harmful  or  deleterious  to 
health : The  process  of  making  it  is  simply  to  extract 
the  butter  fat  from  the  milk,  selling  at  prices  ranging 
as  high  as  70c  a pound,  and  substituting  for  the  butter 
fat  cocoanut  oil  which  can  usuallv  be  bought  at  9 to 
12  cents  a pound.  In  other  words,  taking  the  butter 


fat  out  of  the  milk  and  selling  it,  mixing  the  skimmed 
milk  with  cocoanut  oil,  extracting  the  moisture  and 
selling  it,  generally,  at  evaporated  milk  price.  The 
profit,  of  course,  is  the  difference  in  the  selling  price 
of  the  butter  fat  and  the  cost  of  the  cocoanut  oil — a 
profit  ranging  from  20  to  60  cents  a pound.  Accord- 
ing to  the  figures  furnished  by  the  Bureau  of  Markets 
the  business  had  a net  increase  of  fifty-one  million 
pounds  from  1917  to  1920,  or  about  275%.  The  Hebe 
Company,  one  of  the  companies  manufacturing  filled 
milk,  has  about  twenty-two  plants  scattered  from  the 
Atlantic  to  the  Pacific.  One  of  the  members  of  my 
committee  inquired  at  a large  number  of  stores  in 
Washington  to  find  out  the  price  of  Hebe  filled  milk, 
and,  almost  without  exception,  the  prices  were  the 
same  as  that  of  evaporated  whole  milk.  Dr.  Larson, 
Chief  of  the  Dairy  Division,  Department  of  Agricul- 
ture, stated  at  our*  hearings : “Week  before  last  the 
156  stores  sold  the  real  product  for  9 cents  for  the 
large  cans  and  the  filled  milk  for  10  cents.”  Is  filled 
milk  as  wholesome  an  article  as  evaporated  milk?  No. 
Dr.  E.  V.  McCullom,  of  the  School  of  Hygiene  and 
Public  Health,  John  Hopkins  University,  who  during 
the  last  fifteen  years  has  confined  his  efforts  solely  to 
the  study  of  nutrition  problems  and  is  generally  rec- 
ognized as  the  greatest  authority  on  the  subject,  ap- 
peared before  my  committee  when  the  filled  milk  bill 
was  up  for  consideration  and  stated : “It  is  not  food 
for  infants”  and  “it  is  not  good  for  adults  either”  and 
that  “it  is  deleterious  in  so  far  as  it  crowds  out  other 
things  that  are  in  the  whole  milk,  and  which  the  sub- 
stitutes are  intended  to  take  the  place  of.”  Dr.  Erf, 
of  the  Ohio  State  University,  Secretary  of  the  Ohio 
Dairymen's  Association,  and  their  feeding  adviser, 
stated  at  the  hearings  on  the  filled  milk  bill  before 
my  committee:  “We  had  a number  of  experimental 
cages  of  white  mice.  As  near  as  I can  recall,  those 
that  were  fed  on  Hebe  weighed  about  45  grams  and 
those  that  were  fed  on  milk  weighed  182  grams” — only 
about  % as  much.  It  has  been  tried  out  on  animals. 
It  has  been  tried  in  the  hospitals,  and  wherever  filled 
milk  has  been  substituted  for  the  genuine  article,  as  is 
the  case  with  oleo,  the  death  rate  has  increased.  No 
one  will  dispute  the  value  and  nourishing  qualities  of 
milk.  It  is  one  of  the  most  valuable  parts  of  our  diet. 
The  statement  printed  on  the  label  on  filled  milk  cans 
should  satisfy  any  one  that  it  is  not  a wholesome 
article.  The  Hebe  brand  comes  within  the  Pure  Food 
and  Drugs  Act  by  printing  on  it  the  following:  FOR 
COOKING,  BAKING,  COFFEE.  DO  NOT  USE  IN 
PLACE  OF  MILK  FOR  INFANTS.  No,  nry  friends, 
it  is  a counterfeit,  a bogus  article.  Like  oleo,  it  is 
manufactured  and  sold  as  the  genuine  article.  A num- 
ber of  States  have  enacted  laws  prohibiting  its  manu- 
facture and  sale.  That  did  not,  howdVer,  protect  the 
people  in  Iowa  and  in  States  without  laws  prohibiting 
its  sale.  Mr.  Voight  introduced  a bill  in  Congress 
to  prohibit  the  shipment  of  filled  milk  in  interstate  or 
foreign  commerce.  It  was  referred  to  my  committee. 

I called  'it  up.  Hearings  were  held.  The  bill  was  re- 
ported. I requested  a special  rule  for  its  consideration 
in  the  House.  My  committee  was  given  the  right-of- 
way,  and  it  was  passed  by  the  House.  It  is  now  before 
the  Senate  Committee  and  I trust  that  it  may  be  re- 
ported, passed  by  the  Senate  and  enacted  into  law  so 
that  the  consumer  may  be  protected  against  the  impo- 
sition, and  the  dairymen  may  no  longer  be  robbed  of 
their  legitimate  market  for  their  genuine  product.  We 
have  no  apology  to  make. 

Now  a word  as  to  the  butter  bill  now  on  the  House 
Calendar,  which  defines  butter  and  requires  an  80  per 
cent  fat  standard.  We  all  recall  that  the  Joint  Corn- 
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zontal types  of  CP  Refrigerating  Machines.  Every  wearing 
part  is  built  over  strong  and  capacity  for  capacity  these 
machines  are  the  heaviest  on  the  market. 

We  have  been  building  refrigerating  machines  for  cream- 
eries and  produce  dealers  for  over  25  years  and  this  long 
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mittee  on  Definitions  and  Standards  years  ago  fixed 
the  butter  standard  at  82y2  per  cent  to  be  followed  in 
the  enforcement  of  the  Pure  Food  and  Drugs  Act, 
vhich  has  never  been  enforced  by  the  Department  of 
Agr. culture  or  by  the  States.  However,  this  year 
Massachusetts  recently  passed  a law  adopting  the 
Federal  standards  as  the  standards  to  be  observed  in 
diat  State  in  enforcing  its  Pure  Food  and  Drugs  Act. 
i he  State  Commissioner  announced  that  he  would  try 
to  enforce  the  impractical  standard  of  82y2  per  cent 
to,  butter.  This,  of  course,  would  result  in  the  seizure 
oi  butter  containing  less  than  82l/2  per  cjnt  butter  fat 
shipped  into  that  State,  and  expense  and  mcDnven- 
idicc  to  the  butlermakers  by  compelling  them  to  take 
the  matter  to  the  courts.  The  enactment  of  the  pro- 
posed change  in  the  Federal  standards  will  automat- 
ically make  the  same  change  in  the  State  standards 
and  thus  correct  the  matter.  The  bill  as  originally 
diawn,  and  as  suggested  by  representatives  of  the 
da*ry  industiy,  provided  for’the  double  standard  of  not 
less  than  80  per  cent  fat  and  not  more  than  16  per  cent 
moisture.  Personally,  I believe  it  makes  little  differ- 
ence whether  we  have  a single  standard  or  double 
standard,  just  so  that  the  standard  is  definitely  fixed 
which  will  relieve  the  shipper  from  embarrassment 
and  uncertainty.  I have  contended,  and  1 believe 
most  of  you  agree  with  me,  that  any  legislation  pro- 
posed should  have  the  universal  approval  and  endorse- 
ment of  the  dairy  and  butter  industry.  Any  bill  hav- 
ing such  united  backing,  1 am  sure,  will  receive 
prompt  and  full  consideration  by  my  committee  and 
judging  the  present  Congress  by  its  record  it  is  safe  to 
say  that  it  will  receive  friendly  consideration  by  it  and 
by  the  Administration. 

In  this  connection  allow  me  to  say  that  1 claim  no 
special  credit  for  anything  1 have  done  or  accom- 
plished. Representing  one  of  the  greatest  agricultural 
districts  in  Iowa,  the  greatest  of  all  agricultural  States, 
1 should  have  been  derelict  in  my  duty  had  1 not  put 
lorth  my  best  efforts  in  protecting,  in  a legitimate  and 
honorable  way,  the  best  interests  of  our  basic  industry, 
agriculture ; the  consumer  against  fraud  and  decep- 
tion ; the  dairy  and  butter  interests  from  being  robbed 
of  its  legitimate  market;  and  the  dairymen  irom  per- 
secution. As  before  stated,  the  effective  service  and 
hearty  co-operation  of  all  friendly  to  the  legislation, 
made  the  accomplishments  possible. 

With  our  Nation's  recent  experience  and,  especially, 
in  the  World  War,  all  realize  the  importance  of  our 
basic  industry,  Agriculture.  1 know  something  about 
farming.  1 have  been  at  it  on  my  own  account  for 
45  years  and  I worked  on  a farm  long  before  that. 
I know  something  of  the  farmers'  difficulties  because 
1 have  had  my  troubles  with  the  rest.  I know  some- 
thing of  the  value  and  importance  of  conserving  the 
soil.  1 know  something  of  its  rapid  depletion.  No 
one  will  deny  the  importance  of  the  cow,  the  dairy, 
the  creamery  and  the  conservation  of  the  soil.  We 
have  more  than  six  million  farms  and  six  million  farm 
hands  which  together  with  the  members  of  their  fam- 
ilies make  up  more  than  one-third  of  our  population, 
tilling  more  than  six  million  farms,  growing  annually 
upward  to  a billion  bushels  of  wheat  and  six  billion 
bushels  of  cereals  which  is  equal  to  one-third  of  the 
total  production  of  the  world.  Statistics  show  that 
normally  the  agricultural  purchasing  power  is  approx- 
imately 35  per  cent  of  our  total  productive  wealth.  I 
know  that,  generally,  business  men  with  experience 
realize  that  upon  the  farmer  depends  the  stability, 
growth  and  greatness  of  our  Nation,  the  progress. 


prosperity  and  happiness  of  the  people ; that  as  a class^ 
the  farmer  is  the  greatest  conservative  force  of  this 
Nation.  It  is  he  who  produces  new  wealth.  All 
wealth  springs  from  Mother  Earth.  Our  interests  arc 
n common.  We  go  up  and  down  together.  Our  bal- 
ance of  trade  is  dependent  upon  the  tiller  of  the  soil. 
Yvilhout  his  success  the  balance  of  trade  in  our  favo. 
would  shrink,  in  a short  time,  into  an  adverse  balance. 
Without  the  farmer,  the  United  States  might,  by  low- 
ering the  wage  scale  and  its  high  standard  of  living  to 
the  level  of  that  of  other  countries,  thus  be  enabled  to 
compete  w.th  them  so  as  to  increase  the  export  of  the 
products  of  th j m 11s  and  factories  in  exchange  for 
food,  and  succeed  for  a time — but  only  for  a short 
time,  just  as  sure  as  the  sun  rises  in  the  East  and 
sets  in  the  West,  without  his  farmer,  Uncle  Sam's  fac- 
tories, m 11s  and  banks  would  be  crushed  to  pieces,  his 
railroads  would  rust  from  idleness,  his  beautiful  towns, 
"cities,  school  houses  in  the  valleys  and  churches  on 
the  hills  in  a large  degree  would  disappear.  Our  fac- 
tories and  mills  have  for  a long  time  been  running  on 
part  time  with  only  35  per  cent  production  and  that 
without  much  disturbance.  True,  occasionally,  a local 
disturbance  here  and  there  but  apparently  without 
causing  a great  calamity.  The  failure  of  a crop,  or  a 
35  per  cent  production  of  crop,  would  not  only  create 
a National  calamity  but  cause  alarm  throughout  the 
world.  The  product  of  the  farm  is  food.  Food  sup- 
plies fuel,  energy— yes — life.  The  recent  war  has 
fully  demonstrated  its  value.  We  recall  that  munition 
trains,  passenger  trains,  yes,  every  ofher  kind  of  train, 
were  side-tracked  and  the  train  carrying  cattle,  milk, 
hogs,  wheat  flour  and  other  foods  was  given  the  right- 
of  way.  Why?  Simply  because  it  carried  food — the 
most  essential  supply  in  winning  the  war.  The  war 
was  won,  and,  finally,  our  boys  were  given  credit  for 
winning  it.  Not  because  of  munition  factories  but 
because  of  our  food  supply  and  because  of  our  tbrave 
men  and  women  who  gave  their  services  for  victory. 
Our  bread  basket  had  more  to  do  in  aiding  our  boys 
to  win  the  war  than  any  other  thing.  No  matter  how 
brave  or  strong  men  may  be  they  cannot  fight  or  en- 
dure for  any  length  of  time— nor  can  a Nation— with- 
out food.  Thus,  I might  go  on,  but  I believe  sufficient 
has  been  said  to  indicate  the  need  of  the  dairy,  the 
creamery,  the  cow,  the  conservation  of  the  soil,  and 
the  farmer  in  general;  and  the  short  sightedness  of 
ridiculing,  underestimating  and  belittling  their  im- 
portance, or  neglecting  to  enact  sane  and  sound  legis- 
lation conducive  to  the  best  interest  of  the  tiller  of  the 
soil— which  means  to  the  best  interest  of  all  the  Amer- 
ican people. 

We  must  have  just  laws  and  an  hoqest  admin istra- 
ton  of  such  laws.  We  cannot  afford  to  be  contented 
with  anything  else.  Legislation  not  to  protect  the 
dairy  people  alone,  not  to  meet  the  views  of  the  dema- 
gogue or  those  who  have  no  respect  for  property 
r ghts,  law  or  order,  not  to  deprive  an  individual,  cor- 
poration or  interest  of  a single  dollar  honestly  ac- 
J1  uired  but  legislation  dealing  with  all  questions  in  a 
broad  and  comprehensive  manner  with  a spirit  of  jus- 
tice and  fairness  to  all  concerned.  We  take  a just  and 
pardonable  pride  in  our  Nation,s  growth  and  great- 
ness. We  all  feel  it  our  duty  no  matter  what  our 
political  affiliations,  creed,  occupation  or  prejudices 
may  be,  to  strive  to  benefit  ^is  country,  to  protect 
the  weak,  to  relieve  the  distressed,  to  uplift  humanity, 
to  give  honest  and  thoughtful  consideration  to  secur- 
ing full  benefits  to  every  worthy  industry  and  to  our 
natural  resources,  to  secure  full  development  of  me- 
chanical appliances  and  skill  and  genius  of  American 
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100®/o  CONSCIENTIOUS 

Writing  us  about  a “futures”  transaction,  one  of  our  customers  said  in  part: 

“I  received  your  check  a short  time  ago,  in  settlement  of  the  account  I have 
been  carrying  with  you  for  future  business,  and  wish  to  thank  you  for  the 
able  way  you  handled  the  deal  for  me.  It  was  very  satisfactory  indeed.” 

Another  out-of-town  party  from  whom  we  had  just  purchased  a car  of  eggs  stored  in 
Chicago,  that  he  had  been  trying  to  sell,  wrote  in  his  letter  this  paragraph : 

“We  appreciate  very  much  the  service  which  you  have  rendered  us  on  this 
lot  and  trusting  that  this  will  lead  to  a continuance  of  busines  in  the  future, 
we  remain,” 

These  evidences  of  our  customers’  satisfaction  result  from  efforts  100%  conscientious, 
coupled  with  wide  experience  and  close  contact  with  market  conditions  in  our  commodities. 
It  has  been  our  pleasure  to  handle  and  execute  commissions  for  many  of  the  largest  and 
most  favorably  known  houses  in  our  trade  and  you,  too,  can  do  business  with  us  with  the 
same  full  confidence  that  transactions  will  always  be  handled  to  your  entire  satisfaction. 
The  structure  of  our  business  is  being  developed  on  confidence.  This  process  may  be  a 
little  slower— BUT  IT’S  SURE. 

Communicate  with  us  the  next  time.  We  will  make  ourselves  useful  to  you. 


136  W.  Lake  St. 


THE  9.  W.  OLSON  COMPANY 

BUTTER  AND  EGGS 

Franklin  5315 


CHICAGO 
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labor,  to  "protect  all  against  any  invasion  on  the  part 
of  unwarranted  and  unscrupulous  interests  so  that  we 
may  have  the  fullest  development  of  all  worthy  and 
legitimate  enterprises. 

Due  credit  should,  and  must  be  given  to  those  who 
have  really  made  this  country  what  it  is ; to  those  who 
have  built  our  towns,  our  homes,  our  roads,  our  farms 
and  charitable  institutions ; to  those  who  have  con- 
stiucted  this  vast  system  of  public  schools.  Many  of 
them  were  in  poverty,  sickness,  privation  and  sorrow. 
Others  were  in  health,  wealth,  joy  and  prosperity  , 
sympathizing  with  each  other's  woes,  sharing  each 
other’s  joy,  step  by  step  advancing  along  the  lines  ot 
accumulation  of  wealth,  culture  and  refinement,  until 
today  we  boast  of  the  fact  that  we  rank  among  the 
most  successful,  practical  and  intelligent  people  upon 
the  earth.  Their  onward  march  to  true  greatness  has 
»iaced  us  in  the  foremost  ranks  of  modern  civilizat.on 
and  refinement.  These  towns,  these  temples  of  reli 
gion  and  industrial  institutions,  the  morality  and  in- 
dustry of  our  people,  all  accomplished  in  this  govern- 
ment, of  the  people,  by  the  people  and  for  the  people, 


are  not  the  achievements  of  an  ignorant  and  indolent 
people;  to  the  contrary,  they  bear  upon  them  the  im- 
press of  the  most  enlightened  views  and  policies,  ex- 
ecuted with  the  greatest  prudence,  firmness  and 
wisdom.  Truly,  they  are  the  trophies  of  freedom  and 
the  grandest  monuments  of  our  National  glory. 
Carved  out  by  an  industrious  and  willing  people.  True, 
sunshine,  rain  and  the  productive  soil,  of  course,  has 
had  much  to  do  with  it.  Shall  the  soil  be  conserved? 
I need  not  say  that  with  the  rapid  depletion  of  the 
soil,  the  dairy,  the  cow,  the  fcreamery,  the  conservers 
of  the  soil — have  become  the  all  important  question  of 
the  day.  All  recognize  that  without  the  conservation 
of  the  soil  our  fate  will,  naturally,  be  that  of  other 
States  and  Nations  dependent  upon  commercial  fer- 
tilizer to  rebuild  exhaustive  soil. 

Well  may  we  continue  our  best  efforts  along  the 
lines  pursued  in  the  past,  and  thus  not  only  serve  the 
best  interests  of  the  tillers  of  the  soil,  and  protect  the 
consumers  against  fraud  and  deception  but  benefit  the 
public  in  general. 

(The  above  address  was  delivered  before  the  Iowa  Butter- 
makers  in  Convention  on  November  1.) 


The  Relation  of  City  Demands  to  the  Marketing  of  Farm  Products 

By  JAMES  E.  BOYLE,  Ph.  D. 

Professor  of  Rural  Economy,  Cornell  University 


Introductory — Our  Food  Surplus 

We  are  now  living  in  an  age  of  commercial  farm- 
ing. This  means  that  the  farmer  makes  his  living  by 
selling  his  food  products,  not  by  eating  them.  The 
farmer,  to  get  ahead,  must  produce  and  sell  a surplus. 
The  food  surplus  is  the  larmer’s  serious  problem. 
Each  year  our  farmers  produce  enough  and  more  than 
enough  food  for  the  entire  population  of  the  United 
States.  After  supplying  all  home  needs,  the  farmers 
pile  up  within  our  boundaries  from  ten  to  fifteen  mil- 
lion tons  of  food  a year  which  must  have  a foreign 
outlet.  This  is  a rather  large  quantity  of  food. 

Demand  Is  Elastic 

Some  of  our  orthodox  economists  have  considered 
the  demand  for  farm  products  as  divided  into  two 
kinds  of  demand,  elastic  and  inelastic.  Staple  foods 
such  as  bread  and  meat  were  then  classed  as  repre- 
senting inelastic  demand.  A member  of  the  present 
Farm  rsloc  in  the  United  States  Senate  stated  the  mat- 
ter in  these  words: 

“The  demand  for  wheat  is  fairly  constant  and 
the  supply  can  easily  be  ascertained  these  days 
with  telegraphs,  cables  and  wireless.  Then  why 
not  a fairly  steady  price  for  wheat  based  on  supply 
and  demand?” 

The  demand  for  wheat  is  not  constant:  Nor  is  the 
demand  for  wheat  or  any  other  agricultural  staple 
constant.  All  demand  is  elastic,  very  elastic  indeed. 
This  truth  may  be  briefly  illustrated.  Take  wheat. 
The  chief  demand  is  from  millers.  They  buy  wheat 
as  they  grind  and  sell  flour.  We  now  have  some  very 
complete  figures  on  grain  and  flour  statistics.  During 
the  war,  as  compiled  by  the  United  States  Grain  Cor- 
poration and  published  in  1919.  The  figures  for  flour 
production  and  for  wheat  ground  by  months  for  two 
years  show  ‘tremendous  fluctuations.  In  the  crop  year 
1918-1919  the  heavy  months  of  wheat  consumption 


are  November,  January  and  May.  In  1917-1918  the 
heavy  months  are  November  and  December,  while 
May  is  the  lightest  month  of  the  year.  Put  in  tabular 
form  by  per  cents,  and  representing  all  the  wheat  mills 
in  the  United  States,  the  figures  are  as  follows: 


Wheat  Ground  in  United  States 


Years  1917-18  1918-19 

Bushels  523,085,6 27  539,058,000 


Monthly  per  cents — 


1917-18  1918-19 


J»iy  5 

August  8 t 9 

September  9 ' 9 

October  13  9 

November  14  10 

December  14  9 

January  1 9 10 

February  8 7 

March  8 7 

April  6 9 

May  5 10 

June  6 6 


100  100 

Or,  if  we  turn  to  particular  sections  of  the  United 
States  and  note  the  mill  output  of  flour,  we  note  much 
wider  fluctuations  in  output  and  hence  in  demand  for 
wheat.  Using  the  Millers  Almanack  and  taking  the 
Kansas  City  mills  in  the  year  1918,  on  a basis  of 
weekly  output,  we  find  the  output  varied  from  5 per 
cent  in  the  week  ending  July  6 to  49  per  cent  the  next 
week  and  84  per  cent  the  next  week.  The  Toledo 
mills  in  the  year  1918  varied  from  a low  of  7 per  cent 
in  June  to  a high  of  95  per  cent  in  October.  The 
Central  States  mills  varied  the  same  year  from  a low 
of  11  per  cent  to  a high  of  93  per  cent.  Clearly  then 
the  demand  for  wheat  does  show  very  erratic  fluctua- 
tions. 
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Butter  — POULTRY  — Eggs 

Store  in  Chicago’s  newest,  most  progressive  cold  storage  warehouse 


Merchants  and  shippers  hold- 
ing their  goods  in  Chicago 
are  not  confined  by  freight 
charges  to  doing  business  in 
one  locality.  They  have  the 
pick  of  the  entire  market. 
Like  Kings  in  checkers,  they 
can  jump  both  ways 


The  Fulton  Market  is  as  stra- 
tegically located  in  Chicago 
as  Chicago  is  in  the  country. 
To  store  in  the  Fulton  Mar- 
ket is  to  begin  with  a great 
advantage 


In  the  heart  of  the  Fulton 
and  Randolph  Markets 
Close  to  South  Water  St.,  yet 
out  of  the  congested  Loop 
District 


Take  advantage  of  our 
Low  Insurance,  Liberal 
advances  and  Superior 
Service 


Served  by  Penna.  and 
C.  M.  & St.  P.  R.  R., 
Direct  connections  with 
a 1 1 railroads  entering 
Chicago 


Consign  cars  our  care, 
C.  M.  & St.  P.  R.  R., 
Morgan  St.  delivery 

Free  and  U.  S.  Bonded 


OUR  SERVICE  ELIMINATES  COMPETITION 

Fulton  Market  Cold  Storage  Company 

GEORGE  H.  IVERSON,  Manager  GEO.  W.  BODMER,  Asst.  Treas. 

Fulton  and  Morgan  Streets,  CHICAGO 


HARRY  H.  FIELD  & CO. 


208  N.  Wells  St. 


CHICAGO 


WE  HANDLE  EXCLUSIVELY  THE  OUTPUT  OF  THE 

S.  K.  BRAND  SCALDED  POULTRY 

It  is  the  Finest 


WM.  H.  MILLER.  Pres. 


W.  F.  HERTZ,  Vice- Pres. 
Eat.  1870— Inc.  1922 


H.  W.  BROWN,  Secy.-Treas. 


H.  L.  BROWN  & SON 

POULTRY,  VEAL,  EGOS,  BUTTER 

CAR  LOTS— EXPRESS  SHIPMENTS 

Positively  prompt  remittances  at  extreme  prices  for  all  merchantable  produce. 

Correspondence  Solicited 
953  Fulton  Market,  CHICAGO 
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In  meat  the  demand  is  likewise  very  variable.  The 
U.  S.  Department  of  Agriculture  reports  a decrease 
in  fifteen  years  (1907-1921)  in  our  annual  per  capita 
beef  consumption  of  24  pounds.  Thanks  to  the  re- 
search studies  in  demand  made  by  Armour  and  Swift 
we  now  know  definitely  about  changes  in  consumers’ 
demand  for  meat.  These  studies  cannot  be  given  in 
detail  here,  but  they  show  the  wide  fluctuations  in  de- 
mand for  the  various  kinds  and  cuts  of  meats.  The 
Armour  study  which  bears  the  date  April  1,  1922, 
makes  the  statement  that  pork  and  lard  consumption 
is  “totally  unrelated”  to  the  amount  produced  daily, 
and  both  are  fluctuating  quantities.  In  the  November, 
1922,  issue  of  “Meat  and  Live  Stock  Digest”  occurs 
this  statement  about  demand  for  meats : 

“A  rather  unusual  situation  developed  in  the 
meant  trade  during  October  and  continues  at  the 
present  time.  Consumers  have  turned  away  from 
steaks,  chops  and  roasts  to  a greater  degree  than 
has  been  the  case  for  several  years,  and  utilized 
instead  the  less  familiar  cuts  such  as  the  chuck, 

plate,  briskets,  flank  shank,  and  shoulder  clod 

Ham,  which  has  been  selling  for  several  months 
at  unusually  low  levels,  remains  a real  meat  bar- 
gain.” 

One  more  illustration  of  erratic  demand  may  be 
given — that  of  butter.  England  was  Denmark’s  chief 
customer  for  butter  until  very  recently.  The  Danish 
Foreign  Office  Journal  last  fall  reported  a sudden  and 
severe  slump  in  the  English  demand  for  this  butter. 
The  Danish  Co-operative  Dairy  Association  began  to 
look  for  new  outlets  in  the  United  States  and  France. 
The  English  people  had  evidently  turned  to  mar- 
garines. Here  was  an  old,  well  established  trade  in  a 
standardized,  high-grade  commodity,  but  it  suddenly 
shifted  to  some  other  commodity. 

Manifestly,  we  must  conclude  that  demand  for 
staple  commodities  is  very  elastic.  Demand  for  non 
staples  is  of  course  much  more  so.  Hence  our  price 
problem  is  complicated. 

The  Price  Problem — Some  Economic  Fallacies 

If  a farmer  is  asked  what  is  his  most  serious  eco- 
nomic problem,  he  will  probably  say  it  is  not  cheaper 
production,  but  how  to  get  a higher  price  for  what  he 
has  already  produced.  The  price  problem  to  him  is 
not  an  abstract  theory  of  supply  and  demand,  but 
frankly  how,  by  direct  means  or  by  indirect  means,' 
secure  a higher  price.  In  other  words,  the  “market- 
ing  problem”  is  to  him  merely  the  price  problem,  and 
does  not  include  those  difficult  intermediate  steps  of 
erading,  storage,  transportation,  credit,  and  so  on. 
This  view  of  marketing  seems  to  be  held  quite  gener- 
ally by  many  who  are  not  farmers,  judging  by  the 
number  of  false  solutions  of  the  marketing  problem 
which  have  been  offered  in  recent  years.  Before  dis- 
cussing the  sound  economic  principles  involved  in 
our  problem,  I will  mention  some  seven  of  the  eco- 
nomic fallacies  now  proposed  by  leaders  of  one  kind  or 
another. 

Orderly  Marketing — If  orderly  marketing  is  ap- 
plied to  our  perishable  crops  and  means  moving  them 
to  the  right  place  at  the  right  time,  it  is  a sound  prac- 
tice. But  the  phrase  is  now  used  to  describe  various 
huge  pooling  arrangements  for  marketing  wheat  and 
cotton.  The  farmers  are  told  they  will  secure  higher 
prices  bv  holding  their  wheat  or  cotton.  Experience 
proves  that  farmers  will  not  make  money  by  holding 
their  wheat  till  spring.  This  holding  movement  should 
be  called  “disorderly  marketing.”  In  the  inflation 
period  following  the  war?  with  all  prices  climbing  up- 


wards, the  farmers  who  joined  the  pool  and  held  their 
1919  crop  of  wheat  till  spring  made  50  cents  a bushel. 
Then  came  the  terrific  post-war  deflation  of  all  prices. 
And  the  farmers  who  joined  the  big  $3  wheat  pool  and 
held  their  1920  wheat  till  the  next  spring  lost  a dollar 
a bushel. 

Monopoly  and  Price  Fixing — A farmers’  monopoly 
with  power  to  fix  prices  would  not  benefit  the  farmers. 
For  prices  would  be  made  t<5o  high.  This  would  stim- 
ulate increased  production,  until  finally  an  unsold 
surplus  would  accumulate.  Such  a surplus  would  en- 
danger if  not  actually  destroy  the  organization.  Con- 
sumers’ demand  should  be  the  main  factor  in  price 
determination. 

Comers — Some  farmers  advocate  a big  enough  com- 
bination of  farmers  to  corner  the  supply  and  thus 
dictate  prices.  This  scheme  would  fall  to  pieces  by 
inner  competition  and  increase  supply. 

Limit  Production — You  are  all  familiar  with  the 
various  campaigns  in  the  South  to  reduce  cotton  acre- 
age, and  the  failure  of  these  campaigns.  An  interesting 
parallel  was  that  in  Iowa  last  winter,  when  a big  corn 
acreage  reduction  campaign  was  put  on  by  various 
powerful  leaders  and  some  few  of  the  farm  papers  in 
that  State.  What  was  the  outcome?  The  Govern- 
ment report  recently  issued  gives  an  average  corn  crop 
in  the  corn  belt  with  the  exception  of  Iowa;  in  Iowa 
there  is  a 15  per  cent  increase. 

Valorization — Since  Brazil  valorized  coffee  a few 
years  ago  there  have  been  repeated  demands  in  this 
country  for  similar  government  aid  to  cotton,  wheat 
and  other  crops.  While  the  immediate  effect  of  the 
Brazil  scheme  was  to  raise  the  price  of  coffee  slightly, 
the  wider  effects  were  to  decrease  consumption  of 
coffee  in  the  United  States,  to  increase  the  production 
of  coffee  in  Java  and  elsewhere,  and  finally  to  enrich 
the  international  bankers  wf\o  financed  the  undertak- 
ing* The  Brazilian  planters  in  the  end  were  the 
poorer  for  it. 

Tariff — Probably  the  worst  deception  practiced  on 
the  farmer  in  the  way  of  price  betterment  devices  is 
the  so-called  protective  tariff.  Everything  he  buys, 
from  alarm  clocks  to  tombstone,  including  toothpicks, 
is  heavily  taxed  by  the  protective  tariff  given  to  the 
manufacturer.  But  his  own  ten  million  ton  surplus 
must  be  sold  abroad,  where  no  tariff  can  help  him. 

Price  Stabilization — In  the  last  session  of  Congress 
there  were  four  bills  introduced  for  “Price  Stabiliza- 
tion.” Since  these  bills  did  not  and  cannot  stabilize 
production  or  demand,  and  did  not  ration  the  con- 
sumers,  it  is  apparent  that  they  were  even  greater 
economic  shams  than  the  tariff.  True,  our  Govern- 
ment did  “stabilize”  the  price  of  wheat  in  the  years 
1917-1920.  But  under  this  government  control  we 
witnessed  the  greatest  price  fluctuations  we  have  had 
in  the  last  81  years. 

But  let  us  turn  now  from  t*hese  various  quack  reme- 
dies and  face  some  of  the  sound  economic  principles 
involved  in  the  Demand  and  Price  problem. 


wvuuu  Atungnuc  principles 
, Since  all  goods  are  produced  to  be  consumed,  it  is 
the  ultimate  consumer  who  dictates  what  shall  be 
produced.  He  likewise  is  the  final  dictator  of  price. 
For  if  he  will  not  buy,  there  will  be  no  price.  It  is 
the  satisfied  consumer  that  creates  and  maintains  the 
real  market.  And  market  value  itself  may  be  defined 
as  opinion— the  consensus  of  opinion  of  the  buyers  and 
the  sellers.  There  are  manifestly  two  sound  methods 
of  securing  better  prices,  (1)  adjusting  production  to 
consumption,  and  (2)  stimulating  demand, 
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Adjusting  Production — Our  present  chief  of  the 
Bureau  of  Agricultural  Economics  has  stated  that  90 
per  cent  of  the  marketing  problem  is  solved  on  the 
tarin,  and  consists  of  adjusting  production  to  meet  the 
consumers'  demands — that  is,  producing  the  quantity 
and  quality  demanded  by  the  market.  This  is  funda- 
mentally sound  doctrine,  and  should  be  preached 
throughout  the  land.  It  needs  no  elaboration  here.  ‘ 

Stimulating  Demand — A good  many  co-operative 
organizations  have  already  demonstrated  one  very 
sure  and  sound  way  of  raising  prices,  namely  by  Qual- 
ity and  Advertising.  Quality  is  the  sound  basis  for 
keeping  up  demand  and  hence  keeping  up  prices  in 
the  face  ot  competition.  But  quality  alone  is  not  suffi- 
cient. Advertising  is  needed,  particularly  in  the  trade 
papers.  By  advertising  1 mean  modern,  scientific  ad- 
vertising, not  mere  puffing.  Good  advertising  is  sim- 
ple; it  gives  facts,  information — in  brief,  it  tells  the 
truth. 

Let  me  illustrate  the  relation  of  quality  to  demand. 
Take,  for  instance,  the  case  of  butter  versus  oleo.  in 
the  Swift  Yearbook  for  1919  he  reports  that  the  pro- 
duction of  oleomargarine  has  increased  much  more 
rapidly  than  population.  In  1905  the  per  capita  con- 
sumption of  oleo  was  about  one-half  a pound;  in  1918 
it  was  over  i]/2  pounds ; a sevenfold  increase  in  thirteen 
years.  The  greatest  enemy  of  oleo  is  good  butter. 
The  greatest  friend  of  oleo  is  bad  butter.  A well- 
known  woman  physician  recently  told*  me  she  was 
feeding  her  six-year-old  son  oleo,  because  she  pre- 
ferred good  oleo  to  poor  butter.  That  is  the  whole 
secret  of  the  success  of  oleo. 

Or  take  the  case  of  milk  consumption.  Now  that 
one  State  like  Wisconsin  is.  producing  five  million 
tons  of  milk  a year — and  is  rapidly  increasing  this  out- 
put, it  is  a serious  question  to  find  demand  for  this 
product.  Nothing  but  high  quality  milk  and  ever 
nigher  quality  can  maintain  demand. 

Dr.  John  R.  Williams,  after  conducting  a Milk  Sur- 
vey in  the  city  of  Rochester,  New  York,  made  this 
significant  statement  in  his  report: 

“In  the  study  of  the  use  of  milk  in  the  homes  it 
was  discovered  that  many  people  are  afraid  to  use 
cow's  milk,  and  use  as  little  as  possible." 

And  in  a similar  manner,  the  Committee  on  Agri- 
culture of  the  Boston  Chamber  of  Commerce  stated  in 
its  Milk  Report  issued  in  the  year  1915: 

“General  consumption  of  fluid  milk  for  cooking 
purposes  as  well  as  for  individual  consumption 
has  decreased  per  capita  in  the  last  ten  years." 

Against  this  situation  consider  the  fact  that  for 
many  years  the  per  capita  beer  consumption  in  Boston 
and  Rochester  and  other  cities  had  been  steadily  in- 
creasing. The  government  statistics  show  beer  con- 
sumption for  the  whole  United  States  was  20  gallons 
per  capita  in  the  decade  ending  in  1915.  Somebody 
got  my  share,  so  1 cannot  say  exactly  why  this  large 
amount  was  consumed,  but  presumably  it  was  because 
beer  was  supposed  to  contain  pure  water  and  other 
ingredients  free  from  germs.  At  any  rate  the  con- 
sumption in  the  decade  1871-1880  was  only  7 gallons 
per  capita,  and  increased  to  11  gallons  in  the  next 
decade,  to  15  in  the  next,  and  to  20  in  the  next.  Now 
that  beer  is  to  disappear  forever  there  is  a chance. for 
this  demand  to  shift  to  other  drinks  including  milk. 
Blit  my  point  here  is  that  demand  for  any  product  is 
shifting  and  'fluctuating,  ahd  quality  is  the  best  foun- 
dation on  which  to  build  demand. 

With  the  aid  of  the  United  States  Department  of 
Agriculture,  farmers’,  organizations  should  begin  now 


to  work  out  fifty-year  programs  of  production-  and 
marketing,  taking  into  consideration  the  fundamental 
market  factor  of  demand.  And  quality  rather  than 
artificial  price  fixing  must  be  the  farmer’s  chief  re- 
liance. 


The  Terminal  Refrigerating  & Warehousing  Company 
of  Washington,  D.  C.,  Building  New 
$1,000,000  Storage  Plant 


The  officials  of  the  Terminal  Refrigerating  & Ware- 
housing Company  of  Washington,  D.  C.,  have  an- 
nounced that  they  have  completed  arrangements 
whereby  they  will  construct  a new  modern  cold  and 
dry  storage  plant. 

Ground  has  already  been  broken  for  this  new  project 
for  a structure  that  will  have  a floor  space  of  six 
acres  and  will  cover  30,000  square  feet  ground.  The 
building  will  be  nine  stories  in  height  and  cost  in  the 
neighborhood  of  $1,000,000. 

The  plant  will  be  located  on  the  man  line  of  the 
Pennsylvania  Railroad  with  direct  switching  connec- 
tions affording  good  service  in  shipping  and  receiving. 

The  equipment  will  be  new  and  modern  in  every 
phase  pertaining  to  storage  plants. 

In  addition  to  the  storage  business  the  project  will 
be  equipped  with  an  ice  plant  that  will  have  a capacity 
of  250  tons  of  ice  daily;1 

The  building  will  be  divided  into  two  sections,  one 
for  refrigeration  and  the  other  for  the  dry  storage  of 
general  merchandise,  while  the  basement  will  contain 
the  electrically  driven  vitiachinery  for  refrigeration 
and  the  manufacture  of  ice. 

The  new  officers  of  the  company  are:  Charles  J. 
Bell,  chairman  u.  Lhe  board;  Wrisley  Brown,  presi- 
dent; William  V.  Cox  and  Simeon  T.  Price,  vice- 
presidents  ; Ralph  W.  Lee,  treasurer,  and  Robert  D. 
Marshall,  secretary  and  auditor. 


WARNING 


“Croppy”  Poultry  To  Be  Confiscated  and  Owners 
Prosecuted 

The  Federal  Food  and  Drugs  Act  contains  the  follolw- 
ing  provisions : 

Section  7.  That  for  the  purpose  of  this  act  an  article 
shall  be  deemed  to  be  adulterated : 

First.  If  any  substance  has  been  mixed  and  packed 
with  it  (the  poultry)  so  as  to  reduce  or  lower  or  injuri- 
ously affect  in  quality  or  strength. 

Second.  If  any  substance  has  been  substituted  wholly 
or  in  part  for  the  article. 

It  is  a violation  of  the  above  law  and  of  the  laws  of 
various  States  to  offer  for  sale  or  have  in  one's  posses- 
sion with  intent  to  sell  or  offer  for  sale,  sand,  gravel, 
pepper  corn,  wheat  or  other  materials,  as  and  for  poultry. 
Particular  reference  is  made  to  stuffed  crops. 

Under  State  laws,  any  person  adjudged  guilty  of  the 
violation  of  the  above  law  may  be  fined  not  exceeding 
the  sum  of  $200  for  the  first  offense  and  not  exceeding 
the  sum  of  $300  and  imprisonment  for  one  year  for  each 
subsequent  offense  and  each  bird  is  an  offense. 
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A (Utirtatmas  Hfcasag? 

There  is  a Christmas  message  for  every  member 
of  this  Association  in  his  home  town. 

The  Salvation  Army. 

The  Volunteers  of  America. 

The  Knights  of  Columbus. 

The  Red  Cross. 

The  Near  East. 

The  Y.  M.  C.  A. 

Your  “Favorite  Organization.” 

Your  Church. 

Your  School. 

The  message  for  you  is  in  the  foregoing. 

The  Christmas  Spirit  is  universal,  but  it  must  eman- 
ate from  the  individual. 


“God  loves  from  whole  to  parts ; but  human  soul 
Must  rise  from  individual  to  the  whole. 

Self-love  but  serves  the  virtuous  mind  to  wake. 

As  the  small  pebble  stirs  the  peaceful  lake ; 

The  centre  moved,  a circle  straight  succeeds, 
Another  still,  and  still  another  spreads, 

Friends,  parent,  neighbor,  first  it  will  embrace; 

His  country  next ; and  next  all  human  race ; 

Wide  and  more  wide,  the  o’erflowings  of  the  mind 
Take  ev’ry  creature  in,  of  ev’ry  kind : 

Earth  smiles  around,  with  boundless  bounty  blest, 
And  heav’n  beholds  its  image  in  his  breast.” 


THE  FARM  THOUGHT— THE  COMMERCE 
THOUGHT 


In  the  National  Poultry,  Butter  and  Egg  Bulletin 
for  the  month  of  November,  attention  was  drawn  to 
a conference  held  in  Chicago  on  October  24th,  which 
was  called  by  James  R.  Howard,  President  of  the 
American  Farm  Bureau  Federation,  and  which  was 
attended  by  “Captains  of  Commerce”  and  by  others 
who  represented  interests  engaged  in  the  distribution 
of  farm  products. 

The  Executive  Secretary  of  the  National  Poultry, 
Butter  and  Egg  Association  attended  the  conference, 
not  as  a farmer,  nor  as  a Captain  of  Commerce,  but 
as  a representative  of  a class  of  middlemen — the  man 
who  converts  certain  products  into  goods  of  com- 
merce, and  passes  them  into  consumption  through  the 
well  known  channels  of  trade. 

Heretofore  the  farmer  thought  in  terms  of  produc- 
tion, while  the  converter  of  farm  products  has  thought 
in  terms  of  commerce,  and  herein  lay  the  cause  for 
many  of  the  misunderstandings  of  recent  times ; 
herein,  also,  may  be  found  a principal  cause  of  the 
agricultural  crisis  with  its  consequent  ill  effect  on  gen- 
eral business  conditions. 

For  the  most  part,  the  farm  thought  was  lands, 
buildings,  implements,  live  stock,  yield — so  many 
acres,  so  many  silos,  so  many  mowers  or  tractors,  so 
many  bushels  to  the  acre,  so  many  head  of  cattle — all 
having  to  do  with  production. 

When  the  farmer  thought  money,  it  was  in  small 
sums:  land  at  $150  per  acre;  live  stock  at  nine  cents 
per  pound  on  the  hoof;  eggs  at  17c  per  dozen,  and 
poultry  at  18c  per  pound.  These  items  were  consid- 
ered in  relation  to  interest  at  the  usual  rate,  and  taxes 
at  85c  per  $100  of  valuation. 

His  conception  of  profits  was  the  increase  in  the 
value  of  his  lands  and  improvements.  Profits  from 
other  sources  were  beyond  the  range  of  his  vision  be- 
cause he  kept  no  books. 

Because  he  could  see  no  direct  profits  in  his  selling 
enterprises,  he  encouraged  an  antipathy  toward  all 
profit  takers  and  particularly  toward  those  who  are 
engaged  in  converting  and  distributing  his  products. 

In  his  conception,  “the  spread”  between  what  he  re- 
ceived for  a commodity  and  what  the  consumer  paid 
for  what  the  farmer  was  pleased  to  call  the  same  com- 
modity, was  a toll  which  was  unrighteously  exacted 
by  those  who  acted  between  him  and  the  ultimate  con- 
sumer. It  was  this  toll  that  was  bleeding  him  white, 
and  those  who  ‘exacted*  it  were  the  profit  takers  against 
whom  he  erected  barriers  which  only  time,  the  most 
serious  thought  and  careful  conduct  will  remove. 

When  the  farmer  thought  trade,  it  was  the  ex- 
change, at  the  general  store,  of  farm  products  for 
household  necessities,  or  the  delivery  of  a load  of  grain 
at  the  local  elevator  for  cash,  wherewith  to  pay  press- 
ing current  expenses. 

The  viewpoint  was  the  farm-individualistic;  sea- 
sonal and  each  season  a complete  history ; the  general 
store — .the  local  elevator. 

Against  this  farm  thought  stands  the  commerce 
thought . When  commerce  thinks  lands  and  buildings 
in  relation  to  agriculture,  it  has  in  mind  packing  plants 
which  are  capable  of  converting  the  live  stock  of  the 
entire  nation  into  food  products.  When  it  thinks  live 
stock,  the  unit  is  a train  load  or  a ship  load;  when 
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it  thinks  eggs  and  poultry,  it  sees  millions  of  cases  and 
millions  of  pounds,  and  hundreds  of  handlers;  when 
it  thinks  farm  implements,  it  has  in  mind  improved 
machinery  on  every  farm  in  the  world. 

When  commerce  thinks  trade,  it  has  in  mind  the  ex- 
change of  American  farm  products  for  the  dollars  and 
commodities  of  every  country  on  the  face  of  the  globe, 
and  when  it  thinks  money,  the  thought  is  not  asso- 
ciated with  eggs  at  17c  a dozen  or  cattle  at  9c  a pound, 
but  is  associated  with  such  gigantic  sums  as  are  re- 
quired to  build  and  float  merchant  ships;  to  build, 
operate  and  maintain  a Panama  Canal,  Inland  Water 
Ways,  a Union  Stock  Yards,  Transcontinental  Rail- 
road systems  and  hundreds  of  refrigerated  warehouses 
located  throughout  the  entire  land,  which  serve  at  once 
as  the  means  of  overcoming  the  destructive  forces  of 
nature  and  of  providing  reservoirs  for  the  storing  of 
products  which  ultimately  feed  the  world. 

In  addition,  when  commerce  thinks  money,  ‘it  has  in 
mind  the  several  billions  of  dollars  which  are  annually 
required  to  finance  the  movement  of  farm  products 
from  the  farm  into  consumption  through  the  instru- 
mentalities named. 

The  viewpoint  of  commerce  is  the  world — universal. 

The  ultimate  thought  of  commerce  is  the  profit 
which  spells  national  prosperity. 

Between  commerce  and  profit  there  is  an  affinity 
without  which  commerce  would  cease,  and  national 
prosperity  would  be  unknown. 

By  reason  of  the  added  labor  and  capital  of  industry , 
there  is  a time  when  the  products  of  the  factory,  the 
forest,  the  mill  and  the  mine  lose  their  characters  as 
such,  and  become  goods  of  commerce , and  for  the 
same  reason  there  is  a time  (and  place)  when  the 
products  of  the  farm,  in  their  turn  (when  about  to  lose 
their  identity),  become  goods  of  commerce,  and  this 
is  the  point  of  first  contact  between  the  farm  thought 
and  the  commerce  thought.  This  point,  when  found, 
*will  disclose  that  both  thoughts  are  “neighbors”  and 
they  should  “get  acquainted.' ” The  words  of  James  R. 
Howard,  President  of  the  American  Farm  Bureau 
Federation,  when  he  said  : “It  is  a good  thing  to  know 
your  neighbor — maybe  you  will  like  him,”  coupled 
with  the  words  of  Alexander  Legge  when  he  said,  in 
substance,  that  the  distress  of  the  farmer  today  is  the 
“business  of  every  American  citizen  to  see  that  some- 
thing is  done  to  relieve  that  condition,”  lead  up  to  but 
one  thought,  and  that  is  that  “neighbors”  must  co- 
operate. 

The  first  step  in  this  direction  was  taken  at  Chicago 
on  October  24th  and  successive  steps  must  be  taken 
in  all  parts  of  the  country,  by  all  classes  of  citizens, 
till  the  demands  for  thorough  co-operation  reach  the 
National  Capitol  where  are  located  the  two  great  de- 
partments of  Government  whose  concern  it  is  to  foster 
both  the  agricultural  and  commercial  interests  of  the 
nation: — the  Department  of  Commerce  to  widen  the 
channels  of  trade,  to  create  the  demand,  and  to  insure 
the  profit — the  Department  of  Agriculture  to  pass  the 
word  back  to  the  farmer — to  tell  him  what  to  produce, 
how  to  produce  and  in  what  volume.  The  plan  of  co- 
operation in  mind  leads  to  scientific  production  and 
orderly  marketing,  and  if  carried  out  would  leave  a 
legitimate  place  in  the  world  for  those  who  are  en- 
gaged in  converting  and  distributing  converted  farm 
products. 

(The  addresses  made  at  the  conference  referred  to  are  reported 
in  full  in  this  issue  of  the  Bulletin.  The  resolutions  passed  at  the 
eonfereny  are  also  reproduced.  Members  are  urged  to  read  those 
addresses  and  get  a clear  conception  of  conditions.) 


CARE  IN  POULTRY  DRESSING 


By  Harry  Arkins 

The  business  of  dressing  poultry  has  grown  by  leaps 
and  bounds  during  the  past  few  years  from  a com- 
paratively small  business  to  a huge  industry,  necessi- 
tating modern  buildings  and  equipment,  a large  corps 
of  employes,  along  with  expert  handling  and  knowl- 
edge of  dressing  properly,  in  order  to  secure  the  best 
results. 

The  methods  now  used  are  of  a more  scientific  char- 
acter than  were  used  in  the  past,  as  more  thought  has 
been  given  along  the  lines  of  marketing  better  poultry. 
For  this  reason,  dressers  are  always  on  the  alert  to  get 
new  ideas  and  to  install  equipment  in  their  plants 
which  would  allow  them,  not  only  to  speed  the  proc- 
esses, but  also  to  dress  a bird  that  can  stand  the  most 
rigid  inspection  in  any  market. 

When  the  poultry  is  brought  to  the  packing  house, 
the  birds  are,  as  a rule,  hungry  and  thirsty  and  should 
not  be  killed  immediately,  as  they  are  excited  and 
underweight  and  should  be  held  for  fattening. 

On  arrival  at  the  packing  plant,  the  birds  are  graded 
into  the  various  grades,  according  to  their  size  and 
quality,  and  placed  into  sanitary  feeding  batteries. 
This,  of  course,  necessitates  a man  of  poultry  ability 
to  classify  these  birds  into  the  various  batteries.  The 
poultry  is  then  kept  there  for  a period  of  from  seven 
to  fourteen  days  and  fed  a mixture  of  feed,  which  sci- 
entific analysis  has  determined  is  the  most  beneficial 
for  fattening  in  that  length  of  time.  (It  is  claimed 
that  to  keep  poultry  in  feeding  batteries  for  a longer 
period  accomplishes  no  good  results,  but  on  the  other 
hand  causes  deterioration.)  The  feeding  batteries 
should,  above  all,  be  kept  clean,  as  unsanitary  condi- 
tions prevent  the  birds  from  gaining  in  weight.  After 
the  feeding  period  is  over  the  birds  are  starved  the  day 
before  they  are  to  be  killed,  being  given  only  clean 
drinking  water  mixed  with  chlorine,  so  as  to  help 
digest  any  food  that  they  may  have  in  their  systems. 

Killing  and  Picking 

The  birds  are  then  taken  to  the  killing  room  where 
they  are  hung  up  by  their  feet  on  hanging  racks  ready 
to  be  killed.  There  are  a number  of  different  ways  of 
killing  poultry,  but  the  best  methods  are  to  cut  the 
jugular  vein  with  a sharp  straight  knife  or  to  “brain” 
them,  as  they  call  it,  by  sticking  a sharp  instrument 
through  their  mouths  and  up  into  their  brains  which 
paralyzes  them  and  at  the  same  time  loosens  their 
feathers  so  that  they  can  be  easily  picked. 

If  this  is  done  right,  the  blood  can  easily  be  drained 
from  their  carcasses.  This  feature  is  highly  important 
and  should  be  done  properly,  as  the  keeping  quality 
depends  to  a great  extent  upon  the  draining  of  the 
blood  entirely  from  the  system  of  the  birds.  To  do 
this  correctly,  the  blood  vessel  should  be  cut  in  the 
right  place  while  the  bird  is  hanging  with  its  head 
downward.  While  the  bird  is  still  hanging  in  this 
position,  the  feathers  are  picked  off,  and  at  the  same 
time  they  do  not  become  stained  with  blood,  after 
which  they  are  “pinned”  or  the  small  fine  feathers  re- 
moved. Again  cleanliness  plays  an  important  part  in 
the  process,  as  every  large  dresser  knows  that  the 
birds  must  be  kept  free  from  any  blood  spots,  and  for 
this  reason  their  heads  are  wrapped  in  paper  while 
their  feet,  if  they  are  dirty,  should  be  scrubbed.  Al- 
though this  may  appear  to  be  a trivial  item  to  some 
dressers,  the  more  successful  ones  know  from  ex- 
perience that  this  is  the  best  policy  to  pursue,  as  they 
can  be  sure  that  when  their  packs  arrive  on  the  various 
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If  you  own  eggs  in  Storage— 

If  you  are  a poultry  packer  or 
shipper— 

Then  you  need' us.  (Write  or  Wire ) 


If  in  the  market  to  buy  eggsor  dress- 
ed poultry,  and  you  are  particular  to  have 
your  orders  filled  just  right; 

Wire  or  Telephone, 

J.  H.  WHITE  & CO. 

955  Fulton  Mkt.  CHICAGO 

Telephone  Monroe  2500 


Automatic 

Refrigerating 

Plants 

for 

Poultry 

Butter 

and  Egg  Houses 

All  the  word  Automatic  implies 

INSTALLED  ONLY  BY 

The  Automatic  Refrigerating  Co. 

Main  Office  and  Works:  HARTFORD,  CONN. 


CANADIAN 

PRODUCE 

ASSOCIATION 

Eleventh  Annual  Convention 
January  8th  and  9th,  1923 

King  Edward  Hotel 
CITY  of  TORONTO 
Ontario 


Cordially  invite  attendance  of  all 
their  Produce  friends  from 
south  of  the  border  line. 


ESTABLISHED  1889 


C.  H.  Weaver  & Company 

CHICAGO 

Headquarters  For 

BUTTER,  EGGS, 
FROZEN  POULTRY 


Always  Open  for  Business, 
Either  to  Buy  or  Sell 
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markets,  they  can  command  a better  price  than  the 
packs  that  had  received  less  attention. 

Chilling 

After  the  birds  are  dressed  and  still  hanging  on 
racks,  they  are  moved  into^a  clean  refrigerating  room 
where  a temperature  of  3(J°  F.  is  maintained.  Here 
they  are  kept  for  twenty-four  hours  during  which, 
time  the  entire  animal  heat  has  left.  The  cooling  sys- 
tem should  be  carefully  watched  and  a close  inspec- 
tion of  the  skin  and  flesh  should  be  made  before  the 
birds  are  taken  from  this  room.  It  is  imperative  that 
all  the  heat  has  left,  as  this  condition  is  one  of  the 
principal  reasons  for  some  of  the  poultry  arriving  o> 
various  markets  in  bad  order. 

Packing 

Having  removed  the  animal  heat  from  the  dressed 
birds,  they  are  again  graded  and  ready  for  packing. 
This  work  should  ^e^ done  in  a cool  room  having  a 
temperature  of  p^The  grading  at  this  point  again 
is  an  important  feature  and  a.: man  of  grading  ability, 
who  knows  the  different  gfades  of  poultry  that  should 
be  packed  in  that  particular  container,  should  be  put 
on  the  job.  He\§houfd  also  be  careful  in  selecting 
birds  of  uniform  si2e,  quality  and  weight  and  in  some 
instances  even  match  the  color  of  the  skins  for  each 
container.  As  the  skins  are  very  delicate  the  con- 
tainers should  be  lined  with  parchment  paper  to  elim- 
inate rubbing  and  at  the  same  time  prevent  evapora- 
tion. The  packing  of  the  birds  should  also  be  done 
with  equal  care,  so  that  when  a prospective  customer 
wishes  to  inspect  the  poultry,  after  it  reaches  the 
market,  the  contents  should  be  packed  in  a way  which 
will  immediately  attract  his  attention,  not  only  as  to 
size  and  quality,  but  also  as  to  appearance. 

In  conclusion,  it  can  be  said  that  each  process  that 
the  birds  go  through,  from  the  time  of  entering  the 
dressing  plant  until  they  are  sold  for  consumption,  is 
highly  important  and  equal  care  should  be  taken  with 
each  step. 


OBITUARY 


Capt.  L.  Frank  Barry 

Capt.  L.  Frank  Barry,  who  during  his  long  life  had 
attained  distinction  as  a produce  market  reporter,  and 
prominence  in  military,  Masonic  and  social  circles, 
died  at  his  home,  Hotel  Marie  Antoinette,  New  York, 
Thursday,  November  9.  He  was  seventy  seven  years 
of  age  on  the  day  before  his  death  and  had  been  in  ill 
health  for  about  two  years. 

Capt.  Barry  was  born  in  Bank  St.,  New  York,  No- 
vember 8,  1845,  of  Philadelphia  Quaker  ancestry.  He 
was  the  only  son  of  Dr.  Robert  A.  Barry,  a prominent 
New  York  physician,  and  Julia  Gibbud  Barry,  his 
mother,  being  of  the  Hotchkiss  family  of  Connecticut. 

While  Capt.  Barry  was  still  an  infant  his  mother 
died  and  at  the  age  of  six  years  he  went  to  Porto  Rico 
where  he  lived  with  his  aunt  for  seven  years,  returning 
to  New  York  at  the  age  of  thirteen.  His  later  boyhood 
was  spent  in  school  at  New  Haven,  Connecticut. 

When  the  Civil  War  began  young  Barry  enlisted  at 
the  age  of  fifteen  years  but  his  father  objected  on 
account  of  his  youth  and  secured  his  release.  A year 
later  he  enlisted  a second  time  but  with  the  same  re- 
sult. His  third  enlistment  was  on  February  4,  1863, 
and  as  his  father  had  then  joined  the  service  as  a 
surgeon,  young  Barry  was  successful  in  joining  the 
71st  Regiment  of  New  York,  serving  during  the  latter 
part  of  the  war.  He  retained  his  connection  with  the 


The  Pioneer  Express  Poultry  Crate  is  one  of  the 
lightest  poultry  crates  on  the  market  that  can 
be  used  for  many  trips — and  it  can  be  depended 
upon  to  “deliver  the  goods”  safely. 

Its  low  price  and  careful  construction  (re- 
inforced with  strong  steel  wire)  has  made  it  very 
popular  with  many  shippers  of  poultry. 


The  Kentucky  Kernel  has  rightfully  been 
named  the  “aristocrat  of  all  chicken  crates.” 
Years  of  usefulness  are  built  into  Kentucky 
Kernels. 

Note  its  strong  construction,  its  reinforcement 
with  five  steel  wires  of  great  tensile  strength, 
its  sturdy  finished  appearance.  You  never  need 
to  worry  when  your  chickens  are  carried  in 
Kentucky  Kernels. 

Their  reasonable  price,  plus  the  fact  they  can 
be  used  and  re-used  a great  many  times,  has 
made  Kentucky  Kernels  the  most  satisfactory 
and  economical  chicken  crate  to  buy. 


We  can  supply  you  in  the  shortest  possible  time 
with  either  the  Pioneer  Express  or  the  Kentucky 
Kernel.  Seventeen  factories  make  quick  deliv- 
eries possible.  Write  for  prices  and  complete 
information  to  Department  P-12. 


OSKERAL  BOX  COMFAKY 


OONWAY  BUZLDIK3 


CKXCAOO 
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HALES  & HUNTER  CO. 

Chicago,  111. 

Please  send  me  a sample  of  RED 
COMB  CRATE  FATTENER  [ without  ] 
DRIED  BUTTERMILK,  and  delivered 
prices. 

NAME 

ADDRESS 


regiment  for  twenty- five  years,  during  which  he  was 
promoted  to  the  rank  of  captain,  resigning  upon  the 
twenty-fifth  anniversary  of  his  enlistment. 

Prior  to  his  resignation  from  the  regiment  Capt. 
Barry  joined  the  Old  Guard  of  which  he  was  an  active 
member  up  to  the  time  of  his  death,  making  his  total 
term  of  service  fifty-nine  years. 

Capt.  Barry’s  first  business  experience  was  as  a com- 
mercial reporter  on  The  Commercial  Bulletin,  later 
merged  with  The  Journal  of  Commerce.  It  was  in  this 
connection  that  he  first  became  a specialist  in  report- 
ing the  New  York  markets  for  country  produce,  a 
work  in  which  he  was  continuously  engaged  for  about 
fifty-four  years.  In  1873  he  established  the  “New 
York  Daily  Market  Report,”  a letter  sheet  daily  de- 
voted to  the  reporting  of  market  conditions  and  prices 
for  country  produce,  in  which  business  he  was  later 
associated  with  his  two  sons,  Robert  A.  and  Frank  G. 
Barry,  under  the  firm  name  of  L.  Frank  Barry  & Sons. 

In  1895  this  business  was  merged  with  that  of  the 
Urner  Publishing  Company,  publishers  of  The  Pro- 
ducers’ Price-Current,  under  incorporation  as  the 
Urner-Barry  Company.  The  latter  publication  was 
continued  and  New  York  Produce  Review  was  at  that 
time  established,  being  later  enlarged  by  amalgama- 
tion with  the  American  Creamery  under  the  present 
title. 

Capt.  Barry  became  president  of  the  Urner-Barry 
Company  in  1896  upon  the  death  of  Benjamin  Urner, 
its  first  president,  and  maintained  that  position  until 
about  a year  ago,  when  failing  health  led  him  to  resign, 
he  then  being  elected  as  vice-president,  an  office  in 
the  company  now  made  vacant  by  his  death. 

Capt.  Barry  in  1866  was  married  to  Emily  S.  Wait, 
who  survives  him,  together  with  one  son,  Robt.  A. 
Barry,  secretary  of  Urner-Barry  Company;  a daughter, 
Mrs.  Emma  Barry-Alien ; a grandson,  Lyman  F. 
Barry ; two  granddaughters,  Mrs.  Reginald  Boyd  and 
M iss  Clara  N.  Barry,  and  a great-granddaughter,  Miss 
Dorothy  Bovd.  He  was  active  in  Freemasonry,  being 
a member  of  Chancellor  Walworth  Lodge,  F.  & A.  M,. 
Triune  Chapter,  R.  A.  M.,  Columbian  Commandery, 
K.  T.,  and  Masonic  Veterans’  Association,  and  Mecca 


Capt.  L.  Frank  Barry 


Makes 

lODav 
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HP'- 

Dilute  rations  produce  Slow  gains 
Concentrated  rations  quick  gains 

Gains  are  a question  of  nourisfunentnot  time 

We  guarantee  satisfaction 

Hales  & Hunter  Co.  Cfiicago.Ill. 
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Temple,  Mystic  Shrine.  He  was  also  a member  of 
LaFayette  Post,  G.  A.  R.,  the  71st  Regiment  Veterans’ 
Association,  the  Broadway  Presbyterian  Church,  the 
Old  Guard  and  various  other  organizations. 

Capt.  Barry  was  widely  known  and  respected  in  the 
New  York  trade  as  a produce  market  reporter,  espe- 
cially, of  late  years,  to  the  poultry  trade,  to  which 
he  devoted  his  chief  energies  during  the  last  few 
years  of  his  business  activity. 

Ill  health  overtook  him  about  two  years  ago  and 
since  then  he  has  been  able  to  give  little  or  no  atten- 
tion to  business.  At  the  end  his  death  came  suddenly 
and  painlessly  from  uremic  poisoning. 

Funeral  services  were  held  at  his  late  residence, 
Hotel  Marie  Antoinette,  Saturday  afternoon,  Novem- 
ber 11,  and  on  Sunday  the  remains  were  taken  to 
Arlington  Cemetery,  N.  J.,  for  interment. 

LONDON,  ENGLAND,  TO  HAVE  THE 
LARGEST  ICE  CREAM  PLANT 


Ever  Installed  Outside  This  Country 
Lyons,  Inc.,  are  going  to  install  an  ice  cream  plant, 
haying  a capacity  of  from  eight  to  ten  thousand  quarts 
of  ice  cream  a day  in  London,  England.  Complete  equip- 
ment for  a modern  plant  was  recently  ordered  from  the 
Creamery  Package  Manufacturing  Company,  consisting 
of  eight  100-quart  Fort  Atkinson  Horizontal  Freezers, 
ten  800-gallon  Wizard  mixing  and  storing  vats,  two  400- 
gallon  Gaulin  Homogenizers,  several  Alaska  Tubular 
Coolers  and  other  equipment. 

Mr.  Beecham,  Consulting  Engineer  for  Lyons,  Inc., 
recently  spent  several  months’  studying  the  ice  plants  in 
all  parts  of  the  country.  He  was  but  casually  interested 
in  price  as  his  firm  is  anxious  to  serve  the  London  Public 
with  the  finest  ice  cream  that  can  be  made. 


Do  you  have  to  mash  the 
lumps  in  your  feed  with 

your  fingers  as  you  mix  it? 

If  you  do,  try  Purina  Chicken 
Fatena.  It  is  easy  to  mix.  It 
makes  a smooth,  uniform  mass 
that  absorbs  about  50%  more 
water  or  milk  than  corn  and  oat 
meals  absorb. 


New  Members 

Excelsior  Products  Co.,  Washburn,  Wisconsin.  (Egg  crate 
cushions  and  excelsior  pads.) 

Hall  Produce  Co.,  Sigourney,  Iowa.  (Cream,  Eggs  and 
Poultry.) 

Centra!  Grocery  Co.,  150  Reade  Street,  New  York  City. 
(Butter  and  Eggs.) 

Durbtow  Commission  Co.,  382  Fifth  Street,  Milwaukee,  Wis- 
consin. (Poultry,  Veal  and  Eggs.) 

J.  Russell,  Winfield,  Iowa.  {Poultry,  Butter  and  Eggs.) 
Kleinschmidt  Produce  Co.,  Nashville,  Illinois.  (Poultry, 
Butter  and  Eggs.) 

/■n'l^nce  G Lee,  726  Tenth  Streetj  Oakmont,  Pennsylvania. 
(Poultry,  Eggs  and  Butter.) 

M.  Roth  & Co.,  185  Duane  Street,  New  York  City.  (Butter 
and  Eggs.) 

Cupples  Co.,  7th  and  Spruce  Streets,  St.  Lodis,  Missouri. 
(Egg  case  fillers  and  supplies.) 

H.  & J.  Lepman,  Inc.,  208  North  Wells  Street,  Chicago,  Illi- 
nois. (Poultry,  Butter  and  Eggs.) 

Federal  Cold  Storage  Co.,  1800  North  Broadway,  St.  Louis, 
Missouri.  (Cold  Storage.) 

T * Terry,  216  West  South  Water  Street,  Chicago, 

Illinois.  (Commission  Merchants — Poultry,  Veal,  Butter  and 
Eggs.) 

Naomi  Produce  Co.,  309  West  South  Water  Street,  Chicago, 
Illinois.  (Commission  Merchants— Poultry,  Eggs,  Veal.) 

T E-  B.  Teets  & Co.,  322  West  South  Water  Street,  Chicago, 
Illinois.  (Commission  Merchants— Veal,  Poultry,  Butter  and 
Eggs.) 

Van  Buren  Produce  Co.,  Van  Buren,  Indiana.  (Poultry  and 
Eggs.) 

Kansas  City  Cold  Storage  & Warehouse  Co.,  Kansas  City, 
Missouri.  (Cold  Storage.) 

Ostrowsky  & Simkin,  206  West  South  Water  Street,  Chi- 
cago, Illinois.  (Live  and  Dressed  Poultry,  Eggs  and  Veal.) 

Sonenblick  & Shapiro,  208  West  South  Water  Street,  Chi- 
cago, Illinois.  (Poultry,  Butter  and  Eggs.) 

Cooney  & Company,  215  West  South  Water  Street,  Chicago, 
Illinois.  (Commission  Merchants — Poultry,  Veal  and  Eggs  ) 
Elliott  & McGarraghy,  29  West  Kinzie  Street,  Chicago,  Illi- 
nois. (Butter  and  Cheese.) 


Purina  Chicken  Fatena 

right  in  every  detail 


It  js  scientifically  built  by  men  who 
have  made  poultry  fattening  their  life’s 
work.  Let  our  Service  Men,  former 
Goverment  experts,  help  you.  Their 
job  is  to  get  more  profits  for  feeders. 
Ask  for  particulars. 


Feed  from  the  Checkerboard  Bag 


Purina  Mills 
987  Gratiot  St., 

St.  Louis,  Mo. 

Ft.  Worth  Nashville 

Buffalo 

Ask  about 

Special  Checker  Chops 


PURINA 

CHICKEN 

FATENA 
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READJUSTMENT— WISCONSIN  CHEESE 

RATES 


Western  Trunk  Line  Docket  Bulletin  No.  554,  Subject 
No.  1882-A — Cheese  from  Wisconsin  Shipping 
Points  to  Lower  Mississippi  Valley  Terri- 
tory— Southeastern  and  Carolina 
Territory— Eastern  Trunk 
Line  Territory 

A joint  hearing  in  the  Western  Trunk  Line  Rooms  1005 
—November  21st,  2:30  P.  M.  with  the  following  repre- 
sentation: Wisconsin  Cheese  Shippers  by  KM.  Elkin- 
ton  (General  Traffic  Service,  Milwaukee,  Wis  ) ; L.  A. 
Strauble  & Co..  Green  Bay,  Wis.,  by  Mr  Kir  win  of 
the  Green  Bay  Chamber  of  Commerce;  Pauly  & Pauly, 
Manitowoc,  Wis.,  by  Mr.  Pauly.  “Independents  or 
Chicago  jobbers  (other  than  Packers’  interests),  by  Mr. 
Grunart,  Chicago  Packers,  by  Mr.  Manker  of  Armour  & 
Company.  The  National  Poultry,  Butter  and  Egg  Asso- 
ciation by  Messrs.  Tuohy  and  Albright. 

Mr.  Elkinton  consumed  the  entire  afternoon  in  a most 
interesting  preamble  from  an  agricultural  viewpoint,  lead- 
. ing  up  to  his  subject,  thoroughly  covering  in  full  the  entire 
question  of  readjustment  and  equalization  of  rates,  by 
separating  into  groups  the  State  of  Wisconsin,  using 
Milwaukee  (a  100  per  cent  point)  as  a basis,  with  arbi- 
traries  in  cents  per  100  pounds  from  the  various  groups 
over  Milwaukee,  presenting  exhibits,  maps  and  scales, 
showing  present  and  proposed  bases. 

Mr.  Elkinton  has  “with  him”  practically  the  entire 
cheese  interest  of  Wisconsin,  with  possibly  two  excep- 
tions, viz.:  C.  A.  Strauble  & Co.,  of  Green  Bay  and 
Pauly  & Pauly  Cheese  Co.,  of  Manitowoc,  both  of  these 
firms  having  scattered  interests  in  the  various  sections  of 
Wisconsin,  other  than  their  bases  of  operations,  Green 
Bay  and  Manitowoc.  Those  who  are  co-operating  with 
Mr.  Elkinton  endorse  his  complete  compilation  for  ad- 
justing the  co-relation  of  rates  as  between  the  various 
cheese  shipping  points  throughout  the  State  to  a fair 
and  equitable  basis,  as  between  producing  and  concen- 
trating shippers,  by  advance  in  some  territories  and  re- 
duction in  others. 

It  was  pointed  out  by  Mr.  Kirwin  (who  later  spoke 
for  Pauly  & Pauly  Cheese  Co.,  as  well  as  the  C.  A. 
Strauble  Co.);  that  the  territory  in  which  these  firms’ 
interests  lie,  unfortunately  fell  into  groups  where  the 
rates  were  advanced  instead  of  reduced,  further  contend- 
ing that  the  entire  territory  northwest  of  Milwaukee  (out- 
side of  the  Milwaukee  100  per  cent  group)  should  all  be 
on  the  same  basis  when  destined  to  Mississippi  Valley 
and  South  East  (using  the  St.  Paul  rate  as  the  maxima). 
That  the  rate  today  from  this  territory  to  New  Orleans 
is  $1.76 J4  and  the  proposed  grouping  places  Green  Bay 
in  a group  taking  the  seven  cents  higher  than  Plymouth 
and  Sheboygan  rate,  in  other  words,  giying  their  strong- 
est competitors  the  advantage  of  seven  cents  per  100 
pounds. 

Mr.  Elkinton  stated  that  both  the  dissenting  interests, 
Strauble  & Co.,  and  Pauly  & Pauly  had  set  in  with 
Mr.  Elkinton’s  committee  in  working  out  this  adjustment 
throughout  all  its  meetings  and  it  came  rather  as  a sur- 
prise to  the  proponents  in  noting  these  objections  at  so 
late  a date. 

It  was  further  stated  by  Mr.  Elkinton  that  the  lines 
drawn,  forming  these  various  boundaries  of  groups,  were 
not  fast  fixed,  but  tentatively  drawn  for  the  purpose  of 
general  discussion  by  the  carriers,  as  well  as  the  cheese 
shipping  interests.  That  the  fairness  which  had  been  dis- 
played by  the  other  participating  interests  in  the  “give 
and  take”  method  pursued  in  bringing  about  this  ad- 
justment might  be  further  indulged  in  to  the  extent  of 
bringing  about  a more  favorable  alignment  to  coincide 


with  Mr.  Kirwin’s  representative  interests.  ^ T-han 
ton  remarked  that  he  would  endeavor  bringing  this  about 
in  order  that  the  cheese  interests  may  be  unanimous  in 
presenting  this  adjustment  to  the  carriers. 

Now  comes  another  angle  from  Mr.  Grunart  represent- 
ing the  so-called  “independent”  cheese  interest,  aside  from 
the  packer.  That  in  the  presentation  of  this  so-called 
“agreed  basis”  by  the  cheese  shipping  interests  inquired, 
“where  does  the  independent  cheese  dealer  located  in 
Chicago  come  in  under  this  schedule  inasmuch  as  he  had 
heard  no  mention  of  any  corresponding  change  in  rates 
at  Chicago,  and  if  the  entire  scale  is  on  a downward  basis 
to  all  territories,  must  the  independent  cheese  dealer  move 
to  Wisconsin  to  derive  any  of  the  benefits? 

“Chicago  must  have  a corresponding  reduction,  either 
by  reducing  the  rates  into  Chicago  or  a reduction  from 
Chicago  to  New  York  in  order  to  compete  with  the  con- 
centration’ Wisconsin  shippers  to  the  New  York  market. 

“Further  that  all  this  talk  about  equalization  adjustment 
means  less  money  to  the  carriers.  Where  are  these  car- 
riers going  to  get  their  revenue  to  increase  their  equip- 
ment as  well  as  advance  their  present  wage  scale  for 
common  labor  which  is  approximately  $15.00  per  week? 
And  it  is  this  class  of  consumer  that  you  must  look  to  in 
order  to  market  your  25c  cheese.  He  must  be  better  paid 
to  indulge  in  this  necessity  and  how  are  the  railroads  go- 
ing to  meet  this  situation  under  this  general  proposed  re- 

dUThe  railroads  quite  coincided  with  Mr.  Grunart’s  re- 
marks, especially  so  far  as  it  pertained  to  a general  re- 
duction in  rates.  , , . 

Mr.  Elkinton  was  surprised  at  the  remarks  of  the  car- 
riers in  assuming,  after  listening  to  his  recital  for  the  past 
several  hours  that  the  proposal  was  for  a reduction  in 
rates,  which  was  no-wise  the  case.  That  the  entire  pro 
jx)sal  is  based  on  the  carriers’  own  construction  in  com- 
piling their  present  rates. 

Mr.  Elkinton  further  stated,  “Let  it  be  understood 
now  and  by  all  that  we  are  in  no  way  contending  or. 
recommending  any  reduction  in  rates,  but . merely  en- 
deavoring to  equalize  by  correcting  discriminations  ex- 
isting as  between  the  various  shipping  centers. 

“So  long  as  you  pursue  our  general  plan  of  equahza 
tion,  you  may  add  20%  increase  to  the  proposed  rates  if 
you  please,  continuing  to  observe  the  general  relations  as 

prescribed.”  _ 

In  reply  to  Mr.  Grunart’s  question,  Mr.  Elkinton  stated, 
“We  are  in  no  way  objecting  to  changes  in  the  Chicago 
rates  that  are  of  necessity  from  a marketing  point  of 
view,  but  if  this  feature  is  injected,  as  to  protecting  the 
various  markets  as  against  producing  centers  (and  we  are 
not  of  the  opinion  Chicago  produces  any  cheese)  the 
question  will  be  far  reaching.  Why  not  ask  for  a basis 
of  rates  from  Wisconsin  into  St.  Lauis  and  a rate  from 
St.  Louis  to  New  York  in  order  that  the  St.  Louis  in- 
dependent cheese  man  may  compete  with  Plymouth,  Wis- 
consin, if  you  please,  on  the  New  York  market?” 

Wisconsin  produces  ten  billion  pounds  of  milk  an- 
nually, one-third  of  which  goes  into  cheese,  or  approx- 
imately 300,000,000  pounds  or  74  and  6/10  per  cent  of 
the  entire  output  of  the  United  States.  Of  this  300,000,- 
000  pounds  in  1921,  17,044,442  moved  to  the  New  York 
market  or  5.7  per  cent.  76,705,558  pounds  to  the  Chi- 
cago market  or  25.6  per  cent  and  of  this  25.6  per  cent 
or  76,705,558  pounds,  75  per  cent  representing  57,529,- 
168  pounds  went  to  the  Packers  alone,  leaving  25  per 
cent  or  approximately  19,176,390  pounds  to  go  to  all 
other  Chicago  interests  including  the  “independent  cheese 
man.” 


It  will  therefore  be  observed  that  the  only  objectors  to 
the  final  readjustment  of  the  Wisconsin  cheese  shipping 
interest  lies  with  the  following : 
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THEODORE  AARON 

(Inc.) 

Packers  of 

“DANDY  BRAND” 

Poultry 

Distributors  of 

R.  W.  Winsler  of  Moravia,  Iowa,  the 
well  known  packers  of 

POULTRY  and  EGGS 

202  N.  Wells  St.  CHICAGO 


Willi.  S.  Herrick 
Ben j.  Auerbach 


Specialize  in 
INSURANCE 


Sedgwick  S.  Vastine 


Cold  Storage 

WORKMAN'S  COMPENSATION  INSURANCE 
LIABILITY  AND  AUTOMOBILE  INSURANCE 


Willard  C.  Coe 
Chaa.  E.  Mann 


Members 
National 
Poultry 
Butter  & Egg 
Association 


Ship  your  next  car  of 

Live  Poultry 

To 

KASSEL  POULTRY  CO. 

W.  Washington  Market 
NEW  YORK 

You  will  receive  the  best  Service,  best 
results  and  always  a square  deal. 


HANCE  BROTHERS  COMPANY 
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EFFICIENT  SERVICE,  CONSERVATIVE  ADVICE,  AND 
FULLfMARKFT  VALUE,  CONSIGN  YOUR  POULTRY 
IMU  TO 


Hance  Brothers  (To 

Commission  Merchants 
32  Bloomfield  St..  New  York 
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WEST  WASHINGTON  MARKET 


WATSON  & KELLY 

320  W.  South  Water  St. 

Poultry,  Veal  and  Game 

CHICAGO 


F.  M.  HEGGIE 

WHOLESALE 

BUTTER-EGGS-POULTRY 
208  NORTH  WELLS  ST.  CHICAGO 


B.  W.  OTIS  & CO. 

“t,  DRESSED  POULTRY 

West  Washington  Market  New  York 

Reference*  New  York  County  Nat’l  Bank  or  any  Commercial  Agency 


EGGS 

CUTLER 


NEW  YORK 

331  Greenwich  Street 


J.  M.  Klein  dressed 

329  Washington  Street  POULTRY 

NEW  YORK 

REFERENCES:  All  Commerical  Agencies:  National  Poultry, 
Butter  and  Egg  Association 


TO  OBTAIN  RESULTS— ADVERTISE  IN 

THE  NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 
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The  independent  Chicago  cheese  man,  which,  if  he 
handles  all  the  Chicago  tonnage,  exclusive  of  the  .packer 
which  is  far  from  the  case,  would  receive  approximately 
6.4  per  cent  of  Wisconsin’s  production. 

The  views  of  the  National  representatives  are  tha„t 
the  carriers  will  be  disposed  to  give  serious  considera- 
tion to  the  general  basis  presented  and  in  so  doing  finally 
dispose  of  the  question  that  is  constantly  being  docketed 
for  consideration  by  the  individual  interests. 

Mr.  Elkinton  was  requested  by  the  carriers  to  furnish 
some  additional  data  as  to  certain  statistics  also  the  ton- 
nage of  some  of  the  larger  producing  points  as  well  as 
the  tonnage  from  Wisconsin  going  to  Trunk  Line,  South- 
eastern Central  Freight  and  Eastern  Trunk  Line  terri- 
tories, separately  and  the  subject  would  be  given  full 
consideration,  whereupon  the  meeting  adjourned. 

SIDELIGHTS  DISCUSSED  AT  CHEESE 
HEARING 

Real  bone  of  contention : Plymouth  rates  are  too  low ; 
Marshfield  and  Southwestern  Wisconsin  rates  are  too 
high. 

Concentration  rates  were  originally  at  the  carriers’  own 
making  or  initiative  based  on  approximately  50%  of  the 
third  class  rate,  while  today  they  are  in  some  cases  higher 
than  third  class. 

Railways  contend  they  have  not  the  police  power  to 
prevent  shippers  from  using  the  concentration  rate  to  a 
concentration  point  and  the  rate  out  of  the  concentrating 
point  that  is  less  than  the  through  rate  from  original 
shipping  point  (nevertheless  the  carriers  have  many  in- 
stances of  this  description  today  in  their  present  tariffs). 

Mr.  Elkinton  does  not  advocate  an  “any  quantity”  rate 
nor  a change  from  the  present  20,000  pound  mini- 
mum. He  was  asked  by  the  carriers  if  he  did  not  think 
the  present  minimum  could  be  increased. 

The  concentration  rates  provide  for  an  “equal  tonnage 
out,”  that  is  to  say  if  the  C.  & N.  W.  bring  50,000  pounds 
into  Marshfield  under  the  concentration  scale  of  rates 
they  will  be  given  at  least  a like  tonnage  50,000  pounds 
out  of  Marshfield. 

Carriers  requested  Mr.  Elkinton  to  furnish  them,  in 
addition  to  other  information,  with  the  cheese  prices  over 
a period  of  years. 

It  was  stated  by  Mr.  Elkinton  that  the  cheese  shipping 
industry  did  not  demand  refrigerator  cars  and  that  while 
this  class  of  equipment  was  desirable  to  the  business  it 
was  not  a necessity  and  that  during  extreme  shortage 
of  equipment  in  general,  cheese  was  loaded  in  box  as  well 
as  stock  cars. 


Farmers  and  Merchants  Can  Do  Away  With 
Doubtful  Eggs 

Farmers,  merchants,  and  shippers  in  the  country 
districts  will  improve  the  reputation  of  the  market 
egg  if  they  give  more  and  more  attention  to  careful 
candling  of  eggs  before  they  let  them  go  any  farther 
on  the  way  toward  the  consumer.  The  presence  of 
doubtful  eggs  hurts  the  reputation  of  all  the  eggs 
marketed  and  has  a corresponding  effect  on  the  price. 
The  wag  responsible  for  the  saying  “a  doubtful  egg 
is  a bad  egg  even  if  it  is  a good  egg”  said  something 
no  poultryman  or  egg  dealer  ever  should  forget. 

Candling  is  the  surest  way  to  take  doubt  out  of  the 
egg  case.  The  United  States  Department  of  Agricul- 
ture has  a bulletin  on  the  best  methods  and  equipment  for 
doing  the  work.  Those  who  desire  it  should  write 
to  the  department  at  Washington,  D.  C.,  for  Depart- 
ment Bulletin  565,  How  to  Candle  Eggs.  It  contains 
descriptions  of  candlers  for  the  handling  of  small 
numbers  of  eggs  and  for  handling  large  quantities. 


CT*  IT  DAILY 


DECKO  fed  daily  adds  a pound  of 
flesh  at  a cost  of  4 to  7 cents  for  feed- 
ing. Would  you  buy  poultry  at  4 to  7 
cents  a lb.  and  resell  at  present|market 
values?  This  is  exactly  what||you 
achieve  when  you  feed  DECKO _daily 


One  of  the  largest  midwest  shippers  fed 
DECKO  daily  through  September  and 
October.  The  gains  in  weight  ran  from 
10  to  25  per  cent  in  4 to  6 days  feeding 
DECKO’S  daily  performance  is  what 
counts. 


DECKO  is  the  only  Fattener  that  is 
tested  every  day  of  the  year  for  standard 
quality.  It  is  fed  continuously  to  mar- 
ket fowls  at  our  own  plant  and  the  re- 
sults are  checked  up  daily. 


This  is  your  Guarantee  that  DECKO 
is  always  of  full  strength,  potency  and 
quality.  Feed  DECKO  daily. 

Write  or  wire  today  for  prices. 


The  Simmons  Milling  Co. 

153  W.  Water  St. 
CINCINNATI,  OHIO 
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ESTABLISHED  1879 

Our  Produce  Sense  Will 
Produce  Dollars  for  You 

So 

■ Consign’ or  sell  your 

BUTTER  - EGGS  - POULTRY 

To 

S.  S.  BORDEN  CO. 

218-220  West  South  Water  St. 

CHICAGO 


Established  1M2  - 

GOLDEN  & COMPANY 

Butter,  Eggs,  Poultry,  Fruits 

WASHINGTON,  D.  C. 


Nice  & Schrieber  Co. 

Established  1846 


BUTTER 
EGGS  & 
CHEESE 


Philadelphia 


Jewell  Brothers 

INC. 

COMMISSION  MERCHANTS 

Dressed  Poultry,  Eggs,  etc. 

25-31  Loew  Ave.  26-28  Bloomfield  St. 
West  Washington  Market 

NEW  YORK 

ZIMMER  8C  DUNKAK,  Inc. 

173-175  Duane  Street,  New  York  City 
Want  Fresh  and  Refrigerator 

EGGS 

Write  or  wire  us.  You  will  like  our  way  of 
doing  business. 

FRANK  J.  GAFFNEY,  Manager,  Egg  Dept. 


H.  T.  Pond  Co. 

::  ::  EGGS  AND  ::  :: 
DRESSED  POULTRY 


361  Washington  St. 

New  York  - - - - N.  Y. 

Get  in  Touch  with  Us 
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TRAFFIC  DEPARTMENT 


SUBJECTS  DOCKETED  FOR  CONSIDERATION 
WITH  THE  NATIONAL  PERISHABLE 
FREIGHT  COMMITTEE 


The  subjects  which  are  outlined  below  will  be  discussed 
witly  the  carriers  at  a hearing  which  will  be  held  in  the 
rooms  of  the  National  Perishable  Freight  Committee, 
542  South  Dearborn  Street,  Chicago,  111.,  at  10:00  a.  m., 
December  14,  1922.  Representatives  of  the  Executive 
Secretary’s  office  will  attend  the  hearing  in  order  to  reg- 
ister vigorous  protests  to  the  changes  proposed. 

Members  are  urged  to  study  the  proposals  and  notify 
the  Executive  Secretary  of  the  effect  that  the  proposed 
changes  may  have  on  their  business: 

Increase  in  Cost  of  Icing  at  Boston 

The  present  charge  for  icing  perishable  freight  at  Bos- 
ton and  East  Boston  is  $4.00  per  ton  for  ice  and  75c  per 
100  lbs.  for  salt.  The  carriers  propose  to  increase  the 
charges  for  ice  and  salt  as  shown  below : 

ICE 

Per  Ton  SALT 
of  2,000  lbs.  Per  100  lbs. 


Boston  and  East  Boston  on  Dom- 
estic Traffic $7.00  $0.85 

Minimum  charges  per  car  : 

When  ice  only  is  furnished 6.00 

When  salt  only  is  furnished.  ...  1.20 

When  both  ice  and  salt  are  fur- 
nished   6.00  .85 

On  Export  Traffic 4.00  .75 

In  justification  of  the  proposed  increased  charges,  the 
carriers  comment  as  follows : 


“None  of  the  Boston  railroads  maintains  a regular 
icing  station  in  the  Boston  district.  Icing  is  performed 
by  local  ice  companies,  the  lowest  charge  in  Boston  being 
$7.00  per  ton  for  ice,  minimum  charge  $6.00  and  $1.20 
per  140  lbs.  of  salt,  minimum  charge  $1.20. 

“The  difference  between  the  amount  charged  the  rail- 
roads by  the  ice  companies  and  the  amounts  recharged 
by  the  .railroads  against  consignees  under  current  tariffs 
means  an  out-of-pocket  expense  to  the  railroads  of 
approximately  $3.00  per  ton  of  ice,  which  amounts  to 
several  thousands  of  dollars  per  month.” 

(Subject  No.  767) 

Increase  in  Cost  of  Icing  at  Kansas  City,  Mo. 

The  present  charge  for  ice  supplied  by  the  carrier  at 
Kansas  City  is  $4.00  per  ton.  The  carriers  have  proposed 
to  apply  a charge  of  $7.00  per  ton  for  ice  vvhich  is  fur- 
nished certain  cars  as  specified  in  the  following  note: 

“The  charge  for  all  ice  supplied  at  Kansas  City,  Mo., 
after  arrival  of  cars  on  Team  Tracks,  Hold  Tracks  or 
Private  Sidings  will  be  $7.00  per  ton  of  2,000  pounds. 
Does  not  apply  on  cars  iced  or  reiced  at  regular  icing 
stations.” 

(Subject  No.  738) 

Increase  in  Cost  of  Icing  at  Howell,  Ind. 

The  present  charge  for  ice  supplied  by  the  carrier  at 
Howell,  Ind.,  is  $4.00  per  ton.  It  is  proposed  to  increase 
this  charge  to  $4.50  per  ton  which  is  the  charge  now 
applicable  to  ice  furnished  at  Evansville,  Ind,  The  car- 


riers state  that  Howell,  Ind.,  has  been  in  the  incorporated 
limits  of  Evansville,  Ind.,  for  the  last  five  or  six  years, 
and  that  from  every  transportation  standpoint  Howell 
and  Evansville  are  treated  as  one  and  the  same  point. 
(Subject  No.  745) 

Increase  in  Cost  of  Icing  at  Bush  Docks  and  Points 
on  Bush  Terminal  Railroad  Company  at 
Brooklyn,  N.  Y. 

The  present  charge  for  ice  supplied  by  the  carrier  at 
Bush  Docks  and  points  on  the  Bush  Terminal  Railroad 
Company  is  $4.00  per  ton.  It  is  proposed  to  increase 
this  charge  to  $8.00  per  ton. 

(Subject  No.  772) 


Charge  for  Ice  on  Cars  Detailed  at  Destination 

Rule  630-E  of  Perishable  Protective  Tariff  provides 
that  shippers  will  be  furnished  with  a refrigerator  car  to 
be  loaded  by  shippers  at  their  own  expense  with  butter, 
butterine,  eggs,  cheese,  dressed  poultry,  etc.,  moving  on  a 
basis  of  less  carload  rates,  and  no  charge  will  be  made 
for  icing,  reicing  or  refrigeration  provided  the  aggregate 
weight  is  not  less  than  15,000  pounds  per  car,  or  when 
freight  charges  are  assessed  on  basis  of  15,000  pounds 
per  car,  and  also  provided  the  shipment  is  from  one  con- 
signor at  one  point  of  origin  to  one  consignee  at  one 
destination. 

The  carriers  complain  that  they  are  being  penalized  by 
shippers  or  consignees  because  they  are  obliged  to  supply 
ice  free  to  cars  which  are  not  unloaded  promptly.  It  is 
further  stated  that  because  of  this  situation  the  following 
paragraph  should  be  added  to  the  above  rule: 

“After  arrival  of  the  car  in  the  terminal  train  yard 
serving  the  destination  and  up  to  the  time  the  car  is  in 
process  of  unloading  on  team  tracks  or  until  car  has  been 
placed  on  private  or  assigned  siding,  carriers  will  examine 
bunkers  or  tanks  daily,  and  unless  written  instructions 
from  shipper,  owner  or  consignee  are  received  to  the  con- 
trary, when  such  cars  require  additional  ice  and/or  salt 
during  such  period,  they  will  be  reiced,  the  charges  for 
such  ice  and/or  salt  supplied  will  be  in  accordance  with 
harges  as  shown  in  Section  4 of  the  tariff  or  as  amended” 

It  will  be  noted  that  the  above  rule  does  not  make  any 
provision  for  free  icing  for  any  period  of  time  after 
arrival  of  the  car  in  the  terminal  yard  at  destination 
although  the  complaint  refers  only  to  cars  which  are  not 
unloaded  promptly.  Under  the  proposed  rule  a car  may 
come  in  the  yard  with  bunkers  about  one-fourth  full  of 
ice  and  although  the  unloading  commenced  within  a rea- 
sonable time,  the  car  would  require  additional  ice  and  the 
shipper  or  consignee  would  have  to  pay  for  it. 

(Subject  No.  711) 


Refusal  of  Less  Than  Carload  Perishable  Freight 
When  Temperature  Is  10  Degrees  Above 
Zero  or  Lower 


Rule  615  of  Perishable  Protective  Tariff  No.  1 reads 
as  follows : 

“Carriers  reserve  the  right  to  refuse  to  accept  ship- 
ments of  perishable  freight  in  ‘Less  than  Carloads’  when 
the  outside  temperature  at  loading  station  is  five  degrees 
below  zero,  or  when  the  outside  temperature  in  the  ter- 
ritory through  which  shipments  will  pass,  or  at  destina- 
tion, is  five  degrees  below  zero,  or  the  indications  are 
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WE  WANT  DRESSED  POULTRY 

FOR  THE 

HOLIDAY  TRADE 

ANY  QUANTITY 

MERRILL  & ELDREDGE 

BUTTER-EGGS-POULTRY-CHEESE 

158-62  N.  Market  St.,  CHICAGO 

Edson  Brothers 

I Established  1885 

Sutter,  (Eljrrar 

lEgga  ani» 
fnultnj 

THE  MIONAlAPRODUCE  BANK 

OF  mm  CHICAGO 

CLARK  AND  RANDOLPH  ITRtKTf 

TOTAL  RESOURCES  $7,000,000.00 

OFFIERS 

EDWIN  L.  WAGNER President 

JOHN  W.  LOW Vice-President 

RALPH  N.  BALLOU Cashier 

H.  B.  AHRENSFELD Asst.  Cashier 

WM.  F.  GLEASON Asst.  Cashier 

CECIL  A.  EVANS Asst.  Cashier 

DIRE  TORS 

JOHN  W.  LOW,  Wayne  & Low 

Fruit  & Produce  Commission  Merchants 

SAMPSON  ROGERS,  Bolles  & Rogers 

Hides  and  Wool. 

CHARLES  W.  HIGLEY,  General  Agent 

Hanover  Fire  Insurance  Co. 

W.  C.  SHURTLEFF,  Vice-Pres.  & Treas. 

Fuller- Morrisson  Co.,  Wholesale  Druggist 

F.  W.  MORF, 

C.  H.  Weaver  & Co..,  Commission  Merchants. 

THOS.  C.  BLAYNEY,  President 

Riverside  State  Bank,  Riverside,  III. 

CLYDE  T.  HAYS,  Treasurer 

Beatrice  Creamery  Co. 

FREDERICK  N.  PEASE,  Western  Representative 
Williams  & Peters,  Coal.  • 

RALPH  N.  BALLOU,  Cashier 

EDWIN  L.  WAGNER,  President. 

110-112  Dock  Street 
Philadelphia  - Pennsylvania 

A.  S.  Kuhn  Co. 

Buy— Sell 

WILL  PAY  . _ FULL 

LIBERAL  EQGS  QUICKC 
DRAFTS  RETURNS 

208  North  Wells  Street 

CHICAGO  - ILL. 

Industrial 

Cold  Storage  and  Warehouse  Co. 

Philadephia,  Pa. 

Located  on  Philadelphia  & Reading  Termi- 
nal, connecting  with  all  Refrigerator  Lines. 
Bill  all  shipments  our  care,  “Philadelphia 
& Reading  Ry.  Delivery.”  No  switching 
Charges.  Unequaled  facilities  for  the  hand- 
ling of  and  caring  for  Poultry,  Butter,  and 
Eggs.  Liberal  advances.  Rates  consistent 
with  the  efficiency  of  “The  House  of  Service.” 
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that  it  will  be  such.  In  such  cases  the  carriers  also 
reserve  the  right  to  suspend  or  annul  ‘Scheduled  Refrig- 
erator Car  Service/  if  any.” 

The  carriers  now  propose  that  the  line  be  drawn  at 
jo  degrees  above  zero  instead  of  five  degrees  below  zero. 
The  proposed  rule  would  be  unreasonable  as  applied  to 
shipments  of  dressed  poultry,  butter,  eggs  and  cheese. 

(Subject  No.  759) 


CLAIM  FOR  LABOR  CHARGES 


Carrier  Liable  for  Expense  of  Labor  in  Examining 

Undamaged  Cases  of  Eggs  Where  Some  Cases 
in  the  Same  Shipment  Show  Damage 

Bowman  & Company  has  recently  won  two  law  suits 
concerning  the  much-disputed  question  of  the  liability  of 
a carrier  for  the  expense  incurred  by  consignee  in  the 
ascertainment  of  damage.  The  suits  were  filed  against 
the  Wabash  Railway  and  the  Chicago  & Alton  Railroad. 
In  both  suits  the  jury  awarded  the  plaintiff  verdicts  for 
the  full  amount;  in  other  words,  it  was  the  opinion  of 
the  jury  in  both  cases  that  the  carrier  is  liable  for  the 
labor  “in  lifting  covers”  of  all  cases  including  the  un- 
damaged cases  as  well  as  for  the  time  and  expense 
involved  in  reconditioning  the  damaged  cases. 

The  carriers  contend  that  they  are  only  liable  for  the 
cost  of  repairing  the  damaged  cases.  The  rule  in  the 
classification  concerning  the  much-mooted  question  reads 
as  follows: 

“No  expense  incurred  by  consignee  in  the  ascertain- 
ment of  damage  will  be  allowed.  In  case  of  carrier's 
liability,  actual  and  necessary  charges  incurred  for  labor 
and  material  in  reconditioning  the  damaged  cases  and 
contents  showing  damage  shall  be  borne  by  the  carrier.” 

Another  interesting  question  was  brought  up  in  the 
Chicago  & Alton  suit  concerning  the  demurrage  and  extra 
icing  charges  which  accrued  because  of  the  delay  neces- 
sitated in  reconditioning  the  damaged  cases.  The  jury 
allowed  the  plaintiff  to  recover  the  extra  amounts  paid 
out  for  demurrage  and  icing. 

Concerning  the  above  quoted  rule,  it  may  be  said  that 
the  interpretations  given  it  by  the  various  inspection 
bureaus  have  no  place  in  the  rule  itself,  no  place  in  law 
and  no  place  in  good  conscience  and  this  was  clearly 
demonstrated  in  the  cases  of  Bowman  & Company. 

It  is  expected  that  the  carriers  will  shortly  submit  the 
rules  which  were  proposed  at  the  hearings  which  com- 
menced in  Chicago  on  July  10  and  terminated  at  Atlantic 
City  on  July  20  and  at  that  time  the  rule  in  question  will 
be  gone  into. 

The  attempt  will  be  made,  when  the  matter  comes  up, 
to  have  the  rule  so  written  that  but  one  interpretation 
can  be  placed  upon  it. 


Butter  and  Eggs 

Western  Trunk  Line  Tariff  84-D  establishes  a re- 
duced rate  of  83^c  per  100  pounds  on  carload  ship- 
ments of  butter  and  eggs  from  Badger,  Foley,  Hayti, 
Lake  Norden,  Royhl  and  Thomas,  S.  D.,  to  Chicago 
and  Peoria,  111.  The  rate  became  effective  November 
25,  1922. 


Restoration  of  Rates  on  Egg  Case  Fillers  1 

The  carriers  recently  cancelled  the  rates  on  egg  case 
fillers  named  in  Agent  Leland  Tariff  44- L,  applying 
from  Kansas  City  and  points  taking  Kansas  City  rates 
to  destinations  in  Oklahoma.  Shippers  are  now  re- 
questing that  the  rates  be  restored. 

(Docket  No.  6764  “Emergency”) 


Poultry  Wanted 

For  Our  Big  Holiday  Trade 

Carloads  or  Less 

With  our  unusual  facilities,  we  can  pay  higher 
prices  than  anyone  for  good  quality  poultry. 
It  will  pay  you  to  get  in  touch  with  us. 

We  want 

Live  and  Dressed 
Poultry 

Responsible  and  reliable. 

Write,  wire  or  phone — Monroe  5623 

Weinberg  Bros.  & Co. 

1052-1054  Fulton  Market 
CHICAGO 


One*  of  Chicago's  largest  dealers  of 

FANCY  BUTTER 

We  carry  a block  of  fancy  whole  milk 
storage  butter  at  all  times. 

Print  Butter  Our  Specialty 

Wire  us  first 

WASKOW  BUTTER  CO. 

348  W.  So.  Water  St.  CHICAGO 


Holland  Butter  Co. 

121-123  W.  Austin  Ace,  CHICAGO,  ILL. 
RECEIVERS— DISTRIBUTORS 

Butter — Eggs — Cheese 

Correspondence  References!  National  Product  Bank,  Chicago 
Solicited  Dun*  c and  Brads  tract*  9 
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CHARGES  ON  LIVE  POULTRY  CARS 


Proposal  of  Western  Carriers  to  Assess  $10.00  Charge 
On  Every  Car  Ordered — Subject  Is  Withdrawn 


In  the  April  issue  of  the  Bulletin  members  were 
informed  that  Western  Trunk  Line  Committee  had 
docketed  under  its  Subject  No.  2180,  a proposal  to 
establish  in  the  tariffs  of  Western  carriers,  a rule 
which  would  require  the  shipper  of  live  poultry  to 
deposit  with  the  railroad  agent  at  point  of  origin  the 
sum  of  $10.00  for  each  and  every  L.  P.  T.  car  ordered. 
The  rule  also  provided  that  if  the  loading  of  the  car 
was  commenced  within  forty-eight  hours  following  its 
placement,  the  amount  deposited  would  be  refunded 
to  the  shipper,  and  if  loading  was  not  commenced 
within  the  forty-eight  hour  period  the  amount  depos- 
ited would  be  retained  by  the  railroad. 

The  subject  came  up  for  hearing  before  the  Western 
Trunk  Line  Committee  on  June  1,  1922,  and  vigorous 
protests  to  the  proposal  were  entered  by  the  National 
Poultry,  Butter  and  Egg  Association  and  other  inter- 
ests. The  carriers  gave  serious  consideration  to  the 
objections  raised  by  the  shippers’  representatives  and 
have  now  issued  advice  stating  that  they  have  with- 
drawn their  proposal. 


SUBJECTS  DOCKETED  FOR  CONSIDERATION 
WITH  THE  SOUTHWESTERN  FREIGHT 
BUREAU 


Stoppage 


Request  for  stoppage  arrangements  on  live  poultry 
and  eggs  between  stations  on  the  C.  N.  O.  & T.  P. 
Railway.  It  is  desired  that  the  same  rules  be  provided 
for  as  now  governs  in  connection  with  the  L.  & N. 
Railroad,  and  Southern  Railway  in  Kentucky  as  pub- 
lished in  notes  28  and  45  respectively  in  the  Excep- 
tions to  the  Southern  Classification. 

(Docket  No.  7768) 


Reduced  Rates  on  Cheese  to  Chicago 


Supplement  No.  19  to  Illinois  Central  Tariff  261-N 
ICC  A-9539  establishes  reduced  rates  on  cheese,  car- 
load and  less  carload,  from  various  points  on  the  Illi- 
nois Central  Railroad  in  Illinois  to  Chicago,  111.  A 
carload  rate  of  30c  and  less  carload  rate  of  41c  per 
100  pounds  will  apply  from  McConnel  and  Winslow 
and  a carload  rate  of  30c  and  less  carload  rate  of  39^0 
per  100  pounds  will  apply  from  the  following  points. 
A 1 worth,  Burlington,  Buena  Vista,  Charter  Grove, 
Colvin  Park,  Evarts,  Freeport,  Genoa,  Hart,  Irene, 
Orangeville,  Perryville,  Red  Oak,  Rockford,  Scioto 
Mills  and  Seward,  111.  The  reduced  rates  became 
effective  November  10,  1922. 


LOWER  MINIMUM  ON  LIVE  POULTRY 


Trans-continental  Lines  Have  Agreed  to  Reduce 
Minimum  on  Westbound  Shipments  From 
20,000  to  18,000  Pounds 


The  Trans  continental  Freight  Bureau  has  issued 
Rate  Advice  No.  1679  stating  that  the  Western  car- 
riers have  approved  the  application  filed  by  shippers 
to  lower  the  minimum  weight  on  live  poultry  from 
20,000  lbs.  to  18,000  lbs.  The  change  will  apply  to 
the  Westbound  movement  from  the  East,  West  and 
South  to  Pacific  Coast  Territory,  however  the  South- 
ern & Eastern  carriers  have  not  as  yet  approved  the 
change  recommended  by  the  Western  carriers. 

Item  2875  to  Agent  Countiss  Tariff  1-U  and  Item 
2900  to  Tariff  4-R  will  be  amended  in  the  near  future 
to  publish  the  18,000  pound  minimum.  The  effective 
date  of  the  change  cannot  be  given  at  this  time  but 
members  will  be  informed  as  early  as  possible  after 
the  date  is  made  known. 


Lower  Cheese  Rate 


A reduced  carload  rate  of  61c  per  100  pounds  has 
been  established  on  cheese  from  Rice  Lake,  Wis.,  to 
Albert  Lea,  Minn.  The  rate  is  named  in  Supplement 
No.  22  to  W.  T.  L.  Tariff  No.  50-J  and  will  become 
effective  December  15,  1922. 


Transportation  for  Caretakers 


In  the  October  issue  of  the  Bulletin  members  were 
informed  of  the  proposal  of  the  carriers  to  establish 
certain  rules  regarding  the  free  transportation  of  care- 
takers of  Live  Poultry  shipments  moving  between 
points  in  Southwestern  territory. 

The  rules  as  published  in  the  Bulletin  are  to  be 
made  effective  on  December  19,  1922.  The  change  is 
published  in  Supplement  2 to  Agent  Lelatid  Rules- 
Circular  2-U  ICC  1545. 


Rates  on  Import  Canned  Eggs 


Supplement  No.  2 to  Transcontinental  Tariff  30-1 
ICC  1111  established  a reduced  carload  rate  of  $1.50 
per  100  pounds  on  desiccated  and  frozen  eggs  in  cans, 
minimum  36,000  pounds,  from  Pacific  Coast  ports  to 
Eastern  cities  on  shipments  originating  at  Asiatic 
points,  Australia,  Fiji  Islands,  New  Zealand,  Philip- 
pine Islands,  Central  America,  Hawaiian  Islands, 
Mexico,  Oceania  or  South  America.  The  reduction 
became  effective  November  11,  1922. 


Eggs  From  Pacific  Coast 


The  tariffs  naming  carload  rates  on  eggs  from  Pa- 
cific Coast  Territory  to  Eastern  cities  are  now 
amended  so  that  carload  shipments  of  eggs  will  be 
subject  to  the  rules  of  the  Western  Classification  con- 
cerning the  construction  of  egg  cases,  etc.,  and  will 
also  be  subject  to-  the  special  regulations  governing  car 
loading  and  delivery  as  provided  in  the  classification. 
The  change  is  published  in  Supplement  No.  1 to 
Trans-Continental  Tariffs  3-P  and  2 Q and  will  be- 
come effective  December  5,  1922. 


Rates  on  Poultry  Coops 


The  Southern  Freight  Association  has  for  consid- 
eration and  is  handling  under  Subject  No.  7852  an 
application  filed  by  shippers  to  amend  the  tariffs  of 
Southern  carriers  which  publish  commodity  rates  on 
lumber  to  include  commodity  rates  on  wooden  poultry 
coops,  knocked  down,  and  also  wooden  box  or  crate 
material.  It  is  proposed  that  the  rates  be  made  by 
adding  5 cents  per  100  lbs.  to  the  published  lumber 
rates. 
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National  Poultry,  Butter  & Egg  Association 

NOTE:  Members  should  keep  in  mind  that  our  Membership  Ledgers — not  this  Roster— constitute 
the  highest  authority  regarding  every  membership.  Extra  care  is  taken  to  see  that  every  name  and 
address  is  correctly  shown  in  the  Roster.  But  in  making  corrections  and  adding  new  names  constantly 
it  happens  now  and  then  that  printers  make  new  errors  or  leave  out  names  or  addresses  inadvertently. 
Pressure  of  work  in  the  Executive  Secretary's  office  precludes  checking  the  Roster  with  the  Member- 
ship Ledgers  before  going  to  press  every  month,  though  this  is  done  as  often  as  possible. 


ALABAMA 

B.  R.  Martin  & Bro.,  Box  37,  Florence. 

ARIZONA 

John  F.  Barker  Co.  Box  1380,  Phoenix. 

ARKANSAS 

McHenry  & Bryan,  Fayetteville. 

Ozark  Poultry  & Egg  Co.,  Fayetteville. 

M.  L.  Price,  Secy.,  Arkansas  Poultry  and 
Egg  Dealers  Assn.,  Fayetteville. 

D.  W.  Tobey,  Inc.,  P.  O.  Box  614,  Texar- 
kana, Ark.-Tex. 


AUSTRALIA 

P.  Duffy,  Sydney. 

CANADA 

Algoma  Produce  Co.,  Sault  Ste.  Marie, 
Ontario. 

P.  Burns  & Co.,  Calgary,  Alberta. 

Canadian  Packing  Co.,  Toronto,  Ont. 

R.  B.  Colwell,  Box  1018,  Halifax,  N.  S. 

T.  J.  Coyle  & Co.,  507  Lindsay  Bldg.,  Win- 
nipeg, Man. 

The  Wm.  Davies  Co.,  Ltd.,  Toronto,  Ont. 

Thos.  Elliott,  c|o  Dominion  Prod.  Co., 
Winnipeg,  Man. 

Gunn,  Langlois  & Co.,  Ltd.,  105  St.  Paul 
St.  East,  Montreal. 

Gunn's  Limited,  West  Toronto,  Ont. 

H.  C.  Kersten,  c|o  Crescent  Cry.  Co.,  Win- 
nipeg. 

Lemon  Bros.,  Owen  Sound,  Ont. 

Jas.  J.  Murray,  Mgr.,  Produce  Dept.,  c|o 
The  Codville  Co.,  Ltd.,  Winnipeg,  Man. 

CALIFORNIA 

California  Poultry  Co.,  315  Washington 
St.,  San  Francisco. 

Harbaugh  & Co.,  425  Washington  St.,  San 
Francisco. 

Isleton  Produce  Co.,  109  Clay  St.,  San 
Francisco. 

King  & Layton,  310  Clay  St.,  San  Fran- 
cisco. 

Makins  Produce  Co.,  310  Davis  St.,  San 
Francisco. 

McCullough  Provision  Co.,  2621  Main  St. 
San  Francisco. 

Monotti-Larimer,  250  Sacramento  St.,  San 
Francisco. 

Nye  & Nissen,  424  Clay  St.,  San  Francisco. 

Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco. 

W.  R.  Rodenberger,  325  Davis  St.,  San 
Francisco. 

Carl  Schallinger,  310  Clay  St.,  San  Fran- 
cisco. 

Wilsey  Bennett  Co.,  352  Front  St.,  San 
Francisco. 


COLORADO 

Bear  Produce  Co.,  1515  Market  St.,  Denver. 
Green  Bros.  Fruit  & Prod.  Co.,  Market  & 
16th  Sts.,  Denver. 

Pinkett  Bros.  Prod.  Co.,  1537  Market  St., 
Denver. 

The  Rhodes  Ranch  Egg  Co.,  1525-27  Mar- 
ket St.,  Denver. 

CONNECTICUT 

L.  C.  Bates  Co.,  46  George  St.,  New  Haven. 
P.  Berry  tk  Sons,  390  Windsor  St.,  Hart* 
ford. 

CUBA 

Armando  Armand  & Son,  17  Sol  St.,  Ha- 
vana. 

Frank  Bowman  Co.,  San  Ignacio  13,  P.  O. 

Box  471,  Havana. 

Bradley  & Dillon,  New  Haven. 

DISTRICT  OF  COLUMBIA 

The  Carter  Co.,  208  Tenth  St.,  N.  W., 
Washington. 

W.  G.  Carter,  c|o  Golden  & Co.,  922  Loui- 
siana Ave.,  Washington. 

FLORIDA 

C.  G.  Hii.derley,  Box  696,  Tampa. 

T.  F.  Smith,*  c|o  Mutual  Produce  Ex- 
change, Jacksonville,  Fla. 

ILLINOIS 

Ernest  Apel,  209  N.  Main  St.,  Galena. 
Frank  Atlass  Prod.  Co.,  Lincoln. 

B.  & H.  Produce  Co.,  Mt.  Vernon. 

C.  F.  Bishop  & Co.,  220  N.  Front  St., 
Quincy. 

G.  W.  Blackburn  & Co.,  Fairfield. 
Bloomington  Prod.  Co.,  Bloomington. 

H.  A.  Burns  Prod.  Co.,  Thompsonville. 
Cappel  Garrard  Co.,  Peoria. 

Cash  Produce  House,  W.  W.  Wilderman, 
Prop.,  406  E.  Main  St.,  Belleville. 

L.  E.  Chapin,  Tampico,  111. 

E.  B.  Cleff,  Birds. 

H.  A.  Coleman,  Palmyra. 

Davis  Cleaver  Produce  Co.,  Quincy. 
Dennis  Produce  Co.,  Bowen. 

T.  E.  Dickinson,  Tuscola. 

Adolph  G.  Dohm,  Carlinville. 

Geo.  W.  Frey  Produce  Co.,  Mendota. 

C.  A.  Field  Co.,  Newton. 

Fisher  Produce  Co.,  Fisher 
Grady  Bros.,  Cuba. 

Frank'  Grampp,  Princeton. 

L.  G.  Grampp  Prod.  Co.,  Dixon. 

H.  R.  Grant,  c|o  Collins  Produce  Co., 
Flora. 

Wm.  E.  Green,  Henry. 

E.  J.  Grossenburg,  Woodhull. 


Hagist  Jett  Produce  Co.,  Box  64,  E.  St. 
Louis,  111. 

P.  O.  Hallbeck  & Son,  West  Salem. 

C.  L.  Hatfield,  Decatur. 

F.  Houser  & Son,  Lena. 

W.  A.  Joy,  119  N.  9th  St.,  Springfield. 
Kinsall  Produce  Co.,  Ridgway. 
Kleinschmidt  Produce  Co.,  Nashville. 
Manning  & Manning,  Morrisonville. 

G.  E.  Merrill,  Avon. 

W.  D.  Miller  & Son,  Newton. 

Minonk  Produce  Co.,  Minonk. 

Money  Produce  Co.,  Yale. 

B.  S.  Pearsall  Butter  Co.,  51  N.  State 
St.,  Elgin. 

Peoria  Creamery  Co.,  Peoria. 

A.  D.  Perrin  & Son,  Wyanet. 

Harold  G.  Peterson,  2200  Lincoln  St., 
Evanston. 

Pioneer  Creamery  Co.,  Galesburg. 

F.  A.  Pruett  & Sons,  Third  & Monroe 
Sts.,  Kinmundy. 

Reitzel  Bros.  Sterling. 

Schwartz  & Bowman,  Stockton. 

L.  E.  Snapp  & Sons,  Inc.,  17  Mill  St., 
Georgetown. 

Sorento  Produce  Co.,  Sorento. 

Geo.  H.  Spengler,  10th  & Capitol  Ave„ 
Springfield. 

W.  H.  Stanley  & Son,  Newton. 

Starr  Ice  & Produce  Co.,  Rushville. 

H.  J.  Swan  & Co.,  Fairfield. 

Sugar  Creek  Creamery  Co.,  Danville. 

E.  H.  Tamme,  Orion. 

Jacob  Tick,  Clinton. 

P.  H.  Utterback,  Oblong. 

I.  A.  Wallins,  Inc.,  Decatur. 

H.  C.  Weinrich  & Co.,  Cambridge. 
Wenona  Produce  Co.,  Box  214,  Wenona. 

J.  F.  Williams  & Son,  Apple  River. 

J.  W.  Wilson  & Co.,  Stewardson. 

C.  C.  Wright,  McLeansboro. 
Wricht-Maulding  Co.,  Dahlgren. 

A.  J.  Wrigley,  Wyoming. 

Chicago 

B.  Aaron  & Sons,  56  W.  South  Water  St. 
Theodore  Aaron,  Inc.,  204-208  N.  Wells  St. 
Aman  & Enders,  132  W.  South  Water  St. 
Armour  & Co.,  Produfe  Dept. 

Baer  & Woods,  326  W.  So.  Water  St. 

J.  P.  Barrett  Pro.  Co.,  208  N.  Wells  St. 
Batterman  & Koelling,  949  Fulton  Mar- 
ket. 

Beatrice  Creamery  Co.,  1526  S.  State  St. 
Bickley,  Edmunds  & Finnell,  Inc.,  216 
N.  Wells  St. 

Amos  Bird  Co.,  1314  So.  Canal  St. 

Blue  Valley  Creamery  Co.,  700  S.  Clinton 

st. 

S.  S.  Borden  Co.,  220  W.  South  Water  St. 
Bowman  & Co.,  136  W.  Lake  St. 

John  L.  Brink  Co.,  212  W.  So.  Water  St. 
Brink  & Pilat,  214  W.  South  Water  St. 
Peter  Britten  Sons,  2 Fulton  Market 
H.  L.  Brown  & Sons,  953  Fultori  Market. 
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Bickley,  Fi^nell  & Wimple,  Inc.,  216  N. 
Wells  St. 

G.  W.  Bull  & Co.,  26  W.  Kinzie  St. 

Burd  Bros.,  206  W.  So.  Water  St. 

E.  F.  Busch  & Co.,  208  N.  Wells  St. 
Carnation  Milk  Products  Co.,  220  S. 

State  St. 

Cohen  & Co.,  108  W.  South  Water  St. 

H.  B.  Collins,  c|o  Swift  & Co.,  U.  S. 
Yards. 

Cooney  & Co.,  215  W.  So.  Water  St. 

Coyne  Bros.,  119  W.  South  Water  St. 
Cromer  & Brown,  212  N.  Wells  St. 

Cudahy  Packing  Co.,  Produce  Dept., 
Harris  Trust  Bldg. 

Theo.  Cuny,  320  W.  South  Water  St. 
Dauber  Bros.,  1132-1134  Fulton  Market. 
Jno.  R.  Deisher  Co.,  954  Fulton  Market. 
Dittmann  & Co.,  125  N.  Union  St. 

W.  F.  Drennan  & Co.,  25  W.  Kinzie  St. 
Joseph  Dusek  Co.,  726  W.  Randolph  St. 
Wm.  Ebeling,  702  W.  Randolph  St. 

M.  H.  Eichengreen  & Co.,  227  N.  LaSalle 
Elliott  & McGarraghy,  29  W.  Kinzie  St. 
Harry  H.  Field  & Co.,  208  N.  Wells  St. 
Finnerman  Bros.,  320  W.  So.  Water  St. 
Ford-Gustafson  & Co.,  192  N.  Clark  St. 
Peter  Fox  Sons  Co.,  1122-24  Fulton  Market. 
Gallagher  Bros.,  165  W.  South  Water  St. 
Alexander  Getz,  1016-1022  Fulton  Mkt. 
Getz  & Brodsky,  326  W.  So.  Water  St. 

I.  J.  Ginsberg,  192  N.  Clark  St. 

R.  Gerber  & Co.,  327  W.  So.  Water  St. 
Goldenberg  Bros.,  718  W.  Randolph  St. 

M.  & J.  Goldenberg,  2349  Milwaukee  Ave. 
Moses  Gray  & Co.,  160  W.  So.  Water  St. 

J.  H.  Greenhalgh  & Co.,  4403  Sheridan  Rd. 
Gridley  MXxon  Co.,  25  W.  So.  Water  St. 
Guggenheim  Bros.,  916  Fulton  Market. 

F.  M.  Heggie,  208  N.  Wells  St. 

A.  F.  Heidke  & Sons,  845  Fulton  St. 
Frank  G Heilman,  945-947  Fulton  Mkt. 

J.  E.  Hugo  Hem  man  & Co.,  225  W.  South 
Water  St. 

J.  S.  Hoffman  Company,  219-221  N. 
Franklin  St. 

Holland  Butter  Co.,  121  W.  Austin  Ave. 
W.  G.  Howard  & Co.,  229  N.  Wells  St. 
Hunter  Walton  & Co.,  35  W.  Kinzie  St. 

S.  Katz  & Co.,  Inc.,  208  No.  Wells  St. 
Kean  & Stryker,  716  W.  Randolph  St. 

S.  Love  Kelley,  192  N.  Clark  St. 

F.  J.  L.  Kolb,  c|o  Great  A.  & P.  Tea  Co., 
2101  W.  39th  St. 

Geo.  T.  Kruse  & Co.,  708  W.  Randolph  St. 

A.  S.  Kuhn  Co.,  208  N.  Wells  St. 

H.  & J.  Lepman,  Inc,,  208  N.  Wells  St. 

I.  H.  Marks  Poultry  Co.,  168  W.  So. 

Water  St. 

Max  Malter  Co.,  816  W.  Randolph  St. 
Maurice  Mandeville,  160  N.  Market  St. 
Wolf  "Malter,  910  Fulton  Market. 

R.  Mangan  & Co.,  819  W.  Randolph  St. 
John  V.  McCarthy  Co.,  136  W.  Lake  St. 

C.  E.  McNeill  & Co.,  325  W.  So.  Water  St. 
Merrill  & Eldredge,  160  N.  Market  St. 
Geo.  Meyer  & Co.,  228  W.  South  Water  St. 
Jos.  T.  Milnarik,  136  W.  Lake  St. 

W.  S.  Moore,  206  N.  Wells  St. 

A.  M.  Mullin,  303  W.  So.  Water  St. 
Mutual  Produce  Co.,  922  Fulton  St. 
Murmann  & Karsten,  222  W.  So.  Water 
St. 

National  Egg  Co.,  160  N.  Market  St. 
National  Prod.  Co.,  208  N.  Wells  St. 

Ad.  Newman  & Son,  4420  S.  Ashland  Ave. 
Naomi  Produce  Co.,  309  W.  So.  Water  St. 
O’Hearn  & Sherman,  64  S.  Water  St. 
Thos.  E.  O’Neill  Co.,  218  N.  Wells  St. 
North-West  Produce  Co.,  834  No.  Racine 
Ave. 

O.  W.  Olson  Co.,  136  W.  Lake  St 
Ostrowsky  & Simkin,  206  W.  So.  Water 
St. 


I Morris  Ovson  Co.,  30  N.  Green  St. 

I Oxley  & Richter  Co.,  208  N.  Wells  St. 
Polman  & Terry,  216  W.  So.  Water  St. 
Pressburger  & Oldenburg,  706  W.  Ran- 
dolph St. 

G.  W.  Randall  & Co.,  211  W.  South  Water 
St. 

B.  W.  Redfearn,  208  N.  Wells  St. 

Harry  H.  Redfearn  & Co.,  208  N.  Wells 

St 

A.  S.  Roe  & Co.,  208  N.  Wells  St. 

Ed.  Rueb  & Co.,  703  W.  Randolph  St. 

M.  P.  Rutledge,  1111-1113  Fulton  Market. 
John  Sander,  1053-1055  W.  Lake  St. 
Schrieber  & Falker,  136  W.  Lake  St. 
Schweizer  Commission  Co.,  654  W.  63rd 
St. 

John  M.  Shawhan,  136  W.  Lake  St. 

Geo.  S.  Sloan  & Sons,  62  W.  So.  Water  St. 
Snyder,  Harry,  Co.,  223  W.  So.  Water  St. 
F.  J.  Sokol,  208  N.  Wells  St. 

Sonenblick  & Shapiro,  207  W.  So.  Water 
St. 

Spangenberg  & Co.,  48  W.  Kinzie  St. 
Standard  Commission  Co.,  329  W.  So. 
Water  St. 

Steffey  Bros.,  118  W.  So.  Water  St. 
Frank  Sweeney,  192  N.  Clark  St. 

E.  B.  Teets  & Co.,  322  W.  So.  Water  St. 
Ed.  Terman  & Co.,  321  W.  So.  Water  St. 
Titman  Egg  Co.,  Inc.,  400  N.  Elizabeth  St. 
John  R.  Tyler  Co.,  208  N.  Wells  St. 

M.  Uhlmann  & Co.,  Inc.,  171  W.  So. 
' Water  St. 

A.  T.  Ullmann  Co.,  1014  Fulton  St. 
Waskow  Butter  Co.,  346  W.  So.  Water  St. 
Watson  & Kelley,  320  W.  South  Water  St. 

C.  H.  Weaver  & Co.,  67  W.  South  Water 

St. 

Weinberg  Bros.  & Co.,  1052-54  Fulton  Mkt. 
Wendel  & Briggs,  951  Fulton  Market. 

O.  E.  Whitcomb  & Son,  210  W.  South 
Water  St.  * 

J.  H.  White  & Co.,  955  Fulton  Market. 
W.  T.  S.  White,  c|o  Morris  & Co.,  U.  S. 
Yards. 

Wilson  & Co.,  Prod.  Dept.*,  U.  S.  Yards. 
Henry  Yepsen  & Co.,  207  N.  Wells  St. 
Zambreno  Bros.  & Co.,  918  Fulton  St. 
Zimmermann  & Smith,  336  W.  So.  Water 
St. 

INDIANA 

Adams  Produce  Co.,  203  S.  Main  St.,  Rush- 
ville. 

Atlass  Produce  Co.,  Lafayette. 

J.  E.  Beyer,  Rochester. 

Barefoot  Produce  Company,  Cowan. 
Bloomfield  Ice  & Produce  Co.,  Bloomfield. 
E.  E.  Bogan  Co.,  Goodland. 

E.  Braude,  Silver  Lake. 

L.  J.  Bretz,  Huntingsburg. 

Clover  Leaf  Creameries,  Huntington. 
Dearmin  & Co.,  Odon. 

Decatur  Produce  Co.,  Decatur. 

L.  J.  Delucenay,  Ashley. 

R.  L.  Ditzler,  Huntington. 

Fear- Campbell  Co.,  Frankfort 
Geo.  Freese’s  Sons,  Nappanee. 

Fountain  Produce  Co.,  Veedersburg. 

F.  H.  George  & Co.,  116  W.  Columbia  St., 

Ft.  Wayne. 

D.  W.  Harris  Co.,  Green’s  Fork. 
Harris-Hardman  Co.,  Richmond. 

Havens  Bros.,  Ladoga. 

O.  L.  Hoese,  Worthington. 


Houghland  & Miller,  Boonville. 

Ideal  Poultry  & Produce  Co.,  Ft.  ^ayne. 
Indiana  Produce  Co.,  Worthington. 

The  E.  R.  Jaques  Co.,  Thorntown. 

L.  E.  Jones,  Churubusco. 

J.  A.’ Long,  c|o  J.  A.  Long  Co.,  Portland. 

C.  J.  Loyd  & Co.,  Greensburg. 

McLane  & Co.,  Shelbyville. 

Miami  Produce  Co.,  Peru. 

S.  Moskowitz  & Co.,  Evansville. 

Murphy  & Co.,  Princeton. 

O.  Oliver  & Son,  Madison. 

Thomas  Owens,  Angola. 

Henry  Pfau,  224  Ninth  St.,  Jasper. 

The  Pfeiffer  Sales  Co.,  Logansport. 
Riffert  Bros.,  Haubstadt. 

Schlosser  Bros.,  Frankfort. 

Sherman  White  & Co.,  Ft.  Wayne. 

*A.  B.  Stahl,  Oakland  City. 

Van  Buren  Produce  Co.,  Van  Buren. 

J.  L.  Willis  & Son,  Petersburg. 

Indianapolis 

Indianapolis  Poultry  Co. 

George  M.  Rubin,  636  Washington  Ave. 
The  Wadley  Co.,  North  St.  & Canal. 

IOWA 

A.  Baird  & Son,  Lohrville. 

Boos  Produce  Co.,  West  Bend. 

Boas  Produce  Co.,  West  Bend. 
Burlington  Produce  Co.,  Burlington. 
Central  City  Prod.  Co.,  Central  City. 
Charlton  & Bowen,  Rolfe. 

Cherokee  Poultry  Co.,  Cherokee. 

J.  A.  Crowther,  Pocahontas. 

P.  M.  Dahlem,  Cascade.  * 

O.  Elungson,  Webster  City. 

C.  A.  English,  Ottumwa. 

E.  J.  Farley,  Monticello. 

C.  Alvin  Fosse,  LaPorte  City. 

Tyndall  N.  Fosse,  Ridgeway. 

Gist.  McDowell  Poultry  & Egg  Co., 
Spencer. 

M.  J.  Goodrich,  Strawberry  Point. 
Goodrich  & Gallagher,  Inc.,  Waverly. 

E.  C.  Grady,  Reinbeck. 

M.  & J.  R.  Hakes,  Laurens. 

Hall  Produce  Co.,  Sigourney. 

Hanford  Produce  Co.,  Sioux  City. 

Hansen  Produce  Co.,  Maquoketa. 

F.  H.  Hatch  Co.,  Edgewood. 

Hawkeye  Produce  Co.,  Brookdale  Ave., 
Chariton. 

E.  B.  Higley  Co.,  409  S.  Federal  St.,  Mason 
City. 

T.  M.  Hooper  Produce  Co.,  Chariton. 

Hurd  Creamery  Co.,  Council  Bluffs,  Iowa. 
Independence  Produce  Co.,  Independence. 
Independent  Produce  Co.,  1801  W.  3rd  St., 

Davenport. 

Iowa  City  Produce  Co.,  Market  & Gilbert 
Sts.,  Iowa  City. 

Iowa  Grain  & Produce  Co.,  Burlington. 
Carl  T.  Irish,  Montour. 

Jensen’s  Creamery  Co.,  Coon  Rapids. 

W.  E.  Keeney,  Clarinda. 

Wm.  H.  Lapp,  c|o  Ames  Produce  Co., 
Ames. 

A.  R.  Loomis  & Son,  Fort  Dodge. 

Lovett  & Davis  Prod.  Co.,  Manchester. 

S.  W.  Mahon,  Sigourney. 

Marshalltown  Produce  Co.,  213  Market 
St.,  Marshalltown. 

Merchants  Produce  Exchange,  Meservey. 
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J.  D.  Minium,  Clear  Lake. 

John  Morrell  & Co.,  Ottumwa. 

E.  G.  Morse,  Mason  City. 

Nagle  Bros.  Poultry  Co.,  Marcus. 

Pkfect  Produce  Co.,  Solon. 

Mt.  Pleasant.  Produce  Co.,  Mt.  Pleasant. 
J.  H.  Neil  Creamery  Co.,  Tama. 

Newton  Produce  Co.,  Newton. 

G.  W.  Nicholson  & Co.,  Grand  Tunction. 
Nickles  & Son,  Corydon. 

Northern  Iowa  Produce  Co.,  McGregor. 
W.  L.  Ogden  & Co.,  305  Pearl  St.,  Sioux 
City. 

W.  B.  Parrott  Co.,  Manning. 

Peterson  Bros.,  6th  Ave.  & River  Front, 
Clinton. 

Reisman  Co.,  Oskaloosa,  Iowa. 

W.  S.  Reister  & Son,  Washington. 

Fred  Reum  & Co.,  218  W.  Water  St., 
Decorah. 

H.  S.  Rhynsburger,  9th  Ave.,  E.,  Oska- 
loosa. 

J.  Russell,  Winfield. 

R.  D.  Smith,  Swea  City. 

St.  Ansgar  Produce  Co.,  St.  Ansgar. 
Scheidel  Produce  Co.,  Ossian. 

Shotwell  & Co.,  Des  Moines. 

J.  A.  Shannon  & Son,  Iowa  Falls. 
Sheldon  Produce  Co.,  Sheldon. 

J.  A.  Silver  & Co.,  Stockport. 

A.  P.  Sondergaard  & Co.,  Mason  City. 
Union  Produce  Co.,  Lorimor. 

E B.  Wade,  West  Liberty. 

Waverly  Produce  Co.,  Wavcrly. 

Wayne  F.  Waller,  Garner. 

Wescott  & Winks,  Sumner. 

Wilson  Shotwell  Co.,  Perry. 

R.  W.  Winsler,  Moravia. 

Woldum  Produce  Co.,  Decorah. 

# 

KANSAS 

M.  N.  Alexander  & Co.,  Fort  Scott. 
Beatrice  Creamery  Co.,  Topeka. 

The  Belle  Springs  Cry.  Co.,  Abilene. 

The  Blue  Valley  Packing  Co.,  Marys- 
• ville. 

J.  E.  Brewer,  Box  226,  Abilene. 

Coghill  Commission  Co.,  Iola. 

Concordia  Creamery  Co.,  Concordia. 
Ellsworth  Prod.  Co.,  Ellsworth. 

Farmers’  Produce  Co.,  Burlington. 

J.  F.  Grennan  Prod.  Co.,  Garnett. 

Hanna  Poultry  & Egg  Co.,  Goffs. 

H.  C.  Hoerman,  Linn. 

T.  Jensen  & Bros.,  Emporia. 

Kansas  Egg  & Poultry  Co.,  Hillsboro. 
Kansas  Ice  & Storage  Co.,  Salina. 

A.  S.  Kininmonth  & Co.,  Winfield. 
Latham  & Sons,  Ottawa. 

M.  McMahon,  Beattie. 

Merritt-  Schwier  Creamery  Co.,  Great 
Bend. 

The  Metz  Packing  Co.,  Concordia. 

Paden  & Thompson,  Lyons. 

Salina  Poultry  Co.,  Salina. 

Scantlin  Bros.,  Pratt. 

Seymour  Packing  Co.,  Topeka. 

Stewart  Poultry  Co.,  Valley  Falls. 

Topeka  Packing  Co.,  Topeka. 

A.  Trout,  Melvern. 

S.  C.  Walker  & Son  Pro.  Co.,  Smith  Cen- 

ter. 


KENTUCKY 

H.  G.  Ward  Produce  Co.,  Glasco. 

E.  Bowers  Co.,  Paducah. 

N.  F.  Brent,  Paris. 

Davidson  Bros.,  Inc.,  Glasgow. 

C.  G.  Gault  Prod.  Co.,  Maysville. 

S.  H.  Grinstead  Co.,  Lebanon. 

Harrodsburg  Ice  & Produce  Co.,  Harrods- 
burg. 

HaWkins,  Smith,  Toohey  & Co.,  Shelby- 
ville. 

S.  F.  Holcomb,  Murray.  Branches  at  Hol- 
low Rock,,  Tenn.,  and  Parsons,  Tenn. 

Hulen-Toops  Co.,  Bowling  Green. 

Maloney  Davidson  Co.,  128  E.  Jefferson, 
Louisville. 

Miller  Bros.  & Co.,  Owensboro. 

Geo.  P.  Taylor  Co.,  Burnside. 

Alva  West,  Mgr.  Star  Produce  Co.-,  Mays- 
ville. 

J.  P.  Wright,  Salt  Lick. 

H.  Wilson  & Co.,  Fordsville. 

Harvey  J.  Zwicker,  Gen.  Mgr.  Frank  Fehr 
Cold  Storage  Co.,  Louisville. 

LOUISIANA 

Goodman  & Beer  Co.,  Inc.,  400  Paydras 
St.,  New  Orleans. 

A.  S.  Kottwitz  & Co.,  443  S.  Peters  St., 
New  Orleans. 

Jos.  Lala  & Co.,  534  French  Mkt.,  New 
Orleans. 

Jos.  Samuel  ' Co.,  Inc,  327  Paydras  St., 
New  Orleans. 

Southland  Produce  Co.,  505  Travis  St., 
Shreveport. 


MARYLAND 

Blatter  Bros.,  119  W.  Pratt  St.,  Baltimore. 

Henderson.  Linthicum  & Co.,  3 E.  Cam- 
den St.,  Baltimore. 

E.  E.  Hurlburt,  3 Emerson  Tower  Bldg., 
Baltimore. 

Arthur  Medwedeff,  308  Law  Building, 
Baltimore. 

John  Poehlman  & Sons,  405  N.  Washing- 
ton St.,  Baltimore. 

Robins  & Co.,  112  South  St.,  Baltimore. 

Joseph  Smelkinson,  139  W.  Camden  St., 
Baltimore. 

Dixon  R.  Smith  & Co.,  217  Hanover  St., 
Baltimore. 

Stevens  Bros.,  226  Charles  St.,  Baltimore. 

MASSACHUSETTS 

Cambridge  Poultry  Co.,  Cambridge. 

James  L.  Humphrey,  Jr.,  New  Bedford. 

Genery  Stevens  Co.,  Worcester. 

Boston 

Adams,  Chapman  Co.,  37  N.  Market  St. 

Alley  Green  & Pipe  Co.,  3 and  4 N.  Mar- 
ket St. 

S.  K.  Ames,  168  Milk  St. 

I.  H.  Ballou  & Co.,  75  S.  Market  St. 

Bartlett  Varney  & Co.,  21  N.  Market  St. 

Batchelder  & Snyder  Co.,  49  Blackstone 
Street. 


Bolton  & Hicks,  21  Merchants  Row. 

Borst  Pierce  Co.,  9 Blackstone  St. 

Alton  E.  Briggs,  Faneuil  Hall  Market. 
Bryant  & Ordway  Co.,  1 §o.  Side  Faneuil 
Hall  Market. 

S.  L Burr  & Co.,  74  So.  Market  St. 
Chamberlain  & Co.,  Inc.,  25  S.  Market  St. 
Chapin  & Adams  Co.,  35  S.  Market  St. 
Harold  E.  Corson,  Faneuil  Hall  Marlcet, 

Fruit  & Products  Exchange. 

C.  R.  Corwin  Co.,  Faneuil  Hall  Market. 
Craig  Hapgood  Co.,  Inc,  39  S.  Market  St. 
Arthur  E.  Dorr  & Co.,  12  North  St. 
Eastern  Butter  Co.,  15  John  St. 

Eastern  Poultry  & Egg  Co.,  77  Fulton  St 

J.  R.  Ellis  & Son,  50  S.  Market  St. 

G.  A.  Fales  Co.,  25  N.  Market  St.  # 
John  H.  Farnum  & Son,  65  Clinton  St. 
Fowle,  Hibbard  Co.,  176  State  St.. 
Goldsmith-Stock  well  Co.,  27  S.  Market 

Street 

Green  & Co.,  80  S.  Market  St. 

Wm.  J.  Haire  Co.,  30  S.  Market  St. 

Hilton  & Aldrich  Co.,  40  S.  Market  St. 
Ralph  H.  Hosmer,  10-16  Faneuil  Hall  Mkt. 

H.  A.  Hovey  & Co.,  30  Faneuil  Hall  Mkt. 
Hyde-Wheeler  Co.,  39-41  Commercial  St. 
The  H.  J.  Keith  Co.,  72  S.  Market  St. 

J.  F.  Kimball  Co.,  31  N.  Market  St. 

Lam  son  & Co.,  13  Blackstone  St. 

G.  M.  D.  Legg  Co.,  33  S.  Market  St. 

Lewis,  M ears  Co.,  33  S.  Market  St. 

A.  & O.  W.  Mead  & Co.,  35  N.  Market  St. 

A.  E.  Mills  & Son,  27  Commercial  St. 
Chas.  E.  Mills,  19  Boston  Fruit  & Produce 

Exchange. 

Patch  & Roberts,  17  N.  Market  St. 

P.  F.  Quinn,  31-33  Merchants  Row. 

Radlo  Bros.  Co.,  21-23  S.  Market  St. 

L.  A.  Rogers  Co.,  70  S.  Market  St. 

B.  Rutstein  & Sons  Co.,  105  Fulton  St. 

R.  W.  Sawtelle,  16  Boston  Fruit  & Pro. 

Ex. 

Smiley  Bros., -5  Blackstone  St. 

A.  M.  Smith  & Co.,  31  Commercial  St. 
Standard  Poultry  & Egg  Co.,  37  Fulton  St 
Chas.  H.  Stone  & Co.,  61  Chatham  St.  . 
Thorndike  & Gerrish  Co.,  19  N.  Market 
Street. 

Titman  Egg  Co.  of  Massachusetts. 

A.  Valente  & Co. 

T.  H.  Wheeler  Co. 

E.  E.  Wilson  Co.,  7 Blackstone  St. 

W.  F.  Wyman  & Co.,  4 Faneuil  Hall  Mkt. 

MICHIGAN 

Cadillac  Produce  Co.,  Cadillac. 

The  N.  A.  Hoban  Co.,  114-116  W.  1st  Ave., 
Flint. 

Hugh  M.  Hurd,  Eaton  Rapids. 

Ionia  Egg  & Poultry  Co.,  Ionia. 

Kent  Storage  Co.,  Grand  Rapids. 

Robt.  Park,  Caro. 

J.  T.  Ridley,  Greenville. 

Williamson  Bros.,  Tecum seh. 

% 

Detroit 

Alderson-Huard  Co.,  480  Riopelle  St. 
American  Butter  & Cheese  Co.,  480  How- 
ard Ave. 
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Clarence  J.  Chandler,  1640  Penobscot 
Bldg. 

Geo.  L.  Collins  & Co.,  30  Market  St. 
Detroit  Beef  <9d.,  1903  Adelaide  St. 

Geo.  R.  Eldridge  Co.,  2656  Eighteenth  St.  * 
Faltis  Poultry  Market,  54  W.  Elizabeth 
Street. 

Gessner  Produce  Co.,  Eastern  Market. 
Harris  & Throop,  777  Michigan  Ave. 

J.  W.  Keys  Comm.  Co.,  2478  Riopelle  St. 

C.  H.  La  hue  & Co.,  Eastern  Market. 

F.  J.  Schaffer  & Co.,  1462  E.  High  St. 
Schiller  Butter  & Egg  Co.,  654  Jos 
Campau. 

Smith  Poultry  & Egg  Co.,  26  Western 
Market. 

A.  F.  Thibodeau  & Co.,  492  Howard  Ave. 
Toner  Commission  Co.,  480  Riopelle  St. 

% MINNESOTA 

Backman  Produce  Co.,  Waterville. 

Benson  Produce  Co.,  Benson. 
Bbidgeman-Russell  Co.,  Duluth. 

Central  Minn.  Produce  Co.,  Willmar. 

E.  B.  Davis  & Co.,  Spring  Valley.  ( 

Duluth  Creamery  & Prod.  Co.,  7th  Ave, 

W.  & R.  R.  St.,  Duluth. 

Julia  M.  Fink,  Librarian,  Faribault. 
Seymour  L.  Fosse,  Lanesboro. 

Hutchinson  Produce  Co.,  Hutchinson. 
Johnson  Produce  Co.,  Cokato. 

F.  J.  Kasper  Co.,  310-312  N.  Cedar  St., 
Owatonna. 

Le  Roy  Produce  Co.,  Le  Roy. 

Levine  Bros.,  Duluth. 

Litchfield  Produce  Co.,  Litchfield. 

John  Lynard,  Owatonna. 

F.  C.  Marpe,  Secy.,  Southern  Minnesota 
Egg,  Butter  & Poultry  Assn.;  Albert 
Lea. 

H.  M.  Noack  & Sons,  Arlington. 

No.  American  Cry.  Co.,  Alexandria. 
Northern  Cold  Stg.  & Whse.  Co.,  Duluth. 
Peterson  Biddick  Co.,  Wadena. 

Joseph  J.  Schatz,  Montgomery. 

J.  W.  Sill,  Belgrade. 

Steube  Bros.,  118  N.  Main  St.,  New  Ulm. 
Stork  Bros.,  New  Ulm. 

Sunde  & Romine,  New  Richland. 

Geo.  D.  Tracy,  Tracy. 

Williams  Produce  Co.,  Fergus  Falls. 
Worthington  Creamery  & Prod.  Co., 
Worthington. 

Minneapolis  and  St.  Paul 

Boyd  & Hilbert,  22  Central  Mkt. 

R:  E.  Cobb  Co.,  St.  Paul. 

Jacob  E.  Decker  & Son,  513  Third  Ave.  N. 
De  Soto  Cry.  & Prod.  Co. 

Edwards  Bros.,  119  Sixth  St. 

Fairfax  Produce  Co.,  420  N.  Third  Ave. 

J.  H.  Kersten  & Co.,  204  Market  State 
Bank  Bldg. 

Kungelhutz  & Martinson,  121  N.  6th  St. 
Meagher  & Parsons,  5th  St.  North. 

Ross  C.  Morford,  Market  State  Bank  Bldg 
Northern  Produce  Co.,  St.  Paul. 

J.  W.  Perrin  & Son,  29  Central  Market. 
Samels  Bros.  Co.,  Minneapolis. 

J.  W.  Sharpe,  Minneapolis. 

Tilden  Prod.  Co.,  St.  Paul. 

MISSISSIPPI 

Rex  Produce  Co.,  Myrtle. 

MISSOURI 

Blattner  Bros.  Merc.  Co.,  Wellsville. 

A.  F.  Brockman,  Concordia. 

Browning  Farmers  Club,  Browning. 

W.  L.  Davenport  Co.,  219  N.  Jefferson  St., 
Mexico.  * 

A.  B.  Drescher,  Hannibal. 

J.  H.  Dunn,  Meadville. 

W.  C.  Ellis.  Mountain  Grove. 

Goodwin  & Jean.  Jackson. 

R.  F.  Griffith,  Fulton. 


Henderson’s  Produce  Co.,  Monroe  City. 

J.  V.  Kesterson,  Odessa. 

Kuhne  Bros.  Merc.  Co.,  Troy. 

W.  D.  Law,  Springfield. 

D.  N.  Lightfoot  & Son,  Springfield. 
Lindley- Buster  Prod.  Co.,  Inc.,  Bucklin. 
Macon  Produce  Co.,  Macon. 

W.  B.  McLain  & Son,  Higginsville. 

J.  H.  Mikel  Bro.  & Co.,  South  Gifford. 

C.  S.  Miller  Produce  Co.,  Neosho. 
Missouri  Egg  & Poultry  Co.,  Box  164, 
Sedalia. 

E.  Olin  & Son,  112  E.  Lexington  St.,  In- 

dependence, Missouri. 

Ralls  County  Mercantile  Co.,  Center. 

S.  D.  Rardin,  Jr.  & Co.,  Ridgeway. 

J.  I.  Reed  & Son,  Bolivar. 

C.  L.  Rhodes  Prod.  Co.,  Springfield. 

E.  F.  Roberts,  Queen  City. 

A.  W.  Vanderford,  Clinton. 

A.  B.  Wilkerson,  Aurora. 

Willow  Springs  Crmy.  Co.,  Willow  Sprgs. 

St.  Louis 

American  Egg  & Poultry  Co.,  501  N.  3rd 
St. 

H.  B.  Beaty,  408  Franklin  Ave. 

H.  H.  Bergmann,  Secy.,  Missouri  Egg  & 
Poultry  Shippers’  Assn.,  133  N.  Thin. 
St. 

Bohn-Lenartz  Com.  Co.,  714  N.  4th  St. 

Hy  Bomze,  817  N.  Third  St. 

Henry  Broeder’s  Sons  Com.  Co.,  813  N. 
Third  St. 

E.  J.  Cramer  Commission  Co.,  709  N.  3rd 
St. 

Dickson  & Sons,  837  N.  Third  St. 
Donnerberg  & Co.,  507  Wash  St. 

A.  A.  Easton  Co.,  Inc.,  931  N.  Broadway. 
Enterprise  Commission  Co.,  925-927  N. 

Broadway. 

Bruno  Franz  Sons,  919  N.  Broadway. 
Oscar  B.  Franz  Com.  Co.,  417  Morgan  St. 
Walter  B.  Franz  & Co.,  810  N.  Fourth  St. 
John  Frey  & Co.,  420  Wash  St. 

Frisco  Commission  Co.,  800  N.  Fourth  St. 
Greenlee  Products  Co.,  Lewis  & O’Fallon 
Sts. 

R.  Hartmann  Produce  Co.,  14  S.  2nd  St. 
Fred  Heger,  419  S.  Franklin  Ave. 

The  Hickel  Co.,  1018  N.  Broadway. 
Hilmer  Commission  Co.,  822  N.  Third  St. 
Hofmann  Bros.  Produce  Co.,  700  N.  2nd 
St. 

H.  W.  Kuehaus,  419  Franklin  Ave. 

B.  Landauer,  907  N.  Fourth  St. 

Lopato  Bierman  Com.  Co.,  811  N.  Third 
St. 

E.  L.  Lynch  Poultry  Co.,  807  N.  4th  St. 
Chas.  P.  Mann  & Co.,  713  N.  3rd  St. 
Arnold  Matter  Com.  Co.,  704  N.  4th  St. 

E.  B.  McKee  Commission  Co.,  717  N.  3rd 
St. 

McLain-Alcorn  Com.  Co.,  701  N.  3rd  St. 
Meyer  Bros.  Commission  Co.,  816  N.  3rd 
St. 

Niemeyer-Buch  mueller  Com.  Co.,  816  N. 
3rd  St. 

Frank  J.  Oechner,  1109  N.  Third  St. 
Progressive  Commission  Co.,  803  N.  3rd 
St. 

J.  W.  Ragland  Commission  Co.,  415  Wash. 
St. 

A.  A.  Rehbein,  220  Market  St. 

Geo.  F.  Ricker  & Co.,  716  N.  2nd  St. 

A.  M.  Robinson  & Co.,  714  N.  3rd  St. 

St.  Louis  Butter  Co.,  821  N.  Third  St. 
Scheitlin  & Hoffman,  820  N.  Third  St. 

L.  J.  Schulte  Com.  Co.,  824  N.  Third  St. 
Schumacher  Commission  Co.,  700  N.  3rd 
St. 

Uhrig  Bros.,  812  N.  Fourth  St. 

Burt  Woodson  Com.  Co.,  933  N.  Broadway. 
Dave  Wurth  Commission  Co.,  809  N.  3rd 
St. 

Geo.  Wurth  Com.  Co..  710  N.  Third  St. 

| Zellf.  Bros.  Prov.  & Com.  Co.,  702  N.  3rd 

St.  . . 


Kansas  City 

Aaron  Poultry  & Egg  Co. 

J.  M.  Adams,  319  Produce  Exchange  Bldg. 

C.  J.  Aus,  211  Produce  Exchange  Bldg. 

A.  W.  Bear  Com.  Co.,  117  E.  Fourth  St. 

Ralph  Hurst  & Co.,  115  E.  Fourth  St. 

S.  J.  Hurst,  515  Grand  Ave. 

Meriden  Creamery  Co.,  21st  and  Central 
Sts. 

J.  W.  Reynolds,  Prod.  Exchange  Bldg. 

Carl  C.  Stentz,  203  Produce  Exchange 
Bldg. 

Spencer  Produce  Co.,  14  West  4th  St. 

MONTANA 

Henningsen  Produce  Co.,  Butte. 

NEBRASKA 

Alma  Produce  Co.,  Alma. 

Henningsen  Prod.  Co.,  Superior. 

C.  Mozer,  Box  495,  Lincoln. 

Nelson  Bros.  Poultry  Co.,  Lincoln. 

Norfolk  Poultry  Co.,  403  N.  3rd  St.,  Nor- 
folk. 

Thomassen  Produce  Co.,  Humphrey. 

Wahoo  Produce  Co.,  301  East  5th  St., 
Wahoo. 

York  Produce  Co.,  York. 

Omaha 

Geo.  E.  Clark,  1327  W.  O.  W.  Bldg. 

Fairmont  Cry.  Co.,  12th  & Jones  Sts. 

The  Jerpe  Commission  Co.,  422  11th  St. 

Kirschbraun  & Sons,  Inc.,  9th  and  Dodge 
Sts. 

Omaha  Cold  Storage  Co. 

NEW  JERSEY 

Ammon  & Person,  4th  and  Henderson  Sts. 
Jersey  City. 

M.  Augenblick  & Bro.,  16  Commerce  St., 
Newark. 

C.  E.  Barker  & Co.,  38  Commerce  St.,  New- 
ark. 

Robt.  L.  Beyer,  1915  Atlantic  Ave.,  Atlantic 
City. 

Columbia  Cheese  Co.,  85  Comrrferce  St., 
Newark. 

Debow  & Co.,-  32  Commerce  St.,  Newark. 

Barnett  Gabriel,  c|o  Great  Atlantic  & Pa- 
cific Tea  Co.,  Jersey  City. 

Guaranty  Egg  Corporation,  108  Sylvan 
Ave.,  Newark. 

Gerhard  & Pagels,  218  N.  Willow  St., 
Trenton. 

Gude  & Cole,  Inc.,  102  Mulberry  St.,  New- 
ark. 

Adam  Hebeler  & Co.,  46  Commerce  St.. 
Newark. 

Gus  Ludwig,  c|o  Great  A.  & P.  Tea  Co., 
Jersey  City. 

Wilkinson,  Gaddis  & *Co.,  85  Parkhurst 
Newark. 

NEW  YORK 

Davis  & Pelton,  152  Baldwin  St.,  Elmira. 

Samuel  C.  Duff  & Son  Co.,  1119  E.  Fay- 
ette St.,  Syracuse. 

The  Lawlor  & Cavanaugh  Co.,  Troy. 

Jos.  A.  Minst,  359  Broadway,  Albany. 

Edward  D.  Vinal,  202  North  West  St.. 
Syracuse. 

Wm.  S.  Riley  Co.,  Scott  Place,  Rochester. 

W.  J.  Skillicorn,  Albany. 

Whitney  & Emery,  113  Ardmore  St.,  Roch- 
ester. 

Buffalo 

Bredenberg  Bros.,  96  W.  Market  St. 

Buffalo  Butterine  Co.,  171  Perry  St. 

Raymond  S.  Clum,  101  Columbia  St. 

Jacob  Dold  Packing  Co.,  745  William  St. 

The  Fairmont  Creamery  Co. 

Goldstein  & Lippman,  165  Scott. 

Hickman  & Coward,  150  Michigan  Ave. 

F.  W.  Jehle,  155  Washington  Mkt. 

Chas.  E.  Roesch,  10  Broadway  Mkt. 
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Satuloff  Bros.,  145  Michigan  St. 

F.  F.  Stone,  98  W.  Market  St. 

Walter  A.  Tuttle,  55-57  E.  Market  St. 

J.  M.  Wattles  & Son,  152  Michigan  St. 
Frank  E.  Wattles  & Bro. 

Wax  & Sugarman,  159  Michigan  St. 

Wm.  C.  Will,  163  Scott  St. 

Will  & Zaepfel,  59  E.  Market  St. 

New  York  City 

C F.  Adams  & Co.,  13  Harrison  St. 

Albert  & Gerber,  315  Greenwich  St. 

E S.  Alpaugh  & Co.,  18  Bloomfield  St. 
Harry  Atlas,  360  Greenwich  St. 

Armstrong  & Hesse,  330  Greenwich  St. 
Juan  A.  Babcock,  168  Duane  St. 

E R.  Balzer,  220  Greenwich  St. 

F.  C.  Barger  & Co.,  158  Franklin  St. 

H.  Behrman  & Sons,  366  Washington  St. 
Berman  & Baedecker,  Inc.,  28  Thirteenth 

Ave. 

Nathan  Blackman,  362  Greenwich  St. 
Daniel  P.  Boehm,  Inc.,  331  Washington  St. 
John  H.  Borger  & Co.,  134  Reade  St. 

C.  M.  Britten,  22  Harrison  St. 

Geo.  G.  Brown,  W.  Washington  Mkt. 

S.  S.  Brown  Co.,  43  Jay  St. 

Brown  & Root  Co.,  165  Reade  St. 

Bryan  Duvall  Co.,  Inc.,  105  Hudson  St. 

C.  T.  Bullard  & Co.,  171  Duane  St. 

Butts  & Miller  Co.,  325  Washington  St. 
Central  Grocery  Co.,  150  Reade  St. 
Chelsea  Live  Poultry  Co.,  39  Loew  Ave. 
Chas.  Collins  Co.,  1 13th  Ave. 

Colonial  Butter  & Egg  Co.,  Greenwich  St. 
George  Cook,  Jr.,  329  Washington  St. 

F.  M.  Coughlan  & Son,  172  Duane  St. 
Geo.  E.  Cutler,  331  Greenwich  St. 

Andrew  Davey,  Inc.,  5 E.  134th  St. 

Charles  Deutsch,  319  Greenwich  St. 

De  Winter  & Stewart,  Inc.,  321  Washing- 
. ton  St. 

Droste  & Snyder,  177  Duane  St. 

Du  Mond  & Felten,  Inc,  325  Washington 
St. 

N.  Durham  & Sons,  313  Washington  St. 
Lewis  Ebert  & Sons,  151  Reade  St. 

Egbert  & Case,  11  Jay  St. 

W.  W.  Elzea,  Inc..  327  Washington  St. 
The  Engel  Co.,  123  Barclay  St. 

Enyard  & Godley,  Inc.,  171  Duane  St. 
Farmers  Commission  House,  27  Harrison 
St 

Ficken,  Coffin  & Co.,  168  Duane  St. 
Fitch.  Cornell  & Co.,  16-18  Jay  St. 
Samuel  Fleck  & Co.,  Inc.,  48  Bloomfield 
St. 

Julius  Fleischl,  514  Westchester  Ave. 

J.  C.  Ford  & Co.,  Inc.,  368  Greenwich  St. 
Fox  River  Butter  Co.,  78  Hudson  St. 

I.  Fox  Sons,  Inc.,  194  Green  Place,  Brook- 

lyn, N.  Y. 

Sol.  Frankel,  W.  Washington  Mkt. 

J.  Gewirtz.  303  E.  4th  St. 

Gottfried- Marsh  all  Co.,  142J4  Reade  St. 

A.  Grossman  n & Co.,  153  Reade  St. 

Gude  Bros..  Kieffer  Co.,  21  Jay  St. 

H.  Hagen  & Co.,  81  N.  Moore  St. 

Hance  Bros.  Co.,  W.  Washington  Mkt. 

W.  H.  Henneberger,  Inc.,  329  Greenwich 
* St. 

Joseph  J.  Herold,  17  Harrison  St. 

George  F.  Hinrichs,  Inc,  341  Washington 
St. 

Wm.  J.  Hinrichs,  423  W.  14th  St. 

Hodupp  Evans  Company,  Inc.,  7 Harrison 
St. 

Wm.  G.  Holi.rock,  359  Greenwich  St. 

Ad.  Honigsberg  & Co..  300  Greenwich  St. 
Chas.  B.  Hovey,  W.  Washington  Mkt. 
Jewell  Bros.,  W.  Washington  Mkt. 

Jewell  Koenig  & Co.,  W.  Washington  Mkt. 
T.  W Johnson.  361  Washington  St. 

Hugo  Joseph y & Sons.  448  West  14th  St. 
Benj.  Kalmanson.  310  Greenwich  St. 
Kassel  Poultry  Co.,  W.  Washington  Mkt. 
J.  J.  Kilcoyne  Co..  Inc.,  148  Reade  St. 

J.  M.  Klein,  329  Washington  St. 

Kossar  & Co.,  W.  Washington  Mkt. 


Christian  H.  Koster,  863  Washington  St. 
Kurtin  & Kurtin,  305  Greenwich  St. 
Lambly  & Alpaugh,  18  Harrison  St. 

Lass  & Cohen,  450  W.  14th  St. 

Gustav  F.  Lawrence,  6 Harrison  St. 
Lewis  Mears  Co.,  127  Reade  St. 

Frederick  F.  Lowenfels,  348  Greenwich  St. 
W.  B.  Lunn’s  Sons,  304  Greenwich  St, 

W.  H.  Mapes,  137  Reade  St. 

Thos.  J.  May  Co. 

Frank  A.  McGrail  Co.,  Inc.,  139  Reade  St. 
C.  F.  McGuire,  13  Harrison  St. 

A.  E.  McMulkin,  201  Franklin  St. 

Chas.  P.  Mecabe  & Son.  17  Jay  St. , 
Samuel  Mierfeld,  3 Harrison  St. 

J.  W.  Meloney  Co.,  Inc.,  339  Greenwich  St. 
Alex  Mersel,  191  Duane  St. 

Mottus  Bros.,  W.  Washington  Market. 

Sam  Nagle,  W.  Washington  Market. 

J.  Narzisenfeld.  24-26  Harrison  St. 

J.  Neugeboren  & Sons,  19  Harrison  St. 
New  York  Butter  Packing  Co.,  171  Duane 
St. 

Jas.  N.  Norris,  W.  Washington  Mkt. 

Fred  D.  Oetjen,  339  Washington  St. 

B.  W.  Otis  & Co.,  W.  Washington  Mkt. 

A.  Paul,  Jr.,  & Co.,  West  Washington  Mkt. 
Wm.  Wallis  Pearson,  45  Grace  St. 

H.  T.  Pond  Co.,  361  Washington  St. 

C.  L.  Poole  & Co..  15  Harrison  St. 

I.  C.  Popper,  171  Duane  St. 

S.  A.  Rausch,  334  Greenwich  St. 

W.  E.  Read  Co.,  Inc.,  360  Washington  St. 

G.  M.  Rittenhousk  & Co.,  23  Jay  St. 

S-  Rosenfeld  Co.,  197  Duane  St. 

Harry  Rosenstein,  Inc.,  W.  Washington 
Market.  / 

M.  Roth  & Co.,  185  Duane  St. 

Thos.  H.  Roulston,  101  Ninth  St.,  Brook- 
lyn. 

John  H.  Rusch,  188  Duane  St. 

Saal  Brothers,  181  Duane  St. 

Chester  E.  Saxton  Co.,  Inc.,  11  Harrison 
St,  N.  Y.  C. 

John  Scholl  & Bro.,  147  Reade  St. 

C.  Schultz,  Jnc.,  32  Jay  St. 

Louis  J.  Schwab,  W.  Washington  Mkt. 
Nathan  Schweitzer  Co.,  409  W.  14th  St. 
Seckel  & Kiernan,  361  Greenwich  St. 

R.  B.  Shimer  & Co.,  332  Washington  St. 

A.  Silz,  416  W.  14th  St. 

Steers  & Menke,  West  Washington  Mkt. 

H.  E.  Stout  Co.,  317  Washington  St. 

J.  D.  Stout  & Co.,  19  Jay  St. 

Joseph  Sultan,  148  Reade  St. 

George  Trachtenberg,  360  Greenwich  St. 

B.  Titman  Co.,  94  N.  Moore  St. 

Chas.  Trautmann  Co..  28  Division  St., 
Jamaica,  L.  I. 

Trelease  & Underhill,  333  Greenwich  St. 
W.  Harry  Ullman  & Bro.,  216  Franklin 
St. 

Edward  M.  Vosburgh,  133  Reade  St. 

S.  & W.  Waldbaum,  140  Reade  St. 
Charles  Werner,  35  Loew  Ave. 

Samuel  Werner:  W.  Washington  Mkt. 
Western  Commission  Co.,  West  Washing- 
ton Market. 

D.  W.  Whitmore  & Co..  10  Harrison  St. 
Wiesenfeld  & Oshinsky,  40  Harrison  St., 

N.  Y.  C. 

J.  W.  Williams.  W.  Washington  Mkt. 
Hyman  Wittner,  318  Greenwich  St. 
Wright  & Winsor,  12  Harrison  St. 

Zenith  Butter  & Egg  Co . 170  Duane  St. 
Zimmer  & Dunkak.  173  Duane  St. 

NEW  ZEALAND 
R.  L.  Woodhouse  & Co.,  Ferry  Bldgs., 
Auckland. 

NORTH  DAKOTA 

Bridgeman-Russell  Co..  Grand  Forks. 
Mandan  Cry.  & Produce  Co.,  Mandan. 

OHIO 

Athens  Poultry  & Produce  Co..  Athens. 
Bemisderfer  Co.,  31  E.  Market  St.,  Tiffin. 
Byron  L.  Bond.  Edon. 

The  Brownell  Sons  Co„  123  E.  Spring  St., 

Columbus. 


O.  I.  Clevenger,  198  Prospect  St.,  Marion. 
Coe  Brothers,  Albany. 

Elmore  Produce  Co.,  Elmore. 

Fostoria  Creamery  Co.,  404  S.  Union  St., 
Fostoria. 

Chas  C.  From  field,  1101  E.  Main  St.,  Van 
Wert. 

The  Gray  & White  Co.,  Tiffin. 

Greenfield  Packing  Co.,  Greenfield. 

Griffis  Produce  Co.,  Delphos. 

W.  T.  Harris  & Son,  Kenton. 

Wm.  Hertel,  Jr.,  Van  Wert. 

Hicksville  Produce  Co.,  Hicksville. 

H.  B.  Hole,  Greenville. 

T.  J.  Kissell,  Columbus  Grove. 

H.  Little  & Sons,  434  S.  Fifth  St.,  Upper 
Sandusky. 

Lucas  Produce  Co.,  Leipsic. 

W.  M.  McElroy,  Manchester. 

Malkin  Creamery  Co.,  224  W.  Boardman 
St.,  Youngstown. 

Miller  Bros.  Co.,  Fremont. 

J.  E.  Parker  Co.,  Eaton. 

J.  E.  Roads,  N.  West  St.,  Hillsboro. 

Rock  Island  Butter  Co.,  Toledo. 

Homer  C.  Smith,  Centerbury. 

Storer  Bros.  Co.,  Ada. 

A.  L.  Stout.  West  Mansfield. 

White  Mountain  Creamery  Co.,  New 
Bremen. 

Cincinnati 

Fred  H.  Blome,  Jr.,  c|o  Blome-Dreifus  Co., 
4149  Forest  Ave. 

C.  Eberle  Sons  Co.,  Cor.  6th,  Plum  and 
George  Sts. 

Flataw  Riley  Co..  42  Walnut  St. 

Goyert  & Vogel  Egg  & Pty.  Co.,  49  Wal- 
nut St. 

B.  L.  Humbert.  21  Masonic  Temple. 

JohN  V.  Kisker  & Co.,  11  Mam  St. 

A.  F.  Kolb,  134  W.  Court  Si. 

Lett  & Co.,  48  Walnut  St. 

The  Peters  Poultry  Co , 104  W.  Court  St. 
David  Rinisberg  & Co , 38  Walnut  St. 
Simmons  & Norris,  3-9  W.  Water  St. 

E.  B.  Wright  & Son,  19  Walnut  St. 

Cleveland 

The  Arnold  Creamery  Co.,  701  Woodland 
Ave. 

The  Brandt  Co.,  Sheriff  St.  Market. 
Brookhart  Poultry  Co.,  754  Broadway. 
The  Brundage  Co.,  606  Broadway. 

The  Chapman  Co.,  575  Broadway. 

Cottage  Creamery  Co.,  505  Woodland  Ave. 

G.  O.  Davis,  735  Central. 

The  A.  R.  Duncan.  Jr.,  Co. 

Fisher  Bros.  Co.,  2323  Lakeside  Ave. 
Liberty  Poultry  Co. 

Joseph  Lichtle  & Co , 676  Broadway. 

W.  H.  Mann  & Co.,  653  Broadway. 

D.  Martin  Co.,  630  Broadway. 

Joseph  N.  Pierson,  822  Broadway. 

E.  H.  Putt  & Son  Poultry  Co.,  Sheriff, 
St.  Market. 

Telling-Belle  Vernon  Co.,  7100  Clark 
Ave. 

OKLAHOMA 

H.  Bradbury,  Shattuck. 

Farmers'  Produce  Co.,  C.  O.  Smith,  Mgr., 
Anadarko. 

Chickasha  Hide  & Produce  Co.,  205  S. 

Second  St.,  Chickasha,  Okla. 

Choctaw  Produce  Co.,  Hugo. 

J.  M.  Patton,  c|o  Lawton  Poultry  Co.. 
Lawton. 

Farmers'  Produce  Co..  Clinton,  Okla. 
Guthrie  Produce  Co.,  Guthrie. 

Madill  Produce  Co.,  Mad  ill. 

McCoy  Produce  Co.,  Westville. 

Oklahoma  Hide  & Produce  Co.,  Altus. 

W.  D.  Wright  Produce  Co..  Oklahoma 
City. 

OREGON 

Estes-Dixon  Co.,  105  Front  St..  Portland. 
Pacific  Cooperative  Poultry  Producers, 
Portland. 
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PENNSYLVANIA 

The  W.  M.  Brown  Brokerage  Co.,  233 
Jenkins  Arcade,  Pittsburgh. 

W.  J.  Craig,  1716  Penn  Ave.  Pittsburgh. 
Egermann  Commission  Co.,  2123  Penn 
Ave.,  Pittsburgh. 

Fisher  Bros.  Co.,  1130  Franklin  St.,  N.  S., 
Pittsburgh,  Pa. 

Iron  City  Produce  Co.,  Inc.,  56-60  Twenty- 
first  St.,  Pittsburgh. 

Clarence  C.  Lee,  726  Tenth  St.,  Oakmont. 
W.  S.  Lee  & Son,  1300  7th  Ave.,  Altoona. 
A.  B.  Marcus,  48  Eighteenth  St.,  Pitts- 
burgh. 

McCann  & Co.,  413  Market  St.,  Pittsburgh. 

G.  A.  Samuels,  109  Water  St.,  Pittsburgh. 
David  Spruks  Co.,  Spruce  and  Franklin, 

Scranton. 

Taylor  Food  Products  Co.,  New  Castle. 
Tech  Food  Products  Co.,  Wainwright  Cold 
Storage,  3340  Liberty  St.,  Pittsburgh. 

Philadelphia 

Harold  R.  Aiken,  128  N.  Delaware  Ave. 
The  American  Stores  Co.,  412  Noble  St 
Aetna  Butter  Co.,  204  Callowhill  St 
Almar  Stores  Co.,  919  N.  Front  St 
Beyer  & Co.,  Inc.,  235  Callowhill  St 
Bickel  & Miller,  322  S.  Front  St. 

A.  F.  Bickley  & Son,  520  N.  Second  St. 
Bossler  & Company,  7 S.  Water  St. 

R.  A.  Bowers  Co.,  9-11  N.  Water  St 
P.  F.  Brown  & Co.,  43  S.  Front  St 

S.  Walter  Brown,  33  S.  Front  St. 

H.  L.  Burton,  7 S.  Front  St. 

Chabrow  Bros.,  24  S.  Front  St. 

Crawford  & Lehman,  31  S.  Water  St. 
Samuel  S.  Daniels,  Sec'y,  Philadelphia 

Pro.  Exch.,  Philadelphia,  Pa. 

C.  M.  Drake  & Co.,  19  S.  Water  St. 

Edson  Bros.,  110-112  Dock  St. 

T.  T.  Ellis  & Son,  24-26  S.  Water  St. 

J.  G.  Haldeman  & Bro.,  2918  Market  St. 
A.  R.  Heisey,  Second  and  Callowhill  Sts. 

C.  G.  Heyd  & Co.,  25  S.  Water  St. 

John  J.  Hitschler  & Son,  1221  South  St. 
John  Jamison  Co.,  3 and  5 South  Water  St. 
Bertram  L.  Kimball,  19  S.  Water  St 
John  J.  McDonald  Co.,  13  S.  Water  St. 
Nathan  L.  Medwedeff,  33  S.  Front  St. 
Charles  J.  Meier,  10  N.  Dearborn  Ave. 

J.  M.  Morris  Co.,  202  S.  Second  St. 

John  S.  Morris  & Co.,  27  S.  Water  St. 
Nice  & Sc  hreiber  Co.,  11  S.  Water  St. 
Parsons  & Bro.,  224  Callowhill  St. 

Geo.  Rice  & Co.,  409  New  Market  St. 
Kisser  Bros.  Co.,  214  Callowhill  St. 

J.  K.  Shultz  & Co.,  36  S.  Water  St. 

P.  E.  Sharpless  Co..  813  N.  11th  St. 
Sheaffer  & Marvel,  106  N.  Delaware  Ave. 
Wm.  Smith  Co.,  14  S.  Water  St. 

E.  S.  Stackhouse  & Co.,  17  S.  Water  St. 
Stephen  Thurber,  118  Water  St. 

A.  Wachs,  44  S.  Water  St. 

J.  D.  Weiss,  318  S.  Front  St. 

M.  Wildstein,  631  N.  Second  St. 

J.  P.  Wilson,  116  Dock  St. 

RHODE  ISLAND 

W.  W.  Aldrich,  Providence. 

Cooper  & Sisson,  Box  1176,  Providence. 
Roy  W.  Pierce,  215  Canal  St.,  Providence. 

F.  W.  Whipple  & Co.,  99  Canal  St.,  Prov- 

idence. 

SOUTH  DAKOTA 

Brookings  Produce  Co.,  Brookings. 

W.  H.  Buck  & Co.,  Madison. 

Clark  Co-Operative  Creamery  Co.,  Clark. 
Mitchell  Produce  Co.,  Mitchell. 

Salem  Produce  Co.,  Salem. 

Thomas  & Hoard,  Centerville. 

Wenk  Bros.  Madison. 

Wist  & Sons,  Webster. 

TENNESSEE 
Geo.  M.  Brooks,  Martin. 

Columbia  Produce  Co.,  146  2nd  Ave..  S., 
Nashville. 


Wm.  B.  Foster  Prod.  Co.,  Fayetteville. 

R.  C.  Giles,  Fourth  and  First  Nat.  Bank 
Bldg.,  Nashville. 

T.  G.  Ivie  & Co.,  Murfreesboro. 
Morristown  Produce  & Ice  Co.,  Morris- 
town. 

Naive-  Spillers  Co.,  905  Harrison  St., 
Nashville. 

L.  Rauch  & Co.,  88  S.  Front  St.,  Memphis. 
Chas.  C.  Sullivan,  58  N.  Front  St.,  Mem- 
phis. 

W.  H.  Tompkins  & Co.,  First  National 
Bank  Bldg.,  Nashville. 

A.  B.  Winford,  Lewisburg. 

TEXAS 

Ben  Ablon,  Dallas. 

Bassel  Brothers,  5 Wall  St.,  Belton. 

J.  O.  Boettcher,  Weimar. 

A.  J.  Commons  Produce  Co.,  McKinney. 
Crescent  Produce  Co.,  1006  W.  Commerce 
St.,  San  Antonio. 

Emerson  & Overstreet,  Temple. 

G.  P.  Foster  & Co.,  Denison,  Texas. 
Giddings  Produce  Co.,  Giddings. 

A.  A.  Hacker  & Co.,  Brenham. 

Mayhew  Produce  Co.,  Brady. 

Merchants  Produce  Co.,  314  Mary  St., 
Waco. 

Mistletoe  Creameries,  Fort  Worth. 

New  York  Buyers'  Assn.,  San  Antonio. 
Nolen  Produce  Co.,  Hallettsville,  Tex. 
The  Peter  Co.,  401  Washington  Ave., 
Houston,  Texas. 

Wm.  Schmidt,  315  E.  First  St.,  Fort 
Worth. 

Stahl  Bros.,  Gonzales. 

Texas  Creamery  Co.,  Houston. 

A.  B.  Walker  & Son,  Corsicana. 

H.  F.  Wehmeyer,  14  First  St.,  Brenham. 

VIRGINIA 

Beasley  & Boon  Co.,  P.  O.  Box  146,  Roan- 
oke. 

Frank  C.  Brumfield,  Buchanan. 

City  Produce  Exchange,  56  W.  Gay  St., 
Harrisonburg. 

Thos.  M.  Combiths,  Pulaski. 

Crocker  & Bluford,  Box  117,  Norfolk. 
Culpeper  Produce  Co.,  P.  O.  Box  .72 
Culpeper. 

R.  M.  Eastwood  & Co.,  Norfolk. 

Wm.  F.  Gravins  &,  Co.,  23  S.  13th  St., 
Richmond. 

F.  H.  Hobbs  Co.,  77  Roanoke  Ave.,  Norfolk. 
Wade  Masters  & Co.,  Lexington. 

Scott  Butter  Co.,  60  Roanoke  Ave.,  Nor- 
folk. 

Sigourney  & Fardon,  Inc.,  Richmond. 
Wrenn  Produce  Co.,  Edinburg. 

VERMONT 

C.  A.  Mentzer,  North  Williston. 

WISCONSIN 

H.  C.  Christians  Co.,  Johnson  Creek. 
Davis  Bros.  Cheese  Co.,  Plymouth. 
Hawley  Commission  Co.,  La  Crosse. 

J.  B.  Ludden,  Bloomington. 

Mazo  Poultry  & Egg  Co.,  Mazomanie. 
Miller- Rose  Co.,  La  Crosse. 

S.  Miller  Cold  Storage  Co..  Marshfield, 
Northern  Wis.  Produce  Co.,  Manitowoc. 
Northwestern  Egg  & Poultry  Co.,  Eau 

Claire. 

Pauly  & Pauly  Cheese  Co.,  Manitowoc. 
Ripon  Produce  Co.,  311  Main  St.,  Ripon. 

C.  A.  Straubel  Co.,  409  N.  Washington  St., 
Green  Bay. 

Superior  Commission  Co.,  1705  Winter  St., 
Superior. 

Milwaukee* 

Durbrow  Commission  Co.,  382  Fifth  St. 
Ftkbrantz  & Benz,  394  Fifth  St. 
Hassmann  & Mueller,  293  Third  St. 

I Laabs  Bios.  Co.,  2001  Walnut  St. 
j Gro  C.  Mansfield  Co. 

' Martin  H.  Meyer,  888  44th  St. 


AFFILIATED  INTERESTS 

Arkansas  Poultry  & Egg  Dealers'  Assn., 

M.  L.  Price,  Secy.,  Fayetteville.  Ark. 
Boston  Fruit  & Produce  Exchange,  Alton 

E.  Briggs,  Ex.  Secy.,  Faneuil  Hall  Mar- 
ket, Boston,  Mass. 

Canadian  Prod.  Assn.,  James  T.  Madden, 
Secretary,  90  Colbome  St.,  Toronto, 
Can. 

Detroit  Butter  & Egg  Board,  John  Huet- 
teman,  Secy.,  2040  Howard  St.,  Detroit, 
Mich. 

The  Chicago  Mercantile  Exchange,  S. 
Edward  Davis,  Ex.  Secy.,  136  W.  Lake 
St.,  Chicago,  111. 

Fulton  Market  Wholesale  Meat  & Com. 
Merchants'  Assn.,  918  Fulton  St.. 
Chicago,  111.  v 

Illinois  Poultry  & Egg  Shippers'  Assn., 
C L.  Hatfield,  Secy.-Trea9.,  Decatur, 

Indiana  Egg  & Poultry  Assn.,  Wm.  Locks, 
Secy.,  Indianapolis,  Ind. 

Iowa  Wholesale  Egg,  Butter  & Poultry 
Dealers  Assn.,  M.  A.  Hagensick, 
Secy.,  Des  Moines,  Iowa,  P.  O.  Box 
906. 

Kansas  Egg  Shippers'  Assn.,  C.  F.  Nissen, 
Secy.,  Newton,  Kans. 

Missouri  Egg  & Poultry  Shippers'  Assn., 
H.  H.  Bergmann,  Secy.,  833  N.  Third 
St.,  St.  Louis,  Mo. 

Nebraska  Poultry,  Butter  & Egg  Assn., 
H.  L.  McCoy,  Secy.,  1206  Jones  St, 
Omaha,  Neb. 

New  York  Mercantile  Exchange,  cor. 
Hudson  and  Harrison  Sts.,  New  York, 

N.  Y. 

Ohio  Butter,  Egg  & Poultry  Association, 

F.  S.  Jacoby,  Secy.,  422  Glen  Echo 
Court,  Columbus,  Ohio. 

Oklahoma  Poultry  & Egg  Association, 
Carl  D.  Rice,  Secy.,  Enid,  Okla. 
Pacific  Cooperative  Poultry  Producers, 
127  N.  Fifth  St,  Portland,  Ore. 

Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco,  Cal. 

Pittsburgh  Butter  & Egg  Exchange,  708 
Wabash  Bldg.,  Pittsburgh,  Pa. 

San  Francisco  Whls.  Dairy  Pro.  Ex- 
change, 252  Clay  St.,  San  Francisco, 
Cal. 

Southern  Minnesota  Egg,  Butter  & 
Poultry  Assn.,  F.  C.  Marpe,  Secy., 
Albert  Lea,  Minn. 

Southern  Poultry  & Egg  Shippers'  Assn., 
L.  G.  Smith,  Secy.,  Shelbyville,  Ky. 
Texas  Butter,  Egg  & Poultry  Assn.,  J.  O. 
Boettcher,  Secy.,  Weimar,  Texas. 

BANKS 

Bank  of  America,  44  Wall  St.,  New  York 
City. 

Fidelity  Trust  Co.,  Chambers  & W.  Broad- 
way, New  York,  N.  Y. 

The  First  National  Bank  of  Chicago, 
Chicago,  111. 

Irving  National  Bank,  New  York,  N.  Y., 
Woolworth  Bldg. 

National  Produce  Bank,  Ashland  Block, 
Chicago,  111. 

United  State  Bank  of  St.  Louis,  Wash- 
ington Ave.  & 4th  St.,  St.  Louis,  Mo. 
Webster  & Atlas  National  Bank  of  Bos- 
ton, 199  Washington  St.,  Boston,  Mass. 

COLD  STORAGE 

G.  D.  Allman,  Gen’l  Supt.,  U.  S.  Cold  Stor- 
age Co.,  39th  St.  & Hoyne  Ave.,  Chi- 
cago, 111. 

Beatrice  Cold  Storage  Co.,  Beatrice,  Nebr. 
Beck’s  Cold  Storage,  461  N.  Division  St., 
Buffalo,  N.  Y. 

Binghamton  Cold  Storage  Co.,  282  Water 
St.,  Binghamton,  N.  Y. 

Booth  Cold  Storage,  121  W.  Kinzie  St., 
Chicago,  111. 

Boston  Terminal  Refg.  Co.,  Boston,  Mass. 
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Bronx  Ref.  Co.,  520  Westchester  Ave., 
New  York,  N.  Y. 

Buffalo  Cold  Storage  Co.,  Buffalo,  N.  Y. 

Calumet  Refrigerating  Co.,  308  Alexander 
St.,  Chicago,  111. 

Central  Cold  Storage  Co.,  Kinzie  and 
Dearborn  Sts.,  Chicago,  111. 

Chemung  Cold  Storage  Co.,  735  Baldwin 
St.,  Elmira,  N.  Y. 

Chicago  Cold  Stge.  Warehouse  Co.,  1526 
S.  State  St.,  Chicago,  111. 

Geo.  J.  Cooke  Co.,  30  N.  Green  St.,  Chi- 
cago, III. 

Detroit  Refrigerating  Co..  Detroit,  Mich. 

Eastern  States  Ref.  Co.,  Springfield, 
Mass. 

Ebner  Ice  & Cold  Stge.  Co.,  Vincennes,  Ind. 

Federal  Cold  Stge.  Co.,  1800  N.  Broadway, 
St.  Louis,  Mo. 

Frank  Fehr  Cold  Storage  Co.,  Logan  and 
Lampton  Sts.,  Louisville,  Ky. 

Fulton  Market  Cold  Storage  Co.,  1000  W. 
Fulton  St.,  Chicago,  111. 

Hygeia  Refg.  Co.,  Elmira,  N.  Y. 

Indiana  Refg.  Co.,  Indianapolis,  Ind. 

Industrial  Cold  Storage  & Whse.  Co., 
Philadelphia,  Pa. 

Kansas  City  Cold  Stge.  & Whse.  Co.,  500 
E.  Third  St.,  Kansas  City,  Mo. 

Kansas  Ice  & Stg.  Co.,  Salina,  Kansas. 

Kent  Storage  Co.,  Grand  Rapids,  Mich. 

Lackawanna  Cold  Storage  Co.,  706  Wy- 
oming Ave.,  Scranton,  Pa. 

Lake  Shore  Cold  Storage  Co.,  536  E.  27th 
St.,  Chicago,  111. 

Merchants  Ref.  Co.,  161  Chambers  St., 
New  York,  N.  Y. 

Monarch  Refrigerating  Co.,  40  E.  Austin 
Ave.,  Chicago,  111. 

S.  Miller  Cold  Stg.  Co.,  Marshfield,  Wis. 

National  Cold  Stge.  Co.,  Brooklyn,  N.  Y. 

National  Ice  8c  Storage  Co.,  5th  8c  Nagh- 
ten  Sts.,  Columbus,  O. 

National  Ice  & Cold  Storage  Co.,  22  Bat- 
tery St.,  San  Francisco,  Cal. 

New  England  Cold  Storage  Co.,  Portland, 
Maine. 

New  Jersey  Refg.  Co.,  173  Ninth  St.,  Jer- 
sey City,  N.  J. 

Ninth  Street  Terminal  Whse.  Co.,  1220 
W.  Ninth  St.,  Cleveland,  Ohio. 

North  American  Cold  Storage  Co.,  345 
N.  Canal  St.,  Chicago,  111. 

Northern  Cold  Storage  & Warehouse  Co., 
Duluth,  Minn. 

Omaha  Cold  Storage  Co.,  Omaha,  Neb. 

Philadelphia  Warehousing  8c  C.  S.  Co., 
Philadelphia,  Pa. 

Pittsburgh  Terminal  Warehouse  & Trf. 
Co.,  Pittsburgh,  Pa. 

Power  City  Cold  Stg.  & Pro.  Co.,  Sioux 
Falls,  S.  Dak. 

Producers  Cold  Storage  Co.,  503  N.  3rd 
St.,  St.  Louis,  Mo. 

Producers  Cold  Storage  Co.,  St.  Joseph, 
Mo. 

Producers  Cold  Storage  Co.,  Chillicothe, 
Mo. 

Quincy  Market  Cold  Storage  8c  Ware- 
house Co.,  Boston,  Mass. 

The  Sheriff  St.  Market  & Cold  Stge.  Co., 
Cleveland,  Ohio. 

The  Sherman  Ice  Co.,  413  K Houston  St., 
Sherman,  Texas. 

R.  H.  Switzler,  c|o  St.  Louis  Ref.  & Cold 
Storage  Co.,  St.  Louis,  Mo. 

Syracuse  Cold  Storage  Co.,  N.  West  St., 
Syracuse,  N.  Y. 

Troy  .Cold  Storage  Co.,  Troy,  N.  Y. 

Union  Storage  Co.,  Liberty  and  Second 
Aves.,  Pittsburgh,  Pa. 

Union  Terminal  Cold  Storage  Co.,  12th 
* and  Provost  Sts.,  Jersey  City,  N.  J. 

Wain wright  Cold  Storage,  Teck  Food 
Products  Co.,  3340  Liberty  St.,  Pitts- 
burgh, Pa. 

The  Washington  Market  Co.,  Center 
Market,  Washington,  D.  C. 


Western  Cold  Storage  Co.,  421  North 
State  St.,  Chicago,  111. 

Wisconsin  Cold  Storage  Co.,  178  Florida 
St.,  Milwaukee,  Wis. 

Sherman  White  & Co.,  Fort  Wayne,  Ind. 
FEATHER  BUYERS 

Frank  S.  Foster,  Wyoming,  111. 

The  P.  R.  Mitchell  Co.,  Harrison  and 
Spring  Grove  Ave.,  Cincinnati,  O. 

H.  Rubenstein  Co.,  Inc.,  1251  Roosevelt 
Road,  Chicago,  111. 

Wahlert  & Guntzler,  19  N.  Main  St., 
St.  Louis,  Mo. 

INSURANCE 

Herrick,  Auerbach  & Vastine,  Insurance 
Exchange  Bldg.,  Chicago,  111. 

Fred  S.  James  Co.,  175  W.  Jackson  Blvd., 
Chicago,  111. 

Reciprocal  Exchange,  28th  and  Wyandotte 
Sts.,  Kansas  City,  Mo. 

SUPPLIES 

Altamont  Mfg.  Co.,  Altamont,  111. 

American  Paper  Products  Co.,  2nd  and 
Breman  Ave.,  St.  Louis,  Mo. 

Anderson-Tully  Co.,  Memphis,  Tenn. 

Arcady  Farms  Milling  Co.,  208  So.  La 
Salle  St.,  Chicago,  111. 

Elmer  L.  Arminger,4  216  W.  South  Water 
St.,  Chicago,  111. 

Armstrong  Cork  & Insulating  Co.,  Pitts- 
burgh, Pa. 

Automatic  Refrigerating  Co.,  Monadnock 
Bldg.,  Chicago,  111. 

A.  H.  Barber  Creamery  Sup.  Co.,  300-306 
W.  Austin  Ave.,  Chicago,  111. 

Box  Factory  of  Paris,  185  W.  Houston 
St.,  Paris,  Texas. 

Burge  Machine  Works,  218  N.  Jefferson 
St.,  Chicago,  111. 

Champion  Milling  & Grain  Co.,  Clinton, 
Iowa. 

J.  G.  Cherry  Co.,  Cedar  Rapids,  Iowa. 

Chicago  Mill  8c  Lumber  Co.,  Conway 
Bldg.,  Chicago,  111. 

Clairemont  Sterilized  Egg  Co.,  160  N. 
Market  St.,  Chicago,  111. 

The  Collis  Co.,  Clinton,  Iowa. 

The  G.  E.  Conkey  Co.,  6529  Broadway, 
Cleveland,  Ohio.  . 

Consolidated  Products  Co.,  4750  Sheridan 
Road,  Chicago,  111. 

Cookeville  Veneer  Co.,  Cookeville,  Tenn. 

Creamery  Package  Mfg.  Co.,  61-67  W. 
Kinzie  St.,  Chicago,  111. 

Cupples  Co.,  7th  and  Spruce  Sts.,  St.  Louis, 
Mo. 

The  Danley  Sanitary  Mfg.  Co.,  St.  Johns, 
Mich. 

The  Davis  Lumber  Co.,  Martinsville,  Ind. 

Decatur  Supply  Co.,  Decatur,  Ind. 

Dixon  Cereal  & Feed  Co.,  Dixon,  111. 

The  Edgar  Steel  Seal  & Mfg.  Co.,  Law- 
rence, Kans. 

Excelsior  Products  Co.,  Washburn,  Wis. 

Excelsior  Wrapper  Co.,  224  W.  Kinzie  St., 
Chicago,  111. 

Forrester  Nace  Box  Co.,  Eighth  and  Wy- 
oming, Kansas  City,  Mo. 

Gerard  Wire  Tying  Machine  Co.,  217  W. 
Superior  St.,  Chicago,  111. 

Gerard  Wire  Tying  Machine  Co.,  1942  So. 
Laramie  St.,  Chicago. 

D.  M.  Goodwillie  Co.,  1208  W.  22nd  St., 
Chicago,  111. 

Walter  Gottheimer,  6 So.  Commercial  St., 
St.  Louis,  Mo. 

Cushion-Locked-Pad  Co.,  208  N.  Wells  St., 
Chicago,  111. 

Hales  & Hunter  Co.,  327  So.  La  Salle  St., 
Chicago,  111. 

R.  L.  Hall,  c|o  Mac  X.  Feed  Milling  Co., 
Clinton,  Iowa. 

Herf  Fredricks  Chemical  Co.,  Pierce 
Bldg.,  St.  Louis,  Mo. 

E.  P.  Hunter,  Ossian,  Ind. 

Hutchinson  Egg  Case  & Filler  Co., 

Hutchinson,  Kans. 


Indiana  Board  & Filler  Co.,  Decatur,  Ind. 
Kalamazoo  Vegetable  Parchment  G>., 
Kalamazoo,  Mich. 

Kennedy  & Parsons,  1901  E.  4th  St.,  Sioux 
City,  Iowa. 

Keokuk  Box  Co.,  Keokuk,  Iowa. 

W.  P Kernan,  208  N.  Wells  St.,  Chicago, 

Main  Bros.  Box  & Lumber  Co.,  Karnak, 


ata.  Ami. 


, AVIA,  1UU  LdUUlC 

change  Bldg.,  New  York  City. 

Metropolitan  Container  Co.,  341  E.  119th 
St.,  New  York,  N.  Y. 

Milkoline  Mfg.  Co.,  Kansas  City,  Mo. 

National  Carton  Co.,  Joliet,  111. 

National  Egg  Co.,  160  N.  Market  St.,  Chi- 
cago. 

New  York  Egg  Case  Co.,  519  W.  42nd  St., 
New  York  City. 

Oclaire  Box  & Crate  Co.,  Eau  Claire,  Wis. 

Paterson  Parchment  Paper  Co.,  1058 
Conway  Bldg.,  Chicago,  111. 

Peterson-MilleR  Box  Co.,  Cairo,  III 

The  Quaker  Oats  Co.,  Chicago,  111. 

Quincy  North  Star  Co.,  Quincy,  III. 

Ralston  Purina  Co.,  821  S.  Eighth  St, 
St.  Louis,  Mo. 

Rosenbaum  Bros.,  77  Board  of  Trade.  Chi- 
cago, III. 

w-  A.  Schurmann  & Co.,  365  E.  Illinois 
St.,  Chicago,  111. 

Security  Egg  Case  Filler  Co.,  Inc.,  La- 
fayette, Ind.  ’ 

Self-Locking  Carton  Co.,  591  E.  Illinois 
St.,  Chicago,  111. 

H.  W.  Sells  Co.,  1000  N.  Halsted  St.,  Chi- 
cago,  111. 

Sicnode  System,  Inc,  564  W.  Adams  St., 
Chicago,  III. 

Tennessee  Box  Co.,  Johnson  City,  Tenn. 

Tite-PaCk  Filler  Co..  728  W.  Madison  St., 
Chicago,  111. 

Hudson  R.  Toppinc.  218  Eaton  St.,  Peoria, 

Twin  City  Box  & Lumber  Co.,  1017  Plym- 
outh  Bldg.,  Minneapolis,  Minn. 

Union  Insulating  Co.,  Gt.  Northern  Bldg., 
Chicago,  111. 

Union  Steel  Products  Co.,  Ltd.,  Albion, 
Mich.  ’ 

Untied  Cork  Companies,  110  S.  Dearborn 
St.,  Chicago,  111. 

United  Steel  & Wire  Co.,  Battle  Creek, 
Mich. 

Urbana  Egg  Case  Co.,  Urbana,  Ohio. 

Webster  Bros.  Mfg.  Co.,  Waucoma,  Iowa. 

Western  Feed  Mfrs.,  Inc.,  345  N.  Eliza- 
beth St.,  Chicago,  111. 


TRADE  PAPERS 

Butter,  Cheese  8c  Egg  Journal,  210  Syca- 
more St.,  Milwaukee,  Wis. 

Chicago  Dairy  Produce  Co.,  136  W.  Lake 
St.,  Chicago,  111. 

Egg  Reporter  Shoemaker,  Waterloo,  Iowa. 

Ice  & Refrigeration,  5707  W.  Lake  St., 
Chicago,  111. 

The  Produce  Packer,  192  N.  Clark  St., 
Chicago,  111. 

Produce  Bulletin,  Inc.,  97  Warren  St.. 
New  York  City. 

The  Produce  News,  6 Harrison  St.,  New 
York  City. 

Urner-Barry  Co.,  175  Chambers  St.,  New 
York,  N.  Y. 

TRANSPORTATION 

American  Refrigerator  Transit  Co.,  St 
Louis,  Mo. 

Live  Poultry  Trans.  Co.,  431  So.  Dear- 
' born  St.,  Chicago,  111. 

Merchants  Dispatch  Dairy  Line,  623  La 
Salle  Station,  Chicago,  111. 

New  York  Despatch,  181  Quincy  St.,  Chi- 
cago, 111. 

Nickel  Plate  Lackawanna  Dairy  Line, 
327  S.  La  Salle  St.,  Chicago,  111. 
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Nebraska — Geo.  E.  Clark Omaha 

New  Jersey — John  Augenblick  Newark 

New  Zealand — R.  L.  Woodhouse Auckland 

North  Dakota — R.  F.  Bridgeman Grand  Forks 

Ohio — W.  J.  Thompson Cleveland 

Oklahoma — J.  M.  Patton Lawton 

Oregon— E.  J.  Dixon Portland 

Pennsylvania — S.  S.  Daniels Philadelphia 

Rhode  Island — C.  F.  Cooper Providence 

South  Dakota — Henry  J.  Kuhle,  Jr SAlem 

Tennessee — Geo.  H.  Brooks Martin 

Texas — Jeff  Brewster Houston 

Vermont— C.  A.  Mentzer North  Williston 

Virginia— W.  B.  Clark Culpepper  ’ 

Wisconsin— S.  D.  Eckel Manitowoc 
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i Notice  to  users  of 
Ventilated  Self -Locking 
Egg  Cartons 

I Have  your  customers  remove  the  cartoned  eggs  from  the 
I egg  cases  and  place  on  their  counters  or  other  prominent 
part  of  the  store. 

! Their  will  be  the  advantage  of  attractive  display.  The  house- 
wife cannot  but  be  impressed  by  the  appearance  of  quality 
and  will  she  not  pay  a higher  price  for  such  eggs? 

NOTE:  Cartons  should  be  arranged  so 
I that  the  air  may  freely  circulate  through 

' the  carton — an  essential  in  keeping  eggs 

cool  and  therefore  in  the  best  of  condition 
until  consumed. 

SELF-LOCKING  CARTON  COMPANY 

j 591  East  Illinois  Street  .....  CHICAGO 


Union  Terminal  Cold  Storage  Company 

JERSEY  CITY,  N.  J. 

On  Tracks  of  tha  Erit  R.  R.  and  the  D.  L.  & W.  R.  R. 

Manhattan  Refrigerating  Company 

NEW  YORK 

West  Washington  and  Gansevoort  Markets 

On  Tracks  of  the  New  York  Central  Railroad 

Kings  County  Refrigerating  Company 

WALLABOUT  MARKET— BROOKLYN,  N.  Y. 

Convenient  to  all  Wallabout  Freight  Stations 

Leaders  in  Cold  Storage  Service 
at  the  Port  of  New  York 

T.  A.  ADAMS,  President  R.  A.  ADAMS,  Vice-President 

GENERAL  OFFICES — 525  WEST  STREET,  NEW  YORK  CITY 
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What  They  All  Say 

We  wrote  a letter  to  a dozen  or  so  of  our  customers,  asking  them  what  they 
thought  about  the  American  Railway  Express  recommendation  that  eggs  be 
protected  by  six  excelsior  pads. 

Here  are  some  of  the  replies.  Note  that  while  we  never  mentioned 
' CHERRY  DOUBLE  LOCK  FILLERS 

several  of  our  friends  just  couldn’t  resist  adding  a word  of  commendation  for 
these  Fillers. 


“In  regard  to  the  use  of  six  excelsior  pads  in  conjunction 
with  Cherry  Double-Lock  Fillers,  will  say  that  this  is  the 
only  way  to  ship  eggs  successfully. 

L.  R.  Riddlesbarger,  Admstr. 
Nevada  Poultry  Co.,  Nevada,  Iowa 

“We  have  been  using  six  excelsior  pads  and  find  them  very 
satisfactory.  Our  damage  claims  this  year  are  very  much 

Jess  than  they  have  been  in  previous  years., 

\V.  Bauer,  Pres.,  Mitchell  Produce  Co. 
Mitchell,  S.  D. 

“Regarding  the  use  of  six  excelsior  pads  will  say  that  our 
entire  output  has  been  packed  with  six  pads  and  Cherry 
Double-Lock  Fillers.  We  find,  as  a result,  our  breakage  has 
been  reduced  to  a minimum.  We  strongly  recommend  to  any- 
one inquiring  that  same  combination  is  the  best  we  have 
found  to  date. 

R.  A.  Maine — Central  City  Produce  Co. 
Central  City,  Iowa 

“We  have  been  using  six  excelsior  pads  to  the  case  and  find 
that  method  gives  very  good  satisfaction.  Have  had  less 
complaint  on  our  shipments  this  season  than  ever  before. 

Rochester  Egg  and  Poultry  Co. 
Rochester,  Minn. 

“Answering  your  letter  of  the  28th,  we  have  been  using  six 
excelsior  pads  to  the  case,  and  we  believe  it  has  eliminated  a 
lot  of  damage.  /We  have  had  but  very  few  railway  shipments 
that  have  arrived  in  damaged  condition  this  season.  We  are 
very  well  pleased  with  excelsior  pads. 

Your  Fillers  are  of  very  high  standard,  and  well  built.  We 
aye  always  been  well  satisfied  with  your  fillers.  We  have 
sed  th,em  for  several  years. 

J.  F.  Peterson,  Peterson-BeddickCo. 
Wadena,  Minn. 


“We  have  been  us  ng  0 pa  .s  10  the  case  and  we  do  not  have 
the  breakage  that  we  did  with  the  excelsior  nor  does  it  take 
the  time  to  put  the  pads  in  that  it  did  excelsior.  We  would 
like  to  see  the  railroads  put  in  their  tariff  that  everyone  must 
use  them  or  charge  a higher  rate  on  loose  excelsior. 

C.  C.  Pickerell,  Mgr.  The  Hawkeye  Produce  Co. 

Chariton,  Iowa 

“With  reference  to  our  shipments  of  egg  that  season,  we 
have  been  putting  them  up  six  Excelsior  Pads  to  the  case  with 
Cherry  Fillers,  and  our  claims  on  breakage  have  been  noth  ng 
compared  to  former  years.  We  recommend  this  style  of  pa  k- 
ing  to  anyone  who  wishes  to  put  up  a neat  package  and  also 
to  eliminate  breakage  in  transit. 

W.  L.  Davis,  Mgr.  Egg  & Poultry  Dept.  Iowa  City 
Produce  Co.,  Iowa  City,  Iowa 

“We  have  had  wonderful  success  since  we  have  been  us’ng 
the  excelsior  pad.  97%  of  our  cars  are  going  through  with- 
out damage.  We  have  reduced  our  loss  to  practically  noth  ng 
by  proper  care  in  using  excelsior  pads,  and  in  the  loading  of 
cars  We  believe  we  are  having  wonderful  success  inasmuch 
as  75%  of  our  business  consists  of  mixed  cars,  and  the  damage 
is  liable  to  be  more  where  the  mixed  car  system  is  used. 

R.  G.  McFarland,  Treas.  J.  H.  Neil  Creamery  Co- 
Tama,  Iowa 


Send  for  a sample  Cherry  Double  Lock  Filler 


J.G 

C#  St.feu 


CESAR.  A 
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We  carry  a full  line  of  shipping  packages,  package  tools,  parchment  and  other  goods  used  by  the 
manufacturer,  dealer  and  handler  of  dairy  products . Prompt  shipments  at 
reasonable  prices  from  our  complete  stocks. 


Duffy  Package  Tools 


Specially  designed  for  the  Com- 
mission Merchant.  Best  grads 
of  metal  and  tempered  just  right. 
No.  04  Box  Opener,  8 in.. $0.90 

No.  7 Hatchet  2.50 

No.  2 Box  hammer,  9 in..  .90 


Acme  Egg  Case  Straps 


Required  by  railroad  companies  on  all  used  or  second-hand  case:,. 


In  bundles'  of  100  pairs.... 
10  bundle  lots,  per  bundle 
25  bundle  lots,  per  bundle 
50  bundle  lots,  per  bundle, 
100  bundle  lots,  per  bundle. 


$1.56 
1.42 
. 1.33 
1.28 
1.21 


Printed  Butter  Wrappers 


Poplar  Wood  Shipping  Boxes 


Marxoff  Box  Scraper 


Genuine  Vegetable  Parchment 

We  furnish  both  the  rolls  and  the  holders.  Standard  rolls  are  9" 
in  diameter  and  9-12-13-15-18-20-24-30  and  36  inches  in  width.  Rolls 
made  from  30  lb.  paper.  Prices  on  request.  We  can  also  furnish 

a complete  supply  of  all  standard  sizes  of  squares  and  circles  used 

in  the  dairy  industry. 

Tub  Fasteners 

A full  assortment.  Cut  shows  our  STANDARD  ECLIPSE  2 nail 
Tub  Fastener.  This  also  comes  in  the  4-nail  and  the  extra  heavy. 
1000  in  package. 

1.000. . $1.95  per  M 10,000.  .$1.85  per  M 50,000.  .$1.75  per  M 

5.000. .  1.90  per  M 25,000..  1.80  per  M 100.000..  1.70  per  M 

Extra  heavy,  35c  per  M more.  4-nail,  50c  per  M more. 

Tub  Liners 

10,  29,  30,  40  and  63  lb.  Parchment  Tub  Liners  in  Stock. 

Printed  Butter  Wrappers 

We  have  excellent  facilities  for  turning  out  butter  wrappers  for 
54 -lb.,  54-lb.,  1-lb.,  or  2-lb.  prints.  If  you  want  good  service,  good 
work  and  quick  deliveries  at  the  right  prices — send  us  your  orders. 

Parchment  Squares 

We  carry  a complete  stock  of  all  sizes  of  wrappers,  box  liners,  head 
wrappers  used  by  the  dairy  trades.  If  we  haven’t  your  special  size 
we  will  cut  it  for  you. 

Poplar  Wood  Shipping  Boxes 

A large  stock  of  both  poplar  and  spruce  shipping  boxes  enables 
us  to  make  lot  shipments  in  any  quantity  at  prices  in  line  with 
present  costs.  Shipped  “knocked  down.”  Capacity  runs  from  12 
lbs.  to  100  lbs. 

Marxoff  Box  Scraper 

(Just  Like  Your  Safety  Razor — Simply  Reverse  Blades  When  Dull.) 
Complete  as  illustrated,  including  card  with  12  blades  (24  keen  cut- 
ting edges),  only  $2.00.  Additional  blades,  1 doz.  on  card  (24  cut- 
ting edges),  by  mail  $1.00. 

Cheese  and  Butter  Triers 

Full  assortment  for  every  need.  Cheese  triers,  5 to  6 inch,  all 
prices,  from  50c  to  $3.35.  Butter  triers,  12  to  24-inch,  $1.10  to 
$5.85  each.  Write  for  prices  on  special  Rosewood  and  Ebony 
handles. 

Stock  Butter  Cartons 

For  immediate  shipment  and  at  attractive  ‘prices  we  can  supply 
nearly  a dozen  different  brands  of  stock  printed  butter  cartons. 
Use  stock  printed  cartons  when  you  run  short  of  cartons;  when 
you  must  supply  some  customer  with  a special  brand ; when  you 
have  an  “off”  grade  of  butter  to  sell ; or  when  requirements  are 
too  small  to  afford  special  printed  cartons. 

Corrugated  Fiber  Butter  Boxes 

Dust  proof,  theft  proof,  insulated  shipping  boxes — better,  neater 
and  cheaper  than  wood — keep  contents  of  box  in  sweet,  cool  condi- 
tion. Saves  time  in  packing;  requires  no  parchment  liners.  Ca- 
pacity 2,  3,  5,  6,  10,  15,  20,  30  and  50  lbs. 


Tub  Liners 


Parchment  Squares 


Corrugated  Fiber  Butter  Boxes 


Twin  City  Branch — 2490-2494  University  Avenue,  St.  Paul,  Minn. 

A .HBaiber  Creamery  Supply  Ox 

gOgWAgstta  Aye.,  Oricago.U&A. 


A.  H.  Barber  Creamery  Supply  Co. 

Gentlemen— Please  send  us  com- 
plete information  and  prices  on 


Name . . , 
Address. 
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MESSAGE  FROM  THE  CHAIRMAN  OF  THE 
MEMBERSHIP  COMMITTEE 

To  the  Officers  and  Members  of  the 
National  Poultry , Butter  & Egg  Association: 

Again  I call  upon  each  and  every  member  to  support  the  Chairman  of  the  Membership  Corn" 
mittee , which  honor  has  again  been  bestowed  upon  me  by  our  worthy  President , Henry  Pfeiffer. 

At  the  present  moment , because  of  my  throat  trouble , I am  unable  to  talk  t°  y°u » but  what  fol- 
lows is  just  li\e  I would  say  it  if  I could  talk • 

Now , Gentlemen , I realize  that  you  have  this  Association  at  heart  at  all  times  and  as  We  need 
co-operation  from  all  angles  endeavoring  to  increase  our  membership , I would  thank  you  to  leave 
no  stone  unturned  to  see  that  this  coming  year  we  have  a Roster  larger  than  ever  in  the  history 
of  our  organization. 

We  all  get  in  contact  daily  with  people' in  our  line  of  business , and  h few  words  with  reference 
to  the  Association  and  of  joining , would  not  put  you  to  Vefy  much  bother , and  J feel  that  it  would 
be  a pleasure  to  perform  this  duty , 50  if  you  will  kindly  use  your  influence  to  ao  all  you  can  to 
make  the  membership  drive  this  year  a successy  I will  be  truly  thankful. 

Be  a Booster , bury  your  hammer , and  if  you  have  any  grievances  in  your  particular  line , let 
our  worthy  Secretary  iron  them  out.  He  is  well  qualified  and  a man  of  broad  experience , and  I 
know  will  bring  to  each  and  every  one  of  you  a satisfied  mind , because  this  is  what  our  Association 
stands  for , especially-  in  trying  to  help  the  other  fellow  and  make  life  worth  while. 

When  I was  a youngster  I learned  a poem , the  exact  words  of  which  got  away  from  me  a long 
lime  ago , but  in  my  mind  it  runs  something  like  this 

“ Rather  be  a man  of  worth 

Try  to  do  good  deeds  on  earth 

******** 

They  have  sunshine  and  they  have  flowers 

Who  work  hard  in  well  spent  hours." 

You  get  the  idea? 

Wishing  you  all  a Happy  New  Year  and  trusting  that  for  the  good  you  may  do  others , you 
Will  work  for  our  good  Association , I remain 
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Does  Not  Deviate  From  a Single  Action 
in  the  Present  System  of  Handling  Eggs 


No  Trade 
Objections 


CUSHION 

LOCKED 


Locks  the  Filler 
Both  Ways 


CONSTRUCTION 

The  corrugated  strips  are  fastened  to  the  cardboard  with  Silica  of  Soda  Melted  Glass  which  is  odorless  and 
tasteless  and  will  not  take  up  any  flavors.  It  is  sometimes  called  (Water-Glass)  and  is  used  for  egg  preserva- 
tives, therefore  will  have  no  ill  effect  on  eggs  in  storage. 

Silica  of  Soda  is  used  in  making  all  corrugated  boxes,  and  from  the  fact  that  butter  can  be  stored  in  cor- 
rugated boxes  is  positive  proof  of  our  statement . 

MERITS 

Each  egg  is  locked  and  protected  individually  by  the  filler  walls  around  it. 

Transforms  the  Honeycomb  Filler  into  a strong,  resistible,  united,  self-supporting  filler,  which  is  able  to 
withstand-  the  shocks  by  the  support  given  each  egg  individually. 

Cushion  Locked  Pads  give  a uniform  package.  By  using  Excelsior  Pads  on  top  and  bottom  of  case  and  the 
Cushion  Locked  Pads  between,  all  shocks  are  transmitte  d equally  throughout  the  case. 

Increase  ventilation  not  only  throughout  the  egg  case,  but  under  each  egg  individually. 


Patent  Pending 


CUSHIONED  — 

To  protect  eggs  from 
Vertical  Shocks 


HE 


* 


LOCKfeD  — 

To  prevent  Shifting 
of  Fillers  in  the  Egg 
Case 


Write  for  Free  Sample  of  Pads 


CUSHION-LOCKED-PAD  COMPANY 


Northern  Representative 

WEBSTER  BROS.  MFC.  CO. 
Waucoma,  Iowa 


208  N.  Wells  St. 
CHICAGO,  ILL. 
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THE  COLD  STORAGE  ENTERPRISE 

OR 

A JOURNEY — Among  Things  That  Count” 

By  Harrison  F.  Jones,  Executive  Secretary  of  the  National  Poultry,  Butter  & Egg  Association 

to  600  Members  of  Farm  Boys  and  Girls  Qubs 


Yoar  worthy  Secretary,  Mr.  Noble,  selected  the  sub- 
ject for  my  talk,  and  it  conveys  the  idea  that  I am  some 
traveler.  As  a matter  of  fact,  I have  traveled  some. 
The  ice  fields  of  the  North,  the  American  Desert,  the 
waters  and  islands  of  the  South,  and  the  many  cities 
and  fertile  fields  which  lie  between,  have  had  their  appeal 
in  times  past,  but  today  my  journeys  are  not  unlike  those 
of  the  ordinary  farm  cow  and  her  pasture — down  in  the 
morning  and  back  at  night,  day  in  and  day  out  over  the 
same  well  worn  path.  Today  my  beaten  path  is  from 
my  office  to  my  home.  It  is  along  this  path  that  lay 
“some  of  the  things  that  count,”  and  concerning  them,  I 
shall  talk  for  a short  time,  from  first  hand  knowledge,  or 
from  common  knowledge,  as  the  case  may  be. 

The  greatest  thing  in  this  world  of  ours  is  “Mother.” 
(I  know  this  from  personal  knowledge,  because  of  the 
two  I have  in  mind ; one  is  my  own  mother,  and  the  other 
is  the  mother  of  my  two  children.) 

The  next  greatest  is  “Girls.”  (This,  too,  I know, 
because  I have  two  of  my  own.) 

The  next  greatest,  is  “Boys.”  (Of  this  I have  no 
personal,  intimate  knowledge,  but  I am  willing  to  accept 
the  verdict  of  those  present.) 

The  next  greatest  things  are  Food  and  Shelter. 

Somewhere  in  the  line  of  comparisons  we  will  meet 
“Dad,”  and  though  I placed  him  low  on  the  scale,  I must 
assert  that  he  has  some  mighty  hard  work  to  perform, 
the  principal  part  of  which  is  to  provide  food  and  shelter 
for  mother  and  the  girls  and  boys. 

Of  these  two  items,  which  is  the  more  important, 
depends  entirely  upon  the  condition  of  the  person  who 
makes  the  comparison.  I venture  the  opinion  that  right 
now,  after  you  have  filled  your  stomachs  from  the  spread 
which  was  placed  before  you,  you  are  not  keen  for  food, 
and  that  at  this  very  moment  you  are  thinking  of  a movie 
and  after  that,  the  shelter  of  a good,  soft  warm  bed.  I 
venture  the  further  opinion  that  after  you  have  had  a 
good  night’s  rest,  you  will  wake  up  with  appetites  as 
keen  as  the  frosty  morning,  and  your  first  question  will 
be: 

“I  wonder  what  ‘Dad’  has  provided  for  mother  to 
cook  for  breakfast.” 

Right  now  I am  speaking  of  tomorrow. 

When  we  speak  of  food  for  a nation,  we  always  have 
in  mind  food  for  tomorrow. 

To  secure  food  for  today  is  a comparatively  easy  mat- 
ter. It  merely  means  WORK. 

Nature,  when  stimulated  by  the  work  of  man,  will 
bring  forth  her  fruits  in  their  seasons,  in  extravagant 
abundance,  but  one  great  trouble  is,  she  no  sooner  pro- 
duces than  she  commences  to  destroy,  and  her  destruction 
is  just  as  wanton  as  her  production  is  abundant. 

Another  great  trouble  is  that  she  brings  forth  her 
abundant  stores  at  only  certain  seasons  of  the  year,  while 


at  certain  other  seasons,  she  brings  forth  little  or  nothing. 
If  mankind  were  to  be  careless  of  tne  plaps  of  nature, 
and  were  to  sit  by  and  do  nothing  to  resist  them,  then 
during  the  season  of  greatest  production,  we  would  enjoy 
one  great  feast,  and  after  this,  we  would  suffer  great 
hardships. 

To  resist  the  destructive  forces  of  nature  and  to  avoid 
the  great  hardships  caused  by  the  scarcity  of  food  during 
the  seasons  of  scant  or  no  production,  great  cold  storage 
warehouses  have  been  erected  in  various  parts  of  the 
country,  and  particularly  in  the  great  cities,  and  today  it 
was  your  privilege  to  inspect  a few  of  them.  Most  of  the 
food  you  saw  in  those  warehouses  was  placed  there  at 
the  time  of  greatest  production  to  be  eaten  during  the  time 
of  scant  or  no  production. 

You  saw  case  after  case  of  eggs.  If  you  were  to  go 
back  and  visit  the  same  warehouses  next  March  you 
would  see  none  of  them,  because  by  that  time  the 
'scarcity’  season  will  be  over,  and  nature  will  have 
commenced  again  her  prolific  production,  and  it  is 
a fundamental  fact  of  the  cold  storage  enterprises  that 
the  eggs  of  one  season  shall  not  be  carried  over  into  the 
producing  periods  of  the  next  season,  and  they  are  not. 
To  carry  them  over  would  spell  financial  disaster  to  the 
person  who  persisted  in  the  enterprise. 

It  is  the  aim  of  the  owners  of  all  of  the  perishable 
foods  you  saw  in  the  warehouses  today,  to  see  to  it  that 
none  is  carried  over  from  one  season  to  another. 

In  your  travels  today,  you  saw  more  food,  and  in 
greater  variety  than  perhaps  you  ever  believed  was  in 
the  world  at  one  time.  You  saw  all  of  this  food  in  one 
warehouse,  and  under  one  roof.  Perhaps  you  came  to 
the  conclusion  that  the  warehouse  owner  was  a pretty 
big  food  merchant.  He  is  nothing  of  the  kind — the 
warehouse  owner  does  not  own  a pound  of  it.  He  merely 
owns  the  warehouse  and  rents  out  the  space  just  the 
same  as  any  farm-owne*  would  rent  out  his  farm  to  a 
tenant.  In  addition,  however,  he  performs  certain  serv- 
ices to  the  food  that  insures  its  protection  against  de- 
terioration, and  its  movement  into  consumption. 

Right  now  you  are  perhaps  wondering  who  owns  all 
of  that  food.  In  answering  I may  say  that  it  is  owned 
by  persons  who  are  located  all  over  the  United  States 
and  in  foreign  countries,  and  the  number  of  those  own- 
ers will  run  into  the  thousands. 


While  the  storing  of  perishable  foods  during  the  flush 
of  the  producing  season  serves  the  purpose  of  providing 
food  for  the  scarcity  season,  it  serves  still  other  purposes, 
and  this  is  of  especial  interest  to  producers,  and  feeling 
as  I do  that  many  of  you  will  in  a short  time  become 
producers,  I would  have  you  know  what  these  other 
purposes  are. 


I have  stated  that  when  man  stimulates  nature  she 
responds  with  extravagant  abundance.  On  the  average, 
so  abundant  is  the  supply  that  it  would  be  an  utter  im- 
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WE  OFFER  SPACE  FOR 

DRESSED  POULTRY 

“That’s  best  by  every  test” 

TWO  PLANTS  LOCATED  IN  THE 
HEART  OF  PRODUCE  DISTRICT 

Both  plants  served  with  connections  for  all  railroads  entering 
Chicago.  On  less  than  car  load  business,  connections  havfe 
been  perfected  with  the  Chicago  Tunnel  System  to  eliminate 
• hauling  by  trucks. 
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The  Best  Location  in  Chicago 
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possibility  to  consume  it  all  within  the  length  of  time 
it  would  remain  fit  for  food  purposes,  if  left  to  the  de- 
structive forces  of  nature.  That  part  of  the  production 
which  cannot  be  eaten  during  this  time  is  called  the 
surplus.  This  surplus  finds  its  way  into  a cold  storage 
warehouse,  and  for  the  most  part,  it  is  the  only  part  of 
the  production  which  ever  gets  into  a warehouse.  The 
storing  of  it  provides  food  for  the  season  of  scant  or 
no  production,  and  at  the  same  time  operates  as  a price 
regulator. 

If  the  surplus  were  thrown  on  the  market  during  *the 
flush  of  the  season,  then  because  of  the  great  abundance, 
the  price  would  go  so  low  that  no  person  could  afford 
to  continue  to  produce,  and  for  that  reason,  production 
would  stop,  or  would  at  least  be  retarded  to  the  great 
detriment  of  all.  On  the  other  hand,  because  the  surplus 
was  not  stored  at  the  proper  time  to  be  eaten  during  the 
season  of  scant  or  no  production,  then  because  of  the 
great  scarcity  during  this  season,  the  price  would  be  so 
high  that  very  few,  if  any,  could  afford  to  pay  it. 

Stating  it  another  way:  the  storing  of  the  surplus 
results  in  higher  prices  to  the  producer  during  the  pro- 
ducing time  and  in  lower  prices  to  the  consumer  during 
the  non-producing  time.  These  results  are  agreeable  to 
all  concerned. 

Certain  food  products  are  stored  for  other  reasons. 
For  example,  poultry  is  stored  for  two  reasons:  One  is 
it  conserves  a surplus,  and  the  other  to  preserve  quality 
in  answer  to  the  demands  of  the  public. 

The  poultry  of  commerce  is  storing  during  the  flush 
of  the  season  which,  for  broilers,  and  fryers,  is  during 
June,  July  and  August  and  the  fall  and  early  winter  for 
the  other  varieties.  The  greatest  demand  of  the  public 
is  for  the  young  birds,  such  as  you  have  eaten  on  this 
occasion.  To  the  poultry  dealers,  these  young  birds  are 
known  as  Broilers,  Fryers  and  Roasting  chickens.  But 
they  are  not  always  available  as  fresh  dressed,  because 
they  do  not  retain  their  quality  in  the  live  state,  and  as 
time  passes  the  broiler  develops  into  a fryer,  then  into  a 
roaster,  finally  into  an  old  rooster  and  who  wants  to  eat 
an  old  rooster?  To  preserve  the  quality 'which  the  public 
demands,  poultry  is  very  like  a cherry — it  must  he 
plucked  when  it  is  ripe.  After  plucking,  it  is  placed  in 
a cold  storage  warehouse,  where,  under  proper  storage 
conditions,  it  may  be  held  for  twelve  months  and  then 
come  out  “in  not  only  a good,  but  a highly  desirable  condi- 
tion/' according  to  government  reports  and  the  verifica- 
tion of  the  public.  What  the  storing  of  the  young  birds 
means  to  producers  may  be  told  briefly : Without  cold 
storage  the  market  would  finally  be’ glutted  with  old 
roosters  and  the  public  will  not,  under  ordinary  condi- 
tions, eat  them. 

Still  another  purpose  is  served  by  cold  storage.  It 
frequently  happens  that  consuming  centers  become  glut- 
ted with  perishable  foods,  during  certain  seasons,  and  the 
supply  is  so  great  that  it  cannot  be  consumed  at  once ; or 
there  may  be  in  prospect,  railroad  congestion,  or  a railroad 
strike.  In  such  cases,  and  in  others  of  an  emergency 
character,  these  foods  are  placed  in  cold  storage  ware- 
houses for  temporary  purposes  and  after  the  emergency 
has  ceased,  they  are  again  brought  out  and  move  into 
consumption.  The  cold  storage  warehouse  insures  against 
both  feast  and  famine,  so  far  as  our  perishable  food  sup- 
ply is  concerned. 

I have  stated  that  highly  perishable  foods  (and  the 
term  highly  perishable  includes  poultry,  butter,  eggs, 
fruits,  berries  and  vegetables)  are  placed  in  cold  storage 
warehouses  in  the  flush  of  the  producing  season.  This 
means  that  Nature’s  first  fruits  arc  stored  away  in  sea- 
sons of  plenty  to  be  cared  for  until  that  period  when 
mother  earth  refuses  to  produce,  and  by  first  fruits  is 
meant  the  best,  (be  perfect,  the  clean,  the  hardy — the  kinds 


that  survive^  and  the  same  kinds  which  are  strong  enough 
to  produce  like  kinds  in  other  seasons. 

(Concerning  Butter,  it  may  be  said  that,  for  the  most 
part,  only  the  very  best  is  stored  in  cold  storage  ware- 
houses. It  is  produced  and  stored  in  the  early  summer 
when  the  cattle,  after  enduring  the  rigors  of  winter,  are 
permitted  to  graze  in  the  open  fields — when  the  grass  is 
green  and  well  watered — when  the  milk  is  abundant  and 
rich  with  those  elements  which  are  so  necessary  to  life 
and  growth  and  health.) 

These  first  fruits  are  gathered  before  Nature  has  been 
permitted  to  proceed  very  far,  if  at  all,  with  her  work  of 
destruction,  and  from  the  place  of  production,  with  all 
due  care  and  possible  speed,  they  are  transported  in 
refrigerator  cars  or  ships  to  the  cold  storage  warehouse 
where  they  remain  under  the  constant  care  of  skilled 
men,  with  the  result  that  thev  remain  sweet  and  fresh 
and  retain  all  of  their  life-giving  qualities,  so  that  when 
placed'  before  the  consumer,  he  has  the  assurance  that 
he  is  eating  healthy,  wholesome  food.  This  must  be  so, 
because  the  health  authorities  of  the  Nation  and  of  very 
many  of  the  States  and  Cities  enforce  drastic  laws  to 
see  to  it  that  the  citizens  of  the  country  are  provided  with 
good,  pure,  wholesome  food,  and  for  the  most  part,  these 
laws  are  directed  mainly  towards  foods  that  have  beeri 
in  cold  storage  warehouses.  Cold  storage  foods,  prop- 
erly cared  for,  have  secured  the  entire  commendation  of 
the  National  Government  and  the  Governments  of  the 
States  and  Cities  referred  to. 

At  this  point  I may  say,  and  I believe  it  to  be  the  fact, 
that  the  cold  storage  laws  which  are  now  on  the  books  of 
the  various  states  were  misconceived  and  that  they  aim  to 
correct  evils  which  have  never  been  proved  to  exist,  but 
on  the  other  hand  it  has  been  proven  that  they  do  not 
exist. 

I may  say  also,  a*nd  I believe  the  fact  to  be,  that  the 
laws  I have  in  nlind  interfere  with  the  free  move- 
ment into  consumption  of  certain  farm  products,  par- 
ticularly of  the  free  movement  of  eggs,  fo  the  extent  that 
both  the  producer  and  consumer  are  unjustly  penalized. 

I will  not  dwell  further  on  this  subject  only  to  say  that 
in  a very  few  years  many  of  you  will  become  producers 
and  in  preparing  for  that  day,  whenever  you  see  in  the 
newspapers  anything  that  has  to  do  with  cold  storage 
legislation,  ask  your  fathers  and  mothers  to  seek  informa- 
tion on  the  subject,  before  passing  final  judgment.  \ 

Now  to  get  back  to  our  main  story : The  story  of  food 
storing  is  as  old  as  Noah,  providing  he  took,  for  example, 
bees  and  squirrels  into  the  ark  with  him.  These  little 
creatures  work  early  and  late,  from  the  time  the  first  bud 
breaks  into  bloom,  or  the  first  nut  forms  its  meat,  clear 
through  the  entire  season.  They  store!!  store!!  store!! 
day  in  and  day  out,  from  early  morn  till  late  at  night  and 
when  nature  closes  her  workshop,  they,  too,  cease  to  work 
with  the  assurance  that  the  time  of  scarcity  has  been  well 
provided  for. 

And  so  too,  mankind,  when  he  ceased  to  follow  the 
sun  in  her  seasons,  and  settled  down  to  become  a real 
citizen,  followed  the  example  set  by  the  bee  and  the 
squirrel.  His  meats  he  preserved  by  drying  in  the  sun,  or 
by  hanging  in  the  chimney  or  smoke  house ; or  by  curing, 
as  with  salt,  or  by  pickling,  as  by  the  pork  barrel,  or  by 
cooking  and  packing  away  in  crocks,  covered  with  lard. 
His  fruits  he  preserved  either  by  drying  or  by  can- 
ning; his  eggs  by  means  of  lime,  salt  brines  and  water- 
glass;  his  butter  and  cream  by  setting  in  the  “spring 
house”  or  by  lowering  in  the  well.  His  vegetables  and 
some  of  his  fruits  by  burying  in  the  ground  or  by  placing 
in  the  cellar.  His  cattle  feed,  by  cutting  in  season,  curing 
by  means  of  the  sun,  and  by  storing  in  the  hay-mow  or 
by  stacking  in  the  open  field.  All  of  these  enterprises 
carried  him  over  the  long  winter  when  Producing  Nature 
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lay  dormant  and  enabled  him,  during  the  cold  winter 
. nights,  to  sit  before  the  cook  stove  or  fire  place  and  eat 
bpples,  and  pop  corn  and  drink  cider  and  tell  yarns. 

He,  stored  all  pf  these  things  from  Nis  surplus,  butx 
whefi  his  crops  failed  and?  he  had., no  surplus,  there  were 
no  apples,  no  pop  corn,  nb  cider.  This  was  the  time  of 
the  emergency  I told  you  about  a while  ago.  Today 
when  a certain  locality  is  hard  hit,  the  cold  storage  ware-,, 
hejuse  has  a supply  frouj  .another  Totality  which  has^ 
not  been  hard  hit  and  this  -sdpply*  is*  available  to  "the’ 
' remotest  part  of  our  country. 

You  have  undoubtedly  read  in  the  newspapers,  on 
• more  than  one  occasion,  of  disasters  happening  in  one 
part  of  the  country  or.  another.  A mine  disaster,  an 
earthquake,  a flood, — cries  for  food.  Food  in  carloads 
or  train  loads!  Did  you  ever  know  before  today  where 
that  emergency  food  came  from?.  And, War ! On  every 
letter  deceived  a i yotir  home,? on  eSrery  available  adyertis^ 
ing  bbftwd  in  the  land,  in  every  newspaper  you  read,  you 
saw  the^e  words:  “Food  Will  Win  The  War.*  You 
know  now  ho>v  that  food  was  cared  for.  '*  ’•  > ' y 

I have  menffbned  how  the  producer  cared  for  his  own 
want*:  during  the  season  of  ^scarcity. 

Now  for  a moment  we  must  consider  the  man  who  lives 
by  means 'other  than*  farming.  He  is  making  shoes,  or 
clothing,  or  dffe?s  goods,  or  mowers  or  reapers— in  jfact 
everything  that,  people,,  including  the  farmer,  netd.  His 
wants  are  daily,  and/three  meals  a day.  He  live?  in 
towns  and  & reat  cities,  cln'tfie  cities  he  lives  \yhat 
used  to  be  dUled  “flats.’^  Since  the  rents*  went  up,  they 
are  now  called  apartments.  r TheSe  apartments  are  in  sky-, 
scraper  buifdings^  they  have  a front  door ; a living  room, 
with  an  inadoor  bed,  a diningroom-kitchenette.  (The 
larger  apartments  have  an  additional  bed  room.)  No 
door  yard— no  cellar^— no » well.  You  can  see  at  a glance 
that  city  people,  for  the  most  part,  crowded  as  they  are 
for  space,  absolutely  cannot  store  their  food  supplies. 
There  are  some  fortunate  ones  who  have  cellars.  These, 
however,  are  devoted  to  more  poetic  uses.  When  you 
folks  from  the  country  want  to  see  the  moon  shine,- you 
go  out  to  your  door  yard  and  look'  up  to  the  heavens. 
When  the  city  man  wants  to  do  the  same,  he  goes  down 
to  the  cellar  and  looks  down  at  the  floor — he  keeps  it 
in  a still. 

The  usual  line  of  travel  of  food  for  the  city  consumer, 
is  from  the  cold  storage  warehouse,  to  the  grocery  or 
market;  from  there  to  the  domestic  icebox;  from  there 
to  the  skillet,  and  from  there  to  the  table. 

I have  now  reviewed  the  necessities  for  the  cold  storing 
of  perishable  foods  and  have  pointed  out  the  economic 
advantages.  There  remains  one  other  advantage. 

For  nations  to  become  strong  and  great  and  prosperous, 
they  must  encourage  friendly  relations  with  other  na- 
tions,' so  that  each  nation  may  exchange  its  products  for 
the  products  ]cxf  other,  nations.  In  the  year  1893,  the 
great  World's  Fair  was  held  in  Chicago  and  people  from 
every  nation  'gathered  here.  It  became  a serious  problem 
as  to  how.  to  feed  them.  Every,  land  has-  its  own  peculiar 
food.  For  example:  certain  tribes  of  the  Philippine 
Islands  had  to  have  do^,  or  they  could  not  eat.  Our 
Esquimeaux  neighbors  required f blubber.  Some  of  our 
Chinese  friends  had  to  have  birds’  nests.  The  Patago- 
nian visitors' were  partial  to  Penquin  Eggs,  and  so  on  down 
the  line;  Since  then  the  foods  of  other  nations  may  be 
constantly  found  in  out  cold  storage  warehouses.  It 
may  truthfully  be  said  that  the  cold  storage  warehouse  of 
America  has  made  this  great  country  of  ours  the  half 
brother  Qf  the  world,  for  np  matter  where  the  “stranger 


within  our  gates”  may  hail  from,  he  will  find  his  own 
favorite  food ; Birds’  nests  from  China,  Reindeer  from 
Canada,  Bear  from  the  “land  of  the  midnight  sun,”  Figs 
from  Spain,  Olives- from  Italy,  Dates  from  Smyrna,  Tea 
fftopi  Ceylon,  Rabbits  and  Turkeys?  from  Australia, 
Wishes  from  Norway  and  “when  a real  Yankee  ventures 
forth  he  is  always  assured  of  his  favorite  Corn  Beef  and 
Cabbage  and  “Ham  An’,  Sunnyside  Up.” 

In;  ypur^traY^ls  to^ay  the  mechanical  features  of  cold 
storage  were  explained  to  you  and  you  now  have  the 
whole  story. 

In  summing  up  permit  me  to  repeat  that  the  cold  steer- 
ing of  perishable  foods  carries  the  nation  through  the 
period  of  scant  or  no  production ; that  for  the  most  part, 
only  surplus  foods  are  stored — food  which  otherwise 
. would  be  a drug  <pn  the  market  or  else  go  to  waste;  that 
it  is  the  means  o¥Yifj$uring  against  emergency,  W national 
calamity,  and  that  . it  acts  as  a prifce  regulator,  which 
benefits  at  once,  bpth  producer  ,artd  consume^  ^fid  let  ipe 
emphasize  that  the  foods  carried  ^in  cold  storage  ware- 
houses are  owned  by  thousands  of  owners/, mid  that  the 
warehouse  owners  own  none  of  It  . . " 

•The  facts  I have  given  you  came  to^meaiihe  result 
of  a survey  made  through  warehouses  scattered' through- 
out. the  country,  from  Omaha  and  eastward  ;?md  all  I 
have  said  pertains  to  Public  Warehouses  oj^y/.  In  clos- 
ing, jet' me  sav  ag^in  that  *the! public, chid  storage  ware- 
';hou$e  has  made,  the  whole  worhi  kin,  and  thi^^unts ! 

.*-•  i «4  * * - f 

' r \ 1 1 + ; 

STAGGY  CHICKENS 


By  A Member 

The  past  few  days  we  have  had  considerable  grief 
.on  the  matter  of  stags,  one  of  the  most  disagreeable 
varieties  of  poultry  to  be  handled.  The  greatest 
trouble  to  contend  with  is  “what  is  a stag?”  He  is  not 
always  a chicken  showing,  prominent  buttons  on  the 
legs ; and  for  that  reason,  no  packer  is  ever  buying 
the  same  number  of  stags  his  finished  product  con- 
tains. If  the  packer  would  have  only  an  amount  of 
stags  to  corresp.orvd  with  his  purchases,  he  would  be 
sitting  pretty;  but  any  one  that  will  take  the  trouble 
to  check  his  actual  purchases  of  stags  against  that 
part  of  his  finished  product,  he  will  find  that  he  is 
getting  the  short  end  of  the  deal  on  the  purchasing 
end.  Even  grading  them  out  as  closely  as  possible 
on  the  door  scale,  you  will  still  have  a lot  of  stuff 
going  for  stags  in  the  finished  product  that  has  been 
bought  for  soft  meated  birds.  This  late  in  the  season 
most  any  chicken  with  leghorn  blood  in  it  will  grade 
out  a stag ; or  will  have  to  be  classed  as  a stag  by  the 
color  when  cooled  off.  These  coarse  meated  chickens 
always  freeze  out  very  dark  colored  and  one  or  two 
stags  in  a box  will  show  up  like  a black  cloud  in  a 
clear  sky,  after  the  poultry  is  frozen.  We  always  have 
a certain  amount  of  trouble  with  stags.  Usually, 
graders  are  going  from  one  extreme  to  the  other — 
either  making  everything  stags  or  taking  out  too  few. 
The  manager  or  superintendent  that  can  get  his  men 
lined  up  just  right  in  grading  has  accomplished  some- 
thing that  is  rarely  done.  The  same  thing  is  true  of 
the  matter  when  purchasing  the  raw  material 
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Notice  to  Crate  Fatteners 


Gel  More  Rapid  Gains 

with 


Ful-O-Pep  Fattening  Feed  is  a new  and  improved  formula  that  will  absorb  just  the  right 
amount  of  milk  to  produce  the  most  rapid  gains.  This  feed  will  produce  the  best  bleach  and 
highest  quality  of  flesh. 

The  high  Oatmeal  content  insures  the  best  appetite  and  digestion  for  broilers,  fryers  and 
roasters  and  produces  that  firm  white  fat  and  flesh  that  is  so  desirable  on  fowls. 

Give  Ful-O-Pep  Fattening  Feed  a trial — you  will  be  agreeably  surprised  with  the  better  results. 


The  Quaker  Oats  Company 


Poultry  Food  Dept.  N.  P.  B. 


Address,  Chicago,  U.  S.  A. 


The  QUAKER  OATS  COMPANY,  Poultry  Service 
Dept.  000,  Address,  Chicago,  III. 

Send  me  complete  particulars  and  quantity  prices  on  Fill  Out 
FUL-O-PEP  FATTENING  FEED.  , „ ., 


NAME. 
TOWN. 
STATE . 


and  Mail 
Coupon 
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A National  Transportation  Institute 


Hon.  Sydney  A.  Anderson  Explains  Need  of  Institution  for  Research  Work 


Honorable  Sydney  A. 
Anderson,  Member  of 
Congress  from  Minne- 
sota, who  was  Chairman 
of  the  Joint  Commission 
of  Agricultural  Inquiry, 
appeared  before  a group 
of  farmers,  railway  exec- 
utives, business  men  and 
traffic  experts,  at  La  Salle 
Hotel,  Chicago,  and  em- 
phasized the  need  for  a 
National  Transportation 
Institute  for  research 
work.  After  drawing  at- 
tention to  the  field  of 
inquiry  covered  by  the 
Joint  Commission  and  its 
Hon.  Sydney  A.  Anderson  inability,  for  want  of 

basic  facts,  to  apply  permanent  remedies,  he  pro- 
ceeded as  follows: 

“This  is  a very  auspicious  and  important  occasion.  We  hope 
that  it  is  the  inauguration  of  a program  of  action  which  will 
result  in  the  permanent  establishment  of  a National  Transportation 
Institute,  to  study  transportation,  transportation  property  and 
performance,  and  the  economic  relationship  between  transporta- 
tion, agriculture  and  industry.  It  is  significant  that  in  this  body 
of  men,  the  representatives  of  agriculture  and  industry  pre- 
dominate, for  this  fact  demonstrates  the  vital  interest  of  agri- 
culture and  industry  in  transportation,  efficiently  performed  at  a 
reasonable  cost,  and  that  the  problems  of  transportation  are  as 
much  the  problems  of  industry  and  agriculture. 

“It  has  been  my  observation  in  the  contacts  which  I have  had 
during  the  past  one  and  one-half  years  with  almost  every  im- 
portant industry  in  the  country,  that  most  of  our  troubles  arise 
from  a lack  of  understanding  of  the  other  fellow's  problem  and 
the  relation  which  it  has  to  our  own. 

“This  meeting  is  an  auspicious  indication  that  we  are  coming  to 
a realization  of  this  fact.  There  are  many  gentlemen  here  who 
were  associated  in  one  way  or  another  in  the  investigation  made 
by  the  Joint  Commission  of  Agricultural  Inquiry;  I think  they 
need  no  convincing  of  the  necessity  of  such  an  agency  as  is  pro- 
posed. However,  I wish  to  express  to  them  and  to  the  repre- 
sentatives of  transportation,  agriculture  and  industry,  my  personal 
appreciation  of  the  splendid  co-operation  which  we  received  from 
them  in  the  work  which  we  were  trying  to  do.  This  co-operation, 
more  than  any  one  factor  in  the  situation,  convinces  me  of  the 
practical  feasibility  of  organizing  a National  Transportation 
Institute  in  which  the  great  industries  of  the  country  will  be 
represented. 

“I  am  a little  bit  in  doubt  as  to  the  reasons  why  I have  been 
assigned  the  job  of  presiding  upon  this  occasion;  I am  not  a 
farmer,  although  I earned  my  way  through  high  school  working 
on  the  farm  and  know  something  of  the  hazards,  physical  and 
economic,  with  which  the  farmer  has  been  and  is  confronted. 
I am  not  a manufacturer;  I never  sold  anything  except  myself, 
and  never  manufactured  anything  except  public  sentiment. 

“My  advertising  experience  has  been  limited  to  exploiting  the 
reasons  why  the  most  intelligent  constituency  of  the  United  States 
should  continue  to  send  me  to  Congress. 

“My  relationship  with  the  railroads  has  been  almost  wholly 
confined  to  that  of  one  of  the  millions  who  ‘pays  the  freight.' 

“However,  I assume  that  my  presence  here  may  be  ascribed  to 
the  fact  that  I had  the  honor  to  be  Chairman  of  the  Joint  Com- 
mission of  Agricultural  Inquiry,  created  by  Congress  in  June, 
1921.  The  resolution  which  created  this  Commission  was  a very 
broad  one,  charging  the  Commission  with  ascertaining  among 
other  things,  the  causes  of  the  agricultural  crisis  of  1920;  the 
reasons  for  the  ‘spread’  between  the  consumers’  and  purchasers' 
prices ; the  comparative  condition  of  other  industries ; the  ade- 
quacy of  the  credit,  transportation,  marketing  and  distributing 
machinery  of  the  country. 

“It  was  apparent  from  the  outset  that  there  was  no  hope  of 
accumulating  jhe  basis  pf  fact  upon  which  sound  conclusions 


could  be  predicated  by  the  usual  methods  of  congressional  inves- 
tigation. As  I saw  it,  therefore,  the  job  was  one  of  organizing 
new  agencies  through  which  a basis  of  organized  and  correlated 
information  could  be  obtained. 

“Without  going  into  detail  as  to  the  method  of  organizing  the 
committees  and  the  organization  which  co-operated  with  them,  I 
may  say  that  altogether  we  established  more  than  200  commit- 
tees and  a co-orainating  organization  of  approximately  3,000 
people.  This  organization  included  the  best  men  and  most  con- 
structive thinkers  we  were  able  to  get  in  the  best  fields  of 
agriculture,  industry,  distribution  and  transportation.  In  the 
transportation  organization  alone,  were  comprised  115  committees 
and  200  sub-committees,  and  a co-ordinating  organization  of 
about  1,600  people.  We  sent  out  more  than  200,000  questionnaires 
asked  more  than  25  million  questions,  and  made,  or  had  made  for 
us,  more  than  50  million  mathematical  calculations.  I think  I 
may  say,  after  a year  spent  in  this  investigation,  that  the  startling 
facts  about  transportation,  as  well  as  distributive  economics,  are 
not  what  we  know  about  the  agencies  and  functions  of  trans- 
portation and  distribution,  but  what  we  do  not  know. 

“This  statement  may  seem  surprising.  I am  aware  that  there 
is  a general  impression  that  through  the  agency  of  the  Inter- 
state Commerce  Commission  and  the  various  State  regulatory 
bodies,  and  private  agencies  of  one  kind  and  another,  there  has 
been  assembled  a vast  amount  of  statistical  data  touching  trans- 
portation. 

“It  is  true  that  there  is  a considerable  amount  of  data  touching 
physical  property  and  operation  of  railroads  and  other  trans- 
portation agencies,  but  this  data  has  not  been  organized  with  a 
view  of  bringing  it  together  in  such  form  as  would  make  possible 
a sound  judgment  as  to  the  relations  of  various  factors  of 
physical  property  and  operation,  and  the  drawing  of  sound  con- 
clusions from  them. 

“From  the  use  which  was  made  of  these  statistics  in  the  last 
political  campaign  by  various  groups,  I can  sympathize  with  the 
fellow  who  said,  ‘There  are  three  kinds  of  lies,  plain  lies,  damn 
lies  and  statistics.' 

“We  had  a force  of  people  working  for  nearly  a year  organ- 
izing the  statistics  of  transportation,  m such  a way  that  conclu- 
sions could  be  drawn  from  them.  I may  remark  in  passing,  that 
more  than  six  months  ago,  the  Joint  Commission  pointed  out 
what  railroad  men  are  now*  emphasizing,  that  the  equipment  of 
railroads,  cars,  motive  power,  terminal  and  track  facilities — will 
probably  be  found  to  be  wholly  inadequate  to  do  the  business 
which  may  be  expected,  with  the  resumption  of  normal  business 
activities. 

“Transportation  is  a public  function ; it  is  not  an  end  in  itself, 
but  a means  to  ari  end.  It  should  be  an  efficient  instrument  in 
the  conduct  and  development  of  the  nation's  agriculture,  industry 
and  commerce.  It  can  continue  to  function  under  private  man- 
agement only  if  when  so  functioning  it  best  serves  the  economic 
interests  of  the  country. 

“I  have  no  personal  interest  in  railroads  or  in  other  transpor- 
tation agencies,  but  I have  seen  the  economic  relation  of  trans- 
portation and  industry  too  thoroughly  demonstrated,  not  to 
appreciate  the  fact  that  the  problems  of  transportation  are  not 
merely  transportation  problems,  but  are  problems  in  which  the 
agriculture,  industry  and  commerce  of  the  nation  are  vitally  inter- 
ested. Transportation  service  and  the  cost  of  transportation 
service,  in  considerable  measure,  determine  the  location  and 
prosperity  of  industry  and  agriculture.  Transportation  rates  are 
as  potent  a force  in  determining  this  location  and  prosperity  as 
taxes,  and  in  many  respects  operate  like  taxes. 

“The  ability  of  transportation  agency  largely  measures  the 
amount  of  business  that  can  be  done  by  the  country. 

“We  have  concentrated  our  attention  largely  heretofore,  upon 
the  operative  and  financial  problems  of  transportation.  The  time 
has  come  when  some  attention  must  be  given  to  the  relationship 
of  different  forms  of  transportation  to  each  other,  and  to  the 
economic  effects  of  transportation  service  or  the  lack  of  it,  and 
transportation  rates. 

“Secretary  Hoover  has  recently  made  the  statement  that  the 
pyramided  increases  in  freight  rates  have  added  100%  to  the 
mine  price  of  coal  and  1%  to  the  price  of  cotton  textiles.  It  has 
been  claimed  that  the  farmers  of  the  United  States  pay  40%  of 
the  total  freight  bills;  that  the  advance  of  August,  1920,  addet) 
$300  to  the  freight  bill  of  every  farmer  in  the  United  States. 

“These  statements  may,  or  may  not  be  true,  but  I venture  the 
assertion  that  they  are  capable  neither  of  proof  nor  dis-proof  \yitfi 
any  statistics  now  available,  and  l assert  with  equal  confidence 
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Why  Not  Profit 

— from  the  Experience  of  Others? 


During  the  past  season,  claims  for  damage  to  eggs  in 
transit,  were  reduced  to  a minimum  heretofore  thought  im- 
possible. 

No  single  factor  contributed  more  to  this  result  than 

the  Improved  Excelsior  Egg  Case  Pads 

Use  New  Standard  Cases,  New  Standard  Honeycomb 
Fillers  and  Six  Improved  Excelsior  Pads  placed  as  shown 
in  cut.  This  method  of  packing  is  approved  and  recom- 
mended by  the  carriers. 

EXCELSIOR  WRAPPER  CO. 

Manufacturers 

Grand  Rapids,  Mich.  Chicago  Office : 

Sheboygan,  Wis.  224  W.  Kinzie  Street 
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that  there  should  be  an  agency  representing  the  economic  interests 
of  the  country,  capable  of  accumulating  the  basis  of  fact  upon 
which  the  economic  effects  of  rates  may  be  determined. 

“The  Joint  Commission  was  able  in  some  cases  to  determine  the 
relative  amounts  taken  by  producing,  converting  and  distributing 
agencies  from  the  consumers'  dollar.  We  attempted  to  find  out 
the  part  played  by  transportation  in  the  final  price  paid  by  the 
consumer.  We  were  only  partially  successful,  but  I think  I may 
say  that  we  proceeded  far  enough  to  reach  the  conclusion,  that 
transportation  costs  on  the  whole,  are  a far  smaller  element  in 
consumers'  prices  than  is  generally  supposed.  It  is  probable  that 
transportation  costs  less  than  wholesale  distribution  and  that  the 
total  cost  of  retail  distribution  in  the  United  States  is  four  or  five 
times  as  great  as  the  total  cost  of  transportation.  Transportation 
as  a whole  is  probably  cheaper  today  than  most  consumers'  goods ; 
Cheaper  than  clothing;  cheaper  than  house  furnishings;  cheaper 
than  drugs ; cheaper  than  shoes ; cheaper  than  building  materials. 
It  is  relatively  higher  than  farm  products  and  foods . These  fig- 
ures, however,  are  based  on  weighted  averages. 

“I  have  had  too  much  experience  with  averages  not  to  ap- 
preciate the  fact  that  they  are  usually  deceptive  and  frequently 
lead  to  false  conclusions.  Nd  Accurate  determination  of  the 
economic  effects  of  transportation  rates  as  to  commodities  or 
industries,  can  be  obtained,  except  on  the  basis  of  more  detailed 
information  than  is  at  present  available. 

“Retail  associations,  wholesale  associations  and  associations  of 
manufacturers,  are  beginning  to  realize  that  the  cost  of  distribu- 
tion has  out-run  the  cost  of  production  and  manufacture;  they 
are  setting  up  agencies  for  study  of  the  processes  of  distribution, 
and  for  the  dissemination  of  sound  principles  upon  which  more 
effective  and  efficient  methods  of  distribution  can  be  predicated. 
If  it  is  worth  while  for  these  agencies  to  undertake  to  inform 
themselves  and  tne  public  in  regard  to  their  own  business,  is  it 
not  worth  while  for  these  agencies  to  combine  to  ascertain  theii 
relationship  to  transportation  and  the  economic  effects  upon  them 
and  upon  the  country,  of  transportation  rates  and  service. 

“If  the  problems  connected  with  transportation  and  distribution 
were  not  so  practical;  if  they  did  not  touch  each  industry  so 
closely,  if  they  were  not  a part  of  the  daily  operating  factors  of 
every  industry,  if,  in  other  words,  they  were  more  obscure  and 
scientific,  we  would  promptly  recognize  the  necessity  of  securing 
a basis  of  fact  from  which  sound  conclusions  could  be  reached. 

“Business  and  transportation  are  largely  learned  in  the  school 
of  apprenticeship ; the  clerk  becomes  the  merchant ; the  factory 
employe  the  superintendent ; the  railway  conductor  the  railway 
executive ; each  learns  along  with  the  sound  methods  of  the  indus- 
try, the  conventions  and  mistakes  of  his  predecessor;  so  business 
and  transportation  operation  becomes  partially  an  imitation  of  a 
mistake  someone  made  30  years  ago.  We  very  promptly  recog- 
nize the  necessity  of  careful  accumulation  of  facts  and  scientific 
duty  of  the  more  obscure  phases  of  natiopal  life  and  existence. 

“When  a new  bug  appears  in  the  country,  departments  of 
agriculture  and  scientific  institutions,  study  its  life  history  from 
the  cradle  to  the  grave ; where  it  comes  from,  whither  it  is  going ; 
what  it  does  in  the  summer,  where  it  goes  in  the  winter;  what 
it  likes  to  eat  and  drink;  where  it  works  by  day  and  sleeps  by 
night;  where  it  marries  its  wife  and  how  they  raise  their  chil- 
dren; who  its  ancestors  are  even  unto  the  third  and  fourth  gen- 
erations. 

“All  this  is  to  the  good,  saves  millions  of  dollars  in  destroyed 
crops  and  deceased  animals.  Even  the  flowers  of  the  field  and 
birds  of  their  air  are  classified, — their  histories,  habits  and  cus- 
toms determined. 

“If  it  is  worth  while  to  spend  millions  of  public  and  private 
funds  in  the  accumulation  and  organization  of  information  touch- 
ing the  obscure  hazards  of  agriculture  and  industry,  is  it  not 
worth  while  to  set  up  an  agency  capable  of  accumulating  and 
organizing  the  information  touching  transportation  and  its  rela- 
tions to  the  industry,  agriculture  and  commerce,  which  so  closely 
touch  the  prosperity  and  economic  well  being,  not  only  of  these 
agencies,  but  of  the  whole  mass  of  population. 

‘‘Transportation,  more  than  any  other  agency  or  instrumental- 
ity of  commerce,  is  dependent  upon  sound  and  favorable  public 
sentiment,  yet  it  .is  a fact  which  I think  no  one  will  question,  that 
ho  industry  has  been  at  less  pains  to  create  favorable  public 
opinion  than  railroad  transportation. 

“Railroads  formerly  spent  millions  in  securing  the  adoption  of 
sound  public  policies  by  national  and  State  legislative  bodies,  and 
defending  these  policies  and  their  operating  methods  and  per- 
formance before  courts  and  commissions,  only  to  find  these  mil- 
lions had  been  spent  largely  in  vain,  because  they  have  not  been 
supported  by  adequate  public  knowledge  and  favorable  public- 
opinion. 

“I  have  just  been  through  a political  campaign  in  which  the 
transportation  act  was  the  chief  issue.  I found  that  the  peopV 
and  agencies  that  opposed  the  policies  in  the  transportation  act 
had  been  busy  ever  since  its  passage,  creating  unfavorable  public 
opinion  in  regard  to  it.  I supposed  that  it  was  generally  under- 
stood that  when  the  Government  turned  the  railroads  back  to 


their  owners  in  March,  1920,  it  turned  them  back  with  an  operat- 
ing deficit  which  had  previously  been  paid  from  the  federal 
treasury,  and  that  when  they  were  so  turned  back,  payment  of 
this  deficit  was  of  necessity  transferred  from  the  public  treasury 
to  those  who  “pay  the  freight,’’  but  I heard  every  possible  reason 
assigned  for  the  increases  in  rates  except  this  one.  I had  a right 
to  expect  that  there  would  be  some  public  understanding  of  the 
fact  that  the  Government  had  in  no  way  agreed  to  make  up  the 
difference  between  what  the  railroads  earned  individually  or  in 
the  aggregate,  and  the  return  prescribed  in  the  law  or  by  the 
Interstate  Commerce  Commission;  but  I found  there  were  thou- 
sands of  people  in  the  country  who  believed  the  contrary,  and 
that  the  Government  was  paying  the  railroads  millions  of  dollars 
upon  the  supposed  obligation  created  by  this  provision. 

“The  point  I am  trying  to  make  is,  that  those  interested  in  the 
establishment  of  sound  transportation  policies,  and  who  recognize 
relationship  of  transportation  efficiency  and  service  to  the  progress 
and  prosperity  of  the  nation,  cannot  expect  that  politicians  or 
statesmen  would  be  able  to  overturn  public  sentiment  by  unfavor- 
able propaganda  in  the  hectic  excitement  of  four  or  five  weeks’ 
political  campaign.  The  men  in  public  life  who  recognize  the 
importance  of  transportation!  agencies,  the  necessity  of  sound 
public  policies  with  respect  thereto,  have  a right  to  expect  that 
agencies  will  be  created  by  the  industries  interested  in  trans- 
portation to  accumulate  the  facts  and  disseminata  the  informa- 
tion which  will  create  favorable  public  opinion  touching  these 
policies.  % 

“I  know  of  no  idea  which  has  greater  potentialities  for  the 
establishment  of  sound  public  policies  with  respect  to  trans- 
portation, and  the  creation  of  appropriate  relationships  between 
industry,  agriculture  and  transportation,  and  for  the  dissemina- 
tion of  the  information  which  is  essential  to  favorable  public 
opinion,  than  the  idea  which  is  responsible  for  the  proposal  to 
create  a National  Transportation  Institute.  When  there  can  be 
created  an  institution  in  which  the  representatives  of  agriculture, 
industry  and  transportation  can  unite  in  the  accumulation  and 
organization  of  facts,  and  the  dissemination  of  sound  knowledge 
and  conclusions  based  upon  those  facts,  there  is  hope  for  the 
establishment  and  continuance  of  such  policies  as  will  make  for  a 
greater  and  more  efficient  America.” 


THE  ‘NATIONAL’  AT  TORONTO 


President  Pfeiffer  Appoints  Delegates  to  Attend 
Canadian  Meeting 

President  Pfeiffer  has  appointed  Charles  E.  McNeill, 
Advisory  Counsel  of  the  National  Poultry,  Butter  and 
Egg  Association,  to  represent  the  association  at  the 
annual  convention  of  the  Canadian  Produce  Associa- 
tion, to  be  held  in  Toronto  on  January  8-9. 

The  Executive  Secretary  was  unable  to  fill  this 
assignment  because  his  presence  is  required  in  Chi- 
cago on  January  9 to  attend  before  the  Consolidated 
Classification  Committee,  which  has  before  it  the  car- 
riers’ proposed  revisions  of  the  egg  packing,  loading 
and  inspection  rules. 

Mr.  McNeill  will  leave  Chicago  on  the  evening  of 
the  6th,  deliver  his  message  to  our  friends  across  the 
border  on  the  8th,  partake  of  their  hospitality  for  the 
two  days  and  leave  there  on  the  9th.  His  report  of 
the  meeting  will  be  published  in  the  ‘Bulletin’  for 
February. 


SELLING  GOOD  EGGS 

Michigan  Farmers  Looking  for  Outlet 

The  Dowagiac  (Michigan)  Farmers’  Co-operative 
Association  is  seeking  a market  for  eggs  which  will 
enable  handling  them  “at  a better  profit  for  the 
farmer.” 

Concerning  prices  paid  to  farmers,  O.  L.  Minor, 
manager  of  the  association,  stated:  “We  have  known 
th'it  better  prices  cannot  be  expected  unless  we  have 
a better  grading.  Good  eggs  can  never  sell  for  what 
thev  are  worth  until  separated  from  the  stale,  small 
ard  dirtv  egg s.”  ' 

With  Michigan  farmers  grading  their  eggs,  buyers 
and  shippers  are  afforded  the  opportunity  of  buying 
on  quality  basis.  Digitized  by  GoOgk 
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San  Francisco  Chicago 

NEW  YORK 

Clairemont  Process  Sweeps  Across  the  Country 

ANNOUNCING 

On  January  1st,  1923,  the  CLAIREMONT  STERILIZED  EGG 
COMPANY  have  opened  a new  office  at 

5 Worth  Street,  NEW  YORK  CITY 

Extended  operations  and  the  demand  for  eggs  treated  with  the 
* ‘ORIGINAL  CLAIREMONT  OIL  IMMERSION  PROCESS” 
compell  lis  to  establish  additional  offices  to  serve  the  Eastern 
territory. 

SEALING  THE  SHELL  MAKES  EGGS  “STA-FRESH” 

“ This  Slogan  is  a Money  Maker 99 

\ 

Mr.  Victor  Clairemont,  the  original  inventor  of  the  sterilizing  process  will  be  in 
direct  charge  of  the  New  York  plant,  where  he  will  be  pleased  to  demonstrate 
the  process  and  show  you  ways  of  increasing  your  profits  in  storage  eggs. 

Plan  NOW  if  you  intend  to  make  jnoney  on  your  storage  eggs 
for  the  coming  season. 

Clairemont  Sterilized  Egg  Co. 

General  Offices 

160  N.  Market  St.  CHICAGO 

SAN  FRANCISCO  NEW  YORK  CITY 

424  Clay  St.  5 Worth  St. 
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Transportation  of  Dairy  Products 

Final  Report  of  Joint  Agricultural  Commission  Exhaustive 


In  previous  issues  of  the  “Bulletin”  attention  was 
drawn  to  the  various  investigations  conducted  by  the 
Joint  Commission  of  Agricultural  Inquiry.  During  the 
investigations  representatives  of  the  National  Poultry, 
Butter  and  Egg  Association  were  in  attendance  and  in 
co-operation  with  Mr.  C.  B.  Hutchings,  Traffic  Manager 
of  the  American  Farm  Bureau  Federation,  prepared  and 
presented  much  of  the  data  that  is  included  in  the  final 
report  of  the  Commission. 

Since  the  publication  of  the  report,  the  Executive 
Offices  have  had  no  opportunity  to  examine  it  critically 
but  from  a “casual  reading  it  appears  to  “cover  the 
ground”  more  thoroughly  than  anything  which  ever 
preceded  it. 

Those  members  of  the  Association  who  attended  the 
“Egg  Conferences”  of  January  and  February  of  the 
present  year,  will  recognize  this  recommendation  of  the 
Commission : 

“This  Commission  recommends  that,  so  far  as 
possible,  carload  shipments  of  eggs  should  be  in- 
spected at*  point  of  origin,  so  that  the  shipper  there 
may  know  that  he  is  complying  with  carriers’  re- 
quirements, or  that  he  may  have  an  opportunity  to 
improve  the  stowing  so  that  the  eggs  can  be  carried 
safely.” 

Members  of  the  “National”  who  are  interested  in 
Cheese  and  who  have  talked  “Cheese  traffic”  to  the  Exec- 
utive Offices  will  see  almost  their  own  words  under  the 
subcaption  “Cheese.”  Butter  and  Poultry  shippers  will 
also  recognize  many  of  their  own  ideas.  In  a word,  Mr. 
Hutchings  and  »epresentatives  of  the  National  Poultry, 
Butter  and  Egg  Association  presented  the  ideas  of  pro- 
ducers and  distributors.  These  ideas  were  considered  by 
the  Commission  and  those  which  they  deemed  of  benefit 
are  reproduced  herewith — some  good  ones,  however,  went 
into  the  discard.  The  report  contains  other  matter  which 
was  not  presented  by  representatives  of  the  “National.” 

Butter 

Butter  production  has  shown  a marked  change  in 
two  respects  in  the  last  40  years.  In  the  first  place, 
practically  all  of  the  production  was  on  the  farms  prior 
to  1880;  today  two-thirds  of  the  butter  produced  in  the 
United  States  comes  from  factories.  As  a result  of  this 
change  from  a local  farm  industry  to  a factory  produc- 
tion the  element  of  transportation  has  entered  largely 
into  the  price  of  butter  to  the  producer  and  to  the  con- 
sumer. In  the  second  place,  butter  has  had  to  meet  the 
competition  of  several  substitutes. 

Seventy-six  per  cent  of  the  butter  produced  in  the 
United  States  in  1919  came  from  the  Middle  West  or  the 
States  described  by  the  census  as  East  North  Central 
and,  West  North  Central.  Cream,  which  is  the  basis  of 
butter,  is  in  many  cases  secured  from  farms  within  a 
radius  of  50  or  60  miles.  In  other  cases  the  concentrators 
reach  out  as  far  as  500  miles  to  secure  their  raw  ma- 
terial. 

The  economy  of  a centralized  plant  using  the  best 
mechanical  devices,  selling  ai  large  volume  of  butter  and 
distributing  over  a wide  area,  is  a recognized  part  of  our 
business  today,  but  if  these  economies  are  to  be  secured 
it  is  necessary  that  the  cream  shall  be  transported  into 
these  large  plants. 

The  total  amount  of  milk  used  for  butter  was  esti- 
mated to  be  32,310,117,000  pounds  for  1920,  or  35  per 


ceftt  of  the  total  milk  production  of  89,658,000,000 
pounds.  This  is  divided,  18,135,117,000  pounds  going 
to  factories  and  the  remainder,  14,175,000,000  pounds, 
being  used  on  the  farm. 

In  1920  the  total  production  of  butter  was  1,442,-! 
458,000  pounds,  of  which  17,487,735  pounds  were  ex- 
ported. 

Table  A92  shows  receipts  at  four  important  mar- 
kets. Imports  in  1920  were  37,454,172  pounds,  and  in 
1921,  18,558,388  pounds,  enough  to  affect  the  price 
directly  along  the  Atlantic  seaboard  and  indirectly  in  the 
interior. 

Table  A92. — Butter  Receipt!  at  Pour  Leading  Markets 


1921  1920  1919 

Market  Pounds  Pounds  Pounds 

New  York  212.948,550  164,608,125  226,698,000 

Chicago  .193,591,200  176,745,225  185,779,000 

Philadelphia  58,765,725  48,631,050  51,191,000 

Boston  74,537,700  72,991,875  73,223,000 

Total  539,843,175  462,976,275  536,891,000 


Upon  the  inbound  product  the  rates  are  made  in 
much  the  same  way  as  milk  destined  to  the  city  market, 
that  is,  upon  a more  or  less  flexible  mileage  scale.  Cream 
rates  are  generally  higher  than  milk.  On  outbound 
movement  of  butter,  unless  there  are  special  commodity 
rates,  third-class  rates  apply  to  the  carload  shipment, 
and  second-class  rates  to  less-than-carload  shipments. 
In  its  transportation  it  is  necessary  that  the  carriers 
furnish  clean,  sweet  cars,  in  good  condition,  for  any  odor 
in  the  car  will  spoil  the  butter  very  quickly;  and,  like- 
wise, if  the  drain  pipes  become  clogged,  ventilation  and 
proper  refrigeration  are  prevented.  The  movement  is 
almost  entirely  eastbound  to  the  great  consuming  cen- 
ters, although  from  such  distributing  points  as  St.  Louis, 
Chicago,  and  Pittsburgh  there  is  considerable  movement 
toward  the  south. 

Effective  August  1,  1919,  the  Interstate  Commerce 
Commission  ordered  the  rates  on  butter  in  carloads  re- 
duced from  second  to  third  class  in  official  classification 
territory.  The  less-than-carload  rates  were  not  changed, 
although  approximately  one-half  the  movement  is  in 
less-than-carload  quantities. 

On  December  1,  1913,  butter  brought  to  the  pro- 
ducers an  average  of  29.2  cents  per  pound;  on  Decem- 
ber 1,  1920,  54.7  cents;  and  on  December  I,  1921,  41.1 
ceijts.  It  can  not  be  said  that  the  changes  in  transpor- 
tation rates  have  materially  affected  the  fluctuations  in 
prices.  Although  there  is  a material  change  in  the  price 
of  butter  from  season  to  season  and  often  from  day 
to  day,  the  seasonal  fluctuations  are  due  largely  to  the 
change  in  the  amount  of  butter  available,  while  the 
daily  variations  may  be  due  either  to  a change  in  the 
supply  immediately  available  at  a given  market  or  to  the 
efforts  of  the  manufacturers  and  dealers  to  control  the 
price.  The  price  of  butter  fat  to  the  farmer  is  obviously 
more  largely  influenced  by  these  fluctuations  in  prices 
than  by  the  freight  rate. 

At  the  same  time  it  must  be  remembered  that  a 
fraction  of  a cent  per  pound  of  butter  means  a great 
deal  of  money  in  the  aggregate  when  multiplied  by 
millions  of  pounds.  The  Minnesota  creameries  have  re- 
cently arranged  to  concentrate  their  product,  shipping  into 
the  concentrating  point  in  less  than  carload  quantities 
and  out  from  that  point  in  carloads,  instead  of  shipping 
through  from  the  creamery  to  final  destination  in  less 
than  carload  quantities.  This  has  meant  a saving  in 
freight  charges  from  St.  Paul  to  New  York  City  of  $76 
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on  every  shipment  of  20,000  pounds,  or  two-fifths^  oi  a 
cent  per  pound.  While  this  amount  spread  over  each 
individual  pound  ^of  butter  may  be  small,  yet  the  saving, 
to  the  farmer  is  considerable,  and' this  commission  believes 
that  so  far  as  trade  conditions  will  permit  other  cream- 
eries might  well  follow  this  example. 

. Cheese 

The  production  of  cheese  is  restricted  to  certain  well- 
defined  areak.  In  1914  Wisconsin  alone  produced  55.8 
per.  cent'  of  the  cheese  produced  in  this  country,  New 
York  State  25.9  per  cent,  and  all  the  other  States  pro- 
ducing but  18.3  per  cent.  In  1920  Wisconsin  increased 
its  share*  of  the  production  to  74.6  per  cent,  while  New 
York  had  decreased  to  12  per  cent,  and  the  other  States  to 
13.4  per  cent.  The  distribution  of  cheese  from  Wisconsin 
is  country  wide,  although  more  than  one-half  of  the 
Wisconsin  cheese  is  consumed  in  the  densely  populated 
area  east  of  the  Mississippi  and  north  of  the  Ohio  Rivers. 
Receipts  at  four  principal  markets  are  shown  in  Table 
A95.  There  is  also  a very  considerable  volume  of  cheese 
shipped  into  the  Southeast. 

Table  A95. — Cheese  Receipts  at  Four  Leading  Markets 


1921  1920  1919 

Mkrk'et  Pounds  Pounds  Pounds 

New  York 51,981,396  47,003,774  66,045,808 

Chicago  85,848,944  81,596,734  81,018,741 

Philadelphia  20,951,864  16,865,693  21,392,423 

Boston  13,207,544  12,996,717  17,577,631 


Tot^l  171,989,748  158,462,918  186,034,603 


In  Wisconsin  the  usual  method  of  cheese  production 
% is  to  hire  an  expert  to  manage  the  factory  tor  a contract 
price  per  pound  of  product.  Ordinarily  the  milk  is  not 
sold  to  the  factory  by  the  farmer,  but  is  merely  deliv- 
ered to -the  cheese  maker,  who,  after  the  manufacture, 
sells  the  clieese  and  allocates  the  returns  to  the  indi- 
vidual farmers  in  proportion  to  the  milk  delivered.  There 
are,  in  addition,  some  factories  in  which  the  milk  is 
bought  outright  and  the  cheese  sold  for  the  account  of 
the  owner.  ^ 

After  manufacture  the  cheese  is  shipped  into  a con- 
centrating point  by  railroad  or  by  truck. 

With  the  increase  in  rates  and  the  growth  in  the 
dairy  industry  .the  tendency  has  been  to  increase  the 
number  of  concentrating  points.  After  15,000  pounds 
of  cheese  have  been  gathered  at  the  concentrating  point 
destined  to  one  consignee,  the  railroads  will  permit  the 
exclusive  use  of  a refrigerator  car  without  extra  charge 
for  the  use  of  such  car  or  for  heater  service  or  refriger- 
ation. The  less  than  carload  shipments  of  less  than 
15,000  pounds  move  in  the  carriers'  regularly  scheduled 
refrigerator  cars.  Carload  shipments,  i.  e.,  20,000  pounds 
or  more,  move  at  carload  rates  plus  an  extra  charge 
for  refrigerator  or  heater  service,  the  amount  of  such 
charge  depending  upon  the  particular  point  of  origin  or 
destination. 

In  'official  classification  territory  where  a large  part 
of  the  cheese  is  consumed  the  rates  were  increased  from 
* third  to  second  class  less  than  carload  in  April,  1921, 
or  approximately  20  per  cent.  This  increase  was,  of 
course,  added  to  the  general  advance  of  August  26,  1920. 
Then  in  January,  1922,  rates  from  the  interior  Wiscon- 
sin points  were  readjusted  so  as  to  align  the  rates  prop- 
erly in  relation  to  the  rates  from  the  base  points — 
Chicago,  Milwaukee  and  Manitoba.  The  result  is  that 
the  cheese  rates  are  now  on  a very  high  level,  and  by 
comparison  with  more  valuable  and  more  highly  perish- 
able 9ommodities,  such  as  eggs  or  grapes,  are  out  of 
alignment. 

The  spread^  between  the  wholesale  price  of  cheese 
at  New  York  and  at  Chicago,  although  constantly 
widening,  was  so  great  that  the  cheese  price  at  New  York, 
♦ less  freight  from  Wisconsin,  was  greater  than  the  price 


at  Chicago  less  freight  If  other  circumstances  are  equal, 
the  level  of  rates  is  not  a serious  impediment  to  the 
business,  yet  it  is  worth  while  to  note  that  Chicago 
is  the  immediate  and  nearby  market  for  the  Wisconsin 
producer  upon  which  * he  dumps  his  product  whenever 
there  is  a surplus. 

Poultry 

Out  of  a total  of  372,825,264  chickens  in  the  United 
States  in  1920,  108;433,294  were  in  the  West  North- 
Central  States. 

As  a general  rule,  the  poultry  is  sold  by  the  farmer 
to  a huckster,  who  may  in  turn  sell  to  another  huckster 
or  direct  to  some  shipper.  The  packers  are  also  buying 
a large  number  of  live  poultry,  milk  feeding  ..them  for 
from  four  or  five  days  to  a couple  of  weeks  before  dress- 
ing for  the  market.  On  some  of  the  specialized  farms 
in  the  Middle  West  poultry  is  dressed  on  the  farm  and 
shipped  direct  to  market. 

In  the  shipment  of  dressed  poultry  it.  is  essential  fthat 
it  be  carefully  packed  and  graded.  Fowls  of  the  same 
size,  same  color  of  skin,  and  same  general  appearance 
should  be  put  in  the  same  box  ob  barrel.  When  packed 
in  barrels  they  should  not  be  packed  solid,  is  those  in 
the  center  are  likely  to  spoil.  If  packed  warm  the  entire 
contents  of  the  package  are  likely  to  spoil. 

There  is  a large  movement  of  live  poultry  from 
the  West,  particularly  to  New  York  City.  This  move- 
ment has  grown  tremendously  in  £he  last  few  years, 
partly  due  to  the  building  of  special  live-poultry  cars 
and  partly  to  increased  demand.  These  special  cars  are 
merely  enormous  coops  on  wheels  partitioned  to  carry 
5,000  chickens.  At  destination  railroads  must  provide 
either  special  warehousing  facilities  or  a special  inclosed 
yard  for  the  unloading  and  distribution  of  poultry  in 
order  to  prevent  theft. 

A carload  of  live  poultry  at  New  York  City  is  worth 
from  $4,200  to  $6,000. 

When  live  poultry  is  shipped  by  freight,  no  extra 
charge  is  made  for  the  transportation  of  feed  in  the  car 
unless  the  consignee  takes  the  surplus,  at  destination,  if 
any.  Caretakers  are  given  free  transportation  with  the 
loaded  movement,  and  in  some  cases  free  return  trans- 
portation. 

A considerable  number  of  young  chicks  are  shipped 
by  parcel  post.  In  the  spring  every  farm  paper  is  filled 
with  advertisements  offering  day-old  chicks  for  sale  and 
guaranteeing  delivery  by  parcel  post.  What  the  exact 
volume  of  this  movement  is  no  one  knows,  but  indi- 
vidual shippers  handle  as  many  as  25,000  per  year. 

Table  A99  shows  the  receipts  of  dressed  poultry  at 
the  principal  markets  during  1919,  1920,  and  1921. 

Table  A99. — Dressed  Poultry  Receipts  at  Four  Leading  Markets 


w , 1921  1920  1919 

Market  * Pounds  Pounds  Pounds 

New  York  124,551,836  101,094,445  113,708,144 

Chicago  64,990,100  57,324,524  66,953,692 

Philadelphia  22,892,906  21,606,182  23,906,331 

Boston  39,921,909  34,087,208  37,531,307 


Total  252,356,751  214,112,359  242,099,474 


In  November  and  December,  1913,  the  average 
market  price  was  14 y2  cents,  while  in  1921  it  was  22 
cents,  or  nearly  152  per  cent  of  the  1913  price. 

There  is  some  movement  of  live  poultry  by  express. 
The  express  classification  provides  that  all  foods  and 
drinks  shall  be  carried  as  second  class  unless  otherwise 
specified.  The  present  classification  of  live  poultry  is 
hybrid,  being  second  class  for  hauls  of  less  than  400  miles 
and  first  class  for  more  than  400  miles.  The  result  of 
this  increase  of  nearly  33%  per  cent  has  been  to,  reduce 
the  movement  of  live  poultry  by  express  to  the  detri- 
ment of  the  express  company  and  of  the  producer.  The 
dealers  state  that  shipments  which  formerly  moved  by 
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express  are  now  moving  largely  by  freight,  being  trucked 
into  other  towns,  remaining  on  the  farm,  or  being  sold 
to  near-by  packing  plants  at  prices  prevailing  there.  The 
express  company  states  that  the  claims  paid  on  live 
poultry  for  the  12-month  period  ending  November  30, 
1919,  were  $264,742.43,  or  10  per  cent  of  the  gross 
revenue  on  live  poultry. 

The  present  freight  rates  on  live  and  dressed  pcftil- 
try  are  out  of  line  with  each  other  in  some  districts,  due 
to  the  various  methods  of  applying  the  10  per  cent 
reduction  effective  January  1,  1922,  while  in  other  dis- 
tricts this  relationship  has  been  preserved.  In  official 
classification  territory  the  carriers  applied  the  reduction 
to  dressed  poultry,  in  southern  territory  to  live  poultry, 
and  in  western  territory  to  both. 

The  present  rate  on  live  poultry  from  Chicago  to 
New  York  is  $1.05  per  hundred  pounds,  or  $210  per 
car  of  20,000  pounds.  Adding  to  this  amount  of  freight 
charges  the  cost  of  feed  and  water,  expense  of  caretakers 
and  other  incidentals,  the  total  cost  of  transportation  is 
probably  around  $275  or  $300.  With  an  average  price  of 
$5,000  for  a car,  the  total  charges  for  transportation  of 
$300  would  be  about  6 per  cent  of  the  total  value,  or  6 
cents  per  chicken,  if  the  car  is  loaded  full. 

Eggs 

The  principal  centers  of  production  for  eggs  are  in 
the  Middle  West  in  the  same  States  which  furnish  the 
largest  proportion  of  the  poultry.  Various  methods  of 
getting  the  eggs  from  the  individual  farms  to  the  city 
market  are  in  constant  use.  There  is  still  the  old  system 
of  barter  at  the  country  store,  after  which  the  merchant 
makes  up  a case  or  two  of  eggs  and  forwards  them'  to 
his  dealer  in  the  city.  The  farmer  may  himself  collect  a 
case  or  two  of  eggs  and  ship  either  to  a dealer  or  to  some 
concentrating  point  or  packer.  Farmers  are  now  also 
organizing  cooperative  shipping  associations,  known  as 
egg  circles,  which  concentrate  the  eggs  in  considerable 
quantity  and  forward  them  to  some  market,  either  on 
consignment  or  upon  direct  sale  to  some  dealer. 

In  the  shipment  of  eggs  one  of  the  principal  wastes 
is  the  lack  of  any  uniform  system  of  grading.  In  order 
to  secure  the  best  market  the  country  shipper  should  be 
able  to  guarantee  that  the  eggs  are  absolutely  fresh,  and 
should  grade  them  so  as  to  secure  within  a case  uniform- 
ity of  color,  size,  and  shape.  The  Boston  market  pays 
a premium  for  brown  eggs.  The  New  York  market  pays 
a premium  for  white  eggs  sufficient  in  many  cases  to 
cover  the  transportation  charges  from  Chicago  to  New 
York,  while  some  other  markets  do  not  distinguish  be- 
tween the  two  colors.  Such  a premium  may  be  wholly 
unjustifiable,  but  it  should  be  recognized  by  the  ship- 
pers. Every  attempt  on  the  part  of  the  farmer  to  cater 
to  the  quality  trade  will  result  in  greatly  increased 
returns. 

There  is  a considerable  movement'  of  eggs  from  the 
United  States  to  Canada,  where  they  are  carefully 
candled,  graded,  and  then  shipped  to  Great  Britain.  Be- 
cause of  the  careful  standardization  of  grades  in  Canada, 
England  accepts  these  eggs  in  preference  to  eggs  direct 
from  America. 

This  commission  accordingly  believes  that  the  De- 
partment of  Agriculture  should  make  a study  of  this 
situation  and  lay  down  such  standards  for  use  in  the 
United  States  as  will  enable  American  producers  and 
shippers  to  export  eggs  direct  to  European  countries. 

Table  A 100  shows  the  average  receipts  and  average 


market  prices  at  Chicago  and  New  York,  and  the  aver- 
age farm  prices  in  the  United  States,  for  the  years 
1913  to  1921,  inclusive.  Table  A101  shows  the  receipts 
of  eggs  at  New  York,  Chicago,  Philadelphia,  and  Boston.  - 

Table  A 100. — Average  Receipts  and  Average  Market  Prices  at  Chicago  and 
New  York  and  Average  Farm  Prices  In  the  United  8tate  of  Eggs 
for  the  Years  1913-1920  • 

Chicago  New  York 

Market  Farm  Market  Farm 

Receipts  prices  per  prices  per  Receipts  prices  per  prices  per 
(cases)  dozen  dozen  (cases)  dozen  dozen 


Cents  Cents  Cents  Cents 

1913  4,593,800  24.3  21.3  4,713,555  37.5  21.3 

1914  4,083,163  25.8  22.5  4,882,222  39.0  22.5 

1915  4,896,246  25.0  22.0  5,585,329  50.0  22.0 

1916  5,452,737  28.3  24.6  4,858,274  31.6  24.6 

1917  5,678,679  40.6  33.8  4,357,061  44.1  33.8 

1918  5,049,743  44.2  39.5  5,026,548  48.6  39.5 

1919  4,616,652  48.2  43.8  6,007,641  55.7  43.8 

1920  4,153,584  51.7  47.9  5,157,535  57.5  47.9 

Table  A 101  .—Receipts  of  Eggs  at  Four  Leading  Markets 

1921  1920  1919 

Market  Cases  Cases  Cases 

New  York  6,608,840  5,157,535  6,007,643 

Chicago  4,154,879  4,153,584  4,631,550 

Philadelphia  1,647,059  1,395,909  1,714,318 

Boston  1,820,138  1,647,648  1,720,460 

Total  14,230,916  12,354,676  14,073,971 


While  the  quantity  of  shell  eggs  is  much  less  than 
the  normal  demand,  the  amount  of  frozen  eggs  is  very 
much  greater.  The  cold  storage  of  eggs  is  to  the  farmer 
of  the  utmost  benefit,  as  it  provides  a market  for  the  eggs 
produced  in  the  spring  without  the  necessity  of  that 
market  immediately  consuming  the  supply  then  furnished. 
In  other  words,  cold  storage  acts  as  a stabilizer  upon  the 
price,  both  to  producer  and  consumer,  and  gives  the 
consumer  a regular  supply. 

At  the  same  time  a very  large  proportion  of  the  eggs 
sold  by  the  farmers  leave  their  hands  in  March,  April, 
May,  and  June,  when  the  prices  are  lowest. 

In  the  transportation  of  eggs  two  principal  questions 
are  involved:  First,  they  must  be  kept  at  proper  tem- 
perature to  prevent  spoiling;  second,  due  to  the  fragile 
nature  of  the  commodity  they  must  be  properly  packed 
in  the  case  and  properly  stowed  in  the  car  and  trans- 
ported without  any  rough  handling,  either  in  the  switch- 
ing yards  or  on  the  line. 

In  order  to  protect  themselves  against  loss,  num- 
erous rules  have  been  made  by  the  carriers  which  specify 
in  great  detail  the  penalties  for  noncompliance  with 
these  rules.  In  general,  carriers  inspect  the  cars  at 
destination  to  see  that  the  rules  have  been  complied  with, 
but  the  eastern  roads  are  now  beginning  to  inspect  these 
cars  at  Chicago  as  well  as  at  the  eastern  destination. 

This  commission  recommends  that,  so  far  as  possible, 
carload  shipments  of  eggs  should  Ije  inspected  at  point 
of  origin,  so  that  the  shipper  theif  may  know  that  he  is 
complying  with  the  carriers'  requirements,  or  that  he  may 
have  an  opportunity  to  improve  the  stowing  so  that  the 
eggs  can  be  carried  safely. 

Shippers  and  carriers  have  been  studying  the  prob- 
lem of  safe  transportation  of  eggs  for  over  a year.  A 
material  reduction  in  the  loss  and  damage  claims,  which 
today  run  in  excess  of  $1,000,000  per  year,  can  be  se- 
cured only  by  the  widespread  use  of  such  interior  packing 
in  the  cases  as  will  consistently  and  certainly  protect 
the  eggs.  At  the  present  time  the  railroads  endeavor 
to  restrict  the  use  of  strawboard  flats  and  fillers  to  new 
flats  and  fillers,  but  the  impossibility  of  examining  every 
case  of  eggs  to  determine  whether  the  interior  packing 
is  or  is  not  new  is  evident  to  every  carrier,  as  well  as 
to  every  shipper  and  receiver  of  eggs. 

This  commission  believes  that  some  means  should 
be  devised  for  the  transportation  of  eggs  in  containers 
which  may  be  used  repeatedly  with  safety,  and  com- 
mends to  the  carriers  and  shippers  a very  careful  con- 
sideration of  the  subject 
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CT*  IT  DAILY 


DECKO  fed  daily  adds  a pound  of 
flesh  at  a cost  of  4 to  7 cents  for  feed- 
ing. Would  you  buy  poultry  at  4 to  7 
cents  a lb.  and  resell  at  present  market 
values?  This  is  exactly  what;  you 
achieve  when  you  feed  DECKO  daily 


One  of  the  largest  midwest  shippers  fed 
DECKO  daily  through  September  and 
October.  The  gains  in  weight  ran  from 
10  to  25  per  cent  in  4 to  6 days  feeding 
DECKO’S  daily  performance  is  what 
counts. 


DECKO  is  the  only  Fattener  that  is 
tested  every  day  of  the  year  for  standard 
quality.  It  is  fed  continuously  to  mar- 
ket fowls  at  our  own  plant  and  the  re- 
sults are  checked  up  daily. 


This  is  your  Guarantee  that  DECKO 
is  always  of  full  strength,  potency  and 
quality.  Feed  DECKO  daily. 

Write  or  wire  today  for  prices. 


The  Simmons  Milling  Co. 

153*  Water  St. 
CINCINNATI,  OHIO 


WHAT  IS  QUALITY? 


By  Harry  E.  Arkins 

As  “quality”  is  the  basis  of  all  business  transactions, 
particularly  where  foodstuffs  are  concerned,  a few 
lines  on  the  subject  would  not  be  amiss. 

First  of  all,  let  us  determine  just  what  the  word 
“quality”  means.  Webster  seems  to  have  defined  it 
correctly,  when  he  describes  its  meaning  as  “dis- 
tinguishing property.” 

In  dealing  in  butter,  eggs  and  poultry  we  have  es- 
tablished certain  grades — each  grade  having  to  do 
with  the  variations  in  quality  of  the  same  commodity. 

It  is  a matter  of  certainty  that  all  purchasers  desire 
the  best  quality  they  can  possibly  secure  for  their 
money ; price  is,  and  therefore  should  be,  a secondary 
matter  especially  where  eatables  are  involved. 

Quality  in  butter,  eggs  and  poultry  is  an  essential 
factor  in  securing  the  best  market  prices  and  also  in 
establishing  a reputation  for  a shipper  or  receiver  who 
handles  these  commodities,  in  best  quality — the  ship- 
per or  receiver  knows  that  the  best  quality  will  find 
a ready  outlet  at  the  right  price. 

Therefore,  uniformity  in  quality  or  standardization 
of  quality  is  of  great  importance  and  with  good  mar- 
keting methods  there  should  be  no  difficulty  in  secur- 
ing liberal  returns. 

It  is  a known  fact  that  when  a car  of  eggs  is  offered 
for  sale,  the  first  question  asked  is  “what  will  it 
grade  ?,”  and  in  the  case  of  a car  of  butter,  the  question 
is  “what  will  it  score?”  Price  does  not  enter  into 
the  deal  until  the  quality  is  ascertained. 

In  the  marketing  of  butter  or  eggs  in  the  distrib- 
uting centers,  it  is  surprising  to  know  how  a small 
defect  in  the  quality  of  the  commodities  will  result 
in  the  loss  of  a sale  or  a cut  in  the  price,  while  on  the 
other  hand,  if  the  merchandise  is  of  superior  quality, 
a premium  will  gladly  be  paid  in  order  to  obtain  the 
best  stock  available. 

The  fact  that  quality  production  makes  excellent 
marketing  conditions  and  creates  a better  feeling  be- 
tween the  shipper  and  receiver  cannot  be  too  strongly 
emphasized.  The  very  highest  degree  of  satisfaction 
is  derived  from  such  dealings  by  both  parties  involved. 


GUS  LUDWIG  TO  UNDERGO  OPERATION 


Chairman,  Membership  Committee  Suffers  from 
Throat  Trouble 

Gus  Ludwig,  Chairman  of  the  Membership  Committtee 
of  the  National  Poultry,  Butter  and  Egg  Association,  has' 
suffered  from  throat  trouble  for  a long  time,  and  after 
examination  and  consultation  by  eminent  throat  special- 
ists, an  operation  has  been  decided  upon  for  the  near 
future.  j 

Gus  Ludwig’s  vocal  chords  in  times  past  have  been 
the  means  of  touching  the  hearts  and  pocketbooks  of 
hundreds  of  American  citizens  and  his  voice  in  the  Lib- 
erty Loan  Drives  was  heard  above  all  others.  At  our 
recent  convention,  also,  his  voice  was  one  of  the  instru- 
mentalities which  was  the  means  of  bringing  aid  and  com- 
fort to  our  ‘Bill’  O’Keefe. 

Those  who  have  seen  Gus  in  action  know  it  is 
“The  heart  that  giveth  grace  unto  every  art,” 
and  they  pray  for  his  speedy  recovery  because  this  rare 
combination  of  heart  and  voice  is  so  much  needed. 
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EGG  MARKETING  WORK  IN  THE  STATE  OF 
WISCONSIN 


The  poultry  and  egg  marketing  work  was  started 
by  the  Departments  of  Markets  in  October,  1921.  This 
step  was  found  necessary  to  meet  an  increasing  de- 
mand for  work  along  this  line  inasmuch  as  the  pro- 
duction of  poultry  and  eggs  is  rapidly  becoming  one 
of  the  most  important  agricultural  activities  in  the 
State.  The  value  of  this  crop  in  1921  was  estimated 
at  $30,000,000  ranking  fifth  in  total  value  among  all 
crops  produced  in  the  State. 

Before  attempting  any  regulation  of  egg  marketing 
practices  it  was  found  necessary  to  make  a survey  of 
egg  production  and  marketing  in  the  State.  It  was 
found  that  Wisconsin  produces  more  eggs  than  are 
consumed  within  its  borders,  the  surplus  being  mar- 
keted largely  in  Chicago,  Philadelphia,  New  York  and 
Boston. 

Of  the  2,507,500  cases  of  eggs  produced  in  Wiscon- 
sin  in  1921,  37.7%  or  950,000  cases  were  kept  on  the 
farm.  Of  these  eggs  100,000  cases  were  kept  for 
hatching  and  800,000  cases  for  home  consumption. 
The  estimated  farm  loss  amounted  to  50,000  cases. 
Of  the  1,557,500  cases  marketed  in  1921,  62.3%  or 
922,125  cases  were  sold  in  Wisconsin  cities  and  557,- 
500  cases  were  sent  out  of  the  State.  The  marketing 
loss  amounted  to  77,875  cases. 

The  results  of  this  survey  show- two  things:  (1) 
local  marketing  practices  make  it  difficult  for  the  pro- 
ducer to  dispose  of  high  quality  eggs  advantageously, 
and  (2)  there  is  an  excessive  loss  in  quality  before 
Wisconsin  eggs  reach  the  consumer. 

To  remedy  the  first  trouble  co-operative  marketing 
has  been  encouraged  in  sections  where  the  conditions 
seem  favorable  and  a real  need  for  such  activities 
exists.  Four  organizations  are  now*  disposing  of  their 
eggs  along  lines  indicated  by  this  department.  A 
bulletin  on  Co-operative  Egg  Selling  has  been  issued 
giving  information  on  preparing  high  quality  eggs  for 
shipment. 

It  was  found  to  be  -a  difficult  matter  to  outline  any 
workable  program  designed  to  improve  the  quality  and 
establish  a reputation  for  Wisconsin  eggs.  Our  survey 
showed  that  Wisconsin  was  favorably  situated  to  mar- 
ket the  highest  quality  eggs  of  any  State  in  the  Mis- 
sissippi Valley.  The  temperature  during  the  summer 
months  is  generally  cool,  resulting  in  low  heat  losses 
and  the  transportation  system  has  been  so  organized 
that  pick  up  refrigerator  cars  are  available  to  nearly 
every  shipping  point  in  the  State.  These  two  factors 
make  it  possible  to  produce  and  market  eggs  during 
the  summer  months  with  a minimum  of  deterioration. 
Egg  producers  and  shippers  have  not  taken  full  ad- 
vantage of  these  favorable  natural  conditions  in  the 
past. 

To  determine  what  action  was  desirable  on  egg  mar- 
keting a preliminary  hearing  was  held  at  Madison 
last  fall  attended  by  dealers  from  all  over  the  State. 
It  was  generally  agreed  that  some  move  should  be 
made  to  reduce  the  losses  from  rotten,  stale,  small, 
dirty  and  shrunken  eggs  which  are  being  marketed 
at  present.  The  department  has  given  this  matter 
much  thought  and  it  appears  that  the  only  feasible 
means  of  accomplishing  the  desired  results  will  be  to 
establish  trading  in  eggs  upon  a graded  basis.  By 
paying  less  for  small,  dirty,  stale  eggs  and  more  for 


large  clear  fresh  ones  the  buyers  can  materially  re- 
duce the  percentage  of  low  quality  eggs  received. 
This  has  been  conclusively  demonstrated  by  dealers 
in  the  State  who  have  tried  it  out.  The  department 
has  prepared  a tentative  system  of  grading  on  whijeh 
hearings  are  being  held  at  the  present  time. 


FIFTY  MILLION  MATHEMATICAL 
CALCULATIONS 


Honorable  Sydney  A.  Anderson,  whose  address  is 
reproduced  elsewhere  in  this  issue  of  the  ‘Bulletin’ 
gives  some  idea  of  the  work  undertaken  by  the  Joint 
Commission  of  Agricultural  Inquiry,  of  which  he  was 
Chairman. 

To  the  lay  mind,  the  figures  involved  are  astounding 
and  it  would  seem  that  after  a Governmental  agency 
"had  asked  some  twenty-five  million  questions  and  had 
made  some  fifty  million  calculations,  that  the  treatment 
for  the  nation’s  transportation  and  distributive  ills  would 
be  pretty  well  indicated,  but  according  to  Mr.  Anderson, 
treatment  that  will  effect  a general,  permanent  cure/  is 
not  yet  in  sight.  However,  the  means  for  securing  a rem- 
edy which  will  effect  a permanent  cure  are  in  sight,  and 
these  lay  in  the  ^creation  of  a National  Transportation 
Institute  such  as  Mr.  Anderson  and  the  Joint  Commission 
recommend.  . : 

That  such  an  institution  of  education  is  indicated,  is 
apparent  to  all  who  are  familiar  with  the  transportation 
and  distributive  troubles  of  this  industry.  There  is  hot 
a week  goes  by  in  the  Executive  Offices  but  that  some 
perplexing  question  arises,  and  there  is  no  authoritative 
agency  that  may  be  appealed  to  for  guidance.  The  result 
is  that  it  frequently  happens  we  find  ourselves  standing  in 
our  own  light,  and  in  many  instances  taking  steps  which 
ultimately  rebound  to  our  own  detriment.  This  is  simply 
because  the  facts1  of  production,  transportation  and  dis- 
tribution are  not  properly  correlated  from  intensive  and 
statistical  standpoints. 

There  is  one  conclusion  that  Mr.  Anderson  came  to  as 
the  result  of  his  investigations,  which  should  be  em- 
phasized, and  concerning  it  he  stated: 

“I  think  I may  say,  after  a year  spent  in  this  investiga- 
tion, that  the  startling  facts  about  transportation  as  well 
as  distributive  economics  are  not  what  we  know  about 
the  agencies  and  functions  of  transportation  and  distribu- 
tion, but  what  we  do  not  know.  It  is  this  lack  of  knowl- 
edge which  causes  the  trouble  and  calls  for  the  creation 
of  a National  Transportation  Institute.” 

Whether  a National  Transportation  Institute  will  be 
an  accomplished  fact  remains  to  be  seen,  but  it  must  be 
said  that  Mr.  Anderson  has  pointed  out  the  way,  and  it 
is  just  as  important  to  know  that  we  do  not  know,  as  it 
is  to  know  that  we  do,  know. 

Coupling  our  own  experiences  with  the  conclusions  of 
the  Joint  Commission  we  know  that  we  do  not  know. 
For  this  reason  Mr.  Anderson’s  proposition  should  meet 
with  hearty  support. 

And  for  another  reason  his  recommendation  should 
carry  great  weight : he  approached  the  subject  of  trans- 
portation with  an  open  mind,  free  from  prejudice  and 
bias;  the  most  far-reaching  investigation  ever  made  by 
this  or  any  government  was  conducted  under  his  imme- 
diate supervision  and  his  conclusions  have  stood  the  test 
of  scientific  analysis ; he  is  therefore  well  qualified  to  point 
QUt  the  way. 
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tter  — POULTRY  — Eggs 

Store  in  Chicago’s  newest,  most  progressive  cold  storage  warehouse 


Merchants  and  shippers  hold- 
ing their  goods  in  Chicago 
are  not  confined  by  freight 
charges  to  doing  business  in 
one  locality,  They  have  the 
pick  of  the  entire  market. 
Like  Kings  in  checkers,  they 
can  jump  both  ways 


The  Fulton  Market  is  as  stra- 
tegically located  in  Chicago 
as  Chicago  is  in  the  country. 
To  store  in  the  Fulton  Mar- 
ket is  to  begin  with  a great 
advantage 


In  the  heart  of  the  Fulton 
and  Randolph  Markets 
Close  to  South  Water  St.t  yet 
out  of  the  congested  Loop 
District 


Take  advantage  of  our 
Low  Insurance,  Liberal 
advances  and  Superior 
Service 


Served  by  Penna.  and 
C.  M.  & St.  P.  R.  R., 
Direct  connections  with 
all  railroads  entering 
Chicago 


Consign  cars  our  care, 
C.  M.  & St.  P.  R.  R., 
Morgan  St.  delivery 

Free  and  U.  S.  Bonded 


OUR  SERVICE  ELIMINATES  COMPETITION 

Fulton  Market  Cold  Storage  Company 

GEORGE  H.  IVERSON,  Manager  GEO.  W.  BODMER,  Asst.  Treas. 

Fulton  apd  Morgan  Streets,  CHICAGO 


WM.  H.  MILLER.  Pres. 


W.  F.  HERTZ,  Vice- Pres. 

Est.  1870— Inc.  1922 


H.  W.  BROWN,  Secy  -Treas. 


H.  L.  BROWN  & SON 

POULTRY,  VEAL,  EGGS,  BUTTER 

CAR  LOTS— EXPRESS  SHIPMENTS 

Positively  prompt  remittances  at  extreme  prices  for  all  merchantable  produce. 

Correspondence  Solicited 
953  Fulton  Market,  CHICAGO 
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DAIRY  COMMODITY  TARIFF  RATES 


R.  F.  Frary,  secretary  of  the  Michigan  Allied  Dairy 
Association,  has  selected  from  the  recently  enacted 
Fordney  Tariff  law,  a list  of  those  commodities  in 
which  ‘dairy  folks’  are  interested.  Concerning  the 
list,  he  makes  the  following  comment: 

The  commodities  listed  below,  selected  from  the 
recent  Fordney  Tariff  Bill,  are  commodities  in 
which  many  of  the  dairy  folks  are  interested.  The 
figures  represent  the  tariff  they  carry  under  the 
new  law.  The  paragraph  reference  is  as  listed  in 
the  enacted  law. 

You  will  notice  we  were  successful  in  having 
the  duty  on  salt  reduced  from  20c  per  cwt.  in  bags 
or  barrels  to  11c  per  cwt.,  and  bulk  salt  was  re- 
duced from  16c  to  7c  per  cwt. 

Some  dissatisfaction  has  been  expressed  by 
Michigan  plants  with  paragraph  708,  but  in  so 
long  as  these  duties  are  for  the  protection  of  the 
American  public  rather  than  the  Michigan  public, 
we  subscribe  our  O.  K.  We  have  not  yet  forgot- 
ten the  conditions  of  dairy  markets  a short  year 
ago  when  foreign  goods  were  flooding  the  country. 

F.or  the  benefit  of  members  of  this  Association  who 
are  interested  in  the  subject,  we  are  glad  to  publish  the 
list  of  commodities  as  prepared  by  Mr.  Frary  and 
acknowledge  that  he  has  performed  a good  service. 
The  commodities  and  rates  follow : 

Paragraph  1.  Tartaric  acid,  Sc  per  lb.;  citric  acid, 
17c  per  lb. 

Paragraph  11.  Arabic  or  Senegal  gum,  y2c  per  lb. 

Paragraph  19.  Casein  or  lactarene,  2^c  per  lb. 

Paragraph  24.  Distilled  and  essential  oils,  flavor- 
ing and  other  extracts,  essences,  when  containing  alco- 
hol, 20c  to  80c  per  lb.,  and  25%  ad  valorem,  depending 
upon  the  percentage  of  alcohol  contained. 

Paragraph  42.  Edible  gelatin,  valued  at  less  than 
40c  per  lb.,  20%  ad  valorem  and  3^c  per  lb. ; valued 
at  40c  or  more  per  lb„  20%  ad  valorem  and  7c  per  lb. 

Paragraph  53.  Animal  oils  not  specifically  provided 
for,  20%  ad  valorem. 

Paragraph  54.  Oils,  expressed  or  extracted ; caster 
oil,  3c  per  lb. ; olive  oil,  weighing  less  than  40  lbs.,  with 
container,  7l/2c  on  contents  and  container;  olive  oil 
not  specifically  provided  for,  5j^c  per  lb.;  other  ex- 
pressed and  extracted  oils  not  specifically  provided  for, 
20%  ad  valorem. 

Paragraph  55.  Cocoanut  oil,  2c  per  lb. ; cottonseed 
oil,  3c  per  lb. ; peanut  oil,  4c  per  lb. ; soya  bean  oil,  2j4c 
per  lb. 

Paragraph  59.  Oils,  distilled  or  essential;  lemon 
and  orange,  25%  ad  valorem. 

Paragraph  61.  Vanillin,  45%  ad  valorem. 

Paragraph  83.  Sodium  chloride  (salt),  in  sacks  and 
barrels,  11c  per  cwt.;  bulk,  7c. 

Paragraph  92.  Vanilla  beans,  30c  per  lb. ; tonka 
beans,  25c  per  lb. 

Paragraph  503.  Sugar,  raw,  from  Cuba,  96  degrees, 
$1.76  per  cwt. ; maple  sugar  and  maple  syrup,  4c  per  lb. 

Paragraph  701.  Tallow,  l/2c  per  lb. ; oleo  oil  and  oleo 
stearin,  lc  per  lb. 

Paragraph  707.  Milk,  fresh  2l/2z  per  gallon;  sour 
milk  and  buttermilk,  lc  per  gallon ; cream,  20c  per  gal- 
lon ; provided,  that  fresh  or  sour  milk  containing  more 
than  7%  of  butterfat  shall  be  dutiable  as  cream,  and 
cream  containing  more  than  45%  of  butter  fat  shall  be 
dutiable  as  butter. 


Paragraph  708.  Milk,  condensed  or  evaporated:  In 
hermetically  sealed  containers,  unsweetened,  lc  per 
pound,' sweetened,  1 y2c  per  lb. ; all  others,  lj^c  per  lb. ; 
whole  milk  powder,  3c  per  lb.;  cream  powder,  7c  per 
lb.;  skimmed  milk  powder,  \y2c  per  lb.;  malted  milk, 
and  compounds  or  mixtures  of  or  substitutes  for  milk 
or  cream,  20%  ad  valorem. 

Paragraph  709.  Butter,  8c  per  lb.;  oleomargarine 
and  other  butter  substitutes,  8c. 

Paragraph  710.  Cheese  and  substitutes  therefor,  5c 
per  lb.,  but  not  less  than  25%  ad  valorem. 

Paragraph  713.  Eggs  of  poultry,  in  shell,  8c  per 
doz. ; whole  eggs,  egg  yolk  and  egg  albumen,  frozen 
or  otherwise  prepared  or  preserved,  and  not  specially 
provided  for,  6c  per  lb. ; dried  whole  eggs,  dried  egg 
yolk,  and  dried  egg  albumen,  18c  per  lb. 

Paragraph  716.  Honey,  3c  per  lb. 

Paragraph  737.  Cherries,  in  their  natural  state, 
sulphured  or  in  brine,  2c  per  lb. ; maraschino  cherries 
and  cherries  prepared  and  preserved  in  any  manner, 
40%  ad  valorem. 

Paragraph  746.  Pineapples,  22l/2c  per  crate  of  one 
and  ninety-six  one-hundredths  cubic  feet;  in  bulk, 
three  fourths  of  lc  each ; candied,  crystallized  or  glace, 
35%  ad  valorem;  otherwise  prepared  or  preserved,  and 
not  specifically  provided  for,  2c  per  lb. 

Paragraph  749.  Fruits  in  their  natural  state,  in 
brine,  dried,  dessicated  or  evaporated  or  otherwise  pre- 
served and  not  specifically  provided  for,  35%  ad 
valorem. 

Paragraph  755.  Pistachio  nuts,  lc  per  lb. 

Paragraph  758.  Walnuts  of  all  kinds,  not  shelled, 
4c  per  lb. ; shelled,  12c  per  lb. ; pecans,  unshelled,  3c  per 
lb. ; shelled,  6c  per  lb. 

Paragraph  759.  Edible  nuts,  shelled  or  unshelled, 
not  specifically  provided  for,  lc  per  lb.;  pickled,  or 
otherwise  prepared  or  preserved,  and  not  specially  pro- 
vided for,  35%  ad  valorem;  nut/and  kernel  paste,  not 
specially  provided  for,  25%  ad  valorem ; provided,  that 
no  allowance  shall  be  made  for  dirt  or  other  impurities 
in  nuts  of  any  kind  shelled  or  unshelled. 

Paragraph  760.  Oil-bearing  seeds  and  materials ; 
castor  beans,  y2z  per  lb. ; flaxseed,  40c  per  bushel  of  56 
pounds ; soya  beans,  y2 c per  lb. ; cottonseed,  one-third 
of  one  pent  per  lb. 

Paragraph  775.  Chocolate  and  cocoa,  sweetened  or 
unsweetened,  powdered  or  otherwise  prepared,  1 7j4% 
ad  valorem,  but  not  less  than  2c  per  lb. ; cacao  butter, 
25%  ad  valorem. 

Paragraph  1584.  Tragacanth  gum,  free  list. 

Paragraph  1626.  Oil-bearing  seeds  and  nuts ; copra, 
hempseed,  palm  nuts,  palm-nut  kernels,  tung  nuts, 
rapeseed,  perilla  and  sesame  seed ; seeds  and  nuts,  not 
specially  provided  for,  when  the  oils  derived  therefrom 
are  free  of  duty.  Free  list. 


EDUCATING  THE  EDUCATORS 


Some  thirty  High  School  teachers  from  the  Hyde 
Park  High  School,  Chicago,  were  escorted  through  the 
Central  Cold  Storage  Warehouse  on  December  16. 

The  facts  of  the  cold  storage  enterprises  were  ex- 
plained to  them  by  Mr.  Charles  S.  Borden,  First  Vice 
President  of  the  National  Poultry,  Butter  and  Egg 
Association,  who  graduated  from  the  school  in  ques- 
tion, and  it  was  through  his  efforts  the  arrangements 
were  made. 


i n — . me  prepan 

a leaflet  entitled  ‘The  Wonder  of  Cold  Storage’— this  w; 
presented  to  each  visitor. 
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EDUCATING  SCHOOL  CHILDREN 

Six  Hundred  Farm  Boys  and  Girls,  from  every  State 
in  the  Union,  visited  Chicago  early  in  December.  On 
Thursday  the  Seventh,  they  were  guests  of  the  Booth 
Cold  Storage  Company,  Calumet  Refrigerating  Com- 
pany, Central  Cold  Storage  Comany,  Chicago  Cold 
Storage  Warehouse  Company,  George  J.  Cooke  Com- 
pany, Fulton  Market  Cold  Storage  Company,  North 
American  Cold  Storage  Company  and  United  States 
Cold  Storage  Company. 

The  Boys  and  Girls  were  divided  into  groups,  each 
group' in  charge  of  a “leader”  of  their  own  number,  and 
visited  the  cold  storage  warehouses  mentioned. 

At  the  warehouses  they  were  met  by  the  various 
managers  and  assistants  who  escorted  them  through, 
at  the  same  time  explaining  the  mysteries  (?)  of 
mechanical  refrigeration  and  the  feffect  of  temperatures 
on  the  various  commodities. 

After  the  visit  to  the  warehouses  the  Boys  and 
Girls  were  escorted  to  Hotel  Sherman,  where  at  six 
o’clock,  a cold  storage  supper  was  served.  This  con- 
sisted of  Fruit  Cocktail,  Celery,  Olives,  Salted  Nuts, 
Chfcken  Soup  with.  Noodles,  Broiled  Chicken,  French 
Fried  Potatoes,  Carrots  and  Parsnips,  Heart  of  Let- 
tuce Salad  (Egg  Dressing),  Cherry  Pie  a la  Mode  and 
Coffee.  The  m£nu  bore  the  certificate  of  Hotel  Sher- 
man to  the  effect  that  the  food  served  had  been  kept 
wholesome  in  cold  storage.  » 

After  the  supper  the  Executive  Secretary  of  the 
National  Poultry,  Butter  and  Egg  Association  spoke 
on  The  Cold  Storage  Enterprises. 

After  the  talk  by  the  Executive  Secretary,  Ralph  C. 
Stokell,  who  had  active  charge  of  the  matter  for  the 
warehouses  mentioned,  announced  that  prizes  would 
be  awarded  for  the  best  essays  from  each  State,  writ- 
ten by  those  who  visited  the  warehouses. 

These  essays  are  now  reaching  Mr.  Stokell  daily 
* and  awards  will  be  made  in  the  near  future,  after 
which  publication  will  be  made. 


HOW  QUANTITY  MAKES  QUALITY  IN 
TABLE  POULTRY 


Relation  of  Size  and  Weight  to  Demand  and  Price 
By  John  H.  Robinson,  Associate  Editor 

Quotation^  on  dressed  fowls  have  recently  been  run- 
ning like  this,  taking  the  Cincinnati  market  as  an  exam- 
ple: 3 lbs.  and  under  15c  a lb.,  with  an  ascending  scale 
of  value  as  size  and  weight  increase  until  at  5 lbs.  and 
up  the  quotation  was  23c  a lb.  At  these  figures  a 3-lb. 
hen  is  worth  45c;  a 6-lb.  hen  $1.38 — three  cents  more 
than  three  times  as  much  as  the  hen  of  half  her  weight. 

Inasmuch  as  it  is  the  extra  size  and  weight  that  in- 
crease the  price,  the  actual  value  of  the  three  additional 
pounds  on  the  6-lb.  hen  is  31c  a lb.  This  is  true  when 
we  take  the  minimum  price  on  a fowl  approximating  5 
lbs.  Usually  for  heavier  fowls  that  are  fat  and  fine  the 
scale  of  prices  increases  with  the  weight.  Thus  fowls  of 
7 to#8  lbs.  and  over  would  bring  a premium  of  several 
cents  above  quotations  until  in  a 9-lb.  hen  at  27c  a lb., 
we  have  the  additional  6 lbs.  bringing  33c  a lb.,  and  the 
hen  worth  nearly  four  and  one-half  times  as  much  as 
the  one  of  one-third  her  weight. 

The  demand  for  8 and  9-lb.  hens  is  limited  but  the 
demand  for  6 to  7-lb.  hens  is  large.  Many  marketmen 
report  that  their  general  trade  is  now  calling  for  5 to 
6-lb.  fowls,  where  not  many  years  ago  the  largest  call 
was  for*  birds  of  4 to  5 lbs.  Consumers  are  learning 
that  good  heavy  fowls  are  worth  a,  good  deal  more  than 


small  and  light  stock  and  are  cheaper  meat  at  the  higher 
prices.  , 

. The  above  statement^  apply  to  fotfls,  old  hens.  When 
we  pome  to  first-class  roasting  chickens,  in  their  season, 
the  difference  is  much  greater.  When  a small  roaster  of 
5 lbs.  will  bring  60c  a pound;  a large  10-lb.  soft  roaster 
will  bring  90c  a pound;  that  is,  the  additional  5 lbs.  bring 
$6.00,  or  $1.20  a lb. 

As  a matter  of  fact,  at  this  rate  the  tenth  pound  is 
worth  $1.35,  considering  its  meat  value  only.  With  re- 
gard to  actual  breeding  value,  if  a cock  can  add  the 
tenth  pound  to  each  of  one  hundred  male  offspring  and 
the  eighth  pound  to  each  of  one  hundred  female  off- 
spring, he  can  put  about  $250.00  more  in  his  owner’s 
pocket  in  a year — with  all  his  offspring  sold  for  table 
use  only.  The  potential  breeding  value,  as  in  the  case 
of  high-class  exhibition  stock,  is  incalculable.  It  de- 
pends finally  on  the  ability  of  the  owner  to  produce 
birds  and  to  sell  them. — Reliable  Poultry  Journal . 


WHO  CAN  ANSWER? 


Inquirer  wants  information  regarding  the  correct 
feeding  and  mixing  directions  of  Light  Refined  Lactic 
Acid  when  using  in  connection  with  a milk  feeding 
ration. 

Inquirer  is  using  a certain  amount  of  44%  Light 
Refined  Lactic  Acid,  but  since  he  is  not  a chemist  he 
is  not  altogether  sure  he  is  using  it  in  the  exact  pro- 
portions necessary  for  good  results. 

The  Executive  Offices  passed  the  inquiry  to  the  Bu- 
reau of  Chemistry  of  the  United  States  Department  of 
Agriculture  but  that  Department  could  give  no  in- 
formation. The  Bureau  of  Chemistry  passed  the 
inquiry  to  the  Bureau  of  Animal  Industry,  but  that 
department  could  give  no  information. 

Who  will  enable  the  Executive  Office  to  reply  to 
the  inquirer?  Please;  send  replies  to  208  N.  Wells  St., 
Chicago,  Illinois. 


PERSONAL  MENTION 


Members  of  the  National  Association  who  visited 
the  Chicago  Market  during  the  past  month : 

L.  D.  Sigler  of  the  Cadillac  Produce  Co.,  of  Cadil- 
lac, Mich.,  spent  a few ’days  in  Chicago  earily.  in  De- 
cember. Mr.  Sigler  reported  that  the  movement  of 
poultry  during  the  Holidays  was  exceptionally  good. 

George  Eldredge  of  the  Geo.  R.  Eldredge  Co.,  De- 
troit, stated  that  both  butter  and  eggs  had  moved 
at  a good  clip  in  his  city. 

Ed.  Aaron  of  the  Aaron  Poultry  and  Egg  Co.,  of 
Kansas  City,  Mo.,  while  in  Chicago  early  in  December 
said  that  storage  eggs  have  been  moving  out  nicely 
from  his  section  of  the  country. 

Harold  L.  Brown  of  the  firm  of  Cromer  & Brown, 
with  offices  in  New  York  and  Chicago,  returned  from 
his  New  York  Office  to  spend  a few  days  in  Chicago. 

George  C.  Mansfield  of  the  firm  bearing  his  name  in 
Milwaukee,  Wis.,  made  one  of  his  regular  trips  to 
Chicago  during  the  middle  of  December. 

Roger  Mills  of  Boston  was  on  the  Chicago  Market 
during  December  visiting  with  the  Chicago  trade. 

Arthur  Hanford  of  the  Hanford  Produce  Co.,  of 
Sioux  City,  Iowa,  was  on  the  Chicago  market  a few 
days  during  December. 

Fred  Thibodeau  of.  Detroit,  Mich.,  was  in  Chicago 
for  a few  days  during  December  and  stated  that  he 
had  a good  movement  of  eggs  in  his  city. 
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iatutarg,  1323 

trtje  Cxecutibe  Committee  ot  tfje  Rational 
$oultrj>,  gutter  anb  Cgg  association  makes 
tfjankful  acfcnotolebgment  ot  tfje  receipt  ot 
tfje  Reason’s  Greetings  from  members  anb 
frienbs  locateb  in  all  parts  of  tfje  countrp. 

Commencing  on  ©ecember  19  eberp  mail 
.beliberp  brought  letters  anb  carbs;  no  too 
alike,  but  all,  no  matter  toljete  from,  ex- 
pressibe  of  but  one  thought: 

"•peace  on  Carth,  ®oob  Will  to  jWen.” 

With  this  thought  in  minb,  the  Cxecutibe 
Committee,  for  anb  in  behalf  of  the  entire 
membership,  anb  for  each  member  to  other 
members,  extenbs  JSest  Wishes  for  a lhappp 
ifreto  gear. 


CO-OPERATIVE  MARKETING 


Of  special  interest  to  the  members  of  this  Asso- 
ciation is  the  resolution  passed  by  the  American  Farm 
Bureau  Federation,  at  its  annual  meeting  which  was 
held  December  11-14.  The  resolution  which  follows, 
speaks  for  itself : 

“Whereas,  Many  local  Farm  Bureau  communi- 
ties in  many  states  have  developed  co-operative 
marketing  units  for  eggs  and  poultry,  and 

“Whereas,  These  local  units  have  had  to  work 
independently  and  to  their  disadvantage  in  mar- 
keting their  products, 

“Therefore,  we  recommend  that  the  American 
Farm  Bureau  Federation,  as  soon  as  practicable, 
call  a conference  of  State  Farm  Bureau  workers 
and  others  interested  in  the  poultry  industry  to 
develop  plans  for  centralized  marketing  of  eggs 
and  poultry.” 

When  it  is  understood  that  the  American  Farm 
Bureau  Federation  has  over  one  million  farmer  mem- 
bers coming  from  all  states  in  the  Union,  with  approxi- 
mately 20,000  members  in  Wisconsin,  50,000  in  Mich- 
igan, 64,000  in  Indiana,  91,000  in  Illinois,  14,000  in 
Missouri,  124,000  in  Iowa,  76,000  in  Minnesota  and 
26,000  in  Nebraska;  that  it  is  one  (and  perhaps  the 
principal  one)  of  the  farm  organizations  now  denom- 
inating national  politics  and  that  the  State  Farm 
Bureau  workers  referred  to  in  the  resolution,  are  main- 
tained by  Public  moneys,  the  effect  of  the  resolution 
is  apparent. 

The  first  effects  of  co-operative  marketing  by  pro- 
ducers will  fall  heaviest  on  shippers  and  in  this  con- 
nection attention  is  drawn  to  “Egg  Marketing  Work 
in  the  State  of  Wisconsin,”  in  this  issue  of  the  ‘Bulle- 
tin.’ Quoting  from  that  article:  “The  result  of  this 
survey  show  two  things:  (1)  local  marketing  prac- 
tices make  it  difficult  for  the  producer  to  dispose  ot 
high  quality  eggs  advantageously.” 

Concerning  this  proposition  it  may  be  stated  that 
State  and  Governmental  agencies,  through  Agricul- 
tural Colleges  and  through  the  Farm  Bureau  work- 
ers (referred  to  in  the  resolution)  are  teaching  “quality 
production”  and  are  making  great  strides  in  this  direc- 
tion, only  to  find  that  for  the  most  part,  when  the  pro- 
ducer goes  to  market  his  “quality  production,”  he  finds 
that  he  gets  no  more  for  it  than  his  neighbor,  who  is 
not  interested  in  quality. 

To  overcome  this,  the  State  of  Wisconsin  says: 
“Co-operative  marketing  has  been  encouraged  in  sec- 
tions where  the  conditions  seem  favorable  and  a real 
need  of  such  activity  exists.” 

And  what  is  meant  by  “Sections  where  the  condi- 
tions seem  favorable?”  Briefly  stated,  it  may  be  said 
that  all  sections  which  do  not  buy  and  pay  for  on  a 
quality  basis  are  fertile  fields  for  the  creation  of  co- 
operative marketing  agencies,  and  with  a department 
created  in  the  Executive  Offices  of  the  American  Farm 
Bureau  Federation,  with  its  plans  to  be  executed  by 
the  Farm  Bureau  workers  it  may  be  predicted  that 
the  coming  year  will  show  the  commencement  of  great- 
er activity  along  this  line. 

Co-operative  marketing  is  in  the  air  and  has  been 
for  several  years.  On  the  last  National  election,  the 
Democratic  party  went  before  the  people  with  the 
following  plank  in  its  platform:  “Every  successful 
modern  business  enterprise  has  its  purchasing,  pro- 
ducing and  selling  departments.  The  farmer  has  main- 
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Gained  only  one, — the  producing  department.  It  is  not 
only  fair  that  he  be  enabled  both  to  purchase  and  to 
sell  advantageously,  but  it  is  absolutely  necessary  be- 
cause he  has  become  a competitor  with  the  manu- 
facturer for  labor.  He  has  been  unable  to  compete 
in  the  past  ^nd  his  help  in  consequence  has  been^in- 
sufficient:  Therefore  the  right  of  co-operative'  pur- 
chasing and  selling  in  the  modern  view  should  be  re- 
moved from  all  question.” 

The  Republican  party  platform  contained  the  fol- 
lowing: “The  farmer  is  the  backbone  of  the  nation; 
national  greatness  and  economic  independence  de- 
mands a population  distributed  between  industry  and 
the  farm,  and  sharing  on  equal  terms  of  prosperity, 
which  is  wholly  dependent  on  the  efforts  of  both. 
Neither  can  prosper  at  the  expense  of  the  other  with- 
out inviting  joint  disasters.  The  crux  of  the  present 
agricultural  condition  lies  in  prices,  labor  and  credit. 
The  Republican  party  believes  that  this  condition  can 
be  improved  by  the  right  to  form  co-operative  asso- 
ciations for  marketing  their  products,  and  protection 
against  discrimination;  etc.” 

The  platform  promise  of  the  Republican  party  was 
enacted  in  a law  which  was  signed  by  the  President 
on  February  18,  1922,  and  under  this  law  the  farmers 
have  already  organized  co-operative  marketing  asso- 
ciations in  various  States  and  have  taken  oyer  other 
marketing  agencies  which  were  already  organized.  An 
example  of  the  latter  is  the  North  American  Fruit 
Exchange.  This  was  an  Exchange  which  was  en- 
gaged in  the  marketing  of  Fruits  and  Vegetables  as 
a private  enterprise. 

That  farmers  intend  to  take  further  advantage  of 
the  law,  is  disclosed  in  the  above  resolution. 

In  the  foregoing  it  has  been  stated  that  the  first 
effects  will  fall  heaviest  on  the  shipper.  The  basis  for 
this  statement  may  be  found  in  the  fact  that  there  is 
scarcely  a week  goes  by  in  the  office  of  any  of  the 
recognized  trade  journals,  but  that  letters  are  re- 
ceived from  producers  asking  for  names  and  addresses 
of  reputable  merchants  to  whom  to  ship  poultry  and 
eggs.  Here  is  a sample  dated  December  18:  “Please 
furnish  the  names  of  quality-produced  egg  and  poultry 
buyers.  I am  producing  strictly  fresh  eggs  of  quality, 
but  our  country  buyer  does  not  consider  quality.”  The 
time  was,  and  not  so  long  ago,  when  a farmer  would 
not  trust  the  ordinary  city  “commission  man.”  In 
farmer  lingo  he  was  a robber,  and  a cheat,  and  not  to 
be  trusted,  and  because  of  this  suspicion  many  of  the 
states  passed  laws  regulating  Commission  Merchants 
by  means  of  license  systems. 

At  that  time  the  shipper  was  not  under  suspicion. 
But  the  scene  has  shifted  and  now,  because  the  coun- 
try buyer  or  shipper  will  not  pay  for  quality,  the  qual- 
ity producer  is  passing  him  up,  going  over  his  head, 
and  shipping  direct  to  city  commission  merchants, 
who,  under  the  Commission  Merchant  Laws,  are 
bonded  and  otherwise  regulated.  Just  to  what  ex- 
tent country  shippers  feel  the  effects  of  this  practice 
is  not  known,  but  it  seems  to  be  growing. 

If  the  demand  for  co-operative  marketing  comes 
from  the  fact  that  country  buyers  do  not  pay  enough 
attention  to  quality,  then  it  is  apparent  that  the  de- 
mand will  cease.  The  moment  the  country  buyer  will 
consider  quality  in  his  transactions.  On  the  other 
hand,  if  the  country  buyer  will  not  heed  quality,  then 
he  may  expect  co-operative  marketing  competition. 


And  again : If  the  country  buyer  will  not  heed  qual 
ity,  it  may  be  expected  that  the  producer  will  go  over 
his  head  and  make  connections  with  city  commission 
merchants  and  these  merchants,  as  soon  as  volume  is 
assured,  will  more  highly  specialize  than  in  times  past. 

Quality  buying  is  only  one  of  the’incidents  back  of 
the  demand  for  co  operative  marketing*  .Other  inci- 
dents will  be  discussed  from  time  to  time  in  the  future. 

It  is  not  the  purpose  of  this  article  to  discuss  wheth- 
er co-operative  marketing  will  ultimately  supplant  the 
present  distributing  agencies,  nor  whether  it  will  prove 
more  efficient  nor  whether  it  is  economically  sound; 
the  sole  purpose  being  to  acquaint  country  shippers 
and  buyers  of  what  is  going  on,  and  if  they  find  they 
have  anything  to  correct  to  bestir  themselves  and 
correct  it  at  once.  If,  on  the  other  hand,  they  can 
point  out  to  producers  wherein  they  have  a miscon 
ception  of  the  facts,  they  should  do  so. 

The  country  buyer  and  shipper  are  closest  to  the 
producer  and  such  relationships  should  be  established 
as  will  promote  confidence  and  this  in  turn  will  tend 
to  strengthen  the  position  of  both. 

The  services  now  performed  by  the  country ; buyer 
and  country  shipper  are  indispensable.  Tfie  Only  ques- 
tion is : Who  will  perform  them  ? 

( Since  writing  the  foregoing,  the  American  Farm  Bureau  Federation  has 
called  a conference  to  bi  held  in  Chicago  on  January  .16,  to  give  force  and 
effect  to  the  resolution  above  quoted.  The  object  ts  to  * set  up  a national 
sales  agency  for  the  collective  selling  of  butter,  cheese  milk  and  poultry. 
As  announcd  they  hope  to  effect  large  savings  in  brokerage  and  commis- 
sion; to  direct  products  to  many  markets  instead  of  glutting  a few;  create 
demands  for  high  grade,  standardised  co-operative  products,  etc.) 


TEACHING  THE  PUBLIC 


There  is  an  instrumentality  for  educating  the  public 
concerning  the  wonderful  food  value  of  Butter  and 
Eggs  and  the  necessity  for  cold  storage  enterprises 
connected  with  them,  in  every  large  consuming  center 
in  the  country,  and  this  at  nominal  cost  and  only  a 
reasonable  amount  of  effort.  This  was  demonstrated 
beyond  the  peradventure  of  a doubt  on  December  7, 
when  the  Executive  Committee  of  the  ‘National*  made 
it  possible  for  certain  Chicago  Cold  Storage  Ware- 
house Companies  to  entertain  over  600  Farm  Boys 
and  Girls,  from  every  State  in  the  Union. 

The  great  Union  Stock  Yards  of  Chicago  are  known 
the  world  over;  mail  order  houses  are  known  the 
country  over.  This  comes  about  simply  because  these 
industries  are  on  the  lookout  for  visitations  to  the 
cities  where  their  places  of  business  are  located.  The 
visitors  in  demand  are  those  who  attend  conventions 
and  there  are  several  conventions  in  Chicago,  for 
instance,  nearly  every  day  in  the  year.  A special  in- 
vitation is  given  to  convention  visitors  and  thousands 
accept  each  year.  In  fact  so  many  accept  that  guides 
are  employed  to  escort  the  visitors  through  the  plants 
and  point  out  the  special  features. 

Every  large  city  has  a Convention  Bureau.  This 
Bureau  publishes  a bulletin  which  shows  what  con- 
ventions will  be  held  and  when.  Dates  may  be  ob- 
tained for  as  long  as  a year  in  advance  of  the  holding 
of  the  convention. 


Women's  Clubs  abound  in  the  large  cit;es  and  these 
are  always  on  the  lookout  for  educational  features. 

And  the  public  schools  afford  the  greatest  fi°ld  in 
the  world,  because  the#“Child  is  father  of  the  man.” 


At  the  last  annual  meeting  of  the  ‘National,’  a 
resolution  recommended  that  the  Executive  Commit- 
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tee  devise  ways  and  means  to  educate  the  public  con- 
cerning the  “wonderful  food  value  of  Butter  and  Eggs 
and  the  necessity  for  the  cold  storage  enterprises  con- 
nected with  them.” 

Heretofore  efforts  directed  to  the  same  ends  met 
^ith  but  indifferent  success,  because  of  lack  of  finan- 
cial support  on  the  part  of  the  membership  and  the 
Executive  Committee  now  recommends  that  each  lo- 
fzlity,  through  appropriate  committees,  take  up  the 
.convention,”  the  “school”  and  the  “women's  club” 
Jdeas.  With  these  ideas  in  operation  thousands  of 
Persons,  from  the  remotest  parts  of  the  country,  would 
receive  first-hand  education. 

In  connection  with  this  article,  please  read  “Edu- 
cating^ School  Children,”  “Educating  the  Educators” 
and  “The  Cold  Storage  Enterprises,”  in  this  issue 
°I  the  ‘Bulletin.* 

.^he  Executive  Committee  will  be  glad  to  co-operate 
\vitn  a.ny  locality  that  may  undertake  any  plan  of 
ea^^ti°n  and  will  give  more  in  detail  the  program  re- 
ce*  followed  at  Chicago. 


Who  Knows? 

A member  of  the  Association  who  is  a con- 
x stant  reader  of  the  Bulletin  suggests  that  space 
in  the  Bulletin  be  devoted  to  members  who  seek 
information  on  certain  subjects.  With  the  sug- 
gestion, he  asks  the  following  questions : 

/ 

What  is  the  percentage  of  loss  in  weight  in  convert- 
ing fresh  poultry  to  frozen?  (A  package  that  will  weigh 
50  lbs.  net  when  fresh — what  will  the  same  package 
weigh  net  when  frozen?) 

2 

When  it  is  necessary  on  the  part  of  a shipper  to  pro- 
vide, at  his  own  expense,  floor  racks  for  the  cars  of  poul- 
try, butter  and  eggs,  has  he  any  redress  on  the  carrier  for 
the  cost  of  material  and  labor?  If  he  has,  what  is  the  al- 
lowance per  car  and  under  what  tariff  provision? 

3 

What  part  of  a plant's  dressing  room  shrink  is  fea- 
thers that  can  be  sold?  For  instance,  if  a plant  should 
dress  out  10,000  pounds  of  chickens  and  fowls  daily, 
what  should  be  their  daily  yield  of  body  feathers  excluding 
the  quilly  and  unsalable  matter? 

Members  are  asked  to  answer  the  above  ques- 
tions, and  mail  to  the  Executive  Offices,  208  N. 
Wells  St.,  Chicago.  All  answers  will  be  pub- 
. lished  in  the  February  number  of  the  Bulletin. 

PAGE  ST.  LOUIS  AND  PHILADELPHIA 

George  Broeder  of  St.  Louis,  and  S.  S.  Daniels  and 
H.  H.  Brown  of  Philadelphia,  are  fans  when  it  comes 
to  educating  the  public  on  the  “wonderful  food  value 
of  Butter  and  Eggs  and  the  cold  storage  enterprises 
connected  with  them.” 

These  gentlemen  are  paged  to  read  what  Chicago 
did  to  “Educate  School  Children”  to  “Educate  the 
Educators”  and  what  every  locality  may  do  to  “Edu- 
cate the  Public”  in  this  issue  of  the  ‘Bulletin’ ! 

The  way  we  remember  the  last  annual  meeting,  it 
looks  like  it  is  Mr.  Brown’s  turn  to  move. 


PjONHR 


The  Kentucky  Kernel  has  rightfully  been 
named  the  “aristocrat  of  all  chicken  crates/' 
Years  of  usefulness  are  built  into  Kentucky 
Kernels. 

Note  its  strong  construction,  its  reinforcement 
with  five  steel  wires  of  great  tensile  strength, 
its  sturdy  finished  appearance.  You  never  need 
to  worry  when  your  chickens  are  carried  in 
Kentucky  Kernels. 

Their  reasonable  price,  plus  the  fact  they  can 
be  used  and  re-used  a great  many  times,  has 
made  Kentucky  Kernels  the  most  satisfactory 
and  economical  chicken  crate  to  buy. 


We  can  supply  you  in  the  shortest  possible  time 
with  either  the  Pioneer  Express  or  the  Kentucky 
Kernel.  Seventeen  factories  make  quick  deliv- 
eries possible.  Write  for  prices  and  complete 
information  to  Department  P-l. 


GENERAL  BOX  COMPANY 

OONWAY  aUILDINO 

OXZOAOO 


The  Pioneer  Express  Poultry  Crate  is  one  of  the 
lightest  poultry  crates  on  the  market  that  can 
be  used  for  many  trips — and  it  can  be  depended 
upon  to  “deliver  the  goods"  safely. 

Its  low  price  and  careful  construction  (re- 
inforced with  strong  steel*  wire)  has  made  it  very 
popular  with  many  shippers  of  poultry. 
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[ALES  & HUNTER  CO. 

Chicago,  111. 

Please  send  me  a sample  of  RED 
OMB  CRATE  FATTENER  [ WiThtohut  ] 
>RIED  BUTTERMILK,  and  delivered 
rices. 
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‘MARKET  ON  GRADED  BASIS9 

During  the  months  of  July,  August  and  September 
the  State  of  Missouri  candled  and  graded  38,150  doz- 
ens of  egs.  As  many  as  18  specialists  were  engaged* 
in  the  enterprise  and  they  held  454  candling  and 
grading  demonstrations  in  various  parts  of  the  state. 

The  result  of  these  demonstrations  will  be  pub- 
lished hi  the  ‘Bulletin*  for  February  and  in  {he  mean- 
time ponder  the  slogan  of  Missouri  State  Marketing 
Bureau : ‘Make  Missouri  Eggs  Better  and  MARKET 
THEM  ON  A GRADED  BASIS.* 


Poultry  Growth  in  Africa 

From  the  three  war-torn  roosters  and  their  emaciated 
charges  which  survived  the  Boer  war,  there  has  grown 
up  in  Natal  a poultry  industry  which  “must  profoundly 
impress  the  onlooker/*  says  a local  article  sent  to  the 
Department  of  Commerce  by  Consul  Boyle  at  Durban. 
“Is  it  not  a matter  for  satisfaction  that  the  efforts  of 
those  who  have  persistently  advocated  the  expansion  of 
the  poultry  industry  have  met  with  outstanding  success? 
From  a beginning  which  did  not  even  supply  the  needs  of 
our  own  people,  we  have  grown  into  an  egg  exporting 
nation,  when  last  year  21,000,000  eggs  were  shipped  out 
of  the  country.**  As  a matter  of  fact,  the  industry  has 
grown  so  rapidly  that  the  poultry  people  are  clamoring 
for  the  establishment  of  a poultry  division  to  the  South 
African  agricultural  department,  and  the  government 
has  just  appointed  a Chief  Poultry  Officer  with  a staff 
of  chicken  and  egg  inspectors.  There  is  also  talk  of 
establishing  an  egg  circle  in  Natal. — Chicago  Dairy 
Produce . 


ATTORNEY  FEE  STATUTE  CONSTRUED 


United  States  Supreme  Court  Upholds  Constitutional- 
ity of  Nebraska  Statute  in  Certain 
Respects 

The  State  of  Nebraska  has  a law  which  imposes 
liability  bn  carriers  for  interest  and  reasonable  attor- 
ney’s fees  for  non-payment  of  claims. 

The  constitutionality  of  this  statute  was*  tested  in 
the  case  of  Chicago  and  North  Western  Railway  Com- 
pany vs.  Nye-Schneider-Fowler  Company,  reported  in  ‘ 
Volume  43  of  the  Supreme  Court  Reporter  on  page 
55  (Advance  Sheet  No.  3 of  December  15). 

The  Supreme  Court  decision  will  be  published  in 
full  in  the  February  number  of  the  ‘Bulletin*  and  in 
the  meantime  if  any  member  of  the  Association  should 
be  interested,  the  Executive  Offices  will  mail  copies  on 
request. 

REQUEST  LIVE  POULTRY  PLATFORM 

Baltimore  and  Ohio  R.  R.  Should  Erect  Unloading 
Platform 

The  National  Poultry,  Butter  and  Egg  Association, 
on  the  request  of  members  who  ship  cars  of  live 
poultry  to  Baltimore,  and  other  members  who  receive 
it,  recently  requested  the  Baltimore  and  Ohio  Rail- 
road Company  to  erect  a covered  unloading  platform 
to  accommodate  two  cars  at  the  same  time. 

The  request  has  been  acknowledged  by  Daniel  Wil- 
lard, President  of  the  Company,  who  promises  an 
investigation  of  the  troubles  experienced  by  unload- 
ers after  which  definite  action  will  be  taken. 

The  platform  in  mind  will  permit  of  greater  econ- 
omy in  the  handling  of  live  poultry  in  Baltimore  and 
this  was  clearly  pointed  out  to  Mr.  Willard  when 
the  request  was  made,  because  his  company  will 
participate  in  any  savings  accomplished. 
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GALLAGHER  BROTHERS 


1922 


SPECIALIZING  IN 


BUTTER  and  EGGS 

Car  Lots  or  Less 

* One  of  Chicago’s  Largest  Receivers  and  Distributors 

Correspondence  solicited 

165  West  South  Water  Street  CHICAGO,  ILL. 


ESTABLISHED  38  YEARS 


WHOLEMILK 

CREAMERY 

BUTTER 


AYRSHIRE  BRAND  BUTTER 

Tubs— lib.  Prints — % lb.  Prints 

H.  C.  Christians  Company 

116-18  W.  Illinois  St.  ::  CHICAGO,  ILLINOIS 

Main  Office  and  Factory,  Johnson  Greek,  Wisconsin 


PITTSBURGH 


The  greatest  industrial  city  in  the  world. 
Iron  and  glass  the  chief  products.  Population  of 
the  community  over  1,000,000. 

The.  Iron  City  Produce  Company , Inc,,  is 
one  of  the  agencies  through  which  this  vast  popu- 
lation obtain  their  food  supplies.  Shippers  of  farm 
produce  receive  through  this  firm  the  best  and 
most  prompt  returns  for  consignments  of 

FRUITS,  VEGETABLES,  POULTRY 
=EGGS  AND  BUTTER= 

Our  Aim-^- Service  Best 

Located  In  the  heart  of  the  produce  district. 
Write  or  Wire  and  get  quick  response. 

IRON  CITY  PRODUCE  CO. 

(Incorporated) 

56-58-60  21st  Street 


ESTABLISHED  1894 

“When  You  Want  the  Coin- 

Ship  to  Coyne** 

LIVE  AND  DRESSED  POULTRY 
REAMERY  BUTTER 
FRESH  AND  STORAGE  EGGS 


Cable  Address— ICPECO 


PITTSBURG,  PA. 


CAPITAL,  $100,000.00 


Chas.  Muahlbonnar,  Pres. 


Chas.  Blickle,  Gen.  Mgr. 


Carlots  or  Less 


MEMBERS 

Chicago  Mercantile  Exchange 


Financial  Responsibility  Exceeds  $20ty000.00 

Coyne  Brothers 

119  W.  Southwater  Street 
CHICAGO 
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RAILROADS  AND  SMOKE  HOUSES 
* 

Daniel  Willard,  President  of  the  B.  & O.  recom- 
mends and  advocates  a further  five  year  trial  of  the 
Esch-Cummins  Transportation  Act  of  1920.  He  op- 
poses further  legislative  restrictions  on  either  the  rail- 
roads themselves  or  on  railroad  labor.  In  other  words, 
he  wants  a five  year  ‘holiday/ 

David  S.  Warfield,  who  represents  the  owners  of 
railroad  securities  says  there  is  a serious  car  shortage 
that  should  be  corrected  by  means  of  immediate  legis- 
lation. He  recommends  the  pooling  of  all  freight  cars. 

President  Loree  of  the  Delaware  and  Hudson  R.  R. 
says  there  is  a surplus  of  cars  and  blames  shippers 
for  failing  to  unload  promptly. 

The  foregoing  looks  very  much  like  an  old  fashioned 
Methodist  Experience  Meeting  and  adding  our  ‘ex- 
perience’ the  Executive  Secretary  of  the  National 
Poultry,  Butter  and  Egg  Association  rises  to  say,  that 
in  the  flush  of  the  live  poultry  shipping  season,  country 
shippers  were  taking  losses  of  from  $6,000.00  to  $15,- 
000.00  per  day  because  they  could  not  get  live  poultry 
cars  in  which  to  ship  live  poultry:  that  perhaps  50% 
of  the  live  poultry  cars  were  tied  up  on  eastern  lines 
because,  (as  it  was  alleged),  of  the  failure  of  motive 
power;  that  on  certain  western  lines  there  was  a like 
failure  of  motive  power.  With  this  failure  to  get  cars 
for  live  poultry,  it  became  necessary,  (to  save  further 
losses),  to  dress  it  and  place  in  cold  storage.  For 
this  purpose  packing  material  was  necessary  and  it 
took  weeks  and  months  to  get  poultry  box  shooks  to 
the  dressing  establishment.  The  cause  was  alleged  to 
be  “congestion.” 

And  speaking  about  refrigerator  cars — but  we  will 
not  add  to  the  complexity. 

It  is  perfectly  legitimate  for  men  to  disagree  as  to 
remedies  in  the  face  of  such  complexity,  but  where 
disagreements  are  so  manifest,  it  seems  that  an  old 
fashioned  “back  of  the  smoke-house”  conference  is 
indicated  and  Sydney  Anderson,  Chairman  of  the 
Joint  Commission  of  Agricultural  Inquiry  should  be 
called  in.  • He  merely  says:  “We  know  that  we  do 
not  know.”  Moreover  he  seems  to  be  committed  to 
“education  rather  than  legislation.” 

(It  is  true  that  the  carriers  are  not  the  owners  of 
the  live  poultry  cars  and  they  must  be  excluded  when 
the  shortage  of  carrier  cars  is  discussed.  But  the  fail- 
ure of  the  carriers  to  move  the  empty  cars  is  involved 
in  the  question  of  legislation,  because  they  say  this 
failure  was  due  to  strike  conditions.  The  Railroad 
Act  created  the  Labor  Board,  and  this  Board  has  to 
do  with  labor  troubles.) 


LOWER  CHEESE  RATES 

Supplement  No.  5,  Agent  Boyd’s  Tariff  No.  80-D, 
ICC  No.  A-1295  publishes  the  following  reduced  rates 
on  cheese,  carload  and  less  carload  from  Boscobel, 
Wis. : To  Memphis,  Tenn.,  C.  L.  $1.35,  L.C.L.  $1.60j4  ; 
Helena,  Ark.,  C.  L.  $1.43>4,  L.C.L.  $1.69j4;  Vicks- 
burg,* Miss.,  C.  L.  $1.61  L.C.L  $1.87;  Natchetz, 
Miss.,  C.  L.  $1.68j4,  L.C.L.  $1.93j4 ; New  Orleans,  La., 
C.  L.  $1.74,  L.C.L  $1.99j£.  The  reduced  rates  be- 
came effective  December  30,  1922. 


CHANGES  IN  EGG  CLASSIFICATION  RULES 


Carriers  Propose  to  Make  Changes  in  Rules  Governing 

the  Packing,  Loading,  Inspection  and  Delivery 
of  Egg  Shipments 

The  carriers  have  proposed  to  make  certain  changes  in 
the  egg  classification  rules.  The  proposals  will  be  con- 
sidered before  the  Consolidated  Classification  Committee 
at  Chicago,  commencing  on  January  9,  1923 ; New  York, 
January  16,  and  Atlanta,  Georgia,  January  23,  1923. 
The  following  outline  briefly  represents  the  most  impor- 
tant changes: 

(1)  Fillers  and  excelsior  pads  must  show  name  of 
manufacturer. 

(2)  Loose  excelsior  or  any  “cushion”  other  than 
excelsior  pads  will  not  be  permitted. 

(3)  Six  pads  must  be  used  in  each  case  where  honey- 
comb fillers  are  used. 

(4)  The  present  rule  provides  that  packing  mats 
should  be  made  of  excelsior  and  covered  with  paper,  not 
less  than  eleven  and  one-half  inches  square,  of  uniform 
thickness  and  each  weighing  not  less  than  three  ounces. 
It  is  proposed  to  change  this  rule  to  read  as  follows : 

“Packing  mats  must  be  made  of  excelsior  and 
covered  with  paper  having  a resistance  of  not  less 
than  twenty-three  pounds  per  square  inch,  Mullen 
test,  having  been  compressed  not  less  than  nineteen 
inches  for  each  fifty  mats,  and  weighing  not  less 
than  250  pounds  per  thousand  mats.” 

(5)  The  present  “Chicago”  inspection  rule  provides 
that  the  consignee  or  his  authorized  representative  shall 
have  the  privilege,  before  eggs  leave  the  possession  of 
the  carrier,  of  lifting  the  lids  of  twenty  cases  in  any 
carload  or  of  25  per  cent  with  a maximum  of  twenty 
cases,  of  the  Cases  of  any  less  carload  lot  chosen  by  him 
and  of  examining  the  top  layer  thereof  for  the  purpose 
of  ascertaining  whether  such  cases  contain  damaged  eggs. 

The  proposed  rule  provides  that  the  consignee  or  his 
authorized  representative  shall  have  the  privilege  of 
inspecting  twenty  cases  in  any  carload  or  of  25  per  cent 
with  a maximum  of  twenty  cases  of  the  cases  of  any 
less  carload  lot  chosen  by  him  and  of  examining  the 
contents  thereof  for  the  purpose  of  ascertaining  whether 
such  cases  contain  damaged  eggs. 

It  will  be  noted  that  the  proposed  rule  would  allow 
inspection  of  the  entire  case,  whereas  the  present  rule 
only  permits  examination  of  the  top  layer. 

(6)  The  “step-joint”  system  of  loading  is  eliminated. 
The  proposed  rule  reads  as  follows: 

“Load  must  be  ‘straight- joint’  and  a solid  unit  in  the 
car  fitting  without  play” 

(7)  Under  the  present  rule  the  excess  space  may  be 
left  at  one  end,  or  in  the  middle,  or  it  may  be  equally 
distributed  at  both  ends. 

The  proposed  rule  states  that  the  excess  space  must 
not  be  left  at  one  end. 

(8)  The  present  rule  provides  that  straw  buffing  must 

extend  to  the  height  of  the  lading,  the  straw  being  packed 
so  tight  that  the  load  cannot  shift.  •• 

The  proposed  rule  provides  that  the  straw,  hay  or 
excelsior  should  be  cut  from  bale  in  thickness  equal  to 
excess  space  and  must  extend  to  height  of  lading  or  if 
used  loose,  it  must  be  rammed  very  tight. 
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THEODORE  AARON 


Packers  of 

“DANDY  BRAND” 

Poultry 

Distributors  of 

R.  W.  Winsler  of  Moravia,  Iowa,  the 
well  known  packers  of 


HANCE  BROTHERS  COMPANY 


POULTRY  and  EGGS 


202  N.  Wells  St. 


Willis  S.  Herrick 
Benj.  Auerbach 


Specialize  in 
1NSURAN  E 

on 

Merchandise 


Sedgwick  S.  Vastine 


K in Aiirrs  j 

BRANCHES /A 


CHICAGO 


Willard  C.  Co* 
Chas.  E.  Mann 


Members 

I National 
Poultry 
Butter  & Egg 
Association 


Cold  Storage  Assocu 

WORKMAN’S  COMPENSATION  INSURANCE 
LIABILITY  AND  AUTOMOBILE  INSURANCE 


Ship  your  next  car  of 

Live  Poultry 


KASSEL  POULTRY  CO. 


W.  Washington  Market 
NEW  YORK  • 

You  will  receive  the  best  Service,  best 
results  and  always  a square  deal. 


DONT 


OVER LOOK 


EFFICIENT  SERVICE,  CONSERVATIVE  ADVICE.  AND 
FULL  MARKFT  VALUE,  CONSIGN  YOUR  POULTRY 
TO 


|i  Hance  Brothers  Co; 

Commission  Merchants 

j32  Bloomfield  StNlvv  York  ] 


WEST  WASHINGTON  MARKET 


WATSON  & KELLY 

320  W.  South  Water  St.  , 

Poultry,  Veal  and  Game 
CHICAGO 


F.  M.  HEGGIE 

WHOLESALE 

BUTTER-EGGS-POULTRY 
208  NORTH  WELLS  ST.  CHICAGO 


B.  W.  OTIS  & CO. 

“:,0onf  DRESSED  POULTRY 

West  Washington  Market  New  York 


New  York 


Reference:  Naw  York  County  NatT  Bank  or  any  Commercial  Agency 


EGGS 


CUTLER 


NEW  YORK 

331  Greenwich  Street 


J.  M.  Klein  dressed 

329  Washington  Street  POULTRY 

NEW  YORK 

REFERENCES:  AH  Commerical  Agencies:  National  Poultry, 
Butter  and  Egg  Aaeodatlon 


TO  OBTAIN  RESULTS— ADVERTISE  IN 

THE  NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


A Direct  Advertising  Medium 


Write  for  our  Advertising  Rate  Sheet 
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(9)  If  wooden  frames  are  used  for  buffing,  they 
must  be  similar  in  construction  to  floor  racks — every  other 
form  of  wooden  frames  is  eliminated. 

If  the  above  proposals  become  effective  and  you  do 
not  comply  you  will  fiave  to  pay  higher  rates  or  shipment 
will  move  at  owner's  risk  or  both. 

(10)  New  York  and  Boston  Delivery  and  Inspection 
Rules. 

; It  is  proposed  to  apply  New  York  and  Boston  delivery 
and  inspection  rules  at  New  York  .Harbor  Points  and 
Newark,  N.  J. 

: In  place  of  paragraph  (C)  of  Section  2,  Note  6,  and 
Section  3 of  Note  6 of  the  present  New  York  and  Boston 
delivery  and  inspection  rules  which  appear  on  page  154 
of  the  Consolidated  Freight  Classification,  the  following 
rule  has  been  proposed:*  * 

“When  carload  consignments  are  received  which 
disclose  no  conditions  which,  under  these  regulations, 
would  permit  dock  or  depot  inspection,  delivery  may 
be  taken  by  consignee  of  not  more  than  50  cases 
front  the  carload  and  if,  upon  .examination  of  such 
delivefy  af  the  consignee's  place*  of  business,  damage 
shall  be  found  and  notice  from  consignee  of  the 
extent  and  character  of  damage  is  received  within 
twenty-four  hours  from  time  of  delivery  thereof, 
the  privilege  of  inspection  at  dock  or  depot  will  be 
accorded  the  remainder  of  the  carload  not  delivered. 
Such  inspection  shall  be  made  jointly  with  the  car- 
rier's representative  and  the  amount  of  actual  dam- 
age ascertained  on  the  remainder  of  the  carload. 
The  extent  and  amount  of  damage  to  be  allowed  on 
that  portion  of  the  carload  which  has  been  delivered 
shall  not  exceed  the  same  ' ratio  per  case  as  ascer- 
tained from  inspection  at  dock  or  depot  of  the 
remainder  of  the  carload.  This  method  of  allowing 
inspection  and  determining  extent  of  damage  will 
only ,apply  upon  deliveries  made  direct  to  consignee's 
place  of  business  and  will  not  apply  to  reported  con- 
ditions at  places  to  which  consignee  may  have  made 
a delivery  subsequent  to  receipt  of  shipment  at  his 
place  of  business." 

It  will  be  noted  that  the  rule  does  not  apply  to  less 
carload  shipments. 

A circular  letter  which  gave  the  “high  spots"  in  the 
carriers'  proposals  has  been  sent  to  the,  entire  member- 
ship. Members  are  urge'd  to  examine  'the  proposals  care- 
fully and  send  their  objections,  if  any,  to  the  Executive 
Offices.  The  proposals  are  now  being  analyzed  by  the 
Executive  Secretary's  office. 

Representatives  of  State  Associations  are  requested  to* 
attend  this  hearing,  which  will  commence  on  January  9, 
in  Room  1830  of  the  Transportation  Building,  608  South 
Dearborn  Street,  Chicago.  Others  interested  are  also 
invited  to  attend.  Send  notice  of  your  intentions  to  the 
Executive  Offices  at  once. 


/ , Poultry  Feeders 

Page  3,  Subject  No.  15,  Poultry  Feeders — Sheet  Iron 
or  Steel.  Present— No  carload  rating;  suggested  car- 
load rating  at  4th  class,  minimum  weight  20,000  lbs. 


Poultry  Bath  Dust 

Page  22,  Subject  No.  155,  Poultry  Bath  Dust.  Pres- 
ent— not  specifically  provided  for;  suggested — In  bags 
or  barrels  less  carload  rating — Official  and  Western 
Classification  4th  class — Southern  Classification  3rd 
class.  Carload  rating,  minimum  40,000  lbs.  Official 
and  Southern  Classification  6th  class — Western  Classi- 
fication Class  “C"  rating. 


Feed  with 
pencil  and  pail 


Read  how  a prominent  feeder  (name  on 
request)  learned  the  advantages  of  feeding  with 
a pencil,  as  well  as  a pail.  This  large  shipper 
of  poultry  in  Indiana,  asked  for  the  services  of 
one  of  our  field  men,  who  was  formerly  with 
the  United  States  Goverment  Research  Station 
at  Indianapolis,  After  one  week  of  expert  feed- 
ing and  record  keeping,  the  manager  says : 


Fatena 

cuts  fattening  cost 

“Your  man  taught  us  many  better  ways  in 

which  to  feed  chickens  to  get  better  gains 

We  are  satisfied  that  your  feed  properly  used 
will  get  better  gains  at  a cost  much  less  than 
any  other  feed  we  ever  used.  We  also  note 


that  birds  begin  to  gain  the  first  day." 

All  our  field  men  are  expert  feeders  and  know 
cost  accounting  as  applied  to  fattening  plants. 
You  may  have  their  services  without  cost  to 
you.  Here's  a real  opportunity.  Don't  miss  it! 


Write  for  full  [, particulars . 


Purina  Mills 

987  Gratiot  St., 
St.  Louis,  Mo. 


?t.  Worth 


Nashville 


Buffalo 


Ask  about 

Special  Checker  Chops 
Feed  from 

the  Checkerboard  Bag 
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ESTABLISHED  1S79 

Our  Produce  Sense  Will 
Produce  Dollars  for  You 

So 

Consign  or  sell  your 

BUTTER  - EGGS  - POULTRY 

To 

S.  S.  BORDEN  CO. 

218-220  West  South  Water  St. 

CHICAGO 

Nice  & Schrieber  Co. 

Established  1846 

BUTTER 

EGGS  8C 

CHEESE 

Philadelphia 

TW  T is  one  of  the  best  markets 

K(  I f 1 — 1 f°r  Poultry  and  Eggs— 
**  A X ~ the  public  in  New  England 

are  prosperous  and  are  ready  to  receive  your  offerings  through 

A.&O.W.Mead&Co. 

BOSTON  - - - MASS. 

Jewell  Brothers 

INC. 

COMMI|  ION  MERCHANTS 

Dressed  Poultry,  Eggs,  etc. 

25-31  Loew  Ave.  26-28  Bloomfield  St. 

West  Washington  Market 

NEW  YORK 

FRANK  SWEENEY 

Wholesale  Butter  and  Eggs 

BUYERS— SELLERS— BROKERS 
“Quality  and  Value  Experts” 

192  N.  CLARK  ST.  - - CHICAGO 

ZIMMER  8C  DUNKAK,  Inc. 

173-175  Duane  Street,  New  York  City 

i nt  Fresh  and  Refrigerator 

EGGS 

i 

FRED  HEGER 

LIVE  POULTRY  and  EGGS 
ST.  LOUIS,  MO. 

— 

Established  1883 

Butter,  Eggs  and  Dressed  Poultry 

For  the  quickest  and  most  efficient  service  and  for  best  net  results — TRY  US 

CRAWFORD  8b  LEHMAN 

Liberal  advances  31  South  Water  Street,  Philadelphia 

Write  or  wire  us.  You  will  like  our  way  of 
doing  business. 

FRANK  J.  G V7r  EY,  Manager,  Egg  Dept. 

COOPER  & SISSON 

Receivers  and  Wholesale  Dealers 

H.  T.  Pond  Co. 

BUTTER,  CHEESE  & EGGS 

73  to  81  Dyer  Street,  Providence,  R.  I. 

::  ::  EGGS  AND  ::  :: 

DRESSED  POULTRY 

Established  1862 

GOLDEN  & COMPANY 

361  Washington  St. 

New  York  - - - - N.  Y. 

Butter,  Eggs,  Poultry,  Fruits 

Get  in  Touch  with  Us 

ASHINGTON,  D.  C. 

Digitized  by 


Google 


January,  1923 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


37 


Refusal  of  Less  Than  Carload  Perishable  Freight 
When  Temperature  is  10°  Above 
Zero  or  Lower. 


INCREASED  RATES— BUTTER,  EGGS, 
POULTRY 


In  last  month's  issue  of  the  Bulletin  members  were 
informed  of  the  carriers'  proposal  to  establish  a rule 
which  would  give  the  carriers  the  right  to  refuse  to 
accept  shipments  of  perishable  freight  in  less  than 
carloads  when  the  temperature  at  loading  station  is 
10°  above  zero  or  lower.  Thd  present  rule  draws  the 
line  at  5°  below  zero. 

This  subject  was  discussed  before  the  National 
Perishable  Freight  Committee  on  December  14th, 
1922.  At  the  hearing  it  was  pointed  out  to  the 
Committee  by  a representative  of  the  Association  that 
it  would  be  absurd  to  refuse  to  accept  shipments  of 
dressed  poultry  and  butter  when  the  temperature  is 
less  than  10°  above  zero. 

The  representatives  of  the  carriers  were  apparently 
impressed  by  an  address  which  was  made  by  Mr.  A. 
L.  Flinn,  Rate  Expert  of  the  Minnesota  Railroad  & 
Warehouse  Commission,  St.  Paul,  Minn.  Mr.  Flinn 
addressed  the  Committee  as  follows: 

^Attention  is  drawn  to  the  fact  that  the  present 
rule  for  accepting  perishable  freight  when  the 
thermometer  is  not  more  than  five  degrees  below 
zero  is  the  result  of  an  order  made  by  the  Minne- 
sota Railroad  and  Warehouse  Commission  oh 
December  13th,  1912,  and  this  rule  was  eventually 
spread  over  the  entire  United  States  as  provided 
in  the  Perishable  Protective  Tariff.  It  has  been 
in  effect  for  approximately  ten  years  and  so  fai* 
as  we  know,  without  any  complaint  from  any  of 
the  carriers,  and  as  to  the  carriers  who  are  most 
vitally  interested  in  it,  in  the  territory  from  whic^i 
I come,  namely,  the  Great  Northern,  Northern 
Pacific  and  Soo  Line,  they  are  none  of  them  in 

* favor  of  a change  being  made.  Neither  do  I 
believe  that  the  other  lines  serving  Minnesota 
desire  any  change  in  the  present  rule. 

“If  the  proposal  brought  forward  under  docket 
759  were  adopted  it  would  preclude  the  movement 
of  any  perishable  freight  in  Minnesota,  North  and 
South  Dakota  for  a period  of  at  least  two  months, 
and  probably  for  a longer  period,  as  our  climate 
is  such  during  the  period  from  December  15th  to 
the  end  of  February  that  if  a ten  above  rule  were 
adopted  no  perishable  freight  could  be  received. 
I want  also  to  draw  attention  to  the  fact  that 
those  perishable  commodities  that  originally  were 
looked  upon  as  luxuries  in  the  smaller  country 
towns  in  the  Northwest  have  now  become  actual 
food  staples,  this  being  especially  true  with  refer- 
ence to  apples,  oranges,  grape  fruit  and  green 
winter  vegetables.  The  people  who  would  suffer 
* most  by  such  a change  would  be  the  actual  con- 
sumers of  these  commodities,  as . it  would  force 
the  movement  by  express  and  if  this  were  done, 
it  would  put  the  price  in  the  small  towns  of  the 
State  at  a point  where  the  consumers  would  feel 
that  they  could  not  afford  to  buy  these  articles. 

“I  sincerely  hope  that  the  application  for  this 
proposed  change  will  be  denied  by  the  Com- 
mittee." 

It  is  believed  that  the  carriers  will  withdraw  their 
proposals  and  allow  the  present  rule  to  remain  in  effect, 
as  it  was  apparent  that  the  carriers  were  impressed  by 
the  objections  presented. 


Southwestern  Carriers  Propose  to  Make  Adjustment 
in  Rates  from  Texas,  Oklahoma,  Arkansas, 
Louisiana  to  Chicago,  New  York  City,  etc. 


The  carriers  in  South^vestefn  Territory  are  now  con- 
templating an  upward  revision  in  the  carload  rates  pn 
live  and  dressed  poultry,  butter  and  eggs  from  the  entire 
Southwestern  Territory  (including  Texas,  Oklahoma, 
Arkansas,  Louisiana,  etc.)  to  New  Orleans,  St.  Louis, 
Chicago,  New  York  and  other  cities  to  which  poultry  and 
dairy  products  are  transported. 

The  present  and  proposed  rates  from  points  in  Texas 
to  New  York  City  are  shown  below.  These  rates  will 
serve  as  an  illustration  of  the  adjustment  proposed  : 


Present 

Proposed 

Increase 

Per  100  lbs. 

Increase 
Per  Car 

Eggs  222l/2 

246 

23  J4 

47.00 

Dressed  Poultry  223>£ 

246 

22  }4 

45.00 

Butter  20&y2 

246 

37 54 

75.00 

B.  E.  & P.  mixed  232J4 

246 

1354 

27.00 

Live  Poultry *296 

f255 

$41 

$38.60 

♦Minimum  18,000  lbs. 

fMinimum  20,000  lbs.  to  Cincinnati;  18,000  lbs.  beyond. 
{Reduction. 


The  carriers  have  stated  that  the  above  proposal  grew 
out  of  the  Interstate  Commerce  Commission's  recent 
decision  in  Investigation  and  Suspension  Docket  No.  1586 
which  directed  the  carriers  to  cancel  the  increased  rates 
which  were  suspended  on  straight  cars  of  butter  and 
mixed  cars  of  butter,  eggs  and  poultry  from  Texas  to 
Eastern  Cities.  Suspension  of  the  rates  which  were  to 
become  effective  June  31,  1922,  was  requested  by  the  Ft. 
Worth  Freight  Bureau,  Dallas  Chamber  of  Commerce 
and  the  F.  A.  Kadane  Co.,  Inc.  Although  the  Executive 
Office  have  not  seen  a copy  of  the  petition  for  suspen- 
sion it  would  seem  from  the,  Interstate  Commerce  Com- 
mission's decision  in  Investigation  and  Suspension 
Docket  No.  1586  that  either  suspension  of  the  increased 
rates  on  straight  cars  of  eggs  and  straight  cars  of  dressed 
poultry  tyas  not  requested  or  the  Interstate  Commerce 
Commission  refused  to  grant  suspension  of  the  increased 
rates  on  straight  cars  of  eggs  and  straight  cars  of  dressed 
poultry,  in  other  words,  suspension  was  granted  only  to 
straight  cars  of  butter  and  mixed  cars  of  butter,  eggs 
and  poultry,  therefore,  the  advanced  rates  on  poultry 
and  eggs  became  effective  June  21,  1922. 

Inasmuch  as  the  proposal  which  the  carriers  are  now 
considering  grew  out  of  the  action  which  was  started 
by  the  Dallas  Chamber  of  Commerce,  Ft.  Worth  Freight 
Bureau  and  F.  A.  Kadane  Co.,  it  is  presumed  $iat  they 
will  also  wish  to  oppose  the  increases  which  are  now 
suggested. 

This  Association  will  be  glad  to  co-operate  in  every 
way  possible  with  any  agency  or  agencies  which  will 
oppose  an  upward  revision  in  rates  on  live  and  dressed 
poultry,  butter  and  eggs  from  Southwestern  terri- 
tory. Members  are  urged  to  present  this  offer  of 
co-operation  to  the  agencies  which  may  care  for  the 
matter,  and  also  to  suggest  to  such  agencies  that  they 
write  to  the  Executive  Office  and  state  in  what  manner 
this  Association  may  co-operate. 


The  above  proposal  has  not  as  yet  been  assigned  for 
public  hearing.  The  carriers  have  indicated  that  they 
intend  to  arrange  for  immediate  publication  of  the  pro- 
posed rates  in  the  tariff.  It  is  hoped  that  the  carriers 
will  be  prevailed  upon  to  assign  the  subject  for  public 
hearing  as  is  customary. 
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Industrial 

Cold  Storage  and  Warehouse  Co. 

Philadephia,  Pa. 

Located  on  Philadelphia  & Reading  Termi- 
nal, connecting  with  all  Refrigerator  Lines. 
Bill  all  shipments  our  care,  “Philadelphia 
& Reading  Ry.  Delivery.”  No  switching 
Charges.  Unequaled  facilities  for  the  hand- 
ling of  and  caring  for  Poultry,  Butter,  and 
Eggs.  Liberal  advances.  Rates  consistent 
with  the  efficiency  of  “The  House  of  Service . ’ 


A.  S.  Kuhn  Co. 


Buy— Sell 

WILL  pay 
LIBERAL 
DRAFTS 


FULL 

PRICES 

QUICK 

RETURNS 


208  North  Wells  Street 


CHICAGO  - ILL. 


( 


NAOMI  PRODUCE  CO. 

309-311  W.  So.  Water  St.  CHICAGO 

Dressers — Packers — Distributors 


One  of  Chicago’s  largest  dealers  of 

FANCY  BUTTER 

We  carry  a block  of  fancy  whole  milk 
storage  butter  at  all  times. 

Print  Butter  Our  Specialty 

Wire  us  first 

WASKOW  BUTTER  CO. 

348  W.  So.  Water  St.  CHICAGO 


MAX  MALTER  CO. 

Incorporated 

Wholesale,  Receivers  and  Dealers  in 

BUTTER,  EGGS 
CHEESE  and  POULTRY 

816  W.  Randolph  St.  CHICAGO 

Telephone  Haymarket  8115 


Holland  Butter  Co. 

121-123  W.  Austin  Ave.  CHICAGO,  ILL. 
RECEIVERS— DISTRIBUTORS 

Butter — Eggs — Cheese 

Correspondence  References:  National  Produce  Bank , Chicago 
Solicited  Dun*e  and  Bradstreet’s 
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EXPRESS  RATE  INQUIRY,  1922- 
DOCKET  13930 


Hearings  on  the  above  subject,  which  was  instituted 
by  the  Interstate  Commerce  Commission,  have  been 
assigned  to  Examiners  Barclay  and  Mullen  of  the  In- 
terstate Commerce  Commission  and  .Examiner  Har- 
raman  of  the  California  Railroad  Commission. 

The  following  is  a schedule  of  the  dates  and  places 
for  such  hearings: 

February  19,  1923*  10  o’clock  a.  m.,  at  the  United 
States  Court  Rooms,  Atlanta,  Ga. 

February  23,  1923,  10  o’clock  a.  m.,  at  the  Jefferson 
Hotel,  Dallas,  Texas. 

February  27,  1923,  2 o’clock  p.  m.,  at  the  Adams 
Hotel,  Phoenix,  Ariz. 

March  3,  1923,  10  o’clock  a.  m.,  at  237  Merchants 
Exchange,  San  Francisco,  Calif. 

March  9,  1923,  10  o’clock  a.  m.,  at  the  United  States 
Court  Rooms,  Tacoma,  Wash. 

March  12,  1923, 10  o’clock  a.  m.,  at  the  United  States 
Court  Rooms,  Butte,  Mont. 

March  15,  1923,  2 o’clock  p.  m.,  at  the  United  States 
Court  Rooms,  Denver,  Colo. 

March  19,  1923,  10  o’clock  a.  m.,  at  the  United  States 
Court  Rooms,  Omaha,  Nebr. 

March  21,  1923,  10  o’clock  a.  m.,  at  the  Great  North- 
ern Hotel,  Chicago. 

April  9,  1923,  10  o’clock  a.  m.,  at  the  offices  of  the 
Interstate  Commerce  Commission,  Washington,  D.  C. 

Representatives  of  the  National  will  be  in  readiness 
to  appear  at  the  hearing  scheduled  for  Chicago  on 
March  21st.  Members  of  the  Association  who  are  in- 
terested in  this  proceedings  should  communicate  with 
the  Executive  Offices  at  the  earliest  possible  moment. 

The  matters  which  may  be  presented  will  include 
rates  charged  and  services  rendered  by  the  express 
company,  and  if  members  have  any  complaints  to 
make  they  are  at  liberty  to  attend  the  hearings  and 
make  their  Complaints  known.  If  they  cannot  attend, 
they  should  make  their  complaints  known  to  the  Ex- 
ecutive Offices  without  delay. 


EGG  CASES,  ETC. 


- Chicago,  St.  Paul,  Minneapolis  & Omaha  Ry.  Co., 
Tariff  4500  D ICC  4574  establishes  a reduced  carload 
rate  of  50c  per  100  lbs.  on  Wooden  Egg  Cases  and 
Egg  Case  Fillers  and  Flats  packed  in  Egg  C&ses,  from 
Duluth,  Minn.,  and  Superior,  Wis.,  to  Mitchell,  S.  D. 
The  reduced  rate  became  effective  January  1,  1923.-* 


Cheese  Boxes 


Page  1,  Subject  No.  7,  Cylindrical  Cheese  Boxes  or 
Drums,  when  made  of  wood.  It  is  suggested  that  a 
number  of  changes  be  made  from  the  present  descrip- 
tion. The  description  of  the  new  container  shall  be 
considered  standard  when  constructed  in  accordance 
with  specifications  herein  prescribed  and  used  in  direct 
tion  of  market  from  point  first  used  except  that  the 
re-use  of  boxes  when  in  good  condition  is  permitted 
between  factory  and  concentration  point. 


EGGS 


Buyers  Brokers 

Commission 


BOWMAN  & CO.  inc. 

Wholesale  Dealers 

136  W.  Lake  St. 
CHICAGO 


DAUBER  BROS. 

1132-34  Fulton  Mkt.  CHICAGO 

We  have  one  of  the  Best  Locations  in  the 
busiest  spots  in  the  Chicago  Market,  fully 
equipped  to  handle  your  Consignments  and 
Shipments  of 

Poultry  and  Eggs 


Butter  or  Cheese  Coloring 


PaSe  Subject  No.  3,  Butter  or  Cheese  Coloring 
Liquid,  in  bulk,  in  barrels,  less  carloads.  Present  2nd 
class  rating;  suggested  3rd  class  rating. 


Icing  at  St.  Louis 


The  Interstate  Commerce  Commission  held  in  a 
report  on  Investigation  and  Suspension  Docket  No. 
1638  that  the  carriers  had  not  justified  the  proposed 
increases  in  charges  for  icing  and  re-icing  of  perish- 
able freight  in  cars  on  team  tracks  of  the  Terminal 
Railroad  Association  at  St,  Louis  an^  East  St.  Louis. 
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SUBJECTS  UP  FOR  CONSIDERATION  WITH 
THE  TRANSCONTINENTAL  FREIGHT 
BUREAU 


To  Amend  Description 

Carriers  have  proposed  to  amend  the  description  of 
item  156  of  Trans-continental  Tariff  No.  30-1  applying 
from  Pacific  Coast  Ports  of  import  to  read:  “Eggs, 
dried,  egg  yolks,  dried,  egg  albumen,  dried,  in  barrels  or 
boxes,  or  in  metal  cans  in  boxes  or  crates.” 

(Subject  3^77) 


SOUTHERN  FREIGHT  BUREAU 


Live  Versus  Dressed  Poultry 

Shippers  are  requesting  that  the  same  carload  rates  be 
applied  on  live  poultry  as  now  governs  on  Dressed  Poul- 
try when  originating  in  Southwestern  Freight  Bureau 
territory  and  destined  to  interestate  points. 

(Subject  7005) 


SOUTHWESTERN  freight  bureaus 


Rate  on  Egg  Cases  from  Memphis,  Tenn. 
Shippers  are  applying  for  a rate  of  3 lj4c  per  CWT. 
on  Wooden  Egg  Cases  or  Carriers,  Fillers,  etc.,  carloads 
from  Memphis,  Tenn.,  to  Pocahontas,  Ark. 

[Subject  6586  Amendment  (1)] 


SUBJECTS  UP  FOR  CQNSIDERATION  WITH 
THE  SOUTHWESTERN  FREIGHT  BUREAU 


Egg  Rates  from  Clay  Center,  Kansas 

Request  has  been  made  by  shippers  for  a carload  rating 
on  eggs  from  Clay  Center,  Kansas,  to  Louisiana  points, 
: based  on  the  third  class  differential  of  12c  per  CWT., 
over  the  Specific  Commodity  Rate  applying  from  Kansas 
City,  Mo.,  to  Louisiana  Points. 

(Subject  7059) 


SUBJECTS  UP  FOR  CONSIDERATION  WITH 
THE  WESTERN  TRUNK  LINE 


k Concentration  Privileges 

It  is  proposed  by  carriers  to  establish  concentration 
privileges  on  Butter,  Eggs,  Poultry  (Live  or  Dressed) 
and  Rabbits  (JDead)  from  stations  on  the  C.  M.  & St.  P. 
Ry.,  in  Missouri,  Lawson  to  Powersville,  Mo.,  inclusive ; 
also  Moravia  and  Ottumwa,  Iowa,  on  shipments  originat- 
ing in  Missouri  and  points  beyond  the  rails  of  the  C.  M. 
& St.  P.  Ry.,  in  Missouri.  The  object  being  to  estab- 
lish the  same  concentration  privileges  on  the  C.  M.  & 
St.  P.  Ry.  in  the  territory  above  described,  as  is  now  in 
effect  via  other  lines 

(Subject  2864) 


Baltimore  & Ohio’s  Baggage  Rates  and  Rules  Help 
Milk  Shippers 


the  shipping  point  only.  Simultaneously,  as  a further 
protection  to  shippers,  the  Baltimore  & Ohio  has  intro- 
duced a new  system  of  invoice  waybilling  for  the  return 
of  empty  cans. 

These  new  arrangements  are  part  of  the  general  pro- 
gram the  Baltimore  & Ohio  is  pursuing  to  aid  in  dairy 
development.  Its  milk-cream  department  has  co-oper- 
ated in  the  location  of  collecting  stations  in  the  country 
for  city  distributors  and  has  extended  its  public  service 
to  helping  dairy  producers  find  markets  for  their  products. 


Rates  on  Frozen  Eggs 


In  the  May,  1922  issue  of  the  ‘Bulletin,’  members  were 
informed  that  the  National  Poultry,  Butter  and  Egg 
Association,  through  the  Chairman  of  its  Transportation 
Committee,  had  filed  a formal  complaint  before  the  Inter- 
state Commerce  Commission,  in  which  it  was  alleged  that 
the  carload  freight  rates  on  frozen  eggs,  in  cans,  charged 
during  the  period,  January  1,  1922,  to  June  30,  192^2, 
were  excessive,  unjust  and  otherwise  in  violation  of  the 
Act  to  Regulate  Commerce.  The  complaint  points  out 
that  prior  to  January  1 of  this  year,  frozen  eggs  were 
rated  the  same  as  eggs  in  the  shell;  that  effective  on 
January  1 the  rates  on  eggs  in  the  shell  were  reduced  by 
10  per  cent,  and  that  no  corresponding  reduction  was 
made  in  the  rates  on  canned  eggs. 

It  is  also  alleged  that  the  failure  of  the  carriers  to 
apply  10  per  cent  reduction  on  frozen  eggs  has  resulted 
in  injury  and  damage  to  the  shippers  and  packers  of  that 
commodity. 

The  Commission  is  asked  to  award  reparation  on  the 
shipments  which  moved  during  the  period,  January  1, 
1922,  to  June  30,  1922. 

The  case  is  assigned  for  hearing  at  10  a.  m.  on  Janu- 
ary 18,  1922,  before  Examiner  Butler  of  the  Interstate 
Commerce  Commission  and  it  will  be  held  at  the  Great 
Northern  Hotel,  Chicago,  Illinois.  ; 


INCREASED  RATES  ON  CHEESE 


The  Western  Trunk  Line  Committee  has  for  con- 
sideration and  is  handling  under  its  Subject  No. 
2098-A  an  application  filed  by  carriers  to  cancel  the 
present  commodity  rates  on  cheese,  carload,  and  less 
carload,  applying  from  Plymouth,  Manitowoc,  She- 
boygan, Menasha,  Fond  du  Lac,  and  various  other 
points  in  Wisconsin,  to  St.  Louis,  Mo.,  Paducah,  Ky., 
Alton,  Cairo,  Marion,  Mt.  Vernon^  Thebes  and  var- 
ious other  points  in  Illinois.  All  commodity  rates  on 
cheese  which  are  published  in  Agent  Boyd’s  Tariff 
No.  6-K,  ICC  A-1257  are  proposed  to  be  cancelled.' 

The  rates  shown  below  will  serve  to  illustrate  the 
advances  proposed: 

From  Plymouth  and  Manitowoc,  Wis. 

Present  Proposed 

To  Carload  Less  Carload  Carload  Less  Carload 

Cairo,  111 61  75  79  99 

St.  Louis,  Mo S7l/2  70l/2  64  79y2 


FREIGHT  CLASSIFICATION  CHANGES 


Co-operating  with  the  dairymen  and  milk  shippers, 
the  Baltimore  & Ohio,  through  its  milk-cream  department, 
has  adopted  a new  method  payment  for  milk  ship- 
ments so  that  shippers  may  forward  dairy  products  under 
a collect  milk-cream  waybill,  affording  opportunity  for 
collection  at  destination.  This  arrangement  supplements 
the  former  method  of  paying  the  transportation  charge  at 


Consolidated  Classification  Committee’s  Docket  No. 
13  includes  the  following  suggested  changes  to  be 

iiS^!lS^ed  at  hearin£s  set  for  January  9th,  1923,  Room 
1830  Transportation  Building,  Chicago,  111.,  January 
16th,  Room  408,  143  Liberty  St.,  New  York,  N.  Y., 
January  23rd,  Room  215  Transportation  Building 
Atlanta,  Ga,  6 
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ROSTER 

National  Poultry,  Butter  & Egg  Association 

NOTE:  Members  should  keep  in  mind  that  our  Membership  Ledgers — not  this  Roster— constitute 
the  highest  authority  regarding  every  membership.  Extra  care  is  taken  to  see  that  every  name  and 
address  is  correctly  shown  in  the  Roster.  But  in  making  corrections  and  adding  new  names  constantly 
it  happens  now  and  then  that  printers  make  new  errors  or  leave  out  names  or  addresses  inadvertently. 
Pressure  of  work  in  the  Executive  Secretary’s  office  precludes  checking  the  Roster  with  the  Member- 
ship Ledgers  before  going  to  press  every  month,  though  this  is  done  as  often  as  possible. 


ALABAMA 

B.  R.  Martin  & Bro.,  Box  37,  Florence. 


ARIZONA 

John  F.  Barker  Co.  Box  1380,  Phoenix. 


ARKANSAS 

McHenry  & Bryan,  Fayetteville. 

Ozark  Poultry  & Egg  Co.,  Fayetteville. 

D.  W.  Tobey,  Inc.,  P.  O.  Box  614,  Texar- 
kana, Ark.-Tex. 


AUSTRALIA 

P.  Duffy,  Sydney. 


CANADA 

Algoma  Produce  Co.,  Sault  Ste.  Marie, 
Ontario. 

P.  Burns  & Co.,  Calgary,  Alberta. 

Canadian  Packing  Co.,  Toronto,  Ont. 

R.  B.  Colwell,  Box  1018,  Halifax,  N.  S. 

T.  J.  Coyle  & Co.,  507  Lindsay  Bldg.,  Win- 
nipeg, Man. 

The  Wm.  Davies  Co.,  Ltd.,  Toronto,  Ont. 

Thos.  Elliott,  c|o  Dominion  Prod.  Co., 
Winnipeg,  Man. 

Gunn,  Langlois  & Co.,  Ltd.,  105  St.  Paul 
St.  East,  Montreal. 

Gunn’s  Limited,  West  Toronto,  Ont. 

H.  C.  Kerstin,  c|o  Crescent  Cry.  Co.,  Win- 
nipeg. 

Lemon  Bros.,  Owen  Sound,  Ont. 

Jas.  J.  Murray,  Mgr.,  Produce  Dept.,  c|o 
The  Codville  Co.,  Ltd.,  Winnipeg,  Man. 

CALIFORNIA 

California  Poultry  Co.,  315  Washington 
St.,  San  Francisco. 

Harbaugh  & Co.,  425  Washington  St.,  San 
Francisco. 

Isleton  Produce  Co.,  109  Clay  St.,  San 
Francisco. 

King  & Layton,  310  Clay  St.,  San  Fran- 
cisco. 

Makins  Produce  Co.,  310  Davis  St.,  San 
Francisco. 

McCullough  Provision  Co.,  2621  Main  St. 
San  Francisco. 

Monotti-Larimer,  250  Sacramento  St.,  San 
Francisco. 

Nye  & Nissen,  424  Clay  St.,  San  Francisco. 

Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco. 

W.  R.  Rodenberger,  325  Davis  St.,  San 
Francisco. 

Carl  Schallinger,  310  Clay  St.,  San  Fran- 
cisco. 

Wilsey  Bennett  Co.,  352  Front  St.,  San 
Francisco. 


COLORADO 

Bear  Produce  Co.,  1515  Market  St.,  Denver. 

Green  Bros.  Fruit  & Prod.  Co.,  Market  & 
16th  Sts.,  Denver. 

Pinkett  Bros.  Prod.  Co.,  1537  Market  St., 
Denver. 

The  Rhodes  Ranch  Egg  Co.,  1525-27  Mar- 
ket St.,  Denver. 

CONNECTICUT 

L.  C.  Bates  Co.,  46  George  St.,  New  Haven. 

P.  Berry  & Sons,  390  Windsor  St.,  Hart- 
ford. 

Bradley  & Dillon,  New  Haven. 

CUBA 

Armando  Armand  & Son,  17  Sol  St.,  Ha- 
vana. 

Frank  Bowman  Co.,  San  Ignacio  13,  P.  O. 
Box  471,  Havana. 


DISTRICT  OF  COLUMBIA 

The  Carter  Co.,  208  Tenth  St.,  N.  W., 
Washington. 

W.  G.  Carter,  c|o  Golden  & Co.,  922  Lou- 
isiana Ave.,  Washington. 

FLORIDA 

C.  G.  Hilderley,  Box  696,  Tampa. 

T.  F.  Smith,  c|o  Mutual  Produce  Ex- 
change, Jacksonville,  Fla. 

ILLINOIS 

Ernest  Apel,  209  N.  Main  St.,  Galena. 
Frank  Atlass  Prod.  Co.,  Lincoln. 

B.  & H.  Produce  Co.,  Mt.  Vernon. 

C.  F.  Bishop  & Co.,  220  N.  Front  St., 
Quincy. 

G.  W.  Blackburn  & Co.,  Fairfield. 
Bloomington  Prod.  Co.,  Bloomington. 

H.  A.  Burns  Prod.  Co.,  Thompsonville. 
Cappel  Garrard  Co.,  Peoria. 

Cash  Produce  House,  W.  W.  Wilderman, 
Prop.,  406  E.  Main  St.,  Belleville. 

L.  E.  Chapin,  Tampico,  111. 

E.  B.  Cleff,  Birds. 

H.  A.  Coleman,  Palmyra. 

Davis  Cleaver  Produce  Co.,  Quincy. 
Dennis  Produce  Co.,  Bowen. 

T.  E.  Dickinson,  Tuscola. 

Adolph  G.  Dohm,  Carlinville. 

Geo.  W.  Frey  Produce  Co.,  Mendota. 

C.  A.  Field  Co.,  Newton. 

Fisher  Produce  Co.,  Fisher 
Grady  Bros.,  Cuba. 

Frank  Grampp,  Princeton. 

L.  G.  Grampp  Prod.  Co.,  Dixon. 

H.  R.  Grant,  c|o  Collins  Produce  Co., 
Flora. 

Wm.  E.  Green,  Henry. 

E.  J.  Gross enburg,  Woodhull. 


Hagist  Jett  Produce  Co.,  Box  64,  E.  St. 
Louis,  111. 

P.  O.  H allbeck  & Son,  West  Salem. 

C.  L.  Hatfield,  Decatur. 

F.  Houser  & Son,  Lena. 

W.  A.  Joy,  119  N.  9th  St.,  Springfield. 
Kinsall  Produce  Co.,  Ridgway. 
Kleinschmidt  Produce  Co.,  Nashville. 
Manning  & Manning,  Morrisonville. 

G.  E.  Merrill,  Avon. 

W.  D.  Miller  & Son,  Newton. 

Minonk  Produce  Co.,  Minonk. 

Money  Produce  Co.,  Yale. 

B.  S.  Pearsall  Butter  Co.,  51  N.  State 
St.,  Elgin. 

Peoria  Creamery  Co.,  Peoria. 

A.  D.  Perrin  & Son,  Wyanet. 

Harold  G.  Peterson,  2200  Lincoln  St., 
Evanston. 

Pioneer  Creamery  Co.,  Galesburg. 

F.  A.  Pruett  & Sons,  Third  & Monroe 
Sts.,  Kinmundy. 

Reitzel  Bros.  Sterling. 

Schwartz  & Bowman,  Stockton. 

L.  E.  Snapp  & Sons,  Inc.,  17  Mill  St., 
Georgetown. 

Sorento  Produce  Co.,  Sorento. 

Geo.  H.  Spengler,  10th  & Capitol  Ave., 

I Springfield. 

W.  H.  Stanley  & Son,  Newton. 

Starr  Ice  & Produce  Co.,  Rushville. 

H.  J.  Swan  & Co.,  Fairfield. 

Sugar  Creek  Creamery  Co.,  Danville. 

E.  H.  Tam  me,  Orion. 

Jacob  Tick,  Clinton. 

P.  H.  Utterback,  Oblong. 

I.  A.  Wallins,  Inc.,  Decatur. 

H.  C.  Weinrich  & Co.,  Cambridge. 
Wenona  Produce  Co.,  Box  214,  Wenona. 

J.  F.  Williams  & Son,  Apple  River. 

J.  W.  Wilson  & Co.,  Stewardson. 

C.  C.  Wright,  McLeansboro. 
Wright-Maulding  Co.,  Dahlgren. 

A.  J.  Wrigley,  Wyoming. 

Chicago 

B.  Aaron  & Sons,  56  W.  South  Water  St. 
Theodore  Aaron,  Inc.,  204-208  N.  Wells  St. 
Aman  & Enders,  132  W.  South  Water  St. 
Armour  & Co.,  Produce  Dept. 

Baer  & Woods,  326  W.  So.  Water  St. 

J.  P.  Barrett  Pro.  Co.,  208  N.  Wells  St. 
Batterman  & Koelung,  949  Fulton  Mar- 
ket. 

Beatrice  Creamery  Co.,  1526  S.  State  St. 
Bickley,  Edmunds  & Finnell,  Inc.,  216 
N.  Wells  St. 

Amos  Bird  Co.,  1314  So.  Canal  St. 

Blue  Valley  Creamery  Co.,  700  S.  Clinton 
St. 

S.  S.  Borden  Co.,  220  W.  South  Water  St. 
Bowman  & Co..  136  W.  Lake  St. 

John  L.  Brink  Co..  212  W.  So.  Water  St. 
Brink  & Pilat,  214  W.  South  Water  St. 
Peter  Britten  Sons,  2 Fulton  Market. 

H.  L.  Brown  & Sons,  953  Fulton  Market. 
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Bickley,  Finnell  & Wimple,  Inc.,  216  N. 
Wells  St. 

G.  W.  Bull  & Co.,  26  W.  Kinzie  St. 

Burd  Bros.,  206  W.  So.  Water  St. 

E.  F.  Busch  & Co.,  208  N.  Wells  St. 
Carnation  Milk  Products  Co.,  220  S. 

State  St. 

Cohen  & Co.,  108  W.  South  Water  St. 

H.  B.  Collins,  c|o  Swift  & Co.,  U.  S. 
Yards. 

Cooney  & Co.,  215  W.  So.  Water  St. 

Coyne  Bros.,  119  W.  South  Water  St. 
Cromer  & Brown,  212  N.  Wells  St. 

Cudahy  Packing  Co.,  Produce  Dept., 
Harris/  Trust  Bldg. 

Theo.  Cuny,  320  W.  South  Water  St. 
Dauber  Bros.,  1132-1134  Fulton  Market. 
Jno.  R.  Deisher  Co.,  954  Fulton  Market. 
Dittmann  & Co.,  125  N.  Union  St. 

W.  F.  Drennan  & Co.,  25  W.  Kinzie  St. 
Joseph  Dusek  Co.,  726  W.  Randolph  St. 
Wm.  Ebeling,  702  W.  Randolph  St. 

M.  H.  Eichengreen  & Co.,  227  N.  LaSalle 
Elliott  & McGarraghy,  29  W.  Kinzie  St. 
Harry  H.  Field  & Co.,  208  N.  Wells  St. 
Finnerman  Bros.,  320  W.  So.  Water  St. 
Ford-Gustavson  & Co.,  192  N.  Clark  St. 
Peter  Fox  Sons  Co.,  1122-24  Fulton  Market. 
Gallagher  Bros.,  165  W.  South  Water  St. 
Alexander  Getz,  1016-10 22  Fulton  Mkt. 
Getz  & Brodsky,  326  W.  So.  Water  St. 

I.  J.  Ginsberg,  192  N.  Clark  St. 

R.  Gerber  & Co.,  327  W.  So.  Water  St. 
Goldenberg  Bros.,  718  W.  Randolph  St. 

M.  & J.  Goldenberg,  2349  Milwaukee  Ave. 
Moses  Gray  & Co.,  160  W.  So.  Water  St. 

J.  H.  Greenhalgh  & Co.,  4403  Sheridan  Rd. 
Gridley  Maxon  Co.,  25  W.  So.  Water  St. 
Guggenheim  Bros.,  916  Fulton  Market. 

F.  M‘.  Heggie,  208  N.  Wells  St. 

A.  F.  Heidke  & Sons,  845  Fulton  St. 
Frank  G Heilman,  945-947  Fulton  Mkt. 

J.  E.  Hugo  Hem  man  & Co.,  225  W.  South 
Water  St. 

J.  S.  Hoffman  Company,  219-221  N. 
Franklin  St. 

Holland  Butter  Co.,  121  W.  Austin  Ave. 
W.  G.  Howard  & Co.,  229  N.  Wells  St. 
Hunter  Walton  & Co.,  35  W.  Kinzie  St. 

S.  Katz  & Co,  Inc,  208  No.  Wells  St. 
Kean  & Stryker,  716  W.  Randolph  St. 

S.  Love  Kelley,  192  N.  Clark  St. 

F.  J.  L.  Kolb,  c|o  Great  A.  & P.  Tea  Co, 
2101  W.  39th  St. 

Geo.  T.  Kruse  & Co,  708  W.  Randolph  St. 

A.  S.  Kuhn  Co,  208  N.  Wells  St. 

H.  & J.  Lepman,  Inc,  208  N.  Wells  St. 

I.  H.  Marks  Poultry  Co,  168  W.  So. 

Water  St. 

Max  Malter  Co,  816  W.  Randolph  St. 
Maurice  Mandeville,  160  N.  Market  St. 
Wolf  Malter,  910  Fulton  Market. 

R.  Mangan  & Co,  819  W.  Randolph  St. 
John  V.  McCarthy  Co,  136  W.  Lake  St. 

C.  E.  McNeill  & Co,  325  W.  So.  Water  St. 
Merrill  & Eldredge,  160  N.  Market  St. 
Geo.  Meyer  & Co,  228  W.  South  Water  St. 
Jos.  T.  Milnarik,  136  W.  Lake  St. 

W.  S.  Moore,  206  N.  Wells  St. 

A.  M.  Mullin,  303  W.  So.  Water  St. 
Mutual  Produce  Co,  922  Fulton  St. 
Murmann  & Karsten,  222  W.  So.  Water 
St. 

National  Egg  Co,  160  N.  Market  St. 
National  Prod.  Co,  208  N.  Wells  St. 

Ad.  Newman  & Son,  4420  S.  Ashland  Ave. 
Naomi  Produce  Co,  309  W.  So.  Water  St. 
North-West  Produce  Co,  834  No.  Racine 
Ave. 

O’Hearn  & Sherman,  64  S.  Water  St. 

O.  W.  Olson  Co,  136  W.  Lake  St 
Tiios.  E.  O’Neill  Co,  218  N.  Wells  St. 
Ostrowsky  & Simkin,  206  W.  So.  Water 
St, 


Morris  Ovson  Co,  30  N.  Green  St. 

Oxley  & Richter  Co,  208  N.  Wells  St. 
Polman  & Terry,  216  W.  So.  Water  St. 
Pressburger  & Oldenburg,  706  W.  Ran- 
dolph St. 

G.  W.  Randall  & Co,  211  W.  South  Water 
St. 

B.  W.  Redfearn,  208  N.  Wells  St. 

Harry  H.  Redfearn  & Co,  208  N.  Wells 

St. 

A.  S.  Roe  & Co,  208  N.  Wells  St. 

Ed.  Rueb  & Co,  703  W.  Randolph  St. 

M.  P.  Rutledge,  1111-1113  Fulton  Market. 
John  Sander,  1053-1055  W.  Lake  St. 
Schrieber  & Falker,  136  W.  Lake  St. 
Schweizer  Commission  Co,  654  W.  63rd 
St. 

John  M.  Shawhan,  136  W.  Lake  St. 

Geo.  S.  Sloan  & Sons,  62  W.  So.  Water  St. 
Snyder,  Harry,  Co,  223  W.  So.  Water  St. 
F.  J.  Sokol,  208  N.  Wells  St. 

Sonenblick  & Shapiro,  207  W.  So.  Water 
St. 

Spangenberg  & Co,  48  W.  Kinzie  St. 
Standard  Commission  Co,  329  W.  So. 
Water  St. 

Steffey  Bros,  118  W.  So.  Water  St. 
Frank  Sweeney,  192  N.  Clark  St. 

E.  B.  Teets  & Co,  322  W.  So.  Water  St. 
Ed.  Term  an  & Co,  321  W.  So.  Water  St. 
Titman  Egg  Co,  Inc,  400  N.  Elizabeth  St. 
John  R.  Tyler  Co,  208  N.  Wells  St. 

M.  Uhlmann  & Co,  Inc,  171  W.  So. 
Water  St. 

A.  T.  Ullmann  Co,  1014  Fulton  St. 
Waskow  Butter  Co,  346  W.  So.  Water  St. 
Watson  & Kelley,  320  W.  South  Water  St. 

C.  H.  Weaver  & Co,  67  W.  South  Water 

St. 

Weinberg  Bros.  & Co,  1052-54  Fulton  Mkt. 
Wendel  & Briggs,  951  Fulton  Market. 

O.  E.  Whitcomb  & Son,  210  W.  South 
Water  St. 

J.  H.  White  & Co,  955  Fulton  Market. 
W.  T.  S.  White,  c|o  Morris  & Co,  U.  S. 
Yards. 

Wilson  & Co,  Prod.  Dept,  U.  S.  Yards. 
Henry  Yepsen  & Co,  207  N.  Wells  St. 
Zambreno  Bros.  & Co,  918  Fulton  St. 
Zimmermann  & Smith,  336  W.  So.  Water 
St. 


INDIANA 

Adams  Produce  Co,  203  S.  Main  St,  Rush- 
ville. 

Atlass  Produce  Co,  Lafayette. 

J.  E.  Beyer,  Rochester. 

Barefoot  Produce  Company,  Cowan. 
Bloomfield  Ice  & Produce  Co,  Bloomfield. 
E.  E.  Bogan  Co,  Goodland. 

E.  Braude,  Silver  Lake. 

L.  J.  Bretz,  Huntingsburg. 

Clover  Leaf  Creameries,  Huntington. 
Dearmin  & Co,  Odon. 

Decatur  Produce  Co,  Decatur. 

L.  J.  Delucenay,  Ashley. 

R.  L.  Ditzler,  Huntington. 

Fear-Campbell  Co,  Frankfort. 

Geo.  Freese’s  Sons,  Nappanee. 

Fountain  Produce  Co,  Veedersburg. 

F.  H.  George  & Co,  116  W.  Columbia  St, 

Ft.  Wayne. 

D.  W.  Harris  Co,  Green’s  Fork. 
Harris-Hardman  Co,  Richmond. 

Havens  Bros,  Ladoga. 

O.  L.  Hoese,  Worthington. 
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Houghland  & Miller,  Boonville. 

Ideal  Poultry  & Produce  Co,  Ft.  Wayne. 
Indiana  Produce  Co,  Worthington. 

The  E.  R.  Jaques  Co,  Thorntown. 

L.  E.  Jones,  Churubusco. 

J.  A.  Long,  c|o  J.  A.  Long  Co,  Portland. 

C.  J.  Loyd  & Co,  Greensburg. 

McLane  & Co,  Shelbyville. 

Miami  Produce  Co,  Peru. 

S.  Moskowitz  & Co,  Evansville. 

Murphy  & Co,  Princeton. 

O.  Oliver  & Son,  Madison. 

Thomas  Owens,  Angola. 

Henry  Pfau,  224  Ninth  St,  Jasper. 

The  Pfeiffer  Sales  Co,  Logansport. 
Riffert  Bros,  Haubstadt. 

Schlosser  Bros,  Frankfort. 

Sherman  White  & Co,  Ft.  Wayne. 

A.  B.  Stahl,  Oakland  City. 

Van  Buren  Produce  Co,  Van  Buren. 

J.  L.  Willis  & Son,  Petersburg. 

Indianapolis 

Indianapolis  Poultry  Co. 

George  M.  Rubin,  636  Washington  Ave. 
The  Wadi.ey  Co,  North  St.  & Canal. 


IOWA 

A.  Baird  & Son,  Lohrville. 

Boos  Produce  Co,  West  Bend. 

Burlington  Produce  Co,  Burlington. 
Central  City  Prod.  Co,  Central  City. 
Charlton  & Bowen,  Rolfe. 

Cherokee  Poultry  Co,  Cherokee. 

J.  A.  Crowther,  Pocahontas. 

P.  M.  Dahlem,  Cascade. 

O.  Elungson,  Webster  City. 

C.  A.  English,  Ottumwa. 

E.  J.  Farley,  Monticello. 

C.  Alvin  Fosse,  LaPorte  City. 

Tyndall  N.  Fosse,  Ridgeway. 

Gist.  McDowell  Poultry  & Egg  Co, 
Spencer. 

M.  J.  Goodrich,  Strawberry  Point. 
Goodrich  & Gallagher,  Inc,  Waverly. 

E.  C.  Grady,  Reinbeck.  » 

M.  & J.  R.  Hakes,  Laurens. 

Hall  Produce  Co,  Sigourney. 

Hanford  Produce  Co,  Sioux  City. 

Hansen  Produce  Co,  Maquoketa. 

F.  H.  Hatch  Co,  Edgewood. 

Hawkeye  Produce  Co,  Brookdale  Ave, 
Chariton. 

E.  B.  Higley  Co,  409  S.  Federal  St,  Mason 
City. 

T.  M.  Hooper  Produce  Co,  Chariton. 

Hurd  Creamery  Co,  Council  Bluffs,  Iowa. 
Independence  Produce  Co,  Independence. 
Independent  Produce  Co,  1801  W.  3rd  St, 
Davenport. 

Iowa  City  Produce  Co,  Market  & Gilbert 
Sts,  Iowa  City. 

Iowa  Grain  & Produce  Co,  Burlington. 
Carl  T.  Irish,  Montour. 

Jensen’s  Creamery  Co,  Coon  Rapids. 

W.  E.  Keeney,  Clarinda. 

Wm.  H.  Lapp,  c|o  Ames  Produce  Co, 
Ames. 

A.  R.  Loomis  & Son,  Fort  Dodge. 

Lovett  & Davis  Prod.  Co,  Manchester. 

S.  W.  Mahon,  Sigourney. 

Marshalltown  Produce  Co,  213  Market 
St,  Marshalltown. 

Merchants  Produce  Exchange,  Meservey. 


Digitized  by 


Google 


January,  1923 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


43 


J.  D.  Minium,  Clear  Lake. 

John  Morrell  & Co.,  Ottumwa. 

E.  G.  Morse,  Mason  City. 

Nagle  Bros.  Poultry  Co.,  Marcus. 

Mt.  Pleasant  Produce  Co.,  Mt.  Pleasant. 
J.  H.  Neil  Creamery  Co.,  Tama. 

Newton  Produce  Co.,  Newton. 

G.  W.  Nicholson  & Co.,  Grand  Junction. 
Nickles  & Son,  Corydon. 

Northern  Iowa  Produce  Co.,  McGregor. 
W.  L.  Ogden  & Co.,  305  Pearl  St.,  Sioux 
City. 

W.  B.  Parrott  Co.,  Manning. 

Perfect  Produce  Co.,  Solon. 

Peterson  Bros.,  6th  Ave.  & River  Front, 
Clinton. 

Reisman  Co.,  Oskaloosa,  Iowa. 

W.  S.  Reister  & Son,  Washington. 

Fred  Reum  & Co.,  218  W.  Water  St., 
Decorah. 

H.  S.  Rhynsburger,  9th  Ave.,  E.,  Oska- 
loosa. 

J.  Russell,  Winfield. 

St.  Ansgar  Produce  Co.,  St.  Ansgar. 
Scheidel  Produce  Co.,  Ossian. 

Shotwell  & Co.,  Des  Moines. 

J.  A.  Shannon  & Son,  Iowa  Falls. 
Sheldon  Produce  Co.,  Sheldon. 

J.  A.  Silver  & Co.,  Stockport. 

R.  D.  Smith,  Swea  City. 

A.  P.  Sondergaard  & Co.,  Mason  City. 
Union  Produce  Co.,  Lorimor. 

E.  B.  Wade,  West  Liberty. 

Wayne  F.  Waller,  Garner. 

Waverly  Produce  Co.,  Waverly. 

Wescott  & Winks,  Sumner. 

Wilson  Shotwell  Co.,  Perry. 

R.  W.  Winsler,  Moravia. 

Woldum  Produce  Co.,  Decorah. 

KANSAS 

M.  N.  Alexander  & Co.,  Fort  Scott. 
Beatrice  Creamery  Co.,  Topeka. 

The  Belle  Springs  Cry.  Co.,  Abilene. 

The  Blue  Valley  Packing  Co.,  Marys- 
ville. 

J.  E.  Brewer,  Box  226,  Abilene. 

Coghill  Commission  Co.,  Iola. 

Concordia  Creamery  Co.,  Concordia. 
Ellsworth  Prod.  Co.,  Ellsworth. 

Farmers’  Produce  Co.,  Burlington. 

J.  F.  Grennan  Prod.  Co.,  Garnett. 

San n a Poultry  & Egg  Co.,  Goffs. 

H.  C.  Hoerman,  Linn. 

T.  Jensen  & Bros.,  Emporia. 

Kansas  Egg  & Poultry  Co.,  Hillsboro. 
Kansas  Ice  & Storage  Co.,  Salina. 

A.  S.  Kininmonth  & Co.,  Winfield. 
Latham  & Sons,  Ottawa. 

M.  McMahon,  Beattie. 

Merritt-  Schwier  Creamery  Co.,  Great 
Bend. 

The  Metz  Packing  Co.,  Concordia. 

Paden  & Thompson,  Lyons. 

Sauna  Poultry  Co.,  Salina. 

Scantlin  Bros.,  Pratt. 

Seymour  Packing  Co.,  Topeka. 

Stewart  Poultry  Co.,  Valley  Falls. 

Topeka  Packing  Co.,  Topeka. 

A.  Trout,  Melvern. 

S.  C.  Walker  & Son  Pro.  Co.,  Smith  Cen- 

ter. 

H.  G.  Ward  Produce  Co.,  Glasco. 


KENTUCKY 

E.  Bowers  Co.,  Paducah. 

N.  F.  Brent,  Paris. 

Davidson  Bros.,  Inc.,  Glasgow. 

C.  G.  Gault  Prod.  Co.,  Maysville. 

S.  H.  Grinstead  Co.,  Lebanon. 

Harrodsburg  Ice  & Produce  Co.,  Harrods- 
burg. 

Hawkins,  Smith,*  Toohey  & Co.,  Shelby- 
ville. 

S.  F.  Holcomb,  Murray.  Branches  at  Hol- 
low Rock,  Tenn.,  and  Parsons.  Tenn. 

Hulen-Toops  Co.,  Bowling  Green. 

Maloney  Davidson  Co.,  128  E.  Jefferson, 
Louisville. 

Miller  Bros.  & Co.,  Owensboro. 

Geo.  P.  Taylor  Co.,  Burnside. 

Alva  West,  Mgr.  Star  Produce  Co.,  Mays- 
ville. 

H.  Wilson  & Co.,  Fordsville. 

J.  P.  Wright,  Salt  Lick. 

Harvey  J.  Z wicker,  Gen.  Mgr.  Frank  Fehr 
Cold  Storage  Co.,  Louisville. 

LOUISIANA 

Goodman  & Beer  Co.,  Inc.,  400  Paydras 
St.,  New  Orleans. 

A.  S.  Kottwitz  & Co.,  443  S.  Peters  St., 
New  Orleans. 

Jos.  Lala  & Co.,  534  French  Mkt.,  New 
Orleans. 

Jos.  Samuel  Co.,  Inc,  327  Paydras  St., 
New  Orleans 

Southland  Produce  Co.,  505  Travis  St., 
Shreveport. 


MARYLAND 

Blatter  Bros.,  119  W.  Pratt  St.,  Baltimore. 

Henderson,  Linthicum  & Co.,  3 E.  Cam- 
den St.,  Baltimore. 

E.  E.  Hurlburt,  3 Emerson  Tower  Bldg., 
Baltimore. 

Arthur  Medwedeff,  308  Law  Building, 
Baltimore. 

John  Poehlman  & Sons,  405  N.  Washing- 
ton St.,  Baltimore. 

Robins  & Co.,  112  South  St.,  Baltimore. 

Joseph  Smelkinson,  139  W.  Camden  St., 
Baltimore. 

Dixon  R.  Smith  & Co.,  217  Hanover  St, 
Baltimore. 

Stevens  Bros.,  226  Charles  St.,  Baltimore. 


MASSACHUSETTS 

Cambridge  Poultry  Co.,  Cambridge. 

James  L.  Humphrey,  Jr.,  New  Bedford. 
Genery  Stevens  Co.,  Worcester. 

Boston 

Adams,  Chapman  Co.,  37  N.  Market  St. 
Alley  Green  & Pipe  Co.,  3 and  4 N.  Mar- 
ket St. 

S.  K.  Ames,  168  Milk  St. 

I.  H.  Ballou  & Co.,  75  S.  Market  St. 
Bartlett  Varney  & Co.,  21  N.  Market  St. 
Batchelder  & Snyder  Co.,  49  Blackstone 
Street. 


Bolton  & Hicks,  21  Merchants  Row. 

Borst  Pierce  Co.,  9 Blackstone  St. 

Alton  E.  Briggs,  Faneuil  Hall  Market. 
Bryant  & Ordway  Co.,  1 So.  Side  Faneuil 
Hall  Market. 

S.  L.  Burr  & Co.,  74  So.  Market  St. 
Chamberlain  & Co.,  Inc.,  25  S.  Market  St. 
Chapin  & Adams  Co.,  35  S.  Market  St. 
Harold  E.  Corson,  Faneuil  Hall  Market, 

Fruit  & Products  Exchange. 

C.  R.  Corwin  Co.,  Faneuil  Hall  Market. 
Craig  Hapgood  Co.,  Inc.,  39  S.  Market  St. 
Arthur  E.  Dorr  & Co.,  12  North  St. 
Eastern  Butter  Go.,  15  John  St. 

Eastern  Poultry  & Egg  Co.,  77  Fulton  St* 

J.  R.  Elus  & Son,  50  S.  Market  St. 

G.  A.  Fales  Co.,  25  N.  Market  St. 

John  H.  Farnum  & Son,  65  Clinton  St. 
Fowle,  Hibbard  Co.,  176  State  St. 
Goldsmith-Stock  well  Co.,  27  S.  Market 

Street 

Green  & Co.,  80  S.  Market  St. 

Wm.  J.  Haire  Co.,  30  S.  Market  St. 

Hilton  & Aldrich  Co.,  40  S.  Market  St. 
Ralph  H.  Hosmer,  10-16  Faneuil  Hall  Mkt. 

H.  A.  Hovey  & Co.,  30  Faneuil  Hall  Mkt. 
Hyde-Whef.ler  Co.,  39-41  Commercial  St. 
The  H.  J.  Keith  Co.,  72  S.  Market  St. 

J.  F.  Kimball  Co.,  31  N.  Market  St. 
Lamson  & Co.,  13  Blackstone  St. 

G.  M.  D.  Legg  Co.,  33  S.  Market  St. 

Lewis,  Mears  Co.,  33  S.  Market  St. 

A.  & O.  W.  Mead  & Co.,  35  N.  Market  St. 

A.  E.  Mills  & Son,  27  Commercial  St. 
Chas.  E.  Mills,  19  Boston  Fruit  & Produce 

Exchange. 

Patch  & Roberts,  17  N.  Market  St. 

P.  F.  Quinn,  31-33  Merchants  Row. 

Radlo  Bros.  Co.,  21-23  S.  Market  St. 

L.  A.  Rogers  Co.,  70  S.  Market  St. 

B.  Rutstein  & Sons  Co.,  105  Fulton  St. 

R.  W.  Sawtelle,  16  Boston  Fruit  & Pro. 

Ex. 

Smiley  Bros.,  5 Blackstone  St. 

A.  M.  Smith  & Co.,  31  Commercial  St. 
Standard  Poultry  & Egg  Co.,  37  Fulton  St. 
Chas.  H.  Stone  & Co.,  61  Chatham  St. 
Thorndike  & Gerrish  Co.,  19  N.  Market 
Street. 

Titman  Egg  Co.  of  Massachusetts. 

A.  Valente  & Co. 

T.  H.  Wheeler  Co. 

E.  E.  Wilson  Co.,  7 Blackstone  St. 

W.  F.  Wyman  & Co.,  4 Faneuil  Hall  Mkt. 

MICHIGAN 

Cadillac  Produce  Co.,  Cadillac. 

The  N.  A.  Hoban  Co.,  114-116  W.  1st  Ave., 
Flint. 

Hugh  M.  Hurd,  Eaton  Rapids. 

Ionia  Egg  & Poultry  Co.,  Ionia. 

Kent  Storage  Co.,  Grand  Rapids. 

Robt.  Park,  Caro. 

J.  T.  Ridley,  Greenville. 

Williamson  Bros.,  Tecuinseh. 

Detroit 

Alderson-Huard  Co.,  480  Riopelle  St. 
American  Butter  & Cheese  Co.,  480  How- 
ard Ave. 
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Clarence  J.  Chandler,  1640  Penobscot 
Bldg. 

Geo.  L.  Collins  & Co.,  30  Market  St. 
Detroit  Beef  Co.,  1903  Adelaide  St. 

Geo.  R.  Eldridge  Co.,  2656  Eighteenth  St. 
Faltis  Poultry  Market,  54  W.  Elizabeth 
Street. 

Gessner  Produce  Co.,  Eastern  Market. 
Harris  & Throop,  777  Michigan  Ave. 

J.  W.  Keys  Comm.  Co.,  2478  Riopelle  St. 

C.  H.  Lahue  & Co.,  Eastern  Market. 

F.  J.  Schaffer  & Co.,  1462  E.  High  St. 
Schiller  Butter  & Egg  Co.,  654  Jos 
Campau. 

Smith  Poultry  & Egg  Co.,  26  Western 
Market. 

A.  F.  Thibodeau  & Co.,  492  Howard  Ave. 
Toner  Commission  Co.,  480  Riopelle  St. 

MINNESOTA 

Back  man  Produce  Co.,  Waterville. 

Benson  Produce  Co.,  Benson. 
Bridgeman-Russell  Co.,  Duluth. 

Central  Minn.  Produce  Co.,  Willmar. 

E.  B.  Davis  & Co.,  Spring  Valley. 

Duluth  Creamery  & Prod.  Co.,  7th  Ave. 

W.  & R.  R.  St.,  Duluth. 

Seymour  L.  Fosse,  Lanesboro. 

Hutchinson  Produce  Co.,  Hutchinson. 
Johnson  Produce  Co.,  Cokato. 

F.  J.  Kasper  Co.,  310-312  N.  Cedar  St., 
Owatonna. 

Le  Roy  Produce  Co.,  Le  Roy. 

Levine  Bros.,  Duluth. 

Litchfield  Produce  Co.,  Litchfield. 

John  Lynard,  Owatonna. 

H.'  M.  Noack  & Sons,  Arlington. 

No.  American  Cry.  Co.,  Alexandria. 
Northern  Cold  Stg.  & Whse.  Co.,  Duluth. 
Peterson  Biddick  Co.,  Wadena. 

Joseph  J.  Schatz,  Montgomery. 

J.  W.  Sill,  Belgrade. 

Steube  Bros.,  118  N.  Main  St.,  New  Ulm. 
Stork  Bros.,  New  Ulm. 

Sunde  & Romine,  New  Richland. 

Geo.  D.  Tracy,  Tracy. 

Williams  Produce  Co.,  Fergus  Falls. 
Worthington  Creamery  & Prod.  Co., 
Worthington. 

Minneapolis  and  St.  Paul 

Boyd  & Hilbert,  22  Central  Mkt.,  Minne- 
apolis. 

R.  E.  Cobb  Co.,  St.  Paul. 

Jacob  E.  Decker  & Son,  513  Third  Ave.  N., 
Minneapolis. 

De  Soto  Cry.  & Prod.  Co.,  Minneapolis. 
Edwards  Bros.,  119  Sixth  St.,  Minneapolis. 
Fairfax  Produce  Co.,  420  N.  Third  Ave., 
Minneapolis. 

J.  H.  Kersten  & Co.,  204  Market  State 
Bank  Bldg.,  Minneapolis. 

Klingelhutz  & Martinson,  121  N.  6th  St., 
• Minneapolis. 

Meagher  & Parsons,  5th  St.  North,  Min- 
neapolis. 

Ross  C.  Morford,  Market  State  Bank  Bldg., 
Minneapolis. 

Northern  Produce  Co.,  St.  Paul. 

J.  W.  Perrin  & Son,  29  Central  Market, 
Minneapolis. 

Samels  Bros.  Co.,  Minneapolis. 

J.  W.  Sharpe,  Minneapolis. 

Tilden  Prod.  Co.,  St.  Paul. 

MISSISSIPPI 

Rex  Produce  Co.,  Myrtle. 

MISSOURI 

Blattner  Bros.  Merc.  Co.,  Wellsville. 

A.  F.  Brockman,  Concordia. 

Browning  Farmers  Club,  Browning. 

W.  L.  Davenport  Co.,  219  N.  Jefferson  St., 
Mexico. 

J.  H.  Dunn,  Meadville. 


W.  C.  Ellis,  Mountain  Grove. 

Goodwin  & Jean,  Jackson. 

R.  F.  Griffith,  Fulton. 

Henderson’s  Produce  Co.,  Monroe  City. 

J.  V.  Kesterson,  Odessa. 

Kuhne  Bros.  Merc.  Co.,  Troy. 

W.  D.  Law,  Springfield. 

D.  N.  Lightfoot  & Son,  Springfield. 
Lindley-Buster  Prod.  Co.,  Inc.,  Bucklin. 
Macon  Produce  Co.,  Macon. 

W.  B.  McLain  & Son,  Higginsville. 

J.  H.  Mikel  Bro.  & Co.,  South  Gifford. 

C.  S.  Miller  Produce  Co.,  Neosho. 
Missouri  Egg  & Poultry  Co.,  Box  164, 
Sedalia. 

E.  Olin  & Son,  112  E.  Lexington  St.,  In- 

dependence, Missouri. 

Ralls  County  Mercantile  Co.,  Center. 

S.  D.  Rardin,  Jr.  & Co.,  Ridgeway. 

J.  I.  Reed  & Son,  Bolivar. 

C.  L.  Rhodes  Prod.  Co.,  Springfield. 

E.  F.  Roberts,  Queen  City. 

A.  W.  Vanderpord,  Clinton. 

A.  B.  Wilkerson,  Aurora. 

Willow  Springs  Crmy.  Co.,  Willow  Sprgs. 


St.  Louis 

American  Egg  & Poultry  Co.,  501  N.  3rd 
St. 

H.  B.  Beaty,  408  Franklin  Ave. 
Bohn-Lenartz  Com.  Co.,  714  N.  4th  St. 

Hy  Bomze,  817  N.  Third  St. 

Henry  Broeder’s  Sons  Com.  Co.,  813  N. 
Third  St. 

E.  J.  Cramer  Commission  Co.,  709  N.  3rd 
St. 

Dickson  & Sons,  837  N.  Third  St. 

A.  A.  Easton  Co.,  Inc.,  931  N.  Broadway. 
Enterprise  Commission  Co.,  925-927  N. 

Broadway.* 

Bruno  Franz  Sons,  919  N.  Broadway. 
Oscar  B.  Franz  Com.  Co.,* 417  Morgan  St. 
Walter  B.  Franz  & Co.,  810  N.  Fourth  St. 
John  Frey  & Co.,  420  Wash  St. 

Frisco  Commission  Co.,  800  N.  Fourth  St. 
Greenlee  Products  Co.,  Lewis  & O’Fallon 
Sts. 

Fred  Heger,  419  S.  Franklin  Ave. 

The  Hickel  Co.,  1018  N.  Broadway. 
Hilmer  Commission  Co.,  822  N.  Third  St. 
Hofmann  Bros.  Produce  Co.,  700  N.  2nd 
St. 

H.  W.  Kuehaus,  419  Franklin  Ave. 

B.  Landauer,  907  N.  Fourth  St. 

Lopato  Bierman  Com.  Co.,  811  N.  Third 
St. 

E.  L.  Lynch  Poultry  Co.,  807  N.  4th  St. 
Chas.  P.  Mann  & Co.,  713  N.  3rd  St. 
Arnold  Matter  Com.  Co.,  704  N.  4th  St. 

E.  B.  McKee  Commission  Co.,  717  N.  3rd 
St. 

McLain-Alcorn  Com.  Co.,  701  N.  3rd  St. 
Meyer  Bros.  Commission  Co.,  816  N.  3rd 
St. 

Niemeyer-Buch  mueller  Com.  Co.,  816  N. 
3rd  St. 

Frank  J.  Oechner,  1109  N.  Third  St. 
Progressive  Commission  Co.,  803  N.  3rd 
St. 

J.  W.  Ragland  Commission  Co.,  415  Wash. 
St. 

A.  A.  Rehbein,  220  Market  St. 

Geo.  F.  Ricker  & Co.,  716  N.  2nd  St. 

A.  M.  Robinson  & Co.,  714  N.  3rd  St. 

St.  Louis  Butter  Co.,  821  N.  Third  St. 
Scheitlin  & Hoffman,  820  N.  Third  St. 

L.  J.  Schulte  Com.  Co.,  824  N.  Third  St. 
Schumacher  Commission  Co.,  700  N.  3rd 
St. 

Uhrig  Bros.,  812  N.  Fourth  St. 

Burt  Woodson  Com.  Co.,  933  N.  Broadway. 
Dave  Wurth  Commission  Co.,  809  N.  3rd 
St. 

Geo.  Wurth  Com.  Co.,  710  N.  Third  St. 
Zelle  Bros.  Prov.  & Com.  Co.,  702  N.  3rd 
St 
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Kansas  City 

I Aaron  Poultry  & Egg  Co. 

J.  M.  Adams,  319  Produce  Exchange  Bldg. 

C.  J.  Aus,  211  Produce  Exchange  Bldg. 

A.  W.  Bear  Com.  Co.,  117  E.  Fourth  St. 

Ralph  Hurst  & Co.,  115  E.  Fourth  St. 

S.  J.  Hurst,  515  Grand  Ave. 

Meriden  Creamery  Co.,  21st  and  Central 
Sts. 

J.  W.  Reynolds,  Prod.  Exchange  Bldg. 

Carl  C.  Stentz,  203  Produce  Exchange 
Bldg. 

Spencer  Produce  Co.,  14  West  4th  St. 

MONTANA 

Henningsen  Produce  Co.,  Butte. 

NEBRASKA 

Alma  Produce  Co.,  Alma. 

Henningsen  Prod.  Co.,  Superior. 

C.  Mozer,  Box  495,  Lincoln. 

Nelson  Bros.  Poultry  Co.,  Lincoln. 

Norfolk  Poultry  Co.,  403  N.  3rd  St.,  Nor- 
folk. 

Thomassen  Produce  Co.,  Humphrey. 

Wahoo  Produce  Co.,  301  East  5th  St., 
Wahoo. 

York  Produce  Co.,  York. 

' Omaha 

Geo.  E.  Clark,  1327  W.  O.  W.  Bldg. 

Fairmont  Cry.  Co.,  12th  & Jones  Sts. 

The  Jerpe  Commission  Co.,  422  11th  St. 

Kirschbraun  & Sons,  Inc.,  9th  and  Dodge 
Sts. 

Omaha  Cold  Storage  Co. 

NEW  JERSEY 

Ammon  & Person,  4th  and  Henderson  Sts. 
Jersey  City. 

M.  Augenblick  & Bro.,  16  Commerce  St., 
Newark. 

C.  E.  Barker  & Co.,  38  Commerce  St.,  New- 
ark. 

Robt.  L.  Beyer,  1915  Atlantic  Ave.,  Atlantic 
City. 

Columbia  Cheese  Co.,  85  Commerce  St., 
Newark. 

f Debow  & Co.,  32  Commerce  St.,  Newark. 

Barnett  Gabriel,  c|o  Great  Atlantic  & Pa- 
cific Tea  Co.,  Jersey  City. 

Guaranty  Egg  Corporation,  108  Sylvan 
Ave.,  Newark. 

Gerhard  & Pagels,  218  N.  Willow  St., 
T renton. 

Gude  & Cole,  Inc.,  102  Mulberry  St.,  New- 
ark. 

Adam  Hebeler  & Co.,  46  Commerce  St.. 
Newark. 

Gus  Ludwig;  c|o  Great  A.  & P.  Tea  Co., 
Jersey  City. 

Wilkinson,  Gaddis  & Co.,  85  Parkhurst* 
Newark. 

NEW  YORK 

Davis  & Pelton,  152  Baldwin  St.,  Elmira. 

Samuel  C.  Duff  & Son  Co.,  1119  E.  Fay- 
ette St.,  Syracuse. 

The  Lawlor  & Cavanaugh  Co.,  Troy. 

fos.  A.  Minst,  359  Broadway,  Albany. 

Edward  D.  Vinal,  202  North  West  St.. 
Syracuse. 

Wm.  S.  Riley  Co.,  Scott  Place,  Rochester. 

W.  J.  Skillicorn,  Albany. 

Whitney  & Emery,  113  Ardmore  St.,  Roch- 
ester. 

Buffalo 

Bredenberg  Bros.,  96  W.  Market  St. 

Buffalo  Butterine  Co.,  171  Perry  St. 

Raymond  S.  Clum,  101  Columbia  St 

Jacob  Dold  Packing  Co.,  745  William  St. 

The  Fairmont  Creamery  Co. 

Goldstein  & Lippman,  165  Scott. 

Hickman  & Coward,  150  Michigan  Ave. 

F.  W.  Jehle,  155  Washington  Mkt. 

Chas.  E.  Roesch,  10  Broadway  Mkt. 
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Satuloff  Bros.,  145  Michigan  St. 

F.  F.  Stone,  98  W.  Market  St. 

Walter  A.  Tuttle,  55-57  E.  Market  St. 

J.  M.  Wattles  & Son,  152  Michigan  St. 
Frank  E.  Wattles  & Bro. 

Wax  & Sugarman,  159  Michigan  St. 

Wm.  C.  Will,  163  Scott  St. 

Will  & Zaepfel,  59  E.  Market  St. 

New  York  City 

C.  F.  Adams  & Co.,  13  Harrison  St. 

Albert  & Gerber,  315  Greenwich  St. 

E.  S.  Alpaugh  & Co.,  18  Bloomfield  St. 
Armstrong  & Hesse,  330  Greenwich  St. 
Harry  Atlas,  360  Greenwich  St. 

Juan  A.  Bibcock,  168  Duane  St. 

E.  R.  Balzer,  220  Greenwich  St. 

F.  C.  Barger  & Co.,  158  Franklin  St. 

H.  Behrman  & Sons,  366  Washington  St. 
Berman  & Baedecker,  Inc.,  28  Thirteenth 

Ave. 

Nathan  Blackman,  362  Greenwich  St. 
Daniel  P.  Boehm,  Inc.,  331  Washington  St. 
John  H.  Borger  & Co.,  134  Reade  St. 

C.  M.  Britten,  22  Harrison  St. 

Geo.  G.  Brown,  W.  Washington  Mkt. 

S.  S.  Brown  Co.,  43  Jay  St. 

Brown  & Root  Co.,  165  Reade  St. 

Bryan  Duvall  Co.,  Inc.,  105  Hudson  St. 

C.  T.  Bullard  & Co.,  171  Duane  St. 

Butts  & Miller  Co.,  325  Washington  St. 
Central  Grocery  Co.,  150  Reade  St. 
Chelsea  Live  Poultry  Co.,  39  Loew  Ave. 
Chas.  Collins  Co.,  1 13th  Ave. 

Colonial  Butter  & Egg  Co.,  Greenwich  St. 
George  Cook,  Jr.,  329  Washington  St. 

F.  M.  Coughlan  & Son,  172  Duane  St. 
Geo.  E.  Cutler,  331  Greenwich  St. 

Andrew  Davey,  Inc,  5 E.  134th  St. 
Charles  Deutsch,  319  Greenwich  St. 

De  Winter  & Stewart,  Inc.,  321  Washing- 
ton St. 

Droste  & Snyder,  177  Duane  St. 

Du  Mond  & Felten,  Inc,  325  Washington 
St. 

N.  Durham  & Sons,  313  Washington  St. 
Lewis  Ebert  & Sons,  151  Reade  St. 

Egbert  & Case,  11  Jay  St. 

W.  W.  Elzea,  Inc..  327  Washington  St. 
The  Engel  Co.,  123  Barclay  St 
Enyard  & Godley,  Inc.,  171  Duane  St. 
Farmers  Commission  House,  27  Harrison 
St. 

Ficken,  Coffin  & Co.,  168  Duane  St. 
Fitch,  Cornell  & Co.,  16-18  Jay  St. 
Samuel  Fleck  & Co.,  Inc.,  48  Bloomfield 
St. 

Julius  Fleischl,  514  Westchester  Ave. 

J.  C.  Ford  & Co.,  Inc.,  368  Greenwich  St 
Fox  River  Butter  Co.,  78  Hudson  St. 

I.  Fox  Sons,  Inc.,  194  Green  Place,  Brook- 

lyn, N.  Y. 

Sol.  Frankel,  W.  Washington  Mkt. 

J.  Gewirtz.  303  E.  4th  St. 
Gottfried-Marshall  Co.,  142 Reade  St. 
A.  Grossmann  & Co.,  153  Reade  St 
Gude  Bros.,  Kieffer  Co.,  21  Jay  St. 

H.  Hagen  & Co.,  81  N.  Moore  St 
Hance  Bros.  Co.,  W.  Washington  Mkt. 

W.  H.  Henneberger,  Inc.,  329  Greenwich 
St. 

Joseph  J.  Herold,  17  Harrison  St. 

George  F.  Hinrichs,  Inc.,  341  Washington 
St 

Wm.  J.  Hinrichs,  423  W.  14th  St. 

Hodupp  Evans  Company,  Inc.,  7 Harrison 
St. 

Wm.  G.  Hollrock,  359  Greenwich  St. 

Ad.  Honigsberg  & Co..  300  Greenwich  St. 
Chas.  B.  Hovey,  W.  Washington  Mkt. 
Jewell  Bros.,  W.  Washington  Mkt. 

Jewell  Koenig  & Co.,  W.  Washington  Mkt. 

T.  W Johnson.  361  Washington  St. 

Hugo  Joseph y & Sons.  448  West  14th  St. 
Benj.  Kalm anson.  310  Greenwich  St 
Kassel  Poultry  Co.,  W.  Washington  Mkt. 
J.  J.  Kilcdyne  Co..  Inc.,  148  Reade  St. 

J.  M.  Klein,  329  Washington  St. 

Kossar  & Co.,  W,  Washington  Mkt 


Christian  H.  Koster,  863  Washington  St. 
Kurtin  & Kurtin,  305  Greenwich  St. 
Lambly  & Alpaugh,  18  Harrison  St. 

Lass  & Cohen,  450  W.  14th  St. 

Gustav  F.  Lawrence,  6 Harrison  St 
Lewis  Mears  Co.,  127  Reade  St. 

Frederick  F.  Lowenfels,  348  Greenwich  St. 
W.  B.  Lunn's  Sons,  304  Greenwich  St. 

W.  H.  Mapes,  137  Reade  St. 

Thos.  J.  May  Co. 

Frank  A.  McGrail  Co.,  Inc.,  139  Reade  St. 
C.  F.  McGuire,  13  Harrison  St. 

A.  E.  McMulkin,  201  Franklin  St. 

Chas.  P.  Mecabe  & Son,  17  Jay  St. 

Samuel  Mierfeld,  3 Harrison  St. 

J.  W.  Meloney  Co.,  Inc.,  339  Greenwich  St. 
Alex  Mersel,  191  Duane  St. 

Mottus  Bros.,  W.  Washington  Market 
Sam  Nagle,  W.  Washington  Market 
J.  Narzisenfeld,  24-26  Harrison  St. 

J.  Neugeboren  & Sons,  19  Harrison  St. 
New  York  Butter  Packing  Co.,  171  Duane 
St. 

Jas.  N.  Norris,  W.  Washington  Mkt. 

Fred  D.  Oetjen,  339  Washington  St. 

B.  W.  Otis  & Co.,  W.  Washington  Mkt. 

A.  Paul,  Jr.,  & Co.,  West  Washington  Mkt. 
Wm.  Wallis  Pearson,  45  Grace  St. 

H.  T.  Pond  Co.,  361  Washington  St. 

C.  L.  Poole  & Co.,  15  Harrison  St. 

I.  C.  Popper,  171  Duane  St. 

S.  A.  Rausch,  334  Greenwich  St 

W.  E.  Read  Co,*  Inc.,  360  Washington  St. 

G.  M.  Rittenhouse  & Co.,  23  Jay  St. 

S.  Rosenfeld  Co.,  197  Duane  St. 

Harry  Rosenstein,  Inc.,  W.  Washington 
Market. 

M.  Roth  & Co.,  185  Duane  St 
Thos.  H.  Roulston,  101  Ninth  St.,  Brook- 
lyn. 

John  H.  Rusch,  188  Duane  St 
Saal  Brothers,  181  Duane  St 
Chester  E.  Saxton  Co.,  Inc.,  11  Harrison 
St.,  N.  Y.  C. 

John  Scholl  & Bko.,  147  Reade  St. 

C.  Schultz,  Inc.,  32  Jay  St. 

Louis  J.  Schwab,  W.  Washington  Mkt. 
Nathan  Schweitzer  Co.,  409  W.  14th  St. 
Seckel  & Kiernan,  361  Greenwich  St. 

R.  B.  Shimer  & Co.,  332  Washington  St. 

A.  Silz,  416  W.  14th  St 

Steers  & Menke,  West  Washington  Mkt. 

H.  E.  Stout  Co.,  317  Washington  St. 

J.  D.  Stout  & Co.,  19  Jay  St 
Joseph  Sultan,  148  Reade  St. 

B.  Titman  Co.,  94  N.  Moore  St. 

George  Trachtenberg,  360  Greenwich  St. 
Chas.  Trautmann  Co.,  28  Division  St., 

Jamaica,  L.  I. 

Trelease  & Underhill,  333  Greenwich  St. 
W.  Harry  UllmaiP  & Bro.,  216  Franklin 
St. 

Edward  M.  Vosburgh,  133  Reade  St. 

S.  & W.  Waldbaum,  140  Reade  St. 
Charles  Werner,  35  Loew  Ave. 

Samuel  Werner,  W.  Washington  Mkt. 
Western  Commission  Co.,  West  Washing- 
ton Market 

D.  W.  Whitmore  & Co.,  10  Harrison  St. 
Wiesenfeld  & Oshinsky,  40  Harrison  St., 
J.  W.  Williams,  W.  Washington  Mkt 
Hyman  Wittner,  318  Greenwich  St. 
Wright  & Winsor,  12  Harrison  St. 

Zenith  Butter  & Egg  Co.,  170  Duane  St. 
Zimmer  & Dunkak,  173  Duane  St. 

NEW  ZEALAND 

R.  L.  Woodhouse  & Co.,  Ferry  Bldgs., 
Auckland. 

NORTH  DAKOTA 

Bridgeman-Russell  Co.,  Grand  Forks. 
Mandan  Cry.  & Produce  Co.,  Mandan. 

OHI° 

Athens  Poultry  & Produce  Co.,  Athens. 
Bemisderfkr  Co.,  31  E.  Market  St.,  Tiffin. 
Byron  L.  Bond,  Edon. 

The  Brownell  Sons  Co.,  123  E.  Spring  St., 
Columbus. 


O.  I.  Clevenger,  198  Prospect  St.,  Marion. 
Coe  Brothers,  Albany. 

Elmore  Produce  Co.,  Elmore. 

Fostoria  Creamery  Co.,  404  S.  Union  St., 
Fostoria. 

Chas.  C.  Fromfield,  1101  E.  Main  St,  Van 
Wert. 

The  Gray  & White  Co.,  Tiffin. 

Greenfield  Packing  Co.,  Greenfield. 
Griffis  Produce  Co.,  Delphos. 

W.  T.  Harris  & Son,  Kenton. 

Wm.  Hertel,  Jr.,  Van  Wert. 

Hicksville  Produce  Co.,  Hicksville. 

H.  B.  Hole,  Greenville. 

J.  J.  Kissell,  Columbus  Grove. 

H.  Little  & Sons,  434  S.  Fifth  St.,  Upper 
Sandusky. 

Lucas  Produce  to.,  Leipsic. 

W.  M.  McElroy,  Manchester. 

Malktn  Creamery  Co.,  224  W.  Boardman 
St,  Youngstown. 

Miller  Bros.  Co.,  Fremont. 

J.  E.  Parker  Co.,  Eaton. 

J.  E.  Roads,  N.  West  St.,  Hillsboro. 

Rock  Island  Butter  Co.,  Toledo. 

Homer  C.  Smith,  Centerbury. 

Storer  Bros.  Co.,  Ada. 

A.  L.  Stout,  West  Mansfield. 

White  Mountain  Creamery  Co.,  New 
Bremen.  • 

Cincinnati 

Fred  H.  Blome,  Jr.,  c|o  Blome-Dreifus  Co., 
4149  Forest  Ave. 

C.  Eberle  Sons  Co.,  Cor.  6th,  Plum  and 
George  Sts. 

Flataw  Riley  Co.,  42  Walnut  St 
Goyert  & Vogel  Egg  & Pty.  Co.,  49  Wal- 
nut St. 

B.  L.  Humbert,  21  Masonic  Temple. 

John  V.  Kisker  & Co.,  11  Main  St. 

A.  F.  Kolb,  134  W.  Court  St. 

Lett  & Co.,  48  Walnut  St. 

The  Peters  Poultry  Co.,  104  W.  Court  St. 
David  Rindsberg  & Co.,  38  Walnut  St. 
Simmons  & Norris,  3-9  W.  Water  St. 

E.  B.  Wright  & Son,  19  Walnut  St. 

Cleveland 

The  Arnold  Creamery  Co.,  701  Woodland 
Ave. 

The  Brandt  Co.,  Sheriff  St.  Market. 
Brookhart  Poultry  Co.,  754  Broadway. 
The  Brundage  Co.,  606  Broadway. 

The  Chapman  Co.,  575  Broadway. 

Cottage  Creamery  Co.,  505  Woodland  Ave. 

G.  O.  Davis,  735  Central. 

The  A.  R.  Duncan,  Jr.,  Co. 

Fisher  Bros.  Co.,  2323  Lakeside  Ave. 
Liberty  Poultry  Co. 

Joseph  Lichtle  & Co.,  676  Broadway. 

W.  H.  Mann  & Co.,  653  Broadway. 

D.  Martin  Co.,  630  Broadway. 

Joseph  N.  Pierson,  822  Broadway. 

E.  H.  Putt  & Son  Poultry  Co.,  Sheriff, 
St.  Market. 

Telung-Belle  Vernon  Co.,  7100  Clark 
Ave. 

OKLAHOMA 

H.  Bradbury,  Shattuck. 

Farmers'  Produce  Co.,  C.  O.  Smith,  Mgr., 
Anadarko. 

Chickasha  Hide  & Produce  Co.,  205  S. 

Second  St.,  Chickasha,  Okla. 

Choctaw  Produce  Co.,  Hugo. 

Farmers'  Produce  Co.,  Clinton,  Okla. 
Guthrie  Produce  Co.,  Guthrie. 

Madill  Produce  Co.,  Madill. 

McCoy  Produce  Co.,  Westville. 

Oklahoma  Hide  & Produce  Co.,  Altus. 

J.  M.  Patton,  c|o  Lawton  Poultry  Co., 
Lawton. 

W.  D.  Wright  Produce  Co.,  Oklahoma 
City. 

OREGON 

Estes-Dixon  Co.,  105  Front  St.,  Portland. 
Pacific  Cooperative  Poultry  Producers, 
Portland, 
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PENNSYLVANIA 

The  W.  M.  Brown  Brokerage  Co.,  233 
Jenkins  Arcade,  Pittsburgh. 

W.  J.  Craig,  1716  Penn  Ave.  Pittsburgh. 
Egermann  Commission  Co.,  2123  Penn 
Ave.f  Pittsburgh. 

Fisher  Bros.  Co.,  1130  Franklin  St.,  N.  S., 
Pittsburgh,  Pa. 

Iron  City  Produce  Co.,  Inc.,  56-60  Twenty- 
first  St.,  Pittsburgh. 

Clarence  C.  Lee,  726  Tenth  St.,  Oakmont. 
W.  S.  Lee  & Son,  1300  7th  Ave.,  Altoona. 
A.  B.  Marcus,  48  Eighteenth  St.,  Pitts- 
burgh. 

McCann  & Co.,  413  Market  St.,  Pittsburgh. 

G.  A.  Samuels,  109  Water  St.,  Pittsburgh. 
David  Spruks  Co.,  Spr*ce  and  Franklin, 

Scranton. 

Taylor  Food  Products  Co.,  New  Castle. 
Tech  Food  Products  Co.,  Wainwright  Cold 
Storage,  3340  Liberty  St.,  Pittsburgh. 

Philadelphia 

Aetna  Butter  Co.,  204  Callowhill  St. 
Harold  R.  Aiken,  128  N.  Delaware  Ave. 
Almar  Stores  Co.,  919  N.  Front  St. 

The  American  Stores  Co.,  412  Noble  St. 
Beyer  & Co.,  Inc.,  235  Callowhill  St. 
Bickel  & Miller,  322  S.  Front  St. 

A.  F.  Bickley  & Son,  520  N.  Second  St. 
Bossler  & Company,  7 S.  Water  St. 

R.  A.  Bowers  Co.,  9-11  N.  Water  St. 

P.  F.  Brown  & Co.,  43  S.  Front  St. 

S.  Walter  Brown,  33  S.  Front  St. 

H.  L.  Burton,  7 S.  Front  St. 

Chabrow  Bros.,  24  S.  Front  St. 

Crawford  & Lehman,  31  S.  Water  St. 
Samuel  S.  Daniels,  Sec’y,  Philadelphia 

Pro.  Exch.,  Philadelphia,  Pa. 

C.  M.  Drake  & Co.,  19  S.  Water  St. 

Edson  Bros.,  110-112  Dock  St. 

T.  T.  Ellis  & Son,  24-26  S.  Water  St. 

J.  G.  Haldeman  & Bro.,  2918  Market  St. 

A.  R.  Heisey,  Second  and  Callowhill  Sts. 

C.  G.  Heyd  & Co.,  25  S.  Water  St. 

John  J.  Hitschler  & Son,  1221  South  St. 
John  Jamison  Co.,  3 and  5 South  Water  St. 
Bertram  L.  Kimball,  19  S.  Water  St. 
John  J.  McDonald  Co.,  13  S.  Water  St. 
Nathan  L.  Medwedeff,  33  S.  Front  St. 
Charles  J.  Meier,  10  N.  Dearborn  Ave. 

J.  M.  Morris  Co.,  202  S.  Second  St. 

John  S.  Morris  & Co.,  27  S.  Water  St. 
Nice  & Schrf.iber  Co.,  11  S.  Water  St. 
Parsons  & Bro.,  224  Callowhill  St. 

Geo.  Rice  & Co.,  409  New  Market  St. 

Risser  Bros.  Co.,  214  Callowhill  St. 

J.  K.  Shultz  & Co.,  36  S.  Water  St. 

P.  E.  Sharpless  Co.,  813  N.  11th  St. 
Sheaffer  & Marvel,  106  N.  Delaware  Ave. 
Wm.  Smith  Co.,  14  S.  Water  St. 

E.  S.  Stackhouse  & Co.,  17  S.  Water  St. 
Stephen  Thurber,  118  Water  St. 

A.  Wachs,  44  S.  Water  St. 

J.  D.  Weiss,  318  S.  Front  St. 

M.  Wildstein,  631  N.  Second  St. 

J.  P.  Wilson,  116  Dock  St. 

RHODE  ISLAND 

W.  W.  Aldrich,  Providence. 

Cooper  & Sisson,  Box  1176,  Providence. 

Roy  W.  Pierce,  215  Canal  St.,  Providence. 

F.  W.  Whipple  & Co.,  99  Canal  St.,  Prov- 

idence. 

SOUTH  DAKOTA 

Brookings  Produce  Co.,  Brookings. 

W.  H.  Buck  & Co.,  Madison. 

Clark  Co-Operative  Creamery  Co.,  Clark. 
Mitchell  Produce  Co.,  Mitchell. 

Salem  Produce  Co.,  Salem. 

Thomas  & Hoard,  Centerville. 

Wenk  Bros.  Madison. 

Wist  & Sons,  Webster. 

TENNESSEE 

Geo.  M.  Brooks,  Martin. 

Columbia  Produce  Co.,  146  2nd  Ave.,  S., 
Nashville. 

Wm.  B.  Foster  Prod.  Co.,  Fayetteville. 


: R.  C.  Giles,  Fourth  and  First  Nat.  Bank 
Bldg.,  Nashville. 

T.  G.  Ivie  & Co.,  Murfreesboro. 
Morristown  Produce  & Ice  Co.,  Morris- 
town. 

Naive-Spillers  Co.,  905  Harrison  St., 
Nashville. 

L.  Rauch  & Co.,  88  S.  Front  St.,  Memphis. 
Chas.  C.  Sullivan,  58  N.  Front  St.,  Mem- 
phis. 

W.  H.  Tompkins  & Co.,  First  National 
Bank  Bldg.,  Nashville. 

A.  B.  Winford,  Lewisburg. 

TEXAS 

Ben  Ablon,  Dallas. 

Bassel  Brothers,  5 Wall  St.,  Belton. 

J.  O.  Boettcher,  Weimar. 

A.  J.  Commons  Produce  Co.,  McKinney. 
Crescent  Produce  Co.,  1006  W.  Commerce 
St.,  San  Antonio. 

Emerson  & Overstreet,  Temple. 

Fort  Worth  Plty.  & Egg  Co.,  1607  Com- 
merce St.,  Fort  Worth. 

G.  P.  Foster  & Co.,  Denison,  Texas. 
Giddings  Produce  Co.,  Giddings. 

A.  A.  Hacker  & Co.,  Brenham. 

Mayhew  Produce  Co.,  Brady. 

Merchants  Produce  Co.,  314  Mary  St., 
Waco. 

Mistletoe  Creameries,  Fort  Worth. 

New  York  Buyers’  Assn.,  San  Antonio. 
Nolen  Produce  Co.,  Hallettsville,  Tex. 
The  Peter  Co.,  401  Washington  Ave., 
Houston,  Texas. 

Wm.  Schmidt,  315  E.  First  St.,  Fort 
Worth. 

Stahl  Bros.,  Gonzales. 

Texas  Creamery  Co.,  Houston. 

A.  B.  Walker  & Son,  Corsicana. 

H.  F.  Weh meyer,  14  First  St.,  Brenham. 

VIRGINIA 

Beasley  & Boon  Co.,  P.  O.  Box  146,  Roan- 
oke. 

Frank  C.  Brumfield,  Buchanan. 

City  Produce  Exchange,  56  W.  Gay  St., 
Harrisonburg. 

Thos.  M.  Combiths,  Pulaski. 

Crocker  & Bluford,  Box  117,  Norfolk. 
Culpeper  Produce  Co.,  P.  O.  Box  72 
Culpeper. 

R.  M.  Eastwood  & Co.,  Norfolk. 

Wm.  F.  Gravins  & Co.,  23  S.  13th  St., 
Richmond. 

F.  H.  Hobbs  Co.,  77  Roanoke  Ave.,  Norfolk. 
Wade  Masters  & Co.,  Lexington. 

Scott  Butter  Co.,  60  Roanoke  Ave.,  Nor- 
folk. 

Sigourney  & Fardon,  Inc.,  Richmond. 
Wrenn  Produce  Co., ^Edinburg. 

VERMONT 

C.  A.  Mentzer,  North  Williston. 

WISCONSIN 

H.  C.  Christians  Co.,  Johnson  Creek. 
Davis  Bros.  Cheese  Co.,  Plymouth. 
Hawley  Commission  Co.,  La  Crosse. 

J.  B.  Ludden,  Bloomington. 

Mazo  Poultry  & Egg  Co.,  Mazomanie. 
Miller-Rose  Co.,  La  Crosse. 

S.  Miller  Cold  Storage  Co.,  Marshfield, 
Northern  Wis.  Produce  Co.,  Manitowoc. 
Northwestern  Egg  & Poultry  Co.,  Eau 

Claire. 

Pauly  & Pauly  Cheese  Co.,  Manitowoc. 
Ripon  Produce  Co.,  311  Main  St.,  Ripon. 

C.  A.  Straubel  Co.,  409  N.  Washington  St., 
Green  Bay. 

Superior  Commission  Co.,  1705  Winter  St., 
Superior. 

Milwaukee 

Durbrow  Commission  Co.,  382  Fifth  St. 
Fiebrantz  & Benz,  394  Fifth  St. 
Hassmann  & Mueller,  293  Third  St. 
Laabs  Bros.  Co.,  2001  Walnut  St. 

Geo.  C.  Mansfield  Co. 

Martin  H.  Meyer,  888  44th  St. 


AFFILIATED  INTERESTS 

Arkansas  Poultry  & Egg  Dealers’  Assn., 

M.  L.  Price,  Secy.,  Fayetteville,  Ark. 
Boston  Fruit  & Produce  Exchange,  Alton 

E.  Briggs,  Ex.  Secy.,  Faneuil  Hall  Mar- 
ket, Boston,  Mass. 

Canadian  Prod.  Assn.,  James  T.  Madden, 
Secretary,  90  Colborne  St.,  Toronto, 
Can. 

Detroit  Butter  & Egg  Board,  John  Huet- 
teman,  Secy.,  2040  Howard  St.,  Detroit, 
Mich. 

The  Chicago  Mercantile  Exchange,  S. 
Edward  Davis,  Ex.  Secy.,  136  W.  Lake 
St.,  Chicago,  111. 

Fulton  Market  Wholesale  Meat  & Com. 
Merchants’  Assn.,  918  Fulton  St.. 
Chicago,  111. 

Illinois  Poultry  & Egg  Shippers’  Assn.. 
C.  L.  Hatfield,  Secy.-Treas.,  Decatur, 
111. 

Indiana  Egg  & Poultry  Assn.,  Wm.  Locks, 
Secy.,  Indianapolis,  Ind. 

Iowa  Wholesale  Egg,  Butter  & Poultry 
Dealers  Assn.,  M.  A.  Hagensick, 
Secy.,  Des  Moines,  Iowa,  P.  O.  Box 
906. 

Kansas  Egg  Shippers’  Assn.,  C.  F.  Nissen, 
Secy.,  Newton,  Kans. 

Missouri  Egg  & Poultry  Shippers'  Assn., 
H.  H.  Bergmann,  Secy.,  833  N.  Third 
St.,  St.  Louis,  Mo. 

Nebraska  Poultry,  Butter  & Egg  Assn., 
H.  L.  McCoy,  Secy.,  1206  Jones  St., 
Omaha,  Neb. 

New  York  Mercantile  Exchange,  cor. 
Hudson  and  Harrison  Sts.,  New  York, 

N.  Y. 

Ohio  Butter,  Egg  & Poultry  Association, 

F.  S.  Jacoby,  Secy.,  422  Glen  Echo 
Court,  Columbus,  Ohio. 

Oklahoma  Poultry  & Egg  Association, 
Carl  D.  Rice,  Secy.,  Enid,  Okla. 
Pacific  Cooperative  Poultry  Producers, 
127  N.  Fifth  St.,  Portland,  Ore. 

Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco,  Cal. 

Pittsburgh  Butter  & Egg  Exchange,  708 
Wabash  Bldg.,  Pittsburgh,  Pa. 

San  Francisco  Whls.  Dairy  Pro.  Ex- 
change, 252  Clay  St.,  San  Francisco, 
Cal. 

Southern  Minnesota  Egg,  Butter  & 
Poultry  Assn.,  F.  C.  Marpe,  Secy., 
Albert  Lea,  Minn. 

Southern  Poultry  & Egg  Shippers’  Assn., 
L.  G.  Smith,  Secy.,  Shelbyville,  Ky. 
Texas  Butter,  Egg  & Poultry  Assn.,  J.  O. 
Boettcher,  Secy.,  Weimar,  Texas. 

BANKS 

Bank  of  America,  44  Wall  St.,  New  York 
City. 

Fidelity  Trust  Co.,  Chambers  & W.  Broad- 
way, New  York,  N.  Y. 

The  First  National  Bank  of  Chicago, 
Chicago,  111. 

Irving  National  Bank,  New  York,  N.  Y., 
Wool  worth  Bldg. 

National  Produce  Bank*  Ashland  Block, 
Chicago,  XJ1. 

United  State  Bank  of  St.  Louis,  Wash- 
ington Ave.  & 4th  St.,  St.  Louis,  Mo. 
Webster  & Atlas  National  Bank  of  Bos- 
ton, 199  Washington  St.,  Boston,  Mass. 

COLD  STORAGE 

G.  D.  Allman,  Gen’l  Supt.,  U.  S.  Cold  Stor- 
age Co.,  39th  St.  & Hoyne  Ave.,  Chi- 
cago, 111. 

Beatrice  Cold  Storage  Co.,  Beatrice,  Nebr. 
Beck’s  Cold  Storage,  461  N.  Division  St., 
Buffalo,  N.  Y. 

Binghamton  Cold  Storage  Co.,  282  Water 
St.,  Binghamton,  N.  Y. 

Booth  Cold  Storage,  121  W.  Kinzie  St., 
Chicago,  111. 

Boston  Terminal  Refg.  Co.,  Boston,  Mass. 
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Bronx  Ref.  Co.,  520  Westchester  Ave., ! 
New  York,  N.  Y. 

Buffalo  Cold  Storage  Co.,  Buffalo,  N.  Y. 

Calumet  Refrigerating  Co.,  308  Alexander 
St.,  Chicago,  111. 

Central  Cold  Storage  Co.,  Kinzie  and 
Dearborn  Sts.,  Chicago,  111. 

Chemung  Cold  Storage  Co.,  735  Baldwin 
St.,  Elmira,  N.  Y. 

Chicago  Cold  Stge.  Warehouse  Co.,  1526 
S.  State  St.,  Chicago,  111. 

Geo.  J.  Cooke  Co.,  30  N.  Green  St.,  Chi- 
cago, 111. 

Detroit  Refrigerating  Co.,  Detroit,  Mich. 

Eastern  States  Ref.  Co.,  Springfield, 
Mass. 

Ebner  Ice  & Cold  Stge.  Co.,  Vincennes,  Ind. 

Federal  Cold  Stge.  Co.,  1800  N.  Broadway, 
St.  Louis,  Mo.  * 

Frank  Fehr  Cold  Storage  Co.,  Logan  and 
Lampton  Sts.,  Louisville,  Ky. 

Fulton  Market  Cold  Storage  Co.,  1000  W. 
Fulton  St.,  Chicago,  111. 

Hygeia  Refg.  Co.,  Elmira,  N.  Y. 

Indiana  Refg.  Co.,  Indianapolis,  Ind. 

Industrial  Cold  Storage  & Whse.  Co., 
Philadelphia,  Pa. 

Kansas  City  Cold  Stge.  & Whse.  Co.,  500 
E.  Third  St.,  Kansas  City,  Mo. 

Kansas  Ice  & Stg.  Co.,  Salina,  Kansas. 

Kent  Storage  Co.,  Grand  Rapids,  Mich. 

Lackawanna  Cold  Storage  Co.,  706  Wy- 
oming Ave.,  Scranton,  Pa. 

Lake  Shore  Cold  Storage  Co.,  536  E.  27th 
St.,  Chicago,  111. 

Merchants  Ref.  Co.,  161  Chambers  St., 
New  York,  N.  Y. 

Monarch  Refrigerating  Co.,  40  E.  Austin 
Ave.,  Chicago,  111. 

S.  Miller  Cold  Stg.  Co.,  Marshfield,  Wis. 

National  Cold  Stge.  Co.,  Brooklyn,  N.  Y. 

National  Ice  & Storage  Co.,  5th  & Nagh- 
ten  Sts.,  Columbus,  O. 

National  Ice  & Cold  Storage  Co.,  22  Bat- 
tery St.,  San  Francisco,  Cal. 

New  England  Cold  Storage  Co.,  Portland, 
Maine. 

New  Jersey  Refg.  Co.,  173  Ninth  St.,  Jer- 
sey City,  N.  J. 

Ninth  Street  Terminal  Whse.  Co.,  1220 
W.  Ninth  St.,  Cleveland,  Ohio. 

North  American  Cold  Storage  Co.,  345 
N.  Canal  St.,  Chicago,  111. 

Northern  Cold  Storage  & Warehouse  Co., 
Duluth,  Minn. 

Omaha  Cold  Storage  Co.,  Omaha,  Neb. 

Philadelphia  Warehousing  & C.  S.  Co., 
Philadelphia,  Pa. 

Pittsburgh  Terminal  Warehouse  & Trf. 
Co.,  Pittsburgh,  Pa. 

Power  City  Cold  Stg.  & Pro.  Co.,  Sioux 
Falls,  S.  Dak. 

Producers  Cold  Storage  Co.,  503  N.  3rd 
St.,  St.  Louis,  Mo. 

Producers  Cold  Storage  Co.,  St.  Joseph, 
Mo. 

Producers  Cold  Storage  Co.,  Chillicothe, 
Mo. 

Quincy  Market  Cold  Storage  & Ware- 
house Co.,  Boston,  Mass. 

The  Sheriff  St.  Market  & Cold  Stge.  Co., 
Cleveland,  Ohio. 

The  Sherman  Ice  Co.,  413  E.  Houston  St., 
Sherman,  Texas. 

R.  H.  Switzler,  c|o  St.  Louis  Ref.  & Cold 
Storage  Co.,  St.  Louis,  Mo. 

Syracuse  Cold  Storage  Co.,  N.  West  St., 
Syracuse,  N.  Y. 

Troy  Cold  Storage  Co.,  Troy,  N.  Y. 

Union  Storage  Co.,  Liberty  and  Second 
Aves.,  Pittsburgh,  Pa. 

Union  Terminal  Cold  Storage  Co.,  12th 
and  Provost  Sts.,  Jersey  City,  N.  J. 

Wain  weight  Cold  Storage,  Teck  Food 
Products  Co.,  3340  Liberty  St.,  Pitts- 
burgh, Pa. 

The  Washington  Market  Co.,  Center 
Market,  Washington,  D.  C. 


Western  Cold  Storage  Co.,  421  North  Indiana  Board  & Filler  Co  Decatur  TnH 

Til  I T/-  ■ - . - IT  _ ’ , 


State  St.,  Chicago,  111. 

Wisconsin  Cold  Storage  Co.,  178  Florida 
St.,  Milwaukee,  Wis. 

Sherman  White  & Co.,  Fort  Wayne,  Ind. 
FEATHER  BUYERS 

Frank  S.  Foster,  Wyoming,  111. 

The  P.  R.  Mitchell  Co.,  Harrison  and 
Spring  Grove  Ave.,  Cincinnati,  O. 

H.  Rubenstein  Co.,  Inc.,  1251  Roosevelt 
Road,  Chicago,  111. 

Wahlert  & Guntzler,  19  N.  Main  St., 
St.  Louis,  Mo. 

INSURANCE 

Herrick,  Auerbach  & Vastine,  Insurance 
Exchange  Bldg.,  Chicago,  111. 

Fred  S.  James  Co.,  175  W.  Jackson  Blvd., 
Chicago,  111. 

Reciprocal  Exchange,  28th  and  Wyandotte 
Sts.,  Kansas  City,  Mo. 

SUPPLIES 

Altamont  Mfg.  Co.,  Altamont,  111. 

American  Paper  Products  Co.,  2nd  and 
Breman  Ave.,  St.  Louis,  Mo. 

Anderson-Tully  Co.,  Memphis,  Tenn. 

Arcady  Farms  Milling  Co.,  208  So.  La 
Salle  St.,  Chicago,  111. 

Elmer  L.  Arminger,  216  W.  South  Water 
St.,  Chicago,  111. 

Armstrong  Cork  & Insulating  Co.,  Pitts- 
burgh, Pa. 

Automatic  Refrigerating  Co.,  Monadnock 
Bldg.,  Chicago,  111. 

A.  H.  Barber  Creamery  Sup.  Co.,  300-306 
W.  Austin  Ave.,  Chicago,  111. 

Box  Factory  of  Paris,  185  W.  Houston 
St.,  Paris,  Texas. 

Burge  Machine  Works,  218  N.  Jefferson 
St.,  Chicago,  111. 

Champion  Milling  & Grain  Co.,  Clinton, 
Iowa. 

J.  G.  Cherry  Co.,  Cedar  Rapids,  Iowa. 

Chicago  Mill  & Lumber  Co.,  Conway 
Bldg.,  Chicago,  111. 

Clairemont  Sterilized  Egg  Co.,  160  N. 
Market  St.,  Chicago,  111. 

The  Collis  Co.,  Clinton,  Towa. 

The  G.  E.  Conkey  Co.,  6529  Broadway, 
Cleveland,  Ohio. 

Consolidated  Products  Co.,  4750  Sheridan 
Road,  Chicago,  111. 

Cookeville  Veneer  Co.,  Cookeville,  Tenn. 

Creamery  Package  Mfg.  Co.,  61-67  W. 
Kinzie  St.,  Chicago,  111. 

Cupples  Co.,  7th  and  Spruce  Sts.,  St.  Louis, 
Mo. 

Cushion-Locked-Pad  Co., 208  N.  Wells  St., 
Chicago,  111. 

The  Danley  Sanitary  Mfg.  Co.,  St.  Johns, 
Mich. 

The  Davis  Lumber  Co.,  Martinsville,  Ind. 

Decatur  Supply  Co.,  Decatur,  Ind. 

Dixon  Cereal  & Feed  Co.,  Dixon,  111. 

The  Edgar  Steel  Seal  & Mfg.  Co.,  Law- 
rence, Kans. 

Excelsior  Products  Co.,  Washburn,  Wis. 

Excelsior  Wrapper  Co.,  224  W.  Kinzie  St., 
Chicago,  111. 

Forrester  Nace  Box  Co.,  Eighth  and  Wy- 
oming, Kansas  City,  Mo. 

Gerard  Wire  Tying  Machine  Co.,  1942  So. 
Laramie  St.,  Chicago. 

Germo  Mfg.  Co.,  Ill  So.  Main  St.,  St. 
Louis,  Mo. 

D.  M.  Goodwilue  Co.,  1208  W.  22nd  St., 
Chicago,  111. 

Walter  Gottheimer,  6 So.  Commercial  St., 
St.  Louis,  Mo. 

Hales  & Hunter  Co.,  327  So.  La  Salle  St., 
Chicago,  111. 

R.  L.  Hall,  c|o  Mac  X.  Feed  Milling  Co., 
Clinton,  Iowa. 

Herf  Fredricks  Chemical  Co.,  Pierce 
Bldg.,  St.  Louis,  Mo. 

E.  P.  Hunter,  Ossian,  Ind. 

Hutchinson  Egg  Case  & Filler  Co., 

Hutchinson,  Kans. 


Kalamazoo  Vegetable  Parchment’  Co., 
Kalamazoo,  Mich. 

Kennedy  & Parsons,  1901  E.  4th  St.,  Sioux 
City,  Iowa. 

Keokuk  Box  Co.,  Keokuk,  Iowa. 

W.  P.  Kernan,  208  N.  Wells  St.,  Chicago. 

tyAiN^  Bros.  Box  & Lumber  Co.,  Karnak, 

Leon  Mann,  New  York  Mercantile  Ex- 
change Bldg.,  New  York  City. 

Metropolitan  Container  Co.,  341  E.  119th 
St.,‘  New  York,  N.  Y. 

Milkoline  Mfg.  Co.,  Kansas  City,  Mo 

National  Carton  Co.,  Joliet,  111. 

National  Egg  Co.,  160  N.  Market  St.,  Chi- 
cago. 

New  York  Egg  Case  Co.,  519  W.  42nd  St.. 
New  York  City. 

Oclaire  Box  & Crate  Co.,  Eau  Claire,  Wis. 

Paterson  Parchment  Paper  Co.,  1058 
Conway  Bldg.,  Chicago,  111. 

Peterson-Miller  Box  Co.,  Cairo,  111. 

The  Quaker  Oats  Co.,  Chicago,  111. 

Quincy  North  Star  Co.,  Quincy,  111. 

Ralston  Purina  Co.,  821  S.  Eighth  St., 
St.  Louis,  Mo. 

Rosenbaum  Bros.,  77  Board  of  Trade,  Chi- 
cago, 111. 

W.  A.  Schurmann  & Co.,  365  E.  Illinois 
St.,  Chicago,  111. 

Security  Egg  Case  Filler  Co.,  Inc.,  La- 
fayette, Ind. 

Self-Locking  Carton  Co.,  591  E.  Illinois 
St.,  Chicago,  III. 

H.  W.  Selle  Co.,  1000  N.  Halsted  St.,  Chi- 
cago, 111. 

Signode  System,  Inc.,  564  W.  Adams  St., 
Chicago,  111. 

Tennessee  Box  Co.,  Johnson  City,  Tenn. 

Tite-Pack  Filler  Co.,  728  W.  Madison  St., 
Chicago,  111. 

Hudson  R.  Topping,  218  Eaton  St.,  Peoria, 

Twin  City  Box  & Lumber  Co.,  1017  Plym- 
outh  Bldg.,  Minneapolis,  Minn. 

Union  Insulating  Co.,  Gt.  Northern  Bldg., 
Chicago,  111. 

Union  Steel  Products  Co.,  Ltd.,  Albion, 
Mich. 

United  Cork  Companies,  110  S.  Dearborn 
St.,  Chicago,  111. 

United  Steel  & Wire  Co.,  Battle  Creek, 
Mich. 

Urbana  Egg  Case  Co.,  Urbana,  Ohio. 

Webster  Bros.  Mfg.  Co.,  Waucoma,  Iowa. 

Western  Feed  Mfrs.,  Inc.,  345  N.  Eliza- 
beth St.,  Chicago,  111. 

TRADE  PAPERS 

Butter,  Cheese  & Egg  Journal,  210  Syca- 
more St.,  Milwaukee,  Wis. 

Chicago  Dairy  Produce  Co.,  136  W.  Lake 
St.,  Chicago,  111. 

Egg  Reporter  Shoemaker,  Waterloo,  Iowa. 

Ice  & Refrigeration,  5707  W.  Lake  St., 
Chicago,  111. 

The  Produce  Packer,  192  N.  Clark  St., 
Chicago,  111. 

Produce  Bulletin,  Inc.,  97  Warren  St., 
New  York  City. 

The  Produce  News,  6 Harrison  St.,  New 
York  City. 

Urner-Barry  Co.,  175  Chambers  St.,  New 
York,  N.  Y. 

TRANSPORTATION 

American  Refrigerator  Transit  Co.,  St 
Louis,  Mo. 

Live  Poultry  Trans.  Co.,  431  So.  Dear- 
born St.,  Chicago,  111. 

Merchants  Dispatch  Dairy  Line,  623  La 
Salle  Station,  Chicago,  111. 

New  York  Despatch,  181  Quincy  St.,  Chi- 
cago, 111. 

Nickel  Plate  Lackawanna  Dairy  Line, 
327  S.  La  Salle  St.,  Chicago,  111. 
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Your  brand  name 
and — Self  - Locking 
Egg  Cartons.  The 
right  combination 
for  marketing  your 
Good  Eggs. 


SELF-LOCKING  CARTON  COMPANY 


PHONES  CENTRAL  4581-4582 


591  East  Illinois  Street 


CHICAGO 


Union  Terminal  Cold  Storage  Company 

JERSEY  CITY,  N.  J. 

On  Tracks  of  the  Erie  R.  R.  and  the  D.  L.  & W.  R.  R. 

Manhattan  Refrigerating  Company 

NEW  YORK 

West  Washington  and  Gansevoort  Markets 

On  Tracks  of  the  New  York  Central  Railroad 

Kings  County  Refrigerating  Company 
WALLABOUT  MARKET— BROOKLYN,  N.  Y. 

Convenient  to  all  Wallabout  Freight  Stations 

Leaders  in  Cold  Storage  Service  ' 
at  the  Port  of  New  York 


T.  A.  ADAMS 


R.  A.  ADAMS 


GENERAL  OFFICES— 525  WEST  STREET,  NEW  YORK  CITY 
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There’s  no  Profit 
in  Selling  Broken  Eggs 
toTransportation  Companies 


When  you  protect  your  property  with  fire-insurance,  do 
you  throw  precaution  to  the  winds  because  “the  insurance 
company  will  pay,”  if  loss  comes? 


x ' 

t^ctV  vv^e  vAtV^  * <1  \tVcV* 
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The  “Perfect”  Package 

for  Egg  Shipping  Consists  of 

Cherry  Double-Lock  Fillers 

and  Six  Excelsior  Pads  ' 

Send  for  sample  Cherry  Filler 


Did  you  ever  hear  of  an 
honest  shipper  making 
any  money  out  of  collect- 
ing a damage  claim  for  a 
carrier? 

And  did  you  ever  stop 
to  think  that  it’s  not  the 
carriers  but  the  shippers 
who  actually  pay  the  mil- 
lions of  dollars  disbursed 
by  the  claim  departments 
of  carriers? 
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EGG  CASES 


FILLERS 


EXCELSIOR  PADS 


f Quality  Always  the  Best’ ’ 


PROMPT  SHIPMENTS  ON  CARLOADS  OR  LCL  LOTS 


As  shipments  from  the  mills  are  moving  very  slowly,  we  try  to  have  cars  in  transit 
that  can  be  diverted  to  most  any  point,  assuring  quicker  delivery. 


Call  or  wire  if  you  are  short  of  material 


LOOK  US  UP  AT  THE  CONVENTIONS 


216  W.  So.  Water  Street 
CHICAGO 
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Poultry  Chill  Rooms,  insulated  with  two  layers  of  2-inch  Nonpareil  Corkboard.  Harris- Hardman  Company,  Richmond,  Indiana 


Rooms  Like  This  Furnish  the  Proof 

YOU  are  not  experimenting  with  insulation  when  you  use  Nonpareil  Corkboard, 
or  just  “ trusting  to  luck  ” that  your  rooms  will  be  efficient  and  economical. 
Results  are  sure , because  they  have  been  proved  in  hundreds  of  the  best  designed 
and  most  economically  operated  plants. 

The  heat-retarding  value  of  Nonpareil  Corkboard  is  a known  and  dependable  qual- 
ity; exactly  what  it  will  accomplish  can  be  calculated  in  advance  with  certainty.  Its 
moisture  resistance  has  been  established  by  the  only  test  of  any  value  — years  of 
service.  Its  straight  edges,  square  corners  and  uniform  dimensions  make  close  joints 
and  a tight  job. 

To  make  assurance  doubly  sure  and  avoid  all  risk  of  inexperienced  workmanship, 
have  your  insulation  erected  by  the  Contract  Department  of  this  Company.  Com- 
petent erection  foremen  will  install  Nonpareil  Corkboard  carefully  and  correctly, 
without  waste  of  time  or  material  and  at  very  reasonable  cost. 

Suggegtiong  for  the  congtruction  and  ingulation 
of  your  roomg,  with  egtimateg  of  coif,  are  gup- 
plied  without  charge  or  obligation  on  requeet 


Armstrong  Cork  & Insulation  Company 

155  Twenty-fourth  St.,  Pittsburgh,  Pa. 

Als°  manufacturers  of  Nonpareil  Cork  Covering  for  brine  and  ammonia  lines , coolers , tanks  and  cold 
surfaces  generally;  Nonpareil  High  Pressure  Covering  for  steam  lines,  feed  water  heaters , 
boilers,  etc.;  Nonpareil  Insulating  Brick  for  boiler  settings,  furnaces,  ovens,  etc.; 

Nonpareil  Cork  Machinery  Isolation  for  noisy  machines , and  Linotile  and 
Armstrong's  Cork  Tile  for  floors  in  offices , residences , etc. 

Nonpareil  Corkboard  Insulation 

For  let  Creamery  and  Produce  Storage  Room 9 ■ ...  — — 

e 


Stock  Printed  and  Plain  Butter  Cartons 

One  Pound 


BRAND 


Sssggsgr; 


CnJnr  Oiifllitv  Oman  iuuj  m 3JU  Oi  10M  Z5M  OUM 

^ ^ per  100  per  M per  M per  M per  M per  M per  M 

Blue  14  pt.  

Blue  14  pt.  

Red  and  Blue 14  pt.  

Red  and  Green 14  pt.  

Red  and  Yellow 14  pt.  

Red  and  Yellow 14  pt.  

Red  and  Yellow 14  pt.  

Black  and  Yellow 14  pt.  

Red  and  Green 14  pt.  

Blue  14  pt.  • . . . 

Blue  14  pt.  

Packed  1000  to  each  fibre  container.  Weight  40  lbs.  to  1000 

NOTE — Special  type  forms  can  be  furnished,  that  is,  would  then  apply;  then  you  should  not  expect  immediate 
inserted  on  the  side  panels  when  the  buyer  wishes  his  shipment, 
name  to  appear,  but  the  price  for  special  printed  cartons 

Plain  One-Pound  Butter  Cartons 

We  supply  one  pound  cartons  plain  in  any  of  the  standard  styles. 

Small  lots  1M  3M  6M  10M  25M  BOM 

per  100  per  M per  M per  M per  M per  M per  M 

Tuck-end  glued  style 14  pt.  

Unglued  or  open  tuck-end 14  pt.  

Trunk  style 14  pt.  

Lock-end  style  14  pt.  

Packed  1000  to  a fibre  container.  Weight  40  lbs.  to  1000.  Any  other  thickness  of  stock  can  be  furnished  to  order. 


Name  of  B^rand 

Peerless  Creamery  Butter, 
Peerless  Dairy  Butter, 
Cloverdale  Brand, 

Superior  Brand, 

Gilt  Edge  Brand, 

Stony  Brook  Brand, 

Pure  Gold  Brand, 

Pet  Brand, 

Velvet  Brand, 

One  Pound  Net, 

Pure  Creamery  Butter, 


3o0WAostta  Ave.,  Chicago,U! 
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WE  OFFER  FOR  SALE 


Pure  Vegetable  Parchment  Paper 

10  CENTS  PER  POUND 

HEAD  WRAPS 

60  CENTS  PER  THOUSAND 

ATLASS  PRODUCE  CO. 

LAFAYETTE,  IND. 

The  Largest  House  of  Combined  Business  In  The  U.  S.  A. 

Packers  of  the  Famous  Brands  of  Poultry  and  Eggs 


Established  1880 


Located  on  the 
C.C.C.  and  St.L. 


L.E.  and  W.  Railways 


$50.00  Per  Bale  Saved 


Pure  Vegetable  Parchment  Paper  (Mill  ends)  10  cents  per  pound.  Packed  about  500  pounds 
per  bale.  Each  bale  contains  numerous  sheafs  containing  about  twenty  to  one  hundred 
sheets  each.  No  holes  or  scrap.  No  piece  smaller  than  a full  sized  sheet.  Most  sheafs 
are  extra  large.  Lay  a sheaf  on  the  floor.  Place  an  iron  rod  over  same.  Rip  to  proper 
sizes  of  boxes  or  packages.  Plenty  of  sheets  large  enough  for  barrel  liners. 

Head  Wraps.  Glazed  buff  color.  Packed  13,800  sheets  per  package.  Order  now 
before  stock  is  depleted. 


We  Use  The  Above  Stock  In  Our  Poultry  Department 
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Does  Not  Deviate  From  a Single  Action 
in  the  Present  System  of  Handling  Eggs 


No  Trade 
Objections 


Locks  the  Filler 
Both  Ways 


J.  A.  LONG  COMPANY  : Wholesale  Produce 


ESTABLISHED  1883 

Cushion-Locked  Pad  Co., 

208  N.  Wells  St., 

Chicago,  III  PORTLAND,  IND.,  January  8,  1923. 

Gentlemen : i 

We  have  your  letter  of  the  6th,  and  note  what  you  say  about  the  cushion  locked  pad. 

We  have  tested  this  pad  and  found  it  one  of  the  best  on  the  market.  I think  it  is  far  superior  to  any  excel- 
sior pad,  and  while  it  does  not  act  as  a cushion  on  the  top  and  bottom,  I would  rather  have  it  placed  in  the  egg 
case  anywhere  between  the  top  and  bottom  rather  than  the  excelsior  pad.  It  holds  the  fillers  firmer  and  is  better. 
• We  surely  can  recommend  this  pad  to  anyone,  and  think  it  should  be  used  by  all  means. 

Yours  very  truly, 

J.  A.  LONG  COMPANY, 

JALiERB  _____  By  D A.  Dong. 

A rninnnrAmonl  | Cushion  Locked  Pad  Pack  was  accepted  as  Standard 
/\llIlUUnCvlll6ni  • Packing  by  the  Consolidated  Classification  Committee 

in  their  rconferrence  held  in  Chicago,  January  17,  1923.  Either  loose  Excelsior  or 
Excelsior  Pads  can  be  used  on  top  and  bottom. 


Patent  Pending 


CUSHIONED  — 

To  protect  eggs  from 
Vertical  Shocks 


Tilt  i B LOCKED 


-1:1 


tfl  h ■ H T°JE’r,even.t  Shifting 
^ ^ j*  of  Fillers  in  the  Egg 


1 l,  I 'i 


f n 


Write  for  Free  Sample  of  Pads 


CUSHION  - LOCKED-P  AD  COMPANY 


Northern  Representative 

WEBSTER  BROS.  MFG.  CO. 
Waucoma,  Iowa 


208  N.  Wells  St. 
CHICAGO,  ILL. 
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’TIS  GLORIOUS  NEWS 

“GUARANIZE” 

Trade  Mark  Registered 

ANNOUNCE  THE  OPENING  OF  OFFICES  IN  CHICAGO 
208  NORTH  WELLS  STREET 

EXTENDING  THEIR  UNEQUALLED,  SUPERIOR  SERVICE  BY  POPULAR 

DEMAND 

Guaranizing  is  to  the  egg  what  pasteurizing  is  to  milk 


“Guaranized” 
Eggs 
Bring  a 

Premium  Over 
So-Called 
Sterilized 

Egg* 

YOU 

KNOW 

WHY 


“Guaranizing’' 
Service 
Is  Standard 
From 

Coast  to  Coast 
and  Around 
the  World. 
Costs  Less 
in  the  Long 
Run 


Transportation  Bldg. 
Montreal,  Canada 


Newark,  New  Jersey 


Chicago,  111. 
208  N.  Wells  St. 


Buenos  Aires,  S.  A. 
Algiers,  Costaguta  & Cie. 
New  York  City 
6 Harrison  St. 


Machines  loaned  free.  We  collect  small  royalty  on  each  case  of  eggs  guaranized. 

ONE  PRICE  ONE  SYSTEM ONE  RESULT 

References:  Commercial  Agencies,  Banks,  and  any  Egg  Dealer  or  Shipper  Anywhere 
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UARANIZING  solution  is  compounded  from  the  purest  mineral  oil,  gums  and 
^ waxes.  Fully  protected  by  patent  and  trademark.  It  positively  seals  the  shell. 

So-called  sterilizing  systems  employ  plain  oil  and  depend  on  heat  coagulating  the 
membrane.  It  helps  some,  but 

GUARANIZING  IS  POSITIVE 

Write  for  details  of  our  1923  service  plan  now 

Guaranty  Egg  Corporation 


London,  England 
31  Lombard  St. 
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WITH  THE 


CENTRAL  COLD  STORAGE 

COMPANY 

“That’s  best  by  every  test” 


KINZIE  and  DEARBORN  STS. 


CHICAGO 


The  Best  Location  in  Chicago 

D.  P.  KENNEDY,  Manager  L.  M.  JOHNSON,  Superin tendant 

A.  J.  McCANN,  Ass’t  Treasurer 
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AMPLE  CAPITAL— 

A TRAINED  ORGANIZATION- 
MAKES  A GOOD  COMBINATION 
TO  GUARD  YOUR  INTERESTS 


SHIP  LIVE  POULTRY 


TO 

SAMUEL  WERNER 

INC. 


WEST  WASHINGTON  MARKET 

NEW  YORK 
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Store  Your  POULTRY,  EGGS,  BUTTER  with 


Chicago  Cold  Storage 
Warehouse  Co. 


Modern  Warehouses 
Financial  Strength 
Liberal  Advances 

Reasonable  Rates 
Low  Insurance 

Best  Railroad  Facilities 

Quickest  and  Best  Service 

and 

A Spirit  of  Accommodation 


G.  M.  WEAVER. 

Vice  President  and  General  Manager 


EDWIN  C.  GOTT 


N.  A.  EMMERTZ 
Secretary  and  Treasurer 


GENERAL  OFFICES — 1526  S.  State  St.,  Chicago,  111. 
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IMPORTANT! 

Excelsior  Pads  Are  Available  for 
Prompt  Shipment 

Some  statements  made  at  recent  hearings 

have  in  some  quarters  been  misinterpreted  to  mean  that 
Excelsior  Pads  are  not  available  to  meet  the  demand.  This 
is  a mistake.  Increased  facilities  and  a better  knowledge  of 
the  requirements  have  enabled  us  to  provide  for  prompt 
shipments.  • f 

This  does  not  mean  that  it  is  advisable  to  wait  until  the 

last  minute  before  placing  your  order.  The  same  foresight  used  in  ordering 
other  supplies  should  be  used  in  ordering  Excelsior  Pads  to  provide  for 
possible  railroad  delays  in  transit. 


The  tesults  obtained  from  the  widespread  use  of  the  Standard  Six  Pad 
Pack  during  the  1922  season  speak  for  themselves. 

We  Are  Ready  to  Serve  You  Promptly 

H.  W.  SELLE  & COMPANY 

1000-1020  North  Halsted  Street  : CHICAGO,  ILL. 


Digitized  by  ^jOoq  le 


10 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


February,  1923 


Notice  to  Crate  Fatteners 


Get  More  Rapid  Gains 

with 


Ful-O-Pep  Fattening  Feed  is  a new  and  improved  formula  that  will  absorb  just  the  right 
amount  of  milk  to  produce  the  most  rapid  gains.  This  feed  will  produce  the  best  bleach  and 
highest  quality  of  flesh. 

The  high  Oatmeal  content  insures  the  best  appetite  and  digestion  for  broilers,  fryers  and 
roasters  and  produces  that  Arm  white  fat  and  flesh  that  is  so  desirable  on  fowls. 

Give  Ful-O-Pep  Fattening  Feed  a trial — you  will  be  agreeably  surprised  with  the  better  results. 


The  Quaker  Oats  Company 


Poultry  Feed  Dept.  N.  P.  B. 


Address,  Chicago,  U.  S.  A. 


The  QUAKER  OATS  COMPANY,  Poultry  Service 
Dept.  000,  Address,  Chicago,  III. 

Send  me  complete  particulars  and  quantity  prices  on 
FUL-O-PEP  FATTENING  FEED. 


NAME. 
TOWN. 
STATE . 


Fill  Out 
and  Mail 
Coupon 
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A Cold  Storage  Warehouse 
Where  you  obtain 
Reasonable  storage  rates 
Low  insurance  rates 
Excellent  railroad  facilities 
Centrally  located 
Prompt  intelligent  service 


Located  in  the  heart  of  Chicago,  on  main  line  tracks  of  the 
Pennsylvania  Railroad,  through  line  connection  for  points 
East,  South  and  Southwest. 


2,000,000  cubic  feet  of  Cold  Storage 

Satisfaction 


CALUMET  REFRIGERATING  CO. 
Chicago,  Illinois 

JOHN  T.  BRADY,  Vice-Pres’t  and  General  Mgr. 
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EXCELSIOR  EGG  CASE  PADS 


No  Longer  An  Experiment 


Improved  Excelsior  Egg  Case  Pads  have  now  become  as 
staple  an  article  in  egg  packing  as  a set  of  new  Standard 
Honeycomb  Fillers  or  new  Standard  Egg  Cases. 

CARRIERS  APPROVE 

The  railroad  and  express  companies  are  now  advocating  a 
general  use  of  Excelsior  Pads,  as  their  observations  during 
the  past  season  have  convinced  them  that  breakage  can  be 
practically  eliminated  through  this  method  of  packing. 


“PAD 
BUT  NO  FLAT 


PROPER  USE 

The  results  of  the  past  season  prove  that  when  Pads  are  used,  six  to  the  case,  as 
shown  in  above  cut,  breakage  can  be  reduced  to  a minimum  heretofore  thought 
impossible.  The  saving  of  one  egg  covers  the  cost  of  the  two  additional  pads  under 
the  top  tiers  and  is  the  cheapest  insurance  against  breakage  you  can  buy. 

IMPORTANT 

The  manufacturers’  name  and  address  should  appear  on  each 
pad.  All  pads  muaufactured  by  us  bear  the  following  “trademark” 
and  assure  you  of  standard  construction: 

/4y>'  rv  rr  r— 


standard 

CHICAGO^^ 

AEG‘0  U.5  PAT. OFF 


EXCELSIOR  WRAPPER  CO. 


Grand  Rapids,  Mich. 
Sheboygan,  Wis. 


Manufacturers 


Chicago  Office : 

224  W.  Kinzie  Street 
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WRITE  FOR  IT 

Every  storer  or  shipper  of  eggs  will  be  inter- 
ested in  the  1923  proposals  which  the  United  States 
Cold  Storage  Company  and  Kansas  City  Cold  Stor- 
age & Warehouse  Company  have  ready  to  present 
to  the  egg  trade. 

These  prosposals  include  features  that  are  ab- 
solutely new,  but,  more  than  that — they  are  de- 
signed to  be  of  the  utmost  benefit  to  shippers  and 
storers  of  eggs. 

These  proposals  are  ready  for  mailing  now,  to 
members  of  the  trade,  and  will  be  sent  immediately 
if  you  request  them,  on  your  business  letterhead. 

UNITED  STATES  COLD  STORAGE  CO. 

2101  West  Pershing  Road 
Chicago,  Illinois 
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The  Traffic  Service  Department 

OF  THE 

National  Poultry,  Butter  and  Egg 

Association 

NOT  CONDUCTED  FOR  PROFIT 

AVAILABLE  TO  MEMBERS  OF  THE  ASSOCIATION  ONLY 
NOMINAL  MONTHLY  CHARGES 
SUPERVISED  BY  THE  EXECUTIVE  COMMITTEE 
OPERATED  BY  TRAFFIC  EXPERTS 


The  TRAFFIC  SERVICE  DEPARTMENT  of  The  National  Poultry,  Butter  and 
Egg  Association  AUDITS  Freight  and  Expense  Bills  and  PRESENTS  CLAIMS 
for  Overcharges — It  advises  concerning  routes  and  QUOTES  RATES.  Presents 
claims  for  LOSS  AND  DAMAGE  and  recommends  PREVENTIVE  measures. 
Service  includes  RATE  ADJUSTMENTS.  In  a word  the  Department  was 
created  for  RELIEVING  members  of  all  their  TRAFFIC  TROUBLES  and  it  is 
meeting  with  a large  degree  of  success.  Keeps  members  advised  up  to  the  minute 
concerning  all  rate  and  regulatory  changes  by  means  of  SPECIAL  BULLETINS. 


If  in  need  of  Traffic  Service,  make  your  wants  known  to  any 
representative  of  the  National  Poultry,  Butter  and  Egg 
Association,  or  mail  inquiry  to  the  Executive  Offices,  208 
North  Wells  Street,  Chicago. 

Application  and  sample  contract  mailed  on  request. 

All  matters  treated  with  the  utmost  confidence. 

JOIN  NOW l 

National  Poultry,  Butter  & Egg  Association 

Digitized  by  v google 


Hearing  on  Egg  Packing  and  Loading  Rules 

Consolidated  Classification  Committee  Hears  Views  of  Shippers — Compulsory  and 
Exclusive  Use  of  Six  Excelsior  Pads  Meets  With  Serious  Objections — 

Piecemeal  Method  of  Tinkering  with  Classification  Rules 
Criticised — Tests  Conducted  by  A.  R.  A.  Scored — 

Immediate  Revisions  Not  Looked  For 


At  Chicago,  on  January  11,  representatives  of  egg 
shippers  and  receivers  appeared  before  the  Consolidated 
Classification  Committee  and  voiced  their  protests  against 
some  of  the  revisions  of  the  egg  packing  and  loading  rules 
proposed  by  the  carriers'  in  Docket  13. 

Those  taking  an  active  part  in  the  proceedings  for* 
shippers  and  receivers  were : Messrs.  Scott  of  the  Beatrice 
Creamery  Company,  McGivern  & Gilbert  of  the  Chicago 
Mercantile  Exchange,  Crow  of  Swift  & Co.,  Erickson  of 
Armour  & Co.,  Redfeam  of  the  Live  Poultry  and  Dairy 
Shippers’  Association,  Lightfoot  of  the  Missouri  Associa- 
tion, and  Jones  of  the  National  Poultry,  Butter  and  Egg 
Asspciation. 

Those  taking  an  active  interest  on  behalf  of  the  pro- 
posals were:  Messrs.  Mann,  Frye,  Greene  and  Meek. 

Sitting  as  the  Consolidated  Classification  Committee 
were  Messrs.  Smith,  Fyfe  and  Dulaney,  with  Smith  as 
chairman. 

In  addition  to  the  foregoing  representation,  were  the 
following:  Messrs.  Grant,  Segur  and  Wilson;  these 
gentlemen  appeared  in  behalf  of  the  Cushion-Locked  Pad, 
the  Tite-Pack  Filler,  and  the  Security  Filler. 

Chairman  Smith  called  the  hearing  to  order,  after 
which  the  executive  secretary  of  the  National  Poultry, 
Butter  and  Egg  Association  made  the  following  statement : 

“The  executive  committee  of  the  National  Poultry, 
Butter  and  Egg  Association  debated  for  a long  time  as  to 
whether  it  would  take  part  in  the  hearing  now  before  the 
committee,  which  has  to  do  with  certain  proposals  look- 
ing toward  the  revision  of  egg  packing,  loading,  delivery 
and  inspection  rules  as  disclosed  in  the  committee’s 
Docket  13. 

“The  questions  involved  in  this  proceeding  have  been 
before  the  carriers,  actively  and  intensively,  since  Octo- 
ber, 1921. 

“In  October,  1921,  they  were  before  the  Claim  Pre- 
vention Department  of  the  American  Railway  Association. 
As  a result  of  that  discussion,  the  carriers  made  certain 
proposals  which  were  discussed  by  shippers  and  receivers 


in  January,  1922.  As  a result  of  this  latter  discussion, 
shippers  and  receivers  made  certain  other  proposals  to  the 
carriers  and  these  became  the  subject  of  a conference  be- 
tween shippers,  receivers  and  carriers  in  February,  1922, 
and  growing  out  of  this  conference  grew  the  hearing  be- 
fore the  cdmmittee,  in  its  Docket  11,  which  commenced 
at  Chicago  on  July  10,  1922,  and  terminated  at  Atlantic 
City  on  July  20.  At  this  hearing  the  proposals  of  both 
carriers  and  shippers,  which  emanated  from  the  February 
conference  above  referred  to,  were  gone  into  in  the  most 
elaborate  detail  so  far  as  shippers  and  receivers  were  con- 
cerned, and  when  the  hearings  terminated  at  Atlantic  City, 
it  was  generally  understood  by  all  concerned,  through 
informal  promises  of  carrier  representatives,  that  the  re- 
vision discussed  and  tacitly  agreed  upon,  would  be  whipped 
into  suitable  language  for  classification  rules  by  the  car- 
riers, after  which  the  carriers  would  submit  them  to  inter- 
ested parties  for  constructive  criticism  ‘late  in  August  or 
early  in  September,’  after  which  due  publication  would  be 
made.  This  program,  however,  was  never  carried  out  by 
the  carriers  and  they  have  not,  up  to  the  moment,  sub- 
mitted anything  growing  out  of  the  July  hearings ; though 
in  the  meantime,  shippers  and  receivers  have  stood  in 
readiness  to  offer  the  proposed  constructive  criticisms. 
On  the  other  hand,  for  reasons  not  yet  disclosed,  the  car- 
riers now  bring  out  proposals  in  Docket  13.  Whether  this 
docket  is  in  lieu  of  the  other  arrangement,  I am  unable 
to  state.  If  it  is,  then  it  affords  an  opportunity  from  which 
all  may  profit  and  this  has  to  do  with  the  piecemeal  meth- 
ods followed  in  times  past  for  the  discussion  of  some  of 
the  most  perplexing  questions  carried  in  the  Consolidated 
Classification.  In  lieu  of  this  piecemeal  method,  I suggest 
for  your  approval  a conference  where  dairy  agents,  freight 
agents,  freight  claim  agents,  representatives  of  the  law 
departments  and  the  representatives  now  present,  together 
with  supply  manufacturers  and  shippers  and  receivers 
may  be  in  attendance  and  discuss  all  classification  rules 
from  top  to  bottom. 

“The  constant  piecemeal  tinkering  with  classification 
rules  is  a burden  on  both  shipper  and  carrier,  and  a con- 
ference such  as  I have  in  mind  will  do  more  to  clarify 
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EGG  CASES 

“Only  One  Kind — The  Best ” 

Cottonwood  stock,  manfactured  strictly  under 
railroad  standard  requirements 


THIRTY-FIVE  YEARS’  experience  in  serving  the  Egg  Case 
Trade  of  the  entire  country  has  established 

the  symbol 

A-T-Co. 

As  a standard  for  QUALITY  in  egg  cases 


“ Quality  Goods  should  be  shipped  in  Quality  Cases ” 


“A  REQUEST  WILL  BRING  A QUOTATION* * 
AMPLE  TRUNK  LINE  FACILITIES 
PROMPT  SHIPMENTS 


ANDERSON-TULLY  COMPANY 

Memphis,  Tenn. 

J.  G.  CHERRY  CO.,  Cedar  Rapids,  Iowa,  Peoria,  111.,  St.  Paul,  Minn. 

Sales  Representatives 
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the  situation  than  anything  that  has  been  done  up  to  the 
moment. 

“In  October,  1922,  I suggested  practically  the  same 
thing  and  in  making  the  suggestion,  1 stated  in  substance, 
that  in  the  conference  each  interest  would  be  at  liberty 
to  make  the  best  fight  for  his  interest  he  was  capable  of, 
but  that  after  the  conference,  when  the  practice  of  com- 
promises would  commence,  there  should  be  nothing  but  the 
closest  kind  of  co-operation  because  the  public  is  growing 
tired  of  these  constant  contentions. 

“The  conference  I have  in  mind  should  be  set  for  a 
Saturday  or  Monday  sometime  during  the  month  of  Feb- 
ruary on  a date  and  at  a place  to  be  determined  at  once. 
I urge  such  a conference  at  this  time  because  it  would 
be  the  means  of  ironing  out  those  differences  which  can 
be  ironed  out  only  after  conflicting  interest  confront  each 
other. 

“By  these  conflicts  I do  not  mean  alone  those  natural 
conflicts  which  will  always  be  with  us,  as,  for  instance,  be- 
tween shipper  and  carrier  or  between  one  class  and  an- 
other class,  but  those  conflicts  of  opinion  which  have  arisen 
in  the  minds  of  men  in  the  same  class.  For  example, 
there  are  those  in  the  carrier  class  who  believe  that  if  a 
certain  shipper  is  loading  his  eggs  by  a certain  method  and 
if  his  eggs,  after  being  so  loaded,  arrive  at  destination  in 
good  order  and  condition,  that  that  shipped  should  not  be 
compelled  by  any  classification  rule  to  load  in  any  other 
manner ; there  are  certain  others  in  the  carrier  class  who 
would  compel  that  same  shipper  to  load  by  the  straight- 
joint  system  to  the  exclusion  of  any  other  method.  Again, 
in  my  own  class ; there  are  those  who  would  make  the  use 
of  six  excelsior  pads,  when  used  in  connection  with  honey- 
comb fillers,  exclusive  and  compulsory ; there  are  others 
in  this  class  who  oppose  this  and  would  adhere  to  their 
own  favorite  methods. 

“Again  in  the  carrier  class : there  are  those  who  be- 
lieve that  excelsior  pads  in  sufficient  quantity  and  at  rea- 
sonable prices  will  always  be  available ; there  are  others 
in  the  carrier  class  who  believe  quite  the  contrary,  and, 
up  to  the  moment,  the  manufacturers  of  the  pads  are  non- 
committal. 

“Again  in  my  own  class:  there  are  those  who  say 
that  eggs  packed  with  six  excelsior  pads  to  the  case  will 
carry  well  in  cold  storage.  There  are  others,  quite  as 
positive,  who  know  that  eggs  so  packed  will  not  carry 
well  in  cold  storage. 

“Again  in  the  carrier  class:  there  are  freight  claim 
agents  who,  to  all  intents  and  purposes,  ignore  the  opera- 
tions of  the  inspection  bureaus.  There  are  other  freight 
claim  agents  who  are  guided  entirely  by  those  Bureaus. 

“In  the  face  of  this  complex  situation  it  could  be 
stated  that  this  committee  would  be  justified  in  doing  most 
anything  it  cared  to  do ; but  this  would  be  illogical  because 
it  would  be  clearly  acting  without  the  proper  foundation  of 
fact  and  most  of  the  facts  required  for  intelligent  action 
bn  the  part  of  the  committee  are  ascertainable. 

“In  addition  to  the  internal  conflicts  above  referred 
to,  we  have  the  natural  barriers,  and,  for  the  sake  of  prog- 
ress the  hope  is  expressed  that  they  will  remain  with  us, 
but  as  time  goes  on  will  rest  more  securely  on  founda- 
tions of  fact. 

“As  this  hearing  progresses,  the  conflicts  I have  in 
mind  will  become  more  apparent.  For  the  people  I rep- 
resent, I would  wish  that  the  carriers  would  present  at 
this  hearing  the  data  they  have  gathered  on  this  subject 
since  February,  1922,  for  the  purpose  of  correlating  it 
with  the  facts  we  shall  present,  but  as  this  would  be  con- 
trary to  all  established  precedents,  I do  not  hope  for  it, 
-though  I urge  it. 


“In  making  these  suggestions,  I would  have  the  com- 
mittee believe  that  they  are  made  in  the  spirit  of  prac- 
tical co-operation  and  to  the  end  that  the  business  of  both 
carrier  and  shipper  may  be  made  more  pleasant  and  profit- 
able. * 

“For  the  orderly  conduct  of  the  hearing  I present  Mr. 
M.  D.  Lightfoot  of  Springfield,  Mo.,  who  will  have  charge 
of  the  further  program  of  shippers.” 

After  this  statement  and  in  answer  to  it  the  follow- 
ing discussion  arose : 

Mr.  Smith : May  1 just  say  there,  this  conference 
with  you  gentlemen  down  at  Atlantic  City  last  July  was 
a very  pleasant  conference.  Now  what  we  have  in  the 
docket  is  the  result  of  what  we  supposed  was  tentatively 
agreed  upon  at  that  meeting.  Now  you  criticise  us  for 
not  giving  a more  general  distribution  of  our  findings. 

I just  have  in  mind,  this  is  the  modus  operandi  of  the 
Classification  Committee  for  many  years.  As  far  as  these 
rules  here,  as  to  the  suggestion  of  we  representing  the  car- 
riers and  also  the  egg — the  carriers  have  each  appointed 
egg  committees,  and  this  represents  their  views. 

I don’t  see  how  we  could  have  gone  about  it  any  dif- 
ferently than  we  have,  except  to  put  our  views  up  to  you 
in  a concrete  way,  the  way  the  docket  shows. 

Mr.  Jones:  Assuming  then  that  the  object  of  the 
chairman  is  correct,  then  I will  say  that  Docket  No.  11  pre- 
sented several  subjects  not  included  on  the  present  docket^ 
and  no  explanation  made  for  their  absence. 

Mr.  Smith:  I think  we  have  a prima  facie  case 
where  the  carriers  require  that  the  inspection  made  only 
be  observed  on  the  top  row,  and  they  have  shown  a re- 
quirement that  excelsior  must  be  on  the  top  and  bottom 
of  it,  it  was  prima  facie  unfair,  and  we  did  not  want  to 
be  left  in  that  position. 

Mr.  Jones:  You  so  stated  at  the  very  first  hearing 
we  had  in  January.  I took  your  word  for  that.  You  have 
done  it.  Much  obliged.  But  we  have  here,  for  instance, 
something  entirely  new.  You  eliminate  on  page  32,  Sec- 
tion 3,  the  note.  Thaf  is  something  entirely  new  and  very, 
very  important. 

Mr.  Smith : Say  that  again. 

Mr.  Jones  : Section  3,  note  6,  page  32. 

Mr.  Mann : That  is  necessary  because  of  the  change, 
an  additional  inspection  allowed  at  New  York. 

Mr.  Jones:  By  the  way,  this  does  not  apply  to  New 
York  entirely.  It  covers  the  whole  country.  It  is  one  of 
the  foundations  for  subsequent  rules. 

Mr.  Mann:  Note  6 provides  for  a situation  taken 
care  of  in  another  note.  I have  forgotten  the  number. 
Section  2. 

Mr.  Jones:  You  are  eliminating  all  of  Section  3 on 
page  32,  under  Note  6. 

Mr.  Mann:  Yes,  because  the  additional  inspection 
permitted  takes  the  place  of  that. 

Mr.  Jones:  Where?  At  Chicago?  You  are  operat- 
ing under  the  section.  This  proposed  elimination  applies 
only  to  New  York?  It  applies  everywhere. 

Mr.  Mann : Then  the  elimination  would  apply  only 
to  New  York,  if  the  additional  inspection  applies  there; 
there  is  no  question  about  that. 

Mr.  Jones:  It  i£  the  gravest  question  in  the  world. 
The  history  of  this  proceeding  is — this  whole  rule  rests 
upon  the  fair  proposition  of  the  carriers  to  permit  us  an 
inspection  at  other  places  than  in  the  car. 

Mr.  Mann:  Now,  Mr.  Jones,  at  Atlantic  City  you 
asked  for,  I understood,  some  rule  to  be  framed  to  permit 
-ff  an  inspection  at  the  store  where  an  inspection  is  not 
allowed  at  the  dock  in  New  York. 

Mr.  Jones : An  entirely  separate  and  distinct  propo- 
sition. 
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Store  Your  Eggs  Where  They  Are  Consumed 


Cold  Storage  Warehouse  “E”  Cold  Storage  Warehouses  “C  Sc  D” 

CITIES  WE  SERVE 

Our  Facilities  are 
the  Best 

We  carry  our  freezers  at 
zero  and  below. 

The  Sheriff  Street  Market 
& Storage  Co. 

Homer  McDaniel , Mgr • CLEVELAND,  OHIO 

Capacity  5,000,000  Cubic  Feet 


We  Serve  Two  Million 
People. 


Cleveland  is  a Great 
Growing  Market. 


“Do  Not  Overlook  It 
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Mr.  Mann:  If  that  is  allowed,  then  this  Note  6 
should  be  eliminated.  It  takes  the  place  of  it. 

Mr.  Lightfoot:  I don’t  believe  they  should  have 
taken  in  there  or  mentioned  Note,  6.  It  is  the  entire  elim- 
ination of  Section  3. 

Mr.  Mann:  What  is  that? 

Mr.  Lightfoot:  The  entire  elimination  of  Section 
3 of  the  old  classification.  You  just  may  eliminate  Sec- 
tion 3. 

Mr.  Erickson:  That  is  a general  rule  that  applies 
everywhere. 

Mr.  Crow:  You  mention  that  very  clearly  on  the 
loading,  page  31,  under  Section  2:  “Applicable  at  other 
points  than  Boston  and  New  York,”  and  follow  it,  come 
down  to  Section  3 

Mr.  Mann:  Which  one  are  you  referring  to? 

. Mr.  Crow : Section  3,  as  you  propose.  Turn  to  page 
32,  refer  to  Section  3 as  it  is.  It  applies  all  over  the 
Coventry. 

Mr.  Erickson : That  is  at  the  words  “Storage  ware- 
houses or  packing  plants.” 

Mr.  Mann:  No,  that  does  not  apply  all  over  the 
country  as  I understand  it;  applies  only  to  New  York, 
because  at  other  points  you  had  the  right  to  make  the  in- 
spections— — 

Mr.  Lightfoot:  You  mean  Section  3,  does  not  apply 
nation-wide  ? It  certainly  does,  and  we  have  that  in  even 
our  small  packing  plants  at  concentrating  points. 

Mr.  Mann : All  right,  if  it  does.  This  Note  6,  Sec- 
tion 3,  was  put  in  there  in  the  place  of  the  additional  in- 
spection permitted  at  New  York. 

Mr.  Lightfoot : And  Boston. 

Mr.  Mann : That  is  the  reason  ^hy ; that  is  the  only 
reason. 

Mr.  Lightfoot:  When  you  put  Note  6 in  there  to 
apply  to  New  York  and  Boston,  you  have  eliminated  one 
of  the  fundamentals  that  applies  to  the  entire  United 
States. 

Mr.  Mann : That  is  applicable  at  Boston  and  New 
York  harbor  points. 

♦ * * * * 

Mr.  Lightfoot:  In  order  that  we  may  get  that,  and 
not  be  thinking  of  different  things,  suppose  Note  3 is  read 
in  its  entirety.  . . . Section  3 says : “Where  the  car- 
rier determines  that  space  at  the  carrier’s  station” — does 
not  say  at  New  York  or  Boston,  but  at  the  carrier’s  sta- 
tion, “does  not  admit  of  the  examination  there  of  a given 
shipment  which  requires  inspection,  the  consignee ” 

Mr.  Mann:  That  can  be  taken  care  of  by  striking 
out  the  words  “eliminate  Section  3.” 

Mr.  Lightfoot:  That  is  perfectly  all  right. 

Mr.  Smith : As  Mr.  Mann  says,  when  we  made  the 
new  provision  for  inspection  at  New  York,  we  knocked 
that  out  because  we  thought  it  was  superfluous. 

Mr.  Mann : We  did  not  intend  to  eliminate  that  all 
over  the  country. 

***** 

Mr.  Smith : We  slipped  a cog  there. 

Mr.  Mann : It  should  apply.  There  is  a mistake. 

***** 

Mr.  Lightfoot:  I would  suggest  you  could  correct 
the  proposition  by  striking  out  the  words  “eliminate  Sec- 
tion 3”  and  let  Section  3 stand  the  way  it  is. 

Mr.  Fyfe : I have  already  made  that  memorandum. 


Mr.  Lightfoot  was  then  recognized  by  Chairman 
Smith,  and  he  proceeded  to  discuss  the  proposals  (from 
a program  previously  prepared)  in  the  order  in  which 
they  appeared  on  the  docket.  Each  proposal  was  the 
occasion  for  separate  discussion.  For  the  sake  of  brev- 
ity, the  discussions,  for  the  most  part,  will  be  omitteci 


from  this  history  of  the  proceeding: — the  proposals  and 
an  abstract  of  the  points  raised,  however,  follow : 
Proposal — Note  4 — Paragraph  (a) 

Note  4 — All  fillers  and  mats  must  show  the  name  of 
the  manufacturer  and  must  comply  with  the  following 
requirements : 

“(a)  All  flat  dividing  boards  and  honeycomb  fillers 
must  be  of  wood  pulpboard  or  hard  calendared  strawboard 
weighing  riot  less  than  three  and  one-half  pounds  to  the 
set  of  ten  fillers  and  ten  dividing  boards,  all  to  be  of  suffi- 
cient size  to  fill  the  compartments  to  prevent  shifting.” 

Points  Discussed 

No  objection  is  made  to  the  trade-marking  of  fillers 
and  mats,  providing  the  rule  will  be  enforced  on  all  alike. 
Reasonable  time,  however,  should  be  granted  by  the  car- 
riers to  permit  shippers  to  exhaust  the  supply  of  fillers 
and  mats  they  may  have  on  hand. 

At  the  conference  in  January,  shippers  and  receivers 
favored  the  branding  of  fillers  and  mats  by  manufac- 
turers, but  objected  to  the  incorporation  of  the  rule  in  the 
classification  because  of  the  penalties  that  would  attach 
to  the  shipper  by  reason  of  the  manufacturer’s  inability 
to  mark  his  product. 

Inasmuch  as  manufacturers  were  present  at  the  hear- 
ing of  your  committee  at  Chicago  on  July  the  11th,  and 
inasmuch  as  shippers  again  objected  to  the  incorporation 
of  the  rule  in  the  classification,  and  inasmuch  as  manufac- 
turers were  present  at  this  hearing,  and  made  no  objec- 
tions, thereby  assuming  such  liabilities  as  will  attach  to 
them  if  this  requirement  becomes  effective,  we  will  ad- 
vance no  further  objections  at  this  time,  and  the  matter 
is  left  to  the  good  judgment  of  the  carriers. 

This  proposal  provides  that  ten  fillers  and  ten  divid- 
ing boards  must  weigh  three  and  one-half  pounds ; the 
present  rule  provides  that  ten  fillers  and  twelve  dividing 
boards  must  weigh  three  and  one-half  pounds.  This  is 
evidently  an  error,  as  the  present  weight  of  standard  flats 
and  fillers  seems  to  be  satisfactory.  If  this  is  not  the  fact, 
then  shippers  are  interested  in  knowing  whether  the  pro- 
posed change  will  increase  costs  to  tl^em. 

(The  committee  stated  that  an  error  had  been  com- 
mitted.) 

Proposal — Note  4 — Paragraph  (b) 

“(b)  Standard  packing  mats  must  be  placed  at  the 
bottom  and  top  and  under  top  filler  of  each  compart- 
ment, and  must  be  not  less  than  eleven  and  one-half  inches 
square,  made  of  excelsior,  uniformly  distributed,  covered 
with  paper  having  a resistance  of  not  less  than  twenty- 
three  pounds  per  square  inch,  Mullen  test,  having  been 
compressed  not  less  than  nineteen  inches  for  each  fifty 
mats  and  weighing  not  less  than  two  hundred  and  fifty 
pounds  per  thousand  mats,  no  individual  mat  to  weigh  less 
than  three  and  one-half  ounces.  A flat  dividing  board 
must  not  be  used  where  mats  are  applied : or 

“(c)  Safety  cushion  flats  with  thirty-six  molded 
rings  made  of  compressed  pulp  not  less  than  eleven  and 
one-half  inches  square,  each  weighing  not  less  than  one 
ounce.  Such  flats  must  be  used  to  pack  a thirty-dozen 
standard  case  composed  of  ten  fillers.  In  each  compart- 
ment two  inverted  flats  must  be  used  as  a cushion  at  the 
bottom  and  one  inverted  flat  at  the  top.” 

Points  Discussed 

Shippers  insist  that  more  than  one  method  for  pack- 
ing  eggs  in  honeycomb  fillers  must  be  permitted,  and  be- 
cause loose  excelsior  is  available  they  insist  that  the  use 
of  loose  excelsior  should  remain  in  the  classification. 

Investigations  carried  on  by  various  persons  disclose 
that  the  exclusive  and  compulsory  use  of  six  pads  when 
used  in  connection  with  honeycomb  fillers  is  objection- 
able, <md  among  the  objections  disclosed  are  the  follow- 
ing: 
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HOW  TO  FEED 

COMBS’  LIQUID  BUTTERMILK  WITH  ADDED 

LACTIC  ACID: 

When  Poultry  first  arrives  in  your  house  see  that  it  gets  “No  Feed”  for  the  first  day, 
but  plenty  of  fresh  drinking  water  to  which  has  been  added  one  part  “Combs’  Liquid  Butter- 
milk with  Lactic  Acid”  to  50  parts  water.  Figured  down  to  a small  quantity , this  means 
Five  (5)  Tablespoonfuls  of  Combs’  Buttermilk  to  each  gallon  of  fresh  water,  or  one  Gallon 
of  Combs’  Buttermilk  to  50  Gallons  of  water.  This  acts  as  a perfect  Tonic,  Cleanses  the 
Digestive  Tract  of  all  dead  and  diseased  matter  and  puts  your  birds  in  ideal  condition  to 
go  into  the  feeding  station  or  live  car.  if  f & J , . 

“Lactic. Acid”  is  a Natural  Tonic  from  which  there  is  no  danger  of  “Burning  out”  or 
injuring  the  birds,  as  is  the  case  where  Tonics  containing  Citric  Acid,  Sulphuric  Acid, 
Hydrochloric  or  other  Mineral  Acids  are  used.  Any  Tonic  that  will  eat  up  Galvanized  Iron 
troughs  is  dangerous  in  the  hands  of  inexperienced  feeders. 

Always  stir  contents  of  barrel  thoroughly. 

FEEDING  STATIONS : 

“Combs’  Liquid  Buttermilk”  with  “Added  Lactic  Acid”  is  used  by  adding  One  Gallon  to  each  50 
Gallons  of  water  that  is  used  for  moistening  feeds  or  for  watering  poultry. 

Dry  Buttermilk:  To  each  50  Gallons  of  water  used  to  moisten  feeds  containing  Dry  Buttermilk, 
add  Two  (2)  quarts  of  “Combs’  Liquid  Buttsrnrlk  with  Added  Lactic  Acid.”  This  amount  will  supply 
necessary  amount  of  “Lactic  Acid”  largely  lacking  in  most  all  Dry  Buttermilk. 

BUTTERMILK  SOLIDS:  To  each  50  Gallons  diluted  mixture  of  Buttermilk  Solids,  add  Two 
(2)  quarts  of  “Combs’  Liquid  Buttermilk”  with  Added  Lactic  Acid  to  supply  the  proper  amount  of 
Lactic  Acid.  This  should  improve  the  quality  of  the  milk  end  bring  the  Acidity  up  to  near  Standard. 

FRESH  CREAMERY  BUTTERMILK:  To  each  50  Gallons  of  Fresh  Crenmery  Buttermilk  add 
Two  (2)  quarts  of  “Combs’  Buttermilk  with  added  Lactic  Acid,”  as  most  Creameries  neutralize  their 
Cream  before  Churning,  and  most  all  Creamery  Buttermilk  lacks  the  proper  amount  of  “Lactic  Acid.” 
The  addition  of  “Combs’  Buttermilk”  supplies  this  vital  ingredient. 

For  Use  in  Cars  of  Live  Poultry  in  Transit : 

Add  about  3 quarts  of  “Combs’  Liquid  Butternrlk”  with  added  “Lactic  Acid”  to  about  40  Gallons- 
of  water  used  for  moistening  feeds,  also  add  “Combs’  Buttermilk”  to  all  water  given  poultry  as  a drink 
from  the  time  car  is  loaded  until  unloaded. 

This  acts  not  only  ^is  a Natural  “Tonic  and  Appetizer,”  but  precludes  all  danger  of  “Burning  Out” 
and  throwing  birds  “Off  their  feed”  as  the  “Lactic  Acid”  soothes  instead  of  “Irritating”  the  digestive 
tract,  having  largely  the  same  medicinal  effect  upon  the  fowl  as  Buttermilk  has  upon  man.  For  full 
pa:  Cellars’,  p ic:s,  etc.,  write,  „ 

R.  C.  COMBS,  President 

MILK  PRODUCTS  COMPANY 

Twenty-First  and  Broadway 

Kansas  City,  Mo. 
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( 1 ) That  eggs  so  packed  will  not  carry  well  in  cold 
storage. 

(2)  That  it  is  extremely  improbable  that  six  pads 
may  be  used  for  hot-weather  shipping. 

(3)  That  eggs  so  packed  are  very  slow  to  be  cooled 
in  transit. 

(4)  That  pad  manufacturers  are  not  equipped  to 
supply  the  enormous  number  of  pads  that  would  be  re- 
quired to  so  pack  the  eggs  of  commerce. 

(5)  That  pads  are  not  at  all  times  available  nor 
available  in  all  places. 

(6)  That  the  demand  for  pads  created  by  the  pro- 
posed rule,  coupled  with  the  short  supply,  would  unduly 
enhance  the  price  of  pads  to  the  shipper,  thereby  creating 
an  unreasonable  burden  on  him. 

(7)  That  the  inability  of  the  shipper  to  procure  pads 
would  cause  him  to  pay  penalty  ratings. 

(8)  That  if  the  shipper  would  not  pay  the  penalty 
ratings,  then  he  would  be  compelled  to  use  other  means  of 
transportation  than  the  railroad  carriers,  and  this  would 
result  in  less  revenue  to  such  carriers.  In  considering  this 
proposition,  the  carriers  must  take  notice  of  the  increased 
use  of  trucks  for  the  handling  of  farm  produce.  In  fact, 
the  truck,  as  an  instrumentality  of  commerce,  must  be 
considered  by  the  carriers  by  rail  in  all  of  its  discussions 
on  the  subjects  of  this  hearing. 

(9)  At  this  point  inquiry  is  made  as  to  why  this  pro- 
posal would  compel  the  use  of  a pad  under  the  top  layer 
of  eggs  instead  of  under  any  other  layer  in  the  case. 

(10)  In  considering  the  pad  question,  carriers  must 
also  take  into  consideration  present  railroad  conditions  in 
connection  with  the  ability  of  the  carriers  to  transport, 
within  a reasonable  time,  the  pads  required  by  the  pro- 
posed rule,  to  the  widely  scattered  shipping  centers.  Dur- 

. ing  recent  months  carriers  have  failed  to  transport  poultry 
house  supplies  within  reasonable  time. 

(11)  The  carlot  movement  of  pads  from  the  manu- 
facturer to  the  shipper  is  confined  to  the  larger  shippers. 
There  is  a big  movement  of  less  than  carlot  shipments  of 
eggs.  These  smaller  shippers  do  not  buy  their  pads  in 
carlots,  but  in  a smaller  way,  through  jobbers.  These 
smaller  shippers  will  require  pads  in  small  quantities  and 
often,  because  they  have  no  warehousing  facilities.  More- 
over, the  small  shipper  is  always  entirely  dependent  upon 
the  prompt  filling  of  his  orders  by  the  manuafeturer  or 
jobber  and  the  prompt  delivery  by  the  carriers. 

(12)  California  shippers,  in  a telegram  dated  Janu- 
ary 9,  1923,  addressed  to  the  National  Poultry,  Butter  and 
Egg  Association,  state  as  follows : 

“Please  protest  on  behalf  of  the  members  of  the  San 
Francisco  Wholesale  Dairy  Produce  Exchange,  the  com- 
pulsory use  of  six  pads,  as  our  pads  are  too  bulky.  Also 
protest  the  elimination  of  flats  next  to  pads  as  experience 
proves  necessity  of  flats  between  pads  and  eggs  for  pre- 
vention of  mold.” 

Since  the  hearing  of  JuJy,  certain  devices  have 
come  on  the  market  which  users  claim  have  great  merit. 
Reference  is  made  to  the  Cushion-Locked  Pad  manufac- 
tured by  Jesse  R.  Grant,  the  Tite-Pack  Filler,  manufac- 
tured by  Mr.  Segur,  and  the  Security  Filler,  manufactured 
by  Mr.  Wilson.  These  devices  are  used  in  connection 
with  honeycomb  fillers  and  the  carriers  should  make  an 
' exception  in  the  classification  which  would  permit  of  the 
use  of  these  devices  without  the  additional  use  of  pads. 
It  is  claimed  by  the  manufacturers  of  these  devices  that 
egg  breakage  may  be  prevented  to  a very  great  extent  by 
the  use  of  these  devices  and  loose  excelsior. 

At  this  stage  of  the  proceedings,  Mr.  Light  foot  called 
on  Frank  A.  Crow  of  Swift  & Co.,  who  presented  the 
following : 


Mr.  Crow’s  Statement. 

“We  want  you  gentlemen  to  know  that  this  method 
of  piecemeal  legislation  is  very  unsatisfactory,  that  is,  if 
there  is  to  be  a change,  you  ought  to  docket  all  o£  egg 
rules.  Mr.  Frye  and  Mr.  Green  and  the  rest  of  these  gen- 
tlemen of  the  committee  recommending  these  changes  to 
you,  know  ofythe  unsettled  condition  today  in  the  matter 
of  disposing  of  egg  claims.  Taking  the  language  applied 
in  the  rule,  they  know  that  the  Freight  Claim  Agents’  As- 
sociation are  not  of  the  same  mind  as  they  are  in  the  mat- 
ter of  treating  with  claims  upon  the  merits  of  claims  and 
that  is  one  of  the  embarrassing  features  this  docket  brings 
out  insofar  as  we  are  concerned  because  we  thought  that 
in  accordance  with  agreement  had  early  in  1922,  that  be- 
fore this  matter  was  ever  again  docketed  for  final  discus- 
sion with  your  body,  that  the  shippers  and  the  carriers 
would  get  together  in  an  effort  to  draw  up  rules  that  woutd 
be  almost  entirely  fool-proof,  and  we  are  really  disap- 
pointed in  that  we  did  not. again  have  the  opportunity  of 
meeting  the  members  of  the  A.  R.  A.  Committee  in  an 
effort  to  bring  about  that  very  condition. 

“We  endorse  any  movement  that  will  positively  re- 
duce the  loss  and  waste  insofar  as  any  commodity  is  con- 
cerned, but  more^  particularly  so  of  food  products. 

“There  is  no  question  but  that  the  only  sane  way  to 
eradicate  losses  in  the  handling  by  freight  of  any  and  all 
commodities  is  to  start  on  the  inside  of  the  package  in 
order  that  you  may  be  sure  that  it  is  prepared  in  such  a 
way  that  will  make  it  safe  for  handling  under  any  reason- 
able condition  of  transportation.  This  is  more  particularly 
true  of  the  very  fragile  commodity  that  we  consider  here. 
We  are  positively  certain  that  the  many  options  that  have 
thus  far  been  held  open  by  carriers  as  correct  mediums  of 
standard  egg  case  packing  have  done  much  to  breed  trou- 
ble and  multiply  losses  in  the  handling  of  the  commodity. 

“We  are  very  much  in  favor  of  any  policy  that  leads 
to  standardization  and  especially  feel  keen  toward  the 
standardization  on  eggs  in  standard  cases. 

“We  have,  however,  made  a considerable  survey  of 
the  proposal  here  that  as  orie  of  four  standard  methods 
which  we  will  have  on  optional  grounds  in  the  matter  of 
preparing  eggs,  is  that  if  we  choose  the  honeycomb  filler 
and  flat  method,  we  must  use  six  excelsior  pads  (of  cer- 
tain specifications)  to  each  case. 

“We  wish  to  vigorously  protest  this  action  and  im- 
plore you  gentlemen  to  give  the  subject  the  utmost  in  the 
way  of  consideration,  before  you  go  so  far  as  to  vote  for 
the  adoption  of  this  as  the  one  method  of  buffing  eggs 
with  the  honeycomb  fillers  and  flats  employed. 

4Tn  offering  this  protest,  we  are  prepared  to  make 
what  we  believe  is  a very  big  step  in  the  proper  handling 
of  eggs  in  standard  cases.  We  are  willing  at  this  time  to 
agree  with  you  upon  the  elimination  of  everything,  in  Sec- 
tion B,  Note  4,  page  153,  Consolidated  Classification  No. 
3,  with  the  exception  of  excelsior  loose  of  excelsior  pads, 
but  we  feel  that  we  must  insist  upon  the  option  of  these 
two  methods  in  the  handling  of  eggs  in  standard  cases 
where  honeycomb  fillers  and  flats  are  used. 

“We  are  not  positive  that  the  excelsior  pad,  top  and 
bottom  is  the  best  method  of  buffing  eggs.  In  fact,  we 
are  prepared  to  show  you  here  just  what  we  have  done 
during  the  past  two  years  on  the  eggs  moving  to>  Chicago 
and  other  points  for  storage  and  wc  want  you  to  notice 
particularly  that  the  figures  that  we  give  you  apply  to 
shipments  of  eggs  in  standard  cases  where  only  two  excel- 
sior pads  were  applied  at  the  bottom  (one  in  each  section) 
of  each  case  with  loose  excelsior  strewn  over  the  top  of 
each  section  of  each  case  to  the  thickness  of  one-half  inch 
as  per  the  classification  basis. 

“At  Chicago  alone,  we  want  to  give  you  the  results  of 
our  handling  for  the  years  1917  to  1922,  inclusive:  * 
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WHAT  DO  YOU  KNOW  ABOUT  CONVENTIONS  ? 


If  you  are  one  of  the  many  who  appreciate  a genuine 
convention  we  know  you  will  meet  with  us  this  spring. 

We  are  spending  money  for  this  advertisement 
to  say  to  the  few  who  are  not  members  of  our 
Association,  that  we  still  have  some  space  on 
our  roster  to  enter  names  of  new  members,  and 
we  will  have  room  enough  at  our  annual  meet- 
ing for  you  to  meet  the  most  progressive  and 
responsible  bunch  of  shippers  located  in  the 
best  producing  State  in  the  Union,  excelling  the 
best  you  have  met  anytime,  anywhere. 

Our  Conventions  are  for  members  and  their  guests.  Ask  for  application 
blank  if  you  do  not  belong'. 

Twenty-;Ninth  Annual  Meeting  and  Convention 
New  Savery  Hotel,  Des  Moines,  Iowa 
March  7 and  8,  1923 

Iowa  Wholesale  Egg,  Butter  and  Poultry  Dealers  Ass’n 

EXECUTIVE  COMMITTEE 

C.  H.  WILSON,  President Perry 

F.  L.  LOOMIS,  Vice-President  . . . . Fort  Dodge 

M.  A.  HAGENSICK,  Sec’y-Treas.  . . Des  Moines 
J.  A.  SHANNON,  Iowa  Falls 
H.  O.  DEAN,  Spirit  Lake 
R.  B.  JACKSON,  Newton 
W.  S.  REISTER,  Washington. 

O.  L.  COPELAND,  Lennox 


Iowa!  The  Produce  Producer 
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Per  Cent 
No.  of  Cars  of  Cars 

Year  No  of  Cars  Damaged  Damaged 

1917  259  103  40 

' 1918  126  87  69 

1919  127  41  32 

1920  264  80  30 

1921  119  23  19.3 

1922  390  49  7.9 

“We  have  also  compiled  the  following  data  in  regard 
to  damaged  cars  received  at  3 houses,  during  the  years 
1921  and  1922: 

1921 1922 

Total  Total 

Cold  Cars  Total  Per  Cent  Cars  Total  Per  Cent 

Storage  Rec.  Damaged  Damage  Rce.  Damaged  Damage 

Chicago 450  150*  33%  500  100*  20 

U.  S.  114  36  21  42  12  28% 

Central 575  . . . . 1000 


•Approximately : 

“Note  if  you  please,  the  improvement  since  the  year 
of  1918  where  69%  of  our  cars  at  the  Illinois  Cold  Stor- 
age of  the  Stock  Yards  were  damaged,  down  to  1922 
when  out  of  a total  of  390  cars  we  only  had  49  damaged 
cars,  or  a total  of  7.9%  of  the  movement. 

“We  are  quite  positive  that  you  cannot  here  today, 
submit  to  us,  (and  the  figures  of  other  houses  in  the 
city  of  Chicago  where  six  pads  were  used  almost  exclu- 
sively, speak  for  themselves)  any  movement  of  eggs  that 
will  show  up  quite  so  well  as  the  figures  we  hereby  ten- 
der you  for  consideration.  We  are  positive  they  will 
not,  and  this  goes  to  show  that  what  we  have  said  about 
the  preparation  of  the  inside  of  the  package,  is  not  all 
that  eliminates  the  damage  in  the  handling  of  this  very 
fragile  commodity.  In  fact,  we  know  of  no  one  who  has 
given  so  much  specialization  to  the  wood  buffing  idea 
of  taking  up  the  play  in  the  carload  of  eggs,  as  Swift  & 
Company  and  a few  years  ago,  we  were  laughed  at  by 
some  of  the  representatives  present  here  today  because 
we  merely  suggested  that  that  was  the  only  safe  and  sane 
way  of  buffing  eggs  in  carload  lots.  There  is  no  one  that 
uses  straw  buffing  in  the  country  today  that  can  take  up 
the  play  quite  as  well  as  we  can  and  hold  the  load  equally 
as  rigid  without  the  use  of  the  wood  buffing  along  the 
lines  we  apply  it.  Our  practical  experience  teaches  that 
no  one  can  tamp  straw  quite  so  tight  as  will  bring  about 
the  results  that  we  obtain,  hence,  I want  to  repeat  that  it 
is  not  altogether  the  pads  on  the  inside  of  the  case  that 
you  gentlemen  must  consider,  but  it  is  the  carload  prepara- 
tion of  eggs  in  standard  case.*?.  However,  following  out 
our  policies  on  standardization,  we  are  quite  willing  here 
today,  to  go  along  with  you  on  an  optional  basis  of  either 
the  excelsior  loose  or  the  excelsior  pads,  four  in  number, 
two  at  the  bottom  and  two  at  the  top  of  the  case,  but 
we  surely  do  not  want  to  be  nailed  down  to  the  one  method 
of  excelsior  pads,  whether  it  be  four  or  six,  it  makes  no 
difference,  and  to  that  end,  we  point  out  that  you  gentle- 
men must  give  consideration  to  some  of  the  phases  that 
surround  the  use  of  this  exclusive  method  of  buffing. 

“We  are  prepared  to  talk  to  you  on  four  cardinal 
points  which  at  this  time  should  be  controlling  in  guiding 
you  upon  this  measure  of  legislation.  If  you  rule  in  tariff 
form  that  we  must  use  six  pads,  what  study  have  you 
made  of  the  retarded  refrigeration  to  eggs  will  be  in 
transit?  What  study  have  you  made  about  the  condition 
of  eggs  in  storage  where  six  pads  are  used  ? What  study 
have  you  made  about  the  supply  of  these  excelsior  pads 
adequate  enough  to  take  care  of  more  than  50,000,000 
cases  of  eggs  a year?  What  study  have  you  made  about 
the  competitive  or  marketing  conditions  or  the  cost  of 
these  pads  where  the  law  of  supply  and  demand  would 
prevail  ? 


“We  can  assure  you  that  we  as  practical  people,  have 
given  it  a great  deal  of  study  and  we  can  discuss  as  you 
will,  any  one  of  these  cardinal  points  with  you  and  we 
know  that  you  gentlemen,  if  they  are  thoroughly  gone 
over,  will  clearly  see  the  viewpoint  that  we  have  which  is 
not  controlled  alone  by  the  fact  that  we  would  be  forced 
to  an  additional  expenditure  of  $50,000  per  year. 

“We  are  very  much  encouraged  by  the  work  of  the 
American  Railway  Association  at  this  time  as  compared 
with  days  gone  by  and  feel  very  keenly  in  an  appreciative 
way  towards  Messrs.  Dunn,  Mann,  Green  and  Frye  and 
their  Committees.  We  don’t,  however,  quite  understand 
why  these  gentlemen  have  been  sold  so  completely  on  six 
excelsior  pads  as  the  only  method  of  buffing  in  so  far  as 
exclusive  use  of  honeycomb  fillers  and  flats.  It  is  un- 
doubtedly their  experiment,  we  will  say,  but  we  don’t  feel 
that  the  six  pad  has  shown  up  so  wonderfully  well,  in  fact, 
we  are  positive  it  has  merely  shifted  the  breakage  from 
the  top  tier  to  the  lower  tiers,  almost  eliminated  breakage 
in  the  top  tier,  but  having  in  mind  the  basis  of  this  work, 
we  know  a better  way  of  buffing  and  that  if  you  please  is 
the  safety  cushion  fiat  method  and  if  it  is  just  the  matter 
of  eliminating  the  breakage  altogether,  we  don’t  see  why 
these  gentlemen  should  not  recommend  this  method  as  an 
exclusive  method  because  based  on  most  severe  tests  con- 
ducted on  several  shipments  by  us,  it  is  surely  fool  proof, 
but  regardless  of  this  or  our  feeling  in  the  matter,  we  are 
not  prepared  today  to  ask  you  gentlemen  to  make  that  the 
exclusive  method,  because,  or  largely  because,  we  know 
that  the  man  that  proposes  to  make  the  safety1  cushion 
flats  could  not  supply  the  demand  of  the  egg  commerce 
of  this  country,  and  for  that  same  reason,  we  know  that 
these  gentlemen  that  manufacture  excelsior  pads,  can’t 
hope  to  meet  the  situation  having  in  mind  that  there  will 
be  more  than  45,000,000  cases  of  eggs  consumed  in  the 
cities  of  2,500  and  over  this  next  year. 

“We  don’t  feel  from  the  practical  side  of  the  egg 
trade  that — buffing  eggs  where  honeycomb  fillers  and  flats 
are  used  has  reached  a point  of  perfection,  but  we  do 
know  that  we  are  nearer  the  goal  than  we  were  at  the 
time  you  gentlemen  put  the  option  in  the  Classification — 
Your  people  seem  to  feel  that  the  goal  has  been  reached, 
but  there  is  a great  deal  of  experiment  necessary  even 
now. — What  about  the  improved  types  of  honeycomb  fill- 
ers? Two  very  prominent  types,  one  of  which  tests  seem 
to  show  that  eggs  may  be  packed  with  excelsior  (loose) 
more  successfully  perhaps  than  with  excelsior  pads  on 
regular  honeycomb  fillers  and  flats.  Are  we  going  to 
throw  these  high  class  experiments  into  the  discard? 

“Then,  again,  let  us  take  up  the  volume  of  pads  that 
would  be  required  for  the  storage  season  of  1924.  There 
are  probably  four  pad  manufacturers  in  the  country  and 
our  investigation  makes  it  reasonably  certain  that  these 
companies  could  not  meet  the  demand  and  I say  that 
advisedly.  The  survey  made  through  our  department  of 
commercial  research  indicates  there  will  be  in  commerce 
in  1924  approximately  46,000,000  cases  of  eggs  which  in 
round  figures  would  mean  276,000,000  pads,  almost  a 
million  a day  per  year,  75%  of  which  would  be  employed 
in  March,  April,  May  and  June.  It  is  clearly  shown  upon 
analysis  of  this  statement  that  the  margin  of  safety  in 
making  this  pad  method  exclusive  would  be  entirely  too 
close  under  tne  present  conditions. 

“Another  vital  point  is  the  distance  of  pad  factories 
from  egg  shipping  center.  We  must  have  the  alternative 
use  of  excelsior  because  it  is  easier  to  get  hold  of  and  we 
believe  you  gentlemen  will  do  well  to  give  us  this  option. 
We  certainly  implore  you  to  do  so. 

“We  want  to  object  to  the  removal  of  Section  No.  3., 
This  rule  was  put  in  there  for  the  carriers’  convenience 
more  or  less  and  is  something  that  we  positively  should 
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have.  The  carriers*  facilities  for  the  handling  of  this 
commodity  are  wholly  inadequate  and  we  certainly  ought 
to  have  some  method  of  getting  together  on  it.” 

Concerning  the  elimination  of  cork  shavings,  cut 
straw,  corrugated  straw  board  and  three-quarter-inch  fill- 
ers— no  objections  are  made. 

Proposal — Note  4 — Paragraph  (e) 

“(e)  Eggs  must  be  packed  in  fibreboard  or  pulp- 
board  shipping  carton  fillers  (cartons  containing  fillers 
constructed  to  prevent  contact  of  eggs  with  ends  or  sides 
of  cartons),  each  containing  one  dozen  eggs,  packed  in 
standard  egg  cases  or  carriers  with  cushions  as  described 
in  Note  4 (a)  at  bottom  and  top  of  each  compartment.” 

Comment 

Members  of  the  ‘National!  appear  not  to  be  interested 
and  make  no  comment. 

Proposal — Note  6— Section  2 

“Section  2 — (a)  Applicable  at  points  other  than 
Boston  and  New  York : 

“Upon  arrival  at  destination  of  shipments  of  eggs  in 
carload  or  less  carload  lots,  consignee  or  his  authorized 
representative  shall  have  privilege,  before  eggs  leave  the 
possession  of  carrier  and  under  supervision  of  carrier’s 
representative,  of  inspecting  twenty  (20)  cases  in  any  car- 
load, or  of  twenty-five  per  cent  (25%),  with  a maximum 
of  twenty  (20)  cases,  of  the  cases  of  any  less  carload  lot 
chosen  by  him,  and  of  examining  the  contents  thereof  for 
the  purpose  of  ascertaining  whether  such  cases  contain 
damaged  eggs.” 

Discussion 

The  present  rule  in  the  Classification  permits  only  of 
top  layer  inspections.  The  present  proposal  permits  of 
inspection  of  the  entire  contents  of  the  case.  The  pro- 
posal is  manifestly  better  than  the  present  rule  and  ship- 
pers agree  to  it,  and  in  fact  urge  it. 

Proposal — Note  6— Section  3 

To  eliminate  the  following  Section  from  , present 
Classification : 

“Section  3.  Where  the  carrier  determines  that  space 
at  the  carrier’s  station  does  not  admit  of  the  examination 
there  of  a given  shipment  which  requires  inspection,  the 
consignee  shall  be  entitled  to  demand  an  examination  of 
such  shipment  at  his  own  warehouse.  Upon  demand  made 
therefor  at  the  time  of  delivery,  even  though  space  does 
so  admit,  the  carrier  may  at  its  Gption  elect  to  have  the 
examination  at  the  warehouse  of  the  consignee  or  such 
other  place  as  the  two  may  agree.  Such  inspection  shall 
be  a joint  inspection  and  shall  be  made  within  twenty-four 
(24)  hours  after  delivery  of  the  eggs  by  the  carrier.  The 
carrier  shall  have  the  right  in  such  instances  to  mark  the 
cases  so  delivered  or  examined  for  the  purpose  of  identi- 
fication. No  cases  shall  be  opened  until  both  parties  are 
present.  However,  where  carload  shipments  are  consigned 
to  cold  storage  warehouses  or  packing  plants,  inspection 
may  be  made  at  such  plants  but  only  in  presence  of  au- 
thorized representatives  of  carrier.” 

Discussion 

The  discussion  on  this  subject  is  reported  verbatUn 
above. 

Proposal — Note  7 — Paragraph  1 

“When  eggs  packed  in  cases  or  boxes  are  tendered 
for  transportation  in  carloads,  shippers  shall  be  required 
to  stow,  brace  and  buff  such  carload  shipments  as  here- 
inafter prescribed.  When  the  shipper  fails  to  comply, 
such  shipments  will  be  accepted  and  transported  solely  at 
shipper’s  or  owner’s  risk  of  loss  or  damage,  except  when 
such  loss  or  damage  is  caused  by  negligence  of  carrier.” 

Discussion 

Here  reference  was  made  to  the  conferences  of  Janu- 
ary and  February,  where  shippers  made  the  following  pro- 
posal and  asked  that  it  be  embodied  in  the  Classification : 


“In  the  absence  of  any  notation  to  the  contrary 
by  the  agent  of  the  carrier  at  point  of  origin,  a bill 
of  lading  bearing  the  notation  that  the  eggs  are  either 
storage  packed  or  rehandled  and  repacked  and  that 
car  has  been  stowed  and  loaded  according  to  the  Con- 
solidated Classification  requirements,  shall  be  accepted 
by  the  railroads  as  final  evidence  that  the  car  was 
properly  packed  and  loaded  and  no  exception  to  the 
payment  of  any  claims  for  damage  in  any  such  cars 
shall  be  taken  on  the  ground  of  improper  packing, 
stowing  and  bracing.” 

Proposal — Note  7 

“Section  2.  Load  must  be  straight  joint  and  a solid 
unit  in  the  car  fitting  without  play . 

“Section  3.  Cases  should  be  loaded  from  side  of  car 
and  not  from  ends. 

“Section  4.  To  determine  the  amount  of  excess  space, 
if  any,  and  to  arrange  for  the  proper  bracing  of  incomplete 
layers,  and  to  determine  the  number  of  cases  that  can  be 
loaded  lengthwise  of  the  car,  first  place  a row  of  cases 
the  entire  length  of  car  along  the  far  side,  then  place  a 
stack  of  cases  one  layer  high  across  the  end  of  the  car 
to  ascertain  how  many  rows  can  be  loaded.  When  the 
dimensions  of  the  car  are  such  that  not  more  than  seven 
or  eight  cases  can  be  loaded  across  the  car,  the  excess 
space  must  be  taken  tip  by  loading  the  first  layer  flush 
against  one  side  of  car , alternating  each  layer . 

“Section  5.  The  excess  space,  if  any,  may  be  left  in 
the  middle  of  car  or  it  may  be  divided  equally  between  the 
two  ends. 

“Section  6.  Buffing  to  be  used  in  excess  space  in 
center  or  ends  of  car  must  consist  of  straw,  hay  or  excel- 
sior and  should  be  cut  from  bale  in  thickness  equal  to 
excess  space  and  must  extend  to  the  height  of  the  lading, 
or  if  used  loose  it  must  be  rammed  very  tight.  Wooden 
frames  similar  in  construction  to  floor  racks  can  also  be 
used. 

“Section  7.  When  the  number  of  cases  necessitates 
an  incomplete  layer,  they  must  be  braced  in  the  following 
manner : 

“The  stack,  or  portion  of  a stack  in  front  of  the  in- 
complete top  layer  must  be  raised  two  inches  by  use  of  a 
frame  constructed  of  two  pieces  of  2x4  lumber  held  apart 
the  width  of  an  egg  case  with  strips  nailed  across  at  each 
end.” 

Discussion 

The  discussion  on  this  proposition  was  prolonged  and 
several  different  views  expressed.  The  Committee,  after 
having  heard  as  much  on  the  subject  as  it  could  reasonably 
be  expected  to  digest,  brought  the  discussion  to  a close  by 
inviting  practical  shippers  to  draft  a rule  to  their  own 
liking  which  it  would  give  the  most  serious  considera- 
tion to. 

The  objections  directed  against  the  proposal  as  writ- 
ten, briefly  stated,  were : Section  3 should  be  eliminated 
because  shippers  say  that  a straight-joint  load  may  be 
properly  accomplished  by  commencing  the  load  at  the 
car  ends;  that  the  cars  being  of  greatly  varying  dimen- 
sions, the  method  outlined  by  the  proposal  is  not  prac- 
ticable; the  words  “fitting  without  play”  are  just  as 
objectionable  as  the  words  in  the  present  rule  which 
compel  the  straw  to  be  “rammed  so  tight  that  the  load 
cannot  shift.”  “And  a solid  unit  in  the  car,”  seems  to 
be  repugnant  to  Section  5,  which  would  permit  of  the  sep- 
aration of  the  load  into  tu'o  units : 

Section  5 of  this  note  provides  that  the  excess  space 
may  be  left  in  the  middle  of  the  car  or  may  be  divided 
equally  between  the  two*  ends.  Heretofore  the  rule  pro- 
vided that  the  excess  space  could  be  divided  equally 
between  both  ends  of  the  car,  or  all  in  the  middle  of  the 
car,  or  all  at  one  end  of  the  car.  Concerning  these  mat- 
ters shippers  should  be  granted  a certain  discretion. 
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BUTTER  AND  EGGS 

Store  in  Chicago’s  newest,  most  progressive  cold  storage  warehouse 


Merchants  and  shippers  hold- 
ing  their  goods  in  Chicago 
are  not  confined  by  freight 
charges  to  doing  business  in 
one  locality.  They  have  the 
^ick  of  the  entire  market. 
Like  Kings  in  checkers,  they 
can  jump  both  ways 


The  Fulton  Market  is  as  stra- 
tegically located  in  Chicago 
as  Chicago  is  in  the  country. 
To  store  in  the  Fulton  Mar- 
ket is  to  begin  with  a great 
advantage 


In  the  heart  of  the  Fulton 
and  Randolph  Markets 
Close  to  South  Water  St.,  yet 
out  of  the  congested  Loop 
District 


Take  advantage  of  our 
Low  Insurance,  Liberal 
advances  and  Superior 
Service 


Served  by  Penna.  and 
C.  M.  & St.  P.  R.  R., 
Direct  connections  with 
a 1 1 railroads  entering 
Chicago 


Consign  cars  our  care, 
C.  M.  & St.  P.  R.  R., 
Morgan  St.  delivery 

Free  and  U.  S.  Bonded 


OUR  SERVICE  ELIMINATES  COMPETITION 

Fulton  Market  Cold  Storage  Company 

V.  O.  APPEL,  Vice-Pres.  and  Treas.  C.  E.  NELSON,  Manager  GEO.  W.  BODMER,  Asst.  Treas. 

Fulton  and  Morgan  Streets,  CHICAGO 


Fowls  Weigh  More 
and  Pay  More  with 


lofienm 

£"o  FOR  FOWLS 


The  largest  feeders  and  shippers  are  using  Cholerine  constantly.  Here  is 
one  of  the  many  testimonial  letters: 

“The  more  Cholerine  we  use,  the  tetter  we  like  it,  and  would  not  be 
without  it  for  our  milk-feeding,  or  for  live  cars.  We  do  not  hesi- 
tate to  recommend  Cho'erine.” 

(Signed)  NAIVE-SPILLERS  CO. 

GERMO  MANUFACTURING  COMPANY  : St.  Louis,  Mo. 
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Section  6 provides  for  the  use  of  “wooden  frames, 
similar  in  construction  to  floor  racks.”  Users  of  private 
owned  cars  will  have  no  trouble  in  complying  with  this 
provision,  because  those  cars  are  equipped  with  floor  racks. 
Shippers  who  do  not  use  private  owned  cars  have  no  such 
advantage  and  they  should  be  permitted  to  use  wood  buf- 
fing in  lieu  of  the  “wooden  frames”  specified,  unless,  how- 
ever, the  carriers  are  willing  to  provide  the  frames. 

Proposal — Note  6 — Section  2 — Paragraph  (b) 

This  proposal  concerned  certain  changes  in  the  New 
York  and  Boston  delivery  and  inspection  rules.  This  may 
properly  be  left  to  the  interests  of  those  two  cities  to 
discuss  with  the  Committee. 

(The  New  York  Committee  appeared  before  the  Con- 
solidated Classification  Committee  on  January  16th  and 
under  date  of  January  18th,  Geo.  E.  Cutler  of  New  York 
made  the  following  report : 

“Mr.  Honigman,  some  days  ago,  called  a confrence 
of  the  Egg  and  Traffic  Committees  for  the  consideration 
of  the  Dock  and  Delivery  Rules  for  New  York  proposed 
by  the  Consolidated  Classification  Committee  as  a sub- 
stitute for  the  amendments  that  we  had  advocated  at  the 
various  conferences.  It  was  agreed  at  this  joint  confer- 
ence of  the  two  committees  that  the  rules  would  not 
properly  work  unless  the  railroads  would  release  more 
than  fifty  cases,  and  unless,  furthermore,  they  would  not 
be  so  technical  in  their  requirements  as  to  the  possession 
of  the  eggs  already  delivered  by  the  consignees  himself. 

Subsequently  Mr.  Wetterau,  Mr.  Honigman  and  my- 
self, the  original  committee  of  three,  together  with  Mr. 
Underhill,  who  had  been  added  to  our  committee  for  the 
hearing  at  143  Liberty  Street  yesterday,  met  and  decided 
that  we  would  go  before  the  hearing  and  again  demand 
exactly  what  we  had  demanded  at  aill  the  previous  National 
conferences,  including  the  final  one  at  Atlantic  City.  This 
we  did  yesterday,  agreeing,  however,  to  two  modifica- 
tions. We  insisted,  first  of  all,  that  we  should  be  allowed 
a joint  inspection  for  concealed  damage  on  any  consign- 
ment of  which  a part  had  already  been  delivered  so  long 
as  twenty-five  per  cent  of  that  consignment  was  still  in 
possession  of  the  carrier.  Secondly  we  demanded  that 
this  should  apply  on  less  carload  shipments  as  well  as 
carload  lots. 

You  will  remember  that  we  had  always  expected  that 
the  railroads  would  wish  to  set  up  some  minimum  number 
or  percentage  of  the  consignment  which  could  be  jointly 
inspected  with  them  for  concealed  damage,  and  we  have 
felt  that  the  shippers  using  the  New  York  market  would 
be  adequately  protected  if  the  joint  inspection  for  con- 
cealed damage  was  waived  after  more  than  seventy-five 
per  cent  of  the  consignment  had  been  carted  away  from 
the  docks. 

We  were  promised  yesterday  that  these  two  demands 
would  be  taken  under  careful  consideration,  and  that  we 
would  be  asked  to  come  down  again  before  the  final 
decision  as  to  the  new  classification  was  made.  I suppose 
the  intention  is  to  increase  the  number  of  cases  which 
the  trade  will  be  allowed  to  take  from  the  dock,  but  to 
deny  us  the  liberal  policy  that  we  are  advocating.  Pos- 
sibly we  may  have  to  yield  finally  to  a compromise,  but 
we  feel  that  in  fighting  for  the  above  points  we  are  doing 
the  right  thing  for  the  country  at  large  as  well  as  for 
New  York,  and  that  we  ought  not  to  accept  anything  less 
than  that  without  protest.  I hope  all  this  will  meet  with 
the  approval  of  the  trade  at  large.”) 

Not  On  the  Docket 

Several  questions  which  were  not  on  the  docket  were 
raised  at  the  hearing,  the  principal  one  having  to  do  with 
the  Freight  Claim  Rules  carried  in  the  Classification. 

The  interpretation  of  these  rules  by  the  Inspection 
Bureaus  was  briefly  discussed  by  Mr.  Gilbert,  represent- 
ing the  Chicago  Mercantile  Exchange.  The  Committee,. 


however,  was  not  prepared  to  discuss  the  questions  raised, 
and  when  this  became  apparent  an  informal  proposal,  on 
behalf  of  the  Chicago  Mercantile  Exchange, -to  eliminate 
Section  7 of  the  Classification,  was  made  with  the  under- 
standing that  a formal  proposal  would  be  made  in  the 
near  future.  The  Committee  gave  assurances  tfyat  on 
receipt  of  the  formal  proposal,  by  means  of  a letter  or 
other  writing,  the  subject  would  be  docketed  for  hearing. 

Conclusion 

The  suggestion  was  made  that  before  the  publication 
of  any  changes  the  Committee  might  have  in  mind,  due 
notice  should  be  given  all  interested  parties  with  a view 
to  securing  constructive  criticisms,  and  in  ample  time  to 
call  a conference  of  all  interests,  if  that  should  be  deemed 
expedient  or  necessary. 

In  answer  to  this  suggestion,  Chairman  Smith  stated 
that  in  view  of  the  great  progress  that  had  been  made  at 
the  hearing,  he  did  not  believe*  at  this  time,  that  another 
conference  is  necessary.  He  stated:  “I  think  we  have 
got  along  splendidly,”  and  that  was  the  opinion  of  all 
those  who  attended  the  hearing. 


INFERIOR  FLATS  AND  FILLERS 

Complaint  having  reached  the  Executive  Offices 
of  the  ‘National1  that  inferior  flats  and  fillers  were 
being  used,  it  became  necessary  to  circularize  mem- 
bers in  Kansas,  Minnesota,  North  Dakota  and  South 
Dakota.  For  the  benefit  of  all  concerned,  the  circular 
is  reproduced  below.  Members  are  urged  to  watch 
the  matter  closely: 

WARNING!! 

Official  egg  inspectors  draw  attention  to  the  fact 
that  “cars  of  eggs,  chiefly  from  Kansas,  although  some 
are  coming  from  Minnesota  and  the  Dakotas,  where 
the  fillers  are  made  of  such  faulty  material  that  they 
(the  inspectors)  claim  the  flats  and  fillers  become  like 
blotting  paper  when  in  storage.”  The  fillers  “have 
no  strength  whatever,  curl  over  at  the  edges  and  do 
not  lend  the  proper  protection  to  the  eggs.  There  is 
going  to  be  very  serious  objections  when  the  storage 
season  starts  to  their  accepting  eggs  packed  in  such 
fillers.” 

In  addition  to  the  above  trouble  you  will  experi- 
ence if  you  use  inferior  fillers,  the  ^railroads  will  pen- 
alize you  by  way  of  a higher  freight  rate.  To  get  the 
lowest  freight  rate  where  you  pack  your  eggs  with 
honeycomb  fillers  and  flats,  such  honeycomb  fillers 
and  flats  must  comply  with  the  following  specifi- 
cations : 

“All  flat  dividing  boards  and  tray  fillers 
must  be  of  wood  pulp  board  or  hard  calen- 
dered strawboard,  weighing  not  less  than 
three  and  one-half  pounds  to  the  set  of  ten 
travs  and  twelve  dividing  boards.” 

GET  A GUARANTEE 

To  avoid  the  above  troubles  and  others  which  will 
occur  to  you,  you  should  make  your  purchasers  of  flats 
and  fillers  from  reputable  supply  houses  and  have 
them  guarantee  to  you  that  the  flats  and  fillers  they 
deliver  to  you  will  comply  with  railroad  specifications. 

If  you  have  already  had  trouble  from  the  above 
causes,  give  me  the  name  and  address  of  the  person 
from  whom  you  purchased  the  flats  and  fillers  which 
caused  you  trouble. 

I am  sending  copies  of  this  circular  to  the  trades 
journals,  the  manufacturers  of  flats  and  fillers,  the 
cold  storage  companies  and  the  Secretaries  of  the 
State  Associations  who  are  members  of  this  Asso- 
ciation. This  circular  should  be  given  the  widest  pub- 
licity in  trade  circles. 

A little  care  on  your  part  at  this  time  will  save 
you  great  losses. 

Digitized  by 


NATIONAL  POULTRY.  BUTTER  & EGG  BULLETIN 


February,  1923 


THE  CRESCENT; 


THE  CREAMERY  PACKAGE  MFG.  COMPANY 


CHICAGO 

61-67  W.  Kinzie  St. 


KANSAS  CITY,  MO. 
1208-10  W.  12th  St. 


113-15-17  S.  10th  St. 
OMAHA.  NEB. 


The  World's  Strongest  CASE  Filler 

Jrv’r**  ' h ? safe  receipt  of  your  eggs  by  packing  them  in  Crescent  Err  Case  Fillers.  The  Crescent 
will  w'th  tand  a dead  weight  of  525  lbs.  and  is  the  only  filler  made  that  will  stand  up  unJ.r  such  a weight. 
The  srm  ' d sign  and  material  that  enables  it  to  withstand  this  unusual  weight  enabl.s  it  to  resist  side  pres- 
sures and  thrust". 

Crescent  FiH  rs  are  made  of  long-fibred  straw  in  a special  CP  Filler  factory  at  Cotf  ?yville,  Kansas. 
The  strength  is  doubly  assured  by  the  long-fibred  straw  and  the  patented  Security  Lock  wi.h  wh.ch  they 
are  provided.  Write  for  free  sample.  Address 


WE  BUY  AND  SELL 

r 

Butter,  Eggs,  Poultry,  Cheese 

Every  Day 

If  you  want  to  know. what  the  Chicago  Market  is  doing 
ask  for  our  “Special  Service  Daily  Market  Letter” 

It  covers  spot  and  future  market  conditions  of  the 
greatest  produce  market 
in  the  world. 

MERRILL  & ELDREDGE 

established  1866  158-160-162  North  Market  Street,  CHICAGO 
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THE  NEED  OF  THE  HOUR 

Co-operative  marketing  received  a large  amount 
of  attention  at  a recent  four-day  convention  of  the 
American  Farm  Bureau  Federation  held  in  Chicago. 

* The  distribution  of  farm  products  from  producer 
to  consumer  is  of  equal  importance  as  an  element  of 
production  with  the  raising  of  the  crops  on  the  farm. 
It  is  an  industry  that  affords  to  our  people  a business 
opportunity  for  public  service  and  remuneration  equal 
to  and,  to  many,  of  equal  importance  with  the  oppor- 
tunity and  service  of  agriculture.  The  two  phases, 
although  entirely  inter-dependent,  are  separate  and 
distinct,  each  requiring  a special  education,  experience 
and  qualification  for  its  successful  and  truly  service- 
able pursuit. 

In  the  phenomenally  rapid  growth  of  our  popu- 
lation, the  extension  of  productive  areas,  the' develop- 
ment of  distribution  facilities  and  management,  crudi- 
ties have  been  inevitable.  On  the  whole  the  efficiency 
of  the  development  has  been  remarkable  in  meeting 
the  rapidly  expanding  public  need.  When  we  com- 
pare the  conditions  of  food  maintenance  of  our  people 
a hundred  years  ago,  when  a far  larger  part  of  them  » 
were  farmers  and  the  others  supplied  from  nearby 
sources,  with  the  present  complex  conditions  arising 
from  the  relative  magnitude  of  manufacturing  indus- 
tries and  the  spread  of  distribution  necessities  and 
functions  to  the  limits  of  the  nation  in  all  directions, 
one  can  but  be  impressed  with  the  general  competency 
of  the  natural  forces  underlying  so  great  a develop- 
ment coincident  with  the  growth  of  the  public  need. 

In  this  development  uneconomical  or  wasteful 
methods  have  been  as  prevalent  on  the  farms  as  in 
the  field  of  distribution  despite  the  fact  that  until  com- 
paratively recent  years  farming  has  received  the  ad- 
vantage of  scientific  research  and  educational  efforts 
by  governmental  agencies  far  in  excess  of  any  devoted 
to  distribution  methods  and  facilities,  in  which  natural 
competition  has  been,  as  it  must  continue  to  be,  the 
chief  incentive  to  progress  in  economy  of  the  methods 
and  practices  in  vogue. 

There  is  no  doubt  that  distribution  methods  as 
well  as  farming  methods  are  in  many  respects  subject 
to  improvement.  Neither  is  there  any  doubt,  we  be- 
lieve, that  some  of  these  improvements,  and  perhaps, 
the  chief  among  them,  may  be  effected  by  co-operative 
effort  on  the  part  of  producers.  We  refer  here  to  the 
possibility  of  improvement  in  the  assembling,  stand- 
ardization and  packing  of  products  which  has  an  im- 
portant part  in  the  economy  and  directness  of  later 
distribution. 

In  the  later  distribution  functions  it  is  difficult  to 
see  how  farmers’  co-operative  organizations  can  con- 
tribute to  any  general  improvement  as  compared  with 
the  existing  and  freely  competitive  agencies.  In  any 
case  the  fittest  will  survive.  The  various  specialized 
fundamental  functions  in  distribution  are  essential  and 
inevitable.  So  far  as  they  may  be  taken  up  by  co- 
operative organizations  the  latter  must  compete  with 
individual  or  corporation  services  without  any  particu- 
lar advantage.  In  fact  in  all  departments  of  distribu- 
tion from  farm  to  consumer  the  co-operative  organiza- 
tions can  gain  an  advantage  only  so  far  as  they  can 
effect  real  economies  and  improved  service  as  com- 
pared with  the  best  now  available  under  individual 
establishments.  And  imaginary  improvement,  based 
upon  fallacious  conceptions  as  to  the  competency  or 
incompetency  of  existing  agencies  will  count  for 
naught. 


But  individual  agencies  concerned  in  the  assem- 
bling, packing  and  marketing  of  farm  products  cannot, 
in  the  march  of  progress,  maintain  their  position  if 
blind  to,  or  callous  to,  the  needs  of  improvement 
within  their  own  province.  If  obvious  need  of  re- 
formed method  is  not  supplied  it  will  give  the  co-op- 
erative organization  a true  function,  a supplanting 
power  and  the  opportunity  for  establishment  which 
will  be  much  more  difficult  to  compete  with  by  indi- 
vidual agencies  after  the  fact  than  in  anticipation. 

As  intimated  above  we  believe  the  weakest  link 
in  the  chain  of  farm  products  distribution  is  in  the 
present  inadequacy  and  crudity  of  assembling,  stand- 
ardization and  packing.  It  is  in  this  field,  because  of 
existing  faults  and  bad  methods,  that  the  farmers’  co- 
operative organization  will  find  its  nearest  to  hand 
and  most  logical  opportunity  of  successful  establish- 
ment. In  some  fields  of  this  character  these  associa^ 
tions  have  already  affected  very  great  improvements 
and  advancement,  so  great,  in  fact,  as  to  make  it  ques- 
tionable that  any  independent  and  individual  agency 
in  this  particular  field  can  match  it  in  respect  to  certain 
products. 

It  is  becoming  quite  certain,  we  believe,  that  dis- 
tribution agencies  dealing  directly  with  producers 
must  provide  for  the  whole  industry  the  advantages 
of  grading  and  standardization  required  for  econom- 
ical distribution  or,  ultimately,  be  driven  from  the 
field.  In  fact  a similar  attitude  should  be  adopted  by 
all  agencies  of  distribution,  but  in  most  of  these  the 
natural  forces  of  competition  suffices  as  an  effective 
incentive  to  economy. 

* Probably  grading  and  standardization  are  the 
prime  essentials  of  economical  distribution.  Co-op- 
erative organizations  that  start  with  these  and  estab- 
lish also  their  own  agencies  of  later  distribution  may 
be  inclined  to  attribute  to  the  latter  a degree  of  ap- 
parent success  due  entirely  to  the  former.  The  ad- 
vantages of  uniformity  and  reliability  of  packings  may, 
in  fact,  cover  up  deficiencies  in  co-operative  manage- 
ment of  distribution  agencies. 

In  the  long  run  distribution  is  unquestionably 
competitive  and  uneconomical  or  wasteful  practices 
will  gradually  be  ground  out.  The  process  will,  how- 
ever, be  hastened  by  the  farmers’  co-operative  move- 
ment and  the  sooner  individual  agencies  realize  this 
and  anticipate  the  needs  and  the  opportunities  to  sup- 
ply them  the  better  will  they  be  equipped  to  maintain 
their  position. — New  York  Produce  Review  and  Ameri- 
can Creamery . 


SEEK  CHANGE  IN  LAW 


Efforts  to  amend  the  egg  cold  storage  law  of  the 
State  of  Minnesota  were  made  by  representatives  of 
the  trade  and  of  cold  storage  warehouse  representa- 
tives at  a conference  last  week  in  the  office  of  N.  J. 
Holmberg,  State  Commissioner  of  Agriculture. 

Cold  storage  men  charge  that  there  are  many  in- 
equalities in  the  law,  especially  the  one  which  places  a 
tax  on  eggs  put  in  storage  in  April  and  the  tax  becom- 
ing effective  on  May  1.  Many  producers  protest 
against  this  provision,  saying  that  those  who  do  not 
place  eggs  in  storage  can  easily  evade  the  law,  while 
those  who  commercialize  their  business  by  putting 
eggs  in  the  proper  channels  are  called  upon  to  pay  a 
large  tax. 

Mr.  Holmberg  stated  that  in  his  opinion  there  is 
onsiderable  room  for  improvement  and  that  he  would 
favor  a slight  revision  of  the  law. — The  Creamery 
Journal. 
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“NATIONAL’*  INSPIRES  CONFIDENCE 


Minnesota  Railroad  and  Warehouse  Commission  Not 
Afraid  of  the  “National” 

In  these  days  when  every  ‘interest’  is  fighting  every 
other  ‘interest’  for  place — when  the  flag  of  the  Jolly 
Roger,  if  not  openly  displayed  in  the  open  harbor,  is  easily 
discerned  in  the  offing — when  faction  and  petty  jealousy 
destroy  teamwork  and  suspicion  hinders  friendships,  it  is 
ht  least  unusual  and  rarely  heard  of,  for  one  class  to  so 
trust  another  class  that  the  interests  of  an  entire  common- 
wealth are  placed  in  the  other’s  keeping,  but  that  is 
exactly  what  the  Railroad  and  Warehouse  Commission  of 
the  State  of  Minnesota  did  very  recently  when  it  objected 
to  the  proposal  of  the  carriers  to  make  certain  revisions 
to  the  “egg  rules.” 

In  that  instance  the  Commission  filed  its  brief  with 
the  Classification  Committee  and  concluded  it  with  the  fol- 
lowing : 

“For  the  foregoing  reasons  and  others  which  we  be- 
lieve will  be  presented  to  your  committee  by  the  National 
Poultry,  Butter  and  Egg  Association,  the  Minnesota  Com- 
mission wishes  to  go  on  record  as  opposing  the  increased 
restrictions  in  the  packing  of  eggs,  and  are  willing  to  go 
on  record  at  this  time  as  endorsing  whatever  objections 
may  be  made  by  that  organization  through  its  Executive 
Secretary,  H.  F.  Jones.” 

Toda^such  marks  of  confidence  are  rare  even  among 
those  in  the  same  walks  of  life,  and  the  hope  is  expressed 
that  they  will  become  more  frequent  as  complexities  in 
our  national  life,  continue  to  multiply. 

The  Executive  Committee  of  the  National  Poultry, 
Butter  and  Egg  Association  is  grateful  to  the  Minnesota 
Railroad  and  Warehouse  Commission.  It  assumed  the 
responsibility  involved  and  will  go  through  with  it. 

Now  that  the  Minnesota  Commission  has  uncovered 
the  quality  of  confidence  other  agencies  might  well  follow 
the  example,  because  it  is  the  practice  of  this  quality  which 
permits  men  to  live  in,  and  enjoy  society. 


“THE  NEED  OF  TH#  HOUR” 


In  1921,  when  Frank  G.  Urner,  Editor  of  the  New 
York  Produce  Review  and  American  Creamery,  and  by 
common  consent,  the  recognized  teacher  of  this  industry, 
editorially  told  shippers  and  receivers  of  dairy  products 
and  poultry  and  eggs  that  the  entire  distribution  machin- 
ery was  under  fire,  and  how  best  that  fire  could  be 
quenched,  apparently  little  heed  was  paid  to  what  he 
wrote,  because  the  fire  continues  and  today  the  flame  of 
co-operative  marketing  by  producers  extends  from  the 
individual  farm,  into  Boys’  and  Girls’  Clubs,  Women’s 
Clubs,  Farm  Bureaus,  politically  powerful  Farm  Organi- 
zations, the  White  House*,  Congress,  and  finally  into  the 
Statute  Books. 

Since  early  in  1921,  Mr.  Urner  has  studied  the  devel- 
opment of  the  movement  and  now,  in  one  of  the  strongest 
editorials  ever  written  on  this  subject  by  any  writer  for 
this  industry,  he  points  out  to  those  “dealing  directly  with 
producers”  that  the  “weakest  link  in  the  chain  of  farm 
products  distribution  is  in  the  present  inadequacy  and 
crudity  of  assembling,  standardization  and  packing,” 
and  that  if  the  present  agencies  engaged  in  the  distribution 
of  farm  products  will  strengthen  this  link,  “the  better  they 
will  be  equipped  to  maintain  their  position.” 

On  the  other  hand,  if  the  present  distribution  agencies 
do  not  strengthen  the  link  referred  to  by  means  “within 
their  own  province,”  such  agencies  “cannot,  in  the  march 
of  progress,  maintain  their  position.” 

Mr.  Urner  further  says  “if  obvious  need  of  reformed 
method  is  not  supplied,  it  will  give  the  co-operative 
organizations  a true  f unction,  a supplanting  power  and  the 
opportunity  for  establishment  which  will  be  much  more 
difficult  to  compete  with  by  individual  agencies  after  the 
fact,  than  in  anticipation.”  (The  italics  are  ours.) 

The  editorial  referred  to  is  reproduced  in  this  issue 
of  the  ‘Bulletin’  under  the  caption  “The  Need  of  the 
Hour.”  Read  it.  Discuss  it.  Pass  it  along.  Bring  it 
up  at  the  spring  meetings.  Eliminate  the  ‘inadequacies’ 
and  ‘crudities’  and  thus  maintain  “an  industry  that 
affords  to  our  people  a business  opportunity  for  public 
service  and  remuneration  equal  to,  and,  to  many,  of  equal 
importance  with  the  opportunity  and  service  of  agricul- 
ture.” 

Note  particularly  the  word  “service” — public  service. 

.This  is  what  the  country  demands  all  the  way  from  the 
individual  farm  to  Congress  and  back  again. 

Who  will  perform  this  service?  Manifestly  not  the 
man  who  will  not  heed  the  teaching  of  Mr.  Urner. 

•Editor’s  Note — In  his  address  to  Congress  on  December  8,  1922,  Presi- 
dent Harding  stated: 

“There  are  necessary  studies  of  great  problems  which  Congress  might 
well  initiate.  The  wide  spread  between  production  costs  and  prices  which 
consumers  pay  concerns  every  citizen  of  the  Republic.  It  contributes  very 
largely  to  the  unrest  in  agriculture  and  must  stand  sponsor  for  much  against 
which  we  inveigh  in  that  familiar  term — the  high  cost  of  living. 

“No  one  doubts  the  excess  is  traceable  to  the  levy  of  tne  middleman, 
but  it  would  be  unfair  to  charge  him  with  all  responsibility  before  we 
appraise  what  is  exacted  of  him  by  our  modernly  complex  life.  We  have 
attacked  the  problem  on  one  side  by  the  promotion  of  co-operative  buying. 
Admittedly,  the  consumer  is  mueh  to  blame  himself,  because  of  his  prodigal 
expenditure  and  his  exaction  of  service,  but  Government  might  well  serve 
to  point  the  way  of  narrowing  the  spread  of  price,  especially  between  the 
production  of  food  and  its  consumption.” 


STATED  REFRIGERATION 


How  would  you  like  to  pay  a Stated  Refrigeration 
Charge  on  a car  of  eggs  when  the  thermometer  registers 
below  zero  and  then  on  top  of  this  charge  have  to  go  to 
the  expense  of  lining  the  car  with  paper,  put  in  false  floors, 
pack  with  straw  and  all  to  prevent  freezing?  This  is  what 
you  might  have  to  do  if  you  do  not  protest  against  the  com- 
ing proposal  of  the  carriers.  Send  in  your  protest  now. 
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WARNING— INFERIOR  FLATS  AND  FILLERS 

Shippers  are  again  warned  concerning  the  use  of 
inferior  flats  and  fillers. 

Eggs  gow  coming  out  of  storage  disclose  the  facts 
recited  in  a circular  issued  by  the  Executive  Offices 
on  January  18,  a copy  of  which  is  reproduced  in  this 
issue  of  the  ‘Bulletin.’ 

Just  where  the  inferior  flats  and  fillers  came  from 
has  not  yet  been  determined,  as  the  investigation  is 
not  completed,  but  the  moment  it  is  determined,  due 
publicity  will  be  given. 

In  the  meantime,  shippers  should  examine  the 
stock  they  now  have  on  hand — weigh  it,  measure  it 
and  test  it  for  strength — see  that  it  is  hard  calendered. 
If  it  falls  short  of  carrier  specifications,  and  if  it  was 
purchased  to  comply  with  these  specifications,  send 
samples  to  the  Executive  Offices  with  information  as 
to  where  it  was  purchased  and  the  Executive  Com- 
mittee will  take  appropriate  action. 

A “penny  wise  and  pound  foolish”  policy  in  the 
matter  of  purchasing  supplies  falls  heaviest  on  the 
purchaser  in  the  long  run,  and  the  foundation  of  all 
trouble  that  follows  the  use  of  inferior  flats  and  fillers 
is  naturally  in  his  hands,  because  there  are  manufac- 
turers who  would  no  more  think  of  putting  out  under- 
grade stuff,  under  the  guise  of  standard , than  they 
would  think  of  cutting  off  their  right  hands.  Every 
standard  flat  and  filler  you  buy  from  them  carries  with 
them  a guarantee  based  upon  a reputation  for  honesty 
and  fair  dealing,  and  down  at  the  last  analysis  the  only 
thing  a manufacturer  of  standard  goods  has  to  sell  is 
himself. 

When  purhasing  supplies,  purchase  only  from 
manufacturers  or  jobbers  of  known  reputation.  Such 
manufacturer  or  jobber  will  stand  back  of  everything 
he  delivers  to  you. 


DANIELS  SPEAKS  UP 

In  the  ‘Bulletin’  for  the  month  of  January  were  sev- 
eral articles  having  to  do  with  the  education  of  school 
children  which  is  being  encouraged  by  the  Executive  Com- 
mittee of  the  “National.” 

S.  S.  Daniels,  Philadelphia,  provided  a part  of  the 
energy  which  moved  the  machinery  of  the  Executive 
Committee.  It  became  necessary  to  show  Mr.  Daniels 
what  Chicago  had  done  on  the  subject,  and  for  this  pur- 
pose he  was  “paged.”  Read  what  he  says  about  the 
“National”  and  the  city  of  Chicago: 

“So  long  as'  I have  been  ‘paged’  to  read  certain  ar- 
ticles in  the  January  number  of  the  ‘Bulletin,’  I have  read 
them,  but  the  ‘paging’  was  scarcely  necessary  as  I always 
read  the  ‘Bulletin,’  for  it  is  a publication  that  interests 
me  and  is  more  than  useful.  It  does  an  immense  amount 
of  good  for  the  poultry,  butter  and  egg  trades — infinitely 
more  good  than  the  majority  of  those  engaged  in  the 
industry  knows  or  appreciates.  And  yet,  how  many  of 
them  give  it  their  careful  attention?  How  many  of  them 
read  it  and  know  what  the  great  National  Poultry,  Butter 
and  Egg  Association  is  doing  and  what  it  is  working  for  ? 
How  many  in  those  businesses  are  not  members  of  the 
Association  only  because  they  hate  to  spend  $25  a year? 
How  many  are  there  in  the  industry  who  are  ‘so  blind 
that  they  will  not  see?’  Does  it  not  take  money  to  get 
things  done?  Does  not  a big  membership  provide  the 
money?  If  ‘George’  has  got  to  do  the  work,  why  not  at 
least  give  ‘George’  the  influence  of  one’s  name  and  money 
to  work  with? 

“Chicago  has  done  well  in  the  matter  of  education  of 
the  children  as  to  the  merits  of  cold  storage.  Other  cities 
have  not  done  it  because  the  trade  in  those  cities  are 


waiting  for  ‘George  to  do  it.’  Chicago  is  an  enterprising 
city.  It  does  things.  It  doesn’t  wait  for  other  cities  to  do 
them  first.  I have  often  in  my  travels,  had  occasion  to 
speak  of  this  quality  in  Chicago. 

“And  you  speak  the  truth  when  you  say  .there  are 
many  conventions  EVERY  DAY  in  Chicago.  And  why? 
Because  as  I have  said  above,  Chicago  is  an  enterprising 
city.  It  is  a hustler  and  1 wish  there  were  more  cities 
like  it  where  business  men  will  back  up  for  all  they  are 
worth,  the  men  who  are  working  to  accomplish  things.” 


BUY  THE  MAN 

In  the  early  days  of  trucks  A.  H.  Schweizer  bought 
the  best  appearing  bundle  of  junk  that  was  ever  assem- 
bled into  one  piece  of  motive  machinery.  „ It  was  the 
first  truck  used  in  the  commission  business  in  the  city 
of  Chicago.  This  truck  came  pretty  close  to  putting 
Schweizer  out  of  business.  In  this  instance  all  that 
Schweizer  got  for  his  money  was  a so-called  “truck.” 

In  the  course  of  a short  time  Schweizer  needed  an- 
other truck,  but  in  this  instance  he  was  wiser,  not 
because  he  knew  anything  about  trucks,  but  because 
he  knew  about  truck  trouble . 

When  purchasing  the  second  truck  he  went  to  the 
dealer  and  said : “I  need  another  truck  the  worst 
kind  of  a way,  but  I will  not  buy  another  truck  as  long 
as  I live.  I investigated  many  of  the  truck  manufac- 
turers but  have  made  no  investigation  whatever  of  the 
trucks  they  manufacture.  I am  now  prepared  to  buy 
you,  and  pay  gash.  I do  not  know  anything  about  your 
truck  and  I don’t  want  to  know  anything  about  it.  If 
this  sounds  good,  name  your  price  and  send  the  truck 
out  to  654  West  Sixty-third  Street,  Chicago.” 

The  dealer  saw  the  point,  took  Schweizer’s  cash  and 
delivered  the  truck.  That  was  a good  many  years  ago. 
Since  then  Schweizer  has  operated  a fleet  of  trucks 
successfully  and  with  much  less  than  the  average  truck 
trouble.  To  do  this  he  merely  bought  the  man  behind 
the  truck. 

Egg  shippers  will  do  well  to  follow  Schweizer’s 
plan — no  use  of  wasting  their  time  and  money  in 
weighing,  measuring  and  otherwise  investigating  flats 
and  fillers  to  see  whether  they  come  up  to  specifica- 
tions. Merely  investigate  the  manufacturer  and  buy 
him — that’s  all  he’s  got  to  sell  and  he’ll  stand  back  of 
every  flat  and  filler  he  delivers. 

And  one  more  word  of  caution : Fight  shy  of  the 
hypnotic  salesman  who  has  something  “just  as  good 
for  less  money.” 


SETTING  THE  STAGE  FOR  CO-OPERATIVE 
MARKETING 

“The  first  effects  of  cb-operative  marketing  by  pro-* 
diicers  will  fall  heaviest  on  country  shippers.” 

Co-operative  marketing  organizations,  when  they 
commence  to  operate,  will  have  to  do  business  in  the  con- 
suming centers  with  comparative  strangers.  To  overcome 
this  phase  of  the  matter  they  would  have  all  commission 
merchants  regulated  by  means  of  a license  system  con- 
ducted under  the  supervision  of  the  Secretary  of  Agri- 
culture. 

H.  R.  13771,  introduced  by  Congressman  Knutson, 
of  Minnesota,  is  reproduced  in  this  issue  of  the  ‘Bulletin’ — 
it  is  a straw  which  indicates,  the  direction  of  the  wind. 

The  Summers  Bills  are  also  pending  in  Congress. 
Mr.  Sherman  of  the  Department  of  Agriculture  explained 
these  bills  at  the  Spring  Meetings  a year  ago  and  they 
were  published  in  the  ‘Bulletin’  at  that  time. 

Country  shippers  must  take  note  of  these  matters,  as 
indicated  in  the  ‘Bulletin’  for  the  rponth  of  January. 

Digitized  by  * L.oo<?le 


32 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


February,  1923 


WITH 

DRIED 


Dilute  ration©  produce  ©low  gains 


Concentrated  rations  quick  gains 

Cains  are  a question  ofnourisfimentiiot  time 

We  guarantee  satisfaction 

Hales  & Hunter  Co.  Cfucago.Ill. 


HALES  & HUNTER  CO. 

Chicago,  111. 

Please  send  me  a sample  of  RED 
COMB  CRATE  FATTENER  [ witSout  ] 
DRIED  BUTTERMILK,  and  delivered 
prices. 

NAME 

ADDRESS 


ANNUAL  MEETING  OF  THE  CANADIAN 
PRODUCE  ASSOCIATION 

Business  Sessions  Well  Attended — Attfactions  of 
Hotel  Lobby  Growing — Speechless 
Banquet  a Feature. 

The  eleventh  annual  convention  of  the  Canadian 
Produce  Association  was  held  at  King  Edward  Hotel, 
Toronto,  Monday  and  Tuesday,  January  8th  and  9th. 
The  registered  attendance  was  104.  The  business 
meetings  were  well  attended,  although  not  quite  up  to 
the  average  of  other  years,  more  of  the  members  seem- 
ing to  have  business  in  the  lobby  of  the  hotel,  like  our 
own  conventions,  than  usual. 

The  papers  read,  which  covered  pretty  fully  all 
phases  of  the  activities  of  the  association,  were  very 
interesting  and  well  received.  One  by  H.  S.  Johnston, 
Flavelles,  Ltd.,  Lindsay,  Ontario,  regarding  conditions 
of  the  egg  market  in  Great  Britain,  was  of  particular 
interest  to  the  Americans  present. 

The  new  officers  for  the  coming  year  are : 

W.  A.  Wilson,  Regina,  President. 

H.  S.  Johnston,  Lindsay,  First  Vice-President. 

J.  F.  Fraser,  Halifax,  Second  Vice-President. 

R.  S.  Whyte,  Toronto,  Junior  Past  President. 

James  T.  Madden,  Toronto,  Secretary-Treasurer. 
Directors: 

J.  Skelly,  Calgary. 

H.  C.  Kersten,  Winnipeg. 

A.  W.  Bayman,  Ottawa. 

R.  B.  Colwell,  Halifax. 

A.  Trudel,  Montreal. 

A.  E.  Silverwood,  London,  Ontario. 

W.  W.  Moore,  Vancouver. 

C.  M.  Thacker,  Montreal. 

A.  A.  Pomeroy,  Charlottetown. 

The  banquet  was  unusual  in  that  there  was  no 
speakers’  table  and  no  speeches.  The  tables  were  set 
around  the  banquet  hall  two  deep  from  the  walls,  leav- 
ing the  balance  of  the  space  for  dancing  and  entertain- 
ment. This  innovation  was  very  favorably  commented 
upon  by  many  of  those  present  as  tending  to  do  away 
with  the  stiffness  and  formality  that  usually  goes  with 
so  many  trade  banquets.  The  visiting  ladies  were  well 
looked  after  with  a program  that  included  luncheons, 
theatre  matinees,  sight-seeing  trips,  etc. 

The  attendance  from  this  side  of  the  line  was  large 
and  included  Joseph  C.  Borden,  president  of  of  the 
Chicago  Mercantile  Exchange;  Clarence  Cromer,  first 
vice-president,  and  Messrs.  Cossitt,  Rowley,  Mande- 
ville,  McTaggart,  Garrett  Shawhan,  Eldredge,  Eichen- 
green,  Hammond,  Moore,  McNeill,  Roberts,  Darrough 
and  Lally,  all  of  Chicago.  There  were  also  present 
Lee  Goss  of  Minneapolis  and  Cecil  H.  Marble,  repre- 
sentative of  the  Lewis-Mears  Company,  Boston. 

The  next  convention  is  to  be  held  at  Montreal,  and 
the  location  no  doubt  will  serve  to  bring  out  a large 
attendance. 

The  matter  of  compulsory  inspection  of  eggs  go- 
ing into  Canada  from  this  side  was  referred  to,  and 
the  general  opinion  seemed  to  be,  among  the  mem- 
bers spoken  to,  that  it  had  no  beneficial  effect  and  only 
served  to  delay  the  delivery  of  the  eggs;  which  on  a 
declining  market  is  a rather  serious  matter  for  the 
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WHAT  EFFECT  HAS  COMPULSORY  GRADING 
AND  INSPECTION  HAD  ON  PRICE  AND 
QUALITY  OF  CANADIAN  EGGS? 


By  James  T.  Madden, 

Secretary  Canadian  Produce  Association 


Mr.  President  and  Members: 

I have  been  asked  to  prepare  and  read  a paper  on 
the  above  topic.  Why  this  should  be  assigned  to  your 
humble  servant  I cannot  understand,  unless  it  was  a case 
of  “leave  it  to  George.” 

Now  I am  going  to  ask  you  not  to  expect  too  much. 

All  eggs  are  New  Laid  eggs  when  the  hen  leaves 
them,  whether  on  the  ground  or  in  the  nest  and  it  is 
then  that  the  duty  of  the  Producer  commences. 

The  first  consideration  is  speed  in  getting  them  to 
the  Consumer  or  into  Cold  Storage. 

The  second  is  that  proper  containers  are  used  in 
getting  them  to  the  Consumer  or  Storage.  Such  con- 
tainers should  be  of  such  construction  as  to  prevent  break- 
age or  imparting  foreign  odors  to  the  contents. 

If  these  two  conditions  could  be  reached,  the  egg 
problem  would  be  solved. 

Now  let  us  look  at  our  first  consideration.  There  are 
many  causes  that  hold  back  or  delay  eggs  in  their  progress 
to  consumer  or  storage. 

First  and  most  important  is,  that  the  source  of  pro- 
duction from  which  95%  of  the  eggs  marketed  are  re- 
ceived from  the  farmer  who  cultivates  100  to  150  acres 
of  land,  and  producing  eggs  is  just  one  of  his  many  activ- 
ities and  a small  one  at  that.  He  does  not  have  the  time 
to  give  it  the  attention  it  deserves,  and  in  any  case  the 
average  farm  production  is  small  and  it  does  not  pay  him 
to  make  a special  trip  to  market  the  eggs. 

He  markets  them  when  he  goes  to  the  market  for 
some  other  reason  or  combination  of  reasons. 

Due  to  the  small  production  per  farm  it  does  not  pay 
wages  in  the  large  majority  of  districts  to  make  a busi- 
ness of  gathering  eggs.  Where  eggs  are  gathered  from 
farm  to  farm  it  is  usually  done  by  the  general  storekeeper 
who  carries  on  his  vehicle  an  assortment  of  goods  to  sell, 
taking  eggs  in  payment  or  buying  the  eggs  for  cash. 

It  is  a well  known  fact  that  a large  part  of  the  damage 
is  done  by  the  time  the  eggs  complete  the  first  stage  of 
their  journey  to  the  consumer. 

It  would  also  appear  obvious  that  until  the  hen 
population  per  square  mile  becomes  sufficiently  great  to 
make  it  worth  the  farmer’s  while  to  give  proper  attention 
to  his  poultry,  or  to  make  it  worth  some  one’s  time  to 
go  from  farm  to  farm  to  gather  the  eggs,  we  will  continue 
to  receive  stale  and  bad  eggs  and,  generally  speaking,  the 
quality  will  improve  as  the  hen  population  increases  per 
square  mile.  Of  course,  extensive  educational  campaigns 
among  the  farmers  would  help.* 

The  next  stage  is  from  th^  storekeeper  who  buys  the 
eggs  from  the  farmer  to  the  truck  shipper  or  to  the  whole- 
sale  egg  merchant  in  the  large  consuming  centers.  The 
storekeeper  buys  the  eggs  at  so  much  a dozen,  good,  bad 
and  indifferent,  at  one  price.  In  fact,  he  could  not  do 
otherwise,  he  has  not  the  technical  knowledge  necessary 
to  grade  eggs  and  if  he  had  the  knowledge,  he  could  not 
practice  it,  as  the  bulk  of  the  eggs  are  received  on  one 
day  a week  “market  day,”  and  he  has  not  the  time  or  help 
at  his  disposal  to  grade  and  pay  on  quality.  The  store- 
keeper is  many  times  guilty  of  holding  his  eggs  too  long, 
especially  on  a rising  market,  causing  further  deterioration. 


Although  light  in  weight  and  low  in  price  the 
Pioneer  Express  can  always  be  depended  on 
to  “deliver  the  goods”  safely. 

Made  of  tough  veneer,  of  well  balanced  care- 
ful construction,  and  reinforced  by  strong 
steel  wires,  the  Pioneer  Express  can  be  used 
and  reused. 


Note  the  unusually  strong  construction  of  the 
Kentucky  Kernel,  its  reinforcement  with  steel 
wires  of  great  tensile  strength,  its  sturdy  fin- 
ished appearance. 

Long,  uninterrupted  service  is  built  into  Ken- 
tucky Kernels — the  aristocrat  of  all  chicken 
crates. 

You  will  like  Kentucky  Kernel.  They  offer 
real  poultry  crate  economy. 


Quickest  possible  deliveries  on  both  the  Pioneer 
Express  and  Kentucky  Kernel.  Seventeen 
plants,  strategically  located  enable  us  to  make 
shipments  despite  car  shortage,  freight  con- 
gestion and  embargoes.  For  more  complete 
information  write  Department  P-2. 

GENERAL  BOX  CORPORATION 

‘ 500  North  Dearborn  St. 

CHICAGO 
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CT*  IT  DAILY 


DECKO  fed  daily  adds  a pound  of ' 
flesh  at  a cost  of  4 to  7 cents  for  feed- 
ing. Would  you  buy  poultry  at  4 to  7 
cents  a lb.  and  resell  at  present  market 
values?  This  is  exactly  what  you 
achieve  when  you  feed  DECKO  daily 


One  of  the  largest  midwest  shippers  fed 
DECKO  daily  through  September  and 
October.  The  gains  in  weight  ran  from 
10  to  25  per  cent  in  4 to  6 days  feeding 
DECKO’S  daily  performance  is  what 
counts. 


DECKO  is  the  only  Fattener  that  is 
tested  every  day  of  the  year  for  standard 
quality.  It  is  fed  continuously  to  mar- 
ket fowls  at  our  own  plant  and  the  re- 
sults are  checked  up  daily. 


This  is  your  Guarantee  that  DECKO 
is  always  of  full  strength,  potency  and 
quality.  Feed  DECKO  daily. 

Write  or  wire  today  for  prices. 


The  Simmons  Milling  Co. 

153  W.  Water  St.. 
CINCINNATI,  OHIO 


The  track  shipper  or  wholesale  egg  merchant  now  re- 
ceives the  eggs.  He  only  grades  his  eggs  for  shipment 
when  they  are  packed  for  storage  or  when  they  are 
going  outside  the  Province  in  one  hundred  case  lots  or 
more.  The  former  because  it  is  advisable  to  candle  before 
storing,  and  the  latter  because  the  Government  regulations 
say  so.  The  wholesale  egg  dealer  in  the  large  consuming 
centers  now  receive  the  eggs  and  unless  the  eggs  are 
bought  already  candled  for  storage,  he  must  grade  all  the 
eggs  he  buys.  It  is  necessary  for  him  to  do  this  in  order 
to  supply  his  customers  with  their  requirements,  and  it 
matters  not  whether  the  eggs  have  undergone  Government 
Inspection  at  point  of  shipment,  they  'must  be  regraded 
at  destination  to  eliminate  breakage,  etc.  It  will  also  be 
found  that  the  eggs  deteriorate  in  transit,  particularly  in 
hot  weather  and,  in  fact,  a percentage  of  them  will  have 
so  spoiled  en  route  that  they  have  fallen  below  the  grade 
given  at  shipping  point. 

Grading  for  inter-provincial  shipments  takes  time. 
The  eggs  must  be  candled  and  then  await  the  arrival 
of  the  inspector  to  give  them  their  grade  and  if  the  eggs 
do  not  pass  the  grade  required,  they  must  be  regarded. 

This  grading,  regrading  and  possibly  another  regrad- 
ing, cause  a decided  deterioration  of  the  eggs  and  the 
direct  expense  of  this  grading  is  not  less  than  one  cent  per 
dozen  plus  the  inspection  expenses. 

I know  of  no  advantage  of  Government  grading  for 
irtter-provincial  shipments  that  could  not  be  obtained 
without  such  grading  and  inspection. 

Regrading  for  Export 

There  is  a convenience  in  having  standard  grades  to 
the  buyer,  but  it  cannot  be  said  that  you  obtain  more 
money  for  your  eggs  on  account  of  this  grading.  It  will 
be  found  that  Canadian  eggs  for  the  British  market  are 
in  the  same  comparative  position  now  after  five  years  of 
grading  for  export  as  they  were  before.  United  States 
eggs  which  are  Usually  next  lower  in  value  to  Canadian 
eggs  on  the  British  market,  have,  if  anything,  sold  closer 
to  the  price  of  Canadian  eggs  than  before  grading  took 
place,  and  from  my  experience  are  nearer  the  quality  of 
Canadian  eggs  than  ever  before,  due  to  improved  methods 
of  marketing  and  handling,  and  maybe  also  due  to  the 
increased  density  of  the  hen  population  in  the  United 
States. 

Inspection  for  Import 

This  commenced  this  year  and  we  have  had  consider- 
able experience  with  it.  Its  net  result  to  date  is  to  raise 
in  the  estimation  of  the  consumer,  the  quality  of  the 
United  States  egg.  In  fact,  United  States  eggs  of  good 
quality  are  preferred  in  many  cases,  to  ordinary  Canadian 
eggs.  This  is  due  to  the  name  of  the  country  origin 
being  marked  on  the  case,  and  thereby  correcting  in  the 
buyer’s  mind,  the  false  idea  that  United  States  eggs  were 
necessarily  inferior  to  Canadian  eggs. 

The  grading  and  inspection  of  eggs,  according  to 
Government  standards  with  compulsory  inspection  to  just- 
ify itself  after  five  years,  must  show  that  it  has  either  been 
the  cause  of  higher  prices  to  farmer  or  that  the  consumer 
has  received  better  quality.  If  compulsory  grading  were 
abolished  tomorrow,  would  less  money  be  paid  for  Cana- 
dian eggs?  Grading  of  eggs  does  not  alter  the  quality 
or  value  except  where  the  cost  of  grading  may  be  added. 

It  is  admitted  by  all  who  are  familiar  with  the  egg 
business  that  the  egg  wholesaler,  the  members  of  this 
Association,  are  handling  the  egg  situation  as  well  as  it 
can  be  handled ; that  they  are  essential  to  the  egg  trade  to 
receive  the  eggs  as  they  arrive  and  to  supply  the  consumer 
with  his  requirements  according  to  his  needs  and  purse. 

My  own  opinion  is  that  the  strengthening  and  exten- 
sion of  this  Association,  with  encouragement  by  the  Gov- 
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emment,  that  the  most  permanent  good  will  be  accom- 
plished for  the  egg  trade  as  a whole. 

We  are  exceedingly  glad  to  pay  tribute  to  the  industry 
which  at  times  the  Poultry  Department  of  the  Live  Stock 
Branch  displays  and  deplore  the  fact  that  like  our  railway 
systems,  due  to  duplication  of  services,  the  farmer  will 
receive  less  for  his  product  or  the  consumer  pay  more. 

It  is  time  the  Government  realized  that  the  marketing 
of  farm  products  is  being  handled  by  men  who  can  stand 
on  their  own  feet  and  settle  their  own  problems,  and  that 
the  Government  is  not  helping  by  shouldering  the  respon- 
sibility and  problems  which  capable  men  will  handle  them- 
selves and  be  stronger  for  it. 

I cannot  close  without  expressing  the  appreciation  of 
our  Association  of  the  Live  Stock  Department  efforts  in 
the  Advertising  Campaign  lately  carried  on  in  the  news- 
papers to  iqprease  the  consumption  of  eggs. 

They  Must  Have  Spent  Some  Money! 

The  artist  made  some  beautiful  pictures  of  grocery 
interiors  and  the  dialogues  were  wonderfully  simple.  Did 
they  get  anywhere? 

I just  wish  to  draw  your  attention  to  this  perfectly 
lovely  streamer.  “An  egg  a day.” 

I have  been  asked  many  times  what  it  meant.  Some 
people  have  told  me  that  it  was  one  of  those  things  like 
“How  Old  Is  Ann?”  or  “Why  Does  a Hen?”  Others 
have  said  that  a mistake  was  made  in  sending  them  out ; 
that  they  were  intended  to  be  sent  to  the  farmers  to  tack 
up  in  their  hen  houses. 


THE  CONDITION  OF  THE  ENGLISH  MARKET 


By  H.  S.  Johnson, 
Flavelles  Limited,  Lindsay,  Ont. 


SUPPLIES — Prior  to  1914  England  depended  al- 
most entirely  on  imported  eggs  to  supply  her  requirements 
« — Irish,  Danish,  Russian  and  Egyptian  eggs  largely  sup- 
plying her  needs.  Industrial  conditions  were  good,  or,  at 
least,  there  was  little  unemployment,  although  wages  were 
low.  However,  with  the  then  low  prices  of  eggs  and 
bacon,  and  every  laboring  man  employed,  there  was  a tre- 
mendous consumption  of  eggs.  It  almost  seemed  that  any 
quantity  of  eggs  could  be  consumed  if  the  price  were  at 
a popular  figure. 

The  war  almost  entirely  changed  this.  Russia  was 
eliminated,  and  Egypt  to  a great  extent.  Canada  and 
United  States  stepped  in  and  shipped  considerable  quan- 
tities, but  in  comparison  with  the  supplies  cut  off,  our 
shipments  were  a bagatelle  and  prices  soared  to  extremely 
high  figures.  The  Englishman  was  then  appealed  to  to 
increase  home  production  as  a patriotic  duty,  and  to  en- 
courage this  the  Food  Board  left  the  price  on  eggs  pro- 
duced in  the  United  Kingdom  free,  while  the  price  of  for- 
eign eggs  was  controlled.  This  gave  home  production  a 
wonderful  start  and  large  flocks  of  hens  soon  grew  up. 

During  the  latter  years  of  the  war,  and  since  its  close, 
seeing  the  profits  to  be  made  in  the  production  of  eggs 
with  the  then  ruling  prices,  the  Government  encouraged 
returned  soldiers  to  embark  into  chicken  farming.  It  is 
difficult  to  get  statistics  as  to  the  actual  increase  in  pro- 
duction, but  undoubtedly  the  increase  has  been  a hundred, 
perhaps  a thousand  per  cent  over  pre-war  production. 

In  addition  to  this,  the  high  prices  attracted  eggs 
from  many  outside  countries  desides  Canada  and  United 
States.  South  Africa,  which  had  been  an  importing  coun- 
try up  to  the  middle  or  latter  part  of  the  war,  commenced 
exporting.  Australia  and  New  Zealand,  pleased  with  the 
success  on  the  English  market  with  her  butter  and  cheese, 
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became  ambitious  to  supply  her  with  eggs.  The  Argen- 
tine, ready  to  encourage  mixed  farming  to  a greater 
extent,  also  stepped  in.  China,  with  her  unlimited  sup- 
plies, got  into  tjje  procession,  and  while  serious  objections 
were  made  at  first  to  the  use  of  Chinese  eggs,  the  importa- 
tions have  grown  to  very  large  proportions;  and  while 
they  are  a small  egg,  they  usually  arrive  in  fairly  good 
condition  and  every  egg  sold  stops  the  sale  of  one  other 


,egg.  . 

One  of  the  largest  English  importers  writes  on  De- 
cember 1st,  last: — “Supplies  are  plentiful,  and  in  com- 
paring arrivals  of  imported  eggs  for  October  and  Novem- 
ber of  this  year  with  the;  same  period  last  year,  it  is  inter- 
esting to  note  that  European  figures  show  an  increase  of 
nearly  100%  over  last  year.”  The  same  party  in  his 
weekly  circular  of  the  same  date  makes  quotations  on  the 
following  eggs : 

. Prices  as  of  Oct.  27, 1922 

ENGLISH 28/  to  30/ 

IRISH 21/  to  24/ 

CANADIAN  20/  to  21/ 

AMERICAN 17/  to  18/ 

: SOUTH  AFRICAN  17/8  to  20/6 

AUSTRALIAN  24/6  to  25/ 

; ARGENTINE 17/6  to  18/6 

’ DANISH-46-’s 24/  to  25/ 

'DUTCH 24/  to  28/ 

FRENCH 20/  to  26/ 

ITALIAN  (fresh)  23/  to  24/;  (stored). . 19/  to  20/ 

MOROCCAN 14/  to  14/6 

EGYPTIAN 

LITHUANIAN ,i 

SYRIAN According 

< Hungarian 14/  to  17/ 

POLISH,  etc.  .. quahly 


So  much  for  the  supplies,  and  from  this  you  will  see 
there  is  no  shortage  of  supply  on  the  British  Market, 
even  with  the  Russian  production  eliminated. 

Now  regarding  PRICES : Canadian  eggs  have  given 
very  good  satisfaction  on  the  British  Market,  but  do  not 
let  us  imagine  for  a moment  that  they  are  the  best  eggs 
arriving  there. 

In  the  early  years  of  the  war  Canadian  eggs  enjoyed 
a premium  of  about  one  shilling  over  States  eggs.  Unfor- 
tunately a large  percentage  of  States  eggs  shipped  at  that 
time  were  not  properly  graded  or  packed — the  result, 
States  eggs  in  general  suffered,  and  the  differential  in  price 
grew  to  as  much  as  three  shillings,  and  in  many  cases 
even  to  four  shillings,  or  about  seven  to  nine  cents  per 
dozen.  However,  the  shippers  who  then  sent  poor  quality 
States  eggs  (either  through  ignorance  of  the  requirements 
of  the  market  or  from  other  reasons)  have  largely  been 
eliminated,  and  a very  large  percentage  of  States  eggs 
now  finding  their  way  to  the  British  Market  are  of  ex- 
ceptionally fine  quality  and  very  well  selected  and  graded. 
This  means  that  in  future  the  premium  paid  for  Canadian 
eggs  over  the  price  of  Americans  on  the  English  market 
will  gradually  shrink. 

Our  position  on  the  English  market  is  rather  an  awk- 
ward one — our  storage  eggs  come  in  competition  on  one 
hand  with  high-class  strictly  new  laid  eggs  selling  at  from 
ten  to  twelve  shillings  higher  than  ours.  On  the  other 
hand,  small  eggs  such  as  Egyptian,  Chinese  and  the  Balkan 
States’  eggs  selling  at  from  five  to  six  shillings  below 
ours,  and  States’  at  one  to  two  shillings  below  ours.  The 
first  mentioned,  being  in  good  demand  with  those  able  to 
buy  the  best  regardless  of  price.  The  Chinese,  and  other 
small  eggs,  are  in  good  demand  with  the  working  man 
and  those  whose  incomes  force  them  to  economize ; and 
the  States’  eggs  coming  in  direct  competition  with  ours. 
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opportunity.  Get  this  service  without 
cost  to  you.  Write  for  further  information. 

Feed  from  the  Checkerboard  Bag 


PURINA  MILLS 

987  Gratiot  Street, 

St.  Louis,  Mo. 

Ft.  Worth  Nashville 

Buffalo 

Special  Checker  Chops — 
Ask  about  them 


Digitized  by 


Google 


We  are  now  permanently  located  in  Our  New  Modern  up-to-date 

Produce  House  at 
1122-24  Fulton  Market 
Where  we  are  fully  equipped  to  handle 

POULTRY-BUTTER-EGGS 


CHICAGO 


ANNOUNCEMENT 

We  are  now  located  in  our  new  quarters  at 

953  FULTON  MARKET 

where  we  are  fully  equipped  to  render  you  the  best  service  and  prompt  return  on 
your  shipment  of  BUTTER,  EGGS  and  POULTRY. 

CANTWELL  & GILLOGLY 

Phone  Haymarket  2092  953  Fulton  Mkt.,  CHICAGO 


Digitized  by 


Google 


Tl 


E PETER 


February,  1923 


DETROIT  REFRIGERATING  COMPANY  : : Detroit,  Mich. 


We  have  somethin! 
attract  ire  to  offer 

BUTTER 

EGG 

and 

CHEESE 

STORERS 


Reasonable  Rates  * 
Low  Insurance 

Liberal  Advances 
Best  Service 

Best  Point  in  U.  S. 
to  Store 

Best  Railroad  Fa- 
cilities 

Storage  in  Transit 
Privileges 

Don’t  Do  a Thing 
Until  You  See  Us 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


CAPACITY 
2,500,000  cubic 
feet 


February,  1923 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


39 


On  the  British  Market  with  a great  many  staple  food- 
stuffs there  is  a popular  price  at  which  sales  are  quite 
large,  but  let  prices  advance  and  the  consumption  drops 
immediately.  This  was  experienced  this  fall  on  Cheese. 
While  the  retail  price  on  Cheese  remained  at  a shilling  a 
pound  the  consumption  was  good,  but  the  moment  it  was 
raised  to  one  shilling  and  two  pence  sales  were  cut  in  half. 
The  popular  priced  egg  during  the  past  autumn  was  a two 
penny  egg.  Canadian  eggs  costing  18/  to  19/  cif.  could 
not  be  sold  to  the  consumer  at  two  pence,  and  were  there- 
fore neglected.  Stales’  eggs  costing  16/  to  17/,  Chinese 
costing  12/  to  14/,  Moroccan,  Lithuanian,  Styrian,  Hun- 
garian and  Polish  eggs  costing  13/  to  16/  could  be  sold  to 
the  consumer  at  a good  profit  at  two  pence ; hence,  States’ 
eggs  met  with  relatively  better  reception  than  Canadians, 
resulting,  as  is  well  known  by  all  exporters  of  eggs  during 
the  past  season,  in  the  demand  for  Canadian  eggs  being 
draggy  throughout.  One  large  merchant  described  the 
market  very  well  by  saying  it  was  strqng  at  both  ends 
and  weak  in  the  middle. 

Regarding  the  FUTURE : Unemployment  continues 
and  those  in  position  to  speak  authoritatively  tell  us  it 
has  become  a permanent  condition  for  at  least  some  years 
to  come.  Commercial  conditions  show  little  signs  of  im- 
provement, and  it  would  be  folly  to  anticipate  any  better, 
or  even  as  good  a market  as  during  the  past  season.  Im- 
porters who  contracted  ahead  for  their  fall  requirements 
made  no  profits  and,  in  many  cases,  actual  losses  this  year, 
and  they  state  most  emphatically  that  they  will  not  buy 
forward  this  coming  season.  Last  April  and  May  finest 
new  laid  English,  Irish  and  Danish  eggs  were  sold  at  12/ 
to  14/  cif.  Thousands  of  cases  were  put  away  in  storage 
or  pickled  as  low  as  10/.  Buyers  predict  that  this  coming 
spring  will  see  these  prices  even  lower  still  and  the  opinion 
expressed  generally  is  that  nearby  supplies  will  be  much 
larger  this  year  as  conditions  become  more  normal. 

Might  we  note  here  in  passing  that  one  of  the  chief 
factors  against  Irish  eggs  last  year  was  the  shocking  losses 
sustained  in  handling  them  through  delays  in  marketing. 
This  trouble  will  be  very  largely  eliminated  this  season 
as  during  the  latter  part  of  last  season  the  Irish  Govern- 
ment realized  the  benefits  to  be  obtained  through  speeding 
up  the  movement  and  have  made  effective  practically  the 
same  legislation  this  Association  has  been  asking  from  our 
Government  for  about  ten  years  back,  namely,  “Loss-off” 
legislation.  The  English  importers  were  highly  pleased 
with  the  results  evidenced  in  the  improved  quality  of  the 
eggs,  even  in  the  short  time  it  had  been  in  effect. 

In  CONCLUSION  might  I emphasize,  Canadian 
Eggs  are  in  good  repute  in  England — but,  States’  eggs  are 
a close  second,  and  with  over  one  shilling  difference  will 
be  considered  better  value.  The  purchasing  power  of  the 
English  market  has  been  very  seriously  reduced — the 
available  supplies  will  be  larger  than  ever  before.  Eng- 
land is  a world  market,  and  if  a place  is  to  be  found  for 
Canadian  Eggs,  it  will  have  to  be  at  a figure  several  shill- 
ings lower  than  the  price  of  this  past  year. 


CANADIAN  PRODUCE  ASSOCIATION  HEAD 
HONORED 


W.  A.  Wilson,  of  Regina,  Sask.,  President  of  the 
Canadian  Produce  Association,  has  been  selected  by 
the  Canadian  Federal  Government  to  accompany 
Dairy  Commissioner  Rudnick  to  New  Zealand  to  study 
dairy  conditions. 
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Ralph  Hurst  & Co. 
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CORDIAL  RELATIONS 


Canadian  Produce  Association  Appreciates  Its 
American  Friends 


At  the  annual  convention  of  the  Canadian  Prod- 
uce Association  held  early  in  January,  a resolution, 
of  which  the  following  is  a copy,  was  passed : 

•‘Resolved,  that  we  record  our  appreciation  of 
the  continued  friendly  feeling  existing  between  the 
Membership  of  the  National  Poultry,  Butter  and 
Egg  Association  and  our  own,  as  evidenced  by  the 
presence  of  our  American  friends  at  our  Conven- 
tion now  assembled  and  we  heartily  reciprocate 
the  cordial  friendly  relationship  so  ably  expressed 
by  Mr.  McNeill  in  his  address  yesterday  as  repre- 
sentative of  the  American  Association.” 


A copy  of  the  foregoing  resolution  was  placed  be- 
fore the  Executive  Committee  of  the  National  Poultry, 
Butter  and  Egg  Association  at  its  meeting  in  Chicago 
on  January  22.  It  makes  grateful  acknowledgement 
and  genuinely  reciprocates  the  feelings  expressed. 

The  resolution  was  ordered  placed  with  the  rec- 
ords of  the  Association. 


WEAR  YOUR  OLD  TIRES  TO  DECATUR 


Clarence  Hatfield  Quits  the  Produce  Business 


Clarence  Hatfield,  the  popular  Secretary  of  the  Illi- 
nois Associatibn,  has  quit  the  Produce  Business  and  is 
now  engaged  in  the  wholesale  and  retail  Automobile  Tire 
and  Battery  business  at  105-107  South  Main  Street, 
Decatur,  Illinois. 

When  Mr.  Hatfield  called  at  the  Executive  Offices 
recently,  he  stated  that  the  tire  and  battery  business  was 
good  and  all  right,  but  that  for  “pep”  and  keeping  a fel- 
low on  his  toes,  nothing  in  the  world  had  the  egg  business 
beat. 

When  the  writer  suggested  that  through  the  ‘Bulletin’ 
he  would  tell  all  of  Mr.  Hatfield’s  old  friends  to  wear 
their  old  tires  to  the  Decatur  meeting,  Mr.  Hatfield  stated : 
“Tell  ’em  I’ll  treat  them  right.” 

Clarence  always  treated  his  friends  right.  That  is 
why  he  is  acting  as  Secretary  this  year — he  did  not  want 
to  throw  a heavy  burden  on  them  without  due  notice. 


NEW  MEMBERS 

Cantwell  & Gillogly,  953  Fulton  Mkt.,  Chicago,  111. 

(Butter,  Eggs  and  Poultry.) 

Erie  Railroad  Co.,  1330  Transportation  Bldg.,  Chicago, 

m. 

(W.  L.  Kendall,  General  Dairy  Agent.) 
Lieberman  Produce  Co.,  315  E.  Grand  Ave.,  Oklahoma 
City,  Okla. 

(Poultry  and  Eggs.) 

Fort  Worth  Poultry  and  Egg  Co.,  1607  Commerce  St., 
Fort  Worth,  Tex. 

(Poultry  and  Eggs.) 

Detroit  Butter  and  Egg  Co.,  4301  Dequindre,  Detroit, 
Mich. 

(Butter  and  Eggs.) 

Bentley  Produce  Co.,  153  Monterey  Ave.,  Detroit, 
Mich. 

(Butter,  Eggs;  Cheese  and  Poultry.) 

E.  T.  Durland  Co.,  904  Wrigley  Bldg.,  Chicago,  111. 
(Egg  Cases.) 
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STATE  ASSOCIATION  MEETINGS 

The  officers  of  the  various  State  Associations  have 
been  busily  engaged  in  preparing  the  programs  for  the 
Spring  meetings.  All  of  them  have  provided  enter- 
tainment of  the  highest  degree  and  are  taking  pains  to 
have  their  business  sessions  as  short  and  snappy  , as 
the  various  discussions  will  permit. 

Oklahoma 

The  Oklahoma  Poultry  and  Egg  Association  will 
hold  its  Fourth  Annual  Convention  on  the  14th  and 
15th  of  February  at  the  Lee  Huchins  Hotel  at  Okla- 
homa City. 

The  officers  have  arranged  an  interesting  program. 
Topics  of  interest  concerning  the  produce  business 
will  be  discussed. 

C.  O.  Smith  is  President. 

Ohio 

The  Annual  Spring  Convention  of  the  Ohio  Poul- 
try, Butter  and  Egg  Association  will  be  held  at  the 
Chittenden  Hotel  at  Columbus  on  February  26  and  27. 

Hotel  reservations  can  either  be  m&de  with  F.  S. 
Jacoby,  Secretary  of  the  Association,  or  direct  with 
the  hotel.  While  the  program  is  not  as  yet  completed, 
they  will,  as  in  the  past,  have  an  interesting  meeting. 

Indiana 

The  Indiana  Egg  & Poultry  Association  will  hold 
their  Ninth  Annual  Convention  at  the  Claypool  Hotel 
at  Indianapolis  on  February  27  and  28. 

Those  wishing  to  make  reservations  for  exhibits 
should  communicate  with  William  Locks,  Secretary. 
The  hotel  reservations  should  be  made  direct  with 
the  hotel. 

Illinois 

The  Tenth  Annual  Convention  of  the  Illinois 
Poultry  and  Egg  Shippers*  Association  will  be  held  at 
the  Orlando  Hotel  at  Decatur  on  March  1 and  2. 

Decatur  is  where  the  first  meeting  of  this  Asso- 
ciation was  held  and  special  features  have  been  ar- 
ranged for  to  make  this  meeting  the  most  successful 
one. 

The  Officers  and  Directors  will  do  their  utmost  to 
make  this  convention  a profitable  and  interesting  one 
to  all  those  who  attend. 

C.  R.  Hatfield  is  secretary  and  treasurer. 

Missouri 

H.  H.  Bergmann,  Secretary  of  the  Missouri  Egg 
and  Poultry  Shippers  Association  has  announced  that 
their  convention  will  be  held  at  the  Hotel  Statler,  St. 
Louis,  on  March  4,  5 and  6,  the  first  dat£,  however, 
being  a Sunday. 

The  Association  has  put  on  a novel  plan  as  the 
whole  16th  and  17th  floors  have  been  reserved  for  the 
conventionites. 

The  Grand  Ball  Room  will  be  furnished  with 
lounging  chairs  enabling  the  members  to.  sit  around 
and  talk  over  any  business  deals  they  may  have. 

Hotel  arrangements  should  be  made  direct  with 
the  Hotel  Statler  and  members  who  expect  to  attend 
should  mention  the  fact  that  they  are  going  to  attend 
the  Egg  and  Poultry  Convention. 

Iowa 

The  Iowa  Wholesale  Egg,  Butter  & Poultry  Deal- 
ers Association  will  hold  their  convention  following 
the  Missouri  meeting.  M.  A.  Hagensick,  Secretary, 
has  announced  the  New  Savery  Hotel  at  Des  Moines 
as  the  meeting  place  with  March  7 and  8 as  the  dates. 

The  program  while  not  completed  will  be  as  enter- 
taining as  in  the  past. 
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PITTSBURGH 

The  greatest  industrial  city  in  the  world. 
Iron  and  glass  the  chief  products.  Population  of 
the  community  over  1,000,000. 

The  Iron  City  Produce  Company , Inc.,  is 
one  of  the  agencies  through  which  this  vast  popu- 
lation obtain  their  food  supplies.  Shippers  of  farm 
produce  receive  through  this  firm  the  best  and 
most  prompt  returns  for  consignments  of 

FRUITS,  VEGETABLES,  POULTRY 
=^=EGGS  AND  BUTTER== 

Our  Aim — Service  Best 

Located  in  the  heart  of  the  produce  district. 
Write  or  Wire  and  get  quick  response. 

IRON  CITY  PRODUCE  CO. 

(Incorporated) 

56-58-60  21st  Street 

Cable  Addren— ICPECO  PITTSBURG,  PA. 

CAPITAL,  $100,000.00 

Chaa.  Muehlbonner,  Pres.  Chas.  Blickle,  Gen.  Mgr. 

■ ■ 


Let  Us 

Handle  Your  Storage  for 
the  Eastern  and  Southern 
Markets 

Twenty -four  hour  delivery 
to  New  York  Markets 

Storage  in  Transit  Privilege 

Our  warehouses  are  modern  in 
every  respect 

FINANCIAL 

Accommodation 

given 

CHEMUNG  COLD  STORAGE  CO.,  Inc. 

ELMIRA,  NEW  YORK 


MINNESOTA 

The  Southern  Minnesota  Egg,  Butter  & Poultry  Asso- 
ciation will  hold  their  convention  following  the  Iowa 
Meeting  at  Owatona  on  March  9. 

While  the  meeting  is  only  going  to  be  held  for  one 
day  the  officers  have  arranged  an  interesting  program 
both  from  a business  and  social  standpoint. 

F.  C.  Marpe  is  Secretary. 


JULIUS  D.  MAHR  AGAIN  ELECTED  HEAD  OF 
THE  YORK  MERCANTILE  EXCHANGE 


Elected  for  Eleventh  Consecutive  Time 


The  annual  election  of  officers  for  the  ensuing 
year  of  the  New  York  Mercantile  Exchange  was  held 
December  12th  with  the  following  officers  elected: 
President,  Julius  D.  Mahr;  vice-presidents,  first,  Wal- 
ter S.  Fitch;  second,  Alex.  Moir;  third,  C.  P.  Gearon ; 
fourth,  J.  Leo  Honigman ; treasurer,  Howard  J. 
Runyon ; members  of  the  executive  committee,  H.  C. 
Wetterau,  E.  R.  Balzer,  N.  J.  Eschenbrenner,  Harry 

I.  Snyder,  F.  E.  Walton,  S.  P.  Case,  Gus.  Ludwig, 

J.  A.  Babcock,  H.  D.  Weber;  inspectors  of  election, 
Win.  T.  Davis,  Thos.  Heslin,  G.  E.  Sammis,  gratuity 
fund  trustee,  for  three  years,  E.  A.  Fitter. 

This  is  the  fifteenth  time,  and  the  eleventh  con- 
secutive time,  that  J.  D.  Mahr  has  been  elected  presi- 
dent of  the  Exchange.  He  celebrated  his  fortieth 
anniversary  as  a member  of  the  Exchange  on  Decem- 
ber 11th.  Walter  S.  Fitch  previously  served  as  third 
vice-president,  but  is  now  first  vice-president,  taking 
the  place  of  Charles  F.  Droste,  Jr. 

The  installation  of  officers  and  the  reading  of 
reports  for  the  year  1922  by  the  various  committees, 
was  held  on  Thursday,  January  4th.  The  regular  date 
for  the  annual  meeting  is  the  first  Tuesday  in  January 
but,  as  this  falls  immediately  following  the  holiday 
this  year,  a later  date  was  selected. 


J.  C.  BORDEN  AGAIN  ELECTED  TO  PRESI- 
DENCY OF  THE  CHICAGO  MERCAN- 
TILE EXCHANGE 


At  the  annual  election  of  the  Chicago  Mercantile 
Exchange,  held  on  Wednesday,  January  3,  the  follow- 
ing officers  were  elected: 

J.  C.  Borden,  president;  C.  E.  Cromer,  first  vice- 
president;  J.  B.  Mitchell,  second  vice-president;  T. 
F.  Gallagher,  Jr.,  secretary;  Edward  Rueb,  treasurer. 
Directors  for  a two  year  term:  W.  H.  Whitcomb,  E. 
M.  Falker  and  M.  E.  Fox ; Sergeant-at-arms,  M.  E. 
Nevins.  On  behalf  of  the  board  of  directors  Charles 
E.  McNeill  offered  a resolution,  which  was  unanim- 
ously adopted,  authorizing  that  the  president  receive 
an  annual  salary  of  $3,000,  commencing  on  January  1, 
1923.  r 

The  installation  of  officers  was  to  take  place  on 
Monday,  January  the  8th,  but,  as  some  of  the  members 
would  be  at  the  Canadian  convention,  the  installation 
took  place  on  the  15th. 

The  newly  elected  officers  were  installed  by  T.  F. 
Gallagher,  Sr. 

The  nominating  committee  that  was  elected  for 
the  coming  year  is  Daniel  J.  Coyne,  Jr.,  C.  J.  Eldredge, 
M.  H.  Eichengreen,  Harry  H.  Field  and  E.  George 
Erickson. 
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EXECUTIVE  COMMITTEE  MEETING 


A meeting  of  the  Executive  Committee  of  the 
National  Poultry,  Butter  and  Egg  Association  was  held 
in  Chicago  on  January  22.  Those  present  were  Henry 
Pfeiffer,  Frank  G.  Heilman,  Frank  A.  Kelly,  Charles 
E.  McNeill,  J.  M.  Klein,  R.  R.  Baer,  Gus  Ludwig  and 
George  H.  Broeder. 

Absentees  were  Charles  S.  Borden,  L.  B.  Kilbourne, 
M.  A.  Hagensick  and  O.  I.  Clevenger. 

The  committee  first  considered  the  co-operative  mar- 
keting movement  of  farmers  and  the  declared  intention 
of  the  American  Farm  Bureau  Federation  to  organize 
marketing  Associations  for  the  distribution  of  dairy 
products  and  poultry  and  eggs.  It  was  pointed  out  that 
this  movement  is  nation-wide  and  has  the  support  of 
National  and  State  governmental  agencies,  ahd  that  to 
properly  meet  it,  the  present  distribution  agencies  should 
study  seriously  the  questions  of  grading,  assembling  and 
quality  buying;  that  serious  studies  along  these  lines 
coupled  with  practical  co-operation  with  producers  would 
tend  to  eliminate  many  wastes  which  cause  the  “spread” 
concerning  which  producers  complain.  Members  of  the 
Association  are  urged  to  give  serious  thought  to  the 
co-operative  movement. 

The  recommendation  of  the  Joint  Commission  of 
Agricultural  Inquiry  to  the  effect  that  there  should  be 
created  a National  Transportation  Institute  under  private 
auspices  was  next  discussed.  By  resolution  the  Com- 
mittee gave  the  moral  support  of  the  Association  for  the 
creation  of  such  an  institute,  and  the  Executive  Secre- 
tary was  instructed  to  accept  appointment  as  a member 
of  the  Organization  Committee  having  the  matter  in 
charge,  to  give  force  and  effect  to  the  resolution.  An 
outline  of  the  plans  for  the  creation  of  the  institute  will 
be  published  in  an  early  issue  of  the  National  Poultry, 
Butter  and  Egg  Bulletin. 

The  attention  of  the  Executive  Committee  was  called 
to  inferior  flats  and  fillers  now  on  the  market.  The 
Executive  Secretary  was  instructed  to  keep  close  watch 
of  the  situation  and  to  co-operate  with  reputable  manu- 
facturers in  an  effort  to  drive  inferior  supplies  from  the 
market.  The  circular  issued  by  the  Executive  Offices 
on  January  18  was  approved. 

The  Executive  Secretary  was  instructed  to  draw  the 
attention  of  the  membership  to  the  new  forms  of  bill 
of  lading  which  carriers  in  Official,  Southern  and  West- 
ern Classification  territories  are  demanding.  Rumors 
reached  the  Executive  Committee  that  when  the  new 
forms  of  bill  of  lading  became  effective  on  January  1, 
printers  found  themselves  with  a large  supply  of  the  old 
forms  on  hand,  and  it  was  intimated  that  these  printers 
would  seek  to  dispose  of  them  by  means  of  “cut  prices.” 
The  Executive  Secretary  was  instructed  to  give  notice  of 
this  in  the  ‘Bulletin’  for  the  month  of  February. 

Section  7 of  the  new  form  of  bill  of  lading  indicates 
the  liability  of  either  the  owner  or  the  consignee  for 
freight  charges,  under  certain  conditions.  The  Execu- 
tive Secretary  was  instructed  to  pay  particular  attention 
to  any  complaints  made  to  the  Association  concerning 
the  operation  of  this  clause  and  to  report  back  to  the 
Executive  Committee  for  further  instructions  when  the 
nature  of  the  complaints,  if  any,  is  made  known. 

The  Committee  instructed  the  Executive  Secretary 
to  attend  the  spring  meetings  in  Ohio,  Indiana,  Illinois, 
Missouri,  Iowa  and  Minnesota  and  to  stand  in  readiness 
to  do  anything  he  may  be  called  upon  to  do  at  those 
meetings. 
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Our  Produce  Sense  Will 
Produce  Dollars  for  You 

So 

Consign  or  sell  your 

BUTTER  - EGGS  - POULTRY 

To 

S.  S.  BORDEN  CO. 

218-220  West  South  Water  St. 

CHICAGO 

Nice  & Schrieber  Co. 

Established  1846 
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A.&O.W.Mead&Co. 

BOSTON  - - - MASS. 

Jewell  Brothers 

INC. 

COMMISSION  MERCHANTS 

Dressed  Poultry,  Eggs,  etc. 

25-31  Loew  Ave.  26-28  Bloomfield  St. 

West  Washington  Market 

NEW  YORK 

FRANK  SWEENEY 

Wholesale  Butter  and  Eggs 

BUYERS— SELLERS— BROKERS 
“Quality  and  Value  Experts’* 

192  N.  CLARK  ST.  - - - CHICAGO 

ZIMMER  & DUNKAK,  Inc. 

173-175  Duane  Street,  New  York  City 

Want  Fresh  and  Refrigerator 

EGGS 

FRED  HEGER 

LIVE  POULTRY  and  EGGS 
ST.  LOUIS,  MO. 

Established  1883 

Butter,  Eggs  and  Dressed  Poultry 

For  the  quickest  and  most  efficient  service  and  for  best  net  results — TRY  US 

CRAWFORD  8b  LEHMAN 

Liberal  advances  31  South  Water  Street,  Philadelphia 

Write  or  wire  us.%  You  will  like  our  way  of 
doing  business. 

FRANK  J.  GAFFNEY,  Manager,  Egg  Dept.' 

COOPER  & SISSON 

Receivers  and  Wholesale  Dealers 

BUTTER,  CHEESE  & EGGS 

73  to  81  Dyer  Street,  Providence,  R.  I. 

H.  T.  Pond  Co. 

::  ::  EGGS  AND  ::  :: 

DRESSED  POULTRY 

Established  1862 

GOLDEN  & COMPANY 

Butter,  Eggs,  Poultry,  Fruits 

WASHINGTON,  D.  C. 

361  Washington  St. 

New  York  - - - - N.  Y. 
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There  very  recently  came  to  the  attention  of  the 
Executive  Offices,  the  experience  of  a large  poultry 
packer  to  the  effect  that  the  poultry  in  his  territory  had 
suffered  from  some  sort  of  an  ailment,  on  account  of 
which  the  poultry  did  not  dress  out  as  it  should  have 
dressed  out.  This  packer  stated  that  ordinarily,  poultry 
that  goes  through  a dressing  plant  will  turn  out  about 
from  50  to  65  per  cent  of  No.  1 poultry ; that  during  the 
season  just  closed,  the  best  he  could  do  was  to  turn  out 
only  from  17  to  25  per  cent  No.  1 stock;  that  when  the 
live  poultry  reached  his  plant  it  had  “black  combs”  and 
they  had  the  appearance  of  having  been  frozen,  although 
there  had  been  no  freezing  weather ; that  when  placed  in 
batteries,  the  poultry  did  not  take  to  the  feed,  and  that  he 
was  unable  to  determine  why.  The  Executive  Secretary 
was  instructed  to  commence  an  investigation  on  this  sub- 
ject and  to  make  the  result  of  it  known  when  completed. 
(The  investigation  has  already  been  commenced.) 

Mr.  Joseph  Mendes  of  the  Cottage  Creamery  Com- 
pany, Cleveland,  Ohio,  was  appointed  official  egg  inspec- 
tor vice  M.  L.  Arnold,  resigned  because  of  lack  of  time. 

The  Executive  Committee  announces  that  William 
M.  O’Keefe,  on  the  advice  of  his  physician,  left  for 
Arizona  on  January  21.  His  physician  expresses  the 
opinion  that  Mr.  O’Keefe  will  be  so  sufficiently  recovered 
in  the  course  of  sixty  days  as  to  enable  him  to  return  to 
light  work.  Mr.  O’Keefe’s  address  is  William  M. 
O’Keefe,  10  Fairchild  Court,  Tucson,  Ariz.,  in  care  of 
George  York. 

The  question  of  membership  was  discussed  by  Chair- 
man Ludwig  of  the  Membership  Committee.  He  drew 
attention  to  the  fact  that  the  growth  and  strength  of  all 
voluntary  organizations  must  come  from  the  membership 
at  large,  and  he  urges  that  members  take  renewed  inter- 
est and  have  their  business  friends  and  connections  join, 
as  it  is  only  by  this  means  that  effective  work  can  be 
accomplished. 

. The  Educational  Campaign  of  the  Association  as 
recommended  at  the  last  annual  convention  was  referred 
to,  and  discussed  at  great  length.  The  proposition  put  up 
at  the  convention  was  that  the  Executive  .Committee 
should  take  steps  to  educate  school  children  $s  to  the 
advantages  and  necessities  of  the  cold  storage  enterprises. 
As  a result  of  the  co-operation  obtained  j through  other 
agencies,  many  school  children  and  students  at  Agricul- 
tural Universities  seem  to  be  very  much  interested  in  the 
question  and  essavs  on  the  subject  have  been  written  by 
many  of  them.  These  essays  will  be  examined  and  prizes 
awarded. 

The  Executive  Offices  were  instructed  to  continue 
the  plans  and  to  take  advantage  of  every  opportunity 
offered.  The  Executive  Secretary  was  instructed  to  pub- 
lish in  the  ‘Bulletin,’  from  time  to  time,  such  material 
as  would  be  of  benefit  to  the  various  localities  which  care 
to  undertake  this  class  of  education. 

Mr.  Broeder  of  St.  Louis  stated  that  he  has  already 
interested  a teachers’  training  school  in  St.  Louis  on  the 
subject  and  hopes  to  be  able  to  get  proper  material  before 
that  .school  in  the  near  future. 

The  Executive  Committee  urges  members  to  make 
the  greatest  use  possible  of  the  Executive  Offices  and  fur- 
ther urges  them  to  read  every  issue  of  the  National 
Poultry,  Butter  and  Egg  Bulletin,  and  to  contribute  to  its 

pages.  

PATRICK  COYNE  DEAD 

Patrick  Coyne,  brother  of  Daniel  and  Richard 
Coyne,  died  Friday,  January  12th. 

He  was  not  a member  of  the  firm  of  Coyne  Broth- 
ers, but  had  been  in  their  employ  for  a number  of 
years  past, 
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DAVIS  ROD  COOPS 


STRONG— DURABLE — ECONOMICAL 

EXTRA  LARGE  HICKORY  RODS 
IRON  RODS  IN  CORNERS 
LIGHT  WEIGHT— 18  LBS. 

PROMPT  SHIPMENTS 

Write  for  Price » 

THE  DAVIS  LUMBER  COMPANY 

MARTINSVILLE,  INDIANA 


Willis  S.  Herrick 
Bsnj.  Auerbach 


Specialize  in 
INSURAN  E 

on 

Merchandise 


Sedgwick  S.  Vastine 


Willard  C.  Coe 
Chas.  E.  Mann 


Members 
National 
Poultry 
Butter  & Egg 
Associ  lion 


Cold  Storage 

WORKMAN'S  COMPENSATION  INSURANCE 
LIABILITY  AND  AUTOMOBILE  INSURANCE 


Ship  your  next  car  of 

Live  Poultry 


KASSEL  POULTRY  CO. 

W.  Washington  Market 
NEW  YORK 


You  will  receive  the  best  Service,  best 
results  and  always  a square  deal. 


HANCE  BROTHERS  COMPANY 


DONT 


.OVERLOOK 


EFFICIENT  SERVICE,  CONSERVATIVE  ADVICE,  AND 
FULL  MARKFT  VALUE,  CONSIGN  YOUR  POULTRY 
TO 


Hance  Brothers  Co 

Commission  Merchants  i 
32  Bloom  fie  id  St  New  York  I 


WEST  WASHINGTON  MARKET 


WATSON  & KELLY 

320  W.  South  Water  St. 

Poultry,  Veal  and  Game 
CHICAGO 


F.  M.  HEGGIE 

WHOLESALE 

BUTTER-EGGS-POULTRY 
208  NORTH  WELLS  ST..  CHICAGO 


B.  W.  OTIS  & CO. 

DRESSED  POULTRY 


West  Washington  Market 


New  York 


Reference  i Chatham  & Phenix  NatT  Bank,  14th  Street  Branch 
or  any  Commercial  Agency 


EGGS 


CUTLER 

NEW  YORK 

331  Greenwich  Street 

J.  M.  Klein  dressed 

329  Washington  Street  POULTRY 

NEW  YORK 

REFERENCES:  All  Commerical  Agencies:  National  Poultry. 
Butter  and  Egg  Association 


TO  OBTAIN  RESULTS— ADVERTISE  IN 

THE  NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


A Direct  Advertising  Medium 


Write  for  our  Advertising  Rate  Sheet 
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WHO  KNOWS? 


Carriers  are  complaining  of  the  large  and  steady 
increase  in  claims  arising  out  of  the  transportation  of 
mixed  cars  of  poultry  and  eggs.  It  is  suggested  that  the 
major  proportion  of  claims  primarily  arises  from  too 
close  stowing  of  the  eggs,  which  has  the  result  of  inter- 
fering with  the  proper  circulation  of  cold  air  and  thereby 
failing  to  secure  the  degree  of  refrigeration  necessary  to 
protect  the  dressed  poultry. 

The  Chairman  of  the  National  Perishable  Freight 
Committee  now  asks  the  ‘National'  for  suggestions  as 
to  the  best  ways  and  meams  to  eliminate  entirely  the  claim 
hazard  to  shipments  of  mixed  cars  of  poultry  and  eggs 
moving  under  refrigeration  service. 

/ Please  advise  the  Executive  Offices  at  once  as  to  the 
best  method  of  preparing  and  loading.  In  your  reply 
include  your  observations  on  pre-cooling,  whether  packed 
in  boxes  or  barrels,  how  many  mixed  cars  you  ship  in  a 
season,  whether  your  claims,  if  any,  are  to  the  poultry  or 
to  the  eggs  or  both,  what  months  of  the  year  you  ship  such 
cars  and  the  average  proportion  of  each  commodity  to 
each  carload,  etc. 


January  Questions  and  Answers 
Question 

What  is  the  percentage  of  loss  in  weight  in  converting 
fresh  poultry  to  frozen?  (A  package  that  will  weigh 
50  lbs.  net  when  fresh — what  will  the  same  package 
# weigh  net  when  frozen?) 

Answer 

Fresh  poultry  that  is  cooled  the  ordinary  period  of 
24  hours  to  an  internal  temperature  of  between  30  and  32 
degrees  in  a room  of  ordinary  cooler  humidity,  will 
“freeze  out”  from  to  2 per  cent.  By  accurate  scale 
tests,  a “fresh”  box  of  50  lbs.  net  will  weigh  from  49  to 
49j/£  lbs.  net  when  frozen. 

Question 

When  it  is  necessary  on  the  part  of  a shipper  to  pro- 
vide, at  his  own  expense,  floor  racks  for  the  cars  of  poul- 
try, butter  and  eggs,  has  he  any  redress  on  the  carrier  for 
the  cost  of  material  and  labor?  If  he  has,  what  is  the 
allowance  per  car  and  under  what  tariff  provision? 

Answer 

Except  on  traffic  moving  under  stated  refrigeration 
charges  as  shown  in  sections  two  or  three  of  Perishable 
Protective  Tariff  No.  1 or  on  private  owned  equipment, 
when  a shipper  orders  (in  writing)  a car  for  loading,  of 
a nature  requiring  false  floors  and  the  carriers  furnish  a 
car  not  so  equipped,  the  shipper  will  be  permitted  to 
install  in  such  a car,  a permanent  false  floor,  provided 
such  floor  is  constructed  and  installed  in  accordance  with 
standard  specifications  of  the  carriers.  To  ascertain  what 
these  specifications  are,  shippers  must  appeal  to  the  local 
railroad  agent,  as  the  carriers  have  not  adopted  anything 
uniform,  because  of  the  lack  of  uniformity  in  the  cars. 

When  permanent  false  floors  are  installed  by  shipper 
in  accordance  with  the  foregoing  provision,  the  carriers 
will  reimburse  him  for  the  actual  cost  of  constructing  and 
installing  such  false  floor,  but  in  no  event  shall  such  allow- 
ance exceed  fifty  cents  per  lineal  foot  of  such  permanent 
false  floor. 

Tariff  authority:  Supplement  No.  28  (Rule  50-G) 
to  Agent  Fairbanks  Perishable  Protective  Tariff  No.  1. 

Several  months  ago,  the  National  Poultry,  Butter  and 
Egg  Association  convinced  the  western  carriers  of  the 
injustice  of  requiring  the  shippers  to  pay  freight  charges 
for  the  return  of  the  shippers'  racks. 


Industrial 

Cold  Storage  and  Warehouse  Co. 

Philadephia,  Pa. 

Located  on  Philadelphia  & Reading  Termi- 
nal, connecting  with  all  Refrigerator  Lines. 
Bill  all  shipments  our  care,  “Philadelphia 
& Reading  Ry.  Delivery.”  No  switching 
Charges.  Unequaled  facilities  for  the  hand- 
ling of  and  caring  for  Poultry,  Butter,  and 
Eggs.  Liberal  advances.  Rates  consistent 
with  the  efficiency  of  “The  House  of  Service.” 


THE  PACK  OF  QUALITY 


NAOMI  PRODUCE  CO. 

309-311  W.  So.  Water  St.  CHICAGO 

Dressers — Packers — Distributors 


A.  S.  Kuhn  Co. 

Buy— Sell 

EGGS 


WILL  PAY 
LIBERAL 
DRAFTS 

208  North  Wells  Street 

CHICAGO 


FULL 

PRICES 

QUICK 

RETURNS 


ILL. 


One  of  Chicago’s  largest  dealers  of 

FANCY  BUTTER 

We  carry  a block  of  fancy  whole  milk 
storage  butter  at  all  times. 

Print  Butter  Our  Specialty 

Wire  us  first 

WASKOW  BUTTER  CO. 


348  W.  So.  Water  St. 


CHICAGO 
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The  carriers  published  in  Supplement  No.  33  to 
Agent  Boyd’s  Circular  1-P,  effective  October  1,  1922,  a 
rule  which -provided  for  the  return  of  the  racks,  free  from 
transportation  charges,  when  such  racks  were  used  in  the 
transportation  of  cheese,  butter,  butterine,  oleomargarine, 
eggs,  dressed  poultry,  fresh  fish,  fresh  mpat  and  packing 
house  products. 

Eastern  Carriers  Will  Furnish  Racks 

Furnishing  of  egg  racks  and  movable  slats  with  car- 
. load  and  less  than  carload  shipments  of  butter,  eggs, 
cheese  and  dressed  poultry  in  refrigerator  cars  when  mov- 
ing under  Official  Classification  between  points  in  the  Cen- 
tral Freight  Association  Territory,  Illinois  Freight  Asso- 
ciation Territory,  New  England  Freight  Association  Ter- 
ritory, Trunk  Line  Freight  Association  Territory,  and  to 
points  in  Canadian  Freight  Association  Territory. 

% Egg  racks,  viz.:  Movable  slats  to  be  placed  on  the 
floor  of  refrigerator  cars  will  be  furnished  by  the  carriers 
(see  list  of  carriers  shown  in  item  50  to  Fairbanks  Perish- 
able Protective  Tariff  No.  1),  without  charge  when  re- 
quired to  properly  stow,  brace  and  protect  the  loading  of 
butter,  eggs,  cheese  and  dressed  poultry  in  refrigerator 
cars.  No  allowance,  however,  will  be  made  to  shipper  or 
owner  of  egg  racks  or  substitutes  which  they  may  provide. 

Tariff  Authority:  Supplement  28  (Rule  50-G)  to 
Agent  Fairbanks  Perishable  Protective  Tariff  No.  1. 


Holland  Butter  Co. 

121-123  W.  Austin  Ave.  CHICAGO , ILL. 

RECEIVERS— DISTRIBUTORS 


Butter — Eggs — Cheese 

CorraRpondanca  Rmfmrmncmat  National Produce Bank , Chicago 
Solicited  Dun* 9 and  Bradatreet*  9 


FUTURE  TRADING— BUTTER  and  EGGS 
Bowman  & Company,  Inc. 

136  W.  Lake  St.  CHICAGO 

Solicit  YOUR  order 9 
Careful,  Accurate,  Efficient  Service 


RUDOLPH  I.  WEGNER 


AT  YOUR  SERVICE 

Car  Lot  Egg  Inspector 


Reference:  Any  Cold  Storage 
in  Chicago 


208  N.  Wells  St.,  Chicago 


Telephone  Lonftacre  3691 


Established  1890 


NEW  YORK  EGG  CASE  CO. 

CAR  LOTS  A SPECIALTY 

Wholesale  Dealers  and  Shippers  of  Second-Hand  Egg  Cases 
519  West  42nd  St.,  NEW  YORK 


Question 

•What  part  of  a plant’s  dressing  room  shrink  is 
feathers  that  can  be  sold?  For  instance,  if  a plant  should 
dress  out  10,000  pounds  of  chickens  and  fowls  daily,  what 
should  their  daily  yield  of  body  feathers,  excluding  the 
quilly  and  unsalable  matter? 

Answer 

Excluding  chicken  quills  and  other  unsalable  matter, 
salable  feathers  should  constitute  from  3.3  to  3.7  per  cent 
of  the  actual  live  weight  dressed.  This  percentage  varies 
somewhat  between  the  summer  and  winter  months.  The 
above  figures  are  based  on  the  actual  weight  of  feathers 
following  machine  drying. 


LACTIC  ACID  FOR  FEED 

In  the  ‘Bulletin’  for  January  “Inquirer”  pro- 
pounded the  following  question: 

Inquirer  wants  information  regarding  the  correct 
feeding  and  mixing  direction  of  light  refined  lactic 
acid' when  using  in  connection  with  a milk  feeding 
ration. 

Inquirer  is  using  a certain  amount  of  44%  light 
refined  lactic  acid,  but  since  he  is  not  a chemist  he  is 
not  altogether  sure  he  is  using  it  in  the  exact  propor- 
tions necessary  for  good  results. 

The  executive  offices  passed  the  inquiry  to  the 
Bureau  of  Chemistry  of  the  United  States  Department 
of  Agriculture,  but  that  department  could  give  no  in- 
formation. The  Bureau  of  Chemistry  passed  the  in- 
quiry to  the  Bureau  of  Animal  Industry,  but  that  de- 
partment could  give  no  information. 

Who  will  enable  the  executive  office  to  reply  to 
the  inquirer?  Please  send  replies  to  208  North  Wells 
Street,  Chicago,  111. 

Replies 

The  department  here  is  a strong  believer  in  the 
use  of  milk  for  poultry.  We  are  now  feeding  semi- 
solid to  all  hens  at  the  rate  of  two  pounds  daily  for 
each  100  birds.  We  mean  to  give  our  growing  chicks 
all  the  sour  milk  they  will  consume.  On  the  other 
hand,  our  experiments  seem  to  show  that  gains  are 
equally  good  irrespective  of  the  amount  of  acidity  in 
the  milk.  We  have  not  used  the  refined  lactic  acid,  but 
base  our  reply  on  observations  alluded  to  above.  To 
state  the  case  plainly,  it  is  our  conviction  that  a little 
lactic  acid,  more  or  less,  has  no  noticeable  effect  on  the 
growth  and  health  of  chicks.  Please  command  me  if 
you  think  the  department  here  can  be  of  further  serv- 
ice.— W.  M.  Kirkpatrick,  Connecticut  Agricultural  Col- 
lege, Storrs,  Conn. 

In  reply  to  your  inquiry  about  the  feeding  of  lac- 
tic acid  to  chickens,  I will  say  that  it  is  not  at  all  cer- 
tain that  lactic  acid  is  of  any  particular  value  in  chick 
feeding. 

As  far  as  we  know,  from  limited  amount  of  experi- 
mental data  on  this  subject,  the  chicks  will  do  better 
on  either  sweet  or  fresh  buttermilk  than  on  lactic  acid 
or  sour  buttermilk.  The  principal  value  of  feeding 
buttermilk  to  chickens  is  for  its  proteins,  minerals  and 
vitamins,  and  not  for  the  lactic  acid.  The  lactic  add, 
however,  probably  will  do  no  harm,  but  it  is  probably 
of  no  particular  use. — A.  R.  Lamb,  Chief  in  Nutrition, 
Iowa  State  College,  Agricultural  Experiment  Station, 
Ames,  Iowa. 


In  the  absence  of  more  definite  information  re- 
garding the  composition  of  the  “milk  feed,”  I would 
advise  using  .2  to  .4%  of  absolute  lactic  acid.  This 
would  be  in  addition  to  the  acids  naturally  present 
in  the  feed. 


Digitized  by 


Google 


February,  1923 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


49 


If  the  milk  feed  is  to  be  the  main  ration,  .2%  of 
lactic  acid  would  be  enough,  but  if  the  milk  feed  is 
used  only  as  a supplement  to  other  feeds  furnishing 
one-third  or  one-half  of  the  entire  feed,  .4%  lactic 
acid  would  not  be  too  much.  If  the  44%  lactic  acid 
is  used,  it  will  require  Al/2  poupds  per  each  1,000  pounds 
of  the  milk  feed  to  make  it  contain  .2%  of  absolute 
lactic  acid.  And  to  make  the  milk  feed  contain  .4% 
of  absolute  lactic  acid  it  would  require  9 pounds  of 
44%  lactic  acid.  This  acid  should  be  thoroughly 
mixed  with  the  milk  feed. 

It  would  be  rather  difficult  to  give  the  amount  of 
lactic  acid  to  use  to  give  the  best  results,  unless  experi- 
ments were  conducted  on  a large  scale  and  covering 
a period  of  several  years. 

I hope  my  suggestions  may  be  of  some  use  to  your 
inquiring  friends. — George  Spitzer,  Dairy  Chemist, 
Purdue  University,  Agricultural  Experiment  Station, 
LaFayette,  Ind. 


Regarding  the  feeding  of  lactic  acid,  would  rec- 
ommend the  use  of  from  \/2  to  2%  in  the  amount  of 
water  used  in  mixing  the  feed.  On  a dry  feed  basis 
use  about  \l/2  to  1J4%. 

Trusting  that  the  above  may  serve  your  purpose, 
and  assuring  you  of  a willingness  to  assist  in  any 
feeding  problems  that  may  come  up. — L.  E.  Harker, 
Ralston  Purina  Company,  St.  Louis,  Mo. 


WOULD  TAX  COMMISSION  MERCHANTS 


Hon.  Harold  Knutson,  of  Minnesota,  would  tax,  as 
“commission  merchants,”  all  persons  engaged  in  the  busi- 
ness of  receiving  for  sale,  on  commission,  through  inter- 
state commerce,  any  fruit,  vegetables  or  other  farm  prod- 
ucts, except  grain.  In  addition  he  would  have  all  such 
operate  under  licenses  and  be  subject  to  regulations  made 
by  the  Secretary  of  Agriculture.  For  violating  the  regu- 
lations of  the  Secretary,  the  licenses  could  be  forfeited,  in 
which  event  the  commission  merchant  could  not  remain 
in  business  except  by  incurring  penalties  of  fine  and 
imprisonment.  The  Bill  would  also  penalize  the  com- 
mission merchant  who  buys  in  his  own  name. 

The  Bill  was  introduced  in  the  House  by  Mr.  Knutson 
on  January  11  and  referred  to  the  Committee  on  Agricul- 
ture. A copy  follows : 

H.  R.  13771 

“This  Act  may  be  cited  as  the  Commission  Merchants 
Act,  1923. 

“Sec.  2.  (a)  When  used  in  this' Act — 

“(1)  The  term  ‘person’  includes  individuals,  partner- 
ships, corporations,  and  associations. 

“(2)  The  term  ‘Secretary’  means  Secretary  of  Agri- 
culture- 

“(3)  The  term  ‘commission  merchant’  means  any 
person  engaged  in  the  business  of  receiving  for  sale  on 
commission  through  interstate  commerce  any  fruit,  vege- 
tables, or  other  farm  products  except  grain. 

“Section  1.  (a)  Every  commission  merchant  shall 

pay  an  annual  tax  of  $25  as  a license  fee  and  shall  be  sub- 
ject to  such  regulations  as  shall  be  made  bv  the  Secretary 
for  the  purpose  of  carrying  out  the  provisions  of  this  Act. 

“(b)  It  shall  be  unlawful  for  any  commission  mer- 
chant to  use  and  unfair,  unjust,  discriminatory,  or  decep- 
tive practice  or  advice  in  connection  with  receiving,  mar- 
keting, holding,  delivery,  condition,  weighing,  or  handling 
of  any  consignment  of  any  of  the  commodities  described 
in  Title  I,  or  in  making  reports  with  reference  thereto  to 
the  consignor. 


“(c)  Whenever  complaint  is  made  to  the  Secretary 
by  any  commission  merchant  or  whenever  the  Secretary 
has  reason  to  believe  that  any  commission  merchant  is  vio- 
lating the  provisions  of  subdivision  (b),  the  Secretary 
may  order  such  commission  merchant  to  appear  at  such 
place  and  before  such  an  officer  of  the  Department  of 
Agriculture  as  the  Secretary  may  designate  within  ten 
days  and  show  cause  why  the  license  of  such  commission 
merchant  should  not  be  forfeited.  At  the  time  and  place 
designated  a hearing  shall  be  granted  to  such  commission 
merchant,  his  agent,  or  attorney,  and  if  good  causp  is 
shown,  the  proceedings  against  such  commission  merchant 
shall  be  dismissed,  but  if  the  Secretary  shall  find  that  the 
provisions  of  this  Act  have  been  violated  he  may  order 
the  license  of  such  commission  merchant  to  be  forfeited, 
which  order  shall  take  effect  within  ten  days  after  notice 
thereof  has  been  served  upon  such  commission  merchant 
unless,  before  the  expiration  of  said  time,  an  appeal  shall 
be  taken  to  the  United  States  district  court  of  the  district 
in  which  such  commission  merchant  carries  on  such  busi- 
ness, which  court  is  hereby  authorized  to  hear  and  deter- 
mine the  appeal  under  such  rules  as  it  shall  prescribe,  and 
enter  an  order  and  judgment  either  confirming  or  setting 
aside  the  order  of  the  Secretary  according  to  the  evidence 
in  the  case. 

“(d)  Any  commission  merchant  who  shall,  without 
license  or  after  final  forfeiture  of  his  license,  engage  in 
the  business  described  in  subdivision  (a)  hereof  shall  be 
deemed  guilty  of  a misdemeanor  and  shall  be  fined  not  to 
exceed  $1,000  or  imprisoned  not  to  exceed  sixty  days,  or 
both. 

“(e)  The  Secretary  may  make  regulations  found  by 
him  to  be  necessary  for  the  enforcement  of  this  Act  and 
to  obtain  information  with  reference  to  the  manner  in 
which  such  business  is  being  carried  on. 

“(f)  Any  commission  merchant  violating  any  of  the 
regulations  provided  for  in  the  preceding  subdivision  shall 
forfeit  to  the  United  States  the  sum  of  $100  for  each 
offense.  Such  forfeiture  shall  be  recoverable  in  a civil  suit 
in  the  name  of  the  United  States. 

“Sec.  2.  Any  commission  merchant  who  shall,  in  his 
own  name,  buy  and  receive  through  interstate  commerce 
any  of  the  commodities  described  in  this  Act  with  intent 
to  resell  the  same  shall  be  subject  to  all  of  the  provisions 
of  section  1 of  this  title  in  the  same  manner  and  to  the 
same  extent  as  if  such  commodities  had  been  consigned 
to  such  commission  merchant  for  sale  on  commission,  and 
upon  violation  of  any  of  said  provisions  or  regulations 
shall  be  subject  to  the  same  penalties.” 


GUARANTY  EGG  CORPORATION  OPENS 
CHICAGO  OFFICE 


C.  C.  Shafer,  President  of  the  Guaranty  Egg  Corpo- 
ration of  Newark,  N.  J.,  was  a recent  caller  at  the  Exec- 
utive Offices  of  the  ‘National.’  It  is  Mr.  Shafer’s  inten- 
tion to  open  up  officers  in  Chicago  which  will  be  in  charge 
of  W.  R.  Hill. 

He  reports  a prosperous  condition  of  his  company 
and  states  that  his  process  for  sterilizing  eggs  is  meeting 
with  world-wide  attention;  that  Canady,  Portugal,  Ar- 
gentine and  Uraguay  are  great  users  and  that  it  is  being 
used  in  England  and  Australia  under  the  direct  super- 
vision of  the  Government.  He  is  now  negotiating  with 
interests  in  Japan  and  China. 

It  will  be  remembered  that  at  the  last  annual  con- 
vention, Mr.  Shafer  made  the  motion  to  create  a fund  to 
be  used  for  the  purpose  of  bringing  “Bill”  O’Keefe  back  to 
life  and  health. 
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Comparative  Strength  of  Egg  Cases 

A Subject  for  Scientific  Investigation 

Report  of  Investigations  by  Freight  Container  Bureau  of  Bureau  of  Explosives 
in  cooperation  with  Egg  Case  and  Egg  Case  Filler  Manufacturers’  Association 


By  C.  M.  BONNELL,  JR. 
Engineer,  Test  and  Specification  Department 
Bureau  of  Explosives 


About  the  middle  of  last  year  the  Executive  Com- 
mittee of  the  American  Railway  Association  requested 
Colonel  Dunn,  Chief  Inspector,  Bureau  of  Explosives, 
to  investigate  shipping  containers  for  nondangerous 
commodities,  to  make  recommendations  for  containers 
which  would  be  correct  from  an  engineering  stand- 
point and  which  would  be  the  most  efficient,  econom- 
ical and  desirable  to  use  for  any  given  commodity.  In 
accordance  with  this  request,  a Freight  Container 
Bureau  was  organized  and  for  the  past  year  has  been 
conducting  investigations  on  containers  for  a few  com- 
modities. A report  in  the  April  issue  of  the  National 
Poultry,  Butter  and  Egg  Bulletin  outlined  the  pro- 
posed method  of  investigating  egg  cases  and  the  fol- 
lowing is  a report  of  tests  made  to  determine  the 
merits  of  cases  constructed  of  various  kinds  of  woods. 

Object  of  Investigation 

The  object  of  this  investigation  primarily  was  to 
determine  the  relative  merits  of  cottonwood  and 
spruce  cases,  but  as  the  tests  progressed  it  was  con- 
sidered advisable  to  include  tests  on  tupelo  and  red 
gum  cases.  This  data  is  purely  for  the  information  of 
the  Freight  Container  Bureau,  to  be  used  in  the  for- 
mulation of  recommendations  for  suitable  standard 
specifications  of  egg  cases.  It  has  been  noted  that 
there  are  only  a few  species  of  woods  which  are  ordi- 
narily used  in  the  manufacture  of  egg  cases,  namely, 
cottonwood,  tupelo  and  red  gum.  In  the  past  few 
years,  on  account  of  concentrated  poultry  raising  in 
the  western  states,  there  has  been  a demand  for  egg 
cases  manufactured  of  woods  grown  on  the  Pacific 
Coast.  These  cases  are  now  manufactured  of  spruce 
lumber  and  are  used  extensively  by  western  shippers 
of  eggs. 

The  Consolidated  Freight  Classification  provides 
that  for  woods  other  than  hardwoods,  the  thickness 
of  ends,  center  and  cleats  must  be  not  less  than  J/2". 
For  hardwoods,  of  which  the  three  heretofore  men- 
tioned are  included,  the  thickness  of  ends,  centers  and 
cleats  must  be  not  less  than  -aV'.  It  is  the  desire  of 
some  shippers  and  manufacturers  to  have  spruce  in- 
cluded on  a parity* with  the  other  hardwoods,  and  this 
is  one  of  the  reasons  why  the  following  tests  were 
conducted. 


Methods  and  Details  of  Testing 

As  this  was  a test  for  comparing  the  strength  of 
various  kinds  of  woods  when  made  up  into  cases,  it 
was  considered  unnecessary  and  extravagant  to  load 
cases  with  actual  contents.  All  of  the  cases  tested  had 
top  and  bottom  nailed  with  21  nails,  sides  with  18 
nails  and  cleats  with  6 nails  each.  The  nailing  of  top 
at  center  and  increased  number  of  nails  through  top 


into  ends  was  for  the  purpose  of  balancing  the 
strength  of  . container  in  other  parts  and  to  eliminate 
a possible  failure  at  the  weak  part,  which  would  have 
been  at  top  had  the  cover  been  nailed  with  only  8 nails, 
as  is  now  the  common  practice.  This  fact  will  have 
no  bearing  on  the  data  or  results  in  that  each  case  was 
nailed  in  the  same  manner  and  results  are  purely  for 
comparison. 

Three  different  types  of  tests  were  made  on  each 
kind  of  case,  as  follows:  Diagonal  Corner  Compres- 
sion Test,  Incline  Bumper  Test,  Revolving  Drum 
Test.  Moisture  Content  was  also  determined  from 
samples  of.  wood  taken  from  boxes  tested. 

The  Diagonal  Corner  Compression  is  a test  where 
a steadily  increasing  load  is  applied  at  opposite  cor- 
ners of  a box  in  line  with  the  diagonal  of  that  box,  and 
simulates  the  effect  of  stacking  one  case  on  another. 
Inasmuch  as  the  failures  occur  slowly  as  the  pressure 
is  gradually  applied,  the  type  and  progress  of  failure 
can  be  readily  noted,  and  one  box  can  be  very  easily 
compared  with  another. 


Diagonal  Comer  Compression  Test 

Typical  failure  of  cottonwood  case — 1-pc.  side  and  top. 
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The  Incline  Bumper  Test  is  just  what  the  name 
implies — an  incline  plane  apparatus  that  has  a car- 
riage set  on  small  rollers;  this  carriage,  through  the 
action  of  gravity,  conveys  the  box  from  top  to  bottom 
of  incline,  at  which  point  it  is  suddenly  stopped.  A 
definite  shock  is  delivered  to  the  case  as  it  is  stopped ; 
this  is  measured  by  the  combined  weight  of  the  car- 
riage, case  and  loading  on  top  of  case  moving  at  a 
velocity  approximately  equal  to  that  attained  by  a 
freely  falling  body  through  a vertical  height  of  about 
9J4".  Each  case  so  tested  on  this  machine  was  loaded 
on  top  with  a total  weight  of  67  pounds  and  approxi- 
mated the  weight  developed  by . stacking  cases  in  a 
car.  The  shock  which  the  case  received  on  striking 
at  the  bottom  of  the  incline  simulated  coupling  cars 
in  transit,  although  this  was  much  more  severe  but 
necessary  in  order  to  bring  about  failures  in  the  box 
which  otherwise  might  be  delayed  or  else  would  not 
occur.  The  serviceability  of  the  box  as  indicated  by 
this  test  is  expressed  in  the  total  number  of  falls  or 
bumps  which  the  case  stood  before  failure  occurred. 
The  apparatus  employed  in  this  test  is  so  designed 
that  it  may  be  adjusted  for  falls  at  various  heights. 
The  actual  fall  in  this  test  was  9^4"  in  a distance  of  40 
feet  measured  along  the  incline  plane.  Shocks  were 
made  on  alternate  ends  of  cases. 


Analysis  of  Results 

In  such  tests  some  standard  of  comparison  must 
be  set  and  rightly  this  standard  should  be  selected  and 
based  upon  the  type  of  container  which  is  being  used 
by  the  majority  of  reputable  shippers.  For  a basis  of 
comparison  we  selected  the  cottonwood  case  made  up 
as  follows:  2-piece  bottoms,  ends  and  center,  1-piece 
sides  and  top ; nailed  according  to  requirements  of  the 
Consolidated  Freight  Classification,*  thickness  of  ma- 
terial same  as  indicated  in  the  above  classification. 

Compression  tests  were  made  on  five  different 
types  of  cases,  each  varying  slightly  from  the  other. 
The  cottonwood  case  mentioned  above  and  assumed 
as  the  standard  for  comparison  failed  at  an  average 
maximum  pressure  of  572  pounds  for  diagonal  corner 
compression.  This  type  of  case,  then,  is  rated  at  100% 
at  572  pounds,  and  comparisons  are  made  with  these 
values.  The  tupelo  and  red  gum  cases  of  same  con- 
struction held  520  pounds,  or  91%,  and  647  pounds,  or 
113%  of  the  strength  developed  by  the  standard.  This 
is  interesting  to  note  in  that  it  does  not  exactly  agree 
with  the  findings  reported  on  page  16,  Bulletin  No. 
664,  United  States  Department  of  Agriculture,  on 
“The  Prevention  of  Breakage  of  Eggs  in  Transit 
When  Shipped  in  Carlots.”  Our  findings  indicate  the 
red  gum  was  the  stronger  one  of  the  three  in  diagonal 
compression,  with  cotton  wood  second  and  tupelo 


Showing  position  of  box  at  bottom  of  incline.  Note  excessive 
weaving  due  to  two-piece  construction. 


Incline  Bumper  Test 

The  third  series  of  tests  were  in  a 14-foot  Forest 
Products  Laboratory  Standard  hexagonal  drum, 
which  has  hazards  so  arranged  that  a box  tumbles 
and  strikes  on  its  ends,  sides,  tops,  bottom,  edges  and 
comers.  This  test  simulates  the  actual  stresses, 
shocks  and  rough  handling  which  a package  encoun- 
ters in  commercial  service.  In  each  test,  notes  of 
failures  and  the  number  of  the  drop  at  which  the  fail- 
ure occurred  were  recorded  and  made  a part  of  the 
permanent  record.  A test  like  this  determines  the 
weak  points  in  the  construction  of  boxes  and  gives  a 
relative  comparison  of  the  serviceability.  In  each 
case  the  test  was  continued  until  contents  spilled. 
Each  container  was  loaded  with  dummy  contents,  con- 
sisting of  40  one-pound  bags  of  sawdust,  20  to  a com- 
partment ; cover  was  nailed  as  in  other  type  tests. 


third,  whereas  they  reported  tupelo  strongest,  cotton- 
wood second  and  red  gum  last. 

A slightly  stronger  container  was  obtained  when 
four  penny  egg  case  nails  were  used  instead  of  the 
three  penny,  except  in  the  case  of  containers  made  of 
red  gum,  which  showed  a falling  off  of  5%  in  strength. 
The  cottonwood  case  was  increased  4%  and  the  tupelo 
16%.  The  four  penny  egg  case  nail  is  }i"  longer 
than  the  three  penny  nail,  and  for  this  reason,  causes 
cases  made  of  the  above  woods  to  fail  by  splitting  from 
nails.  This  would  indicate  that  in  order  to  increase 
strength  of  container  it  is  probably  necessary  to  in- 
crease the  number  of  nails  rather  than  the  size. 

Six  of  the  cottonwood  cases  in  the  lot  used  in 
determining  the  value  for  the  standard  case  were  con- 
structed with  2-piece  bottoms  and  six  were  of  1-piece 


♦Except  21  nails  on  top. 
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bottom  construction.  The  maximum  of  572-pound 
compression  for  these  cases,  when  segregated  accord- 
ing to  1 and  2-piece  bottom  construction,  shows  590 
pounds  for  1-piece  and  553  pounds  for  2-piece  con- 
struction, a slight  showing  in  favor  of  1 -piece  con- 
struction. Cottonwood  cases  of  2-piece  construction 
throughout  were  tested  and  showed  only  387  pounds, 
or  68%  of  strength  developed  by  exactly  the  same 
case,  except  with  1-piece  sides  and  top.  This  point 
deserves  a little  study  and  shows  decidedly  the  effect 
on  strength  of  containers  when  parts  are  made  of  more 
than  1-piece  material. 

Spruce  cases  in  shook  form  from  Petaluma,  Cali- 
fornia, and  Harbor  Island,  Washington,  were  obtained 
for  the  tests.  Those  from  Petaluma  had  sides,  tops 
and  bottoms  planed  to  exact  dimensions  as  indicated 
at  head  of  third  large  column  in  table.  These  were 
nailed  exactly  in  accordance  with  practice  heretofore 
described  for  cottonwood  and  were  of  2-piece  con- 
struction throughout  except  for  1-piece  ends  and  cen-i 
ter.  Cases  from  Harbor  Island  were  of  2-piece  con- 
struction throughout  except  some  centers;  the  mate- 
rial was  very  decidedly  non-uniform  in  thickness  and 
quality,  in  general,  was  slightly  heavier  than  standard 
case  material  of  and  stock,  respectively. 

The  Petaluma  cases,  with  S.  T.  B.,  were  slightly 
weaker  than  those  from  Washington,  in  face  of  the 
fact  that  the  former  were  of  1-piece  end  and  center  con- 
struction. This  is  probably  due  to  the  heavier  mate- 
rial used  in  the  latter.  The  actual  values  were  412 
pounds,  or  72%,  and  470  pounds,  or  82%,  of  the 
strength  of  cottonwood  case,  and  the  marked  decrease 
in  strength  is  again  probably  due  to  2-piece  construc- 
tion. Cases  made  from  shooks  from  Harbor  Island, 
exactly  the  same  as  noted  before  but  nailed  with  four 
penny  cement-coated  egg  case  nails,' were  tested  for 
strength  in  the  compression  test  and  showed  104%  of 
the  strength  of  the  standard  cottonwood  cases.  This 
fact  clearly  points  out  the  advantage  of  larger  nails  in 
the  softer  species  of  wood  and  appears  to  be  one  of  the 
things  necessary  to  bring  the  strength  of  spruce  cases 
up  to  that  of  the  cottonwood. 

The  four  penny  orange  box  nail  is  1J4"  long  by 
15  gauge,  whereas  the  four  penny  egg  case  nail  is 
long  by  14  gauge,  and  it  is  doubtful  if  such  a nail  in 
four  penny  size  would  bring  the  strength  of  spruce 
case  up  to  the  required  amount.  A few  cases  were 
made  up  of  very  good  spruce  lumber,  cut  to  exact 
dimensions,  S.  T.  B.,  Yt"  E.  C.,  and  cleats  nailed 
with  four  penny  egg  case  nails,  number  of  nails  as 
for  all  other  tests.  These  containers  developed  120% 
of  the  strength  of  the  cottonwood  case.  The  contain- 
ers were  of  2-piece  construction  throughout.  Repre- 
sentative curves  for  compression  tests  are  shown  on 
Graph  No.  1. 

Of  the  cottonwood  cases  in  the  first  test,  three  had 
stapled  ends  and  in  two  instances  these  staples  pulled 
from  the  ends,  allowing  ends  to  split.  Apparently  the 
staples  were  weak  or  else  poorly  driven,  and  this  occurs 
very  easily  when  staples  of  unequal  length  legs  are 
driven  by  machine  and  one  leg  of  staple  fails  to  start 
driving.  It  would  seem  that  staples  with  equal  length 
legs  were  the  best  practice. 

In  another  test  of  a case  where  only  one  nail  held 
cleat  to  piece  in  end,  cleat  pulled  from  end  and  caused 
failure  of  container,  showing  necessity  of  at  least  two 
nails  at  nailing  end  of  each  shook.  Failures  by  shear- 
ing from  nails  and  a number  of  instances  where  cleats 
broke  seem  to  indicate  two  possible  sources  of  weak- 
ness in  the  present  cottonwood  case. 


Freight  Costtainef  Bureau 


Graph  No.  1 

Incline  Bumper  Tests  on  cottonwood,  tupelo  and 
red  gum  cases  of  standard  construction  except  one 
piece  S.  and  T.,  indicate  that  all  three  have  about  the 
same  measure  of  strength,  with  perhaps  a slight  favor 
toward  the  cottonwood.  Spruce  cases  from  Petaluma 
with  TV'  S.  T.  B.  and  cases  from  Harbor  Island,  Wash- 
ington, showed  decidedly  inferior  strength,  actual 
number  of  falls  being  22%  and  36%,  or  an  average  of 
about  one-third  the  strength  of  the  standard  case. 
With  four  p&iny  egg  case  nails,  these  values  for  Har- 
bor Island  cases  were  raised  to  65%,  and  for  a spruce 
case,  2-piece  construction,  S.  T.  B.  and  E.  C. 
Cl.,  the  figure  became  86%.  These  values  are  more 
readily  compared  by  referring  to  Graph  No.  2. 

In  the  Drum  Test,  the  selected  standard  case 
spilled  its  contents  £t  41  drops  and  was  rated  100%, 
whereas  the  tupelo  made  27  drops  and  the  red  gum  23 
drops,  in  percentages  of  66  and  56,  respectively.  The 
Petaluma  and  Washington  spruce  cases  were  rather 
discouraging  in  this  respect,  and  made  only  32%  and 
39%  of  the  number  of  drops  that  the  cottonwood  case 
did.  (See  Graph  No.  3.)  This  appears  to  be  due  to 
construction  details,  in  that  2-piece  construction  is  ad- 
hered to  for  sides  and  top.  A comparatively  smaller 
difference  in  strength  is  noticed  when  ends  and  center 
are  of  one  or  two  pieces  than  when  other  parts  of  box 
are  so  manufactured.  Then,  too,  the  spruce  and  even 
tupelo  or  red  gum  has  a greater  tendency  to  split ; also 
spruce  does  not  hold  nails  as  well.  Instances  of  these 
points  were  noted  in  typical  failures  of  cases  tested. 
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SUMMARY  OF  RESULTS  OF  TESTS 


'E.c.ci.  £ 


' S.T.B. 


A*  S.T.B.  A" 

Kind  A'E.C.C.l.  A" 

of  1 pc.  S.T.  1 pc.  S.T. 

Box  2 pc.  B.E.C.  2 pc.  B.E.C.  2 pc.  E.C. 

3d  Nails  4d  Nails  3d  Nails 


S.T.B.  A"  S.T.B.  XA*  S.T.B. 

e.c.ci.  A"  e.c.ci.  e.c.ci. 

2 pc.  S.T.B.  2 pc.  S.T.B.  2 pc.  S.T.B. 

2 pc'.  E.C.  2 pc.  E.C. 

4d  Nails  4d  Nails 


COMPRESSION  TESTS 


Tupelo  520 

Red  Gum  647 


Spruce 


Max.  lb. 

Max.  lb.  # 

Max.  lb. 

Max.  lb. 

Max.  lb. 

Press. 

% 

Press.  % 

Press.  % 

Press.  % 

Press.  % 

562 

100 

593  104 

387  68 

.,  520 

91 

610  107 

*412  72 

647 

113 

620  108 

470  82 

**596  104 

690  120 

431  75 

**See  Note  2nd  Row 

INCLINE  BUMPER  TESTS 


Tupelo  91 

Red  Gum  . . 

Spruce  


ftfax. 

Max. 

Max. 

Max. 

Max. 

Falls 

% 

Falls  % 

Falls 

% 

Falls 

% 

Falls 

% 

. 100 

100 

. 91 

91 

. 99 

99 

*22 

22 

36 

36 

**65 

65 

86 

86 

29 

29 

**See  Note  2nd  Row 

REVOLVING  DRUM  TEST 


Total  Total 

Drops  % Drops  % 

Cottonwood  41  100 

Tupelo  27  66 

Red  Gum 23  56 

Spruce  < 


*13 


32 


Av.  Moisture  Content  for 
all  boxes 

13.0 

15.1 
12.0 
16.5 


16 

16 


39 

36 


*Note:  Three  rows*  of  figures  in  this  column,  as 
follows: 

* First  Row — Spruce  cases  from  Petaluma,  1 pc. 
E.  C.  All  parts  not  over  size  indicated  at  head  of 
column. 

Second  Row — Spruce  cases  from  Harbor  Island, 
Wash.,  A-J 4"  S.  T.  B.; E.  C.  Cl. 

Third  Row — Combined  value  for  Petaluma  and 
Harbor  Island  cases. 


Conclusions 


Analyzing  the  results  in  the  table,  it  is  readily 
noted  that  the  spruce  case  of  2-piece  construction 
throughout  or  of  2-piece  construction  with  1-piece  ends 
and  center,  is  decidedly  inferior  in  strength  to  the  cot- 
tonwood case  with  1 -piece  sides  and  top. 

Spruce  cases  failed  by  splitting  from  nails  and  nail 
pull,  showing  necessity  for  heavier  material,  especially 
in  the  ends. 

Larger  cleats  would  also  increase  the  strength  of 
ends.  This  would  be  necessary  with  cottonwood 
cases  of  2-piece  construction  throughout. 

Nailing  is  very  important  and  on  cottonwood 
cases  with  1 -piece  sides  and  top,  where  shearing  from 
nail  was*  typical  failure,  not  larger  but  more  nails 
would  add  to  the  strength.  For  spruce  and  cotton- 
wood cases  of  2-piece  construction,  however,  nails 
should  be  four  penny  egg  case  nails  with  ends,  cen- 
ters and  cleats:  sides  top  and  bottom,  cleats 
1^4".  Such  construction  would  just  about  balance  the 
strength  of  cottonwood  case  with  1 -piece  sides  and 
top.  It  is  believed,  however,  that  2-piece  construction 
of  sides  and  top  is  responsible  for  decrease  in  strength 
and  that  spruce  cases  made  of  1-piece  material  in  these 
parts  would  probably  be  equal  in  strength  to  the  cot- 
tonwood and  might  be  made  of  same  thickness  mate- 
rial. 


The  red  gum  cases,  in  one  instance,  showed  great- 
er strength  than  the  case  of  same  construction  made  of 
cottonwood.  The  variation  in  strength  of  cottonwood, 
tupelo  and  red  gum  cases  is  not  noticeably  large,  and 
while  cottonwood  has  a slight  advantage,  it  is  believed 
that  so  far  as  strength  is  concerned,  the  three  types  of 
cases  are  about  on  a par.  Cottonwood  has  certain 
crack  or  warp  as  readily  as  the  other  woods, 
advantages  in  that  it  is  softer,  odorless  and  does  nqt 
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WONDERFAT 


The  highest  quality  feed  manufactured 


Station 

Feed 

for 

Milk 

Feeders 
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Shipping ' 
Feed 

for 

Live 

Shippers 


For  further  information  write 

H.  V.  Combs 

Produce  Exchange  Building,  Kansas  City  Mo. 

SALES  MANAGER  

WONDERFAT  POULTRY  FEED  DEPT. 

ARCADY  FARMS  MILLING  CO.,  Chicago,  111. 

CLOVER  LEAF  MILLING  CO.,  Buffalo,  N.  Y. 

GOLDEN  GRAIN  MILLING  CO.,  East  St.  Louis,  111. 

TRIANGLE  MILLING  CO.,  N.  Kansas  City,  Mo. 
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I TRAFFIC  DEPARTMENT 


WATCH  BILL  OF  LADING  FORMS 


PROPOSE  INCREASE  IN  ICING  CHARGES 


Rumors  have  reached  the  Executive  Offices'  of  the 
National  Poultry,  Butter  and  Egg  Association  to  the 
effect  that  certain  printers  got  stuck  with  a large  supply 
of  the  old  forms  of  Bills  of  Lading  on  hand  when  the 
new  forms  became  effective  in  Official,  Southern  and 
Western  Territories  on  December  31,  1922,  and  that 
efforts  will  be  made  to  work  off  these  old  forms  at  “cut 
prices.” 

The  Bills  of  Lading  now  demanded  by  the  carriers 
carry  the  following  notation  at  the  top : “ Adopted  by 

carriers  in  Official,  Southern  and  Western  Territories, 
March  15,  1922.” 

Play  safe  and  buy  only  the  new  form. 


RATES  ON  FROZEN  EGGS 


In  the  January,  1923,  issue  of  the  ‘Bulletin/  members 
were  informed  that  the  National  Poultry,  Butter  and  Egg 
Association,  through  the  chairman  of  its  Transportation 
Committee,  had  filed  a formal  complaint  before  the  Inter- 
state Commerce  Commission  in  which  it  was  alleged  that 
the  carload  freight  rates  on  frozen  eggs  in  cans  charged 
during  the  period,  January  1,  1922,  to  June  30,  1922,  were 
excessive,  unjust  and  otherwise  in  violation  of  the  Act 
to  Regulate  Commerce.  The  complaint  pointed  out  that 
prior  to  January  1,  1922,  frozen  eggs  were  rated  the  same 
as  eggs  in  the  shell;  that  effective  on  January  1,  1922, 
the  rates  on  eggs  in  the  shell  were  reduced  by  10%,  and 
that  no  corresponding  reduction  was  made  in  the  rates 
on  canned  eggs. 

It  also  alleged  that  the  failure  of  the  carriers  to 
apply  to  10%  reduction  on  frozen  eggs  during  the  period, 
January  1,  1922,  to  June  30,  1922,  resulted  in  injury  and 
damage  to  the  shippers  and  packers  of  that  commodity. 
The  Commission  was  asked  to  award  reparation  on  the 
shipments  which  moved  during  that  period. 

Hearing  of  the  case  was  held  in  Chicago  on  January 
18,  1923,  before  Examiner  Butler  of  the  Interstate  Com- 
merce Commission.  The  Chairman  of  the  Transportation 
Committee  of  the  National  Poultry,  Butter  and  Egg  Asso- 
ciation, Mr.  M.  S.  LTartman,  presented  all  the  testimony 
for  the  complainants  and  interveners.  The  Association 
intervened  in  behalf  of  members  who  furnished  the  Execu- 
tive Secretary's  Office  with  the -information  requested. 

If  the  Interstate  Commerce  Commission  awards 
reparation,  the  complainants  and  interveners  will  be  en- 
titled to  refunds  on  the  shipments  involved. 

The  statement  Mr.  Hartman  made  to  the  Com- 
mission on  this  hearing  was  interesting,  instructive 
and  of  great  educational  value  to  this  industry.  It 
will  be  published  in  full  in  the  March  number  of  the 
‘Bulletin’.  Look  for  it. 


Proposal  to  Establish  Stated  Refrigeration  Charges 
On  Poultry,  Butter,  Eggs  and  Cheese  In 
Lieu  of  Cost  Per  Ton  Method 


Information  has  been  received  in  the  Executive 
Secretary’s  Office  that  the  carriers  are  contemplating  the 
establishment  of  stated  refrigeration  charges  on  dressed 
poultry  and  dairy  products  in  lieu  of  the  present  cost  of 
icing  basis  as  published  in  Agent  Fairbanks  Perishable 
Protective  Tariff,  No.  1-1.  C.  C.  No.  6. 

A stated  refrigeration  charge  is  a through,  specific 
tariff  charge  for  the  service  of  icing  and  re-icing  from 
point  of  origin  to  final  destination.  The  stated  charge 
does  not  include  the  service  of  re-icing  a car  at  the  load- 
ing station  when  there  is  a delay  in  loading  the  iced  car 
at  that  point  and  it  does  not  include  the  re-icing  at  inter- 
mediate stop  or  hold  points,  reconsigning  points  or  at  final 
destination. 

When  the  subject  is  docketed  for  public  hearing, 
serious  objections  to  the  proposal  should  be  made  because 
it  would  mean  very  material  increases  in  the  cost  of  icing. 
Moreover,  stated  refrigeration  charges  should  not  be  ap- 
plied to  dairy  products,  because  it  is  a well  known  fact 
that  in  certain  months  of  the  year  a car  of  dressed  poultry, 
butter,  eggs  or  cheese  does  not  require  icing  in  transit  as 
frequently  as  in  other  months  and  there  are  occasions 
when  no  icing  at  all  is  required. 

If  stated  refrigeration  charges  were  to  become  effec- 
tive it  would  mean  that  the  same  charge  would  apply 
throughout  the  entire  year  and  without  regard  to  whether 
five  tons  or  thirty  tons  of  ice  were  used  in  keeping  the  car 
iced  in  transit. 

It  is  also  a well  known  fact  that  the  carriers  have 
been  endeavoring  for  many  months  to  obtain  an  increase 
in  the  charge  for  icing  but  have  not  been  successful ; there- 
fore, it  may  be  very  readily  foreseen  that  at  least  some 
of  the  carriers  would  welcome  any  new  plan  whereby 
they  may  increase  their  revenue  by  advancing  the  tariff 
charges  for  ice  supplied  to  cars  in  transit. 

At  a meeting  of  the  Executive  Committee  of  the 
National  Poultry,  Butter  and  Egg  Association  held  in 
Chicago  on  January  22,  the  Executive  Secretary  was  in- 
structed to  co-operate  with  other  agencies  and  oppose  the 
proposition.  Members  who  have  any  ideas  on  the  subject 
are  urged  to  communicate  with  the  Executive  Offices  with- 
out delay. 

Do  you  want  to  pay  for  more  ice  than  you  use  and 
a higher  price  for  the  Ice?  Answer  quick! 


LOWER  MINIMUM  ON  LIVE  POULTRY 


In  the  December,  1922  issue  of  the  ‘Bulletin,’  mem- 
bers were  informed  that  the  Trans-Continental  Lines  had 
agreed  to  reduce  the  minimum  on  westbound  live  poultry 
shipments  from  20,000  to  18,000  pounds. 


The  lower  minimum  became  effective  January  30, 
1923,  and  is  published  in  Supplement  No.  31  to  Agent 
Countiss’  Tariff  1-U  and  Supplement  No.  17  to  Agent 
Countiss’  Tariff  4-R. 
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Hearings  on  the  above  subject,  which  was  instituted 
by  the  Interstate  Commerce  Commission,  have  been 
assigned  to  Examiners  Barclay  and  Mullen  of  the  In- 
terstate Commerce  Commission  and  Examiner  Har- 
raman  of  the  California  Railroad  Commission. 

The  following  is  a schedule  of  the  dates  and  places 
for  such  hearings : 

February  19,  1923,  10  o’clock  a.  m.,  at  the  United 
States  Court  Rooms,  Atlanta,  Ga. 

February  23,  1923,  10  o’clock  a.  m.,  at  the  Jefferson 
Hotel,  Dallas,  Texas. 

February  27,  1923,  2 o’clock  p.  m.,  at  the  Adams 
Hotel,  Phoenix,  Ariz. , 

March  3,  1923,  10  o’clock  a.  ,m.,  at  237  Merchants 
Exchange,  San  Francisoo,  Calif. 

March  9,  1923,  10  o’clock  a.  m.,  at  the  United  Stales 
Court  Rooms,  Tacoma,  Wash. 

March  12,  1923,  10  o’clock  a.  m.,  at  the  United  States 
Court  Rooms,  Butte,  Mont. 

March  15,  1923,  2 o’clock  p.  m.,  at  the  United  States 
Court  Rooms,  Denver,  Colo. 

March  19,  1923,  10  o’clock  a.  m.,  at  the  United  States 
Court  Rooms,  Omaha,  Nebr. 

March  21,  1923,  10  o’clock  a.  m.,  at  the  Great  North- 
ern Hotel,  Chicago. 

April  9,  1923,  10  o’clock  a.  m.,  at  the  offices  of  the 
Interstate  Commerce  Commission,  Washington,  D.  C. 

Representatives  of  the  National  will  be  in  readiness 
to  appear  at  the  hearing  scheduled  for  Chicago  on 
March  21st.  Members  of  the  Association  who  are  in- 
terested in  this  proceedings  should  communicate  with 
the  Executive  offices  at  the  earliest  possible  moment. 


PENALTY  ON  EGG  SHIPMENTS 


Interstate  Commerce  Commission  Orders  Tariffs  Can- 
celled Which  Provided  25%  Penalty  Charge  On 
Entire  Shipment  When  Part  of  Shipment  Does 
Not  Come  Up  to  Standard  Specifications. 


In  September  1922  the  western  carriers  published 
a tariff  rule  which  provided  a 25%  penalty  charge  to 
apply  on  carload  shipments  of  eggs  containing  both  stand- 
ard cases  and  cases  which  are  not  packed  or  constructed 
in  accordance  with  the  classification  requirements.  The 
rule  applies  only  to  shipments  moving  under  commodity 
rates. 

The  tariffs  were  suspended  and  the  case  was  assigned 
Investigation  and  Suspension  Docket  No.  1657  and  the 
subject  came  up  for  hearing  at  Kansas  City,  Mo.,  before 
Examiner  Mackley  of  the  Interstate  Commerce  Commis- 
sion. Those  present  at  the  hearing  were:  Mr.  .E.  H 
Hogueland,  representing  the  Kansas  Egg  Shippers’  Asso- 
ciation and  Mr.  E.  F.  Scott,  representing  the  Beatrice 
Creamery  Company  and  the  National  Poultry,  Butter  and 
Egg  Association. 

At  the  hearing  the  shipper  representatives  submitted 
the  following  rule  for  consideration : 

“On  carload  shipments  containing  both  standard 
cases  and  cases  other  than  standard,  the  portion  of  the 
shipment  which  was  in  standard  cases  should  be  charged 
for  at  the  carload  rate  on  standard  cases  and  at  actual 
weight  and  the  portion  of  the  shipment  which  was  in 


cases  other  than  standard  should  be  charged  for  at  the 
carload  rate  on  such  cases  at  the  actual  weight,  the  total 
weights  of  the  cases  in  the  car  to  go  towards  making  up 
the  minimum  weight.” 

The  Interstate  Commerce  Commission  has  now 
rendered  its  decision  and  has  directed  the  carriers  to 
cancel  the  tariffs  which  provided  the  25%  penalty  charge 
and  to  file  new  tariffs  effective  on  five  days’  notice.  The 
Commission  suggested  that  a sufficient  and  more  logical 
penalty  would  be  imposed  by  assessing  on  that  part  of 
the  shipment  in  cases  other  than  standard  the  second  class 
rate  which  is  applicable  to  carload  shipments  of  such 
cases;  in  the  event  that  the  total  weight  of  the  shipment 
is  less  than  the  minimum  weight  the  deficiency  should 
be  charged  for  at  the  rate  applicable  on  eggs  packed  in 
standard  cases. 

The  Interstate  Commerce  Commission  recognized  the 
rule  suggested  by  the  shippers’  representatives  as  being 
sound. 


LIVE  POULTRY  RATES  FROM  TEXAS 

• On  January  4,  1923,  a hearing  was  held  before  the 
Southwestern  Freight -Bureau  at  St.  Louis,  Mo.,  concern- 
ing an  application  filed  by  shippers  for  a reduction  in  the 
carload  rates  on  live  poultry  from  Texas  to  Chicago,  New 
York,  N.  Y.,  and  other  cities.  Those  represented  at  the 
hearing  were:  The  Live  Poultry  & Dairy  Traffic  Asso- 
ciation, the  National  Poultry,  Butter  & Egg  Association, 
Swift  & Co.,  and  Armour  & Co. 

The  Committee  representing  the  carriers  was  re- 
quested to  consider  the  establishment  of  the  same  rates 
on  live  poultry,  in  coops  or  crates  or  in  poultry  cars,  car- 
loads, as  now  apply  on  dressed  poultry,  carloads.  It  was 
stated  by  the  representative  of  the  National  Poultry, 
Butter  & Egg  Association,  that  the  present  rates  appli- 
cable on  both  live  and  dressed  poultry  are  too  high,  par- 
ticularly on  live  poultry.  It  was  further  stated  that  the 
live  poultry  rates  should  not  in  any  event,  exceed  the 
rates  on  dressed  poultry  and  that  the  live  poultry  shippers 
should  be  given  relief  by  having  the  live  poultry  rates 
reduced  to  the  rates  now  applying  on  dressed  poultry. 
The  Committee  was  also  told  that  the  complaint  of  the 
live  poultry  shippers  would  not  be  satisfied  by  making 
any  increase  in  the  dressed  poultry  rate  and  that  any  at- 
tempt to  increase  the  dressed  poultry  rate  would  be  stren- 
uously objected  to. 


ICING  CHARGES  IN  SOUTH 

The  Southern  Freight  Association  is  handling  under 
its  Subject  No.  8719  an  application  filed  by  the  carriers 
to  cancel  the  individual  tariffs  issued  by  various  lines 
operating  in  the  territory  south  of  the  Ohio  River  and 
east  of  the  Mississippi  River,  which  provide  for  the 
absorption  of  icing  charges  »on  shipments  of  perishable 
freight,  minimum  per  car  5,000  pounds. 

It  is  proposed  to  establish  in  lieu  thereof,  the  rule 
which  applies  in  Eastern  and  Western  Territories,  which 
is,  that  icing  charges  will  be  absorbed  on  a minimum 
car  of  15,000  pounds  and  when  less  than  carload  rates 
are  charged. 

The  present  rule  in  the  South  applies  on  shipments 
of  Dressed  Poultry,  Butter,  Eggs  and  Cheese  and  other 
perishable  commodities  moving  from  points  on  and  north 
of  the  Ohio  River,  and  on  and  west  of  the  Mississippi 
River.  If  members  move  any  shipments  under  the  pres- 
ent 5,000-pound  rule,  it  is  suggested  that  they  commu- 
nicate at  once  with  the  Executive  Offices  advising  the 
extent  of  the  movement  and  the  effects  that  the  pro- 
posal will  have  on  the  movement  of  the  products  to  the 
South. 
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NOTE:  Members  should  keep  in  mind  that  our  Membership  Ledgers — not  this  Roster — constitute 
the  highest  authority  regarding  every  membership.  Extra  care  is  taken  to  see  that  every  name  and 
address  is  correctly  shown  in  the  Roster.  But  in  making  corrections  and  adding  new  names  constantly 
it  happens  now  and  then  that  printers  make  new  errors  or  leave  out  names  or  addresses  inadvertently. 
Pressure  of  work  in  the  Executive  Secretary’s  office  precludes  checking  the  Roster  with  the  Member- 
ship Ledgers  before  going  to  press  every  month,  though  this  is  done  as  often  as  possible. 


ALABAMA 

B.  R.  Martin  & Bro.,  Box  37,  Florence. 

ARIZONA 

John  F.  Barker  Co.  Box  1380,  Phoenix. 


ARKANSAS 

McHenry  & Bryan,  Fayetteville. 

Ozark  Poultry  & Egg  Co.,  Fayetteville. 

D.  W.  Tobey,  Inc.,  P.  O.  Box  614,  Texar- 
kana, Ark.-Tex. 


AUSTRALIA 

P.  Duffy,  Sydney. 


CANADA 

Algoma  Produce  Co.,  Sault  Ste.  Marie, 
Ontario. 

P.  Burns  & Co.,  Calgary,  Alberta. 

Canadian  Packing  Co.,  Toronto,  Ont. 

R.  B.  Colwell,  Box  1018,  Halifax,  N.  S. 

T.  J.  Coyle  & Co.,  507  Lindsay  Bldg.,  Win- 
nipeg, Man. 

The  Wm.  Davies  Co.,  Ltd.,  Toronto,  Ont. 

Thos.  Elliott,  c|o  Dominion  Prod.  Co., 
Winnipeg,  Man. 

Gunn,  Langlois  & Co.,  Ltd.,  105  St.  Paul 
St.  East,  Montreal. 

Gunn’s  Limited,  West  Toronto,  Ont. 

H.  C.  Kersten,  c|o  Crescent  Cry.  Co.,  Win- 
nipeg. 

Lemon  Bros.,  Owen  Sound,  Ont. 

Jas.  J.  Murray,  Mgr.,  Produce  Dept.,  c|o 
The  Codville  Co.,  Ltd.,  Winnipeg,  Man. 

CALIFORNIA 

California  Poultry  Co.,  315  Washington 
St.,  San  Francisco. 

Harbaugh  & Co.,  425  Washington  St.,  San 
Francisco. 

Isleton  Produce  Co.,  109  Clay  St.,  San 
Francisco. 

King  & Layton,  310  Clay  St.,  San  Fran- 
cisco. 

Makins  Produce  Co.,  310  Davis  St.,  San 
Francisco. 

McCullough  Provision  Co.,  2621  Main  St. 
San  Francisco. 

Monotti-Larimer,  250  Sacramento  St.,  San 
Francisco. 

Nye  & Nissen,  424  Clay  St.,  San  Francisco. 

Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco. 

W.  R.  Rodenherger,  325  Davis  St.,  San 
Francisco. 

Carl  Schallinger,  310  Clay  St.,  San  Fran- 
cisco. 

Wilsey  Bennett  Co.,  352  Front  St.,  San 
Francisco. 


COLORADO 

Bear  Produce  Co.,  1515  Market  St.,  Denver. 
Green  Bros.  FruiI  & Prod.  Co.,  Market  & 
16th  Sts.,  Denver. 

Pinkett  Bros.  Prod.  Co.,  1537  Market  St., 
Denver. 

The  Rhodes  Ranch  Egg  Co.,  1525-27  Mar- 
ket St.,  Denver. 

CONNECTICUT 

L.  C.  Bates  Co.,  46  George  St.,  New  Haven. 

P.  Berry  & Sons,  390  Windsor  St.,  Hart- 

ford. 

Bradley  & Dillon,  New  Haven. 

CUBA 

Armando  Armand  & Son,  17  Sol  St.,  Ha- 
vana. 

Frank  Bowman  Co.,  San  Ignacio  13,  P.  O. 
Box  471,  Havana. 

DISTRICT  OF  COLUMBIA 

The  Carter  Co.,  208  Tenth  St.,  N.  W., 
Washington. 

W.  G.  Carter,  c|o  Golden  & Co.,  922  Lou- 
isiana Ave.,  Washington. 

FLORIDA 

C.  G.  Hilderley,  Box  696,  Tampa. 

T.  F.  Smith,  c|o  Mutual  Produce  Ex- 
change, Jacksonville,  Fla. 

ILLINOIS 

Ernest  Apel,  209  N.  Main  St.,  Galena. 
Frank  Atlass  Prod.  Co.,  Lincoln. 

B.  & H.  Produce  Co.,  Mt.  Vernon. 

C.  F.  Bishop  & Co.,  220  N.  Front  St., 
Quincy. 

Q.  W.  Blackburn  & Co.,  Fairfield. 
Bloomington  Prod.  Co.,  Bloomington. 

H.  A.  Burns  Prod.  Co.,  Thompsonville. 

C appel  Garrard  Co.,  Peoria. 

Cash  Produce  House,  W.  W.  Wilderman, 
Prop.,  406  E.  Main  St.,  Belleville. 

L.  E.  Chapin,  Tampico,  111. 

E.  B.  Cleff,  Birds. 

H.  A.  Coleman,  Palmyra. 

Davis  Cleaver  Produce  Co.,  Quincy. 
Dennis  Produce  Co.,  Bowen. 

T.  E.  Dickinson,  Tuscola. 

Adolph  G.  Dohm,  Carlinville. 

Geo.  W.  Frey  Produce  Co.,  Mendota. 

C.  A.  Field  Co.,  Newton. 

Fisher  Produce  Co.,  Fisher 
Grady  Bros.,  Cuba. 

Frank  Grampp,  Princeton. 

L.  G.  Grampp  Prod.  Co.,  Dixon. 

H.  R.  Grant,  c|o  Collins  Produce  Co., 
Flora. 

Wm.  E.  Green,  Henry. 

E.  J.  Grossenburg,  Woodhull. 


Hagist  Jett  Produce  Co.,  Box  64,  E.  St. 
Louis,  111. 

P.  O.  Hallbeck  & Son,  West  Salem. 

C.  L.  Hatfield,  Decatur. 

F.  Houser  & Son,  Lena. 

W.  A.  Joy,  119  N.  9th  St.,  Springfield. 
Kinsall  Produce  Co.,  Ridgway. 
Kleinschmidt  Produce  Co.,  Nashville. 
Manning  & Manning,  Morrisonville. 

G.  E.  Merrill,  Avon. 

W.  D.  Miller  & Son,  Newton. 

Minonk  Produce  Co.,  Minonk. 

Money  Produce  Co.,  Yale. 

B.  S.  Pearsall  Butter  Co.,  51  N.  State 
St.,  Elgin. 

Peoria  Creamery  Co.,  Peoria. 

A.  D.  Perrin  & Son,  Wyanet. 

Harold  G.  Peterson,  2200  Lincoln  St., 
Evanston. 

Pioneer  Creamery  Co.,  Galesburg. 

F.  A.  Pruett  & Sons,  Third  & Monroe 
Sts.,  Kinmundy. 

Reitz  el  Bros.  Sterling. 

Schwartz  & Bowman,  Stockton. 

L.  E.  Snapp  & Sons,  Inc.,  17  Mill  St., 
Georgetown. 

Sorento  Produce  Co.,  Sorento. 

Geo.  H.  Spengler,  10th  & Capitol  Ave., 
Springfield. 

W.  H.  Stanley  & Son,  Newton. 

Starr  Ice  & Produce  Co.,  Rushville. 

H.  J.  Swan  & Co.,  Fairfield. 

Sugar  Creek  Creamery  Co.,  Danville. 

E.  H.  Tam  me,  Orion. 

Jacob  Tick,  Clinton. 

P.  H.  Utterback,  Oblong. 

I.  A.  Wallins,  Inc.,  Decatur. 

H.  C.  Weinrich  & Co.,  Cambridge. 
Wenona  Produce  Co.,  Box  214,  Wenona. 

J.  F.  Williams  & Son,  Apple  River. 

J.  W.  Wilson  & Co.,  Stewardson. 

C.  C.  Wright,  McLeansboro. 
Wright-Maulding  Co.,  Dahlgren. 

A.  J.  Wrigley,  Wyoming. 

Chicago 

B.  Aaron  & Sons,  56  W.  South  Water  St. 
Theodore  Aaron,  Inc.,  204-208  N.  Wells  St. 
Am  an  & Enders,  132  W.  South  Water  St. 
Armour  & Co.,  Produce  Dept. 

Baer  & Woods,  326  W.  So.  Water  St. 

J.  P.  Barrett  Pro.  Co.,  208  N.  Wells  St. 
Batter  man  & Koelling,  949  Fulton  Mar- 
ket. 

Beatrice  Creamery  Co.,  1526  S.  State  St. 
Amos  Bird  Co.,  1314  So.  Canal  St. 

Blue  Valley  Creamery  Co.,  700  S.  Clinton 
St. 

S.  S.  Borden  Co.,  220  W.  South  Water  St. 
Bowman  & Co.,  136  W.  Lake  St. 

John  L.  Brink  Co.,  212  W.  So.  Water  St. 
Brink  & Pilat,  214  W.  South  Water  St. 
Peter  Britten  Sons,  2 Fulton  Market 
H.  L.  Brown  & Sons,  953  Fulton  Market. 
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Bickley,  Finnell  & Wimple,  Inc.,  216  N. 
Wells  St. 

G.  W.  Bull  & Co.,  26  W.  Kinzie  St. 

Burd  Bros.,  206  W.  So.  Water  St. 

E.  F.  Busch  & Co.,  208  N.  Wells  St. 
Cantwell  & Gillogly,  953  Fulton  Mkt. 
Carnation  Milk  Products  Co.,  220  S. 
State  St. 

Cohen  & Co.,  108  W.  South  Water  St. 

H.  B.  Collins,  c|o  Swift  & Co.,  U.  S. 
Yards. 

Cooney  & Co.,  215  W.  So.  Water  St. 

Coyne  Bros.,  119  W.  South  Water  St. 
Cromer  & Brown,  212  N.  Wells  St. 

Cudahy  Packing  Co.,  Produce  Dept., 
Harris  Trust  Bldg. 

Theo.  Cuny,  320  W.  South  Water  St. 
Dauber  Bros.,  1132-1134  Fulton  Market. 
Jno.  R.  Deisher  Co.,  954  Fulton  Market. 
Dittmann  & Co.,  125  N.  Union  St. 

W.  F.  Drennan  & Co.,  25  W.  Kinzie  St. 
Joseph  Dusek  Co.,  726  W.  Randolph  St. 
Wm.  Ebeling,  702  W.  Randolph  St. 

M.  H.  Eichengreen  & Co..  227  N.  LaSalle 
Elliott  & McGarraghy,  29  W.  Kinzie  St. 
Harry  H.  Field  & Co.,  208  N.  Wells  St. 
Finnerman  Bros.,  320  W.  So.  Water  St. 
Ford-Gustavson  & Co,,  192  N.  Clark  St. 
Peter  Fox  Sons  Co.,  1122-24  Fulton  Market. 
Gallagher  Bros.,  165  W.  South  Water  St. 
Alexander  Getz,  1016-1022  Fulton  Mkt. 
Getz  & Brodsky,  326  W.  So.  Water  St. 

I.  J.  Ginsberg,  192  N.  Clark  St. 

R.  Gerber  & Co.,  327  W.  So.  Water  St. 
Goldenberg  Bros.,  718  W.  Randolph  St. 

M.  & J.  Goldenberg,  2349  Milwaukee  Ave. 
Moses  Gray  & Co.,  160  W.  So.  Water  St. 

J.  H.  Greenhalgh  & Co.,  4403  Sheridan  Rd. 
Gridley  Maxon  Co.,  25  W.  So.  Water  St. 
Guggenheim  Bros.,  916  Fulton  Market. 

F.  M.  Heggie,  208  N.  Wells  St. 

A.  F.  Heidke  & Sons,  845  Fulton  St. 
Frank  G Heilman,  945-947  Fulton  Mkt. 

J.  E.  Hugo  Hem  man  & Co.,  225  W.  South 
Water  St. 

J.  S.  Hoffman  Company,  219-221  N. 
Franklin  St. 

Holland  Butter  Co.,  121  W.  Austin  Ave. 

W.  G.  Howard  & Co.,  229  N.  Wells  St. 
Hunter  Walton  & Co.,  35  W.  Kinzie  St. 

S.  Katz  & Co.,  Inc.,  208  No.  Wells  St. 
Kean  & Stryker,  716  W.  Randolph  St. 

S.  Love  Kelley,  192  N.  Clark  St. 

F.  J.  L.  Kolb,  c|o  Great  A.  & P.  Tea  Co., 
2101  W.  39th  St. 

Geo.  T.  Kruse  & Co.,  708  W.  Randolph  St. 
A.  S.  Kuhn  Co.,  208  N.  Wells  St. 

H.  & J.  Lepman,  Inc.,  208  N.  Weill  St. 

I.  H.  Marks  Poultry  Co.,  208  N.  Wells  St. 
Max  Malter  Co.,  816  W.  Randolph  St. 
Maurice  Mandeville,  160  N.  Market  St. 
Wolf  Malter,  910  Fulton  Market. 

R.  Mangan  & Co.,  819  W.  Randolph  St. 
John  V.  McCarthy  Co.,  136  W.  Lake  St. 

C.  E.  McNeill  & Co.,  325  W.  So.  Water  St. 
Merrill  & Eldredge,  160  N.  Market  St. 

Geo.  Meyer  & Co.,  228  W.  South  Water  St. 
Jos.  T.  Milnarik,  136  W.  Lake  St. 

W.  S.  Moore,  206  N.  Wells  St. 

A.  M.  Mullin,  303  W.  So.  Water  St. 
Mutual  Produce  Co.,  922  Fulton  St. 
Murmann  & Karsten,  222  W.  So.  Water 
St. 

National  Prod.  Co.,  208  N.  Wells  St. 

Ad.  Newman  & Son,  4420  S.  Ashland  Ave. 
Naomi  Produce  Co.,  309  W^  So.  Water  St. 
North-West  Produce  Co.,  834  No.  Racine 
Ave. 

O’Hearn  & Sherman,  64  S.  Water  St. 

O.  W.  Olson  Co..  136  W.  Lake  St 
Thos.  E.  O’Neill  Co.,  218  N.  Wells  St. 
Ostrowsky  & Simkin,  206  W.  So.  Water 
St. 


Morris  Ovson  Co.,  30  N.  Green  St. 

Oxley  & Richter  Co.,  208  N.  Wells  St. 
Polman  & Terry,  216  W.  So.  Water  St. 
Pressburger  & Oldenburg,  706  W.  Ran- 
dolph St. 

G.  W.  Randall  & Co.,  211  W.  South  Water 
St. 

B.  W.  Redfearn,  208  N.  Wells  St. 

Harry  H.  Redfearn  & Co.,  208  N.  Wells 
St. 

A.  S.  Roe  & Co.,  208  N.  Wells  St. 

Ed.  Rueb  & Co.,  703  W.  Randolph  St. 

M.  P.  RutleCge,  1111-1113  Fulton  Market. 
John  Sander,  1053-1055  W.  Lake  St. 
Schrieber  & Falker,  136  W.  Lake  St. 
Schweizer  Commission  Co.,  654  W.  63rd 
St. 

John  M.  Shawhan,  136  W.  Lake  St. 

Geo.  S.  Sloan  & Sons,  62  W.  So.  Water  St. 
Snyder,  Harry,  Co.,  223  W.  So.  Water  St. 
F.  J.  Sokol,  208  N.  Wells  St. 

Sonenblick  & Shapiro,  207  W.  So.  Water 
St. 

Spangenberg  & Co.,  48  W.  Kinzie  St. 
Standard  Commission  Co.,  329  W.  So. 
Water  St. 

Steffey  Bros.,  118  W.  So.  Water  St. 
Frank  Sweeney,  192  N.  Clark  St. 

E.  B.  Teets  & Co.,  322  W.  So.  Water  St. 

Ed.  Term  an  & Co.,  321  W.  So.  Water  St. 
Titman  Egg  Co.,  Inc.,  400  N.  Elizabeth  St. 
John  R.  Tyler  Co.,  208  N.  Wells  St. 

M.  Uhlmann  & Co.,  Inc.,  171  W.  So. 
Water  St. 

A.  T.  Ullmann  Co.,  1014  Fulton  St. 
Waskow  Butter  Co.,  346  W.  So.  Water  St. 
Watson  & Kelley,  320  W.  South  Water  St. 
C.  H.  Weaver  & Co.,  67  W.  South  Water 
St.  * 

Weinberg  Bros.  & Co.,  1052-54  Fulton  Mkt. 
Wendel  & Briggs,  951  Fulton  Market. 

O.  E.  Whitcomb  & Son,  210  W.  South 
Water  St. 

. H.  White  & Co.,  955  Fulton  Market. 

W.  T.  S.  White,  c|o  Morris  & Co.,  U.  S. 
Yards. 

Wilson  & Co.,  Prod.  Dept.,  U.  S.  Yards. 
Henry  Yepsen  & Co.,  207  N.  Wells  St. 
Zambreno  Bros.  & Co.,  918  Fulton  St. 
Zimmermann  & Smith,  336  W.  So.  Water 
St. 

INDIANA 

Adams  Produce  Co.,  203  S..Main  St.,  Rush- 
ville. 

Atlass  Produce  Co.,  Lafayette. 

J.  E.  Beyer,  Rochester. 

Barefoot  Produce  Company,  Cowan. 
Bloomfield  Ice  & Produce  Co.,  Bloomfield. 
E.  E.  Bogan  Co.,  Goodland. 

E.  Braude,  Silver  Lake. 

L.  J.  Bretz,  Huntingsburg. 

Clover  Leaf  Creameries,  Huntington. 
Dearmin  & Co.,  Odon. 

Decatur  Produce  Co.,  Decatur. 

L.  J.  Delucenay,  Ashley. 

R.  L.  Ditzler,  Huntington. 

Fear-Campbell  Co.,  Frankfort. 

Geo.  Freese’s  Sons,  Nappanee. 

Fountain  Produce  Co.,  Veedersburg. 

F.  H.  George  & Co.,  116  W.  Columbia  St., 

Ft.  Wayne. 

D.  W\  Harris  Co.,  Green’s  Fork. 
Harris-Hardman  Co.,  Richmond. 

Havens  Bros.,  Ladoga. 

O.  L.  Hoese,  Worthington. 


Houghland  & Miller,  Boonville. 

Ideal  Poultry  & Produce  Co.,  Ft.  Wayne. 
Indiana  Produce  Co.,  Worthington. 

The  E.  R.  Jaques  Co.,  Thorntown. 

L.  E.  Jones,  Churubusco. 

J.  A.  Long,  c|o  J.  A.  Long  Co.,  Portland. 

C.  J.  Loyd  & Co.,  Greensburg. 

McLane  & Co.,  Shelbyville. 

Miami  Produce  Co.,  Peru. 

S.  Moskowitz  & Co.,  Evansville. 

Murphy  & Co.,  Princeton. 

O.  Oliver  & Son,  Madison. 

Thomas  Owens,  Angola. 

Henry  Pfau,  224  Ninth  St.,  Jasper. 

The  Pfeiffer  Sales  Co.,  Logansport. 
Riffert  Bros.,  Haubstadt. 

Schlosser  Bros.,  Frankfort. 

Sherman  White  & Co.,  Ft.  Wayne.' 

A.  B.  Stahl,  Oakland  City. 

Van  Buren  Produce  Co.,  Van  Buren. 

J.  L.  Willis  & Son,  Petersburg. 

Indianapolis 

Indianapolis  Poultry  Co. 

George  M.  Rubin,  636  Washington  Ave. 
The  Wadley  Co.,  North  St.  & Canal. 

IOWA 

Ames  Produce  Co.,  Ames. 

A.  Baird  & Son,  Lohrville. 

Boos  Produce  Co.,  West  Bend. 

Burlington  Produce  Co.,  Burlington. 
Central  City  Prod.  Co.,  Central  City. 
Charlton  & Bowen,  Rolfe. 

Cherokee  Poultry  Co.,  Cherokee. 

J.  A.  Crowther,  Pocahontas. 

P.  M.  Dahlem,  Cascade. 

O.  Ellingson,  Webster  City. 

C.  A.  English,  Ottumwa. 

E.  J.  Farley,  Monticello. 

C.  Alvin  Fosse,  LaPorte  City. 

Tyndall  N.  Fosse,  Ridgeway. 

Gist.  McDowell  Poultry  & Egg  Co., 
Spencer. 

M.  J.  Goodrich,  Strawberry  Point. 

Goodrich  & Gallagher,  Inc.,  Waverly. 

E.  C.  Grady,  Reinbeck. 

M.  & J.  R.  Hakes,  Laurens. 

Hall  Produce  Co.,  Sigourney. 

Hanford.  Produce  Co.,  Sioux  City. 

Hansen  Produce  Co.,  Maquoketa. 

F.  H.  Hatch  Co.,  Edgewood. 

Hawkeye  Produce  Co.,  Brookdale  Ave.,  ' 
Chariton. 

E.  B.  Higley  Co.,  409  S.  Federal  St.,  Mason 
City. 

T.  M.  Hooper  Produce  Co.,  Chariton. 

Hurd  Creamery  Co.,  Council  Bluffs,  Iowa. 
Independence  Produce  Co.,  Independence. 
Independent  Produce  Co.,  1801  W.  3rd  St., 
Davenport. 

Iowa  City  Produce  Co.,  Market  & Gilbert 
Sts.,  Iowa  City. 

Iowa  Grain  & Produce  Co.,  Burlington. 

Carl  T.  Irish,  Montour. 

Jensen’s  Creamery  Co.,  Coon  Rapids. 

W.  E.  Keeney,  Clarinda. 

A.  R.  Loomis  & Son,  Fort  Dodge. 

Lovett  & Davis  Prod.  Co.,  Manchester. 

S.  W.  Mahon,  Sigourney. 

Marshalltown  Produce  Co.,  213  Market 
St.,  Marshalltown. 

Merchants  Produce  Exchange,  Meservey. 


Digitized  by  boogie 


February,  1923 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


59 


J.  D.  Minium,  Clear  Lake. 

John  Morrell  & Co.,  Ottumwa. 

E.  G.  Morse,  Mason  City. 

Nagle  Bros.  Poultry  Co.,  Marcus. 

Mt.  Pleasant  Produce  Co.,  Mt.  Pleasant. 
J.  H.  Neil  Creamery  Co.,  Tama. 

Newton  Produce  Co.,  Newton. 

G.  W.  Nicholson  & Co.,  Grand  Junction. 
Nickles  & Son,  Corydon. 

Northern  Iowa  Produce  Co.,  McGregor. 
W.  L.  Ogden  & Co.,  305  Pearl  St.,  Sioux 
City. 

W.  B.  Parrott  Co.,  Manning. 

Perfect  Produce  Co.,  Solon. 

Peterson  Bros.,  6th  Ave.  & River  Front, 
Clinton. 

Reisman  Co.,  Oskaloosa,  Iowa. 

W.  S.  Reister  & Son,  Washington. 

Fred  Reum  & Co.,  218  W.  Water  St., 
Decorah. 

H.  S.  Rhynsburger,  9th  Ave.,  E.,  Oska- 
loosa. 

J.  Russell,  Winfield. 

St.  Ansgar  Produce  Co.,  St.  Ansgar. 
Scheidel  Produce  Co.,  Ossian. 

Shotwell  & Co.,  Des  Moines. 

J.  A.  Shannon  & Son,  Iowa  Falls. 
Sheldon  Produce  Co.,  Sheldon. 

J.  A.  Silver  & Co.,  Stockport. 

R.  D.  Smith,  Swea  City. 

A.  P.  Sondergaard  & Co.,  Mason  City. 
Union  Produce  Co.,  Lorimor. 

E.  B.  Wade,  West  Liberty. 

Wayne  F.  Waller,  Garner. 

Waverly  Produce  Co.,  Waverly. 

Wescott  & Winks,  Sumner. 

Wilson  Shotwell  Co.,  Perry. 

R.  W.  Winsler,  Moravia. 

Woldum  Produce  Co.,  Decorah. 

KANSAS 

M.  N.  Alexander  & Co.,  Fort  Scott. 
Beatrice  Creamery  Co.,  Topeka. 

The  Belle  Springs  Cry.  Co.,  Abilene. 

The  Blue  Valley  Packing  Co.,  Marys- 
ville. 

J.  E.  Brewrr,  Box  226,  Abilene. 

Coghill  Commission  Co.,  Iola. 

Concordia  Creamery  Co.,  Concordia. 
Ellsworth  Prod.  Co.,  Ellsworth. 

Farmers’  Produce  Co.,  Burlington.  * 

J.  F.  Grennan  Prod.  Co.,  Garnett. 

Hanna  Poultry  & Egg  Co.,  Goffs. 

H.  C.  Hoerman,  Linn. 

T.  Jensen  & Bros.,  Emporia. 

Kansas  Egg  & Poultry  Co.,  Hillsboro. 
Kansas  Ice  & Storage  Co.,  Salina. 

A.  S.  Kininmonth  & Co.,  Winfield. 
Latham  & Sons,  Ottawa. 

M.  McMahon,  Beattie. 

Merritt-  Schwier  Creamery  Co.,  Great 
Bend. 

The  Metz  Packing  Co.,  Concordia. 

Paden  & Thompson,  Lyons. 

Sauna  Poultry  Co.,  Salina. 

Scantun  Bros.,  Pratt. 

Seymour  Packing  Co.,  Topeka. 

Stewart  Poultry  Co.,  Valley  Falls. 

Topeka  Packing  Co.,  Topeka. 

A.  Trout,  Melvern. 

S.  C.  Walker  & Son  Pro.  Co.,  Smith  Cen- 

ter. 

H.  G.  Ward  Produce  Co.,  Glasco. 


KENTUCKY 

E.  Bowers  Co.,  Paducah. 

N.  F.  Brent,  Paris. 

Davidson  Bros.,  Inc.,  Glasgow. 

C.  G.  Gault  Prod.  Co.,  Maysville. 

S.  H.  Grinstead  Co.,  Lebanon. 

Harrodsburg  Ice  & Produce  Co.,  Harrods- 
burg. 

Hawkins,  Smith,  Toohey  & Co.,  Shelby- 
ville. 

S.  F.  Holcomb,  Murray.  Branches  at  Hol- 
low Rock,  Tenn.,  and  Parsons,  Tenn. 

Hulen-Toops  Co.,  Bowling  Green. 

Maloney  Davidson  Co.,  128  E.  Jefferson, 
Louisville. 

Miller  Bros.  & Co.,  Owensboro. 

Geo.  P.  Taylor  Co.,  Burnside. 

Alva  West,  Mgr.  Star  Produce  Co.,  Mays- 
ville. 

H.  Wilson  & Co.,  Fordsville. 

J.  P.  Wright,  Salt  Lick. 

Harvey  J.  2wicker,  Gen.  Mgr.  Frank  Fehr 
Cold  Storage  Co.,  Louisville. 


LOUISIANA 

Goodman  & Beer  Co.,  Inc.,  400  Paydras 
St.,  New  Orleans. 

A.  S.  Kottwitz  & Co.,  443  S.  Peters  St., 
New  Orleans. 

Jos.  Lala  & Co.,  534  French  Mkt.,  New 
Orleans. 

Jos.  Samuel  Co.,  Inc.,  327  Paydras  St., 
New  Orleans. 

Southland  Produce  Co.,  505  Travis  St., 
Shreveport. 


MARYLAND 

Blatter  Bros.,  119  W.  Pratt  St.,  Baltimore. 

Henderson,  Linthicum  & Co.,  3 E.  Cam- 
den St.,  Baltimore. 

E.  E.  Hurlburt,  3 Emerson  Tower  Bldg., 
Baltimore. 

Arthur  Medwedeff,  308  Law  Building, 
Baltimore. 

John  Poehlman  & Sons,  405  N.  Washing- 
ton St.,  Baltimore. 

Robins  & Co.,  112  South  St.,  Baltimore. 

Joseph  Smelkinson,  139  W.  Camden  St., 
Baltimore. 

Dixon  R.  Smith  & Co.,  217  Hanover  St., 
Baltimore. 

Stevens  Bros.,  226  Charles  St.,  Baltimore. 


MASSACHUSETTS 

Cambridge  Poultry  Co.,  Cambridge. 

James  L.  Humphrey,  Jr.,  New  Bedford. 
Genery  Stevens  Co.,  Worcester. 

Boston 

Adams,  Chapman  Co.,  37  N.  Market  St. 
Alley  Green  & Pipe  Co.,  3 and  4 N.  Mar- 
ket St. 

S.  K.  Ames,  168  Milk  St. 

I.  H.  Ballou  & Co.,  75  S.  Market  St. 
Bartlett  Varney  & Co.,  21  N.  Market  St. 
Batch  elder  & Snyder  Co.,  49  Blackstone 
Street. 


Bolton  & Hicks,  21  Merchants  Row. 

Borst  Pierce  Co.,  9 Blackstone  St.  I 
Alton  E.  Briggs,  Faneuil  Hall  Market. 
Bryant  & Ordway  Co.,  1 So.  Side  Faneuil 
Hall  Market. 

S.  L.  Burr  & Co.,  74  So.  Market  St. 
Chamberlain  & Co.,  Inc.,  25  S.  Market  St. 
Chapin  & Adams  Co.,  35  S.  Market  St. 
Harold  E.  Corson,  Faneuil  Hall  Market, 

Fruit  & Products  Exchange. 

C.  R.  Corwin  Co.,  Faneuil  Hall  Market. 
Craig  Hapgood  Co.,  Inc.,  37  S.  Market  St. 
Arthur  E.  Dorr  & Co.,  12  North  St. 
Eastern  Butter  Co.,  15  John  St. 

Eastern  Poultry  & Egg  Co.,  77  Fulton  St. 

J.  R.  Ellis  & Son,  50  S.  Market  St. 

G.  A.  Fales  Co.,  25  N.  Market  St. 

John  H.  Farnum  & Son,  65  Clinton  St. 
Fowle,  Hibbard  Co.,  176  State  St. 
Goldsmith-Stock  well  Co.,  27  S.  Market 

Street 

Green  & Co.,  80  S.  Market  St. 

Wm.  J.  Haire  Co.,  30  S.  Market  St.  * 

Hilton  & Aldrich  Co.,  40  S.  Market  St. 
Ralph  H.  Hosmer,  10-16  Faneuil  Hall  Mkt. 

H.  A.  Hovey  & Co.,  30  Faneuil  Hall  Mkt. 
Hyde- Wheeler  Co.,  39-41  Commercial  St. 
The  H.  J.  Keith  Co.,  72  S.  Market  St. 

J.  F.  Kimball  Co.,  31  N.  Market  St. 

Lam  son  & Co.,  13  Blackstone  St. 

G.  M.  D.  Legg  Co.,  33  S.  Market  St. 

Lewis,  Mears  Co.,  33  S.  Market  St. 

A.  & O.  W.  Mead  & Co.,  35  N.  Market  St. 

A.  E.  Mills  & Son,  27  Commercial  St. 
Chas.  E.  Mills,  19  Boston  Fruit  & Produce 

Exchange. 

Patch  & Roberts,  17  N.  Market  St. 

P.  F.  Quinn,  31-33  Merchants  Row. 

Radlo  Bros.  Co.,  21-23  S.  Market  St. 

L.  A.  Rogers  Co.,  70  S.  Market  St. 

B.  Rutstein  & Sons  Co.,  105  Fulton  St. 

R.  W.  Sawtelle,  16  Boston  Fruit  & Pro. 

Ex. 

Smiley  Bros.,  5 Blackstone  St. 

A.  M.  Smith  & Co.,  31  Commercial  St. 
Standard  Poultry  & Egg  Co.,  37  Fukon  St. 
Chas.  H.  Stone  & Co.,  61  Chatham  St. 
Thorndike  & Gerrish  Co.,  19  N.  Market 
Street. 

Titman  Egg  Co.  of  Massachusetts. 

A.  Valente  & Co. 

T.  H.  Wheeler  Co. 

E.  E.  Wilson  Co.,  7 Blackstone  St. 

W.  F.  Wyman  & Co.,  4 Faneuil  Hall  Mkt. 

MICHIGAN 

Cadillac  Produce  Co.,  Cadillac. 

The  N.  A.  Hoban  Co.,  114-116  W.  1st  Ave., 
Flint. 

Hugh  M.  Hurd,  Eaton  Rapids. 

Ionia  Egg  & Poultry  Co.,  Ionia. 

Kent  Storage  Co.,  Grand  Rapids. 

Robt.  Park,  Caro. 

J.  T.  Ridley,  Greenville. 

Wiluamson  Bros.,  Tecumseh. 

Detroit 

Alderson-Huard  Co.,  480  Riopelle  St. 
American  Butter  & Cheese  Co.,  480  How- 
ard Ave. 

Bentley  Produce  Co.,  153  Monterey  Ave. 
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Clarence  J.  Chandler,  1640  Penobscot 
A Bld* 

Geo.  L.  Collins  & Co.,  30  Market  St. 
Detroit  Beef  Co.,  1903  Adelaide  St. 
Detroit  Butter  & Egg  Co.,  4301  Dequindre. 
Geo.  R.  -Eldridge  Co.,  2656  Eighteenth  St. 
Faltis  Poultry  Market,  54  W.  Elizabeth 
Street. 

Gessnep  Produce  Co.,  Eastern  Market. 
Harris  & Throop,  777  Michigan  Ave. 

J.  W.  Keys  Comm.  Co.,  2478  Riopelle  St. 

C.  H.  Lahue  & Co.,  Eastern  Market. 

F.  J.  Schaffer  & Co.,  1462  E.  High  St 
Schiller  Butter  & Egg  Co.,  654  Jos 
Campau.  ' 

Smith  Poultry  & Egg  Co.,  26  Western 
Market. 

A.  F.  Thibodeau  & Co.,  492  Howard  Ave. 
Toner  Commission  Co.,  480  Riopelle  St. 

MINNESOTA 

Backman  Produce  Co.,  Waterville. 

Benson  Produce  Co.,  Benson. 
Bridgeman-Russell  Co.,  Duluth. 

Central  Minn.  Produce  Co.,  Willmar. 

E.  B.  Davis  & Co.,  Spring  Valley. 

Duluth  Creamery  & Prod.  Co.,  7th  Ave. 

' W.  & R.  R.  St.,  Duluth. 

Seymour  L.  Fosse,  Lanesboro. 

Hutchinson  Produce  Co.,  Hutchinson. 
Johnson  Produce  Co.,  Cokato. 

F.  J.  Kasper  Co.,  310-312  N.  Cedar  St., 
Owatonna. 

Le  Roy  Produce  Co.,  Le  Roy. 

Levine  Bros.,  Duluth. 

Litchfield  Produce  Co.,  Litchfield. 

John  Lynard,  Owatonna. 

H.  M.  Noack  & Sons,  Arlington. 

No.  American  Cry.  Co.,  Alexandria. 
Northern  Cold  Stg.  & Whse.  Co.,  Duluth. 
Peterson  Biddick  Co.,  Wadena. 

Joseph  J.  Schatz,  Montgomery. 

J.  W.  Sill,  Belgrade. 

Steube  Bros.,  118  N.  Main  St.,  New  Ulm. 
Stork  Bros.,  New  Ulm. 

Sunde  & Romine,  New  Richland. 

Geo.  D.  Tracy,  Tracy. 

Williams  Produce  Co.,  Fergus  Falls. 
Worthington  Creamery  & Prod.  Co., 
Worthington. 

Minneapolis  and  St.  Paul 

Boyd  & Hilbert,  22  Central  Mkt.,  Minne- 
apolis. 

R.  E.  Cobb  Co.,  St.  Paul. 

Jacob  E.  Decker  & Son,  513  Third  Ave.  N., 
Minneapolis. 

De  Soto  Cry.  & Prod.  Co.,  Minneapolis. 
Edwards  Bros.,  119  Sixth  St.,  Minneapolis. 
Fairfax  Produce  Co.,  420  N.  Third  Ave., 
Minneapolis. 

J.  H.  Kersten  & Co.,  204  Market  State 
Bank  Bldg.,  Minneapolis. 

Klingelhutz  & Martinson,  121  N.  6th  St., 
Minneapolis. 

Meagher  & Parsons,  5th  St.  North,  Min- 
neapolis. 

Ross  C.  Morford,  Market  State  Bank  Bldg., 
Minneapolis. 

Northern  Produce  Co.,  St.  Paul. 

J.  W.  Perrin  & Son,  29  Central  Market, 
Minneapolis. 

Sam  els  Bros.  Co.,  Minneapolis. 

J.  W.  Sharpe,  Minneapolis. 

Tilden  Prod.  Co.,  St.  Paul. 

MISSISSIPPI 

Rex  Produce  Co.,  Myrtle. 

MISSOURI 

Blattner  Bros.  Merc.  Co.,  Wellsville. 

A.  F.  Brockman,  Concordia. 

Browning  Farmers  Club,  Browning. 

W.  L.  Davenport  Co.,  219  N.  Jefferson  St., 
Mexico. 

J.  H.  Dunn,  Meadville. 


W.  C.  Ellis,  Mountain  Grove. 

Goodwin  & Jean,  Jackson. 

R.  F.  Griffith,  Fulton. 

Henderson’s  Produce  Co.,  Monroe  City. 

J.  V.  Kesterson,  Odessa. 

Kuhne  Bros.  Merc  Co.,  Troy. 

W.  D.  Law,  Springfield. 

D.  N.  Lightpoot  & Son,  Springfield. 
Lindley-Buster  Prod.  Co.,  Inc.,  Bucklin. 
Macon  Produce  Co.,  Macon. 

W.  B.  McLain  & Son,  Higginsville. 

J.  H.  Mikel  Bro.  & Co.,  South  Gifford. 

C.  S.  Miller  Produce  Co.,  Neosho. 
Missouri  Egg  & Poultry  Co.,  Box  164, 
Sedalia. 

E.  Oun  & Son,  112  E.  Lexington  St.,  In- 

dependence, Missouri. 

Ralls  County  Mercantile  Co.,  Center. 

S.  D.  Karim n,  Jr.  & Co.,  Ridgeway. 

J.  I.  Reed  & Son,  Bolivar. 

C.  L.  Rhodes  Prod.  Co.,  Springfield. 

E.  F.  Roberts,  Queen  City. 

A.  W.  Vanderford,  Clinton. 

A.  B.  Wilkerson,  Aurora. 

Willow  Springs  Crmy.  Co.,  Willow  Sprgs. 


St.  Louis 

American  Egg  & Poultry  Co.,  501  N.  3rd 
St. 

H.  B.  Beaty,  408  Franklin  Ave. 
Bohn-Lenartz  Com.  Co.,  714  N.  4th  St. 

Hy  Bomze,  817  N.  Third  St. 

Henry  Broeder’s  Sons  Com.  Co.,  813  N. 
Third  St. 

E.  J.  Cramer  Commission  Co.,  709  N.  3rd 
St. 

Dickson  & Sons,  837  N.  Third  St. 

A.  A.  Easton  Co.,  Inc.,  931  N.  Broadway. 
Enterprise  Commission  Co.,  925-927  N. 

Broadway. 

Bruno  Franz  Sons,  919  N.  Broadway. 
Oscar  B.  Franz  Com.  Co.,  417  Morgan  St. 
Walter  B.  Franz  & Co.,  810  N.  Fourth  St. 
John  Frey  & Co.,  420  Wash  St. 

Frisco  Commission  Co.,  800  N.  Fourth  St. 
Greenlee  Products  Co.,  Lewis  & O’Fallon 
Sts. 

Fred  Heger,  419  S.  Franklin  Ave. 

The  Hickel  Co.,  1018  N.  Broadway. 
Hilmer  Commission  Co.,  822  N.  Third  St. 
Hofmann  Bros.  Produce  Co.,  700  N.  2nd 
St. 

H.  W.  Kuehaus,  419  Franklin  Ave. 

B.  Landauer,  907  N.  Fourth  St. 

Lopato  Bierman  Com.  Co.,  811  N.  Third 
St. 

E.  L.  Lynch  Poultry  Co.,  807  N.  4th  St. 
Chas.  P.  Mann  & Co.,  713  N.  3rd  St. 
Arnold  Matter  Com.  Co.,  704  N.  4th  St. 

,E.  B.  McKee  Commission  Co.,  717  N.  3rd 
St. 

McLain-Alcorn  Com.  Co.,  701  N.  3rd  St. 
Meyer  Bros.  Commission  Co.,  816  N.  3rd 
I St. 

Niemeyer-Buch mueller  Com.  Co.,  816  N. 
3rd  St. 

Frank  J.  Oechner,  1109  N.  Third  St. 
Progressive  Commission  Co.,  803  N.  3rd 
St. 

J.  W.  Ragland  Commission  Co.,  415  Wash. 
St. 

A.  A.  Rehbein,  220  Market  St. 

Geo.  F.  Ricker  & Co.,  716  N.  2nd  St. 

A.  M.  Robinson  & Co.,  714  N.  3rd  St. 

St.  Louis  Butter  Co.,  821  N.  Third  St. 
Scheitlin  & Hoffman,  820  N.  Third  St. 

L.  J.  Schulte  Com.  Co.,  824  N.  Third  St. 
Schumacher  Commission  Co.,  700  N.  3rd 
St. 

Uhrig  Bros.,  812  N.  Fourth  St. 

Burt  Woodson  Com.  Co.,  933  N.  Broadway. 
Dave  Wurth  Commission  Co.,  809  N.  3rd 
St. 

Geo.  Wurth  Com.  Co.,  710  N.  Third  St. 
Zelle  Bros.  Prov.  & Com.  Co.,  702  N.  3rd 
St. 


Kansas  City 

Aaron  Poultry  & Egg  Co. 

J.  M.  Adams,  319  Produce  Exchange  Bldg. 
C.  J.  Aus,  211  Produce  Exchange  Bldg. 

A.  W.  Bear  Com.  Co.,  117  E.  Fourth  St. 
Ralph  Hurst  & Co.,  115  E.  Fourth  St. 

S.  J.  Hurst,  515  Grand  Ave. 

Meriden  Creamery  Co.,  21st  and  Central 
Sts. 

J.  W.  Reynolds,  Prod.  Exchange  Bldg. 

Carl  C.  Stentz,  203  Produce  Exchange 
Bldg. 

Spencer  Produce  Co.,  14  West  4th  St. 

MONTANA 

Henningsen  Produce  Co.,  Butte. 

NEBRASKA 

Alma  Produce  Co.,  Alma. 

Henningsen  Prod.  Co.,  Superior. 

C.  Mozer,  Box  495,  Lincoln. 

Nelson  Bros.  Poultry  Co.,  Lincoln. 
Norfolk  Poultry  Co.,  403  N.  3rd  St.,  Nor- 
folk. 

Thomassen  Produce  Co.,  Humphrey. 
Wahoo  Produce  Co.,  301  East  5th  St., 
Wahoo. 

York  Produce  Co.,  York. 

Omaha 

Geo.  E.  Clark,  1327  W.  O.  W.  Bldg. 
Fairmont  Cry.  Co.,  12th  & Jones  Sts. 

The  Jerpe  Commission  Co.,  422  11th  St. 
Kirschbraun  & Sons,  Inc.,  9th  and  Dodge 
Sts. 

Omaha  Cold  Storage  Co. 

NEW  JERSEY 

Ammon  & Person,  4th  and  Henderson  Sts. 

► Jersey  City. 

M.  Augenbuck  & Bro.,  16  Commerce  St., 
Newark. 

C.  E.  Barker  & Co.,  38  Commerce  St.,  New- 
ark. 

Robt.  L.  Beyer,  1915  Atlantic  Ave.,  Atlantic 
City. 

Columbia  Cheese  Co.,  85  Commerce  St., 
Newark. 

f Debow  & Co.,  32  Commerce  St.,  Newark. 
Barnett  Gabriel,  c|o  Great  Atlantic  & Pa- 
cific Tea  Co.,  Jersey  City. 

Guaranty  Egg  Corporation,  108  Sylvan 
Ave.,  Newark. 

Gerhard  & Pagels,  218  N.  Willow  St., 
T renton.  ♦ 

Gude  & Cole,  Inc.,  102  Mulberry  St.,  New- 
ark. 

Adam  Hebeler  & Co.,  46  Commerce  St.. 
Newark. 

Gus  Ludwig,  c|o  Great  A.  & P.  Tea  Co., 
Jersey  City. 

Wilkinson,  Gaddis  & Co.,  85  Parkhurst 
Newark. 

NEW  YORK 

Davis  & Pelton,  152  Baldwin  St.,  Elmira. 
Samuel  C.  Duff  & Son  Co.,  1119  E.  Fay- 
ette St.,  Syracuse. 

The  Lawlor  & Cavanaugh  Co.,  Troy. 

Jos.  A.  Minst,  359  Broadway,  Albany. 
Edward  D.  Vinal,  202  North  West  St., 
Syracuse. 

Wm.  S.  Riley  Co.,  Scott  Place,  Rochester. 
W.  J.  Skillicorn,  Albany. 

Whitney  & Emery,  113  Ardmore  St.,  Roch- 
ester. 

Buffalo 

Bredenberg  Bros.,  96  W.  Market  St 
Buffalo  Butterine  Co.,  171  Perry  St. 
Raymond  S.  Clum,  101  Columbia  St. 

Jacob  Dold  Packing  Co.,  745  William  St. 
The  Fairmont  Creamery  Co. 

Goldstein  & Lippman,  165  Scott. 

Hickman  & Coward,  150  Michigan  Ave. 

F.  W.  Jehle^  155  Washington  Mkt. 

Chas.  E.  Roesch,  10  Broadway  Mkt. 
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Satuloff  Bros.,  145  Michigan  St. 

F.  F.  Stone,  98  W.  Market  St. 

Walter  A.  Tuttle,  55-57  E.  Market  St. 

J.  M.  Wattles  & Son,  152  Michigan  St. 
Frank  E.  Wattles  & Bro. 

Wax  & Sugarman,  159  Michigan  St. 

Wm.  C.  Will,  163  Scott  St. 

Will  & Zaepfel,  59  E.  Market  St. 

New  York  City 

C.  F.  Adams  & Co.,  13  Harrison  St. 

Albert  & Gerber,  315  Greenwich  St. 

E.  S.  Alpaugh  & Co.,  18  Bloomfield  St. 
Armstrong  & Hesse,  330  Greenwich  St. 
Harry  Atlas,  360  Greenwich  St. 

Juan  A.  Babcock,  168  Duane  St. 

E.  R.  Balzer,  220  Greenwich  St. 

F.  C.  Barger  & Co.,  158  Franklin  St. 

H.  Behrman  & Sons,  366  Washington  St. 
Berman  & Baedecker,  Inc.,  28  Thirteenth 

Ave. 

Nathan  Blackman,  362  Greenwich  St. 
Daniel  P.  Boehm,  Inc.,  331  Washington  St. 
John  H.  Borger  & Co.,  134  Reade  St. 

C.  M.  Britten,  22  Harrison  St. 

Qeo.  G.  Brown,  W.  Washington  Mkt. 

S.  S.  Brown  Co.,  43  Jay  St. 

Brown  & Root  Co.,  165  Reade  St. 

Bryan  Duvall  Co.,  Inc.,  105  Hudson  St. 

C.  T.  Bullard  & Co.,  171  Duane  St. 

Butts  & Miller  Co.,  325  Washington  St. 
Central  Grocery  Co.,  150  Reade  St. 
Chelsea  Live  Poultry  Co.,  39  Loew  Ave. 
Chas.  Colons  Co.,  1 13th  Ave. 

Colonial  Butter  & Egg  Co.,  Greenwich  St. 
George  Cook,  Jr.,  329  Washington  St. 

F.  M.  Coughlan  & Son,  172  Duane  St. 
Geo.  E.  Cutler,  331  Greenwich  St. 

Andrew  Davey,  Inc,  5 E.  134th  St. 
Charles  Deutsch,  319  Greepwich  St. 

De  Winter  & Stewart,  Inc.,  321  Washing- 
ton St. 

Droste  & Snyder,  177  Duane  St. 

Du  Mond  & Felten,  Inc,  325  Washington 
St. 

N.  Durham  & Sons,  313  Washington  St. 
Lewis  Ebert  & Sons,  151  Reade  St. 

Egbert  & Case,  11  Jay  St. 

W.  W.  Elzea,  Inc.,  327  Washington  St. 
The  Engel  Co.,  123  Barclay  St. 

Enyard  & Godley,  Inc.,  171  Duane  St. 
Farmers  Commission  House,  27  Harrison 
St 

Ficken,  Coffin  & Co.,  168  Duane  St. 
Fitch,  Cornell  & Co.,  16-18  Jay  St. 
Samuel  Fleck  & Co.,  Inc.,  48  Bloomfield 
St. 

Julius  Fleischl,  514  Westchester  Ave. 

J.  C.  Ford  & Co.,  Inc.,  368  Greenwich  St. 
Fox  River  Butter  Co.,  78  Hudson  St. 

I.  Fox  Sons,  Inc.,  194  Green  Place,  Brook- 

lyn, N.  Y. 

Sol.  Frankel,  W.  Washington  Mkt. 

J.  Gewirtz.  303  E.  4th  St. 
Gottfried-Marshall  Co.,  142 1/2  Reade  St. 

A.  Grossmann  & Co.,  153  Reade  St. 

Gude  Bros.,  Kieffer  Co.,  21  Jay  St. 

H.  Hagen  & Co.,  81  N.  Moore  St. 

Hance  Bros.  Co.,  W.  Washington  Mkt. 

W.  H.  Henneberger,  Inc.,  329  Greenwich 
St. 

Joseph  J.  Herold,  17  Harrison  St. 

George  F.  Hinrichs,  Inc.,  341  Washington 
St. 

Wm.  J.  Hinrichs,  423  W.  14th  St. 

Hodupp  Evans  Company,  Inc.,  7 Harrison 
St. 

Wm.  G.  Hollrock,  359  Greenwich  St. 

Ad.  Honigsberg  & Co.,  300  Greenwich  St. 
Chas.  B.  Hovey,  W.  Washington  Mkt. 
Jewell  Bros.,  W.  Washington  Mkt. 

JeWell  Koenig  & Co.,  W.  Washington  Mkt. 

T.  W Johnson.  361  Washington  St. 

Hugo  Joseph y & Sons,  448  West  14th  St. 
Benj.  Kalm anson,  310  Greenwich  St. 
Kassel  Poultry  Co.,  W.  Washington  Mkt. 
J.  J.  Kilcoyne  Co.,  Inc.,  148  Reade  St. 

J.  M.  Klein,  329  Washington  St. 

Kossar  & Cq-i  W.  Washington  Mkt. 


Christian  H.  Koster,  863*  Washington  St. 
Kurtin  & Kurtin,  305  Greenwich  St. 
Lambly  & Alpaugh,  18  Harrison  St. 

Lass  & Cohen,  450  W.  14th  St. 

Gustav  F.  Lawrence,  6 Harrison  St. 
Lewis  Mears  Co.,  127  Reade  St. 

Frederick  F.  Lowenfels,  348  Greenwich  St. 
W.  B.  Lunn's  Sons,  304  Greenwich  St. 

W.  H.  Mapes,  137  Reade  St. 

Thos.  J.  May  Co. 

Frank  A.  McGrail  Co.,  Inc.,  139  Reade  St. 
C.  F.  McGuire,  13  Harrison  St. 

A.  E.  McMulkin,  201  Franklin  St. 

Cha$.  P.  Mecabe  & Son,  17  Jay  St. 

Samuel  Mierfeld,  3 Harrison  St. 

J.  W.  Meloney  Co.,  Inc.,  339  Greenwich  St. 
Alex  Mersel,  191  Duane  St. 

Mottus  Bros.,  W.  Washington  Market. 

Sam  Nagle,  W.  Washington  Market. 

J.  Narzisenfeld,  24-26  Harrison  St. 

T.  Neugeboren  & Sons,  19  Harrison  St. 
New  York  Butter  Packing  Co.,  171  Duane 
St. 

Jas.  N.  Norris,  W.  Washington  Mkt. 

Fred  D.  Oetjen,  339  Washington  St. 

B.  W.  Otis  & Co.,  W.  Washington  Mkt. 

A.  Paul,  Jr.,  & Co.,  West  Washington  Mkt. 
Wm.  Wallis  Pearson,  45  Grace  St. 

H.  T.  Pond  Co.,  361  Washington  St. 

C.  L.  Poole  & Co..  15  Harrison  St. 

I.  C.  Popper,  171  Duane  St. 

S.  A.  Rausch,  334  Greenwich  St. 

W.  E.  Read  Co.,  Inc.,  360  Washington  St. 

G.  M.  Rittenhouse  & Co.,  23  Jay  St. 

S.  Rosenfeld  Co.,  49  Chambers  St. 

Harry  Rosenstein,  Inc.,  W.  Washington 

Market. 

M.  Roth  & Co.,  185  Duane  St. 

Thos.  H.  Roulston,  101  Ninth  St.,  Brook- 
lyn. 

John  H.  Rusch,  188  Duane  St. 

Saal  Brothers,  181  Duane  St. 

Chester  E.  Saxton  Co.,  Inc.,  11  Harrison 
St.,  N.  Y.  C. 

John  Scholl  & Bro.,  147  Reade  St. 

C.  Schultz,  Inc.,  32  Jay  St. 

Louis  J.  Schwab,  W.  Washington  Mkt. 
Nathan  Schweitzer  Co.,  409  W.  14th  St. 
Seckel  & Kiernan,  361  Greenwich  St. 

R.  B.  Shimer  & Co.,  332  Washington  St. 

A.  Silz,  416  W.  14th  St. 

Steers  & Menke,  West  Washington  Mkt. 

H.  E.  Stout  Co.,  317  Washington  St. 

J.  D.  Stout  & Co.,  19  Jay  St. 

Joseph  Sultan,  148  Reade  St. 

B.  Titman  Co.,  94  N.  Moore  St. 

George  Trachtenberg,  360  Greenwich  St. 
Chas.  Trautmann  Co.,  28  Division  St., 

Jamaica,  L.  I. 

Trelease  & Underhill,  333  Greenwich  St. 
W.  Harry  Ullman  & Bro.,  216  Franklin 
St. 

Edward  M.  Vosburgh,  133  Reade  St. 

S.  & W.  Waldbaum,  140  Reade  St. 
Charles  Werner,  35  Loew  Ave. 

Samuel  Werner,  W.  Washington  Mkt. 
Western  Commission  Co.,  West  Washing- 
ton Market. 

D.  W.  Whitmore  & Co.,  10  Harrison  St. 
Wiesenfeld  & Oshinsky,  40  Harrison  St., 
f.  W.  Williams.  W.  Washington  Mkt. 
Hyman  Wittner,  318  Greenwich  St. 
Wright  & Winsor,  12  Harrison  St. 

Zenith  Butter  & Egg  Co.,  170  Duane  St. 
Zimmer  & Dunkak.  173  Duane  St. 

NEW  ZEALAND 
R.  L.  Woodhouse  & Co.,  Ferry  Bldgs., 
Auckland. 

NORTH  DAKOTA 

Bridgeman-Russell  Co.,  Grand  Forks. 
Mandan  Cry.  & Produce  Co.,  Mandan. 

OHIO 

Athens  Poultry  & Produce  Co.,  Athens. 
Bemisderfer  Co.,  31  E.  Market  St.,  Tiffin. 
Byron  L.  Bond.  Edon. 

The  Brownell  Sons  Co.,  123  E.  Spring  St., 
Columbus. 

O.  I.  Clevenger,  198  Prospect  St.,  Marion. 


Coe  Brothers,  Albany. 

Elmore  Produce  Co.,  Elmore. 

Fostoria  Creamery  Co.,  404  S.  Union  St., 
Fostoria. 

Chas.  C.  From  field,  1101  E.  Main  St.,  Van 
Wert. 

The  Gray  & White  Co.,  Tiffin. 

Greenfield  Packing  Co.,  Greenfield. 
Griffis  Produce  Co.,  Delphos. 

W.  T.  Harris  & Son,  Kenton. 

Wm.  Hertel,  Jr.,  Van  Wert. 

Hicksville  Produce  Co.,  Hicksville. 

H.  B.  Hole,  Greenville. 

F.  J.  Kissell,  Columbus  Grove. 

H.  Little  & Sons,  434  S.  Fifth  St.,  Upper 
Sandusky. 

Lucas  Produce  Co.,  Leipsic. 

W.  M.  McElroy,  Manchester. 

Malkin  Creamery  Co.,  224  W.  Boardman 
St.,  Youngstown. 

Miller  Bros.  Co.,  Fremont. 

J.  E.  Parker  Co..  Eaton. 

J.  E.  Roads,  N.  West  St.,  Hillsboro. 

Rock  Island  Butter  Co.,  Toledo. 

Homer  C.  Smith,  Centerbury. 

Storer  Bros.  Co.,  Ada. 

A.  L.  Stout,  West  MansfielcJ. 

White  Mountain  Creamery  Co.,  New 
Bremen. 

Cincinnati 

Fred  H.  Blome,  Jr.,  c|o  Blome-Dreifus  Co., 
4149  Forest  Ave. 

C.  Eberle  Sons  Co.,  Cor.  6th,  Plum  and 
George  Sts. 

Flataw  Riley  Co.,  42  Walnut  St. 

Goyert  & Vogel  Egg  & Pty.  Co.,  49  Wal- 
nut St. 

B.  L.  Humbert,  21  Masonic  Temple. 

John  V.  Kisker  & Co.,  11  Main  St. 

A.  F.  Kolb,  134  W.  Court  St. 

Lett  & Co.,  48  Walnut  St. 

The  Peters  Poultry  Co.,  104  W.  Court  St. 
David  Rindsberg  & Co.,  38  Walnut  St. 
Simmons  & Norris,  3-9  W.  Water  St. 

E.  B.  Wright  & Son,  19  Walnut  St. 


Cleveland 

The  Arnold  Creamery  Co.,  701  Woodland  • 
Ave. 

The  Brandt  Co.,  Sheriff  St.  Market. 
Brookhart  Poultry  Co.,  754  Broadway. 

The  Brundage  Co.,  606  Broadway. 

The  Chapman  Co.,  575  Broadway. 

Cottage  Creamery  Co.,  505  Woodland  Ave. 

G.  O.  Davis,  735  Central. 

The  A.  R.  Duncan,  Jr.,  Co. 

Fisher  Bros.  Co.,  2323  Lakeside  Ave. 
Liberty  Poultry  Co. 

Toseph  Lichtle  & Co.,  676  Broadway. 

W.  H.,  Mann  & Co.,  653  Broadway. 

D.  Martin  Co.,  630  Broadway. 

Joseph  N.  Pierson,  822  Broadway. 

E.  H.  Putt  & Son  Poultry  Co.,  Sheriff 
St.  Market. 

Telling-Belle  Vernon  Co.,  7100  Clark 
Ave. 

OKLAHOMA 

H.  Bradbury,  Shattuck. 

Farmers'  Produce  Co.,  C.  O.  Smith,  Mgr., 
Anadarko. 

Chickasha  Hide  & Produce  Co.,  205  S. 

Second  St.,  Chickasha,  Okla. 

Choctaw  Produce  Co.,  Hugo. 

Farmers'  Produce  Co.,  Clinton,  Okla. 
Guthrie  Produce  Co.,  Guthrie. 

Lieberman  Produce  Co.,  315  E.  Grand, 
Oklahoma  City. 

Madill  Produce  Co.,  Madill. 

McCoy  Produce  Co.,  Westville. 

Oklahoma  Hide  & Produce  Co.,  Altus. 

J.  M.  Patton,  c|o  Lawton  Poultry  Co., 
Lawton. 

W.  D.  Wright  Produce  Co.,  Oklahoma 
City. 

OREGON 

Estes-Dixon  Co.,  105  Front  St.,  Portland. 
Pacific  Cooperative  Poultry  Producers^ 
Portland. 
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PENNSYLVANIA 

W.  J.  Craig,  1716  Penn  Ave.  Pittsburgh. 
Egermann  Commission  Co.,  2123  Penn 
Aye.,  Pittsburgh. 

Fisher  Bros.  Co.,  1130  Franklin  St.,  N.  S., 
Pittsburgh,  Pa. 

Iron  City  Produce  Co.,  Inc.,  56-60  Twenty- 
first  St.,  Pittsburgh. 

Clarence  C.  Lee,  726  Tenth  St.,  Oakmont. 
W.  S.  Lee  & Son,  1300  7th  Ave.,  Altoona. 
A.  B.  Marcus,  48  Eighteenth  St.,  Pitts- 
burgh. 

McCann  & Co.,  413  Market  St.,  Pittsburgh. 

G.  A.  Samuels,  109  Water  St.,  Pittsburgh. 
David  Spruks  Co.,  Spruce  and  Franklin, 

Scranton. 

Taylor  Food  Products  Co.,  New  Castle. 
Tech  Food  Products  Co.,  Wainwright  Cold 
Storage,  3340  Liberty  St.,  Pittsburgh. 

Philadelphia 

Aetna  Butter  Co.,  204  Callowhill  St. 
Harold  R.  Aiken,  128  N.  Delaware  Ave. 
Almar  Stores  Co.,  919  N.  Front  St. 

The  American  Stores  Co.,  412  Noble  St. 
Beyer  & Co.,  Inc.,  235  Callowhill  St. 
Bickel  & Miller,  322  S.  Front  St. 

A.  F.  Bickley  & Son,  520  N.  Second  St. 
Bossler  & Company,  7 S.  Water  St. 

R.  A.  Bowers  Co.,  9-11  N.  Water  St. 

P.  F.  Brown  & Co.,  43  S.  Front  St. 

S.  Walter  Brown,  33  S.  Front  St. 

H.  L.  Burton,  7 S.  Front  St. 

Ciiabrow  Bros.,  24  S.  Front  St. 

Crawford  & Lehman,  31  S.  Water  St. 
Samuel  S.  Daniels,  Sec’y,  Philadelphia 

Pro.  Exch.,  Philadelphia,  Pa. 

C.  M.  Drake  & Co.,  19  S.  Water  St. 

Edson  Bros.,  110-112  Dock  St. 

T.  T.  Ellis  & Son,  24-26  S.  Water  St. 

J.  G.  Haldeman  & Bro.,  2918  Market  St. 

A.  R.  Heisey,  Second  and  Callowhill  Sts. 

C.  G.  Heyd  & Co.,  25  S.  Water  St. 

John  J.  Hitschler  & Son,  1221  South  St. 
John  Jamison  Co.,  3 and  5 South  Water  St. 
Bertram  L.  Kimball,  19  S.  Water  St. 
John  J.  McDonald  Co.,  13  S.  Water  St. 
Nathan  L.  Medwedeff,  33  S.  Front  St. 
Charles  J.  Meier,  10  N.  Dearborn  Ave. 

J.  M.  Morris  Co.,  202  S.  Second  St. 

John  S.  Morris  & Co.,  27  S.  Water  St. 
Nice  & Schreiber  Co.,  11  S.  Water  St. 
Parsons  & Bro.,  224  Callowhill  St. 

Geo.  Rice  & Co.,  409  New  Market  St. 

Risser  Bros.  Co.,  214  Callowhill  St. 

J.  K.  Shultz  & Co.,  36  S.  Water  St. 

P.  E.  Sharpeess  Co.,  813  N.  11th  St. 
Sheaffer  & Marvel,  106  N.  Delaware  Ave. 
Wm.  Smith  Co.,  14  S.  Water  St. 

E.  S.  STAckHousE  & Co.,  17  S.  Water  St. 
Stephen  Thurber,  118  Water  St. 

A.  Wachs,  44  S.  Water  St. 

J.  D.  Weiss,  318  S.  Front  St. 

M.  Wildstein,  631  N.  Second  St. 

J.  P.  Wilson,  116  Dock  St. 

RHODE  ISLAND 

W.  W.  Aldrich,  Providence. 

Cooper  & Sisson,  Box  1176,  Providence. 

Roy  W.  Pierce,  215  Canal  St.,  Providence. 

F.  W.  Whipple  & Co.,  99  Canal  St.,  Prov- 

idence. 

SOUTH  DAKOTA 

Brookings  Produce  Co.,  Brookings. 

W.  H.  Buck  & Co.,  Madison. 

Clark  Co-Operative  Creamery  Co.,  Clark. 
Mitchell  Produce  Co.,  Mitchell. 

Salem  Produce  Co.,  Salem. 

Thomas  & Hoard,  Centerville. 

Wenk  Bros.  Madison. 

Wist  & Sons,  Webster. 

TENNESSEE 

Geo.  M.  Brooks,  Martin. 

Columbia  Produce  Co.,  146  2nd  Ave.,  S., 

• Nashville. 

Wm.  B.  Foster  Prod.  Co.,  Fayetteville. 


R.  C.  Giles,  Fourth  and  First  Nat.  Bank 
Bldg.,  Nashville. 

T.  G.  I vie  & Co.,  Murfreesboro. 
Morristown  Produce  & Ice  Co.,  Morris- 
town. 

Naive-  Spillers  Co.,  905  Harrison  St., 
Nashville. 

L.  Rauch  & Co.,  88  S.  Front  St.,  Memphis. 
Chas.  C.  Sullivan,  58  N.  Front  St.,  Mem- 
phis. 

W.  H.  Tompkins  & Co.,  First  National 
Bank  Bldg.,  Nashville. 

A.  B.  Winford,  Lewisburg. 

TEXAS 

Ben  Ablon,  Dallas. 

Bassel  Brothers,  5 Wall  St.,  Belton. 

J.  O.  Boettcher,  Weimar. 

A.  J.  Commons  Produce  Co.,  McKinney. 
Crescent  Produce  Co.,  1006  W.  Commerce 
St.,  San  Antonio. 

Emerson  & Overstreet,  Temple. 

Fort  Worth  Plty.  & Egg  Co.,  1607  Com- 
merce St.,  Fort  Worth. 

G.  P.  Foster  & Co.,  Denison,  Texas. 
Giddings  Produce  Co.,  Giddings. 

A.  A.  Hacker  & Co.,  Brenham. 

Mayhew  Produce  Co.,  Brady. 

Merchants  Produce  Co.,  314  Mary  St., 
Waco. 

Mistletoe  Creameries,  Fort  Worth. 

New  York  Buyers’  Assn.,  San  Antonio. 
Nolen  Produce  Co.,  Hallettsville,  Tex. 
The  Peter  Co.,  401  Washington  Ave., 
Houston,  Texas. 

Wm.  Schmidt,  315  E.  First  St.,  Fort 
Worth. 

Stahl  Bros.,  Gonzales. 

Texas  Creamery  Co.,  Houston. 

A.  B.  Walker  & Son,  Corsicana. 

H.  F.  Wehmeyer,  14  First  St.,  Brenham. 

VIRGINIA 

Beasley  & Boon  Co.,  P.  O.  Box  146,  Roan- 
oke. 

Frank  C.  Brumfield,  Buchanan. 

City  Produce  Exchange,  56  W.  Gay  St., 
Harrisonburg. 

Thos.  M.  Combiths,  Pulaski. 

Crocker  & Bluford,  Box  117,  Norfolk. 
Culpeper  Produce  Co.,  P.  O.  Box  72 
Culpeper. 

R.  M.  Eastwood  & Co.,  Norfolk. 

Wm.  F.  Gravins  & Co.,  23  S.  13th  St.. 
Richmond. 

F.  H.  Hobbs  Co.,  77  Roanoke  Ave.,  Norfolk. 
Wade  Masters  & Co.,  Lexington. 

Scott  Butter  Co.,  60  Roanoke  Ave.,  Nor- 
folk. 

Sigourney  & Fardon,  Inc.,  Richmond. 
Wrenn  Produce  Co.,  Edinburg. 

VERMONT 

C.  A.  Mentzer,  North  Williston. 

WISCONSIN 

H.  C.  Christians  Co.,  Johnson  Creek. 
Davis  Bros.  Cheese  Co.,  Plymouth. 

Hawley  Commission  Co.,  La  Crosse. 

J.  B.  Ludden,  Bloomington. 

Mazo  Poultry  & Egg  Co.,  Mazomanie. 
Miller-Rose  Co.,  La  Crosse. 

S.  Miller  Cold  Storage  Co..  Marshfield, 
Northern  Wis.  Produce  Co.,  Manitowoc. 
Northwestern  Egg  & Poultry  Co.,  Eau 

Claire. 

Pauly  & Pauly  Cheese  Co.,  Manitowoc. 
Ripon  Produce  Co.,  311  Main  St..  Ripon. 

C.  A.  Straubel  Co.,  409  N.  Washington  St., 
Green  Bay. 

Superior  Commission  Co.,  1705  Winter  St.. 
Superior. 

Milwaukee 

Durbrow  Commission  Co.,  382  Fifth  St. 
Fiebrantz  & Benz,  394  Fifth  St. 
Hassmann  & Mueller,  293  Third  St. 
Laabs  Bros.  Co.,  2001  Walnut  St. 

Geo.  C.  Mansfield  Co. 

Martin  H.  Meyer,  888  44th  St. 


AFFILIATED  INTERESTS 

Arkansas  Poultry  & Egg  Dealers’  Assn., 

M.  L.  Price,  Secy.,  Fayetteville,  Ark. 
Boston  Fruit  & Produce  Exchange,  Alton 

E.  Briggs,  Ex.  Secy.,  Faneuil  Hall  Mar- 
ket, Boston,  Mass. 

Canadian  Prod.  Assn.,  James  T.  Madden, 
Secretary,  90  Colbome  St.,  Toronto, 
Can. 

Detroit  Butter  & Egg  Board,  John  Huet- 
teman,  Secy.,  2040  Howard  St.,  Detroit, 
Mich. 

The  Chicago  Mercantile  Exchange,  S. 
Edward  Davis,  Ex.  Secy.,  136  W.  Lake 
St.,  Chicago,  111. 

Fulton  Market  Wholesale  Meat  & Com. 
Merchants'  Assn.,  918  Fulton  St., 
Chicago,  111. 

Illinois  Poultry  & Egg  Shippers'  Assn... 
C.  L.  Hatfield,  Secy.-Treas.,  Decatur, 
111. 

Indiana  Egg  & Poultry  Assn.,  Wm.  Locks, 
Secy.,  Indianapolis,  Ind. 

Iowa  Wholesale  Egg,  Butter  & Poultry 
Dealers  Assn.,  M.  A.  Hagensick, 
Secy.,  Des  Moines,  Iowa,  P.  O.  Box 
906. 

Kansas  Egg  Shippers*  Assn.,  C.  F.  Nissen, 
Secy.,  Newton,  Kans. 

Missouri  Egg  & Poultry  Shippers’  Assn., 
H.  H.  Bergmann,  Secy.,  833  N.  Third 
St.,  St.  Louis,  Mo. 

Nebraska  Poultry,  Butter  & Egg  Assn., 
H.  L.  McCoy,  Secy.,  1206  Jones  St., 
Omaha.  Neb. 

New  York  Mercantile  Exchange,  cor. 
Hudson  and  Harrison  Sts.,  New  York, 

N.  Y. 

Ohio  Butter,  Egg  & Poultry  Association, 

F.  S.  Jacoby,  Secy.,  422  Glen  Echo 
Court,  Columbus,  Ohio. 

Oklahoma  Poultry  & Egg  Association, 
Carl  D.  Rice,  Secy.,  Enid,  Okla. 
Pacific  Cooperative  Poultry  Producers, 
127  N.  Fifth  St.,  Portland,  Ore. 

Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco,  Cal. 

Pittsburgh  Butter  & Egg  Exchange,  708 
Wabash  Bldg.,  Pittsburgh,  Pa. 

San  Francisco  Whls.  Dairy  Pro.  Ex- 
change, 252  Clay  St.,  San  Francisco, 
Cal. 

Southern  Minnesota  Egg,  Butter  & 
Poultry  Assn.,  F.  C.  Marpe,  Secy., 
Albert  Lea,  Minn. 

Southern  Poultry  & Egg  Shippers’  Assn., 
L.  G.  Smith,  Secy.,  Shelby ville,  Ky. 
Texas  Butter,  Egg  & Poultry  Assn.,  J.  O. 
Boettcher,  Secy.,  Weimar,  Texas. 

BANKS 

Bank  of  America,  44  Wall  St.,  New  York 
City. 

Fidelity  Trust  Co.,  Chambers  & W.  Broad- 
way, New  York,  N.  Y. 

The  First  National  Bank  of  Chicago, 
Chicago,  111. 

Irving  National  Bank,  New  York,  N.  Y., 
Wool  worth  Bldg. 

National  Produce  Bank,  Ashland  Block, 
Chicago,  111. 

United  State  Bank  of  St.  Louis,  Wash- 
ington Ave.  & 4th  St.,  St.  Louis,  Mo. 
Webster  & Atlas  National  Bank  of  Bos- 
ton, 199  Washington  St.,  Boston,  Mass. 
COLD  STORAGE 
G.  D.  Allman,  Gen’l  Supt.,  U.  S.  Cold  Stor- 
age Co.,  39th  St.  & Hoyne  Ave.,  Chi- 
cago, 111. 

Beatrice  Cold  Storage  Co.,  Beatrice.  Nebr. 
Beck’s  Cold  Storage,  461  N.  Division  St., 
Buffalo,  N.  Y. 

Binghamton  Cold  Storage  Co.,  282  Water 
St.,  Binghamton,  N.  Y. 

Booth  Cold  Storage,  121  W.  Kinzie  St., 
Chicago,  111. 

Boston  Terminal  Refg.  Co.,  Boston,  Mass. 
Bronx  Ref.  Co.,  520  Westchester  Ave., 
New  York,  N.  Y. 
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Buffalo  Cold  Storage  Co.,  Buffalo,  N.  Y. 

Calumet  Refrigerating  Co.,  308  Alexander 
St.,  Chicago,  111. 

Central  Cold  Storage  Co.,  Kfnzie  and 
Dearborn  Sts.,  Chicago,  111. 

Chemung  Cold  Storage  Co.,  735  Baldwin 
St.,  Elmira,  N.  Y. 

Chicago  Cold  Stge.  Warehouse  Co.,  1526 
S.  State  St.,  Chicago,  111. 

Geo.  J.  Cooke  Co.,  30  N.  Green  St.,  Chi- 
cago, 111. 

Detroit  Refrigerating  Co.,  Detroit,  Mich. 

Eastern  States  Ref.  Co.,  Springfield, 
Mass. 

Ebner  Ice  & Cold  Stge.  Co.,  Vincennes,  Ind. 

Federal  Cold  Stge.  Co.,  1800  N.  Broadway, 
St.  Louis,  Mo. 

Frank  Fehr  Cold  Storage  Co.,  Logan  and 
Lampton  Sts.,  Louisville,  Ky. 

Fulton  Market  Cold  Storage  Co.,  1000  W. 
Fuljon  St.,  Chicago,  111. 

Hygeia  Refg.  Co.,  Elmira,  N.  Y. 

Indiana  Refg.  Co.,  Indianapolis,  Ind. 

Industrial  Cold  Storage  & Whse.  Co., 
Philadelphia,  Pa. 

Kansas  City  Cold  Stge.  & Whse.  Co.,  500 
E.  Third  St.,  Kansas  City,  Mo. 

Kansas  Ice  & Stg.  Co.,  Salina,  Kansas. 

Kent  Storage  Co.,  Grand  Rapids,  Mich. 

Lackawanna  Cold  Storage  Co.,  706  Wy- 
oming Ave.,  Scranton,  Pa. 

Lake  Shore  Cold  Storage  Co.,  536  E.  27th 
St.,  Chicago,  111. 

Merchants  Ref.  Co.,  161  Chambers  St., 
New  York,  N.  Y. 

Monarch  Refrigerating  Co.,  40  E.  Austin 
Ave.,  Chicago,  111. 

S.  Miller  Cold  Stg.  Co.,  Marshfield,  Wis. 

National  Cold  Stge.  Co.,  Brooklyn,  N.  Y. 

National  Ice  & Storage  Co.,  5th  & Nagh- 
ten  Sts.,  Columbus,  O. 

National  Ice  & Cold  Storage  Co.,  22  Bat- 
tery St.,  San  Francisco,  Cal. 

New  England  Cold  Storage  Co.,  Portland, 
Maine. 

New  Jersey  Refg.  Co.,  173  Ninth  St.,  Jer- 
sey City,  N.  J. 

Ninth  Stoeet  Terminal  Whse.  Co.,  1220 
W.  Ninth  St.,  Cleveland,  Ohio. 

North  American  Cold  Storage  Co.,  345 
N.  Canal  St.,  Chicago,  111. 

Northern  Cold  Storage  & Warehouse  Co., 
Duluth,  Minn. 

Omaha  Cold  Storage  Co.,  Omaha,  Neb. 

Philadelphia  Warehousing  & C.  S.  Co., 
Philadelphia,  Pa. 

Pittsburgh  Terminal  Warehouse  & Trf. 
Co.,  Pittsburgh,  Pa. 

Power  City  Cold  Stg.  & Pro.  Co.,  Sioux 
Falls,  S.  Dak. 

Producers  Cold  Storage  Co.,  503  N.  3rd 
St.,  St.  Louis,  Mo. 

Producers  Cold  Storage  Co.,  St.  Joseph, 
Mo. 

Producers  Cold  Storage  Co.,  Chillicothe, 
Mo. 

Quincy  Market  Cold  Storage  & Ware- 
house Co.,  Boston,  Mass. 

The  Sheriff  St.  Market  & Cold  Stge.  Co., 
Cleveland,  Ohio. 

The  Sherman  Ice  Co.,  413  E.  Houston  St., 
Sherman,  Texas. 

R.  H.  Switzler,  c|o  St.  Louis  Ref.  & Cold 
Storage  Co.,  St.  Louis,  Mo. 

Syracuse  Cold  Storage  Co.,  N.  West  St., 
Syracuse,  N.  Y. 

Troy  Cold  Storage  Co.,  Troy,  N.  Y. 

Union  Storage  Co.,  Liberty  and  Second 
Aves.,  Pittsburgh,  Pa. 

Union  Terminal  Cold  Storage  Co.,  12th 
and  Provost  Sts.,  Jersey  City,  N.  J. 

Wainwright  Cold  Storage,  Teck  Food  I 
Products  Co.,  3340  Liberty  St.,  Pitts- 
burgh, Pa.  | 

The  Washington  Market  Co.,  Center 
Market.  Washington,  D.  C.  i 

Western  Cold  Storage  Co.,  421  North 1 
State  St.,  Chicago,  111. 


| Wisconsin  Cold  Storage  Co.,  178  Florida 
St.,  Milwaukee,  Wis. 

I Sherman  White  & Co.,  Fort  Wayne,  Ind. 

FEATHER  BUYERS 

Frank  S.  Foster,  Wyoming,  111. 

The  P.  R.  Mitchell  Co.,  Harrison  and 
Spring  Grove  Ave.,  Cincinnati,  O. 

H.  Rubenstein  Co.,  Inc.,  1251  Roosevelt 
Road,  Chicago,  111. 

Wahlert  & Gontzler,  19  N.  Main  St., 
St.  Louis,  Mo. 

INSURANCE 

Herrick,  Auerbach  & Vastine,  Insurance 
Exchange  Bldg.,  Chicago,  111. 

Fred  S.  James  Co.,  175  W.  Jackson  Blvd., 
Chicago,  111. 

Reciprocal  Exchange,  28th  and  Wyandotte 
Sts.,  Kansas  City,  Mo. 

SUPPLIES 

Altamont  Mfg.  Co.,  Altamont,  111. 

American  Paper  Products  Co.,  2nd  and 
Breman  Ave.,  St.  Louis,  Mo. 

Anderson-Tully  Co.,  Memphis,  Tenn. 

Elmer  L.  Arminger,  216  W.  South  Water 
St.,  Chicago,  111. 

Armstrong  Cork  & Insulating  Co.,  Pitts- 
burgh, Pa. 

Automatic  Refrigerating  Co.,  Monadnock 
Bldg.,  Chicago,  111. 

A.  H.  Barber  Creamery  Sup.  Co.,  300-306 
W.  Austin  Ave.,  Chicago,  111. 

Box  Factory  of  Paris,  185  W.  Houston 
St.,  Paris,  Texas. 

Burge  Machine  Works,  218  N.  Jefferson 
St.,  Chicago,  III. 

Champion  Milling  & Grain  Co.,  Clinton, 
Iowa. 

J.  G.  Cherry  Co.,  Tama,  Iowa. 

Chicago  Mill  & Lumber  Co.,  Conway 
Bldg.,  Chicago,  111. 

Clairemont  Sterilized  Egg  Co.,  160  N. 
Market  St.,  Chicago,  111. 

The  Collis  Co.,  Clinton,  Iowa. 

The  G.  E.  Conkey  Co.,  6529v  Broadway, 
Cleveland,  Ohio. 

Consolidated  Products  Co.,  4750  Sheridan 
Road,  Chicago.  111. 

Cookeville  Veneer  Co.,  Cookeville,  Tenn. 

Creamery  Package  Mfg.  Co.,  61-67  W. 
Kinzie  St.,  Chicago,  111. 

Cupples  Co.,  7th  and  Spruce  Sts.,  St.  Louis, 
Mo. 

Cushion-Locked- Pad  Co.,  208  N.  Wells  St., 
Chicago,  111. 

The  Danley  Sanitary  Mfg.  Co.,  St.  Johns, 
Mich. 

I The  Davis  Lumber  Co.,  Martinsville,  Ind. 

Decatur  Supply  Co.,  Decatur,  Ind. 

Dixon  Cereal  & Feed  Co.,  Dixon,  111. 

E.  T.  Durland  Co.,  904  Wrigley  Bldg., 
Chicago,  111. 

The  Edgar  Steel  Seal  & Mfg.  Co.,  Law- 
rence, Kans, 

Excelsior  Products  Co.,  Washburn,  Wis. 

Excelsior  Wrapper  Co.,  224  W.  Kinzie  St., 
Chicago,  111. 

Forrester  Nace  Box  Co.,  Eighth  and  Wy- 
oming, Kansas  City,  Mo. 

Gerard  Wire  Tying  Machine  Co.,  1942  So. 
Laramie  St.,  Chicago. 

Germo  Mfg.  Co.,  Ill  So.  Main  St.,  St. 
Louis,  Mo. 

D.  M.  Goodwillie  Co.,  1208  W.  22nd  St., 
Chicago,  111. 

Walter  Gottheimer,  6 So.  Commercial  St., 
St.  Louis,  Mo. 

Hales  & Hunter  Co.,  327  So.  La  Salle  St., 
Chicago,  111. 

R..  L.  Hall,  c|o  Mac  X.  Feed  Milling  Co., 
Clinton,  Iowa. 

Herf  Fredricks  Chemical  Co.,  Pierce 
Bldg.,  St.  Louis,  Mo. 

E.  P.  Hunter,  Ossian,  Ind. 

Hutchinson  Egg  Case  & Filler  Co., 

Hutchinson,  Kans. 

Indiana  Board  & Filler  Co.,  Decatur,  Ind. 


Kalamazoo  Vegetable  Parchment  Co., 
Kalamazoo,  Mich. 

Kennedy  & Parsons,  1901  E.  4th  St.,  Sioux 
City,  Iowa. 

Keokuk  Box  Co.,  Keokuk,  Iowa. 

W.  P.  Kernan,  208  N.  Wells  St.,  Chicago. 

111. 

Main  Bros.  Box  & Lumber  Co.,  Karnak, 

111. 

Leon  Mann,  New  York  Mercantile  Ex- 
change Bldg.,  New  York  City. 

Metropolitan  Container  Co.,  341  E.  119th 
St.,  New  York,  N.  Y. 

Milkoline  Mfg.  Co.,  Kansas  City,  Mo. 

National  Carton  Co.,  Joliet,  111. 

New  York  Egg  Case  Co.,  519  W.  42nd  St., 
New.  York  City. 

Oclaire  Box  & Crate  Co.,  Eau  Claire,  Wis. 

Paterson  Parchment  Paper  Co.,  1058 
Conway  Bldg.,  Chicago,  111. 

PeTerson-Miller  Box  Co.,  Cairo,  111. 

The  Quaker  Oats  Co.,  Chicago,  111. 

Quincy  North  Star  Co.,  Quincy,  111. 

Ralston  Purina  Co.,  821  S.  Eighth  St., 
St.  Louis,  Mo. 

Rosenbaum  Bros.,  77  Board  of  Trade,  Chi- 
cago, 111. 

W.  A.  Schurmann  & Co.,  365  E.  Illinois 
St.,  Chicago,  111. 

Security  Egg  Case  Filler  Co.,  Inc.,  La- 
fayette, Ind. 

Self-Locking  Carton  Co.,  591  E.  Illinois 
St.,  Chicago,  111. 

H.  W.  Selle  Co.,  1000  N.  Halsted  St.,  Chi- 
cago, 111. 

Signode  System,  Inc.,  564  W.  Adams  St., 
Chicago,  111. 

Tennessee  Box  Co.,  Johnson  City,  Tenn. 

Tite-Pack  Filler  Co.,  728  W.  Madison  St., 
Chicago,  111. 

Hudson  R.  Topping,  218  Eaton  St.,  Peoria, 

111. 

Twin  City  Box  & Lumber  Co.,  1017  Plym- 
outh Bldg.,  Minneapolis,  Minn. 

Union  Insulating  Co.,  Gt.  Northern  Bldg., 
Chicago,  111. 

Union  Steel  Products  Co.,  Ltd.,  Albion, 
Mich. 

United  Cork  Companies,  110  S.  Dearborn 
St.,  Chicago,  111. 

United  Steel  & Wire  Co.,  Battle  Creek, 
Mich. 

Urbana  Egg  Case  Co.,  Urbana,  Ohio. 

Webster  Bros.  Mfg.  Co.,  Waucoma,  Iowa. 

Western  Feed  Mfrs.,  Inc.,  345  N.  Eliza- 
beth St.,  Chicago,  111. 

Wonderfat  Poultry  Feed,  Produce  Ex- 
change Bldg.,  Kansas  City,  Mo. 

TRADE  PAPERS 

Butter,  Cheese  & Egg  Journal,  210  Syca- 
more St.,  Milwaukee,  Wis. 

Chicago  Dairy  Produce  Co.,  136  W.  Lake 
St.,  Chicago,  111. 

Egg  Reporter  Shoemaker,  Waterloo,  Iowa. 

Ice  & Refrigeration,  5707  W.  Lake  St., 
Chicago,  111. 

The  Produce  Packer,  192  N.  Clark  St., 
Chicago,  111. 

Produce  Bulletin,  Inc.,  97  Warren*  St., 
New  York  City. 

The  Produce  News,  6 Harrison  St.,  New 
York  City. 

Urner-Barry  Co.,  175  Chambers  St.,  New 
York,  N.  Y. 

TRANSPORTATION 

American  Refrigerator  Transit  Co.,  St 
Louis,  Mo. 

W.  L.  Kendall,  Dairy  Agent,  Erie  R.  R. 
Co.,  1330  Transportation  Bldg.,  Chi- 
cago, 111. 

Live  Poultry  Trans.  Co.,  431  So.  Dear- 
born St.,  Chicago,  111. 

Merchants  Dispatch  Dairy  Line,  623  La 
Salle  Station,  Chicago,  111. 

New  York  Despatch,  181  Quincy  St.,  Chi- 
cago, 111. 

Nickel  Plate  Lackawanna  Dairy  Line, 
327  S.  La  Salle  St.,  Chicago,  111. 
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EXTRA  SELECTED  EGGS 
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Every 


Guarantee 


If  you  don’t  know  the  improved  SELF- LOCKING  EGG  CARTONS, 
you  lose!  and  we  lose! 

You  lose  because  the  new  SELF-LOCKING  EGG  CARTONS,  by  im- 
proved design  and  methods  of  manufacture,  offer  you  the  advantages 
of  time  saved  and  the  least  amount  of  effort  required  in  the  daily  output 
of  cartoned  eggs.  The  patented  automatic  center-board  locks;  the  inter- 
locking cover;  the  quicker,  easier  set  up;  improved  methods  of  stacking 
cartons,  etc.,  are  some  of  the  advantages  you  are  invited  to  investigate. 

Such  investigation  will  pay  YOU  and  it  will  pay  US. 

SELF-LOCKING  CARTON  COMPANY 


591  East  Illinois  Street 


CHICAGO 


VISITORS  IN  TOWN  ARE  CORDIALLY  INVITED  TO  INSPECT  OUR  NEW  FACTORY 


Union  Terminal  Cold  Storage  Company 

JERSEY  CITY,  N.  J. 

On  Tracks  of  the  Erie  R.  R.  and  the  D.  L.  & W.  R.  R. 

Manhattan  Refrigerating  Company 

NEW  YORK 

West  Washington  and  Gansevoort  Markets 

On  Tracks  of  the  New  York  Central  Railroad 

Kings  County  Refrigerating  Company 

WALLABOUT  MARKET— BROOKLYN,  N.  Y. 

Convenient  to  all  Wallabout  Freight  Stations 

Leaders  in  Cold  Storage  Service  I 
at  the  Port  of  New  York 


T.  A.  ADAMS 


R.  A.  ADAMS 


GENERAL  OFFICES — 525  WEST  STREET,  NEW  YORK  CITY 
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“Breakage  Reduced  to  the  Minimum” 

Says  Mr.  Maine 


“Our  entire  output  for  the  season  has  been  packed 

with  six  excelsior  pads  and  Cherry  Double  Lock  Fillers.  As  a 
result,  our  breakage  has  been  reduced  to  the  minimum,”  says  Mr. 
R.  A.  Maine,  of  the  Central  City,  Iowa,  Produce  Company. 

“Only  way  to  ship  eggs  successfully,”  writes  Mr. 

L.  R.  Riddlesbarger,  of  the  Nevada,  Iowa,  Poultry  Company. 

“Your  Fillers  are  very  high  ' 

standard.  Well  built.  Have  used 
them  for  several  years.  With  six 
excelsior  pads  to  the  case,  they  have 
eliminated  a lot  of  damage,”  says 
Mr,  J.  F.  Peterson,  of  the  Peter- 
son-Beddick  Co.,  Wadena,  Minn. 

I 

That’s  what  they  all  say- 

in  substance;  each  shipper  putting 
his  satisfactory  experience  in  his 
own  words. 


Send  for  Sample  Filler,  and  for  our  interesting  little  book 

“Fourteen  Rolls  and  Why” 
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A Few  Things  to  Think  About 


EGG  CASES— FILLERS 
EXCELSIOR  PADS 

“Quality  Always  the  Best ” 


Again  we  call  your  attention  to  the  slow  movement  by  carriers  of  mill  shipments. 
We  can  ship  from  St.  Louis  or  divert  cars 
already  in  transit. 


ALL  OUR  SUPPLIES  ARE  GUARANTEED  TO  BE  STANDARD 
AS  SPECIFIED  BY  RAILROAD  CLASSIFICATION 

“Buy  the  Man  Behind  the  Supplies’* 


LOOK  US  UP  AT  THE  CONVENTIONS 
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Nonpareil  Corkboard  in  process  of  erection  for  the  John  J.  Wood  side  Storage  Company,  Atlanta,  Ga. 


Yours  Is  a Special  Case 

EVERY  cold  storage  room  or  building  is  an  individual  problem 
in  insulation.  Your  conditions  must  be  studied,  your  require- 
ments analyzed  and  your  insulation  planned  to  suit  your  needs.  Rule- 
of-thumb  methods  like,  “So  many  inches  for  such  and  such  a • 

temperature,”  will  not  assure  you  efficient  and  economical  insulation 
for  your  rooms. 

Most  users  of  refrigeration  recognize  Nonpareil  Corkboard  as 
the  standard  cold  storage  insulation.  But  thousands  of  them  know 
that  the  efficiency  of  their  rooms  is  due  as  much  to  the  helpful  sug- 
gestions, the  expert  knowledge  and  the  skilled  workmanship  that 
constitute  Nonpareil  Service  as  to  the  high  quality  of  the  material 
itself.  The  resources  of  an  experienced  organization  applied  to  your 
individual  case  are  what  assure  you  the  results  you  expect  from 
your  insulation. 

There  may  be  little  apparent  difference  in  materials,  but  remem- 
ber this:  Insulation  is  a service  as  well  as  a material.  Consider  the 
value  to  you  of  this  Company’s  years  of  experience  in  planning  and 
installing  insulation,  in  studying  the  mistakes  that  have  been  made,  . 
and  in  endless  research  for  better  methods.  This  experience  and  Nonpareil 
Gorkboard  are  your  best  assurance  that  your  insulation  will  be  adequate  for 
your  requirements,  efficient,  economical  and  permanent. 

Have  you  rooms  to  be  insulated?  It  will  not  obligate 
you  in  the  least  to  consult  with  our  Engineering  Depart- 
ment. Ask  for  a sample  and  a copy  of  “Small  Cold 
Storage  Rooms,”  sent  free  on  request. 

Armstrong  Cork  & Insulation  Company 

155  Twenty- fourth  Street  Pittsburgh,  Pa. 

0 

Aho  manufacturers  of  Nonpareil  Cork  Covering  for  brine  and  ammonia  lines,  coolers,  tanks  and  cold 
surfaces  generally ; Nonpareil  High  Pressure  Covering  for  steam  lines , feed  water  heaters , 
boilers,  etc.;  Nonpareil  Insulating  Brick  for  boiler  settings,  furnaces,  ovens,  etc.; 

Nonpareil  Cork  Machinery  Isolation  for  noisy  machines,  and  Linotile  and 
Armstrong's  Cork  Tile  for  floors  in  offices,  residences , etc. 

Nonpareil  Corkboard  Insulation 

iii  i ~ i ~ For  All  Cold  Storage  Rooms  ~ ■ ■ — 
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Stock  Printed  and  Plain  Butter  Cartons 

One  Pound 


BRAND 


^fl§r: 

Ttys 


Stock  Printed  One-Pound  Butter  Cartons 

J For  immediate  shipment  and  at  attractive  prices  wWf  I w 

we  can  supply  a dozen  different  brands  of  stock  car- 
tons  as  per  list.  Use  stock  printed  cartons  when  you 
run  short  of  cartons;  when  you  must  supply  some 
customer  with  a special  brand;  when  you  have  an  “off" 
grade  of  butter  to  sell;  or  when  your  requirements  are 
^ too  small  to  afford  special  printed  cartons.  It  is  eco- 
nomical  to  buy  stock  printed  cartons  as  we  make 
them  up  in  large  quantities  we  reduce  the  cost  of 

manufacture  and  thus  effect  a saving  to  the  user  of  i 

small  quantities.  Special  printed  cartons  in  small  5 j 

lots  are  necessarily  more  expensive  because  the  initial  lj[  ;| 

cost  of  printing  is  the  same  as  on  a larger  order,  so  . JhJ  y? r C J?  H I 
J far  as  preparation  of  cuts  and  “make-ready”  is  con- 

Color  Oualitv  Sma11  lot8  1M  3M  6M  10M  25M  50M 

Per  100  perM  per  M perM  per  M perM  per  M 

Blue  14  pt.  ....  

Blue  14  pt.  .... 

Red  and  Blue 14  pt.  

Red  and  Green 14  pt.  

Red  and  Yellow 14  pt.  

Red  and  Yellow 14  pt.  

Red  and  Yellow 14  pt.  

Black  and  Yellow 14  pt.  

Red  and  Green 14  pt.  

Blue  14  pt.  ......  

Blue  14  pt.  

Packed  1000  to  each  fibre  container.  Weight  40  lbs.  to  1000 

NOTE — Special  type  forms  can  be  furnished,  that  is,  would  then  apply;  then  you  should  not  expect  immediate 
inserted  on  the  side  panels  when  the  buyer  wishes  his  shipment, 
name  to  appear,  but  the  price  for  special  printed  cartons 

Plain  One-Pound  Butter  Cartons 
We  supply  one  pound  cartons  plain  in  any  of  the  standard  styles. 

Small  lots  1M  3M  5M  10M  25M  SOM 

per  100  perM  perM  perM  perM  perM  perM 

Tuck-end  glued  style 14  pt.  

Unglued  or  open  tuck-end 14  pt.  

Trunk  style 14  pt.  

Lock-end  style  14  pt.  

Packed  1000  to  a fibre  container.  Weight  40  lbs.  to  1000.  Any  other  thickness  of  stock  can  be  furnished  to  order. 


Name  of  Brand 

Peerless  Creamery  Butter, 
Peerless  Dairy  Butter, 
Cloverdale  Brand, 

Superior  Brand, 

Gilt  Edge  Brand, 

Stony  Brook  Brand, 

Pure  Gold  Brand, 

Pet  Brand, 

Velvet  Brand, 

One  Pound  Net, 

Pure  Creamery  Butter, 
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WE  OFFER  FOR  SALE 

Pure  Vegetable  Parchment  Paper 

10  CENTS  PER  POUND 

HEAD  WRAPS 

60  CENTS  PER  THOUSAND 

ATLASS  PRODUCE  CO. 

LAFAYETTE,  IND. 

The  Largest  House  of  Combined  Business  In  The  U.  S.  A. 

Packers  of  the  Famous  Brands  of  Poultry  and  Eggs 


Located  on  the 
C.C.C.  and  St.L. 
and 

L.E.  and  W.  Railways 


$50.00  Per  Bale  Saved 

Pure  Vegetable  Parchment  Paper  (Mill  ends)  10  cents  per  pound.  Packed  about  500  pounds 
per  bale.  Each  bale  contains  numerous  sheafs  containing  about  twenty  to  one  hundred 
sheets  each.  No  holes  or  scrap.  No  piece  smaller  than  a full  sized  sheet.  Most  sheafs 
are  extra  large.  Lay  a sheaf  on  the  floor.  Place  an  iron  rod  over  same.  Rip  to  proper 
sizes  of  boxes  or  packages.  Plenty  of  sheets  large  enough  for  barrel  liners. 

Head  Wraps.  Glazed  buff  color.  Packed  13,800  sheets  per  package.  Order  now 
before  stock  is  depleted. 

We  Use  The  Above  Stock  In  Our  Poultry  Department 
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Does  Not  Deviate  From  a Single  Action 
in  the  Present  System  of  Handling  Eggs 


“Used  Cushion-Locked  Pad  Exclusively  Since 
July,  1922.  Did  not  find  a single  broken  egg” 


CUSHIONED  — 

To  protect  eggs  from 
Vertical  Shocks 


LOCKED  — 

To  prevent  Shifting 
of  Fillers  in  the  Egg 
Case 


CLAIR  F.  LIMBECK,  Pres,  and  Gen.  Mgr. 


C.  M.  NELSON,  Sec’y.  F.  L.  SPOON,  Vice-Pres.  and  Treas. 


NORTHERN  IOWA  PRODUCE  COMPANY,  Inc, 
POULTRY,  EGGS  AND  BUTTER 
McGREGOR,  IOWA 


Cushion-Locked  Pad  Co., 

208  N.  Wells  St., 

Chicago,  III . January  8,  1923. 

Gentlemen: 

In  answer  to  yours  of  the  6th  inst.,  asking  our  opinion  of  the  Cushion-Locked  Pads,  will  say  we  received  the  first 
car  of  these  pads  last  August  and  since  then  have  used  them  in  packing  all  our  eggs  and  with  better  results  than  we 
ever  had  before  with  any  other  style  packing  and  we  have  tried  out  about  everything  on  the  market  to  prevent  egg 
breakage. 

From  the  time  zve  started  using  Cushion-Locked  Pads  we  have  not  found  any  evidence  of  breakage  in  several  thou- 
sand cases  of  trucked  and  local  freight  shipments  of  eggs  from  our  branch  houses  to  McGregor.  Also  since  last  August 
zee  have  shipped  fourteen  straight  cars  of  eggs  and  seven  mixed  cars  of  eggs  and  dressed  poultry  to  different  eastern 
markets  and  our  customers  have  adznsed  us  they' did  not  find  a single  egg  broken.  The  eggs  were  packed  with  the 
Cushion-Locked  Pad  under  each  filler  and  one  inverted  over  each  top  filler  and  four  excelsior  pads  to  the  case  on  top 
and  bottom. 

We  intend  using  Cushion-Locked  Pads  in  the  packing  of  all  our  eggs  as  they  are  by  far  the  most  satisfactory  of 
anything  zve  have  ever  used.  Heretofore  zve  zuere  using  No.  I Fillers  and  Six  Excelsior  Pads  to  the  case,  and  while 
very  good,  they  did  not  eliminate  breakage  and  railroad  claims. 

Wishing  you  success,  we  remain. 

Very  truly  yours, 

NORTHERN  IOWA  PRODUCE  CO. 

CFL-KL  Clair  F.  Limbeck. 


Write  for  Free  Sample  of  Pads 

CUSHION-LOCKED-PAD  COMPANY 


Northern  Representative 

WEBSTER  BROS.  MFG.  CO. 
Waucoma,  Iowa 


208  N.  Wells  St. 
CHICAGO,  ILL. 
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PRIVATE  WIRES 

MARCH  5th  and  6th 


For  the  benefit  of  our  friends  and 
customers  attending  the 

ST.  LOUIS  CONVENTION 

we  wish  to  announce  a 

Private  Wire  Service 

0 

on  the.  Convention  Floor 

Having  connections  with  the  Chicago 
Mercantile  Exchange  and  with  the  Ex- 
changes in  Pittsburg  and.  Philadelphia. 

We  solicit  your  future  orders 
for  Butter  and  Eggs,  and  urge 
that  you  see  our  Convention 
representatives. 


I.  WALTER  BICKLEY 


HARRY  C.  WIMPLE 


Bickley,  Finnell  & Wimple,  Inc. 

216  North  Wells  Street 
Chicago,  111. 
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STORE  YOUR 

EGGS 


.WITH  THE 

CENTRAL  COLD  STORAGE 

COMPANY 

“That’s  best  by  every  test” 

KINZIE  and  DEARBORN  STS.  CHICAGO 
The  Best  Location  in  Chicago 

D.  P.  KENNEDY,  Manager  L.  M.  JOHNSON,  Superintendant 

A.  J.  McCANN,  Ass’t  Treasurer 
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AMPLE  CAPITAL— 

A TRAINED  ORGANIZATION  — 
MAKES  A' GOOD  COMBINATION 
TO  GUARD  YOUR  INTERESTS 


SHIP  LIVE  POULTRY 


TO 


SAMUEL  WERNER 


INC. 


WEST  WASHINGTON  MARKET 

NEW  YORK 
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Store  Your  POULTRY,  EGGS,  BUTTER  with 


Chicago  Cold  Storage 
Warehouse  Co. 


Modern  Warehouses 
Financial  Strength 

Liberal  Advances  I 

Reasonable  Rates 
Low  Insurance 

Best  Railroad  Facilities 

Quickest  and  Best  Service 

and 

A Spirit  of  Accommodation  \ 


G.  M.  WEAVER, 

Vice  President  and  General  Manager 


EDWIN  C.  GOTT 


N.  A.  EMMERTZ 
Secretary  and  Treasurer 


GENERAL  OFFICES— 1526  S.  State  St.,  Chicago,  111. 


i 

1 

i 

I 
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IMPORTANT! 

Excelsior  Pads  Are  Available  for 
Prompt  Shipment 

Some  statements  made  at  recent  hearings 

have  in  some  quarters  been  misinterpreted  to  mean  that 
Excelsior  Pads  are  not  available  to  meet  the  demand.  This 
is  a mistake.  Increased  facilities  and  a better  knowledge  of 
the  requirements  have  enabled  us  to  provide  for  prompt 
shipments. 

This  does  not  mean  that  it  is  advisable  to  wait  until  the 

last  minute  before  placing  your  order.  The  same  foresight  used  in  ordering 
other  supplies  should  be  used  in  ordering  Excelsior  Pads  to  provide  for 
possible  railroad  delays  in  transit.  f 


The  results  obtained  from  the  widespread  use  of  the  Standard  Six  Pad 
Pack  during  the  1922  season  speak  for  themselves. 

We  Are  Ready  to  Serve  You  Promptly 


H.  W.  SELLE  & COMPANY 

1000-1020  North  Halsted  Street  : CHICAGO,  ILL. 
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Notice  to  Crate  Fatteners 

Get  More  Rapid  Gains 

with 


Ful-O-Pep  Fattening  Feed  is  a new  and  , improved  formula  that  will  absorb  just  the  right 
amount  of  milk  to  produce  the  most  rapid  gains.  This  feed  will  produce  the  best  bleach  and 
highest  quality  of  flesh. 

The  high  Oatmeal  content  insures  the  best  appetite  and  digestion  for  broilers,  fryers  and 
roasters  and  produces  that  firm  white  fat  and  flesh  that  is  so  desirable  on  fowls. 

Give  Ful-O-Pep  Fattening  Feed  a trial — you  will  be  agreeably  surprised  with  the  better  results. 


The  Quaker  Qats  Company 


Poultry  Feed  Dept.  N.  P.  B. 


Address,  Chicago,  U.  S.  A. 


The  QUAKER  OATS  COMPANY,  Poultry  Service 
Dept.  000,  Address,  Chicago,  111. 


Send  me  complete  particulars  and  quantity  prices  on 
FUL-O-PEP  FATTENING  FEED. 


Fill  Out 
and  Mail 


NAME 

TOWN 


Coupon 


STATE 
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A Cold  Storage  Warehouse 
Where  you  obtain 
Reasonable  storage  rates 
Low  insurance  rates 
Excellent  railroad  facilities 
Centrally  located 
Prompt  intelligent  service 


Located  in  the  heart  of  Chicago,  on  main  line  tracks  of  the 
Pennsylvania  Railroad,  through  line  connection  for  points 
East,  South  and  Southwest. 


2,000,000  cubic  feet  of  Cold  Storage 

Satisfaction 

0 


CALUMET  REFRIGERATING  CO. 
Chicago,  Illinois 

JOHN  T.  BRADY,  Vice-Pres’t  and  General  Mgr. 
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EXCELSIOR  EGG  CASE  PADS 


No  Longer  An  Experiment 

Improved  Excelsior  Egg  Case  Pads  have  now  become  as 
staple  an  article  in  egg  packing  as  a set  of  new  Standard 
Honeycomb  Fillers  or  new  Standard  Egg  Cases. 

CARRIERS  APPROVE 

The  railroad  and  express  companies  are  now  advocating  a 
general  use  of  Excelsior  Pads,  as  their  observations  during 
the  past  season  have  convinced  them'  that  breakage  can  be 
practically  eliminated  through  this  method  of  packing. 


BUT  NO  FLAT" 


PROPER  USE 

The  results  of  the  past  season  prove  that  when  Pads  are  used,  six  to  the  case,  as 
shown  in  above  cut,  breakage  can  be  reduced  to  a minimum  heretofore  thought 
impossible.  The  saving  of  one  egg  covers  the  cost  of  the  two  additional  pads  under 
the  top  tiers  and  is  the  cheapest  insurance  against  breakage  you  can  buy. 

IMPORTANT 

The  manufacturers’  name  and  address  should  appear  on  each 
pad.  All  pads  muaufactured  by  us  bear  the  following  “trademark” 
and  assure  you  of  standard  construction: 


REgq  us  pat  oft 


EXCELSIOR  WRAPPER  CO. 


Grand  Rapids,  Mich. 
Sheboygan,  Wis. 


'Manufacturers 


Chicago  Office : 

224  W.  Kinzie  Street 
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G.  D.  ALLMAN 
E.  M.  DODDS 
ANDERSON  PACE 
Will  represent  us  at  the  Missouri 
Convention. 

E.  M.  DODDS 
EDWIN  SMITH 
At  the  Des  Moines  Convention. 


KANSAS  CITY  COLD  STORAGE  8c  WAREHOUSE  CO, 

E.  M.  DODDS,  General  Manager 
500  E.  Third  Street,  Kansas  City,  Mo. 
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The  Traffic  Service  Department 

OF  THE 

National  Poultry,  Butter  and  Egg 

Association 

NOT  CONDUCTED  FOR  PROFIT 

AVAILABLE  TO  MEMBERS  OF  THE  ASSOCIATION  ONLY 
NOMINAL  MONTHLY  CHARGES 
SUPERVISED  BY  THE  EXECUTIVE  COMMITTEE 
OPERATED  BY  TRAFFIC  EXPERTS 


The  TRAFFIC  SERVICE  DEPARTMENT  of  The  National  Poultry,  Butter  and 
Egg  Association  AUDITS  Freight  and  Expense  Bills  and  PRESENTS  CLAIMS 
for  Overcharges — It  advises  concerning  routes  and  QUOTES  RATES.  Presents 
claims  for  LOSS  AND  DAMAGE  and  recommends  PREVENTIVE  measures. 
Service  includes  RATE  ADJUSTMENTS.  In  a word  the  Department  was 
created  for  RELIEVING  members  of  all  their  TRAFFIC  TROUBLES  and  it  is 
meeting  with  a large  degree  of  success.  Keeps  members  advised  up  to  the  minute 
concerning  all  rate  and  regulatory  changes  by  means  of  SPECIAL  BULLETINS. 


If  in  need  of  Traffic  Service,  make  your  wants  known  to  any 

representative  of  the  National  Poultry,  Butter  and  Egg 

Association,  or  mail  inquiry  to  the  Executive  Offices,  208 

North  Wells  Street,  Chicago. 

# * 

Application  and  sample  contract  mailed  on  request. 

All  matters  treated  with  the  utmost  confidence. 

JOIN  NOW! 

National  Poultry,  Butter  & Egg  Association 
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Cold  Storage  Publicity 

Leading  Cold  Storage  Warehousemen  of  New  York  City  Conduct  a Cold  Storage  Exhibit  in  the 
Public  Health  Exposition,  Grand  Central  Palace,  New  York  City,  Jan.  22-27,  1923 

By  Frank  A.  Horne 


The  importance  of  disseminating  a better  understand- 
ing of  cold  storage  among  the  people  has  long  been  rec- 
ognized and  various  means  have  been  employed  to  correct 
popular  misconceptions  and  develop  real  appreciation  of 
the  facts  and  function  of  the  industry.  An  opportunity 
came  to  the  cold  storage  warehousemen  of  New  York  to 
assist  in  this  educational  work  when  Health  Commissioner 
(now  Senator  Elect)  Royal  S.  Copeland  inyited  the  cold 
storage  warehouse  industry  of  New  York  to  participate 
in  the  Public  Health  Exposition.  Remembering  the 
splendid  co-operation  of  Commissioner  Copeland  in  con- 
nection with  the  campaign  of  the  New  York  Mercantile 
Exchange  with  reference  to  the  sale  of  storage  eggs  last 
fall,  the  leading  cold  storage  concerns  of  New  York  ac- 
cepted the  invitation  with  alacrity. 

The  following  cold  storage  companies  participated 
in  the  exhibit:  Merchants  Refrigerating  Co.,  Manhattan 
Refrigerating  Co.,  and  branches,  National  Cold  Storage 
Co.,  Terminal  Warehouse  Co.,  Brooklyn  Bridge  Freezing 
and  Cold  Storage  Co.,  Heermance  Storage  and  Refrig- 
erating Co.,  F.  C.  Linde  Co.,  Anheuser-Busch  Ice  and 


Cold  Storage  Co.,  and  the  Fulton  Market  Refrigerating 
Co. 

A committee  consisting  of  Frank  A.  Horne,  chair- 
man, R.  A.  Adams,  E.  W.  Lewis,  Wm.  Fellowes  Morgan, 
Jr.,  and  Dr.  M.  E.  Pennington,  was  appointed  to  conduct 
the  exhibit.  A large  refrigerator  box  with  double  plate 
glass  front  and  sides  was  built  for  the  exhibit  by  the 
American  Balsa  Company  and  was  made  of  the  famous 
balsa  wood.  An  automatic  Worthington  refrigerating 
machine  was  installed  by  the  Carbondale  Machine  Co. 
which  furnished  refrigeration  for  the  exhibit.  The  cold 
storage  products  exhibited  were  frozen  poultry,  April 
eggs,  June  butter,  cheese,  celery,  frozen  eggs,  frozen 
fruits,  apples,  frozen  meats,  dates  and  shelled  nuts,  nut 
Margarine  and  frozen  fish.  Each  of  the  articles  dis- 
played was  prominently  labeled  with  a placard  showing 
the  variety,  point  of  origin  and  date  of  storage.  A tem- 
perature of  slightly  under  freezing  was  maintained  in 
the  box  during  the  week  to  hold  the  frozen  products  in 
proper  condition.  The  following  illustration  shows  a 
“close-up”  of  the  foods  in  the  Balsa  refrigerator : 
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EGG 

“Only  One  Kind — The  Best ” 

Cottonwood,  stock,  manfactured  strictly  under 
railroad  standard  requirements 


THIRTY-FIVE  YEARS’  experience  in  serving  the  Egg  Case 
Trade  of  the  entire  country  has  established 

the  symbol 

A-T-Co. 

As  a standard  for  QUALITY  in  egg  cases 


“Quality  Goods  should  be  shipped  in  Quality  Cases” 


“A  REQUEST  WILL  BRING  A QUOTATION” 
AMPLE  TRUNK  LINE  FACILITIES 
PROMPT  SHIPMENTS 


ANDERSON-TULLY  COMPANY 

Memphis,  Tenn.  ’ 

J.  G.,  CHERRY  CO.,  Cedar  Rapids,  Iowa,  Peoria,  III.,  St.  Paul,  Minn. 

Sales  Representatives 
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During  the  evenings  of  the  show  a cooking  exhibit 
was  conducted  by  Miss  Anna  Barrows,  Food  Economist 
and  Lecturer  in  the  Department  of  Foods  and  Cookery, 
Teachers*  College,  Columbia  University.  With,  the  as- 
sistance of  her  students  Miss  Barrows'  cooked  and  served 
on  an  electric  grill  products  shown  in  the  refrigerator. 
Thousands  of  samples  were  served  to  the  crowds  and 
were  pronounced  most  dainty  and  delicious  by  the  people. 
A group  of  representatives  of  the  industry  served  the  pub- 
lic and  entered  into  conversation  with  them  concerning 
the  entire  exhibit.  On  the  walls  of  the  booth  were  dis- 
played facsimile  packages  of  cold  storage  products  show- 
ing the  market  receipts  and  quantities  stored  in  New  York 
City. 

An  interesting  and  popular  feature  of  ihe  exhibit 
was  the  display  of  a moving  picture  film  which  had  been 
especially  prepared  for  the  exposition  by  the  Marine  Film 
Service  Co.,  Inc.,  of  New  York  City,  The  film  consisted 
of  about  1,750  feet  of  scenes  and  descriptive  matter  en- 
titled, “The  Story  of  Cold  Storage.”  The  prologue  of 
tjie  story  reads  as  follows : “In  winter  when  snow  covers 
the  forest  and  hillside  and  when  food  is  scarce  in  quantity 
the  squirrel  who  has  stored  his  supply  in  the  tree  lives 
from  food  collected  during  the  summer.”  'After  a winter 
scene  the  following  words  are  flashed:  “So  in  the  city 
when  fresh  products  are  scarce  the  demand  is  supplied 
from  food  collected  in  the  summer  and  stored  in  a public 
warehouse.”  This  was  quickly  followed  by  a view  of  a 
local  cold  storage  warehouse  followed  by  the  slogan  which 
was  repeated  throughout  the  film,  “The  cold  storage  ware- 
house serves  the  City  of  New  York  as  the  ice  box  serves 
the  home.”  The  scenario  then  develops  the  main  story 
with  steamer  and  freight  train  conveying  products  to  the 
storage  center.  The  film  then  shows  the  unloading  at 
the  warehouse  of  the  various  products  from  auto  trucks 
and  from  refrigerator  cars.  The  use  of  a gravity  slide  to 
convey  products  is  pictured  and  the  movement  of  goods 
is  followed  to  the  elevators  and  storage  rooms.  The 
process  of  tiering  in  the  freezer  is  then  shown  with  appro- 
priate descriptive  titles.  A scene  follows  in  which  celery, 
poultry,  apples  and  butter  are  shown  going  on  various 


elevators  in  the  warehouse.  The  next  scenes  show* 
the  various  storage  rooms  for  the  various  commodities. 
After  this  vision  of  zero  rooms  and  heavily  frosted  pipes, 
in  a Hash'  the  picture  conducts  us  to  the^  engine  room  in 
.which  the  large  electrically  driven  compressors  are  shown 
in  motion.  After  this  recess  in  a warmer  climate  we 
are  again  shown  a poultry  freezer  with  goods  coming  out, 
and  an  inspector  of  the  State  Department  of  Farms  and 
Markets  inspecting  the  poultry  before  leaving  the  ware- 
house. In  quick  succession  following  this  .are  shown 
frozen  eggs  in  large  cans,  hard  frozen  for  bakers  and  con- 
fectioners, and  the  process  of  delivery  of  this  product 
Popular  imagination  is  stirred  by,  a scene  of  frozen  rein- 
deer being  handled,  and  a room  containing  only  walnuts 
from  France  under  U.  S.  bond- gives,  a new  side  light  on 
the  industry.  The  next  sectiop  of  the  film  has  to  do  with 
the  freezing  and  storing  of  fisti.  with  scenes  of  the  arrival 
of  the  fishing  vessels  , with  fish,  packed  in  ice  and  the 
various  processes  of  washing,  sorting,,  weighing,  freezing, 
water  glazing  and  storage  being  shown.  The  next  and* 
last  section  of  the  film  has  to  do  with  cold  storage  of  eggs.. 
The  first  scene  shows  eggs  being  unloaded  out  of  a freight' 
car  on  the  receiving  platform  at  the  warehouse,  followed’ 
by  a picture  of  the  eggs  being  moved  across  the  receiving 
floor  to  the  elevator.  The  eggs  in  cases  are  shown  being ; 
run  on  the  elevator  and  a big  egg  room  follows  with  a; 
capacity  of  30,000  cases,  with  the  eggs  being  loaded  on, 
flat  trucks  and  going  out  of  the  Cold  storage  room,  thence 
via  the  elevator  and  delivery  platforms  to  auto  trucks  on* 
the  way  to  the  consumer.  This  is  the  concluding  slogan! 
of  the  picture : “Public  Cold  Storage  Warehouses  do  not! 
own  goods  stored.”  , 

A feature  of  the  exhibit  was  the  broadcasting  by 
radid  of  the  Story  of  Cold  Storage  by  the  American  Tel- 
ephone and  Telegraph  Co.  WEAF  New  York.  A loud 
speaker  was  installed  at  the  booth  during  the  evening] 
when  the  radio  message  was  being  delivered. 

In  the  opinion  of  the  committee  having  the  exhibit  in 
charge  it  is  felt  that  the  time  and  expense  involved  were  \ 
well  worth  while  and  all  concerned  were  greatly  pleased' 
with  the  expression  of  approval  and  appreciation  which 
came  from  the  visiting  public. 


For  the  benefit  of  other  localities  which  might  have  in  mind  expositions  of  this  character  and  to  give  them  an 
idea  pf  the  construction  of  the  cold  storage  booth,  the  above  photographic  reproduction  is  presented 
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Store  Your  Eggs  Where  They  Are  Consumed 


Cold  Storage  Warehouse  “E 


Cold  Storage  Warehouses  “C  & D1 


CITIES  WE  SERVE 


We  Serve  Two  Million 
People. 


Our  Facilities  are 
the  Best 


Cleveland  is  a Great 
Growing  Market. 


We  carry  our  freezers  at 
zero  and  below.  3 


Do  Not  Overlook  It 


The  Sheriff  Street  Market 
& Storage  Co. 

CLEVELAND,  OHIO 
Capacity  5,000,000  Cubic  Feet 


Homer  McDaniel,  Mgr. 
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Cold  Storage  Warehousemen  Enter 
tain  Future  Farm  Leaders 





By  Ralph  C.  Stokell 


During  the  Twenty-Third  Annual  International  Live^ 
stock  Exposition  just  closed,  some  750  champion  boy 
and  girl  club  members  of  the  600,000  active  in  extension 
work  carried  on  by  the  U.  S.  Department  of  Agriculture 
and  the  Agricultural  Colleges,  who  won  a trip  to  Chicago 
by  reason  of  the  proficiency  in  agricultural  pursuits,  vis- 
ited and  inspected  many  of  the  large  industrief  located 
here.  While  their  itinerary  included  the  Stock  Yards, 
the  Harvester  Works  and  other  large  manufacturing 
plants,  Mr.  Harrison  F.  Jones,  secetary  of  the  National 
Poultry  Butter  and  Egg  Association,  said  their  trip  would 
not  be  complete  until  they  had  seen  THE  CONNECT- 
ING LINK  BETWEEN  THE  FARMER  AND  THE 
CONSUMER  . . . “THE  COLD  STORAGE 
WAREHOUSE/' 

Eight  of  the  cold  storage  warehouses,  namely, 

Central  Cold  Storage  Co., 

Chicago  Cold  Storage  Warehouse  Co., 

Fulton  Market  Cold  Storage  Co., 

United  States  Cold  Storage  Co., 

North  American  Cold  Storage  Co., 

Calumet  Refrigerating  Company, 

Booth  Cold  Storage  Company, 

George  J.  Cooke  Company, 

that  make  Chicago  the  refrigeration  center  of  the  coun- 
try, accepted  this  invitation  to  help  educate  the  future 
FARM  LEADERS  of  the  country  in  the  importance  of 
obtaining  first  hand  knowledge  of  an  industry  which 
some  people  still  believe  to  be  a place  for  storing  unwhole- 
some products  and  for  hoarding  supplies,  and ‘arranged 
for  an  inspection  of  the  first  four  warehouses  mentioned* 

The  visitors  were  divided  into  four  groups,  each, 
group  visiting  a different  plant.  While  a general  plan 
of  talk  was  followed,  each  warehouse  varied  its  program 
somewhat,  though  displays  of  food  products  were  made 
at  all  of  the  warehouses  inspected.  Experienced  cold 
storage  men  conducted  the  tour  through  the  plant,  ex 
plained  the  manner  in  which  highly  perishable  food  prod- 
ucts are  cared  for,  and  the  wide  range  of  products  that  can 
be  successfully  carried.  One  house  gave  a blackboard 
talk  on  refrigeration,  and  also  demonstrated  the  modern 
way  of  making  ice.  At  another,  inspection  was  made  of 
the  underground  switching  terminal  serving  Chicago 
wholesale  houses;  at  another  a modern  creamery  was 
shown  in  full  operation ; and,  at  another,  a “PAGEANT 
'OF  FOOD"  was  arranged  for  the  benefit  of  the  movie 
camera.  (This  will  later  be  shown  in  the  News  Week- 
lies.) An  explanation  in  detail  was  made  of  the  methods 
used  for  maintaining  proper  storage  conditions.  The 
fact  that  warehouses  are  under  constant  supervision, 
frequently  inspected  under  requirements  of  state  and 
local  health  laws,  which  also  limit  the  length  of  time  for 
storing  certain  food  commodities,  was  clearly  impressed 
upon  the  guests. 


Many  people  are  under  the  impression  that  the  pub- 
lic cold  storage  warehouses  own  the  food  products  storeji 
therein.  This  is  a misconception  of  the  true  facts  as 
the  warehouses  do  not  own  these  commodities.  They 
are  owned  by  some  several  hundred  customers  throughout 
the  country. 

Perhaps  the  item  of  most  interest  was  the  banquet 
given  at  the  Hotel  Sherman  in  the  evening,  the  entire  serv- 
ice consisting  of  food  which  had  been  kept  fresh  in  cold 
storage.  This  fact,  coupled  with  the  favorable  impres- 
sion created  through  the  sanitary  way  in  which  food 
products  are  cared  for,  which  was  evidenced  by  excla,- 
mations  of  surprise  and  delight  from  time  to  time,  ban- 
ishes all  doubt  which  might  have  heretofore  existed  in 
the  minds  of  the  visitors  as  to  the  pureness  of  cold  storage 
products. 

The  boys  and  girls  are  well  equipped  with  informa- 
tion for  their  essays  on  “THE  IMPORTANCE  OF 
COLD  STORAGE,"  many  of  which  have  been  received. 
Prizes  will  be  awarded  shortly  for  the  best  essays  and 
the  name  of  the  winners,  together  with  a reprint  of  the 
essay  will  appear  in  the  winners'  home  town  paper,  and 
other  publications. 

The  judges  who  will  weigh  carefully  the  points  in 
each  story,  and  who  will  award  the  prizes  are : 

Mr.  H.  F.  Jones,  executive  secretary,  National  Poul- 
try, Butter  and  Egg  Association. 

Mr.  Ralph  Morphett,  editorial  department,  ICE 
AND  REFRIGERATION. 

Mr.  G.  L.  Noble,  executive  secretary,  National  Com- 
mittee on  Boys  and  Girls  Club  Work. 

Mr.  Ralph  C.  Stokell,  chairman,  Committee  Cold 
Storage  Warehouses. 

The  following  extracts  from  early  essays  show  clearly 
the  high  type  of  club  members  and  that  our  visitors  have 
obtained  a better  knowledge  of  our  problems  through 
this  visit  to  the  cold  storage  warehouses: 

“The  main  idea  I brought  away  with  me  was'  thaf 
farm  boys  and  girls  need  the  cold  storage  companies  and 
they  need  us.  We  need  the  consumer  and  the  consumer 
needs  us,  so  I guess  one  big  word  would  take  the  place 
\of  this,  whole  idea — ‘Co-operation'." 

“I  noticed  the  clean  sanitary  process  by  which  foods 
are  cared  for  and  kept,  and  I have  formed  a different 
opinion  of  cold  storage  products  as  other  club  members 
have  done  and  shall  always  recommend  them." 

“Of  course,  we  could  not  but  return  to  our  respective 
states  as  loyal  boosters  for  COLD  STORAGE."  * 

“Our  people  need  to  be  better  educated  on  the  various 
uses  of  COLD  STORAGE." 

“My  impression  of  a COLD  STORAGE  WARE- 
HOUSE was  a place  where  they  keep  stale  eggs,  poor 
butter  and  a number  of  other  things  of  the  same  class, 

I will  never  again  think  of  cold  storage  goods  with 
disgust." 
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is  “GUARANIZE” 

TRADE  MARK 

Is  Proving  it  is  Better,  Much  Better,  than  Other  Methods  of  Preparing  Eggs  for  Storage 

The  perfect  condition  in  which  guaranized  eggs  come  out  of  storage,  always  uniform,  firm,  full 
bodied,  without  rots,  spots,  moulds,  foreign  tastes  or  odors,  has  forced  recognition  of  this  wonder- 
ful discovery. 

Guaranized  Eggs  Are  the  Standard  of  Quality  in  Storage  Eggs 

They  Command  Highest  Prices 
“Guaranize”  versus  So-Called  (Sterilize) 

So-called  (sterilized)  eggs  are  immersed  in  an  extremely,  highly  heated  oil,  temperature  so  high 
(250°  to  280°  Fahr.)  that  it  will  coagulate  or  toughen  the  membrane. 

THAT'S  THE  WHOLE  SECRET  OF  SO-CALLED  STERILIZING 


Result:  It  benefits  and  helps,  but  as  soon  as  the  oil  rolls  off  (as  it  will  do  at  90°  Fahr.)  nothing 
protects  the  egg  but  the  coagulated  membrane,  therefore  they  are  just  as  dependent  on  humidity  in 
storage  as  eggs  not  treated,  and  therefore  the  complaint  of  pinspots  and  mould. 

Guaranized  Eggs  Are  Immersed  in  Our  Compounded  and  Patented  Solution 

fTT  S.  natent.  1.194.340)  composed  of  pure  mineral  oil.  gums  and  waxes  at  temperature  above  180° 
Fahr.,  so  as  to  make  solution  volatile  enough  to  enter  all  the  pores  of  the  egg  and  when  taken  from 
the  bath  these  gums  and  waxes  congeal  giving  a perfectly  sealed  egg. 

Result:  It  completes  the  job  thoroughly  and  guaranized  eggs  will  not  pin  spot  or  mould  even 
in  musty  damp  storage,  no  attention  need  be  paid  to  humidity.  They  will  not  shrink. 

Guaranizing  is  to  the  Egg,  what  Pasteurizing  is  to  Milk 


Machine  Service 

We  will  loan  you 
a Guaranizing  out- 
fit to  meet  your  re- 
quirements, collect- 
ing a small  royalty 
on  each  case  of 
eggs  guaranized, 
sell  you  solution  at 
current  cost  of  com- 
pounding. The  total 
cost  to  you  this 
way,  for  labor,  roy- 
alty, solution  and 
incidentals,  is  only 
slightly  in  excess  of 
l%c  per  dozen. 

IT  PAYS  TO 

“GUARANIZE” 


i 1 

£ 

r~] 

Public  Stations 

At  New  Y o rk  , 
Jersey  City,  New- 
ark, N.  J.,  Syra- 
cuse, N.  Y.,  Auburn, 
N.  Y.,  Philadelphia, 
Pa.,  Boston,  Mass., 
Toledo,  O.,  Chicago, 
111.,  Tampa,  Fla., 
Petaluma,  Cal.,  and 
Faribault,  Minn. 
We  operate  public 
stations,  in  charge 
of  competent  man- 
agers, where  we  will 
receive,  candle 
guaranize,  r e p a ck 
and  deliver  in  stor- 
age for  2 % c per 
dozen. 


Service  Dept. 

6 HARRISON  ST. 
New-  York  City 
Chicago,  111. 

208  N.  WELLS  ST. 
W.  R.  Hill  in  Charge 


Guaranty  Egg  Corporation 

197  Market  St.,  Newark,  N.  J. 


DISTRICT  BRANCHES: 
Auburn,  N.  Y.  Petaluma,  Cal. 

H.  W.  KUHNEMANN  E.  A.  Curtis,  Inc. 

26  Dill  St. 


Storehouse 

108-114  SYLVAN  AV. 
Newark,  N.  J. 

Tampa,  Fla. 

R.  F.  D.  No.  g, 

J.  J.  Hanley  in  Charge 


Boston,  Mass. 
LITTLE  BLDG. 

B.  E.  Farr  in  Charge 


By  special  arrangement  with  the  manufacturers,  we  have  been  appointed  special  agents  for  “The 

Holed-tite  Flat.”  Order  your  supply  now. 
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“The  trip  through  the  COLD  STORAGE -plants  was 
a great  treat,  but  we  really  needed  days  instead  of  hours 
for  it.  The  feast  tasted  all  the  better  after  seeing  how 
the  food  was  taken  care  of.” 

“Revelation  of  an  immense  industry.  An  industry 
that  the  success  of  agriculture  in  the  future  will  be  as 
dependent  upon  as  the  very  farms  themselves.” 

“I  fear  that  there  are  far  too  many  people  who  do 
not  realize  the  possibilities  of  COLD  STORAGE.  The 
development  of  COLD  STORAGE  is  in  part  due  largely 
to  education  and  is  also  an  education  in  itself.” 

“I  will  no  longer  doubt  the  pureness  of  COLD 
STORAGE  PRODUCTS  after  our  fine  banquet  in 
Chicago.” 

These  extracts  indicate  the  great  educational  value 
of  this  movement,  because  we  are  able  through  it  to  show 
that  cold  storage  warehouses  are  the  most  wholesome 
and  sanitary  place  in  the  world  for  the  safe  keeping  of 
perishable  food  commodities.  They  are  the  real  store- 
houses where  the  finest  quality  of  food  which  is  produced 
in  the  high  production  season  can  be  cared  for  by  a san- 
itary process  and  kept  in  wholesome  and  good  condition 
until  the  season  of  scarcity,  or  low  production,  tending 
also  to  act,  as  it  does,  as  a stabilizer  of  prices. 

Great  credit  is  due  the  broad  visioned  men  who  made 
possible  the  initial  step  in  this  educational  movement 
in  Chicago  on  December  7,  1922,  which  has  proved  of 
immense  Value  to  the  COLD  STORAGE  INDUSTRY. 

MENU 
Fruit  Cocktail 

Celery  Olives  Salted  Nuts 

Chicken  Soup  with  Noodles 
(Half)  Broiled  Chicken' 

French  Fried  Potatoes 
Carrots  and  Parsnips,  Creole 
Heart  of  Lettuce  Salad 
Egg  Dressing 
Cherry  Pie  a la  Mode 
Coffee 


The  products  used  in  preparing  this  menu  were  from 
ten  widely  separated  states,  details  of  which,  are  as 
follows : 


State  of 


UA TE  r LACED  IN 


Item 

Origin 

Storage 

Oranges 

California 

October  l 

Grapefruit 

Florida 

November  1 

Casaba  Melons 

Colorado 

September  JO 

Celery 

Florida 

October  10 

Eggs 

Iowa 

April  30 

Potatoes 

Idaho 

October  10 

Carrots 

Indiana 

September  30 

Parsnips 

Wisconsin 

October  20 

Green  Peppers 

California 

October  5 

Onions 

Iowa 

October  20 

Lettuce 

Idaho 

November  10 

Cherries 

Michigan 

June  10 

Cream 

Wisconsin 

July  10 

Lard 

U.  S.  Yards 

September  5 

Broilers 

Iowa 

October  2 

Butter 

Minnesota 

June  10 

Following  the 

banquet  two  highly 

educational  and 

extremely  interesting  addresses  added  the  final  touch  to 
the  program.  Mr.  J.  R.  Howard,  President,  American 
Farm  Bureau  Federation,  rendered  “A  PROPHECY — 
FARMING  TEN  YEARS  FROM  NOW”  which  was 
productive  of  much  £ood  in  that  it  carried  a sfiory  to  the 
farmer  of  the  advantages  to  be  derived  through  co-opera- 
tion. Mr.  Harrison  F.  Jones,  Executive  Secretary,  Na- 
tional Poultry,  Butter  and  Egg  Association,  delivered  an 
address  entitled,  “THE  COLD  STORAGE  r ENTER- 
PRISES OR  A JOURNEY— AMONG  ITHINGS 
THAT  COUNT.”  1 ' 


Mr.  Jones  covered  his  subject  completely  apd  in  such 
a way  as  to  cement  the  knowledge  and  impressions  re- 
ceived in  the  tour  of  inspection  in  the  minds  of  the 
spectators.  * 

The  Toastmaster,  Mi*.  P.  C.  Taff,  Assistant  Director* 
Extension  Department,  Iowa  State  College,  Aipes,  Iowa, 
carried  his  part  in  a very  becoming  manner. 


Cn/iMTJowa  in  BoY'.rs  ah©  Gi] 
IN  TMK  UN1TEB 
HOTEL  3H  CltWlN 

cnicium 


750  Future  Farm  Leaders,  Guests  of  Chicago  Warehousemen  Enjoy  Banquet  of  Cold  Storage  Foods 


Digitized  by  boogie 


22 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN  March,  1923 


The  Creamery  Package  Manufacturing  Company,  61-67  W.  Kinzie 
Street,  Chicago,  have  acquired  from  the  Davis  Watkins  Dairymen’s 
Manufacturing  Company  their  plants,  including  land,  buildings  and  ma- 
chinery, patterns,  patents  and  patent  rights.  These  plants  are  located 
at  Jersey  City,  N.  J.,  North  Chicago,  111.,  Derby,  Conn.,  and  Owatonna, 
Minn. 

The  Creamery  Package  Manufacturing  Company  have  also  pur- 
chased from  the  Davis-Watkins  Dairymen’s  Manufacturing  Company 
their  inventory  items,  consisting  of  raw  material,  goods  in  process,  and 
manufactured  goods  on  hand. 

In  securing  these  plants,  the  Creamery  Package  Manufacturing 
Company  have  brought  together  the  most  complete  line  of  dairy  ma- 
chinery and  apparatus  that  it  is  possible  to  assemble. 

With  a desire  to  improve  the  quality  and  ren- 
der better  service,  The  Creamery  Package  Manu- 
factoring  Company  will  operate  these  plants  on  the 
a same  high  standard  at  which  they  operate  at  other 


CREAMERY  MACHINERY 
MILK  AND  CREAM 
HANDLING  MACHINERY 
CHEESE  MAKING 
MACHINERY 


ICE  CREAM  MAKING 
MACHINERY 

REFRIGERATING  SYSTEMS 
DAIRY  MACHINERY 
AND  SUPPLIES 


1 

A 
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Standard  Egg  Case  Construction 

Avoid  Penalty  Ratings  by  Properly  Packing — Get  a Guarantee  on  Standard  Supplies 


There  is  perhaps  a greater  supply  pf_  live  poultry 
on  the  farms  of  the  United  States  today  than  at  any 
time . during  the  past.  If  this  may  be  taken  as  an.  indica- 
tion of  what  the  egg  crop  will  be,  there  will  be  some* * 
crop  to  move.  It  should  be  the  aim  of  every  shipper 0 to 
transport  his  eggs  to  destination  at  the  lowest  possible 
cost  for  transportation  and  with  as  little  breakage  as  - 
possible.  To  accomplish  these  ends,  the  first  essential 
is  proper  packing  in  a standard  case. 

The  standard  case  must  conform  to  the  following 
specifications : 

Egg  cases  must  be  made  of  hardwood  and  the 
following  construction  requirements  must  be  complied 
with:  “Sides,  top  and  bottom  must  be  not  less  than 
W inch  in  thickness  • center  partition  must  be  not  less 
than  inch  in  thickness;  end  cleat's  must  be  not  less 
than  1*4  by  TV  inch  in  thickness;  three  penny  fine, 
cement  coated,  large  headed  nails,  eighteen  on  each  side, 
twenty-one  oh  bottom  and  eight  on  top  (four  in  each 
end  except  where  dropcleat  cover  is  used;  three  nails  in 
each  end  will  suffice)  ; ends  must  be  not  less  than  ^ 
inch  in  thickness  and  either  of  one  piece,  or  two  pieces 
cleated,  but  when  two  end  pieces  cleated  are  used  two 
nails  must  be  used  in  each  end  of  each  piece,  nails 
clinched ; panel  ends  may  be  used  if  made  of  inch 
material  completely  surrounded  by  34  by  1}4  inch  cleats 
securely  nailed  with  not  less  than  six  nails*  in  each  cleat, 
nails  clinched ; center  partition  must  be  of  not  more  than 
two  pieces,  and  so  placed  when  naiied  that  it  will  be 
squarely  across  the  case,  plumb  and  level  with  the  top 
and  bottom  of  the  case,  each  compartment  to  be  not 
less  than  1134  inches  inside  measurement ; sides,  bottom 
and  top  must  be*  of  not  more  than  two  pieces  each; 
stables  may,  be  used  in  lieu  of  nails  if  clinched  on  the 
inside.” 

After  the  case  come  the  flats  and  fillers,  the  standard 
specifications  for  which  are: 

“All  flat  dividing  boards  and  tray  fillers  must  be 
of  wood  pulp-board  or  hard  calendered  strawboard 
weighing  not  less  than  334  pounds  to  the  set  of  ten  trays 
and  twelve  dividing  boards,  one  of  which  is  to  be  used 
at  bottom  and  top  ...  of  each  fcompartment,  all  to  be 
of  sufficient  siie  to  fill  the  compartments  to  prevent  shift- 
ing”. ... 

After  this,  loose  excdsior  used  as  follows  is  per- 
mitted : 

“Cushions*  of- loose  excelsior  evenly  distributed  to 
a thickness  of  34  inch  at  the  bottom  of  compartment 
Smd  of  sufficient  thickness  on  top  to  hold  contents  firmly 
in  place.,, 

Or,  excelsior  pads,  measuring  up  to  the  following 
specifications  may  be  used : 

“Packing  mats  made  of  excelsior  covered  with 
paper,  not  less  than  11 34  inches  square,  of  uniform 
thickness  and  eaeh  weighing  not  less  than  three  ounces ; 
packing  mats,  made  of  excelsior  as  described  above  may 
be  used  between  fillers  in  addition  to  their  use  in  top 
and  bottom  of  case,  and  wherever  used  a flat  dividing 
board  will  not  be  required.” 

In  addition  to  the  foregding,  the  following  may  be 
used : 

“Cupped  trays  must  be  of  compressed  pulp,  weighing 
hot  less  than  3 34  pounds  for  each  thirty  dozen  set  of 
18  pairs  of  trays  and  four  cushions,  and  must  completely 


enclose  the  eggs  on  end  between  lower  and  upper  trays, 
the  eggs,  being  packed  on  end  from  the  bottom  to  the 
top  of  the  egg  case ; inverted  trays  of  twenty-five  cup 
size  must  be  used  as  cushions  at  top  and  bottom  of  each 
.compartment.” 

In  addition  to  the  foregoing,  certain  so-called  im- 
proved .devices  are  on  the  market,  each  having  its  own 
ffiends.  In  this  class  the  following  have  received  favor- 
able criticisms : The  Cushion-Locked  Pad,  the  Holed- 
Tlte  Pad  and  the  Tite-Pack  Filler. 

Second-hand  egg  cases  of  standard  construction 
“must  be  securely  strapped  with  iron,  wire  or  wooden* 
straps- on  the  sides  and  bottom  at  each  end.” 

A { ter  the  shipper  has  complied  with  the  foregoing 
requirements  he  must,  in  order  to  obtain  standard  ratings 
certify*  on  the  face  of  the  shipping  order  and  bill  of 
lading  is  follows : 

“These  eggs  are  packed  in  standard  egg  cases  with 
standarized  fillers  in  compliance  with  the  requirements 
of  the  Consolidated  Freight  Classification.” 

Get  a Guarantee 

From  the  foregoing  it  is  apparent  that  in  the  matter, 
particularly,  of  flats  and  fillers  and  pads,  that  the  shipper 
get  a guarantee  from  the  manufacturer  that  the  flats 
and  fillers  and  £ads  comply  in  every  detail  with  the 
specifications  set  out. 

Particular  attention  is  drawn  to  the  number  of  nails 
required  in  the  construction  of  the  standard  egg  case. 
Any  failure  to  use  nai]$  as  specified  will  subject  the  ship- 
per to  a penalty  in  the  shape  of  higher  ratings.  Addi- 
tional penalties  as  regards'  nails  may  fall  upon  the  shipper 
who  fails  to  use  the  proper  number  because  cases  im- 
properly nailed  will  not  grade  on  several  of  the  prominent 
exchanges. 

Not  Recommended 

Consolidated  Classification  permits  use  of  cushions 
consisting  of  cork  shavings,  cut  straw,  corrugated  straw- 
board  and  34-inch  fillers.  Thes£  methods  of  cushioning, 
however,  are  not  recommended*  arid, practically  all  promi- 
nent shippers  have  discontinued  their  use. 

Loading — Owner’s1  Risk 

While  eggs  packed  in  accordance  With  the  standard 
specifications  above  referred  to,  wilf  move  at  standard 
ratings,  yet  under  certain  conditions - they  will  move  at 
Owner’s  Risk,  because  shippers  must  still  comply  with 
the  carriers’  “regulations  prescribed  for>loading,  bracing 
and  buffing  carload  shipments  of#  eggs.”'  Consolidated 
Classification  No.  3,  commencing  *on  Page  450  contains 
the  prescribed  regulations  for  loading,  bracing  and  buf- 
fing and  shippers  who  would  relieve  themselves  of  the 
Owner’s  Risk  clauses  must  substantially  comply  with 
these  rules  and  regulations. 

Co-operation 

During  recent  years,  egg  shippers  have  shown  a 
wonderful  willingness  to  co-operate  with  the  carriers  to 
avoid  egg  breakage,  and  much  has  been  accomplished 
in  this  direction,  and  further  co-operation  on  the  part 
of  shippers  is  * urged  because  of  the  mutual  benefits 
which  will  result.  Heretofore  the  carriers  have  educated 
shippers  by  drawing  attention  to  their  shortcomings  and 
if  they  will  now  take  cognizance  of  their  own  short- 
comings and  apply  needed  reforms,  coming  seasons  may 
be  made  mutually  pleasant  and  profitable. 
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Merchants  Refrigerating  Company 

Unequaled  facilities  for  the  storage  of 

All  kinds  of  Perishable  Food  Products 

Warehouses  of  modern  construction,  low  insurance, 
unexcelled  locations  and  superior  service 

New  York — 17th  Street  and  10th  Avenue.  Warehouse  in  the  West  Wash- 
ington Market  District,  on  tracks  of  the  New  York  Central 
Railroad. 

Downtown  Warehouses  in  the  heart  of  the  Produce  Trade,  con- 
venient to  all  Railroad  Terminals  and  Piers. 

Jersey  City — Warehouses  have  track  connections  with  all  Freight  Lines 

Newark  — Warehouse  adjacent  to  the  Wholesale  Market  center. 

Main  Office:  161  Chambers  St.,  New  York,  N.  Y. 


Edson  Brothers 

Established  1885 


Sutter,  (Elfppap 
frgga  rnth 
Poultry 


1 10-1 12  Dock  Street 
Philadelphia  - Pennsylvania 


PROMPTNESS 

Sales— Returns— Quotations 

On  your  shipments  of 

Live  and  Dressed 
POULTRY 
BUTTER-EGGS 


Frank  G.  Heilman  Co. 

945-47  Fulton  Market 
CHICAGO 
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Standard  Cars  for  Egg  Loading  • 

One  of  the  needed  Reforms  has  to  do  with  suitable 
cars  in  which  to  load  and . transport  eggs.  Eggs  can 
no  longer  be  looked  upon  as  “freight  of  an  unusual 
character,”  and  being  freight  of  a common  and  usual 
i character,  it  is  the  duty  of  carriers  to  provide  suitable 
vehicles  in  which  to  transport  them. 

Carriers  should  now  commence  to  think  seriously 
about  standard,  cars  for  egg  loading.  It  has  been  stated 
i that  the  new  A.  R.  T.  cars  are  admirably  adapted  for 
i this  class  of  lading. 

I MISSOURI  FOR  BETTER  EGGS  ; 

i By  Arthur  T.  Nelson,  State  Marketing  Commissioner 

In  the  ‘Bulletin’  for  the  mohth  of  January,  atten- 
; tion  was  directed  to  the  efforts  of  the  State 'of  Missouri 
to  standardize  eggs  and  have  them  sold  on  a “graded 
• basis.” 

The  following  is  the  report  of  Arthur  T.  Nelson, 
State  Marketing  Commissioner: 

.The  State-wide  egg  standardization  program  of 
the  Missouri  State  Marketing  Bureau  which  began  last 
; July  5,  came  to  a close  November  1,  except  as  it  will 
f be  carried  on  through  the  winter  months  in  a modified 
; form.  As  many  as  eighteen  specialists  were  engaged 
in  this  work  during  July,  August  and  September.  A 
total  of  38,150  dozens  of  eggs,  were  actually  candled 
and  graded  by  the  State  Marketing  Bureau  represen- 
tatives. These  38,150  dozens  of  Missouri  eggs  were 
candled  and  graded  at  383  towns  ip  97  counties  of  the 
State,  covering  practically  every  section.  A total  of 
454  candling  and  grading  demonstrations  were  held 
during  the  summer’s  campaign.  Six  grades — Extras, 
No.  Is,  No.  2s,  Dirties,  Checks  and  Rots  were  followed. 

A total  of  38,150  dozen  eggs  were  found  to  be 
divided  into  the  six  grades  as  follows  for  the  State: 
EXTRAS,  1,907  dozens  or  5%  of  the  total  number  of 
eggs  graded;  No.  Is,  10,301  dozens  or  26%;  No.  2s, 
20,601  dozens  or  54%  ; DIRTIES,  2,289  dozens  or  6% ; . 
CHECKS,  1,526  dozens  or  4.5% ; ROTS,  1,526  dozens 
or  4.5%. 

Fifty-four  per  cent  (54%)  of  Missouri’s  summer- 
time eggs  are  No.  2s.  Approximately  one-half  as 
many,  or  25%  are  No.  Is.  If  Missouri  egg  producers 
would  “Swat  the:Rooster”  on  June  1 each  year,  gather 
and  market  eggs  frequently,  and,  if  Missouri  egg  buy- 
ers would  candle  and  grade  eggs  and  purchase  them 
on  a strictly  quality  basis,  the  preceding  figures  on 
No.  1 and  No.  2 eggs  during  hot  weather  could  be  re- 
versed. That  is  to  say  54%  of  the  eggs  marketed  dur- 
ing the  summer  months  should  be  No.  Is.  At  the  pres- 
ent time  only  26%  of  the  Missouri  eggs  marketed  at 
the  primary  markets  during  hot  weather  are  No.  Is. 
If  by  proper  care  of  eggs  during  the  summer  months 
the  figures  for  No.  1 and  No.  2 eggs  should  be  reversed, 
and. the  quality  of  all  grades  increased,  there  would 
be  an  annual  saving  of  tnore  than  one  million  dollars 
between  the  producers  and  the  primary  market.  Obvi- 
ously, since  the  egg  is  entirely  within  the  hands  of  the 
producer  up  to  the'  primary  market  this  $1,000,000 
annual  saving  would  be  added  to  his  bank  account. 

The  following  table  shows  the  results  of  the  sum- 


mer’s  grading 

campaign 

by  sections 

Section 

Extras 

No.  1 

No.  2 

Dirties 

Checks 

Rots 

Northwest  

2.01 

15.51 

66.  &2 

7.22 

4.52 

3.92 

North  Central 

4.71 

23.36 

57.18 

7.07 

4.61 

3.07 

Northeast  

2.73 

26.60 

58.61 

4.27 

5.29 

2.50 

West  

2.38 

21.47 

54  98 

6.78 

4.16 

10.23 

Central  

7.97 

30.47 

49.06 

5.54 

4.13 

2.83 

East  

27.69 

53.  .<2 

4.22 

3.94 

2.08 

Southwest  

4.06 

29.72 

48  55 

5.61 

6.15 

4.91 

South  Central 

•Southeast  

7.31 

33.92 

45.45 

5.94 

2.56 

4.82 

7.10 

30.9 

44.16 

9.14 

4.23 

4.47 

THE  STATE,,.. f, 

26.09 

54.27 

5.95 

4.31 

4.30 

Results  from  the  6,489  dozen  eggs  candled  and 
graded  in  the  strictly  Ozark  counties  comprising  the 
entire  southwestern"  part  of  the  State  shaw  that  the 
eggs  from  this  section  rank  high  with  respect  to  the 

* other  sections.  The  eggs  handled  in  strictly  Ozark 
counties  were  divided  into  the  six  grades  as  follows : 
EXTRAS,  6.97%;  No.  Is,  30.44%;  No.  2s,  47.49%; 
DIRTIES,  5.61%  ; CHECKS,  3.83% ; ROTS,  5.66%. 

The  results  grouped  according  to  Sections  of  the 
State  indicate  where  conditions  are  the  best.  The  facts 
are,  in  a measure*  surprising  because  it  has  generally 
been  believed  that  the  highest  per  cent  of  bad  eggs 
and  those  of  inferior  quality  would  be  found  in  the 
southwestern  sections  of  the  State.  Actual  figures 
compiled  from  the  results  of  candling  and  grading'of 
the  eggs  show  that  eggs  from  the  Ozark  counties  are 
somewhat  superior  in  quality  to  the  eggs  representing 
the  average  for  the  State. 

There  has  beei},  no  doubt,  considerable  unmerited 
criticism  of  the  eggis  produced  in  tlje  Ozarks.  Inferior 
quality  eggs  from  nearby  states  have  often  gone  into 
the  terminal  markets  as  originating  in  the  Ozark  sec- 
tions of  Missouri.  Furthermore,  the  egg  trade  has  ap- 
parently not  given  sufficient  consideration  to  the  vast 
improvements  in  production  and  handling  of  eggs  in 
Missouri  Ozark  counties  during  recent  years.  The 
people  in  the  Ozark  counties  of  Missouri  depend 
almost  wholly  upon  poultry  and  dairy  products  for 

* their  living.  It  is  to  be  expected  that,  other  conditions 
being  equal,  they  should  specialize  in  the  egg  produc- 
ing business  in  a way  to  market  a. superior  product. 
Egg  production  does  not  bear  the  same  important  rela- 
tion to  agriculture  as  a whole  in  North' Missouri  as  it 
does  in  the  Ozark  counties.  In  the  Ozark  counties, 
egg  production  is  one  of  the  major  agricultural  indus- 
tries. In  most  counties  of.  North  Missouri  egg  produc- 
tion is  a sideline  as  compared  with  field  crops  and  live 
stock  farming. 

Considering  the  figures  by  counties,  it  was  found 
that  the  best  eggs  ^re  foupd  near  large  local  markets 
where  fresh  eggs  art  readily  sold  direct  to  the  con- 
sumers. The  same  condition  seems  to  be  true  in  ter- 
ritories in  which  a large  egg  packing  plant  is  located, 
where  eggs  which  are  precooled  after  being  brought 
f^esh  from  the  country  bring- a higher  price  per  dozen 
than  e^ggs  from  territories  remote  from  such  egg  pack- 
ing plants. 

Durfng  the  campaign  the  field  men  of  the  State 
Marketing  Bureau  weighed  17,236  dozen  eggs  out  of 
the  total  38,150.42  dozen  which  they  handled.  Ap- 
proximately one  half  of  the  eggs  produced  are  under 
the  minimum  weight  for  No.  Is.  The  standard  weight 
for  No.  Is  is  22  to  24  ounces  per  dozen.  These  figures 
should  have  particular  appeal  to  the  producer.  By 
careful  selection  of  his  breeding  stock  he  can  take 
many  of  his  No.  2 eggs  out  of  that  grade  and  put  them 
in  No.  Is  and  Extras,  as  far  as  size  is  concerned.  Pro- 
ducers should  realize  the  importance  of  selecting  eggs 
for  the  incubator  in  developing  a larger  market  egg. 

The  summer’s  egg  grading  work  of  the  Missouri 
State  Marketing  Bureau  • has  attracted  considerable 
attention  throughout  the  United  States  of  a highly 
commendatory  nature.  -Many  authorities  consider  the 
work  the  most  constructive  ever,  undertaken  in  any 
State  in  behalf  of  the  egg  and  poultry  industry. 

The  work  is  being  continued  through  the  winter 
months  by  demonstrations  with  farmers,  and  espe- 
cially with  high  school  agriculture  teachers  and  their 
students.  , . * f ’ * 

•These  eggs  were  handled  during  October  and  November  and  it  is  not 
expected  that  they  will  grade  quite  the  same  as  eggs  handled  from  the  same 
section  during  the  months  of  hot  weather. 


Digitized  by  boogie 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


March,  1923 


BUTTER  AND  EGGS 


Store 


in  Chicago's  newest,  most  progressive  cold  storage  warehouse 


Merchants  and  shippers  hold- 
ing their  goods  in  Chicago 
are  not  confined  by  freight 
charges  to  doing  business  in 
one  locality.  They  have  the 
pick  of  the  entire  market. 
Like  Kings  in  checkers,  they 
can  jump  both  ways 


The  Fulton  Market  is  as  stra- 
tegically located  in  Chicago 
as  Chicago  is  in  the  country. 
To  store  in  the  Fulton  Mar- 
ket is  to  begin  with  a great 
advantage  ( 


In  the  heart  of  the  Fulton 
and  Randolph  Markets 
Close  to  South  Water  St.,  yet 
out  of  the  congested  Loop 
District 


Take  advantage  of  our 
Low  Insurance,  Liberal 
advances  and  Superior 
Service 


Served  by  Penna.  and 
C.  M.  & St.  P.  R.  R., 
Direct  connections  with 
all  railroads  entering 
Chicago 


Consign  cars  our  care, 
C.  M.  & St.  P.  R.  R., 
Morgan  St.  delivery 

Free  and  U.  S.  Bonded 


,OUR  SERVICE  ELIMINATES  COMPETITION 

Fulton  Market  Cold  Storage  Company 

V.  O.  APPEL,  Vice-Pres.  and  Treas.  C.  E.  NELSON,  Manager  GEO.  W.  BODMER,  Asst.  Treas. 

. Fulton  and  Morgan  Streets,  CHICAGO 


SHIP  YOUR 


Butter — Eggs — Poultry 

CANTWELL  & GILLOGLY 

953  Fulton  Market,  Chicago 

We  are  equipped  to  render  the  best  service  and  prompt  returns 


Fowls  Weigh  More 
and  Pay  More  with 


loleriiv 


Cholerine-fed 

Car 


The  largest  feeders  and  shippers  are  using  Cholerine  constantly.  Here  is 
one  of  the  many  testimonial  letters: 

“The  more  Cholerine  we  use,  the  better  we  like  it,  and  would  not  be 
without  it  for  our  milk-feeding,  or  for  live  cars.  We  do  not  hesi- 
tate to  recommend  Cholerine.” 

(Signed)  NAIVE-SPILLERS  CO. 


GERMO  MANUFACTURING  COMPANY  : St.  Louis,  Mo. 
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QUALITY  BUYING 


Failure  to  buy  on  a quality  basis  widens  the  spread 
between  the  price  the  producer  is  paid  and  the  price  the 
final  consumer  pays  and  it  is  concerning  this  spread 
that  both  producer  and  consumer  complain:  the  com- 
plaint of  the  producer  is  that  he  is  not  paid  enough; 
the  complaint  of  the  consumer  is,  that  he  pays  too  much. 
Neither  one,  however,  knows  very  much  about  quality, 
from  a distribution  standpoint  and  herein,  because  he 
knows  all  about  quality,  the  country  shipper  has  it  in 
his  power  to  allay  these  complaints  and  if  he  would 
maintain  his  present  status  and  relieve  himself  of  co- 
operative marketing  competition,  he  must  do  a little 
educational  work  on  his  own  account. 

In  many  localities  the  competition  between  local 
buyers  is  the  one  big  stumbling  block  in  the  way  of 
quality  buying  and  the  first  step  looking  toward  educa- 
tion is  within  this  circle.  Perfectly  legitimate  trade 
‘‘understandings”  may  be  entered  into  within  the  circle, 
to  the  effect  that  only  quality  buying  would  be  practiced. 

After  this  understanding  is  entered  into,  the  next 
step  would  be  to  define  “quality.”  For  this  purpose  it 
would  seem  advisable  to  follow  as  closely  as  possible 
the  grades  or  standards  adopted  by  the  exchanges  on 
the  various  consuming  markets,  . “ 

With  these  matters  out  of  the  way  the  actual  work 
of  educating  the  producer  could  be  commenced,  and 
the  first  step  would  be  to  acquaint  him  with  some  of  the 
distribution  troubles  with  which  he  is  at  present  un- 
familiar. Take  a concrete  case  for  an  example:  In 
one  of  the  Western  States  a large  poultry  packer  had  for 
a shipper  a Farmers'  Grange.  One  of  the  directors  of 
the  ‘Grange*  complained  very  bitterly  because  the  poultry 
padcer  paid  five  cents  per  pound  less  for  blade  spring 
chickens  than  he  was  paying  for  Plymouth  Rock,  Rhode 
Island  Red  and  White  Wyandotte  chickens.  The  ‘director' 
had  a flock  of  Black  Langshangs  chickens  ready  for  the 
market  but  he  could  not  see  the  five  cent  discrimination 
against  his  birds  and  threatened  to  market  elsewhere.  The 
poultry  packer  could  not  afford  to  lose  the  ‘Grange* 
as  a shipper  and  he  could  not  afford  to  pay  the  same 
price  for  Langshangs  that  he  was  paying  for  the  other 
breeds.  In  this  dilemma  he  invited  the  ‘director'  to 
bring  his  Black  Langshangs  to  the  dressing  establish- 
ment, which  he  did.  The  ‘director'  saw  them  weighed 
into  the  feeders.  He  was  then  invited  to  return  when 
the  chickens  were  to  be  dressed  out.  This  he  did  and 
it  was  proved  to  him  beyond  any  doubt  that  he  was 
paid  too  much  for  his  chickens  and  the  proof  presented 
was  the  following:  After  feeding  the* Black  Langshangs 
10  days,  they  weighed  less  than  they  did  on  the  date 
they  were  placed  in  the  feeders;  there  was  not  one  of 
them  that  was  good  enough  to  go  into  the  first  grade 
of  the  poultry  packer;  a few  of  them  went  into  the 
second  grade  and  the  balance  into  the  third  and  fourth 
grades.  This  was  owing  to  the  fact  that  the  birds  took 
on  no  fat  and  were  dark  and  ‘pinny.' 

After  the  demonstration  the  director  went  back  to 
the  ‘Grange’  and  told  the  members  that  this  poultry 
packer  was  paying  more  for  this  class  of  poultry  than 
it  was  worth;  in  addition  he  disposed  of  his  Black 
Langshangs  and  replaced  them  with  birds  of  another 
variety  and  he  is  now  busy  advising  members  of  the 
Grange'  to  do  likewise. 

The  poultry  packer  referred  to  is  in  a locality  where 
the  competition  is  keen  and  for  a long  time  he  was 
threatened  with  additional  competition  from  the  Grange 


in  question,  but  he  adhered  to  his  quality  buying  program 
and  the  demonstration  referred  to  has  made  Grange 
members  his  big  boosters. 

Concerning  quality  buying  this  poultry  packer  states : 
“There  is*  no  more  reason  why  we  should  pay  a farmer 
who  raises  poor  chickens  as  much  as  we  pay  the  farmer 
who  raises  good  stock,  than  there  is  to  pay  a man  as 
much  for  a bushel  of  cull  apples  or  potatoes  as  he  would 
be  paid  for  fancy  apples,  or  potatoes. 

When  this  poultry  packer  talked  apples  and  potatoes 
to  the  farmers,  they  knew  what  he  was  talking  about, 
but  when  he  talked  “quality”  in  poultry  it  took  an  actual 
demonstration  to  convince  them  that  Black  Langshangs 
do  not  dress  out  with  Plymouth  Rocks  and  for  this 
reason  one  is  not  worth  as  much  as  the  other. 

The  educational  work  recommended  to  country  ship- 
pers is  along  the  lines  of  the  demonstration  referred  to. 

In  the  case  in  point:  the  farmers  have  made  it 
possible  for  the  poultry  packer  to  grow  and  prosper. 
He  is  well  known  throughout  the  trade,  and  his  pack 
commands  a premium.  And  the  poultry  packer,  by 
adhering  to  his  quality-buying  policy,  has  made  it  possi- 
ble and  profitable  for  the  farmers  to  improve  their  flocks 
and  to  market  them  through  the  accustomed  channels. 


QUALITY  BUYING  OF  EGGS 


It  is  interesting  to  consider  what  would  be  the 
effect  upon  the  egg  industry  if  those  who  purchase 
eggs  from  general  farm  producers  at  this  season  would 
be  able  to  make  a difference  in  paying  prices  equal  to 
the  difference  that  prevails  in  final  consuming  markets. 
Many  of  the  fresh-gathered  eggs  that  arrive  in  New 
Yofk  during  the  fall  contain  a mixture  of  qualities 
ranging  front  full,  strong-bodied,  fresh  production 
down  to  shrunken,  watery  eggs,  some  showing  still 
more  serious  defects.  If  these  inferior  qualities  are 
not  deliberately  mixed  in  by  shippers  they  must  con- 
sist of  eg^s  held  back  by  farmers,  and  when  country 
buyers  pay  uniform  average  prices  the  actual  loss 
often  occasioned  by  such  holding  is  not  apparent. 
When  the  various  qualities  are  candled  but  on  the  New 
York  market  there  is  a range  in  their  value  at  the  pres- 
ent time  of  something  like  40c  a dozen,  to  say  nothing 
of  those  that  may  be  worthless. 


There  are  practical  difficulties  in  the  way  of  so 
close  a grading  at  interior  points  as  would  permit  car- 
rying back  to  the  producers  this  full  range  of  differ- 
ence in  value,  but  shippers  who  can  buy  under  the 
candle  could  make  at  least  three  grades  of  merchant- 
able eggs,  confining  the  first  grade  to  full,  strong- 
bodied, fresh  eggs  such  as  are  wanted  by  high-class 
carton  trade  and  free  from  mixture  with  lower  quali- 
ties. On  this  basis  of  grading  they  could  make  a dif- 
ference in  paying  prices  of  perhaps  25@30c  a dozen 
and  producers  would  learn  that  it  pays  to  market  eggs 
while  fresh  even  during  a reason  when  the  price  of 
really  fresh  eggs  is  normally  advancing. 

Some  .shippers  Say  they  cannot  buy  eggs  on  a 
strict  qualitv  basis  because  competitors  refuse  to  do 
so  We  believe  this  is  a fallacy.  If  an  appropriate 
grading  is  made  the  price  that  could  be  paid  at  this 
season  for  candled,  fancy,  fresh  eggs  would  be  so  much 
above  the  average  that  producers  could  hardly  afford 
to  neglect  the  opportunity  to  sell  on  that  basis,  and 
the  buver  who  continued  to  pay  an  average  value 
would  be  likely  to  get  the  under-grades  only.^-jV>7$/  York 
Produce  Reziew  and  American  Creamery. 
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WE  BUY  AND  SELL 

Butter,  Eggs,  Poultry,  Cheese 

Every  Day 

If  you  want  to  know  what  the  Chicago  Market  is  doing 
ask  for  our  “Special  Service  Daily  Market  Letter” 

* It  covers  spot  and  future  market  conditions  of  the 

greatest  produce  market 
in  the  world. 


MERRILL  & ELDRIDGE 

158-160-162  N.  Market  St.,  CHICAGO 

ESTABLISHED  J866 


EGGS  PACKED  IN  “HOLED-TITE”  FLAT  3 ARE  BROKEN  ONLY  BY  THE  COOK 

“HOLED-TITE” Egg  Packing 


"Holed-Tite”  Egg  Packing  is  covered  and 
protected  by  U.  S.  and  Foreign  Patents 

and  any  infringements  will  be  prose- 
cuted to  the  full  extent  of  the  law. 


No  change  from  the  usual  method  of 
packing,  unpacking  or  handling. 

The  “Holed-Tite”  Flat  is  used  with 
standard  honeycomb  filler,  but  takes 
the  place  of  Excelsior  Pads  and  ordi- 
nary Flats. 

Made  of  elastic  moulded  pulp — abso- 
lutely prevents  checking  in  packing 
and  breakage  in  transportation. 

The  projecting  rings  on  flat  lock  the 
filler,  so  it  cannot  shift — prevents 
bending  and  breaking  of  filler  ends. 
Prevents  soiling — any  leaking  is  con- 
ned to  a single  cell. 

Does  not  add  to  cost  of  packing. 
Saves  long  deferred  damage  claims. 
Pen'*  for  sample  Flat  and  descriptive 
circular. 


“HOLED-TITE”  EGG  PACKING  CORPORATION 

New  York  Mercantile  Exchange 

6 HARRISON  STREET,  ROOM  35  NEW  YORK  CITY 
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THE  NEED  OF  THE  HOUR 

Co-operative  marketing  received  a large  amount 
of  attention  at  a recent  four  day  convention  of  the 
American  Farm  Bureau  Federation  held  in  Chicago. 

The  distribution  of  farm  products  from  producer 
to  consumer  is  of  equal  importance  as  an  element  of 
production  with  the  raising  of  the  crops  on  the  tarm. 
It  is  an  industry  that  affords  to  our  people  a business 
opportunity  for  public  service  and  remuneration  equal 
to  and,  to  many,  of  equal  importance  with  the  oppor- 
tunity and  service  of  agriculture.  The  two  phases, 
although  entirely  inter-dependent,  are  separate  and 
distinct,  each  requiring  a special  education,  experience 
and  qualification  for  its  successful  and  truly  service- 
able pursuit. 

In  the  phenomenally  rapid  growth  of  our  popu- 
lation, the  extension  of  productive  areas,  the  develop- 
ment of  distribution  facilities  and  management,  crudi- 
ties have  been  inevitable.  On  the  whole  the  efficiency 
of  the  development  has  been  remarkable  in  meeting 
the  rapidly  expanding  public  need.  When  we  com- 
pare the  conditions  of  food  maintenance  of  our  people 
a hundred  years  ago,  when  a far  larger  part  of  them 
were  farmers  and  the  others  supplied  from  nearby 
sources,  with  the  present  complex  conditions  arising 
from  the  relative  magnitude  of  manufacturing  indus- 
tries and  the  spread  of  distribution  necessities  and 
functions  to  the  limits  of  the  nation  in  all  directions, 
one  can  but  be  impressed  with  the  general  competency 
of  the  natural  forces  underlying  so  great  a develop- 
ment coincident  with  the  growth  of  the  public  need. 

In  this  development  uneconomical  or  wasteful 
methods  have  been  as  prevalent  on  the  farms  as  in 
the  field  of  distribution  despite  the  fact  that  until  com- 
paratively recent  years  farming  has  received  the  ad- 
vantage of  scientific  research  and  educational  efforts 
by  governmental  agencies  far  in  excess  of  any  devoted 
to  distribution  methods  and  facilities,  in  which  natural 
competition  has  been,  as  it  must  continue  to  be,  the 
chief  incentive  to  progress  in  economy  of  the  methods 
and  practices  in  vogue. 

There  is  no  doubt  that  distribution  methods  as 
well  as  farming  methods  are  in  many  respects  subject 
to  improvement.  Neither  is  there  any  doubt,  we  be- 
lieve, that  some  of  these  improvements,  and  perhaps 
the  chief  among  them,  may  be  effected  by  co-operative 
effort  on  the  part  of  producers.  We  refer  here  to  the 
possibility  of  improvement  in  the  assembling,  stand- 
ardization and  packing  of  products  which  has  an  im- 
portant part  in  the  economy  and  directness  of  later 
distribution. 

In  the  later  distribution  functions  it  is  difficult  to 
see  how  farmers’  co  operative  organizations  can  con- 
tribute to  any  general  improvement  as  compared  with 
the  existing  and  freely  competitive  agencies.  In  any 
case  the  fittest  will  survive.  The  various  specialized 
fundamental  functions  in  distribution  are  essential  and 
inevitable.  So  far  as  they  may  be  taken  up  by  co- 
operative organizations  the  latter  must  compete  with 
individual  or  corporation  services  without  any  particu- 
lar advantage.  In  fact  in  all  departments  of  distribu- 
tion from  farm  to  consumer  the  co-operative  organiza- 
tions can  gain,  an  advantage  only  so  far  as  they  can 
effect  real  economies  and  improved  service  as  com- 
pared with  the  best  now  available  under  individual 
establishments.  And  imaginary  improvement,  based 
upon  fallacious  conceptions  as  to  the  competency  or 
incompetency  of  existing  agencies  will  count  for 
naught. 


But  individual  agencies  concerned  in  the  assem- 
bling, packing  and  marketing  of  farm  products  cannot, 
in  the  march  of  progress,  maintain  their  portion  if 
blind  to,  or  callous  to,  the  needs  of  improvement 
within  their  own  province.  If  obvious  need  of  re- 
formed method  is  not  supplied  it  will  give  the  co-op- 
erative  organization  a true  function,  a supplanting 
powef  and  the  opportunity  for  establishment  which 
will  be  much  more  difficult  to  compete  with  by  indi- 
vidual agencies  after  the  fact  than  in  anticipation. 

As  intimated  above  we  believe  the  weakest  link 
in  the  chain  of  farm  products  distribution  is  in  the 
present  inadequacy  and  crudity  of  assembling,  stand- 
ardization and  packing.  It  is  in  this  field,  because  of 
existing  faults  and  bad  methods,  that  the  farmers’  co- 
operative organization  will  find  its  nearest  to  hand 
and  most  logical  opportunity  of  successful'  establish- 
ment. In  some  fields  of  this  character  these  associa- 
tions have  already  affected  very  great  improvements 
and  advancement,  so  great,  in  fact,  as  to  make  it  ques- 
tionable that  any  independent  and  individual  agency 
in  this  particular  field  can  match  it  in  respect  to  certain 
products. 

It  is  becoming  quite  certain,  we  believe,  that  dis- 
tribution agencies  dealing  directly  with  producers 
must  provide  for  the  whole  industry  the  advantages 
of  grading  and  standardization  required  for  econom- 
ical distribution  or,  ultimately,  be  driven  from  the 
field.  In  fact  a similar  attitude  should  be  adopted  by 
all  agencies  of  distribution,  but  in  most  of  these  the 
natural  forces  of  competition  suffices  as  an  effective 
incentive  to  economy. 

Probably  grading  and  standardization  are  the 
prime  essentials  of  economical  distribution.  Co-op- 
erative organizations  that  start  with  these  and  estab- 
lish also  their  own  agencies  of  later  distribution  may 
be  inclined  to  attribute  to  the  latter  a degree  of  ap- 
parent success  due  entirely  to  the  former.  The  ad- 
vantages of  uniformity  and  reliability  of  packings  may, 
in  fact,  cover  up  deficiencies  in  co-operative  manage- 
ment of  distribution  agencies. 

In  the  long  run  distribution  is  unquestionably 
competitive  and  uneconomical  or  wasteful  practices 
will  gradually  be  ground  out.  The  process  will,  how- 
ever, be  hastened  by  the  farmers’  co-operative  move- 
ment and  the  sooner  individual  agencies  realize  this 
and  anticipate  the  needs  and  the  opportunities  to  sup- 
ply them  the  better  will  they  be  equipped  to  maintain 
their  position. — New  York  Produce  Review  and  Ameri- 
can Creamery . 


CLEAN  HOUSE  NOW 


Practically  all  plants  are  just  now  stepping  into  the 
“between  season”  and  the  subject  of  idle  equipment  se'ems 
in  order.  One  of  the  first  essential  things  to  be  done 
around  a plant  is  to  take  care  of  their  steel  equipment — 
cooling  racks  should  be  cleaned  of  all  blood  and  other 
matter,  then  coated  with  a treatment  of  waste  oil  before 
being  stored.  This  prevents  corrosion  entirely ; and  steel 
cooling  racks  in  the  Sumner  plant  for  the  past  fifteen  years 
are  as  bright  as  new,  after  having  received  this  annual 
attention.  All  scale  beams  as  well  as  the  under-structure 
of  scales  should  be  treated  in  a similar  manner ; also  all 
grading  and  packing  scales  that  work  on  a spring  prin- 
ciple such  as  Chatilhons,  etc.  The  proper  care  of  Aquip- 
m ;nt  of  this  nature  will  make  it  outlive  the  business. 
Usually  after  going  through  a poultry  season,  feeding  sta- 
tion wiring  is  loosened  up  a bit  and  hardly  in  first  class 
condition.  You  will  have  time  now  to  go  over  all  of 
this  wiring. — Exchange. 
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THE  SPRING  MEETINGS 


The  officers  of  the  various  State  Associations  will 
have  their  heart-breaks  this  year,  just  the  same  as  they 
have  had  them  in  preceding  years.  They  will  arrange 
a program  that  will  include  hospitality,  entertainment  and 
instruction.  For  providing  the  two  former  features,  they 
will  receive  the  thanks  of  their  guests  and  be  hailed  as 
“good  fellows”  and  this  is  their  entire  compensation.  For 
providing  the  last  feature,  their  reward  for  honest,  gratu- 
itous labor,  is  worry,  disappointment  and  embarrassment. 
“ Twas  ever  thus,”  but  it  is  wrong — not  wrong  from  in- 
tent but  from  utter  thoughtlessness. 

There  are  changes  going  on  in  this  industry  which 
officers  of  organizations  are  noting  with  no  little  concern 
but  their  efforts  to  arrest  them  meet  with  no  affirmative 
support  and  with  a show  of  but  slight  appreciation. 

At  all  of  the  spring  meetings,  questions  of  vital  im- 
portance to  the  industry  will  be  discussed  by  men  who 
have  the  best  interests  of  the  industry  at  heart  and  these 
men  should  not  be  permitted  to  talk  to  empty  chairs. 
Moreover,  the  men  who  make  these  spring  meetings  pos- 
sible should  be  accorded  the  same  consideration  that  the 
guest  would  expect  if  conditions  were  reversed. 

A little  thoughtfulness  on  the  part  of  each  guest 
would  fill  every  chair  at  the  business  sessions  and  gladden 
the  hearts  of  the  hosts  and  their  speakers  . 


MRS.  GRUNDY  OR  CLEAN  HOUSE 


With  the  experiences  of  the  egg  shipping  season  for 
the  year  1922  before  them,  the  carriers  correlated  the  data 
gathered  and  are  about  ready  to  launch  another  campaign 
to  educate  shippers  as  to  the  best  methods  to  pack  and 
load  eggs  with  a view  to  reducing  breakage  to  the  lowest 
minimum,  and  incidentally  to  reduce  the  amount  of  claim 
payments.  It  is  fit  and  proper  that  they  should  do  so,  and 
shippers  should  be  willing,  and  in  fact  anxious,  to  help 
the  matter  along. 

Just  what  foundations  of  fact  the  carriers  have  for 
the  conclusions  they  will  advance  concerning  claim  pay- 
ments for  eggs  damaged  in  transit  is  not  known,  but  if 
the  following  is  a sample,  it  seems  the  inspection  bureaus 
are  due  for  an  overhauling. 

In  preparing  for  the  coming  educational  campaign, 
the  carriers  prepared  a draft  of  its  coming  circular  and 
sent  it  to  various  shippers  for  constructive  criticisms. 
One  of  these  shippers  approved  the  draft,  subject  to  a 
minor  criticism,  and  then  volunteered  the  following: 

“In  my  opinion  the  most  fatal  defect  in  the  proper 
working  out  of  these  rules  results  from  the  failure  of 
railroad  agents  to  go  into  the  warehouses  of  the  various 
packers  of  eggs  at  different  times  and  familiarize  them- 
selves with  the  way  the  eggs  go  into  the  cases,  the  char- 
acter of  the  egg  packing  cases  and  the  character  of  the 
stowing  in  the  car. 

“In  other  words,  I think  that  every  one  of  your 
agents  located  at  a point  from  which  egg  shipments  are 
moving  should  know  the  character  of  goods  packed  by 
shippers  and  everything  concerning  them  that  has  to  do 
with  the  rules  that  you  provide.  Equipped  with  this 
knowledge,  when  he  meets  his  fellow  agents  two  or 
three  times  a year,  if  the  discussion  discloses  to  him 
that  his  shipments  are  not  to  a proper  standard,  he  can 
carry  home  a message  of  importance  to  them. 

“There  are  some  things  that  I do  not  wish  to  say  as 
though  they  were  of  my  own  knowledge,  and,  therefore, 
I will  use  the  following  phraseology : 


“A  few  years  ago  I heard  a man  say  that  some 
shippers  of  current  receipt  eggs  filed  no  claims  covering 
loss  from  less-than-carload  transportation.  At  the  same 
time  upon  returning  to  my  desk  I found  that  our  losses 
on  eggs  were  several  times  as  great  from  the  less-than- 
carload  transportation  of  them  than  there  was  from  the 
carload.  Further  statement  was  made  by  this  party  that 
these  shippers  were  in  the  habit  of  representing  current 
receipt  eggs  that  had  not  been  rehandled  or  repacked,  as 
storage  packed  eggs,  knowing  that  they  would  arrive  at 
destination  with  damaged  eggs  in  them  and  they  would 
then  be  candled  into  storage  at  the  expense  of  the  carriers. 

“Now,  if  your  agents  know  just  what  kind  of  eggs 
go  to  make  up  the  quantity  that  are  billed  in  any  car,  then 
they  will  of  themselves  know  of  this  fact  and  will 
eradicate  this  character  of  losses  from  those  for  which 
you  pay.  I think  it  would  be  worth  while  for  agents  to 
make  these  tours  and  check  up  the  whole  process  even 
though  they  spent  a half  day  around  a plant  on  several 
occasions.  This  party  stated  that  in  his  opinion  the 
losses  of  the  carriers  were  largely  made  up  of  this  char- 
acter of  claims,  and  if  this  is  true  the  suggestion  that  I 
have  made  would  tend  to  eliminate  the  major  portion  of 
your  losses.” 

In  the  foregoing  a mere  volunteer  alleges  that  one 
shipper  charges  other  shippers  (and,  by  innuendo,  receiv- 
ers as  well)  with  criminal  conduct,  and  if  these  charges 
be  true,  then  the  carriers  are  presumptively  ctilpable 
because  it  is  a well  known  fact  that  on  arrival  of  cars 
of  eggs  at  large  consuming  markets,  the  first  man  to 
enter  the  car  and  the  man  who  breaks  the  seai  on  the 
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car  is  an  inspector  connected  with  the  inspection  bureau — 
he  is  the  man  who  says  “improperly  loaded.”  If  the  car 
be  damaged,  the  eggs  are  reconditioned  in  the  car,  on  the 
premises  of  the  carrier,  and  under  the  supervision  of  this 
inspector.*  This  inspector  knows,  or  it  is  his  duty  to 
know,  exactly  what  goes  on. 

Again : It  is  claimed  by  the  carriers  that  the  inspec- 
tor is  an  expert  “egg  man”;  if  this  be  a fact,  then  he 
knows  whether  the  eggs  are  “current  receipts”  or 
“repacked  and  rehandled  current  receipts”  or  “storage 
packed,”  and  if,  with  the  expert  knowledge  which  is 
claimed  for  him,  he  directly  or  indirectly  permits  the 
practice  referred  to,  there  is  culpability.  On  the  other 
hand,  if  the  inspector  is  not  the  expert  which  he  is  claimed 
to  be,  he  has  no  business  to  be  on  the  job,  and  so  long  as 
he  remains  there,  his  ignorance  will  not  be  an  excuse  for 
culpability. 

Again:  The  activities  of  the  inspector  do  not  end 
with  the  inspection  of  the  eggs  in  the  car,  on  the  premises 
of  the  carrier,  nor  with  his  supervisory  duty  in  the  recon- 
ditioning of  the  damaged  eggs,  but  they  continue  from 
there  clear  through  to  the  office  of  the  Freight  Claim 
Agent  where  his  report  concerning  the  extent  of  damage 
and  the  amount  to  be  paid  for  it  is  in  most  instances,  the 
final  word — in  fact  it  goes  farther  than  this,  and  to  the 
extent  that  this  inspector,  in  practice,  down  at  the  last 
analysis,  is  the  real  Freight  Claim  Agent  and  says  whether 
the  claim  shall  be  paid  or  not. 

Taking  into  consideration  the  close  scrutiny  which 
shipments  of  eggs  are  given  from  the  time  they  arrive  at 
final  destinations  until  they  are  delivered  to  consignees, 
we  cannot  believe  that  the  alleged  charges  are  true,  and 
our  experience  with  these  matters  leads  to  other  and  dif- 
ferent conclusions.  We  believe  too,  that  the  shipper  who 
made  the  general  and  promiscuous  charges  did  so  for 
competitive  reasons,  and  for  the  purpose  of  driving 
“current  receipts”  to  breaking  establishments. 

Because  we  cannot  see  how  the  criminal  enterprises 
could  be  carried  on  without  the  connivance  of  the  inspec- 
tor, we  believe  the  charges  have  no  foundation  in  fact, 
because  we  further  believe  the  inspector  would  not  be  a 
party  to  them,  but  on  the  other  hand  would  be  active  to 
oppose  them.  In  spite  of  the  fact  that  many  of  the  prac- 
tices of  the  inspector  cannot  be  justified,  we  have  never 
suspected  him  of  criminality  nor  dishonesty  and  we  do 
not  so  suspect  him — in  fact  we  believe  he  is  a good  aiid 
honest  citizen,  and  his  only  fault  is  a prejudiced  zeal  for 
his  employer  without  due  regard  for  the  equities  of 
others. 

The  claim  policies  of  the  carriers  should  rest  on 
substantial  foundations  of  fact,  and  the  Mrs . Grundy 
letter  referred  to  does  not  afford  such  foundation,  and 
it  should  be  accepted  by  the  carriers  as  emanating  from 
Mrs.  Grundy  and  treated  accordingly.  On  the  other 
hand,  if  the  carriers  will  not  treat  the  communication  as 
indicated,  then  they  must  clean  house. 

The  suggestion  that  carrier  agents  exercise  a police 
surveillance  in  the  private  establishments  of  shippers  is 
at  least  premature.  When  the  carriers  develop  their  own 
business  up  to  the  point  where  they  will  be  able  to  issue 
clean  bills  of  lading  for  property  delivered  to  them,  it 
will  be  time  enough  to  talk  about  the  policing  of  private 
establishments. 

The  business  of  handling  eggs  is  one  of  the  most 
keenly  competitive  businesses  known,  but  this  method  of 
competition  which  at  once  places  the  entire  industry  and 
the  innocent  agents  of  others  with  whom  the  industry 
comes  in  contact,  under  a cloud,  is  wicked. 

•This  method  6f  procedure  applies  at  all  markets  excepting  New  York 
and  Boston.  Carriers’  scrutiny  at  New  York  and  Boston,  however, 
is  not  relaxed,  but  attaches  by  other  methods. 


IS  IT  WORTH  A TRY? 


When  the  Executive  Committee  of  the  National 
Poultry,  Butter  and  Egg  Association  undertook  its  last 
Educational  Campaign  in  response  to  the  recommendation 
of  the  members  of  the  Association  made  at  the  last  an- 
nual convention,  it  believed  it  had  a hard  up-hill  fight 
because  of  the  lack  of  sufficient  funds  and  it  immediately 
put  on  its  up-hill  climbers  and  working  clothes  and  set 
about  to  find  those  free  instrumentalities  which  are 
available  to  men  who  work  and  the  result  has  been  9. 
measure  of  success  which  was  not  thought  possible  of 
accomplishment  in  so  short  a space  of  time,  and  this 
brings*it  up  to  the  question : 

IS  IT  WORTH  A TRY 

For  the  National  Poultry,  Butter  and  Egg  Associa- 
tion at  its  next  annual  convention,  to  stage  in  the  hotel 
where  the  convention  will  be  held,  an  exposition  open 
to  the  public,  where  will  be  exhibited  the  products  dis- 
tributed by  this  industry — particularly  the  cold  storage 
products  ? 

The  possibilities  for  educating  the  public  offered  by 
such  an  exposition  cannot  be  measured,  and  the  time  is 
psychological. 

To  bring  about  such  an  exposition  will  require  the 
moral  support  of  all  members,  the  active,  voluntary  work 
of  a few  members,  plus  the  exhibits  of  those  wh6  desire 
to  exhibit. 

The  Executive  Committee  requests  members  to  ex- 
press their  opinions  as  to  whether  or  not  such  an  exposi- 
tion is  desirable,  what  ideas  they  have  in  mind  as  to  how 
it  shall  be  conducted,  and  to  what  extent  they  will  sup- 
port it. 

Address  the  Executive  Offices. 


AGAIN,  WHY  THE  NATIONAL? 


“The  legitimate  object  of  government  is  to 
do  for  a community  of  people , whatever  they 
need  to  have  doner  but  cannot  do  at  all , or  can- 
not So  well  do  for  themselves  in  their  separate 
and  individual  capacities.  In  all  that  the 
people  can  individually  do  for  themselves , gov- 
ernment ought  not  to  interfere.9 9 

The  answer  to  the  above  question,  in  addition  to 
answers  which  have  appeared  in  the  ‘Bulletin’  in  times 
past,  was  answered  by  Lincoln  in  the  above  quotation, 
when  he  was  striving  to  keep  the  Union  together  and 
it  is  the  most  fitting  answer  of  them  all.  At  the  pres-, 
ent  moment  there  is  no  striving  to  keep  the  National 
Poultry,  Butter  and  Egg  Association  together,  but 
there  is  a need  of  new  members  for  the  purpose  of 
bringing  the  entire  industry  into  closer  harmony  with 
the  public. 

Iri  an  organization  such  as  the  National  Poultry, 
Butter  and  Egg  Association,  its  growth  and  influence 
depend  entirely  upon  the  voluntary  efforts  put  forth 
by  the  membership  at  large  and  the  fact  that  their 
organization  is  gaining  in  weight  and  influence  should 
not  cause  them  to  relax  their  efforts  to  secure  new 
members. 


The  need  of  a National  organization  for  this 
industry,  to  care  for,  and  to  foster  its  proper  relations 
to  the  public,  is  as  real  as  is  the  need  of  the  whole 
people  for  Government. 

Read  again  what  Lincoln  said  concerning  the 
legitimate  object  of  government  and  then  apply  it  to 
the  National  Poultry,  Butter  and  Egg  Association  and 
get  new  members. 
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Absolutely  Fire  Proof 


-p  1 r . Mflin  2768 
Telephones,  jviain  2787 


NORTH  AMERICAN  COLD  STORAGE  CO. 

345-359  NORTH  CANAL  ST. 

CHICAGO 


TO  THE  PRODUCE  TRADE:— 

If  you  have  ever  stored  in  the  North  American  you  will  remember  they  endeavored 
to  meet  your  every  demand — goods  came  out  as  fresh  and  sweet  as  they  went  in,  and 
there  was  absolutely  no  red  tape  about  advances,  insurance,  or  charges.  Now,  before 
placing  your  1923  business,  there  are  seven  good  and  sufficient  reasons  why  you  should 
give  this  house  consideration. 

1.  Sure  storage  temperatures  are  impossible  in  a poorly  constructed  building.  Silk 
purses  are;  not  made  out  of  sows’  ears,  nor  can  good  freezers  be  made  out  of  discarded 
breweries  or  common  warehouses.  The  North  American  was  built  for  cold  storage  pur- 
poses. This  winter  it  has  been  completely  overhauled  and  opens  for  the  new  season  with 
machinery  and  insulation  in  perfect  shape. 

2.  You  not  only  require  a safe  building  but  a safe  organization  to  operate  it. 
North  American  officials  have  the  benefit  of  eighteen  years  of  study  and  experimenta- 
tion in  one  house.  They  don’t  make  mistakes  at  your  expense. 

3.  Location  is  most  important.  The  North  American  is  just  midway  between  Ful- 
ton Market  and  South  Water  Street;  has  shipping-  facilities  on  the  Chicago  River,  and 
private  sidings  on  the  Pennsylvania  Railroad:  with  no  switching  charges  on  any  road 
where  billings  are  made  Panhandle  delivery.  Goods,  from  or  for,  east  or  west,  are 
handled  with  the  utmost  dispatch;  and  hold-overs,  owing  to  necessity  of  transfers,  are 
eliminated. 

4.  Charges  for  storage  are  as  low  as  can  be  offered  by  any  properly  built  plant 
The  North  American  invites  you  to  personaly  inspect  their  sixteen  floors;  they  are  proud 
of  every  one  of  them.  There  is  no  marble,  mahogany,  or  other  luxuries;  just  modern 
equipment,  backed  by  efficient  management  and  expert  service. 

5.  You  are  about  as  busy  as  you  can  be  when  the  season  is  on,  and  above  all,  must 
have  dispatch  in  money  transactions.  The  North  American  covers  drafts  on  notification, 
and  where  advances  are  desired,  base  amounts  primarily  on  the  customer  himself.  Every 
attempt  is  made  to  protect  legitimate  trade;  jobber,  dealer  and  broker.  Red  tape  is 
eliminated  and  advances  completed  on  arrival  of  goods. 

6.  One  of  the  North  American’s  strongest  claims  is  that  information  concerning 
your  affairs  cannot  leak  fr^m  their  office.  Outside  of  the  Vice-President,  Office  Manager 
and  Accountant,  no  one  has  access  to  the  books,  and  competitors,  with  authority  as  di- 
rectors, can  get  no  information  concerning  your  transactions;  for  there  are  no  such 
directors  in  this  house. 

7.  Present  prosperity  hinges  on  so  many  possibilities  beyond  pur  control,  both  at 
home  and  in  Europe,  that  predicting  futures  is  an  impossibility.  It  is  most  necessary 
that  storage  plants  be  able  to  weather  any  condition  that  might  arise.  Bear  this  in  mind: 
The  North  American  stands  amongst  the  strongest  in  America. 

To  summarize: — One  of  the  best  built  and  best  located  houses  in  Chicago  asks  your 
business  on  a basis  of  REASONABLE  CHARGES,  DISPATCH  IN  MONEY  TRANSAC- 
TIONS, SECRECY,  and  FINANCIAL  RESPONSIBILITY. 

Very  truly  yours 

THE  NORTH  AMERICAN  COLD  STORAGE  CO. 

Mark  Hyde,  Manager. 
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DECKO  fed  daily  adds  a pound  of 
flesh  at  a cost  of  4 to  7 cents  for  feed- 
ing. Would  you  buy  poultry  at  4 to  7 
cents  a lb.  and  resell  at  present  market 
values?  This  is  # exactly  what  you 
achieve  when  you’feed  DECKO  daily 


One  of  the  largest  midwest  shippers  fed 
DECKO  daily  through  September  and 
October.  The  gains  in  weight  ran  from 
10  to  25  per  cent  in  4 to  6 days  feeding 
DECKO’S  daily  performance  is  what 
counts. 


DECKO  is  the  only  Fattener  that  is 
tested  every  day  of  the  year  for  standard 
quality.  It  is  fed  continuously  to  mar- 
ket fowls  at  our  own  plant  and  the  re- 
sults are  checked  up  daily. 


This  is  your  Guarantee  that  DECKO 
is  always  of  full  strength,  potency  and 
quality.  Feed  DECKO  daily. 

Write  or  wire  today  for  prices. 


The  Simmons  Milling  Co. 

153  W.  Water  St. 
CINCINNATI,  OHIO 


CREAMERY  PACKAGE  COMPANY  AND  DAVIS- 
W ATKINS  DAIRYMEN’S  MANUFAC- 
TURING COMPANY  MERGE 

At  a stockholders'  meeting  January  31st,  1923,  an 
agreement  has  been  entered  into  with  the  Creamery 
Package  Mfg.  Company,  Chicago,  Illinois,  whereby 
our  interests  are  merged  with  theirs  as  of  March  1, 
1923. 

The  Davis-Watkins  Dairymen's  Manufacturing 
Company,  in  corporate  form,  will  be  dissolved  as  soon 
as  convenient  after  the  physical  properties  have  been 
delivered  to  the  purchasers. 

The  officials  of  the  Creamery  Package  Mfg. 
Company,  have  not  yet  definitely  determined  their 
plans,  but  as  a general  proposition  business  will  go 
on  just  as  at  present.  This  merger  means  more  than 
appears  in  this  brief  announcement,  in  that  a bigger 
and  better  Company  with  greatly  increased  business 
and  capital  will  result,  with  correspondingly  increased 
facilities  and  broader  lines. 

In  the  meantime,  until  the  actual  ’ transfer  of  the 
property,  The  Davis-Watkins  Dairymen's  Manufacturing 
Company  continues  in  business  and  we  will  appreciate 
the  continued  business  of  our  customers  as  has  been 
so  fully  given  us  in  the  past. 

The  management  desires  also  to  thank  each  and  every 
one  of  you  for  the  patronage  of  this  Company,  and 
bespeaks  the  same  for  the  merged  Companies. 


GEO.  H.  IVERSON  LEAVES  FULTON  MARKET 
COLD  STORAGE  COMPANY 


Will  Be  Connected  With  S.  Love  Kelley  Butter,  Egg 
And  Poultry  Brokers 

On  February  1st,  Geo.  H.  Iverson,  one  of  the  best 
known  Cold  Storage  men  in  the  country,  will  sever  his 
connections  with  the  Fulton  Market  Cold  Storage  Com- 
pany of  Chicago  and  will  become  a member  of  S.  Love 
Kelley,  Inc.,  dealers  and  brokers  in  Butter,  Eggs  and 
Poultry. 

Mr.  Iverson  started  in  the  Cold  Storage  business 
about  twenty  years  ago,  having  been  connected  with  the 
Chicago  Cold  Storage  and  Warehouse  Company,  the  Cen- 
tral Cold  Storage  Company  and  the  Fulton  Market  Cold 
Storage  Company. 

Mr.  Iverson  is  wel]  and  favorably  known  in  produce 
circles  and  all  wish  him  much  success  in  his  new  under- 
taking. 

C.  E.  Nelson  formerly  manager  of  the  North  Ameri- 
can Cold  Storage  Company  of  Ciiicago  will  succeed  Mr. 
Iverson  as  manager  of  the  Fulton  Market  Cold  Storage 
Company. 


PROPOSED  OHIO  LEGISLATION 


L.  J.  Draper,  Director  of  the  Department  of  Agri- 
culture, State  of  Ohio,  in  his  annual  report  for  the  year 
1922,  among  other  legislation,  recommends  the  following 
and  says  it  is  needed : 

1.  Licensing  cold  storage  plants  and  charging  $50.00 
per  year.  Requiring  more  frequent  inspection  and  giving 
right  to  revoke  license  for  violation  of  time  limit.  Also 
giving  the  Department  or  some  authority,  the  right  to  sell 
at  a fair  price,  food  products  that  have  been  held  beyond 
the  time  limit,  and  yet  fit  for  human  food.  This  year  food 
products  were  held  beyond  the  limit  prescribed  by  law, 
yet  there  was  no  legal  method  for  their  disposal. 
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EGG  GRADES 


National  Poultry,  Butter  and  Egg  Association  Rules 

Governing  Classification  and  Grading  of  Eggs 

Eggs  shall  be  classed  as  Fresh  Gathered,  Storage 
Packed  and  Refrigerator. 

They  shall  be  graded  as  Extra  Firsts,  Firsts,  Sec- 
onds, Dirties  and  Checks. 

“Loss”  as  used  in  these  rules  shall  comprise  all 
rotten,  broken  (leaking),  spots,  broken  yolked,  frozen 
(split),  hatched  (blood  veined),  and  sour  eggs.  Very 
small,  very  dirty,  cracked  (not  leaking),  badly  heated, 
badly  shrunken,  salted  and  chilled  eggs  shall  be  count- 
ed one-third  loss  in  all  grades  excepting  Seconds, 
Dirties  and  Checks. 

In  the  following  rules  “loss”  as  referred  to  in  ex- 
cess of  the  allowance  for  rotten  eggs  shall  be  deter- 
rhined  by  counting  three  defective  eggs,  such  as  small 
eggs,  dirty  eggs,  checked  eggs  or  other  eggs  fit  for 
human  food  and  at  the  same  time  defective,  as  being 
and  meaning  one  egg  loss.  And  it  is  understood  that 
every  three  such  defective  eggs  shall  be  termed  and 
Considered  one  egg  loss.  “Leakers”  and  “smashed” 
eggs  shall  not  be  included  in  the  foregoing  computa- 
tion, but  in  all  instances  every  leaker  or  broken  egg 
Shall  by  itself  be  counted  total  loss. 

Nor  shall  there  be  allowed  an  excess  of  an  aver- 
age of  12  visible  checks  per,  case  in  five  per  cent  of  all 
cases  contained  in  a shipment  of  any  grade  provided 
for  herein  except  checks. 

Fresh  Gathered 

“Extra  Firsts”  (between  June  1 and  December  1 
only)  shall  be  packed  in  new  or  standard  30  dozen 
cases,  unless  otherwise  specified  at  time  of  sale  ; shall 
consist  of  clean,  fresh,  reasonably  full,  strong,  sweet 
eggs,  60  per  cent,  and  net  average  weight  44  pounds  or 
over,  no  case  of  sample  inspected  to  weigh  less  than  43 
pounds. 

The  balance,  other  than  the  loss,  may  be  defective 
in  strength  or  fullness,  but  must  be  sweet.  There  may 
be  a total  average  loss  of  two  dozen  per  case;  and  of 
this  average  loss  the  loss  in  bad  eggs  must  not  exceed 
nine  eggs. 

Fresh  Gathered  Firsts  shall  be  packed  in  new  or 
standard  30-dozen  cases,  unless  otherwise  specified  at 
time  of  sale;  shall  consist,  of  clean,  fresh,  reasonably 
full,  strong,  sweet  eggs  as  follows : 

February  20  to  May  15,  65  per  cent,  and  average 
weight  42  lbs.  or  over,  net,  no  case  of  sample  inspected 
to  weigh  less  than  41  lbs. 

May  16  to  February  19,  50  per  cent,  and  average 
weight  42  lbs.  or  over,  net,  no  case  of  sample  inspected 
to  weigh  less  than  41  lb$. 

The  balance,  other  than  the  loss,  may  be  defective 
in  strength  or  fullness,  but  must  be  sweet.  The  dead 
loss  in  bad  eggs  must  not  exceed  one  dozen  per  case, 
and  the  total  average  loss  may  not  exceed  two  dozen 
per  case,  excepting  between  July  1 and  August  15, 
when  the  dead  loss  in  bad  eggs  may  be  one  and  one- 
quarter  dozen,  and  the  total  average  loss  may  not 
exceed  three  dozen  per  case. 

“Fresh  Gathered  Seconds”  must  be  packed  in  new 
or  standard  30-dozen  cases,  unless  otherwise  specified 
at  time  of  sale,  shall  be  reasonably  clean  and  shall 
consist  of  fresh,  reasonably  full,  strong,  sweet  eggs, 
as  follows : 

February  20  to  May  15,  50  per  cent,  and  average 
weight  40  lbs.  or  over,  net,  no  case  of  sample  inspected 
to  weigh  less. 


UNION 

Sanitary 

Feeding 

Battery 


Pat.  May  30, 
1911 

Other  Patents 
Pending 


Two  Things 
You  Need 

Feeding  Batteries  and 
Cooling  Racks 

Feeding  Batteries  to  fatten  your  young 
stock  quickly ; and  Cooling  Racks  to  get 
it  to  the  market  in  the  most  profitable 
condition. 

UNION  Batteries  and  Racks  contain 
many  exclusive  features.  They  are  all- 
steel,  heavily  built,  and  will  withstand  the 
roughest  handling.  Fully  galvanized 
throughout,  rust  proof  and  thoroughly 
cleanable  with  steam  or  hot  water. 

Shipped  knockdown  or  set  up.  Every 
part  is  easily  replaceable,  keeping  your 
equipment  always  in  use  and  your  invest- 
ment always  good. 

All  special  features  fully  patented.  You 
can  obtain  UNION  advantages  on  no 
other  rack. 

Write  for  complete  descriptive  folder, 
state  your  needs  and  get  our  special  prop- 
osition. 

UNION  STEEL  PRODUCTS  CO.,  Ltd. 

130  N.  Berrien  St. 

ALBION,  MICHIGAN,  U.  S.  A. 

“IN  UNION — STRENGTH” 


UNION 
Poultry 
Cooling  Rack 

Universal  Type 
Bars 
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Balance  of  the  year;  40  per  cent,  and  average 
weight  40  lbs.  or  over,  net,  no  case  of  sample  inspected 
to  weigh  less. 

The  Balance,  other  than  the  loss,  may  be  defective 
in  strength  or  fullness,  but  must  be  sweet.  There  may 
be  a total  average  loss  of  three  dozen  per  case,  but  of 
the  total  average  loss  the  loss  in  bad  eggs  must  not 
exceed  IV2  dozen  per  case. 

Storage  Packed 

Storage  Packed  shall  be  the  term  applied  to  eggs 
put  up  for  storage.  They  must  be  packed  in  new  30- 
dozen  whitewood  cases,  unless  otherwise  specified  at 
time  of  sale.  The  fillers  must  be  new  and  dry  No.  1 
or  medium  strawboard,  with  flats  of  excelsior  cushion 
over  top  and  under  bottom  layers.  Corrugated  flats 
may  be  used  on  tops  only.  No.  1 quarter  fillers  may 
be  used  on  tops  only.  The  padding; may*  be  kiln-dried 
excelsior  on  top  of  each  case ; no  pihe  excelsior  to  be 
used.  Any  car  of  storage  packed  eggs  in  which 
washed  eggs  are  found  will  be  deemed  as  not  fit  for 
storage  and  will  be  reported  “no  grade.” 

“Storage  Packed  Extra  First”  shall  contain  from 
March  15  to  May  31  eighty  (80%)  per  cent  and  for 
balance  of  year  seventy  (70%)  per  cent  of  clean,  rea- 
sonably full,  fresh,  sweet  eggs  and  weigh  44  lbs.  aver- 
age net  per  case,  no  case  of  sample  inspected  to  weigh 
less  than  43  lbs.  The  total  average  loss  may  be  1J4 
dozen,  but  of  this  there  must  not  be  over  one  dozen 
checks  per  case,  nor  more  than  three  bad  or  broken 
eggs  between  March  15  and  May  31.  The  balance  of 
the  year  the  average  loss  may  be  dozen,  but  not 
more  than  six  bad  or  broken  eggs. 

“Storage  Packed  Firsts”  shall  grade  as  follows: 

From  March  15  to  May  31,  70  per  cent  clean, 
fresh,  reasonably  full,  43  lbs.  average  net  weight,  no 
case  of  sample  inspected  to  weigh  less  than  42  lbs. 

Balance  of  the  year,  55  per  cent  clean,  fresh,  rea- 
sonably full,  43  lbs.  average  net  weight,  no  case  of 
sample  inspected  to  weigh  less  than  42  lbs. 

March  15  to  Ma^  31,  the  total  average  loss  must 
not  exceed  one  and  one-half  dozen,  and  of  this  loss 
there  must  not  be  over  twelve  (12)  checks  per  case, 
and  the  bad  and  leaky  £ggs  must  not  exceed  one-half 
dozen. 

Balance  of  year  the  loss  must  not  exceed  two  (2) 
dozen  per  case.  Of  this  loss  the  leaky,  bad  or  rotten 
must  not  exceed  nine  eggs  per  case. 

“Storage  Packed  Seconds”  shall  grade  as  follows: 

From  March  15  to  May  31,  55  per  cent  fresh,  rea- 
sonably full,  42  lbs.  net  weight,  no  case  of  sample 
inspected  to  weigh  less  than  41  lbs. 

Balance  of  the  year,  40  per  cent  fresh,  reasonably 
full,  41  lbs.  net  weight,  no  case  of  sample  inspected 
to  weigh  less. 

The  total  average  loss  must  not  exceed  three 
dozen,  of  which  there  must  not  be  over  one  and  one- 
half  dozen  checks  per  case,  and  not  more  than  one 
dozen  rots,  spots  or  leakers. 

Refrigerator  Eggs 

In  making  offerings  of  refrigerator  eggs  they  may 
be  further  designated  by  stating  the  month  in  which 
they  were  stored  and  the  storage  certificate  shall  be 
taken  as  prima  facie  evidence  of  the  day  and  month 
when  stored.  The  storage  house  may  also  be  stated, 
and,  unless  otherwise  specified,  when  sold  as  in  storage, 
the  storage  charges  for  the  season  must  be  paid  by  the 
seller. 

Refrigerator  and  Held  Fresh  Eggs  shall  be  graded 
as  follows: 


Meet  a Fatena  Man 

at  the  Convention 


A T every  convention  of  poultry 
feeders  you  will  find  Fatena 
Service  Men,  each  with  a glad  hand 
and  a helping  hand.  You  go  to  a 
convention  for  money-making  hints. 
Don’t  pass  ixp  one  of  the  best  bets. 

Ask  about 
Our  Field  Service 

Former  government  and  state  re- 
search men,  now  in  our  etnploy,  are 
cutting  the  cost  of  feeding  in  fatten- 
ing plants  the  country  over.  They 
can  make  you  more  profit,  too.  Be 
sure  to  talk  to  a Fatena  man  at  the 
convention. 


Look  for  the 
Checkerboard  Sign 


PURINA  MILLS 

987  Gratiot  Street, 

St.  Louis,  Mo. 


Ft.  Worth,  Nashville, 
Texas  Tenn. 


B ffa’o, 
N.Y. 
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HARRY  H.  REDFEARN  & CO. 

208  N.  Wells  Street 
CHICAGO 

BROKERS  and  COMMISSION  MERCHANTS 
of 

Butter  and  Eggs 

Members  of  Chicago  Mercantile  Exchange,  Trading  Daily 

in  Futures 

Give  Us  Your  Next  Order 

Represented  at  the  convention  by  HARRY  H.  REDFEARN  and  FRANK  P.  COLLYER 
Financial  responsibility  exceeds  $150,000 
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All  eggs  offered  as  refrigerator  shall  be  sweet  and 
free  from  mildew  or  foreign  taste  or  odor. 

Extra  Firsts  must  be  sweet  and  reasonably  full, 
and  in  grading,  packing  and  selection  shall  have  the 
appearance  of  having  been  Storage  Packed  Extra 
Firsts  at  the  time  of  storage;  must  average  43  lbs.  or 
over  net,  and  no  case  of  sample  inspected  to  weigh 
less  than  42  lbs.  The  total  loss  must  not  be  over  one 
and  one-half  dozen,  of  which  not  more  than  six  eggs 
may  be  rots,  spots  or  leakers. 

“Firsts”  must  be  sweet  and  reasonably  full,  and 
in  grading,  packing  and  selection  shall  have  the  appeal  - 
ance  of  having  been  Storage  Packed  Firsts  at  the  time 
of  storage.  Must  weigh  42  lbs.  average  net,  no  case 
of  sample  inspected  to  weigh  less  than  41  lbs.,  and  the. 
total  loss  must  not  exceed  two  dozen  per  case,  of 
which  not  more  than  nine  eggs  may  be  rots,  spots 
or  leakers,  excepting  after  January  1,  when  the  total 
loss  must  not  exceed  2l/2  dozen  per  case,  of  which  not 
more  than  \ l/2  dozen  may  be  rots,  spots  or  leakers. 

“Seconds”  must  be  sweet  and  reasonably  full  and 
average  40  lbs.  or  over,  net,  no  case  of  sample  inspected 
shall  weigh  less.  In  grading,  packing  and  selection 
shall  have  the  appearance  of  having  been  Storage 
Packed  at  the  time  of  storage.  The  total  loss  must 
not  exceed  three  and  ofle-half  (3j4)  dozen,  of  which 
not  more  than  one  and  one-half  (1J4)  dozen  may  be 
rots,  spots  or  leakers. 

Dirties  in  storage  may  be  offered  as  No.  1 Refrig- 
erator Dirties,  and  in  grading,  packing  and  selection 
shall  have  the  appearance  of  having  been  Storage 
Packed  at  time  of  storage.  No.  1 Dirties  must  average 
41  lbs.  net,  and  no  case  of  sample  inspected  to  weigh 
less  than  40  lbs.,  and  the  total  loss  must  not  exceed  ' 
three  dozen  per  case,  of  which  not  over  \l/2  dozen 
shall  be  rots,  spots  or  leakers,  and  not  over  two  dozen 
cracks. 

Other  Grades 

“No.  1 Dirties”  shall  be  packed  in  new  or  standard 
,30  dozen  cases  unless  otherwise  specified  at  time  of 
sale.  The  quality  and  loss  requirements,  apart  from 
cleanliness,  shall  be  the  same  as  specified  for  firsts  in 
the  class  in  which  they  are  offered.  The  minimum  net 
weight  shall  be  1 lb.  per  case  less  than  provided  for 
firsts  as  specified  in  the  class  in  which  they  are  offered. 

“No.  2 Dirties”  shall  be  packed  in  new  or  stand- 
ard 30  dozen  cases  unless  otherwise  specified  at  time 
of  sale.  The  quality  and  loss  requirements,  apart 
from  cleanliness,  shall  be  the  same  as  specified  for  Sec- 
onds, and  the  minimum  weight  may  be  1 lb.  per  case 
less  than  provided  for  seconds  as  specified  in  the  class 
in  which  they  are  offered. 

When  sold  as  Storage  Packed,  No.  1 Dirties,  must 
be  packed  in  the  same  way  as  other  eggs  packed  for 
storage. 

No.  1 Checks  shall  comprise  cracked  and  checked 
eggs  and  must  be  95  per  cent  free  from  leakers.  They 
must  be  of  good,  useful  quality  in  the  season  when 
offered,  and  the  loss  must  not  exceed  2 dozen  to  the 
case  from  February  16  to  May  15,  or  3 dozen  from  May 
16  to  February  15,  of  which  not  over  \l/2  dozen  shall 
be  spots  and  rots. 

Quantity 

A car  shall  contain  375  to  400  cases,  unless  other- 
wise specified,  and  in  cases  of  settlement  400  cases 
shall  constitute  the  basis. 

Inspection 

(1)  Certificates  of  inspection  of  eggs  stored  prior 
to  June  1 shall  be  good  for  thirty  (30)  days  up  to 


Dilute  ration©  produce  ©low  gains 
Concentrated  rations  quick  gains 

Gains  are  a question  of  nouxi$fuxierrk;i\ot  time 


We  guarantee  satisfaction 

Hales  & Hunter  Co.  CRicago.111. 


HALES  & HUNTER  CO. 

Chicago,  111. 

Please  send  me  a sample  of  RED 
COMB  CRATE  FATTENER  [ without  1 
DRIED  BUTTERMILK,  and  delivered 
prices. 

NAME 

ADDRESS 
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THE  NATIONAL  BANK 
of  COMMERCE 

IN  CHICAGO 

Fo^pnerly  The  National  Produce  Bank 

For  15  years  we  have  specialized  in  Produce  Commission, 

‘ Poultry,  Butter  and  Egg  accounts.  Out  of  town  merch-  * 
ants  can  obtain  the  best  and  quickest  results  by  having 
their, drafts  routed  thru  this  bank.  ' j, 

OFFICERS 

EDWIN  L:  WAGNER President 

JOHN  W.  LOW. Vice-President 

RALPH  N.  BALLOU Cashier 

H.  B.  AHRENSFELD Asst.  Cashier 

WM.  F.  GLEASON Asst.  Cashier 

CECIL  A.  EVANS Asst.  Cashier 

, DIRECTORS 

JOHN  W.  LOW,  Wayne  & Low 

Fruit  & Produce  Commission  Merchants 

SAMPSON  ROGERS,  Bolles  & Rogers 

Hides  and  Wool. 

CHARLES  W.  HIGLEY, 

Vice-President  Hanover  Fire  Insurance  Co.,  of  New  York 

W.  C.  SHURTLEFF, 

Vice-Pres.  & Tfeas.  Fuller-Morris9on  Co.,  Wholesale  Druggist 

F.  W.  MORF, 

C.  H.  Weaver  & Co-,  Commission  Merchants. 

FREDERICK  N.  PEASE,  Western  Representative 
Williams  & Peters,  Coal. 

CLYDE  T.  HAYS,  Treasurer  v 

Beatrice  Creamery  Co. 

THOS.  C.  BLAYNEY,  President 

Riverside  State  Bank,  Riverside,  111 

RALPH  N.  BALLOU,  Cashier 
EDWIN  L.  WAGNER,  President. 


Ralph  Hurst  & Co. 

115  East  Fourth  Street 
Kansas  City,  Mo. 


Car  lot  Shippers  of 


ALL  GRADES  IN  SEASON 


We  handle  cars  from  MISSOURI,  * 
KANSAS,  NEBRASKA,  OKLAHOMA, 
ARKANSAS  and  TEXAS. 

Wire  for  Prices. 

We  do  not  consign 


and  including  October  31 ; inspections  made  from 
November  1 to  December  15/ inclusive,  shall  be  good 
to  December  1;  inspections  made  from  November  16 
to  December  15,  inclusive,  shall  be  good  for  fifteen  (15) 
days,  and  for  the  balance  they  shall  be  good  for  ten 
(10)  days;  (2)  Certificates  of  Inspection  of  eggs 
stored  from  June  1 on  shall  be  good  for  ten  (10)  days 
— provided  in  all  cases  the  eggs  remain  in  the  same 
room  and  have  received  proper  care  since  they  were 
.inspected. 

When  offering  fresh  gathered  eggs  for  sale,  sellers 
must  specify  the  state  where  eggs  offered  were  pro- 
duced and  packed. 

The  following  number  of  cases  shall  be  necessary 


to  constitute  an  inspection: 

Samples 

Lots  of  100  cases 5 half  cases 

Lots  of  100-300  cases 8 half  cases 

Lots  of  300  cases  or  over.  .10  half  cases 

Fees 

The  fees  for  inspection  shall  be : 

Lots  of  100  cases  or  less $1.25 

Lots  of  100  to  300  cases 3.25- 

Lots  of  300  cases  and  over 4.25 


In  sales  of  carlots  if  the  inspector,  after  opening 
the  covers  of  ten  half  cases,  finds  that  five  or  more 
cases  are  badly  damaged  necessitating  the  overhaul- 
ing or  rehandling  of  the  caf,  the  inspector  shall  notify 
the  person  applying  for  the  inspection  of  the  condition, 
either  by  telephone  or  telegram. 

Certificates  of  inspection  for  all  classifications  ex- 
cept Refrigerator  Eggs  shall  be  good  for  three  days 
after  date  of  issue,  provided  the  eggs  have  beeh  prop- 
erly taken  care  of  during  the  interval. 

The  Inspector  shall  brand,  with  a rubber  stamp, 
on  both  ends  of  the  cases  Inspected,  the  name  of  the 
Inspector,  the  Exchange,  and  the  date  inspected. 

General  Rules 

Certificates  may  be  issued  only  to  members  of  a 
board  or  exchange  which  is  a party  to  these  rules.  • 

Buyers  of  carlots  on  track  shall  be  allowed  one 
day  to  unload  after  delivery  is  made,  and  in  case  of 
carlots  under  demurrage,  the  seller  shall  pay  the  de- 
murrage for  one  day  after  the  delivery  is  tendered  so 
as  to  allow  for  unloading. 

Every  lot  or  mark  must  be  inspected  as  a separate 
lot  and  must  not  be  lumped  as  one  lot  or  shipment. 

FEES — Charges  for  inspection  or  weighing  shall 
be  governed  by  the  local  charges  of  the  market  where 
the  eggs  are  inspected  or  weighed  and  a copy  of  these 
charges  is  to  be  filed  with  each  exchange  certifying  to 
these  rules. 

PAYMENTS — Fees  for  inspecting  or  weighing 
shall  be  paid  by  party  ordering  same,  excepting  when 
otherwise  agreed. 

Additional  copies  of  certificates  may  be  secured 
at  twenty  five  (25c)  cents  each. 

In  case  of  re-inspection  the  fee  shall  be  double  the 
original  inspection  and  shall  be  paid  by  the  party  los- 
ing the  contested  point. 

Official  Egg  Inspectors  of  the  National  Poultry, 
Butter  and  Egg  Association  are  as  follows : 

B.  C.  Cummings,  Green  & Co.,  Boston,  Mass. 

Chas.  H.  Hickman,  150  Michigan  Ave.,  Buffalo, 
N.  Y. 

John  Tyler,  208  N.  Wells  St.,  Chicago,  111. 

Morris  L.  Arnold,  505  Woodland  Ave.,  S.  E., 
Cleveland,  Ohio. 

Ross  Gatlin,  care  Armour  & Company,  Duluth, 
Minn. 
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Ross  C.  Morford,  Market  State  Bank  Bldg.,  Min- 
neapolis, Minn. 

Harry  Bryan,  Bryan-Duval  Co.,  105  Hudson  St., 
New  York,  N.  Y. 

Jacob  F.  Miller,  of  Bickel  & Miller,  322  S.  Front 
St.,  Philadelphia,  Pa. 

W.  W.  Bosworth,  care  Bloomer  Cold  Storage  Co., 
Council  Bluffs,  Iowa. 

A.  F.  Thibodeau,  of  A.  F.  Thibodeau  Co.,  Detroit, 
Mich. 

Geo.  H.  Broeder,  813  N.  Third  St.,  St.  Louis,  Mo. 


MORE  ABOUT  CO-OPERATIVE  MARKETING 


In  the  ‘Bulletin*  for  January  and  February,  atten- 
tion was  drawn  to  the  co-operative  marketing  plans  of 
the  farm  organizations.  In  the  February  number  there 
was  reproduced  a forceful  editorial  by  Frank  G.  Urner, 
Editor  of  the  New  York  Produce  Review,  and  American 
Creamery,  under  the  caption  “The  Need  Of  The  Hour.” 
That  editorial  is  again  reproduced  in  this  issue,  first,  be- 
cause it  is  sound ; second,  because  it  sounds  a warning  to 
the  present-day  distributional  agencies ; third,  because  the 
present  distributional  agencies  have,  to  the  extent  men- 
tioned by  Mr.  Urner,  the  means  within  their  own  hands 
to  correct  some  of  the  evils  complained  of,  and  fourth, 
because  the  consuming  public  sees  in  the  plans  for  co- 
operative marketing  by  producers,  greater  profits  to 
producers  without  corresponding  increases  to  themselves, 
and  this  it  hopes  to . accomplish  by  “eliminating  inter- 
mediate profits.” 

It  must  not  be  assumed  that  the  demands  for  co- 
operative marketing  all  emanate  from  producers.  Con- 
sumers are  actively  interested  in  the  questions  involved 
and  the  metropolitan  press  devotes  considerable  space 
to  them,  as  is  evidenced  by  an  editorial  in  the  Chicago 
Daily  News  of  February  9th,  reproduced  in  this  issue 
of  the  ‘Bulletin*  under  the  caption  “Why  Farm  Labor 
Is  Scarce.” 

Just  how  the  Daily  News  would  eliminate  “inter- 
mediate profits**  and  at  the  same  time  give  producers 
more  profit  without  increasing  costs  to  the  consumer  is 
hard  to  figure  out,  and  the  same  views,  so  far  as  we 
are  advised,  have  not  heretofore  been  expressed  by  the 
farm  organizations.  The  farm  organizations  have  al- 
ways stated  that  the  producer  has  no  intention  of  in- 
vading any  field  where  efficient  service  and  fair  treatment 
are  accorded  him  but  that  he  will  go  ihto  any  field 
which  exacts  “undue  toll**  from  him.  “Undue  toll**  has 
reference  particularly  to  wasteful  practices  in  our  dis- 
tribution machinery  and  concerning  these,  Mr.  Urner 
states  “the  weakest  link  in  the  qhain  of  farm  products 
distribution  is  in  the  present  inadequacy  and  crudity  of 
assembling,  standardization  and  packing.” 

The  crudities  and  inaccuracies,  with  the  co-operation 
of  the  producers,  may  be  eliminated  to  a very  great 
extent  by  the  present  agencies  and  the  result  will  tend  to 
be  what  the  Daily  News  demands,  namely:  “more  profit 
to  the  farmer  without  increasing  cost  to  the  consumer.** 

Shippers  are  again  urged  to  carefully  read  Mr. 
Urner’s  editorial. 


DAIRY  EXPORTS  FROM  U.  S. 


Jan.  to  Dec.,  Jan.  to  Dec., 
Commodity  Dec..  1922  Dec.,  1921  Incl. — 1922  Incl. — 1921 

Butter  (lbs.)  361,700  439,208  10,937,519  8,014,737 

Eggs  (dot.)  2,960,851  2,991.824  34.620,050  33,291,287 

Cheese  (lbs.)  307,328  439,389  5,006,574  11,771,971 

Condensed  Milk  (lbs.)....  3.430.077  6,871.9 77  56,804.415  93.896,226 

Evaporated  Milk  (lbs.) 6.420.023  15,366,224  130,692.526  195.826,594 

Powdered  Milk  (lbs.) 286,537  288,287  6,190,063  9,443.348 

Oleomargarine  (lbs.)  127,968  190,121  1,843,407  3,329,049 


Although  light  in  weight  and  low  in  price  the 
Pioneer  Express  can  always  be  depended  on 
to  .“deliver  the  goods”  safely. 


Made  of  tough  veneer,  of  well  balanced  care- 
ful construction,  and  reinforced  by  strong 
steel  wires,  the  Pioneer  Express  can  be  used 
and  reused. 


Note  the  unusually  strong  construction  of  the 
Kentucky  Kernel,  its  reinforcement  with  steel 
wires  of  great  tensile  strength,  its  sturdy  fin-  *■ 
ished.appeatrance.  • ' • > 

Long,  uninterrupted  service  is  built  into  Ken- 
tucky Kernels — the  aristocrat  of  all  chicken 
crates. 

You  will  like  Kentucky  Kernel.  They  offer 
real  poultry  crate  economy. 


Quickest  possible  deliveries  on  both  the  Pioneer 
Express  and  Kentucky  Kernel.  Seventeen 
plants,  strategically  located,  enable  us  to  make 
shipments  despite  car  shortage,  freight  con- 
gestion and  embargoes.  For  more  complete 
information  write  Department  P-3. 

a 

GENERAL  BOX  CORPORATION 

.500  North  Dearborn  St. 

' CHICAGO 
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PITTSBURGH 


The  greatest  industrial  city  in  the  world. 
Iron  and  glass  the  chief  products.  Population  of 
the  community  over  1,000,000. 

The  Iron  City  Produce  Company , Inc.,  is 
one  of  the  agencies  through  which  this  vast  popu- 
lation obtain  their  food  supplies.  Shippers  of  farm 
produce  receive  through  this  firm  the  best  and 
most  prompt  returns  for  consignments  of 

FRUITS,  VEGETABLES,  POULTRY 
=EGGS  AND  BUTTER= 

Our  Aim — Service  Best 

Located  in  the  heart  of  the  produce  district. 
Write  or  Wire  and  get  quick  response. 

IRON  CITY  PRODUCE  CO. 

(Incorporated) 

56-58-60  21st  Street 

Cabl.  Addr.M — ICPECO  ^ PITTSBURG,  PA. 

CAPITAL,  $100,000.00 

Chae.  Muehlbonner,  Pres.  Chae.  Bllckle,  Gen.  Mgr. 


Let  Us 

Handle  Your  Storage  for 
the  Eastern  and  Southern 
Markets 

Twenty -four  hour  delivery 
to  New  York  Markets 

Storage  in  Transit  Privilege 

Our  warehouses  are  modem  in 
every  respect 

FINANCIAL 

ACCOMMODATION 

GIVEN 

CHEMUNG  COLD  STORAGE  CO.,  Inc. 

ELMIRA,  NEW  YORK 


WHY  FARM  LABOR  IS  SCARCE 


Farm  labor  in  the  United  States  is  scarce  and  is 
becoming  scarcer. 

In  the  report  of  a survey  by  the  federal  department 
of  agriculture  covering  the  last  three  months  of  1922 
it  is  shown  that,  considering  the  country  as  a whole, 
the  average  wage  for  day  labor  on  American  farms  was 
$1.47  with  board  and  $1.98  without  board.  The  average 
monthly  pay  was  $27.81  with  board  and  $40.30  without 
board. 

This  wage  scale  is  probably  as  high  as  the  farmers 
can  afford  to  pay.  Consequently  agriculture  cannot 
compete  successfully  in  the  labor  market  with  manufac- 
turing industries  that  not  only  pay  much  higher  w|iges 
but  ordinarily  have  much  shorter  working  hours  and 
in  most  cases  have  the  benefit  of  city  attractions,  which 
most  persons  value  above  the  monotony  of  country  life. 

The  prices  the  farmer  gets  for  his  products  are 
low  in  comparison  with  those  he  has  to  pay  for  the 
manufactured  products  he  requires.  Therefore  he  has 
no  difficulty  in  understanding  why  the  manufacturing 
centers  continually  draw  labor  away  from  the  farms. 

The  remedy  for  the  farmer’s  unfortunate  situation 
lies  in  part  in  such  legislation  as  is  now  before  congress 
to  give  him  proper  credit  facilities,  but  it  lies  still  more 
certainly  in  arrangements  that  will  give  him  a larger 
share  of  the  money  the  city  consumer  pays  for  farm 
produce.  The  present  methods  of  marketing  return  too 
little  profits  to  the  grower  and  allow  too  large  a share  of 
the  proceeds  for  transportation  and  particularly  for  dis- 
tribution. 

It  is  in  the  power  of  the  farmers  themselves  largely 
to  correct  this  situation.  Wherever  cooperative  market- 
ing has  been  tried  on  a proper  basis  it  has  resulted  in 
increasing  the  fanner’s  share  of  the  price  paid  by  con- 
sumers without  increasing  that  price.  Present  efforts 
of  farmers’  organizations  to  distribute  direct  to  consumers 
what  the  farmers  have  to  sell  and  increase  the  farmers’ 
profits  by  eliminating  intermediate  profits  show  how 
earnestly  intelligent  men  engaged  in  agriculture  are  try- 
ing to  remedy  the  evil  of  complicated  and  costly  methods 
of  distribution. — Chicago  Daily  News,  February  9,  1923. 


HATCHING  OUT  WORSE  LAWS  THAN  EGGS 


There  is  work  for  the  fool  killer  in  Connecticut,  and 
no  one  knows  it  better  than  Food  Commissioner  Thomas 
Holt  of  that  State.  He  took  a hand  in  doing  some  of 
the  killing  himself  by  adopting  the  old  adage,  that  “the 
surest  way  to  get  rid  of*  a ridiculous  law  is  to  enforce  it.” 

This  time  it  was  the  cold  storage  egg  law.  Back 
a few  years  some  innocent  yap  with  better  intentions 
than  intellect  had  a statute  enacted  based  on  the  long 
since  exploded  idea  that  an  egg  that  had  been  in  the  re- 
frigerator was  necessarily  a bad  egg  and  that  one  that 
had  not  was  good.  Therefore  a plan  was  started  to 
stamp  everything  from  the  case  to  the  crate,  the  bag  and 
the  egg  itself  to  protect  the  misguided  and  uninformed 
public  along  the  lines  of  kidding  them  with  a false  notion. 

No  heed  was  paid  to  the  wicked  men  who  really  knew 
anything  about  eggs,  and  there  is  some  evidence  that  the 
State  Food  Commissioner  himself  has  been  alone  in  try- 
ing to  avoid  enforcing  the  law.  During  the  war  he  got 
away  with  it  on  the  ground  of  conservation,  but  now 
has  found  his  only  recourse  is  enforcing  it ; whereupon 
he  has  found  plenty  of  support  in  getting  it  repealed. 

This  type  of  cold  storage  law,  and  other  dating  laws 
as  well,  are  wholly  wrong  in  principle.  An  egg  in  storage 
is  often  better  than  that  just  brought  in  by’  the  farmer. 
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A high  grade  egg  protected  by  cold  is  better  three  months 
old  than  one  three  day  old  which  has  been  lying  in  the 
sun  waiting  for  the  farmer  to  take  it  to  market.  Stamp- 
ing it  gives  the  consumer  no  information  that  does  her  any 
good — rather  misleads  her.  Besides  it  lets  the  farmer 
cash  in  on  his  first  sale  and  then  put  a kind  of  stop  order 
on  its  resale  after  fifteen  days  to  avoid  competition. 

But  this  law  had  other  absurdities  in  it — as  do  many 
such.  It  specified  the  size  of  the  letters  for*  marking — 
two-inch  letters  on  the  storage  case,  letters  one  and  a 
half  inches  high  and  three-fourths  of  an  inch  wide  for 
the  display  case;  one  inch  high  and  half  inch  wide  on 
the  bag,  and,  finally,  an  indelible  ink  stamp  on  each  egg. 
Of  course,  the  expense  of  all  this  is  not  only  a nuisance, 
but  quite  impracticable  and  expensive — and  the  consumer 
must  in  the  end  pay. 

How  can  a law  specify  both  the  length  and  width 
of  a letter?  How  can  you  establish  uniform  proportional 
dimensions  for  both  a “W”  and  an  “I”? — least  of  all, 
make  each  just  half  as  wide  as  it  is  tall?  And  must 
all  eggs  shipped  into  Connecticut  be  especially  packed 
to  conform  to  this  State’s  law,  and  therefore  become  un- 
salable in  other  states?  And  if  some  other  state  should 
pass  a similar  law  with  slightly  varying  specifications, 
how  shall  the  wholesaler  keep  track  of  his  eggs  and  have 
them  sure  to  pass  muster  in  each  particular  state? 

Then,  again,  why  not  protect  the  consumer  who  buys 
his  eggs  in  a restaurant,  fried  or  boiled?  The  ink  stamp 
will  wash  off  in  boiling,  and  how  shall  the  fried  and 
scrambled  egg  be  marked  for  the  benefit  of  the  unwary, 
and  how  shall  an  egg  be  identified  when  it  is  made  up  into 
cake  or  pastry?  Or  what  of  fried  egg  powder , which  is 
widely  used  in  the  baking  trades  ? If  the  consumer  buying 
shell  eggs  must  be  protected,  why  overlook  other  buyers 
of  eggs  in  their  many  varieties  of  form? 

The  plain  fact  is  that  the  law  is  based  on  a wrong 
idea;  it  misleads  rather  than  informs  the  public;  it  is 
economically  fallacious;  it  costs  a great  deal  and  causes 
enormous  annoyance,  with  no  compensating  benefit.  And 
it  caters  to  and  encourages  a prejudice  which  has  little 
foundation. 

If  the  consumer  needs  protection,  make  it  an  offense 
to  sell  a bad  egg  and  make  everyone  responsible  for  doing 
so.  In  fact,  a ‘food  commissioner  has  all  the  authority 
he  needs  now,  under  his  own  and  the  Federal  Pure  Food 
laWs,  to  proceed  against  a malefactor  for  selling  unfit 
foods.  True,  it  would  cost  considerable  to  guard  the 
trade  against  selling  an  occasional  spoiled  egg,  but,  even 
then,  probably  less  than  all  this  labeling  and  stamping 
for  the  amusement  of  a faddist  or  the  glory  of  some 
politician. — Grand  Rapids  Tradesman. 


ODDITIES  AND  DISHONESTY 

Many  strange  mental  twists  are  disclosed  in  the  rec- 
ords of  thievery.  One  was  in  the  news  the  other  day 
when  a postal  clerk  in  the  railway  mail  service  w^s  ar- 
rested for  substituting  cold  storage  for  fresh  country  eggs 
in  post  parcels.  The  offenses  became  so  frequent  that 
an  inspector  took  the  matter  up.  That  a man  in  an  hon- 
orable service  should  yield  to  so  trivial  a temptation  is 
remarkable ; so  remarkable  as  to  suggest  that  he  is  a victim 
of  mania. — Chicago  Journal  of  Commerce. 


COMMISSIONER  DOELLE  RESIGNED 

A.  J.  Doelle,  head  of  the  Michigan  Department  of 
Agriculture,  has  tendered  his  resignation,  to  take  effect 
on  January  31st.  Mr.  Doelle  has  been  tendered  the 
vice-presidency  of  the  Federal  Land  Bank  at  St.  Paul, 
Minn.  This  bank  serves  the  states  of  North  Dakota, 
Minnesota,  Wisconsin  and  Michigan. 
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955  Fulton  Market 

Chicago,  111. 

Telephone  Monroe  2500 


Holland  Butter  Co. 

121-123  W.  Austin  Ave.  CHICAGO,  ILL. 
RECEIVERS— DISTRIBUTORS 

Butter — Eggs — Cheese 

Correspondence  Reference*  t Nmtionml Product  Bmnk , Chicmgo 
Solicited  Dun* e mnd  Brmdetreefe 


Have  RUDOLPH  make 

your  inspections  £ g g§ 

RUDOLPH  WEGNER,  208  N.  Wells  St.,  Chicago 

Phone  Main  5161 


Telephone  Longacre  3691  * Established  1890 

NEW  YORK  EGG  CASE  CO. 

CAR  LOTS  A SPECIALTY 

Wholesale  Dealers  and  Shippers  of  r Second- Han,d  Egg  Catet 
519  West  42nd  St.,  NEW  YORK 


Digitized  by  boogie 


• 44 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


March,  1923 


ESTABLISHED  1879 

Our  Produce  Sense  Will 
Produce  Dollars  for  You 

So 

Consign  or  sell  your 

BUTTER  - EGGS  - POULTRY 

To 

S.  S.  BORDEN  CO. 

218-220  West  South  Water  St. 

CHICAGO 


Established  1862 

GOLDEN  & COMPANY 

Butter,  Eggs,  Poultry,  Fruits 

WASHINGTON,  D.  C. 


Nice  & Schrieber  Co. 

Established  1846 
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Jewell  Brothers 

INC. 

COMMISSION  MERCHANTS 
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Want  Freah  and  Refrigerator 

EGGS 
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FRANK  J.  GAFFNEY,  Manager,  Egg  Dept. 
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We  bare  some  thing 
attractive  to  offer 

BUTTER 

EGG 

and 

CHEESE 

STORERS 

Reasonable  Rates 
Low  Insurance 

Liberal  Advances 
Best  Service 
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Best  Railroad  Fa- 
cilities 
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728  W.  Madison  St.,  CHICAGO 


COMPANY  : : Detroit,  Mich. 
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Two  Million  Hens 

Figure  this  out  and  then  consider  the 
market  this  outlet  offers.  You  will 
find  it  worth  while  to  investigate 

Write  or  Wire  U*  Today 

AMERICAN  STORES  COMPANY 

Executive  Offices  and  Warehouses: 

Philadelphia,  Pa. 

Reference:  Any  bank  in  the  United  States 
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DAVIS  ROD  COOPS 


STRONG— DURABLE— ECONOMICAL 

EXTRA  LARGE  HICKORY  RODS 
IRON  RODS  IN  CORNERS 
LIGHT  WEIGHT— 18  LBS. 

PROM  PT  SH I PM  ENTS 

Writ c for  Priema 

THE  DAVIS  LUMBER  COMPANY 

MARTINSVILLE,  INDIANA 


Willis  S.  Herrick  Sedgwick  S.  Vastine  Willard  C.  Coe 

Benj.  Auerbach  Cha*.  E.  Mann 
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Cold  Storage 

WORKMAN'S  COMPENSATION  INSURANCE 
LIABILITY  AND  AUTOMOBILE  INSURANCE 
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136  W.  Lake  St.  CHICAGO 
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Careful , Accurate,  Efficient  Service 
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PRINTERS 


WATSON  & KELLY 

320  W.  South  Water  St. 
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CHICAGO 


F.  M.  HEGGIE 
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EGGS 

CUTLER 
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J.  M.  Klein  dressed 

329  Washington  Street  POULTRY 

NEW  YORK 
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"MUST  WATCH;  OUR  STEP” 

• Secretary  Hagensick  Promises  Snappy  Sessions 

M.  A.  Hageiisick,  Secretary  of  the  Iowa  Wholesale 
Egg,  Butter  and  Poultry  Dealers  Association,  is  all  set  for 
the  Twenty-Ninth  Annual  Convention  which  is  scheduled 
for  Des  Moines  on  March  7 and  8,  at  the  New  Savery 
Hotel.  His  last  call  concludes  as  follows: 

"We  here  in  Iowa,  the  same  as  dealers  in  other  pro- 
ducing states,  must  watch  our  step.  We  are  having  piany 
things  to  contend  with.  Don’t  be  so  selfish  as  to  believe , 
that  because  you  can  overcome  petty  annoyances  and 
.that  vour  business  is  income  producing,  that  it  is  ‘shock 
pi  oof’  and  not  subject  to  persecution. 
s "We  have  a two-day  convention  for  which  we  arrange 
programs  calling  for  your  attendance  a total  of  not  over 
six  hours,  scattered  in  three  meetings.  Not  one  of  the 
meetings  is  a bore.  They  are  full  of  snap  and  pep.  You 
are  not  really,  attending  the  Convention  if  you  do  not  reg- 
ister at  headquarters  and  do  not  attend  the  meetings — 
because  they  are  your  meetings  and  are  extremely  im- 
portant to  you. 

"You  need  us — we  need  you — let’s  get  some  of  the 
things  figured  out  at  the  meetings  during  the  next  Con- 
vention.” 


MAX  ATLASS  AND  FAMILY  TO  EUROPE 

Max  Atlass  formerly  of  the  Atlass-Wallins  Co.,  and 
later  of  the  I.  A.  Wallins,  Inc.  of  Decatur,  111.,  sailed 
with  his  wife  and  daughter  on  the  Coronia,  February 
10th  for  a six  months’  tour  through  Rome,  Naples, 
Florence,  Italy,  Paris,  Nice,  Marseilles,  France,  Lucerne, 
Switzerland,  Berlin,  Antwerp,  Brussells,  London,  Cairo, 
Jerusalem,  Palestine  and  Alexandria.  Mr.  Atlass  and 
family  spent  a few  days  in  New  York  City  prior  to  his 
sailing  where  he  was  entertained  by  a few  of  his  old 
time  business  friends. 

Besides  being  a pioneer  in  the  produce  business, 
where  he  built  up  an  excellent  record,  Mr.  Atlass  is 
"also  chairman  of  the  Board  of  Directors  of  the  National 
Bank  of  Decatur  and  President  of  the  Peoples  Savings 
and  Loan  Association  of  Decatur. 

Mr.  Atlass  has  been  "in  the  game”  for  something 
over  thirty-three  years  and  this  trip  is  his  first  real  vaca- 
tion. 

His  many  friends  wish  him  a safe  and  pleasant 
journey  and  a happy  home  coming. 


ASSEMBLING  EGG  CASES 


By  West co tt  & Winks 

Very  shortly  all  plants  will  be  engaged  in  the 
erection  of  a season’s  supply  of  egg  cases;  and  if  a 
certain  amount  of  attention  is  given  the  matter  at  the 
very  start,  it  is  possible  to  eliminate  the  necessity  of 
oing  short  on  tops.  Every  plant,  under  ordinary 
conditions,  must  buy  from  time  to  time  extra  tops, 
while  at  the  same  time  they  are  more  often  over  on 
two  piece  bottoms.  When  your  men  start  nailing  up 
cases,  do  not  permit  the  use  of  any  one  piece  material 
as  a bottom.  Save  all  of  this  one  piece  stock  for  cov- 
ets.  ' This  will  naturally  run  you  short  of  bottom 
stockout  this  shortage  can  be  made  up  by  utilizing 
your  t&ed*  tops — covers  that  are  too  badly  stained  for 
further' use  fpr  the  purpose.  Every  plant  has  a lot  of 
these  tops  that  have  been  practically  discarded  that 
can  be  utilized  as  bottoms.  \Vith  this  end  in  view 
see  to  it  that  men  are  careful  in  raising  covers  that  it 
is  not  split  down  the  center  as  some  porters  usually 
do  it. — The  Informant. 
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VICTOR  CLAIREMONT 

N 

AT  THE  CONVENTIONS 

Originator  and  Inventor  of  the 
process  of 

Sterilized  Eggs 

Our  representative  will  be  pleased  to 
give  full  details  concerning  the  process 

CLAIREMONT  STERILIZED  EGG  CO. 

160  N.  Market  Street*  Chicago 
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On  your  way  to  the  Spring  Conven- 
tions there  is  always  a day  or  two  in 
transit,  or  a day  or  two  on  the  return 
journey  which  can  hardly  be  spent  to 
better  advantage  than  on  a visit  to 
the  trading  floor  of  the 

Chicago  Mercantile  Exchange 

either  to  meet  old  friends  or  to  estab- 
lish new  ones. 

Prop  in  and  become  better  acquainted. 

CHICAGO  MERCANTILE  EXCHANGE 
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Comparative  Strength  of  Egg  Cases 

A Subject  for  Scientific  Investigation 

Report  of  Investigations  by  Freight  Container  Bureau  of  Bureau  of  Explosives 
in  cooperation  with  Egg  Case  and  Egg  Case  Filler  Manufacturers’  Association 


By  C.  M.  BONNELL,  JR. 
Engineer,  Test  and  Specification  Department 
Bureau  of  Explosives 


About  the  middle  of  last  year  the  Executive  Com- 
mittee of  the  American  Railway  Association  requested 
Colonel  Dunn,  Chief  Inspector,  Bureau  of  Explosives, 
to  investigate  shipping  containers  for  nondangerous 
commodities,  to  make  recommendations  for  containers 
which  would  be  correct  from  an  engineering  stand- 
point and  which  would  be  the  most  efficient,  econom- 
ical and  desirable  to  use  for  any  given  commodity.  In 
accordance  with  this  request,  a Freight  Container 
Bureau  was  organized  and  for  the  past  year  has  been 
conducting  investigations  on  containers  for  a few  com- 
modities. A report  in  the  April  issue  of  the  National 
Poultry,  Butter  and  Egg  Bulletin  outlined  the  pro- 
posed method  of  investigating  egg  cases  and  the  fol- 
lowing is  a report  of  tests  made  to  determine  the 
merits  of  cases  constructed  of  various  kinds  of  woods. 

Object  of  Investigation 

The  object  of  this  investigation  primarily  was  to 
determine  the  relative  merits  of  cottonwood  and 
spruce  cases,  but  as  the  tests  progressed.it  was  con- 
sidered advisable  to  include  tests  on  tupelo  and  red 
gum  cases.  This  data  is  purely  for  the  information  of 
the  Freight  Container  Bureau,  to  be  used  in  the  for- 
mulation of  recommendations  for  suitable  standard 
specifications  of  egg  cases.  It  has  been  noted  that 
there  are  only  a few  species  of  woods  which  are  ordi- 
narily used  in  the  manufacture  of  egg  cases,  namely, 
cottonwood,  tupelo  and  red  gum.  In  the  past  few 
years,  on  account  of  concentrated  poultry  raising  in 
the  western  states,  there  has  been  a demand  for  egg 
cases  manufactured  of  woods  grown  on  the  Pacific 
Coast.  These  cases  are  now  manufactured  of  spruce 
lumber  and  are  used  extensively  by  western  shippers 
of  eggs. 

The  Consolidated  Freight  Classification  provides 
that  for  woods  other  than  hardwoods,  the  thickness 
of  ends,  center  and  cleats  must  be  not  less  than  l/2". 
For  hardwoods,  of  which  the  three  heretofore  men- 
tioned are  included,  the  thickness  of  ends,  centers  and 
cleats  must  be  not  less  than  TV'.  It  is  the  desire  of 
some  shippers  and  manufacturers  to  have  spruce  in- 
cluded on  a parity  with  the  other  hardwoods,  and  this 
is  one  of  the  reasons  why  the  following  tests  were 
conducted. 


Methods  and  Details  of  Testing 

As  this  was  a test  for  comparing  the  strength  of 
various  kinds  of  woods  when  made  up  into  cases,  it 
was  considered  unnecessary  and  extravagant  to  load 
cases  with  actual  contents.  All  of  the  cases  tested  had 
top  and  bottom  nailed  with  21  nails,  sides  with  18 
nails  and  cleats  with  6 nails  each.  The  nailing  of  top 
at  center  and  increased  number  of  nails  through  top 


into  ends  was  for  the  purpose  of  balancing  the 
strength  of  container  in  other  parts  and  to  eliminate 
a possible  failure  at  the  weak  part,  which  would  have 
been  at  top  had  the  cover  been  nailed  with  only  8 nails^ 
as  is  now  the  common  practice.  This  fact  will  have 
no  bearing  on  the  data  or  results  in  that  each  case  was 
nailed  in  the  same  manner  and  results  are  purely  for 
comparison. 

Three  different  types  of  tests  were  made  on  each 
kind  of  case,  as  follows:  Diagonal  Corner  Compres- 
sion Test,  Incline  Bumper  Test,  Revolving  Drum 
Test.  Moisture  Content  was  also  determined  from 
samples  of  wood  taken  from  boxes  tested. 


The  Diagonal  Corner  Compression  is  a test  where 
a steadily  increasing  load  is  applied  at  opposite  cor- 
ners of  a box  in  line  with  the  diagonal  of  that  box,  and 
simulates  the  effect  of  stacking  one  case  on  another. 
Inasmuch  as  the  failures  occur  slowly  as  the  pressure 
is  gradually  applied,  the  type  and  progress  of  failure 
can  be  readily  noted,  and  one  box  can  be  very  easily 
compared  with  another. 


Diagonal  Comer  Compression  Test 
Typical  failure  of  cottonwood  case — 1-pc.  side  and  top. 
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The  Incline  Bumper  Test  is  just  what  the  name 
implies — an  incline  plane  apparatus  that  has  a car- 
riage set  on  small  rollers ; this  carriage,  through  *the 
action  of  gravity,  conveys  the  box  from  top  to  bottom 
of  incline,  at  which  point  it  is  suddenly  stopped.  A 
definite  shock  is  delivered  to  the  case  as  it  is  stopped ; 
this  is  measured  by  the  combined  weight  of  the  car- 
riage, case  and  loading  on  top  of  case  moving  at  a 
velocity  approximately  equal  to  that  attained  by  a 
freely  falling  body  through  a vertical  height  of  about 
9^4".  Each  case  so  tested  on  this  machine  was  loaded 
on  top  with  a total  weight  of  67  pounds  and  approxi- 
mated the  weight  developed  by  stacking  cases  in  a 
car.  The  shock  which  the  case  received  on  striking 
at  the  bottom  of  the  incline  simulated  coupling  cars 
in  transit,  although  this  was  much  more  severe  but 
necessary  in  order  to  bring  about  failures  in  the  box 
which  otherwise  might  be  delayed  or  else  would  not 
occur.  The  serviceability  of  the  box  as  indicated  by 
this  test  is  expressed  in  the  total  number  of  falls  or 
bumps  which  the  case  stood  before  failure  occurred. 
The  apparatus  employed  in  this  test  is  so  designed 
that  it  may  be  adjusted  for  falls  at  various  heights. 
The  actual  fall  in  this  test  was  9 Y\”  in  a distance  of  40 
feet  measured  along  the  incline  plane.  Shocks  were 
made  on  alternate  ends  of  cases. 


Analysis  of  Results 

In  such  tests  some  standard  of  comparison  must 
be  set  and  rightly  this  standard  should  be  selected  and 
based  upon  the  type  of  container  which  is  being  used 
by  the  majority  of  reputable  shippers.  For  a basis  of 
comparison  we  selected  the  cottonwood  case  made  up 
as  follows:  2-piece  bottoms,  ends  and  center,  1-piece 
sides  and  top ; nailed  according  to  requirements  of  the 
Consolidated  Freight  Classification,*  thickness  of  ma- 
terial same  as  indicated  in  the  above  classification. 

Compression  tests  were  made  on  five  different 
types  of  cases,  each  varying  slightly  from  the  other. 
The  cottonwood  case  mentioned  above  and  assumed 
as  the  standard  for  comparison  failed  at  an  average 
maximum  pressure  of  572  pounds  for  diagonal  corner 
compression.  This  type  of  case,  then,  is  rated  at  100% 
at  572  pounds,  and  comparisons  are  made  with  these 
values.  The  tupelo  and  red  gum  cases  of  same  con- 
struction held  520  pounds,  or  91%,  and  647  pounds,  or 
113%  of  the  strength  developed  by  the  standard.  This 
is  interesting  to  note  in  that  it  does  not  exactly  agree 
with  the  findings  reported  on  page  16,  Bulletin  No. 
664,  United  States  Department  of  Agriculture,  on 
“The  Prevention  of  Breakage  of  Eggs  in  Transit 
When  Shipped  in  Carlots.”  Our  findings  indicate  the 
red  gum  was  the  stronger  one  of  the  three  in  diagonal 
compression,  with  cotton  wood  second  and  tupelo 


Showing  position  of  box  at  bottom  of  incline.  Note  excessive 
weaving  due  to  two-piece  construction. 


Incline  Bumper  Test 

The  third  series  of  tests  were  in  a 14-foot  Forest 
Products  Laboratory  Standard  hexagonal  drum, 
which  has  hazards  so  arranged  that  a box  tumbles 
and  strikes  on  its  ends,  sides,  tops,  bottom,  edges  and 
corners.  This  test  simulates  the  actual  stresses, 
shocks  and  rough  handling  which  a package  encoun- 
ters in  commercial  service.  In  each  test,  notes  of 
failures  and  the  number  of  the  drop  at  which  the  fail- 
ure occurred  were  recorded  and  made  a part  of  the 
permanent  record.  A test  like  this  determines  the 
weak  points  in  the  construction  of  boxes  and  gives  a 
relative  comparison  of  the  serviceability.  In  each 
case  the  test  was  continued  until  contents  spilled. 
Each  container  was  loaded  with  dummy  contents,  con- 
sisting of  40  one-pound  bags  of  sawdust,  20  to  a com- 
partment ; cover  was  nailed  as  in  other  type  tests. 


third,  whereas  they  reported  tupelo  strongest,  cottoq- 
wood  second  and  red  gum  last. 

A slightly  stronger  container  was  obtained  when 
four  penny  egg  case  nails  were  used  instead  of  the 
three  penny,  except  in  the  case  of  containers  made  of 
red  gum,  which  showed  a falling  off  of  5%  in  strength. 
The  cottonwood  case  was  increased  4%  and  the  tupelo 
16%.  The  four  penny  egg  case  nail  is  y%"  longer 
than  the  three  penny  nail,  and  for  this  reason,  causes 
cases  made  of  the  above  woods  to  fail  by  splitting  from 
nails.  This  would  indicate  that  in  order  to  increase 
strength  of  container  it  is  probably  necessary  to  in- 
crease the  number  of  nails  rather  than  the  size. 

Six  of  the  cottonwood  cases  in  the  lot  used  in 
determining  the  value  for  the  standard  case  were  con- 
structed with  2-piece  bottoms  and  six  were  of  1-piece 


♦Except  21  nails  on  top. 
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bottom  construction.  The  maximum  of  572-pound 
compression  for  these  cases,  when  segregated  accord- 
ing to  1 and  2-piece  bottom  construction,  shows  590 
pounds  for  1-piece  and  553  pounds  for  2-piece  con- 
struction, a slight  showing  in  favor  of  1 -piece  con- 
struction. Cottonwood  cases  of  2-piece  construction 
throughout  were  tested  and  showed  only  387  pounds, 
or  68%  of  strength  developed  by  exactly  the  same 
case,  except  'with  1-piece  sides  and  top.  This  point 
deserves  a little  study  and  shows  decidedly  the  effect 
on  strength  of  containers  when  parts  are  made  of  more 
than  1 -piece  material. 

Spruce  cases  in  shook  form  from  Petaluma,  Cali- 
fornia, and  Harbor  Island,  Washington,  were  obtained 
for  the  tests.  Those  from  Petaluma  had  sides,  tops 
and  bottoms  planed  to  exact  dimensions  as  indicated 
at  head  of  third  large  column  in  table.  These  were 
nailed  exactly  in  accordance  with  practice  heretofore 
described  for  cottonwood  and  were  of  2-piece  con- 
struction throughout  except  for  1 -piece  ends  and  cen- 
ter. Cases  from  Harbor  Island  were  of  2-piece  con- 
struction throughout  except  some  centers;  the  mate 
rial  was  very  decidedly  non-uniform  in  th.ckness  and 
quality,  in  general,  was  slightly  heavier  than  standard 
case  material  of  and  -jV'  stock,  respectively. 

The  Petaluma  cases,  with  1V'  S.  T.  B.,  were  slightly 
weaker  than  those  from  Washington,  in  face  of  the 
fact  that  the  former  were  of  1-piece  end  and  center  con- 
struction. This  is  probably  due  to  the  heavier  mate- 
rial used  in  the  latter.  The  actual  values  were  412 
pounds,  or  72%,  and  470  pounds,  or  82%,  of.  the 
strength  of  cottonwood  case,  and  the  marked  decrease 
in- strength  is  again  probably  due  to  2-piece  construc- 
tion. Cases  made  from  shooks  from  Harbor  Island, 
exactly  the  same  as  noted  before  but  nailed  with  four 
penny  cement-coated  egg  case  nails,  were  tested  for 
strength  in  the  compression  test  and  showed  104%  of 
the  strength  of  the  standard  cottonwood  cases.  This 
fact  clearly  points  out  the  advantage  of  larger  nails  in 
the  softer  species  of  wood  and  appears  to  be  one  of  the 
things  necessary  to  bring  the  strength  of  spruce  cases 
up  to  that  of  the  cottonwood. 

The  four  penny  orange  box  nail  is  1J4"  long  by 
15  gauge,  whereas  the  four  penny  egg  case  nail  is  1^" 
long  by  14  gauge,  and  it  is  doubtful  if  such  a nail  in 
four  penny  size  would  bring  the  strength  of  spruce 
case  up  to  the  required  amount.  A few  cases  were 
made  up  of  very  good  spruce  lumber,  cut  to  exact 
dimensions,  J4"  S.  T.  B.,  E.  C.,  and  cleats  nailed 
with  four  penny  egg  case  nails,  number  of  nails  as 
for  all  other  tests.  These  containers  developed  120% 
of  the  strength  of  the  cottonwood  case.  The  contain- 
ers were  of  2-piece  construction  throughout.  Repre- 
sentative curves  for  compression  tests  are  shown  on 
Graph  No.  1. 

Of  the  cottonwood  cases  in  the  first  test,  three  had 
stapled  ends  and  in  two  instances  these  staples  pulled 
from  the  ends,  allowing  ends  to  split.  Apparently  the 
staples  were  weak  or  else  poorly  driven,  and  this  occurs 
very  easily  when  staples  of  unequal  length  legs  are 
driven  by  machine  and  one  leg  of  staple  fails  to  start 
driving.  It  would  seem  that  staples  with  equal  length 
legs  were  the  best  practice. 

In  another  test  of  a case  where  only  one  nail  held 
cleat  to  piece  in  end,  cleat  pulled  from  end  and  caused 
failure  of  container,  showing  necessity  of  at  least  two 
nails  at  nailing  end  of  each  shook.  Failures  by  shear- 
ing from  nails  and  a number  of  instances  where  cleats 
broke  seem  to  indicate  two  possible  sources  of  weak- 
ness in  the  present  cottonwood  case. 
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Graph  No.  1 

Incline  Bumper  Tests  on  cottonwood,  tupelo  and 
red  gum  cases  of  standard  construction  except  one 
piece  S.  and  T.,  indicate  that  all  three  have  about  the 
same  measure  of  strength,  with  perhaps  a slight  favor 
toward  the  cottonw6od.  Spruce  cases  from  Petaluma 
with  jV'  S.  T.  B.  and  cases  from  Harbor  Island,  Wash- 
ington, showed  decidedly  inferior  strength,  • actual 
number  of  falls  being  22%  and  36%,  or  an  average  of 
about  one-third  the  strength  of  the  standard  case. 
With  four  penny  egg  case  nails,  these  values, for  Har- 
bor Island  cases  were  raised  to  65%,  and  for  a spruce 
case,  2-piece  construction,  S.  T.  B.  and  E.  C. 
Cl.,  the  figure  became  86%.  These  values  are  more 
readily  compared  by  referring  to  Graph  No.  2. 

In  the  Drum  Test,  the  selected  standard  case 
spilled  its  contents  at  41  drops  and  was  rated  100%, 
whereas  the  tupelo  made  27  drops  and  the  red  gum  23 
drops,  in  percentages  of  66  and  56,  respectively.  The 
Petaluma  and  Washington  spruce  cases  were  rather 
discouraging  in  this  respect,  and  made  only  32%  and 
39%  of  the  number  of  drops  that  the  cottonwood  case 
did.  (See  Graph  No.  3.)  This  appears  to  be  due  to 
construction  details,  in  that  2-piece  construction  is  ad- 
hered to  for  sides  and  top.  A comparatively  smaller 
difference  in  strength  is  noticed  when  ends  and  center 
are  of  one  or  two  pieces  than  when  other  parts  of  box 
are  so  manufactured.  Then,  too,  the  spruce  and  even 
tupelo  or  red  gum  has  a greater  tendency  to  split;  also 
spruce  does  not  hold  nails  as  well.  Instances  of  these 
points  were  noted  in  typical  failures  of  cases  tested. 
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Graph  No.  2 


Graph  No.  3 


SUMMARY  OF  RESULTS  OF  TESTS 

A"  S.T.B.  A"  S.T.B.  A"  S.T.B.  A"  S.T.B.  *4"  S.T.B. 

Kind  A'E.C.C.l.  A"E.C.C1.  A"  E.C.C1.  A"  E.C.C1.  ^'E.C.Cl. 

of  1 pc.  S.T.  1 pc.  S.T.  2 pc.  S.T.B.  2 pc.  S.T.B.  2 pc.  S.T.B. 

Box  2 pc.  B.E.C.  2 pc.  B.E.C.  2 pc'.  E.C.  2 pc'.  E.C.  2 pc'.  E.C. 

3d  Nails  4d  Nails  3d  Nails  4d  Nails  ( 4d  Nails 

COMPRESSION  TESTS 


Max.  lb.  Max.  lb. 

Max. 

lb. 

Max.  lb.  Max.  lb. 

Press.  % Press.  % 

Press.  % 

Press. 

% Press.  % 

Cottonwood 

562  100  593  104 

387 

68 

Tupelo  

520  91  610  107 

*412 

72 

Red  Gum  . . . 

....  647  113  620  108 

• 

470 

82 

**596 

104  690  120 

Spruce  

431 

75 

**See  Note  2nd  Row 

INCLINE  BUMPER 

TESTS 

Max.  Max. 

Max. 

Max. 

Max. 

Falls  % Falls  % 

Falls 

% 

Falls 

% Falls  % 

Cottonwood 

100  100 

Tupelo  

91  91 

Red  Gum  . . . 

....  99  99 

*22 

22 

Spruce  

36 

36 

**65 

65  86  86 

29 

29 

**See 

Note  2nd  Row 

REVOLVING  DRUM  TEST 

Total  Total 

Av.  Moisture  Content  for 

Drops  % Drops  % 

all  boxes 

Cottonwood 

41  100 

13.0 

Tupelo  

15.1 

Red  Gum  . . . 

23  56 

12.0 

*13 

32 

16.5 

Spruce  ..... 

16 

39 

16 

36 

♦Note:  Three  rows  of  figures  in  this  column,  as 
follows : 

First  Row — Spruce  cases  from  Petaluma,  1 pc. 
E.  C.  All  parts  not  over  size  indicated  at  head  of 
column. 

Second  Row — Spruce  cases  from  Harbor  Island, 
Wash.,  -&-J4"  S.  T.  B.  ; tVtV'  E.  C.  Cl. 

Third  Row — Combined  value  for  Petaluma  and 
Harbor  Island  cases. 

Conclusions 

Analyzing  the  results  in  the  table,  it  is  readily 
noted  that  the  spruce  case  of  2 piece  construction 
throughout  or  of  2-p.ece  construction  with  1-piece  ends 
and  center,  is  decidedly  inferior  in  strength  to  the  cot- 
tonwood case  with  l-p:ece  sides  and  top. 

Spruce  cases  failed  by  splitting  from  nails  and  nail 
pull,  showing  necessity  for  heavier  material,  especially 
in  the  ends. 

Larger  cleats  would  also  increase  the  strength  of 
ends.  This  would  be  necessary  with  cottonwood 
cases  of  2-piece  construction  throughout. 

Nailing  is  very  important  and  on  cottonwood 
cases  with  1 -piece  sides  and  top,  where  shearing  from 
nail  was  typical  failure,  not  larger  but  more  nails 
would  add  to  the  strength.  For  spruce  and  cotton- 
wood cases  of  2 piece  construction,  however,  nails 
should  be  four  penny  egg  case  nails  with  *4"  ends,  cen- 
ters and  cleats:  sides  top  and  bottom,  cleats  J4"x 
124".  Suck  construction  would  iust  about  balance  the 
strength  of  cottonwood  case  with  1 -piece  sides  and 
top.  It  is  believed,  however,  that  2-piece  construction 
of  sides  and  top  is  responsible  for  decrease  in  strength 
and  that  spruce  cases  made  of  1 piece  material  in  these 
parts  would  probably  be  equal  in  strength  to  the  cot- 
tonwood and  might  be  made  of  same  thickness  mate- 
rial. ' 

* The  red  gum  cases,  in  one  instance,  showed  great- 
er strength  than  the  case  of  same  construction  made  of 
cottonwood.  The  variation  in  strength  of  cottonwood, 
tupelo  and  red  gum  cases  is  not  noticeably  large,  and 
while  cottoilwood  has  a slight  advantage,  it  is  b2lieved 
that  so  far  as  strength  is  concerned,  the  three  types  of 
cases  are  about  on  a par.  Cottonwood  has  certain 
crack  or  warp  as  readily  as  the  other  woods, 
advantages  in  that  it  is  softer,  odorless  and  does  not 
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1669  TONS  OF  EGGS 


Dane  County,  Wisconsin,  Presents  Interesting 
Figures 

Dane  County  produced  2,226,477  dozen  eggs  last  year, 
placing  first  among  the  71  counties  of  Wisconsin,  and 
fourteenth  among  the  3,048  counties  in  the  United  States 
according  to  the  census  reports  of  farm  products. 

More  than  26,500,000  eggs  were  laid  by  Dane  County 
hens  in  1922,  or  approximately  25  dozen  for  every  one 
of  the  more  than  89,000  men,  women  and  children  living 
within  the  boundaries  of  Dane  County.  These  eggs  laid 
end  to  end  would  extend  for  498  miles  or  about  the  dis- 
tance from  Chicago  to  New  York  City.  At  1 yi  pounds 
to  the  dozen,  a fair  weight  for  good  average  eggs,  they 
would  weigh  1,669  tons. 

The  eggs  produced  by  Dane  County  hens  would  fill 
74,215  cases  which,  loaded  into  refrigerator  cars  at  the 
usual  rate  of  400  to  the  car,  would  be  enough  to  fill  187 
cars.  These  cars  coupled  together  would  form  a solid  egg 
special  nearly  V/2  miles  in  length. 

This  achievement  of  the  busy  Dane  County  hens  is 
no  empty  honor  but  is  instead  a great  agricultural  asset 
which  returns  an  enormous  yearly  income.  For  the  com- 
bined value  of  the  eggs  and  chickens  produced  amounted 
to  $1,281,582.  With  5,090  farms  in  the  county  reporting 
chickens  on  them  this  means  an  average  income  per  farm 
from  this  source  of  $216. 

In  Dane  County  the  value  of  the  poultry  industry  is 
half  as  great  as  that  of  all  the  horses,  half  that  of  all  the 
swine,  twice  that  of  all  the  beef  cattle  and  five  times  that 
of  all  the  sheep.  The  value  of  all  honey  and  wax  pro- 
duced in  the  entire  state  was  less  than  the  value  of  the 
poultry  products  of  Dane  County  by  half  a million  dollars, 
while  the  value  of  the  entire  wool  clip  of  Wisconsin  was 
but  slightly  greater  than  Dane  County  eggs  and  chickens. 
All  the  vegetables  raised  in  the  county,  including  potatoes, 
was  less  than  the  poultry  crop,  while  all  fruits  and  nuts 
were  valued  at  only  one-tenth  as  much. 


NEW  CHICAGO  FIRM 


D.  J.  Coyne,  Jr.,  and  M.  E.  Nevins  Form  Partnership 

Announcement  has  been  made  that  Dan  Coyne,  Jr., 
and  Monte  Nevins,  both  well  and  favorably  known  in 
produce  circles  will  embark  in  the  brokerage  and  com- 
mission business  here  the  latter  part  of  February  and  will 
be  located  at  168  W.  So.  Water  St. 

Mr.  Coyne  has  been  connected  with  Coyne  Bros., 
for  a number  of  years,  while  Mr.  Nevins  was  associated 
with  the  W.  S.  Moore  & Co. 

The  produce  trade  wish  them  much  success  in  their 
new  enterprise. 


WHO  KNOWS? 

i 

What  is  meant  by  Carriers’  or  Shippers’  Protective 
Service  as  it  applies  to  eggs  shipped  in  car  lots  during 
the  winter  months 

The  following  comments  were  made  by  the  member 
' who  suggested  the  question : 

“This  subject  is  but  slightly  understood  by  the  rank 
and  file  of  shippers  and  even  among  the  railroads.  There 
appears  to  be  a great  disparity  of  opinion  on  the  applica- 
tion of  these  rules.  One  line  for  instance,  will  accept  cars 
billed  under  modified  protection,  while  in  the  case  of 
others,  they  demand  and  will  accept  cars  only  on  one 
plan  or  the  other  to  the  letter.” 

Send  in  your  answers. 


POULTRY  IN  OKLAHOMA 


Estimated  Production  in  1922  Placed  at  $30,000,000 


In  a report  recently  issued  by  John  A.  Whitehurst, 
President  of  the  State  Board  of  Agriculture,  Oklahoma, 
the  following  facts  were  disclosed : 

Farmers  of  the  state  had  on  hand  in  1920,  the 
census  of  over  3,500,000  as  compared  with  the  year  1910. 
Even  year,  a total  of  11,932,584  chickens — this  is  an 
increase  between  the  years  1919  and  1920  there  was 
reported  an  increase  of  over  800,000  fowls.  These  data, 
increasing  as  they  are,  tend  to  make  us  believe,  that  the 
future  will  see  Oklahoma  rapidly  forging  to  the  front  and 
taking  her  place  among  the  topmost  states  in  the  industry. 
Oklahoma  does  not  rank  with  states  producing  over  one 
hundred  million  dozens  of  eggs  yearly,  but  in  1920  we 
carried  a total  of  45,000,000  dozens  valued  at  approxi- 
mately $16,000,000.  This  was  nearly  two  and  one-half 
times  greater  than  the  value  of  1910. 

Although  Oklahoma’s  poultry  industry  is  still  in  its 
infancy,  the  value  of  all  chickens  and  eggs  produced  in 
1922  was  estimated  as  carrying  a value  of  $30,000,000. 
This  exceeds  the  value  of  our  hogs,  sheep  and  goats 
taken  individually,  and  compare  favorably  with  the  value 
of  our  dairy  cattle.  It  also  surpassed  the  value  of  milk, 
cream  and  butter  fat  sold  in  the  year  1920.  The  value 
of  our  poultry  and  eggs  for  1922  went  beyond  the  value 
of  all  crops  of  each  of  seven  states  in  the  Union. 

Oklahoma’s  rise  during  recent  years  as  regards  the 
number  and  quality  of  poultry  was  largely  influenced 
through  the  following  factors:  County  and  district  fairs, 
organized  poultry  clubs  under  the  supervision  of  the 
A.  & M.  college,  poultry  shows  in  which  rural  com- 
munities and  the  Oklahoma  State  Poultry  Federation 
have  exhibited  some  of  the  finest  fbirds  in  the  country, 
and  the  Jackson  poultry  law  which  provided  for  the 
holding  of  poultry  shows  in  rural  schools  of  the  state 
and  allowing  an  appropriation  for  the  annual  state  show. 
Through  these  channels  and  through  the  close  co-operation 
of  other  agencies,  intense  interest  has  been  aroused  and 
caused  the  poultry  industry  of  the  state  to  step  forward 
in  a progressive  era. 


PERSONAL  MENTION 


Wayne  Waller  and  wife  of  Garner,  la.,  stopped  off 
in  Chicago  on  their  way  home  from  a two  week  trip 
through  the  east. 

Charles  S.  Borden  and  wife  returned  from  an 
extended  pleasure  trip  through  California  and  Old 
Mexico. 

Roy  Shotwell  of  the  Shotwell  Co.,  Des  Moines,  la., 
was  in  Chicago  for  about  two  weeks,  getting  first  hand 
information  on  the  produce  markets. 

V.  O.  Appel,  Vice  President  and  Treasurer  of  the 
Fulton  Market  Cold  Storage  Co.,  of  Chicago,  left  for  a 
few  weeks  sojourn  in  California. 

William  Holmes  and  John  Miller  have  severed  their 
connections  with  Frank  Sweeney  of  Chicago  and  are 
now  associated  with  the  Holland  Butter  Co.,  and  C.  H. 
Weaver  Co.,  respectively. 

Ray  Elster  of  A.  F.  Thibodeau  & Co.,  Chicago,  is 
wearing  a smile  that  won’t  come  off.  Reason:  Proud 
daddy  of  baby  girl.  Both  mother  and  daughter  are 
doing  fine.  Congratulations ! 

Frank  Peterson  of  Peterson  Brothers,  Clinton,  Iowa, 
spent  a few  days  in  Chicago  during  the  middle  of 
February. 
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TRAFFIC  DEPARTMENT 


BUTTER,  EGGS  AND  DRESSED  POULTRY 


Carriers  Propose  to  Increase  Rates  From  Points  in 
Kansas  and  Nebraska  to  New  York  City 
and  Other  Eastern  Cities. 


A representative  of  the  National  Poultry,  Butter 
and  Egg  Association  attended  a hearing  on  February  14, 
1923,  before  the  Western  Trunk  Line  Committee  con- 
cerning an  application  made  by  the  railroads  to  increase 
the  rates  on  dressed  poultry,  butter  and  eggs  from  points 
in  the  States  of  Kansas  and  Nebraska  to  Buffalo,  Pitts- 
burgh, New  York,  Philadelphia,  Boston  and  other  east- 
ern cities. 

The  proportional  rates  which  are  published  to  the 
Mississippi  River  crossings  were  established  several  years 
ago  in  order  to  equalize  the  Chicago  combination  rates. 
Since  that  time  the  carriers  have  been  granted  blanket 
increases  in  rates  and  because  of  these  general  advances, 
the  Mississippi  River  combination  of  rates  figure  lower 
than  the  Chicago  combination. 

The  carriers  contended  that  inasmuch  as  the  pro- 
portional rates  to  the  Mississippi  River  were  originally 
established  in  order  to  equalize  the  Chicago  combina- 
tion rates  that  the  present*  rates  to  the  River  should  be 
advanced  so  as  to  again  bring  about  an  equalization. 
The  increases  contemplated  vary  from  lc  to  4j4c  per 
100  pounds. 

The  representative  of  the  National  Poultry,  Butter 
and  Egg  Association  stated  that  the  present  rates  on 
dressed  poultry,  butter  and  eggs  are  on  a high  basis  and 
that  no  adjustment  should  be  made  in  the  present  rates 
which  would  result  in  increases  in  the  through  rates.  It 
was  also  stated  that  if  it  was  the  desire  of  the  carriers 
to  equalize  the  river  combination  with  the  Chicago  com- 
bination of  rates  it  should  be  done  by  reducing  the  rates 
to  Chicago  instead  of  advancing  the  rates  to  the  River. 


RATES  ON  CHEESE 


Agent  Boyd’s  Tariff  86-C  effective  February  5,  1923, 
publishes  a reduced  carload  rate  of  79c  on  shipments  of 
cheese  from  Marion,  Wis.,  and  71c  per  100  lbs.,  from 
Appleton  Junction,  Wis.,  to  Cairo,  Thebes,  111.,  Cincin- 
nati, Ohio,  Evansville,  Jeffersonville  and  New  Albany, 
Ind.,  on  traffic  destined  to  the  territory  south  of  the  Ohio 
River. 

The  same  tariff  also  publishes  a reduced  rate  of  82c 
per  100  lbs.  on  less  carload  shipments  of  cheese  from 
Campbellsport,  Wis.,  to  Paducah,  Ky. 


STOPPING  IN  TRANSIT 


The  Central  Freight  Association  has  for  considera- 
tion and  is  handling  under  Subject  5946,  an  application 
to  increase  the  charge  for  stopping  shipments  of  live 
poultry  in  transit  to  complete  loading  at  points  on  the 
St.  Louis  division  of  the  Louisville  and  Nashville  Rail- 
way Company.  The  present  charge  is  $5.00  per  stop  and 
the  proposed  charge  is  $6.50  for  each  stop. 


CLAIMS  AGAINST  CHICAGO  & ALTON 
RAILROAD 


Notice  of  Claim  Against  Chicago  & Alton  Railroad 
Must  Be  Filed  With  Master  in  Chancery  Before 
April  1,  1923,  Or  They  Will  Be  Barred 


By  order  of  the  District  Court  of  the  United  States, 
notice  of  all  claims,  overcharge,  loss  and  damage,  etc., 
accruing  prior  to  August  30,  1922,  must  be  filed  before 
April  j,  1923,  with  Herbert  A.  Lundahl,  Master  in 
Chancery,  room  503,  340  W.  Harrison  St.,  Chicago,  111. 
If  notice  is  not  filed  before  April  1,  1923.  claims  will  be 
barred. 

If  members  have  any  claims  against  the  Chicago  & 
Alton  Railroad  they  would  better  get  busy  and  file  notice 
with  the  Master  in  Chancery. 


EGGS  AND  DRESSED  POULTRY 


The  Southern  Freight  Association  has  for  consid- 
eration and  is  handling  under  Subject  No.  8827  an  appli- 
cation filed  by  shippers  to  adjust  the  carload  and  less 
carload  rates  applicable  on  eggs  and  dressed  poultry  on 
shipments  from  Columbia  and  Lewisburg,  Tenn.,  to  Balti- 
more, Md.,  Philadelphia,  Pa.,  New  York,  N.  Y„  and 
Boston,  Mass.  The  proposed  rates  apply  only  on  ship- 
ments routed  via  the  L.  & N.  R.  R. 

The  application  states  that  the  present  rates  appli- 
cable via  the  L.  & N.  R.  R.  from  Columbia  and  Lewis- 
burg, Tenn.,  are  out  of  line  with  the  present  rates  from 
Nashville,  Tenn.,  and  are  also  out  of  line  with  the  pres- 
ent rates  now  applicable  via  the  N.  C.  & St.  L.  Ry.  Co., 
from  Columbia  and  Lewisburg,  Tenn.  It  is  proposed  to 
establish  the  same  rates  from  Columbia  and  Lewisburg, 
Tenn.,  on  shipments  routed  via  the  L.  & N.  R.  R.  as  now 
applies  from  the  same  points  on  shipments  routed ‘via  the 
N.  C.  & St.  L.  Ry.  Co. 


BUTTER,  EGGS,  POULTRY 


In  the  October,  1922  issue  of  the  ‘Bulletin’  members 
were  informed  that  the  Western  Trunk  Line  Committee 
was  handling  under  its  Subject  No.  2596- A,  an  applica- 
tion to  reduce  the  carload  rates  on  butter,  eggs  and 
dressed  poultry  from  Ortonville,  Minn.,  to  Chicago,  111. 
The  present  rate  is  99c  ajid  it  was  proposed  by  shippers 
to  reduce  this  rate  to  83j4c  per  100  lbs. 

The  Executive  Office  is  in  receipt  of  advice  stating 
that  the  carriers  have  approved  the  proposed  rate.  The 
83j^c  rate  will  be  published  in  the  carrier’s  tariffs  in  the 
near  future. 


WOODEN  BUTTER  TUBS 


The  Western  Trunk  Line  Committee  has  for  con- 
sideration and  is  handling  under  Subject  No.  2897  an 
application  filed  by  shippers  to  reduce  the  carload  rating 
on  wooden  butter  tubs  from  class  C rates  to  class  D 
rates  on  shipments  from  Missouri  River  Points  to  points 
in  Kansas  and  Nebraska. 
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EGG  CASE  FILLERS 

The  Illinois  Freight  Association  is  handling  under 
Subject  No.  1621  an  application  to  cancel  the  carload 
commodity  rate  of  13c  per  100  lbs.  which  applies  on  egg 
case  fillers,  strawboard,  from  Marseilles  and  Morris,  111., 
to  Chicago  and  De  Kalb,  111. 

It  is  also  proposed  to  cancel  the  rate  of  16c  which 
applies  from  the  same  points  to  Milwaukee,  Watertown, 
Madison,  Wis.,  Waukegan,  Rockford  and  Sterling,  111. 

CONCENTRATION  PRIVILEGE  DENIED 

Several  months  ago  an  application  was  filed  with  the 
Western  Trunk  Line  Committee  which  requested  that 
Committee  to  give  consideration  to  the  establishment  of 
a concentration  privilege  at  points  in  Kansas  on  the 
Union  Pacific  R.  R.  Co.,  on  shipments  of  butter,  eggs, 
poultry  and  rabbits  originating  in  Kansas  and’  destined  to 
Omaha  and  points  East  thereof. 

Information  has  now  been  received  that  this  subject 
(No.  2597)  was  not  approved. 


RATES  ON  BUTTER  AND  EGGS 

In  the  September,  1922  issue  of  the  ‘Bulletin’  mem- 
bers were  informed  that  the  Western  Trunk  Line  Com- 
mittee was  handling  under  Subject  No.  2596  an  appli- 
cation to  establish  a reduced  rate  of  88j4c  per  100  lbs., 
on  shipments  of  butter  and  eggs,  straight  or  mixed  car- 
loads, from  Aberdeen,  Bristol  and  Wauboy,  S.  D.,  to 
Chicago,  111.  The  present  rate  on  local  shipments  to 
Chicago,  111.,  is  $1.02  per  100  lbs.  A commodity  rate 
of  84>4c  per  100  lbs.,  applies  to  Chicago,  111.,  on  ship- 
ments which  are  destined  to  Boston,  Mass. 

After  considering  this  subject,  the  carriers  approved 
of  a rate  of  96c  per  100  lbs.  to  apply  on  both  local  traffic 
to  Chicago  and  on  shipments  destined  east  of  Chicago, 
111.  This  means  that  the  carload  rate  to  Chicago,  111., 
will  be  reduced  from  $1.02  to  96c  per  100  lbs.,  and 
the  rate  to  Chicago,  111.,  on  shipments  destined  to  Boston 
will  be  increased  from  84j4c  to  96c  per  100  lbs. 

The  approved  rate  of  96c  per  100  lbs.,  will  be  pub- 
lished in  the  tariff  in  the  near  future. 


' APPROVE  LOWER  CHEESE  RATE 

The  Western  Trunk  Lines  Committee  has  approved 
of  the  reduced  rates  which  were  proposed  by  shippers 
to  apply  on  cheese  from  Merrill,  Wis.,  to  Evansville,  Ind., 
and  Cincinnati,  Ohio,  on  shipments  which  are  destined 
to  points  in  Southeastern  Territory.  The  present  rates 
are,  carload  $1.01^,  less  carload  $1.33;  the  rates  recom- 
mended by  the  Committee  representing  the  carriers  are, 
carload  79c  and  less  carload  99c  per  100  pounds.  Mem- 
bers will  be  informed  as  to  the  effective  date  as  soon  as 
the  tariffs  are  corrected. 


EXPORT  RATE  ON  EGGS 

Supplement  No.  34  to  Agent  E.  B.  Boyd’s  Tariff 
No.  1016- A publishes  a reduced  carload  rate  of  $1 .76/4 
to  the  Gulf  Ports  and  $2.20  per  100  pounds  to  Key 
West  and  Tampa,  Fla.,  on  shipments  of  eggs  from  Great 
Bend,  Kan.  The  reduction  effective  February  25,  1923. 


RATES  IN  BUTTER 

Supplement  No.  39  to  Agent  E.  B.  Boyd’s  Tariff  No 
503-1  establishes  a reduced  carload  rate  of  36lAc  per 
100  pounds  on  shipments  of  butter  from  Springfield. 
111.,  and  points  in  the  Springfield  group  to  Chicago  and 
Rockford,  111.  The  reduced  rate  became  effective  Feb- 
ruary 19,  1923. 


BUTTER  AND  EGGS 

Minneapolis,  St.  Paul  and  Sault  Ste.  Marie  Rail- 
way Company,  I.  C.  C.  5460,  establishes  a reduced  rate 
of  $1.35  per  100  lbs.,  on  butter  and  eggs,  straight  or 
mixed  carloads  on  shipments  from  Jamestown,  N.  D.,  to 
Manitowoc,  Wis. 

The  same  tariff  establishes  a reduced  carload  rate  of 
$1 .25 per  100  lbs.,  on  shipments  from  Bismarck,  N.  D., 
to  Chicago,  111.,  Mackinaw  City,  Manistique,  Mich., 
Manitowoc,  and  Milwaukee,  Wis.  This  rate  applies  only 
on  shipments  which  are  destined  to  Boston,  Mass.,  and 
Rockland,  Me.,  and  stations  taking  same  rates. 

The  tariff  also  publishes  a lower  carload  rate  of 
$1.40l/2  from  Bismarck,  N.  D.,  and  $1.25  per  100  lbs., 
from  Jamestown,  N.  D.,  on  shipments  to  Chicago,  111., 
Mackinaw  City,  Manistique,  Mich.,  Manitowoc,  and  Mil- 
waukee, Wis.,  on  shipments  which  are  destined  to  points 
in  the  States  of  Maryland,  New  York  and  Pennsylvania. 

The  above  reductions  became  effective  January  26, 
1923. 


LIVE  POULTRY 

The  Western  Trunk  Line  Committee  is  handling 
under  Subject  No.  2954  an  application  filed  by  shippers 
to  establish  a stopping  in  transit  privilege  to  finish 
loading  on  shipments  of  live  poultry  moving  between 
points  in  the  State  of  Kansas.  A rule  is  now  in  effect 
which  authorizes  the  privilege  to  apply  on  interstate 
shipments  and  it  is  proposed  to  apply  the  same  privilege 
on  intrastate  shipments. 


EGGS  AND  LIVE  POULTRY 

Illinois  Central  Tariff  No.  2204-N,  ICC  No.  6588 
establishes  the  following  reduced  rates  on  shipments  of 
eggs,  minimum  weight,  20,000  pounds,  and  shipments 
of  live  poultry,  minimum  weight,  18,000  pounds,  from 
Haleyville.  Ala.,  to  Chicago,  111.,  $1.3(>;  New  York  City, 
N.  Y.,  $1.54;  Philadelphia,  Pa.,  $1.54;  Baltimore,  Md., 
$1.46^4;  Boston,  Mass.,  $1.59/4  per  100  pounds.  The 
reductions  became  effective  February  6,  1923. 


BUTTER  AND  EGGS 

The  Southwestern  Freight  Bureau  is  handling  under 
Subject  No.  7587  an  application  to  establish  a carload 
rate  of  $1.37  per  100  pounds  on  butter,  butterine  and 
oleomargine  in  straight  carloads  or  in  mixed  carloads 
with  eggs,  on  shipments  from  Springfield,  Mo.,  to  Shreve- 
port, La. 

The  third  class  rate  now  applies  on  mixed  carloads 
of  butter  and  eggs.  Shippers  contend  that  the  proposed 
rate,  which  is  the  rate  on  butter  in  straight  carloads, 
is  equitable  in  view  of  a lower  rate  being  applicable  on 
shipments  of  eggs  in  straight  carloads. 


EMPTY  POULTRY  COOPS 

The  Western  Trunk  Line  Committee  is  handling 
under  its  Subject  No.  2914  an  application  filed  by  ship- 
pers to  reduce  the  freight  rates  on  empty  poultry  coops 
returned,  on  shipments  moving  between  points  in  the 
State  of  Missouri. 

The  present  rating  on  less  carload  shipments  is  one 
and  one-half  times  first  class  and  the  carload  rating  is 
third  class ; the  proposed  rating  is  fourth  class  any  quan- 
tity. with  proper  policing  provisions  that  inbound  ex- 
pense bill  covering  loaded  movement  must  be  surrendered 
to  entitle  shipper  to  four  class  on  returned  shipments. 
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ROSTER 

National  Poultry,  Butter  & Egg  Association 

NOTE:  Members  should  keep  in  mind  that  our  Membership  Ledgers — not  this  Roster— constitute 
the  highest  authority  regarding  every  membership.  Extra  care  is  taken  to  see  that  every  name  and 
address  is  correctly  shown  in  the  Roster.  But  in  making  corrections  and  adding  new  names  constantly 
’ it  happens  now  and  then  that  printers  make  new  errors  or  leave  out  names  or  addresses  inadvertently. 
Pressure  of  work  in  the  Executive  Secretary’s  office  precludes  checking  the  Roster  with  the  Member- 
ship Ledgers  before  going  to  press  every  month,  though  this  is  done  as  often  as  possible. 


ARKANSAS 

McHenry  & Bryan,  Fayetteville. 

Ozark  Poultry  & Egg  Co.,  Fayetteville. 

D.  W.  Tobey,  Inc.,  P.  O.  Box  614,  Texar- 
kana, Ark. -Tex. 


AUSTRALIA 

P.  Duffy,  Sydney. 


CANADA 

P.  Burns  & Co.,  Calgary,  Alberta. 

Canadian  Packing  Co.,  Toronto,  Ont. 

T.  J.  Coyle  & Co.,  507  Lindsay  Bldg.,  Win- 
nipeg, Man. 

The  Wm.  Davies  Co.,  Ltd.,  Toronto,  Ont. 

Thos.  Elliott,  c|o  Dominion  Prod.  Co., 
Winnipeg,  Man. 

Gunn,  Langlois  & Co.,  Ltd.,  105  St.  Paul 
St.  East,  Montreal. 

Gunn’s  Limited,  West  Toronto,  Ont. 

H.  C.  Kersten,  c|o  Crescent  Cry.  Co.,  Win- 
nipeg. 

Lemon  Bros.,  Owen  Sound,  Ont. 

Jas.  J.  Murray,  Mgr.,  Produce  Dept.,  c|o 
The  Codville  Co.,  Ltd.,  Winnipeg,  Man. 


CALIFORNIA 

California  Poultry  Co.,  315  Washington 
St.,  San  Francisco. 

Harbaugh  & Co.,  425  Washington  St.,  San 
Francisco. 

King  & Layton,  310  Clay  St.,  San  Fran- 
cisco. 

Makins  Produce  Co.,  310  Davis  St.,  San 
Francisco. 

Monotti-Larimer,  250  Sacramento  St.,  San 
Francisco. 

Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco. 

Carl  Schalunger,  310  Clay  St.,  San  Fran- 
cisco. 

Wilsey  Bennett  Co.,  352  Front  St.,  San 
Francisco. 


COLORADO 

Bear  Produce  Co.,  1515  Market  St.,  Denver. 
Green  Bros^  Fruit  & Prod.  Co.,  Market  & 
16th  Sts.,  Denver. 

Pinkett  Bros.  Prod.  Co.,  1537  Market  St., 
Denver. 


CONNECTICUT 

L.  C.  Bates  Co.,  46  George  St.,  New  Haven. 
P.  Berry  & Sons,  390  Windsor  St.,  Hart- 
ford. 

Bradley  & Dillon,  New  Haven. 


CUBA 

Armando  Arm  and  & Son,  17  Sol  St.,  Ha- 
vana. 

Frank  Bowman  Co.,  San  Ignacio  13,  P.  O. 
Box  471,  Havana. 

DISTRICT  OF  COLUMBIA 

W.  G.  Carter,  c|o  Golden  & Co.,  922  Lou- 
isiana Ave.,  Washington. 

FLORIDA 

C.  G.  Hilderley,  Box  696,  Tampa. 

T.  F.  Smith,  c|o  Mutual  Produce  Ex- 
change, Jacksonville,  Fla. 


ILLINOIS 

Ernest  Apel,  209  N.  Main  St.,  Galena. 
Frank  Atlass  Prod.  Co.,  Lincoln. 

B.  & H.  Produce  Co.,  Mt.  Vernon. 

C.  F.  Bishop  & Co.,  220  N.  Front  St., 
Quincy. 

G.  W.  Blackburn  & Co.,  Fairfield. 
Bloomington  Prod.  Co.,  Bloomington. 

H.  A.  Burns  Prod.  Co.,  Thompsonville. 
Cappel  Garrard  Co.,  Peoria. 

L.  E.  Chapin,  Tampico,  111. 

Davis*.  Cleaver  Produce  Co.,  Quincy. 
Dennis  Produce  Co.,  Bowen. 

T.  E.  Dickinson,  Tuscola. 

Adolph  G.  Dohm,  Carlinville. 

Geo.  W.  Frey  Produce  Co.,  Mendota. 

C.  A.  Field  Co.,  Newton. 

Fisher  Produce  Co.,  Fisher 
Grady  Bros.,  Cuba. 

Frank  Grampp,  Princeton. 

L.  G.  Grampp  Prod.  Co.,  Dixon. 

H.  R.  Grant,  c|o  Collins  Produce  Co., 
Flora. 

Wm.  E.  Green,  Henry. 

E.  J.  Grossenburg,  Woodhull. 

H agist  Jett  Produce  Co.,  Box  64,  E.  St. 
Louis,  111. 

P.  O.  Hallbeck  & Son,  West  Salem. 


F.  Houser  & Son,  Lena. 

W.  A.  Joy,  119  N.  9th  St.,  Springfield. 
Kinsall  Produce  Co.,  Ridgway. 
Kleinschmidt  Produce  Co.,  Nashville. 
Manning  & Manning,  Morrisonville. 

G.  E.  Merrill,  Avon. 

W.  D.  Miller  & Son,  Newton. 

Minonk  Produce  Co.,  Minonk. 

Money  Produce  Co.,  Yale. 

B.  S.  Pearsall  Butter  Co.,  51  N.  State 
St.,  Elgin. 

Peoria  Creamery  Co.,  Peoria. 

A.  D.  Perrin  & Son,  Wyanet. 

Harold  G.  Peterson,  2200  Lincoln  St., 
Evanston. 

Pioneer  Creamery  Co.,  Galesburg. 

F.  A.  Pruett  & Sons,  Third  & Monroe 
Sts.,  Kinmundy. 

Reitzel  Bros.  Sterling. 

L.  E.  Snapp  & Sons,  Inc.,  17*  Mill  St., 
Georgetown. 

Sorento  Produce  Co.,  Sorento. 

Geo.  H.  Spengler,  10th  & Capitol  Ave., 
Springfield. 

W.  H.  Stanley  & Son,  Newton. 

Starr  Ice  & Produce  Co.,  Rushville. 

H.  J.  Sw*n  & Co.,  Fairfield. 

Sugar  Creek  Creamery  Co.,  Danville. 

E.  H.  Tamme,  Orion. 

Jacob  Tick,  Clinton. 

P.  H.  Utterback,  Oblong. 

I.  A.  Wallins,  Inc.,  Decatur. 

H.  C.  Weinrich  & Co.,  Cambridge. 

J.  F.  Williams  & Son,  Apple  River. 

J.  W.  Wilson  & Co.,  Stewardson. 

C.  C.  Wright,  McLeansboro. 

Wright-  Maulding  Co.,  Dahlgren. 

A.  J.  Wrigley,  Wyoming. 


Chicago 

B.  Aaron  & Sons,  56  W.  South  Water  St. 
Theodore  Aaron,  Inc.,  204-208  N.  Wells  St. 
A man  & Enders,  132  W.  South  Water  St. 
Armour  & Co.,  Produce  Dept. 

Baer  & Woods,  326  W.  So.  Water  St. 

J.  P.  Barrett  Pro.  Co.,  208  N.  Wells  St. 
Batter  man  & Koelung,  949  Fulton  Mar- 
ket. 

Beatrice  Creamery  Co.,  1526  S.  State  St. 
Amos  Bird  Co.,  1314  So.  Canal  St. 

Blue  Valley  Creamery  Co.,  700  S.  Clinton 
St. 

S.  S.  Borden  Co.,  220  W.  South  Water  St. 
Bowman  & Co.,  136  W.  Lake  St. 

John  L.  Brink  Co.,  212  W.  So.  Water  St. 
Brink  & Pilat,  214  W.  South  Water  St. 
Peter  Britten  Sons,  2 Fulton  Market. 

H.  L.  Brown  & Sons,  953  Fulton  Market 
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Bickley,  Finnell  & Wimple,  Inc.,  216  N. 
* Wells  St. 

G.  W.  Bull  & Co.,  26  W.  Kinzie  St. 

Burd  Bros.,  206  W.  So.  Water  St. 

E.  F.  Busch  & Co.,  208  N.  Wells  St. 
Cantwell  & Gillogly,  953  Fulton  Mkt. 
Carnation  Milk  Products  Co.,  220  S. 

State  St. 

Cohen  & Co.,  108  W.  South  Water  St. 

H.  B.  Collins,  c|o  Swift  & Co.,  U.  S. 
Yards. 

Cooney  & Co.,  215  W.  So.  Water  St. 

Coyne  Bros.,  119  W.  South  Water  St. 
Cromer  & Brown,  212  N.  Wells  St. 

Cudahy  Packing  Co.,  Produce  Dept., 
Harris  Trust  Bldg. 

Theo.  Cuny,  320  W.  South  Water  St. 
Dauber  Bros.,  1132-1134  Fulton  Market. 
Jno.  R.  Deisher  Co.,  954  Fulton  Market. 
Dittmann  & Co.,  125  N.  Union  St. 

Joseph  Dusek  Co.,  726  W.  Randolph  St. 
Wm.  Ebeling,  702  W.  Randolph  St. 

M.  H.  Eichengreen  & Co.,  227  N.  LaSalle 
Elliott  & McGarraghy,  29  W.  Kinzie  St. 
Harry  H.  Field  & Co.,  208  N.  Wells  St. 
Finnerman  Bros.,  320  W.  So.  Water  St. 
Ford-Gustavson  & Co.,  192  N.  Clark  St. 
Peter  Fox  Sons  Co.,  1122-24  Fulton  Market. 
Gallagher  Bros.,  165  W.  South  Water  St. 
Alexander  Getz,  1016-10 22  Fulton  Mkt. 
Getz  & Brodsky,  326  W.  So.  Water  St. 

I.  J.  Ginsberg,  192  N.  Clark  St. 

R.  Gerber  & Co.,  327  W.  So.  Water  St. 
Goldenberg  Bros.,  718  W.  Randolph  St. 
Moses  Gray  & Co.,  160  W.  So.  Water  St. 
Gridley  Maxon  Co.,  25  W.  So.  Water  St. 
Guggenheim  Bros.,  916  Fulton  Market. 

F.  M.  Heggie,  208  N.  Wells  St. 

A.  F.  Heidke  & Sons,  845  Fulton  St. 
Frank  G Heilman,  945-947  Fulton  Mkt. 

J.  E.  Hugo  Hem  man  & Co.,  225  W.  South 

Water  St. 

J.  S.  Hoffman  Company^  219-221  N. 
Franklin  St. 

W.  G.  Howard  & Co.,  229  N.  Wells  St. 
Hunter  Walton  & Co.,  35  W.  Kinzie  St. 

S.  Katz  & Co.,  Inc.,  208  No.  Wells  St. 
Kean  & Stryker,  716  W.  Randolph  St. 

S.  Love  Kelley,  192  N.  Clark  St. 

Geo.  T.  Kruse  & Co.,  708  W.  Randolph  St. 

A.  S.  Kuhn  Co.,  208  N.  Wells  St. 

H.  & J.  Lepman,  Inc.,  208  N.  Wells  St. 

Max  Malter  Co.,  816  W.  Randolph  St. 
Maurice  Mandeville,  160  N.  Market  St. 
Wolf  Malter,  910  Fulton  Market. 

R.  Mangan  & Co.,  819  W.  Randolph  St. 
John  V.  McCarthy  Co.,  136  W.  Lake  St. 

C.  E.  McNeill  & Co.,  325  W.  So.  Water  St. 
Merrill  & Eldredge,  160  N.  Market  St. 
Geo.  Meyer  & Co.,  228  W.  South  Water  St. 
Jos.  T.  Milnarik,  136  W.  Lake  St. 

W.  S.  Moore,  206  N.  Wells  St. 

A.  M.  Mullin,  303  W.  So.  Water  St. 
Mutual  Produce  Co.,  922  Fulton  St. 
Murmann  & Karsten,  222  W.  So.  Water 
St. 

National  Prod.  Co.,  208  N.  Wells  St. 

Ad.  Newman  & Son,  4420  S.  Ashland  Ave. 
Naomi  Produce  Co.,  309  W.  So.  Water  St. 
North-West  Produce  Co.,  834  No.  Racine 
Ave. 

O'Hearn  & Sherman,  64  S.  Water  St. 

O.  W.  Olson  Co.,  136  W.  Lake  St 
Thos.  E.  O'Neill  Co.,  218  N.  Wells  St. 
Ostrowsky  & Simkin,  206  W.  So.  Water 
St. 


Morris  Ovson  Co.,  30  N.  Green  St. 

Oxley  & Richter  Co.,  208  N.  Wells  St. 
Polman  & Terry,  216  W.  So.  Water  St. 
Pressburger  & Oldenburg,  706  W.  Ran- 
dolph St. 

G.  W.  Randall  & Co.,  211  W.  South  Water 
St. 

B.  W.  Redfearn,  208  N.  Wells  St. 

Harry  H.  Redfearn  & Co.,  208  N.  Wells 

St. 

A.  S.  Roe  & Co.,  208  N.  Wells  St. 

Ed.  Rueb  & Co.,  703  W.  Randolph  St. 

M.  P.  Rutledge,  1111-1113  Fulton  Market. 
John  Sander,  1053-1055  W.  Lake  St. 
Schrieber  & Falker,  136  W.  Lake  St. 
Schweizer  Commission  Co.,  654  W.  63rd 
St. 

John  M.  Shawhan,  136  W.  Lake  St. 

Geo.  S.  Sloan  & Sons,  62  W.  So.  Water  St. 
Snyder,  Harry,  Co.,  223  W.  So.  Water  St. 
F.  J.  Sokol,  208  N.  Wells  St. 

Sonenblick  & Shapiro,  207  W.  So.  Water 
St. 

Spangenberg  & Co.,  48  W.  Kinzie  St. 
Standard  Commission  Co.,  329  W.  So. 
Water  St. 

Steffey  Bros.,  118  W.  So.  Water  St. 
Frank  Sweeney,  192  N.  Clark  St. 

E.  B.  Teets  & Co.,  322  W.  So.  Water  St. 
Ed.  Term  an  & Co.,  321  W.  So.  Water  St. 
Titman  Egg  Co.,  Inc.,  400  N.  Elizabeth  St. 
John  R.  Tyler  Co.,  208  N.  Wells  St. 

M.  Uhlmann  & Co.,  Inc.,  171  W.  So. 
Water  St. 

A.  T.  Ullmann  Co.,  10l4  Fulton  St. 
Waskow  Butter  Co.,  346  W.  So.  Water  St. 
Watson  & Kelley,  320  W.  South  Water  St. 

C.  H.  Weaver  & Co.,  67  W.  South  Water 

St. 

Weinberg  Bros.  & Co.,  1052-54  Fulton  Mkt. 
Wendel  & Briggs,  951  Fulton  Market. 

O.  E.  Whitcomb  & Son,  210  W.  South 
Water  St. 

J.  H.  White  & Co.,  955  Fulton  Market. 
W.  T.  S.  White,  c|o  Morris  & Co.,  U.  S. 
Yards. 

Wilson  & Co.,  Prod.  Dept.,  U.  S.  Yards. 
Henry  Yepsen  & Co.,  207  N.  Wells  St. 
Zambreno  Bros.  & Co.,  918  Fulton  St. 
Zimmermann  & Smith,  336  W.  So.  Water 
St. 

INDIANA 

Adams  Produce  Co.,  203  S.  Main  St.,  Rush- 
ville. 

Atlass  Produce  Co.,  Lafayette. 

J.  E.  Beyer,  Rochester. 

Barefoot  Produce  Company,  Cowan. 
Bloomfield  Ice  & Produce  Co.,  Bloomfield. 
E.  E.  Bogan  Co.,  Goodland. 

E.  Braude,  Silver  Lake. 

L.  J.  Bretz,  Huntingsburg. 

Clover  Leaf  Creameries,  Huntington. 
Dearmin  & Co.,  Odon. 

Decatur  Produce  Co.,  Decatur. 

L.  J.  Delucenay,  Ashley. 

R.  L.  Ditzler,  Huntington. 

Fear-Campbell  Co.,  Frankfort. 

Geo.  Freese's  Sons,  Nappanee. 

Fountain  Produce  Co.,  Veedersburg. 

F.  H.  George  & Co.,  116  W.  Columbia  St., 

Ft.  Wayne. 

D.  W.  Harris  Co.,  Green's  Fork. 
Harris-Hardman  Co.,  Richmond. 

Havens  Bros.,  Ladoga. 

O.  L.  Hoese,  Worthington. 


I Houghland  & Miller,  Boonville. 

Ideal  Poultry  & Produce  Co.,  Ft.  Wayne. 
Indiana  Produce  Co.,  Worthington. 

The  E.  R.  Jaques  Co.,  Thorntown. 

L.  E.  Jones,  Churubusco. 

J.  A.  Long,  c|o  J.  A.  Long  Co.,  Portland. 

C.  J.  Loyd  & Co.,  Greensburg. 

McLane  & Co.,  Shelbyville. 

Miami  Produce  Co.,  Peru. 

S.  Moskowitz  & Co.,  Evansville. 

Murphy  & Co.,  Princeton. 

O.  Oliver  & Son,  Madison. 

Thomas  Owens,  Angola. 

Henry  Pfau,  224  Ninth  St.,  Jasper. 

TThe  Pfeiffer  Sales  Co.,  Logansport. 
Riffert  Bros.,  Haubstadt. 

Schlosser  Bros.,  Frankfort. 

Sherman  White  & Co.,  Ft.  Wayne. 

A.  B.  Stahl,  Oakland  City. 

Van  Buren  Produce  Co.,  Van  Buren. 

J.  L.  Willis  & Son,  Petersburg. 

Indianapolis 

Indianapolis  Poultry  Co. 

The  Wadley  Co.,  North  St.  & Canal. 

IOWA 

Ames  Produce  Co.,  Ames. 

A.  Baird  & Son,  Lohrville. 

Boos  Produce  Co.,  West  Bend. 

Burlington  Produce  Co.,  Burlington. 
Central  City  Prod.  Co.,  Central  City. 
Charlton  & Bowen,  Rolfe. 

Cherokee  Poultry  Co.,  Cherokee. 

J.  A.  Crowther,  Pocahontas. 

P.  M.  Dahlem,  Cascade.  * 

O.  Elungson,  Webster  City. 

C.  A.  English,  Ottumwa. 

E.  J.  Farley,  Monticello. 

C.  Alvin  Fosse,  LaPorte  City. 

Tyndall  N.  Fosse,  Ridgeway. 

Gist.  McDowell  Poultry  & Egg  Co.. 
Spencer. 

M.  J.  Goodrich,  Strawberry  Point. 
Goodrich  & Gallagher,  Inc.,  Waverly. 

E.  C.  Grady,  Reinbeck. 

M.  & J.  R.  Hakes,  Laurens. 

Hall  Produce  Co.,  Sigourney. 

Hanford  Produce  Co.,  Sioux  City. 

Hansen  Produce  Co.,  Maquoketa. 

F.  H.  Hatch  Co.,  Edgewood. 

Hawkeye  Produce  Co.,  Brookdale  Ave., 

Chariton. 

E.  B.  Higley  Co.,  409  S.  Federal  St.,  Mason 
City. 

T.  M.  Hooper  Produce  Co.,  Chariton. 

Hurd  Creamery  Co.,  Council  Bluffs,  Iowa. 
Independence  Produce  Co.,  Independence. 
Independent  Produce  Co.,  1801  W.  3rd  St., 

Davenport. 

Iowa' City  Produce  Co.,  Market  & Gilbert 
Sts.,  Iowa  City. 

Iowa  Grain  & Produce  Co.,  Burlington. 
Carl  T.  Irish,  Montour. 

Jensen's  Creamery  Co.,  Coon  Rapids. 

W.  E.  Keeney,  Clarinda. 

A.  R.  L6omis  & Son,  Fort  Dodge. 

Lovett  & Davis  Prod.  Co.,  Manchester. 

S.  W.  Mahon,  Sigourney. 

Marshalltown  Produce  Co.,  213  Market 
St.,  Marshalltown. 
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J.  D.  Minium,  Gear  Lake. 

John  Morrell  & Co.,  Ottumwa. 

E.  G.  Morse,  Mason  City. 

Nagle  Bros.  Poultry  Co.,  Marcus. 

Mt.  Pleasant  Produce  Co.,  Mt.  Pleasant. 
J.  H.  Neil  Creamery  Co.,  Tama. 

Newton  Produce  Co.,  Newton. 

G.  W.  Nicholson  & Co.,  Grand  Junction. 
Nickles  & Son,  Corydon. 

Northern  Iowa  Produce  Co.,  McGregor. 
W.  L.  Ogden  & Co.,  305  Pearl  St.,  Sioux 
City. 

W.  B.  Parrott  Co.,  Manning. 

Perfect  Produce  Co.,  Solon. 

Peterson  Bros.,  6th  Ave.  & River  Front, 
Clinton. 

Reis  man  Co.,  Oskaloosa,  Iowa. 

W.  S.  Reister  & Son,  Washington. 

Fred  Reum  & Co.,  218  W.  Water  St., 
Decorah. 

H.  S.  Rhynsburger,  9th  Ave.,  E.,  Oska- 
loosa. 

J.  Russell,  Winfield. 

St.  Ansgar  Produce  Co.,  St.  Ansgar. 

Sc h ei del  Produce  Co.,  Ossian. 

Shotwell  & Co.,  Des  Moines. 

J.  A.  Shannon  & Son,  Iowa  Falls. 
Sheldon  Produce  Co.,  Sheldon. 

J.  A.  Silver  & Co.,  Stockport. 

R.  D.  Smith,  Swea  City. 

Union  Produce  Co.,  Lorimor. 

E.  B.  Wade,  West  Liberty. 

Wayne  F.  Waller,  Garner. 

Waverly  Produce  Co.,  Waverly. 

Wescott  & Winks,  Sumner. 

Wilson  Shotwell  Co.,  Perry. 

R.  W.  Winsler,  Moravia. 

Woldum  Produce  Co.,  Decorah. 

KANSAS 

Beatrice  Creamery  Co..  Topeka. 

The  Belle  Springs  Cry.  Co.,  Abilene. 

The  Blue  Valley  Packing  Co.,  Marys- 
ville. 

J.  E.  Brewer,  Box  226,  Abilene. 

Concordia  Creamery  Co.,  Concordia. 
Ellsworth  Prod.  Co.,  Ellsworth. 

Farmers'  Produce  Co.,  Burlington. 

J.  F.  Grennan  Prod.  Co.,  Garnett. 

T.  Jensen  & Bros.,  Emporia. 

Kansas  Egg  & Poultry  Co.,  Hillsboro. 
Kansas  Ice  & Storage  Co.,  Salina. 

A.  S.  Kininmonth  & Co.,  Winfield. 
Latham  & Sons,  Ottawa. 

M.  McMahon,  Beattie. 

Merritt-Schwier  Creamery  Co.,  Great 
Bend. 

The  Metz  Packing  Co.,  Concordia. 

Paden  & Thompson,  Lyons. 

Sauna  Poultry  Co.,  Salina. 

Scantun  Bros.,  Pratt. 

Seymour  Packing  Co.,  Topeka. 

Stewart  Poultry  Co.,  Valley  Falk 
Topeka  Packing  Co.,  Topeka. 

S.  C.  Walker  & Son  Pro.  Co.,  Smith  Cen- 

ter. 

H.  G.  Ward  Produce  Co.,  Glasco. 


KENTUCKY 

E.  Bowers  Co.,  Paducah. 

N.  F.  Brent,  Paris. 

Davidson  Bros.,  Inc.,  Glasgow. 

C.  G.  Gault  Prod.  Co.,  Maysville. 

S.  H.  Grinstead  Co.,  Lebanon. 

Harrodsburg  Ice  & Produce  Co.,  Harrods- 
burg. 

Hawkins,  Smith,  Toohey  & Co.,  Shelby- 
ville. 

S.  F.  Holcomb,  Murray.  Branches  at  Hol- 
low Rock,  Tenn.,  and  Parsons,  Tenn. 

Hulen-Toops  Co.,  Bowling  Green. 

Maloney  Davidson  Co.,  128  E.  Jefferson, 
Louisville. 

Miller  Bros.  & Co.,  Owensboro. 

Geo.  P.  Taylor  Co.,  Burnside. 

Alva  West,  Mgr.  Star  Produce  Co.,  Mays- 
ville. 

H.  Wilson  & Co.,  Fordsville. 

J.  P*  Wright,  Salt  Lick. 

Harvey  J.  Zwicker,  Gen.  Mgr.  Frank  Fehr 
Cold  Storage  Co.,  Louisville. 


LOUISIANA 

Goodman  & Beer  Co.,  Inc.,  400  Paydras 
St.,  New  Orleans. 

A.  S.  Kottwitz  & Co.,  443  S.  Peters  St., 
New  Orleans. 

Jos.  Lala  & Co.,  534  French  Mkt.,  New 
Orleans. 

Jos.  Samuel  Co.,  Inc.,  327  Paydras  St., 
New  Orleans. 

Southland  Produce  Co.,  505  Travis  St., 
Shreveport. 


MARYLAND 

Blatter  Bros.,  119  W.  Pratt  St.,  Baltimore. 

Henderson,  Linthicum  & Co.,  3 E.  Cam- 
den St.,  Baltimore. 

E.  E.  Hurlburt,  3 Emerson  Tower  Bldg., 
Baltimore. 

Arthur  Medwedeff,  308  Law  Building, 
Baltimore. 

John  Poehlman  & Sons,  405  N.  Washing- 
ton St.,  Baltimore. 

Joseph  Smelkinson,  139  W.  Camden  St., 
Baltimore. 

Dixon  R.  Smith  & Co.,  217  Hanover  St., 
Baltimore. 

Stevens  Bros.,  226  Charles  St.,  Baltimore. 


MASSACHUSETTS 

Cambridge  Poultry  Co.,  Cambridge. 

James  L.  Humphrey,  Jr.,  New  Bedford. 
Genery  Stevens  Co.,  Worcester. 

Boston 

Adams,  Chapman  Co.,  37  N.  Market  St. 
Alley  Green  & Pipe  Co.,  3 and  4 N.  Mar- 
ket St. 

S.  K.  Ames,  168  Milk  St. 

I.  H.  Ballou  & Co.,  75  S.  Market  St. 
Bartlett  Varney  & Co.,  21  N.  Market  St. 
Batchelder  & Snyder  Co.,  49  Blackstone 
Street. 


Bolton  & Hicks,  21  Merchants  Row. 

Borst  Pierce  Co.,  9 Blackstone  St. 

Alton  E.  Briggs,  Faneuil  Hall  Market. 
Bryant  & Ordway  Co.,  1 So.  Side  Faneuil 
Hall  Market. 

S.  L.  Burr  & Co.,  74  So.  Market  St. 
Chamberlain  & Co.,  Inc.,  25  S.  Market  St. 
Chapin  & Adams  Co.,  35  S.  Market  St. 
Harold  E.  Corson,  Faneiyl  Hall  Market. 

Fruit  & Products  Exchange. 

C.  R.  Corwin  Co.f  Faneuil  Hall  Market. 
Craig  Hapgood  Co.,  Inc.,  39  S.  Market  St. 
Eastern  Butter  Co.,  15  John  St. 

Eastern  Poultry  & Egg  Co.,  77  Fulton  St. 

G.  A.  Fales  Co.,  25  N.  Market  St. 

John  H.  Farnum  & Son,  65  Clinton  St. 
Fowle,  Hibbard  Co.,  176  State  St. 
Goldsmith -Stock well  Co.,  27  S.  Market 

Street 

Green  & Co..  80  S.  Market  St. 

Wm.  J.  Haire  Co.,  30  S.  Market  St. 

Hilton  & Aldrich  Co.,  40  S.  Market  St. 
Ralph  H.  Hosmer,  10-16  Faneuil  Hall  Mkt. 

H.  A.  Hovey  & Co.,  30  Faneuil  Hall  Mkt. 
The  H.  J.  Keith  Co.,  72  S.  Market  St. 

J.  F.  Kimball  Co.,  31  N.  Market  St. 

Lam  son  & Co.,  13  Blackstone  St. 

G.  M.  D.  Legg  Co.,  33  S.  Market  St. 

Lewis,  Mears  Co.,  33  S.  Market  St. 

A.  & O.  W.  Mead  & Co.,  35  N.  Market  St. 
A.  E.  Mills  & Son,  27  Commercial  St. 
Chas.  E.  Mills,  19  Boston  Fruit  & Produce 
Exchange. 

P.  F.  Quinn,  31-33  Merchants  Row. 

Radlo  Bros.  Co.,  21-23  S.  Market  St. 

L.  A.  Rogers  Co.,  70  S.  Market  St. 

Smiley  Bros.,  5 Blackstone  St. 

A.  M.  Smith  & Co.,  31  Commercial  St. 
Standard  Poultry  & Egg  Co.,  37  Fulton  St. 
Chas.  H.  Stone  & Co.,  61  Chatham  St. 
Thorndike  & Gerrish  Co.,  19  N.  Market 
Street. 

Titman  Egg  Co.  of  Massachusetts. 

A.  Valente  & CcC 

T.  H.  Wheeler  Co. 

E.  E.  Wilson  Co.,  7 Blackstone  St. 

W.  F.  Wyman  & Co.,  4 Faneuil  Hall  Mkt. 


MICHIGAN 

Cadillac  Produce  Co.,  Cadillac. 

The  N.  A.  Hoban  Co.,  114-116  W.  1st  Ave., 
Flint. 

Hugh  M.  Hurd,  Eaton  Rapids. 

Ionia  Egg  & Poultry  Co.,  Ionia. 

Kent  Storage  Co.,  Grand  Rapids. 

Robt.  Park,  Caro. 

J.  T.  Ridley,  Greenville. 

Williamson  Bros.,  Tecumseh. 


Detroit 

Alderson-Huard  Co.,  480  Riopelle  St. 
American  Butter  & Cheese  Co.,  480  How- 
ard Ave. 

Bentley  Produce  Co.,  153  Monterey  Ave. 
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Clarence  J.  Chandler,  1640  Penobscot 
Bldg. 

Geo.  L.  Collins  & Co.,  30  Market  St. 
Detroit  Butter  & Egg  Co.,  4301  Dequindre. 
Geo.  R.  Eldridge  Co.,  2656  Eighteenth  St. 
Faltis  Poultry  Market,  54  W.  Elizabeth 
Street. 

Harris  & Throop,  777  Michigan  Ave. 

J.  W.  Keys  Comm.  Co.,  2478  Riopelle  St. 

C.  H.  Lahue  & Co.,  Eastern  Market. 

F.  J.  Schaffer  & Co.,  1462  E.  High  St. 
Schiller  Butter  & Eg c Co.,  654  Jos 
Campau. 

Smith  Poultry  & Egg  Co.,  26  Western 
Market. 

A.  F.  Thibodeau  & Co.,  492  Howard  Ave. 
Toner  Commission  Co..  480  Riopelle  St. 


MINNESOTA 

Backman  Produce  Co.,  Waterville. 

Benson  Produce  Co.,  Benson. 
Bridgeman-Russell  Co.,  Duluth. 

Central  Minn.  Produce  Co.,  Willmar. 

E.  B.  Davis  & Co.,  Spring  Valley. 

Seymour  L.  Fosse,  Lanesboro. 

Hutchinson  Produce  Co.,  Hutchinson. 
Johnson  Produce  Co.,  Cokato. 

F.  J.  Kasper  Co.,  310-312  N.  Cedar  St., 
Owatonna. 

Le  Roy  Produce  Co.,  Le  Roy. 

Levine  Bros.,  Duluth. 

Litchfield  Produce  Co.,  Litchfield. 

John  Lynard,  Owatonna. 

H.  M.  Noack  & Sons,  Arlington. 

No.  American  Cry.  Co.,  Alexandria. 
Northern  Cold  Stg.  & Whse.  Co.,  Duluth. 
Peterson  Biddick  Co.,  Wadena. 

Joseph  J.  Schatz,  Montgomery. 

J.  W.  Sill,  Belgrade. 

Steube  Bros.,  118  N.  Main  St.,  New  Ulm. 
Stork  Bros.,  New  Ulm. 

Sunde  & Romine,  New  Richland. 

Geo.  D.  Tracy,  Tracy. 

Williams  Produce 'Co.,  Fergus  Falls. 
Worthington  Creamery  & Prod.  Co., 
Worthington. 


Minneapolis  and  St.  Paul 

Boyd  & Hilbert,  22  Central  Mkt.,  Minne- 
apolis. 

R.  E.  Cobb  Co.,  St.  Paul. 

De  Soto  Cry.  & Prod.  Co.,  Minneapolis. 

Edwards  Bros.,  119  Sixth  St.,  Minneapolis. 

Fairfax  Produce  Co.,  420  N.  Third  Ave., 
Minneapolis. 

J.  H.  Kersten  & Co.,  204  Market  State 
Bank  Bldg.,  Minneapolis. 

Meagher  & Parsons,  5th  St.  North,  Min- 
neapolis. 

Ross  C.  Morford,  Market  State  Bank  Bldg., 
Minneapolis. 

Northern  Produce  Co.,  St.  Paul. 

J.  W.  Perrin  & Son,  29  Central  Market, 
Minneapolis. 

Samels  Bros.  Co.,  Minneapolis. 

Tilden  Prod.  Co.,  St.  Paul. 


MISSISSIPPI 

Rex  Produce  Co.,  Myrtle. 


MISSOURI 

Blattner  Bros.  Merc.  Co.,  Wellsville. 

A.  F.  Brockman,  Concordia. 

Browning  Farmers  Club,  Browning. 

W.  L.  Davenport  Co.,  219  N.  Jefferson  St., 
Mexico. 


W.  C.  Ellis,  Mountain  Grove. 

Goodwin  & Jean,  Jackson. 

R.  F.  Griffith,  Fulton. 

Henderson’s  Produce  Co.,  Monroe  City. 

J.  V.  Kesterson,  Odessa. 

Kuhne  Bros.  Merc.  Co.,  Troy. 

W.  D.  Law,  Springfield. 

D.  N.  Lightfoot  & Son,  Springfield. 
Lindley- Buster  Prod.  Co.,  Inc.,  Bucklin. 
Macon  Produce  Co.,  Macon. 

J.  H.  Mikel  Bro.  & Co.,  South  Gifford. 

C!  S.  Miller  Produce  Co.,  Neosho. 
Missouri  Egg  & Poultry  Co.,  Box  164, 
Sedalia.  ■ 

E.  Olin  & Son,  112  E.  Lexington  St.,  In- 

dependence, Missouri. 

Ralls  County  Mercantile  Co.,  Center. 

S.  D.  Rardin,  Jr.  & Co.,  Ridgeway. 

J.  I.  Reed  & Son,  Bolivar. 

C.  L.  Rhodes  Prod.  Co.,  Springfield. 

A.  W.  Vanderford,  Clinton. 

A.  B.  Wilkerson,  Aurora. 

Willow  Springs  Crmy.  Co..  Willow  Sprgs. 


St.  Louis 

American  Egg  & Poultry  Co.,  501  N.  3rd 
St. 

H.  B.  Beaty,  408  Franklin  Ave. 
Bohn-Lenartz  Com.  Co.,  714  N.  4th  St. 

Hy  Bomze,  817  N.  Third  St. 

Henry  Broeder’s  Sons  Com.  Co.,  813  N. 
Third  St. 

E.  J.  Cramer  Commission  Co.,  709  N.  3rd 
St. 

Dickson  & Sons,  837  N.  Third  St, 

A.  A.  Easton  Co.,  Inc.,  931  N.  Broadway. 
Enterprise  Commission  Co.,  925-927  N. 

Broadway. 

Bruno  Franz  Sons,  919  N.  Broadway. 
Oscar  B.  Franz  Com.  Co.,  417  Morgan  St. 
Walter  B.  Fran2  & Co.,  810  N.  Fourth  St. 
John  Frey  & Co.,  420  Wash  St. 

Frisco  Commission  Co.,  800  N.  Fourth  St 
Greenlee  Products  Co.,  Lewis  & O’Fallon 
Sts. 

Fred  Heger,  419  S.  Franklin  Ave. 

The  Hickel  Co.,  1018  N.  Broadway. 
Hilmer  Commission  Co.,  822  N.  Third  St. 
Hofmann  Bros.  Produce  Co.,  700  N.  2nd 
St. 

H.  W.  Kuehaus,  419  Franklin  Ave. 

B.  Landauer,  907  N.  Fourth  St. 

Lopato  Bierman  Com.  Co.,  811  N.  Third 
St. 

E.  L.  Lynch  Poultry  Co.,  807  N.  4th  St. 
Chas.  P.  Mann  & Co.,  713  N.  3rd  St. 
Arnold  Matter  Com.  Co.,  704  N.  4th  St. 

E.  B.  McKee  Commission  Co.,  717  N.  3rd 
St. 

McLain-Alcorn  Com.  Co.,  701  N.  3rd  St. 
Meyer  Bros.  Commission  Co.,  816  N.  3rd 
St. 

Niemeyer-Buch mueller  Com.  Co.,  816  N. 
3rd  St. 

Progressive  Commission  Co.,  803  N.  3rd 
St. 

A.  A.  Rehbein,  220  Market  St. 

Geo.  F.  Ricker  & Co.,  716  N.  2nd  St. 

St.  Louis  Butter  Co.,  821  N.  Third  St. 
Scheitlin  & Hoffman,  820  N.  Third  St. 

L.  J.  Schulte  Com.  Co.,  824  N.  Third  St. 
Schumacher  Commission  Co.,  700  N.  3rd 
St. 

Uhrig  Bros.,  812  N.  Fourth  St. 

Burt  Woodson  Com.  Co.,  933  N.  Broadway. 
Zelle  Bros.  Prov.  & Com.  Co.,  702  N.  3rd 
St. 


Kansas  City 

Aaron  Poultry  & Egg  Co. 

J.  M.  Adams,  319  Produce  Exchange  Bldg. 

C.  J.  Aus,  211  Produce  Exchange  Bldg. 

A.  W.  Bear  Com.  Co.,  117  E.  Fourth  St. 
Ralph  Hurst  & Co.,  115  E.  Fourth  St. 

S.  J.  Hurst,  515  Grand  Ave. 

Meriden  Creamery  Co.,  21st  and  Central 
Sts. 

J.  W.  Reynolds,  Prod.  Exchange  Bldg. 

Carl  C.  Stentz,  203  Produce  Exchange 
Bldg. 

Spencer  Produce  Co.,  14  West  4th  St. 


MONTANA 

Henningsen  Produce  Co.,  Butte. 


NEBRASKA 

Henningsen  Prod.  Co.,  Superior. 

C.  Mozer,  Box  495,  Lincoln. 

Nelson  Bros.  Poultry  Co.,  Lincoln. 
Norfolk  Poultry  Co.,  403  N.  3rd  St.,  Nor- 
folk. 

Thomassen  Produce  Co.,  Humphrey. 
Wahoo  Produce  Co.,  301  East  5th  St., 
Wahoo. 

York  Produce  Co.,  York. 

Omaha 

Geo.  E.  Clark,  1327  W.  O.  W.  Bldg. 
Fairmont  Cry.  Co.,  12th  & Jones  Sts. 

The  Jerpe  Commission  Co.,  422  11th  St. 
Kirschbraun  & Sons,  Inc.,  9th  and  Dodge 
Sts. 

Omaha  Cold  Storage  Co. 


NEW  JERSEY 

Ammon  & Person,  4th  and  Henderson  Sts. 
Jersey  City. 

M.  Augenblick  & Bro.,  16  Commerce  St., 
Newark. 

Robt.  L.  Beyer,  1915  Atlantic  Ave.,  Atlantic 
City. 

Columbia  Cheese  Co.,  85  Commerce  St., 
Newark. 

Debow  & Co.,  32  Commerce  St.,  Newark. 

Barnett  Gabriel,  c|o  Great  Atlantic  & Pa- 
cific Tea  Co.,  Jersey  City. 

Guaranty  Egg  Corporation,  108  Sylvan 
Ave.,  Newark. 

Gerhard  & Pagels,  218  N.  Willow  St., 
Trenton. 

Gude  & Cole,  Inc.,  102  Mulberry  St.,  New- 
ark. 

Adam  Hebeler  & Co.,  46  Commerce  St.. 
Newark. 

Gus  Ludwig,  c|o  Great  A.  & P.  Tea  Co., 
Jersey  City. 

Wilkinson,  . Gaddis  & Co.,  85  Parkhurst 
Newark. 


NEW  YORK 

Davis  & Pelton.  152  Baldwin  St.,  Elmira. 
The  Lawlor  & Cavanaugh  Co.,  Troy. 

Tos.  A.  Minst,  359  Broadway,  Albany. 
Edward  D.  Vinal,  202  North  West  St., 
Syracuse. 

Wm.  S.  Riley  Co.,  Scott  Place,  Rochester. 
W.  J.  Skillicorn,  Albany. 

Buffalo 

Bredenberg  Bros.,  96  W.  Market  St. 
Raymond  S.  Clum,  101  Columbia  St. 

Jacob  Dold  Packing  Co.,  745  William  St. 
Goldstein  & Lippman,  165  Scott. 

Hickman  & Coward,  150  Michigan  Ave. 
Chas.  E.  Roesch,  10  Broadway  Mkt. 
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Satuloff  Bros.,  145  Michigan  St. 

F.  F.  Stone,  98  W.  Market  St. 

Walter  A.  Tuttle,  55-57  E.  Market  St. 

J.  M.  Wattles  & Son,  152  Michigan  St. 
Frank  E.  Wattles  & Bro. 

Wax  & Sugarman,  159  Michigan  St. 

Wm.  C.  Will,  163  Scott  St. 

New  York  City 

C.  F.  Adams  & Co.,  13  Harrison  St. 

Albert  & Gerber,  315  Greenwich  St. 

E.  S.  Alpaugh  & Co.,  18  Bloomfield  St. 
Armstrong  & Hesse,  330  Greenwich  St. 
Harry  Atlas,  360  Greenwich  St. 

Juan  A.  Babcock,  168  Duane  St. 

E.  R.  Balzer,  220  Greenwich  St. 

F.  C.  Barger  & Co.,  158  Franklin  St. 

H.  Behrman  & Sons,  366  Washington  St. 
Berman  & Baedecker,  Inc.,  28  Thirteenth 

Ave. 

Nathan  Blackman,  362  Greenwich  St. 
Daniel  P.  Boehm,  Inc.,  331  Washington  St. 
John  H.  Borger  & Co.,  134  Reade  St. 

Geo.  G.  Brown,  W.  Washington  Mkt. 

S.  S.  Brown  Co.,  43  Jay  St. 

BixOWN  & Root  Co.,  165  Reade  St. 

Bryan  Duvall  Co.,  Inc.,  105  Hudson  St. 

C.  T.  Bullard  & Co.,  1/1  Duane  St. 

Butts  & Miller  Co.,  325  Washington  St. 
Central  Grocery  Co.,  150  Reade  St. 
Chei.sea  Live  Poultry  Co.,  39  Locw  Ave. 
Chas.  Collins  Co.,  1 13th  Ave. 

Colonial  Butter  & Egg  Co..  Greenwich  St. 
George  Cook,  Jr.,  329  Washington  St. 

F.  M.  Coughlan  & Son,  172  Duane  St. 
Geo.  E.  Cutler,  331  Greenwich  St. 

Charles  Deutsch,  319  Greenwich  St. 

De  Winter  & Stewart,  Inc.,  321  Washing- 
ton St. 

•Droste  & Snyder,  177  Duane  St. 

Du  Mono  & Felten,  Inc.,  325  Washington 
St. 

N.  Durham  & Sons,  313  Washington  St. 
Lewis  Ebert  & Sons,  151  Reade  St. 

W.  W.  Elzea,  Inc.,  327  Washington  St. 
The  Engel  Co.,  123  Barclay  St. 

Enyard  & Godley,  Inc.,  171  Duane  St. 
Farmers  Commission  House,  27  Harrison 
St. 

Ficken,  Coffin, & Co.,  168  Duane  St. 
Fitch,  Cornell  & Co.,  16-18  Jay  St. 
Samuel  Fleck  & Co.,  Inc.,  48  Bloomfield 
St. 

Juuus  Fleischl,  514  Westchester  Ave. 

J.  C.  Ford  & Co.,  Inc.,  368  Greenwich  St. 
Fox  River  Butter  Co.,  78  Hudson  St. 

I.  Fox  Sons,  Inc.,  194  Green  Piace,  Brook- 

lyn, N.  Y. 

Sol.  Frankel,  W.  Washington  Mkt. 

J.  Gewirtz,  303  E.  4th  St. 

Gottfried- Marsh  all  Co.,  lA2l/2  Reade  St. 

A.  Grossmann  & Co.,  153  Reade  St. 

Gude  Bros.,  Kieffer  Co.,  21  Jay  St. 

H.  Hagen  & Co.,  81  N.  Moore  St. 

Hance  Bros.  Co.,  W.  Washington  Mkt. 

W.  H.  Henneberger,  Inc.,  329  Greenwich 
St. 

Joseph  J.  Herold,  17  Harrison  St. 

George  F.  Hinrichs,  Inc.,  341  Washington 
St. 

Wm.  J.  Hinrichs,  423  W.  14th  St. 

Hodupp  Evans  Company,  Inc.,  7 Harrison 
St. 

Ad.  Honigsberg  & Co.,  300  Greenwich  St. 
Chas.  B.  Hovey,  W.  Washington  Mkt. 
Jewell  Bros..  W.  Washington  Mkt. 

Jewell  Koenig  & Co.,  W.  Washington  Mkt. 

T.  W Johnson.  361  Washington  St. 

Hugo  Josephy  & Sons.  448  West  14th  St. 
Benj.  Kalmanson.  310  Greenwich  St. 
Kassel  Poultry  Co.,  W.  Washington  Mkt. 
J.  J.  Kilcoyne  Co..  Inc.,  148  Reade  St. 

J.  M.  Kt^in.  329  Washington  St. 

Kossar  & Co.,  W.  Washington  Mkt. 


Christian  H.  Koster,  863  Washington  St. 
Kurtin  & Kurtin,  305  Greenwich  St. 
Lambly  & Alpaugh,  18  Harrison  St. 

Lass  & Cohen,  450  W.  14th  St. 

Gustav  F.  Lawrence,  6 Harrison  St. 
Lewis  Mears  Co.,  127  Reade  St. 

W.  H.  Mapes,  137  Reade  St. 

Thos.  J.  May  Co. 

C.  F.  McGuire,  13  Harrison  St. 

A.  E.  McMulkin,  201  Franklin  St. 

Chas.  P.  Mecabe  & Son,  17  Jay  St. 

Samuel  Mierfeld,  3 Harrison  St. 

J.  W.  Meloney  Co.,  Inc.,  339  Greenwich  St. 
Alex  Mersel,  191  Duane  St. 

Mottus  Bros.,  W.  Washington  Market. 

Sam  Nagle,  W.  Washington  Market. 

J.  Narzisenfeld,  24-26  Harrison  St. 

J.  Neugeboren  & Sons.  19  Harrison  St. 
Jas.  N.  Norris,  W.  Washington  Mkt. 

Fred  D.  Oetjen,  339  Washington  St. 

B.  W.  Otis  & Co.,  W.  Washington  Mkt. 

A.  Paul,  Jr.,  & Co.,  West  Washington  Mkt. 
Wm.  Wallis  Pearson,  45  Grace  bt. 

H.  T.  Pond  Co.,  361  Washington  St. 

C.  L.  Poole  & Co..  15  Harrison  St. 

I.  C.  Popper,  171  Duane  St. 

S.  A.  Rausch,  334  Greenwich  St. 

G.  M.  Kitten  house  & Co.,  23  Jay  St. 

S.  Rosenfeld  Co.,  49  Chambers  St. 

Harry  Rosen  stein,  Inc.,  W.  Washington 

Market. 

M.  Roth  & Co.,  185  Duane  St. 

Thos.  H.  Roulston,  101  Ninth  St.,  Brook- 
lyn. 

John  H.  Rusch,  188  Duane  St. 
oaal  Brothers,  181  Duane  St. 

Chester  E.  Saxton  Co.,  Inc.,  11  Harrison 
St.,  N.  Y.  C. 

C.  Schultz,  Inc.,  32  Jay  St. 

Louis  J.  Schwab.  W.  Washington  Mkt. 
Nathan  Schweitzer  Co.,  409  W.  14th  St. 
Seckel  & Kiernan,  361  Greenwich  St. 

R.  B.  Shimer  & Co.,  332  Washington  St. 

A.  Silz,  416  W.  14th  St. 

Steers  & Menke,  West  Washington  Mkt. 

H.  E.  Stout  Co.,  317  Washington  St. 

J.  D.  Stout  & Co.,  19  Jay  St. 

Joseph  Sultan.  148  Reade  St. 

B.  Tit  man  Co.,  94  N.  Moore  St. 

George  Trachtenberg,  360  Greenwich  St. 
Trelease  & Underhill,  333  Greenwich  St. 
W.  Harry  Ullman  & Bro.,  216  Franklin 

St. 

Edward  M.  Vosburgh,  133  Reade  St. 

S.  & W.  Waldbaum,  140  Reade  St. 
Charles  Werner,  35  Loew  Ave. 

Samuel  Werner,  W.  Washington  Mkt. 
Western  Commission  Co.,  West  Washing- 
ton Market. 

D.  W.  Whitmore  & Co.,  10  Harrison  St. 
Wiesenfeld  & Oshinsky,  40  Harrison  St., 

J.  W.  Williams,  W.  Washington  Mkt. 
Wright  & Winsor,  12  Harrison  St. 

Zenith  Butter  & Egg  Co.,  170  Duane  St. 
Zimmer  & Dunkak,  173  Duane  St. 


NEW  ZEALAND 

R.  L.  Woodhouse  & Co.,  Ferry  Bldgs., 
Auckland. 


NORTH  DAKOTA 

Bridgeman-Russell  Co.,  Grand  Forks. 
Mandan  Cry.  & Produce  Co.,  Mandan. 


OHIO 

Athens  Poultry  & Produce  Co.,  Athens. 
Bemisderfer  Co.,  31  E.  Market  St.,  Tiffin. 
Byron  L.  Bond,  Edon. 

The  Brownell  Sons  Co.,  123  E.  Spring  St., 
Columbus. 

O.  I.  Clevenger,  198  Prospect  St.,  Marion. 


Elmore  Produce  Co.,  Elmore. 

Fostoria  Creamery  Co.,  404  S.  Union  St., 
Fostoria. 

Chas.  C.  Fromfield,  1101  E.  Main  St.,  Van 
Wert. 

The  Gray  & White  Co.,  Tiffin. 

Greenfield  Packing  Co.,  Greenfield. 
Griffis  Produce  Co.,  Delphos. 

W.  T.  Harris  & Son,  Kenton. 

Wm.  Hertel,  Jr.,  Van  Wert. 

Hicksville  Produce  Co.,  Hicksville. 

H.  B.  Hole,  Greenville. 

J.  J.  Kissell,  Columbus  Grove. 

H.  Little  & Sons,  434  S.  Fifth  St.,  Upper 
bandusky. 

Lucas  Produce  Co.,  Leipsic. 

W.  M.  McElroy,  Manchester. 

Malkin  Creamery  Co.,  224  W.  Boardman 
St.,  Youngstown. 

Miller  Bros.  Co.,  Fremont. 

J.  E.  Parker  Co.,  Eaton. 

J.  E.  Roads,  N.  West  St.,  Hillsboro. 

Rock  Island  Butter  Co.,  Toledo. 

Homer  C.  Smith,  Centerbury. 

Storer  Bros.  Co.,  Ada. 

A.  L.  Stout,  West  Mansfield. 

White  Mountain  Creamery  Co.,  New 
B remen. 


Cincinnati 

Fred  H.  Blome,  Jr.,  c|o  Blome-Drcifus  Co., 
4149  Forest  Ave. 

Flataw  Riley  Co.,  42  Walnut  St. 

Goyert  & Vogel  Egg  & Pty.  Co.,  49  Wal- 
nut St. 

B.  L.  Humbert,  21  Masonic  Temple. 

John  V.  Kisker  & Co.,  11  Main  St. 

A.  F.  Kolb,  134  W.  Court  St. 

Lett  & Co.,  48  Walnut  St. 

The  Peters  Poultry  Co.,  104  W.  Court  St. 
David  Rinlsberg  & Co.,  38  Walnut  St. 
Simmons  & Norris,  3-9  W.  Water  St. 

E.  B.  Wright  & Son,  19  Walnut  St. 

Cleveland 

The  Brandt  Qo.,  Sheriff  St.  Market. 
Brookhart  Poultry  Co.,  754  Broadway. 
The  Bkundage  Co.,  606  Broadway. 

The  Chapman  Co.,  575  Broadway. 

Cottage  Creamery  Co.,  505  Woodland  Ave. 
The  A.  R.  Duncan,  Jr.,  Co. 

Fisher  Bfos.  Co.,  2323  Lakeside  Ave. 
Liberty  Poultry  Co. 

Joseph  Lichtle  & Co . 676  Broadway. 
Joseph  N.  Pierson,  822  Broadway. 

E.  H.  Putt  & Son  Poultry  Co.,  Sheriff 
St.  Market. 

Telling-Belle  Vernon  Co.,  7100  Clark 
Ave. 


OKLAHOMA 

H.  Bradbury,  Shattuck. 

Chickasiia  Hide  & Produce  Co.,  205  S. 

Second  St.,  Chickasha,  Okla. 

Choctaw  Pkoduce  Co.,  Hugo. 

Farmers’  Produce  Co.,  Clinton,  Okla. 
Guthrie  Produce  Co.,  Guthrie. 

Lieberman  Produce  Co.,  315  E.  Grand, 
Oklahoma  City. 

Madill  Produce  Co.,  Madill. 

McCoy  Produce  Co.,  Westville. 

Oklahoma  Hide  & Produce  Co  . Altus. 

J.  M.  Patton,  c|o  Lawton  Poultry  Co., 
Lawton. 

W.  D.  Wright  Produce  Co.,  Oklahoma 
City. 


OREGON 

Estes-Dixon  Co.,  105  Front  St.,  Portland. 
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PENNSYLVANIA 

W.  J.  Craig,  1716  Penn  Ave.  Pittsburgh. 
Egermann  Commission  Co.,  21 23  Penn 
Ave.,  Pittsburgh. 

Fisher  Bros.  Co.,  1130  Franklin  St.,  N.  S.t 
Pittsburgh,  Pa. 

Iron  City  Produce  Co.,  Inc.,  56-60  Twenty- 
first  St.,  Pittsburgh. 

Clarence  C.  Lee,  726  Tenth  St.,  Oakmont. 
W.  S.  Lee  & Son,  1300  7th  Ave.,  Altoona 
A.  B.  Marcus,  48  Eighteenth  St.,  Pitts- 
burgh. 

G.  A.  Samuels,  109  Water  St.,  Pittsburgh. 
David  Spruks  Co.,  Spruce  and  Franklin, 
Scranton. 

Taylor  Food  Products  Co.,  New  Castle. 
Tech  Food  Products  Co.,  Wainwright  Cold 
Storage,  3340  Liberty  St.,  Pittsburgh. 

Philadelphia 

Aetna  Butter  Co.,  204  Callowhill  St. 
Harold  R.  Aiken,  128  N.  Delaware  Ave. 
Almar  Stores  Co.,  919  N.  Front  St. 

The  American  Stores  Co.,  412  Noble  St. 
Bkyer  & Co.,  Inc.,  235  Callowhill  St. 
Bickel  & Miller,  322  S.  Front  St. 

A.  F.  Bickley  & Son,  520  N.  Second  St. 
Bossler  & Company,  7 S.  Water  St. 

\R.  A.  BoWers  Co.,  9-11  N.  Water  St. 

P.  F.  Brown  & Co.,  43  S.  Front  St. 

S.  Walter  Brown,  33  S.  Front  St. 
Chabrow  Bros.,  24  S.  Front  St. 

Crawford  & Lehman,  31  S.  Water  St. 
Samuel  S.  Daniels,  Sec’y,  Philadelphia 

Pro.  Exch.,  Philadelphia,  Pa. 

C.  M.  Drake  & Co.,  19  S.  Water  St. 

Edson  Bros.,  110-112  Dock  St. 

T.  T.  Ellis  & Son,  24-26  S.  Water  St. 

J.  G.  Haldeman  & Bro.,  2918  Market  St. 

A.  R.  Heisey,  Second  and  Callowhill  Sts. 

C.  G.  Heyd  & Co.,  25  S.  Water  St. 

John  J.  Hitschler  & Son,  1221  South  St. 
John  Jamison  Co.,  3 and  5 South  Water  St. 
John  J.  McDonald  Co.,  13  S.  Water  St. 
Nathan  L.  Medwedeff,  33  S.  Front  St. 
Charles  J.  Meier,  10  N.  Dearborn  Ave. 

J.  M.  Morris  Co.,  202  S.  Second  St. 

John  S.  Morris  & Co.,  27  S.  Water  St. 
Nice  & Schreiber  Co.,  11  S.  Water  St. 
Parsons  & Bro.,  224  Callowhill  St. 

Geo.  Rice  & Co.,  409  New  Market  St. 
Risser  Bros.  Co.,  214  Callowhill  St. 

J.  K.  Shultz  & Co.,  36  S.  Water  St. 

P.  E.  Sharpless  Co.,  813  N.  11th  St. 
Sheaffer  & Marvel,  106  N.  Delaware  Ave. 
Wm.  Smith  Co.,  14  S.  Water  St. 

E.  S.  Stackhouse  & Co.,  17  S.  Water  St. 
Stephen  Thurber,  118  Water  St. 

A.  Wachs,  44  S.  Water  St. 

M.  Wildstein,  631  N.  Second  St. 

J.  P.  Wilson,  116  Dock  St. 


RHODE  ISLAND 

W.  W.  Aldrich,  Providence. 

Cooper  & Sisson,  Box  1176,  Providence. 

F.  W.  Whipple  & Co.,  99  Canal  St.,  Prov- 
idence. 


SOUTH  DAKOTA 

Brookings  Produce  Co.,  Brookings. 
W.  H.  Buck  & Co.,  Madison. 
Mitchell  Produce  Co.,  Mitchell. 
Salem  Produce  Co.,  Salem. 
Thomas  & Hoard,  Centerville. 
Wenk  Bros.  Madison. 

Wist  & Sons,  Webster. 


TENNESSEE 

Geo.  M.  Brooks,  Martin. 

Wm.  B.  Foster  Prod.  Co.,  Fayetteville. 


R.  C.  Giles,  Fourth  and  First  Nat.  Bank 
Bldg.,  Nashville. 

Morristown  Produce  & Ice  Co.,  Morris- 
town. 

Naive-  Spillers  Co.,  905  Harrison  St., 
Nashville. 

L.  Rauch  & Co.,  88  S.  Front  St.,  Memphis. 

Chas.  C.  Sullivan,  58  N.  Front  St.,  Mem- 
phis. 

A.  B.  Winford,  Lewisburg. 


TEXAS 

Ben  Ablon,  Dallas. 

Bassel  Brothers,  5 Wall  St.,  Belton. 

J.  O.  Boettcher,  Weimar. 

A.  J.  Commons  Produce  Co.,  McKinney. 
Crescent  Produce  Co.,  1006  W.  Commerce 
St.,  San  Antonio. 

Fort  Worth  Plty.  & Egg  Co.,  1607  Com- 
merce St.,  Fort  Worth. 

G.  P.  Foster  & Co.,  Denison,  Texas. 
GiddIngs  Produce  Co.,  Giddings. 

A.  A.  Hacker  & Co.,  Brenham. 

Mayhew  Produce  Co.,  Brady. 

Merchants  Produce  Co.,  314  Mary  St., 
Waco. 

Mistletoe  Creameries,  Fort  Worth. 

New  York  Buyers'  Assn.,  San  Antonio. 
Nolen  Produce  Co.,  Hallettsville,  Tex. 
The  Peter  Co.,  401  Washington  Ave., 
Houston,  Texas. 

Wm.  Schmidt,  315  E.  First  St.,  Fort 
Worth.  ' 

Stahl  Bros.,  Gonzales. 

Texas  Creamery  Co.,  Houston. 

A.  B.  Walker  & Son,  Corsicana. 

H.  F.  Wehmeyer,  14  First  St.,  Brenham. 


VIRGINIA 

Beasley  & Boon  Co.,  P.  O.  Box  146,  Roan- 
oke. 

City  Produce  Exchange,  56  W.  Gay  St., 
Harrisonburg. 

Thos.  M.  Combitiis,  Pulaski. 

Crocker  & Blufokd,  Box  117,  Norfolk. 
Culpeper  Produce  Co.,  P.  O.  Box  72 
Culpeper. 

R.  M.  Eastwood  & Co.,  Norfolk. 

Wm.  F.  Gravins  & Co.,  23  S.  13th  St.. 
Richmond. 

F.  H.  Hobbs  Co.,  77  Roanoke  Ave.,  Norfolk. 
Wade  Masters  & Co.,  Lexington. 

Scott  Butter  & Provision  Co.,  208  Water  St., 
Norfolk. 

Sigourney  & Fardon,  Inc.,  Richmond. 
Wrenn  Produce  Co.,  Edinburg. 

VERMONT 

C.  A.  Mentzer,  North  Williston. 

WISCONSIN 

H.  C.  Christians  Co.,  Johnson  Creek. 
Davis  Bros.  Cheese  Co.,  Plymouth. 
Hawley  Commission  Co.,  La  Crosse. 

J.  B.  Ludden,  Bloomington. 

Mazo  Poultry  & Egg  Co.,  Mazomanie. 
Miller- Rose  Co.,  La  Crosse. 

S.  Miller  Coi.d  Storage  Co..  Marshfield, 
Northern  Wis.  Produce  Co.,  Manitowoc. 
Northwestern  Egg  & Poultry  Co.,  Eau 

Claire. 

Pauly  & Pauly  Cheese  Co.,  Manitowoc. 
Superior  Commission  Co.,  1705  Winter  St.. 
Superior. 


Milwaukee 

Durbrow  Commission  Co.,  382  Fifth  St. 
Fiebrantz  & Benz,  394  Fifth  St. 
Hassmann  & Mueller,  293  Third  St. 
Geo.  C.  Mansfield  Co. 

Martin  H.  Meyer,  888  44th  St. 


AFFILIATED  INTERESTS 

Arkansas  Poultry  & Egg  Dealers'  Assn., 

M.  L.  Price,  Secy.,  Fayetteville,  Ark. 
Boston  Fruit  & Produce  Exchange,  Alton 

E.  Briggs,  Ex.  Secy.,  Faneuil  Hall  Mar- 
ket, Boston,  Mass. 

Canadian  Prod.  Assn.,  James  T.  Madden, 
Secretary,  90  Colbome  St.,  Toronto, 
Can. 

Detroit  Butter  & Egg  Board,  John  Huet- 
teman,  Secy.,  2040  Howard  St.,  Detroit, 
Mich. 

The  Chicago  Mercantile  Exchange,  S. 
Edward  Davis,  Ex.  Secy.,  136  W.  Lake 
St.,  Chicago,  111. 

Fulton  Market  Wholesale  Meat  & Com. 
Merchants'  Assn.,  918  Fulton  St., 
Chicago,  111. 

Illinois  Poultry  & Egg  Shippers'  Assn., 
C.  L.  Hatfield,  Secy.-Treas.,  Decatur, 
111. 

Indiana  Egg  & Poultry  Assn.,  Wm.  Locks, 
Secy.,  Indianapolis,  Ind. 

Iowa  Wholesale  Egg,  Butter  & Poultry 
Dealers  Assn.,  M.  A.  Hagensick, 
Secy.,  Des  Moines,  Iowa,  P.  O.  Box 
906. 

Kansas  Egg  Shippers’  Assn.,  C.  F.  Nissen, 
Secy.,  Newton,  Kans. 

Missouri  Egg  & Poultry  Shippers'  Assn., 

H.  H.  Bergmann,  Secy.,  833  N.  Third 
St.,  St.  Louis,  Mo. 

Nebraska  Poultry,  Butter  & Egg  Assn., 
H.  L.  McCoy,  Secy.,  1206  Jones  St* 
Omaha,  Neb. 

New  York  Mercantile  Exchange,  cor. 
Hudson  and  Harrison  Sts.,  New  York, 

N.  Y. 

Ohio  Butter,  Egg  & Poultry  Association, 

F.  S.  Jacoby,  Secy.,  422  Glen  Echo 
Court,  Columbus,  Ohio. 

Oklahoma  Poultry  & Egg  Association, 
Carl  D.  Rice,  Secy.,  Enid,  Okla. 
Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco,  Cal. 

Pittsburgh  Butter  & Egg  Exchange,  708 
Wabash  Bldg.,  Pittsburgh,  Pa. 

San  Francisco  Whls.  Dairy  Pro.  Ex- 
change, 252  Clay  St.,  San  Francisco, 
Cal. 

Southern  Minnesota  Egg,  Butter  & 
Poultry  Assn.,  F.  C.  Marpe,  Secy., 
Albert  Lea,  Minn. 

Southern  Poultry  & Egg  Shippers'  Assn., 
L.  G.  Smith,  Secy.,  Shelbyville,  Ky. 
Texas  Butter,  Egg  & Poultry  Assn.,  J.  O. 
Boettcher,  Secy.,  Weimar,  Texas. 

BANKS 

Bank  of  America,  44  Wall  St.,  New  York 
City. 

Fidelity  Trust  Co.,  Chambers  & W.  Broad- 
way, New  York,  N.  Y. 

The  First  National  Bank  of  Chicago, 
Chicago,  111. 

Irving  National  Bank,  New  York,  N.  Y.f 
Wool  worth  Bldg. 

National  Produce  Bank,  Ashland  Block, 
Chicago,  111. 

United  State  Bank  of  St.  Louis,  Wash- 
ington Ave.  & 4th  St.,  St.  Louis,  Mo. 
Webster  & Atlas  National  Bank  of  Bos- 
ton, 199  Washington  St.,  Boston,  Mass. 

* COLD  STORAGE 

G.  D.  Allman,  Gen’l  Supt.,  U.  S.  Cold  Stor- 
age Co.,  39th  St.  & Hoyne  Ave.,  Chi- 
cago, 111. 

Beatrice  Cold  Storage  Co.,  Beatrice.  Nebr. 
Beck’s  Cold  Storage,  461  N.  Division  St., 
Buffalo,  N.  Y. 

Binghamton  Cold  Storage  Co.,  282  Water 
St.,  Binghamton,  N.  Y. 

Booth  Cold  Storage,  121  W.  Kinzie  St., 
Chicago,  111. 

Boston  Terminal  Refg.  Co.,  Boston,  Mass. 
Bronx  Ref.  Co.,  520  Westchester  Ave., 
New  York,  N.  Y. 
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Buffalo  Cold  Storage  Co.,  Buffalo,  N.  Y. 

Calumet  Refrigerating  Co.,  306  Alexander 
St.,  Chicago,  111. 

Central  Cold  Storage  Co.,  Kinzie  and 
Dearborn  Sts.,  Chicago,  111. 

Chemung  Cold  Storage  Co.,  735  Baldwin 
St.,  Elmira,  N.  Y. 

Chicago  Cold  Stge.  Warehouse  Co.,  1526 
S.  State  St.,  Chicago,  111. 

Geo.  J.  Cooke  Co.,  30  N.  Green  St.,  Chi- 
cago. 111. 

Detroit  Refrigerating  Co.,  Detroit,  Mich. 

Eastern  States  Ref.  Co.,  Springfield, 
Mass. 

Eoner  Ice  & Cold  Stge.  Co.,  Vincennes.  Ind. 

Federal  Cold  Stge.  Co.,  1800  N.  Broadway, 
St.  Louis,  Mo. 

Frank  Fehr  Cold  Storage  Co.,  Logan  and 
Lampton  Sts.,  Louisville,  Ky. 

Fulton  Market  Cold  Storage  Co.,  1000  W. 
Fulton  St.,  Chicago,  111. 

Hygeia  Refg.  Co.,  Elmira,  N.  Y. 

Indiana  Refg.  Co.,  Indianapolis,  Ind. 

Industrial  Cold  Storage  & Whse.  Co., 
Philadelphia,  Pa. 

Kansas  City  Cold  Stge.  & Whse.  Co.,  500 
E.  Third  St.,  Kansas  City,  Mo. 

Kansas  Ice  & Stg.  Co.,  Salina,  Kansas. 

Kent  Storage  Co.,  Grand  Rapids,  Mich. 

Lackawanna  Cold  Storage  Co.,  706  Wy- 
oming Ave.,  Scranton,  Pa. 

Lake  Shore  Cold  Storage  Co.,  536  E.  27th 
St.,  Chicago,  111. 

Merchants  Ref.  Co.,  161  Chambers  St., 
New  York,  N.  Y. 

Monarch  Refrigerating  Co.,  40  E.  Austin 
Ave.,  Chicago,  111. 

S.  Miller  Cold  Stg.  Co.,  Marshfield,  Wis. 

National  Cold  Stge.  Co.,  Brooklyn,  N.  Y. 

National  Ice  & Storage  Co.,  5th  & Nagh- 
ten  Sts , Columbus,  O. 

New  Jersey  Refg.  Co.,  173  Ninth  St.,  Jer- 
sey C ity,  N.  J. 

Ninth  street  Terminal  Whse.  Co.,  1220 
W.  Ninth  St.,  Cleveland,  Ohio. 

North  American  Cold  Storage  Co.,  345 
N.  Canal  St.,  Chicago,  111. 

Northern  Cold  Storage  & Warehouse  Co., 
Duluth.  Minn. 

Omaha  Cold  Storage  Co.,  Omaha,  Neb. 

Philadelphia  Warehousing  & C.  S.  Co., 
Philadelphia,  Pa. 

Pittsburgh  Terminal  Warehouse  & Trf. 
Co.,  Pittsburgh,  Pa. 

Power  City  Cold  Stg.  & Pro.  Co.,  Sioux 
Falls.  S.  Dak. 

Producers  Cold  Storage  Co.,  503  N.  3rd 
St.,  St.  Louis,  Mo.  x 

Producers  Cold  Storage  Co.,  St.  Joseph, 
Mo. 

Producers  Cold  Storage  Co.,  Chillicothe, 
Mo. 

Quincy  Market  Cold  Storage  & Ware- 
house Co.,  Bolton,  Mass. 

The  Sheriff  St.  Market  & Cold  Stge.  Co., 
Cleveland,  Ohio. 

R.  H.  Switzler,  c|o  St.  Louis  Ref.  & Cold 
Storage  Co.,  St.  Louis,  Mo. 

Syracuse  Cold  Storage  Co.,  N.  West  St., 
Syracuse,  N.  Y. 

Union  Storage  Co.,  Liberty  and  Second 
A ves.,  Pittsburgh,  Pa. 

Union  Terminal  Cold  Storage  Co.,  12th 
and  Provost  Sts.,  Jersey  City,  N.  J. 

Wain wright  Cold  Storage,  Teck  Food 
Products  Co.,  3340  Liberty  St.,  Pitts- 
burgh, Pa. 

The  Washington  Market  Co.,  Center 
Market,  Washington,  D.  C. 

Western  Cold  Storage  Co.,  421  North 
State  St.,  Chicago,  111. 

Wisconsin  Cold  Storage  Co.,  178  Florida 
St.,  Milwaukee,  Wis. 

Sherman  White  & Co.,  Fort  Wayne,  Ind. 


FEATHER  BUYERS 

Frank  S.  Foster,  Wyoming,  111. 

The  P.  R.  Mitchell  Co.,  Harrison  and 
Spring  Grove  Ave.,  Cincinnati,  O. 

H.  Rubenstein  Co.,  Inc.,  1251  Roosevelt 
Road,  Chicago,  111. 

Wahlert  & Guntzler,  19  N.  Main  St., 
St.  Louis,  Mo. 


INSURANCE 

Herrick,  Auerbach  & Vastine,  Insurance 
Exchange  Bldg.,  Chicago,  111. 

Fred  S.  James  Co.,  175  W.  Jackson  Blvd., 
Chicago,  111. 

Reciprocal  Exchange,  28th  and  Wyandotte 
Sts.,  Kansas  City,  Mo. 


SUPPLIES 

Altamont  Mfg.  Co.,  Altamont,  111. 

American  Paper  Products  Co.,  2nd  and 
Breman  Ave.,  St.  Louis,  Mo. 

| Anderson-Tully  Co.,  Memphis,  Tenn. 

| Elmer  L.  Arminger,  216  W.  South  Water 
St.,  Chicago,  111. 

Armstrong  Cork  & Insulating  Co.,  Pitts- 
burgh, Pa. 

Automatic  Refrigerating  Co.,  Monadnock 
Bldg.,  Chicago,  111. 

A.  H.  Barber  Creamery  Sup.  Co.,  300-306 
W.  Austin  Ave.,  Chicago,  111. 

Box  Factory  of  Paris,  185  W.  Houston 
St.,  Paris,  Texas. 

J.  G.  Cherry  Co.,  Tama,  Iowa. 

Chicago  Mill  & Lumber  Co.,  Conway 
Bldg.,  Chicago,  111. 

Clairemont  Sterilized  Egg  Co.,  160  N. 
Market  St.,  Chicago,  111. 

The  Collis  Co.,  Clinton,  Iowa. 

The  G.  E.  Conkey  Co.,  6529  Broadway, 
Cleveland,  Ohio. 

Consolidated  Products  Co.,  4750  Sheridan 
Road,  Chicago,  111. 

Cookeville  Veneer  Co.,  Cookeville,  Tcnn. 

Creamery  Package  Mfg.  Co.,  61-67  W. 
Kinzie  St.,  Chicago,  111. 

Cupples  Co.,  7th  and  Spruce  Sts.,  St.  Louis, 
Mo. 

Cushion-Locked- Pad  Co.,  208  N.  Wells  St., 
Chicago,  111. 

The  Danley  Sanitary  Mfg.  Co.,  St.  Johns, 
Mich. 

The  Davis  Lumber  Co.,  Martihsville,  Ind. 

Decatur  Supply  Co.,  Decatur,  Ind. 

Dixon  Cereal  & Feed  Co.,  Dixon,  111. 

E.  T.  Durland  Co.,  904  Wrigley  Bldg., 
Chicago,  111. 

Excelsior  Products  Co.,  Washburn,  Wis. 

Excelsior  Wrapper  Co.,  224  W.  Kinzie  St., 
Chicago,  111. 

Forrester  Nace  Box  Co.,  Eighth  and  Wy- 
oming, Kansas  City,  Mo. 

Germo  Mfg.  Co.,  Ill  So.  Main  St.,  St. 
Louis,  Mo. 

D.  M.  Goodwillie  Co.,  1208  W.  22nd  St., 
Chicago,  111. 

Walter  Gottheimer,  6 So.  Commercial  St., 
St.  Louis,  Mo. 

Hales  & Hunter  Co.,  327  So.  La  Salle  St., 
Chicago,  111. 

Herf  Fredricks  Chemical  Co.,  Pierce 
Bldg.,  bt.  Louis,  Mo. 

E.  P.  Hunter,  Ossian,  Ind. 

Hutchinson  Egg  Case  & Filler  Co., 

Hutchinson,  Kans. 

Indiana  Board  & Filler  Co.,  Decatur,  Ind. 

Kalamazoo  Vegetable  Parchment  Co., 
Kalamazoo,  Mich. 

Kennedy  & Parsons,  1901  E.  4th  St.,  Sioux 
City,  Iowa. 


Keokuk  Box  Co.,  Keokuk,  Iowa. 

W.  P.  Kern  an,  208  N.  Wells  St.,  Chicago, 

111. 

Main  Bros.  Box  & Lumber  Co.,  Karnak, 

111. 

Leon  Mann,  New  York  Mercantile  Ex- 
change Bldg.,  New  York  City. 

Metropolitan  Container  Co.,  341  E.  119th 
St.,  New  York,  N.  Y. 

Milkoline  Mfg.  Co.,  Kansas  City,  Mo. 

National  Carton  Co.,  Joliet,  111. 

New  York  Egg  Case  Co.,  519  W.  42nd  St., 
New  York  City. 

Oclaire  Box  & Crate  Co.,  Eau  Claire,  Wis. 

Paterson  Parchment  Paper  Co.,  1058 
Conway  Bldg.,  Chicago,  111. 

Peterson-Miller  Box  Co.,  Cairo,  111. 

The  Quaker  Oats  Co.,  Chicago,  111. 

Quincy  North  Star  Co..  Quincy,  111. 

Ralston  Purina  Co.,  821  S.  Eighth  St., 
St.  Louis,  Mo. 

Rosenbaum  Bros.,  77  Board  of  Trade,  Chi- 
cago, 111. 

W.  A.  Schurmann  & Co.,  365  E.  Illinois 
St..  Chicago,  111. 

Security  Egg  Case  Filler  Co.,  Inc.,  La- 
fayette, Ind. 

Self-Locking  Carton  Co.,  591  E.  Illinois 
St.,  Chicago,  111. 

H.  W.  Selle  Co.,  1000  N.  Halsted  St.,  Chi- 
cago, 111. 

Tite-Pack  Filler  Co.,  728  W.  Madison  St., 
Chicago,  111. 

Twin  City  Box  & Lumber  Co.,  1017  Plym- 
outh Bldg.,  Minneapolis,  Minn. 

Union  Insulating  Co.,  Gt.  Northern  Bldg., 
Chicago,  111. 

Union  Steel  Products  Co.,  Ltd.,  Albion, 
Mich. 

United  Cork  Companies,  110  S.  Dearborn 
St.,  Chicago,  111. 

United  Steel  & Wire  Co.,  Battle  Creek, 
Mich. 

Urbana  Egg  Case  Co.,  Urbana,  Ohio. 

Webster  Bros.  Mfg.  Co.,  Waucoma,  Iowa.  - 

Western  Feed  Mfrs.,  Inc.,  345  N.  Eliza- 
beth St.,  Chicago.  Til. 

Wonderfat  Poultry  Feed,  Produce  Ex- 
change Bldg.,  Kansas  City,  Mo. 


TRADE  PAPERS 

Butter,  Cheese  & Egg  Journal,  210  Syca- 
more St.,  Milwaukee,  Wis.  • 

Chicago  Dairy  Produce  Co.,  136  W.  Lake 
St.,  Chicago,  111. 

Egg  Reporter  Shoemaker,  Waterloo,  Iowa. 

Ice  & Refrigeration,  5707  W.  Lake  St., 
Chicago,  111. 

The  Produce  Packer,  192  N.  Clark  St., 
Chicago,  111. 

Produce  Bulletin,  Inc.,  97  Warren  St., 
New  York  City. 

The  Produce  News,  6 Harrison  St.,  New 
York  City. 

Urner-Barry  Co.,  175  Chambers  St.,  New 
York,  N.  Y. 


TRANSPORTATION 

American  Refrigerator  Transit  Co.,  St 
Louis,  Mo. 

W.  L.  Kendall,  Dairy  Agent,  Erie  R.  R. 
Co.,  1330  Transportation  Bldg.,  Chi- 
cago, 111. 

Live  Poultry  Trans.  Co.,  431  So.  Dear- 
born St.,  Chicago,  111. 

Merchants  Dispatch  Dairy  Line,  623  La 
Salle  Station,  Chicago,  111. 

New  York  Despatch,  181  Quincy  St.,  Chi- 
cago, 111. 

Nickel  Plate  Lackawanna  Dairy  Line, 
327  S.  La  Salle  St.,  Chicago,  111. 
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OFFICERS  OF  f HE  NATIONAL  POULTRY,  BUTTER 
AND  EGG  ASSOCIATION 
1922-1923 

Henry  Pfeiffer,  Logansport,  Indiana President 

Charles  S.  Borden,  220  W.  SQuth  Water  St.,  Chicago  111- 

nois  .First  Vice-President 

M.  A.  Hagensick,  Des  Moines,  Iowa.. Second  Vice-President 
George  H.  Broeder,  813  N.  Third  St.,  St.  Louis,  Missouri. 

Third  Vice-President 

F.  G.  Heilman,  945  Fulton  Market,  Chicago,  111 Secretary 

F.  A.  Kelly,  320  W.  So.  Water  St.,  Chicago,  111 Treasurer 

EXECUTIVE  COMMITTEE 
In  addition  to  the  foregoing  officers  they  are  as  follows : 


R.  R.  Baer Topeka,  Kansas 

L.  B.  Kilbourne 67  W.'  So.  Water  St.,  Chicago,  111. 

Gus  Ludwig Jersey  City,  N.  J. 

O.  I.  Clevenger Marion,  Ohio 

J.  M.  Klein 329  Washington  St.,  New  York  City 

Chas.  E.  McNeill 325  W.  So.  Water  St.,  Chicago,  111. 


JUNIOR  PAST  PRESIDENT 


J.  M.  Klein 329  Washington  St.,  New  York  City 

EXECUTIVE  OFFICE 

(Telephone  Franklin  1877-8)  208  N.  Wells  St.,  Chicago,  111. 

H.  F.  Jones Executive  Secretary 

ADVISORY  COUNSEL 

Chas.  E.  McNeill 325  W.  So.  Water  St.,  Chicago,  111. 

Directors 

F.  G.  Urner New  York  City,  N.  Y. 

J.  F.  Grennan : Garnett,  Kansas. 

A.  F.  Thibodeau Detroit,  Mich. 

Lee  Goss Minneapolis,  Minn. 

Fred  Heger . St.  Louis,  Mo. 

Gus  Schlosser Frankfort,  Ind. 

J.  O.  Boettcher Weimar,  Tex. 

J.  M.  Morris Philadelphia,  Pa. 

A.  E.  Mills Boston,  Mass. 

C.  B.  Bowen Rolfe,  Iowa. 


State  Vice  Presidents 


Alabama — B.  R.  Martin Florehce 

Arkansas — Henry  Boggs  Fayetteville 

Australia — P.  Duffy Sydney 

California — Fred  King San  Francisco 

Canada — H.  R.  Gray Montreal 

Colorado — Lester  Bear Denver 

Connecticut — James  P.  Berry Hartford 

Cuba — A.  Armand  Havana 

District  of  Columbia — W.  G.  Carter Washington 

Florida — C.  G.  Hilderly Tampa 

Kansas — W.  F.  Metz Concordia 

Kentucky — Norman  I.  Taylor Burnside 

Louisiana — H.  Goodman x New  Orleans 

Marylancf — Arthur  MedwedefF Baltimore 

Massachusetts — Alton  E.  Briggs Boston 

Michigan — Geo.  R.  Eldredge Detroit 

Minnesota — William  Samels Minneapolis 

Mississippi — C.  W.  Scott Myrtle 

Montana — W.  F.  Henningsen Butte 

Nebraska — Geo.  E.  Clark Omaha 

New  Jersey — John  Augenblick  Newark 

New  Zealand — R.  L.  Woodhouse Auckland 

North  Dakota — R.  F.  Bridgeman Grand  Forks 

Ohio — W.  J.  Thompson Cleveland 

Oklahoma — J.  M.  Patton Lawton 

Oregon — E.  J.  Dixon Portland 

Pennsylvania — S.  S.  Daniels Philadelphia 

Rhode  Island — C.  F.  Cooper Providence 

South  Dakota — Henry  J.  Kuhle,  Jr Salem 

Tennessee — Geo.  M.  Brooks Martin 

Texas — Jeff  Brewster  Houston 

Vermont — C.  A.  Mentzer North  Williston 

Virginia — W.  B.  Clark Culpepper 

Wisconsin — S.  D.  Eckel Manitowoc 


Alex  Moir 


Sergeant-At-Arms 

New  York  City,  N.  Y. 


Digitized  by  v.oog  le 


If  you  don’t  know  the  improved  SELF- LOCKING  EGG  CARTONS, 
you  lose!  and  we  lose! 

You  lose  because  the  new  SELF-LOCKING  EGG  CARTONS,  by  im- 
proved design  and  methods  of  manufacture,  offer  you  the  advantages 
of  time  saved  and  the  least  amount  of  effort  required  in  the  daily  output 
of  cartoned  eggs.  The  patented  automatic  center-board  locks;  the  inter- 
locking cover;  the  quicker,  easier  set  up;  improved  methods  of  stacking 
cartons,  etc.,  are  some  of  the  advantages  you  are  invited  to  investigate. 

Such  investigation  will  pay  YOU  and  it  will  pay  US. 

SELF-LOCKING  CARTON  COMPANY 

591  East  Illinois  Street  - CHICAGO 

VISITORS  IN  TOWN  ARE  CORDIALLY  INVITED  TO  INSPECT  OUR  NEW  FACTORY 


Union  Terminal  Cold  Storage  Company 

JERSEY  CITY,  N.  J. 

On  Tracks  of  the  Erie  R.  R.  and  the  D.  L.  & W.  R.  R. 

Manhattan  Refrigerating  Company 

NEW  YORK 

West  Washington  and  Gansevoort  Markets 

On  Tracks  of  the  New  York  Central  Railroad 

Kings  County  Refrigerating  Company 

WALLABOUT  MARKET— BROOKLYN,  N.  Y. 

Convenient  to  all  Wallabout  Freight  Stations 


Leaders  in  Cold  Storage  Service 
at  the  Port  of  New  York 


T.  A.  ADAMS  R.  A.  ADAMS 

GENERAL  OFFICES — 525  WEST  STREET,  NEW  YORK  CITY 
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Who  Pays  the  Claims 
Yearly  Disbursed  by  the  Railroads 
and  Other  Carriers? 


Did  you  ever  stop  to  think  that  it  is  not  the  railroad 

and  express  companies,  but  the  Egg  Industry  itself,  that  pays  the 
tax  of  millions  of  dollars  coming  from  the  claim  departments  of 
the  carriers? 

And,  that  the  first  step  in  securing  lower  freight  and 

express  tariffs  must  be  the  elimination  of  this  sinful  dead -loss 
— sinful,  because  largely  unnecessary. 

The  universal  use  of 

Cherry  Double  Lock  Fillers 

With  Six  Excelsior  Pads 

Will  reduce  egg  breakage  to  a point  where 

carriers  can,  and  will 
be  glad  to,  lower  their 
rates.  For  wise  railway 
and  express  officials 
know  that  the  success 
of  their  business — like 
yours  and  ours  — will 
be  proportionate  to  the 
service’ rendered  per 
__  dollar  of  cost. 

Send  for  sample  Filler  and  for  an  interesting  booklet,  “Fourteen  Rolls  and  Why* 


CEDAR.  R.AJPXDS  IOWA 
St.Iteul.Minn.  Peoria,  111. 
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Number  7 


OULTRY  ■ B 


GUS  LUDWIG 

Chairman  Membership  Committee 


L.  C.  L.  SHIPMENTS  MUST 
BE  PROPERLY 

MARKED 


Tags  Must  Be  Securely  Attached 


Railroads  require 
one  tag9  and 
Express  companies  two , 
on  every  package , 
case , coop  or  box 


“Whack  ! It’s  tacked” 

CROFOOT  No.  5 TAG  TACKER 

Cheaper,  Quicker  and  Better  than  with 
Hammer  and  Tacks 


“Buy  the  Man  Behind  the  Supplies  ** 


PRODUCE  DEALERS’  SUPPLIES 

216  W.  So.  Water  Street 
CHICAGO 
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These  Lines  Are  Insulated , Not  Just  Covered 

Refrigerated  lines  are  not  covered  for  appearances,  or  to  protect  the  metal,  or  for 
any  other  purpose  than  to  insulate  them  from  the  higher  temperatures  surrounding  them. 
Though  various  materials  are  used  to  cover  cold  lines,  mark  this:  Cork  is  the  only  material 
that  will  insulate  them  and  continue  to  insulate  them  year  after  year  without  loss  of  effici- 
ency. And  certainly  that  is  what  you  expect  of  your  pipe  covering — permanent  insulation. 


Nonpareil  Cork  Covering 

For  Brine  and  .Ammonia  Lines 


is  permanent  insulation  because  it  is  moist- 
ureproof  and  waterproof.  Being  cellular, 
in  structure,  not  fibrous,  Nonpareil  Cork 
Covering  has  no  capillary  attraction  for 
moisture.  In  addition,  it  is  protected  in- 
side and  outside  by  an  impervious  coating 
of  mineral  rubber.  Properly  applied  and 
given  reasonable  attention,  Nonpareil  Cork 
Covering  stays  dry.  Frost  cannot  get  into 
it  or  under  it. 


Year  after  year,  Nonpareil  Cork  Cov- 
erink  not  only  covers,  but  insulates,  un- 
changed in  structure,  undiminished  in  effi- 
ciency and  requiring  no  more  maintenance 
than  an  annual  inspection  and  painting. 

There  is  a Nonpareil  Cork  Covering 
for  every  temperature,  for  every  pipe  size 
and  for  every  fitting. 


Write  tor  the  new  32-page  hook,  “Permant  Covering  for 
Refrigerated  Lines  and  Tanks,”  just  off  the  press.  It  is 
sent  free  on  request,  with  a sample. 


ARMSTRONG  CORK  & INSULATION  COMPANY 
155  Twenty-fourth  Street  Pittsburgh,  Pa. 

Also  manufacturers  of  Nonpareil  Corkboard  Insulation  for  cold  storage  and  ice  storage  rooms; 
Nonpareil  High  Pressure  Covering  for  steam  lines , feed  water  heaters , boilers , 
etc.;  Nonpareil  Insulating  Brick  for  boiler  settings , furnaces , ovens,  etc.; 

Nonpareil  Cork  Machinery  Isolation  for  noisy  machines,  and  LinotUe 
and  Armstrong's  Cork  Tile  for  floors  in  offices,  residences,  etc. 
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Stock  Printed  and  Plain  Butter  Cartons 

One  Pound 


A.HJtai&er  Creamery  SvpptyGx 

3ooWAustin  Ave.,  Chicago,!!  $A.  0g  I e 


Name  of  Brand 

Peerless  Creamery  Butter, 
Peerless  Dairy  Butter, 
Cloverdale  Brand, 

Superior  Brand, 

Gilt  Edge  Brand, 

Stony  Brook  Brand, 

Pure  Gold  Brand, 

Pet  Brand, 

Velvet  Brand, 

One  Pound  Net, 

Pure  Creamery  Butter, 


Stock  Printed  One-Pound  Butter  Cartons 

For  immediate  shipment  and  at  attractive  prices 
we  can  supply  a dozen  different  brands  of  stock  car- 
tons as  per  list.  Use  stock  printed  cartons  when  you 
run  short  of  cartons;  when  you  must  supply  some 
customer  with  a special  brand;  when  you  have  an  “off” 
grade  of  butter  to  sell;  or  when  your  requirements  are 
too  small  to  afford  special  printed  cartons.  It  is  eco- 
nomical to  buy  stock  printed  cartons  as  we  make 
them  up  in  large  quantities  we  reduce  the  cost  of 
manufacture  and  thus  effect  a saving  to  the  user  of 
small  quantities.  Special  printed  cartons  in  small 
lots  are  necessarily  more  expensive  because  the  initial 
cost  of  printing  is  the  same  as  on  a larger  order,  so 
far  as  preparation  of  cuts  and  “make-ready”  is  con- 
cerned. 


Price 


Color 

Quality 

Blue  

...14 

pt. 

Blue  

...14 

pt. 

Red  and  Blue 

...14 

pt. 

Red  and  Green 

...14 

pt. 

Red  and  Yellow. . . . 

...14 

pt. 

Red  and  Yellow. . . . 

...14 

Pt. 

Red  and  Yellow 

...14 

pt. 

Black  and  Yellow. . 

...14 

pt. 

Red  and  Green 

...14 

Pt. 

Blue  

...14 

pt. 

Blue  

...14 

pt. 

List 

Small 

per 


lots 

100 


BOM 


6M 
per  M 


10M 
per  M 


25M 
per  M 


per  M 


per  M 


Packed  1000  to  each  fibre  container.  Weight  40  lbs, 


NOTE! — Special  type  forms  can  be  furnished,  that  is, 
inserted  on  the  side  panels  when  the 'buyer  wishes  his 
name  to  appear,  but  the  price  for  special  printed  cartons 


to  1000 


would  then  apply;  then  you  should  not  expect  immediate 
shipment. 


Plain  One-Pound  Butter  Cartons 


25M 
per  M 


BOM 
per  M 


We  supply  one  pound  cartons  plain  in  any  of  the  standard  styles. 

Small  lots 
per  100 

Tuck-end  glued  style 14  pt.  

Unglued  or  open  tuck-end 14  pt.  

Trunk  style 14  pt.  

Lock-end  style  14  pt.  

Packed  1000  to  a fibre  container.  Weight  40  lbs.  to  1000.  Any  other  thickness  of  stock  can  be  furnished  to  order. 


1M  3M  BM  10M 
per  M per  M per  M per  M 
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“CENTRAL” 

Always  Good 

Now  Better  Than  Ever 


With  an  Extra  Measure  of  Service 

to  Storers  of 

BUTTER  —EG  GS—PO  UL  TR  Y 

Modem  Warehouses Proper  Temperatures 

Unequalled  Railroad  Facilities Ideal  Location  for  Selling  and  Distributing 

Liberal  Advances 

Central  Cold  Storage  Co. 

Kinzie  and  Dearborn  Sts. 

Chicago 

D.  P.  KENNEDY,  Manager  L.  M.  JOHNSON,  Superin tendant 

F.  J.  McCANN,  Ass’t  Treasurer 
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Does  Not  Deviate  From  a Single  Action 
in  the  Present  System  of  Handling  Eggs 

Cushioned  to  prevent  the  “ blind  checking  ** 
in  storage  packing  of  eggs 


Patent  Pending 


CUSHIONED  — 

To  protect  eggs  from 
Vertical  Shocks 


ifi] 


"Ml  J | 


D.  W.  Harris 

President 


Geo.  "F.  Hamilton 

Vice  Pres,  and  Asst.  Treas. 


H.  H.  Gaylor 

Secretary 


LOCKED  — 

To  prevent  Shifting 
of  Fillers  in  the  Egg 
Case 


N.  E.  Hardman 

Treasurer 


THE  HARRIS-HARDMAN*  COMPANY 

POULTRY,  EGGS  AND  BUTTER 

Main  Office:  Richmond,  Ind. 

Cushion  Locked  Pad  Company, 

208  N.  Wells  St., 

Chicago,  Illinois. 

Gentlemen : 

Your  letter  at  hand  asking  what  we  think  of  the  Cushion-Locked  Pad.  We  have  been  using  these  in  our  express  and 
freight  shipments  ever  since  we  received  them,  shortly  after  the  convention  in  Chicago. 

WE  HAVE  NOT  HAD  ANY  COMPLAINTS  ON  ANY  BROKEN  EGGS  EITHER  BY  EXPRESS  OR 
FREIGHT  SINCE  USING  THESE  PADS,  and  have  asked  our  receivers  to  take  special  precaution  regarding  any  damage 
and  let  us  know  at  once  should  there  be  any.  Up  to  the  present  time  we  have  not  had  a single  complaint. 

THEY  WORK  OUT  VERY  PRACTICAL  ON  THE  GRADING  BENCH,  as  they  reduce  to  a minimum  checked 
eggs  made  by  dropping  an  egg  in  the  filler,  when  the  one  just  below  it  is  a little  too  tall  for  the  filler  underneath,  and  pro- 
jects against  the  cardboard,  in  fact,  this  is  entirely  eliminated. 

As  to  the  locking  part  of  it  one  does  not  have  to  try  them  out  to  see  the  practical  side  of  that.  I think  they  are  the 
best  thing  in  the  way  of  the  cushion  and  also  the  lock  filler  that  I have  ever  come  across.  We  will  arrange  to  buy  fillers 
without  division  boards  and  use  cushion-locked  pad  exclusive. 

Very  truly, 

. , THE  HARRIS-HARDMAN  COMPANY, 

GFH  .EH  Geo.  F.  Hamilton. 


Write  for  Free  Sample  of  Pads 


CUSHION-LOCKED-PAD  COMPANY 


Northern  Representative 

WEBSTER  BROS.  MFG.  CO. 
Waucoma,  Iowa 


208  N.  Wells  St. 
CHICAGO,  ILL. 
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A GALAXY  of  EXPERTS 


1923  ‘To  Be  a Hummer”  1923 

Something  doing  all  the  time;  in  three  of  our  big  Departments 

BUTTER  : EGGS 
POULTRY 


ALEX  J.  KELLY 
Manigtr 

Butter  Department 


ROYAL  SNYDER 
Manager 
Egg  Department 


CHAS.  W.  READ 
Manager 

Poultry  Department 


OLAF  T.  NORUM 
Chief  Correspondent 
and  Co-Manager 


CARLOTS  AND  LESS 


FREIGHT  AND  EXPRESS 


January,  February  and  March  Business  in 
these  departments  has  exceeded  by  far  in 
volume  of  trade  that  of  any  former  year. 


THERE’S  A REASON 

OUR  SALESMEN  ARE 
YOUR  SALESMEN  and  your 
salesmen  stand  high  in  the 
trade  and  for  you  their  sales 
and  efficient  services  aggre- 
gate seventy-five  years,  most 
of  which  time  with  Coyne 
Brothers,  therefore  YOUR 
SALESMEN  ARE  THE 
SAME  WHO  HAVE 
SERVED  YOU  FOR  YEARS. 


YOUR  CONFIDENCE  OUR 
BIG  ASSET 


Built  on  the  foundation  of 
S e r v i c e — Financial  Re- 
sponsibility 

— Salesmanship,  also  Co- 
Workers 

— Staff  and  General  Char- 
acter of  its  members. 


WE  WANT  YOUR  CARLOTS  OF  BUTTER,  EGGS,  POULTRY 

We  need  your  small  lots  for  less  than  car  lot  buyers. 

Get  in  touch  with  us  for  quick  information. 


FINANCIAL  RESPONSIBILITY  EXCEEDS  $200,000.00 


COYNE  BROTHERS 


DANIEL  J.  COYNE 


Telephone  Main  2834-5-6-7 

119  West  Southwater  Street  : Chicago,  Illinois 


RICHARD  J.  COYNE 
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EGG  CASES 

“Only  One  Kind-The  Best” 

Cottonwood  stock,  manfactured  strictly  under 
railroad  standard  requirements 

THIRTY-FIVE  YEARS’  experience  in  serving  the  Egg  Case 
Trade  of  the  entire  country  has  established 

the  symbol 

A-T-Co. 

As  a standard  for  QUALITY  in  egg  cases 

“ Quality  Goods  should  be  shipped  in  Quality  Cases” 

“A  REQUEST  WILL  BRING  A QUOTATION” 

AMPLE  TRUNK  LINE  FACILITIES 
PROMPT  SHIPMENTS 

ANDERSON-TULLY  COMPANY 

Memphis,  Tenn. 

J.  G.  CHERRY  CO.,  Cedar  Rapids,  la.,  Tama,  la.,  Peoria,  111.,  St.  Paul,  Minn. 

Sales  Representatives 
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CHICABOCoT^Stopac? 


Chicago  Cold  Storage 
Warehouse  Co. 


Modem  Warehouses 
Financial  Strength 
Liberal  Advances 

Reasonable  Rates 
Low  Insurance 

Best  Railroad  Facilities 

Quickest  and  Best  Service 

and 

A Spirit  of  Accommodation 


G.  M.  WEAVER. 

Vice  President  and  General  Manager 


EDWIN  C.  GOTT 


N.  A.  EMMERTZ 
Secretary  and  Treasurer 


GENERAL  OFFICES-1526  S.  State  St.,  Chicago,  111. 
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Notice  to  Crate  Fatteners 

Get  More  Rapid  Gains 

with 


Ful-O-Pep  Fattening  Feed  is  a new  and  improved  formula  that  will  absorb  just  the  right 
amount  of  milk  to  produce  the  most  rapid  gains.  This  feed  will  produce  the  best  bleach  and 
highest  quality  of  flesh. 

The  high  Oatmeal  content  insures  the  best  appetite  and  digestion  for  broilers,  fryers  and 
roasters  and  produces  that  firm  white  fat  and  flesh  that  is  so  desirable  on  fowls. 

Give  Ful-O-Pep  Fattening  Feed  a trial— you  will  be  agreeably  surprised  with  the  better  results. 


The  Quaker  Oats  G>mpany 


Poultry  Feed  Dept.  N.  P.  B. 


Address,  Chicago,  U.  S.  A. 


The  QUAKER  OATS  COMPANY,  Poultry  Service 
Dept.  000,  Address,  Chicago,  111. 


Send  me  complete  particulars  and  quantity  prices  on 
FUL-O-PEP  FATTENING  FEED. 


Fill  Out 
and  Mail 


NAME 

TOWN 

STATE 


Coupon 
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IMPORTANT! 


Excelsior  Pads  Are  Available  for 
Prompt  Shipment 

Some  statements  made  at  recent  hearings 

have  in  some  quarters  been  misinterpreted  to  mean  that 
Excelsior  Pads  are  not  available  to  meet  the  demand.  This 
is  a mistake.  Increased  facilities  and  a better  knowledge  of 
the  requirements  have  enabled  us  to  provide  for  prompt 
shipments. 

This  does  not  mean  that  it  is  advisable  to  wait  until  the 

last  minute  before  placing  your  order.  The  same  foresight  used  in  ordering 
other  supplies  should  be  used  in  ordering  Excelsior  Pads  to  provide  for 
possible  railroad  delays  in  transit. 

Each  pad  manufactured  by  us  is  guaranteed  and  bears  our  name  and 
trade-mark. 


PAD  BUT  NO  FLAT 

The  results  obtained  from  the  widespread  use  of  the  Standard  Six  Pad 
Pack  during  the  1922  season  speak  for  themselves. 

We  Are  Ready  to  Serve  You  Promptly 


H.  W.  SELLE  & COMPANY 

1000-1020  North  Halsted  Street  : CHICAGO,  ILL. 
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Store  Your  Eggs  Where  They  Are  Consumed 


Cold  Storage  Warehouse  “E”  h 


Cold  Storage  Warehouses  “C  & D,! 


CITIES  WE  SERVE 


We  Serve  Two  Million 
People. 

Cleveland  is  a Great 
Growing  Market. 

“Do  Not  Overlook  It” 


'nm 


Our  Facilities  are 
the  Best 

We  carry  our  freezers  at 
.zero  and  below. 


The  Sheriff  Street  Market 
& Storage  Co. 


Homer  McDaniel,  Mgr • 


CLEVELAND,  OHIO 


Capacity  5,000,000  Cubic  Feet 
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A Cold  Storage  Warehouse, 
Where  you  obtain 
Reasonable  storage  rates 
Low  insurance  rates 
Excellent  railroad  facilities 
Centrally  located 
Prompt  intelligent  service 


Located  in  the  heart  of  Chicago,  on  main  line  tracks  of  the 
Pennsylvania  Railroad,  through  line  connection  for  points 
East,  South  and  Southwest. 


2,000,000"  cubic  feet  of  Cold  Storage 

Satisfaction 


CALUMET  REFRIGERATING  CO. 
Chicago,  Illinois 

JOHN  T.  BRADY,  Vice-Pres’t  and  General  Mgr. 
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EXCELSIOR  EGG  CASE  PADS 


No  Longer  An  Experiment 

Improved  Excelsior  Egg  Case  Pads  have  now  become  as 
staple  an  article  in  egg  packing  as  a set  of  new  Standard 
Honeycomb  Fillers  or  new  Standard  Egg  Cases. 

CARRIERS  APPROVE 

The  railroad  and  express  companies  are  now  advocating  a 
general  use  of  Excelsior  Pads,  as  their  observations  during 
the  past  season  have  convinced  them  that  breakage  can  be 
practically  eliminated  through  this  method  of  packing. 


BUT  NO  FIAT" 


PROPER  USE 

The  results  of  the  past  season  prove  that  when  Pads  are  used,  six  to  the  case , as 
shown  in  above  cut,  breakage  can  be  reduced  to  a minimum  heretofore  thought 
impossible.  The  saving  of  one  egg  covers  the  cost  of  the  two  additional  pads  under 
the  top  tiers  and  is  the  cheapest  insurance  against  breakage  you  can  buy. 

IMPORTANT 

The  manufacturers’  name  and  address  should  appear  on  each 
pad.  All  pads  muaufactured  by  us  bear  the  following  “trademark” 
and  assure  you  of  standard  construction: 


STANDARD 


#£GDU.S.PAT.OFF. 


EXCELSIOR  WRAPPER  CO. 


Grand  Rapids,  Mich. 
Sheboygan,  Wis. 


(Manufacturers 


Chicago  Office : 

224  W.  Kinzie  Street 
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UNITED  STATES  COLD  STORAGE  COMPANY 

G.  D.  ALLMAN.  Manager 
2101*2129  Perching  Road,  Chicago 


a dnjiait 


KANSAS  CITY  COLD  STORAGE  & WAREHOUSE  CO. 

E.  M.  DODDS,  General  Manager 
500  E.  Third  Street,  Kan—  City,  Mo. 
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HOW  TO  INSURE  A PROFIT  ON 
EVERY  CAR  OF  EGGS 


This  is  the  first  of 
a series  of  articles 
that  will  appear 
in  the  Bulletin  on 
how  to  market 
your  egss  and  but- 
ter successfully. 

Cut  them  out  and 
file  them  for  fu- 
ture considera- 
tion. 


Every  car  of  eggs  you  ship  to  Chicago  or  beyond  should  be  in- 
sured by  hedging. 

As  soon  as  you  carlot  shippers  protect  your  egg  shipments  the 
same  as  the  Elevator  man  protects  his  grain  shipments,  thousands  and 
thousands  of  dollars  will  be  saved  each  spring. 

The  Spring ' crop  of  ‘Eggs  is  on  the  move.  Every  market  is 
actively  competing  for  its  share  of  the  wonderful  quality  obtainable 
only  in  the  early  Spring  lay. 

But  with  increased  offerings  markets  become  sensitive.  Often 
heavy  losses  are  unavoidable  while  cars  are  in  transit  to  the  far 
eastern  markets.  Selling  prices  in  the  distant  markets  may  offer 
attractive  inducements  .to  you,  but  you  are  not  sure  those  prices  will 

hold  until  yppr  shipments  reach  them. 

*•'  . 

The  wary  shipper  asks  himself — “Can  I afford  to  take  a chance?” 

Of  course  .he  can  if  he  has  studied  how  to  hedge  his  shipments 
on  the  Chicago 'Mercantile' Exchange.  , , 

v When  each  car  is  ready  for  shipment,  wire  your  Broker  to  sell 
a car  for  future  delivery.-  Then  cease  worrying  about  declining 
markets  until  your  shipment  arrives  at  its  destination.  As  soon  as 
sold  or  delivered,  remove  your  hedge  and  enjoy  the  legitimate  profit 
you  are  entitled  to  pn  each  car  shipped. 

Study  hedging  your  egg  transactions. 

Do  what  the  biggest  shippers  in  the  country  are  doing  success- 
fully. * 

Start  hedging  the  next  car  you  have  for  shipment.  You  will 
never  regret  it. 


Clearing  House  “Educational  Bureau” 
CHICAGO  MERCANTILE  EXCHANGE 
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Standard  Egg  Case  Construction 


Avoid  Penalty  Ratings  by  Properly  Packing— Get  a Guarantee  on  Standard  Supplies 


There  is  perhaps  a greater  supply  of  live  poultry 
on  the  farms  of  the  United  States  today  than  at  any 
time  during  the  past.  If  this  may  be  taken  as  an  indica- 
tion of  what  the  egg  crop  will  be,  there  will  be  some 
crop  to  move.  It  should  be  the  aim  of  every  shipper  to, 
transport  his  eggs  to  destination  at  the  .lowest  possible 
cost  for  transportation  and  with  as  littlq  breakage  as  * 
possible.  To  accomplish  these  ends,  the  first  essential 
is  proper  packing  in  a standard  case.,  v 

The  standard  case  must  conforn)  to  the  following  * 
specifications:  ' 

Egg  cases  must  be  made  of  hardwood  and  the 
following  'construction  requirements  must  be  complied 
with:  “Sides,  top  and  bottom  must  be  not  less  than 
fis  inch  in  thickness;  center  partition  must  be  not  less 
than  fir  inch  in  thickness;  end  cleats  must  be  not  less 
than  1^4  by  TV  inch  in  thickness ; three  penny  fine, 
cement  coated,  large  headed  nails,  eighteen  on  each  side , 
twenty-one  on  bottom  and  eight  on  top  (four  in  each- 
end  except  where  dropcleat  cover  is  used;  three  nails  in 
each  end  will  suffice)  ; ends  must  be  not  less  than 
inch  in  thickness  and  either  of  one  piece,  or  two  pieces 
cleated,  but  when  two  end'  pieces  cleated  are  used  two 
nails  must  be  used  in  each  end  of  each  piece,  nails 
clinched;  panel  ends  may  be  used  if  made  of  A inch 
material  completely  surrounded  by  by  lj4,incn  cleats 
securely  nailed  with  not  less  than  six  nails  in  each  cleat, 
nails  clinched ; center  partition  must  be  of  not  more  than 
two  pieces,  and  so  placed  when  nailed  that  it  will  be 
squarely  across  the  case,  plumb  and  level  with  the  top 
and  bottom  of  the  case,  each  compartment  to  be  not 
less  than  11  £4  inches  inside  measurement ; sides,  bottom 
and  top  must  be  of  hot  more  than  two  pieces  each ; 
staples  may  be  used  in  lieu  of  nails  if  clinched  on  the 
inslde.,, 

After  the  case  come  the  flats  and  fillers,  the  standard 
specifications  for  which  are: 

“All  flat  dividing  boards  and  tray  fillers  must  be 
of  wood  pulp-board  or  hard  calendered  strawboard 
weighing  not  less  than  pounds  to  the  set  of  ten  trays 
and  twelve  dividing  boards,  one  of  which  is  to  be  used 
at  bottom  and  top  ...  of  each  compartment,  all  to  be 
of  sufficient  size  to  fill  the  compartments  to  prevent  shift- 

* „ V 

ing. 

After  this,  loose  excelsior  used  as  follows  is  per- 
mitted : 


“Cushions  of  loose  excelsior  evenly  distributed  to 
a thickness  of  inch  at  the  bottom  of  compartment 
and  of  sufficient  thickness  on  top  to  holcj  contents  firmly 
in  place/' 

Or,  excelsior  pads,  measuring  up  to  the  following 
specifications  may  be  .used : 

v "“Packing’  mats  made  of  excelsior  covered  with 
pqpet,  ;not  less.  than  11 J4  inches  square,  of  uniform 
thickness  and  each  weighing  not  less  than  three  ounces  ; 
packing  m£t$  made  of  excelsior  as  described  above  may 
be  it  sea  between  fillers  in  addition  to  their  use  in  top 
and  bottom  of  case,  and  wherever  used  a flat  dividing 
board  will  not  be  xequired." 

In  addition  to  the  foregoing,  the  following  may  be 
used  : , \ . 

“Cupped  trays  mpst  be  of  compressed  pulp,  weighing 
not'less  than  pounds  for  each  thirty  dozen  set  of 
J8  pairs,  of  trays  and  four  cushions,  and  must  completely 
enclose  the  eggs  on  end  between  lower  and  upper  trays, 
the  eggs  being  packed  on  end  from  the  bottom  to  the 
top  of  the  egg  case;  inverted  trays  of  twenty-five  cup 
size  must  be  used  as  cushions  at  top  and  bottom  of  each 
compartment.” 

In  addition  to  the  foregoing,  certain  so-called  im- 
proved devices  are  on  the1  market,  each  having  its  own 
friends.  In  this  class  the  following  have  received  favor- 
able criticisms:  The  Cushion-Locked  Pad,  the  Holed- 
Tite  Pad  and  the  Tite-Pack  Filler. 

Second-hand  egg  cases  of  standard  construction 
“must  be  securely  strapped  with  iron,  wire  or  wooden 
straps  on  the  sides  and  bottom  at  each  end.” 

After  the  shipper  has  complied  with  the  foregoing 
requirements  he  must,  in  order  to  obtain  standard  ratings 
certify  on  the  face  of  the  shipping  order  and  bill  of 
lading  as  follows  : 

“These  eggs  are  packed  in  standard  egg  cases  with 
standarized  fillers  in  compliance  with  the  requirements 
of  the  Consolidated  Freight  Classification.” 

Get  a Guarantee 

From  the  foregoing  it  is  apparent  that  in  the  matter, 
particularly,  of  flats  and  fillers  and  pads,  that  the  shipper 
get  a guarantee  from  the  manufacturer  that  the  flats 
and  fillers  and  pads  comply  in  every  detail  with  the 
specifications  set  out. 
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RIGHT  NOW,  is  the  time  to 

“GUARANIZE” 

TRADE  MARK 

The  One  Safe  Way  to  Prepare  Your  Eggs  for  Storage 
History  always  repeats — last  winter  guaranized  eggs  brought 
a premium  over  all  other  processed  eggs  and  storage  stock.  It 
will  be  the  same  this  year,  it  will  be  the  same  every  year,  for  guar- 
anizing  is  the  last  word  in  egg  preservation. 

In  order  that  every  shipper  of  eggs  be  speedily  certain  that 
guaranizing  excells,  we  have  just  produced  a small  guaranizing 
outfit,  it  will  do  the  same  work  as  the  large  one,  and  is  just  the 
outfit  to  start  with  this  season.  Try  this  on  some  summer  eggs. 

WRITE  OR  WIRE  FOR  YOUR  GUARANIZING  OUTFIT  TODAY 


Have  ready  for  im- 
mediate shipment 
several  large  type 
Guaranizing  Ma- 
chines, Model  48C, 
capacity  over  50 
cases  per  hour;  motor 
driven. 


Type  H-2 — Capacity  4 cases  per  hour 


Can  ship  at  once  ma- 
chines of  the  7B 
type,  capacity  over 
100  cases  per  day; 
foot  operated. 


Write  Our  Nearest  Office  Today 


Service  Dept. 

6 Harrison  St. 
New  York  City 


Guaranty  Egg  Corporation 

197  Market  St.,  Newark,  N.  J. 


Cold  Storage 
North  Newark,  N.  J. 


Laboratory 
109-117  Sylvan  Av. 
Newark,  N.  J. 


DISTRICT  AGENTS 


Mid-West  Division 
208  N.  Wells  St. 
Chicago,  111. 


E.  A.  Curtis  Co. 

Petaluma,  Calif. 
W.  E.  Stoelting 
543  W.  2nd  St. 

Louisville,  Ky. 


C.  F.  Lucas 

Faribault,  Minn. 

J.  J.  Hanley  B.  E.  Farr 

R.  F.  D.  No.  5 Little  Blvd. 

Tampa,  Fla.  Boston,  Mass. 

FOREIGN  OFFICES 


W.  H.  Kuhneman 
26  Dill  St.  Auburn,  N.  Y. 
Toledo  Guaranizing  Egg  Co. 
3144  Jesse  St. 

Toledo,  Ohio. 


Guaranizer,  Limited  Guaranty  Egg  Corp.,  Ltd.  W.  C..  Wolf 

London,  England.  Montreal,  Canada.  Shanghai,  China. 


J.  R.  Valle 
Buenos  Aires,  S.  A. 


SELLING  AGENTS  “HOLD-TITE”  FLATS,  THEY  PREVENT  BREAKAGE. 
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Particular  attention  is  drawn  to  the  number  of  nails 
required  in  the  construction  of  the  standard  eg g case. 
Any  failure  to  use  nails  as  specified  will  subject  the  ship- 
per to  a penalty  in  the  shape  of  higher  ratings.  Addi- 
tional penalties  as  regards  nails  may  fall  upon  the  shipper 
who  fails  to  use  the  proper  number  because  cases  im- 
properly nailed  will  not  grade  on  several  of  the  prominent 
exchanges. 

Not  Recommended  • 

Consolidated  Classification  permits  use  of  cushions 
consisting  of  cork  shavings,  cut  straw,  corrugated  straw- 
board  and  J^-inch  fillers.  These  methods  of  cushioning, 
however,  are  not  recommended  and  practically  all  promi- 
nent shippers  have  discontinued  their  use. 

Loading — Owner’s  Risk 

While  eggs  packed  in  accordance  with  the  standard 
specifications  above  referred  to,  will  move  at  standard 
ratings,  yet  under  certain  conditions  they  will  move  at 
Owner’s  Risk,  because  shippers  must  still  comply  with 
the  carriers’  “regulations  prescribed  for  loading,  bracing 
and  buffing  carload  shipments  of  eggs.”  Consolidated 
Classification  No.  3,  commencing  on  Page  450  contains 
the  prescribed  regulations  for  loading,  bracing  and  buf- 
fing and  shippers  who  would  relieve  themselves  of  the 
Owner’s  Risk  clauses  must  substantially  comply  with 
these  rules  and  regulations. 

Co-operation 

During  recent  years,  egg  shippers  have  shown  a 
wonderful  willingness  to  co-operate  with  the  carriers  to 
avoid  egg  breakage,  and  much  has  been  accomplished 
in  this  direction,  and  further  co-operation  on  the  part 
of  shippers  is  ufged  because  of  the  mutual  benefits 
which  will  result.  Heretofore  the  carriers  have  educated 
shippers  by  drawing  attention  to  their  shortcomings  and 
if  they  will  now  take  cognizance  of  their  own  short- 
comings and  apply  needed  reforms,  coming  seasons  may 
be  made  mutually  pleasant  and  profitable. 

Standard  Cars  for  Egg  Loading 

One  of  the  needed  reforms  has  to  do  with  suitable 
cars  in  which  to  load  and  transport  eggs.  Eggs  can 
no  longer  be  looked  upon  as  “freight  of  an  unusual 
character,”  and  being  freight  of  a common  and  usual 
character,  it  is  the  duty  of  carriers  to  provide  suitable 
vehicle  in  which  to  transport  them. 

Carriers  should  now  commence  to  think  seriously 
about  standard  cars  for  egg  loading.  It  has  been  stated 
that  the  new  A.  R.  T.  cars  are  admirably  adapted  for 
this  class  of  lading. 


NOTICE  TO  DELINQUENT  MEMBERS 


Members  who  have  not  yet  paid  their  dues  for  the 
current  year  should  do  so  at  once. 

, At  a recent  meeting  of  the  Executive  Committee 
of  the  National  Poultry,  Butter  and  Egg  Association  it 
was  ordered  that  the  names  of  all  delinquent  members 
should  be  stricken  from  the  membership  roster  and  that 
members  so  stricken  would  be  required  to  pay  all  arrears 
before  being  taken  back  into  membership. 

Heretofore,  members  have  dropped  out  one  year, 
without  resigning,  and  have  then  been  permitted  to  come 
back  the  following  year,  without  paying  the  arrears. 
By  the  order  entered  by  the  Executive  Committee, . this 
practice  has  been  stopped.  Members  must  now  resign 
or  pay  up  and  resignations  will  not  be  accepted  till  all 
arrears  are  paid. 


CO-OPERATIVE  MARKETING  BILL  FOR 
ILLINOIS 


The  following  is  the  text  of  a co-operative  marketing 
measure  introduced  in  the  legislature  of  the  State  of  Illi- 
nois on  March  8: 

CllAPTER  I 

A BILL:  for  an  act  authorizing  the  formation  of  non-profit, 
co-operative  associations,  with  or  without  capital  stock;  for  the 
purpose  of  encouraging  the  orderly  marketing  of  agricultural 
products  through  co-operation;  defining  the  various  terms  used 
therein  enumerating  the  activities  and  powers  of  such  an  asso- 
ciation; prescribing  the  rights  and  privileges  of  membership; 
providing  for  articles  of  incorporation;  providing  for  by-laws 
and  what  they  may  contain;  regulating  issuance  of  membership 
certificates  or  stock  and  payment  therefor;  limiting  personal 
liability  of  members  for  debts  of  association;  providing  for  a 
marketing  contract  and  prescribing  remedies  for  breach  of  con- 
tract; limiting  the  use  of  the  word  “Co-operative”  in  names  for 
producers'  co-operative  marketing  activities;  providing  that  as- 
sociations heretofore  organized  may  re-organize  hereunder; 
providing  for  similar  rights  and  remedies  for  co-operative  asso- 
ciations organized  under  generally  similar  laws  in  other  states; 
making  it  a misdemeanor  to  spread  false  reports  about  an  asso- 
ciation organized  hereunder;  making  such  offender  liable  to 
the  association  for  a prescribed  penalty  therefor  in  a civil  suit; 
providing  liability  to  the  association  in  a penal  sum  in  certain 
cases  for  any  person  who  knowingly  solicits,  persuades  or  per- 
mits any  member  of  the  association  to  breach  his  marketing 
contract;  and  authorizing  an  injunction  against  such  person; 
providing  that  no  such  association  shall  be  deemed  a con- 
spiracy or  an  illegal  combination  or  monopoly;  and  providing 
that  marketing  contracts  shall  not  be  considered  illegal;  pro- 
viding that  if  any  section  of  this  Act  shall  be  declared  uncon- 
stitutional, the  remainder  of  the  Act  shall  not  be  thereby 
affected;  providing  that  the  general  corporation  laws  of  this 
state  shall  apply  to  such  associations,  except  where  incon- 
sistent with  express  provisions  hereof;  providing  for  annual 
license  fees;  providing  fees  for  filing  articles  of  incorporation 
and  amendments  thereto;  providing  that  this  Act  may  be  here- 
after indexed,  and  cited  as  “The  Co-operative  Marketing  Act,” 
and  declaring  an  emergency  to  exist. 


Section  1.  Be  it  enacted  by  the  People  of  the  State  of  Illi- 
nois, represented  in  the  General  Assembly:  DECLARATION 
OF  POLICY : (a)  In  order  to  promote,  foster  and  encourage 
the  intelligent  and  orderly  marketing  of  agricultural  products 
through  co-operation;  and  to  eliminate  speculation  and  waste; 
and  to  make  the  distribution  of  agricultural  products  between 
producer  and  consumer  as  direct  as  can  be  efficiently  done; 
and  to  stabilize  the  marketing  of  agricultural  products;  and  to 
provide  for  the  organization  and  incorporation  of  co-operative 
marketing  associations  for  the  marketing  of  such  products, 
this  Act  is  passed. 

Section  2.  DEFINITIONS.  As  used  in  this  Act: 

(a)  The  term  “agricultural  products”  shall  include  horti- 
cultural, viticultural,  forestry,  dairy,  livestock,  poultry,  bee  and 
any  farm  products. 

(b)  The  temi  “member”  shall  include  actual  members  of  • 
associations  without  capital  stock  and  holders  of  common 
stock  in  associations  organized  with  capital  stock. 

(c)  The  term  “association”  means  any  corporation  organ- 
ized under  this  Act;  and 

(d)  The  term  “person”  shall  include  individuals,  firms, 
partnerships,  corporations  and  associations. 

Associations  organized  hereunder  shall  be  deemed  “non- 
profit,” inasmuch  as  they  are  not  organized  to  make  profit  for 
themselves,  as  such,  or  for  their  members,  as  such,  but  only 
for  their  members  as  producers. 

(e)  For  the  purposes  of  brevity  and  convenience  this  Act 
may  be  indexed,  referred  to  and  cited  as  “The  Co-operative 
Marketing  Act.” 

Section  3.  WHO  MAY  ORGANIZE:  Eleven  (11)  or 
more  persons,  a majority  of  whom  are  residents  of  this  State, 
engaged  in  the  productions  of  agricultural  products,  may  form 
a non-profit,  co-operative  association,  with  or  without  capital 
stock,  under  the  provisions  of  this  Act. 

Section  4.  PURPOSES:  An  association  may  be 'organized 
to  engage  in  any  activity  in  connection  with  the  marketing  or 
selling  of  the  agricultural  products  of  its  members,  or  with  the 
harvesting,  preserving,  drying,  processing,  canning,  packing, 
grading,  storing,  handling,  shipping  or  utilization  thereof,  or 
the  manufacturing  or  marketing  of  the  by-products  thereof; 
or  in  connection  with  the  manufacturing,  selling  or  supplying 
to  its  members  of  machinery,  equipment  or  supplies;  or  in  the 
financing  of  the  above  enumerated  activities;  or  in  any  one  or 
more  of  the  activities  specified  herein. 
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Section  5.  PRELIMINARY  INVESTIGATION:  Every 
group  of  persons  contemplating  the  organization  of  an  associ- 
ation under  this  Act  is  urged  to  communicate  with  the  Director 
of  Agriculture,  who  will  inform  them  whatever  a survey  of  the 
marketing  conditions  affecting  the  commodities  proposed  to  be 
handled  may  indicate  regarding  probable  success. 

It  is  here  recognized  that  agriculture  is  characterized  by  indi- 
vidual production  in  contracts  to  the  group  or  factory  system 
that  characterizes  other  forms  of  industrial  production;  and 
that  the  ordinary  form  of  co-operate  organization  permits 
industrial  groups  to  combine  for  the  purpose  of  group  pro- 
duction and  the  ensuing  group  marketing  and  that  the  public 
has  an  interest  in  permitting  farmers  to  bring  their  industry 
to  the  high  degree  of  efficiency  and  merchandising  skill  evi- 
denced in  the  manufacturing  industries;  and  that  the  public 
interest  urgently  needs  to  prevent  the  migration  from  the  farm 
to  the  city  in  order  to  keep  up  farm  production  and  to  preserve 
the  agricultural  supply  of  the  nation;  and  that  the  public 
interest  demands  that  the  farmer  be  encouraged  to  attain  a 
superior  and  more  direct  system  of  marketing  in  the  substitu- 
tion of  merchandising  for  the  blind,  unscientific  and  speculative 
selling  of  crops;  and  that  for  this  purpose,  the  farmers  should 
secure  special  guidance  and  instructive  data  from  the  Director 
of  Agriculture. 

Section  6.  POWERS:  Each  association  incorporated  under 
this  Act  shall  have  the  following  powers: 

(a)  To  engage  in  any  activity  in  connection  with  the  mar- 
keting, selling,  preserving,  harvesting,  drying,  processing, 
manufacturing,  canning,  packing,  grading,  storing,  handling 
or  utilization  of  any  agricultural  products  produced  or  deliv- 
ered to  it  by  its  members  or  the  manufacturing  or  marketing 
of  the  by-products  thereof;  or  any  activities  in  connection  with 
the  purchase,  hiring  or  use  by  its  members  of  supplies,  ma- 
chinery or  equipment;  or  in  the  financing  of  any  such  activities; 
or  in  any  one  or  more  of  the  activities  specified  in  this  section. 

Any  such  association  may  limit  its  activities  to  the  handling 
of  the  marketing  products  of  its  own  members  only,  except  for 
storage.  If  it  handles  the  products  of  non-members,  such 
non-members’  products  handled  in  any  fiscal  year  must  not 
exceed  the  total  of  similar  products  handled  by  the  Associa- 
tion for  its  own  members  during  the  same  period. 

(b)  To  borrow  money  without  limitation  as  to  amount  of 
corporate  indebtedness  or  liability;  and  to  make  advance  pay- 
ments and  advances  to  members. 

(c)  To  act  as  the  agent  or  representative  of  any  member 
or  members  in  any  of  the  above  mentioned  activities 

(d)  To  purchase  or  otherwise  acquire;  .and  to  hold,  own 
and  exercise  all  rights  of  ownership  in;  and  to  sell,  transfer 
or  pledge,  or  guarantee  the  payment  of  dividends  or  interest 
on,  or  the  retirement  or  redemption  of,  shares  of  capital  stock 
or  bonds  of  any  corporation  or  association  engaged  in  any 
directly  related  activity  or  in  the  warehousing  or  handling  or 
marketing  of  any  of  the  products  handled  by  the  association, 

(e)  to  establish  reserves  and  to  invest  the  funds  thereof 
in  bonds  or  in  such  other  property  as  may  be  provided  in  the 
by-laws. 

(f)  To  buy,  hold  and  exercise  all  privileges,  of  ownership, 
over  such  real  or  personal  property  as  may  be  necessary  or 
convenient  for  the  conduct  and  operation  of  any  of  the  busi- 
ness of  the  association,  or  incidental  thereto. 

(g)  To  establish,  secure,  own  and  develop  patents,  trade- 
marks and  copyrights. 

(h)  To  do  each  and  everything  necessary,  suitable  or  proper 
for  the  accomplishment  of  any  one  of  the  purposes  or  the 
attainment  of  any  one  or  more  of  the  subjects  herein  enum- 
erated; or  conducive  to  or  expedient  for  the  interest  or  benefit 
of  the  association;  and  to  contract  accordingly;  and  in  addi- 
tion to  exercise  and  possess  all  powers,  rights  and  privileges 
necessary  or  incidental  to  the  purposes  for  which  the  associ- 
ation is  organized  or  to  the  activities  in  which  it  is  engaged; 
and  in  addition,  any  other  rights,  powers  and  privileges  granted 
by  the  laws  of  this  State  to  ordinary  corporations,  except  such 
as  are  inconsistent  with  the  express  provisions  of  this  Act; 
and  to  do  any  such  thing  anywhere. 

Section  7.  MEMBERS:  (a)  Under  the  terms  and  conditions 
prescribed  in  the  by-laws  adopted  by  it,  an  association  may 
admit  as  members  (or  issue  common  stock  to),  only  co-opera- 
tive marketing  association  or  persons  engaged  in  the  produc- 
tion of  the  agricultural  products  to  be  handled  by  or  through 
the  association,  including  the  lessees  and  tenants  of  land  used 
for  the  production  of  such  products  and  any  lessors  and  land- 
lords who  receive  as  rent  all  or  any  part  of  the  crop  raised  on 
the  leased  premises. 

(b)  If  a member  of  a non-stock  association  be  other  than 
a natural  person,  such  members  may  be  represented  by  any 
individual,  association,  officer  or  manager  Qr  member  thereof, 
duly  authorised  in  writing. 


(c)  One  association  organized  hereunder  may  become  a 
member  or  stockholder  of  any  other  association  or  associations 
organized  hereunder. 

Section  8.  ARTICLES  OF  INCORPORATION:  Each 
association  formed  under  this  Act  must  prepare  and  file 
articles  of  incorporation,  setting  forth: 

(a)  The  name  of  the  association. 

(b)  The  purposes  for  which  it  is  formed. 

(c)  The  place  where  its  principal  business  will  be  trans- 
acted. 

(d)  The  teiyn  for  which  it  is  to  exist,  not  exceeding  fifty 
(50)  years. 

(e)  The  number  of  directors  thereof,  which  must  be  not 
less  than  five  (5)  and  may  be  any  number  in  excess  thereof; 
the  term  of  office  of  such  directors;  and  the  names  and 
addresses  of  those  who  are  to  serve  as  incorporating  directors 
for  the  first  term,  and  or  until  the  election  and  qualification 
of  their  successors. 

(f)  If  organized- without  capital  stock,  whether  the  prop- 
erty rights  and  interest  of  each  member  shall  be  equal  or  un- 
equal; and  if  unequal,  the  general  rule  or  rules  applicable  to 
all  members  by  which  the  property  rights  and  interests,  respec- 
tively, of  each  member  may  and  shall  be  determined  and  fixed; 
and  provision  for  the  admission  of  new  members  who  shall  be 
entitled  to  share  in  the  property  of  the  association  with  the 
old  members,  in  accordance  with  such  general  rule  or  rules. 
The  provision  or  paragraph  of  the  articles  of  incorporation 
shall  not  be  altered,  amended,  or  repealed  except  by  the  writ- 
ten consent  or  vote  of  three-fourths  of  the  members. 

(g)  If  organized  with  capital  stock,  the  amount  of  such 
stock  and  the  number  of  shares  into  which  it  is  divided  and 
the  par  value  thereof. 

The  capital  stock  may  be  divided  into  preferred  and  com- 
mon stock.  If  so  divided,  the  articles  of  incorporation  must 
contain  a statement  o“f  the  number  of  shares  of  stock  to  which 
preference  is  granted  and  the  number  of  shares  to  which  no 
preference  is  granted,  and  the  nature  and  definite  extent  of 
the  preference  and  privileges  granted  to  each. 

The  articles  must  be  subscribed  by  the  incorporators  and 
acknowledged  by  one  of  them  before  an  officer  authorized  by 
the  law  of  this  State  to  take  and  certify  acknowledgments  of 
deeds  and  conveyances;  and  shall  be  filed  in  accordance  with 
the  provisions  of  the  general  corporation  law  of  this  State; 
and  when  so  filed  the  said  articles  of  incorporation,  or  certified 
copies  thereof,  shall  be  received  in  all  the  courts  of  this  State 
and  other  places  as  prima  facie  evidence  of  the  facts  contained 
therein  and  of  the  due  incorporation  of  such  association.  A 
certified  copy  of  the  articles  of  incorporation  shall  also  be 
filed  with  the  Director  of  Agriculture  of  Illinois. 

Section  9.  AMENDMENTS  TO  ARTICLES  OF  INCOR- 
PORATION: The  articles  of  incorporation  may  be  altered 
or  amended  ^t  any  regular  meeting  or  any  special  meeting 
called  for  that  purpose.  An  amendment  must  first  be  approved 
by  two-thirds  of  the  directors  and  then  adopted  by  a vote 
representing  a majority  of  all  the  members  of  the  association. 
Amendments  to  the  articles  of  incorporation,  when  so  adopted, 
shall  be  filed  in  accordance  with  the  provisions  of  the  general 
corporation  law  of  this  State. 

Section  10.  BY-LAWS:  Each  association  incorporated 
under  this  Act  must,  within  thirty  (30)  days  after  its  incor- 
poration, adopt  for  its  government  and  management,  a code 
of  by-laws,  not  inconsistent  with  the  powers  granted  by  this 
Act.  A majority  vote  of  the  members  or  stockholders,  or 
their  written  assent,  is  necessary  to  adopt  such  by-laws.  By- 
laws shall  also  provide  that  the  by-laws  may  be  amended;  and 
shall  provide  the  voting  power  by  which  amendments  may  be 
made.  Each  association,  under  its  by-laws,  may  provide  for 
any  or  all  of  following  matters: 

(a)  The  time,  place  and  manner  of  calling  and  conducting 
its  meetings. 

(b)  The  number  of  stockholders  or  members  constituting 
a quorum. 

(c)  The  right  of  members  or  stockholders  to  vote  by  proxy 
or  by  mail  or  both;  and  the  conditions,  manner,  form,  and 
effects  of  such  votes. 

(d)  The  number  of  directors  constituting  a quorum. 

(e)  The  qualifications,  compensation  and  duties  and  term 
of  office  of  directors  and  officers;  time  of  their  election  and 
the  mode  and  manner  of  giving  notice  thereof. 

(f)  Penalties  for  violation  of  the  by-laws. 

(g)  The  amount  of  entrance,  organization  and  membership 
fees,  if  any;  the  manner  and  method  of  collection  of  the  same; 
and  the  purposes  for  which  they  may  be  used. 

(h)  The  amount  from  which  each  member  or  stockholder 
shall  be  required  to  pay  annually  or  from  time  to  time,  if  at 
all.  to  carry  on  the  business  of  the  association;  the  charge,  if 

any,  to  be  paid  by  each  member  or  stockholder  for  services 
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rendered  by  the  association  to  him  and  the  time  of  payment 
and  the 'manner  of  collection;  and  the  marketing  contract  be- 
tween the  association  and  its  members  or  stockholders  which 
every  member  or  stockholder  may  be  required  to  sign. 

(i)  The  number  and  qualification  of  members  or  stock- 
holders of  the  association  and  the  conditions  precedent  to 
membership  or  ownership  of  common  stock;  the  method,  time 
and  manner  of  permitting  members  to  withdraw  or  the  holders 
of  common  stock  to  transfer  their  stock;  the  manner  of  assign- 
ment and  transfer  of  the  interest  of  members  and  of  the 
shares  of  common  stock;  the  conditions  upon  which  and  time 
when  membership  of  any  member  shall  cease;  the  automatic 
suspension  of  the  rights  of  a member  when  he  ceases  to  be 
eligible  to  membership  in  the  association;  and  the  mode,  man- 
ner and  effect  of  the  expulsion  of  a member;  the  manner  of 
determining  the  value  of  a member’s  interest  and  provision  for 
its  purchase  by  the  association  upon  the  death  or  withdrawal 
of  a member  or  stockholder,  or  upon  the  expulsion  of  a mem- 
ber or  forfeiture  of  his  membership,  or,  at  the  option  of  the 
association,  the  purchase  at  a price  fixed  by  conclusive  ap- 
praisal by  the  board  of  directors.  In  case  of  the  withdrawal 
or  expulsion  of  a member,  the  board  of  directors  shall  equitably 
and  conclusively  appraise  his  property  interests  in  the  associ- 
ation and  shall  fix  the  amount  thereof  in  money,  which  shall 
be  paid  to  him  wdthin  one  year  after  such  expulsion  or 
withdrawal. 

Sec.  11.  GENERAL  AND  SPECIAL  MEETINGS— 
HOW  CALLED.  In  the  by-laws,  each  association  shall  pro- 
vide for  one  or  more  regular  meetings  annually.  The  board 
of  directors  shall  have  the  right  to  call  a special  meeting  at 
any  time;  and  ten  per  cent  of  the  members  or  stockholders  may 
file  a petition  stating  the  specific  business  to  be  brought  before 
the  association  and  demand  a special  meeting  at  any  time. 
Such  meeting  must  thereupon  be  called  by  the  directors. 
Notice  of  all  meetings,  together  with  a statement  of  the  pur- 
poses thereof,  shall  be  mailed  to  each  member  at  least  ten  days 
prior  to  the  meeting;  provided,  however,  that  the  by-laws  may 
require  instead  that  such  notice  may  be  given  by  publication 
in  a newspaper  of  general  circulation,  published  at  the  principal 
place  of  business  of  the  association. 

Sec.  12.  DIRECTORS— ELECTION:  The  affairs  of  the 
association  shall  be  managed  by  a board  of  not  less  than  five 
directors,  elected  by  the  members  or  stockholders  from  their 
own  number.  The  by-laws  may  provide  that  the  territory 
in  which  the  association  has  members  shall  be  divided  into 
districts  and  that  the  directors  shall  be  elected  according  to 
such  districts,  either  directly  or  by  district  delegates  elected 
by  the  members  in  that  district.  In  such  case  the  by-laws 
shall  specify  the  number  of  directors  to  be  elected  by  each 
district,  the  manner  and  method  of  reapportioning  the  directors 
and  of  redistricting  the  territory  covered  by  the  association. 
The  by-laws  may  provide  that  primary  elections  shall  be  held 
in  each  district  to  elect  the  directors  apportioned  to  such  dis- 
tricts and  that  the  result  of  all  such  primary  elections  may  be 
ratified  by  the  next  regular  meeting  of  the  association  or  may 
be  considered  final  as  to  the  association.  The  by-laws  may 
provide  that  one  or  more  directors  may  be  appointed  by  any 
public  official  or  commission  or  by  the  other  directors  elected 
by  the  members  or  their  delegates.  Such  directors  shall  rep- 
resent primarily  the  interest  of  the  general  public  in  such  asso- 
ciations. The  directors  so  appointed  need  not  be  members 
or  stockholders  of  the  association;  but  shall  have  the  same 
powers  and  rights  as  other  directors.  Such  directors  shall 
not  number  more  than  one-fifth  of  the  entire  number  of 
directors. 

An  association  may  provide  a fair  remuneration  for  the  time 
actually  spent  by  its  officers  and  directors  in  its  service  and 
for  the  service  of  the  members  of  its  executive  committee.  No 
director,  during  the  term  of  his  office,  shall  be  a party  to  a 
contract  for  profit  with  the  association  differing  in  any  way 
from  the  business  relations  accorded  regular  members  or 
holders  of  common  stock  of  the  association  or  others,  or  dif- 
fering from  terms  generally  current  in  the  district. 

The  by-laws  may  provide  that  no  director  shall  occupy  any 
position  in  the  association,  except  the  President  and  Secretary 
on  regular  salafy  or  substantially  full  time  pay. 

The  by-laws  may  provide  for  an  executive  committee  and 
may  allot  to  such  committee  all  the  functions  and  powers  of 
the  board  of  directors,  subject  to  the  general  direction  and 
control  of  the  board. 

When  a vacancy  on  the  board  of  directors  occurs  other  than 
by  expiration  of  term,  the  remaining  members  of  the  board,  by 
a majority  vote,  shall  fill  the  vacancy,  unless  the  by-laws  pro- 
vide for  an  election  of  directors  by  district.  In  such  a case 
the  board  of  directors  shall  immediately  call  a special  meeting 
of  the  members  or  stockholders  in  that  district  to  fill  the 
vacancy. 


Sec.  13.  ELECTION  OF  OFFICERS:  The  directors  shall 
elect  from  their  number  a president  and  one  or  more  vice 
presidents.  They  shall  also  elect  a secretary  and  a treasurer, 
who  need  not  be  directors  or  members  of  the  association;  and 
they  may  combine  the  two  latter  offices  and  designate  the  com- 
bined office  as  secretary-treasurer;  or  unite  both  functions  and 
titles  in  one  person.  The  treasurer  may  be  a bank  or  any 
depository  and  as  such,  shall  not  be  considered  as  an  officer, 
but  as  a function,  of  the  board  of  directors.  In  such  case, 
the  secretary  shall  perform  the  usual  accounting  duties  of  the 
treasurer,  excepting  that  the  funds  shall  be  deposited  only  as 
and  where  authorized  by  the  board  of  directors. 

Sec.  14.  OFFICERS,  EMPLOYEES  AND  AGENTS  TO 
BE  BONDED:  Every  officer,  employee  and  agent,  handling 
funds  or  negotiable  instruments  or  property  of  or  for  any 
association  created  hereunder  shall  be  required  to  execute 
and  deliver  adequate  bonds  for  the  faithful  performance  of 
his  duties  and  obligations. 

Sec.  15.  STOCK— MEMBERSHIP  CERTIFICATE— 
WHEN  ISSUED  — VOTING—  LIABILITY  — LIMITA- 
TIONS ON  TRANSFER  AND  OWNERSHIP:  When  a 
member  of  an  association  established  without  capital  stock  has 
paid  his  membership  fee  in  full,  he  shall  receive  a certificate  of 
membership. 

No  association  shall  issue  stock  to  a member  until  it  has 
been  fully  paid  for.  The  promissory  notes  of  the  members 
may  be  accepted  by  the  association  as  full  or  partial  payment. 
The  association  shall  hold  the  stock  as  security  for  the  pay- 
ment of  the  note;  but  such  retention  as  security  shall  not 
affect  the  member’s  right  to  vote. 

No  member  shall  be  liable  for  the  debts  of  the  association 
to  an  amount  exceeding  the  sum  remaining  unpaid  on  his 
membership  fee  or  his  subscription  to  the  capital  stock, 
including  any  unpaid  balance  on  any  promissory  notes  given 
in  payment  thereof. 

No  stockholder  of  a co-operative  association  shall  own  more 
than  one-twentieth  (1/20)  of  the  common  stock  of  the  asso- 
ciation; and  an  association,  in  its  by-laws  may  limit  the  amount 
of  common  stock  which  one  member  may  own  to  any  amount 
less  than  one-twentieth  (1/20)  of  the  common  stock.  The 
association  shall  limit  its  dividends  on  stock  to  any  amount 
not  greater  than  8 per  cent  per  annum;  and  all  other  net 
income,  less  specified  reserves  not  in  excess  of  2 per  cent 
per  year,  shall  be  distributed  back  to  its  members  only  on  the 
basis  of  percentage.  Any  receipts  or  dividends  from  sub- 
sidiary corporations  or  from  stock  or  other  securities  owned 
by  the  association,  shall  be  included  in  the  ordinary  receipts 
of  the  association,  and  shall  be  distributed  accordingly. 

No  member  in  any  association  without  capital  stock  shall 
be  entitled  to  more  than  one  vote. 

Any  association  organized  with  stock  under  this  Act  may 
issue  preferred  stock,  with  or  without  the  right  to  vote.  Such 
stock  may  be  sold  to  any  person,  member  or  non-member, 
and  may  be  redeemable  or  retireable  by  the  association  on  such 
terms  and  conditions  as  may  be  provided  for  by  the  articles 
of  incorporation  and  printed  on  the  face  of  the  certificate. 
The  by-laws  shall  prohibit  the  transfer  of  the  common  stock 
of  the  association  to  persons  not  engaged  in  the  production 
of  the  agricultural  products  handled  by  the  association;  and 
such  restrictions  must  be  printed  upon  every  certificate  of 
stock  subject  thereto. 

The  association  may,  at  any  time,  as  specified  in  the  by-laws, 
except  when  the  debts  of  the  association  exceed  fifty  (50) 
per  cent  of  the  assets  thereof,  buy  in  or  purchase  its  com- 
mon stock  at  the  book  value  thereof,  as  conclusively  deter- 
mined by  the  board  of  directors,  and  pay  for  it  in  cash  within 
one  (1)  year  thereafter. 

Sec.  16.  REMOVAL  OF  OFFICER  OR  DIRECTOR: 
Any  member  may  bring  charges  against  an  officer  or  director 
by  filing  them  in  writing  with  the  secretary  of  the  association, 
together  with  a petition  signed  by  five  per  cent  of  the  mem- 
bers, requesting  the  removal  of  the  officer  or  director  in  ques- 
tion. The  removal  shall  be  voted  upon  at  the  next  regular 
or  special  meeting  of  the  association,  and  by  a vote  of  a 
majority  of  the  members,  the  association  may  remove  the 
officer  or  director  and  fill  the  vacancy.  The  director  or  officer, 
against  whom  such  charges  have  been  brought  shall  be  in- 
formed in  writing  of  the  charges  previous  to  the  meeting  and 
shall  have  an  opportunity  at  the  meeting  to  be  heard  in  per- 
son or  by  counsel  and  to  present  witnesses;  and  the  person  or 
persons  bringing  the  charges  against  him  shall  have  the  same 
opportunity. 

In  case  the  by-laws  provide  for  election  of  directors  by  dis- 
tricts with  primary  elections  in  each  district,  then  the  petition 
for  removal  of  a director  must  be  signed  by  twenty  per  cent 
of  the  members  residing  in  the  district  from  which  he  was 
elected.  The  board  of  directors  must  call  a special  meeting  of 
the  members  residing;  in  that  district  to  consider  the  removal 
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of  the  directors;  and  by  a vote  of  the  majority  of  the  members 
of  that  district,  the  director  in  question  shall  be  removed  from 
office. 

Sec.  17.  REFERENDUM:  Upon  demand  of  one-third  of 
the  entire  board  of  directors,  made  immediately  and  so  recorded 
at  the  same  meeting  at  which  the  original  motion  was  passed, 
any  matter  of  policy  that  has  been  approved  or  passed  by  the 
board  must  be  referred  to  the  entire  membership  or  the  stock- 
holders for  decision  at  the  next  special  or  regular  meeting; 
and  a special  meeting  may  be  called  fpr  the  purpose. 

Sec.  18.  MARKETING  CONTRACT:  The  association  and 
its  members  may  make  and  execute  marketing  contracts,  re- 
quiring the  members  to  sell,  for  any  period  of  time,  not  over 
ten  years,  all  or  any  specified  part  of  their  agricultural  products 
or  specified  commodities  exclusively  to  or  through  the  asso- 
ciation, or  any  facilities  to  be  created  by  the  association.  If 
they  contract  a sale  to  the  association,  it  shall  be  conclusively 
held  that  title  to  the  products  passes  absolutely  and  unre- 
servedly, except  for  recorded  liens,  to  the  association  upon 
delivery;  or  at  any  other  specified  time  if  expressly  and  defi- 
nitely agreed  in  the  said  contract.  The  contract  may  provide , 
among  other  things,  that  the  association  may  sell  or  re-sell  the 
products  delivered  by  its  members,  with  or  without  taking 
title  thereto;  and  pay  over  to  its  members  the  re-sale  price, 
after  deducting  all  necessary  selling,  overhead  and  other  costs 
and  expenses,  including  interest  or  dividends  on  stock,  not 
exceeding  eight  (8)  per  cent  per  annum,  and  reserves  for  re- 
tiring the  stock,  if  any;  and  other  proper  reserves;  and  or  any 
other  deductions. 

Sec.  19.  REMEDIES  FOR  BREACH  OF  CONTRACT: 
(a)  The  by-laws  or  the  marketing  contract  may  fix,  as  liqui- 
dated damages,  specific  sums  to  be  paid  by  the  members  or 
stockholders  to  the  association  upon  the  breach  by  him  of  any 
provision  of  the  marketing  contract  regarding  the  sale  or  deliv- 
ery or  withholding  of  products;  and  may  further  provide  that 
the  member  will  pay  all  costs,  premiums  for  bonds,  expenses 
and  fees,  in  case  any  action  is  brought  upon  the  contract  by 
the  association;  and  any  such  .provisions  shall  be  valid  and 
enforceable  in  the  courts  of  this  State  and  such  clauses  pro- 
viding for  liquidated  damages  shall  be  enforceable  as  such  and 
shall  not  be  regarded  as  penalties. 

(b)  In  the  event  of  any  such  breach  or  threatened  breach 
of  such  marketing  contract  by  a member,  the  association  shall 
be  entitled  to  an  injunction  to  prevent  the  further  breach  of 
the  contract  and  to  a decree  of  specific  performance  thereof. 
Pending  the  adjudication  of  such  an  action  and  upon  filing  a 
verified  complaint  showing  the  breach  or  threatened  breach, 
and  upon  filing  a sufficient  bond,  the  association  shall  be 
entitled  to  a temporary  restraining  order  and  preliminary  in- 
junction against  the  member. 

Sec.  20.  PURCHASING  BUSINESS  OF  OTHER  ASSO- 
CIATIONS, PERSONS,  FIRMS  OR  CORPORATIONS — 
PAYMENT — STOCK  ISSUED:  Whenever  an  association, 
organized  hereunder  with  preferred  capital  stock,  shall  pur- 
chase the  stock  or  any  property,  or  any  interest  in  any  prop- 
erty of  any  person,  firm  or  . corporation  or  association,' it  may 
discharge  the  obligations  so  incurred,  wholly  or  in  part  by 
exchanging  for  the  acquired  interest,  shares  of  its  preferred 
capital  stock  to  an  amount  which  at  par  value  would  equal 
the  fair  market  value  of  the  stock  or  interest  so  purchased, 
as  determined  by  the  board  of  directors.  In  that  case  the 
transfer  to  the  association  of  the  stock  or  interest  purchased 
shall  be  equivalent  to  payment  in  cash  for  the  shares  of  stock 
issued. 

Sec.  21.  ANNUAL  REPORTS:  Each  association  formed 
under  this  Act  shall  prepare  and  make  out  an  annual  report 
on  forms  to  be  furnished  by  the  Director  of  Agriculture  con- 
taining the  name  of  the  association;  its  principal  place  of 
business;  and  a general  statement  of  its  business  operations 
during  the  fiscal  year,  showing  the  amount  of  capital  stock 
paid  up  and  the  number  of  stockholders  of  a stock  association 
or  the  number  of  members  and  amount  of  membership  fees 
received,  if  a non-stock  association;  the  total  expenses  of  oper- 
ations; the  amount  of  its  indebtedness  or  liability,  and  its 
balance  sheets. 

Sec  22.  CONFLICTING  LAWS  NOT  TO  APPLY:  Any 
provisions  of  law  which  are  in  conflict  with  this  Act  shall 
be  construed  as  not  applying  to  the  association  herein  pro- 
vided for. 

Any  exemptions  whatsoever  under  any  and  all  existing 
laws  applying  to  agricultural  products  in  the  possession  or 
under  the  control  of  the  individual  producer,  shall  apply  sim- 
ilarly and  completely  to  such  products  delivered  by  its  farmer 
members,  in  the  possession  or  under  the  control  of  the  asso- 
ciation. 

Sec.  23.  LIMITATION  OF  THE  USE  OF  TERM  “CO- 
OPERATIVE”: No  person,  firm,  corporation  or  association, 
hereafter  organized  or  hereafter  applying  to  do  business  in 


this  State  as  a farmer's  marketing  association  for  the  sale  of 
farm  products,  shall  be  entitled  to  use  the  word  “co-operative” 
as  part  of  its  corporate  or  other  business  name  or  title,  unless 
it  has  complied  with  the  provisions  of  this  Act. 

Sec.  24.  INTEREST  IN  OTHER  CORPORATIONS  OR 
ASSOCIATIONS:  An  association  may  organize,  form,  op- 
erate, own,  control,  have  an  interest  in,  own  stock  of,  or  be  a 
member  of  any  other  corporation  or  corporations,  with  or 
without  capital  stock,  and  engaged  in  preserving,  drying,  proc- 
essing, canning,  packing,  storing,  handling,  shipping,  util- 
izing, manufacturing,  marketing  or  selling  of  the  agricultural 
products  handled  by  the  association,  or  the  by-products  thereof. 

If  such  corporations  are  warehousing  corporations,  they  may 
issue  legal  warehouse  receipts  to  the  association  against  the 
commodities  delivered  by  it,  or  to  any  other  person  and  such 
legal  warehouse  receipts  shall  be  considered  as  adequate  col- 
lateral to  the  extent  of  the  usual  and  current  value  of  the 
commodity  represented  thereby.  In  case  such  warehouse  is 
licensed  or  licensed  and  bonded  under  laws  of  this  or  any  other 
State  or  the  United  States,  its  warehouse  receipt  delivered  to 
the  association  on  commodities  of  the  association  or  its  mem- 
bers, or  delivered  by  the  association  or  its  members,  shall  not 
be  challenged  or  discriminated  against  because  of  ownership 
or  control,  wholly  or  in  part,  by  the  association. 

Sec.  25.  CONTRACTS  AND  AGREEMENTS  WITH 
OTHER  ASSOCIATIONS:  Any  association  may,  upon  res- 
olution adopted  by  its  board  of  directors,  enter  into  all  nec- 
essary and  proper  contracts  and  agreements  and  make  all  nec- 
essary and  proper  stipulations,  agreements  and  contracts  and 
arrangements  with  any  other  co-operative  corporations,  asso- 
ciation or  associations,  formed  in  this  or  in  any  other  state, 
for  the  co-operative  and  more  economical  carrying  on  of  its 
business  or  any  part  or  parts  thereof.  Any  two  or  more  asso- 
ciations may,  by  agreement  between  them,  unite  in  employ- 
ing and  using  or  may  separately  employ  and  use  the  same 
personnel,  methods,  means  and  agencies  for  carrying  on  and 
conducting  their  respective  business. 

Sec.  26.  RIGHTS  AND  REMEDIES  APPLY  TO  SIM- 
ILAR ASSOCIATIONS  OF  OTHER  STATES:  Any  cor- 
poration or  association  heretofore  or  hereafter  organized  un- 
der generally  similar  laws  of  another  state  shall  be  allowed 
to  carry  on  any  proper  activities,  operations  and  functions  in 
this  State  upon  compliance  with  the  general  regulations  ap- 
plicable to  foreign  corporations  desiring  to  do  business  in  this 
State  and  all  contracts  which  could  be  made  by  any  associa- 
tion incorporated  hereunder,  made  by  or  with  such  associa- 
tions shall  be  legal  , and  valid  and  enforceable  in  this  State 
with  all  of  the  remedies  set  forth  in  this  Act. 

Sec.  27.  ASSOCIATIONS  HERETOFORE  ORGAN- 
IZED MAY  ADOPT  THE  PROVISIONS  OF  THIS  ACT: 
Any  corporation  or  association,  organized  under  previously 
existing  statutes,  may,  by  a majority  vote  of  its  stockholders 
or  members,  be  brought  under  the  provisions  of  this  Act  by 
limiting  its  membership  and  adopting  the  other  restrictions  as 
provided  herein.  It  shall  make  out  in  duplicate  a statement 
signed  and  sworn  to  by  its  directors  to  the  effect  that  the 
corporation  or  association  has,  by  a majority  vote  of  the 
stockholders  or  members,  decided  to  accept  the  benefits  and  be 
bound  by  the  provisions  of  this  Act  and  has  authorized  all 
changes  accordingly.  Articles  of  incorporation  shall  be  filed  as 
required  in  Section  8,  except  that  they  shall  be  signed  by 
the  members  of  the  then  board  of  directors.  The  filing  fee 
shall  be  the  same  as  for  filing  an  amendment  to  articles  of 
incorporation. 

(a)  Where  any  association  may  be  incorporated  under  this 
Act,  all  contracts  heretofore  made  by  or  on  behalf  of  same  by 
the  promoters  thereof  in  anticipation  of  such  associations  be- 
coming incorporated  under  the  laws  of  this  State,  whether 
such  contracts  be  made  by  or  in  the  name  of  some  corpora- 
tion organized  elsewhere,  and  when  same  would  have  been 
valid  if  entered  into  subsequent  to  the  passage  of  this  act,  are 
hereby  validated  as  if  made  after  the  passage  of  this  Act. 

Sec.  28.  MISDEMEANOR  TO  SPREAD  FALSE  RE- 
PORTS ABOUT  THE  FINANCES  OR  MANAGEMENT 
THEREOF:  Any  person  who  maliciously  and  knowingly 
spreads  false  reports  about  the  finances  or  management  or 
activity  of  an  association  organized  hereunder  or  organized 
under  a similar  statute  of  another  State  with  similar  restric- 
tions, and  operating  in  this  State  under  due  authority  shall  be 
guilty  of  a misdemeanor  and  be  subject  to  a fine  of  not  less 
than  one  hundred  ($100)  dollars  and  not  more  than  one 
thousand  ($1,000)  dollars  for  each  such  offense;  and  shall  be 
liable  to  the  association  aggrieved  in  a civil  suit  in  the  penal 
sum  of  five  hundred  ($500)  dollars  for  each  such  offense. 

Sec.  29.  LIABILITY  FOR  DAMAGES  FOR  ENCOUR- 
AGING OR  PERMITTING  DELIVERY  OF  PRODUCTS 
IN  VIOLATION  OF  MARKETING  AGREEMENTS:  Any 
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person,  firm,  or  corporation  who  solicits  or  persuades  or 
permits  any  member  of  any  association  organized  hereunder 
to  breach  his  marketing  contract  with  the  associations  by 
accepting  or  receiving  such  member's  products  for  sale  or  for 
auction  or  for  display  for  sale,  contrary  to  the  terms  of  any 
marketing  agreement  of  which  said  person  or  any  active  officer 
or  manager  of  the  said  corporation  has  knowledge  or  notice, 
shall  be  liable  to  the  association  aggrieved  in  a civil  suit  in  the 
penal  sum  of  five  hundred  ($500)  dollars  for  each  such  offense; 
and  such  association  shall  be  entitled  to  an  injunction  against 
such  person,  firm  or  corporation  to  prevent  further  breaches 
and  a multiplicity  of  actions  thereon.  In  addition,  said  per- 
son, firm  or  corporation  shall  pay  to  the  association  a reason- 
able attorney’s  fee  and  all  costs  involved  in  any  such  litiga- 
tion or  proceedings  at  law. 

Sec.  30.  ASSOCIATIONS  ARE  NOT  IN  RESTRAINT 
OF  TRADE:  No  association  organized  hereunder  and  com- 
plying with  the  terms  hereof  shall  be  deemed  to  be  a con- 
spiracy or  a combination  in  restraint  of  trade  or  an  illegal 
monopoly;  or  an  attempt  to  lessen  competition  or  to  fix  prices 
arbitrarily,  nor  shall  the  marketing  contracts  and  agreements 
between  the  association  and  its  members  or  any  agreements 
authorized  in  this  Act  be  considered  illegal  as  such  or  in  un- 
lawful restraint  of  trade  or  as  part  of  a conspiracy  or  com- 
bination to  accomplish  an  improper  or  illegal  purpose. 

Sec.  31.  CONSTITUTIONALITY:  If  any  section  of  this 
Act  shall  be  declared  unconstitutional  for  any  reason,  the 
remainder  of  this  Act  shall  not  be  affected  thereby. 

Sec.  32.  APPLICATION  OF  GENERAL  CORPORA- 
TION LAWS:  The  provisions  of  the  general  corporation 
laws  of  this  State  and  all  powers  and  rights  thereunder, 
shall  apply  to  the  associations  organized  hereunder,  except 
where  such  provisions  are  in  conflict  with  or  inconsistent  with 
the  express  provisions  of  this  Act. 

Sec.  33.  ANNUAL  LICHJNIbLS  FEES:  Each  association 
organized  hereunder  shall  pay  an  annual  fee  of  ten  ($10) 
dollars  only,  in  lieu  of  all  franchise  or  license  or  corporation 
or  other  taxes,  or  taxes  or  charges  upon  reserves  held  by  it 
for  members. 

Sec.  34.  FILrNG  FEES:  For  filing  Articles  of  Incorpora- 
tion, an  Association  organized  hereunder  shall  pay  ten  ($10) 
dollars;  and  for  filing  an  amendment  to  the  Articles,  two  and 
50-100  ($2.50)  dollars. 


DAIRY  PRODUCTS  VALUES  DROPPED  LAST 

YEAR 


Dairy  products  in  1922,  at  farm  prices,  had  a gross 
value  of  $2,090,455,000,  according  to  estimates  by  the 
United  States  Department  of  Agriculture.  The  value  of 
dairy  products  in  1921  was  placed  at  $2,352,000,000,  and 
in  1920,  the  top  year  in  values,  at  $3,018,000,000. 

Whole-milk  sales  from  farms  and  consumption  on 
farms  comprised  65  per  cent  of  the  total  value  of  all 
dairy  products  in  1922,  and  are  given  a value  of  $1,357,- 
000,000.  In  1921  the  value  of  such  whole  milk  was 
placed  at  $1,567,000,000,  and  in  1920  at  $1,911,000,000. 

Farm-made  butter  had  a value  of  $220,000,000  in 
1922,  compared  with  $242,000,000  in  1921  and  with 
$366,000,000  in  1920. 

The  1922  value  of  cheese  made,  cream  sold,  butter 
fat  sold,  buttermilk,  whey,  and  skim  milk,  is  placed  at 
$513,018,000,  compared  with  $542,817,000  in  1921  and 
with  $740,736,000  in  1920. 

The  farm  price  of  whole  milk  was  19.09  cents  per 
gallon  in  1922,  compared  with  22.19  cents  in  1921,  and 
with  30.10  in  1920.  The  farm  price  of  butter  was  35.23 
cents  in  1922,  compared  with  37.16  cents  in  1921,  and 
with  54.25  cents  in  1920. 


ANNOUNCEMENT 

The  Williams  Produce  Company,  carlot  shippers  of 
poultry  and  eggs,  located  at  Fergus  Falls,  Minnesota,  and 
Fargo,  North  Dakota,  has  sold  its  buildings  and  all 
equipment  to  the  De  Soto  Creamery  and  Produce  Com- 
pany. In  addition,  all  of  the  equipment  at  Minneapolis. 

Mr.  Williams  expects  to  take  his  family  on  an 
extended  automobile  trip  though  the  West  and  possibly 
to  the  Pacific  coast. 


MARKETING  ACT  UNCONSTITUTIONAL 


Indiana  Governor  Fears  Act  Will  Injure  Those  It 
Should  Help  , 


Governor  McCray,  of  Indiana,  applied  the  “pocket” 
veto  to  the  co-operative  marketing  measure  passed  at  the 
last  session  of  the  Indiana  Legislature,  and  explained  his 
attitude  on  the  subject  in  the  following  statement : 

“In  not  receiving  Senate  Enrolled  Act  No.  325  my  action 
is  based  on  the  following  reasons,  which  have  been  reached 
after  most  careful  and  serious  deliberation : 

“First  of  all,  I wish  to  say  that  my  sympathies  are  all 
with  the  farmers.  I am  a farmer  and  realize  fully  what  they 
have  gone  through  the  last  three  years.  I realize  how  they 
have  worked  and  struggled  without  adequate  compensation 
for  their  toil.  I know  how  values  have  decreased  until,  in 
many  instances,  the  accumulations  of  a lifetime  have  been 
threatened. 

“I  am  fully  aware  of  the  reduced  prices  for  farm  products 
and  the  inability  of  farmers  to  meet  the  necessary  operating 
expenses  and  to  pay  off  notes  and  mortgages.  Indiana 
farmers  have  suffered  as  a result  of  the  unusual  conditions 
existing  the  last  three  years.  If  our  farmers  are  to  meet 
their  obligations  and  the  needs  for  food  of  the  people  of 
this  country  and  Europe,  conditions  must  be  improved  and 
the  income  to  the  farmers  materially  increased. 

Time  for  Wise  Counsel 

“I  fully  appreciate  their  desire  to  do  something  to  im- 
prove their  economic  condition.  However,  this  is  a time  for 
wise  counsel,  and  only  safe  and  sane  measures  should  be 
adopted. 

“The  prosperity  of  Indiana  agriculture  is  dependent  upon 
broad  and  unrestricted  markets — the  law  of  supply  and  de- 
mand must  surely  and  ultimately  prevail.  Everything  pos- 
sible must  be  done  to  eliminate  factors  which  interfere  with 
free  exchange  and  the  ready  movement  of  agricultural  prod- 
ucts to  the  ultimate  consumer. 

“I  am  heartily  in  favor  of  co-operative  marketing  when 
properly  safeguarded,  and  have  availed  myself  of  oppor- 
tunities afforded  along  this  line.  Indiana  farmers,  I am  sure, 
are  not  demanding  or  desiring  any  legislation  which  will  give 
them  any  undue  advantage  over  their  fellow  men.  Our 
agriculture  is  too  intimately  tied  with  that  of  all  community 
interests  and  industry  to  attempt  at  this  time  to  isolate  the 
farmers  from  other  business  men  or  to  interfere  with  free 
and  unrestricted  exchange  of  products. 

No  Limit  to  Debts 

i“I  quote  from  certain  sections  of  the  law  which  I believe 
to  be  the  most  important  and  therefore  have  received  the 
most  careful  investigation  and  consideration: 

“Sec.  3 provides  that  such  organizations  may  be  formed 
either  with  or  without  capital  stock,  and  if  with  capital  stock 
it  may  be  divided  into  preferred  and  common,  the  same  as 
other  industrial  corporations.  This  section  also  allows  a 
wide  latitude  in  fixing  the  liability  of  the  incorporators  or 
other  members  or  stockholders  for  the  debts  of  the  associa- 
tion, and  permits  such  liability  in  excess  of  the  stock  sub- 
scriptions or  membership  obligation's,  and  any  provisions  put 
in  the  articles  prescribing  such  liability  become  binding  on 
all  persons  dealing  with  the  association. 

“According  to  the  foregoing  section,  there  is  no  limit 
to  the  amount  of  debts  which  the  organization  may  incur  for 
the  payment  of  which  the  marketing  members  will  be  liable. 

“Sec.  4 provides,  amongst  other  things,  that  the  association 
may  borrow  money  without  limitation  as  to  the  amount  of 
corporate  indebtedness. 

Deductions  from  Price 


“Sec.  7 provides  that  the  association  may  determine  the 
amount  which  each  member  or  stockholder  should  be  required 
to  pay  annually,  or  from  time  to  time,  to  carry  on  the  busi- 
ness of  the  association,  the  charge,  if  any,  to  be  paid  by  each 
member  or  stockholder  for  services  rendered  by  the  associa- 
tion, and  the  time  and  manner  of  payment. 

“Sec.  8 provides  that  contracts  may  be  entered  into  with 
members  for  the  sale  or  disposal  of  their  products,  and  that 
such  association  may  deduct  from  the  price  received  for  the 
products  sold  all  costs  of  overhead  expenses  incident  to  the 
business,  including  interest  or  dividends  on  stock  not  exceed- 
ing 8 per  cent  per  annum,  and  reserves  for  retiring  the  stock, 
if  any,  and  other  proper  reserves,  or  any  other  deductions. 

(‘Sec.  9 provides  that  such  associations  may  enter  into 
contracts  for  the  marketing  of  a product,  and  fix  liquidated 
damages  for  the  breach  of  any  such  contract,  and  provides 
that  the  member  so  breaking  the  contract  shall  pay  all  costs, 
expenses  and  attorney  fees  incurred  in  any  litigation. 


Digitized  by 


Google 


22 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


APRIL,  1923 


Injunction  Provision 

“This  section  also  provides  for  the  bringing  of  an  action 
for  injunction  against  a member,  and  the  granting  of  an 
injunction  to  prevent  a member  from  violating  any  marketing 
contract. 

“It  also  is  further  provided  that  it  shall  be  conclusively 
presumed  that  the  landlord  or  lessor  is  able  to  and  does 
control  the  delivery  of  products  produced  on  his  or  her  land 
by  tenants  or  others  after  the  date  of  any  contract  entered 
into  with  the  association. 

“In  Sec.  10  it  is  provided  that  any  effort  to  induce  any 
member  or  stockholder  of  any  such  association  to  break  his 
or  her  contract  shall  constitute  a misdemeanor,  and  such 
offender  is  to  be  subjected  to  a fine  of  not  less  than  $100 
nor  more  than  $1,000  and  exposed  to  a civil ' action  for 
damages  in  favor  of  the  association  for  the  amount  of  $500 
for  each  offense. 

Liable  for  Soliciting 

“In  Sec.  11  it  is  provided  that  if  any  person,  firm  or 
corporation  who  solicits  or  persuades  or  permits  any  member 
of  any  association  to  breach  his  marketing  contract  with  the 
association  by  accepting  or  receiving  such  member’s  products 
for  sale  or  for  auction  or  for  display  for  sale,  contrary  to 
the  marketing  contract  of  such  member,  he,  she  or  it  shall 
be  liable  to  the  association  in  a civil  suit  in  the  penal  sum 
of  $500,  with  attorneys’  fees,  in  addition  to  which  the  asso- 
ciation shall  be  entitled  to  an  injunction  against  such  person, 
firm  or  corporation  to  prevent  further  breaches,  etc. 

“Under  this  provision  it  would  be  impossible  for  a farmer 
or  other  person  to  legally  buy  from  a member  of  a marketing 
association  any  product  that  might  in  turn  be  offered  for 
re-sale. 

Contract-Breaking  Clause 

“Both  State  and  Federal  constitutions  contain  guaranties 
of  the  right  to  life,  liberty  and  the  pursuit  of  happiness,  and 
against  imprisonment  for  debt  except  in  the  case  of  fraud. 

“The  mere  breaking  of  an  ordinary  contract  is  not  a 
fraud,  and  to  undertake  to  penalize  it  with  fine  and  imprison- 
ment would,  in  my  opinion,  be  violative  of  the  constitutional 
provisions  above  alluded  to  against  imprisonment  for  debt. 

“The  right  to  enter  into  contractual  relation  is,  in  my 
opinion,  one  of  the  inalienable  rights  incident  to  the  liberty 
and  pursuit  of  happiness,  and  to  penalize  even  an  offer  by 
a non-member  to  purchase  products  from  a member,  in  my 
opinion,  is  contrary  to  the  other  constitutional  guaranties 
above  alluded  to. 

Suggests  New  Bill 

“While  I sympathize  deeply  with  the  interests  which  are 
intended  to  be  helped  by  the  proposed  enactment,  I can  not 
put  aside  the  fear  that  this  enactment  will  not  be  helpful  and 
may  afford  the  means  of  actually  imposing  on  those  intended 
to  be  helped. 

“Again,  I repeat  that  I am  in  favor  of  the  principle 
involved  in  co-operative  marketing.  I am  perfectly  willing 
to  co-operate  with  the  Farm  Bureau  Federation  by  joining 
with  them  in  the  appointment  of  a committee  to  work  out 
a bill  eliminating  the  objectionable  features  of  this  bill  and 
present  it  for  the  consideration  of  the  next  Legislature.” 


PERSONAL  MENTION 

Ray  Elster,  who  had  been  associated  with  A.  F. 
Thibodeau  & Co.  at  Chicago  for  the  past  few  years  severed 
his  connections  with  that  firm  the  early  part  of  March. 
The  Chicago  office  is  now  in  charge  of  Fred  Sage,  who 
has  been  with  the  firm  since  they  began  to  operate  on  this 
market. 

Up  to  the  present,  Mr.  Elster  has  not  disclosed  his 
plans  for  the  future. 

Coyne  Bros,  have  announced  the  appointment  of 
Mr.  Olaf  Norum  to  take  the  place  of  Daniel  J.  Coyne, 
Jr.,  who  had  recently  resigned  from  that  firm. 

Mr.  Norum  has  had  considerable  experience  in  the 
produce  field,  having  been  a member  of  Coyne  Bros,  for 
the  past  nine  years  and  is  well  known  throughout  the 
produce  trade. 

Harold  L.  Brown,  of  New  York,  spent  a few  days 
on  the  Chicago  market  the  latter  part  of  March,  watching 
the  butter  and  egg  trend. 

Members  of  the  trade  who  spent  a few  weeks  at 
Hot  Springs  are  Theodore  Aaron,  Clarence  Cromer  and 
wife,  of  Chicago,  and  Arthur  Hanford,  of  Sioux  City, 
Iowa. 


CHICKEN  AND  EGG  VALUES  LOWER 
LAST  YEAR 


The  combined  farm  value  of  chickens  raised  and  eggs 
produced  in  1922  is  estimated  at  $854,207,000,  by  the 
United  States  Department  of  Agriculture.  The  value 
in  1921  was  $900,820,000. 

About  543,000,000  chickens  were  raised  on  farms 
in  1922,  with  a farm  value  of  $354,199,000,  as  compared 
with  510,000,000  chickens  raised  in  1921  valued  at  $362,- 
253,000.  Egg  production  totaled  1,962,356,000  dozen 
eggs  of  a value  of  $500,008,000,  as  compared  with  1,837,- 
486,000  dozen  eggs  with  a value  of  $538,567,000  in  1921. 

Of  the  chicken  eggs  produced  in  1922,  large  quan- 
tities were  consumed  in  industries  in  the  manufacture  of 
other  than*  food  products,  and  about  113,000,000  dozen 
were  used  to  produce  chickens,  the  department  says. 

The  average  farm  price  of  chickens  raised  in  1922 
was  65c  per  fowl,  compared  with  71  cents  in  1921,  and 
with  86j4c  in  1920.  The  average  farm  price  of  chicken 
eggs  was  25.5  cents  a dozen  in  1922,  compared  with  29.3 
cents  per  dozen  in  1921  and  with  44.4  cents  in  1920. 

It  is  estimated  that  there  were  412,000,000  chickens 
on  farms  January  1,  1922,  a time  of  year  when  the  num- 
ber of  chicks  is  low.  There  were  386,000,000  chickens 
on  farms  January  1,  1921  and  on  January  1,  1920,  there 
were  360,000,000,  according  to  census  figures. 


PENNSYLVANIA  WILL  ENFORCE  FILLED 
MILK  ACT 


With  Governor  Pinchot  giving  official  sanction  to 
the  Jones  Filled  Milk  Bill  late  this  week,  a warning  has 
been  issued  by  Secretary  Frank  P.  Willits,  of  the  State 
Department  of  Agriculture,  that  the  manufacture,  sale 
and  exchange  of  all  filled  milks,  as  defined  in  the  new 
legislation,  must  cease  before  May  20,  when  the  law 
becomes  effective. 

Retailers  and  wholesalers  of  filled  milks  are  given 
ninety  days  in  which  to  remove  all  such  products  from 
the  market  and  to  clean  them  from  the  shelves.  After 
that  time,  State  food  agents  will  make  an  inspection  of 
the  stores  and  the  establishments  previously  offering 
these  milk  products  for  sale,  and  arrest  will  be  made  if 
the  law  has  not  been  complied  with. 

By  the  terms  of  the  bill  approved  by  the  Governor, 
it  is  declared  unlawful  “to  manufacture,  sell  or  exchange 
any  milk,  cream  or  skim-milk  . . . with  which  has  been 
added,  blended  or  compounded  any  fats  or  oils  other 
than  milk  fats,  either  under  the  name  of  said  products 
or  articles  or  the  derivatives  thereof,  or  if  labelled  un- 
der any  fictitious,  coined  or  trade  names.”  The  use  of 
chocolate  as  a flavor  is  not  prohibited. 

The  final  passage  of  the  bill  is  largely  due  to  the 
active  fight  waged  by  the  Interstate  Milk  Producers  Asso- 
ciation, the  Dairymen's  Co-operative  Sales  Company,  of 
Pittsburgh,  the  Dairymen's  League  Co-operative  Associa- 
tion, the  Pennsylvania  State  Grange  and  other  farmers' 
organizations.  The  bill  was  passed  without  a dissenting 
vote. 


The  new  law  is  a companion  measure  to  the  Voight 
Filled  Milk  Law,  enacted  in  the  closing  hours  of  Con- 
gress, and  is  similar  to  laws  now  in  operation  in  New 
York,  New  Jersey,  Ohio,  Maryland,  Wisconsin,  Wash- 
ington, California  and  other  states.  It  will  be  instru- 
mental in  preventing  fraud  in  the  sale  of  a highly  essential 
food  product  and  will  serve  to  protect  the  health  of  Penn- 
sylvania’s milk-consuming  public. 
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The  Farmers’  Elevator  Movement 

By  Charles  Adkins 

Former  Superintendent  Division  of  Foods  and  Dairies  State  of  Illinois  Department  of  Agrictulture 


Prior  to  1901  the  country  grain  market  was  in  the 
grip  of  a monopoly  which  fixed  the  price  of  grain  at  the 
local  stations.  The  price  fixing  was  done  through  the 
organization  of  grain  elevators  known  as  the  State  Grain 
Dealers  Association,  but  in  which  organization  a few 
powerful  concerns  owning  lines  of  country  elevators  com- 
pletely dominated.  This  system  perhaps  was  the  most 
completely  developed  in  Nebraska,  which  state  was 
mapped  and  divided  into  thirteen  districts,  as  a basis  for 
price  fixing.  In  Iowa  the  price  fixing  was  done  through 
the  secretary  of  the  State  organization  with  headquarters 
at  Des  Moines.  Anyone  who  started  a grain  business 
was  forced  to  pay  the  so-called  “regular”  price  or  be 
driven  out  of  business. 

The  individual  buyer  at  a local  station  had  very 
little  to  say  about  what  he  paid  the  farmer  for  grain  at 
the  local  station.  Especially  was  this  true  in  Nebraska, 
Iowa  and  Illinois.  A general  feeling  of  dissatisfaction 
arose  among  the  farmers  as  to  the  margin  charged  at  the 
local  station  for  handling  the  grain,  but  more  especially 
were  they  dissatisfied  with  the  line  elevator  monopoly. 
Many  opinions  were  expressed  as  to  the  best  method  to 
meet  this  situation. 

So  long  as  the  grain  buyer  at  each  station  used  his 
own  judgment  as  to  what  he  should  pay,  there  was  an 
element  of  competition  in  the  business  that  worked  out 
fairly  satisfactory  to  the  farmer,  but  the  power  of  the 
so-called  line  house  made  him  uneasy. 

I presume  such  a situation  in  this  day  would  be  met 
by  going  to  Congress  or  the  State  Legislature  and  get  a 
law  to  regulate  them.  A bunch  of  government  or  state 
pay-rollers  would  have  made  a nice  mess  of  the  thing 
if  that  method  had  been  resorted  to.  However,  the 
farmers  decided  the  better  plan  was  to  organize  com- 
panies at  the  local  station  and  handle  their  own  grain  and 
do  away  with  what  appeared  to  them  a bad  system.  A 
stiff  fight  followed  which  lasted  for  some  time.  The 
farmers  won  out  in  their  contention ; their  business  is  as 
eagerly  sought  as  any  individuals  or  corporations,  and 
the  threatened  menace  of  the  line  elevator  gone.  I think 
it  will  always  be  necessary  to  maintain  these  organizations 
both  for  the  good  of  the  farmer  and  the  grain  trade  as 
well.  If  a further  step  is  taken  by  the  farmer  in  grain 
marketing,  if  it  succeeds,  will  be  based  on  the  local  farmers 
elevator.  Such  a move  will  not  succeed,  in  my  judgment, 
until  a sufficient  number  of  companies  are  on  a sound 
financial  basis  to  support  it. 

The  farmer  has  learned  that  if  this  concern  stays  in 
business,  his  company  must  make  money  and  run  it  like 
any  other  business  or  his  institution  will  not  live.  The 
grain  trade  has  learned  that  it  must  do  business  with  the 
farmer  on  a fair  business  basis  or  it  cannot  do  business 
with  him.  Everyone  appreciates  that  running  a business 
with  a hired  man,  it  is  a hard  matter  to  get  the  same 
results  you  get  with  a man  running  his  own  business. 
Yet  these  institutions  have  done  fairly  well  over  a period 
of  twenty  years.  The  last  figures  I saw  from  anything 
worth  quoting,  stated  that  56%  of  the  grain  arriving  at 
Chicago  comes  from  Farmers  Elevators;  Sl/2%  of  it 
comes  from  line  elevators  and  the  rest  from  other  indi- 
vidual grain  dealers  and  corporations.  These  figures  are 
taken  from  a book  recently  written  by  Professor  James  E. 
Boyle,  which  figures  show  the  object  sought  by  the  farm- 


ers has  been  attained,  mainly  doing  away  with  the  influ- 
ence of  the  line  elevator. 

When  we  started  twenty  years  ago  at  Bement, 
Illinois,  there  were  17  Farmers  Elevators  in  the  State, 
now  we  have  560  companies  carried  in  the  directory, 
operating  625  elevators  in  this  State.  Our  State  Asso- 
ciation gets  out  a directory  every  year. 

The  recent  depressed  times  hit  the  Farmers  Elevators 
Companies  as  well  as  everybody  else.  Our  State  Secre- 
tary tells  me  he  made  a survey  last  summer  of  137  eleva- 
tors. He  would  take  a railroad  line  and  call  on  each 
company  on  that  line,  inquire  into  their  condition;  he 
found  60%  of  them  showed  a surplus,  30%  a deficit  and 
about  10%  even  with  the  world.  The  annual  meetings  of 
various  companies  held  since  January  1,  1923,  would 
indicate  that  about  90%  of  the  farmers  elevators  made 
money  last  year.  It  would  seem  a fair  per  cent  of  them 
will  be  able  to  survive.  This  is  the  only  movement  among 
farmers  that  has  lived  twenty  years  and  each  succeeding 
year  found  it  stronger  than  the  year  before. 

The  movement  has  been  kept  free  from  promoters. 
Our  State  secretaries  never  go  into  a community  to 
promote  an  elevator  company.  When  the  local  people 
feel  that  such  an  institution  is  needed,  they  send  for  the 
secretary  or  some  other  citizen  who  is  familiar  with  the 
business  to  help  them  out  by  explaining  to  their  people 
what  such  an  institution  means.  We  have  always  kept 
the  movement  out  of  politics  which  has  been  the  death 
knell  of  most  farm  organizations  in  the  past. 

Many  attempts  in  the  past  have  been  made  to  use 
this  movement  for  the  promotion  of  some  other  big 
co-operative  scheme,  which  thus  far  we  have  been  able 
to  keep  the  Farmers  Grain  Dealers  out  of.  At  our  third 
State  convention,  some  promoters  came  with  a big 
terminal  market  and  export  scheme  which  we  paid-  no 
attention  to.  Next,  a smooth  fellow  promoted  the  Inde- 
pendent Harvester  Co.,  canvassed  the  Farmers'  elevator 
folks,  abused  the  International  Harvester  Co.,  got  $7,- 
500,000  out  of  the  farmers*  money  and  left  the  farmers 
holding  the  sack. 

Next  the  United  States  Grain  Corporation  came 
along  with  a $100,000,000  dream  to  market  the  farmers’ 
grain,  abused  the  Board  of  Trade,  but  the  farmers  who 
had  been  in  the  business  of  marketing  grain  for  twenty 
years  knew  from  a business  standpoint,  how  impractical 
it  was,  and  stayed  off  it,  and  they  have  about  vanished 
in  thin  air  and  some  farmers  a little  poorer  but  wiser 
from  such  experience. 

Many  co-operative  packing  companies  have  been  or- 
ganized; the  promoters  going  out,  abusing  the  packer, 
and  getting  the  farmers’  money — all  have  failed  and  the 
promoters  and  high  salaried  jobholders  have  the  farmers’ 
moriey.  % 

Our  live-stock  exchanges  and  grain  exchanges  fur- 
nish us  an  open  market  for  our  live  stock  and  grain  every 
business  day  of  the  year,  where  they  can  sell  for  cash. 
Other  farm  commodities  that  are  not  marketed  through 
exchanges  have  had  a hard  time  of  it.  The  tobacco 
grower  used  to  have  about  one  buyer  call  on  him  each 
year  and  if  he  did  not  sell,  maybe  he  would  not  have 
another  buyer  for  a year ; the  same  was  true  of  wool, 
citrus  fruits,  etc.  The  marketing  situation  got  desperate 
with  those  fellows  and  the  tobacco  growers  especially 
did  some  desperate  things.  I think  it  will  be  a bad  day 
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for  the  grain  farmer  when  the  politician  steps  in  and 
takes  hold  of  his  grain  exchanges  and  restricts  his  mar- 
ket through  regulation  by  impractical  men.  We  have 
had  men  doing  business  on  grain  exchanges  who  have 
been  guilty  of  uncommercial  conduct  and  have  been  ex- 
pelled, and  with  any  system  big  enough  to  merchandise 
the  grain  of  this  country,  there  will  always  be  men  doing 
wrong  and  the  best  any  system  as  big  as  that  oan  do,  is 
to  keep  the  evils  down  to  a minimum,  and  if  our  farm 
organizations  are  worth  a “pewter  dollar”  to  the  farmer, 
they  can  select  committees  to  confer  with  our  Grain  Ex- 
changes, Live  Stock  Exchanges,  Packers  and  Transpor- 
tation Companies,  bring  their  grievances  before  them, 
and  I think  adjust  them  more  satisfactorily  to  the  farmer 
and  the  trade  than  any  bunch  of  politicians  will  do.  If 
we  do  not  draw  the  line  somewhere  we  will  soon  have 
more  men  on  the  payroll  regulating  our  lives  than  we 
have  tax  payers  to  pay  the  bill. 

The  farmers  who  have  been  in  the  grain  business  for 
^fifteen  or  twenty  years  have  learned  a few  things  about 
the  grain  business.  We  used  to  think  if  we  could  run 
a grain  business  at  a local  station  for  ten  years  success- 
fully, all  the  farmers  would  automatically  come  into  the 
one  organization.  We  find  in  actual  practice  that  is  not 
true.  Our  Company  at  Bement  has  been  in  business 
twenty  years  January  1,  1923.  The  statement  of  our  busi- 
ness ending  December  31,  1922,  shows  in  twenty  years,  we 
handled  8,442,948  bushels  of  grain  and  59,798  tons  of 
coal,  besides  salt,  feed  and  seeds.  In  twenty  years  we 
paid  our  stockholders  129%  in  cash  dividends,  150% 
in  stock  dividends  and  have  a $35,000  surplus,  maintained 
a good  grain  market  and  a financial  success.  Yet  an- 
other citizen  has  made  a living  out  of  the  grain  business 
during  all  of  that  time.  Many  other  companies  in  Illinois 
that  bought  out  their  competitors,  ran  for  a while,  and 
private  enterprise  was  encouraged  by  the  farmers  to  come 
in  and  start  a competitive  business.  That  is  what  works 
out  in  actual  practice  extending  over  a period  of  twenty 
years.  The  keen  competition  at  the  country  stations  and 
at  the  terminal  markets  gets  our  grain  handled  for  the 
smallest  margin  of  any  other  commodity  the  farmers 
produce.  When  the  grain  gets  out  of  the  dealers’  hands 
into  the  mills  and  various  processes  preparing  it  for 
thp  many  different  uses  to  which  it  is  put,  and  then  gets 
it  into  the  hands  of  the  consumer,  a large  necessary  cost 
is  added,  which  cost  sometimes  is  too  high — but  that  is 
another  subject. 

Every  attempt  thus  far  made  by  farmers  in  this 
country  to  get  away  from  the  local  community  unit  has 
failed.  That  includes  attempts  to  run  farmers*  co-opera- 
tive packing  plants,  manufacturing  concerns  and  terminal 
grain  marketing. 

When  you  get  away  from  home  with  a large  co- 
operative concern  run  by  hired  men,  immediately  high- 
salaried  men  are  provided  for,  immediately  economic 
politics  develops  and  the  men  who  hold  down  the  jobs 
do  so  by  reason  of  the  votes  they  are  able  to  control,  and 
the  job  holder  in  most  cases,  proves  to  be  a good  vote 
getter  but  poor  business  man,  and  the  institution  fails, 
while  in  private  enterprises  with  which  they  go  into  com- 
petition, their  men  hold  their  jobs  because  of  their  ability 
to  deliver  the  goods  or  get  results  in  a business  way. 

I am  convinced  after  twenty  years  in  active  partici- 
pation in  local  co-operative  grain  marketing,  studying 
every  farmers’  marketing  scheme  in  the  world,  and 
watching  the  various  schemes  attempted  in  this  country, 
that  the  farmer’s  practical  effort  in  marketing  his  grain 
is  around  the  local  neighborhood  unit,  and  through  his 
State  and  National  organization,  bringing  whatever 
grievance  he  may  have  whether  transportation,  inspec- 
tion or  terminal  service  before  the  proper  persons  and 
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be  able  to  present  it  in  a sensible,  practical  manner  and 
work  out  his  market  problems  in  that  way,  more  advan- 
tageous to  the  farmer  than  any  other. 

The  Farmers  Grain  Dealers  have  in  each  State  a 
State  organization  which  maintains  an  office,  has  a paid 
secretary,  the  only  man  in  the  organization  who  draws 
a salary.  The  state  president  and  board  of  directors  who 
meet  occassionally  draw  no  salary.  From  the  state  or- 
ganizations we  have  what  is  known  as  a national  organiza- 
tion which  is  supported  by  the  various  state  organizations, 
which  maintain  a paid  secretary,  men  are  selected  by  the 
various  organizations  to  represent  them  in  the  national 
organization.  This  organization  looks  after  and  works 
with  the  various  grain  interests  on  interstate  freight  rates 
or  whatever  comes  up  in  a large  way  affecting  the  grain 
growers  of  the  countfy. 

This  outlines  to  you  briefly  some  of  the  activities 
of  the  farmers  grain  movement  and  some  of  my  notions 
on  the  subject.  I think  in  these  times  every  citizen  who 
has  had  occasion  to  study  our  vital  economic  questions 
should  be  free  to  express  them  and  out  of  all,  we  will 
get  a condition  we  will  all  be  able  tQ  live  under. 


ANNOUNCEMENTS 

The  co-partnership  of  Polmen  and  Terry,  located 
at  216  W.  South  Water  St.,  Chicago,  which  consisted 
of  Samuel  Polmen  and  Charles  G.  Terry,  Jr.,  was  dis- 
solved by  mutual  consent  on  January  1,  1923,  and  by 
the  withdrawal  from  the  firm  of  Mr.  Terry. 

Mr.  Polmen  has  continued  the  business  under  the 
name  of  Polmen  & Co. 

Since  the  dissolution  of  the  partnership,  Mr.  Terry 
has  been  employed  by  Ostrowsky  & Simkin,  but  in  the 
very  near  future  will  join  with  his  father,  Charles  G. 
Terry,  Sr.,  and  his  two  brothers,  W.  M.  and  D.  A.  Terry, 
and  engage  in  the  general  produce  business  under  the 
name  of  Charles  G.  Terry  & Sons  Co.,  which  will  be  a 
corporation,  with  place  of  business  at  329-331  W.  South 
Water  St.,  Chicago,  111. 

Heretofore  Mr.  Terry  has  failed  to  make  public 
announcement  of  the  change  in  his  business  relations. 


LITTLE  BILL  TAYLOR  INJURED 

Bill  Taylor,  Jr.,  nine  year  old  son  of  W.  A.  (Bill) 
Taylor,  of  the  Packer,  was  struck  by  an  automobile  near 
his  home  in  Wilmette,  Illinois,  on  March  21. 

The  little  chap  sustained  a compound  fracture  of  a 
leg  which  required  the  services  of  two  bone  specialists 
to  adjust,  and  in  addition  several  painful  contusions  and 
lacerations. 

The  surgeons  in  charge  consider  the  injuries  serious 
and  at  the  same  time  have  high  hopes  for  ultimate  re- 
covery without  permanent  impairment. 


GUS  LUDWIG  ON  THE  HIGH  SEAS 

Gus  Ludwig,  Member  of  the  Executive  Committee 
and  Chairman  -of  the  Membership  Committee  of  the 
National  Poultry,  Butter  and  Egg  Association,  is  on 
the  high  seas,  bound  for  California  from  New  York, 
via  the  Panama  Canal. 

Mr.  Ludwig's  many  friends  will  be  glad  to  know 
that  the  throat  affection  from  which  he  has  suffered  for 
a long  time,  is  not  of  a malignant  nature  and  that  if 
an  operation  becomes  necessary  later  on,  it  will  be  of  a 
minor  character. 

The  good  ship  Columbia  will  be  Mr.  Ludwig's  play- 
ground for  26  days  and  his  physicians  express  the  hope 
that  by  the  time  Southern  California  is  reached,  his  throat 
trouble  will  have  vanished. 

Here's  hoping  it  may  be  so. 


We  Buy  and  Sell  1 

Eggs 

-We  are  members  of  the  Chicago 
Clearing  House 

Wire  us  your  orders  to  buy  or  sell  butter 
or  eggs  for  spot  or  future  delivery. 

We  are  located  at  the  center  of  Chicago’s 
Produce  Market.  We  handle  live  poul- 
try, also  frozen  poultry,  and  have  the 
largest  trade  in  ice-packed  poultry  in 
Chicago. 

WE  ARE  ANXIOUS  TO  SERVE  YOU 
LET  US  DO  IT 

J.  H.  WHITE  & CO. 

955  Fulton  Market 

Chicago,  111.  | 

| Telephone  Monroe  2500 


ESTABLISHED  1889 

C.  H.  Weaver  & Company 

CHICAGO 

Headquarters  For 

BUTTER,  EGGS, 

FROZEN  POULTRY 

1 


Always  Open  for  Business, 
Either  to  Buy  or  Sell 
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PREPARING  EGGS  FOR  SHIPMENT 


F.  F.  Frye,  Chief  Inspector  of  the  Western  Weigh- 
ing and  Inspection  Bureau,  attended  several  of  the  recent 
Spring  Meetings  and  appeared  at  the  business  sessions 
where  he  gave  short  and  snappy  talks  on  the  subject  of 
how  to  prepare  ‘case  eggs’  for  shipment. 

Mr.  Frye  was  well  received  by  the  audiences  he 
talked  to  and  from  the  questions  he  was  asked,  it  was 
apparent  that  .those  who  have  experienced  egg  breakage 
troubles  in  times  past  were  intensely  interested  in  what 
he  had  to  say.  For  the  benefit  of  those  who  did  Hot 
hear  him,  an  outline  of  his  talk  is  produced  on  another 
page  of  this  issue  and  all  may  profit  by  practicing  the 
things  he  recommends. 

Mr.  Frye’s  appearance  at  these  meetings  is  a part  of 
an  educational  campaign  now  being  conducted  by  all  in- 
terested agencies  which  has  for  its  object  the  prevention 
of  egg  breakage,  and  if  egg  shippers  have  devised  better 
means  than  those  recommended  by  Mr.  Frye  and  will 
make  them  known  to  the  Executive  Offices  of  the  ‘Na- 
tional,’ due  consideration  will  be  given  them. 

Last  year’s  record  was  a great  improvement  over 
the  preceding  year  and  with  renewed  interest  on  the  part 
of  all  concerned,  it  is  hoped  the  coming  year  will  show 
greater  improvement. 


CO-OPERATIVE  MARKETING  LEGISLATION 

The  Co-operative  Marketing  Bill  which  passed  the 
Senate  of  the  Illinois  Legislature  on  March  29th  is 
reproduced  in  this  issue  of  the  ‘Bulletin.’  It  will  now 
be  rushed  to  the  House,  where  it  is  predicted  it  will  also 
be  passed.  From  there  it  will  go  to  the  Governor. 

A like  Bill  passed  the  legislature  of  the  State  of 
Indiana  and  was  vetoed  by  Governor  McCray.  The 
reasons  for  the  veto  are  also  reproduced  in  this  issue  of 
the  ‘Bulletin,’  and  these  reasons  can  just  as  logically 
be  applied  in  Illinois  as  they  were  in  Indiana,  and  should 
be  drawn  to  the  attention  of  the  law-makers  and  the 
Governor. 

The  term  “Co-operative  Marketing  by  Producers” 
is  the  magic  wand  used  by  the  politician  and  exploiter 
to  make  the  American  farmer  the  most  dissatisfied  man 
on  the  continent,  and  up  to  the  moment  it  has  been  a 
howling  success,  but  between  causing  dissatisfaction  and 
the  actual  marketing  of  farm  produce,  there  is  a wide 
gap,  and  so  far  as  marketing  is  concerned,  there  is  no 
magic  in  the  practice. 

The  marketing  of  farm  produce  is  a business  and 
will  remain  so,  whether  conducted  co-operatively  or  in- 
dependently. Being  business,  it  is  subject  to  the  same 
economic  laws  as  is  any  other  business,  and  all  the  laws 
made  by  state  legislatures  will  not  change  this  except 
unrighteously,  according  to  present  legal  and  judicial 
standards. 

A law,  such  as  is  about  to  be  enacted  in  the  State 
of  Illinois,  will  not  create  a market  in  Europe  (nor  in 
any  other  place)  for  one  grain  of  surplus  wheat  raised 
in  the  State  of  Illinois,  nor  will  such  a law  change  the 
seasons  of  the  year,  nor  the  productivity  of  the  soil. 
Neither  will  it  be  the  means,  through  which,  to  make 
after-the-war  adjustments  easier. 

The  proposed  legislation  seeks  to  create  new  theories 
as  to  the  rights  and  liabilities  of  the  citizens  of  the  State, 
and  this  to  the  extent  of  overthrowing  the  present  public 
policy.  In  tbkr  aspect  the  law-makers  and  the  Executive 
should  scrutinize  it  closely. 


IN  THE  INTEREST  OF  EGG  SHIPPERS 


Col.  Arthur  T.  Nelson  is  the  Missouri  State  Market- 
ing Commissioner. 

The  work  recently  done  under  his  supervision  to 
MAKE  MISSOURI  EGGS  BETTER  will  have  a far- 
reaching  effect  which  will  extend  far  beyond  the  terri- 
torial limits  of  the  State  of  Missouri  and  will  undoubtedly 
be  the  means  of  affording  a foundation  upon  which  will 
rest  like  work  in  other  States. 

In  the  performance  of  this  work  Col.  Nelson  has 
shown  his  ability  to  grasp  and  properly  solve  some  of 
the  perplexing  troubles  of  egg  shippers  and  if  Missouri 
shippers  will  now  pitch  in  and  co-operate  with  him, 
the  business  of  both  producer  and  shipper  will  be  made 
more  profitable,  and  at  the  same  time  such  co-operation 
will  strengthen  Col.  Nelson’s  hands  and  encourage  him 
to  further  effort. 


Col.  Nelson  recently  appeared  before  the  members 
of  the  Missouri  Egg  and  Poultry  Shippers  Association 
and,  in  a very  well  prepared  paper,  explained  the 
character  of  the  work  he  has  accomplished  and  what 
he  hopes  to  accomplish. 

For  the  benefit  of  Egg  Shippers  generally,  and  the 
shippers  of  Missouri  particularly.  Col.  Nelson’s  paper 
is  reproduced  in  this  issue  of  the  Bulletin. 


The  ‘Bulletin’  commends  Col.  Nelson’s  work  and 

asks  Missouri  shippers  to  co-operate  with  him, 
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THE  STATE  CONVENTIONS 


The  proceedings  of  the  various  State , Associations 
were  reported  in  full  in  the  Trades  Papers  and  no  good 
purpose  will  be  served  by  a mere  repetition. 

One  subject  of  vital  importance  was  brought  to  light, 
which  was  ably  covered  by  Mr.  Caven,  Editor  of  Chicago 
Dairy  Produce,  concerning  which,  he  says : 

Spring  Meeting  in  Chicago 

“One  instead  of  six  spring  egg  meetings. 

“And  that  one  in  Chicago. 

“In  other  years  there  have  been  movements  to 
combine  two  or  more  of  the  state  meetings,  but  this 
year  the  idea  of  one  meeting  instead  of  six  was  talked 
of  a great  deal,  especially  at  St.  Louis  and  Des 
Moines. 

“To  most  members  of  the  various  state  associations 
' the  idea  has  a strong  appeal,  but  many  hesitate  be- 
cause of  fear  of  the  state  association  losing  its 
identity. 

“It  was  not  the  dealers,  to  whom  the  expense  op 
attending  all  the  spring  meetings  is  the  most,  who 
talked  about  the  one  meeting  plan,  but  it  was  the 
shippers  who  gave  the  idea  its  greatest  boost.  The 
shipper  would  like  to  meet  his  fellow  shippers  of 
other  states,  and  in  a great  many  instances  the  shipper 
could  come  to  Chicago  with  .less  inconvenience  to 
himself  than  he  can  attend  the  convention  in  his  own 
state. 

“One  would  think  the  . dealers  in  the  big  city 
markets  would  all  favor  the  one  meeting  idea,  but 
their  opinions  will  not  enter  decisively  into  the  mat- 
ter. It  is  up  to  the  packers  and  shippers  of  the 
various  state  associations  to  decide. 

“The  big  problem  in  the  matter  is  the  welfare  of 
the  state  association.  A spring  meeting  in  Chicago 
would  greatly  reduce  attendance  at  the  state  meet- 
ings, and  unless  arranged  with  the  welfare  of  the 
state  association  in  view  would  so  reduce  attendance 
at  some  of  these  meetings  that  the  associations  in 
some  of  the  states  would  cease  to  exist. 

“Some  persons  have  advanced  the  plan  of  having 
a spring  as  well  as  a fall  meeting  of  the  National 
Poultry,  Butter  & Egg  Association,  which  spring 
meeting  would  take  the  place  of  the  spring  meetings 
of  the  state  associations,  but  that  plan  contains  the 
objection  that  it  would  kill  off  or  greatly  reduce  the 
' importance  of  the  state  associations. 

“A  plan  that  will  preserve  the  state  associations  to 
work  out  their  own  peculiar  problems  will  be  most 
likely  of  adoption.  It  was  suggested  in  the  recent 
discussions  of  this  matter  that  each  state  association 
could  contribute  its  pro  rata  of  the  expense  of  one  big 
spring  meeting.  That  each  have  its  own  badges  to 
distinguish  its  members  and  that  each  hold  separate 
meetings  some  time  during  the  general  convention 
for  the  discussion  of  and  action  upon  problems  in 
its  own  territory.  The  general  problems  could  be 
handled  in  a general  session  or  two  and  the  conven- 
tion could  continue  three  or  four  days  or  whatever 
time  seemed  necessary  to  do  its  work. 

“Some  such  plan  as  this  last  might  work  out ; at 
least  an  effort  to  do  so  would  prove  interesting. 

“The  meeting  of  dealers  of  the  East  and  West, 
which  is  a principal  object  of  the  spring  meetings, 
could  be  attained  with  greater  convenience  and  less 
expense  in  the  one  meeting,  but  as  to  the  attendance 
of  shippers,  that  is  another  question.  Would  as 
many  attend  a meeting  in  Chicago  as  now  attend  the 


several  state  meetings?  Would  there  be  as  repre- 
sentative an  attendance  of  shippers  at  a general 
spring  meeting?  Many  prominent  shippers  in  states 
that  hold  the  most  successful  of  the  state  meetings 
think  there  would  be  as  great  and  possibly  a greater 
, attendance  because  of  the  chance  of  getting  a better 
line  on  the  situation  by  meeting  representatives*  from 
the  whole  producing  territory. 

“This,  then,  is  the  new  proposition — instead  of  six 
state  meetings  every  spring,  have  one  meeting  of  all 
the  state  associations  in  Chicago.  What  do  you  think 
about  it?” 


RESISTING  GROWING  TENDENCIES 


The  Interstate  Commerce  Commission  initiated  a 
proceeding  to  inquire  into  the  reasonableness  of  the  rates 
of  the  American  Railway  Express  Company. 

A hearing  on  the  subject  was  held  at  Chicago  during 
the  week  of  March  21.  The  National  Poultry,  Butter 
and  Egg  Association  was  present  and  prepared  to  present 
data  touching  on  the  services  rendered  by  the  express’ 
company,  and,  as  a matter  of  fact,  the  date  and  hour  for 
such  presentation  had  been  arranged  for.  However,  the 
data,  while  pertinent  to  the  inquiry,  was  not  presented, 
because  many  of  the  subjects  covered  controversies  which 
business  men  should  be  able  to  adjust  amicably  by  and 
between  themselves.  Without  resort  to  a governmental- 
agency,  and  when  (in  a brief  conference  with  an  official 
of  the  express  company,  the  subjects  of  the  controversies 
were  disclosed)  this  was  made  plain,  the  official  very 
readily  arranged  for  a conference  with  shippers  and  re- 
ceivers to  be  held  at  a near  future  date,  and  this  con- 
ference promises  to  accomplish  about  the  same  results 
which  could  have  been  accomplished,  had  the  data  been 
presented  to  the  Commission. 

This  experience  opens  up  a wide  field  of  inquiry 
which  leads  to  the  conclusion  that  those  who  talk  most 
Strongly  against  nationalized  carriers  and  a bureaucratic 
form  of  government  for  all  business,  are  more  to  blame 
for  these  growing  tendencies  than  any  other  class,  be- 
cause while  they  know  their  rights  and  liabilities  arid 
obligations  to  the  public,  they  do  not  heed,  nor  treat 
seriously  legitimate  complaints,  and  thus  drive  the  com- 
plainants to  the  governmental  agency,  if  there  be  one,  for 
relief. 

• 

“Going  to  the  Commission,”  by  both  carrier  and 
shipper,  is  about  as  commonplace  as  going  to  meals,  and 
this  continual  “going”  seems  to  indicate  that  business  men 
are  losing  their  grip  on  business  affairs  and  leaning  more 
and  more  on  public  agencies  for  a remedy  for  every 
disorder  that  arises. 

The  growth  of  the  sentiment  for  the  nationalizing 
of  the  railroads  may  be  perceptibly  checked  if  carriers 
and  shippers  would  practice  more  self-reliance  and  re- 
strain the  going-to-the-Commission  habit,  to  within  reason- 
able bounds. 

On  the  other  hand,  the  going-to-the-Commission 
habit  only  encourages  the  belief,  in  the  public  mind,  that 
business  men  are  no  longer  capable  of  managing  their 
own  affairs. 

The  Executive  Committee  of  the  National  Poultry, 
Butter  and  Egg  Association  adheres  to  the  old-fashioned 
belief  that  business  men  are  still  capable  of  adjusting 
differences  and  with  this  belief  in  mind,  the  above  re- 
ferred to  conference  was  brought  about. 
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BUTTER  AND  EGGS 

Store  in  Chicago’s  newest,  most  progressive  cold  storage  warehouse 


Merchants  and  shippers  hold- 
ing their  goods  in  Chicago 
are  not  confined  by  freight 
charges  to  doing  business  in 
one  locality.  They  have  the 
pick  of  the  entire  market. 
Like  Kings  in  checkers,  they 
can  jump  both  ways 


The  Fulton  Market  is  as  stra- 
tegically located  in  Chicago 
as  Chicago  is  in  the  country. 
To  store  in  the  Fulton  Mar- 
ket is  to  begin  with  a great 
advantage 


In  the  heart  of  the  Fulton 
and  Randolph  Markets 
Close  to  South  Water.St.,  yet 
out  of  the  congested  Loop 
District 


Take  advantage  of  our 
Low  Insurance,  Liberal 
advances  and  Superior 
Service 


Served  by  Penna.  and 
C.  M.  & St.  P.  R.  R., 
Direct  connections  with 
a 1 1 railroads  entering 
Chicago 


Consign  cars  our  care, 
C.  M.  & St.  P.  R.  R., 
Morgan  St.  delivery 

Free  and  U.  S.  Bonded 


OUR  SERVICE  ELIMINATES  COMPETITION 

Fulton  Market  Cold  Storage  Company 

V.  o.  APPEL,  Vice-Pres.  and  Treas.  C.  E.  NELSON,  Manager  GEO.  W.  BODMER,  Asst.  Treas. 

Fulton  and  Morgan  Streets,  CHICAGO 


EGGS  PACKED  IN  “HOLED-TITE”  FLATS  ARE  BROKEN  ONLY  BY  THE  COOK 

“HOLED-  T1TE”  Egg  Packing 


“Holed-Tite"  Egrgr  Packing:  is  covered  and 
protected  by  U.  S.  and  ForeiKn  Patents 

and  any  infringements  will  be  prose- 
cuted to  the  full  extent  of  the  law. 


No  change  from  the  usual  method  of 
packing,  unpacking  or  handling. 

The  “Holed-Tite”  Flat  is  used  with 
standard  honeycomb  filler,  but  takes 
the  place  of  Excelsior  Pads  and  ordi- 
nary Flats. 

Made  of  elastic  moulded  pulp — abso- 
lutely prevents  checking  in  packing 
and  breakage  in  transportation. 

The  projecting  rings  on  flat  lock  the 
filler,  so  it  cannot  shift — prevents 
bending  and  breaking  of  filler  ends. 
Prevents  soiling — any  leaking  is  con- 
fined to  a single  cell. 

Does  not  add  to  cost  of  packing. 
Saves  long  deferred  damage  claims. 

Send  for  sample  Flat  and  descriptive 
circular. 


“HOLED-TITE”  EGG  PACKING  CORPORATION 


New  York  Mercantile  Exchange 

6 HARRISON  STREET,  ROOM  3S 


NEW  YORK  CITY 
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How  The  Missouri  State  Marketing  Bureau  Is  Working 
in  the  Interests  of  the  Egg  Industry 

By  Colonel  Arthur  T.  Nelson,  Missouri  State  Marketing  Commissioner 


So  that  this  paper  may  be  reasonably  brief,  I will 
eliminate  all  preliminary  story  telling  and  commence  dis- 
cussing with  you  from  the  very  outset  the  subject  matter 
in  which  I know  the  members  of  this  Convention  are 
vitally  interested.  I say  I know  you  will  be  interested 
m the  subject  matter  of  this  paper  not  because  it  refers 
particularly  to  the  egg  industry  in  Missouri,  but  because 
it  strikes  at  the  very  root  of  the  problem  of  improving 
the  egg  industry  in  every  state  in  the  Union. 

I had  intended  to  talk  on  cream  grading,  but  also 
found  that  what  I wanted  to  tell  you  of  eggs  would  take 
up  all  of  my  time.  I am  sure  that  this  Convention  is 
primarily  interested  in  eggs. 

One  year  ago  today  the  Missouri  State  Marketing 
Bureau,  of  which  I have  the  honor  to  be  the  Commis- 
sioner, started  to  organize  its  state-wide  “better  eggs” 
campaign.  We  took  as  our  campaign  slogan,  the  fol- 
lowing sentence:  MAKE  MISSOURI  EGGS  BETTER 
AND  MARKET  THEM  ON  A GRADED  BASIS. 
This  slogan  could  have  quite  correctly  been  taken  as  the 
subject  of  this  paper. 

First,  suitable  grades  were  worked  out  in  co-opera- 
tion with  the  United  States  Bureau  of  Agricultural 
Economics  for  the  guidance  of  the  field  representatives 
the  Missouri  State  Marketing  Bureau  employed  for  the 
campaign.  These  grades  were  found  in  some  of  the  lit- 
erature which  I have  brought  here  for  distribution  among 
you.  The  members  of  this  Association  will  immediately 
recognize  that  the  establishment  of  grades  of  eggs  was 
fundamental  and  basic  in  such  a campaign  as  was  con- 
ducted in  Missouri  during  1922. 

One  of  the  early  steps  we  took  in  preparation  for 
the  campaign  was  that  of  notifying,  through  circular 
letters  and  newspaper  articles,  all  Missouri  egg  shippers 
of  the  egg  candling  and  grading  services  we  were  about 
to  offer  them,  including  a brief  explanation  of  the  char- 
acter of  the  work  we  intended  to  do  at  each  of  their 
respective  places  of  business. 

Many  more  requests  were  received  for  the  services 
of  our  field  specialists  in  egg  candling  and  grading  than 
we  were  able  to  fill.  However,  before  the  end  of  1922, 
over  500  practical  egg  candling  and  grading  demonstra- 
tions had  been  held  in  approximately  110  of  the  114 
Missouri  counties. 

Eighteen  field  representatives  were  engaged  in  this 
egg  candling  and  grading  campaign.  Before  sending 
these  representatives  into  the  field  to  conduct  these  can- 
dling and  grading  demonstrations  in  co-operation  with 
the  egg  buying  firms  and  their  producer  patrons,  they 
were  given  approximately  a week's  intensive  training  in 
the  candling  and  grading  of  eggs.  In  this  way  all  of 
these  eighteen  field  representatives  were  taught  to  handle 
the  work  so  as  to  accomplish  uniform  results. 

Speaking  briefly,  the  demonstrations  conducted  by 
these  field  representatives  are  described  as  follows : Each 
representative  would  report  for  duty  to  the  manager  of 
an  egg  buying  firm  on  a certain  date.  That  date  had 
been  well  advertised  by  the  Marketing  Bureau  and  the 
egg  buyer,  several  days  previous  to  the  day  of  the  meet- 
ing among  the  egg  producers  in  the  community.  On  the 
day  of  the  demonstrations  the  producers  would  come  to 
town  with  their  eggs. 

Sometimes  only  ten  or  fifteen  producers  would  bring 
in  their  eggs  on  a given  date  to  have  them  candled  and 


graded  by  the  State  Marketing  Bureau  field  representa- 
tives. At  many  places,  however,  fifty  or  more  producers 
would  come  to  town  on  the  days  of  our  demonstrations, 
with  their  eggs,  and  see  them  candled  and  graded  by  our 
trained  field  men.  In  addition  to  those  who  brought  in 
their  eggs  for  candling  and  grading,  there  was  at  each 
of  our  meetings,  a considerable  number  of  bystanders, 
mostly  farmers  and  people  from  the  small  towns,  all 
interested  in  improving  the  quality  of  Missouri  eggs. 

Our  representatives  would  take  each  farmer's  eggs 
and  while  the  farmer  himself  was  standing  there  watch- 
ing, the  eggs  would  be  candled  and  graded.  This  oppor- 
tunity for  the  egg  producers  to  see  their  own  and  their 
neighbor's  egs  candled  out  and  graded,  $nd  to  hear  the! 
discussions  of  all  the  factors  which  contribute  to  the 
variation  in  quality  of  the  different  lots  of  eggs  did,  I say 
to  you,  bring  a lot  of  convincing  information  to  the 
approximately  fifty  thousand  Missouri  egg  producers  who 
were  reached  in  the  five  hundred  demonstrations  of  our 
1922  state-wide  campaign. 

After  all,  these  arrangements  to  permit  the  egg 
producers  to  see  the  exact  quality  and  condition  of  the 
eggs  which  they  present  to  the  buyer  at  the  primary 
market  were  very  simple.  Yet,  the  experience  of  out 
campaign  convinces  me  that  no  other  method  is  so  effec- 
tive as  that  simple  method  of  showing  each  egg  producer 
his  own  eggs  under  the  candle  and  discussing  with  him 
and  his  neighbors,  the  farm  practices  necessary  to  make 
Missouri  eggs  better. 

I assure  you  that  while  I am  using  the  masculine 
gender  in  this  paper,  that  a considerable  portion  of  all  of 
our  audiences  were  farm  women,  who  take  care  of  most 
of  the  eggs.  We  have  made  a special  effort  from  the 
beginning  of  our  work  to  reach  the  women. 

During  the  past  several  weeks  we  have  been  holding 
meetings  at  country  school  houses  and  in  villages  in  sev- 
eral sections  of  Missouri  with  the  Women's  Progressive 
Farmers'  Association  of  Missouri.  The  Missouri  farm 
women  are  indeed  responsive  to  our  efforts  in  helping 
them  to  improve  the  quality  of  their  eggs,  and  thereby 
raise  the  price  per  dozen  received  at  the  primary  market. 

During  the  three  months  of  July,  August  and  Sep- 
tember of  1922,  our  field  representatives  graded  38,150 
dozens  of  eggs  directly  before  the  eyes  of  the  men  and 
women  who  produced  them. 

Our  representatives  stayed  at  each  place  one  whole 
day;  in  many  places  two  representatives  went  together 
and  worked  tpgether.  We  do  not  believe  it  would  have 
been  sufficient  to  do  less  than  candle  and  grade  each 
producer's  eggs.  By  so  doing,  each  producer  returned 
home  with  a definite  idea  of  the  grade  and  quality  of  the 
eggs  he  produces,  as  compared  with  the  grade  and  quality 
of  the  eggs  which  his  neighbor  produces. 

Those  38,150  dozens  of  eggs  were  graded  into  the 
six  grades,  Extras,  Is,  2s,  Dirties,  Checks  and  Rots.  We 
found  the  eggs  of  the  state  as  a whole,  divided  between 
these  six  grades  as  follows : 

Extras  No.  is  No.  2s  Dirties  Checks  Rots 

J>.08%  26.09%  54.27%  5.95%  4.31%  4.30% 

These  figures  which  I am  confident  reveal  approx- 
imately the  true  situation  in  Missouri  during  the  months 
of  hot  weather,  show  that  68  per  cent  of  Missouri's  sum- 
mertime eggs  are  No.  2s,  Dirties,  Checks  and  Rots,  while 
32  per  cent  are  No.  Is  and  Extras. 
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Indeed  there  is  room  for  much  improvement.  If 
we  could  only  change  the  figures  so  that  the  68  per  cent 
of  our  summertime  eggs  would  grade  as  No.  Is  and 
Extras,  and  the  32  per  cent  fall  into  the  lower  grades,  it 
would  mean  an  annual  saving  of  hundreds  of  thousands 
of  dollars  to  the  egg  industry  in  Missouri  alone. 

It  gives  me  pleasure  to  state  that  during  so  short  a 
period  of  time,  I believe  the  Missouri  State  Marketing 
Bureau  has  in  the  same  campaign,  both  discovered  the 
chief  problem  which  today  confronts  the  egg  indiRtry  in 
this,  the  second  largest  egg  producing  state  in  the  Union, 
and  at  the  same  time  effectively  applied  the  remedy  for 
the  correction  of  the  existing  evils  which  constitute  the 
problem.  Of  course,  I do  not  assume  that  we  have  done 
more  than  commenced  a solution  of  the  problem  during 
the  short  year  of  our  “better  eggs”  campaign. 

The  problem,  as  I have  already  explained  it,  is  found 
in  the  greatly  unbalanced  relation  between  the  32  per 
cent  of  eggs  which  during  the  summer  months  grade  as 
No.  Is  and  Extras,  as  compared  with  the  68  per  cent 
which  falls  into  the  lower  grades.  The  remedy  lies  in 
the  untiring  efforts  of  all  agencies,  including  the  member- 
ship of  this  great  National  Association  in  uniting  on  a 
program  which  will  carry  back  to  the  producers  on  the 
farms,  first-hand  candling  and  grading  demonstrations 
with  their  own  and  their  neighbors*  eggs — supplemented 
not  only  with  educational  material,  but  with  a recogni- 
tion on  the  part  of  the  buyers  of  a differential  of  several 
cents  per  dozen  between  eggs  of  good  quality  and  eggs 
of  poor  quality.  I have  no  hesitancy  in  saying  right 
here  that  I believe  the  greatest  nation-wide  remedy  which 
can  be  applied  in  the  interests  of  improving  the  quality 
of  eggs  in  Missouri  and  elsewhere,  lies  in  the  willingness 
of  the  egg  buyers  and  merchants  of  this  country  (who 
are  well  acquainted  with  the  wide  variation  in  the  quality 
of  eggs)  to  establish  a system  of  buying  eggs  from  the 
producer  on  a graded  basis  and  continuing  that  system 
of  dealing  in  eggs  right  down  to  the  ultimate  consumer. 

The  January  17  issue  of  the  New  York  Produce 
Review  and  American  Creamery,  in  its  leading  editorial, 
made  a comment  on  the  1922  egg  candling  and  grading 
campaign  as  conducted  by  the  Missouri  State  Marketing 
Bureau,  which  reads  in  part  as  follows:  “We  wish  to 
give  emphasis  to  the  statement  of  the  Missouri  State 
Marketing  Bureau  that  the  proportion  of  No.  1 and  No. 
2 grade  eggs  could  be  reversed  with  a vast  saving  and 
benefit  to  producers  and  especially  to  the  declaration  that 
the  egg  buyers  would  play  an  important  part  in  effecting 
the  improvement  of  eggs  if  they  would  candle  and  grade 
the  eggs  handled  by  them,  and  pay  for  those  eggs  on  a 
strictly  quality  basis.” 

Quoting  further  from  the  same  editorial,  it  is  pointed 
out  that  country  egg  buyers  and  packers  cannot  much 
longer  neglect  the  importance  of  dealing  with  the  egg 
producer  on  a graded  basis  if  they  are  to  hold  their  own 
in  competition  with  the  farmers  co-operative  marketing 
organizations. 

That  is  the  exact  warning  given  to  egg  buyers 
through  the  editorial  columns  of  the  New  York  Produce 
Review  in  its  January  17,  1923,  issue. 

What  are  the  facts  in  Missouri  on  this  particular 
point?  They  are  approximately  these. — During  1922 
about  2,000  carloads  of  eggs  were  marketed  co-opera- 
tively by  Missouri  egg  producers.  These  2,000  carloads 
of  eggs  did  not  go  through  the  hands  of  either  the  coun- 
try buyers  or  the  dealers  in  St.  Louis  and  Kansas  City. 
They  were  shipped  direct  to  the  wholesalers  in  Chicago, 
New  York,  Philadelphia  and  other  eastern  markets. 
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Speaking  further  on  this  question  of  dealing  with  the 
producer  on  a graded  basis,  I can  authoritatively  say  to 
you  that  on  March  1,  1923,  about  350  farmers  co-opera- 
tive egg  marketing  exchanges  in  Missouri  commenced 
buying  eggs  on  a graded  basis. 

All  that  I have  said  up  to  this  point  has  in  a measure 
been  an  emphasizing  of  the  need  for  the  nation-wide 
standardization  of  eggs,  and  the  buying  and  selling  of 
eggs  on  a graded  basis.  Eggs  are  among  the  last  of  the 
important  farm  products  to  be  considered  for  standard- 
ization. Grain,  live  stock,  fruits  and  vegetables,  and 
other  farm  products  are  standardized  and  the  producers 
are  paid  foi*  those  products  according  to  auality. 

At  a meeting  of  the  membership  of  tnis  same  Con- 
vention which  met  just  a year  ago  in  Kansas  City,  Mr. 
Roy  C.  Potts,  a representative  of  the  United  States 
Department  of  Agriculture,  explained  to  you  the  need  for 
National  Standards  and  Grades  for  Eggs.  He  also  ex- 
plained the  recommendations  of  the  Department  of  Agri- 
culture for  such  National  Grades  and  Standards.  I can 
see  no  greater  step  that  this  Convention  can  take  than  to 
adopt  the  National  Standards  and  Grades  for  Eggs  as 
recommended  by  the  Bureau  of  Agricultural  Economics 
of  the  United  States  Department  of  Agriculture,  and  that 
the  membership  of  your  Association  commence  at  once 
an  active,  well-financed,  nation-wide  movement  in  behalf 
of  the  dealing  in  eggs  on  a graded  basis  all  the  way  from 
the  producer  to  the  consumer. 

The  grades  used  in  the  Missouri  “better  eggs”  cam- 
paign during  1922  are  quite  closely  related  to  the  tentative 
grades  proposed  by  the  Department  of  Agriculture  for 
adoption  throughout  the  country.  It  is  recognized  that 
producers  and  dealers  at  points  of  origin  do  not  have  the 
same  need  for  all  the  different  grades  used  in  terminal 
markets.  Therefore,  the  grades  used  in  Missouri  during 
the  1922  campaign  were  intended  to  fit  the  needs  of 
producers  and  dealers  who  are  interested  primarily  in 
improving  the  quality  of  eggs,  and  ultimately  dealing  in 
them  on  a graded  basis. 

In  addition  to  the  factors  which  determine  the  quality 
of  the  eggs,  I wish  to  say  a few  words  (as  has  often 
been  said)  on  the  part  the  weight  of  eggs  is  destined  to 
play  in  the  future  of  the  industry.  During  our  1922 
campaign  in  Missouri,  17,236  dozens  of  eggs  were  actu- 
ally weighed.  Approximately  one-half  of  these  eggs 
weighed  less  than  22  ounces  per  dozen.  The  other  one- 
half  weighed  22  ounces  and  over,  per  dozen.  When  eggs 
are  bought  and  sold  on  the  pound  (or  weight)  basis,  the 
22-ounce  eggs  will  become  fewer  and  fewer  and  the  24- 
ounce  eggs  will  greatly  increase  in  their  proportion  to  the 
total  dozens  produced.  This  means  that  there  will  be 
fewer  small,  mongrel  chickens  kept  upon  the  farms  of 
Missouri  and  other  states.  It  will  mean  that  larger,  well- 
bred,  purebred,  egg-laying  strains  of  birds  will  become 
the  rule.  It  will  mean  that  the  farmer  who  produces  a 
case  of  eggs  whose  net  weight  is  46  pounds  per  case,  or 
about  24  ounces  per  dozen,  would  receive  approximately 
$1.25  per  case  more  than  the  farmer  who  produces  22- 
ounce  eggs  weighing  about  41  pounds  per  case,  or  5 
pounds  per  case  less  net  weight.  These  figures  are  based 
upon  the  price  of  eggs  being  40c  per  dozen. 

Giving  the  progressive  egg  producers  the  advantage 
of  an  increase  in  the  number  of  pounds  of^ggs  per  case, 
together  with  the  advantage  in  an  increase  in  the  quality 
of  those  eggs,  it  is  not  difficult  to  expect  that  eggs  would 
be  gathered  oftener  and  kept  in  cooler  places  upon  the 
farms,  as  well  as  that  more  country  produce  dealers 
would  have  a well-equipped  refrigerated  room  in  which 
to  hold  eggs. 

I have  described  to  you  in  a general  way,  the  nature 
of  and  manner  in  which  our  1922  candling  and  grading 
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program  was  carried  right  back  to  the  egg  producer  at 
the  country  shipping  point.  There  were  a few  other 
outstanding  services  rendered  during  our  1922  campaign, 
however,  to  which  I wish  to  draw  your  attention. 

We  supplemented  each  of  our  meetings  with  infor- 
mation on  the  right  way  to  pack  and  load  eggs.  This 
packing  and  loading  instruction  was  directed  primarily  at 
the  buyers  and  shippers,  although  the  producers  were* also 
benefited  thereby. 

At  each  place  visited,  our  men  would  set  up  an  ex- 
hibit showing  the  right  way  to  pack  a case  of  eggs  by 
use  of  the  six  excelsior  pads.  The  necessity  for  using 
new  fillers  and  strong  cases  was  also  emphasized.  As  a 
result,  we  are  confident  that  the  use  of  new  fillers,  six 
excelsior  pads  per  case,  and  strong  cases,  is  rapidly  in- 
creasing in  Missouri  at  the  present  time. 

Carlot  loading  demonstrations  were  held  during  the 
campaign  at  St.  Louis,  Kansas  City,  St.  Joseph,  and  at 
the  Missouri  State  Fair  in  Sedalia  last  August.  At 
Sedalia  and  St.  Joseph,  approximately  two  hundred  coun- 
try shippers  were  shown  the  most  satisfactory  methods 
of  loading  a car  of  eggs.  At  St.  Louis  and  Kansas  City, 
Messrs.  Aus  and  Bergmann,  members  of  the  Association, 
co-operated  with  us  in  the  loading  demonstrations  which 
were  given  before  good-sized  audiences  of  carlot  shippers 
at  each  place. 

These  egg  loading  demonstrations  were  conducted 
by  the  State  Marketing  Bureau  in  co-operation  with  the 
American  Railway  Association,  whose  egg  loading  ex- 
perts from  the  Western  Weighing  and  Inspection  Bureau, 
demonstrated  the  most  successful  method  of  loading  eggs. 
The  loading  methods  of  these  experts  are  based  upon  an 
exhaustive  investigation  conducted  by  the  Freight  Claim 
Department  of  the  American  Railway  Association,  of  the 
claims  on  damaged  carlot  shipments  of  eggs. 

It  is  significant  to  note  that  the  American  Railway 
Express  Company  and  the  various  companies  who  own 
refrigerator  cars  have  also  co-operated  in  one  way  or 
another,  with  the  Missouri  State  Marketing  Bureau  in  its 
state-wide  egg  campaign. 

An  important  phase  of  our  work  consisted  in  the 
giving  of  instructions  to  the  egg  candlers  at  the  places 
where  our  candling  and  grading  demonstrations  were 
held,  on  the  proper  methods  of  candling  and  grading  eggs. 
Many  of  the  candlers  at  country  points  are  inexperienced. 
Therefore,  our  field  representatives  were  able  to  aid  a 
large  number  of  them  at  the  approximately  five  hundred 
towns  visited  on  our  1922  itinerary. 

One  of  the  first  thing  our  field  representatives  did 
at  each  place  where  demonstrations  were  held,  was  to  set 
up  an  exhibit  of  six  cases  of  eggs  in  which  the  grades 
we  were  using  were  represented.  This  exhibit  also  in- 
cluded cases  showing  the  right  and  wrong  ways  to  pack 
eggs. 

One  of  the  most  vitalizing  services  rendered  in  the 
Missouri  1922  egg  candling  and  grading  program  cost 
the  state  government  practically  nothing.  I refer  to  the 
publicity  which  our  campaign  received  through  the  press. 
Practically  all  of  the  trade  papers  carried  articles  about 
our  work.  To  the  best  of  our  knowledge,  all  of  the 
farm  journals  and  magazines  published  in  the  middle- 
west  ran  special  features  or  carried  articles  about  the 
“Know  Your  Eggs”  campaign  in  Missouri.  But  the  best 
publicity  of  all  was  given  by  our  own  press,  right  here  in 
Missouri.  In  over  twenty-two  years  of  public  service  in 
agricultural  work  here  in  Missouri,  I have  never  seen  a 
single  project  conducted  by  a single  agency,  given  the 
widespread  publicity  that  was  given  by  the  country  news- 
papers of  Missouri,  to  the  state-wide  egg  candling  and 
grading  campaign  conducted  by  the  Missouri  State 


Marketing  Bureau.  From  a half  column  to  a column  and 
a half  seemed  to  be  the  common  practice  of  the  editors 
in  regard  to  the  publicity  connected  with  our  work.  These 
articles  took  the  readers  into  the  program  in  sufficient 
detail  to  explain  the  importance  of  the  forty  million  dol- 
lar Missouri  egg  industry,  and  the  relation  its  proper  pro- 
tection and  advancement  bears  to  the  wealth  and  pros- 
perity of  the  state  as  a whole. 

I cannot  express  too  zealously  the  appreciation  which 
the  Missouri  State  Marketing  Bureau  feels  towards 
Missouri  newspaper  men  for  the  wonderful  service  they 
performed  in  the  co-operation  extended  to  the  egg  can- 
dling and  grading  program  commenced  by  us  in  1922. 

I will  now  proceed  to  close  this  paper  by  setting 
forth  in  a summary,  the  things  which  I am  confident  are 
vital  to  the  continuation  of  successful  work  by  this  Asso- 
ciation or  other  agencies  in  their  attempt  to  improve  the 
egg  industry  of  the  United  States. 

First , the  producer  must  be  reached.  He  can  most 
successfully  be  reached  through  all-day  egg  candling  and 
grading  demonstrations  held  at  the  country  shipping 
points  in  co-operation  with  the  egg  buyers,  and  farmers’ 
exchanges.  It  is  essential  that  the  producers  bring  in 
their  eggs  to  see  them  candled  and  graded.  It  is  essen- 
tial that  the  producers  be  informed  through  talks  and 
suitable  literature,  regarding  the  highly  perishable  nature 
of  the  egg  and  the  necessity  of  handling  it  in  such  a 
manner  as  to  preserve  its  original  quality. 

Second,  it  is  important  that  the  egg  candling  ktws  of 
the  state  be  enforced  strictly,  and  that  buyers  co-operate 
whu  the  state  in  its  efforts  to  enforce  the  egg  candling 
laws. 

Third,  managers  of  farmers’  exchanges  and  other 
buyers  and  receivers  of  eggs,  should,  themselves,  become 
proficient  egg  candlers  and  require  the  same  high  standard 
of  candling  efficiency  of  all  of  their  employees. 

Fourth,  eggs  should  be  handled  in  large  quantities 
and  passed  through  as  small  a number  of  hands  as  is 
most  conducive  to  the  perfect  preservation  of  their  ori- 
ginal quality.  This  recommendation  should  begin  at  the 
country  receiving  point,  and  continue  throughout  the 
chain  of  distribution. 

Fifth,  more -cold  storages  and  precoolers  should  be 
established  in  the  country  districts  to  the  most  economical 
advantage  of  the  industry. 

Sixth,  some  system  for  giving  every  producer  of  in- 
fertile eggs  a market  for  same  at  a premium  over  fertile 
eggs  should  be  established. 

Seventh,  a definite  campaign  by  this  Association, 
and  State  and  Federal  agencies  should  be  launched  with 
the  American  Railway  Association,  and  its  subsidiary  co- 
operators,  in  the  interest  of  better  packing  and  loading 
of  eggs,  and  thereby  reduce  the  enormous  annual  losses 
on  freight  claims. 

Eighth,  this  Convention  might  do  well  at  this  meet- 
ing to  consider  a program  in  co-operation  with  Missouri 
and  other  states,  also  the  Federal  Bureau  of  Agriculture 
Economics,  for  expanding  and  pushing  an  intensive  “bet- 
ter egg”  campaign  in  a few  of  the  more  important  pro- 
ducing sections. 

Ninth,  at  least  an  intensive  publicity  campaign  is 
recommended  to  you,  which,  through  the  country  egg 
buyers,  in  co-operation  with  trade  papers,  farm  journals 
and  the  city  and  country  newspapers,  would  carry  to 
all  classes  of  persons  engaged  in  this  great  industry,  the 
necessity  of  greater  efficiency  in  the  doing  of  their  par- 
ticular duties.  Special  emphasis  should  be  placed  on  the 
importance  of  the  care  and  handling  of  the  eggs  at  the 
primary  market. 


i entn,  egg  buyers  everywhere  should  immediately 
commence  buying  on  a “loss-off”  basis,  and  as  quickly  as 
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possible  deal  on  a graded  basis  from  the  producer  down 
to  the  consumer. 

I will  call  these  the  Ten  Commandments  for  Better 
Eggs.  They  must  be  observed  if  the  egg  industry  of  the 
United  States  is  soon,  or  ever,  to  reach  that  high  plane 
of  efficiency  and  perfection  for  which  many  of  you  have 
been  working  for  the  past  fifteen  to  twenty-five  years. 
There  may  be  other  suggestions  equally  as  valuable  as 
some  of  these  Ten  which  I have  mentioned,  but  taken 
as*  a whole,  I am  confident  they  constitute  an  outline  of 
the  program  which  those  who  survive  in  the  keen  com- 
petition of  the  ever  growing  gigantic  egg  industry,  must 
take  into  consideration  quite  soon. 

PREPARING  EGGS  FOR  SHIPMENT 


How  to  Pack,  Load,  Stow  and  Brace  Car  Load  Ship- 
ments, By  F.  F.  Frye,  Chief  Inspector,  Western 
Weighing  and  Inspection  Bureau 


For  the  past  several  years  the  Western  Weighing 
& Inspection  Bureau  have  carried  on  an  extensive  educa- 
tional campaign  throughout  the  entire  territory  dealing 
with  the  Classification  rules  and  regulations  with  respect 
to  the  proper  construction  of  egg  cases,  the  required  num- 
ber of  nails,  namely,  3 Penny,  Large  Head  Cement  Coated, 
18  on  each  side  of  the  case,  21  on  the  bottom  and  8 on 
the  top,  also  pointed  out  the  importance  of  the  tight  pack 
in  order  that  the  fillers  will  be  stationary  in  the  case, 
which  will  prevent  the  fillers  from  shifting,  breaking 
down  the  tips  and  allowing  the  eggs  to  come  in  contact 
with  the  center  partition  or  end  of  the  case  which  usually 
results  in  egg  breakage.  There  is  also  another  important 
factor  in  the  packing  of  eggs  and  that  is,  to  see  that  the 
filler  is  placed  in  the  case  the  right  way ; that  is,  the 
two  solid  ends  being  placed  in  the  case  so  that  they  will 
be  next  to  the  center  partition,  and  the  end  of  the  case, 
the  two  cut  sides  be  placed  in  the  case  so  that  they  will 
be  next  to  the  sides  of  the  case. 

The  Consolidated  Freight  Classification  prohibits  the 
use  of  second  hand  fillers  and  flats,  and  under  no  cir- 
cumstances should  they  be  used. 

The  Consolidated  Freight  Classification  provides  that 
second  hand  egg  cases  must  be  securely  strapped;  how- 
ever, the  use  of  a second  hand  case  should  be  limited 
and  where  it  is  found  necessary  to  use  same,  the  very 
best  cases  should*  be  selected,  and  they  should  be  properly 
strapped  in  order  to  withstand  the  ordinary  hazards  of 
transportation. 

The  Consolidated  Freight  Classification  provides  for 
two  methods  of  loading,  stowing  and  bracing  of  carload 
shipments  of  eggs: 

First  a straight  joint;  second  a step  joint. 

The  Bureau  recommends  the  straight  joint  method 
of  loading,  for  the  reason  that  same  does  not  require  an 
expert  to  do  the  loading,  while  the  step  joint  does  re- 
quire an  expert,  and  furthermore,  in  making  the  inspec- 
tion at  terminal  points  for  grade  or  quality  the  load  is 
disturbed,  and  if  shipped  beyond,  requires  reloading. 

The  Classification  also  provides  for  two  methods  of 
bracing. 

First,  straw,  hay  or  excelsior;  second,  center  gates 
or  frames  to  be  constructed  of  wood. 

The  Bureau  finds  very  few  of  the  shippers  who  use 
wood  bracing  which  complies  with  the  Classification  re- 
quirements, they  use  inferior  grade  and  knotty  lumber 
and  anything  from  a telegraph  pole  to  a lath,  and  which 
has  been  responsible  in  a measure,  for  a large  per- 
centage of  egg  breagage.  The  Bureau  recommends  the 
use  of  hay,  straw  or  excelsior  for  buffing,  which  is  not 
to  be  pulled  loose  from  the  bale  but  suggest  that  the 
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buffing  be  sawed  to  the  proper  thickness,  which  can  be 
easily  done  with  a hand  saw,  or  use  the  layers  as  they 
come  from  the  bale.  • 

The  shipper  in  loading  a car  of  eggs  should  place 
a row  of  cases  along  the  side  of  the  car,  which  will  show 
the  number  of  cases  that  can  be  loaded  length-wise,  and 
the  amount  of  space  to  be  taken  up  by  buffing.  If  for 
example  the  car  will  take  14  cases  long,  leaving  a space 
of  12  inches,  the  space  should  be  equally  divided  by 
placing  4 inches  of  hay,  straw  or  excelsior  buffing  in  each 
end  and  center,  which  is  to  be  tamped  solid  so  that  the 
load  will  not  shift.  A good  many  of  the  shippers  have 
adopted  this  method  of  loading,  stowing  and  bracing,  and 
their  shipments  are  arriving  at  destination  without  break- 
age, and  therefore,  not  having  any  trouble. 

The  co-operation  of  the  Shippers,  the  ‘National/ 
Mercantile  Exchanges,  American  Railway  Association 
and  the  Carriers  in  connection  with  this  Bureau  has  been 
able  to  reduce  the  egg  breakage  through  their  efforts,  and 
which  results  are  reflected  as  shown  by  the  following 
figures  : 

Comparison  of  Percentage  of 

Damage  for  Year  of  1920  1921  1922 

Percentage  of  damage  in  carloads 5%  3.9%  3.4% 

Percentage  of  damage  in  less  carloads. 8%  5.8%  4.5% 

The  American  Railway  Association  has  furnished 
us  with  a statement  showing  the  total  egg  claim  payments 
for  period  January  1st  to  November  1st,  1921  as  against 
1922,  which  shows  the  claims  paid  1921  amounting  to 
$976,172.00;  1922  $646,042.00  percentage  of  decrease 
33.8%. 


McNEILL  IN  CALIFORNIA 

Charles  E.  McNeill,  President  of  C.  E.  McNeill  & 
Co.,  Chicago,  and  Advisory  Counsel  of  the  National 
Poultry,  Butter  & Egg  Association,  left  Chicago  on 
March  30th  bound  for  Los  Angeles,  where  he  will  visit 
with  his  wife  and  daughter  who  have  been  in  the  coast 
city  for  several  months. 

Miss  McNeill,  who  has  just  reached  her  16th  birth- 
day, has  won  fame  as  an  aesthetic  dancer.  Her  ability 
as  a danseuse  has  won  for  her  a leading  feature  in  the 
production  of  several  moving  pictures  and  it  is  stated 
that  she  is  now  being  sought  after  for  larger  productions. 
It  is  expected  that  Mr.  McNeill  will  return  to  Chicago 
some  time  during  the  month  of  May. 


URNER,  McNEILL  & LUDWIG 


Non-Pecuniary  Profit  Concern  Going  Fine 

Frank  G.  Urner,  Charles  E.  McNeill  and  .Gus  Lud- 
wig have  organized  a new  firm  for  the  enjoyment  of 
rest  and  recreation.  Main  office,  located  somewhere  in 
California.  Don’t  want  to  be  bothered  by  letters,  phone 
calls  nor  telegrams.  Communications  intended  for  them 
should  be  addressed  to  the  ‘Bulletin’  offices  and  for- 
warded by  slow  freight. 


LET  THE  WEDDING  BELLS  RING  OUT 


Wesley  Heilman  and  Miss  Martha  Strickland 
Married  April  4th 

Wesley  Heilman,  son  of  Frank  G.  Heilman  the 
well  known  poultry,  butter  and  egg  dealer  of  Chicago 
and  Miss  Martha  Strickland  were  married  at  the  St. 
Lukes  Church,  Evanston,  on  April  4th. 

The  Edgewater  Golf  Club  was  reserved  for  that 
day  where  an  elaborate  supper  was  served. 

The  young  couple  expect  to  take  a short  trip  East. 

CONGRATULATIONS. 


Finnerman  Bros. 

320  South  Water  Street  ::  ::  Chicago 

EGGS 

SPECIALIZING  IN  ALL  GRADES 
Wire  or  phone  your  offerings 
Long  Distance  Telephones  Main  1628 — 1083 
Ref.:  Continental  & Commercial  Nat.  Bank 


Willis  S.  Herrick 
Ben  j.  Auerbeeh 


Specialize  in 
INSURANCE 


Sedf  wick  S.  Vastine 


Cold  Storage 

WORKMAN’S  COMPENSATION  INSURANCE 
LIABILITY  AND  AUTOMOBILE  INSURANCE 


Willard  C.  Coe 
Chaa.  E.  Mann 


Members 
National 
Poultry 
Butter  & Egg 
Association 


HANCE  BROTHERS  COMPANY 


> 

06 

H 

J 

D 

O 

ft. 

Q 

U 

to 

co 

u 

06 

a 


mm 


BBHDONT  iB 

OWERLOp 

■r<TH  I s 


EFFICIENT  SERVICE,  CONSERVATIVE  ADVICE.  AND 
FULL  MARKFT  VALUE,  CONSIGN  YOUR  POULTRY 
TO 


Nance  Brothers  Col 


Commission  Merch  ant* 
32  Bloomfield  St..  New  York  ; 


D 

P 

PI 

to 

CO 

PI 

C? 

O 

c 

5 

JO 

*< 


WEST  WASHINGTON  MARKET 


Industrial  * 

Cold  Storage  and  Warehouse  Co. 

Philadephia,  Pa. 

Located  on  Philadelphia  & Reading  Termi- 
nal, connecting  with  all  Refrigerator  Lines. 
Bill  all  shipments  our  care,  “Philadelphia 
& Reading  Ry.  Delivery.”  No  switching 
Charges.  Unequaled  facilities  for  the  hand- 
ling of  and  caring  for  Poultry,  Butter,  and 
Eggs.  Liberal  advances.  Rates  consistent 
with  the  efficiency  of  “The  House  of  Service.” 


Digitized  by 


.oogle 


36 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


APRIL,  1923 


FEDERAL  COLD  STORAGE  COMPANY 
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LIVE  POULTRY  AT  CHICAGO 


Secretary  Snyder  of  Chicago  Poultry  Board  Makes 
Annual  Report — Big  Increase  in  Transactions — 
Express  Shipments  Fell  Off — Recom- 
mends Government  Information 


The  annual  meeting  of  the  Chicago  Live  Poultry 
Board  was  held  on  January  29.  Secretary  Louis  C. 
Snyder  reported  a membership  of  86  with  Board  sales 
aggregating  25,895  coops,  an  increase  over  1921  of  11,470 
coops.  He  reported  the  finances  of  the  organization  in 
good  condition.  Continuing  his  report  he  stated: 

Government  Information 
Our  Government  realizing  the  importance  of  the 
poultry  industry  to  the  nation,  has  sent  its  agents  for  a 
conference  with  Chicago  Poultry  Board  with  the  view  of 
furnishing  information  of  the  live  poultry  movement  daily 
throughout  the  country.  If  similar  information  fur- 
nished by  the  Government  to  the  Butter,  Egg  and  Cheese 
industries  are  helpful  to  correct  distribution,  why  not 
live  and  dressed  poultry?  If  this  service  is  wanted  the 
Government  is  desirous  of  putting  it  into  operation. 

Car  Lot  Movement 

Sales  of  live  poultry  on  the  Board  in  1922  has  shown 
an  increase  of  nearly  80  per  cent  over  those  of  1921  and 
over  100  per  cent  over  those  of  1920.  There  has  been 
more  live  poultry  received  in  car  lots,  unloaded  and  dis- 
tributed than  ever  before  in  the  history  of  the  trade  and 
considering  the  largeness  of  the  crop  the  movement  wa§ 
regular,  the  consumption  great,  and  the  prices  considered 
normal. 

Express  Movement — Effect  of  High  Rates 
There  has  been  a noticeable  falling  off  in  express  of 
live  poultry  the  past  year  from  points  taking  on  a first- 
class  rate ; especially  has  this  condition  been  noted  when 
Chicago  prices  were  lowered,  where  it  made  it  unprofit- 
able to  attract  these  shipments,  and  there  were  times 
where  our  market  suffered  for  sufficient  good  quality  ex- 
press poultry  from  Iowa,  Minnesota  and  other  points  on 
account  of  the  prohibitive  rates. 

To  again  make  shipping  attractive  of  this  high-grade 
poultry  the  rates  must  be  lowered  or  express  poultry  must 
of  necessity  take  on  sufficient  premiums  to  offset  the 
lower  rates  on  car  Jot  poultry  or  the  express  shipper  and 
receiver  of  live  poultry  will  pass  out  of  existence. 

For  the  Chicago  Poultry  Board  to  take  a stand 
against  a Corporation  of  the  magnitude  of  the  American 
Railway  Express  Company  looking  to  a rate  reduction  is 
almost  futile.  It  takes  money  and  concerted  action  by 
all  the  Exchanges,  City,  Country  and  National  whose 
membership  embraces  those  interested  in  express  trans- 
portation of  live  poultry. 

Standardization — Leghorns 
Like  all  other  industries  the  poultry  trade  through 
Chicago  Poultry  Board  is  keeping  abreast  of  the  times, 
standardization  of  food  products  are  a public  demand  and 
necessity  and  as  the  years  pass  by  the  progressive  Poultry 
dealer  and  distributor  realizes  that  the  consuming  public 
demands  and  will  pay  the  price  for  a standard  food 
product.  It  has  been  proven  by  poultry  experts  that  a 
leghorn  chicken  is  a poor  food  quality  product  in  com- 
parison with  Plymouth  Rocks,  White  Rocks,  Rhode 
; Island  Reds  and  other  well-known  standard  varieties. 
Therefore,  on  January  25,  the  Chicago  Poultry  Board 
passed  a resolution  that  on  and  after  July  1,  1922,  chick- 
ens offered  on  the  Board  must  be  free  from  leghorn 
variety  unless  otherwise  specified. 
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This  resolution  was  published » widely  by  the  trade 
bulletin,  in  private  circulars  and  all  the  trade  papers.  A 
publication  called  the  Leghorn  World  protested  vigorously 
against  what  they  termed  rank  discrimination  and 
threatened  to  bring  the  matter  to  the  attention  of  the 
Agricultural  Department  at  Washington.  So  far  Wash- 
ington has  done  nothing  to  boost  leghorn  quality  and  the 
consumer  who  thinks  a chicken  is  a chicken  is  buying 
leghorns  at  a sharp  discount  from  top  grades  of  poultry. 
On  the  other  hand,  on  July  31,  the  Iowa  Egg,  Butter  and 
Poultry  Dealers'  Association  passed  a resolution  com- 
mending Chicago  Poultry  Board  for  its  assistance  in 
promoting  the  grading  of  live  poultry. 

Would  Regulate  Hucksters 

Complaints  by  members  of  poultry  hucksters  invad- 
ing our  markets  with  truck  loads  of  live  poultry  from 
nearby  country  points  operating  without  a license,  ped- 
dling their  poultry  from  one  so-called  commission  mer- 
chant to  another  and  selling  to  the  highest  bidder.  This 
matter  is.  and  will  be  further  investigated  by  your  Board 
with  a view  of  putting  these  hucksters  under  City  Control. 

If  poultry  commission  merchants  would  not  buy 
(even  in  some  instances  paying  premiums  to  keep  it  away 
from  the  other  fellow)  some  firm  would  get  it  on  a 
legitimate  commission  basis. 

Dressed  Poultry 

Sales  of  Dressed  Poultry  were  very  meager  and 
totaled  one  carload  and  305  barrels  and  boxes.  No  doubt 
sales  of  dressed  stock  could  be  increased  materially  if 
the  Board  would  establish  grading  and  trading  rules. 


H.  T.  Pond  Co. 


::  ::  EGGS  AND  ::  :: 
DRESSED  POULTRY 


361  Washington  St. 

New  York  - - - - N.  Y. 

Get  in  Touch  with  Us 


EGGS 


CUTLER 


NEW  YORK 

331  Greenwich  Street 


H ave  RUDOLPH  make 

your  inspections  ££  g g S 

RUDOLPH  WEGNER,  208  N,  Wells  St.,  Chicago 

Phone  Main  5161 


FRED  HEGER 

LIVE  POULTRY  and  EGGS 

ST.  LOUIS,  MO. 


Established  1883 

Butter,  Eggs  and  Dressed  Poultry 

For  the  quickest  and  most  efficient  service  and  for  best  net  results — TRY  US 

CRAWFORD  & LEHMAN 

Liberal  advance*  31  South  Water  Street,  Philadelphia 


FRANK  SWEENEY 

Wholesale  Butter  and  Eggs 

BUYERS— SELLERS— BROKERS 
“Quality  and  Value  Experts'* 

192  N.  CLARK  ST.  - - - CHICAGO 


Established  1882 

GOLDEN  & COMPANY 

Butter,  Eggs,  Poultry,  Fruits 

WASHINGTON,  D.  €. 


FUTURE  TRADING— BUTTER  and  EGGS 

Bowman  & Company,  Inc. 

136  W.  Lake  St.  CHICAGO 

Solicit  YOUR  order 9 
Careful,  Accurate,  Efficient  Service  ^ 


WATSON  & KELLY 

320  W.  South  Water  St. 

Poultry,  Veal  and  Game 

CHICAGO 


F.  M.  HEGGIE 

WHOLESALE 

BUTTER-EGGS-POULTRY 
208  NORTH  WELLS  ST.  CHICAGO 


is  one  of  t be  best  markets 


BOSTON—^  p*uitryand  e***- 

DV/U  A the  pQblicin  New  England 

are  prosperous  and  are  ready  to  receive  your,  offerings  through 

A.&O.W.  Mead&Co. 


BOSTON 


- MASS. 
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DAVIS  ROD  COOPS 


STRONG— DURABLE— ECONOM ICAL 

EXTRA  LARGE  HICKORY  RODS 
IRON  RODS  IN  CORNERS 
LIGHT  WEIGHT— 18  LBS. 

PROMPT  SHIPMENTS 

Write  for  Pricee 

THE  DAVIS  LUMBER  COMPANY 

MARTINSVILLE,  INDIANA 


NAOMI  PRODUCE  CO. 

309-311  W.  So.  Water  St.  CHICAGO 

Dressers — Packers — Distributors 


B.  W.  OTIS  & CO. 


2ST3  DRESSED  POULTRY 

West  Washington  Market  New  York 

Reference:  Chatham  & Phanix  Nat’I  Bank,  14th  Street  Branch 
or  any  Commercial  Agency 


J.  M.  Klein  dressed 

329  Washington  Street  POULTRY 

NEW  YORK 

REFERENCES:  All  Commerical  Agencies:  National  Poultry, 
Butter  and  Egg  Association 


BOSTON  “SET  THE  PACE” 


H.  T.  Gerrish  of  Boston,  Replies  to  S.  S.  Daniels  of 
Philadelphia 

I read  with  much  interest  in  the  February  ‘Bulletin’ 
an  article  headed  “Daniels  Speaks  Up,”  and  in  this  article 
I found  the  following  statement : 

“Chicago  has  done  well  in  the  matter  of  education 
of  the  children  as  to  the  merits  of  Cold  Storage.  Other 
cities  have  not  done  it  because  the  trade  in  these  cities 
are  waiting  for  ‘George’  to  do  it. 

“I  do  not  wish,  in  any  way,  to  belittle  what  the  City 
of  Chicago  has  done  or  is  doing,  but  I cannot  let  the  re- 
mark which  I have  quoted  “get  by”  without  telling  the  real 
facts  about  education,  as  to  the  merits  of  Cold  Storage, 
both  with  children  and  adults ; nor  do  I wish  in  any  way 
to  belittle  the  work  which  the  National  Association  is 
doing  in  the  matter  of  educating  the  school  children  of 
Chicago  upon  the  merits  of  Cold  Storage. 

“But  the  real  facts  are  that  the  Boston  Fruit  and  Pro- 
duce Exchange,  ten  years  ago,  or  in  1913,  started  to 
educate  the  public,  including  the  children  of  the  public 
schools,  on  the  merits  of  Cold  Storage  and  the  work  has 
been  kept  up  to  this  very  day,  and  is  still  being  carried 
on. 

“The  campaign  was  conducted  by  our  Executive  Sec- 
retary, Alton  E.  Briggs,  and  he  has  appeared  before 
hundreds  of  audiences  in  the  congested  centers  of  New 
England,  including  men’s  clubs,  women’s  clubs,  schools 
and  colleges  and  there  has  been  no  let-up  on  this  work 
even  up  to  the  present  moment. 

“It  has  been  the  consensus  of  opinion  as  determined 
by  contact  with  the  trade  that  a wonderful  influence  has 
thereby  been  exerted  in  this  territory  to  bring  our  popu- 
lace to  a full  appreciation  of  their  dependence  upon  Cold 
Storage. 

» “I  believe  it  is  due  our  market  to  set  forth  these 
facts  in  the  ‘Bulletin’  because  we  know  that  we  “set  the 
pace  and  the  example”  in  this  matter  and  that  others 
have  followed,  and  that  one  of  the  followers  is  Chicago 
and  the  National  Association. 

“It  might  be  well  to  tell  our  friend  'Daniels  that  if  he 
wishes  to  get  into  an  area  where  a real  job  has  also  been 
done,  that  he  would  better  come  over  to  Boston.  I 
remain.” 

Very  truly  yours, 

(Signed)  H.  T.  GERRISH. 

Editor’s  Note:  We  cannot  agree  that  Daniels  should  go  to 
Boston  but  perhaps  President  Pfeiffer  could  be  persuaded  to 
ask  Boston  to  send  Alton  Briggs  to  Philadelphia  at  a proper 
time,  providing  Daniels  will  extend  the  invitation.  As  an 
educator,  Alton  Briggs  has  demonstrated  his  worth. 


We  are  now  permanently  located  in  Our  New  Modern  up-to-date 

Produce  House  at 

1122-24  Fulton  Market 


Where  we  are  fully  equipped  to  handle 

POULTRY-BUTTER-EGGS 
THE  PETER  FOX  5DN5  CD. 

CHICAGO 
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OFFICERS  ELECTED  AT  THE  SPRING 
MEETINGS 


The  officers  elected  at  the  various  State  Conventions 
held  during  the  latter  part  of  February  and  early  part 
of  March  are  as  follows: 

Ohio 

President W.  F.  Barnes,  Columbus 

Vice  President J.  S.  Seckel,  Bucyrus 

Sec.-Treasurer v F.  S.  Jacoby,  Columbus 

Directors  : W.  F.  Barnes,  J.  F.  Simmons,  Cincinnati ; 
E.  Robinson,  Maryville;  W.  A.  Burrage,  Cleveland;  F.  S. 
Jacoby. 


Indiana 

President C.  J.  Loyd,  Greensbufg 

1st  Vice  President Henry  Pfeiffer,  Logansport 

2nd  Vice  President H.  W.  Davidson,  Fort  Wayn^ 

Sec.-Treasurer William  Locks,  Indianapolis 

Directors:  C.  J.  Loyd,  Henry  Pfeiffer,  H.  W. 
Davidson,  William  Locks,  Wm.  Veets,  Vincennes;  Ray 
Ditzler,  Huntington;  George  Freese,  Nappanee;  Wm. 
Burling,  Bluffton;  Sam.  Grinstead,  Lebanon,  Ky.,  and 
J.  E.  Parker,  Eaton,  Ohio. 


Illinois 


President C.  C.  Wright,  McLeansboro 

Vice  President Charles  Cappel,  Peoria 

Sec.-Treasurer H.  B.  Patton 


Directors:  H.  B.  Patton,  C.  C.  Wright,  George  W. 
Frey,  Mendota;  Charles  Cappel,  and  W.  A.  Joy,  Spring- 
field. 


Missouri 


President C.  J.  Aus,  Kansas  City 

Vice  President J.  A.  Anderson,  Princeton 

Treasurer C.  E.  Shepherd,  Kansas  City 

Secretary ...S.  J.  Hurst,  Kansas  City 


Directors:  W.  G.  Schlueter,  St.  Louis,  Frank 
Pilley,  Kansas  City ; A.  F.  Brockman,  Concordia ; L.  A. 
Goodwin,  Jackson;  A.  D.  Taylor,  Exeter;  H.  E.  Stone, 
Centralia. 


Iowa 

President Fred  L.  Loomis,  Fort  Dodge 

Vice  President J.  D.  Minnuim,  Clear  Lake 

Sec.-Treasurer Mark  Hagensick,  Des  Moines 

Sej-geant-at-Arms Wayne  Waller,  Garner 


Directors:  T.  M.  Hooper,  Chariton;  Carl  Irish, 
Nevada ; L.  E.  Havens,  Sac  City ; W.  B.  Willon,  Winter- 
set,  and  Floyd  Fisher,  Forest  City. 

Minnesota 


President E.  B.  Davis,  Spring  Valley 

Vice  President A.  H.  Stork,  New  Ulm 

Sec.-Treasurer F.  C.  Marpe,  New  Ulm 


Directors:  C.  L.  McDonald,  Blue  Earth;  John 
Lynard,  Owatonna,  George  Tracy,  Tracy,  and  A.  H. 
Stork,  New  Ulm. 


COOPER  & SISSON 

Receivers  and  Wholesale  Dealers 

BUTTER,  CHEESE  & EGGS 

73  to  81  Dyer  Street,  Providence,  R.  I. 


Danley  Batteries 


y a.  it  time  you  began  to  think 
about  the  batteries  you  will 
need  this  season?  We  ean  save  you  30 
to  40%  by  equipping  with  our  batteries; 
they  are  the  most  sanitary,  built  upon 
honor  and  for  durability,  and  at  reason- 
able prices;  and  the  trade  is  taking 
advantage  of  these  facts  and  are 
ordering  early  as  we . have  double  the 
orders  booked  now  of  any  other  season 
this  early;  and  as  there  is  no  possible 
chance  for  batteries  and  cooling  racks  to 
be  any  cheaper  this  season  we  advise 
early  ordering. 


Write  today  for  prices.  DO  IT  NOW. 


Danley  Sanitary  Mfg.  Co. 

Department  Y 

St.  Johns,  Mich. 

Western  Representative 

W.  P.  KERNAN,  208  N.  Wells  St.,  Chicago,  111. 
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WONDE  R FAT 

The  highest  quality  feed  manufactured 


For  further  information  write 
R.  V.  Combs 

Produce  Exchange  Building,  Kansas  City,  Mo. 

— — — SALES  MANAGER  

WONDERFAT  POULTRY  FEED  DEPT. 

ARCADY  FARMS  MILLING  CO.,  Chicago,  111. 

CLOVER  LEAF  MILLING  CO.,  Buffalo,  N.  Y. 

GOLDEN  GRAIN  MILLING  CO.,  East  St.  Louis,  111. 

TRIANGLE  MILLING  CO.,  N.  Kansas  City,  Mo. 


Station 

Feed 

for 

Milk 

Feeders 

4 


Shipping 

Feed 

for 

Live 

Shippers 
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TRAFFIC  DEPARTMENT 

— 1 1 ’!  f II  !■  ■- L--  . ■■  ■■  ' ' - I ■ , II,. 


- REFRIGERATION  HEARING 


Several  weeks  ago  a circular  was  mailed  from  the 
Executive  Offices  to  shippers,  calling  attention  to  the  fact 
that  the  carriers  had  proposed  the  establishment  of  stated 
charges  per  car  for  refrigeration  of  butter,  eggs,  cheese 
and  dressed  poultry,  which  charges  are  considerably  in 
excess  .of  those  at  present  carried  in  the  railroad  tariffs. 

Hearing  of  this  proposal  was  held  before  the  National 
Perishable  Freight  Committee  at  Chicago  on  March  27, 
at  which  time  representatives  of  the  ‘National*  presented 
protests  against  any  change  in  the  carriers*  present  system 
of  charging  for  refrigeration,  and  to  any  increase  in  icing 
charges. 

Attention  of  the  committee  was  called  to  the  fact  that 
the  icing  requirements  on  dairy  products  vary  according 
to  season,  locality,  weather  conditions,  and  condition  of 
the  products  at  the  time  of  shipment;  that  the  proposed 
method  of  charging  for  refrigeration  would  discriminate 
against  the  shipper  who  precools  his  product  before  ship- 
ment in  favor  of  those  who  have  no  cooling  facilities; 
that,  under  stated  refrigeration  charges,  carriers  would 
furnish  more  ice  than  is  necessary;  that  the  application 
of  stated  charges  on  shipments  from  the  northwest  to 
eastern  cities  would  divert  the  traffic  from  all-rail  routes 
to  the  lake  line  at  Duluth  because  of  the  lower  charges  in 
force  via  the  latter  route;  that  the  assessment  of  stated 
charges  would  impose  an  unreasonable  and  constant 
burden  on  commerce;  that  the  present  charges  for  the 
transportation  of  butter,  eggs,  cheese  and  dressed  poultry 
are  excessive,  and,  if  anything,  should  be  reduced  rather 
than  increased. 

Rule  No.  630  of  Perishable  Protective  Tariff  No.  2 
at  present  provides  that  the  carriers  will  furnish  indi- 
vidual refrigerator  cars  to  shippers  for  the  loading  of 
15,000  pounds  or  more  of  butter,  eggs,  dressed  poultry 
and  cheese,  and  will  make  no  charge  in  addition  to  the 
freight  rate  for  icing  where  the  shipper  pays  the  less 
than  carload  rate. 

It  was  proposed  to  amend  this  rule  to  provide  that 
when  shippers  elect  to  give  detailed  instructions  as  to 
icing,  re-icing  or  refrigeration,  a charge  for  the  ice  and 
salt  supplied  at  points  specified  by  the  shipper  would  be 
assessed  at  the  rate  of  $4.00  per  ton,  this  charge  to  apply 
in  addition  to  the  freight  rate. 

This  proposal  of  the  carriers  was  objected  to  on  the 
grounds  that  the  freight  rate  includes  the  cost  of  re- 
frigeration, and  that  to  charge  extra  for  same  would 
result  in  the  shipper  paying  double  for  the  same  service. 
It  was  pointed  out  that  these  15,000-pound  cars  are 
loaded  by  shippers  and  unloaded  by  consignee,  whereas 
it  is  customary  where  the  shipper  pays  the  L.  C.  L.  rate 
for  the  carrier  to  perform  these  services. 

Another  proposal  of  the  carriers  was  to  incorporate 
in  the  Perishable  Tariff  a note  reading  as  follows: 

“After  unloading  on  team  tracks  has  commenced, 
any  additional  ice  will  be  furnished  only  on  instructions 
from  shipper,  owner  or  consignee  at  actual  cost,  and  will 
be  collected  from  consignee  in  addition  to  all  other 
charges.** 

The  present  rule  in  the  tariff  provides  for  the  collec- 
tion of  icing  charges  on  the  basis  of  rates  shown  in  the 
tariff,  the  charge  at  most  points  being  $4,00  per  ton. 


The  proposal  to  charge  for  ice  at  actual  cost  was 
objected  to,  shippers’  representatives  taking  the  position 
that  shippers  were  entitled  to  know  in  advance  what  the 
charge  would  be.  In  other  words,  the  term  “actual  cost*’ 
is  too  indefinite  and  uncertain,  and  the  law  seems  to  be 
that  all  charges  imposed  by  carriers  must  be  definite  and 
certain. 

Another  proposal  of  the  railroads  was  to  make  a 
charge  in  addition  to  the  freight  rate  for  icing  of  canned 
egg  shipments  in  lots  of  15,000  pounds  or  more  wjiere 
the  shipper  pays  the  less-than-carlot  rate.  This  was  also 
^ objected  to,  it  being  stated  that  the  charges  for  trans- 
porting and  refrigerating  canned  eggs  should  be  no 
greater  than  the  charges  oh  shell  eggs. 

It  is  not  known  at  this  writing  what  action  will  be 
taken  by  the  railroad  committee  on  these  proposals,  but 
because  of  the  presentation  made  by  shippers’  representa- 
tives at  the  hearing  in  Chicago  it  is  felt  that  the  railroad 
people  will  give  very  serious  consideration  to  the  objec- 
tions presented  before  making  any  change  in  the  present 
rules  or  charges. 


CONTRACT  OF  CARETAKER 


The  carriers  have  proposed  to  amend  items  7 to  11 
on  page  343  of  the  Consolidated  Freight  Classification 
to  provide  a separate  contract  for  the  man  or  men  in 
charge  of  live  poultry  shipments. 

The  proposed  contract  reads  as  follows : 

“ Station.... 19... 

In  consideration  of  carriage  of  the  undersigned 
upon  a freight  t**ain  or  vessel  in  charge  of  the  property 
mentioned  in  the  within  contract,  whether  with  or  with- 
out charge  for  such  carriage,  each  one  of  the  under- 
signed severally  hereby  voluntarily  assumes  all  risk  of 
accident  or  damage  to  his  person  or  property,  and  hereby 
releases  and  discharges  each  and  every  carrier  from 
every  claim,  liability  or  demand  of  any  kind  for  or  on 
account  of  any  personal  injury  or  damage  of  any  kind 
sustained  by  him,  unless  caused  by  the  negligence  of 
such  carrier  or  any  of  its  employes;  and  agrees  that 
whenever  he  shall  leave  or  return  to  the  caboose  or  his 
other  station  on  the  train  and  pass  over  or  along  the 
cars  or  tracks  he  shall  do  so  at  his  own  risk  ot  personal 
injury,  except  where  the  negligence  of  the  carrier  is  the 
proximate  cause  thereof ; that  no  carrier  shall  be  re- 
quired to  stop  or  start  its  trains  or  caboose  cars  at  or 
from  stations  or  platforms,  or  to  furnish  light  for  his 
accommodation  or  safety;  and  that  no  carrier  shall  be 
liable  to  the  undersigned  or  his  personal  representative 
unless  the  undersigned  shall,  within  thirty  days  after 
the  injury,  or  his  personal  representative  in  case  of 
death  shall,  within  ninety  days  after  the  injury  causing 
the  death,  give  notice  of  claim  in  writing  to  the  General 
Manager  or  Claim  Agent  of  the  carrier  on  whose  line 
the  accident  occurred. 

Witness : 


(Signature  of  Man  or  Men  in  Charge)” 

The  exact  date  and  time  that  this  subject  will  be 
discussed  is  not  known  at  this  writing. 
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EXPRESS  INVESTIGATION 

Complaint  Made  Against  High  Rates  on  Live  Poultry 
and  Eggs 

At  a hearing  before  Examiners  Barclay  and  Mullen 
of  the  Interstate  Commerce  Commission,  held  in  Chicago 
on  March  21  and  22,  complaint  was  made  concerning  the 
high  express  rates  now  in  effect  on  live  poultry  and  eggs. 

It  was  pointed  out  that  the  express  rating  on  ship- 
ments of  live  poultry  moving  in  excess  of  400  miles,  was 
increased  from  second  to  first  class,  effective  on  January 
10,  1921,  and  the  claim  was  made  that  this  advance  has 
adversely  affected  the  business  of  many  shippers  and 
receivers  of  express  poultry.  The  statement  was  also 
made  that  the  application  of  first-class  rates  on  long  haul 
shipments  has  diverted  a large  tonnage  from  express 
service  to  freight  and  truck  service — that  it  has  diverted 
express  shipments  from  distant  markets  to  nearby  mar- 
kets— that  it  has  resulted  in  the  producer  and  country 
shipper  receiving  less  for  the  product — and  that  it  has 
had  a tendency  to  break  down  the  business  of  many 
receivers  on  the  consuming  markets. 

Request  was  made  that  the  second-class  rating  be 
restored  on  shipments  of  live  poultry  by  express,  regard- 
less of  length  of  haul,  this  being  the  basis  in  force  for 
many  years  prior  to  January,  1921. 

In  the  matter  of  egg  rates,  attention  of  the  Com- 
mission was  called  to  the  fact  that  during  the  past  sev- 
eral years,  the  claim  account  of  the  express  company  has 
been  very  materially  reduced,  the  claim  payments  in  1920 
amounting  to  $1,267,000  as  compared  with  $140,000  in 
the  year  1922 — a decrease  of  88  per  cent.  It  was  stated 
that  this  cut  in  claim  payments  was  the  direct  result  of 
better  packing  on  the  part  of  shippers,  at  additional 
expense  to  them,  and  that  because  of  this,  the  present 
level  of  rates  should  be  reduced. 

Testimony  wUs  also  offered  concerning  the  express 
rates  on  milk  and  cream,  and  reductions  asked  for  these 
commodities.  # 

Concerning  express  service — rather  than  burden  the 
record  before  the  Commission  and  await  the  report  of 
that  body,  which  will  not  be  made  public  for  several 
months,  it  was  deemed  expedient  to  “iron  out”  all  com- 
plaints with  respect  to  service  at  a conference  between 
shippers,  receivers  and  the  express  officials.  Such  a con- 
ference has  been  set  for  March  30  in  the  offices  of  the 
General  Manager  of  the  American  Railway  Express 
Company  at  Chicago.  It  is  hoped  that  as  a result  of 
this  conference  an  improvement  in  express  service  will 
be  forthcoming. 

STORAGE  IN  TRANSIT  OF  CHEESE 

The  Western  Trunk  Line  Committee  is  handling 
under  its  Subject  No.  3044  an  application  to  provide  for 
storage  in  transit  privileges  at  Chicago  on  cheese  originat- 
ing in  Wisconsin  and  reshipped  to  points  in  the  Missis- 
sippi Valley,  Southeastern  and  Southwestern  Territories. 

At  the  present  time,  there  is  no  storage  arrangement 
in  effect.  It  is  proposed  that  cheese,  in  carloads,  may  be 
stored  in  transit  at  Chicago,  and  charges  assessed  on  the 
basis  of  through  rate  from  original  point  of  shipment  to 
final  destination,  plus  the  transit  charge  of  3c  per  100 
lbs.,  no  switching  charges  to  be  absorbed  at  Chicago. 

Under  the  present  tariffs,  if  the  shipper  stores  at 
Chicago,  he  is  obliged  to  pay  the  local  rate  from  point  of 
shipment  to  Chicago  in  addition  to  the  local  rate  from 
Chicago  to  destination. 


FREE  TRANSPORTATION  OF  STRAW 

A representative  of  the  National  Poultry  Butter  and 
Egg  Association  attended  a hearing  on  February  20, 
1923,  before  the  Central  Freight  Association  concerning 
an  application  filed  by  shipper  to  provide  for  the  free 
transportation  of  500  pounds  of  hay  or  straw  when  used 
to  protect  shipments  of  eggs  against  heat  or  cold.  The 
proposal  covers  shipments  moving  between  points  east 
of  the  Mississippi  River  and  north  of  the  Ohio  River. 

The  shipper  who  proposed  the  subject  did  not  attend 
the  hearing.  It  was  apparent  that  the  proponent  was 
not  aware  of  Rule  32  of  the  Classification  which  pro- 
vides that  when  a preservative  is  loaded  in  the  body  of 
the  car  for  protection  of  the  freight,  no  charge  will  be 
made  for  its  transportation.  The  shipper  requested  the 
carriers  to  provide  a 500-pound  allowance,  whereas  the 
present  rule  makes  provision  for  the  free  transportation 
of  the  actual  weight  of  the  preservative. 

Rule  32  of  the  Consolidated  Freight  Classification 
reads  in  part  as  follows: 

“Section  2.  When  ice  or  other  preservative  is 
loaded  in  body  of  car  for  protection  of  the  freight,  pro- 
vided the  rules  of  the  carriers  permit  such  loading,  no 
charge  will  be  made  for  its  transportation ; but  if  taken 
by  coffeignee,  charge  shall  be  made  on  actual  weight  of 
the  ice  or  other  preservative  in  car  at  destination  and  at 
the  rate  applicable  upon  the  freight  which  it  accom- 
panies ; if  not  taken  by  consignee  it  becomes  the  property 
of  the  carriers.” 

It  was  stated  by  the  representative  of  the  ‘National* 
that  there  is  no  occasion  for  amending  the  present  rule 
and  that  the  present  rule  is  beneficial  to  the  carriers  in 
the  way  of  preventing  claims.  If  free  transportation 
of  straw  were  not  allowed,  some  shippers  might  not  put 
sufficient  straw  in  the  car  to  protect  the  shipment  from 
freezing,  etc. 

DAIRY  RATES  ATTACKED 

The  Interstate  Commerce  Commission  has  assigned 
its  Docket  No.  14702  to  a complaint  filed  by  the  Min- 
nesota Co-Operative  Creameries  Association,  in  which  it 
is  alleged  that  the  freight  charges  for  the  transportation 
of  butter  and  other  dairy  products  from  points  in  Min- 
nesota to  eastern  cities  are  unjust  and  unreasonable. 

Complainant  asks  for  the  establishment  of  a con- 
centration rate  or  the  fixing  of  a stopping  in  transit  rule 
without  charge  where  car  is  not  taken  out  of  train,  and 
also  relief  from  carriers*  charges  for  stopping  shipments 
of  butter  tubs  and  salt  for  the  purpose  of  partial  un- 
loading. 

Hearing  of  this  complaint  will  be  held  in  the  near 
future. 


REFRIGERATOR  CAR  SERVICE 


The  Erie  Railroad  Company  has  announced  that, 
effective  on  Monday,  March  26,  a carload  and  less  than 
carload  refrigerator  service  was  inaugurated  from  Chi- 
cago, 111.,  to  Pittsburgh,  Pa.  This  schedule  calls  for 
second  morning  delivery  at  Pittsburgh,  the  cars  moving 
via  the  Erie  to  Creston,  Ohio,  thence  Wheeling  and  Lake 
Erie  Railroad,  with  Pittsburgh  and  West  Virginia  Rail- 
road delivery.  Further  information  concerning  this 
service  may  be  procured  from  the  Executive  Office  or 


from  W.  L.  Kendall,  General  Dairy  Agent  of  the  Erie 
Railroad,  Chicago. 
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ship Ledgers  before  going  to  press  every  month,  though  this  is  done  as  often  as  possible. 


ARKANSAS 

McHenry  & Bryan,  Fayetteville. 

Ozark  Poultry  & Egg  Co.,  Fayetteville. 

D.  W.  Tobey,  Inc,  P.  O.  Box  614,  Texar- 
kana, Ark.-Tex. 


AUSTRALIA 

P.  Duffy,  Sydney. 


CANADA 

P.  Burns  & Co.,  Calgary,  Alberta. 

Canadian  Packing  Co.,  Toronto,  Ont. 

T.  J.  Coyle  & Co.,  507  Lindsay  Bldg.,  Win- 
nipeg, Man. 

The  Wm.  Davies  Co.,  Ltd.,  Toronto,  Ont. 

Thos.  Elliott,  c|o  Dominion  Prod.  Co., 
Winnipeg,  Man. 

Gunn,  Langlois  & Co.,  Ltd.,  105  St.  Paul 
St.  East,  Montreal. 

Gunn’s  Limited,  West  Toronto,  Ont. 

H.  C.  Kersten,  c|o  Crescent  Cry.  Co.,  Win- 
nipeg. 

Lemon  Bros.,  Owen  Sound,  Ont. 

Jas.  J.  Murray,  Mgr.,  Produce  Dept.,  c|o 
The  Codville  Co.,  Ltd.,  Winnipeg,  Man. 


CALIFORNIA 

California  Poultry  Co.,  315  Washington 
St.,  San  Francisco. 

Harbaugh  & Co.,  425  Washington  St,  San 
Francisco. 

King  & Layton,  310  Clay  St.,  San  Fran* 
cisco. 

Makins  Produce  Co.,  310  Davis  St.,  San 
Francisco. 

Monotti-Larimer,  250  Sacramento  St.,  San 
Francisco. 

Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco. 

Carl  Schallinger,  310  Clay  St.,  San  Fran- 
cisco. 

Wilsey  Bennett  Co.,  352  Front  St,  San 
Francisco. 


COLORADO 

Bear  Produce  Co.,  1515  Market  St.,  Denver. 
Green  Bros.  Fruit  & Prod.  Co.,  Market  & 
16th  Sts.,  Denver. 

Pinkett  Bros.  Prod.  Co.,  1537  Market  St., 
Denver. 


CONNECTICUT 

L.  C.  Bates  Co.,  46  George  St.,  New  Haven. 
P.  Berry  & Sons,  390  Windsor  St.,  Hart- 
ford. 

Bradley  & Dillon,  New  Haven. 


CUBA 

Armando  Armand  & Son,  17  Sol  St.,  Ha- 
vana. 

Frank  Bowman  Co.,  Saij  Ignacio  13,  P.  O. 
Box  471,  Havana. 


DISTRICT  OF  COLUMBIA 

W.  G.  Carter,  c|o  Golden  & Co.,  922  Lou- 
isiana Ave.,  Washington. 


FLORIDA 

C.  G.  Hilderley,  Box  696,  Tampa. 

T.  F.  Smith,  c|o  Mutual  Produce  Ex- 
change, Jacksonville,  Fla. 


ILLINOIS 

Ernest  Apel,  209  N.  Main  St.,  Galena. 
Frank  Atlass  Prod.  Co.,  Lincoln. 

B.  & H.  Produce  Co.,  Mt.  Vernon. 

C F.  Bishop  & Co.,  220  N.  Front  St., 
Quincy. 

G.  W.  Blackburn  & Co.,  Fairfield. 
Bloomington  Prod.  Co.,  Bloomington. 

H.  A.  Burns  Prod.  Co.,  Thompsonville. 

C appel  'Garrard  Co.,  Peoria. 

L.  E.  Chapin,  Tampico,  111. 

Davis  Cleaver  Produce  Co.,  Quincy. 
Dennis  Produce  Co.,  Bowen. 

T.  E.  Dickinson,  Tuscola. 

Adolph  G.  Dohm,  Carlinville. 

Geo.  W.  Frey  Produce  Co.,  Mendota. 

C.  A.  Field  Co.,  Newton. 

Fisher  Produce  Co.,  Fisher 
Grady  Bros.,  Cuba. 

Frank  Grampp,  Princeton. 

L.  G.  Grampp  Prod.  Co.,  Dixon. 

H.  R.  Grant,  c|o  Collins  Produce  Co., 
Flora. 

Wm.  E.  Green,  Henry. 

E.  J.  Grossenburg,  Woodhull. 

H agist  Jett  Produce  Co.,  Box  64,  E.  St 
Louis,  111. 

P.  O.  Hallbeck  & Son,  West  Salem. 


I F.  Houser  & Son,  Lena. 

W.  A.  Joy,  119  N.  9th  St,  Springfield. 
Kinsall  Produce  Co.,  Ridgway. 
Kleinschmidt  Produce  Co.,  Nashville. 
Manning  & Manning,  Morrisonville. 

G.  E.  Merrill,  Avon. 

W.  D.  Miller  & Son,  Newton. 

Minonk  Produce  Co.,  Minonk. 

Money  Produce  Co.,  Yale. 

B.  S.  Pearsall  Butter  Co.,  51  N.  State 
St,  Elgin. 

Peoria  Creamery  Co.,  Peoria. 

A.  D.  Perrin  & Son,  Wyanet. 

Harold  G.  Peterson,  2200  Lincoln  St., 
Evanston. 

Pioneer  Creamery  Co.,  Galesburg. 

F.  A.  Pruett  & Sons,  Third  & Monroe 
Sts.,  Kinmundy. 

Reitzel  Bros.  Sterling. 

L.  E.  Snapp  & Sons,  Inc.,  17  Mill  St, 
Georgetown. 

Sorento  Produce  Co.,  Sorento. 

Geo.  H.  Spengler,  10th  & Capitol  Ave., 
Springfield. 

W.  H.  Stanley  & Son,  Newton. 

Starr  Ice  & Produce  Co.,  Rushville. 

H.  J.  Swan  & Co.,  Fairfield. 

Sugar  Creek  Creamery  Co.,  Danville. 

E.  H.  Tamme,  Orion. 

Jacob  Tick,  Clinton. 

P.  H.  Utterback,  Oblong. 

I.  A.  Wallins,  Inc,  Decatur. 

H.  C.  Weinrich  & Co.,  Cambridge.  1 

J.  F.  Williams  & Son,  Apple  River. 

J.  W.  Wilson  & Co.,  Stewardson. 

C.  G Wright,  McLeansbpro. 
Wright-Maulding  Co.,  Dahlgren. 

A.  J.  Wrigley,  Wyoming. 


Chicago 

B.  Aaron  & Sons,  56  W.  South  Water  St. 
Theodore  Aaron,  Inc,  204-208  N.  Wells  St. 
Aman  & Enders,  132  W.  South  Water  St 
Armour  & Co.,  Produce  Dept. 

Baer  & Woods,  326  W.  So.  Water  St. 

J.  P.  Barrett  Pro.  Co.,  208  N.  Wells  St. 
Batterman  & Koelling,  949  Fulton  Mar- 
ket. 

Beatrice  Creamery  Co.,  1526  S.  State  St. 
Amos  Bird  Co.,  1314  So.  Canal  St. 

Blue  Valley  Creamery  Co.,  700  S.  Clinton 
St 

S.  S.  Borden  Co.,  220  W.  South  Water  St. 
Bowman  & Co..  136  W.  Lake  St 
John  L.  Brink  Co.,  212  W.  So.  Water  St. 
Brink  & Pilat,  214  W.  South  Water  St. 
Peter  Britten  Sons,  2 Fulton  Market 
H.  L.  Brown  & Sons,  953  Fulton  Market 
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Bickley,  Finnell  & Wimple,  Inc.,  216  N, 
Wells  St. 

G.  W.  Bull  & Co.,  26  W.  Kinzie  St. 

Burd  Bros.,  206  W<  So.  Water  St. 

E.  F.  ByscH  & Co.,  208  N.  Wells  St. 
Cantwell  & Gillogly,  953  Fulton  Mkt. 
Carnation  Milk  Products  Co.,  220  S. 

State  St.  ' 

Cohen  & Co.,  108  W.  South  Water  St. 

H.  B.  Collins,  c|o  Swift  & Co.,  U.  S. 
Yards. 

Cooney  & Co.,  215  W.  So.  Water  St. 

Coyne  Bros.,  119  W.  South  Water  St. 
Cromer  & Brown,  2t2  N.  Wells  St. 

Cudahy  Packing  Co.,  Produce  Dept., 
Harris  Trust  Bldg. 

Theo.  Cuny,  320  W.  South  Water  St. 
Dauber  Bros.,  1132-1134  Fulton  Market. 
Jno.  R.  Deisher  Co.,  954  Fulton  Market. 
Dittmann  & Co.,  125  N.  Union  St. 

Josebh  Dusek  Co.,  726  W.  Randolph  St. 
Wm.  Ebeling,  702  W.  Randolph  St. 

M.  H.  Eichengreen  & Co.,  227  N.  LaSalle 
Elliott  & McGarraghy,  29  W.  Kinzie  St 
Harry  H.  Field  & Co.,  208  N.  Wells  St. 
Finnerman  Bros.,  320  W.  So.  Water  St. 
Ford-Gustavson  & Co.,  192  N.  Clark  St. 
Peter  Fox  Sons  Co.,  1122-24  Fulton  Market. 
Gallagher  Bros.,  165  W.  South  Water  St. 
Alexander  Getz,  1016-1022  Fulton  Mkt. 
Getz  & Brodsky,  326  W.  So.  Water  St. 

I.  J.  Ginsberg,  192  N.  Clark  St. 

R.  Gerber  & Co.,  327  W.  So.  Water  St. 
Goldenberg  Bros.,  718  W.  Randolph  St. 
Moses  Gray  & Co.,  160  W.  So.  Water  St. 
Gridley  Maxon  Co.,  25  W.  So.  Water  St. 
Guggenheim  Bros.,  916  Fulton  Market*. 

F.  M.  Heggie,  208  N.  Wells  St. 

A.  F.  Heidke  & Sons,  845  Fulton  St. 
Frank  G Heilman,  945-947  Fulton  Mkt. 

J.  E.  Hugo  Hem  man  & Co,  225  W.  South 

Water  St. 

J.  S.  Hoffman  Company,  219-221  N. 
Franklin  St. 

W.  G.  Howard  & Co.,  229  N.  Wells  St. 
Hunter  Walton  & Co,  35  W.  Kinzie  St. 

S.  Katz  & Co,  Inc,  208  No.  Wells  St. 
Kean  & Stryker,  716  W.  Randolph  St. 

S.  Love  Kelley,  192  N.  Clark  St. 

Geo.  T.  Kruse  & Co,  708  W.  Randolph  St. 
A.  S.  Kuhn  Co,  208  N.  Wells  St. 

H.  & J.  Lepman,  Inc,  208  N.  Wells  St. 
Litman  & Co,  948  Fulton  Mkt. 

Max  Malter  Co,  816  W.  Randolph  St. 
Maurice  Mandeville,  160  N.  Market  St. 
Wolf  Malter,  910  Fulton  Market. 

R.  Mangan  & Co,  819  W.  Randolph  St. 

I.  H.  Marks,  192  N.  Clark  St. 

John  V.  McCarthy  Co,  136  W.  Lake  St. 

C.  E.  McNeill  & Co,  325  W.  So.  Water  St. 
Merrill  & Eldredge,  160  N.  Market  St. 
Geo.  Meyer  & Co,  228  W.  South  Water  St. 
Jos.  T.  Milnarik,  136  W.  Lake  St. 

W.  S.  Moore,  206  N.  Wells  St. 

A.  M.  Mullin,  303  W.  So.  Water  St. 
Mutual  Produce  Co,  922  Fulton  St. 
Murmann  & Karsten,  222  W.  So.  Water 
St. 

National  Prod.  Co,  208  N.  Wells  St. 

Ad.  Newman  & Son,  4420  S.  Ashland  Ave. 
Naomi  Produce  Co,  309  W.  So.  Water  St. 
North-West  Produce  Co,  834  No.  Racine 
Ave. 

O’Hearn  & Sherman,  64  S.  Water  St. 

O.  W.  Olson  Co,  136  W.  Lake  St 
Thos.  E.  O’Neill  Co,  218  N.  Wells  St. 
Ostrowsky  & Sim  kin,  206  W.  So.  Water 
St. 


Mqrris  Ovson  Co,  30  N.  Green  St. 

Oxley  & Richter  Co,  208  N.  Wells  St. 
Polmen  & Co,  216  W.  So.  Water  St. 
Pressburger  & Oldenburg,  706  W.  Ran- 
dolph St. 

G.  W.  Randall  & Co,  211  W.  South  Water 
St. 

B.  W.  Redfearn,  208  N.  Wells  St. 

Harry  H.  Redfearn  & Co,  208  N.  Wells 

St. 

A.  S.  Roe  & Co,  208  N.  Wells  St. 

Ed.  Rueb  & Co,  703  W.  Randolph  St. 

M.  P.  Rutledge,  Jill-1113  Fulton  Market. 
John  Sander,  1053-1055  W.  Lake  St. 
Schrieber  & Falker,  136  W.  Lake  St. 
Schweizer  Commission  Co,  654  W.  63rd 
St. 

John  M.  Shawhan,  136  W.  Lake  St. 

Geo.  S.  Sloan  & Sons,  62  W.  So.  Water  St 
Snyder,  Harry,  Co,  223  W.  So.  Water  St. 
F.  J.  Sokol,  208  N.  Wells  St. 

Sonenblick  & Shapiro,  207  W.  So.  Water 
St. 

Spangenberg  & Co,  48  W.  Kinzie  St. 
Standard  Commission  Co,  329  W.  So, 
Water  St. 

Steffey  Bros,  118  W.  So.  Water  St. 
Frank  Sweeney,  192  N.  Clark  St. 

E.  B.  Teets  & Cot,  322  W.  So.  Water  St. 
Ed.  Term  an  & Co,  321  W.  So.  Water  St. 
Titman  Egg  Co,  Inc,  400  N.  Elizabeth  St. 
John  R.  Tyler  Co,  208  N.  Wells  St. 

M.  Uhlmann  & Co,  Inc,  171  W.  So. 

Water  St. 

A.  T.  Ullmann  Co,  1014  Fulton  St. 
Waskow  Butter  Co,  346  W.  So.  Water  St. 
Watson  & Kelley,  320  W.  South  Water  St. 

C.  H.  Weaver  & Co,  67  W.  South  Water 
St. 

Weinberg  Bros.  & Co,  1052-54  Fulton  Mkt. 
Wendel  & Briggs,  951  Fulton  Market. 

O.  E.  Whitcomb  & Son,  210  W.  South 
Water  St. 

J.  H.  White  & Co,  955  Fulton  Market. 

W.  T.  S.  White,  c|o  Morris  & Co,  U.  S. 
Yards. 

Wilson  & Co,  Prod.  Dept,  U.  S.  Yards. 
Henry  Yepsen  & Co,  207  N.  Wells  St. 
Zambreno  Bros.  & Co,  918  Fulton  St. 
Zimmermann  & Smith,  336  W.  So.  Water 
St. 

INDIANA 

Adams  Produce  Co,  203  S.  Main  St,  Rush- 
ville. 

Atlass  Produce  Co,  Lafayette. 

J.  E.  Beyer,  Rochester. 

Barefoot  Produce  Company,  Cowan. 
Bloomfield  Ice  & Produce  Co,  Bloomfield. 
E.  E.  Bogan  Co,  Goodland. 

E.  Braude,  Silver  Lake. 

L.  J.  Bretz,  Huntingsburg. 

Clover  Leaf  Creameries,  Huntington. 
Dearmin  & CO/>  Odon. 

Decatur  Produce  Co,  Decatur. 

L.  J.  Delucenay,  Ashley. 

R.  L.  Ditzler,  Huntington. 

Fear-Campbell  Co,  Frankfort 
Geo.  Freese’s  Sons,  Nappanee. 

Fountain  Produce  Co,  Veedersburg. 

F.  H.  George  & Co,  116  W.  Columbia  St, 
Ft.  Wayne. 

D.  W.  Harris  Co,  Green’s  Fork. 
Harris-Hardman  Co,  Richmond. 

Havens  Bros,  Ladoga. 

O.  L.  Hoese,  Worthington. 


Houghland  & Miller,  Boonville. 

Indiana  Produce  Co,  Worthington. 

The  E.  R.  Jaques  Co,  Thorntown. 

L.  E.  Jones,  Churubusco. 

J.  A.  Long,  c|o  J.  A.  Long  Co,  Portland. 

C.  J.  Loyd  & Co,  Greensburg. 

McLane  & Co,  Shelbyville. 

Miami  Produce  Co,  Peru. 

S.  Moskowitz  & Co,  Evansville. 

Murphy  & Co,  Princeton. 

O.  Oliver  & Son,  Madison. 

Thomas  Owens,  Angola. 

Henry  Pfau,  224  Ninth  St,  Jasper. 

The  Pfeiffer  Sales  Co,  Logansport. 
Riffert  Bros,  Haubstadt. 

Schlosser  Bros,  Frankfort.# 

Sherman  White  & Co,  Ft.  Wayne. 

A.  B.  Stahl,  Oakland  City. 

Van  Buren  Produce  Co,  Van  Buren. 

J.  L.  Willis  & Son.  Petersburg. 

Indianapolis 

Indianapolis  Poultry  Co. 

The  Wadley  Co,  North  St.  & Canal. 

IOWA 

Ames  Produce  Co,  Ames. 

A.  Baird  & Son,  Lohrville. 

Bell-Jones  Co,  Davenport. 

Boos  Produce  Co,  West  Bend. 

Burlington  Produce  Co,  Burlington. 
Central  City  Prod.  Co,  Central  City. 
Charlton  & Bowen,  Rolfe. 

Cherokee  Poultry  Co,  Cherokee. 

J.  A.  Crowther,  Pocahontas. 

P.  M.  Dahlem,  Cascade. 

O.  Elungson,  Webster  City. 

C.  A.  English,  Hubbell  Bldg,  Des  Moines. 
E.  J.  Farley,  Monticello. 

C.  Alvin  Fosse,  LaPorte  City. 

Tyndall  N.  Fosse,  Ridgeway. 

Gist.  McDowell  Poultry  & Egg  Co, 
Spencer. 

M.  J.  Goodrich,  Strawberry  Point. 
Goodrich  & Gallagher,  Inc,  Waverly. 

E.  C.  Grady,  Re  inbeck. 

M.  & J.  R.  Hakes,  Laurens. 

Hall  Produce  Co,  Sigourney. 

Hanford  Produce  Co,  Sioux  City. 

Hansen  Produce  Co,  Maquoketa. 

F.  H.  Hatch  Co,  Edgewood. 

Hawkeye  Produce  Co,  Brookdale  Ave, 

Chariton. 

E.  B.  Higley  Co,  409  S.  Federal  St,  Mason 
City. 

T.  M.  Hooper  Produce  Co,  Chariton. 

Hurd  Creamery  Co,  Council  Bluffs,  Iowa. 
Independence  Produce  Co,  Independence. 
Independent  Produce  Co,  1801  W.  3rd  St, 
Davenport. 

Iowa  City  Produce  Co,  Market  & Gilbert 
Sts,  Iowa  City. 

Iowa  Grain  & Produce  Co,  Burlington. 
Carl  T.  Irish,  Nevada. 

Jensen’s  Creamery  Co,  Coon  Rapids. 

W.  E.  Keeney,  Clarinda. 

A.  R.  Loomis  & Son,  Fort  Dodge. 

Lovett  & Davis  Prod.  Co,  Manchester. 

S.  W.  Mahon,  Sigourney. 

Marshalltown  Produce  Co,  213  Market 
St,  Marshalltown. 
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J.  D.  Minium,  Clear  Lake. 

John  Morrell  & Co.,  Ottumwa. 

E.  G.  Morse,  Mason  City. 

Nagle  Bros.  Poultry  Co.,  Marcus. 

Mt.  Pleasant  Produce  Co.,  Mt.  Pleasant. 

J.  H.  Neil  Creamery  Co.,  Tama. 

Newton  Produce  Co.,  Newton. 

G.  W.  Nicholson  & Co.,  Grand  Junction. 
Nickles  & Son,  Cory  don. 

Northern  Iowa  Produce  Co.,  McGregor. 
W.  L.  Ogden  & Co.,  305  Pearl  St.,  Sioux 
City. 

W.  B.  Parrott  Co.,  Manning. 

Perfect  Produce  Co.,  Solon. 

Peterson  Bros.,  6th  Ave.  & River  Front, 
Clinton. 

Reisman  Co.,  Oskaloosa,  Iowa. 

W.  S.  Reister  & Son,  Washington. 

Fred  Reum  & Co.,  218  W.  Water  St., 
Decorah. 

H.  S.  Rhynsburger,  9th  Ave.,  E.,  Oska- 
loosa. 

J.  Russell,  Winfield. 

St.  Ansgar  Produce  Co.,  St.  Ansgar. 
Scheidel  Produce  Co.,  Ossian. 

Shot  well  & Co.,  Des  Moines. 

J.  A.  Shannon  & Son,  Iowa  Falls. 

Sheldon  Produce  Co.,  Sheldon. 

J.  A.  Silver  & Co.,  Stockport. 

R.  D.  Smith,  Swea  City. 

Union  Produce  Co.,  Lorimor. 

E.  B.  Wade,  Hubbell  Bldg.,  Des  Moines. 
Wayne  F.  Waller,  Garner. 

Waverly  Produce  Co.,  Waverly. 

Wescott  & Winks,  Sumner. 

Wilson  Shot  well  Co.,  Perry. 

R.  W.  Winsler,  Moravia. 

Woldum  Produce  Co.,  Decorah. 

KANSAS 

Beatrice  Creamery  Co.,  Topeka. 

The  Belle  Springs  Cry.  Co.,  Abilene. 

The  Blue  Valley  Packing  Co.,  Marys- 
ville. 

J.  E.  Brewer,  Box  226,  Abilene. 

Concordia  Creamery  Co.,  Concordia. 
Ellsworth  Prod.  Co.,  Ellsworth. 

Farmers'  Produce  Co.,  Burlington. 

J.  F.  Grennan  Prod.  Co.,  Garnett. 

T.  Jensen  & Bros.,  Emporia. 

Kansas  Egg  & Poultry  Co.,  Hillsboro. 
Kansas  Ice  & Storage  Co.,  Salina. 

A.  S.  Kinin month  & Co.,  Winfield. 
Latham  & Sons,  Ottawa. 

M.  McMahon,  Beattie. 

Merritt- Schwier  Creamery  Co.,  Great 
Bend. 

The  Metz  Packing  Co.,  Concordia. 

Paden  & Thompson,  Lyons. 

Sauna  Poultry  Co.,  Salina. 

Scantun  Bros.,  Pratt. 

Seymour  Packing  Co.,  Topeka. 

Stewart  Poultry  Co.,  Valley  Falls. 

Topeka  Packing  Co.,  Topeka. 

S.  C.  Walker  & Son  Pro.  Co.,  Smith  Cen- 

ter. 

H.  G.  Ward  Produce  Co.,  Glasco. 


KENTUCKY 

E.  Bowers  Co.,  Paducah. 

N.  F.  Brent,  Paris. 

Davidson  Bros.,  Inc.,  Glasgow. 

C.  G.  Gault  Prod.  Co.,  Maysville. 

S.  H.  Grinstead  Co.,  Lebanon. 

Harrodsburg  Ice  & Produce  Co.,  Harrods- 
burg. 

Hawkins,  Smith,  Toohey  & Co.,  Shelby- 
ville. 

S.  F.  Holcomb,  Murray.  Branches  at  Hol- 
low Rock,  Tenn.,  and  Parsons,  Tenn. 

Hulen-Toops  Co.,  Bowling  Green. 

Maloney  Davidson  Co.,  128  E.  Jefferson, 
Louisville. 

Miller  Bros.  & Co.,  Owensboro. 

Geo.  P.  Taylor  Co.,  Burnside. 

Alva  West,  Mgr.  Star  Produce  Co.,  Mays- 
ville. 

H.  Wilson  & Co.,  Fordsville. 

J.  P.  Wright,  Salt  Lick. 

Harvey  J.  Z wicker,  Gen.  Mgr.  Frank  Fehr 
Cold  Storage  Co.,  Louisville. 


LOUISIANA 

Goodman  & Beer  Co.,  Inc.,  400  Paydras 
St.,  New  Orleans. 

A.  S.  Kottwitz  & Co.,  443  S.  Peters  St., 
New  Orleans. 

Jos.  Lala  & Co.,  534  French  Mkt.,  New 
Orleans. 

Jos.  Samuel  Co.,  Inc,  327  Paydras  St., 
New  Orleans. 

Southland  Produce  Co.,  505  Travis  St., 
Shreveport. 


MARYLAND 

Blatter  Bros.,  119  W.  Pratt  St.,  Baltimore. 

Henderson,  Linthicum  & Co.,  3 E.  Cam- 
den St.,  Baltimore. 

E E.  Hurlburt,  3 Emerson  Tower  Bldg., 
Baltimore. 

Arthur  Medwedeff,  308  Law  Building, 
Baltimore. 

John  Poehlman  & Sons,  405  N.  Washing- 
ton St.,  Baltimore. 

Joseph  Smelkinson,  139  W.  Camden  St., 
Baltimore. 

Dixon  R.  Smith  & Co.,  217  Hanover  St., 
Baltimore. 

Stevens  Bros.,  226  Charles  St.,  Baltimore. 


MASSACHUSETTS 

Cambridge  Poultry  Co.,  Cambridge. 

James  L.  Humphrey,  Jr.,  New  Bedford. 
Genery  Stevens  Co.,  Worcester. 

Boston 

Adams,  Chapman  Co.,  37  N.  Market  St. 
Alley  Green  & Pipe  Co.,  3'and  4 N.  Mar- 
ket St. 

S.  K.  Ames,  168  Milk  St. 

I.  H.  Ballou  & Co.,  75  S.  Market  St. 
Bartlett  Varney  & Co.,  21  N.  Market  St. 
Batch  elder  & Snyder  Co.,  49  Blackstone 
Street 


Bolton  & Hicks,  21  Merchants  .Row. 

Borst  Pierce  Co.,  9 Blackstone  StT 
Alton  E.  Briggs,  Faneuil  Hall  Market. 
Bryant  & Ordway  Co.,  1 So.  Side  Faneuil 
Hall  Market. 

S.  L.  Burr  & Co.,  74  So.  Market  St. 
Chamberlain  & Co.,  Inc.,  25  S.  Market  St. 
Chapin  & Adams  Co.,  35  S.  Market  St 
Harold  E.  Corson,  Faneuil  Hall  Market, 

Fruit  & Products  Exchange. 

C.  R.  Corwin  Co.,  Faneuil  Hall  Market. 
Craig'  Hapgood  Co.,  Inc.,  39  S.  Market  St. 
Eastern  Butter  Co.,  15  John  St. 

Eastern  Poultry  & Egg  Co.,  77  Fulton  St. 

G.  A.  Fales  Co.,  25  N.  Market  St. 

John  H.  Farnum  & Son,  65  Clinton  St 
Fowle,  Hibbard  Co.,  176  State  St. 
Goldsmith-Stockwell  Co.,  27  S.  Market 

Street 

Green  & Co.,  80  S.  Market  St. 

Wm.  J.  Haire  Co.,  30  S.  Market  St. 

Hilton  & Aldrich  Co.,  40  S.  Market  St. 
Ralph  H.  Hosmer,  10-16  Faneuil  Hall  Mkt 

H.  A.  Hovey  & Co.,  30  Faneuil  Hall  Mkt. 
The  H.  J.  Keith  Co.,  72  S.  Market  St 

J.  F.  Kimball  Co.,  31  N.  Market  St. 

Lam  son  & Co.,  13  Blackstone  St. 

G.  M.  D.  Legg  Co.,  33  S.  Market  St. 

Lewis,  Mears  Co.,  33  S.  Market  St. 

A.  & O.  W.  Mead  & Co.,  35  N.  Market  St. 
A.  E.  Mills  & Son,  27  Commercial  St 
Chas.  E.  Mills,  19  Boston  Fruit  & Produce 
Exchange. 

P.  F.  Quinn,  31-33  Merchants  Row. 

Radlo  Bros.  Co.,  21-23  S.  Market  St. 

L.  A.  Rogers  Co.,  70  S.  Market  St. 

Smiley  Bros.,  5 Blackstone  St. 

A.  M.  Smith  & Co.,  31  Commercial  St. 
Standard  Poultry  & Egg  Co.,  37  Fulton  St 
Chas.  H.  Stone  & Co.,  61  Chatham  St. 
Thorndike  & Gerrish  Co.,  19  N.  Market 
Street. 

Titman  Egg  Co.  of  Massachusetts. 

A.  Valente  & Co. 

T.  H.  Wheeler  Co. 

E.  E.  Wilson  Co.,  7 Blackstone  St. 

W.  F.  Wyman  & Co.,  4 Faneuil  Hall  Mkt. 


MICHIGAN 

Cadillac  Produce  Co.,  Cadillac. 

The  N.  A.  Hoban  Co.,  114-116  W.  1st  Ave., 
Flint 

Hugh  M.  Hurd,  Eaton  Rapids. 

Ionia  Egg  & Poultry  Co.,  Ionia. 

Kent  Storage  Co.,  Grand  Rapids. 

Robt.  Park,  Caro. 

J.  T.  Ridley,  Greenville. 

Wiluamson  Bros.,  Tecumseh. 


Detroit 


Alderson-Huard  Co.,  480  Riopelle  St 
American  Butter  & Cheese  Co.,  480  How- 
ard Ave. 

Bentley  Produce  Co.,  153  Monterey  Ave. 
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Clarence  J.  Chandler,  1640  Penobscot 
Bldg. 

Geo.  L.  Collins  & Co.,  30  Market  St. 
Detroit  Butter  & Egg  Co.,  4301  Dequindre. 
Geo.  R.  Eldridge  Co.,  2656  Eighteenth  St. 
Faltis  Poultry  Market,  54  W.  Elizabeth 
Street. 

Harris  & Throop,  777  Michigan  Ave. 

J.  W.  Keys  Comm.  Co.,  2478  Riopelle  St. 

C.  H.  Lahue  & Co.,  Eastern  Market. 

F.  J.  Schaffer  & Co.,  1462  E.  High  St 
Schiller  Butter  & Egg  Co.,  654  Jos 
Campau. 

Smith  Poultry  & Egg  Co.,  26  Western 
Market. 

A.  F.  Thibodeau  & Co.,  492  Howard  Ave. 
Toner  Commission  Co.,  480  Riopelle  St. 


MINNESOTA 

Backman  Produce  Co.,  Waterville. 

Benson  Produce  Co.,  Benson. 
Bridgeman-Russell  Co.,  Duluth. 

Central  Minn.  Produce  Co.,  Willmar. 

E.  B.  Davis  & Co.,  Spring  Valley. 

Seymour  L.  Fosse,  Lanesboro. 

Hutchinson  Produce  Co.,  Hutchinson. 
Johnson  Produce  Co.,  Cokato. 

F.  J.  Kasper  Co.,  310-312  N.  Cedar  St., 
Owatonna. 

Le  Roy  Produce  Co.,  Le  Roy. 

Levine  Bros.,  Duluth. 

Litchfield  Produce  Co.,  Litchfield. 

John  Lynard,  Owatonna. 

H.  M.  Noack  & Sons,  Arlington. 

No.  American  Cry.  Co.,  Alexandria. 
Northern  Cold  Stg.  & Whse.  Co.,  Duluth. 
Peterson  Biddick  Co.,  Wadena. 

Joseph  J.  Schatz,  Montgomery. 

J.  W.  Sill,  Belgrade. 

Steube  Bros.,  118  N.  Main  St.,  New  Ulm. 
Stork  Bros.,  New  Ulm. 

Sunde  & Romine,  New  Richland. 

Geo.  D.  Tracy,  Tracy. 

Williams  Produce  Co.,  Fergus  Falls. 
Worthington  Creamery  & Prod.  Co., 
Worthington. 


Minneapolis  and  St.  Paul 

Boyd  & Hilbert,  22  Central  Mkt.,  Minne- 
apolis. 

R.  E.  Cobb  Co.,  St.  Paul. 

De  Soto  Cry.  & Prod.  Co.,  Minneapolis. 

Edwards  Bros.,  119  Sixth  St,  Minneapolis. 

Fairfax  Produce  Co.,  420  N.  Third  Ave., 
Minneapolis. 

J.  H.  Kersten  & Co.,  Robert  C.  Kersten, 
Mgr.,  204  Market  State  Bank  Bldg., 
Minneapolis. 

Meagher  & Parsons,  5th  St.  North,  Min- 
neapolis. 

Ross  C.  Morford,  Market  State  Bank  Bldg., 
Minneapolis. 

Northern  Produce  Co.,  St.  Paul. 

J.  W.  Perrin  & Son,  29  Central  Market, 
Minneapolis. 

Samels  Bros.  Co.,  Minneapolis. 

Tilden  Prod.  Co.,  St.  Paul. 

MISSISSIPPI 

Rex  Produce  Co.,  Myrtle. 


MISSOURI 

Blattner  Bros.  Merc  Co.,  Wellsville. 

A.  F.  Brockman,  Concordia. 

Browning  Farmers  Club,  Browning. 

W.  L.  Davenport  Co.,  219  N.  Jefferson  St, 
Mexico. 


W.  C.  Ellis,  Mountain  Grove. 

Goodwin  & Jean,  Jackson. 

R.  F.  Griffith,  Fulton. 

Henderson’s  Produce  Co.,  Monroe  City. 

J.  V.  Kesterson,  Odessa. 

Kuhne  Bros.  Merc.  Co.,  Troy. 

W.  D.  Law,  Springfield. 

D.  N.  Lightfoot  & Son,  Springfield. 
Lindley-Buster  Prod.  Co.,  Inc.,  Bucklin. 
Macon  Pjk)duce  Co.,  Macon. 

J.  H.  Mikel  Bro.  & Co.,  South  Gifford. 

C.  S.  Miller  Produce  Co.,  Neosho. 
Missouri  Egg  & Poultry  Co.,  Box  164, 
Sedalia. 

E.  Olin  & Son,  112  E.  Lexington  St.,  In- 

dependence, Missouri. 

Ralls  County  Mercantile  Co.,  Center. 

S.  D.  Rardin,  Jr.  & Co.,  Ridgeway. 

J.  I.  Reed  & Son,  Bolivar. 

C.  L.  Rhodes  Prod.  Co.,  Springfield. 

A.  W.  Vanderford,  Clinton. 

A.  B.  Wilkerson,  Aurora. 

Willow  Springs  Crmy.  Co.,  Willow  Sprgs. 


St.  Louis 

American  Egg  & Poultry  Co.,  501  N.  3rd 
St 

H.  B.  Beaty,  408  Franklin  Ave. 
Bohn-Lenartz  Com.  Co.,  714  N.  4th  St. 

Hy  Bomze,  817  N.  Third  St 
Henry  Broeder’s  Sons  Com.  Co.,  813  N. 
Third  St. 

E.  J.  Cramer  Commission  Co.,  709  N.  3rd 
St. 

Dickson  & Sons,  837  N.  Third  St. 

A.  A.  Easton  Co.,  Inc,  931  N.  Broadway. 
Enterprise  Commission  Co.,  925-927  N. 

Broadway. 

Bruno  Franz  Sons,  919  N.  Broadway. 
Oscar  B.  Franz  Com.  Co.,  417  Morgan  St. 
Walter  B.  Franz  & Co.,  810  N.  Fourth  St. 
John  Frey  & Co.,  420  Wash  St. 

Frisco  Commission  Co.,  800  N.  Fourth  St. 
Greenlee  Products  Co.,  Lewis  & O’Fallon 
Sts. 

Fred  Heger,  419  S.  Franklin  Ave. 

The  Hickel  Co.,  1018  N.  Broadway. 
Hilmer  Commission  Co.,  822  N.  Third  St. 
Hofmann  Bros.  Produce  Co.,  700  N.  2nd 
St 

| H.  W.  Kuehaus,  419  Franklin  Ave. 

B.  Landauer,  907  N.  Fourth  St. 

Lopato  Bierman  Com.  Co.,  811  N.  Third 
St. 

E.  L.  Lynch  Poultry  Co.,  807  N.  4th  St. 
Chas.  P.  Mann  & Co.,  713  N.  3rd  St 
Arnold  Matter  Com.  Co.,  704  N.  4th  St. 

E.  B.  McKee  Commission  Co.,  717  N.  3rd 
St. 

McLain-Alcorn  Com.  Co.,  701  N.  3rd  St. 
Meyer  Bros.  Commission  Co.,  816  N.  3rd 
St 

Niemeyer-Buchmueller  Com.  Co.,  816  N. 
3rd  St. 

Progressive  Commission  Co.,  803  N.  3rd 
St. 

A.  A.  Rehbein,  220  Market  St. 

Geo.  F.  Ricker  & Co.,  716  N.  2nd  St. 

St.  Louis  Butter  Co.,  o21  N.  Third  St. 
Scheitlin  & Hoffman,  820  N.  Third  St. 

L.  J.  Schulte  Com.  Co.,  824  N.  Third  St. 
Schumacher  Commission  Co.,  700  N.  3rd 
St. 

Uhrig  Bros.,  812  N.  Fourth  St. 

Burt  Woodson  Com.  Co.,  933  N.  Broadway. 
Zelle  Bros.  Prov.  & Com.  Co.,  702  N.  3rd 
St 


Kansas  City 

Aaron  Poultry  & Egg  Co. 

J.  M.  Adams,  319  Produce  Exchange  Bldg. 
C.  J.  Aus,  211  Produce  Exchange  Bldg. 

A.  W.  Bear  Com.  Co.,  117  E.  Fourth  St. 
Ralph  Hurst  & Co.,  115  E.  Fourth  St. 

S.  J.  Hurst,  515  Grand  Ave. 

Meriden  Creamery  Co.,  21st  and  Central 
Sts. 

J.  W.  Reynolds,  Prod.  Exchange  Bldg. 

Carl  C.  Stentz,  203  Produce  Exchange 
Bldg. 

Spencer  Produce  Co.,  14  West  4th  St. 


NEBRASKA 

Henningsen  Prod.  Co.,  Superior. 

C.  Mozer,  Box  495,  Lincoln. 

Nelson  Bros.  Poultry  Co.,  Lincoln. 
Norfolk  Poultry  Co.,  403  N.  3rd  St.,  Nor- 
folk. 

Thomassen  Produce  Co.,  Humphrey. 
Wahoo  Produce  Co.,  301  East  5th  St., 
Wahoo. 

York  Produce  Co.,  York. 

Omaha 

Geo.  E.  Clark,  1327  W.  O.  W.  Bldg. 
Fairmont  Cry.  Co.,  12th  & Jones  Sts. 

The  Jerpe  Commission  Co.,  422  11th  St. 
JCirschbraun  & Sons,  Inc.,  9th  and  Dodge 
Sts. 

Omaha  Cold  Storage  Co. 


NEW  JERSEY 

Ammon  & Person,  4th  and  Henderson  Sts. 
Jersey  City. 

M.  Augenblick  & Bro.,  16  Commerce  St., 
Newark. 

Robt.  L.  Beyer,  1915  Atlantic  Ave.,  Atlantic 
City. 

Columbia  Cheese  Co.,  85  Commerce  St., 
Newark. 

Debow  & Co.,  32  Commerce  St.,  Newark. 

Barnett  Gabriel,  c[o  Great  Atlantic  & Pa- 
cific Tea  Co.,  Jersey  City. 

Guaranty  Egg  Corporation,  197  Market 
St.,  Newark. 

Gerhard  & Pagels,  218  N.  Willow  St., 
T renton. 

Gude  & Cole,  Inc.,  102  Mulberry  St.,  New- 
ark. 

Adam  Hebeler  & Co.,  46  Commerce  St. 
Ne\yark. 

Gus  Ludwig,  c|o  Great  A.  & P.  Tea  Co., 
Jersey  City. 

Wilkinson,  Gaddis  & Co.,  85  Parkhurst 
Newark. 


NEW  YORK 

Davis  & Pelton,  152  Baldwin  St.,  Elmira. 
The  Lawlor  & Cavanaugh  Co.,  Troy. 

Jos.  A.  Minst,  359  Broadway,  Albany. 
Edward  D.  Vinal,  202  North  West  St., 
Syracuse. 

Wm.  S.  Riley  Co.,  Scott  Place,  Rochester. 
W.  J.  Skillicorn,  Albany. 

Buffalo 

Bredenberg  Bros.,  96  W.  Market  St 
Raymond  S.  Clum,  101  Columbia  St. 

Jacob  Dold  Packing  Co.,.  745  William  St. 
Goldstein  & Lippman,  165  Scott. 

Hickman  & Coward,  150  Michigan  Ave. 
Chas.  E.  Roesch,  10  Broadway  Mkt 
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Satuloff  Bros.,  145  Michigan  St. 

F.  F.  Stone,  98  W.  Market  St. 

Walter  A.  Tuttle,  55-57  E.  Market  St. 
J.  M.  Wattles  & Son,  152  Michigan  St. 
Frank  E.  Wattles  & Bro. 

Wax  & Sugarman,  159  Michigan  St. 
Wm.  C.  Will,  163  Scott  St. 


New  York  City 

C.  F.  Adams  & Co.,  13  Harrison  St. 

Albert  & Gerber,  315  Greenwich  St. 

E.  S.  Alpaugh  & Co.,  18  Bloomfield  St. 
Armstrong  & Hesse,  330  Greenwich  St. 
Harry  Atlas,  360  Greenwich  St. 

Juan  A.  Babcock,  168  Duane  St. 

E.  R.  Balzer,  220  Greenwich  St. 

F.  C.  Barger  & Co.,  158  Franklin  St. 

H.  Behrman  & Sons,  366  Washington  St. 
Berman  & Baedecker,  Inc.,  28  Thirteenth 

Ave. 

Nathan  Blackman,  362  Greenwich  St. 
Daniel  P.  Boehm,  Inc.,  331  Washington  St. 
John  H.  Borger  & Co.,  134  Reade  St. 

Geo.  G.  Brown,  W.  Washington  Mkt. 

S.  S.  Brown  Co.,  43  Jay  St. 

Brown  & Root  Co.,  165  Reade  St. 

Bryan  Duvall  Co.,  Inc.,  105  Hudson  St. 

C.  T.  Bullard  & Co.,  171  Duane  St. 

Butts  & Miller  Co.,  325  Washington  St 
Central  Grocery  Co.,  150  Reade  St. 
Chelsea  Live  Poultry  Co.,  39  Loew  Ave. 
Chas.  Collins  Co.,  1 13th  Ave. 

Colonial  Butter  & Egg  Co.,  Greenwich  St. 
George  Cook,  Jr.,  329  Washington  St. 

F.  M.  Coughlan  & Son,  172  Duane  St. 
Geo.  E.  Cutler,  331  Greenwich  St. 

Charles  Deutsch,  319  Greenwich  St. 

De  Winter  & Stewart,  Inc.,  321  Washing- 
ton St. 

Droste  & Snyder,  177  Duane  St. 

Du  Mond  & Felten,  Inc.,  325  Washington 
St. 

N.  Durham  & Sons,  313  Washington  St. 
Lewis  Ebert  & Sons,  151  Reade  St. 

W.  W.  Elzea,  Inc.,  327  Washington  St. 
The  Engel  Co.,  123  Barclay  St 
Enyard  & Godley,  Inc.,  171  Duane  St. 
Farmers  Commission  House,  27  Harrison 
St 

Ficken,  Coffin  & Co.,  168  Duane  St. 
Fitch,  Cornell  & Co.,  16-18  Jay  St. 
Samuel  Fleck  & Co.,  Inc.,  48  Bloomfield 
St. 

Julius  Fleischl,  514  Westchester  Ave. 

J.  C.  Ford  & Co.,  Inc.,  368  Greenwich  St 
Fox  River  Better  Co.,  78  Hudson  St. 

I.  Fox  Sons,  Inc.,  194  Green  Place,  Brook- 

lyn, N.  Y. 

Sol.  Frankel,  W.  Washington  Mkt. 

J.  Gewirtz,  303  E.  4th  St.  * 

Gottfried- Mars  hall  Co.,  \42j/2  Reade  St. 

A.  Grossmann  & Co.,  153  Reade  St. 

Gude  Bros.,  Kieffer  Co.,  21  Jay  St. 

H.  Hagen  & Co.,  81  N.  Moore  St. 

Hance  Bros.  Co.,  W.  Washington  Mkt. 

W.  H.  Henneberger,  Inc.,  329  Greenwich 
St 

Joseph  J.  Herold,  17  Harrison  St. 

George  F.  Hinrichs,  Inc.,  341  Washington 
St. 

Wm.  J.  Hinrichs,  423  W.  14th  St. 

Hodupp  Evans  Company,  Inc.,  7 Harrison 
St 

Ad.  Honigsberg  & Co.,  300  Greenwich  St. 
Chas.  B.  Hovey,  W.  Washington  Mkt. 
Jewell  Bros.,  W.  Washington  Mkt. 

Jewell  Koenig  & Co.,  W.  Washington  Mkt. 

T.  W.  Johnson,  361  Washington  St. 

Hugo  Josephy  & Sons,  448  West  14th  St. 
Benj.  Kalm anson,  310  Greenwich  St. 
Kassel  Poultry  Co.,  W.  Washington  Mkt. 
J.  J.  Kilcoyne  Co.,  Inc.,  360  Washington 

St. 

J.  M.  Klein,  329  Washington  St. 

Kossar  & Co.,  W.  Washington  Mkt. 


Christian  H.  Koster,  863  Washington  St 
Kurtin  & Kurtin,  305  Greenwich  St 
Lambly  & Alpaugh,  18  Harrison  St. 

Lass  & Cohen,  450  W.  14th  St. 

Gustav  F.  Lawrence,  6 Harrison  St 
Lewis  Mears  Co.,  127  Reade  St 
W.  H.  Mapes,  137  Reade  St. 

Thos.  J.  May  Co. 

C.  F.  McGuire,  13  Harrison  St. 

A.  E.  McMulkin,  201  Franklin  St. 

Chas.  P.  Mecabe  & Son,  17  Jay  St. 

Samuel  Mi^tFELD,  3 Harrison  St. 

Alex  Mersel,  191  Duane  St. 

Mottus  Bros.,  W.  Washington  Market. 

Sam  Nagle,  W.  Washington  Market 
J.  Narzisenfeld,  24-26  Harrison  St. 

J.  Neugeboren  & Sons,  19  Harrison  St 
Jas.  N.  Norris,  W.  Washington  Mkt 
Fred  D.  Oetjen,  339  Washington  St. 

B.  W.  Otis  & Co.,  W.  Washington  Mkt. 

A.  Paul,  Jr.,  & Co.,  West  Washington  Mkt. 
Wm.  Wallis  Pearson,  45  Grace  St. 

H.  T.  Pond  Co.,  361  Washington  St. 

C.  L.  Poole  & Co.,  15  Harrison  St 

I.  C.  Popper,  171  Duane  St. 

S.  A.  Rausch,  334  Greenwich  St. 

G.  M.  Rittenhouse  & Co.,  23  Jay  St 
S.  Rosenfeld  Co.,  49  Chambers  St. 

Harry  Rosenstein,  Inc.,  W.  Washington 

Market. 

M.  Roth  & Co.,  185  Duane  St. 

Thos.  H.  Roulston,  101  Ninth  St.,  Brook- 
lyn. 

John  H.  Rusch,  188  Duane  St. 

Saal  Brothers,  181  Duane  St. 

Chester  E.  Saxton  Co.,  Inc.,  11  Harrison 
St,  N.  Y.  C. 

C.  Schultz,  Inc,  32  Jay  St. 

Louis  J.  Schwab,  W.  Washington  Mkt. 
Nathan  Schweitzer  Co.,  409  W.  14th  St. 
Seckel  & Kiernan,  361  Greenwich  St. 

R.  B.  Shimer  & Co.,  332  Washington  St 

A.  Silz,  416  W.  14th  St. 

Steers  & Menke,  West  Washington  Mkt. 

H.  E.  Stout  Co.,  317  Washington  St 

J.  D.  Stout  & Co.,  19  Jay  St. 

Joseph  Sultan,  148  Reade  St 

B.  Titman  Co.,  94  N.  Moore  St. 

George  Trachtenberg,  360  Greenwich  St. 
Trelease  & Underhill,  333  Greenwich  St. 
W.  Harry  Ullman  & Bro.,  216  Franklin 

St. 

Edward  M.  Vosburgh,  133  Reade  St. 

S.  & W.  Waldbaum,  140  Reade  St. 
Charles  Werner,  35  Loew  Ave. 

Samuel  Werner,  W.  Washington  Mkt. 
Western  Commission  Co.,  West  Washing- 

! ton  Market 

I D.  W.  Whitmore  & Co.,  10  Harrison  St. 
Wiesenfeld  & Oshinsky,  40  Harrison  St., 
J.  W.  Williams,  W.  Washington  Mkt. 
Wright  & Winsor,  12  Harrison  St. 

Zenith  Butter  & Egg  Co.,  170  Duane  St. 
Zimmer  & Dunkak,  173  Duane  St. 


NEW  ZEALAND 

R.  L.  Woodhouse  & Co.,  Ferry  Bldgs., 
Auckland. 


NORTH  DAKOTA 

Bridgeman-Russell  Co.,  Grand  Forks. 
Mandan  Cry.  & Produce  Co.,  Mandan. 


OHIO 

Athens  Poultry  & Produce  Co.,  Athens. 
Bemisderfer  Co.,  31  E.  Market  St.,  Tiffin. 
Byron  L.  Bond,  Edon. 

The  Brownell  Sons  Co.,  123  E.  Spring  St., 
Columbus. 

O.  I.  Clevenger,  198  Prospect  St.,  Marion. 


Elmore  Produce  Co.,  Elmore. 

Fostoria  Creamery  Co.,  404  S.  Union  St., 
Fostoria. 

Chas.  C.  Fromfield,  1101  E.  Main  St,  Van 
Wert 

The  Gray  & White  Co.,  Tiffin. 

Greenfield  Packing  Co.,  Greenfield. 
Griffis  Produce  Co.,  Delphos. 

W.  T.  Harris  & Son,  Kenton. 

Wm.  Hertel,  Jr.,  Van  Wert. 

Hicksville  Produce  Co.,  Hicksville. 

H.  B.  Hole,  Greenville. 

J.  J.  Kissell,  Columbus  Grove. 

H.  Little  & Sons,  434  S.  Fifth  St.,  Upper 
Sandusky. 

Lucas  Produce  Co.,  Leipsic. 

W.  M.  McElroy,  Manchester. 

Malkin  Creamery  Co.,  224  W.  Board  mao 
St.,  Youngstown. 

Miller  Bros.  Co.,  Fremont 
J.  E.  Parker  Co.,  Eaton. 

J.  E.  Roads,  N.  West  St.,  Hillsboro. 

Homer  C.  Smith,  Centerbury. 

Storer  Bros.  Co.,  Ada. 

A.  L.  Stout,  West  Mansfield. 

White  Mountain  Creamery  Co.,  New 
Bremen. 


Cincinnati 

Fred  H.  Blome,  Jr.,  c]o  Blome-Dreifus  Co., 
4149  Forest  Ave. 

Flataw  Riley  Co.,  42  Walnut  St. 

Goyert  & Vogel  Egg  & Pty.  Co.,  49  Wal- 
nut St. 

B.  L.  Humbert,  21  Masonic  Temple. 

John  V.  Kisker  & Co.,  11  Main  St. 

A.  F.  Kolb,  134  W.  Court  St 
Lett  & Co.,  48  Walnut  St. 

The  Peters  Poultry  Co.,  104  W.  Court  St. 
David  Rindsberg  & Co.,  38  Walnut  St 
Simmons  & Norris,  3-9  W.  Water  St 
E.  B.  Wright  & Son,  19  Walnut  St. 

Cleveland 

The  Brandt  Co.,  Sheriff  St.  Market. 
Brookhart  Poultry  Co.,  754  Broadway. 
The  Brundage  Co.,  606  Broadway. 

The  Chapman  Co.,  575  Broadway. 

Cottage  Creamery  Co.,  505  Woodland  Ave. 
The  A.  R.  Duncan,* Jr.,  Co. 

Fisher  Bros.  Co.,  2323  Lakeside  Ave.' 
Liberty  Poultry  Co. 

Joseph  Lichtle  & Co.,  676  Broadway. 
Joseph  N.  Pierson,  822  Broadway. 

E.  H.  Putt  & Son  Poultry  Co.,  Sheriff 
St.  Market. 

Telling-Belle  Vernon  Co.,  7100  Clark 
Ave. 


OKLAHOMA 

H.  Bradbury,  Shattuck. 

Chick  as  ha  Hide  & Produce  Co.,  205  S. 

Second  St.,  Chickasha,  Okla. 

Choctaw  Produce  Co.,  Hugo. 

Farmers'  Produce  Co.,  Clinton,  Okla. 
Guthrie  Produce  Co.,  Guthrie. 

Lieberman  Produce  Co.,  315  E.  Grand, 
Oklahoma  City. 

Madill  Produce  Co.,  Madill. 

McCoy  Produce  Co.,  Westville. 

Oklahoma  Hide  & Produce  Co.,  Altus. 

J.  M.  Patton,  c|o  Lawton  Poultry  Co., 
Lawton. 

W.  D.  Wright  Produce  Co.,  Oklahoma 
City. 


OREGON 

Estes-Dixon  Ohr^OS  Front  St.,  Portland. 
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PENNSYLVANIA 

W.  J.  Craig,  1716  Penn  Ave.  Pittsburgh. 
Egermann  Commission  Co.,  2123  Penn 
Ave.,  Pittsburgh. 

Fisher  Bros.  Co.,  1130  Franklin  St.,  N.  S., 
Pittsburgh,  Pa. 

Iron  City  Produce  Co.,  Inc.,  56-60  Twenty- 
first  St.,  Pittsburgh. 

Clarence  C.  Lee,  726  Tenth  J5t.,  Oakmont. 
W.  S.  Lee  & Son,  1300  7th  Ave.,  Altoona. 
A.  B.  Marcus,  48  Eighteenth  St.,  Pitts- 
burgh. 

G.  A.  Samuels,  109  Water  St.,  Pittsburgh. 
David  Spruks  Co.,  Spruce  and  Franklin, 
Scranton. 

Taylor  Food  Products  Co.,  New  Castle. 
Tech  Food  Products  Co.,  Waintf  right  Cold 
Storage,  3340  Liberty  St.,  Pittsburgh. 

Philadelphia 

Aetna  Butter  Co.,  204  Callowhill  St. 
Harold  R.  Aiken,  128  N.  Delaware  Ave. 
Almar  Stores  Co.,  919  N.  Front  St. 

The  American  Stores  Co.,  412  Noble  St 
Beyer  & Co.,  Inc.,  235  Callowhill  St 
Bickel  & Miller,  322  S.  Front  St. 

A.  F.  Bickley  & Son,  520  N.  Second  St. 
Bossler  & Company,  7 S.  Water  St. 

R.  A.  Bowers  Co.,  9-11  N.  Water  St. 

P.  F.  Brown  & Co.,  43  S.  Front  St 

S.  Walter  Brown,  33  S.  Front  St. 
Chabrow  Bros.,  24  S.  Front  St. 

Crawford  & Lehman,  31  S.  Water  St. 
Samuel  S.  Daniels,  Sec’y,  Philadelphia 

Pro.  Exch.,  Philadelphia,  Pa. 

C.  M.  Drake  & Co.,  19  S-  Water  St. 

Edson  Bros.,  110-112  Dock  St. 

T.  T.  Ellis  & Son,  24-26  S.  Water  St. 

J.  G.  Haldeman  & Bro.,  2918  Market  St 
A.  R.  Heisey,  Second  and  Callowhill  Sts. 

C.  G.  Heyd  & Co.,  25  S.  Water  St. 

John  J.  Hitschler  & Son,  1221  South  St. 
John  Jamison  Co.,  3 and  5 South  Water  St. 
John  J.  McDonald  Co.,  13  S.  Water  St. 
Nathan  L.  Medwedeff,  33  S.  Front  St. 
Charles  J.  Meier,  10  N.  Dearborn  Ave. 

J.  M.  Morris  Co.,  202  S.  Second  St. 

John  S.  Morris  & Co.,  27  S.  Water  St. 
Nice  & Schreiber  Co.,  11  S.  Water  St. 
Parsons  & Bro.,  224  Callowhill  St. 

Geo.  Rice  & Co.,  409  New  Market  St. 
Risser  & Rabinowitz,  101  Pine  St. 

J.  K.  Shultz  & Co.,  36  S.  Water  St. 

P.  E.  Sharpless  Co.,  813  N.  11th  St. 
Sheaffer  & Marvel,  106  N.  Delaware  Ave. 
Wm.  Smith  Co.,  14  S.  Water  St. 

E.  S.  Stackhouse  & Co.,  17  S.  Water  St. 
Stephen  Thurber,  118  Water  St. 

A.  Wachs,  44  S.  Water  St. 

M.  Wildstein,  631  N.  Second  St. 

J.  P.  Wilson,  116  Dock  St. 


RHODE  ISLAND 

W.  W.  Aldrich,  Providence. 

Cooper  & Sisson,  Box  1176,  Providence. 

F.  W.  Whipple  & Co.,  99  Canal  St.,  Prov- 
idence. 


SOUTH  DAKOTA 

Brookings  Produce  Co.,  Brookings. 
W.  H.  Buck  & Co.,  Madison. 
Mitchell  Produce  Co.,  Mitchell. 
Salem  Produce  Co.,  Salem. 
Thomas  & Hoard,  Centerville. 
Wenk  Bros.  Madison. 

Wist  & Sons,  Webster. 


TENNESSEE 

Geo.  M.  Brooks,  Martin. 

Wm.  B.  Foster  Prod.  Co.,  Fayetteville. 


R.  C.  Giles,  Fourth  and  First  Nat.  Bank 
Bldg.,  Nashville. 

Morristown  Produce  & Ice  Co.,  Morris- 
town. 

Naive-  Spillers  Co.,  905  Harrison  St., 
Nashville. 

L.  Rauch  & Co.,  88  S.  Front  St.,  Memphis. 
Chas.  C.  Sullivan,  58  N.  Front  St.,  Man- 
phis. 

A.  B.  Winford,  Lewisburg. 


TEXAS 

Ben  Ablon,  Dallas. 

Bassel  Brothers,  5 Wall  St.,  Belton. 

J.  O.  Boettcher,  Weimar. 

A.  J.  Commons  Produce  Co.,  McKinney. 
Crescent  Produce  Co.,  1006  W.  Commerce 
St.,  San  Antonio. 

Fort  Worth  Plty.  & Egg  Co.,  1607  Com- 
merce St.,  Fort  Worth. 

G.  P.  Foster  & Co.,  Denison,  Texas. 
Giddings  Produce  Co.,  Giddings. 

A.  A.  Hacker  & Co.,  Brenham. 

Mayhew  Produce  Co.,  Brady. 

Merchants  Produce  Co.,  314  Mary  St., 
Waco. 

Mistletoe  Creameries,  Fort  Worth. 

New  York  Buyers'  Assn.,  San  Antonio. 
Nolen  Produce  Co.,  Hallettsville,  Tex. 
The  Peter  Co.,  401  Washington  Ave., 
Houston,  Texas. 

Wm.  Schmidt,  315  E.  First  St.,  Fort 
Worth. 

Stahl  Bros.,  Gonzales. 

Xexas  Creamery  Co.,  Houston. 

A.  B.  Walker  & Son,  Corsicana. 

H.  F.  Wehmeyer,  14  First  St.,  Brenham. 


VIRGINIA 

Beasley  & Boon  Co.,  P.  O.  Box  146,  Roan- 
oke. 

City  Produce  Exchange,  56  W.  Gay  St., 
Harrisonburg. 

Thos.  M.  Combiths,  Pulaski. 

Crocker  & Bluford,  Box  117,  Norfolk. 
Culpeper  Produce  Co.,  P.  O.  Box  72 
Culpeper. 

R.  M.  Eastwood  & Co.,  Norfolk. 

Wm.  F.  Gravins  & Co.,  23  S.  13th  St., 
Richmond. 

F.  H.  Hobbs  Co.,  77  Roanoke  Ave.,  Norfolk. 
Wade  Masters  & Co.,  Lexington. 

Scott  Butter  & Provision  Co.,  208  Water  St.» 
Norfolk. 

Sigourney  & Fardon,  Inc.,  Richmond. 
Wrenn  Produce  Co.,  Edinburg. 

VERMONT 

C.  A.  Mentzer,  North  Williston. 

WISCONSIN 

H.  C.  Christians  Co.,  Johnson  Creek. 
Davis  Bros.  Cheese  Co.,  Plymouth. 
Hawley  Commission  Co.,  La  Crosse. 

J.  B.  Ludden,  Bloomington. 

Mazo  Poultry  & Egg  Co.,  Mazomanie. 
Miller- Rose  Co.,  La  Crosse. 

S.  Miller  Cold  Storage  Co.,  Marshfield, 
Northern  Wis.  Produce  Co.,  Manitowoc. 
Northwestern  Egg  & Poultry  Co.,  Eau 

Claire. 

Pauly  & Pauly  Cheese  Co.,  Manitowoc. 
Superior  Commission  Co.,  17Q5  Winter  St., 
Superior. 

Milwaukee 

Durbrow  Commission  Co.,  382  Fifth  St. 
Fiebrantz  & Benz,  394  Fifth  St. 
Hassmann  & Mueller,  293  Third  St. 

Geo.  C.  Mansfield  Co. 

Martin  H.  Meyer,  888  44th  St. 


AFFILIATED  INTERESTS 

•Arkansas  Poultry  & Egg  Dealers'  Assn., 

M.  L.  Price,  Secy.,  Fayetteville,  Ark. 

Boston  Fruit  & Produce  Exchange,  Alton 

E.  Briggs,  Ex.  Secy.,  Faneuil  Hall  Mar- 
ket, Boston,  Mass. 

Canadian  Prod.  Assn.,  James  T.  Madden, 
Secretary,  90  Colbome  St.,  Toronto, 
Can. 

Detroit  Butter  & Egg  Board,  John  Huet- 
teman,  Secy.,  2040  Howard  St.,  Detroit, 
Mich. 

The  Chicago  Mercantile  Exchange,  S. 
Edward  Davis,  Ex.  Secy.,  136  W.  Lake 
St.,  Chicago,  111. 

Fulton  Market  Wholesale  Meat  & Com. 
Merchants'  Assn.,  918  Fulton  St., 
Chicago,  111. 

Illinois  Poultry  & Egg  Shippers'  Assn., 

H.  B.  Patton,  Secy.-Treas.,  Blooming- 
ton, 111. 

Indiana  Egg  & Poultry  Assn.,  Wm.  Locks, 
Secy.,  Indianapolis,  Ind. 

Iowa  Wholesale  Egg,  Butter  & Poultry 
Dealers  Assn.,  M.  A.  Hagensick, 
Secy.,  Des  Moines,  Iowa,  P.  O.  Box 
906. 

Kansas  Egg  Shippers'  Assn.,  C.  F.  Nissen, 
Secy.,  Newton,  Kans. 

Missouri  Egg  & Poultry  Shippers'  Assn., 
S.  J.  Hurst,  Secy.,  515  Grand  Ave., 
Kansas  City,  Mo. 

Nebraska  Poultry,  Butter  & Egg  Assn., 
H.  L.  McCoy,  Secy.,  1206  Jones  St., 
Omaha,  Neb. 

New  York  Mercantile  Exchange,  cor. 
Hudson  and  Harrison  Sts.,  New  York, 

N.  Y. 

Ohio  Butter,  Egg  & Poultry  Association, 

F.  S.  Jacoby,  Secy.,  422  Glen  Echo 
Court,  Columbus,  Ohio. 

Oklahoma  Poultry  & Egg  Association, 
Carl  D.  Rice,  Secy.,  Enid,  Okla. 

Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco,  Cal. 

Pittsburgh  Butter  & Egg  Exchange,  708 
Wabash  Bldg.,  Pittsburgh,  Pa. 

San  Francisco  Whls.  Dairy  Pro.  Ex- 
change, 252  Gay  St.,  San  Francisco, 
Cal. 

Minnesota  Egg,  Butter  & Poultry  Assn., 
F.  C.  Marpe,  Secy.,  New  Ulm,  Minn. 

Southern  Poultry  & Egg  Shippers'  ASsn., 
L.  G.  Smith,  Secy.,  Shelbyville,  Ky. 

Texas  Butter,  Egg  & Poultry  Assn.,  J.  O. 
Boettcher,  Secy.,  Weimar,  Texas. 

BANKS 

Bank  of  America,  44  Wall  3t.,  New  York 
City. 

Fidelity  Trust  Co.,  Chambers  & W.  Broad- 
way, New  York,  N.  Y. 

The  First  National  Bank  of  Chicago, 
Chicago,  111. 

Irving  National  Bank,  New  York,  N.  Y., 
Woolworth  Bldg. 

National  Bank  of  Commerce,  Ashland 
Block,  Chicago,  111. 

United  State  Bank  of  St.  Louis,  Wash- 
ington Ave.  & 4th  St.,  St.  Louis,  Mo. 

Webster  & Atlas  National  Bank  of  Bos- 
ton, 199  Washington  St.,  Boston,  Mass. 

COLD  STORAGE 

G.  D.  Allman,  Gen’l  Supt.,  U.  S.  Cold  Stor- 
age Co.,  39th  St.  & Hoyne  Ave.,  Chi- 
cago, 111. 

Beatrice  Cold  Storage  Co.,  Beatrice,  Nebr. 

Beck's  Cold  Storage,  461  N.  Division  St., 
Buffalo,  N.  Y. 

Binghamton  Cold  Storage  Co.,  282  Water 
St.,  Binghamton,  N.  Y. 

Booth  Cold  Storage,  121  W.  Kinzie  St., 
Chicago,  111. 

Boston  Terminal  Refg.  Co.,  Boston,  Mass. 

Bronx  Ref.  Co.,  520  Westchester  Ave., 
New  York,  N.  Y. 
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Buffalo  Cold  Storage  Co.,  Buffalo,  N.  Y. 

Calumet  Refrigerating  Co.,  308  Alexander 
St.,  Chicago,  111. 

Central  Cold  Storage  Co..  Kinzie  and 
Dearborn  Sts.,  Chicago.  111. 

Chemung  Cold  Storage  Co.,  735  Baldwin 
St.,  Elmira,  N.  Y. 

Chicago  Cold  Stge.  Warehouse  Co.,  1526 
S.  State  St.,  Chicago,  111. 

Geo.  J.  Cooke  Co.,  30  N.  Green  St.,  Chi- 
cago, 111. 

Detroit  Refrigerating  Co.,  Detroit,  Mich. 

Eastern  States  Ref.  Co.,  Springfield, 
Mass. 

Ebner  Ice  & Cold  Stge.  Co.,  Vincennes.  Ind. 

Federal  Cold  Stge.  Co.,  1800  N.  Broadway, 
St.  Louis,  Mo. 

Frank  Fehr  Cold  Storage  Co.,  Logan  and 
Lampton  Sts.,  Louisville,  Ky. 

Fulton  Market  Cold  Storage  Co.,  1000  W. 
Fulton  St.,  Chicago,  111. 

Hygeia  Refg.  Co.,  Elmira,  N.  Y. 

Indiana  Refg.  Co.,  Indianapolis,  Ind. 

Industrial  Cold  Storage  & Whse.  Co., 
Philadelphia,  Pa. 

Kansas  City  Cold  Stge.  & Whse.  Co.,  500 
E.  Third  St.,  Kansas  City,  Mo. 

Kansas  Ice  & Stg.  Co.,  Salina.  Kansas. 

Kent  Storage  Co.,  Grand  Rapids,  Mich. 

Lackawanna  Cold  Storage  Co.,  706  Wy- 
oming Ave.,  Scranton,  Pa. 

Lake  Shore  Cold  Storage  Co.,  536  E.  27th 
St.,  Chicago,  111. 

Merchants  Ref.  Co.,  161  Chambers  St., 
New  York,  N.  Y. 

Monarch  Refrigerating  Co.,  40  E.  Austin 
Ave.,  Chicago.  111. 

S.  Miller  Cold  Stg.  Co..  Marshfield,  Wis. 

National  Cold  Stge.  Co..  Brooklyn,  N.  Y. 

National  Ice  & Storage  Co.,  5th  & Nagh- 
ten  Sts.,  Columbus,  O. 

New  Jersey  Refg.  Co.,  173  Ninth  St.,  Jer- 
sey City,  N.  J. 

Ninth  Street  Terminal  Whse.  Co.,  1220 
W.  Ninth  St.,  Cleveland,  Ohio. 

North  American  Cold  Storage  Co.,  345 
N.  Canal  St.,  Chicago,  111. 

Northern  Cold  Storage  & Warehouse  Co., 
Duluth,  Minn. 

Omaha  Cold  Storage  Co.,  Omaha,  Neb. 

Philadelphia  Warehousing  & C.  S.  Co., 
Philadelphia,  Pa. 

Pittsburgh  Terminal  Warehouse  & Trf. 
Co.,  Pittsburgh,  Pa. 

Power  City  Cold  Stg.  & Pro.  Co.,  Sioux 
Falls,  S.  Dak. 

Producers  Cold  Storage  Co.,  503  N.  3rd 
St.,  St.  Louis,  Mo. 

Producers  Cold  Storage  Co.,  St.  Joseph, 
Mo. 

Producers  Cold  Storage  Co.,  Chillicothe, 
Mo. 

Quincy  Market  Cold  Storage  & Ware- 
house Co.,  Boston,  Mass. 

The  Sheriff  St.  Market  & Cold  Stge.  Co., 
Cleveland,  Ohio. 

R.  H.  Switzler,  c|o  St.  Louis  Ref.  & Cold 
Storage  Co.,  St.  Louis,  Mo. 

Syracuse  Cold  Storage  Co.,  N.  West  St., 
Syracuse,  N.  Y. 

Union  Storage  Co.,  Liberty  and  Second 
Aves.,  Pittsburgh,  Pa. 

Union  Terminal  Cold  Storage  Co.,  12th 
and  Provost  Sts.,  Jersey  City,  N.  J. 

Wain  Wright  Cold  Storage,  Teck  Food 
Products  Co.,  3340  Liberty  St.,  Pitts- 
burgh, Pa. 

The  Washington  Market  Co.,  Center 
Market,  Washington,  D.  C. 

Western  Cold  Storage  Co.,  421  North 
State  St.,  Chicago,  111. 

Wisconsin  Cold  Storage  Co.,  178  Florida 
St.,  Milwaukee,  Wis. 

Sherman  White  & Co.,  Fort  Wayne,  Ind. 


FEATHER  BUYERS 

Frank  S.  Foster,  Wyoming,  111. 

The  P.  R.  Mitchell  Co.,  Harrison  and 
Spring  Grove  Ave.,  Cincinnati,  O. 

H.  Rubenstein  Co..  Inc.,  1251  Roosevelt 
Road,  Chicago,  111. 

Wahlert  & Guntzler,  19  N.  Main  St., 
St.  Louis,  Mo. 


INSURANCE 

Herrick,  Auerbach  & Vastine,  Insurance 
Exchange  Bldg.,  Chicago,  111. 

Fred  S.  James  Co.,  175  W.  Jackson  Blvd., 
Chicago,  111. 

Reciprocal  Exchange,  28th  and  Wyandotte 
Sts.,  Kansas  City,  Mo. 


SUPPLIES 

Altamont  Mfg.  Co.,  Altamont,  111. 

American  Paper  Products  Co.,  2nd  and 
Breman  Ave.,  St.,  Louis,  Mo. 

Anderson-Tully  Co.,  Memphis,  Tenn. 

Elmer  L.  Arminger,  216  W.  South  Water 
St.,  Chicago,  111. 

Armstrong  Cork  & Insulating  Co.,  Pitts- 
burgh. Pa. 

Automatic  Refrigerating  Co.,  Monadnock 
Bldg.,  Chicago,  111. 

A.  H.  Barber  Creamery  Sup.  Co.,  300-306 
W.  Austin  Ave.,  Chicago,  111. 

Box  Factory  of  Paris,  185  W.  Houston 
St.,  Paris,  Texas. 

J.  G.  Cherry  Co.,  Tama,  Iowa. 

Chicago  Mill  & Lumber  Co.,  Conway 
Bldg..  Chicago,  111. 

Clairemont  Sterilized  Egg  Co.,  160  N. 
Market  St.,  Chicago,  111. 

The  Collis  Co.,  Clinton,  Iowa. 

The  G.  E.  Conkey  Co.,  6529  Broadway, 
Cleveland,  Ohio. 

Consolidated  Products  Co.,  4750  Sheridan 

^ Road,  Chicago.  111. 

Cookeville  Veneer  Co.,  Cookeville,  Tenn. 

Creamery  Package  Mfg.  Co.,  61-67  W. 
Kinzie  St.,  Chicago,  111. 

Cupples  Co.,  7th  and  Spruce  Sts.,  St.  Louis, 
Mo. 

Cushion-Locked-Pad  Co.,  208  N.  Wells  St., 
Chicago,  111. 

The  Danley  Sanitary  Mfg.  Co.,  St.  Johns, 
MicK 

The  Davis  Lumber  Co.,  Martinsville,  Ind. 

Decatur  Supply  Co.,  Decatur,  Ind. 

Dixon  Cereal  $ Feed  Co.,  Dixon,  111. 

E.  T.  Durland  Co.,  904  Wrigley  Bldg., 
Chicago,  111. 

Excelsior  Products  Co.,  Washburn,  Wis. 

Excelsior  Wrapper  Co.,  224  W.  Kinzie  St., 
Chicago,  111. 

Forrester  Nace  Box  Co.,  Eighth  and  Wy- 
oming, Kansas  City,  Mo. 

Germo  Mfg.  Co.,  Ill  So.  Main  St.,  St. 
Louis,  Mo. 

D.  M.  Goodwillie  Co.,  1208  W.  22nd  St., 
Chicago,  111. 

Walter  Gottheimer,  6 So.  Commercial  St., 
St.  Louis,  Mo. 

Hales  & Hunter  Co.,  327  So.  La  Salle  St., 
Chicago,  111. 

Herf  Fredricks  Chemical  Co.,  Pierce 
Bldg.,  St.  Louis,  Mo. 

E.  P.  Hunter,  Ossian,  Ind. 

Hutchinson  Egg  Case  & Filler  Co., 

Hutchinson,  Kans. 

Indiana  Board  & Filler  Co.,  Decatur,  Ind. 

Kalamazoo  Vegetable  Parchment  Co., 
Kalamazoo,  Mich. 

Kennedy  & Parsons,  1901  E.  4th  St.,  Sioux 
City,  Iowa. 


Keokuk  Box  Co.,  Keokuk,  Iowa. 

W.  P.  Kernan,  208  N.  Wells  St.,  Chicago, 

111. 

Main  Bros.  Box  & Lumber  Co.,  Karnak, 

111. 

Leon  Mann,  New  York  Mercantile  Ex- 
change Bldg.,  New  York  City. 

Metropolitan  Container  Co.,  341  E.  119th 
St.,  New  York,  N.  Y. 

National  Carton  Co.,  Joliet,  111. 

New  York  EqG  Case  Co.,  519  W.  42nd  St., 
New  York  City. 

Oclaire  Box  & Crate  Co.,  Eau  Gaire,  Wis. 

Paterson  Parchment  Paper  Co.,  1058 
Conway  Bldg.,  Chicago,  111. 

Peterson-Miller  Box  Co.,  Cairo,  111. 

The  Quaker  Oats  Co.,  Chicago,  111. 

Quincy  North  Star  Co.,  Quincy,  111. 

Ralston  Purina  Co.,  821  S.  Eighth  St., 
St.  Louis,  Mo. 

Rosenbaum  Bros.,  77  Board  of  Trade,  Chi- 
cago, 111. 

W.  A.  Schurmann  & Co.,  365  E.  Illinois 
St.,  Chicago,  111. 

Security  Egg  Case  Filler  Co.,  Inc.,  La- 
fayette, Ind. 

Self-Locking  Carton  Co.,  591  E.  Illinois 
St.,  Chicago,  111. 

H.  W.  Selle  Co.,  1000  N.  Halsted  St.,  Chi- 
cago, 111. 

Titf.-Pack  Filler  Co.,  728  W.  Madison  St., 
Chicago,  111. 

Twin  City  Box  & Lumber  Co.,  1017  Plym- 
outh Bldg.,  Minneapolis,  Minn. 

Union  Insulating  Co.,  Gt.  Northern  Bldg., 
Chicago,  111. 

Union  Steel  Products  Co.,  Ltd.,  Albion, 
Mich. 

United  Cork  Companies,  110  S.  Dearborn 
St.,  Chicago,  111. 

United  Steel  & Wire  Co.,  Battle  Creek, 
Mich. 

Urbana  Egg  Case  Co.,  Urbana,  Ohio. 

Webster  Bros.  Mfg.  Co.,  Waucoma,  Iowa. 

Western  Feed  Mfrs.,  Inc.,  345  N.  Eliza- 
beth St.,  Chicago,  111. 

Wonderfat  Poultry  Feed,  Produce  Ex- 
change Bldg.,  Kansas  City,  Mo. 


TRADE  PAPERS 

Butter,  Cheese  & Egg  Journal,  210  Syca- 
more St.,  Milwaukee,  Wis. 

Chicago  Dairy  Produce  Co.,  136  W.  Lake 
St.,  Chicago,  111. 

Egg  Reporter  Shoemaker,  Waterloo,  Iowa. 

Ice  & Refrigeration,  5707  W.  Lake  St., 
Chicago,  111. 

The  Produce  Packer,  192  N.  Clark  St., 
Chicago,  111. 

Produce  Bulletin,  Inc.,  97  Warren  St., 
New  York  City. 

The  Produce  News,  6 Harrison  St.,  New 
York  City. 

Urner-Barry  Co.,  175  Chambers  St.,  New 
York,  N.  Y. 


TRANSPORTATION 

American  Refrigerator  Transit  Co.,  St. 
Louis,  Mo. 

W.  L.  Kendall,  Dairy  Agent,  Erie  R.  R. 
Co.,  1330  Transportation  Bldg.,  Chi- 
cago, 111. 

Live  Poultry  Trans.  Co.,  431  So.  Dear- 
born St.,  Chicago,  111. 

Merchants  Dispatch  Dairy  Line,  623  La 
Salle  Station,  Chicago,  111. 

New  York  Despatch,  181  Quincy  St.,  Chi- 
cago, 111. 

Nickel  Plate  Lackawanna  Dairy  Line, 
327  S.  La  Salle  St.,  Chicago,  111. 
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-EXTRA  SELECTED  EGGS 
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If  you  don’t  know  the  improved  SELF- LOCKING  EGG  CARTONS, 
you  lose!  and  we  lose! 

You  lose  because  the  new  SELF-LOCKING  EGG  CARTONS,  by  im- 
proved design  and  methods  of  manufacture,  offer  you  the  advantages 
of  time  saved  and  the  least  amount  of  effort  required  in  the  daily  output 
of  cartoned  eggs.  The  patented  automatic  center-board  locks;  the  inter- 
locking cover;  the  quicker,  easier  set  up;  improved  methods  of  stacking 
cartons,  etc.,  are  some  of  the  advantages  you  are  invited  to  investigate. 

Such  investigation  will  pay  YOU  and  it  will  pay  US. 

SELF-LOCKING  CARTON  COMPANY 


591  East  Illinois  Street 


CHICAGO 


VISITORS  IN  TOWN  ARE  CORDIALLY  INVITED  TO  INSPECT  OUR  NEW  FACTORY 


STANDARD  WAREHOUSES 

FOR 

EGG  STORAGE 

UNDER  EXPERIENCED  AND  SUCCESSFUL  MANAGEMENT  our  warehouses  have  satisfied 

the  most  critical  egg  merchants  for  many  years 

UNION  TERMINAL  COLD  STORAGE  CO. 

JERSEY  CITY,  N.  J. 

Located  on  Main  Lines  of  ERIE  R.  R.  and  D.  L.  & W.  R.  R. 

Track  connections  with  all  railroads 

MANHATTAN  REFRIGERATING  CO. 

Gansevoort  and  West  Washington  Markets 

NEW  YORK  CITY 

on  tracks  of  New  York  Central  Railroad 

KING’S  COUNTY  REFRIGERATING  CO. 

WALLABOUT  MARKET  ::  BROOKLYN 
Modern  Equipment — Proper  Temperatures  — Low  Insurance 
Unequalled  Railroad  Facilities — Ideal  Location  for  Selling 
and  Distribution  — Liberal  Advances 


GENERAL  OFFICES 


525  WEST  STREET 


NEW  YORK  CITY 


T.  A.  ADAMS 


R.  A.  ADAMS 
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A Timely  Warning  from  Headquarters 

Mr.  H.  F.  Jones,  Executive  Secretary  of  the  National  Poultry,  Butter  and 
Egg  Association,  issued  the  following  warning  to  Kansas,  Minnesota, 
North  and  South  Dakota  egg  dealers  about  the  middle  of  January: 


“Official  Egg  Inspectors  draw  attention 
to  the  fact  that  cars  of  eggs,  chiefly  from 
Kansas,  although  some  are  coming  from 
Minnesota  and  the  Dakotas,  where  the 
fillers  are  made  of  such  faulty  material 
that  they  (the  inspectors)  claim  the  flats 
and  fillers  become  like  blotting  paper 
when  in  storage.  The  fillers  have  no 
strength  whatever,  curl  over  at  the  edges, 
and  do  not  lend  the  proper  protection  to 
the  eggs.  There  are  going  to  be  very 
serious  objections  when  the  storage  season 
starts,  to  their  accepting  eggs  packed  in 
such  fillers. 

“In  addition  to  the  above  trouble,  you 
will  experience  if  you  use  inferior  fillers, 
the  railroads  will  penalize  you  by  way  of 
a higher  freight  rate.  To  get  the  lowest 
freight  rate  where  you  pack  your  eggs 
with  honeycomb  fillers  and  flats,  such 
honeycomb  fillers  and  flats  must  comply 
with  the  following  specifications: 

“All  flat  dividing  boards  and  tray 
fillers  must  be  of  wood  pulp  board  or 
hard  calendered  strawboard,  weigh- 
ing not  less  than  three  and  one-half 
pounds  to  the  set  of  ten  trays  and 
twelve  dividing  boards.” 


Get  a Guarantee 

“To  avoid  above  troubles  and  others  which 
will  occur  to  you,  you  should  make  your 
purchase  of  flats  and  fillers  from  reputable 
supply  houses  and  have  them  guarantee  to 
you  that  the  flats  and  fillers  they  deliver  to 
you  will  comply  with  railroad  specifications. 

“If  you  have  already  had  trouble  from  the 
above  causes,  give  me  the  name  and  ad- 
dress of  the  person  from  whom  you  pur- 
chased the  flats  and  fillers  which  caused 
you  trouble. 

“I  am  sending  copies  of  this  circular  to  the 
trade  journals,  the  manufacturers  of  flats  and  fillers, 
the  cold  storage  companies  and  the  Secretaries  of  the 
State  associations  who  are  members  of  this  Associa- 
tion. This  circular  should  be  given  the  widest  pub- 
licity in  trade  circles. 

“A  little  care  on  your  part  at  this  time  will 
save  you  great  losses.” 


We  DO  Guarantee  Our  Fillers 

to  conform  with  the  railroad  specifications;  as  a 
matter  of  fact,  they  go  much  further  than  these 
requirements  in  both  quality  and  weight  — and  in 
addition,  they  have  the 

" DOUBLE  LOCK”  FEATURE 

which  doubly  insures  against  sagging  out  of  shape. 

The  use  of  Cherry  Double  Lock  Fillers  together 
with  Excelsior  Pads  case  has  practically  abolished 
breakage. 

■Cherry  Fillers  withstand  the  moisture  of  iced 
shipping  and  cold  storage. 

SEND  FOR  SAMPLE 
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Light  Shipping  Coops 


It  won’t  be  long  now  and  you  will  be  needing  some  for 
your  early  shipments — 

HAVE  YOU  TRIED  OURS? 

The  most  economical  and  safest  light  weight  Shipping 
Coop  produced. 


ECONOMICAL  — Because  it  costs  less,  holds  25%  more 
poultry  and  holds  down  transportation  charges. 

SAFE — Because  it  is  “Made  Right”  of  sound  material  and 
only  coop  of  its  kind  that  has  centre  support. 

“Buy  the  Man  Behind  the  Supplies  ** 


C_ 


216  W.  So.  Water  Street 
CHICAGO 
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“Step  In  and  Look  Around” 


Cheese  room 
insulated  with 
Nonpareil 
Corkboard — a dry, 
clean, 

wholesome  room. 
Phenix  Cheese 
Company, 

Monroe,  Wis. 


IF  your  cold  storage  rooms  are  properly  insulated  -with  Nonpareil 
Corkboard  they  will  stand  the  most  critical  inspection;  they 
will  be  dry  and  sweet,  free  from  mold  and  musty  odors. 

Damp,  moldy  rooms  are  a source  of  constant  annoyance  and  loss. 

They  are  the  result  of  faulty  insulation — unsuitable  material,  inade- 
quate thickness  or  improper  erection. 

For  exactly  the  same  reasons  that  the  big  cold  storage  ware- 
houses in  the  cities  use  Nonpareil  Corkboard,  you  need  it  for  your 
butter,  egg  and  cheese  rooms.  Nonpareil  Corkboard  keeps  out  the 
heat  and  Nonpareil  Corkboard  stays  dry.  It  maintains  the  uniform 
low  temperature  and  clean,  wholesome  conditions  essential  for  the 
safe  storage  of  dairy  products. 

Whether  you  are  building  new  rooms  or  remodeling  old  ones, 
consult  the  Engineering  Department  of  this  Company.  They  will 
help  you  with  information  and  suggestions  that  will  make  the  successful 
operation  of  these  rooms  a certainty — not  a gamble. 

Write  tor  “Small  Cold  Storage  Rooms”  a 36- 
page  book  on  the  insulation  of  butter  and 
cheese  rooms.  It  will  be  sent  free  of  charge 

ARMSTRONG  CORK  & INSULATION  COMPANY 
155  Twenty-fourth  Street  Pittsburgh,  Pa. 

Also  manufacturers  of  Nonpareil  Cork  Covering  for  brine  and  ammonia  lines , coolers , tanks  and  cold  surfaces 
generally ; Nonpareil  High  Pressure  Covering  for  steam  lines , feed  water  heaters , boilers , 
etc.;  Nonpareil  Insulating  Brick  for  boiler  settings , furnaces , ovens , etc.; 

Nonpareil  Cork  Machinery  Isolation  for  noisy  machines , and  Linotile 
and  Armstrong's  Cork  Tile  for  floors  in  offices,  residences , etc. 

Nonpareil  Corkboard  Insulation 

Butter  and  Cheese  Storage  Aoom $ 
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We  carry  a full  line  of  shipping  packages,  package  tools , parchment  and  other  goods  used  by  the 
manufacturer,  dealer  and  handler  of  dairy  products • Prompt  shipments  at 
reasonable  prices  from  our  complete  stocks • . 


Duffy  Package  Tools 


Specially  designed  for  the  Com- 
mission Merchant.  Best  grade 
of  metal  and  tempered  just  right. 
No.  04  Box  Opener,  8 in.. $0.90 

No.  7 Hatchet  2.50 

No.  2 Box  hammer,  9 in..  .90 


Acme  Egg  Case  Straps 


Required  by  railroad  companies  on 

In  bundles  of  100  pairs 

10  bundle  lots,  per  bundle 

25  bundle  lots,  per  bundle 

50  bundle  lots,  per  bundle 

100  bundle  lots,  per  bundle 


all  used  or  second-hand  case*. 

$1.56 

1.42 

1.33 

"*  1.28 

1.21 


Printed  Butter  Wrappers 


Marxoff  Box  Scraper 


Stock  Butter  Cartons 


Genuine  Vegetable  Parchment 

We  furnish  both  the  rolls  and  the  holders.  Standard  rolls  are  9" 
in  diameter  and  9-12-13-15-18-20-24-30  and  36  inches  in  width.  Rolls 
made  from  30  lb.  paper.  Prices  on  request.  We  can  also  furnish 
a complete  supply  of  all  standard  sizes  of  squares  and  circles  used 
in  the  dairy  industry. 

Tub  Fasteners 

A full  assortment.  Cut  shows  our  STANDARD  ECLIPSE  2-nail 
Tub  Fastener.  This  also  comes  in  the  4-nail  and  the  extra  heavy. 
1000  in  package. 

1.000. . $1.95  per  M 10,000.  .$1.85  per  M 50,000.  .$1.75  per  M 

5.000. .  1.90  per  M 25,000..  1.80  per  M 100.000..  1.70  per  M 
Extra  heavy,  35c  per  M more.  4-nail,  50c  per  M more. 

Tub  Liners 

10,  29,  30,  40  and  63  lb.  Parchment  Tub  Liners  in  Stock. 

Printed  Butter  Wrappers 

We  have  excellent  facilities  for  turning  out  butter  wrappers  for 
I/. ib.  vs-lb.,  1-lb.,  or  2-lb.  prints.  If  you  want  good  service,  good 
work ’and  quick  deliveries  at  the  right  prices— send  us  your  orders. 


Parchment  Squares 

We  carry  a complete  stock  of  all  sizes  of  wrappers,  box  liners,  head 
wrappers  used  by  the  dairy  trades.  If  we  haven’t  your  special  size 
we  will  cut  it  for  you. 

Poplar  Wood  Shipping  Boxes 

A large  stock  of  both  poplar  and  spruce  shipping  boxes  enables 
us  to  make  lot  shipments  in  any  quantity  at  prices  in  line  with 
present  costs.  Shipped  “knocked  down.”  Capacity  runs  from  12 
lbs.  to  100  lbs. 

Marxoff  Box  Scraper 

(Tust  Like  Your  Safety  Razor— Simply  Reverse  Blades  When  Dull.) 
Complete  as  illustrated,  including  card  with  12  blades  (24 keen  cut- 
ting edges),  only  $2.00.  Additional  blades,  1 doz.  on  card  (24  cut- 
ting edges),  by  mail  $1.00. 

Cheese  and  Butter  Triers 

Full  assortment  for  every  need.  Cheese  triers,  5 to  6 inch,  all 
prices,  from  50c  to  $3.35.  Butter  triers,  12  to  24-mch 
$5.85  each.  Write  for  prices  on  special  Rosewood  and  Ebony 
handles. 

Stock  Butter  Cartons 

For  immediate  shipment  and  at  attractive  prices  «e  an  supply 
nearly  a dozen  different  brands  of  stock  printed  butter  cartons. 
Use  stock  printed  cartons  when  you  run  short  of  cartons,  when 
you  must  supply  some  customer  with  a special  brand;  when  you 
have  an  “off”  grade  of  butter  to  sell;  or  when  requirements  are 
too  small  to  afford  special  printed  cartons. 

Corrugated  Fiber  Butter  Boxes 

Dust  proof,  theft  proof,  insulated  shipping  boxes— better  neater 
and  cheaper  than  wood— keep  contents  of  box  in  sweet,  cool  £°nd- 
tion.  Saves  time  in  packing;  requires  no  parchment  liners,  te- 
nacity 2.  3,  5,  6,  10,  15,  20,  30  and  50  lbs. 


Tub  Fasteners 


Tub  Liners 


Parchment  Squares 


Cheese  and  Butter  Triers 


Corrugated  Fiber  Butter  Boxes 


Twin  City  Branch— 2490-2494  University  Avenue,  St.  Paul,  Minn. 

A .H  .Barbei-Goodhue  Company 

( Formerly  A.H.Barber  Creamery  Supply  Co.) 

O iome  office  °[win  City  Office 

300  W.  Austin  Ave 2490  University  Ave., 
Chicago  StfPaul 


i 
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PRESTIGE 

That  prestige  cannot  be  built  upon  false  virtue  is  and  accepted  fact.  If  the 
“CENTRAL”  did  not  continually  maintain  a strict  standard  of  Depend- 
able Service  it  would  quickly  lose  the  unique  prestige  that  brings  tons  of 
every  commodity  to  its  doors  daily. 


A Great  Stonge  Service  in  the  Heart  of  a Great  Market 


SERVICE 

EXPERIENCED  MANAGEMENT  ::  FINANCIALLY  RESPONSIBLE 

Modem  Warehouses Proper  Temperatures 

Unequalled  Railroad  Facilities Ideal  Location  for  Selling  and  Distributing 

Liberal  Advances 

Central  Cold  Storage  Co. 

Kinzie  and  Dearborn  Sts. 

Chicago 

D.  P.  KENNEDY,  Manager  L.  M.  JOHNSON,  Superintendant 

F.  J.  McCANN,  Ass’t  Treasurer 
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Does  Not  Deviate  From  a Single  Action 
in  the  Present  System  of  Handling  Eggs 

Read  what  a Receiver  has  to  say  regarding  a car  of 
eggs  which  was  loaded  promiscuously  with  Cushion- 
Locked-Pads  and  the  Six  Excelsior  Pad  Pack 


CUSHIONED  — 

To  protect  eggs  from 
Vertical  Shocks 


LOCKED  — 

To  prevent  Shifting 
of  Fillers  in  the  Egg 
Case 


A.  M.  DUBIN 


Office  With 

SAAL  BROS.  : Butter  and  Eggs 

181  Duane  Street,  New  York 

April  6,  1923 

The  Cushion , Locked  Pad  Co., 

208  N.  Wells  St., 

Chicago,  III. 

Dear  Sirs:  K 

Answering  your  favor  of  the  3rd.,  instant,  will  say  the  following:  uLate  last  summer  while  I was  connected  with 
Droste  & Snyder  we  received  a car  of  eggs  packed  by  the  Northern  Iowa  Produce  Co.,  McGregor,  la.”  That  car  arrived 
in  damaged  condition,  after  opening  the  car  on  the  dock  we  found  twenty  odd  cases  more  or  less  broken,  while  open- 
ing the  cases  our  men  noticed  that  the  greatest  number  of  cases  in  this  car  zvas  packed  with  a flat  corrugated  on  one 
side,  (for  the  filler  to  fit  in,  so  that  it  keeps  the  filler  from  shifting).  I have  since  learned  that  they  are  called  Cushion 
Locked  Pads  and  made  by  the  Cushion  Locked  Pad  Company,  Chicago,  Illinois. 

Wish  to  state  that  all  the  damaged  eggs  in  the  car  above  mentioned  were  those  that  were  packed  with  the  ordinary 
flats  and  six  excelsior  pads,  while  there  was  not  a single  case  in  any  of  those  that  were  packed  zvith  cushion  locked  pads 
that  showed  any  trace  of  damage.  These  cases  had  excelsior  pads  on  top  and  bottom  and  cushion  locked  pads  throughout 
the  case.  To  my  best  conviction  had  it  not  been  for  the  cushion  locked  pads  the  damage  would  have  been  much  more 
serious.  With  this  demonstration  I am  more  than  satisfied  that  the  Cushion  Locked  Pad  is  the  most  efficient  yet 
offered  to  the  egg  trade  for  the  elimination  of  breakage  in  transit. 

I shall  endeavor  to  advise  all  those  with  whom  I do  business  to  discontinue  using  the  excelsior  pads  underneath 
the  fillers,  and  instead  to  use  cushion  locked  pads  to  take  place  of  the  regular  flats  throughout  the  entire  case  zvith 
excelsior  pads  on  top  and  bottom. 

Wishing  to  congratulate  you  with  your  simple  but  practical  and  most  valuable  invention,  I am 

Very  truly  yours, 

AMD.LS  A.  M.  Dubin. 


Write  for  Free  Sample  of  Pads  . 

CUSHIO N- LOCKED-P AD  COMPANY 

208  N.  Wells  St.,  CHICAGO,  ILL. 
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The  Educational  Campaign 


To  the  Members: 

The  movement  to  encourage  the  interest  of  school  children  in  the  Cold 
Storage  Enterprises,  which  was  launched  at  the  last  annual  convention  of  the 
National  Poultry,  Butter  and  Egg  Association  has  already  attained  con- 
siderable proportions,  and  during  the  entire  winter  the  Executive  Offices 
received  letters  from  school  children,  requesting  such  information  as  would 
enable  them  to  write  essays  on  the  subject.  In  addition  to  these  requests,  others 
were  received  from  employes  of  the  Food  Departments  of  various  States,  asking 
for  copies  of  the  address  made  by  the  Executive  Secretary  to  the  Farm  Boys 
and  Girls  at  Hotel  Sherman  and  already  this  address  has  had  a wide  circula- 
tion, so  that  up  to  the  moment  I feel  encouraged  at  the  interest  shown. 

To  enable  members  of  the  'National'  to  get  an  idea  of  what  school  children 
think  °f  Cold  Storage,  I have  asked  the  editor  of  the  'Bulletin  to  reproduce 
in  this  issue  several  essays  by  children,  who  attended  the  Cold  Storage  Ban- 
quet, tendered  by  several  Cold  Storage  Warehouse  Companies  at  Hotel 
Sherman  on  December  7th. 

The  interest  of  Farm  Boys  and  Girls  has  been  demonstrated  and  they 
will  continue  to  learn  more  on  this  subject,  because  their  curiosity  has  been 
aroused  and  / would  now  like  to  see  some  agency  come  forward  and  undertake 
to  do  more  educational  work  among  the  city  children. 

Yours  very  truly. 


President. 


Logansport,  May  4,  1923.  j 
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EGG  CASES 

“Only  One  Kind— The  Best” 

Cottonwood  stock,  manfactured  strictly  under 
railroad  standard  requirements 


THIRTY-FIVE  YEARS’  experience  in  serving  the  Egg  Case 
Trade  of  the  entire  country  has  established 

the  symbol 

A-T-Co. 

As  a standard  for  QUALITY  in  egg  cases 


“ Quality  Goods  should  be  shipped  in  Quality  Cases” 


“A  REQUEST  WILL  BRING  A QUOTATION” 
AMPLE  TRUNK  LINE  FACILITIES 
PROMPT  SHIPMENTS 


ANDERSON-TULLY  COMPANY 

Memphis,  Tenn. 

J.  G.  CHERRY  CO.,  Cedar  Rapids,  la.,  Tama,  la.,  Peoria,  111.,  St.  Paul,  Minn. 

Sales  Representatives 
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Tentative  U.  S.  Classes,  Standards  and 

Grades  of  Eggs 

Proposed  by  the  U.  S.  Bureau  of  Agricultural  Economics 


It  is  not  necessary  to  present  argument  for  the  stand- 
ardization and  grading  of  eggs  for  market  in  accordance 
with  National  Standards,  for  it  is  every  where  recognized 
that  standardization  of  any  farm  product  is  conducive  to 
greater  efficiency  and  economy  in  marketing.  The  real 
problem  confronting  producers,  dealers,  shippers  and 
distributors  often  is — “How  shall  we  standardize  and 
grade — what  rules  shall  we  follow,”  and  until  uniform 
standards  and  grades  are  established  and  simple,  clear, 
concise  rules  are  adopted,  there  will  continue  to  be  much 
lack  of  understanding  also  proper  practice  in  standardiz- 
ing and  grading  eggs  for  market,  with  attending  confu- 
sion and  avoidable  losses. 

The  U.  S.  Department  of  Agriculture  has  established 
standards  and  grades  for  butter,  cheese,  cotton,  corn, 
oats,  potatoes,  wheat  and  other  farm  products.  It  has 
also  undertaken  to  establish  practical  commercial  stand- 
ards and  grades  for  eggs  suitable  for  use  in  marketing 
them  on  a quality  basis. 

The  purpose  of  this  circular  is  to  present  briefly  the 
results  of  studies  in  egg  standardization,  for  considera- 
tion and  constructive  criticism  of  members  of  the  egg 
industry  so  that  the  final  standards  and  grades  established 
by  the  Department  may  be  adapted  to  most  practical  use 
in  trade  channels.  The  views  and  suggestions  of  the 
industry  will  be  welcomed  on  the  various  phases  pre- 
sented in  this  circular. 

Classes  of  Eggs 

In  the  marketing  of  eggs  it  has  been  quite  a cus- 
tomary practice  to  use  classifying  terms  indicative  of  the 
source  or  locality  of  production  and  suggestive  of  the 
possible  quality  of  the  eggs.  As  these  terms  have  not 
been  clearly  defined  and  are  not  fully  descriptive  of  qual- 
ity, they  have  been  susceptible  of  misuse,  which  has  led 
to  continuous  confusion  as  to  what  constitutes  real  qual- 
ity. The  establishment  of  definite  standards  for  determin- 
ing quality  and  the  candling  and  grading  of  eggs  in  ac- 
cordance with  these  standards  should  make  it  unnecessary 
to  employ  a multiplicity  of  class  terms  intended  to  indi- 
cate quality  in  eggs,  since  the  real  or  actual  quality  would 
be  determined  by  strict  application  of  rules  for  grading 
and  inspection  and  by  applying  grade  terms  accordingly. 
It  should  make  little  difference  whether  an  egg  is  a 
“Near-by  Pennsylvania,”  “Near-by  New  York”  or  a 
“Pacific  Coast  Extra”  if  it  is  of  real  “Extra”  quality;  or 
whether  it  is  a First  from  Missouri,  Iowa,  Northern 
Illinois  or  Northern  Ohio  if  it  has  the  full  quality  of  a 
real  “First.”  There  may  be  little  or  no  difference  between 
a so-called  “Hennery  Quality”  egg  and  a “Fresh  Gath- 
ered Farm  Flock”  egg,  and  the  class  terminology  would 
be  greatly  simplified  by  using  a term  descriptive  of 
quality,  such  as  “Special”  or  “Extra,”  where  the  quality 
is  the  same  or  by  calling  the  one  a “Special”  and  the 
other  an  “Extra,”  as  the  case  may  be,  where  there  is  a 
discernable  difference. 

The  lack  of  a strict  grading  of  eggs  at  shipping 
points  in  the  past  has  resulted  in  the  shipping  to  market 
or  rather  loosely  graded  or  ungraded  lots  of  eggs  which 
the  market  receivers  have  had  to  recandle  and  grade  be- 
fore placing  them  into  jobbing  channels  of  trade.  These 
shipments  as  received  in  the  markets  in  wholesale  chan- 
nels have  furnished  the  basis  of  wholesale  prices  and 
because  of  the  fact  that  the  eggs  from  one  section  aver- 
aged better  than  from  another  it  has  seemed  necessary 


to  establish  separate  quotations  on  eggs  from  different 
shipping  sections  to  properly  represent  the  different 
values  of  the  eggs  shipped  from  each,  loosely  or  strictly 
graded  or  ungraded  as  they  were  found  to  be.  Dealers 
and  shippers  at  country  shipping  points  could  therefore 
be  important  factors  in  bringing  about  standardization 
of  eggs  according  to  quality  by  employing  strict  rules  and 
grading  eggs  into  various  lots  according  to  established 
and  accepted  grades  of  quality  before  shipment. 

It  may  be  necessary  to  employ  terms  descriptive  of 
the  style  of  packing  such  as  “Storage  Packed”  and  to 
make  distinction  between  fresh  and  storage  eggs,  espe- 
cially in  reporting  movement  of  stocks,  but  a fresh  egg 
of  “Extra”  quality  and  a storage  egg  of  “Extra”  quality, 
where  both  are  free  from  undesirable  flavors,  should  not 
require  separate  classification  as  to  grade. 

In  establishing  Federal  or  U.  S.  Grades  for  eggs 
it  is  not  proposed  therefore  to  give  recognition  to  the 
existing  numerous  classes  of  eggs  by  establishing  official 
definition  for  them,  since  a strict  basis  of  grading  and 
inspection  will  make  it  possible  to  eliminate  most  of  these 
classes. 

Standards  and  Grades  for  Eggs 

Quality  in  eggs  is  indicated  principally  by  condition 
of  the  shell,  air  cell,  albumen  and  yolk  and  by  develop- 
ment of  the  germ  or  blastoderm.  With  these  quality 
factors,  there  must  be  considered  the  factor  of  flavor  in 
determining  edible  quality.  Flavor,  however,  is  closely  re- 
lated to  the  condition  of  the  other  factors  and  as  eggs  are 
merchandized  mostly  in  sound  shells,  it  is  impossible 
to  make  a close  examination  of  flavor.  It  is  generally 
assumed  therefore  that  the  flavor  is  satisfactory,  unless 
the  eggs  show  evidence  of  possessing  abnormal  flavor 
characteristics. 

Size,  color  and  weight  are  not  indicative  of  edible 
quality  in  eggs.  These  factors  however,  may  have  con- 
siderable influence  upon  the  market  value  of  eggs,  de- 
pending upon  the  particular  preference  which  certain 
consumers  may  express.  It  is  desirable  therefore  in 
packing  eggs  to  employ  these  factors  in  sorting  them,  so 
that  greater  uniformity  in  size,  color  or  weight  may  be 
obtained  in  each  separate  lot  within  the  grade. 

The  important  quality  factors  to  be  considered  and 
given  major  consideration  in  establishing  grades  of  eggs 
are  shell,  air  cell,  albumen,  yolk  and  development  of  the 
germ.  Therefore,  it  is  proposed  to  establish  standards 
for  each  of  these  quality  factors  and  to  base  the  grades 
upon  these  standards.  Each  grade  would  thereby  repre- 
sent a definite  quality  determined  by  the  standards  estab- 
lished for  each  quality  factor. 

Tentative  U.  S.  Grades  of  Eggs 

It  is  proposed  to  establish  the  following  U.  S.  grades 
for  edible  eggs.  Five  grades  for  eggs  of  sound  clean 
shells  as  follows : 

(1)  U.  S.  Specials;  (2)  U.  S.  Extras;  (3)  U.  S. 
No.  1 ; (4)  U.  S.  No.  2 and  (5)  U.  S.  Culls. 

Two  grades  for  eggs  of  sound  dirty  shells  as  fol- 
lows : 

(1)  U.  S.  Dirties  No.  1 and  (2)  U.  S.  Dirties  No.  2, 
and  one  grade  for  eggs  of  cracked  shells,  viz.  U.  S. 
Checks. 

The  standard  condition  of  each  quality  factor  per- 
mitted or  required  in  each  grade  with  tolerance  or  per- 
centage of  eggs  of  a lower  grade  is  clearly  indicated  in 
the  following  chart  of  tentative  U.  S.  Grades. 
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Chart  of  Tentative  U.  S.  Grades  of  Eggs 

U.  S.  Specials  (a  tolerance  of  3%  of  U.  S.  Extras 
and  2%  of  U.  S.  No.  1 permitted).  Shell,  clean,  sound 
and  strong;  air  cell,  localized,  regular,  3-16  in.  depth  or 
less ; yolk,  dimly  visible ; white,  firm  and  clear ; germ,  no 
development;  size,  uniform;  color  and  weight,  (as 
marked  on  the  package). 

U.  S.  Extras  (a  tolerance  of  3 % of  U.  S.  No.  1 and 
2%  of  U.  S.  No.  2 permitted)  : Shell,  sound  and  stain 
free;  air  cell,  localized,  well  defined,  regular,  5-16  in. 
depth  or  less ; yolk,  visible ; white,  firm  and  clear ; germ, 
no  development;  size,  reasonably  uniform;  color  and 
weight,  (as  marked  on  the  package). 

U.  S.  No.  1 (a  tolerance  of  5%  of  U.  S.  No.  2 and 
3%  loss  permitted)  : Shell,  sound  and  stain  free;  air  cell, 
localized,  regular,  7-16  in.  depth  or  less;  yolk,  visible  but 
mobile;  white,  reasonably  firm;  germ,  development  not 
over  in.  diameter;  size,  variable;  color  and  weight  (as 
marked  on  package). 

U.  S.  No.  2 (a  tolerance  of  5%  “Culls”  and  5% 
loss  permitted)  : Shell,  sound,  few  stained ; air  cell,  may 
be  bubbly,  freely  mobile  and  over  7-16  in.  in  depth ; yolk, 
may  be  fairly  heavy  to  heavy  but  must  be  mobile ; white, 
may  be  weak  and  watery;  germ,  may  be  well  developed 
but  no  blood  showing;  size,  greatly  variable;  color  and 
weight  (as  marked  on  the  package). 

U.  S.  Culls  (a  tolerance  of  5%  loss  permitted) : 
Eggs  which  are  heavily  shrunken,  salted  of  chilled  or 
weigh  less  than  20  ounces  to  the  dozen  shall  be  graded  as 
U.  S.  Culls. 

U.  S.  Dirties  No.  1.  Eggs  which  are  of  the  quality  of 
U.  S.  Extras  or  better  but  are  stained  or  dirty  of  shell 
shall  be  graded  as  U.  S.  No.  1 Dirties. 

U.  S.  Dirties  No.  2.  Eggs  which  are  of  the  quality 
of  U.  S.  No.  1 or  lower  but  are  stained  or  dirty  of  shell 
shall  be  graded  as  U.  S.  No.  2 Dirties. 

U.  S.  Checks.  Eggs  which  are  slightly  cracked  but 
with  the  shell  membrane  unbroken  and  not  leaking  their 
contents  shall  be  graded  as  U.  S.  Checks.  (Eggs  with 
slightly  leaking  contents  shall  be  classed  as  Leakers. 
Those  with  contents  flowing  freely  from  shell  shall  be 
classed  as  smashed.) 

Loss.  Loss  is  defined  to  mean  eggs  which  are  in- 
edible. 

Grading  and  Inspection  of  Eggs  Under  the  Proposed 
Tentative  U.  S.  Grades 

If  the  foregoing  tentative  U.  S.  Grades  of  Eggs  were 
adopted  for  general  use  by  country  buyers  and  shippers, 
then  the  great  bulk  of  the  eggs  arriving  on  the  markets 
would  conform  to  these  grades.  If  packers  and  shippers 
of  eggs  were  strict  in  their  grading  practices  and  packed 
their  eggs  to  conform  to  the  standards  for  each  grade 
without  tolerance,  i.  e.  lower  than  the  standard  for  the 
grade,  and  the  eggs  when  packed  were  properly  handled 
and  promptly  shipped  to  market,  they  should  arrive  on 
the  market  in  such  condition  as  to  grade  within  the  grade 
under  which  they  were  packed  by  the  shipper.  There 
would  be  no  difficulty  then  in  making  inspections  of  eggs 
in  the  markets  in  accordance  with  the  U.  S.  Tentative 
Egg  Grades  and  when  a larger  percentage  of  the  eggs 
were  of  a lower  grade  than  that  permitted  by  the  toler- 
ance, the  actual  percentage  of  eggs  of  each  lower  grade 
would  be  reported  on  the  inspection  certificate.  The  in- 
spection certificate  issued  by  an  authorized  egg  inspector 
would  show  fully  and  completely,  not  only  the  general 
grade  of  the  eggs  but  the  actual  percentage  of  eggs  of 
each  lower  grade,  the  color  and  the  average  weight  per 
case  or  per  dozen.  Thus  the  grading  and  inspection  of 
eggs  under  the  proposed  Tentative  U.  S.  Grades  should 
be  possible  of  accomplishment  and  productive  of  desired 
results  in  securing  more  efficient  and  economical  market- 
ing of  eggs  in  the  United  States. 


FEDERAL  EGG  GRADES  PROPOSED 


Tentative  grades  for  eggs  are  proposed  by  the 
United  States  Department  of  Agriculture.  The  grades 
are  based  upon  quality  factors  indicated  by  condition 
of  the  shell,  air  cell,  albumen  and  yolk,  and  by  develop- 
ment of  the  germ.  Size,  color  and  weight  are  pointed 
out  as  not  indicative  of  the  edible  quality  of  the  eggs, 
but  since  they  may  have  considerable  influence  upon 
the  market  value  they  should  be  considered  in  sorting 
and  packing,  the  department  says. 

The  grades  as  tentatively  drawn  up  include  5 
grades  for  eggs  of  sound,  clean  shells  as  follows : U.  S. 
Specials,  U.  S.  Extras,  U.  S.  No.  1,  U.  S.  No.  2,  and 
U.  S.  Culls.  Two  grades  are  provided  for  eggs  of 
sound,  dirty  shells,  namely,  U.  S.  Dirties  No.  1 and 
U.  S.  Dirties  No.  2.  Eggs  with  cracked  shells  are 
graded  as  U.  S.  Checks  Full  description  of  the  grades 
may  be  obtained  upon  request  to  the  Bureau  of  Agri- 
cultural Economics,  United  States  Department  of 
Agriculture,  Washington,  D.  C. 

Efficiency  and  economy  in  marketing  will  result 
from  the  general  adoption  of  standard  grades  for  eggs, 
in  the  opinion  of  poultry  marketing  officials  of  the 
department.  The  department  has  given  extensive 
study  of  the  question  of  egg  standardization,  and  is 
offering  the  suggested  grades  to  the  egg  industry  for 
trial. 

The  proposal  of  the  Department  is  reproduced  in 
this  issue  of  the  ‘Bulletin.’  Shippers  are  requested 
to  study  it  carefully  and  send  their  observations  to  the 
Executive  Offices. 


1200  WOMEN  ENTERTAINED 


Kansas  City  Cold  Storage  & Warehouse  Company 
Gives  May  Party — Fridays  and  Saturdays 
to  be  Field  Days  For  Children 


General  Manager  Dodds,  of  the  Kansas  City  Cold 
Storage  & Warehouse  Company,  Kansas  City,  Mis- 
souri, is  now  a member,  in  good  standing,  of  President 
Pfeiffer's  Educational  Campaign  Committee  and  an 
enthusiastic  worker. 

On  May  First  he  entertained  1200  club  women  of 
Kansas  City  and  showed  them  the  mysteries  of  a 
modern  cold  storage  warehouse  and  how  such  highly 
perishable  foods  as  poultry,  eggs  and  butter  are  skill- 
fully cared  for  and  how  they  may  be  carried  under 
refrigeration  for  months  and  retain  their  wholesome 
character. 

Mr.  Dodds  has  set  aside  Fridays  and  Saturdays  of 
each  week  as  visiting  days  for  school  children,  and 
high  schools  are  taking  advantage  of  the  opportunity 
offered. 

When  managers  of  cold  storage  warehouses  and 
the  owners  of  cold  storage  foods  come  to  the  realiza- 
tion that  it  is  the  women  of  the  country  who  finally  1 
buy  practically  all  of  the  foods  that  move  through 
cold  storage  and  come  further  to  realize  that  women 
have  the  care  and  nurture  of  children,  the  importance 
of  educating  the  women  is  apparent.  For  another 
reason  also,  the  women  must  be  considered  and  that 
is  with  the  power  of  the  vote  they  can  be  enlisted  to 
resist  obnoxious  legislation. 

Mr.  Dodds  is  on  the  right  track  and  while  educa- 
tion is  a slow  process,  persistent  effort  will  accomplish 
the  results  sought. 

(S.  S.  Daniels  and  H.  H.  Brown  of  Philadelphia 
are  again  paged.) 
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Notice  to  Crate  Fatteners 


Get  More  Rapid  Gains 


with 


I 


Ful-O-Pep  Fattening  Feed  is  a new  and  improved  formula  that  will  absorb  just  the  right 
amount  of  milk  to  produce  the  most  rapid  gains.  This  feed  will  produce  the  best  bleach  and 
highest  quality  of  flesh. 

The  high  Oatmeal  content  insures  the  best  appetite  and  digestion  for  broilers,  fryers  and 
roasters  and  produces  that  firm  white  fat  and  flesh  that  is  so  desirable  on  fowls. 

Give  Ful-O-Pep  Fattening  Feed  a trial — you  will  be  agreeably  surprised  with  the  better  res&ks. 


The  Quaker  Qah  Company 


Poultry  Feed  Dept.  N.  P.  B. 


Address,  Chicago,  U.  S.  A. 


The  QUAKER  OATS  COMPANY,  Poultry  Service 
Dept.  000,  Address,  Chicago,  111. 

Send  me  complete  particulars  and  quantity  prices  on 
FUL-O-PEP  FATTENING  FEED. 


NAME. 


Fill  Out 
and  Mail 


TOWN. 
STATE . 
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Facts  About  Excelsior  Pads 

The  widespread  use  of  excelsior  pads  is  the  best  indication 
of  their  utility.  From  a mere  experiment,  they  have  become 
a recognized  part  of  the  standard  egg  package.  The  results 
obtained  have  fully  justified  their  continued  use. 

Merited  Approval 

EXCELSIOR  PADS  have  the  enthusiastic  approval  of  the  Carriers,  Important  Ship 
pers,  Agricultural  Bureaus,  State  Marketing  Bureaus,  as  well  as  of  the  men  who 
actually  use  them  in  their  daily  work.  This  approval  is  based  on  merit  alone. 

They  Pay  For  Themselves 

The  official  figures  on  claim  reduction  since  the  use  of  EXCELSIOR  PADS  became 
widespread,  show  a net  reduction  approximating;  the  cost  of  all  the  pads  that  were  used 

How  To  Get  Best  Results 

It  is  important  that  the  pads  be  used  in  the  approved  manner.  Six  pads,  placed  as 
shown  in  the  illustration  below,  a new  case,  and  a set  of  new  honeycomb  fillers,  will 
give  you  a pack  that  is  standard.  Good  results  are  certain. 


PAD  BUT  NO  FLAT 


In  buying  pads  be  sure  that  you  get  the  benefit  of  proper  construction.  The 
use  of  the  right  materials  in  the  production  of  the  pad  is  also  important.  We 
vouch  for  ours  by  placing  our  name  and  Trade  Mark  on  each  individual  pad^ 

H.  W.  SELLE  & COMPANY 

/ 

MANUFACTURERS 

1000-1020  North  Halsted  Street  : CHICAGO,  ILL. 
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Liability  of  Carrier  for  Failure  to  Provide 

Special  Poultry  Cars 


Due  to  the  failure  of  carriers  to  provide  Live 
Poultry  Cars  in  which  to  ship  last  season’s  crop  of 
live  poultry,  many  inquiries  have  been  made  of  the 
Executive  Offices  of  the  ‘National’  concerning  the 
carrier’s  liability  for  damages  for  such  failure. 

From  these  inquiries  and  from  general  informa- 
tion, we  are  led  to  believe  that  many  claims  for  dam- 
ages will  be  presented  and  for  the  benefit  of  all 
concerned  there  is  reproduced  herewith  the  decision 
in  the  case  of  James  vs.  Davis,  Director  of  Railroads, 
reported  in  280  Federal  Reporter  on  page  780. 

Supplementing  the  opinion  referred  to,  we  venture 
the  further  opinion  that  in  certain  cases  the  carrier 
would  be  liable  to  the  shipper.  For  example:  Last 
September  a certain  railroad  company  wired  the 
General  Offices  of  the  Live  Poultry  Transit  Company 
and  stated  that  shippers  along  its  line  of  road  de- 
manded at  once  some  60  L.  P.  T.  cars  in  which  to 
ship  live  poultry  and  that  no  empty  cars  were  then 
on  its  rails  and  that  it  could  not  satisfy  the  demands 
of  the  shippers  unless  the  60  cars  were  forthcoming. 
At  that  particular  time,  the  office  records  of  the  L.  P. 
T.  Co.  disclosed  that  there  were  some  fifty  odd  empty 
cars  on  this  carrier’s  rails — a subsequent  investigation 
disclosed  this  to  be  the  fact;  a shipper  who  sustained 
damages  by  reason  of  the  failure  of  this  carrier  to 
provide  an  L.  P.  T.  car  at  this  particular  time,  could 
compel  the  carrier,  on  this  showing,  to  answer  in 
damages  for  such  failure. 

Another  instance:  Shipper  gave  carrier  his  order 
for  an  L.  P.  T.  car  on  February  12.  Carrier  did  not 
transmit  the  order  to  the  L.  P.  T.  Co.  till  February  24. 
We  believe  that  in  this  instance  the  carrier  was  guilty 
of  negligence  in  failing  to  transmit  the  order  for  the 
car  within  a reasonable  time  and  that  such  negligence 
is  actionable. 

Another  instance : If,  after  the  shipper  places  an 
order  for  an  L.  P.  T.  car  for  loading  on  a certain  date 
an  authorized  agent  of  the  carrier  promises  that  a 
car  will  be  set  for  loading  on  that  date,  and  if  the 
carrier  fail  to  set  the  car  for  loading  on  that  date  on 
account  of  which  the  shipper  suffer  damage,  we  believe 
such  failure  is  actionable. 

With  the  foregoing  observations  the  James  vs. 
Davis  case,  above  referred  to,  follows : 

James  v.  Davis 

(Circuit  Court  of  Appeals,  Eighth  Circuit.) 

No.  5930. 

1.  Carriers  Key  30 — Exception  to  tariff  classification  held  not  to 
abrogate  provision  that  carrier  was  not  obliged  to  furnish  special  poultry 
cars. 

A Note  in  the  printed  tariff  and  classification  filed  by  a railroad 
company,  stating  that  it  was  not  obligated  to  furnish  special  poultry  cars, 
and  requiring  shippers  to  pay  for  rental  for  such  cars,  which  the  com- 
pany did  not  own,  held  not  abrogated  by  a circular  containing  exceptions 
to  the  “classification”  which  did  not  contain  the  note,  but  provided  a 
different  classification  and  a lower  rate  for  live  poultry  in  carload  lots. 

2.  Carriers  Key  32  (2) — Cannot  waive  provisions  of  filed  and  pub- 
lished tariffs. 

A carrier  is  without  power  to  waive  a provision  of  its  filed  and  pub- 
lished tariff  respecting  the  instrumentalities  and  facilities  which  it  would 
furnish  to  shippers. 

3.  Carriers  Key  40 — Railroad  company  held  under  no  duty  to  furnish 
special  poultry  cars  to  shipper. 

A carrier  held  under  no  duty  to  furnish  to  a shipper  special  poultry 
cars,  which  it  did  not  own,  and  when  it  denied  its  obligation  to  furnish 
such  cars  in  its  filed  and  published  tariffs. 

In  Error  to  the  District  Court  of  the  United  States  for 
the  District  of  Nebraska;  Joseph  W.  Woodrough,  Judge. 

Action  at  law  by  Emmet  E.  James  against  James  C.  Davis, 
Director  General  of  Railroads  and  Agent.  Judgment  for  de- 
fendant, anad  plaintiff  bring  error.  Affirmed. 

The  parties  will  be  designated  as  they  were  in  the  trial  court. 
The  plaintiff  commenced  this  action  in  a state  court  of  Nebraska 


against  the  railroad  company  and  Walker  D.  Hines,  Director 
General  of  Railroads  and  Agent,  to  recover  damages  alleged 
to  have  been  sustained  by  the  plaintiff  on  account  of  the  failure 
of  defendant  to  furnish  cars  for  the  transportation  of  live 
poultry  in  interstate  commerce.  The  case  was  removed  to  the 
United  States  District  Court  for  the  District  of  Nebraska  and 
dismissed  as  to  the  railroad  company.  Subsequently  James  C. 
Davis,  Director  General  of  Railroads  and  Agent,  was  substituted 
for  the  defendant,  Walker  D.  Hines.  The  trial  of  the  action 
resulted  in  a directed  verdict  for  the  defendant,  and  this  ruling 
is  assigned  as  error.  The  facts  as  they  appear  at  the  trial  were 
substantially  as  follows : 

The  plaintiff  is  a dealer  in  live  poultry  with  his  principal 
place  of  business  at  Falls  City,  Richardson  County,  Neb.,  buying 
said  poultry  at  various  places  in  Nebraska  and  Kansas  and  ship- 
ping the  same  to  the  principal  plant  at  Falls  City,  and  from 
there  in  carload  lots  to  New  York  and  other  Eastern  markets. 
For  this  purpose,  special  cars  are  required.  The  defendant  does 
not  own  any  of  these  special  cars.  They  are  provided  by  the 
Live  Poultry  Transit  Company.  The  shipper  pays  the  rental 
charge  as  specified  in  the  tariff.  In  the  months  of  September 
and  October,  1919,  plaintiff  required  for  the  shipping  of  live 
poultry  then  on  hand  to  the  principal  plant  in  Falls  City,  and 
also  that  which  had  been  purchased  from  customers  ^ and  was 
then  in  transit  to  Falls  City,  a large  number  of  special  cars. 
Between  September  8th  and  13th  plaintiff  gave  orders  to  and 
made  requisitions  on  the  agents,  servants,  and  officers  of  the 
defendant  for  nine  cars  to  be  used  in  shipping  live  poultry  from 
the'  plant  in  Falls  City,  such  cars  to  be  furnished  one  each 
on  September  15th,  17th,  19th,  22nd,  24th,  26th,  and  29th,  and 
October  1st  and  3rd,  which  orders  and  requisitions  were  duly 
received  and  acknowledged  by  the  officers  of  the  defendant  and 
were  given  and  received  at  such  times  that  in  the  usual  course 
of  business,  they  might  and  oould  have  been  filled,  and  such 
cars  could  have  been  at  the  poultry  house  of  the  plaintiff  at 
Falls  City  on  the  days  for  which  they  were  ordered.  Defendant 
neglected  and  failed  to  furnish  the  cars  and  plaintiff  claims  that 
he  suffered  damages  by  reason  thereof  in  the  sum  of  $7,100.35. 
The  defendant’s  predecessor  in  office,  more  than  30  days  prior 
to  the  dates  heretofore  mentioned,  when  the  special  cars  were 
to  be  delivered  to  plaintiff,  adopted  rates,  rules  and  regulations 
governing  the  transportation  of  live  poultry  in  carload  lots  and 
incorporated  the  same  into  printed  tariffs  and  classifications,  and 
filed  the  same  with  the  Interstate  Commerce  Commission  at 
Washington,  and  posted  and  published  the  same  as  required  by 
law.  On  the  dates  above  referred  to  said  tariffs  and  classifica- 
tions were  in  full  force  and  effect,  and  provided  in  respect  to 
the  transportation  of  live  poultry  in  carload  lots  that  the  same 
would  be  transported  by  the  defendant  at  rates  specified  in  said 
tariffs.  The  transportation  of  live  poultry  from  Falls  City  is 
governed  by  the  provisions  of  the  Western  Classification  and 
exceptions  thereto  which  provide  as  follows: 

Defendant’s  Exhibit  2. 

“Item.  L.  C.  L.  C.  L. 

“9.  Poultry  or  Pigeons  Live. 

“See  notes : 

“In  coops  or  crates,  L.  C.  L : D 1 

“In  coops  or  crates  or  in  poultry  cars,  straight  or  mixed  C.  L., 
min.  wt. 

18,000  lbs.,  subject  to  rule  6-B 2 

“Note  1.  Carload  shipments  must  be  accompanied  by  pre- 
takers.  Rules  governing  the  transportation  of  caretakers  will  be 
found  in  carriers’  tariffs. 

“Note.  2.  Feed  and  water  may  be  loaded  in  the  same  car, 
but  no  weight  allowance  shall  be  made  therefor. 

“Note  3.  Ratings  provided  do  not  obligate  the  carriers  to 
furnish  special  poultry  cars,  and  do  not  include  the  rental  charge 
for  special  poultpr  cars;  the  rental  charge  for  such  cars  will 
be  found  in  carriers’  tariffs. 

“Note  4.  Shipments  will  not  be  received  for  transportation 
when  consigned  ‘To  Order’  or  ‘Notify’.” 

“Plaintiff’s  Exhibit  2. 

“Circular  17. 

“Exceptions  to  Classifications — Continued. 

“Rule  No.  Articles.  Rating. 

“Poultry  (Live),  Carloads. 

“Poultry  (Alive),  C.  L.,  in  poultry  cars  or  in  stock  cars 
(see  note),  actual  weight,  subject  to  minimum  weight  pf  20,000 
lbs. 

1580.  , 
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Third  Class  Rates 

“Note.  Live  poultry  may  be  shipped  in  stock  cars,  when 
in  coops  of  sufficient  strength  to  be  safely  tiered,  and  when  se- 
curely braced  to  prevent  shifting  in  the  car,  the  loading  to  be  so 
arranged  as  to  permit  feeding  and  watering  in  transit.  When 
so  tendered  rates  and  minimum  weights  applicable  on  live  poultry 
in  poultry  cars  will  apply. 

“Feed  and  water  furnished  by  and  at  the  expense  of  the 
shipper  or  owner,  necessary  to  properly  care  for  the  live  poultry 
while  in  transit,  will  be  transported  in  the  car  containing  the 
live  poultry  without  charge.  If  more  feed  is  furnished  than  is 
required  for  the  journey,  and  surplus  is  removed  from  the  car 
at  destination  by  the  owner,  consignee  or  agent  thereof,  such 
surplus  will  be  charged  for  at  the  less  than  carload  rate  properly 
applicable  thereto  from  point  of  origin  to  destination. 

“Shipments  of  live  poultry,  carloads,  consigned  To  Order’ 
will  not  be  accepted. 

“Will  not  apply  on  Nebraska  intrastate  traffic  except  as 
provided  in  rule  No.  110.  See  rule  1590.” 

- In  order  that  the  ruling  of  the  trial  court  may  be  understood, 
it  is  necessary  to  say  that,  following  a suggestion  on  the  part 
of  the  court,  the  evidence  as  to  the  tariffs  and  classifications 
and  the  exceptions  thereto  was  first  introduced.  When  this 
evidence  had  been  introduced,  counsel  for  the  plaintiff,  by  per- 
mission of  the  court,  filled  an  amended  reply  to  the  answer  of 
the  defendant,  paragraph  2 of  which  alleged  as  follows: 

“2.  And  for  a further  reply  in  this  behalf  the  plaintiff 
alleges  the  fact  to  be  that  at  all  times  mentioned  in  the  plaintiff’s 
petition  and  for  a long  time  before  the  dates  therein  mentioned 
and  at  all  times  since  the  said  defendant  held  itself  out  to  the 
shipping  public  as  ready,  .willing,  and  able  to  furnish  special 
cars  for  the  shipping  of  live  poultry  in  carload  lots ; that  between 
the  14th  day  of  September  and  the  4th  day  of  October,  1919, 
the  defendant  furnished  to  the  plainfiff  six  of  such  special 
poultry  cars  as  alleged  in  the  petition  herein,  and  during  the 
•time  mentioned  in  plaintiff’s  petition  the  defendant  furnished 
to  other  shippers  at  Lincoln,  Table  Rock,  Fairbury,  and  Fremont, 
Nebraska,  St.  Joseph  and  Kansas  City,  Missouri,  as  also  to 
shippers  at  other  points  not  known  to  the  plaintiff,  special 
poultry  cars  for  the  shipping  of  live  poultry  in  carload  lots, 
thereby  waiving  any  supposed  rights  which  they  may  have 
had  under  the  terms  of  the  rules  and  regulations  governing 
the  shipment  of  live  poultrv  in  carload  lots  as  adopted  and 
filed  with  the  Interstate  Commerce  Commission  as  mentioned  in 
the  answer  of  the  defendant.  And  the  plaintiff  further  alleges 
the  fact  to  be  that  at  no  time  did  the  defendant  give  to  the  plain- 
tiff, as  a reason  for  not  furnishing  special  poultry  cars,  that  it 
elected  not  to  do  so  by  virtue  of  such  alleged  regulation,  but,  on 
the  contrary,  repcatedlv  promised  the  plaintiff  to  furnish  such 
special  cars;  that  by  virtue  and  in  pursuance  of  such  representa- 
tions made  by  the  defendant  of  its  ability,  readiness  and  willing- 
ness to  furnish  such  special  cars  the  plaintiff  made  requisitions 
and  orders  on  the  defendant  for  such  special  cars  as  alleged  in 
plaintiff’s  petition,  which  said  orders  and  requisitions  were 
accepted  by  the  defendant,  who  -then  and  there  promised  and 
agreed  to  and  with  the  plaintiff  to  furnish  such  special  cars; 
that  relying  on  such  promises  so  made  by  the  defendant  the 
plaintiff  continued  to  purchase  live  poultry,  until  by  reason  of 
the  defendant’s  failure  and  neglect  to  furnish  such  cars  he  was 
obliged  to  cease  buying  poultry  as  alleged  in  his  petition.  And 
the  plaintiff  alleges  that  by  reason  of  the  acts,  promises,  and 
agreements  of  the  defendant  as  above  set  forth  the  defendant 
is  now  estopped  from  relying  on  such  alleged  and  regulation  so 
filed  with  the  Interstate  Commerce  Commission  and  from  deny- 
ing its  liability  to  furnish  such  special  poultry  cars  to  the 
plaintiff  for  the  shipment  of  his  poultry  in  carload  lots.” 

After  the  amended  reply  was  filed,  counsel  for  the  defendant 
moved  that  the  jury  be  instructed  to  return  a verdict  in  favor 
of  the  defendant  on  the  pleadings  and  record  as  made,  for  the 
reason  that  the  evidence  and  the  admissions  made  in  the  plead- 
ings precluded  the  plaintiff  from  maintaining  the  cause  of  action 
stated  in  the  petition.  This  motion  as  heretofore  stated  was 
granted. 

F.  A.  Hebenstrcit,  of  Omaha,  Nebr.,  and  F.  N.  Prout  of 
Falls  City,  Nebr.,  for  plaintiff  in  error. 

J.  W.  Weingarten,  of  Omaha,  Nebr.  (Kenneth  F.  Burgess, 
of  Chicago,  111.,  of : counsel,  and  Byron  Clark  and  Jesse  L. 
' Root,  both  of  Omaha,  Nebr.,  on  the  brief),  for  defendant  in 
. error. 

Before  SANBORN  and  CARLAND,  Circuit  Judges,  and 
TRIEBER,  District  Judge. 

CARLAND,  Circuit  Judge  (after  stating  the  facts  as  above). 
(1)  The  question  arising  upon  the  record  is  as  follows:  W’as 
note  3 in  the  Western  Classification  of  live  poultry  filed  with 
the  Interstate  Commerce  Commission,  Defendant’s  Exhibit  2, 
in  full  force  and  effect  during  the  time  mentioned  ill  the  petition 


of  the  plaintiff,  and,  if  so,  did  it  justify  the  defendant  in  its 
refusal  to  furnish  the  plaintiff  special  cars  for  the  transportation 
of  live  poultry.  The  uncontradicted  evidence  showed  that  the 
plaintiff  always  shipped  his  live  poultry  under  the  third-clas$ 
rate,  minimum  weight  20,000  pounds,  as  provided  in  Plaintiff's 
Exhibit  2.  In  view  of  this  fact,  he  claims  that  said  exhibit 
controlled  the  classification  and  rate  of  shipment,  and,  as  there 
was  no  such  language  in  said  exhibit  as  is  found  in  note  3 of 
Defendant’s  Exhibit  2,  there  was  no  declaration  by  the  defendant 
on  file  in  connection  writh  the  classification  and  rates  provided 
in  Plaintiff’s  Exhibit  2,  to  the  effect  that  the  ratings  provided 
did  not  obligate  the  defendant  to  furnish  special  poultry  cars, 
and  therefore,  as  the  defendant  held  himself  out  as  a carrier 
of  live  poultry  in  poultry  cars,  he  wras  bound  to  furnish  such 
cars  to  the  plaintiff  when  requested  to  do  so.  It  appears  from 
the  record  that  Circular  No.  17,  in  which  Plaintiff’s  Exhibit  2 
is  found,  provided  on  the  title  page  thereof  as  follows: 

“Rules,  regulations  and  exceptions  shown  herein  will  take 
precedence  over  the  classification  governing  tariffs  made  subject 
hereto.  (Sec  rule  20.)”  : 

Rule  20  of  the  Western  Freight  Tariff  Bureau  found  in 
Circular  17  reads  as  follows:  J 

“The  term  Western  Classification.  * * * Where  Western 
Classification  or  Current  Western  Classification  is  referred  to 
herein,  the  same  is  intended  to  refer  to  Western  Classification 
No.  55  (R.  C.  Fyfc’s  I.  C.  C.  No.  13.  F.  S.  C.  Mo.  No,  4),  sup- 
plements thereto  and  reissues  thereof.” 

This  Western  Classification  No.  55  is  a classification  con- 
taining Defendant’s  Exhibit  2.  It  is  therefore  claimed  that  note 
3 was  superseded  by  Circular  No.  17.  We  do  not  think  that  it 
necessarily  follows  that  all  of  Defendant’s  Exhibit  2 was  super- 
seded. The  language  taken  from  the  title  page  of  Circular  No. 
17,  issued  by  the  Western  Freight  Tariff  Bureau,  refers  to  rules, 
regulations,  and  exceptions  that  will  fake  precedence  over  the 
“classification”  governing  tariffs  subject  thereto.  The  ratings 
provided  in  Western  Classification  No.  55  are  for — 

“Poultry  or  pigeons,  live.”  “In  coops  or  crates  L.  C.  L.  D.  1 
(meaning  double  first-class  rate).”  “In  coops  or  crates  or  in 
poultry  cars,  straight  or  mixed  carload  min.  W.  T.  18,000  lbs., 
subject  to  rule  6-B  2 (meaning  second-class  rate).” 

Plaintiff’s  Exhibit  2,  being  rule  No.  1580  of  Western  Freight 
Tariff  Bureau  Circular  No.  17,  contains  the  following  classifi- 
cation : 

“Poultry,  Live,  Carloads,  Poultry  (alive),  C.  L.,  in  poultry 
cars  or  in  stock  cars  (see  note),  actual  weight,  subject  to 
minimum  weight  of  20,000  lbs.” 

This  classification  carried  a third-class  rate,  which  was  a 
cheaper  rate  than  those  provided  for  in  Defendant’s  Exhibit  2 
taken  from  Western  Classification  No.  55.  The  rate  was  not 
only  cheaper  but  the  minimum  weight  was  larger.  The  defend- 
ant had  said  in  its  Exhibit  2 with  a double  first-class  and  a 
second-class  rate  and  a less  minimum  weight,  that  it  was  not 
obligated  to  furnish  special  poultry  cars,  that  the  ratings  did 
not  include  the  rental  charge  for  special  poultry  cars  and  that 
the  rental  charge  for  such  cars  would  be  found  in  carrier?' 
tariffs.  It  is  now  insisted  that,  because  note  3 does  not  appear 
in  Plaintiff’s  Exhibit  2 that  the  defendant  is  obligated  to  pay 
the  rental  stated  in  the  live  poultry  tariffs  to  the  Live  Poultry 
Transit  Company,  the  owner  of  the  cars,  for  that  is  what  plain- 
tiff’s contention  amounts  to,  although  it  is  carrying  the  poultiy 
at  a less  rate  than  it  did  when  it  said  that  it  would  not  furnish 
special  poultry  cars.  As  there  is  no  express  repeal  of  note  3 
the  express  repeal,  if  it  may  be  so  called,  being  limited  to  “classi- 
fication,” we  think  whether  note  3 has  been  superseded  is  a 
question  of  intention  to  be  decided  on  all  the  evidence.  It 
appears  from  the  record  that  Western  Classification  No.  55  is 
the  principal  document  filed  by  the  defendant  showing  the 
classification  and  rates  for  live  poultry.  Circular  No.  17  of 
the  W estern- Freight  Tariff  Bureau,  is,  as  its  name  denotes,  an 
exception  to  the  regular  classification.  It  does  not  seem  reason- 
able to  us  that  the  defendant  would  intentionally  abrogate  note 
3,  and  carry  live  poultry  at  a cheaper  rate,  while  the  cars  still 
belonged  to  the  Live  Poultry  Transit  Company,  and  the  rental 
charge  for  their  use  still  was  a part  of  defendant’s  tariff.  The 
evidence  shows  that  in  all  cases  this  rental  charge  was  charged 
in  the  expense  bill  against  the  shipper,  or  billed  as  an  advance 
payment  and  paid  by  the  consignee.  Our  conclusion,  therefore, 
is,  upon  the  whole  matter,  that  note  3 was  in  force  during  the 
time  mentioned  in  plaintiff’s  petition  wdien  cars  were  requested. 
Wre  think  our  conclusion  is  sustained  by  the  following  cases 
which  relate  to  the  construction  of  tariffs:  Chicago  Portland 
Cement  Co.  v.  I.  C.  R.  R.  Co.  et  al.,  45  Interst.  Com.  Com'n. 
R.  477;  Merrell-Soule  Co.  v.  B.  & O,  R*  R.  Co.,  49  Interst. 
Com.  Com’n.  R.  733 ; Ludow  ici-Celadon  Co.  v.  E.  J.  & E.  Ry.  Co. 
et  al.,  39  Interst.  Com.  Com’n.  R.  407;  Newman  Lumber  Co. 
v.  M.  C.  R.  R.  Co.,  26  Interst.  Com.  Com’n.  R.  97;  Marx  et  al. 
v.  I.  C.  R.  R.  Co.,  36  Interst.  Com.  Com'n.  R.  519. 
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EXCELSIOR  EGG  CASE  PADS 


No  Longer  An  Experiment 

Improved  Excelsior  Egg  Case  Pads  have  now  become  as 
staple  an  article  in  egg  packing  as  a set  of  new  Standard 
Honeycomb  Fillers  or  new  Standard  Egg  Cases. 

CARRIERS  APPROVE 

The  railroad  and  express  companies  are  now  advocating  a 
general  use  of  Excelsior  Pads,  as  their  observations  during 
the  past  season  have  convinced  them  that  breakage  can  be 
practically  eliminated  through  this  method  of  packing. 


•pad 

BUT  NO  FLAT 


PROPER  USE 

The  results  of  the  past  season  prove  that  when  Pads  are  used,  six  to  the  case,  as 
shown  in  above  cut,  breakage  can  be  reduced  to  a minimum  heretofore  thought 
impossible.  The  saving  of  one  egg  covers  the  cost  of  the  two  additional  pads  under 
the  top  tiers  and  is  the  cheapest  insurance  against  breakage  you  can  buy. 

IMPORTANT 

The  manufacturers’  name  and  address  should  appear  on  each 
pad.  All  pads  muaufactured  by  us  bear  the  following  “trademark” 
and  assure  you  of  standard  construction : 


#£GDU.S.PAT.OFF. 


EXCELSIOR  WRAPPER  CO. 


Grand  Rapids,  Mich. 
Sheboygan,  Wis. 


[Manufacturers 


Chicago  Office : 

224  W.  Kinzie  Street 
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(2)  It  remains  to  consider  what  effect  note  3 had  upon 
the  duty  of  the  defendant  to  furnish  cars  for  the  shipment  of 
live  poultry.  So  far  as  the  allegations  of  plaintiff's  complaint 
and  reply  touching  the  question  of  waiver  of  note  3 by  the  de- 
fendant’s acts  ana  declarations  are  concerned,  the  question  is 
not  argued  in  the  brief  of  counsel  for  plaintiff.  The  decisions 
of  the  court  are  such  that  the  omission  is  well  justified.  Plain- 
tiff could  not  waive  the  declaration  contained  in  note  3,  as  it 
referred  to  the  instrumentalities  and  facilities  for  carriage  that 
would  be  furnished  by  the  defendant.  These  under  the  law  it 
was  necessary  to  mention  in  the  tariffs,  and  each  shipper  was 
bound  to  take  notice  of  the  same,  and  each  shipper  was  entitled 
to  the  same  treatment  as  all  other  shippers  by  the  defendant. 
The  allegations  in  plaintiff’s  amended  reply  that  the  defendant 
furnished  these  snecial  poultry  cars  to  other  shippers  at  Lincoln, 
Table  Rock,  Fairbury  and  Fremont,  Neb.,  and  St.  Joseph  and 
Kansas  City,  Mo.,  if  true,  simply  show  that  the  defendant  was 
guilty  of  discrimination,  if  the  circumstances  and  conditions  were 
the  same.  The  following  authorities  are  decisive  of  the  ques- 
tion as  to  whether  the  defendant  could  disregard  note  3 as  filed 
as  a part  of  its  tariff  for  the  carriage  of  live  poultry:  Chicago 
& Alton  R.  R.  Co.  v.  Kirby,  225  U.  S.  155,  32  Sup.  Ct.  648,  56 
L.  Ed.  1033,  Ann.  Cas.  1914  A,  501;  Davis  v.  Southern  Pac. 
Co.  (D.  C.)  235  Fed.  731 ; Hamlen  & Sons  Co.  v.  Illinois  Cent. 
R.  Co.  (D.  C.)  212  Fed.  324;  Zoller  Hop.  Co.  v.  Southern  Pac. 
Co.,  72  Or.  262,  143  Pac.  931 

(3)  The  only  remaining  question  is  as  to  the  duty  of  the 
defendant  to  furnish  special  poultry  cars  to  the  plaintiff  with 
note  3 on  file  with  the  Interstate  Commerce  Commission  and 
published  in  its  tariffs  for  the  carriage  of  live  poultry.  An 
examination  of  the  Interstate  Commerce  Law  ana  the  several 
amendments  thereof  satisfies  us  that  the  law  at  the  time  the 
plaintiff’s  alleged  cause  of  action  arose  did  not  declare  that  it 
was  the  duty  of  the  carrier  to  furnish  or  provide  special  types 
of  equipment  and  that  the  law  as  announced  in  U.  S.  v.  Penn- 
sylvania Ry.  Co.,  242  U.  S.  208,  37  Sup.  Ct.  95,  61  L.  Ed.  251, 
rules  this  case.  The  following  paragraphs  from  the  syllabus  in 
that  case  fairly  state  what  the  court  decided. 

“The  powers  conferred  on  the  Interstate  Commerce  Commis- 
sion by  the  Act  to  Regulate  Commerce,  as  amended  (Act  Feb. 
4,  1887,  24  Stat.  379;  Act  March  2,  1889,  25  Stat  855;  Act  June 
29,  1906,  34  Stat.  584;  and  Act  June  18,  1910,  36  Stat.  539),  do 
not  include  the  power  to  require  carriers  to  provide  and  furnish 
oil  tank  cars — no  question  of  discrimination  being  involved.” 

“When  a carrier  in  its  published  tariffs  denies  any  obligation 
to  furnish  tank  cars,  the  fact  that  it  publishes  rates  for  com- 
modities so  carried  may  not  be  construed  as  an  offer,  constituting 
a duty,  to  furnish  such  cars;  and  a finding  by  the  Commission 
to  the  contrary  is  reviewable  as  a conclusion  of  law.” 

See,  also,  Matter  of  Private  Cars,  50  Interst.  Com.  Com’n. 
R.  652;  Chicago  R.  I.  Ry.  Co.  v.  Lawton  Refining  Co.,  253  Fed. 
705,  165  C.  C.  A.  299,  Eighth  Circuit.  We  are  of  the  opinion 
that  the  trial  court  did  not  err  in  directing  a verdict  for  de- 
fendant 

Affirmed. 


LIABILITY  OF  WAREHOUSEMAN 


In  the  case  of  Rath  Packing  Company  vs.  General 
Cold  Storage  Company,  in  an  opinion  handed  down  by 
the  Supreme  Court  of  the  State  of  Michigan  on  March 
22,  1923,  it  was  held  that  the  testimony  by  the  broker 
who  examined  the  cars  of  meat  stored  with  the  defendant 
(the  cold  storage  company)  coupled  with  notations  by 
the  defendant  upon  its  receipt  of  such  meats  as  were 
not  in  good  condition,  was  sufficient  to  take  the  questions 
of  defendant  warehouseman’s  liability  for  negligent  stor- 
age of  meat  to  the  jury  under  the  rule  that  proof  that 
goods  were  received  by  the  warehouseman  in  good  condi- 
tion and  were  delivered  by  him  in  poor  condition  raises 
a presumption  of  negligence. 

This  case  follows  the  rule  announced  in  Thomas  Can- 
ning Co.  vs.  P.  M.  Railway  Company  and  Schwartz  vs. 
Michigan  Warehouse  Co. 

In  the  Thomas  Canning  Case  the  Supreme  Court  of 
Michigan  stated:  “The  bailee  (the  P.  M.  Raffway  Com- 
pany, as  a warehouseman),  having  the  exclusiVe. posses- 
sion of  the  property,  has  the  exclusive  means  .(JF  showing 
what  was  done  and  what  came  of  it”  and  this  seems  to 


be  a reasonable  way  of  looking  at  the  matter,  although 
courts  of  other  states  do  not  go  this  distance. 

In  our  own  enterprises  it  is  quite  common  for  a 
Western  State  owner  of  a car  of  eggs  to  store  them 
with  an  Eastern  Warehouseman  for  a period  of  several 
months.  The  eggs  when  placed  with  the  warehouseman 
are  in  good . order  and  condition  and  so  receipted  for. 
When  taken  from  the  warehouse  they  are  found  to  be  in 
bad  order  and  condition,  as  for  instance,  frozen.  In 
such  a case  the  owner,  in  the  event  of  suit,  has  not  only 
been  compelled  to  prove  that  the  eggs  were  frozen  when 
taken  from  the  warehouse,  but  in  addition,  has  been 
compelled  to  prove  that  they  are  frozen  through  some 
negligent  act  of  the  warehouseman  and  in  most  instances 
this  he  has  been  unable  to  do,  because  he  does  not  know 
what  goes  on  in  the  warehouse  and  has  no  means  of 
finding  out  and  presumptions  of  negligence  on  the  part 
of  the  warehouseman  have  not  generally  been  indulged  in. 

The  modern  method  of  distribution  through  cold 
storage  warehouses,  where  the  owner  of  goods  lives  in 
one  part  of  the  country  and  the  warehouse  is  located 
at  another  and  far  distant  part  of  the  country,  calls  for 
a relaxation  of  the  rule  which  requires  that  the  owner  of 
goods  (wdiich  have  been  damaged  while  in  the  care  and 
custody  of  a warehouseman)  has  the  burden  of  proving 
negligence. 

Modern  methods  of  distribution  call  for  a modern 
rule  of  proof  and  substantial  justice  would  flow  from 
the  Michigan  rule. 


HAMMERING — NAILS 


If  a man  must  hammer,  the  best  thing  in  the  world 
to  hammer  is  a nail.  Simply  because  certain  egg  ship- 
pers (and  so  far  this  season  there  have  been  many  of 
them,  particularly  from  Texas)  did  not  use  enough  nails 
in  their  egg  cases  they  are  now  hammering  the  carriers 
because  the  eggs  did  not  move  at  the  standard  rate. 

The  ‘Bulletin’  has  been  constantly  hammering  on 
the  ‘nail*  question  for  several  years  and  has  published 
the  ‘nail’  rule  times  without  number.  Here  it  is  again: 

Standard  Egg  Case  Construction 

“Sides,  top  and  bottom  must  be  not  less  than 
inch  in  thickness;  center  partition  must  be  not  less  than 

inch  in  thickness ; end  cleats  must  be  not  less  than 
1/4  by  A inch  in  thickness;  three  penny  fine,  cement- 
coated  large-headed  nails,  eighteen  on  each  side,  twen- 
ty-one on  bottom  and  eight  on  top  (four  in  each  end 
except  where  drop-cleat  cover  is  used  three  nails  in 
each  end  will  suffice) ; ends  must  be  not  less  than 
inch  in  thickness  and  either  of  one  piece,  or  two  pieces 
cleated,  but  when  two  end  pieces  cleated  are  used  two 
nails  must  be  used  in  each  end  of  each  piece,  nails 
clinched;  panel  ends  may  be  used  if  made  of  ^-inch 
material  completely  surrounded  by  J4  by  lj4_inch  cleats 
securely  nailed  with  not  less  than  six  nails  in  each  cleat, 
nails  clinched ; center  partition  must  be  of  not  more  than 
two  pieces  and  so  placed  when  nailed  that  it  will  be 
squarely  across  the  case,  plumb  and  level  with  the  top  and 
bottom  of  the  case,  each  compartment  to  be  not  less  than 
11^4  inches  inside  measurement;  sides,  bottof  and  top 
must  be  of  not  more  than  two  pieces  each ; staples  may 
be  used  in  lieu  of  nails  if  clinched  on  the  inside.” 

A hammer  is  one  of  the  best  tools  in  the  world  if 
properly  used,  and  its  best  use,  so  far  as  eggs  are  con- 
cerned, is  to  automatically  hammer  down  a high  railroad 
rate  after  first  hammering  the  proper  number  of  nails 
into  an  egg  case. 
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THE  FARMER’S  IDEAS  OF  COLD  STORAGE 

By  Ralph  Brooks,  Aged  17,  Leipsic,  Ohio 

In  my  essay  I am  not  going  to  give  the  scientific  side 
of  Cold  Storage  for  I would  get  into  more  trouble  than 
I ever  have  been  before.  It  is  my  chief  idea  in  this  essay 
to  point  out  what  most  farmers  think  of  Cold  Storage. 

Most  farmers  do  not  have  the  right  idea  of  Cold 
Storage  plants,  and  how  they  are  managed.  They  think 
that  fresh  products  are  taken  to  the  plant  and  in  the 
process  of  unloading  some  of  the  boxes  come  open  and 
butter  is  spilled  on  the  floor,  broken  eggs  and  other  com- 
modities allowed  to  accumulate  on  the  floors  until  they 
become  nearly  rotten.  I was  shocked  with  the  cleanliness 
of  this  plant.  It  was  cleaner  than  any  building  I had 
ever  seen  before.  The  farmers  think  all  the  products 
are  put  in  the  same  room  and  that  the  temperature  is 
constantly  changing  from  freezing  to  thawing,  making  all 
Cold  Storage  products  distasteful  and  unfit  to  eat.  These 
ideas  can  only  be  changed  by  visits  to  the  plants  and  by 
those  who  have  visited  and  who  will  try  to  change  their 
ideas. 

Most  farmers  also  think  that  Cold  Storage  plants 
are  working  against  them  instead  of  for  them.  They  do 
not  realize  that  if  in  the  summer  the  Cold  Storage  plants 
did  not  take  care  of  the  surplus  that  there  would  be  no 
markets  for  butter,  eggs  and  other  similar  commodities. 
Most  farmers  think  that  the  plant  buys  the  products  and 
stores  them  so  that  the  company  can  make  a large  profit. 
These  ideas  can  only  be  changed  by  the  managers  and  the 
farmers  coming  in  contact  with  each  other. 

The  farmers  do  not  stop  to  think  the  Cold  Storage 
plants  are  necessary  for  the  farmers.  They  store  perish- 
able commodities  in  the  summer  and  distribute  them  in 
time  of  need.  If  it  were  not  for  these  storage  plants 
there  would  be  such  an  abundance  of  food  at  certain 
seasons  that  there  would  not  be  a market  for  that  com- 
modity. 

The  farmers  and  cold  storage  plants  can  never  do 
their  best  until  they  work  together  and  not  separately. 
This  co-operation  can  only  be  accomplished  by  such  meet- 
ings as  we  have  had. 

The  farmers  are  anxious  to  know  all  about  these 
wonderful  places  of  business  for  the  Secretary  of  the 
Farm  Bureau  of  our  township  asked  me  the  same  night 
that  I came  home  to  give  a talk  about  the  different  plants 
we  visited.  I will  do  my  best  to  bring  about  the  right 
thought  about  Cold  Storage.  The  more  boys  and  girls 
that  are  sent  to  the  International  the  sooner  this  co-opera- 
tion will  be  brought  about. 

The  maximum  work  of  the  farmers’  Cold  Storage 
plants,  packing  plants  and  other  factories  cannot  be  done 
until  the  farmers  and  the  factories  co-operate. 

In  concluding  my  essay  I say,  let  the  Boys’  and  Girls’ 
Clubs  grow  and  have  meetings  as  we  have  had  so  that 
the  time  will  come  when  the  city  farmers  and  the  farmers 
of  the  farm  will  not  work  against  each  other,  but  for 
each  other.  I think  that  if  the  farmers  remember  one 
quotation  from  Whittier  “For  he  who  knows  our  need 
is  just,  that  somehow,  somewhere  meet  we  must”  and 
strive  for  this  end,  full  efficiency  will  soon  be  -developed. 
— Story  No.  17.  Ralph  judged  livestock  at  the  Ohio  State 
Fair. 

REVOLUTIONARY  PROVISIONS 

Undoubtedly  the  Bureau  of  Agricultural  Econom- 
ics will  receive  many  suggestions  from  the  trade 
in  response  to  the  publication  of  Tentative  Standards 
for  Grading  of  Eggs.  Some  of  the  provisions  and 
conclusions  in  the  department  statements  are  revolu- 
tionary.— Chicago  Dairy  Produce. 
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MODERN  PRESERVATION  OF  FOOD 
PRODUCTS 


By  Joseph  Crow,  Aged  13,  Hunnewell,  Kansas 

Until  only  a few  years  ago  the  majority  of  people 
were  living,  either  on  farms  or  in  small  cities  and  towns. 
Here  they  had  access  to  the  different  products  of  the 
farms  which  they  would  purchase  at  the  different  seasons 
of  the  year  and  would  attempt  in  some  way  to  keep  them 
from  deteriorating.  Most  of  these  methods  were  waste- 
ful, troublesome  and  insanitary. 

With  the  growth  of  specialized  industries  and  great 
cities,  there  came  a call  for  some  method  of  keeping  these 
products  in  wholesale  quantities  in  a sanitary  condition 
so  that  fresh  fruits,  meats,  vegetables,  dairy  and  poultry 
products  could  be  obtained  by  the  public  at  any  time 
of  the  year.  The  demand  became  so  great  that  attempts 
were  made  to  use  ice  from  lakes  and  streams  in  Cold 
Storage  houses,  but  this  was  not  very  satisfactory  be- 
cause of  the  inability  to  control  the  temperature. 

In  the  latter  part  of  the  nineteenth  century  scientists 
discovered  that  by  the  use  of  a salt  brine  and  ammonia 
gas  a temperature  of  almost  any  desirable  degree  could 
be  secured  and  kept  constantly  at  that  point.  Attempts 
at  cold  storage  immediately  became  successful  and  today 
this  industry,  connected  with  the  refrigerator  car  system, 
is  developed  to  a very  high  degree  of  volume  and 
efficiency. 

While  in  Chicago  I had  the  pleasure  of  visiting  a 
Cold  Storage  Plant  which  is  a unit  of  this  highly  de- 
veloped industry.  The  cooling  plant  engines  drive  the 
pumps  and  condensers  that  are  used  in  the  refrigeration 
system.  By  this  system  the  temperature  may  be  kept 
at  the  same  point  in  the  different  rooms.  The  tempera- 
ture of  these  rooms  is  kept  at  the  point  which  will  pre- 
vent deterioration  of  the  contents  of  the  room. 

The  first  room  we  visited  was  the  cheese  room,  some 
of  the  contents  of  which  had  been  brought  from  Europe. 
The  next  room  contained  butter  and  was  kept  at  10 
degrees  below  zero.  The  fruit  room  contained  fruit  from 
every  country  in  the  world.  It  is  kept  at  33  degrees  above 
zero  or  just  above  the  freezing  point.  There  were  also 
nuts  and  peanuts,  most  of  which  were  from  China, 
France,  Manchuria,  Mexico  and  Brazil.  Choice  apples 
were  on  hand  and  great  quantities  of  other  fruits  were 
also  to  be  found  there.  In  another  room  there  were  cases 
of  eggs.  They  also  had  figs  from  Smyrna,  olives  from 
Jerusalem,  walnuts  from  France,  paprika  from  Spain, 
tobacco  from  Java,  lambs  from  New  Zealand,  turkeys 
from  Australia  reindeer  from  Alaska  and  a good  many 
other  perishable  products. 

The  Cold  Storage  business  is  both  necessary  and 
beneficial  as  it  allows  the  carrying  of  perishable  foods 
from  the  season  when  the  production  is  far  in  excess 
of  the  country's  needs  to  the  time  when  this  same  pro- 
duction is  by  far  insufficient  and  also  prevents  prices 
from  going  exceedingly  low  during  production  and  ex- 
ceedingly high  when  thei  supply  is  low. — Story  No.  54. 
Joseph  is  a member  of  tzco  Pig  Clubs. 


ANTOINETTE  WALLACE  WEAVER 

Antoinette  Wallace  Weaver,  wife  of  Charles 
Arthur  Weaver  of  C.  H.  Weaver  & Co.,  Chicago,  after 
an  illness  of  several  months’  duration,  passed  away 
on  April  27. 

Mrs.  Weaver  was  a native  of  Chicago  and  the 
daughter  of  Elizabeth  and  the  late  James  D.  Wallace. 

The  funeral  services  were  held  at  the  family  resi- 
dence, 5714  Sheridan  Road  and  interment  at  Rosehill 
Cemetery, 
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Opposes  Co-Op  Legislation 


Chicago  Live  Stock  Exchange  Protests  The  Enactment  of  Measure 
Now  Before  Illinois  Legislature 


James  E.  Poole,  representing  the  Chicago  Live 
Stock  Exchange,  appeared  before  the  Agricultural 
Committee  of  the  House,  Illinois  Legislature,  and 
vigorously  protested  the  enactment  of  the  Co  opera- 
tive Marketing  Bill  now  before  that  body. 

Mr.  Poole  is  an  experienced  handler  of  live  stock 
and  his  analysis  of  the  proposed  measure  was  along 
purely  business  lines  and  the  arguments  he  advanced 
carried  conviction  to  the  members  of  the  committee, 
as  well  as  to  many  of  the  ‘dirt’  farmers  who  attended 
the  hearing. 

Mr.  Poole  said  in  part: 

“In  its  inception  the  co-operative  shipping  asso- 
ciation method  was  recognized  by  many  commission 
men  as  an  economic  development.  Realizing  this  they 
have  developed  special  service  for  handling  multiple 
ownership  or  co-operative  association  consignments,  a 
service  that  has  been  largely  responsible  for  the  phe- 
nomenal growth  of  that  method  of  marketing,  especi- 
ally in  the  case  of  hogs. 

“Therefore  it  is  a reasonable  assumption  that 
self-interest,  if  no  other  motive,  prompts  commission 
men  to  view  with  concern,  any  prospective  legislation 
affecting  co-operative  marketing,  especially  if  it 
threatens  or  even  suggests  possibility  of  restriction  of 
the  free  marketward  movement  of  live  stock,  realizing 
that  such  restriction  would  be  disadvantageous  to 
producers. 

“This  bill  is  merely  another  panacea  offered  pro- 
ducers in  addition  to  the  lure  of  cheap  credits,  cheap 
transportation,  and  price  fixing.  Unfortunately  the 
great  majority  of  farmers  are  without  knowledge  of 
its  terms  or  import.  Its  chief  features  have  not  re- 
ceived even  reasonable  publicity,  on  the  contrary 
wherever  it'  has  been  presented  for  enactment  effort 
has  been  made  to  conceal  its  real  character  and  it  is 
reasonable  to  assume  that  the  same  tactics  will  be 
used  in  signing  up  members  of  orgnizations  to  be 
created  if  it  becomes  a law  in  its  present  form. 

“The  temper  of  the  real  farmers  of  the  country 
on  this  subject  may  be  inferred  from  the  final  results 
of  a state  wide  debate  in  Iowa  during  the  past  winter 
which  culminated  in  a final  debate  at  the  Iowa  Agri- 
cultural College,  April  15.  On  this  occasion  the 
negative  side  of  the  proposition,  ‘Resolved  that  the 
producers  contract  is  essential  to  the  greatest  success 
of  co-operative  marketing’  was  approved. 

“There  is  no  serious  criticism  to  this  bill  as  a 
co-operative  marketing  measure ; merely  to  certain 
objectionable  sections,  specifically  27,  and  28,  which 
were  responsible  for  the  veto  of  Governor  McCray 
of  Indiana  and  elimination  before  it  was  enacted  by 
the  Ohio  legislature. 

“Experience  with  producers’  contracts  has  de- 
termined that  the  system  increases  cost  of  operating 
co-operative  concerns,  especially  in  the  matter  of 
securing  signatures  to  contracts.  Probably  the  princi- 
pal handicap  to  success  by  co  operative  marketing 
organizations  is  excessive  overhead  expense;  securing 
contracts  will  merely  add  to  this  expense.  . 

“Competent  co-operative  association  managers  are 
of  the  opinion  that  a larger  volume  of  business  can  be 
secured  without  resorting  to  the  contract  method. 
“Innumerable  cases  of  successful  commercial  co- 


operation by  farmers  may  be  cited  where  no  attempt 
was  made  to  secure  contracts.  Wherever  contracts 
have  been  sought  membership  has  been  limited. 

“Psychology  has  much  to  do  with  the  success  of 
co-operative  marketing  and  it  is  human  nature  to  chafe 
under  restriction,  which  is  what  a contract  would 
amount  to  in  an  individual  sense.  The  experience  of 
those  responsible  for  the  co-operative  farmers  elevator 
movement  is  that  loyalty  on  the  part  of  the  member- 
ship can  be  assured  only  by  fostering  a spirit  of  con- 
tentment, which  is  repressed  by  restrictions  on  in- 
dividual initiative. 

“In  the  case  of  live  stock  production  placing 
producers  under  contract  to  move  their  products  at 
the  dictation  of  an  association  would  exert  a repressive 
influence  on  production,  if  it  did  not  upset  the  regular 
movement  to  market. 

“While  many  would  doubtless  sign  such  contracts 
without  a thorough  understanding  of  their  obligation 
thereunder,  many  others  would  refuse  to  do  so  thereby 
arresting  the  development  of  the  co-operative  market- 
ing movement  within  its  legitimate  and  practical 
sphere. 

“So  far  as  the  handling  of  live  stock  at  the  termi- 
nal markets  is  concerned,  state  legislation  cannot  be 
effective  as  under  the  Packer  and  Stock  Yard  Act 
the  federal  government  through  the  Department  of 
Agriculture  is  now  exercising  control  and  will  con- 
tinue to  do  so,  as  is  indicated  by  the  result  of  a recent 
conflict  with  the  State  of  Minnesota  at  the  South  St. 
Paul  stock  yards  in  which  the  federal  government 
demonstrated  the  paramount  character  of  its  authority. 

“Livestock,  being  highly  perishable  and  requiring 
prompt  and  careful  handling  from  the  moment  it 
leaves  the  pasture  or  feed  lot  until  it  passes  over  the 
market  scales  is  not  susceptible  of  warehousing,  or 
accumulation,  therefore  contention  that  it  can  be 
handled  in  the  same  manner  as  grain,  tobacco  or  wool 
cannot  be  substantiated.  The  limit  of  regulation  in 
the  case  of  marketing  live  stock  has  been  reached  by 
the  numerous  co-operative  shipping  associations  now 
functioning,  successfully  and  competitively  with  one 
another  and  without  restriction  on  individuals,  a con- 
dition responsible  for  their  success. 

“The  principal  objections  to  this  bill  in  its  present 
form  are : 

“Illinois  already  has  ample  co-operative  marketing 
legislation  under  which  many  co-operative  organiza- 
tions are  functioning. 

“No  new  legislation  is  needed  to  make  contracts 
binding. 

“The  proposed  law  creates  special  and  extraor- 
dinary power  to  punish  anyone  breaking  his  contract. 
It  is  designed  to  enable  promoters  to  whip  members 
into  line  no  matter  how  the  business  of  an  association 
is  being  run. 

“The  law  gives  drastic  power  to  punish  any  com- 
peting or  existing  business,  making  it  possible  for  a 
new  concern,  under  this  law,  to  deprive  farmers’  co- 
operative elevators  (and  other  associations  operating 
under  the  existing  law)  of  support,  but  if  these  or- 
ganizations as  much  as  suggest  to  one  of  these  patrons 
to  return,  or  accepts  his  produce  for  sale  at  his  request, 
the  penalties  provided  by  this  act  become  effective. 
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We  Buy  and  Sell 

Eggs 

We  are  members  of  the  Chicago 
Clearing  House 

Wire  us  your  orders  to  buy  or  sell  butter 
or  eggs  for  spot  or  future  delivery. 

We  are  located  at  the  center  of  Chicago’s 
Produce  Market.  We  handle  live  poul- 
try, also  frozen  poultry,  and  have  the 
largest  trade  in  ice-packed  poultry  in 
Chicago. 

WE  ARE  ANXIOUS  TO  SERVE  YOU 
LET  US  DO  IT 

J.  H.  WHITE  & CO. 

955  Fulton  Market 

Chicago,  111. 

Telephone  Monroe  2500 


“The  ‘malicious  liar’  section  refers  to  spreading 
false  and  misleading  reports.  The  present  law  pro- 
vides remedies  for  slander,  libel  and  defamation,  so 
that  this  act  must  be  intended  as  an  offensive  weapon. 

“The  entire  bill  spells  litigation  for  those  who 
may  be  induced  to  sign  a contract  with  promoters 
organizing  associations  under  its  provisions.  The 
purpose  is  to  ‘sign  up’  farmers  and  make  them  ‘stick* 
regardless  of  how  the  business  of  the  contemplated 
associations  is  conducted. 

“Any  man  should  have  the  right  to  get  out  of  a 
business  organization  that  is  not  being  conducted  to  his 
satisfaction  and  no  man  should  be  required  to  carry 
out  a one-sided  contract  when  his  personal  interests 
are  imperiled. 

“The  act  is  likely  to  affect  the  live  stock  industry 
injuriously,  as  with  the  title  to  such  property  vested 
in  an  association,  producers  and  feeders  would  be 
unable  to  get  loans  through  regular  channels,  which 
would  be  tantamount  to  loss  of  their  individual  credit. 

“It  is  common  practice  among  farmer  feeders  to 
borrow  all  or  part  of  the  purchase  money  required  for 
cattle  and  sheep.  If  the  borrower  lacked  control  of 
the  disposal  of  such  property  it  would  be  impossible 
to  continue  such  financing  even  though  the  law  re- 
quired recognition  of  prior  liens.  Capital  is  proverbi- 
ally timid  and  would  refuse  to  be  amenable  to  con- 
tracts by  which  disposal  of  the  property  involved 
would  be  in  alien  hands. 

“By  the  terms  of  this  act  a borrower  who  sub- 
sequently signed  a contract  with  an  association  would 
thereby  lose  control  of  the  marketing  of  the  live  stock 
on  which  he  had  secured  a loan.  It  would  also  prevent 
disposal  of  stock  cattle  either  to  take  a profit,  (as 
frequently  happens)  or,  in  case  of  an  emergency,  such 
as  crop  failure  or  drought  during  the  grazing  season 
if  the  owner  had  signed  up. 

“As  contemplated  the  contracts  would  transfer 
the  credit  of  farmers,  based  on  their  production,  to 
an  association,  organized  and  controlled  possibly  by 
promoters  interested  primarily  in  the  success  of  their 
project,  not  the  welfare  of  individuals. 

“The  importance  of  impairing  or  restricting  this 
credit  should  not  be  underestimated  as  livestock  paper 
has  declined  in  popularity  among  bankers  recently  and 
nothing  should  be  done  to  further  discredit  it  in  finan- 
cial circles.  Chicago  banks  alone  carry  about  fifty 
million  dollars  in  such  loans  and  should  legislation 
of  this  nature  be  enacted,  would  either  call  loans  or 
restrict  credits  in  states  where  it  existed,  practically 
wiping  out  the  farmer  feeder’s  credit. 

“The  penalities  provided  are  without  precedent: 
are  unreasonably  severe  and  would  be  productive  of 
litigation.  The  system  of  fines,  injunctions,  liquida- 
ting damages  and  other  penalties  proposed  are  contrary 
to  the  spirit  of  the  age  and  would  undoubtedly  prove 
detrimental  to  the  full  development  of  the  co  operative 
marketing  movement. 

“Thousands  of  cornbelt  farmers  who  were  in- 
veigled into  signing  contracts  for  stock  in  so-called  co- 
operative packing  houses  are  now  facing  suit  for  col- 
lection— payment  in  many  cases  will  take  every  dollar 
they  possess. 

“The  experience  of  Illinois,  Wisconsin  and  Mis- 
souri farmers  with  milk  association  contracts  has  been 
both  unsatisfactory  and  disastrous. 

“Contracts  entered  into  under  the  proposed  law 
would  be  enforced  to  the  letter;  there  will  be  no 
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possibility  of  evasion,  as  the  courts  are  disposed  to 
uphold  such  contracts  whenever  the  litigation  stage 
is  reached. 

“Co-operative  associations  conducted  on  business 
principles  and  methods  do  not  need  special  legislation 
to  enforce  contracts.  They  depend  for  success  and 
permanency  on  a satisfied  membership,  made  so  by 
efficient  management.  A proposition  to  threaten 
members  of  such  organizations  with  penalties  and  in- 
junctions if  they  get  dissatisfied  with  the  manner  in 
which  their  business  is  handled,  is  at  least  calculated 
to  arouse  suspicion. 

“An  illustration  of  how  the  contract  system 
works  in  practice  is  afforded  by  the  experience  of  a 
number  of  western  sheep  growers  who,  two  years 
ago  signed  up  for  a single  year  to  market  their  product 
with  a commission  concern  giving  it  exclusive  control. 
Such  dissatisfaction  resulted  that  without  exception 
renewals  were  refused.  The  dissatisfaction  referred 
to  was  due  in  a large  measure  to  the  fact  that  many 
of  those  who  had  placed  themselves  under  contract 
resented  subsequent  inability  to  distribute  their  ship- 
ments and  so  far  as  livestock  is  concerned,  it  should 
be  convincing  of  the  inadvisability  of  the  contract 
method  from  the  producers  standpoint,  if  not  from  that 
of  the  marketing  association.  These  sheepmen  were 
too  shrewd  to  enter  into  the  long  term  contracts  con- 
templated by  the  authors  of  this  proposed  legislation 
otherwise  the  predicament  in  which  they  would  now 
find  themselves  would  be  appreciated. 

“Fines  and  injunctions,  as  remedies  for  ordinary 
breach  of  contract  will  do  more  to  obstruct  the  de- 
velopment of  co-operative  marketing  than  any  other 
possible  factor.  This  legislation  creates  possibility, 
if  not  probability,  of  incurring  unlimited  debts  by 
associations  for  which  individual  members  would  be 
liable. 

“Excessive  latitude  in  fixing  liability  of  members 
for  debts  of  associations. 

“Lack  of  restriction  in  making  deductions  for 
overhead  expenses  of  associations. 

“Any  legislation  conducive  to  the  welfare  of  co- 
operative marketing  will  have  the  endorsement  of 
this  organization,  but  it  is  extremely  doubtful  if  propa- 
gation of  a nation-wide  scheme  to  control  agricultural 
products  will  have  that  effect.  The  co-operative 
movement  must  be  built  from  the  ground  up,  on 
sound  business  principles  and  especially  in  the  case 
of  such  perishable  product  as  live  stock,  in  accordance 
with  principles  that  have  demonstrated  practicability 
and  efficiency,  whereas  this  legislation  is  designed  to 
close  regular  market  channels  to  producers  during  the 
life  of  contracts,  presumably  running  ten  years.  We 
believe  this  measure^  if  enacted  with  sections  27  and 
28,  will  be  inimical  to  the  full  development  of  the 
co-operative  marketing  movement  and  obstruct,  if  not 
defeat,  the  purpose  it  professes  to  accomplish.” 


Editor’s  Note: — Paragraph  (a),  Section  2 of  the  Bill  defines 
“agricultural  products”  as  follows : “The  term  ‘agricultural  prod- 
ucts’ shall  include  horticultural,  forestry,  dairy,  livestock,  poultry, 
bee  and  any  farm  products.” 

At  a subsequent  meeting  of  the  Committee  an  amendment 
was  offered  to  the  Bill,  and  accepted,  under  the  terms  of  which 
the  word  “livestock”  is  eliminated  from  the  quoted  definition, 
and  the  Bill  voted  out  with  the  recommendation  that  it  “do  pass.” 


Better  trained  feeders  mean  better 
profits  and  a better  future  for  you 
and  your  men.  A large  Indiana 
feeder  says  of  the  work  done  by 
our  Mr.  Werner,  formerly  in  state 
research  work: 

“Valuable  help” 

“We  wish  at  this  time  to  assure  you 
of  our  appreciation  of  the  feeding  test 
which  your  Mr.  Werner  has  just  com- 
pleted in  our  station.  Although  the 
weather  was  extremely  warm  during 
this  period,  he  secured  an  extremely 
good  gain  on  the  batteries  which  he 
fed.  His  average  gain  per  battery 
was  102.3  pounds,  or  45.3%,  which  we 

consider  good The  advice  ‘ 

given  by  Mr.  Werner  to  our  regular 
feeders  has  proven  of  benefit  and  will 
show  us  good  results  in  the  future.*’ 

This  service  costs  Fatena  feed - Ask  about  free  Check- 
ers nothing  but  their  whole - erboard  caps  for 

hearted  co-operation.  Write  feeders 

for  f ull  information. 

PURINA  MILLS 

Makers  of  Checkerboard  Chows 

987  Gratiot  Street 
St.  Louis,  Mo. 

Ft.  Worth  Nashville 
Buffalo 

5WHMW 
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EGGS  PACKED  IN  “HOLED-TITE”  FLATS  ARE  BROKEN  ONLY  BY  THE  COOK 

“HOLED-  TITE”  Egg  Packing 


iJJjUi 


“Holed-Tite”  Egg  Packing  is  covered  and 
protected  by  U.  S.  and  Foreign  Patents 

and  any  infringements  will  be  prose- 
cuted to  the  full  extent  of  the  law. 


No  change  from  the  usual  method  of 
packing,  unpacking  or  handling. 

The  “Holed-Tite”  Flat  is  used  with 
standard  honeycomb  filler,  but  takes 
the  place  of  Excelsior  Pads  jmd  ordi- 
nary Flats. 

Made  of  elastic  moulded  pulp — abso- 
lutely prevents  checking  in  packing 

and  breakage  in  transportation. 

/ 

The  projecting  rings  on  flat  lock  the 
filler,  so  it  cannot  shift — prevents 
bending  and  breaking  of  filler  ends. 
Prevents  soiling — any  leaking  is  con- 
i.  i i.-d  to  a single  cell. 

I'ocs  not  add  to  cost  of  packing. 

Sc’\  s long  deferred  damage  claims. 

r,°'^  for  sample  Flat  and  descriptive 
circular. 


“HOLED-TITE”  EGG  PACKING  CORPORATION 


New  York  Mercantile  Exchange 


6 HARRISON  STREET,  ROOM  35 


NEW  YORK  CITY 


■lift,  ’j 
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PRICES  OF  FEED  STUFFS  CONTINUE  FIRM 


Prices  of  feed  stuffs  with  the  exception  of  oil 
meals  were  considerably  higher  during  April,  1923, 
than  they  were  during  the  same  month  last  year, 
according  to  the  monthly  feed  review  prepared  by  the 
United  States  Department  of  Agriculture.  Hominy 
feed  sold  at  an  average  advance  of  $10  per  ton  over 
last  April  and  the  manufacturers  of  glutenfeed  re- 
ceived about  $4  per  ton  more  for  this  by-product 
than  they  realized  last  year.  Linseed  oil  meal  was 
available  in  most  of  the  markets  at  $10  per  ton  less 
and  cottonseed  meal  was  quoted  at  $3.50  per  ton 
lower. 

Increased  supplies  was  the  main  reason  for  the 
lower  prices  of  oil  meals  while  higher  prices  for  corn 
feeds  are  accounted  for  by  decreased  supplies  as  com- 
pared with  those  available  last  year  when  stocks  were 
in  excess  of  normal.  There  has  been  increased  con- 
sumption of  feed  stuffs  this  year  because  of  the  back- 
ward spring  weather  whereas  at  this  time  last  year 
pasturage  conditions  in  the  principal  feeding  sections 
were  good. 

Prices  of  dairy  products  are  much  higher  now 
than  they  were  at  this  time  a year  ago.  The  average 
prices  paid  producers  at  country  points  for  standard 
or  grade  B milk  was  approximately  25  per  cent  higher 
than  that  paid  in  April,  1922,  and  wholesale  prices 
of  butter  and  cheese  were  25  per  cent  to  30  per  cent 
higher  than  those  received  during  that  m^nth.  As- 
suming that  one  ton  of  feed  will  produce  three  or 
four  tons  of  milk  the  dairy  farmer  in  April  this  year 
was  in  a much  better  position  financially  to  pay  for 
his  feed*  stuffs  than  he  was  at  the  same  time  last 
year. 

Wheat  feeds  displayed  about  the  same  tendency 
during  the  past  month  as  they  did  during  April,  1922. 
Offerings  of  transit  and  nearby  shipment  were  well 
absorbed  and  stocks  in  the  interior  were  rather  light 
according  to  reports  from  leading  distributors.  The 
desire  of  many  mills  to  place  their  output  for  June 
and  July  resulted  in  these  deferred  deliveries  being 
quoted  as  substantial  discounts.  However,  the  dis- 
counts were  larger  during  the  early  part  of  the  month 
than  during  the  last  few  days  of  the  month  because 
of  the  readiness  with  which  transit  and  nearby  ship- 
ments continued  to  be  absorbed. 

According  to  the  best  information  obtainable 
production  of  oil  meals,  corn  feeds  and  wheat  feeds 
is  expected  to  continue  rather  heavy  during  the  next 
thirty  days.  The  output  of  linseed  oil  meal  par- 
ticularly is  expected  to  be  much  larger  than  it  was 
last  year.  Much  of  this  product,  however,  will  be  ex- 
ported. 

It  is  thought  by  the  trade  that  the  production  of 
cottonseed  oil  meal  will  approximate  closely  the  out- 
put of  last  year.  The  crushing  season  is  practically 
completed  and  the  vigorous  consuming  demand  is 
generally  over  by  May  1 since  the  heavy  buying  of 
this  feed  occurs  during  the  cold  months  of  January, 
February  and  March.  This  period  is  followed  by  the 
fertilizing  demand  during  the  early  spring.  The  after 
season  crush  very  likely  will  be  slightly  heavier  than 
last  year. 

A decreased  demand  from  now  on  is  expected  for 
most  feeds  on  account  of  the  more  general  use  of 
pastures  which,  of  course,  is  an  important  bearish 
factor  affecting  prices.  However,  in  view  of  the  fact 


that  supplies  in  the  most  important  feeding  sections 
are  considered  light  and  the  consumption  of  corn  and 
oats  has  been  considerably  more  than  normal,  it  is 
generally  believed  by  the  trade  that  stocks  of  feed 
stuffs  are  not  burdensome  and  that  a fairly  good  de- 
mand may  be  looked  for  during  the  netff  thirty  days* 


WHERE  WE  ARE  LAME 


It  appears  difficult  to  get  the  trade  as  a whole  in- 
terested in  threatened  legislation  to  a point  where  all 
will  join  in  opposition  to  that  which  is  objectionable. 

Whenever  something  comes  up  and  dealers  are 
asked  to  write  letters  of  protest  or  explaining  the 
ground  for  their  opposition,  each  seems  to  have  the 
thought  that  his  neighbors  will  protest  and  he  does 
not'need  to.  In  other  words,  we  rely  so  much  upon 
the  other  fellow  and  it  is  a wonder  the  trade  has 
escaped  some  of  the  drastic  measures  that  have  been, 
at  various  times,  presented. 

An  example  is  found  in  the  co-operative  market- 
ing bill  now  before  the  Illinois  legislature,  which  is 
liable  to  pass.  If  it  does  go  through  without  some 
amendment,  the  commission  dealers  will  find  it  con- 
tains clauses  that  will  give  them  considerable  worry 
and  may  narrow  their  field  of  operation. 

There  is  always  a chance  that  the  courts  will 
declare  against  unfavorable  features  of  an  objection- 
able law,  but  that  means  expense.  And  in  this  par- 
ticular case,  it  is  not  sure  that  the  courts  will  interfere 
in  the  operation  of  such  a law.  Elsewhere  in  this 
issue  appears  a notice  of  action  by  the  Supreme  Court  of 
North  Carolina  upholding  a co-operative  marketing  law, 
which  is  like  the  one  before  the  Illinois  legislature  and  the 
legislatures  of  a number  of  states.  Such  a measure 
recently  passed  the  Indiana  legislature  and  was  vetoed 
by  the  Governor,  and  in  commenting  upon  that  bill 
we  pointed  out  some  of  its  decidedly  objectionable 
features,  but  the  dealers  in  this  market  do  not  seem 
to  realize  the  situation. 

The  few  who  have  taken  the  matter  in  hand  have 
not  found  any  very  strong  sentiment  in  the  legis- 
lature in  favor  of  the  measure,  but  there  is  an 
inclination  to  let  it  go  through  because  of  the  slight 
opposition.  If  the  matter  was  put  up  as  it  should  be, 
the  members  of  the  legislature  would  have  cause~to, 
and  would  give  it,  more  study.  The  bill  would  then 
be  considered  on  its  merits  and  its  defects  as  it  should 
be  and  a decision  reached  accordingly. 

Another  case  which,  fortunately,  was  taken  up 
by  the  trade  before  too  late  to  file  an  effective  pro- 
test was  in  a revision  of  the  Illinois  egg  law.  Certain 
interests  were  working  to  add  unnecessary  expense 
which  the  consumer  would  have  had  to  pay,  by  re- 
quiring egg  candling  all  the  year  around.  In  the 
law  that  was  being  revised  a tolerance  clause  gave 
the  state  superintendent  of  foods  and  dairies  the  right 
to  determine  when  it  was  necessary  to  candle  eggs,  but 
in  the  revision  this  tolerance  clause  had  been  omitted. 
Its  restoration  was  vital  to  the  trade  and  to  con- 
sumers, the  latter  especially,  and  we  understand  it 
has  been  restored.  But  this  result  was  not  accom- 
plished by  the  trade  as  a whole,  but  by  a comparatively 
few. 

This  trade  has  not  reached  the  place  where  it  acts 
as  a whole  for  trade  interests. — Reproduced  from  Chi- 
cago Dairy  Produce , George  Caven,  Editor . 
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PROMPTNESS 

X 

Sales— Returns— Quotations 

On  your  shipments  of 

Live  and  Dressed 
POULTRY 
BUTTER-EGGS 


Frank  G.  Heilman  Co. 

945-47  Fulton  Market 
CHICAGO 


THE  PACK  OF  QUALITY 


NAOMI  PRODUCE  CO. 

309-311  W.  So.  Water  St.  CHICAGO 

Dressers — Packers — Distributors 


WiHU  S.  Herrick 

Benj.  Auerbach 

Sedgwick  S.  Vastine 

Willard  C.  Coe 
Chas.  E.  Mann 

Specializing  A 

Members 

INSURANCE,® 

on  lES 

mm 

aft  |i*/  /NAurrs  JJm 

V National 
lj  Poultry 

Merchandise  'M 

Qgl  BRANCHES//^ 

’ Butter  & Egg 

in  \ 

Cold  Storage 

Association 

WORKMAN'S  COMPENSATION  INSURANCE 
LIABILITY  AND  AUTOMOBILE  INSURANCE 


TELLS  POULTRY  RAISERS  WHAT  TO  DO 
WHEN  CHICKS  HAVE  WHITE  DIARRHEA 


According  to  the  United  States  Department,  of 
Agriculture,  the  disease  of  baby  chicks  known  as 
bacillary  white  diarrhea  can  not  be  cured  by  any 
known  method  of  medical  treatment,  but  it  can  be 
stamped  out  of  a flock  by  other  measures. 

This  desease  is  the  most  serious  confronting  most 
poultrymen  during  the  spring  months  because  most 
deaths  caused  by  it  occur  within  two  weeks  after 
the  infected  brood  has  been  hatched.  Usually  only  a 
few  of  an  infected  brood  are  left  alive,  and  these  are 
unfit  for  future  breeding  purposes  as  they  serve  as 
carriers  and  sources  of  future  outbreaks.  The  malady 
is  so  prevalent  and  destructive  in  many  sections  of  the 
country  that  various  States  are  taking  active  measures 
for  its  control. 

Incubators  and  brooders  which  have  held  an  in- 
fected brood  should  be  thoroughly  cleaned  and  dis- 
infected with  a five  per  cent  solution  of  carbolic  acid 
before  they  are  again  used.  If  a flock  of  hens  is  found 
to  carry  the  disease,  the  entire  flock  should  be  dis- 
posed of  so  that  it  will  not  again  be  used  for  breeding 
purposes,  and  replaced  with  birds  from  a healthy 
flock. 

Several  State  agricultural  experiment  stations  are 
conducting  an  agglutination  test  for  the  detection  of 
chickens  which  carry  the  germ  of  bacillary  white 
diarrhea.  Because  of  the  expense  this  method  of  eradi- 
cation is  warranted  only  in  the  case  of  very  valuable 
stock. 

Poultry  raisers  who  maintain  flocks  free  from 
disease  carriers,  or  who  obtain  eggs  for  hatching,  or 
day-old  chicks,  derived  friom  such  flocks,  are  practi- 
cally assured  of  freedom  from  the  scourge  of  the 
disease. 

Dealers  who  buy  directly  from  producers  should 
bear  these  instructions  in  mind  and  where  they  find 
afflicted  flocks  they  should  give  the  owners  the  benefit 
of  them. 


TELL  HIM  NOW 

If  with  pleasure  you  are  viewing 
Any  work  a man  is  doing, 

And  you  like  him  or  you  love  him,  tell  him  now. 
Don't  withhold  your  approbation 
Till  the  parson  makes  oration, 

As  he  lies  with  snowy  lilies  on  his  brow. 

For  no  matter  how  you  shout  it, 

He  won't  really  care  about  it, 

He  won’t  know  how  many  teardrops  you  have  shed 
If  you  think  some  praise  is  due  him, 

Now's  the  time  to  slip  it  to  him, 

For  he  can  not  read  his  tombstone  when  he's  dead. 

More  than  fame  and  more  than  money 
Is  the  comment  kind  and  sunny, 

And  the  hearty,  warm  approval  of  a friend; 

For  it  gives  to  life  a savor 
And  makes  you  stronger,  braver, 

And  gives  you  heart  and  spirit  to  the  end. 

If  he  earns  your  praise,  bestow  it ; 

If  you  like  him,  let  him  know  it; 

Let  the  words  of  true  encouragement  be  said. 
Do  not  wait  till  life  is  over, 

And  he’s  underneath  the  clover, 

For  he  can  not  read  his  tombstone  when  he’s  dead. 

— Joe  Evans. 

Selected  by  William  H.  Whitcomb. 
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FORMER  PRESIDENT  KLEIN  RETIRES 


After  Forty-Two  Years  of  Business 
Will  Take  Things  Easy 


The  Produce  Bulletin  of  April  28  contains  the 
following  announcement : 

“J.  M.  Klein,  the  well-known  dressed 
poultry  handler,  who  is.  an  ex:President  of  the 
National  Poultry,  Butter  & Egg  Association, 
has  decided  to  give  up  active  business  May  1. 

Mr.  Klein  will  take  things  easy,  feeling  that, 
after  being  in  the  trade  for  over  42  years,  he 
should  rest  up. 

“Jake  Klein  was  with  Hugo  Josephy  at 
Barclay  and  Washington  streets,  18  years 
ago.  He  has  been  in  his  present  location  at 
329  Washington  Street  for  over  3 years. 
There  is  hardly  any  dressed  poultry  shipper 
of  note  with  whom  he  is  not  personally  ac- 
quainted and  is  known  to  the  rank  and  file  of 
the  leaders  here  and  elsewhere,  as  one  who 
has  been  everlastingly  on  the  job,  with  busi- 
ness first,  his  motto.” 

This  announcement  came  as  a complete  shock 
to  the  Executive  Offices  of  the  National  Poultry, 
Butter  and  Egg  Association,  of  which  association  Mr. 
Klein  has  been  an  active  member  ever  since  its  crea- 
tion, and  being  at  the  present  time  a member  of  the 
Executive  Committee. 

Those  who  are  familiar  with  the  association  ac- 
tivities of  Mr.  Klein,  doubt  very  much  if  he  will  be 
able  to  “take  things  easy”  and  they  predict  that  even 
though  he  quit  active  business,  he  will  continue  to 
work  for  the  industry,  through  the  association,  just 
as  actively  as  he  has  in  times  past. 

Because  Mr.  Klein  has  not  taken  the  association 
into  his  confidence,  nothing  more  can  be  said  on  the 
subject  at  this  time,  but  there  will  be  a full  meeting 
of  the  Executive  Committee  in  Chicago  in  June,  and 
the  opinion  is  ventured  that  Mr.  Klein  will  attend  that 
meeting  and  pull  off  his  coat,  as  in  times  past,  and 
commence  to  work  for  the  success  of  the  next  Annual 
Convention  which  will  be  held  in  Chicago  in  October. 
And,  by  the  way,  at  the  June  meeting  of  the  Executive 
Committee,  the  exact  dates  for  the  next  Annual  Con- 
vention will  be  set. 


OHIO  COLD  STORAGE  LAW  AMENDED 


Homer  McDaniel,  Manager  of  the  Sheriff  Street 
Market  and  Storage  Company,  Cleveland,  Ohio,  an- 
nounces that  the  Ohio  legislature  recently  amended  the 
Cold  Storage  Law  of  that  state  so  that  each  of  the  fol- 
lowing named  commodities  may  now"  be  legally  stored  for 
the  period  of  Twelve  months:  Beef,  Pork,  Sheep,  Lamb, 
Veal,  Dressed  Fowl,  Eggs,  Butter  and  Frozen  Fish. 

Mr.  McDaniel  has  been  a persistent  and  earnest 
worker  for  this  amendment  and  now  that  success  has 
crowned  his  efforts  he  will  be  in  readiness  to  tackle  some- 
thing else  which  will  be  of  benefit  to  the  storers  of  perish- 
able foods. 

Mr.  McDaniel  will  appreciate  George  Caven’s  edi- 
torial in  this  issue  of  the  ‘Bulletin*  under  the  caption: 
“Where  We  Are  Lame.”  Mr.  McDaniel  is  one  of  the 
“neighbors”  who  does  things,  and  he  manages  legislation 
just  likg  he  docs  his  warehouse — successfully  and 
efficiently. 


PITTSBURGH 

The  greatest  industrial  city  in  the  world. 
Iron  and  glass  the  chief  products.  Population  of 
the  community  over  1,000,000. 

The  Iron  City  Produce  Company , Inc .,  is 

I one  of  the  agencies  through  which,  this  vast  popu- 
lation obtain  their  food  supplies.  Shippers  of  farm 
produce  receive  through  this  firm  the  best  and 
most  prompt  returns  for  consignments  of 

FRUITS,  VEGETABLES,  POULTRY 
=EGGS  AND  BUTTER== 

Our  Aim — Service  Best 

Located  in  the  heart  of  the  produce  district.  D 
Write  or  Wire  and  get  quick  response.  I 

IRON  CITY  PRODUCE  CO. 

(Incorporated) 

56-58-60  21st  Street 

Cabl.  Addr... — ICPECO  PITTSBURG,  PA.  j 

CAPITAL,  $100,000.00 

H Chas.  Muehlbonner,  Pros.  Chao.  Blickle,  Gon.  Mgr. 


Automatic 

Refrigerating 

Plants 

for 

Poultry 

Butter 

and  Egg  Houses 

All  the  word  Automatic  implies 

INSTALLED  ONLY  BY 

The  Automatic  Refrigerating  Co. 

Main  Office  and  Work*!  HARTFORD,  CONN.  • 
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STANDARDS  OF  QUALITY 


Now  that  the  Bureau  of  Agricultural  Economics, 
U.  S.  Department  of  Agriculture,  has  made  public  its 
proposal  for  U.  S.  Standards,  Classes  and  Grades  of 
Eggs*  it  is  pertinent  to  inquire  whether  “the  trade,” 
itself,  should  take  steps  looking  toward  the  creation 
of  uniform  standards  of  quality  and  uniform  trading, 
grading  and  inspection  rules,  or  whether  uniformity 
shall  be  accomplished  by  means  of  legislation  adminis- 
tered by  a governmental  agency. 

We  have  no  hesitancy  in  saying  that  no  agency  in 
the  world  is  better  qualified  to  create  standards  of 
quality  for  eggs  and  to  create  trading  rules  and  regu- 
lations covering  the  performance  of  contracts  having 
to  do  with  egg  transactions  than  “the  egg  trade”  itself, 
and  through  various  trade  organizations  it  has  under- 
taken to  do  these  very  things  from  local  or  sectional 
viewpoints,  with  varying  degrees  of  success. 

The  trade  also,  through  the  National  Poultry, 
Butter  and  Egg  Association,  has  undertaken  to  estab- 
lish uniformity  for  the  entire  country,  but  success 
along  this  line  has  been  no  better  than  indifferent,  and 
this  seems  to  be  due,  among  other  things,  to  the  con- 
stantly varying  qualities  of  the  product  itself,  lapse 
of  time  from  date  of  production  to  date  of  final  distri- 
bution, distance  from  source  of  production  to  place  of 
final  distribution  (with  uncertain  transportation  facili- 


ties), weather  conditions,  seasonal  production  and  sec- 
tional consumptive  preferences  for  a particular  color 
or  for  a particular  quality  of  color,  produced  in  a par- 
ticular locality.  All  of  these  facrors  (and  others 
which  will  occur  to  the  reader),  have  operated  to 
retard  rather  than  to  encourage  the  attempts  that  have 
been  made  looking  toward  national  uniformity,  but 
rfow  that  the  government  has  taken  the  initiative,  “the 
trade”  should  still  have  the  opportunity  of  having  a 
voice  in  the  matter  through  the  National  Poultry, 
Butter  and  Egg  Association. 

Concerning  standardization  generally,  and  from 
an  association  standpoint,  Herbert  Hoover  has  said: 

“Agitation  has  been  current  for  many  years  for 
the  extension  of  the  federal  laws  to  the  establishment 
of  grades  and  qualities  of  different  commodities.  The 
lack  of  such  established  grades  and  standards  of 
quality  adds  very  largely  to  the  cost  of  distribution, 
because  of  the  necessity  of  buying  and  selling  upon 
sample  or  otherwise,  and  because  of  the  risk  of  fraud 
and  misrepresentation  and  consequently  the  larger 
margins  in  trading.  It  was  considered  by  the  depart- 
ment, however,  that  it  would  be  infinitely  better  if 
such  grades  and  qualities  could  be  established  volun- 
tarily in  the  trades  themselves,  instead  of  by  legis- 
lation, and  policed  by  trade  associations  as  is  the  case 
in  several  old  established  trades.  * * *” 

On  this  subject,  too,  the  Chamber  of  Commerce 
of  the  United, States  has  said: 

“In  lines  of  merchandise  where  conditions  war- 
rant the  adoption  by  representative  trade  associations 
of  certain  definite  standards  of  quality  or  performance 
the  associations  can  hold  to  account  any  member  fail- 
ing to  make  delivery  up  to  the  standards  adopted  and 
incorporated  in  sales  contracts.  Disputes  arising  in 
connection  with  such  transactions  readily  lend  them- 
selves to  settlement  by  the  parties  themselves,  or  by 
commercial  arbitration.  Some  commercial  and  trade 
associations  not  only  set  up  standards,  but  go  further 
and  provide  rules  and  facilities  for  inspection  and 
certification  of  merchandise.” 

It  being  thought  entirely  proper  for  a national 
trade  organization  to  create  uniform  standards  of 
quality  and  uniform  rules  and  regulations  for  the  con- 
duct of  business,  and  for  the  government  to  recognize 
such  creations,  it  would  seem  that  it  would  be,  also, 
entirely  proper  for  such  association  to  say  whether 
the  conditions  surrounding  the  business  are  such  as  to 
warrant  such  creations. 

In  the  case  before  us,  it  is  for  “the  trade”  to  deter- 
mine whether  the  conditions  surrounding  the  business 
warrant  the  creation  of  uniform  “U.  S.  Standards, 
Classes  and  Grades  of  Eggs.”  After  this  determina- 
tion, in  the  event  that  it  is  determined  affirmatively, 
it  is  for  “the  trade,”  through  its  national  organization, 
to  create  uniform  standards  and  then  have  the  gov- 
ernment recognize  them  as  “official.” 

With  this  official  sanction  the  national  organiza- 
tion would  create  its  official  inspection  bureau  and 
through  it,  police  the  entire  trade. 

Standardization  of  all  commodities  and  uniformity 
in  trade  practices,  where  practicable,  are  signs  of  the 
times  and  those  industries  which  have  taken  time  by 
the  forelock  are  far  ahead  of  those  which  have  not. 
The  opportunity  of  this  trade  to  take  action,  one  way 
or  the  other,  is  now  present.  What  will  it  do?  In 
pondering  this  question,  attention  is  drawn  to  an 
editorial  written  by  George  Caven,  editor  of  Chicago 
Dairy  Produce,  reproduced  in  this  number  of  the 
Bulletin  under  the  caption^  “Wh^rc  We  Are  Lame.” 
Read  it. 
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BOYS  AND  GIRLS 

Farm  Boys  and  Girls,  who  are  members  of  the 
National  Boys  and  Girls  Club,  during  the  year  1922 
produced  farm  products  of  the  total  value  of  $7,637,- 
145.00.  The  cost  of  production  was  $4,237,341.00;  the 
cost  of  all  leadership  was  $1,954,451.00,  leaving  a net 
profit  to  the  nation,  in  dollars,  of  a million  and  a half. 

This  million  and  a half,  however,  is  only  a part 
of  the  story  and  the  total  value  of  the  work  performed 
by  leaders  engaged  in  the  Club  movement  cannot  be 
measured.  For  example:  Over  six  hundred  of  these 
Boys  and  Girls  heard  and  saw  the  story  of  the  Cold 
Storage  Enterprises  at  Chicago,  last  December.  Many 
of  them  have  since  written  the  story  in  their  own 
words  and  it  is  now  the  pleasure  of  the  Executive 
Committee  of  the  National  Poultry,  Butter  and  Egg 
Association  to  reproduce  several  of  these  stories  in 
this  issue  of  the  ‘Bulletin/ 

' The  contribution  of  these  Boys  and  Girls  to  the 
cold  storage  literature  of  the  country  will  have  its 
effect  for  all  time  to  come  and  those  who  have  ad- 
vanced to  beyond  the  boy  and  girl  age  might  profitably 
read  these  stories. 

Club  Work  for  Boys  and  Girls  is  attracting  na- 
tion-wide attention  and  at  the  moment  the  B.  & O. 
R.  R.  Co.  is  offering  scholarships  in  the  States  of 
Virginia,  West  Virginia,  Pennsylvania,  Ohio  and  Illi- 
nois to  the  boy  and  girl  doing  the  most  efficient  club 
work  and  who  is  resident  in  the  counties  traversed  by 
that  company.  The  scolarships  are  valued  at  $100.00 
and  offer  the  winner  the'  alternative  of  an  educational 
trip.  In  Maryland  and  Illinois  the  Company  is  dis- 
tributing egg  settings  and  pullets  to  the  poultry  club 
members,  the  contests  ending  in  county  poultry  shows. 
In  Indiana  the  Company  is  rendering  like  encourage- 
ment to  potato  clubs. 

Other  concerns  offering  like  encouragement  are 
Union  Pacific  System,  T.  M.  Sinclair  & Co.,  Cedar 
Rapids,  Wilson  and  Company,  Chicago  and  Hazel 
Atlass  Glass  Company,  Wheeling,  West  Virginia.  In 
addition  to  these  the  Cudahy  Packing  Company  will 
provide  prize  educational  trips  during  the  year. 

Statp  Associations  might  profitably  inquire  into 
the  Boy  and  Girl  Club  work  of  their  respective  States 
and  interest  the  leaders  concerning  the  advantages  to 
be  derived  from  quality  production  of  poultry  and 
eggs  and  the  Cold  Storage  should  continue  the  points 
of  contact  established  last  December. 


J.  LEO  HONIGMAN 

The  Trades  papers  announce  the  retirement  from 
the  Egg  Business  of  J.  Leo  Honigman,  for  many  years 
connected  with  the  New  York  firm  of  Seckel  and 
Kiernan. 

The  announcement  of  Mr.  Honigman’s  retirement 
will  be  read  with  sincere  regret  by  members  of  the 
trade,  from  the  Atlantic  to  the  Pacific,  to  whom  he 
was  well  known. 

For  many  years  he  was  active  in  the  transpor- 
tation affairs  of  the  National  Poultry,  Butter  and 
Egg  Association  and  as  a member  of  the  Transporta- 
tion Committee  rendered  invaluable  services. 

He  was  particularly  well  informed  on  all  questions 
having  to  do  with  the  transportation  of  eggs  and  their 
delivery  on  the  New  York  Market,  and  this  fund  of 
actual  information  coupled  with  his  outstanding  ability 
to  properly  present  it  on  formal  occasions,  made  him, 
by  tacit  consent,  the  transportation  leader  on  that 
market 


The  Executive  Committee  of  the  National  Poultry 
Butter  and  Egg  Association  makes  grateful  acknowl- 
edgment of  the  many  gratuitous  services  rendered 
to  the  entire  trade  by  Mr.  Honigman. 


U.  S.  STANDARDS  FOR  EGGS 

Roy  C.  Potts,  Specialist  in  Charge,  Division  of 
Dairy  and  Poultry  Products,  of  the  Bureau  of  Agri- 
cultural Economics,  U.  S.  Department  of  Agriculture, 
in  this  issue  of  the  ‘Bulletin*  submits  “Tentative 
Federal  Standards  and  Grades  of  Eggs”. 

This  contribution  by  Mr.  Potts  deserves  the 
serious  attention  of  all  persons  engaged  in  the 
handling  of  eggs  in  commerce  and  it  should  bring 
forth  their  constructive  criticisms. 

It  is  unfortunate  that  Mr.  Potts*  proposition 
comes  before  the  trade  at  this  particular  time  (which 
is  the  flush  of  the  producing  season),  because  right 
now  every  man  engaged  in  the  distribution  of  eggs 
has  only  one  thought  in  mind  and  that  is  to  collect 
the  eggs  in  the  country  and  rush  them  through  to  the 
cities’for  consumption,  for  storage  and  for  final  distri- 
bution, and  this  he  will  do  on  the  basis  of  the  grades 
already  established  by  the  exchanges  on  the  various 
large  consuming  and  distributing  markets. 

By  virtue  of  the  conditions  the  egg  shipper  and 
receiver,  while  vitally  interested,  will  not  have  a 
moment  to  devote  to  Mr.  Potts*  proposition,  so  far 
as  this  season’s  production  is  concerned,  and  the  sug- 
gestion is  now  made  that  Mr.  Potts  give  his  proposi- 
tion the  widest  publicity  and  have  it  tried  out  by 
volunteers  during  the  season,  after  which  the  Execu- 
tive Committee  of  the  ‘National*  will  try  to  brings 
about  a conference  of  all  shippers  and  receivers  who 
are  members,  at  Chicago,  some  time  in  January  or 
February,  1924.  The  conference  in  mind  would  be 
conducted  along  the  same  lines  as  the  Conference  on 
Federal  Cold  Storage  Legislation  which  was  held  at 
Chicago  in  April,  1921. 

In  the  meantime,  too,  Mr.  Potts  should  scrutinize 
similar  proposals  pending  in  several  state  legislatures. 
Right  now  the  State  of  Michigan  has  a Bill  in  its  legis- 
lature and  another  Bill  has  been  presented  to  the 
Director  of  Agriculture,  State  of  Illinois,  for  criticism, 
prior  to  being  introduced  into  the  legislature. 

If  these  Bills  do  not  conform  to  the  ideas  ad- 
vanced by  Mr.  Potts,  bearing  in  mind  that  he  seeks 
uniformity,  then  uniformity  will  be  destroyed  before 
it  is  accomplished  and  in  this  phase,  the  proposition 
will  take  the  same  turn  that  the  Uniform  Cold  Storage 
Legislation  and  the  Uniform  Good  Egg  Law  took. 

Pending  seriotls  consideration  of  the  propositions 
advanced  by  Mr.  Potts,  State  legislation  should  be 
soft  pedaled  for  the  sake  of  uniformity. 

“TELL  HIM  NOW** 

The  writer  of  the  following  letter  wrote  it  before 
the  ‘Bulletin’  went  to  press,  consequently  he  did  not 
read  poem  “Tell  Him  Now”  which  appears  in  this 
issue  of  the  ‘Bulletin.*  However,  what  the  poet  sings 
in  verse,  the  writer  of  the  letter  expresses  in  prose. 
Here  is  the  letter: 

“Today  we  received  a check  in  full  for  the 

account  due  us  from . We  do  not  know 

just  what  the  ‘National*  said,  but  it  was  ap- 
parently the  right  thing,  and  only  goes  to 
show  how  much  service  the  ‘National*  can  be 
to  members  if  they  will  only  call  upon  the  Ex- 
ecutive Offices  in  time  of  trouble.  We  thank 
you  sincerely.” 
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Merchants  Refrigerating  Company 

Unequaled  facilities  for  the  storage  of 

All  kinds  of  Perishable  Food  Products 

Warehouses  of  modern  construction,  low  insurance, 
unexcelled  locations  and  superior  service 

New  York — 17  th  Street  and  10th  Avenue.  Warehouse  in  the  West  Wash- 
ington Market  District,  on  tracks  of  the  New  York  Central 
Railroad. 

Downtown  Warehouses  in  the  heart  of  the  Produce  Trade,  con- 
venient to  all  Railroad  Terminals  and  Piers. 

Jersey  City — Warehouses  have  track  connections  with  all  Freight  Lines 

Newark  — Warehouse  adjacent  to  the  Wholesale  Market  center. 

Main  Office:  161  Chambers  St.,  New  York,  N.  Y. 


We  are  now  permanently  located  in  Our  New  Modern  up-to-date 

Produce  House  at 
1122-24  Fulton  Market 
Where  we  are  fullyequipped  to  handle 

POULTRY-BUTTER-EGGS  ' 


THE  PETER 


SD 


CHICAGO 


A.  S.  Kuhn  Co. 


WILL  PAY 
LIBERAL 


DRAFTS 


Buy— Sell 

EGGS 


FULL 

PRICES 

QUICK 

RETURNS 


208  North  Wells  Street 


CHICAGO 


ILL. 


Holland  Butter  Co. 

121-123  W.  Austin  Aoe.  CHICAGO,  ILL. 


RECEIVERS— DISTRIBUTORS 


Butter — Eggs — Cheese 

Correspondence  References:  National  Produce  Bank , Chicago 
Solicited  Dun*s  and  Bradstreet9s 


Digitized  by 


Googl ; 


May,  1923 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


29 


ANNOUNCEMENTS 


A.  H.  BARBER-GOODHUE  COMPANY:  For 
nearly  twenty  years  the  A.  H.  Barber  Creamery  Sup- 
ply Company  has  been  prominently  before  the  dairy 
interests  of  the  country  as  manufacturers  of  Dairy 
Machinery  and  Supplies  and  during  this  entire  time 
the  engineering  activities  of  the  company,  which  have 
kept  it  abreast  of  the  times,  have  been  under  the  per- 
sonal direction  of  Mr.  A.  H.  Goodhue  and  he  has  con- 
tributed extensively  to  the  growth  and  development, 
not  only  of  the  company,  but  of  the  creamery  business 
as  well. 

In  recognizing  the  worth  of  the  services  hereto- 
fore performed  by  Mr.  Goodhue,  the  A.  H.  Barber 
Creamery  Supply' Company  announce  that  effective 
May  1,  1923,  the  name  of  the  Company  will  be  the 
A.  H.  Barber-Goodhue  Company.  In  making  this  an- 
nouncement A.  H.  Barber,  President,  states:  “It  is 
a matter  of  pleasure  and  gratification  on  the  part  of 
those  interested  in  our  company  to  change  our  cor- 
porate name  to  include  the  name  of  Mr.  Goodhue. 
The  change  involves  no  change  in  financial  relation- 
ships or  management.” 

The  main  office  of  the  A.  H.  Barber-Goodhue 
Company  remains  at  300-306  West  Austin  Avenue, 
Chicago,  and  Mr.  Goodhue  will  continue  to  be  advisor 

to  the  dairy  interests. 

* * * * * 

D.  A.  BENTLEY  PRODUCE  COMPANY,  DE- 
TROIT, MICHIGAN,  is  now  located  at  1571  Winder 
Street. 

***** 

CHICAGO  MILL  AND  LUMBER  COMPANY, 
CHICAGO,  has  removed  its  General  Offices  to  the 
Boyce  Building,  at  Number  510  North  Dearborn  St. 
***** 

HUGO  JOSEPHY  & SON,  NEW  YORK  CITY, 
have  placed  I.  V.  Edgerton  on  the  Chicago  Market  as 

their  western  representative. 

***** 

john  v.  McCarthy  & co.,  Chicago,  an- 
nounce that  Ray  L.  Elster  is  now  associated  with  them 

as  manager  of  their  Egg  Department. 

***** 

CRAWFORD  AND  LEHMAN,  PHILADEL- 
PHIA, have  moved  and  are  now  located  at  33  and  35 
South  Water  Street.  Telephone  numbers  unchanged. 


AN  ESSAY  ON  COLD  STORAGE 


By  Sibbie  McCree,  Aged  14,  Clinton,  Mississippi 

Cold  Storage  has  done  as  much  or  more  than  any 
one  thing  to  save  the  surplus  of  food,  when  food  is 
plenty,  over  to  a time  when  food  is  scarce,  thereby  dis- 
tributing practically  fresh  products  over  the  entire  year. 
Civilization  owes  a debt  of  gratitude  to  Cold  Storage, 
and  our  present  state  of  civilization  would  be  impossible 
without  it. 

Cold  Storage  of  course  started  in  a small  and  crude 
way  at  first  and  gradually  grew  and  improved  in  its 
methods  until  it  has  reached  its  present  state  of  perfec- 
tion and  taken  its  place  as  one  of  the  largest  and  most 
important  businesses  of  the  country.  I know  nothing 
of  Cold  Storage  except  what  I have  read  and  what  I 
saw  and  learned  on  my  recent  trip  through  the  poultry, 
butter  and  egg  department  of  a cold  storage  plant  in 
Chicago.  I was  surprised,  and  I believe  anyone  who 
has  never  been  through  a modern  Cold  Storage  plant 
would  be,  to  see  the  different  things  needed  to  run  a 
plant  such  as  I went  through. 


The  Cold  Storage  plants  of  Chicago,  for  instance, 
have  different  engines,  each  of  high  horsepower,  to  fur- 
nish power  for  the  different  needs  of  the  plant.  The  main 
need,  of  course,  is  keeping  the  temperature  cold,  that  is, 
sufficiently  cold  to  best  preserve  the  product  stored.  Now, 
this  temperature  varies  for  the  different  products,  there- 
fore different  rooms  or  departments  are  necessary  and 
different  temperatures  kept  in  each  department  to  suit 
what  is  stored  in  it.  The  large  engines  are  necessary  to 
avoid  the  chance  of  a complete  breakdown  in  power.  If 
one  engine  breaks  down  there  are  others  to  run  the  plant 
while  the  broken  one  is  being  fixed.  Of  course  the  value 
of  the  different  products  fa  this  plant  is  so  large  that 
everything  must  be  fixed  so  there  will  be  no  chance  of 
the  temperature^getting  from  under  control.  In  a large 
city  like  Chicago,  it  is  absolutely  jiecessary  to  have  in  the 
city  sufficient  food  for  several  days'  consumption  and 
safer  to  have  enough  for  several  weeks.  The  foods  which 
spoil  or  deteriorate  quickly  need  Cold  Storage  to  safely 
and  certainly  keep  them,  and  in  this  way  only  can  a 
people  enjoy  the  fresh  products  of  a country  the  year 
'round. 

Cold  Storage  in  connection  with  Cold  Storage  Trans- 
portation enables  the  people  in  any  country  to  have  the 
products  of  any  other  country  in  fresh  condition.  We 
ate  apples  taken  from  the  Cold  Storage  rooms,  cold,  and 
in  perfect  condition. 

We,  750  Club  Boys  were  guests  of  The  Committee  of 
Cold  Storage  Warehouses  of  Chicago  at  a banquet  at 
Hotel  Sherman,  December  7,  1922.  At  this  banquet  Cold 
Storage  Products  only  were  served  and  there  was  every- 
thing a boy  wanted.  We  all  enjoyed  the  banquet  and  also 
our  trip  through  the  Cold  Storage  plant,  and  this  added 
lots  to  the  value  of  our  trip  to  Chicago.  I wish  to  ex- 
press my  thanks  to  your  committee  for  the  interest  shown 
in  us  and  your  kindness  in  showing  us  through  and  exj- 
plaining  the  workings  of  a modern  Cold  Storage  plant, 
and  especially  for  the  banquet  which  we  all  so  much 
enjoyed. — Story  No.  45.  Sibbie  is  a member  of  a Pig 
Club. 


EXECUTIVE  COMMITTEE  MEETING 


There  will  be  a full  meeting  of  the  Executive 
Committee  of  the  .National  Poultry,  Butter  and  Egg 
Association  at  Chicago  early  in  June,  at  which  time 
the  exact  dates  for  the  annual  convention  will  be  set. 

It  is  expected  that  all  members  will  be  present 
and  all  matters  of  importance  to  the  Association  will 
be  fully  discussed.  It  would  be  of  assistance  to  the 
Committee  if  all  members  would  take  sufficient  in- 
terest in  the  affairs  of  the  Association  to  notify  the 
Executive  Offices  of  any  matters  which  they  believe 
the  Association  should  care  for;  the  Executive  Offices 
will  present  these  to  the  Committee. 

Arranging  convention  programs  is  always  vexa- 
tious. It  would  be  of  material  assistance  if  members 
would  volunteer  suggestions  on  this  subject:  Do  you 
want  a lunch-eon  on  the  first  day,  as  last  year,  sup- 
plemented with  a buffet  luncheon  for  the  business 
session  of  the  second  day J Do  you  want  prominent 
speakers  for  the  business  sessions?  What  do  you 
want  ? 

Another  question  of  importance  which  will  come 
before  the  Committee  is  the  proposal  of  the  Govern- 
ment to  adopt  certain  classes,  standards  and  grades 
for  eggs,  which  proposal  is  reproduced  in  this  issue 
of  the  ‘Bulletin.’  It  would  be  gratifying  to  the  Com- 
mittee to  have  each  member  interested  mail  his  ob- 
servations on  this  subject  to  the  Executive  Offices 
without  delay. 
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How  To  Prevent  A Loss  When 

Profits  Are  On  The  Decline 

* 

Every  carlot  Manufacturer  of  Butter,  likewise  every  large  Egg  Packer, 
knows  how  great  the  strain  is  when  rapidly  increasing  spring  pro- 
duction influences  sentiment  so  that  market  prices  all  over  the  country 
start  slipping  at  one  and  the  same  time. 

Invariably  cards  are  out  offering  prices  based  on  previous  existing 
conditions.  Without  future  trading  there  is  nothing  to  do  except  to 
accept  the  over  priced  raw  material  and  sit  tight  while  it  is  being 
manufactured  or  graded  into  the  finished  product,  allowing  a week 
or  ten  days  more  in  which  to  mkke  market  delivery. 

You,  who  have  sweat  blood  more  than  once  under  these  conditions, 
know  how  helpless  the  buyer  is. 

He  can’t  go  back  on  his  bids,  nor  can  he  often  withdraw  them.  His 
buying  prices  are  largely  arrived  at  on  a /discounted  or  anticipated 
present  market  basis. 

Besides,  his  bidding  prices  must  be  on  a par  with  his  competitors,  or 
the  other  fellow  will  corral  his  raw  material. 

Then  how  is  protection  to  be  secured  and  a loss  prevented  when  you 
are  confident  prices  are  due  to  decline? 

There  is  only  one  way,  and  that  by  hedging  car  for  car  on  the  future 
call  of  the  Chicago  Mercantile  Exchange. 

With  a market  furnished  every  day  for  present  and  future  delivery 
why  take  chances? 

Your  cost  price  tells  you  what  your  delivered  selling  price  must  be  to 
insure  a profit.  As  soon  as  you  can  estimate  what  your  weekis  make 
will  be,  call  up  your  broker  and  hedge  an  equal  number  of  cars  to 
bridge  over  the  manufacturing,  packing  and  in-transit  periods.  Nine 
times  out  of  ten  before  the  actual  decline  takes  place  they  can  be  sold 
at  a price  that  will  insure  you  a liberal  profit. 

By  all  means  do  this,  especially  while  spring  production  is  increasing 
by  leaps  and  bounds  and  prices  everywhere  are  subject  to  daily 
fluctuations. 

Clearing  House  * ‘Educational  Bureau” 

CHICAGO  MERCANTILE  EXCHANGE 
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SWAT  THE  ROOSTER  AND  MARKET 
INFERTILE  EGGS 


By  Arthur  T.  Nelson,  Missouri  State  Marketing 
Commissioner. 

The  Missouri  State  Marketing  Bureau  is  using  its 
field  force  and  other  resources  to  foster  a “Swat  the 
Rooster”  campaign  this  season.  Last  summer  the  Mar- 
keting Bureau  conducted  a state-wide  egg  candling  and 
grading  campaign  which  is  reported  to  have  accomplished 
much  good  in  Missouri  in  improving  the  quality  of  eggs, 
as  well  as  attract  considerable  attention  throughout  the 
nation.  The  infertile  eggs  program  is  a follow-up  to  the 
candling  and  grading  program. 

As  a result  of  the  work  done  in  the  past  twelve 
months  many  of  the  egg  buying  firms  scattered  through- 
out rural  Missouri  are  purchasing  eggs  from  the  pro- 
ducer according  to  grade.  The  establishment  of  a state- 
wide purchasing  system  that  recognizes  a differential  in 
price  between  the  good  eggs  and  the  poor  eggs  is  the 
ultimate  objective  of  the  efforts  of  the  Marketing  Bureau. 

It  is  estimated  that  the  annual  loss  to  Missouri  egg 
producers  from  fertile  eggs  reaches  one  and  one-quarter 
million  dollars.  Infertile  eggs  stand  heat  better  and 
therefore  incubate  and  deteriorate  much  less  slowly  than 
fertile  eggs.  The  means  of  securing  infertile  eggs  is  simple 
enough — Swat  the  Rooster.  Efforts  to  get  this  done  in 
past  years  have  been  rather  unfruitful,  but  the  State 
Marketing  Bureau  believes  that  there  is  being  manifested 
a new  interest  in  improving  the  quality  of  Missouri  eggs 
as  shown  in  the  results  of  its  work  during  the  past  year. 

A survey  was  recently  made  by  the  Marketing 
Bureau  which  indicates  that  with  sufficient  encouragement 
to  the  producers  from  ten  to  twelve  straight  carlots  of 
infertile  eggs  could  be  shipped  from  Missouri  to  the 
eastern  markets  weekly.  An  effort  is  being  made  to 
secure  enough  infertile  eggs  for  a weekly  carlot  ship- 
ment from  each  of  the  following  concentration  points: 
St.  Louis,  Kansas  City,  Springfield,  St.  Joseph,  Shelbina, 
Chillicothe,  Kirksville,  Clinton,  Carrollton,  Moberly  and 
Albany. 

It  is  safe  to  say  that  when  such  a program  does  meet 
with  success  in  Missouri  the  producer  of  the  infertile 
eggs  will  be  able  to  realize  5 cents  or  more  per  dozen 
than  for  the  ordinary  run  of  fertile  eggs  during  hot 
weather. 


NEW  BRITISH  REGULATIONS  AFFECT 
AMERICAN  CONDENSED  MILK  TRADE 

America’s  condensed-milk  trade  with  Great  Britain 
may  be  greatly  curtailed  as  a result  of  new  regulations 
made  by  the  British  Government  as  contained  in  a cable 
message  just  received  by  the  United  States  Department 
of  Agriculture  from  its  London  agricultural  representa- 
tive. These  regulations  call  for  condensed-milk  of  a 
composition  that  many  of  the  smaller  American  con- 
densed milk  manufacturers  may  find  it  difficult  to  pro- 
duce, officials  of  the  Department  of  Agriculture  say. 

The  chief  change  in  the  regulations,  which  are  ef- 
fective August  1,  is  the  requirement  of  9 per  cent  of  fat 
in  full  cream  unsweetened  and  sweetened  milk,  as  com- 
pared with  7.8  per  cent  of  fat  in  unsweetened  milk  and^ 
8 per  cent  in  sweetened  milk  required  in  American 
standards.  Canadian  manufacturers  will  be  similarly  af- 
fected, it  is  believed,  inasmuch  as  condensed-milk  stan- 
dards there  are  the  same  as  the  American  standards. 

In  1922,  the  United  States  exported  23,000,000 
pounds  of  condensed  and  evaporated  milk  to  the  United 
Kingdom  as  compared  with  420,000,000  pounds  in  1919, 
the  record  year  in  condensed  milk  exports  due  in  part 
to  purchases  for  relief  purposes. 


DANIEL  J.  COYNE,  Jr.  M.  E.  NEVINS 

President  Sec'y-Treasuser 

Coyne  & Nevins  Co. 

SHIPPERS:  Please  quote  us  your  offerings. 

BUYERS:  Get  in  touch  with  us  on  your 
requirements. 

Storage  Packed  Eggs 

Trades,  Dirties  and  Checks 

Current  Receipts 

Personal  attention  to  all  Inquiries, 
Shipments  and  Orders 


MEMBERS 

Chicago  Mercantile  Exchange 
BANKERS  — First  National  Bank,  Chicago 

Telephone  Franklin  3200 

All  Departments 

168  W.  Southwater  St.,  Chicago 


Best  — Lowest  Priced  — Roomiest 

Light  Coop 

ON  THE  MARKET 

It  is  built  to  be  used  for  more  than  one  trip 
In  two  styles: 

With  side  slats  lengthwise  or 
upright. 

THE  A.  F.  KOLB  CO. 

132-134  West  Court  Street 
Cincinnati,  Ohio 

Sole  Distributors 

Get  Our  Prices — It  will  Save  You  Money 
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Best  Point  in  the  U.  S.  to  Store.  Best  Railroad  Facilities.  Storage  in  Transit  Privileges.  Capacity:  2,500,000  cubic  feet 

“The  House  of  Service 99 

DETROIT  REFRIGERATING  COMPANY  : Detroit,  Mich. 


1891 


GALLAGHER  BROTHERS 


1923 


SPECIALIZING  IN 


BUTTER  and  EGGS 


Car  Lots  or  Less 


One  of  Chicago’s  Largest  Receivers  and  Distributors 
Correspondence  solicited 

165  West  South  Water  Street  CHICAGO,  ILL. 


ESTABLISHED  38  YEARS 


WHOLEMILK 

CREAMERY 

BUTTER 


AYRSHIRE  BRAND  SS 

Tubs — lib.  Prints — 34  lb*  Prints 

H.  C.  Christians  Company 

116-18  W.  Illinois  St.  ::  CHICAGO,  ILLINOIS 

Main  Office  and  Factory,  Johnson  Creek,  Wisconsin 
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COST  OF  LIVING  IN  U.  S. 


Food  Prices  at  Corner  Grocery  Store  in  February 
42  Per  Cent  Above  Pre-War  Level 

The  cost  of  living,  insofar  as  food  is  concerned, 
seems  to  have  stabilized  itself  following  the  violent  fluctu- 
ations that  occurred  during  and  after  the  World  War. 

The  level  of  food  prices  at  neighborhood  stores 
throughout  the  United  States  during  February  stood  at 
a point  42  per  cent  above  the  level  of  1913,  according 
to  a nation-wide  investigation  just  completed  by  the 
Department  of  Labor.  The  investigation  covered  prices 
charged  by  neighborhood  stores  in  all  large  cities  for 

twenty-two  common  articles  of  diet. 

The  food  price  level  of  February  was  shown  to  be 
exactly  the  same  as  the  level  of  February  a year  ago. 
Fluctuations  occurred  during  the  year.  But  this  is  eco- 
nomically normal.  Prices  fell  off  in  the  Spring  and 
Summer,  rose  again  during  the  Fall  months,  reached  a 
peak  during  the  holiday  period  and  immediately  there- 
after began  to  decline.  These  fluctuations  are  seasonal 
and  occur  each  year. 

It  is  unlikely  that  the  level  of  food  prices  will  ever 
descend  to  that  of  the  pre-war  period,  economists  explain. 

The  average  price  to  the  householder  at  neighbor- 
hood stores  throughout  the  United  States  of  meats  was 
slightly  higher  in  February  than  in  the  same  month  of 
1922.  Sirloin  steak  cost  46  per  cent  more  than  in  1913, 
while  a year  ago  the  average  price  was  39  per  cent  above 
the  pre-war  period. 

Prices  of  all  principal  foods  are  well  above  those 
of  the  pre-war  period.  Changes  in  some  foods  during 
the  year  are  shown  in  the  following  table : 

Percentage  Above  1913  Price  Level 


1922 

1923 

Food. 

February 

February 

Rib  roast  .... 

39  per  cent 

Pork  chops  . . . 

37  per  cent 

Bacon  

46  per  cent 

Ham 

67  per  cent 

Lard 

10  per  cent 

Chicken 

67  per  cent 

Eggs  

40  per  cent 

34  per  cent 

Butter  

51  per  cent 

Cheese  

70  per  cent 

Milk  

54  per  cent 

Bread 

55  per  cent 

Flour 

48  per  cent 

Rice 

7 per  cent 

8 per  cent 

Potatoes 

24  per  cent 

Sugar 

58  per  cent 

Coffee 

26  per  cent 

Tea 

27  per  cent 

Average  price  level 

42  per  cent 

BETTER  EGGS 

The  “Better  Eggs”  campaigns  which  are  being  waged 
in  various  states  (notably  in  the  State  of  Missouri,  under 
the  personal  supervision  of  Arthur  T.  Nelson,  State 
Marketing  Commissioner),  merely  means  that  better  eggs 
will  be  started  on  their  way  to  the  consumer  and  will 
reach  him  with  less  handling  and  in  better  condition. 

The  elimination  of  handling  costs  means  more  money 
for  the  producers  and  handlers  and  less  cost  to  the  con- 
sumer, and  this  is  what  all  are  striving  for. 

Colonel  Nelson  has  started  his  Swat  the  Rooster 
Campaign  and  as  a result  of  it  hopes  to  make  St.  Louis, 
Kansas  City,  Springfield,  St.  Joseph,  Shelbina,  Chilli- 
cothe,  Kirksville,  Clinton,  Carrollton,  Moberly  and 
Albany  carload  shipping  points  for  infertile  eggs. 


ESTABLISHED  1879 

Our  Produce  Sense  Will 
Produce  Dollars  for  You 

So 

Consign  or  sell  your 

BUTTER  - EGGS  - POULTRY 

To 

S.  S.  BORDEN  CO. 

218-220  West  South  Water  St. 

CHICAGO 


Nice  & Schrieber  Co. 

Established  1846 


BUTTER 
EGGS  8C 
CHEESE 


Philadelphia 


Jewell  Brothers 

INC. 

COMMISSION  MERCHANTS 

Dressed  Poultry,  Eggs,  etc. 

25-31  Loew  Ave.  26-28  Bloomfield  St. 
West  Washington  Market 

NEW  YORK 


ZIMMER  & DUNKAK,  Inc. 

173-175  Duane  Street,  New  York  City 


Want  Fresh  and  Refrigerator 

EGGS 

Write  or  wire  us.  You  will  like  our  way  of 
doing  business. 


FRANK  J.  GAFFNEY,  Manager,  Egg  Dept. 
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RIGHT  NOW,  is  the  time  to 


GUARANIZE 


TRADE  MARK 


The  One  Safe  Way  to  Prepare  Your  Eggs  for  Storage 
History  always  repeats — last  winter  guaranized  eggs  brought 
a premium  over  all  other  processed  eggs  and  storage  stock.  It 
will  be  the  same  this  year,  it  will  be  the  same  every  year,  for  guar- 
anizing  is  the  last  word  in  egg  preservation. 

In  order  that  every  shipper  of  eggs  be  speedily  certain  that 
guaranizing  excells,  we  have  just  produced  a small  guaranizing 
outfit,  it  will  do  the  same  work  as  the  large  one,  and  is  just  the 
outfit  to  start  with  this  season.  Try  this  on  some  summer  eggs. 

WRITE  OR  WIRE  FOR  YOUR  GUARANIZING  OUTFIT  TODAY 


Have  ready  for  im- 
mediate shipment 
several  large  type 
Guaranizing  Ma- 
chines, Model  48C, 
capacity  over  50 
cases  per  hour ; motor 
driven. 


Can  ship  at  once  ma- 
chines of  the  7B 
type,  capacity  over 
100  cases  per  day; 
foot  operated. 


Type  H-2 — Capacity  4 cases  per  hour 


Service  Dept. 

6 Harrison  St. 
New  York  City 


Write  Our  Nearest  Office  Today 

Guaranty  Egg  Corporation 

197  Market  St.,  Newark,  N.  J. 


Mid- West  Division 
208  N.  Wells  St. 
Chicago,  111. 


Cold  Storage 
North  Newark,  N.  J. 


Laboratory 
109-117  Sylvan  Av. 
Newark,  N.  J. 


DISTRICT  AGENTS 


E.  A.  Curtis  Co. 


C.  F.  Lucas 


Petaluma,  Calif. 

W.  E.  Stoelting  J.  J.  Hanley 

543  W.  2nd  St.  R.  F.  D.  No.  5 

Louisville,  Ky.  Tampa,  Fla. 


Faribault,  Minn. 

B.  E.  Farr 
Little  Blvd. 
Boston,  Mass. 


FOREIGN  OFFICES 


Guaranizer,  Limited 
London,  England. 


Guaranty  Egg  Corp.,  Ltd. 
Montreal,  Canada. 


W.  C.  Wolf 
Shanghai,  China. 


W.  H.  Kuhneman 
26  Dill  St.  Auburn,  N.  Y. 
Toledo  Guaranizing  Egg  Co. 
3144  Jesse  St. 

Toledo,  Ohio. 


J.  R.  Valle 
Buenos  Aires,  S.  A. 


SELLING  AGENTS  “HOLD-TITE”  FLATS,  THEY  PREVENT  BREAKAGE. 
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EGG  BILL  FOR  MICHIGAN 


April  12,  1923,  Introduced  by  Senator  Riopelle 
and  referred  to  the  Committee  on  Agriculture. 

A BILL  (S.  323) 

To  provide  for  the  regulation  of  traffic  in  eggs, 
define  standards  therefor,  provide  for  the  licensing 
of  dealers  in  eggs,  prevent  fraud  and  misrepresenta- 
tion in  dealing  in  eggs,  prevent  the  sale  of  eggs  unfit 
for  human  food  and  repeal  all  acts  or  parts  of  acts 
in  conflict  herewith. 

The  People  of  the  State  of  Michigan  enact: 

SECTION  1.  That  no  person,  firm,  corporation 
or  association  shall  sell,  offer  or  expose  for  sale,  or 
have  in  his  possession  with  the  intent  to  sell  or  traffic 
in,  any  egg  unfit  for  human  food,  unless  the  same 
is  broken  in  shell  and  then  denatured  so  that  it  cannot 
be  used  for  human  food.  For  the  purposes  of  this 
act,  an  egg  shall  be  deemed  unfit  for  human  food  if 
it  be  addled  or  mouldy,  a black  rot,  a white  rot,  or 
a blood  ring;  or  if  it  has  an  adherent  yolk,  or  bloody 
or  green  white ; or  if  it  be  incubated  beyond  the  blood 
ring  stage ; or  if  it  consists  in  whole  or  in  part  of  a 
filthy,  decomposed  or  putrid  substance. 

Sec.  2.  For  the  purposes  of  this  act: 

(a)  The  term  “fresh  eggs”  shall  be  construed  to 
mean  newly  laid,  sound,  whole,  clean,  of  normal  size, 
and  before  the  candle  shall  have  the  following  char- 
acteristics : 

Air  Space:  Not  enlarged;  less  than  three-fourths 
inch  in  diameter; 

White:  Firm  and  clear; 

Yolk:  Dimly  seen  through  the  white  as  a 

shadowy  object  indistinct  in  outline.  The  chick  spot 
is  not  visible. 

Distinguishing  characterics : No  shrinkage  and 
general  firm  conditions  of  white  and  yolk. 

(b)  Out  of  the  shell,  shall  have  the  following 
characteristics : 

White:  Firm  and  thick;  opalescent;  reflects  the 
light ; 

Yolk : Spherical  and  firm  ; chick  spot  small,  with 
no  signs  of  hatching.  Color  is  uniform  for  the  entire 
yolk,  but  varies  in  color  from  light  yellow  to  deep 
orange,  and  is  occasionally  olive  green; 

Distinguishing  characteristics : General  firm  con- 
dition of  white  and  yolk.  White : opalescent. 

Sec.  3.  Held  Fresh.  All  eggs  that  do  not  con- 
form to  the  above  standards  shall  be  known  as  “Held 
Fresh”  afid  shall  be  sold  as  such ; invoices  to  the 
purchaser  to  be  plainly  marked  “Held  Fresh.” 

Sec.  4.  Cold  Storage  Eggs.  All  eggs  that  have 
been  held  in  cold  storage  for  longer  than  sixty  days, 
whether  or  not  they  have  been  sterilized,  pi'ocessed, 
or  guaranized,  shall  be  classified  as  “Cold  Storage 
Eggs”  and  shall  be  sold  as  such ; invoices  to  the 
purchaser  to  be  plainly  marked  “Cold  Storage  Eggs.” 

Sec.  5.  “Current  Receipts”  are  herewith  defined 
to  be  eggs  which  have  never  been  held  in  cold  storage, 
or  under  incubation,  and  have  not  been  sterilized, 
guaranized  or  subjected  to  other  similar  process  for 
the  purpose  of  preservation. 

Sec.  6.  No  person,  firm,  corporation  or  associa- 
tion shall  sell,  offer  or  expose  for  sale,  at  wholesale 
or  retail,  cold  storage  eggs  without  marking  or  stamp- 
ing plainly  and  conspicuously,  in  black  letters  not 
less  than  one  inch  in  height  upon  a light  background, 
upon  each  and  every  case,  box,  basket,  package  or 
other  container  in  which  the  eggs  are  placed,  the 
words,  “Cold  Storage  Eggs,” 


PATTMTU)  MAT  10,1911 
O'Nta  OATtNTl 


Set  Up  or  K.D. 

The  UNION  STEEL  BATTERY  is  a WONDER 


K.  D.  it’s  a marvel  of  compactness.  Only  20  ordinary 
set  up  batteries,  weighing  11,000  pounds,  to  the  mini- 
mum car  of  20,000  pounds.  That  means  you  pay  for 
nearly  twice  as  much  freight  as  you  use.  With  the 
UNION  K.  D.  you  use  what  you  pay  for — look  at 
the  pictures. 

Set  up,  UNION  Batteries  are  wonders  of  roominess. 
1"  to  2"  more  head  room.  15 % to  20%  more  floor 
space.  More  sunlight — less  crowding — more  air. 
Quicker  gains,  bigger  profits. 

Every  UNION  Battery  is  fully  galvanized  after  mak- 
ing. Rust-proof.  Quickly  cleaned  with  steam  or  hot 
water.  All-steel — solid  as  a battleship,  and  will  last 
indefinitely.  Every  part  of  the  UNION  is  replace- 
able, keeping  the  Battery  always  new,  and  your  in- 
vestment always  good. 

Our  complete  catalog  of  Cooling  Racks,  Box  and 
Egg  Case  Trucks,  Barrel  Trucks,  Wall  Racks,  etc., 
free  for  the  asking. 

Union  Steel  Products  Co.,  Ltd. 

DEPT.  20  ALBION  : MICHIGAN  U.  S.  A. 


Nearly  five  times  as  many  UNION  Steel  Batteries  per  car 
K.  D.  as  set  up,  at  a big  saving  in  freight.  Easily  erected 
by  anyone. 
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Store  Your  POIJLTRY,  EGGS,  BUTTER  with 


Modern  Warehouses 
Quickest  Service 
Best  Railroad  Facilities 
Reasonable  Rates 


Low  Insurance 
Financial  Strength  and 
Liberal  Advances 
A Spirit  of  Accommodation 


CHICAGO 

COLD  STORAGE  WAREHOUSE  CO. 


G.  M.  WEAVER, 

Vice  President  and  General  Manager 


EDWIN  C.  GOTT 


N.  A.  EMMERTZ 
Secretary  and  Treasurer 

GENERAL  OFFICES-1526  S.  State  St.,  Chicago,  111. 


ESTABLISHED  1894 


“When  You  Want  the  Coin — 

• Ship  to  Coyne’ 


FRESH  EGGS  WANTED 
CREAMERY  BUTTER 
LIVE  POULTRY 


Carlots  or  Less 


Financiaf  Responsibility  Exceeds  $200,000.00 

Coyne  Brothers 

Telephone  Main  2835 

119  W.  Southwater  St. 
CHICAGO 


THE  NATIONAL  BANK 
of  COMMERCE 

IN  CHICAGO 

Formerly  The  National  Produce  Bank 

For  15  years  we  have  specialized  in  Produce  Commission 
Poultry,  Butter  and  Egg  accounts.  Out  of  town  merch 
ants  can  obtain  the  best  and  quickest  results  by  having 
their  drafts  routed  thru  this  bank. 

OFFICERS 

EDWIN  L.  WAGNER President 

JOHN  W.  LOW, Vice-President 

RALPH  N.  BALLOU Cashier 

H.  B.  AHRENSFELD Asst.  Cashier 

WM.  F.  GLEASON Asst.  Cashier 

CECIL  A.  EVANS Asst.  Cashier 

' DIRECTORS 

JOHN  W.  LOW,  Wayne  & Low 

Fruit  & Produce  Commission  Merchants 

SAMPSON  ROGERS,  Bolles  & Rogers 

Hides  and  Wool. 

CHARLES  W.  HIGLEY, 

Vice-President  Hanover  Fire  Insurance  Co.,  of  New  York 

W.  C.  SHURTLEFF, 

Vice-Pres.  & Treas.  Fuller-Morrispon  Co.,  Wholesale  Druggist 

F.  VV.  MORF, 

C.  H.  Weaver  & Co...  Commission  Merchants. 
FREDERICK  N.  PEASE,  Western  Representative 

Williams  & Peters,  Coal. 

CLYDE  T.  HAYS,  Treasurer 

Beatrice  Creamery  Co. 

THOS.  C.  BLAYNEY,  President 

Riverside  State  Bank,  Riverside,  111. 

RALPH  N.  BALLOU,  Cashier 
EDWIN  L.  WAGNER,  President. 
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Sec.  7.  Beginning  June  first  and  until  December 
thirty-first,  no  person,  firm,  corporation  or  association 
shall  offer  or  expose  for  sale  to  retailer,  eggs  that 
have  not  been  candled.  During  the  months  of  Janu- 
ary, February,  March,  April  and  May,  fresh  current 
receipts  may  be  sold  as  such  but  must  be  plainly 
invoiced  to  the  purchaser  as  “fresh  current  receipts.,, 

Sec.  8.  The  term  candling  as  used  herein  shall 
be  construed  to  mean  the  careful  examination,  in  a 
partially  dark  room  or  place,  of  the  whole  egg  by 
means  of  a strong  light,  the  apparatus  and  method 
employed  to  be  such  as  shall  be  approved  by  the 
Commissioner  of  Agriculture.  No  licensed  person, 
firm,  corporation  or  association  shall  offer  for  sale  to 
the  retailer,  from  June  first  to  December  thirty-first, 
any  eggs  that  have  not  been  candled. 

Sec.  9.  For  the  resale  of  eggs.  One  wholesaler 
pan  sell  to  another  wholesaler,  eggs  in  their  original 
package,  providing  they  are  plainly  invoiced  what 
they  are.  The  wholesaler  who  purchases  the  eggs 
must  comply  with  all  rules  and  regulations  before 
resale  to  the  retailer. 

Sec.  10.  That  for  the  purpose  of  enforcing  the 
provisions  of  this  act,  it  is  hereby  required  that  no 
person,  firm,  corporation  or  association  known  as 
wholesalers  shall  engage  in  the  business  of  buying, 
selling,  dealing  in  or  trading  in  eggs,  without  first 
obtaining  from  the  Commissioner  of  Agriculture  a 
license  to  conduct  such  business. 

Sec.  11.  For  the  purpose  of  this  act,  a wholesaler 
shall  be  defined  as  any  person,  firm,  corporation  or 
association,  who  buy  eggs  in  lots  greater  than  one 
case  for  the  purpose  of  consignment  or  re-sale  to 
persons,  firms,  or  corporations  known  as  retailers  or 
direct  to  the  consumer,  and  does  not  include  retailers. 

Sec.  12.  License  to  engage  in  the  business  speci- 
fied in  section  10  shall  be  granted  by  the  Commissioner 
of  Agriculture  to  any  person,  firm,  corporation  or  asso- 
ciation lawfully  entitled  to  do  business  within  this 
State,  annually,  commencing  with  the  first  day  of  July, 
nineteen  hundred  twenty-three,  upon  the  production  of 
evidence,  satisfactory  to  the  Commissioner  of  Agricul- 
ture in  such  form  as  he  may  require;  that  the  applicant 
can  and  will  comply  with  the  provisions  of  this  act,  and 
upon  the  payment  of  a license  fee  of  five  dollars. 
Moneys  received  by  the  Commissioner  of  Agriculture 
under  the  provisions  of  this  act  shall  be  paid  by  him 
into  the  State  Treasury  and  become  a part  of  the 
general  fund.  Said  license  shall  contain  a serial  num- 
ber and  the  number  shall  appear  on  all  stationery  and 
invoices  of  the  licensee. 

Sec.  13.  That  no  person,  firm,  corporation  or 
association  shall,  in  buying  or  selling  eggs,  take  or 
give  a greater  or  less  dockage  for  eggs  unfit  for  food 
as  defined  in  section  1 of  this  act  than  the  actual 
dockage  which  has  been  determined  by  the  careful 
candling  of  the  eggs  so  purchased  or  sold,  and  he 
shall  keep  such  candling  records  as  may  be  required 
by  the  rules  and  regulations  of  the  Commissioner  of 
Agriculture.  All  such  records  shall  be  open  at  all 
reasonable  times  for  examination  by  the  Commissioner 
of  Agriculture  or  inspectors  of  the  Department  of 
Agriculture.  The  term  “candling,,  as  used  herein 
shall  be  construed  to  mean  the  careful  examination, 
in  a partially  dark  room  or  place,  of  the  whole  egg 
by  means  of  a strong  light,  the  apparatus  and  method 
employed  to  be  such  as  shall  be  approved  by  the  Com- 
missioner of  Agriculture.  Every  person,  firm,  corpora- 
tion or  association  engaged  in  the  business  of  buying 
eggs  in  this  State  for  re-sale  or  consignment  shall 
provide  and  maintain  an  adequate  place  for  the  ac- 


EGGS 

BUYERS  ::  BROKERS 
COMMISSION 


BOWMAN  & CO. 

Inc.  

WHOLESALE 

DEALERS 

136  West  Lake  Street 
CHICAGO 


H.  T.  Pond  Co. 


::  ::  EGGS  AND  ::  :: 
DRESSED  POULTRY 


361  Washington  St. 

New  York  - - - - N.  Y. 

Get  in  Touch  with  Us 


Industrial 

Cold  Storage  and  Warehouse  Co. 

Philadephia,  Pa. 

Located  on  Philadelphia  & Reading  Termi- 
nal, connecting  with  all  Refrigerator  Lines. 
Bill  all  shipments  our  care,  “Philadelphia 
& Reading  Ry.  Delivery.”  No  switching 
Charges.  Unequaled  facilities  for  the  hand- 
ling of  and  caring  for  Poultry,  Butter,  and 
Eggs.  Liberal  advances.  Rates  consistent  H 
with  the  efficiencyof  “The  House  of  Service.” 
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BUTTER  AND  EGGS 

Store  in  Chicago’s  newest,  most  progressive  cold  storage  warehouse 


Merchants  and  shippers  hold- 
ing their  goods  in  Chicago 
are  not  confined  by  freight 
charges  to  doing  business  in 
one  locality.  They  have  the 
pick  of  the  entire  market. 
Like  Kings  in  checkers,  they 
can  jump  both  ways 


The  Fulton  Market  is  as  stra- 
tegically located  in  Chicago 
as  Chicago  is  in  the  country. 
To  store  in  the  Fulton  Mar- 
ket is  to  begin  with  a great 
advantage 


In  the  heart  of  the  Fulton 
and  Randolph  Markets 
Close  to  South  Water  St.,  yet 
out  of  the  congested  Loop 
District 


Take  advantage  of  our 
Low  Insurance,  Liberal 
advances  and  Superior 
Service 


Served  by  Penna.  and 
C.  M.  & St.  P.  R.  R., 
Direct  connections  with 
a 1 1 railroads  entering 
Chicago 


Consign  cars  our  care, 
C.  M.  & St.  P.  R.  R., 
Morgan  St.  delivery 

Free  and  U.  S.  Bonded 


OUR  SERVICE  ELIMINATES  COMPETITION 

Fulton  Market  Cold  Storage  Company 

V.  O.  APPEL,  VIce-Pres.  and  Treas.  C.  E.  NELSON,  Manager  GEO.  W.  BODMER,  Asst.  Treas. 

Fulton  and  Morgan  Streets,  CHICAGO 


DAVIS  ROD  COOPS 


Established  1862 


STRONG— DURABLE— ECONOMICAL 

EXTRA  LARGE  HICKORY  RODS 
IRON  RODS  IN  CORNERS 
LIGHT  WEIGHT-18  LBS. 

PROMPT  SHIPMENTS 

Write  for  Pricee 

THE  DAVIS  LUMBER  COMPANY 

MARTINSVILLE,  INDIANA 


FUTURE  TRADING— RUTTER  and  EGGS 
Bowman  & Company,  Inc. 

136  W.  Lake  St.  CHICAGO 

Solicit  YOUR  orders 
Careful,  Accurate,  Efficient  Service 


FRANK  SWEENEY 

Wholesale  Butter  and  Eggs 

BUYERS— SELLERS— BROKERS 
“Quality  and  Value  Experts” 

192  N.  CLARK  ST.  ...  CHICAGO 


GOLDEN  & COMPANY 

Butter,  Eggs,  Poultry,  Fruits 

WASHINGTON,  D.  C. 


COOPER  & SISSON 

Receivers  and  Wholesale  Dealers 

BUTTER,  CHEESE  & EGGS 


73  to  81  Dyer  Street, 


Providence,  R.  I. 


nhr1/\X  T is  one  of  the  best  markets 

K|  |S  I I )N for  Poultry  and  Eggs— 

" VykJ  -K  X ^ the  public  in  New  England 
are  prosperous  and  are  ready  to  receive  your  offerings  through 

A.&O.W.  Mead&Co. 


BOSTON 


MASS. 


FRED.  D.  OETJEN 

Largest  Handler  of  Packing  Stock  Butter 

WIRE  OR  WRITE  FOR  PRICES 

339  Washington  Street  New  York  City 
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curate  candling  of  eggs  and  a suitable  place  for  the 
proper  handling  of  eggs  which  are  intended  for  human 
food. 

Sec.  14.  On  all  invoices  there  shall  appear  the 
grade  of  eggs  sold  and  these  invoices  shall  be  kept 
in  the  files  of  the  person,  firm  or  corporation  to  whom 
the  eggs  have  been  sold  for  a period  of  three  months. 

Sec.  15.  There  shall  be  placed  on  the  top  layer 
under  the  top  flat  of  every  case  of  candled  eggs,  by 
the  person  candling  same,  a candling  certificate.  Such 
candling  certificate  shall  be  printed  on  cards  or  sheets 
of  paper  not  smaller  in  size  than  2^s  x 4%  inches  and 
shall  give  the  date  of  candling  of  the  eggs  contained 
in  the  case  in  which  it  is  placed,  the  name,  initials 
or  number  of  the  person  candling  the  eggs,  and  the 
name  of  this  State  and  the  license  number  of  the 
person,  firm,  or  corporation  for  which  the  eggs  were 
candled. 

Sec.  16.  The  duty  of  enforcing  this  act  and 
carrying  out  its  provisions  and  requirements  shall  be 
vested  in  the  Commissioner  of  Agriculture.  The  said 
Commissioner  of  Agriculture  shall  be  empowered  to 
adopt  such  reasonable  rules  and  regulations  as  may 
be  deemed  necessary  in  order  to  secure  efficient  en- 
forcement of  this  act  and  its  provisions. 

Sec.  17.  That  any  person,  firm,  corporation  or 
association  failing  to  comply  with  the  requirements 
of,  or  violating  any  of  the  provisions  of  this  act,  shall 
be  guilty  of  a misdeameanor  and  shall,  upon  convic- 
tion for  the  first  offense,  be  fined  not  more  than  one 
hundred  dollars  or  be  imprisoned  in  the  county  jail 
for  not  more  than  sixty  days  or  by  both  such  fine 
and  imprisonment.  For  the  second  or  any  subsequent 
offense,  he  shall  be  fined  not  mote  than  two  hundred 
dollars  or  be  imprisoned  in  the  county  jail  for  not 
more  than  ninety  days  or  by  both  such  fine  and  im- 
prisonment. And,  in  addition  to  such  fines  or  im- 
prisonment, in  the  discretion  of  the  court,  for  the 
first  offense  his  license  may  be  suspended  for  not  more 
than  thirty  days;  for  the  second  or  any  subsequent 
offense  his  license  may  be  revoked. 

Sec.  18.  All  laws  or  sections  of  laws  and  amend- 
ments thereto  or  thereof  now  in  force  in  this  State 
which  may  be  in  conflict  with  the  provisions  of  this 
act,  are  hereby  repealed. 

NEW  MEMBERS 

Coyne  & Nevins  Co.,  168  W.  South  Water  St.,  Chicago, 
111.  (Butter,  Eggs,  Poultry  and  Cheese.) 

Harold  L.  Brown  Co.,  Inc.,  172  Duane  St.,  New  York 
City.  (Butter,  Cheese  and  Eggs.) 

Central  City  Cold  Storage  Co.,  Inc.,  1001  Burnet  Ave., 
Syracuse,  N.  Y.  (Cold  Storage  and  Ice  Making). 
Collis  Products  Co.,  Clinton,  Iowa.  (Collis  Process  Pure 
Dried  Buttermilk.) 

Central  Produce  Co.,  Inc.,  Temple,  Texas.  (Live  and 
Dressed  Poultry,  Butter  and  Eggs.) 

W.  M.  Evert,  Concordia,  Kansas.  (Butter,  Eggs  and 
Poultry.)  

RATES  ON  BUTTER 

Minneapolis,  St.  Paul  and  Sault  Ste.  Marie  Ry.  Co., 
Tariff  No.  30595  publishes  the  following  reduced  rates 
on  less  carload  shipments  of  butter  to  Chicago,  111., 
Manistique,  Mackinaw  City,  and  Sault  Ste.  Marie, 
Mich.:  From  Acoma,  Minn.,  9l%c;  Cedar  Mills, 
Minn.,  92l/2 c;  Corvuso,  Minn.,  94c;  Cosmos,  Minn., 
95c;  Lake  Lillian,  Minn.,  96c;  Thorpe,  Minn.,  95c. 

The  rates  to  Manistique,  Mackinaw  City  and  Sault 
Ste.  Marie,  Mich.,  apply  only  to  shipments  which  are 
destined  to  points  beyond.  The  reduced  rates  became 
effective  April  5,  1923. 


Danley  Batteries 


* x it  time  you  began  to  think 
about  the  batteries  you  will 
need  this  season?  We  can  save  you  30 
to  40%  by  equipping  with  our  batteries; 
they  are  the  most  sanitary,  built  upon 
honor  and  for  durability,  and  at  reason- 
able prices;  and  the  trade  is  taking 
advantage  of  these  facts  and  are 
ordering  early  as  we  have  double  the 
orders  booked  now  of  any  other  season 
this  early;  and  as  there  is  no  possible 
chance  for  batteries  and  cooling  racks  to 
be  any  cheaper  this  season  we  advise 
early  ordering. 

Write  today  for  prices.  DO  IT  NOW. 


Danley  Sanitary  Mfg.  Co. 

Department  Y 

St.  Johns,  Mich. 

Western  Representative 

W.  P.  KERNAN,  208  N.  Wells  St.,  Chicago,  111. 
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A MODERN  COLD  STORAGE  WAREHOUSE 


By  Lyman  Lester,  Aged  17,  Malcolm,  111. 

My  first  opportunity  of  seeing  a Cold  Storage  Ware- 
house was  during  my  recent  trip  to  Chicago,  due  to  the 
kindness  of  the  Cold  Storage  Warehousemen  of  Chicago. 
By  seeing  pictures  and  hearing  about  the  working  of  such 
a warehouse  one  can  get  some  idea  of  it,  but  he  cannot 
fully  realize  and  appreciate  it  until  he  has  ACTUALLY 
SEEN  IT. 

The  function  of  a Cold  Storage  Warehouse  is  to 
receive  perishable  food  products  and  keep  them  in  the 
same  form  as  they  receive  them  until  the  goods  are  to 
be  delivered  and  then  they  are  shipped  out,  still  in  the 
same  form  as  received.  The  warehousemen  own  nothing 
but  the  building  and  its  fixtures  and  are  paid  rent  for 
keeping  the  food  in  storage. 

The  cold  storage  warehouse  for  commercial  pur- 
poses is  only  a little  over  four  decades  old  in  the  United 
States,  but  it  has  grown  rapidly,  now  having  some  260,- 
000,000  cubic  feet  of  refrigerated  space  in  public  plants, 
with  as  much  more  in  private  warehouses.  In  1887  Chi- 
cago had  about  3,000,000  cubic  feet  of  refrigerated  space, 
but  today  has  forty  times  that  amount  and  is  the  coun- 
try’s largest  refrigeration  center. 

Many  people  have  a mistaken  idea  of  the  Cold  Stor- 
age Warehouse.  They  think  it  is  a place  to  store  products 
until  the  price  is  raised,  caused  by  the  lack  of  supply  of 
that  article  and  then  selling  it  at  a large  profit.  It  is 
just  the  reverse  of  this.  The  surplus  perishable  food 
products  from  times  of  plenty  are  preserved  until  the 
scarcity  season,  tending  to  equalize  the  price  of  that  com- 
modity during  the  year.  For  example,  if  eggs  were  not 
stored  during  the  season  of  plenty  and  sold  during  the 
season  of  scant  production,  eggs  would  be  much  higher 
during  the  scarcity  season.  People  also  often  think  that 
foods  are  kept  so  long  in  cold  storage  they  are  not  fit 


F.  M.  HEGGIE 

WHOLESALE 

BUTTER— EGGS-POULTRY 
208  NORTH  WELLS  ST.  CHICAGO 


B.  W.  OTIS  & CO. 


Commission 
Receivers  of 


DRESSED  POULTRY 


West  Washington  Market  New  York 


Reference!  Chatham  & Phenix  Nat’l  Bank,  14th  Street  Branch 
or  any  Commercial  Agency 


WATSON  & KELLY 

320  W.  South  Water  St. 

Poultry,  Veal  and  Game 
CHICAGO 


EGGS 

CUTLER 

NEW  YORK 

331  Greenwich  Street 


for  human  use,  but  this  is  not  true  as  state  laws  limit 
the  time  of  storage  to  twelve  months  on  many  com- 
modities, although  the  time  may  be  extended  on  some 
articles,  such  as  cheese.  State  inspectors  inspect  the 
stored  goods  frequently  to  see  that  the  laws  are  carried 
out.  That  the  products  are  good  was  proven  to  me  by 
the  excellent  banquet  given  by  the  Cold  Storage  Ware- 
house people  of  Chicago,  serving  only  Cold  Storage  Food. 

As  we  entered  the  Cold  Storage  Warehouse  I saw 
some  men  busy  loading  a refrigerator  freight  car  with 
casks  of  butter.  The  butter  had  been  stored  in  the  ware- 
house and  was  being  shipped  out.  The  refrigerator  cars 
have  ice  boxes  in  each  end  and  together  the  boxes  hold 
from  six  to  twelve  tons  of  ice,  depending  upon  what  is 
to  be  shipped.  Products  are  transported  to  and  from  the 
warehouse  in  these  cars  by  fast  freight  and  this  keeps 
the  food  from  spoiling  in  transit.  The  cooling  process 
is  furnished  by  a large  plant,  the  low  temperature  pro- 
duced by  the  rapid  evaporation  of  liquid  ammonia  being 
utilized.  A giant  engine  compresses  the  gaseous  ammonia 
in  many  feet  of  large  coiled  pipe.  The  high  pressure 
causes  the  gas  to  liquefy  and  the  liquid  passes  slowly  into 
the  evaporator  pipes  which  are  in  the  different  refrig- 
erated rooms,  the  evaporation  there  causing  the  cooling. 
The  now  gaseous  ammonia  is  returned  to  the  condenser 
pipes,  thus  passing  repeatedly  through  the  same  cycle  of 
changes.  The  pipes  in  the  refrigerated  rooms  are  cov- 
ered with  hoar  frost,  which  is  frozen  moisture  from  the 
air.  There  is  duplicate  refrigerating  machinery  so  that 
if  anything  goes  wrong  with  the  wrorking  engine  the  idle 
one  may  be  put  into  use,  thus  preventing  many  stored 
goods  from  spoiling  and  large  losses. 

Whenever  a car  arrives  with  articles  to  be  put  into 
cold  storage  it  is  immediately  put  into  the  shed  and 
promptly  unloaded.  Each  box  or  package  is  dated,  lot 
numbered  and  put  in  the  correct  room.  This  omits  delay 
in  sending  out  and  if  the  warehouse  cannot  deliver  the 
goods  when  called  upon  they'must  pay  for  them.  The 
manager  must  know  just  what  place  to  put  every  article, 
in  a room  with  the  exact  temperature  and  the  exact 
amount  of  moisture.  He  must  know  what  apples  will 
freeze  if  put  into  a room  of  too  low  temperature,  peanuts 
will  mold  if  put  into  a room  of  excess  moisture  and  so 
forth.  All  rooms  must  be  kept  at  a uniform  tempera- 
ture and  with  a uniform  degree  of  moisture.  So 
periodically  during  the  day  a record  of  the  temperature 
and  of  the  degree  of  'moisture  for  each  of  the  rooms  is 
taken  by  the  overseer  and  his  assistants  to  see  that  both 
remain  constant. 

Besides  visiting  the  engine  room  we  went  to  the 
freezer  room,  the  apple  room,  the  egg  room  and  the 
butter  room.  The  freezer  room  is  kept  at  a temperature 
of  about  five  degrees  below  zero  and  in  it  is  kept  dressed 
poultry  and  other  things  requiring  a low  temperature. 
In  the  apple  room  many  bushels  of  fine  apples  are  kept 
in  wooden  crates.  Each  apple  is  wrapped  in  tissue  paper. 
There  are  two  classes  of  eggs  kept.  Some^are  kept  in 
cases  with  the  shell  on,  others  without  the  shell  are  placed 
in  tin  containers,  some  tins  containing  yolks  alone,  others 
whites  alone  and  others  both  whites  and  yolks  mixed. 
The  butter  is  kept  in  wooden  casks  in  rooms  that  are 
very  cold.  All  rooms  are  very  clean  and  kept  so  all  the 
time.  - 

I was  much  impressed  with  the  Cold  Storage  Ware- 
house. Everything  is  clean,  sanitary  and  handled  strictly 
careful.  All  the  articles  of  food  I saw  were  products 
from  the  farm;  butter,  eggs,  apples  and  poultry.  The 
warehouse  is  for  the  farmer  and  he  should  use  it,  even 
though  he  may  not  have  a very  large  amount  of  prod- 
ucts to  be  stored.  In  this  way  he  will  be  benefiting  the 
consumer,  the  warehouseman  and  himself. — Story  No. 
47.  Lyman  is  a member  of  tzvo  Pig  Clubs . 
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GOOD  BYE  SHRINKAGE! 


The  New 
Super- 
Mash 


Formulated 

and 

Perfected 
by  Actual 
Live  Car 

Feeders 

CONTAINS: 
Rolled  Oats  I Flour 


White  Corn  MWd,in*s 

Meal  Red  Dog 

Extrafine  Flour 

Ground  Oats  Peanut  Oil 

Corn  Germ  Meal 

Meal  Bone  Meal 

Soyabean  Ca|cium 

Meal  rv  u ^ 


The  REAL 
Flesh  Builder 


With  or 
Without 
Dried 
Butter- 
milk 


Beef  Scraps 


Bone  Meal 

Calcium 

Carbonate 

Salt 


GUARANTEED 

ANALYSIS: 


Protein 
Fibre  . 
Fat 
Carbo 


. 15% 
. 4% 
. 5% 
. 50% 


Y/OU  cannot  afford  to  overlook  this  .great 
I ration  that  has  overcome  every  objection- 
able feature  of  a prepared  feed  for  live  car 
and  station  feeding.  It  will  give  you  most 
weight  at  least  cost.  Now  being  fed  by  many 
of  the  largest  feeders.  " A smell  and  you  are  sold” 

Will  Stand  Up  Solid  in  Any  Batter 

Wire  or  write  for  Trial  Order  and  Free  Samples,  TODAY 

Manufactured  Exclusively  by 


J.  J.  BADENOCH  CO. 

400  N.  Union  Avenue  : CHICAGO 


Digitized  by  boogie 


42 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


May,  1923 


The  Traffic  Service  Department 

OF  THE 

National  Poultry,  Butter  and  Egg 

Association 

NOT  CONDUCTED  FOR  PROFIT 

AVAILABLE  TO  MEMBERS  OF  THE  ASSOCIATION  ONLY 
NOMINAL  MONTHLY  CHARGES 
SUPERVISED  BY  THE'  EXECUTIVE  COMMITTEE 
OPERATED  BY  TRAFFIC  EXPERTS. 


The  TRAFFIC  SERVICE  DEPARTMENT  of  The  National  Poultry,  Butter  and 
Egg  Association  AUDITS  Freight  and  Expense  Bills  and  PRESENTS  CLAIMS 
for  Overcharges — It  advises  concerning  routes  and  QUOTES  RATES.  Presents 
claims  for  LOSS  AND  DAMAGE  and  recommends  PREVENTIVE  measures- 
Service  includes  RATE  ADJUSTMENTS.  In  a word  the  Department  was 
created  for  RELIEVING  members  of  all  their  TRAFFIC  TROUBLES  and  it  is 
meeting  with  a large  degree  of  success.  Keeps  members  advised  up  to  the  minute 
concerning  all  rate  and  regulatory  changes  by  means  of  SPECIAL  BULLETINS 


If  in  need  of  Traffic  Service,  make  your  wants  known  to  any 
representative  of  the  National  Poultry,  Butter  and  Egg 
Association,  or  mail  inquiry  to  the  Executive  Offices,  208 
North  Wells  Street,  Chicago. 

Application  and  sample  contract  mailed  on  request. 

All  matters  treated  with  the  utmost  confidence. 

JOIN  NOW! 

National  Poultry,  Butter  & Egg  Association 
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| TRAFFIC  DEPARTMENT 


FISH  COMPANY  FINED  $5,0Q0 

Pleads  Guilty  to  Making  False  Claim  Against  Railroad 

The  maximum  fine  of  $5,000  was  assessed  today  by 
Federal  Judge  James  H.  Wilkerson  against  the  Lakeside 
Fish  & Oyster  Company,  657  Fulton  Street,  following  a 
plea  of  guilty  to  a charge  of  filing  a false  claim  for  dam- 
age against  the  New  York  Central  Railroad.  The  fish 
company  had  asked  $500,  claiming  a carload  of  fish 
shipped  here  from  Cleveland  in  1919  had  spoiled  in 
transit.  Investigation  disclosed,  it  is  said,  that  the  fish 
did  not  spoil,  but  were  received,  placed  in  storage  and 
later  sold  and  that  the  claim  was  made  fraudulently. 

Fined  $250  Each 

Phillip  V.  Fay,  president,  and  J.  Martin  Jacobson, 
secretary,  of  the  Great  Central  Forwarding  Company  of 
100  Hudson  Street,  Manhattan,  and  with  offices  also  at 
the  Wallabout  Market  and  in  Chicago,  were  fined  $250 
each  today  by  Federal  Judge  Garvin. 

They  pleaded  guilty  to  a charge  of  violating  the 
Inter-State  law  in  forwarding  goods  under  false  labels. 
The  corporation  was  also  fined  $500. 

Fay  and  Jacobson  were  indicted  in  1921,  and  it  was 
alleged  that  they  sent  fifty  or  sixty  carloads  of  goods 
from  the  Wallabout  Market  to  Chicago,  describing  the 
goods  as  other  than  they  really  were  in  order  to  get 
lower  shipping  rates  for  them. 

Witnesses  had  been  brought  here  from  Chicago,  but 
the  defendants  changed  their  minds  at  the  last  moment 
and  pleaded  guilty.  J.  Stanley  Payne,  counsel  for  the 
Interstate  Commerce  Commission,  and  Guy  O.  Walser, 
Assistant  United  States  District  Attorney,  represented 
the  government. 


EMPTY  POULTRY  COOPS 

Supplement  No.  54  to  Agent  E.  B.  Boyd’s  Circular 
1-P  and  Supplement  No.  21  to  Circular  No.  17-C 
publishes  a reduced  rating  of  fourth  class  to  apply 
on  empty  poultry  coops,  returned,  less  carloads,  used 
in  the  transportation  of  live  poultry.  The  rating  ap- 
plies in  connection  with  the  tariffs  of  the  Western 
carriers  which  are  governed  by  Agent  E.  B.  Boyd’s 
Circulars  1-P  and  17-C. 

The  present  rating  of  one  and  one-half  times  first 
class  is  provided  for  in  the  Consolidated  Classification. 
The  fourth  class  rating  will  become  effective  on  May 
15,  1923,  and  will  apply  only  on  coops  that  when  filled 
were  transported  by  railroad  and  not  by  express.  The 
reduced  rating  as  named  in  the  above  mentioned  cir- 
culars will  not  apply  on  Kansas,  Nebraska  and  Min- 
nesota State  traffic. 

Supplement  No.  5 to  Union  Pacific  Tariff  No.  100- 
D publishes  a reduced  rating  of  fourth  class  to  apply  on 
old  poultry  coops.  This  rating  applies  only  on  ship- 
ments moving  between  points  in  the  State  of  Kansas 
and  when  the  tariff  naming  the  rate  is  subject  to 
Union  Pacific  Tariff  No.  100-D. 


LOWER  RATE  ON  CHEESE 

Agent  E.  B.  Boyd’s  Tariff  No.  6-L  names  a reduced 
rate  of  82c  cwt.,  to  apply  on  L.  C.  L.  shipments  of  cheese 
from  Campbellsport,  Wis.,  to  Paducah,  Ky.  The  rate 
will  become  effective  May  15,  1923. 


REFRIGERATOR  CAR  SERVICE 


In  a circular  to  dairy  shippers,  dated  April  11th, 
D.  P.  Skinner,  Western  Dairy  Agent,  New  York  Central 
Lines,  calls  attention  to  the  operation  of  through  refriger- 
ator car  from  Chicago  to  Springfield,  Mass.,  for  the  ac- 
commodation of  less  than  carload  shipments.  Car  leaves 
Chicago  via  the  Michigan  Central  on  Thursday  of  each 
week  and  runs  through  without  transfer.  Shipments  in 
this  car  are  scheduled  to  arrive  at  Springfield  fourth 
morning,  and  Mr.  Skinner  suggests  that  shipments  for 
Springfield  be  held  over  for  this  car,  thus  avoiding  the 
delays  incident  to  transfer  en  route. 

Shipments  for  Worcester,  Mass.,  Hartford  and  New 
Haven,  Conn.,  will  also  be  handled  in  this  service,  such 
shipments  to  be  subject  to  box  car  service  beyond  Spring- 
field. 

Mr.  Skinner  also  announces  the  operation  of  through 
refrigerator  service  from  Chicago  to  Grand  Rapids,  Mich., 
on  Tuesdays,  Wednesdays,  Thursdays  and  Saturdays. 


CHEESE  RATES  IN  SOUTH 


At  the  present  time,  the  rating  on  cheese  in  South- 
ern Classification  Territory  is  the  same  for  carloads 
and  less  carloads,  in  other  words,  the  third  class  rating 
now  in  force  applies  on  any-quantity.  A representa- 
tive of  the  National  Poultry,  Butter  & Egg  Ass’n, 
attended  a hearing  on  April  18,  1923,  before  the  Con- 
solidated Classification  Committee  concerning  the 
application  of  the  carriers  to  cancel  the  less  carload 
rating  of  third  class  and  establish  in  lieu  thereof,  a 
rating  of  second  class. 

If  the  carriers  succeed  in  cancelling  the  any- 
quantity  rating  in  the  South,  it  would  mean  an  in- 
crease on  both  less  carload  and  carload  traffic.  At 
the  present  time,  there  is  no  charge  for  icing  carload 
shipments  of  cheese  in  the  South  because  the  rating 
is  on  an  any-quantity  basis.  A charge  for  the  icing  of 
carload  shipments  would  be  published  if  the  proposal 
of  the  carriers  were  to  become  effective. 

It  was  stated  by  the  representative  of  the  ‘National’ 
that  a third  class  rating  is  not  too  low  to  apply  on 
less  carload  shipments  and  that  members  of  this  Asso- 
ciation were  opposed  to  any  increase  on  either  carload 
or  less  carload  Traffic. 


RATES  ON  POULTRY  AND  EGGS 


Propose  Lower  Rates  from  Gainesville,  Ga.,  to 
Eastern  Cities 


The  Southern  Freight  Association  has  for  considera- 
tion, and  is  handling  under  its  Subject  No.  9760,  a pro- 
posal to  establish  the  following  reduced  freight  rates  on 
eggs  in  straight  carloads  or  in  mixed  carloads  with  dressed 
poultry;  Gainesville,  Ga.,  to  Boston,  $1.35;  to  New  York 
City,  $1.26;  to  Philadelphia,  $1.14;  to  Baltimore  and 
Washington,  $1.06^  per  100  lbs. 

On  dressed  poultry  in  straight  carloads  from  Gaines- 
ville, it  is  proposed  to  establish  rates  as  follows ; to  Bos- 
ton, $1.22 ; to  New  York,  $1.13;  to  Philadelphia,  $1.01; 
to  Baltimore  and  Washington,  94c  per  100  lbs.  The 
higher  class  rates  are  now  in  effect. 
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REFRIGERATION  CHARGE 


At  a hearing  held  on  April  25,  1923,  before  the 
National  Perishable  Freight  Committee,  discussion 
was  had  with  respect  to  a proposal  of  the  railroads  to 
charge  extra  for  icing  of  butter,  eggs  and  dressed 
poultry,  in  lots  of  20,000  pounds  or  more,  where  the 
shipper  pays  the  less  carload  or  any-quantity  rates. 
A representative  of  the  National  Poultry,  Butter  and 
Egg  Association  entered  protest  against  this  change, 
taking  the  position  that  the  present  less  carload  and 
any  quantity  rates  are  sufficiently  high  to  compensate 
the  carriers  for  both  the  services  of  haulage  and 
refrigeration. 


BUTTER  RATING  IN  SOUTH 


At  a recent  hearing  before  the  Consolidated 
Classification  Committee,  consideration  was  given  to 
the  proposed  establishment  of  a reduced  rating  of 
second  class  on  butter,  less  carloads,  in  Southern 
Classification  Territory.  The  present  rating  is  first 
class. 

A representative  of  the  National  Poultry,  Butter 
and  Egg  Association,  appeared  before  the  Committee 
in  support  of  the  proposal  and  stated  that  inasmuch 
as  a second  class  rating  applies  in  Eastern  and  West- 
ern Territories  and  since  the  level  of  rates  in  the  South 
is  as  high  or  higher  than  in  the  East  and  West,  there 
does  not  seem  to  be  any  good  reason  why  the  rating 
on  less  carload  shipments  of  butter  in  the  South  should 
be  in  excess  of  second  class. 


STOP  IN  TRANSIT 


Supplement  No.  1 to  C.  R.  I.  & P.  Tariff  No.  21500-N 
has  made  provision  for  stopping  shipments  of  Live 
Poultry  in  transit  to  finish  loading  at  points  directly 
intermediate  between  point  of  origin  and  final  destina- 
tion. The  rule  is  applicable  only  at  points  east  of 
Santa  Rosa,  N.  M.,  on  traffic  destined  to  points  in 
Arizona,  California,  Mexico,  Nevada,  New  Mexico, 
Oregon,  Utah,  as  named  in  Agent  R.  H.  Countiss 
Tariff  No.  1-V.  A charge  of  $6.30  will  be  made  for 
each  stop.  The  privilege  became  effective  April 
30,  1923. 

The  Texas  and  Pacific  Ry.  Co.,  and  the  Inter- 
national Great  Northern  have  also  amended  their 
tariffs  to  provide  for  the  stopping  of  west  bound  ship- 
ments of  live  poultry  in  transit  to  finish  loading  at 
stations  on  their  lines.  The  Texas  and  Pacific  pub- 
lished the  privilege  in  their  tariff  No.  223- E and  it  will 
become  effective  May  14,  1923.  The  International 
Great  Northern  published  the  privilege  in  their  Tariff 
No.  2424-H  to  become  effective  May  21,  1923. 


RATES  ON  CHEESE 


Supplement  No.  31  to  Agent  E.  B.  Boyd’s  Tariff 
49-L  publishes  numerous  changes  in  the  carload  and 
less  carload  rates  on  cheese  from  Chilton,  Kiel,  Marsh- 
field, Plymouth,  Pulaski,  Sheboygan  and  various  other 
points  in  the  State  of  Wisconsin  to  destinations  in 
Indiana,  Kentucky,  Michigan,  New  York,  Ohio,  Penn- 
sylvania and  West  Virginia.  The  rates  are  published 
to  become  effective  May  10,  1923,  and  the  revision 
results  in  both  advances  and  reductions.  The  rates 
in  effect  prior  to  May  10,  1923,  were  published  on  an 
any-quantity  basis. 

Further  information  concerning  this  subject  will  be 
furnished  to  members  upon  receipt  of  their  inquiries 
at  the  offices  of  the  Executive  Secretary. 


Statement  of  the  ownerahlp,  management,  circulation,  etc.,  re- 
quired by  the  Act  of  (Jongrean  of  AugruMt  24,  1012,  of  The 

National  Poultry,  Butter  & Egg  Bulletin,  published  monthly 

at  Chicago,  Illinois,  for  April  1,  1923. 

State  of  Illinois,  ) 

County  of  Cook.  ) ss. 

Before  me,  a Notary  Public  in  and  for  the  State  and  county 
aforesaid,  personally  appeared  Harrison  F.  Jones,  who,  having: 
been  duly  sworn  according  to  law,  deposes  and  says  that  he  is 
the  Editor  and  Executive  Secretary  of  the  National  Poultry 
Butter  & Egg  Bulletin  and  that  the  following  is,  to  the  best 
of  his  knowledge  and  belief,  a true  statement  of  the  ownership, 
management  (and  if  a daily  paper,  the  circulation),  etc.,  of ‘the 
aforesaid  publication  for  the  date  shown  in  the  above  caption, 
required  by  the  Act  of  August  24,  1912,  embodied  in  section 
443.  Postal  Laws  and  Regulations,  printed  on  the  reverse  of 
this  form,  to-wit: 

1.  That  the  names  and  addresses  of  the  publisher,  editor, 
managing  editor,  and  business  managers  are: 

Publisher — National  Poultry,  Butter  & Egg  Association,  208 
N.  Wells  St..  Chicago,  111. 

Editor — Harrison  F.  Jones,  208  N.  Wells  St.,  Chicago,  111. 

Managing  Editor — Harrison  F.  Jones,  208  N.  Wells.  St..  Chi- 
cago, 111. 

Business  Manager — Harrison  F.  Jones,  208  N.  Wells  St., 
Chicago,  111. 

2.  That  the  owners  are:  (Give  names  and  addresses  of 
individual  owners,  or,  if  a corporation,  give  its  name  and  the 
names  and  addresses  of  stockholders  owning  or  holding  1 per 
cent  or  more  of  the  total  amount  of  stock.) 

The  National  Poultry.  Butter  & Egg  Association,  a corpora- 
tion not  organized  for  profit,  whose  membership  totals  about 
1.135.  scattered  over  the  United  States.  Canada,  Cuba,  Australia 
and  New  Zealand  consisting  of  receivers  and  shippers  of  prod- 
ucts indicated  in  the  title.  There  are  no  bonds  or  other  securi- 
ties outstanding  either  in  respect  of  the  association  or  the 
publication. 

The  officers  of  said  Associption  are: 

Henry  Pfeiffer,  Logansport,  Ind.,  President. 

C.  S.  Borden.  220  W.  South  Water  St.,  Chicago,  111.,  First 
Vice-President. 

M.  A.  Hagensick,  Des  Moines.  Iowa,  Second  Vice-President. 

Gcorjjr-  H.  Broeder.  813  N.  Third  S...  St  Louis.  Third  Vice-President. 

F.  G.  Heilman.  945  Fulton  Market.  Chicago,  111.,  Secretary. 

F.  A.  Kelly,  320  W.  South  Water  St..  Treasurer. 

3.  That  the  known  bondholders,  mortgagees,  and  other 
security  holders  owning  or  holding  1 per  cent  or  more  of  the 
total  amount  of  bonds,  mortgages,  or  other  securities  are:  (If 
there  are  none,  so  state.)  None. 

4.  That  the  two  paragraphs  next  above,  giving  the  names 
of  the  owners,  stockholders  and  security  holders,  if  any.  con- 
tain not  only  the  list  of  stockholders  and  security  holders  as 
they  appear  upon  the  books  of  the  company  but  also,  in  cases 
where  the  stockholder  or  security  holder  appears  upon  the 
books  of  the  company  as  trustee  or  in  any  other  fiduciary  rela- 
tion. the  name  of  the  person  or  corporation  for  whom  such 
trustee  is  acting,  Is  given;  also  that  the  said  two  paragraphs 
contain  statements  embracing  affiant's  full  knowledge  and  be- 
lief as  to  the  circumstances  and  conditions  under  which  stock- 
holders and  security  holders  who  do  not  appear  upon  the  books 
of  the  company  as  trustees,  hold  stock  and  securities  in  a ca- 
pacity other  than  that  of  a bona  fide  owner;  and  this  affiant  has 
no  reason  to  believe  that  any  other  person,  association,  or 
corporation  has  any  interest  direct  or  indirect  in  the  said  stock, 
bonds,  or  other  securities  than  as  so  stated  by  him. 

5.  That  the  average  number  of  copies  of  each  issue  of  this 
publication  sold  or  distributed,  through  the  mails  or  otherwise, 
to  paid  subscribers  during  the  six  months  preceding  the  date 

shown  above  is (This  information  is  required  from 

daily  publication  only.) 

HARRISON  F.  JONES. 

(Editor  Publisher.  Business  Manager,  or  Owner.) 

Sworn  to  and  subscribed  before  me  this  16th  day  of  April, 

1923, 

(SEAL)  WM.  F.  BLANC HFTELD,  Notary  Public. 

(My  commission  expires  May  21,  1924). 


BUTTER  AND  EGGS 


Minneapolis.  St.  Paul  and  Sault  Ste.  Marie  Ry.  Co., 
Tariff  No.  30758,  publishes  a reduced  carload  rate  of 
$1.25*/  cwt.  on  butter  and  eggs,  straight  or  mixed  car- 
loads, from  Devils  Lake,  N.  D.,  to  Chicago,  111.,  Mackinaw 
City,  Manistique,  Mich.,  Manitowoc  and  Milwaukee  Wis. 
This  rate  applies  only  on  shipments  which  are  destined 
to  Boston,  Mass.,  Rockland,  Me.,  and  points  taking  same 
rates.  The  reduced  rate  will  become  effective  May  10, 
1923. 


STORAGE  IN  TRANSIT 


The  Trans-Continental  Freight  Bureau  has  approved 
of  the  application  of  storage  in  transit  privileges  at  Omaha 
and  points  east  in  connection  with  carload  egg  shipments 
originating  in  Pacific  Coast  Territory  and  reshipped  from 
storage  point  to  destinations  beyond.  Under  the  arrange- 
ment, charges  will  be  assessed  on  the  basis  of  through 
rate  of  $2.60  per  100  lbs.  from  original  point  of  shipment 
to  final  destination,  plus  Zy2 c per  100  lbs.,  minimum 
charge  $6.30  per  car,  for  the  transit  privilege. 
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ROSTER 

National  Poultry,  Butter  & Egg  Association 

NOTE:  Members  should  keep  in  mind  that  our  Membership  Ledgers — not  this  Roster— constitute 
the  highest  authority  regarding  every  membership.  Extra  care  is  faken  to  see  that  every  name  and 
address  is  correctly  shown  in  the  Roster.  But  in  making  corrections  and  adding  new  names  constantly 
it  happens  now  and  then  that  printers  make  new  errors  or  leave  out  names  or  addresses  inadvertently. 
Pressure  of  work  in  the  Executive  Secretary’s  office  precludes  checking  the  Roster  with  the  Member- 
ship Ledgers  before  going  to  press  every  month,  though  this  is  done  as  often  as  possible. 


•ARKANSAS 

McHenry  & Bryan,  Fayetteville. 

Ozark  Poultry  & Egg  Co.,  Fayetteville. 

D.  W.  Tobey,  Inc.,  P.  O.  Box  614,  Texar- 
kana, Ark.-Tex. 


AUSTRALIA 

P.  Duffy,  Sydney. 


CANADA 

P.  Burns  & Co.,  Calgary,  Alberta. 

Canadian  Packing  Co.,  Toronto,  Ont. 

T.  J.  Coyle  & Co.,  507  Lindsay  Bldg.,  Win- 
nipeg, Man. 

The  Wm.  Davies  Co.,  Ltd.,  Toronto,  Ont. 

Thos.  Elliott,  c|o  Dominion  Prod.  Co., 
Winnipeg,  Man. 

Gunn,  Langlois  & Co.,  Ltd.,  105  St.  Paul 
St.  East,  Montreal. 

Gunn’s  Limited,  West  Toronto,  Ont. 

H.  C.  Kersten,  clo  Crescent  Cry.  Co.,  Win- 
nipeg. 

Lemon  Bros.,  Owen  Sound,  Ont. 

Jas.  J.  Murray,  Mgr.,  Produce  Dept.,  c|o 
The  Codville  Co.,  Ltd.,  Winnipeg,  Man. 


CALIFORNIA 

California  Poultry  Co.,  315  Washington 
St.,  San  Francisco. 

Harbaugh  & Co.,  425  Washington  St.,  San 
Francisco. 

King  & Layton,  310  Clay  St.,  San  Fran- 
cisco. 

M akins  Produce  Co.,  310  Davis  St.,  San 
Francisco. 

Monotti-Larimer,  250  Sacramento  St.,  San 
Francisco. 

Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco. 

Carl  Schalunger,  310  Clay  St.,  San  Fran- 
cisco. 

Wilsey  Bennett  Co.,  352  Front  St.,  San 
Francisco. 


COLORADO 

Bear  Produce  Co.,  1515  Market  St.,  Denver. 
Green  Bros.  Fruit  & Prod.  Co.,  Market  & 
16th  Sts.,  Denver. 

Pinkett  Bros.  Prod.  Co.,  1537  Market  St., 
Denver. 


CONNECTICUT 

L.  C.  Bates  Co.,  46  George  St.,  New  Haven. 
P.  Berry  & Sons,  390  Windsor  St.,  Hart- 
ford. 

Bradley  & Dillon,  New  Haven. 


CUBA 

Armando  Armand  & Son,  17  Sol  St.,  Ha- 
vana. 

Frank  Bowman  Co.,  San  Ignacio  13,  P.  O. 
Box  471,  Havana. 


FLORIDA 

C.  G.  Hilderley,  Box  696,  Tampa. 

T.  F.  Smith,  c|o  Mutual  Produce  Ex- 
change, Jacksonville,  Fla. 


ILLINOIS 

Ernest  Apel,  209  N.  Main  St.,  Galena. 
Frank  Atlass  Prod.  Co.,  Lincoln. 

B.  & H.  Produce  Co.,  Mt.  Vernon. 

C.  F.  Bishop  & Co.,  220  N.  Front  St., 
Quincy. 

G.  W.  Blackburn  & Co.,  Fairfield. 
Bloomington  Prod.  Co.,  Bloomington. 

H.  A.  Burns  Prod.  Co.,  Thompsonville. 
Cappel  Garrard  Co.,  Peoria. 

L.  E.  Chapin,  Tampico,  111. 

Davis  Cleaver  Produce  Co.,  Quincy. 
Dennis  Produce  Co.,  Bowen. 

T.  E.  Dickinson,  Tuscola. 

Adolph  G.  Dohm,  Carlinville. 

Geo.  W.  Frey  Produce  Co.,  Mendota. 

C.  A.  Field  Co.,  Newton. 

Fisher  Produce  Co.,  Fisher 
Grady  Bros.,  Cuba. 

Frank  Grampp,  Princeton. 

L.  G.  Grampp  Prod.  Co.,  Dixon. 

H.  R.  Grant,  c|o  Collins  Produce  Co., 
Flora. 

Wm.  E.  Green,  Henry. 

E.  J.  Grossenburg,  Woodhull. 

H agist  Jett  Produce  Co.,  Box  64,  E.  St. 
Louis,  111. 

P.  O.  Hallbeck  & Son,  West  Salem. 

F.  Houser  & Son,  Lena. 

W.  A.  Joy,  119  N.  9th  St.,  Springfield. 
Kinsall  Produce  Co.,  Ridgway. 
Kleinschmidt  Produce  Co.,  Nashville. 
Manning  & Manning,  Morrisonville. 

G.  E.  Merrill,  Avon. 


W.  D.  Miller  & Son,  Newton. 

Minonk  Produce  Co.,  Minonk. 

Money  Produce  Co.,  Yale. 

B.  S.  Pearsall  Butter  Co.,  51  N.  State 
St.,  Elgin. 

Peoria  Creamery  Co.,  Peoria. 

A.  D.  Perrin  & Son,  Wyanet. 

Harold  G.  Peterson,  2200  Lincoln  St., 
Evanston. 

Pioneer  Creamery  Co.,  Galesburg. 

F.  A.  Pruett  & Sons,  Third  & Monroe 
Sts.,  Kinmundy. 

Reitzel  Bros.  Sterling. 

L.  E.  Snapp  & Sons,  Inc.,  17  Mill  St., 
Georgetown. 

Sorento  Produce  Co.,  Sorento. 

Geo.  H.  Spengler,  10th  & Capitol  Ave., 
Springfield. 

W.  H.  Stanley  & Son,  Newton. 

Starr  Ice  & Produce  Co.,  Rushville. 

H.  J.  Swan  & Co.,  Fairfield. 

Sugar  Creek  Creamery  Co.,  Danville. 

E.  H.  Tammb,  Orion. 

Jacob  Tick,  Clinton. 

P.  H.  Utterback,  Oblong. 

I.  A.  Wallins,  Inc,  Decatur. 

H.  C.  Weinrich  & Co.,  Cambridge. 

J.  F.  Williams  & Son,  Apple  River. 

J.  W.  Wilson  & Co.,  Stewardson. 

C.  C.  Wright,  McLeansboro. 
Wright-Maulding  Co.,  Dahlgren. 

A.  J.  Wrigley,  Wyoming. 


Chicago 


B.  Aaron  & Sons,  56  W.  South  Water  St. 
Theodore  Aaron,  Inc.,  204-208  N.  Wells  St. 
Aman  & Enders,  132  W.  South  Water  St. 
Armour  & Co.,  Produce  Dept. 

Baer  & Woods,  326  W.  So.  Water  St. 

J.  P.  Barrett  Pro.  Co.,  208  N.  Wells  St. 
Batterman  & Koelling,  949  Fulton  Mar- 
ket. 

Beatrice  Creamery  Co.,  1526  S.  State  St. 
Amos  Bird  Co.,  1314  So.  Canal  St. 

Blue  Valley  Creamery  Co.,  700  S.  Clinton 
St. 

S.  S.  Borden  Co.,  220  W.  South  Water  St. 
Bowman  & Co.,  136  W.  Lake  St. 

John  L.  Brink  Co.,  212  W.  So.  Water  St. 
Brink  & Pilat,  214  W.  South  Water  St. 
Peter  Britten  Sons,  2 Fulton  Market 
H.  L Brown  & Sons,  953  Fulton  Market 
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Bickley,  Finnell  & Wimple,  Inc.,  216  N. 

Wells  St. 

G.  W.  Bull  & Co.,  26  W.  Kinzie  St. 

Burd  Bros.,  206  W.  So.  Water  St. 

E.  F.  Busch  & Co.,  208  N.  Wells  St. 
Cantwell  & Gillogly,  953  Fulton  Mkt. 
Carnation  Milk  Products  Co.,  220  S. 

State  St. 

Cohen  & Co.,  108  W.  South  Water  St. 

H.  B.  Collins,  c|o  Swift  & Co.,  U.  S. 
Yards. 

Cooney  & Co.,  215  W.  So.  Water  St. 

Coyne  Bros.,  119  W.  South  Water  St. 
Coyne  & Nevins  Co.,  168  W.  South  Water 

Cromer  & Brown,  21 2 N.  Wells  St. 

Cudahy  Packing  Co.,  Produce  Dept., 

Harris  Trust  Bldg. 

Theo.  Cuny,  320  W.  South  Water  St. 
Dauber  Bros.,  1132-1134  Fulton  Market. 
Jno.  R.  Deisher  Co.,  954  Fulton  Market. 
Dittmann  & Co.,  125  N.  Union  St. 

Joseph  Dusek  Co.,  726  W.  Randolph  St. 
Wm.  Ebeling,  702  W.  Randolph  St. 

M.  H.  Eichengreen  & Co..  227  N.  LaSalle 
Elliott  & McGarraghy,  29  W.  Kinzie  St. 
Harry  H.  Field  & Co.,  208  N.  Wells  St. 
Finnerman  Bros.,  320  W.  So.  Water  St. 
Ford-Gustavson  & Co.,  192  N.  Gark  St. 
Peter  Fox  Sons  Co.,  1122-24  Fulton  Market. 
Gallagher  Bros.,  165  W.  South  Water  St. 
Alexander  Getz,  1016-1022  Fulton  Mkt. 
Getz  & Brodsky,  326  W.  So.  Water  St. 

I.  J.  Ginsberg,  192  N.  Clark  St. 

R.  Gerber  & Co.,  327  W.  So.  Water  St. 
Goldenberg  Bros.,  718  W.  Randolph  St. 
Moses  Gray  & Co.,  160  W.  So.  Water  St. 
Gridley  Maxon  Co.,  25  W.  So.  Water  St. 
Guggenheim  Bros.,  916  Fulton  Market. 

F.  M.  Heggie,  208  N.  Wells  St. 

A.  F.  Heidke  & Sons,  845  Fulton  St. 
Frank  G Heilman,  945-947  Fulton  Mkt. 

J.  E.  Hugo  Hem  man  & Co.,  225  W.  South 

Water  St. 

J.  S.  Hoffman  Company,  219-221  N. 
Franklin  St. 

W.  G.  Howard  & Co.,  229  N.  Wells  St. 
Hunter  Walton  & Co.,  35  W.  Kinzie  St. 

S.  Katz  & Co.,  Inc.,  208  No.  Wells  St. 
Kean  & Stryker,  716  W.  Randolph  St. 

S.  Love  Kelley,  192  N.  Clark  St. 

Geo.  T.  Kruse  & Co.,  708  W.  Randolph  St. 

A.  S.  Kuhn  Co.,  208  N.  Wells  St. 

H.  & J.  Lepman,  Inc,  208  N.  Wells  St. 
Litman  & Co.,  948  Fulton  Mkt. 

Max  Malter  Co.,  816  W.  Randolph  St. 
Maurice  Mandeville,  160  N.  Market  St. 
Wolf  Malter,  910  Fulton  Market. 

R.  Mangan  & Co.,  819  W.  Randolph  St. 

I.  H.  Marks,  192  N.  Clark  St. 

John  V.  McCarthy  Co.,  136  W.  Lake  St. 

C.  E.  McNeill  & Co.,  325  W.  So.  Water  St. 
Merrill  & Eldredge,  160  N.  Market  St. 
Geo.  Meyer  & Co.,  228  W.  South  Water  St. 
Jos.  T.  Milnarik,  136  W.  Lake  St. 

W.  S.  Moore,  206  N.  Wells  St. 

A.  M.  Mullin,  303  W.  So.  Water  St. 
Mutual  Produce  Co.,  922  Fulton  St. 
Murmann  & Karsten,  222  W.  So.  Water 
St. 

National  Prod.  Co.,  208  N.  Wells  St. 

Ad.  Newman  & Son,  4420  S.  Ashland  Ave. 
Naomi  Produce  Co.,  309  W.  So.  Water  St. 
North-West  Produce  Co.,  834  No.  Racine 
Ave. 

O'Hearn  & Sherman,  64  S.  Water  St. 

O.  W.  Olson  Co.,  136  W.  Lake  St 
Thos.  E.  O’Neill  Co.,  218  N.  Wells  St. 
Ostrowsky  & Simkin,  206  W.  So.  Water 
St. 


Morris  Ovson  Co.,  30  N.  Green  St. 

Oxley  & Richter  Co.,  208  N.  Wells  St. 
Polmen  & Co.,  216  W.  So.  Water  St. 
Pressburger  & Oldenburg,  706  W.  Ran- 
dolph St. 

G.  W.  Randall  & Co.,  211  W.  South  Water 
St. 

B.  W.  Redfearn,  208  N.  Wells  St. 

Harry  H.  Redfearn  & Co.,  208  N.  Wells 

St. 

A.  S.  Roe  & Co.,  208  N.  Wells  St. 

Ed.  Rueb  & Co.,  703  W.  Randolph  St. 

M.  P.  Rutledge,  1111-1113  Fulton  Market. 
John  Sander,  1053-1055  W.  Lake  St. 
Schrif.ber  & Falker,  136  W.  Lake  St. 
Schweizer  Commission  Co.,  654  W.  63rd 
St. 

John  M.  Shawhan,  136  W.  Lake  St. 

Geo.  S.  Sloan  & Sons,  62  W.  So.  Water  St. 
Snyder,  Harry,  Co.,  223  W.  So.  Water  St. 
F.  J.  Sokol,  208  N.  Wells  St. 

Sonexblick  & Shapiro,  207  W.  So.  Water 
St. 

Spangenberg  & Co.,  48  W.  Kinzie  St. 
Standard  Commission  Co.,  329  W.  So. 
Water  St. 

Steffey  Bros.,  118  W.  So.  Water  St. 
Frank  Sweeney,  192  N.  Clark  St. 

E.  B.  Teets  & Co.,  322  W.  So.  Water  St. 
Ed.  Terman  & Co.,  321  W.  So.  Water  St. 
Titman  Egg  Co.,  Inc.,  400  N.  Elizabeth  St. 
John  R.  Tyler  Co.,  208  N.  Wells  St. 

M.  Uhlmann  & Co.,  Inc.,  171  W.  So. 
Water  St. 

A.  T.  Ullmann  Co.,  1014  Fulton  St. 
Waskow  Butter  Co.,  346  W.  So.  Water  St. 
Watson  & Kelley,  320  W.  South  Water  St. 

C.  H.  Weaver  & Co.,  67  W.  South  Water 

St. 

Weinberg  Bros.  & Co.,  1052-54  Fulton  Mkt. 
Wendel  & Briggs,  951  Fulton  Market. 

O.  E.  Whitcomb  & Son,  210  W.  South 
Water  St. 

J.  H.  White  & Co.,  955  Fulton  Market. 
W.  T.  S.  White,  c|o  Morris  & Co.,  U.  S. 
Yards. 

Wilson  & Co.,  Prod.  Dept.,  U.  S.  Yards. 
Henry  Yepsen  & Co.,  207  N.  Wells  St. 
Zambreno  Bros.  & Co.,  918  Fulton  St. 
Zimmermann  & Smith,  336  W.  So.  Water 
St. 

INDIANA 

Adams  Produce  Co.,  203  S.  Main  St.,  Rush- 
ville. 

Atlass  Produce  Co.,  Lafayette. 

J.  E.  Beyer,  Rochester. 

Barefoot  Produce  Company,  Cowan. 
Bloomfield  Ice  & Produce  Co.,  Bloomfield. 
E.  E.  Bogan  Co.,  Goodland. 

E.  Braude,  Silver  Lake. 

L.  J.  Bretz,  Huntingsburg. 

Clover  Leaf  Creameries,  Huntington. 
Dearmin  & Co.,  Odon. 

Decatur  Produce  Co.,  Decatur. 

L.  J.  Delucenay,  Ashley. 

R.  L.  Ditzler,  Huntington. 

Fear-Campbell  Co.,  Frankfort. 

Geo.  Freese’s  Sons,  Nappanee. 

Fountain  Produce  Co.,  Veedersburg. 

F.  H.  George  & Co.,  116  W.  Columbia  St., 

Ft.  Wayne. 

D.  W.  Harris  Co.,  Green’s  Fork. 
Harris-Hardman  Co.,  Richmond. 

Havens  Bros.,  Ladoga. 

O.  L.  Hoess,  Worthington. 


I Houghland  & Miller,  Boonville. 

Indiana  Produce  Co.,  Worthington. 

The  E.  R.  Jaques  Co.,  Thorntown. 

L.  E.  Jones,  Churubusco. 

J.  A.  Long,  c|o  J.  A.  Long  Co.,  Portland. 

C.  J.  Loyd  & Co.,  Greensburg. 

McLane  & Co.,  Shelbyville. 

Miami  Produce  Co.,  Peru. 

S.  Moskowitz  & Co.,  Evansville. 

Murphy  & Co.,  Princeton. 

O.  Oliver  & Son,  Madison. 

Thomas  Owens,  Angola. 

Henry  Pfau,  224  Ninth  St.,  Ja6pcr. 

The  Pfeiffer  Sales  Co.,  Logansport. 
Riffert  Bros.,  Haubstadt. 

Schlosser  Bros.,  Frankfort. 

Sherman  White  & Co.,  Ft.  Wayne. 

A.  B.  Stahl,  Oakland  City. 

Van  Buren  Produce  Co.,  Van  Buren. 

J.  L.  Willis  & Son,  Petersburg. 

Indianapolis 

Indianapolis  Poultry  Co. 

The  Wadley  Co.,  North  St.  & Canal. 

IOWA 

Ames  Produce  Co.,  Ames. 

A.  Baird  & Son,  Lohrville. 

Bell-Jones  Co.,  Davenport. 

Boos  Produce  Co.,  West  Bend. 

Burlington  Produce  Co.,  Burlington. 
Central  City  Prod.  Co.,  Central  City. 
Charlton  & Bowen,  Rolfe. 

Cherokee  Poultry  Co.,  Cherokee. 

J.  A.  Crowther,  Pocahontas. 

P.  M.  Dahlem,  Cascade. 

O.  Elungson,  Webster  City. 

C.  A.  English,  Hubbell  Bldg.,  Des  Moines. 

E.  J.  Farley,  Monticello. 

C.  Alvin  Fosse,  LaPorte  City. 

Tyndall  N.  Fosse,  Ridgeway. 

Gist.  McDowell  Poultry  & Egg  Co., 
Spencer. 

M.  J.  Goodrich,  Strawberry  Point. 
Goodrich  & Gallagher,  Inc.,  Waverly. 

E.  C.  Grady,  Reinbeck. 

M.  & J.  R.  Hakes,  Laurens. 

Hall  Produce  Co.,  Sigourney. 

Hanford  Produce  Co.,  Sioux  City. 

Hansen  Produce  Co.,  Maquoketa. 

F.  H.  Hatch  Co.,  Edgewood. 

Hawkeye  Produce  Co.,  Brookdale  Ave., 
Chariton. 

E.  B.  Higley  Co.,  409  S.  Federal  St.,  Mason 
City. 

T.  M.  Hooper  Produce  Co.,  Chariton. 

Hurd  Creamery  Co.,  Council  Bluffs,  Iowa. 
Independence  Produce  Co.,  Independence. 
Independent  Produce  Co.,  1801  W.  3rd  St., 

Davenport. 

Iowa  City  Produce  Co.,  Market  & Gilbert 
Sts.,  Iowa  City. 

Iowa  Grain  & Produce  Co.,  Burlington. 
Carl  T.  Irish,  Nevada. 

Jensen’s  Creamery  Co.,  Coon  Rapids. 

W.  E.  Keeney,  Clarinda. 

A.  R.  Loomis  & Son,  Fort  Dodge. 

Lovett  & Davis  Prod.  Co.,  Manchester. 

S.  W.  Mahon,  Sigourney. 

Marshalltown  Produce  Co.,  213  Market 
St.,  Marshalltown. 
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J.  D.  Minium,  Clear  Lake. 

John  Morrell  & Co.,  Ottumwa. 

E.  G.  Morse,  Mason  City. 

Nagle  Bros.  Poultry  Co.,  Marcus. 

Mt.  Pleasant  Produce  Co.,  Mt.  Pleasant. 
J.  H.  Neil  Creamery  Co.,  Tama. 

Newton  Produce  Co.,  Newton. 

G.  W.  Nicholson  & Co.,  Grand  Junction. 
Nickles  & Son,  Corydon. 

Northern  Iowa  Produce  Co.,  McGregor. 
W.  L.  Ogden  & Co.,  305  Pearl  St.,  Sioux 
City. 

W.  B.  Parrott  Co.,  Manning. 

Perfect  Produce  Co.,  Solon. 

Peterson  Bros.,  6th  Ave.  & River  Front, 
Clinton. 

Reisman  Co.,  Oskaloosa,  Iowa. 

W.  S.  Reister  & Son,  Washington. 

Fred  Reum  & Co.,  218  W.  Water  St., 
Decorah. 

H.  S.  Rhynsburger,  9th  Ave.,  E.,  Oska- 
loosa. 

J.  Russell,  Winfield. 

St.  Ansgar  Produce  Co.,  St.  Ansgar. 
Scheidel  Produce  Co.,  Ossian. 

Shotwell  & Co.,  Des  Moines. 

J.  A.  Shannon  & Son,  Iowa  Falls. 
Sheldon  Produce  Co.,  Sheldon. 

J.  A.  Silver  & Co.,  Stockport. 

R.  D.  Smith,  Swea  City. 

E.  B.  Wade,  Hubbell  Bldg.,  Des  Moines. 
Wayne  F.  Waller,  Gamer. 

Waverly  Produce  Co.,  Waverly. 

Wescott  & Winks,  Sumner. 

WiL^bN  Shotwell  Co.,  Perry. 

R.  W.  Winsler,  Moravia. 

Woldum  Produce  Co.,  Decorah. 

KANSAS 

Beatrice  Creamery  Co.,  Topeka. 

The  Belle  Springs  Cry.  Co.,  Abilene. 

The  Blub  Valley  Packing  Co.,  Marys- 
ville. 

J.  E.  Brewer,  Box  226,  Abilene. 

Concordia  Creamery  Co.,  Concordia. 
Ellsworth  Prod.  Co.,  Ellsworth. 

W.  M.  Evert,  Concordia. 

Farmers*  Produce  Co.,  Burlington. 

J.  F.  Grennan  Prod.  Co.,  Garnett. 

T.  Jensen  & Bros.,  Emporia. 

Kansas  Egg  & Poultry  Co.,  Hillsboro. 
Kansas  Ice  & Storage  Co.,  Salina. 

A.  S.  Kininmonth  & Co.,  Winfield. 
Latham  & Sons,  Ottawa. 

M.  McMahon,  Beattie. 

Merritt-  Schwier  Creamery  Co.,  Great 
Bend. 

The  Metz  Packing  Co.,  Concordia. 

Paden  & Thompson,  Lyons. 

Sauna  Poultry  Co.,  Salina. 

Scantlin  Bros.,  Pratt 
Seymour  Packing  Co.,  Topeka. 

Stewart  Poultry  Co.,  Valley  Falls. 

Topeka  Packing  Co.,  Topeka. 

S.  C.  Walker  & Son  Pro.  Co.,  Smith  Cen- 

ter. 

H.  G.  Ward  Produce  Co.,  Glasco. 


KENTUCKY 

E.  Bowers  Co.,  Paducah. 

N.  F.  Brent,  Paris. 

Davidson  Bros.,  Inc.,  Glasgow. 

C.  G.  Gault  Prod.  Co.,  Maysville. 

S.  H.  Grinstead  Co.,  Lebanon. 

Harrodsburg  Ice  & Produce  Co.,  Harrods- 
burg. 

Hawkins,  Smith,  Toohey  & Ca,  Shelby- 
ville. 

S.  F.  Holcomb,  Murray.  Branches  at  Hol- 
low Rock,  Tenn.,  and  Parsons,  Tenn. 

Hulen-Toops  Co.,  Bowling  Green. 

Maloney  Davidson  Co.,  128  E.  Jefferson, 
Louisville. 

Miller  Bros.  & Co.,  Owensboro. 

Geo.  P.  Taylor  Co.,  Burnside. 

Alva  West,  Mgr.  Star  Produce  Co.,  Mays- 
ville. 

H.  Wilson  & Co.,  Fordsville. 

J.  P.  Wright,  Salt  Lick. 

Harvey  J.  Z wicker,  Gen.  Mgr.  Frank  Fehr 
Cold  Storage  Co.,  Louisville. 


LOUISIANA 

Goodman  & Beer  Co.,  Inc.,  400  Paydras 
St.,  New  Orleans. 

A.  S.  Kottwitz  & Co.,  443  S.  Peters  St., 
New  Orleans. 

Jos.  Lala  & Co.,  534  French  Mkt.,  New 
Orleans. 

Jos.  Samuel  Co.,  Inc.,  327  Paydras  St., 
New  Orleans. 

Southland  Produce  Co.,  505  Travis  St., 
Shreveport 


MARYLAND 

Blatter  Bros.,  119  W.  Pratt  St.,  Baltimore. 

Henderson,  Linthicum  & Co.,  3 E.  Cam- 
den St.,  Baltimore. 

E.  E.  Hurlburt,  3 Emerson  Tower  Bldg., 
Baltimore. 

Arthur  Medwedeff,  308  Law  Building, 
Baltimore. 

John  Poehlman  & Sons,  405  N.  Washing- 
ton St.,  Baltimore. 

Joseph  Smelkfnson,  139  W.  Camden  St., 
Baltimore. 

Dixon  R.  Smith  & Co.,  217  Hanover  St., 
Baltimore. 

Stevens  Bros.,  226  Charles  St.,  Baltimore. 


MASSACHUSETTS 

Cambridge  Poultry  Co.,  Cambridge. 

James  L.  Humphrey,  Jr.,  New  Bedford. 
Genery  Stevens  Co.,  Worcester. 

Boston 

Adams,  Chapman  Co.,  37  N.  Market  St. 
Alley  Green  & Pipe  Co.,  3 and  4 N.  Mar- 
ket St. 

S.  K.  Ames,  168  Milk  St. 

I.  H.  Ballou  & Co.,  75  S.  Market  St. 
Bartlett  Varney  & Co.,  21  N.  Market  St 
Batchelder  & Snyder  Co.,  49  Blackstone 
Street 


Bolton  & Hicks,  21  Merchants  Row. 

Borst  Pierce  Co.,  9 Blackstone  St. 

Alton  E.  Briggs,  Faneuil  Hall  Market. 
Bryant  & Ordway  Co.,  1 So.  Side  Faneuil 
Hall  Market. 

S.  L.  Burr  & Co.,  74  So.  Market  St. 
Chamberlain  & Co.,  Inc.,  25  S.  Market  St. 
Chapin  & Adams  Co.,  35  S.  Market  St 
Harold  E.  Corson,  Faneuil  Hall  Market 

Fruit  & Products  Exchange. 

C.  R.  Corwin  Co.,  Faneuil  Hall  Market 
Craig  Hapgood  Co.,  Inc.,  39  S.  Market  St. 
Eastern  Butter  Co.,  15  John  St. 

Eastern  Poultry  & Egg  Co.,  77  Fulton  St 

G.  A.  Fales  Co.,  25  N.  Market  St. 

John  H.  Farnum  & Son,  65  Clinton  St. 
Fowle,  Hibbard  Co.,  176  State  St. 
Goldsmith-Stockwell  Co.,  27  S.  Market 

Street 

Green  & Co.,  80  S.  Market  St. 

Wm.  J.  Haire  Co.,  30  S.  Market  St. 

Hilton  & Aldrich  Co.,  40  S.  Market  St. 
Ralph  H.  Hosmer,  10-16  Faneuil  Hall  Mkt. 

H.  A.  Hovey  & Co.,  30  Faneuil  Hall  Mkt. 
The  H.  J.  Keith  Co.,  72  S.  Market  St. 

J.  F.  Kimball  Co.,  31  N.  Market  St. 
Lamson  & Co.,  13  Blackstone  St. 

G.  M.  D.  Legg  Co.,  33  S.  Market  St. 

Lewis,  Mears  Co.,  33  S.  Market  St. 

A.  & O.  W.  Mead  & Co.,  35  N,  Market  St. 
A.  E.  Mills  & Son,  27  Commercial  St. 
Chas.  E.  Mills,  19  Boston  Fruit  & Produce 
Exchange. 

P.  F.  Quinn,  31-33  Merchants  Row. 

Radlo  Bros.  Co.,  21-23  S.  Market  St. 

L.  A.  Rogers  Co.,  70  S.  Market  St. 

Smiley  Bros.,  5 Blackstone  St. 

A.  M.  Smith  & Co.,  31  Commercial  St. 
Standard  Poultry  & Egg  Co.,  37  Fulton  St 
Chas.  H.  Stone  & Co.,  61  Chatham  St. 
Thorndike  & Gerrish  Co.,  19  N.  Market 
Street. 

Titman  Egg  Co.  of  Massachusetts. 

A.  Valente  & Co. 

T.  H.  Wheeler  Co. 

E.  E.  Wilson  Co.,  7 Blackstone  St. 

W.  F.  Wyman  & Co.,  4 Faneuil  Hall  Mkt. 


MICHIGAN 

Cadillac  Produce  Co.,  Cadillac. 

The  N.  A.  Hoban  Co.,  114-116  W.  1st  Ave 
Flint. 

Hugh  M.  Hurd,  Eaton  Rapids. 

Ionia  Egg  & Poultry  Co.,  Ionia 
Kent  Storage  Co.,  Grand  Rapids. 

Robt.  Park,  Caro. 

J.  T.  Ridley,  Greenville. 

Wiluamson  Bros.,  Tecumseh. 


Detroit 

Alderson-Huard  Co.,  480  Riopelle  St. 
American  Butter  & Cheese  Co.,  480  How- 
ard Ave. 

Bentley  Produce  Co.,  1571  Winder  St. 
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Clarence  J.  Chandler,  1640  Penobscot 
Bldg. 

Geo.  L.  Collins  & Co.,  30  Market  St. 
Detroit  Butter  & Egg  Co.,  4301  Dequindre. 
Geo.  R.  Eldridge  Co.,  2656  Eighteenth  St. 
Faltis  Poultry  Market,  54  W.  Elizabeth 
Street. 

Harris  & Throop,  777  Michigan  Ave. 

J.  W.  Keys  Comm.  Co.,  2478  Riopelle  St. 

C.  H.  Lahue  & Co.,  Eastern  Market. 

F.  J.  Schaffer  & Co.,  1462  E.  High  St. 
Schiller  Butter  & Egg  Co.,  654  Jos 
Campau. 

Smith  Poultry  & Egg  Co.,  26  Western 
Market. 

A.  F.  Thibodeau  & Co.,  2040  Howard  St. 
Toner  Commission  Co..  480  Riopelle  St. 


MINNESOTA 

Backman  Produce  Co.,  Waterville. 

Benson  Produce  Co.,  Benson. 
Bridgeman-Russell  Co.,  Duluth. 

Central  Minn.  Produce  Co.,  Willmar. 

E.  B.  Davis  & Co.,  Spring  Valley. 

Seymour  L.  Fosse,  Lanesboro. 

Hutchinson  Produce  Co.,  Hutchinson. 
Johnson  Produce  Co.,  Cokato. 

F.  J.  Kasper  Co.,  310-312  N.  Cedar  St., 
Owatonna. 

Le  Roy  Produce  Co.,  Le  Roy. 

Levine  Bros.,  Duluth. 

Litchfield  Produce  Co.,  Litchfield. 

John  Lynard,  Owatonna. 

H.  M.  Noack  & Sons,  Arlington. 

No.  American  Cry.  Co.,  Alexandria. 
Northern  Cold  Stg.  & Whse.  Co.,  Duluth. 
Peterson  Biddick  Co.,  Wadena. 

Joseph  J.  Schatz,  Montgomery. 

J.  W.  Sill,  Belgrade. 

Steube  Bros.,  118  N.  Main  St.,  New  Ulm. 
Stork  Bros.,  New  Ulm. 

Sunde  & Romine,  New  Richland. 

Geo.  D.  Tracy,  Tracy. 

Williams  Produce  Co.,  Fergus  Falls. 
Worthington  Creamery  & Prod.  Co., 
Worthington. 


Minneapolis  and  St.  Paul 

Boyd  & Hilbert,  22  Central  Mkt.,  Minne- 
apolis. 

R.  E.  Cobb  Co.,  St.  Paul. 

De  Soto  Cry.  & Prod.  Co.,  Minneapolis. 

Edwards  Bros.,  119  Sixth  St.,  Minneapolis. 

Fairfax  Produce  Co.,  420  N.  Third  Ave., 
Minneapolis. 

Robert  C.  Kersten,  Mgr.,  J.  H.  Kersten 
& Co.,  203  Market  State  Bank  Bldg., 
Minneapolis. 

Meagher  & Parsons,  5th  St.  North,  Min- 
neapolis. 

Ross  C.  Morford,  Market  State  Bank  Bldg., 
Minneapolis. 

Northern  Produce  Co.,  St.  Paul. 

J.  W.  Perrin  & Son,  29  Central  Market, 
Minneapolis. 

Samels  Bros.  Co.,  Minneapolis. 

Tilden  Prod.  Co.,  St.  Paul. 

MISSISSIPPI 

Rex  Produce  Co.,  Myrtle. 


MISSOURI 

Blattner  Bros.  Merc.  Co.,  Wellsville. 

A.  F.  Brockman,  Concordia. 

Browning  Farmers  Club,  Browning. 

W.  L.  Davenport  Co.,  219  N.  Jefferson  St., 
Mexico. 


W.  C.  Ellis,  Mountain  Grove. 

Goodwin  & Jean,  Jackson. 

R.  F.  Griffith,  Fulton. 

Henderson's  Produce  Co.,  Monroe  City. 

J.  V.  Kesterson,  Odessa. 

Kuhne  Bros.  Merc.  Co.,  Troy. 

W.  D.  Law,  Springfield. 

D.  N.  Lightfoot  & Son,  Springfield. 
Lindley-Buster  Prod.  Co.,  Inc.,  Bucklin. 
Macon  Produce  Co.,  Macon. 

J.  H.  Mikel  Bro.  & Co.,  South  Gifford. 

C.  S.  Miller  Produce  Co.,  Neosho. 
Missouri  Egg  & Poultry  Co.,  Box  164, 
Sedalia. 

E.  Olin  & Son,  112  E.  Lexington  St.,  In- 

dependence, Missouri. 

Ralls  County  Mercantile  Co.,  Center. 

S.  D.  Rardin,  Jr.  & Co.,  Ridgeway. 

J.  I.  Reed  & Son,  Bolivar. 

C.  L.  Rhodes  Prod.  Co.,  Springfield. 

A.  W.  Vanderford,  Clinton. 

A.  B.  Wilkerson,  Aurora. 

Willow  Springs  Crmy.  Co.,  Willow  Sprgs. 


* St.  Louis 

American  Egg  & Poultry  Co.,  501  N.  3rd 
St. 

H.  B.  Beaty,  408  Franklin  Ave. 
Bohn-Lenartz  Com.  Co.,  714  N.  4th  St. 

Hy  Bomze,  817  N.  Third  St. 

Henry  Broeder's  Sons  Com.  Co.,  813  N. 
Third  St. 

E.  J.  Cramer  Commission  Co.,  709  N.  3rd 
St. 

Dickson  & Sons,  837  N.  Third  St. 

A.  A.  Easton  Co.,  Inc.,  931  N.  Broadway. 
Enterprise  Commission  Co.,  925-927  N. 

Broadway. 

Bruno  Franz  Sons,  919  N.  Broadway. 
Oscar  B.  Franz  Com.  Co.,  417  Morgan  St. 
Walter  B.  Franz  & Co.,  810  N.  Fourth  St. 
John  Frey  & Co.,  420  Wash  St. 

Frisco  Commission  Co.,  800  N.  Fourth  St. 
Greenlee  Products  Co.,  Lewis  & O’Fallon 
Sts. 

Fred  Heger,  419  S.  Franklin  Ave. 

The  Hickel  Co.,  1018  N.  Broadway. 
Hilmer  Commission  Co.,  822  N.  Third  St. 
Hofmann  Bros.  Produce  Co.,  700  N.  2nd 
St. 

H.  W.  Kuehaus,  419  Franklin  Ave. 

B.  Landauer,  907  N.  Fourth  St.  1 

Lopato  Bierman  Com.  Co.,  811  N.  Third 

St. 

E.  L.  Lynch  Poultry  Co.,  807  N.  4th  St. 
Chas.  P.  Mann  & Co.,  713  N.  3rd  St. 
Arnold  Matter  Com.  Co.,  704  N.  4th  St. 

E.  B.  McKee  Commission  Co.,  717  N.  3rd 
St. 

McLain-Alcorn  Com.  Co.,  701  N.  3rd  St. 
Meyer  Bros.  Commission  Co.,  816  N.  3rd 
St. 

Niemeyer-Buch mueller  Com.  Co.,  816  N. 
3rd  St. 

Progressive  Commission  Co.,  803  N.  3rd 
St. 

A.  A.  Rehbein,  220  Market  St. 

Geo.  F.  Ricker  & Co.,  716  N.  2nd  St. 

St.  Louis  Butter  Co.,  821  N.  Third  St. 
Scheitlin  & Hoffman,  820  N.  Third  St. 

L.  J.  Schulte  Com.  Co.,  824  N.  Third  St. 
Schumacher  Commission  Co.,  700  N.  3rd 
St. 

Uhrig  Bros.,  812  N.  Fourth  St. 

Burt  Woodson  Com.  Co.,  933  N.  Broadway. 
Zelle  Bros.  Prov.  & Com.  Co.,  702  N.  3rd 
St 


Kansas  City 

Aaron  Poultry  & Egg  Co. 

J.  M.  Adams,  319  Produce  Exchange  Bldg. 
C.  J.  Aus,  211  Produce  Exchange  Bldg. 

A.  W.  Bear  Com.  Co..  117  E.  Fourth  St. 
Ralph  Hurst  & Co.,  115  E.  Fourth  St. 

S.  J.  Hurst,  515  Grand  Ave. 

Meriden  Creamery  Co.,  21st  and  Central 
Sts. 

J.  W.  Reynolds,  Prod.  Exchange  Bldg. 

Carl  C.  Stentz,  203  Produce  Exchange 
Bldg. 

Spencer  Produce  Co.,  14  West  4th  St. 


NEBRASKA 

Henningsen  Prod.  Co.,  Superior. 

C.  Mozer,  Box  495,  Lincoln. 

Nelson  Bros.  Poultry  Co.,  Lincoln. 
Norfolk  Poultry  Co.,  403  N.  3rd  St.,  Nor- 
folk. 

Thomassen  Produce  Co.,  Humphrey. 
Wahoo  Produce  Co.,  301  East  5th  St., 
Wahoo. 

York  Produce  Co.,  York. 

Omaha 

Geo.  E.  Clark,  1327  W.  O.  W.  Bldg. 
Fairmont  Cry.  Co.,  12th  & Jones  Sts. 

The  Jerpe  Commission  Co.,  422  11th  St. 
Kirschbraun  & Sons,  Inc.,  9th  and  Dodge 
Sts. 

Omaha  Cold  Storage  Co. 


NEW  JERSEY 

Ammon  & Person,  4th  and  Henderson  Sts. 
Jersey  City. 

M.  Augenblick  & Bro.,  16  Commerce  St., 
Newark. 

Robt.  L.  Beyer,  1915  Atlantic  Ave.,  Atlantic 
City. 

Columbia  Cheese  Co.,  85  Commerce  St., 
Newark. 

Debow  & Co.,  32  Commerce  St.,  Newark. 

Barnett  Gabriel,  c|o  Great  Atlantic  & Pa- 
cific Tea  Co.,  Jersey  City. 

Guaranty  Egg  Corporation,  197  Market 
St.,  Newark. 

Gerhard  & Pagels,  218  N.  Willow  St., 
T renton. 

Gude  & CoLe,  Inc.,  102  Mulberry  St.,  New- 
ark. 

Adam  Hebeler  & Co.,  46  Commerce  St. 
Newark. 

Gus  Ludwig,  c|o  Great  A.  & P.  Tea  Co., 
Jersey  City. 

Wilkinson,  Gaddis  & Co.,  85  Parkhurst 
Newark. 


NEW  YORK 

Davis  & Pelton,  152  Baldwin  St.,  Elmira. 
The  Lawlor  & Cavanaugh  Co.,  Troy. 

Jos.  A.  Minst,  359  Broadway,  Albany. 
Edward  D.  Vinal,  202  North  West  St., 
Syracuse. 

Wm.  S.  Riley  Co.,  Scott  Place,  Rochester. 
W.  J.  Skillicorn,  Albany. 

Buffalo 

Bredenberg  Bros.,  96  W.  Market  St. 
Raymond  S.  Clum,  101  Columbia  St. 

Jacob  Dold  Packing  Co.,  745  William  St. 
Goldstein  & Lippman,  165  Scott. 
Hickman  & Coward,  150  Michigan  Ave. 
Chas.  E.  Roesch,  10  Broadway  Mkt 
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Satuloff  Bros.,  145  Michigan  St. 

F.  F.  Stone,  98  W.  Market  St. 

Walter  A.  Tuttle,  55-57  E.  Market  St. 

J.  M.  Wattles  & Son,  152  Michigan  St. 
Frank  E.  Wattles  & Bro. 

Wax  & Sucarman,  159  Michigan  St. 

Wm.  C.  Will,  163  Scott  St. 

New  York  City 

C.  F.  Adams  & Co.,  13  Harrison  St. 

Albert  & Gerber,  315  Greenwich  St. 

E.  S.  Alpaugh  & Co.,  18  Bloomfield  St. 
Armstrong  & Hesse,  330  Greenwich  St. 
Harry  Atlas,  360  Greenwich  St. 

Juan  A.  Babcock,  168  Duane  St. 

E^  R.  Balzer,  220  Greenwich  St. 

F7C.  Barger  & Co,  158  Franklin  St. 

H.  Behrman  & Sons,  366  Washington  St. 
Berman  & Baedecker,  Inc.,  28  Thirteenth 

Ave. 

Nathan  Blackman,  362  Greenwich  St. 
Daniel  P.  Boehm,  Inc.,  331  Washington  St. 
John  H.  Borger  & Co.,  134  Reade  St. 

Geo.  G.  Brown,  W.  Washington  Mkt. 
Harold  L.  Brown  Co.,  Inc.,  172  Duane  St. 

S.  S.  Brown  Co.,  43  Jay  St. 

Brown  & Root  Co.,  165  Reade  St. 

Bryan  Duvall  Co.,  Inc.,  105  Hudson  St. 

C.  T.  Bullard  & Co.,  171  Duane  St. 

Butts  & Miller  Co.,  325  Washington  St. 
Central  Grocery  Co.,  150  Reade  St. 
Chelsea  Live  Poultry  Co.,  39  Loew  Ave. 
Chas.  Collins  Co.,  1 13th  Ave. 

Colonial  Butter  & Egg  Co.,  Greenwich  St. 
George  Cook,  Jr.,  329  Washington  St. 

F.  M.  Coughlan  & Son,  172  Duane  St. 
Geo.  E.  Cutler,  331  Greenwich  St. 

Charles  Deutsch,  319  Greenwich  St. 

De  Winter  & Stewart,  Inc.,  321  Washing- 
ton St. 

Droste  & Snyder,  177  Duane  St. 

Du  Mond  & Felten,  Inc,  325  Washington 
St. 

N.  Durham  & Sons,  313  Washington  St. 
Lewis  Ebert  & Sons,  151  Reade  St. 

W.  W.  Elzea,  Inc.,  327  Washington  St. 
The  Engel  Co.,  123  Barclay  St 
Enyard  & Godley,  Inc.,  171  Duane  St. 
Farmers  Commission  House,  27  Harrison 
St. 

Ficken,  Coffin  & Co.,  168  Duane  St. 
Fitch,  Cornell  & Co.,  16-18  Jay  St. 
Samuel  Fleck  & Co.,  Inc.,  48  Bloomfield 
St. 

Julius  Fleischl,  514  Westchester  Ave. 

J.  C.  Ford  & Co.,  Inc.,  368  Greenwich  St. 
Fox  River  Butter  Co.,  78  Hudson  St. 

I.  Fox  Sons,  Inc.,  194  Green  Place,  Brook- 

lyn, N.  Y. 

Sol.  Frankel,  W.  Washington  Mkt. 

J.  Gewirtz,  303  E.  4th  St. 

Gottfried- Mars  hall  Co.,  142J4  Reade  St. 
A.  Gross  mann  & Co.,  153  Reade  St. 

Gude  Bros.,  Kieffer  Co.,  21  Jay  St. 

H.  Hagen  & Co.,  81  N.  Moore  St. 

Hance  Bros.  Co.,  W.  Washington  Mkt. 

W.  H.  Henneberger,  Inc.,  329  Greenwich 
St. 

Joseph  J.  Herold,  17  Harrison  St. 

George  F.  Hinrichs,  Inc.,  341  Washington 
St. 

Wm.  J.  Hinrichs,  423  W.  14th  St. 

Hodupp  Evans  Company,  Inc.,  7 Harrison 
St. 

Ad.  Honigsberg  & Co..  300  Greenwich  St. 
Chas.  B.  Hovey,  W.  Washington  Mkt. 
Jewell  Bros.,  W.  Washington  Mkt.  | 
Jewell  Koenig  & Co.,  W.  Washington  Mkt. 

T.  W Johnson,  361  Washington  St. 

Hugo  Josephy  & Sons,  448  West  14th  St. 
Bknj.  Kalmanson.  310  Greenwich  St. 
Kassel  Poultry  Co.,  W.  Washington  Mkt. 
J.  J.  Kilcoyne  Co.,  Inc.,  360  Washington 

St. 

J.  M.  Klein,  329  Washington  St. 

Kossar  & Co.,  W.  Washington  Mkt. 


Christian  H.  Koster,  863  Washington  St. 
Kurtin  & Kurtin,  305  Greenwich  St 
Lambly  & Alpaugh,  18  Harrison  St. 

Lass  & Cohen,  450  W.  14th  St. 

Gustav  F.  Lawrence,  6 Harrison  St. 
Lewis  Mears  Co.,  127  Reade  St. 

W.  H.  Mapes,  137  Reade  St. 

Thqs.  J.  May  Co.,  174  Duane  St. 

C.  F.  McGuire,  13  Harrison  St. 

A.  E.  McMulkin,  201  Franklin  St. 

Chas.  P.  Mecabe  & Son,  17  Jay  St. 

Samuel  Mioifeld,  3 Harrison  St. 

Alex  Mersel,  191  Duane  St. 

Mottus  Bros.,  W.  Washington  Market. 

Sam  Nagle,  W.  Washington  Market. 

J.  Narzisenfeld,  24-26  Harrison  St. 

J.  Neugeboren  & Sons,  19  Harrison  St. 
Jas.  N.  Norris,  W.  Washington  Mkt. 

Fred  D.  Oetjen,  339  Washington  St. 

B.  W.  Otis  & Co.,  W.  Washington  Mkt. 

A.  Paul,  Jr.,  & Co.,  West  Washington  Mkt. 
Wm.  Wallis  Pearson,  45  Grace  St. 

H.  T.  Pond  Co.,  361  Washington  St. 

C.  L.  Poole  & Co.,  15  Harrison  St. 

I.  C.  Popper,  171  Duane  St. 

S.  A.  Rausch,  334  Greenwich  St. 

G.  M.  Rittenhouse  & Co.,  23  Jay  St. 

S.  Rosenfeld  Co.,  49  Chambers  St. 

Harry  Rosenstein,  Inc.,  W.  Washington 

Market. 

M.  Roth  & Co.,  185  Duane  St. 

Thos.  H.  Roulston,  101  Ninth  St.,  Brook- 
lyn. 

John  H.  Rusch,  188  Duane  St. 

Saal  Brothers,  181  Duane  St. 

Chester  E.  Saxton  Co.,  Inc.,  11  Harrison 
St,  N.  Y.  C. 

C.  Schultz,  Inc,  32  Jay  St. 

Louis  J.  Schwab,  W.  Washington  Mkt. 
Nathan  Schweitzer  Co,  409  W.  14th  St. 
Seckel  & Kiernan,  361  Greenwich  St. 

R.  B.  Shimer  & Co,  332  Washington  St. 

A.  Silz,  416  W.  14th  St. 

Steers  & Menke,  West  Washington  Mkt. 

H.  E.  Stout  Co,  317  Washington  St. 

J.  D.  Stout  & Co,  19  Jay  St. 

Joseph  Sultan,  148  Reade  St. 

B.  Titman  Co,  94  N.  Moore  St. 

George  Trachtenberg,  360  Greenwich  St. 
Trelease  & Underhill,  333  Greenwich  St. 
W.  Harry  Ullman  & Bro,  216  Franklin 

St. 

Edward  M.  Vosburgh,  133  Reade  St. 

S.  & W.  Waldbaum,  140  Reade  St. 
Charles  Werner,  35  Loew  Ave. 

Samuel  Werner,  W.  Washington  Mkt. 
Western  Commission  Co,  West  Washing- 
ton Market. 

D.  W.  Whitmore  & Co,  10  Harrison  St. 
Wiesenfeld  & Oshinsky,  40  Harrison  St, 
J.  W.  Williams,  W.  Washington  Mkt. 
Wright  & Winsor,  12  Harrison  St. 

Zenith  Butter  & Egg  Co,  170  Duane  St. 
Zimmer  & Dunkak,  173  Duane  St. 


Elmore  Produce  Co,  Elmore. 

Fostoria  Creamery  Co,  404  S.  Union  St, 
Fostoria. 

Chas.  C.  Fromfield,  1101  E.  Main  St,  Van 
Wert. 

The  Gray  & White  Co,  Tiffin. 

Greenfield  Packing  Co,  Greenfield. 
Griffis  Produce  Co,  Delphos. 

W.  T.  Harris  & Son,  Kenton. 

Wm.  Hertel,  Jr,  Van  Wert. 

Hicksville  Produce  Co,  Hicksville. 

H.  B.  Hole,  Greenville. 

J.  J.  Kissell,  Columbus  Grove. 

H.  Little  & Sons,  434  S.  Fifth  St,  Upper 
Sandusky. 

Lucas  Produce  Co,  Leipsic. 

W.  M.  McElroy,  Manchester. 

Malkin  Creamery  Co,  224  W.  Boardman 
St,  Youngstown. 

Miller  Bros.  Co,  Fremont. 

J.  E.  Parker  Co,  Eaton. 

J.  E.  Roads,  N.  West  St,  Hillsboro. 

Homer  C.  Smith,  Centerbury. 

Storer  Bros.  Co,  Ada. 

A.  L.  Stout,  West  Mansfield. 

White  Mountain  Creamery  Co,  New 
Bremen. 


Cincinnati 

Fred  H.  Blome,  Jr,  c|o  Blome-Dreifus  Co, 
4149  Forest  Ave. 

Flataw  Riley  Co,  42  Walnut  St. 

Goyert  & Vogel  Egg  & Pty.  Co,  49  Wal- 
nut St. 

B.  L.  Humbert,  21  Masonic  Temple. 

John  V.  Kisker  & Co,  11  Main  St. 

A.  F.  Kolb,  134  W.  Court  St. 

Lett  & Co,  48  Walnut  St. 

The  Peters  Poultry  Co,  104  W.  Court  St. 
David  Rindsberg  & Co,  38  Walnut  St. 
Simmons  & Norris,  3-9  W.  Water  St. 

E.  B.  Wright  & Son,  19  Walnut  St. 


Cleveland 

The  Brandt  Co,  Sheriff  St.  Market. 
Brookhart  Poultry  Co,  754  Broadway. 
The  Brundage  Co,  606  Broadway. 

The  Chapman  Co,  575  Broadway. 

Cottage  Creamery  Co,  505  Woodland  Ave. 
The  A.  R.  Duncan,  Jr,  Co. 

Fisher  Bros.  Co,  2323  Lakeside  Ave. 
Liberty  Poultry  Co. 

Joseph  Lichtle  & Co,  676  Broadway. 
Joseph  N.  Pierson,  822  Broadway. 

E.  H.  Putt  & Son  Poultry  Co,  Sheriff 
St.  Market. 

Telling-Belle  Vernon  Co,  7100  Clark 
Ave. 


NEW  ZEALAND 

R.  L.  Woodhouse  & Co,  Ferry  Bldgs, 
Auckland. 


NORTH  DAKOTA 

Bridgeman-Russell  Co,  Grand  Forks. 
Mandan  Cry.  & Produce  Co,  Mandan. 


OHIO 

Athens  Poultry  & Produce  Co,  Athens. 
Bemisderfer  Co,  31  E.  Market  St,  Tiffin. 
Byron  L.  Bond,  Edon. 

The  Brownell  Sons  Co,  123  E.  Spring  St.. 
Columbus. 

O.  I.  Clevenger,  198  Prospect  St,  Marion 


OKLAHOMA 

H.  Bradbury,  Shattuck. 

Chickasha  Hide  & Produce  Co,  205  S. 

Second  St,  Chickasha,  Okla. 

Choctaw  Produce  Co,  Hugo. 

Farmers'  Produce  Co,  Clinton,  Okla. 
Guthrie  Produce  Co,  Guthrie. 

Lieberman  Produce  Co,  315  E.  Grand, 
Oklahoma  City. 

Madill  Produce  Co,  Madill. 

McCoy  Produce  Co,  Westville. 

Oklahoma  Hide  & Produce  Co,  Altus. 

J.  M.  Patton,  c|o  Lawton  Poultry  Co, 
Lawton. 

W.  D.  Wright  Produce  Co,  Oklahoma 
City. 


OREGON 

Estes-Dixon  Co,  105  Front  St,  Portland. 
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PENNSYLVANIA 

W.  J.  Craig,  1716  Penn  Ave.  Pittsburgh. 
Egermann  Commission  Co.,  2123  Penn 
Ave.,  Pittsburgh. 

Fisher  Bros.  Co.,  1130  Franklin  St.,  N.  S., 
Pittsburgh,  Pa. 

Iron  City  Produce  Co.,  Inc.,  56-60  Twenty- 
first  St.,  Pittsburgh. 

Clarence  C.  Lee,  726  Tenth  St.,  Oakmont. 
W.  S.  Lee  & Son,  1300  7th  Ave.,  Altoona. 
A.  B.  Marcus,  48  Eighteenth  St.,  Pitts- 
burgh. 

G.  A.  Samuels,  109  Water  St.,  Pittsburgh. 
David  Spruks  Co.,  Spruce  and  Franklin, 
Scranton. 

Taylor  Food  Products  Co.,  New  Castle. 
Tech  Food  Products  Co.,  Wainwright  Cold 
Storage,  3340  Liberty  St.,  Pittsburgh. 

Philadelphia 

Aetna  Butter  Co.,  204  Callowhill  St. 
Harold  R.  Aiken,  128  N.  Delaware  Ave. 
Almar  Stores  Co.,  919  N.  Front  St. 

The  American  Stores  Co.,  412  Noble  St. 
Beyer  & Co.,  Inc.,  235  Callowhill  St. 
Bickel  & Miller,  322  S.  Front  St. 

A.  F.  Bickley  & Son,  520  N.  Second  St. 
Bossler  & Company,  7 S.  Water  St. 

R.  A.  Bowers  Co.,  9-11  N.  Water  St. 

P.  F.  Brown  & Co.,  43  S.  Front  St. 

S.  Walter  Brown,  33  S.  Front  St. 
Chabrow  Bros.,  24  S.  Front  St. 

Crawford  & Lehman,  33,  35  S.  Water  St. 
Samuel  S.  Daniels,  Sec’y,  Philadelphia 

Pro.  Exch.,  Philadelphia,  Pa. 

C.  M.  Drake  & Co.,  19  S.  Water  St. 

Edson  Bros.,  110-112  Dock  St. 

T.  T.  Ellis  & Son,  24-26  S.  Water  St. 

J.  G.  Haldeman  & Bro.,  2918  Market  St. 
A.  R.  Heisey,  Second  and  Callowhill  Sts. 

C.  G.  Heyd  & Co.,  25  S.  Water  St. 

John  J.  Hitschler  & Son,  1221  South  St. 
John  Jamison  Co.,  3 and  5 South  Water  St. 
Jo,hn  J.  McDonald  Co.,  13  S.  Water  St. 
Nathan  L.  Medwedeff,  33  S.  Front  St. 
Charles  J.  Meier,  10  N.  Dearborn  Ave. 

J.  M.  Morris  Co.,  202  S.  Second  St. 

John  S.  Morris  & Co.,  27  S.  Water  St. 
Nice  & Schreiber  Co.,  11  S.  Water  St. 
Parsons  & Bro.,  224  Callowhill  St. 

Geo.  Rice  & Co.,  409  New  Market  St. 
Risser  & Rabinowitz,  101  Pine  St. 

J.  K.  Shultz  & Co.,  36  S.  Water  St. 

P.  E.  Sharpless  Co.,  813  N.  11th  St. 
Sheaffer  & Marvel,  106  N.  Delaware  Ave. 
Wm.  Smith  Co.,  14  S.  Water  St. 

E.  S.  Stackhouse  & Co.,  17  S.  Water  St. 
Stephen  Thurber,  118  Water  St. 

A.  Wachs,  44  S.  Water  St. 

M.  Wildstein,  631  N.  Second  St. 

J.  P.  Wilson,  116  Dock  St. 


RHODE  ISLAND 

W.  W.  Aldrich,  Providence. 

Cooper  & Sisson,  Box  1176,  Providence. 

F.  W.  Whipple  & Co.,  99  Canal  St.,  Prov- 
idence. 


SOUTH  DAKOTA 

Brookings  Produce  Co.,  Brookings. 
W.  H.  Buck  & Co.,  Madison. 
Mitchell  Produce  Co.,  Mitchell. 
Salem  Produce  Co.,  Salem. 
Thomas  & Hoard,  Centerville. 
Wenk  Bros.  Madison. 

Wist  & Sons,  Webster. 


TENNESSEE 

Geo.  M.  Brooks,  Martin. 

Wm.  J3.  Foster  Prod.  Co.,  Fayetteville, 


R.  C.  Giles,  Fourth  and  First  Nat.  Bank 
Bldg.,  Nashville. 

Morristown  Produce  & Ice  Co.,  Morris- 
town. 

Naive-  Spillers  Co.,  905  Harrison  St., 
Nashville. 

L.  Rauch  & Co.,  88  S.  Front  St,  Memphis. 

Chas.  C.  Sullivan,  58  N.  Front  St,  Mem- 
phis. 

A.  B.  Winford,  Lewisburg. 


TEXAS 

Ben  Ablon,  Dallas. 

Bassel  Brothers,  5 Wall  St.,  Belton. 

J.  O.  Boettcher,  Weimar. 

Central  Prod.  Co.,  Inc.,  Temple. 

A.  J.  Commons  Produce  Co.,  McKinney. 
Crescent  Produce  Co.,  1006  W.  Commerce 
St.,  San  Antonio. 

Fort  Worth  Plty.  & Egg  Co.,  1607  Com- 
merce St.,  Fort  Worth. 

G.  P.  Foster  & Co.,  Denison,  Texas. 
Giddings  Produce  Co./ Giddings. 

A.  A.  Hacker  & Co.,  Brenham. 

Mayhew  Produce  Co.,  Brady. 

Merchants  Produce  Co.,  314  Mary  St., 
Waco. 

Mistletoe  Creameries,  Fort  Worth. 

New  York  Buyers'  Assn.,  San  Antonio. 
Nolen  Produce  Co.,  Hallettsville,  Tex. 
The  Peter  Co.,  401  Washington  Ave., 
Houston,  Texas. 

Wm.  Schmidt,  315  E.  First  St.,  Fort 
Worth. 

Stahl  Bros.,  Gonzales. 

Texas  Creamery  Co.,  Houston. 

A.  B.  Walker  & Son,  Corsicana. 

H.  F.  Wehmeyer,  14  First  St.,  Brenham. 

VIRGINIA 

Beasley  & Boon  Co.,  P.  O.  Box  146,  Roan-  j 
oke.  ^ j 

City  Produce  Exchange,  56  W.  Gay  St., 
Harrisonburg. 

Thos.  M.  Combiths,  Pulaski. 

Crocker  & Bluford,  Box  117,  Norfolk. 
Culpeper  Produce  Co.,  P.  O.  Box  72 
Culpeper. 

R.  M.  Eastwood  & Co.,  Norfolk. 

Wm.  F.  Gravins  & Co.,  23  S.  13th  St., 
Richmond. 

F.  H.  Hobbs  Co.,  77  Roanoke  Ave.,  Norfolk. 
Wade  Masters  & Co.,  Lexington. 

Scott  Butter  & Provision  Co.,  208  Water  St., 
Norfolk. 

Sigourney  & Fardon,  Inc.,  Richmond. 
Wrenn  Produce  Co.,  Edinburg. 

VERMONT 

C.  A.  Mentzer,  North  Williston. 

WISCONSIN 

H.  C.  Christians  Co.,  Johnson  Creek. 
Davis  Bros.  Cheese  Co.,  Plymouth. 
Hawley  Commission  Co.,  La  Crosse. 

J.  B.  Ludden,  Bloomington. 

Mazo  Poultry  & Egg  Co.,  Mazomanie. 
Miller- Rose  Co.,  La  Crosse. 

S.  Miller  Cold  Storage  Co.,  Marshfield, 
Northern  Wis.  Produce  Co.,  Manitowoc. 
Northwestern  Egg  & Poultry  Co.,  Eau 

Claire. 

Pauly  & Paulv  Cheese  Co.,  Manitowoc. 
Superior  Commission  Co.,  1705  Winter  St., 
Superior. 

Milwaukee 

Durbrow  Commission  Co.,  382  Fifth  St. 
Fiebrantz  & Benz,  394  Fifth  St. 
Hassmann  & Mueller,  293  Third  St. 

Geo.  C.  Mansfield  Co. 

Martin  H,  Meye&  ?&?  44ft  St, 


AFFILIATED  INTERESTS 

Arkansas  Poultry  & Egg  Dealers'  Assn., 

M.  L.  Price,  Secy.,  Fayetteville,  Ark. 
Boston  Fruit  & Produce  Exchange,  Alton 

E.  Briggs,  Ex.  Secy.,  Faneuil  Hall  Mar- 
ket, Boston,  Mass. 

Canadian  Prod.  Assn.,  James  T.  Madden, 
Secretary,  90  Colbome  St.,  Toronto, 
Can. 

Detroit  Butter  & Egg  Board,  John  Huet- 
teman,  Secy.,  2040  Howard  St.,  Detroit, 
Mich. 

The  Chicago  Mercantile  Exchange,  S. 
Edward  Davis,  Ex.  Secy.,  136  W.  Lake 
St.,  Chicago,  111. 

Fulton  Market  Wholesale  Meat  & Com. 
Merchants'  Assn.,  918  Fulton  St. 
Chicago,  111. 

Illinois  Poultry  & Egg  Shippers'  AsSn.. 

H.  B.  Patton,  Secy.-Treas.,  Blooming- 
ton, 111. 

Indiana  Egg  & Poultry  Assn.,  Wm.  Locks, 
Secy.,  Indianapolis,  Ind. 

Iowa  Wholesale  Egg,  Butter  & Poultry 
Dealers  Assn.,  M.  A.  Hagensick, 
Secy.,  Des  Moines,  Iowa,  P.  O.  Box 
906. 

Kansas  Egg  Shippers'  Assn.,  C.  F.  Nissen, 
Secy.,  Newton,  Kans. 

Minnesota  Egg,  Butter  & Poultry  Assn., 

F.  C.  Marpe,  Secy.,  New  Ulm,  Minn. 
Missouri  Egg  & Poultry  Shippers'  Assn., 

S.  J.  Hurst,  Secy.,  515  Grand  Ave., 
Kansas  City,  Mo. 

Nebraska  Poultry,  Butter  & Egg  Assn., 
H.  L.  McCoy,  Secy.,  1206  Jones  St., 
Omaha,  Neb. 

New  York  Mercantile  Exchange,  cor. 
Hudson  and  Harrison  Sts.,  New  York, 

N.  Y. 

Ohio  Butter,  Egg  & Poultry  Association, 
F.  S.  Jacoby,  Secy.,  422  Glen  Echo 
Court,  Columbus,  Ohio. 

Oklahoma  Poultry  & Egg  Association, 
Carl  D.  Rice,  Secy.,  Enid,  Okla. 
Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco,  Cal. 

Pittsburgh  Butter  & Egg  Exchange,  708 
Wabash  Bldg..  Pittsburgh,  Pa. 

San  Francisco  Whls.  Dairy  Pro.  Ex- 
change, 252  Clay  St.,  San  Francisco, 
Cal. 

Southern  Poultry  & Egg  Shippers'  Assn., 
L.  G.  Smith,  Secy.,  Shelbyville,  Ky. 
Texas  Butter,  Egg  & Poultry  Assn.,  J.  O. 
Boettcher,  Secy.,  Weimar,  Texas. 


BANKS 

Bank  of  America,  44  Wall  St.,  New  York 
City. 

Fidelity  Trust  Co.,  Chambers  & W.  Broad- 
way, New  York,  N.  Y. 

The  First  National  Bank  of  Chicago, 
Chicago,  111. 

Irving  National  Bank,  New  York,  N.  Y., 
Wool  worth  Bldg. 

National  Bank  of  Commerce,  Ashland 
Block,  Chicago,  111. 

United  State  Bank  of  St.  Louis,  Wash- 
ington Ave.  & 4th  St.,  St.  Louis,  Mo. 

Webster  & Atlas  National  Bank  of  Bos- 
ton, 199  Washington  St.,  Boston,  Mass. 


COLD  STORAGE 

j.  D.  Allman,  Gen'l  Mgr.,  U.  S.  Cold  Stor- 
age Co.,  39th  St.  & Hoyne  Ave.,  Chi- 
cago, 111. 

Beatrice  Cold  Storage  Co.,  Beatrice,  Nebr. 

Deck's  Cold  Storage,  461  N.  Division  St., 
Buffalo,  N.  Y. 

Iinghamton  Cold  Storage  Co.,  282  Water 
St.,  Binghamton,  N.  Y. 

Sooth  Cold  Storage,  121  W.  Kinzie  St., 
Chicago,  111. 

Boston  Terminal  Refg.  Co.,  Boston,  Mass. 

Sronx  Ref.  Co.,  520  Westchester  Ave.* 
New  York,  N.  Y, 
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Buffalo  Cold  Storage  Co.,  Buffalo,  N.  Y. 

Calumet  Refrigerating  Co.,  308  Alexander 
St.,  Chicago,  111. 

Central  City  Cold  Stge.  Co.,  1001  Burnet 
Ave.,  Syracuse,  N.  Y. 

Central  Cold  Storage  Co.,  Kinzie  and 
Dearborn  Sts.,  Chicago,  111. 

Chemung  Cold  Storage  Co.,  735  Baldwin 
St.,  Elmira,  N.  Y. 

Chicago  Cold  Stge.  Warehouse  Co.,  1526 
S.  State  St.,  Chicago,  111. 

Geo.  J.  Cooke  Co.,  30  N.  Green  St.,  Chi- 
cago, 111. 

Detroit  Refrigerating  Co.,  Detroit,  Mich. 

Eastern  States  Ref.  Co.,  Springfield, 
Mass. 

Ebner  Ice  & Cold  Stge.  Co.,  Vincennes,  Ind. 

Federal  Cold  Stge.  Co.,  1800  N.  Broadway, 
St.  Louis,  Mo. 

Frank  Fehr  Cold  Storage  Co.,  Logan  and 
Lampton  Sts.,  Louisville,  Ky. 

Fulton  Market  Cold  Storage  Co.,  1000  W. 
Fulton  St.,  Chicago,  111. 

Hygeia  Refg.  Co.,  Elmira,  N.  Y. 

Indiana  Refg.  Co.,  Indianapolis,  Ind. 

Industrial  Cold  Storage  & Whse.  Co., 
Philadelphia,  Pa. 

Kansas  City  Cold" Stge.  & Whse.  Co.,  500 
E.  Third  St.,  Kansas  City,  Mo. 

Kansas  Ice  & Stg.  Co.,  Salina,  Kansas. 

Kent  Storage  Co.,  Grand  Rapids,  Mich. 

Lackawanna  Cold  Storage  Co.,  706  Wy- 
oming Ave.,  Scranton,  Pa. 

Lake  Shore  Cold  Storage  Co.,  536  E.  27th 
St.,  Chicago,  111. 

Merchants  Ref.  Co.,  161  Chambers  St., 
New  York,  N.  Y. 

Monarch  Refrigerating  Co.,  40  E.  Austin 
Ave.,  Chicago,  111. 

S.  Miller  Cold  Stg.  Co.,  Marshfield,  Wis. 

National  Cold  Stge.  Co.,  Brooklyn,  N.  Y. 

National  Ice  & Storage  Co.,  5th  & Nagh- 
ten  Sts.,  Columbus,  O. 

New  Jersey  Refg.  Co.,  173  Ninth  St.,  Jer- 
sey City,  N-  J. 

Ninth  Street  Terminal  Whse.  Co.,  1220 
W.  Ninth  St.,  Cleveland,  Ohio. 

North  American  Cold  Storage  Co.,  345 
N.  Canal  St.,  Chicago,  111. 

Northern  Cold  Storage  & Warehouse  Co., 
Duluth,  Minn. 

Omaha  Cold  Storage  Co.,  Omaha,  Neb. 

Philadelphia  Warehousing  & C.  S.  Co., 
Philadelphia,  Pa. 

Pittsburgh  Terminal  Warehouse  & Trf. 
Co.,  Pittsburgh,  Pa. 

Power  City  Cold  Stg.  & Pro.  Co.,  Sioux 
Falls,  S.  Dak. 

Producers  Cold  Storage  Co.,  1439  N.  Sixth 
St.,  St.  Louis,  Mo. 

Producers  Cold  Storage  Co.,  St.  Joseph, 
Mo. 

Producers  Cold  Storage  Co.,  Chillicothe, 
Mo. 

Quincy  Market  Cold  Storage  & Ware- 
house Co.,  Boston,  Mass. 

The  Sheriff  St.  Market  & Cold  Stge.  Co., 
Cleveland,  Ohio. 

R.  H.  Switzler,  c|o  St.  Louis  Ref.  & Cold 
Storage  Co.,  St.  Louis,  Mo. 

Syracuse  Cold  Storage  Co.,  N.  West  St., 
Syracuse,  N.  Y. 

Union  Storage  Co.,  Liberty  and  Second 
Aves.,  Pittsburgh,  Pa. 

Union  Terminal  Cold  Storage  Co.,  12th 
and  Provost  Sts.,  Jersey  Cityr  N.  J. 

Wainwright  Cold  Storage,  Teck  Food 
Products  Co.,  3340  Liberty  St.,  Pitts- 
burgh, Pa. 

The  Washington  Market  Co.,  Center 
Market,  Washington,  D.  C. 

Western  Cold  Storage  Co.,  421  North 
State  St.,  Chicago,  111. 

Wisconsin  Cold  Storage  Co.,  178  Florida 
St.,  Milwaukee,  Wis. 

Sherman  White  & Co.,  Fort  Wayne,  Ind. 


FEATHER  BUYERS 

,Frank  S.  Foster,  Wyoming,  111. 

The  P.  R.  Mitchell  Co.,  Harrison  and 
Spring  Grove  Ave.,  Cincinnati,  O. 

H.  Rubenstein  Co.,  Inc.,  1251  Roosevelt 
Road,  Chicago,  111. 

Wahlert  & Guntzler,  19  N.  Main  St., 
St.  Louis,  Mo. 


INSURANCE 

Herrick,  Auerbach  & Vastine,  Insurance 
Exchange  Bldg.,  Chicago,  111. 

Fred  S.  James  Co.,  175  W.  Jackson  Blvd., 
Chicago,  III. 

Reciprocal  Exchange,  28th  and  Wyandotte 
Sts.,  Kansas  City,  Mo. 


SUPPLIES 

Altamont  Mfg.  Co.,  Altamont,  111. 
American  Paper  Products  Co.,  2nd  and 
Breman  Ave.,  St.  Louis,  Mo. 
Anderson-Tully  Co.,  Memphis,  Tenn. 
Elmer  L.  Arminger,  216  W.  South  Water 
St.,  Chicago,  III. 

Armstrong  Cork  & Insulating  Co.,  Pitts- 
burgh, Pa. 

Automatic  Refrigerating  Co.,  Monadnock 
Bldg.,  Chicago,  111. 

A.  H.  Barber- Goodhue  Co.,  300-306  W. 

Austin  Ave.,  Chicago,  111. 

Box  Factory  of  Paris,  185  W.  Houston 
St.,  Paris,  Texas. 

J.  G.  Cherry  Co.,  Tama,  Iowa. 

Chicago  Mill  & Lumber  Co.,  510  N.  Dear- 
born St.,  Chicago,  111. 

Claire  mo  nt  Sterilized  Egg  Co.,  160  N. 

Market  St., -Chicago,  111. 

The  Collis  Co.,  Clinton,  Iowa. 

Colli s Products  Co.,  Clinton,  Iowa. 

The  G.  E.  Con  key  Co.,  6529  Broadway, 
Cleveland,  Ohio. 

Consolidated  Products  Co.,  4750  Sheridan 
Jfoad,  Chicago,  111. 

Cookeville  Veneer  Co.,  Cookeville,  Tenn. 
Creamery  Package  Mfg.  Co.,  61  -67  W. 

Kinzie  St.,  Chicago,  111. 

Cupples  Co.,  7th  and  Spruce  Sts.,  St.  Louis, 
Mo. 

Cushion-Locked-Pad  Co.,  208  N.  Wells  St., 
Chicago,  111. 

The  Danley  Sanitary  Mfg.  Co.,  St.  Johns, 
Mich. 

The  Davis  Lumber  Co.,  Martinsville,  Ind. 
Decatur  Supply  Co.,  Decatur,  Ind. 

Dixon  Cereal  & Feed  Co.,  Dixon,  111. 

E.  T.  Durland  Co.,  904  Wrigley  Bldg., 
Chicago,  111. 

Excelsior  Products  Co.,  Washburn,  Wis. 
Excelsior  Wrapper  Co.,  224  W.  Kinzie  St., 
Chicago,  111. 

Forrester  Nace  Box  Co.,  Eighth  and  Wy- 
oming, Kansas  City,  Mo. 

Germo  Mfg.  Co.,  Ill  So.  Main  St.,  St. 
Louis,  Mo. 

D.  M.  Goodwillie  Co.,  1208  W.  22nd  St., 
Chicago,  111. 

Walter  Gottheimer,  6 So.  Commercial  St., 
St.  Louis,  Mo. 

Hales  & Hunter  Co.,  327  So.  La  Salle  St., 
Chicago,  111. 

Herf  Fredricks  Chemical  Co.,  Pierce 
Bldg.,  St.  Louis,  Mo. 

E.  P.  Hunter,  Ossian,  Ind. 

Hutchinson  Egg  Case  & Filler  Co., 

Hutchinson,  Kans. 

Indiana  Board  & Filler  Co.,  Decatur,  Ind. 
■ Kalamazoo  Vegetable  Parchment  Co., 
Kalamazoo,  Mich. 

Kennedy  & Parsons,  1901  E.  4th  St.,  Sioux 
City,  Iowa. 


Keokuk  Box  Co.,  Keokuk,  Iowa. 

W.  R Kernan,  208  N.  Wells  St.,  Chicago, - 

Main  Bros.  Box  & Lumber  Co.,  Karnak, 

111. 

Leon  Mann,  New  York  Mercantile  Ex- 
change Bldg.,  New  York  City. 

Metropolitan  Container  Co.,  341  E.  119th 
St.,  New  York,  N.  Y. 

National  Carton  Co.,  Joliet,  111. 

New  York  Egg  Case  Co.,  519  W.  42nd  St., 
New  York  City. 

Oclaire  Box  & Crate  Co.,  Eau  Claire,  Wis. 

Paterson  Parchment  Paper  Co.,  1058 
Conway  Bldg.,  Chicago,  111. 

Peterson-Miller  Box  Co.,  Cairo,  111. 

The  Quaker  Oats  Co.,  Chicago,  111. 

Quincy  North  Star  Co.,  Quincy,  111. 

Ralston  Purina  Co.,  821  S.  Eighth  St., 
St.  Louis,  Mo. 

Rosenbaum  Bros.,  77  Board  of  Trade,  Chi- 
cago, 111. 

W.  A.  Schurmann  & Co.,  365  E.  Illinois 
St.,  Chicago,  111. 

Security  Egg  Case  Filler  Co.,  Inc.,  La- 
fayette, Ind. 

Self-Locking  Carton  Co.,  591  E.  Illinois 
St.,  Chicago,  111. 

H.  W.  Selle  Co.,  1000  N.  Halsted  St.,  Chi- 
cago, 111. 

Tite-Pack  Filler  Co.,  728  W.  Madison  St., 
Chicago,  111. 

Twin  City  Box  & Lumber  Co.,  1017  Plym- 
outh Bldg.,  Minneapolis,  Minn. 

Union  Insulating  Co.,  Gt.  Northern  Bldg., 
Chicago,  111. 

Union  Steel  Products  Co.,  Ltd.,  Albion, 
Mich. 

United  Cork  Companies,  110  S.  Dearborn 
St.,  Chicago,  111. 

United  Steel  & Wire  Co.,  Battle  Creek, 
Mich. 

Urbana  Egg  Case  Co.,  Urbana,  Ohio. 

Webster  Bros.  Mfg.  Co.,  Waucoma,  Iowa. 

Western  Feed  Mfrs.,  Inc.,  345  N.  Eliza- 
beth "St.,  Chicago,  111. 

Wonderfat  Poultry  Feed,  Produce  Ex- 
change Bldg.,  Kansas  City,  Mo. 


TRADE  PAPERS 

Butter,  Cheese  & Egg  Journal,  210  Syca- 
more St.,  Milwaukee,  Wis. 

Chicago  Dairy  Produce  Co.,  136  W.  Lake 
St.,  Chicago,  111. 

Egg  Reporter  Shoemaker,  Waterloo,  Iowa. 

Ice  & Refrigeration,  5707  W.  Lake  St., 
Chicago,  111. 

The  Produce  Packer,  192  N.  Clark  St., 
Chicago,  111. 

Produce  Bulletin,  Inc.,  97  Warren  St., 
New  York  City. 

The  Produce  News,  6 Harrison  St.,  New 
York  City. 

Urner-Barry  Co.,  175  Chambers  St.,  New 
York,  N.  Y. 


TRANSPORTATION 

American  Refrigerator  Transit  Co.,  St. 
Louis,  Mo. 

W.  L.  Kendall,  Dairy  Agent,  Erie  R.  R. 
Co.,  1330  Transportation  Bldg.,  Chi- 
cago, 111. 

Live  Poultry  Trans.  Co.,  431  So.  Dear- 
born St.,  Chicago,  111. 

Merchants  Dispatch  Dairy  Line,  623  La 
Salle  Station,  Chicago,  111. 

New  York  Despatch,  181  Quincy  St.,  Chi- 
cago, III. 

Nickel  Plate  Lackawanna  Dairy  Line, 
327  S.  La  Sail*  St.{  Chicago,  111. 
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PROCESSED  AND  COLD  STORAGE  EGGS 


Now  is  the  time  to  take  up  the  ques- 
tion of  an  attractive  design  or  trade 
mark  to  use  for  printing  up  your 
cartons,  to  market  to  the  best  advan- 
tage your  Processed  and  Cold  Storage 
Eggs. 


“The  Box  That  Sella  The  Eggs” 


SELF-LOCKING  CARTON  COMPANY 

591  East  Illinois  Street  .....  CHICAGO 


STANDARD  WAREHOUSES 

FOR 

EGG  STORAGE 

UNDER  EXPERIENCED  AND  SUCCESSFUL  MANAGEMENT  our  warehouses  have  satisfied 

the  most  critical  egg  merchants  for  many  years 

UNION  TERMINAL  COLD  STORAGE  CO. 

JERSEY  CITY,  N.  J. 

Located  on  Main  Lines  of  ERIE  R.  R.  and  D.  L.  & W.  R.  R. 

Track  connections  with  all  railroads 

MANHATTAN  REFRIGERATING  CO. 

Gansevoort  and  West  Washington  Markets 

NEW  YORK  CITY 

on  tracks  of  New  York  Central  Railroad 

KING’S  COUNTY  REFRIGERATING  CO. 

WALLABOUT  MARKET  :i  BROOKLYN 
Modern  Equipment — Proper  Temperatures  — Low  Insurance 
Unequalled  Railroad  Facilities — Ideal  Location  for  Selling 
and  Distribution  — Liberal  Advances 

GENERAL  OFFICES 

525  WEST  STREET  NEW  YORK  CITY 

T.  A.  ADAMS  R.  A.  ADAMS 
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“CHERRY” 

Hard  Calendered  Double-Lock  Fillers 
Reduce  Egg  Breakage 

Railroads  and  express  companies  are  “up  on 
their  hind  feet”  demanding  greater  care  on 
the  part  of  egg  shippers  in  the  selection  of 
their  fillers  and  in  the  method  and  care  of 
packing. 

Instead  of  meekly  paying  claims  as  they  used  to,  for  fear 
of  offending  shippers,  they  now  put  the  shippers  on  the 
defensive  and  refuse  to  allow  claims  unless  claimant  can 
prove  that  the  consignment  was  properly  packed. 

Proper  packing  as  officially  specified  means: 

1.  Hard  Calendered  Fillers  of  known  quality. 

2.  Excelsior  Pads,  as  illustrated. 

When  you  use  cheap,  pulpy,  unbranded  Fillers,  or  pack  in  any  other  than  specified, 
you  are  “out  of  luck”  when  it  conies  to  trying  to  collect  a claim,  unless  you  can 
prove  that  the  car  itself  was  damaged. 

When  you  use  Cherry  Hard-Calendered  Double  Lock  Fillers 

and  pack  with  standard  gauge  pads  as  specified,  you  are 
“sitting  pretty.” 

Because  the  Cherry  brand  mark  on  each  Filler 
demonstrates  to  the  carriers  that  you  have 
“gone  thelimit”t.o  protect  yourself  and  them. 


The  Safest  Claim  Is  NO  Claim 

When  you  ship,  as  our  customers  do,  tens  of 
thousands  of  cases  without  any  damage  to  all, 
you  are  making  maximum  profit  with  mini- 
mum trouble. 


Send  for  our  book,  “Fourteen  Rolls  and  Why,’’  a liberal  education  in  egg  packing 


CESAR.  R 
St.Ifeol,  Minn.  Tama. 


Digitized  by 


Google 


yy  W////////M  *///. 


POULTRY  * BUTTER  - <S~  - EGG 


POULTRY 


JUNE 


Volume  7 


Number  9 


President 


Logansport,  Ind. 
May  31,  1923 


I direct  the  especial  attention  of  the  members  of  the 
National  Poultry,  Butter  & Egg  Association  and  the  mem- 
bers of  all  State  Associations  to  the  proposal  of  the  Govern- 
ment to  create  U.  S.  Standards,  Classes  and  Grades  for  Eggs, 
in  this  issue. 


The  questions  involved  are  the  most  important  now  before 
the  trade  and  they  must  be  met  one  way  or  the  other. 


I request  all  members  to  study  the  matter  seriously  and 
to  send  their  criticisms  and  observations  to  the  Executive 
Offices  without  delay. 

Very  truly  yours. 


To  the  Members  of  the  National 
Poultry,  Butter  & Egg  Association: 


Arminger’s  Century  Steel 
Feeding  Battery 


Height  6 ft.,  Length  5 ft..  Width  38  in. 

16  Compartments  Capacity  about  130  birds 


THE  LIGHTEST  AND  MOST  DURABLE  STEEL 
BATTERY  ON  THE  MARKET 


Collapsible 


Sanitary 


Portable 


216  W.  So.  Water  Street 
CHICAGO 
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A typical  plant  of  medium 
size,  showing  Nonpareil 
Cork  Covering  on  the  brine 
and  ammonia  lines.  S.  E. 
Lux,  Jr.  Mercantile  Com- 
pany, Topeka,  Kansas 


Have  You  Short  Lines  Like  These? 


SHORT  runs  of  brine  and  ammonia  lines  need  Nonpareil  Cork 
Covering  just  as  much  as  long  ones.  In  proportion  to  size, 
the  saving  is  just  as  great  on  20  feet  of  2-inch  line  as  on  200  feet 
of  8-inch.  It  pays  for  itself  in  less  than  a year. 

Take  an  installation  like  that  shown  above,  which  is  typical 
of  thousands  of  small  plants.  It  is  surprising  how  quickly  you 
can  put  on  40  or  50  feet  of  Nonpareil  Covering  with  10  or  12 
fitting  covers.  It  all  comes  in  sections  ready  to  apply — no  wrap- 
ping or  troweling  or  waterprofing. 

And  best  of  all,  it  is  there  for  good.  Nonpareil  Cork  Covering, 
applied  properly,  is  permanent  insulation.  No  drip,  no  frost,  no 
repairs.  Keep  the  wires  tight  and  paint  it  once  a year  and  Non- 
pareil Cork  Covering  will  last  as  long  as  the  pipes. 

* 

Write  for  the  new  booklet Permanent  Covering  fqr 
Refrigerated  Lines  and  Tanks 99 — sent  free  on  request 

ARMSTRONG  CORK  & INSULATION  COMPANY 
155  Twenty-fourth  Street  Pittsburgh,  Pa. 


Nonpareil 

-For  Brine 


Cork  Covering 

and  Ammonia  Lines — 
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Produce  Merchants  Supplies 

These  tools  are  manufactured  with 
special  care  with  the  intent  to  make 
them  each  of  a grade  of  metal  and  tem- 
per best  suited  for  its  purpose.  Special 
study  has  been  placed  upon  the  making 
of  these  tools.  The  weight,  the  quality, 
the  temper,  the  grade  of  metal  and  the 
shape  conforms  exactly  to  the  require- 
ments. No  tools  are  better  designed 
and  made. 

2%-in.  Triangle  Cutter,  Cheese  Box  and  Shelf  No.  04.  Box  Opener,  8 in $0.90 

Scraper  $0.75  No.  2.  Box  Hammer,  9 in. 90 

No.  6.  Box  Scraper  1.35  No.  7.  Hatchet 2.50 

Marxoff  Box  Scraper 


Length — 10  inches.  Unequaled  for  Scraping  Marks  from  Boxes, 

Weight — 15  ounces.  Barrels,  Hogsheads,  Pails  and  all  Wood  Packages. 


Just  Like  Your  Safety  Razor — Simply  Reverse  Blades 
When  Dull 

Save  the  loss  in  your  shipping  room.  A good  sharp  tool 
always  ready  for  use.  Interchangeable,  keen  cutting, 
double  edged,  hardened  steel  blades,  ground  to  exact  cut- 
ting angle.  The  notches  in  the  blade  breaks  the  chips, 
will  scrape  ACROSS  the  grain  or  WITH  the  grain.  You 

“Boston”  Butter  Cutter 


simply  reverse  the  blade  when  dull  or  quickly  insert  a new 
one.  No  time  wasted  at  the  grind  stone.  The  Marxoff 
saves  time. 

EYERY  SHIPPER  NEEDS  THIS  TIME  SAYING  TOOL 

Complete  as  illustrated,  including  card  with  12  extra 

blades  (24  keen  cutting  edges) *..$2.00 

Shipping  weight,  1 lb.,  3 oz. 

Additional  blades,  1 dozen  on  card  (24  cutting  edges) 
by  mail  $1.00 


No.  0412  Produce  Hatchet 


Light  pattern,  scored  face,  with  nail  slots  at  lower  and 
upper  sides  of  blade.  Pocket  size.  2%”  cut.  Weightless 
handle,  12  oz.;  weight  with  handle,  1%  lbs. 

Price,  each $ 1.76 

Price,  per  dozen 17.25 


A valuable  aid  for  wiring  Butter  in  tubs,  which 
works  perfectly  and  does  not  break  off  small  pieces. 

Why  dig  Butter  out  of  a tub  when  you  can  cut  it  up 
into  shapely  bricks  of  the  size  wanted  ? This  cutter  saves 
time,  patience,  and  butter,  and  you  can  serve  your  custo- 
mers much  more  satisfactorily. 

This  cutter  is  used  and  highly  recommended  by  a great 
many  chain  stores,  butter  dealers,  and  grocerymen.  The 
bow  is  made  of  the  best  steel,  tinned  or  nickeled,  with 
piano  wire  cutters,  maple  or  rosewood  handles,  and  will 
last  for  years.  Bow,  16  inches  high;  wire,  18  inches  long. 

Complete,  with  tinned  bow,  maple  handle  and  1 


dozen  extra  wires,  each $2.75 

Extra  wire,  per  dozen 75 


Little  Wonder  Box  Scraper 


An  all  wood  box  scraper,  except  for  the  blade.  Easy  to 
handle;  blade  is  set  at  correct  angle  for  best  work.  It  will 
not  hurt  the  hands. 

Price,  each $0.50 

Price,  per  dozen 5.Q0 


Twin  City  Branch— 2490-2494  University  Avenue,  St.  Paul,  Minn. 

A.H.Barbei-Goodhue  Company  g 

( Formerly  A.H.Batber  Cteamery  Supply  Co. ) II" 

9 iome  Office  (fwin  City  Office  <^g 

3oo  W.  Austin  Ave.,  2490  University  Ave, 

Chicago  StfPaul  — 
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THERE  IS  ONE  BEST  WAY 
To  STORE  BUTTER 


that  is  “CENTRAL'S”  Way 


A Great  Storage  Service  in  the  Heart  of  a Great  Market 

SERVICE 

EXPERIENCED  MANAGEMENT  ::  FINANCIALLY  RESPONSIBLE 

Modem  Warehouses Proper  Temperatures 

Unequalled  Railroad  Facilities Ideal  Location  for  Selling  and  Distributing 

Liberal  Advances 

Central  Cold  Storage  Co. 

Kinzie  and  Dearborn  Sts. 

Chicago 

D.  P.  KENNEDY,  Manager  L.  M.  JOHNSON,  Superintendant 

F.  J.  McCANN,  Ass’t  Treasurer 
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Does  Not  Deviate  From  a Single  Action 
in  the  Present  System  of  Handling  Eggs 

Read  what  a Receiver  has  to  say  regarding  a car  of 
eggs  which  was  loaded  promiscuously  with  Cushion- 
Locked-Pads  and  the  Six  Excelsior  Pad  Pack 


CUSHIONED  — 

To  protect  eggs  from 
Vertical  Shocks 


■■H  igL  ^ 


Patent  Pending 


LOCKED 


To  prevent  Shifting 
of  Fillers  in  the  Egg 
Case 


A*  M.  DUBIN 
181  Duane  St. 
New  York 


A pril  6,  1923 


The  Cushion  Locked  Pad  Go., 

208  N.  Wells  St.> 

Chicago,  111. 

Dear  Sirs: 

Answering  your  favor  of  the  3rd.,  instant , will  say  the  following:  Late  last  summer  while  I z vas  connected  with 
Droste  & Snyder  we  received  a car  of  eggs  packed  by  the  Northern  Iowa  Produce  Co.,  McGregor,  la.  That  car  arrived 
in  damaged  condition.  After  opening  the  car  on  the  dock  we  found  twenty  odd  cases  more  or  less  broken;  while  open- 
ing the  cases  our  men  noticed  that  the  greatest  number  of  cases  in  this  car  teas  packed  zvith  a flat  corrugated  on  one 
side,  (for  the  filler  to  fit  in,  so  that  it  keeps  the  filler  from  shifting).  I have  since  learned  that  they  are  called  Cushion 
Locked  Pads  and  made  by  the  Cushion  Locked  Pad  Company,  Chicago,  Illinois. 

Wish,  to  state  that  all  the  damaged  eggs  in  the  car  above  mentioned  zeere  those  that  ivere  packed  with  the  ordinary 
flats  and  six  excelsior  pads,  while  there  was  not  a single  case  in  any  of  those  that  were  packed  zvith  cushion  locked  pads 
that  showed  any  trace  of  damage.  These  cases  had  excelsior  pads  on  top  and  bottom  and  cushion  locked  pads  throughout 
the  case.  To  my  best  conviction  had  it  not  been  for  the  cushion  locked  pads  the  damage  would  have  been  much  more 
serious.  With  this  demonstration  I am  more  than  satisfied  that  the  Cushion  Locked  Pad  is  the  most  efficient  yet 
offered  to  the  egg  trade  for  the  elimination  of  breakage  in  transit. 

I shall  endeavor  to  advise  all  those  with  whom  I do  business  to  discontinue  using  the  excelsior  pads  underneath 
the  fillers,  and  instead  to  use  cushion  locked  pads  to  take  place  of  the  regular  flats  throughout  the  entire  case  zvith 
excelsior  pads  on  top  and  bottom. 

Wishing  to  congratulate  you  with  your  simple  but  practical  and  most  valuable  invention,  I am 

Very  truly  yours, 

AMD  .LS  A.  M.  Dub  in. 

Write  for  Free  Sample  of  Cushion- Locked  Pads 

CUSHION-LOCKED-PAD  COMPANY 

208  N.  Wells  St.,  CHICAGO,  ILL. 
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‘National’  Butter  Grades 


Rules  Governing  Classification,  Grading  and  Scoring  of  Butter 


1.  Butter  shall  be  classified  as  Creamery,  Central- 
ized Creamery,  Held  Butter,  Renovated,  Ladles  and 
Packing  Stock. 

Definitions 

2.  Creamery.  Butter  offered  under  this  classifi- 
cation must  be  made  in  a creamery.  The  cream  shall 
either  be  Separated  at  the  creamery  or  hauled  direct 
to  the  factory  from  the  farms. 

3.  Centralized  Creamery.  Butter  offered  under 
this  classification  must  be  made  in  a creamery.  Cream 
used  in  the  manufacture  of  this  butter  may  be  gath- 
ered direct  from  the  farmers  or  shipped  in  from  cream 
stations. 

4.  Held  Butter.  Butter  offered  under  this  classi- 
fication shall  be  butter  that  has  become  Cold  Storage 
Butter  by  virtue  of  the  laws  of  the  state  in  which 
such  butter  is  sold. 

5.  Renovated.  Butter  offered  under  this  classi- 
fication shall  be  such  as  is  made  by  melting  butter, 
clarifying  the  fat  therefrom  and  rechurning  the  same 
with  fresh  milk,  cream  or  skim  milk,  or  other  similar 
process. 

6.  Ladles.  Butter  offered  under  this  classification 
shall  be  such  as  is  collected  in  rolls,  lumps  or  in  whole 
packages  and  reworked  by  the  dealer  or  shipper. 

7.  Packing  Stock.  Butter  offered  under  this  clas- 
sification shall  be  original  butter  without  additional 
moisture  or  salt,  from  creamery  or  dairy  (but  may  be 
from  miscellaneous  sources)  which  has  been  collected 
in  any  quantity  and  packed  in  barrels,  tubs  or  other 
containers.  It  must  be  of  quality  for  human  consump- 
tion as  food  and  free  from  adulteration. 

Grades 

8.  Creamery,  Centralized  Creamery,  Held  Cream- 
ery and  Renovated  shall  be  graded  as  Extras,  Stand- 
ards, Firsts,  Seconds  and  Thirds;  Ladles  as  Firsts  and 
Seconds,  and  Packing  Stock  as  Number  One,  Two 
and  Three. 

Definition  of  Grades 

9.  Grades  of  butter  must  conform  to  the  follow- 
ing requirements : 

Extras 

10.  Shall  be  a standard  grade  of  average  fancy 
quality  in  the  season  when  offered  under  the  various 
classifications.  Ninety  per  cent  shall  conform  to  the 


following  standard,  the  balance  shall  not  grade  below 
ninety  points. 

Flavor — must  be  sweet,  fresh  and  clean  for  the 
season  when  offered  if  Creamery,  Centralized  Cream- 
ery or  Renovated,  and  sweet  and  clean  if  Held. 

Body — must  be  firm  and  uniform.  Color — may  be 
either  light  straw  color,  medium  or  high,  but  must  be 
uniform  and  neither  streaked  nor  mottled.  Salt — may 
be  defined  as  light,  medium  or  high  but  must  not  be 
gritty.  Package — new,  sound,  good,  uniform  and 
clean. 

Standards 

11.  Standards  shall  be  a grade  of  Centralized 
butter  of  average  fancy  quality  in  the  season  when 
offered.  Ninety  per  cent  shall  conform  to  the  follow- 
ing standard  and  the  balance  shall  not  grade  below 
eighty-nine  points: 

Flavor — must  be  sweet,  fresh  and  clean,  and  sweet 
and  clean  if  Held. 

Body — must  be  firm  and  uniform.  Color — must 
be  either  light  straw  color  or  high,  but  must  be  uni- 
form and  neither  streaked  nor  mottled.  Salt — may  be 
defined  as  light,  medium  or  high  but  must  not  be 
gritty.  Package — new,  sound,  good,  uniform  and 
clean. 

Firsts 

12.  Shall  be  a grade  next  below  Extras  and  must 
be  good  butter  for  the  season  when  made  and  offered 
under  the  various  classifications.  Ninety  per  cent 
shall  conform  to  the  following  standard,  the  balance 
shall  not  grade  below  eighty-six  score: 

Flavor — must  be  reasonably  sweet,  reasonably 
clean  and  fresh  if  Creamery,  Centralized  Creamery, 
Renovated,  and  reasonably  sweet  and  clean  if  Held. 
Body — must  be  firm  and  fairly  uniform.  Color — rea- 
sonably uniform,  neither  very  high  nork  very  light. 
Salt — may  be  reasonably  high,  light  or  medium. 
Package — new,  sound,  good,  uniform  and  clean. 

Seconds 

13.  Shall  be  a grade  below  Firsts.  Flavor — must 

be  reasonably  good.  Body — if  Creamery,  Centralized 
Creamery  or  Held  must  be  solid  boring.  If  Ladles 
or  Renovated  must  be  ninety  per  cent  solid  boring. 
Color — fairly  uniform,  but  may  be  mottled.  Salt — 
may  be  high,  medium  or  light.  Package — good  and 
uniform.  ~ 
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EGG  CASES 

“Only  One  Kind-The  Best” 

—COTTONWOOD  — 

Carefully  Manufactured  — Securely  Bundled  — Uniformly  Graded 

THIRTY-FIVE  YEARS’  experience  in  serving  the  Egg  Case 
Trade  has  established  the  fact  that  the  symbol 


means  QUALITY 

“ Quality  Goods  should  be  shipped  in  Quality  Cases” 

“A  REQUEST  WILL  BRING  A QUOTATION” 

AMPLE  TRUNK  LINE  FACILITIES  INSURE  PROMPT  SHIPMENTS 

ANDERSON-TULLY  COMPANY 

Memphis,  Tenn. 

J.  G.  CHERRY  CO.,  Cedar  Rapids,  la.,  Tama,  la.,  Peoria,  111.,  St.  Paul,  Minn. 

Sales  Representatives 
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Thirds 

14.  Shall  be  a grade  below  Seconds  and  may  con- 
sist of  promiscuous  lots.  Flavor — may  be  off  flavored 
and  strong  on  tops  and  sides  but  not  rancid.  Body — 
not  required  to  draw  a full  trier.  Color — may  be  ir- 
regular or  mottled.  Salt — high,  light  or  irregular. 
Package — any  kind  of  package  mentioned  at  the  time 
of  sale. 

No.  1 Packing  Stock 

15.  Shall  be  original  butter  without  additional 
moisture  or  salt,  sweet  and  sound,  packed  in  new  bar- 
rels having  wooden  heads  in  both  ends,  or  in  new 
tubs,  both  to  be  parchment  paper  lined;  barrels  and 
tubs  to  be  packed  full. 

No.  2 Packing  Stock 

16.  Shall  be  original  butter  without  additional 
moisture  or  salt,  sweet  and  sound,  may  be  packed  in 
different  kinds  of  barrels,  tierces,  pails,  tubs  or  good 
clean  boxes;  may  be  without  paper  lining;  may  be 
packed  in  two-headed  or  cloth  covered  barrels. 

No.  3 Packing  Stock 

17.  Shall  be  a grade  or  quality  above  grease  but- 
ter and  packed  in  any  kind  or  all  kinds  of  packages. 

Scoring 

18.  The  standard  official  score  for  salted  creamery 
butter  shall  be  as  follows: 

Flavor  45  points 

Body  25  points 

Color  15  points 

Salt  10  points 

Style  5 points 

19.  The  standard  official  score  for  unsalted  cream- 

ery butter  shall  be  as  follows  : 

Flavor  .45  points 

Body  30  points 

Color  15  points 

Style  10  points 

Extras 

20.  Shall  consist  of  a grade  of  butter  scoring 
ninety-three  points  from  May  20th  to  July  31st,  inclu- 
sive, and  ninety-two  points  from  August  1st  to  May 
19th,  inclusive. 

Standards 

21.  Standards  shall  consist  of  the  highest  grade 
of  Centralized  butter  made  during  the  season  when 
offered  and  shall  score  ninety  points  or  better. 

22.  The  minimum  score  of  Firsts  shall  at  all  times 
be  four  points  below  the  score  required  for  Extras. 

23.  The  minimum  score  of  Seconds  shall  be  four 
points  below  the  minimum  score  required  for  Firsts. 

24.  The  minimum  score  of  Thirds  shall  be  five 
points  below  the  minimum  score  for  Seconds. 

Quantity 

25.  When  creamery  butter  is  offered  in  carlots  it 
shall  be  understood  to  be  at  least  280  tubs  and  not 
over  310  tubs  of  the  make  of  one  creamery,  unless 
otherwise  specified. 

26.  When  Packing  Stock  is  offered  in  carlots  it 
shall  be  understood  to  be  at  least  18,000  lbs.  of  butter 
and  not  over  22,000  lbs.,  unless  otherwise  specified. 

Inspection 

27.  Certificates  of  Inspection  for  “held”  butter 
in  a freezer  shall  be  good  for  thirty  days  after  issue, 
provided  the  butter  remains  at  approximately  the 
same  temperature  and  in  the  same  warehouse  and  has 
received  proper  care  since  being  inspected. 

Samples 

28.  There  shall  be  drawn  as  samples  for  inspec- 


tion by  the  Inspector  not  less  than  five  packages  from 
lots  less  than  fifty  packages  of  one  mark  and  invoice, 
and  not  less  than  ten  packages  from  lots  of  fifty  to  two 
hundred  packages  of  one  mark  and  invoice.  Where 
inspector  is  called  upon  to  inspect  lots  of  butter  con- 
taining more  than  200  packages  it  shall  ,be  discretion- 
ary with  the  Inspector  as  to  the  percentage  necessary 
to  examine  in  order  to  arrive  at  the  correct  results, 
but  he  must  examine  not  less  than  five  per  cent.  ' 

Inspection  Brand 

29.  The  Inspector  shall  brand  with  a rubber 
stamp  on  the  top  and  side  of  each  package  inspected 
the  name  of  the  Inspector,  the  Exchange  and  the  date 
inspected. 

Shipment 

30.  Prompt  shipment  shall  be  understood  to  mean 
within  three  days,  unless  longer  time  is  specified. 

Fees 

31.  Fees  for  inspection  shall  be,  for  lots  of  50 
tubs  or  less,  $1.50,  and  2c  per  tub  additional  for  lots 
exceeding  50  tubs. 

32.  The  fee  for  inspection  of  a straight  car  lot  of 
butter  on  track  at  any  railroad  or  warehouse  shall  be 
$5.00. 

33.  Where  the  butter  to  be  inspected,  weighed 
or  tested  is  located  within  five  miles  of  the  Inspector’s 
usual  place  of  business,  the  fee  shall  be  $1.50  for  the 
first  inspection,  and  75c  for  each  subsequent  inspec- 
tion made  at  the  same  time  for  the  same  party. 

34.  For  mixed  car  lots  the  minimum  fee  shall  be 
$5.00. 

GENERAL  RULES 

Certificates  may  be  issued  only  to  members  of  a 
board  or  exchange  which  is  a party  to  these  rules. 

Buyers  of  carlots  on  track  shall  be  allowed  one 
day  to  unload  after  delivery  is  made  and  in  case  of 
carlots  under  demurrage,  the  seller  shall  pay  the  de- 
murrage for  one  day  after  the  delivery  is  tenderd  so 
as  to  allow  for  unloading. 

Every  lot  or  mark  must  be  inspected  as  a separate 
lot  and  must  not  be  lumped  as  one  lot  or  shipment. 

Fees — Charges  for  inspection  or  weighing  shall 
be  governed  by  the  local  charges  of  the  market  where 
the  butter  is  inspected  or  weighed  and  a copy  of  these 
charges  is  to  be  filed  with  each  exchange  certifying 
to  these  rules. 

Payments — Fees  for  inspecting  or  weighing  shall 
be  paid  by  party  ordering  same,  except  where  other- 
wise agreed. 

Additional  copies  of  certificates  may  be  secured 
at  twenty-five  (25c)  cents  each. 

In  case  of  re-inspection  the  fee  shall  be  double 
the  original  inspection  and  shall  be  paid  by  the  party 
losing  the  contested  point. 


LOWER  BUTTER  AND  EGG  RATE 


In  a previous  Bulletin,  attention  was  called  to  the 
fact  that  an  application  had  been  filed  with  the  Western 
Trunk  Line  Committee  (W.  T.  L.  Subject  No.  2596), 
requesting  the  establishment  of  reduced  freight  rate  of 
88j£c  per  100  pounds  on  butter  and  eggs,  carloads,  from 
Aberdeen,  Bristol,  Waubay  and  Redfield,  S.  D.  , to 
Chicago. 

Advice  has  now  been  received  in  the  Executive 
Office  to  the  effect  that  this  application  has  been  approved 
by  the  Railroad  Committee  and  the  reduced  rate  will  be 
made  effective  in  the  near  future. 

The  present  rate  is  $1.02  per  100  pounds. 
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MIXED  CARS  OF  POULTRY  AND  EGGS 


Care  Prior  to  Shipment  arid  Proper  Loading  Essential 
to  Safe  Transportation 

Last  December,  R.  C.  Dearborn,  Chairman  of  the 
National  Perishable  Freight  Committee,  in  a com- 
munication addressed  to  the  Executive  Offices  of  the 
National  Poultry,  Butter  and  Egg  Association  stated : 
“Our  attention  has  been  called  to  the  large  and 
steady  increase  in  claims  account  damage  to  mixed 
shipments  of  eggs  and  dressed  poultry.  It  is  sug- 
gested that  the  major  portion  of  the  claims  primarily 
arise  from  too  close  stowing  of  eggs,  which  has  the 
result  of  interfering  with  the  proper  circulation  of 
cold  air  and  thereby  failing  to  secure  the  degree  of 
refrigeration  necessary  to  protect  the  dressed  poul- 
try.” 

The  Executive  Offices  commenced  an  investigation 
which  leads  to  the  following  conclusions : 

Pre-Cooling 

1.  Eggs  should  be  precooled  to  from  32  to  36  degrees. 

2.  Poultry  should  be  precooled  to  from  22  to  36 

degrees.  (Certain  shippers  suggest  that  poultry 
should  be  at  a zero*  temperature  before  loading.) 

3.  Car  should  be  precooled  from  30  to  35  degrees  be- 

fore loading  is  commenced.  Crushed  ice  and  salt. 
Loading 

4.  Use  racks  in  the  bottom  of  the  car. 

5.  Place  the  poultry  in  each  end  of  the  car,  next  to 

the  ice  bunkers. 

6.  Place  the  eggs  in  the  center  of  the  car,  seven 

cases  wide. 

7.  Leave  air  spaces  between  all  rows,  running  from 

one  end  of  the  car  to  the  other. 

8.  Where  poultry  is  frozen  before  being  loaded,  straw 

should  be  placed  over,  around  and  under  the 
eggs,  to  protect  against  the  cold  of  the  frozen 
poultry.  It  will  also  tend  to  prevent  the  sweat- 
ing of  the  poultry,  caused  by  its  proximity  to 
the  eggs. 

9.  Re-ice  in  transit  as  required. 

The  Movement 

The  movement  of  mixed  cars  of  eggs  and  dressed 
poulrty  by  the  larger  shippers  is  usually  during  the 
early  spring,  or  late  summer,  or  early  fall  when  eggs 
cannot  be  held  for  carlot  tonnage.  Smaller  shippers 
find  it  necessary  to  ship  mixed  cars  the  year  round 
to  keep  their  tonnage  moving  frequently,  and  in  an- 
swer to  the  demand  of  many  small  receivers. 

The  Claim  Account 

The  investigation  does  not  develop  any  facts  tend- 
ing to  prove  “a  large  and  steady  increase”  in  the  claim 
account.  On  the  other  hand,  claims  seem  to  be  few 
and  far  between. 

To  determine  whether  dressed  poultry  has  been 
“spoiled”  by  reason  of  failure  to  properly  precool  or 
has  been  spoiled  because  of  lack  of  proper  refrigera- 
tion, the  following  observations  are  submitted:  — 

Improper  precooling  is  evidenced  by  the  fact  that 
deterioration  commences  from  the  inside  of  the  bird7 
because  the  animal  heat  \vas  not  entirely  eradicated. 
This  deterioration  in  turn  causes  the  outside  of  the 
bird  to  become  green  and  otherwise  discolored  and 
finally  carries  a;  strong  odor  Or  stench. 

Improper  refrigeration  is  evidenced,  first,  by  sweat 
on  the  outside  of  the  bird ; this  is  followed  by |a  super 
abundance  of  moisture  and  finally  the  entire  oqf’side” 
of  the  bird  becomes  slimy  and  sticky. 


Investigation  by  the  Government 

Concerning  the  loading  of  mixed  cars  of  poultry 
and  eggs,  the  Bureau  of  Chemistry,  U.  S.  Department 
of  Agriculture,  has  this  to  say : 

“If  the  car  is  to  be  loaded  with  a mixture  of 
poultry  and  eggs,  as  very  frequently  happens,  the 
problem  is  much  more  complicated.  If  ice  and 
salt  are  used  in  the  bunkers,  and  if  the  poultry 
and  eggs  go  into  the  car  well  chilled,  the  tem- 
perature may  be  sufficiently  low  to  freeze  the 
eggs.  If,  on  the  other  hand,  salt  is  not  used  with 
the  ice,  it  becomes  a difficult  matter  to  keep  the 
poultry  sufficiently  cold  to  carry  without  deterior- 
ation if  the  haul  is  a long  one.  If  such  mixed 
cars  are  to  be  handled,  and  this  is  oftentimes  a 
commercial  necessity,  it  is  advisable  to  chill  the 
poultry  as  thoroughly  as  possible,  piling  the  boxes 
low  in  the  car  and  against  the  ice  bunkers.  The 
eggs  should  be  artificially  chilled  to  as  low  a 
temperature  as  possible  before  they  are  shipped, 
and  they  should  then  be  placed  in  the  middle  and 
upper  layers  of  the  load. 

“Since  the  ice  bunkers  are  at  either  end  of  the 
car,  it  follows  that  every  additional  foot  away 
from  them  will  mean  a rise  in  temperature ; and 
since  there  is  no  method  of  inducing  artificial 
circulation  in  general  use,  by  which  the  heavy 
cold  air  at  the  bottom  of  the  car  can  be  forced  to 
the  upper  part,  it  follows  also  that  every  foot 
above  the  floor  means  a rise  in  temperature.  The 
mistake  is  frequently  made  of  packing  goods  too 
‘ high  in  a refrigerator  car.  Where  great  efficiency 
is  necessary,  as  in  the  handling  of  poultry,  the 
height  of  the  load  should  be  not  more  than  4 
feet.” — File  314.  ' i 


NEW  EGG  GRADES  DECRIED 


Federal  Standard  Recently  Announced  Declared 
Harmful  by  Agriculturalist 


That  the  proposed  federal  grades  on  eggs  would, 
if  they  go  into  effect,  seriously  injure  the  egg  pro- 
ducers of  the  State  of  Washington,  is  asserted  by 
F,  H.  Gloyd,  supervisor  of  agriculture.  The  proposed 
grades  lower  the  standard  to  such  an  extent  that  the 
first  four  grades  of  the  co-operative  association  would 
come  under  the  proposed  United  States  Extras.  When 
federal  grades  are  adopted,  the  trade  changes  to  those 
grades  and  all  other  grades  are  dropped. 

Should  this  happen,  it  would  mean  that  the  high 
standard  which  has  been  built  up  in  the  State  of 
Washington  will  be  lost  and  the  high  quality  estab- 
lished in  the  grading  will  no  longer  bring  a premium 
on  the  New  York  market,  which  now  takes  about  20 
car  lots  of.  Washington  eggs  each  week. 

Another  bad  feature  of  the  proposed  grades  is  that 
all  reference  to  the  point  of  origin  is  eliminated,  thus 
injuriously  discriminating  against  northwestern  eggs, 
Mr,  Gloyd  pointed  out. — Yakima  (Wash.)  Herald. 


BUTTER  TUBS 


Supplment  No.  1 to  Agent  E.  B.  Boyd’s  Circular 
17-D,  publishes  a class  “D”  rating  on  wooden  butter 
tubs,  minimum  weight  24,000  pounds,  on  shipments 
moving  between  points  in  the  state  of  Nebraska. 
The  reduced  rating  will  become  effective  June  15, 
1923. 
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M FATTENING  FEED  A 


It  is  the  result  of  the  latest  scientific  research  and  the  knowledge  secured  from  the  practical  expe- 
rience of  hundreds  of  the  biggest  commercial  feeding  plants. 

Ful-O-Pep  Fattening  Feed  is  produced  by  the  largest  cereal  manufacturers  in  the  world,  the 
premier  millers  of  Rolled  Oats  and  Oatmeal.  It  offers  a ready  mixed  ration,  unequalled  for  pro- 
duction of  weight  and  ideal  finish.  It  eliminates  irregularities  in  mixing.  Every  mo.uthful  is  a 
balanced  ration. 


Ful-O-Pep  has  as  its  base,  table  rolled  oats,  oatmeal  and  ground  white  corn,  balanced  and 
strengthened  with  a variety  of  other  valuable  ingredients.  Its  high  absorption  quality  insures  its 
taking  up  an  unusually  large  amount  of  moisture,  and  its  ab- 
sorption is  so  rapid  it  can  be  fed  from  15  to  30  minutes  after 
mixing. 

Crate  fatteners  and  live  car  shippers  appreciate  the  con- 
venience of  a completely  balanced,  ready  mixed  feed,  and  in 
Ful-O-Pep  Fattening  Feed  they  will  be  assured  of  an  out- 
standing feed  that  contains  the  highest  quality  ingredients, 
evenly  mixed,  producing  exceptional  results. 

Write  us  for  free  sample  and  further  facts. 


Ful'0'pepP* 

I FATTENING  FEEDr 


INGREDIENTS 

Rolled  Hulled 

Corn  Germ  Meal 

Oats 

Ground  White 

Oatmeal 

Corn 

Low-grade  Wheat 

Linseed  Meal 

Flour 

Ground  Puffed 

Bran 

Rice 

Middlings 

Bone  Meal 

ANALYSIS 

Per 

Cent 

Protein  15 

Fat  5 

Carbohydrates  (Nitro-.. 

gen  free  Extract) . . . 60 
Fiber  (not  to  exceed).  5 


Qo4**r  0*»»  0>mp«ny  | 
I • *■*•*»»  CHICAGO,  W.  S.  » . 

r • • ■■  : . 


The  Quaker  Oats  Company 

Poultry  Service  Dept.  Address:  1635  Ry.  Ex.  Building,  Chicago,  U.  S.  A. 
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Facts  About  Excelsior  Pads 

The  widespread  use  of  excelsior  pads  is  the  best  indication 
of  their  utility.  From  a mere  experiment,  they  have  become 
a recognized  part  of  the  standard  egg  package.  The  results 
obtained  have  fully  justified  their  continued  use. 

Merited  Approval 

EXCELSIOR  PADS  have  the  enthusiastic  approval  of  the  Carriers,  Important  Ship- 
pers, Agricultural  Bureaus,  State  Marketing  Bureaus,  as  well  as  of  the  men  who 
actually  use  them  in  their  daily  work.  This  approval  is  based  on  merit  alone. 

They  Pay  For  Themselves 

The  official  figures  on  claim  reduction  since  the  use  of  EXCELSIOR  PADS  became 
widespread,  show  a net  reduction  approximating  the  cost  of  all  the  pads  that  were  used. 

How  To  Get  Best  Results 

It  is  important  that  the  pads  be  used  in  the  approved  manner.  Six  pads,  placed  as 
shown  in  the  illustration  below,  a new  case,  and  a set  of  new  honeycomb  fillers,  will 
give  you  a pack  that  is  standard.  Good  results  are  certain. 


In  buying  pads  be  sure  that  you  get  the  benefit  of  proper  construction.  The 
use  of  the  right  materials  in  the  production  of  the  pad  is  also  important.  We 
vouch  for  ours  by  placing  our  name  and  Trade  Mark  on  each  individual  pad. 

H.  W.  SELLE  & COMPANY 

MANUFACTURERS 

1000-1020  North  Halsted  Street  : CHICAGO,  ILL. 
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Women  To  Market  Poultry  and  Eggs 


American  Farm  Bureau  Federation  To  Organize  Women  in  Co-Operative  Societies 


Women  delegates  from  fifteen  states  met  in  Hotel 
Sherman  on  May  28th,  and  were  told  that  by  co-oper- 
atively marketing  the  egg  crop  they  could  guarantee 
that  the  consumer  would  pay  from  ten  to  fifteen  cents 
less  per  dozen  than  he  is  now  paying,  and  at  the  same 
time  the  profit  to  the  farmer  would  be  “trebled. ” Just 
how  this  is  to  be  accomplished  is  disclosed  (?)  in  the 
following  excerpts  from  speeches  made  at  the  con- 
ference. 

It  was  explained  that  the  purpose  of  co-operative 
marketing  was  to  substitute  for  the  blind  dumping 
of  eggs  on  the  market,  orderly  marketing,  by  regulat- 
ing the  flow  to  the  market — to  substitute  merchandising 
for  blind  marketing. 

♦ * * * * 

Under  the  present  marketing  methods,  farmers  in 
certain  sections  of  the  country  dump  eggs  on  the 
market,  and  if  the  egg  dealers  want  to  depress  the 
market  further,  they  dump  eggs  on  the  market,  and 
thereby  break  it.  They  used  to  do  that  in  California 
before  co-operative  marketing  was  done.  The  dealers 
there  dumped  eggs  onto  the  market  and  depressed  it  to 
as  low  as  ten  cents  a dozen.  Then  these  dealers  would 
buy  and  put  the  eggs  at  this  price,  into  storage. 

* * * * * 

Australian  eggs  come  into  California  markets — 
also  Chinese  eggs.  China  produces  more  eggs  than 
the  United  States,  but  they  don’t  eat  them  in  China 
— they  bury  the  shell  eggs  in  mud  to  preserve  them, 
and  then  export  them.  Some  are  separated  and 
frozen,  and  this  competes  in  depressing  our  markets, 
especially  the  imported  shell  eggs,  since  they  are  sold 
as  “middle  western  storage  eggs.”  The  easiest  way 
to  break  the  California  market  is  for  these  eggs  to 
come  in,  and  for  the  “packers”  to  bring  in  storage 
eggs  from  the  middle  western  sections,  to  break  the 
market. 

♦ * * * * 

Eggs  are  dealt  with  in  “futures”  here  in  Chicago, 
exactly  the  same  as  grain.  The  “packers”  break  the 
market  by  shipping  or  by  concentrating  at  will. 

♦ * * * * 

At  first,  in  San  Francisco,  farmers  dumped  eggs 
to  dealers,  then  dealers  dumped  eggs  onto  the  market, 
and  the  price  would  go  as  low  as  ten  cents  a dozen, 
then  the  dealers  would  buy  for  storage.  Farmers 
dumped  because  they  did  not  know  any  better — 
dealers  dumped  on  purpose  to  bring  the  price  down. 
This  is  the  way  the  basic  price  was  set.  When  the 
price  began  to  rise,  then  the  dealers  would  dump 
storage  eggs  onto  the  market.  Farmers  didn’t  have 
a ghost  of  a show,  because  the  dealers  made  the  price 
by  dumping,  until  farmers  formed  co-operative  mar- 
keting, and  shipped  their  own  eggs. 

* * * * * 

The  farmers  deliver  the  eggs  as  the  Association 
directs,  to  be  handled  through  a weekly  pool.  The 
Association  deducts  marketing  costs,  plus-  one  cent 
per  dozen  for  the  purchase  of  stock.  They  started  in 
California  by  signing  up  1,000,000  hens  under  contract 
for  three  years.  This  made  the  Farmers  Co-operative 
Association  the  largest  egg  dealers  in  California.  The 


commission  men  tried  to  prevent  farmers  signing 
contracts.  After  the  contracts  were  signed  up,  the 
commission  men  tried  to  get  farmers  to  break  the 
contracts,  until  we  had  suits  and  won. 

♦ ♦ ♦ * * 

Our  Association  now  in  California  has  the  largest 
and  best  egg  plant  in  San  Francisco,  and  it  is  owned 
by  the  Association.  It  now  has  $407,000  paid  up 
capital,  and  we  are  getting  a two  to  four  cent  pre- 
mium on  the  New  York  market,  because  of  grading 
and  our  guarantee. 

* * * * * 

Grading  is  the  first  essential  to  merchandising. 
At  first,  no  eggs  came  into  New  York  as  California 
eggs — they  came  in  as  coming  from  the  Chicago  mar- 
ket. Chicago  is  the  worst  market  in  the  United  States 
for  good  eggs. 

4c  * ♦ £ * 

California  producers  now  put  up  the  best  storage 
packed  eggs  in  the  United  States.  We  sell  on  future 
delivery  contracts.  We  “process”  eggs  and  get  four 
to  six  cents  per  dozen  above  standard  market  price 
for  them,  and  it  costs  only  one-half  to  one  cent  per 
dozen  to  process  them.  These  eggs  do  not  have  to  be 
put  into  cold  storage  and  can  be  sold  when  four  to 
six  months  old. 

♦ * * * * 

We  keep  the  California  market  up  by  sending  sur- 
plus eggs  to  New  York.  Our  storage  egg  account  is 
kept  separate  from  the  regular  weekly  pool.  Profits 
from  storage  eggs  are  paid  on  basis  of  entire  storage 
season.  We  grade,  pack,  store,  process  and  merchan- 
dise our  own  eggs. 

♦ * * * * 

You  have  bitter  internal  problems.  Commission 
men  will  try  to  break  up  your  organization  by  telling 
farmers  how  much  more  money  they  would  pay  if 
the  farmers  sold  to  them. 

* * 4c  4c  4c 

The  five  Pacific  states  formerly  competed.  Now 
they  have  united  into  one  organization,  with  Mr.  J.  H. 
Barber  as  General  Manager,  with  its  own  selling  office 
at  New  York. 

* * * * * 

When  farmers  sell  as  individuals,  their  price  de- 
pends upon  the  supply  at  point  of  production,  which 
is  low.  When  co-operative  organizations  sell,  their 
price  depends  upon  the  amount  for  sale  at  the  point 
of  consumption.  You  now  sell  at  the  point  of  produc- 
tion on  the  basis  of  supply  at  that  point,  and  get  very 
little  for  your  eggs. 

4c  4c  4c  4e  4c 

Eggs  constitute  the  largest  commercial  crop  that 
is  sold  in  the  United  States. 

* * ♦ * * 

The  “packers”  make  more  on  their  eggs  than  they 
do  on  their  steers  or  hogs.  “Packers”  are  organized 
on  commodity  basis — they  grade  and  merchandise. 
The  “packers”  here  do  just  what  we  do  in  California 
in  co-operative  marketing.  The  “packers”  can’t  do  a 
thing  that  the  farmers  can’t  do.  In  fact,  you  can  beat 
them  by  regulating  the  flow  of  supply  and  you  can 
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Store  Your  Butter  Where  It  Is  Consumed 


Cold  Storage  Warehouse  E” 


Cold  Storage  Warehouses  “C  & D” 


CITIES  WE  SERVE 


We  Serve  Two  Million 
People. 

Cleveland  is  a Great 
Growing  Market. 

“Do  Not  Overlook  It” 


Our  Facilities  are 
the  Best 

We  carry  our  freezers  at 
zero  and  below. 


The  Sheriff  Street  Market 
& Storage  Co. 


Homer  McDaniel , Mgr • 


CLEVELAND,  OHIO 


Capacity  5,000,000  Cubic  Feet 
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beat  them  on  grading  and  financing,  and  you  can  get 
better  financing  rates  than  they  can — if  the  growers 
organize  properly. 

* * * * * 

The  farmers  in  the  middle  west  are  scattered  and 
cannot  collect  and  grade  as  cheaply  as  in  California. 
It  will  cost  you  two  or  three  times  as  much  to  collect 
and  grade  as  it  does  in  California,  but  with  all  these 
handicaps  you  can  do  more  than  the  “packers”  are 
doing  today.  The  “packers”  are  not  running  unprofit- 
able departments  on  eggs. 

* * * * * 

You  can  use  the  local  farm  bureaus  and  any  other 
organization.  Teach  grading  to  the  farmers.  Show 
him  how  grading  is  tied  up  to  his  pocketbook.  Hold 
grading  demonstrations.  Interest  agricultural  col- 
leges with  the  project.  Hold  local  grading  and  stand- 
ardization meetings,  and  the  farmers  will  flock  in. 

* * * * * 

Produce  infertile  eggs.  Farmers  should  specialize 
in  egg  production,  and  they  should  not  do  their  own 
hatching,  but  this  should  be  done  by  specialists  who 
are  most  fitted  to  care  for  the  hatching  enterprises. 

* * * * * 

Collect  eggs  often  and  regularly  by  egg  circles, 
then  bring  these  eggs  into  the  centralized  points  (the 
creamery  or  elevator  or  egg  packing  establishment). 
Quit  gathering  irregularly  and  taking  to  grocery  man 
and  selling  $2.00  worth  of  eggs  for  fifty  cents  worth 
of  canned  goods. 

* * * * * 

Tie  up  the  women  with  this  project.  Have  women 
directors  in  the  locals.  The  farm  women  take  care  of 
the  poultry  and  have  never  been  recognized  in  a 

farmer  movement  before. 

* * * * * 

Federate  the  local  groups,  then  federate  into  a state 
organization,  then  the  states  federate. 

*****  ^ 

Must  have  a real  marketing  man  in  charge  who 
should  be  able  to  ship,  store  and  process  the  eggs. 

***** 

In  the  mid-western  states,  five  men  in  Chicago 
dominate  the  egg  marketing  in  the  United  States, 
except  the  white  eggs  of  California.  The  only  situa- 
tion not  dominated  by  these  five  men  is  where  we 

have  co-operative  marketing. 

* * * * * 

You  must  control  the  flow  of  eggs  to  the  market 
to  make  the  basic  prices  for  the  whole  continent. 
***** 

It  does  not  take  very  much  money  to  store  eggs. 
You  can  use  the  public  cold  storage  plants  in  Chicago. 
You  can  do  it  easier  than  California  did  it  because 
we  had  to  build  our  own  storage  plants. 

***** 

Get  good  men  to  manage.  Swift,  Armour  and 
Wilson  can  hire  expert  men — you  can  do  it,  too. 
***** 

The  Pacific  Coast  states  and  the  mid-western 

6tates  can  work  together. 

***** 

It  isn’t  necessary  to  raise  the  price  to  consumers;. 
— you  can  cheapen  it  to  consumers  and  at  the  same 
time  get  better  prices  to  the  farmers.  Get  it  on  a 

national  basis.  You  can  operate  on  a large  basis. 

***** 

You  can  guarantee  to  the  consumers  five  to  ten 
cents  less  on  the  dozen,  and  treble  the  price  to  the 
farmers. 


We  can  take  any  five  of  these  states:  Missouri, 
Kansas,  Iowa,  Illinois,  Indiana,  Ohio,  Wisconsin  or 
Minnesota,  and  dominate  the  market. 

***** 

The  farmer’s  wife  can  show  the  farmer  how  she 
can  take  the  hen  and  eggs  and  make  more  money 
than  he  did  on  his  crops. 

***** 

Launch  the  first  woman’s  co-operative  marketing 
movement  in  the  United  States. 

***** 

The  one  piece  of  legislation  we  want  is  to  have 
the  date  and  place  of  shipment  (origin)  stamped  on 
all  imported  eggs,  so  if  the  American  people  want  to 
eat  Chinese  eggs  by  choice,  all  right.  Through  Mr. 
Haugen,  we  tried  to  get  legislation  of  that  kind,  but 
it  was  beautifully  blocked.  Now  when  this  organi- 
zation gets  strong  enough,  that  is  one  thing  we  want. 
***** 

During  the  last  four  months  more  requests  for 
information  and  help  concerning  poultry  and  egg 
work  have  reached  the  offices  of  the  American  Farm 
Bureau  Federation  than  all  other  requests  put 
together. 


BOLIVIANS  SHORT  OF  BUTTER 


They  Have  to  Import  It  From  Peru,  Argentine,  Brazil 
and  Chile.  Why  Not  More  From  the 
United  States? 


The  butter  market  of  Bolivia  should  prove  a suc- 
cessful one  for  American  exporters  as  the  domestic 
production  is  very  small,  says  Consul  D.  C.  McDonough 
in  a report  to  the  Department  of  Commerce,  and  fresh 
butter  in  considerable  quantities  is  imported  from  the 
neighboring  countries  of  Peru,  Argentine,  Brazil  and 
Chile  to  meet  the  local  demand.  Fresh  butter  from 
Peru  is  preferred  on  the  La  Paz  market  but  the  supply 
from  that  source  has  not  met  the  Bolivian  require- 
ments. Butter  from  Argentine  which  was  formerly 
sold  in  La  Paz,  seems  to  have  disappeared  from  that 
market.  For  the  mines  in  remote  parts  of  Bolivia 
fresh  butter  packed  in  tins  is  needed. 

American  butter  is  gaining  in  favor  and,  with  the 
more  favorable  exchange,  its  sale  is  likely  to  increase 
rapidly  as  it  is  well  liked.  Current  importations  of 
tinned  butter  are  divided  between  American  and  Brit- 
ish butter,  part  of  the  latter  product  coming  from  Ire- 
land. Prices  for  the  best  American  butter,  c.  i.  f. 
Arica,  Chile,  are  $32.00  for  a 48-pound  case,  packed 
in  one-pound  tins,  and  $34.00  the  case  of  J^-pound  tins, 
but  other  brands  of  butter  are  offered  at  lower  prices. 
The  wholesale  price  of  Peruvian  butter  in  La  Paz  is 
2 bolivianos,  or  $0.67,  per  pound;  tinned  butter  sells 
at  the  wholesale  price  of  2.20  bolivianos,  or  $0.73,  per 
pound.  Total  imports  of  butter  into  Bolivia  in  1913 
were  135  metric  tons ; 1919,  50  metric  tons,  and  in  1920, 
121  metric  tons.  The  values  of  these  imports  were 
$26,660,  $47,185  and  $99,501  respectively.  (The  year 
1920  is  the  latest  year  for  which  statistics  are  avail- 
able for  Bolivia.) 

Butter  is  imported  into  Bolivia  by  the  wholesale 
and  retail  grocers  either  direct  or  through  import  com- 
mission houses.  Quotations  of  butter  should  be  made 
c.  i.  f.  Antofagasta  or  Arica,  Chile, "or  Molanda,  Peru. 
The  import  duty  on  butter  is  30  centavos,  or  about  10 
cents  per  kilo,  gross  weight,  but  there  are  several  otheir 
special  taxes  on  imported  merchandise  as  well  as 
municipal  taxes  which  vary  with  the  several  cities. 
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EXCELSIOR  EGG  CASE  PADS 


No  Longer  An  Experiment 

Improved  Excelsior  Egg  Case  Pads  have  now  become  as 
staple  an  article  in  egg  packing  as  a set  of  new  Standard 
Honeycomb  Fillers  or  new  Standard  Egg  Cases. 

CARRIERS  APPROVE 

The  railroad  and  express  companies  are  now  advocating  a 
general  use  of  Excelsior  Pads,  as  their  observations  during 
the  past  season  have  convinced  them  that  breakage  can  be 
practically  eliminated  through  this  method  of  packing. 


PROPER  USE 

The  results  of  the  past  season  prove  that  when  Pads  are  used,  six  to  the  case , as 
shown  in  above  cut,  breakage  can  be  reduced  to  a minimum  heretofore  thought 
impossible.  The  saving  of  one  egg  covers  the  cost  of  the  two  additional  pads  under 
the  top  tiers  and  is  the  cheapest  insurance  against  breakage  you  can  buy. 

IMPORTANT 

The  manufacturers’  name  and  address  should  appear  on  each 
pad.  All  pads  muaufactured  by  us  bear  the  following  “trademark” 
and  assure  you  of  standard  construction : 


flfsous.wrrofF 

EXCELSIOR  WRAPPER  CO. 

Grand  Rapids,  Mich.  {Manufacturers  Chicago  Office: 

Sheboygan,  Wis.  224  W.  Kinzie  Street 
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JOINT  CALL 
for  a 

NATIONAL  WHEAT  CONFERENCE 
Chicago,  June  19th  and  20th,  1923 

More  than  ten  million  men,  women  and  children 
of  the  United  States  are  directly  interested  in  the 
production  of  wheat. 

The  dissatisfied  condition  of  a large  portion  of  our 
agricultural  population  today  is  very  largely  due  to 
the  price  of  wheat,  which  measured  by  the  cost  of 
production  or  by  the  purchasing  value  of  the  farmer’s 
dollar,  is  lower  today  than  in  half  a century  past. 

Failure  to  bring  relief  to  the  farmer  from  his  pres- 
ent situation  will  have  a serious  effect  upon  every 
other  industry  and  upon  the  consuming  public;  for 
permanent  prosperity  of  the  whole  nation  depends 
upon  conditions  being  satisfactory  upon  the  fields  and 
farms  that  support  the  nation’s  physical  life.  A fair 
price  for  the  wheat  crop  means  purchasing  power  to 
the  farmer,  smoking  chimneys  for  American  factories 
and  a full  dinner  pail  for  American  workers. 

The  disparity  between  our  land  values,  taxes  and 
labor,  our  standards  of  living  and  those  of  other 
wheat-producing  nations  of  the  world  makes  it  im- 
possible for  us  to  sell  our  surplus  profitably  in  the 
open  markets  of  the  world.  It  is  not  a market  we 
need  for  our  wheat,  but  a profitable  market.  Realiz- 
ing that  higher  prices  for  wheat  can  come  only 
through  increased  demand,  an  outlet  for  our  surplus 
production  must  be  found  in  the  United  States  by 
educating  the  public  taste  to  consume  more  wheat  and 
the  companion  products  of  the  farm  which  accompany 
wheat  in  consumption. 

To  the  end  that  we  may  find  a satisfactory  solu- 
tion for  the  situation  which  now  confronts  the  United 
States,  seriously  imperilling  the  structure  on  which 
our  prosperity  is  built,  we  call  a National  Wheat  Con- 
ference to  be  publicly  held  in  Chicago,  June  19th  and 
20th,  1923.  To  said  National  Wheat  Conference  we 
invite  representatives  of  organizations  of  agriculture, 
commerce,  elevators,  railroads,  millers,  bakers,  re- 
tailers— also  of  educational  bodies  and  of  all  other 
industries  related  to  the  production,  manufacture  and 
consumption  of  our  wheat  crops — together  with  indi- 
viduals interested  in  the  solution  of  economic  ques- 
tions affecting  the  nation. 

COMMITTEE  ON  CALL 
J.  A.  O.  Preus,  Royal  S.  Copeland, 

Governor  of  Minnesota  Senator-Elect,  New  York 

Len  Small,  Charles  S.  Barrett, 

Governor  of  Illinois  President  National 

Jonathan  M.  Davis,  Farmers'  Union 

Governor  of  Kansas  O.  E.  Bradfute, 

Arthur  M.  Hyde,  President  American  Farm 

Governor  of  Missouri  Bureau  Federation 

R.  A.  Nestos,  . S.  J.  Lowell, 

Governor  of  No.  Dakota  Master  National  Grange 
A.  V.  Donahey,  George  E.  Chamberlain, 

Governor  of  Ohio  United  States  Shipping 

John  C.  Walton,  Board 

Governor  of  Oklahoma  Aaron  Sapiro, 

Arthur  Capper,  Counsel  in  Agricultural 

Senator  from  Kansas  Economics 


ONLY  JUDICIALLY? 

“Courts  judicially  know  whiskey  is  intoxicating.”- 
City  of  Kewanee  vs.  Puskar,  139  N.  E.  60. 


Dilute  rations  produce  Slow  gains 
Concentrated  rations  quick  gains 

Gains  are  a question  of  nourisfvmentnot  tune 


We  guarantee  satisfaction 

Hales  & Hunter  Co.  Cfiicago.Ill. 


HALES  & HUNTER  CO. 

327  So.  La  Salle  St., 

Chicago,  111. 

Please  send  me  a sample  of  RED  COMB 
CRATE  FATTENER  [without  ] DRIED 
BUTTERMILK,  and  delivered  prices. 

NAME...., 

ADDRESS  
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C.  H.  Weaver  & Company 

67  W.  South  Water  St. 

CHICAGO 

Headquarter a For 

BUTTER,  EGGS, 
FROZEN  POULTRY 


Always  Open  for  Business, 
Either  to  Buy  or  Sell 


HANCE  BROTHERS  COMPANY 


£ 

5 

D 

O 

CU 

Q 

U3 

co 

CO 

w 

oc 

Q 


SMiD 

he 

Ol 

R] 

LOfHf 

L 1 

i s j 
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FULL  MARKET  VALUE,  CONSIGN  YOUR  POULTRY 
TO 


Hance  Brothers  Co; 

Commission  Merchants 
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WEST  WASHINGTON  MARKET 


Written  for  the  Magazine  of  Wall  Street  by  George 
W.  Oliver 

The  estimates  in  this  article  are  based  on  operating 
and  financial  reports  of  the  Interstate  Commerce  Com- 
mission. The  detailed  processes  which  were  used  in  ar- 
riving at  the  estimates  have  been  omitted  as  they  would 
have  unnecessarily  encumbered  the  article  without  giving 
compensating  value. 

The  railroads  had  another  disappointing  year  in  1922, 
their  net  income  after  taxes  and  rents  amounting  to  but 
$775,000,000,  equal  to  4.1%  upon  the  investment  value. 
This  is  an  improvement  over  1921  when  the  rate  earned 
was  3.3%,  but  much  below  the  average  of  the  three 
years  preceding  federal  control  (1915,  1916  and  1917), 
when  the  rate  earned  averaged  5./%. 

For  several  years  the  railroads  have  received  one 
jolt  after  another  just  as  they  appeared  to  be  getting  on 
Their  feet.  The  coal  strike,  the  shopmen's  strike  and 
the  general  rate  reduction  account  largely  for  the  poor 
showing  of  1922. 

The  present  and  prospective  holders  of  railroad  se- 
curities are  naturally  interested  in  knowing  how  the  roads 
stand,  and  what  the  prospects  are  for  1923.  Every  indi- 
cation points  to  a strong  comeback.  Strike  troubles  ap- 
pear over.  General  business  prospects  for  the  future  are 
good.  Traffic,  as  indicated  by  recent  carloading  statistics, 
shows  substantial  increases  over  1922. 

Equipment  Facilities 

The  railroads  are  prepared  to  handle  a large  volume 
of  traffic.  They  now  have  more  serviceable  locomotives 
than  during  the  peak  traffic  periods  of  1920  and 
approximately  the  same  number  of  serviceable  freight 
cars.  Large  numbers  of  new  locomotives  and  new  cars 
will  be  placed  in  service  during  the  course  of  the  year. 

Consideration  of  all  phases  of  the  railroad  situation 
indicates  (in  the  absence  of  adverse  unforeseen  circum- 
stances such  as  a further  general  rate  reduction)  that, 
under  the  present  rate  and  wage  levels  and  material 
prices  and  with  the  prospective  volume  of  traffic,  the 
railroads,  as  a whole,  will  earn  close  to  6%  on  their 
value  in  1923.  Earnings  of  individual  roads  will,  of 
course,  fluctuate  widely. 

The  prosperity  of  the  country  rests  upon  a properly 
functioning  transportation  system,  which  cannot  func- 
tion properly  unless  it  receives  a sufficient  income  above 
all  expenses  to  adequately  reward  investors  and  to 
attract  new  capital  for  the  purpose  of  making  the 
needed  improvements  demanded  by  a growing  service. 
A fair  return  upon  value  will  provide  the  income 
required  by  the  railroads,  and  the  Interstate  Commerce 
Commission  has  been  delegated  by  Congress  to  so  adjust 
rates  that  a fair  return  may  be  earned,  and  that  body  has 
set  that  figure  at  5.75%. 

The  analysis  which  follows  demonstrates  that  the 
fair  return  will  be  earned  in  1923,  and  that  bond  interest 
and  dividends  will  be  earned  by  a larger  margin  than  for 
any  year  in  railroad  history  with  the  possible  exception 
of  the  year  1916.  As  a result,  railroad  credit  will  be  re- 
established  on  a firm  basis,  enabling  the  roads  to  finance 
much-needed  improvements. 

Volume  of  Freight  Traffic 

Volume  of  traffic  is  of  paramount  importance  to  the 
railroads.  Added  traffic  can  usually  be  handled  at  a 
fractional  increase  in  cost.  While  the  volume  for  1922 
was  10%  higher  than  in  1921,  it  was  less  than  for  any 
other  year  since  1915.  During  the  period,  April  to 
August,  1922,  the  tonnage  carried  was  even  less  than 
in  1921. 
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Reports  of  cars  loaded  for  January  this  year  indicate 
an  increase  over  1922  of  about  20%.  January  is  usually 
a light  traffic  month,  but  the  loadings  this  year  were 
greater  than  for  any  month  in  1922  prior  to  August. 
Furthermore,  cars  are  now  carrying  more  tonnage.  A 
study  of  the  trend  of  loadings  viewed  in  the  light  of 
business  conditions,  indicates  that  from  20%  to  25% 
increase  in  tonnage  may  be  expected  up  to  the  end  of 
August,  1923.  However,  even  though  the  latter  part  of 
1923  should  not  quite  come  up  to  1922,  which  was  a 
heavy  traffic  period,  an  increase  of  at  least  10%  for  the 
entire  year  1923  over  1922  may  be  expected. 

Volume  of  Passenger  Traffic 

There  were  fewer  passengers  transported  in  1922 
than  in  any  year  since  1915,  and  even  fewer  than  in 
1921,  yet  substantially  the  same  number  of  trains  were 
run.  The  high  rates  and  automobile  competition  had 
something  to  do  with  the  situation,  but  so  did  adverse 
business  conditions  and  the  diopmen's  strike.  There  was 
a profound  slump  in  passengfer  traffic  in  the  early  months 
of  1922,  then  as  traffic  startemto  revive  in  June,  the  strike 
came  on,  and  materially  curtailed  travel  in  July,  August 
and  September,  usually  the  big  passenger  traffic  months 
of  the  year. 

With  the  general  implement  in  business  conditions, 
it  appears  that  at  least  10%  increase  in  passenger  traffic 
for  1923  over  the  sub-normal  year  1922  may  be  expected. 
With  such  an  increase,  the  volume  of  traffic  will  still  be 
less  than  for  any  year  1916  to  1920. 

Effect  of  Increased  Volume  of  Traffic 

Experience  of  the  past  shows  that  substantial  in- 
creases in  freight  traffic  permit  the  filling  out  of  many 
trains  which  would  otherwise  run  light,  so  that  an  in- 
crease in  traffic  is  rarely  accompanied  by  a proportionate 
increase  in  train-miles,  nor,  hence  in  cost.  Railroad 
experts  almost  uniformly  agree  that  an  increase  in 
volume  is  accompanied  by  only  half  as  great  an  increase 
in  cost. 

There  is  even  a proportionately  less  increase  in 
passenger  train  costs  with  an  increase  in  the  volume  of 
passenger  traffic,  because  trains  are  run  according  to 
schedule  regardless  of  the  number  of  passengers  travel- 
ing. Occasionally,  extra  cars  are  added  and  additional 
sections  of  trains  run,  but  as  a usual  thing,  the  average 
passenger  train  is  capable  of  carrying  a material  increase 
in  passengers  without  added  cost.  This  applies  particu- 
larly to  the  present  situation,  as  passenger  trains  were 
loaded  lightly  in  1922. 

For  the  purpose  of  this  analysis  it  is  assumed  that 
there  will  be  an  increase  of  10%  in  the  volume  of 
freight,  passenger,  mail,  and  express  traffic  in  1923,  and 
that  this  will  be  accompanied  by  a 6%  increase  in 
operating  expenses.  Gross  revenues  in  1922  amounted 
to  approximately  5.55  billions.  The  rate  reductions  of 
July  1,  1922,  if  in  effect  throughout  the  year  would 
have  reduced  these  revenues  by  150  millions,  or  5.4 
billions,  which  reflects  the  1922  volume  of  traffic  at 
present  rate  levels.  Gross  revenues  for  1923  will  be 
10%  or  540  millions  greater.  Operating  expenses 
which  were  about  4.25  billidns  in  1922  (reduced  to 
present  cost  levels)  would  be  increased  6%  or  255 
millions.  The  net  effect  of  a 10%  increase  in  volume 
of  traffic  in  1923  will  be  an  increase  in  net  income  of 
285  millions. 

The  Labor  Situation 

On  July  1,  1922,  wage  reductions  affecting  shopmen, 
laborers,  employees,  clerks  and  others  became  effective. 
These  reductions  averaged  6 or  7 cents  an  hour.  Aver- 
aged /over  all  employes,  including  those  whose  wages 
(Continued  on  Page  29) 
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Tentative  U.  S.  Classes,  Standards  and 

Grades  of  Eggs 

Proposed  by  the  U.  S.  Bureau  of  Agricultural  Economics 


It  is  not  necessary  to  present  argument  for  the  stand- 
ardization and  grading  of  eggs  for  market  in  accordance 
with  National  Standards,  for  it  is  every  where  recognized 
that  standardization  of  any  farm  product  is  conducive  to^ 
greater  efficiency  and  economy  in  marketing.  The  real 
problem  confronting  producers,  dealers,  shippers  and 
distributors  often  is — “How  shall  we  standardize  and 
grade — what  rules  shall  we  follow/'  and  until  uniform  . 
standards  and  grades  are  established  and  simple,  clear, 
concise  rules  are  adopted,  there  will  continue  to  be  much 
lack  of  understanding  also  proper  practice  in  standardiz- 
ing and  grading  eggs  for  market,  with  attending  confu- 
sion and  avoidable  losses. 

The  U.  S.  Department  of  Agriculture  has  established 
standards  and  grades  for  butter,  eheese,  cotton,  corn, 
oats,  potatoes,  wheat  and  other  farm  products.  It  has 
also  undertaken  to  establish  practical  commercial  stand- 
ards and  grades  for  eggs  suitable  for  use  in  marketing 
them  on  a quality  basis. 

The  purpose  of  this  circular  is  to  present  briefly  the 
results  of  studies  in  egg  standardization,  for  considera- 
tion and  constructive  criticism  of  members  of  the  egg 
industry  so  that  the  final  standards  and  grades  established 
by  the  Department  may  be  adapted  to  most  practical  use 
in  trade  channels.  The  views  and  suggestions  of  the 
industry  will  be  welcomed  on  the  various  phases  pre- 
sented in  this  circular. 

Classes  of  Eggs 

In  the  marketing  of  eggs  it  has  been  quite  a cus- 
tomary practice  to  use  classifying  terms  indicative  of  the 
source  or  locality  of  production  and  suggestive  of  the 
possible  quality  of  the  eggs.  As  these  terms  have  not 
been  clearly  defined  and  are  not  fully  descriptive  of  qual- 
ity, they  have  been  susceptible  of  misuse,  which  has  led 
to  continuous  confusion  as  to  what  constitutes  real  qual- 
ity. The  establishment  of  definite  standards  for  determin- 
ing quality  and  the  candling  and  grading  of  eggs  in  ac- 
cordance with  these  standards  should  make  it  unnecessary 
to  employ  a multiplicity  of  class  terms  intended  to  indi- 
cate quality  in  eggs,  since  the  real  or  actual  quality  would 
be  determined  by  strict  application  of  rules  for  grading 
and  inspection  and  by  applying  grade  terms  accordingly. 
It  should  make  little  difference  whether  an  egg  is  a 
“Near-by  Pennsylvania.,”  “Near-by  New  York”  or  a 
“Pacific  Coast  Extra”  if  it  is  of  real  “Extra”  quality;  or 
whether  it  is  a First  from  Missouri,  Iowa/  Northern 
Illinois  or  Northern  Ohio  if  it  has  the  full  quality  of  a 
real  “First.”  There  may  be  little  or  no  difference  between 
a so-called /‘Hennery  Quality”  egg  and  a “Fresh  Gath- 
ered Farm  Flock”  egg,  and  the  class  terminology  would 
be  greatly  simplified  by  using  a term  descriptive  of 
quality,  such  as  “Special”  or  “Extra,”  where  the  quality 
is  the  same  or  by  calling  the  one  a “Special”  anc^the 
other  an  “Extra,”  as  the  case  may  be,  where  there  is  a 
discernable  difference.  / 

The  lack  of  a strict  grading  of  eggs  .at  shipping 
points  in  the  past  has  resulted  in  the  shipping  to  market 
or  rather  loosely  graded  or  ungraded  lots  of  eggs  which 
the  market  receivers  have  had  to  recandle  and  grade  be- 
fore placing  them  into  jobbing  channels  of  trade.  These 
shipments  as  received  in  the  markets  in  wholesale  chan- 
nels have  ^furnished  the  basis  of  wholesale  prices  and 
because  of  the  fact  that  the  eggs  from  one  section  aver- 
aged better  than  from  another  it  has  seemed  necessary 


to  establish  separate  quotations  on  eggs  from  different 
shipping  sections  to  properly  represent  the  different 
values  of  the  eggs  shipped  from  each,  loosely  or  strictly 
graded  or  ungraded  as  they  were  found  to  be.  Dealers 
and  shippers  at  country  shipping  points  could  therefore 
be  important  factors  in  bringing  about  standardization 
of  eggs  according  to  quality  by  employing  strict  rules  and 
grading  eggs  into  various  lots  according  to  established 
and  accepted  grades  of  quality  before  shipment. 

It  may  be  necessary  to  employ  terms  descriptive  of 
the  style  of  packing  such  as  “Storage  Packed”  and  to 
make  distinction  between  fresh  and  storage  eggs,  espe- 
cially in  reporting  movement  of  stocks,  but  a fresh  egg 
of  “Extra”  quality  and  a storage  egg  of  “Extra”  quality, 
where  both  are  free  from  undesirable  flavors,  should  not 
require  separate  classification  as  to  grade. 

In  establishing  Federal  or  U.  S.  Grades  for  eggs 
it  is  not  proposed  therefore  to  give  recognition  to  the 
existing  numerous  classes  of  eggs  by  establishing  official 
definition  for  them,  since  a strict  basis  of  grading  and 
inspection  will  make  it  possible  to  eliminate  most  of  these 
classes. 

Standards  and  Grades  for  Eggs 

Quality  in  eggs  is  indicated  principally  by  condition 
of  the  shell,  air  cell,  albumen  and  yolk  and  by  develop- 
ment of  the  germ  or  blastoderm.  With  these  quality 
factors,  there  must  be  considered  the  factor  of  flavor  in 
determining  edible  quality.  Flavor,  however,  is  closely  re- 
lated to  the  condition  of  the  other  factors  and  as  eggs  are 
merchandized  mostly  in  sound  shells,  it  is  impossible 
to  make  a close  examination  of  flavor.  It  is  generally 
assumed  therefore  that  the  flavor  is  satisfactory,  unless 
the  eggs  show  evidence  of  possessing  abnormal  flavor 
characteristics. 

Size,  color  and  weight  are  not  indicative  of  edible 
quality  in  eggs.  These  factors  however,  may  have  con- 
siderable influence  upon  the  market  value  of  eggs,  de- 
pending upon  the  particular  preference  which  certain 
consumers  may  express.  It  is  desirable  therefore  in 
packing  eggs  1 to  employ  these  factors  in  sorting  them,  so 
that  greater  uniformity  in  size,  color  or  weight  may  be 
obtained  in  each  separate  lot  within  the  grade. 

The  important  quality  factors  to  be  considered  and 
given  major  consideration  in  establishing  grades  of  eggs 
are  shell,  air  cell,  albumen,  yolk  and  development  of  the 
germ.  Therefore,  it  is  proposed  to  establish  standards 
for  each  of  these  quality  factors  and  to  base  the  grades 
upon  these  standards.  Each  grade  would  thereby  repre- 
sent a definite  quality  determined  by  the  standards  estab- 
lished for  each  quality  factor. 

Tentative  U.  S.  Grades  of  Eggs 

It  is  proposed  to  establish  the  following  U.  S.  grades 
for  edible  eggs.  Five  grades  for  eggs  of  sound  clean 
shells  as  follows : v 

(1)  U.  S.  Specials;  (2)  U.  S.  Extras;  (3)  U.  S. 
No.  1 ; (4)  U.  S.  No.  2 and  (5)  U.  S.  Culls. 

Two  grades  for  eggs  of  sound  dirty  shells  as  fol- 
lows : 

(1)  U.  S.  Dirties  No.  1 and  (2)  U.  S.  Dirties  No.  2, 
and  one  grade  for  eggs  of  cracked  shells,  viz.  U.  S. 
' Checks. 

The  standard  condition  of  each  quality  factor  per- 
mitted or  required  in  each  grade  with  tolerance -or  per- 
centage of  eggs  of  a lower  grade  is  clearly  indicated  in 
the  following  chart  of  tentative  U.  S.  Grades. 
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Chart  of  Tentative  U.  S.  Grades  of  Eggs 

'U.  S.  Specials  (a  tolerance  ofv3%  of  U.  S.  Extras 
and  2%  of  U.  S.  No.  1 permitted).  Shell,  clean,  sound  „ 
and  strong;  air  cell,  localized,  regular,  3-16  in.  depth  or 
less;  yolk,  dimly  visible;  white,  firm  and  clear;  germ,  no 
development;  size,  uniform;  color  and  weight,  (as 
marked  on  the  package). 

U.  S.  Extras  (a  tolerance  of  3 % of  U.  S.  No.  1 and 
2%  of  U.  S.  No.  2 permitted)  : Shell,  sound  and  stain 
free;  air  cell,  localized,  well  defined,  regular,  5-16  in. 
depth  or  less ; yolk,  visible ; white,  firm  and  clear ; germ, 
no  development;  size,  reasonably  uniform;  color  and 
weight,  (as  marked  on  the  package). 

U.  S.  No.  1 (a  tolerance  of  5%  of  U.  S.  No.  2 and 
3%  loss  permitted)  : Shell,  sound  and  stain  free;  air  cell, 
localized,  regular,  7-16  in.  depth  or  less;  yolk,  visible  but 
mobile;  white,  reasonably  firm;  germ,  development  not 
over  in*  diameter;  size,  variable;  color  and  weight  (as 
marked  on  package). 

U.  S.  No.  2 (a  tolerance  of  5%  “Culls”  and  5% 
loss  permitted) : Shell,  sound,  few  stained;  air  cell,  may 
be  bubbly,  freely  mobile^and  over  7-16  in.  in  depth;  yolk, 
may  be  fairly  heavy  to  heavy  but  must  be  mobile ; white, 
may  be  weak  and  watery;  germ,  may  be  well  developed 
but  no  blood  showing;  size,  greatly  variable;  color  and 
weight  (as  marked  on  the  package). 

U.  S.  Culls  (a  tolerance  of  5%  loss  permitted)  : 
Eggs  which  are  heavily  shrunken,  salted  or\  chilled  or 
weigh  less  than  20  ounces  to  the  dozen  shall  be  graded  as 
U.  S.  Culls. 

U.  S.  Dirties  No.  1.  Eggs  which  are  of  the  quality  of 
U.  S.  Extras  or  better  but  are  stained  or  dirty' of  shell 
shall  be  graded  as  U.  S.  No.  1 Dirties. 

U.  S.  Dirties  No.  2.  Eggs  which  are  of  the  quality 
of  U.  S.  No.  1 or  lower  but  are  stained  or  dirty  of  shell 
shall  be  graded  as  U.  S.  No.  2 Dirties. 

U.  S.  Checks.  Eggs  which  are  slightly  cracked  but 
with  the  shell  membrane  unbroken  and  not  leaking  their 
contents  shall  be  graded  as  U.  S.  Checks.  (Eggs  with 
slightly  leaking  contents  shall  be  classed  as  Leakers. 
Those  with  contents  flowing  freely  from  shell  shall  be 
classed  as  smashed.) 

Loss.  Loss  is  defined  to  mean  eggs  which  are  in- 
edible. 

Grading  and  Inspection  of  Eggs  Under  the  Proposed 
Tentative  U.  S.  Grades 

If  the  foregoing  tentative  U.  S.  Grades  of  Eggs  were 
adopted  for  general  use  by  country  buyers  and  shippers, 
then  the  great  bulk  of  the  eggs  arriving  on  the  markets 
would  conform  to  these  grades.  If  packers  and  shippers 
of  eggs  were  strict  in  their  grading  practices  and  packed 
their  eggs  to  conform  to  the  standards  for  each  grade 
without  tolerance,  i.  e.  lower  than  the  standard  for  the 
grade,  and  the  eggs  when  packed  were  properly  handled 
and  promptly  shipped  to  market,  they  should  arrive  on 
the  market  in  such  condition  as  to  grade  within  the  grade 
under  which  they  were  packed  by  the  shipper.  There 
would  be  no  difficulty  then  in  making  inspections  of  eggs 
in  the  markets'  in  accordance  with  the  U.  S.  Tentative 
Egg  Grades  and  when  a larger  percentage  of  the  eggs 
were  of  a lower  grade  than  that  permitted  by  the  toler- 
ance, the  actual  percentage  of  eggs  of  each  lower  grade 
would  be  reported  on  the  inspection  certificate.  The  in- 
spection certificate  issued  by  an  authorized  egg  inspector 
would  show  fully  and  completely,  not  only  the  general 
grade  of  the  eggs  but  the  actual  percentage  of  eggs  of 
each  lower  grade,  the  color  and  the  average  weight  per 
case  or  per  dozen.  Thus  the  grading  and  inspection  of 
eggs  under  the  proposed  Tentative  U.  S.  Grades  should 
be  possible  of  accomplishment  and  productive  of  desired 
results  in  securing  more  efficient  and  economical  market- 
ing of  eggs  in  the  United  States. 
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OFFICIAL  INSPECTORS  OF  THE  NATIONAL 
POULTRY,  BUTTER  AND  EGG 
ASSOCIATION 


Boston 

Poultry — A.  B.  Carpenter,  of  C.  R.  Corwin  & Co. 
Butter — J.  W.  Berry,  of  J.  R.  Ellis  & Son. 

Eggs — B.  C.  Cummings,  of  Green  & £o. 

Buffalo 

Poultry — W.  A.  Tuttle,  169  Scott  St. 

Butter — J.  W.  Lansing,  of  Gleason  & Lansing. 
Eggs — Chas.  H.  Hickman,  150  Michigan  Ave.  ' 

Chicago 

Poultry— C.  B.  Ford,  192  N.  Clark  St. 

Butter— John  N.  Miller  (C.  H.  Weaver  & Co.),  67 
W.  South  Water  St.,  Chicago/ 

Butter — Frank  Sweeney,  192  N.  Clark  St. 

Cleveland 

Eggs — Joseph  Mendes,  care  Cottage  Creamery  Co. 

Duluth 

Poultry— N.  F.  Russell,  care  Bridgman-Russell  Co. 
Cheese  and  Butter — J.  P.  McDonald,  7th  Ave.  and 
Railroad  St. 

Eggs — Ross  Gatlin,  care  Armour  & Co. 

Minneapolis 

Poultry — I.  E.  Meagher,  123  N.  Sixth  St. 

Butter — John  Walstrom,  121  N.  Sixth  St. 

Eggs — Ross  C.  Morford,  71  Island  Ave. 

New  York 

Poultry— D.  P.  Boehm,  of  D.  P.  Boehm,  Inc.  . 
Butter — Geo.  W.  Connell,  6 Harrison  St. 

Eggs— Harry  Bryan,  of  Bryan-Duval  Co.,  105 
Hudson  St. 

Philadelphia 

Poultry— G.  W.  Ellis,  of  T.  T.  Ellis  & Son,  24-26 
S.  Water  St. 

Butter— C.  M.  Drake,  of  C.  M.  Drake  Co.,  19 
S.  Water  St. 

Eggs— Jacob  F.  Miller,  of  Bickel  & Miller,  322  S. 
Front  St. 

Omaha 

Poultry,  Butter  and  Egg  Inspector— W.  W.  Bos- 
worth,  care  Hurd  Creamery  Co.,  Council  Bluffs, 
Iowa. 

Detroit 

Poultry— Fred  SchaAer7of  F.  J.  Schaffer  & Co. 
Butter  W.  R.  Throop,  of  Harris  & Throop. 
Eggs— A.  F.  Thibodeau,  of  A.  F.  Thibodeau  Co. 

St.  Louis 

Poultry— Edw.  Lynch,  807  N.  4th  St. 

Butter— A.  A.  Rehbein,  220  Market  St 
Eggs— Geo.  H.  Broeder,  813  N.  Third  St. 

HIGHER  EGG  RATES  SUSPENDED 

Mobile  & Ohio  Railroad  Tariff  No.  3180  names 
commodity  rates  on  eggs,  any  quantity,  applying 
between  stations  on  the  Mobile  & Ohio  Railroad. 
The  rates  are  published  on  a distance  scale  basis. 
Supplement  No.  2 to  the  tariff  was  published  to  be- 
come effective  May  8,  1923.  This  supplement  at- 
tempted to  cancel  the  commodity  distance  rates  for 
distances  over  100  miles. 

The  Interstate- Commerce  Commission  has  sus- 
pended the  supplement  providing  for  the.  increased 
rates  and  therefore  no  change  will  be  made  in  the 
existing  rates  until  the  Interstate  Commerce  Commis- 
sion has  investigated  the  matter.  If  the  Commission 
nnds  that  the  advanced  rates  are  not  justified,  the 
supplement  providing  for  the  increases  will  be  can- 
celled. 


Get-a-away 


r I ''HAT  counts  big  in  fattening 
birds.  Start  them  to  fattening 
the  very  first  day  and  keep  them 
going.  That’s  the  Purina  way  of 
rolling  up  big  gains. 


Greater  Gains— Less  Cost 

By  getting  a quicker  start,  and  by  making 
birds  show  greater  daily  gains.  Purina 
cuts  the  cost  per  pound  of  production. 

“$41.05  more  profit  from  574  birds.” 

“$74.85  more  profit  from  1,735  birds.” 
“$4,451.09  more  profit  from  a season's 
run  of  30,000  birds.” 


Week  in  and  week  out  we  receive  reports  show- 
ing such  results  from  feeding  Fat  etui  in  compe- 
tition with  home-mixed  and  other  commercial 
rations.  Write  for  complete  information. 
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MEMBERS 

National  Poultry,  Butter  and- 
Egg  Association 

Illinois  Poultry  and  Egg 
Shippers  Association 

Missouri  Egg  and  Poultry 
Shippers  Association 

Iowa  Wholesale  Egg,  Butter 
and  Poultry  Dealers  Assn. 

Minnesota  Egg,  Butter  and 
Poultry  Association 


REFERENCE 

National  Poultry,  Butter  and 
Egg  Association. 


FEATHERS 

X 

1,900,000  Pounds  So  Far  This  Year 

Back  in  1910  we  received  shipments  of  feathers  amounting 
approximately  to  300,000  pounds. 

In  less  than  six  months  of  1923,  we  have  received  shipments 
of  approximately  one  million,  nine  hundred  thousand  pounds. 

This  tremendous  increase  is  the  result  of  our  giving  100  per 
cent  satisfaction  to  every  one  of  our  shippers. 

We  are  always  ready  to  quote  the  highest  market  prices  and 
, stand  by  every  quotation  we  make.  There  is  no  quibbling — 
no  deductions  are  made — all  shipments  are  paid  for  as  soon 
as  received. 

Whether  you  are  a local  or  a carload  shipper,  we  will  serve 
you  just  as  faithfully. 

Wire  or  Write  For  Our  Quotations 

H.  RUBENSTEIN  CO.,  Inc. 


946,  948,  950  Roosevelt  Road 


CHICAGO,  ILL. 


A catalogue  of  useful  information  for  those  contemplat- 
ing installation  of  Mechanical  Refrigeration  or  enlarge- 
ments of  present  refrigerating  equipment. 

CP  REFRIGERATING  MACHINES 

in  either  Vertical  or  Horizontal  types  are  now  used  by 
more  than  5,000  users. 

In  addition  to  complete  descriptions  of  these  ma- 
chines, catalogue  gives  list  of  cold  storage  temperatures, 
shows  six  methods  of  Piping  Refrigerating  boxes,  and 
other  data  for  the  prospective  purchaser. 

The  Creamery  Package  Mfg.  Company 

61-67  W.  Kinzie  St.  CHICAGO 
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LIVE  POULTRY  CAR  SUPPLY 


Live  Poultry  Transit  Company  Promises  Excellent 

Service 


Live  poultry  shippers  who  have  recently  called  at 
the  Executive  Offices  of  the  National  Poultry,  Butter 
and  Egg  Association,  see  enormous  crops  of  poultry 
which  will  have  to  be  moved  this  season,  and  they  all 
seem  to  be  anxious  as  to  the  ability  of  the  Live  Poul- 
try Transit  Company  to  provide  live  poultry  cars, 
bearing  in  mind  their  Experiences  of  last  year. 

The  question  of  the  ability  of  the  Live  Poultry 
Transit  Company  to  provide  cars  has  been  investi- 
gated through  that  company,  and  concerning  the 
proposition,  Waldo  P.  Johnson,  Vice  President,  States 
that  the  company  expects  to  have  in  operation  for  the 
flush  of  the  shipping  season,  between  2,000  and  2,100 
cars.  That  the  company's  building  program  for  the 
year  1923  provides  for  the  building  and  placing  in 
service  of  600  new  all  steel  cars.  These  cars  are  being 
built  in  their  own  Chicago  shops,  and  on  June  1st 
they  were  21  cars  ahead  of  the  building  program. 
Unless  something  unforeseen  occurs,  these  600  cars 
will  be  completed  and  in  service  by  October  15,  1923. 
In  addition  to  this  building  program,  the  company 
is  dismantling  some  200  of  the  old  wooden  superstruc- 
ture cars,  and  eliminating  these  200  cars  will  leave  a 
net  increase  of  400  cars  in  service  over  the  number  of 
cars  which  were  in  service  last  year. 

Mr.  Johnson  further  stated  that  the  efficiency  of  - 
poultry  cars  in  1923  showed  a decrease  of  37  per  cent 
as  compared  wiht  1922.  Since  then,  however,  and  par- 
ticularly during  the  last  two  or  three  months,  railroad 
conditions  have  greatly  improved,  and  at  the  present 
time  every  indication  points  to  further  improvement. 
Continuing,  Mr.  Johnson  stated:  “Our  statistics  show 
that  40  per  cent  of  the  time,  or  four  days  in  each  ten, 
LPT  cars  are  standing  on  sidings,  either  in  process  of 
loading  or  unloading." 

Asked  how  shippers  could  co-operate  with  the 
Live  Poultry  Transit  Company  so  as  to  secure  best 
results,  Mr.  Johnson  stated : 

“Poultry  shippers  can  greatly  assist  in  improving 
the  service  by  ordering  only  enough  cars  to  actually 
take  care  of  their  requirements ; by  promptly  loading 
and  forwarding  cars  that  are  placed  to  protect  their 
shipments ; by  placing  a written  order  with  their  rail- 
road agent  at  least  a week  ahead  of  the  date  the  car 
is  required  for  loading,  and  being  partciular,  in  each 
case,  to  specify  the  exact  loading  date,  and  by  promptly 
forwarding  to  his  office,  a carbon  copy  of  the  order  that 
has  been  placed  with  the  railroad  agent” 

Mr.  Johnson  further  observed  that  a great  many 
shippers  located  at  competitive  railroad  points  order 
poultry  cars  from  each  road,  and  load  the  first  car 
that  is  placed,  permitting  the  carbon  the  other  road 
or  roads  to  remain  idle  for  an  indefinite  length  of 
time.  He  suggests  that  this  practice  be  discontinued. 

In  commenting  upon  the  situation  generally,  Mr. 
Johnson  stated: 

“I  have  every  reason  to  believe  that  with  anything 
like  normal  railroad  service  and  fairly  good  co-ppera- 
tion  from  the  shippers  themselves,  we  will  be  able  to 
give  nearly,  if  not  all  together,  100  per  cent  service 
this  year." 


TOBACCO  CO-OPS  KICK  ON  EXPENSE, 
- ALSO  SLOW  PAY 


By  Scrutator 

Clarksville,  Tenn.,  June  6. — (Special.) — In  this 
center  of  co-operative  marketing  of  an  export  type 
of  tobacco,  the  only  domestic  use  of  which  is  for  snuff, 
some  of  the  practical  consequences  of  co-operative 
selling  cah  be  seen  in  bold  relief. 

Whoever  tries  to  sell  co-operation  to  farmers  by 
intimating  or  even  hinting  that  its  gains  are  to  be 
attained  mainly  by  taking  something  away  from  the 
other  fe|low,  is  bound  to  disappointment.  When  the 
farmer  assumes  the  direction  of  the  distribution  of  his 
products,  he  also  assumes  the  inevitable  expenses  of 
distribution.  This  is  a truism,  but  soma  of  them  evi- 
dently had  never  thought  of  it  that  way.  And  for  that 
reason  a certain  amount  of  discontent  and  some  rebel- 
lion is  evident  among  the  tobacco  growers,  although 
the  great  majority  appear  to  be  satisfied  to  date.  * 

One  of  the  most  noticeable  thing  about  the  dark 
tobacco  growers'  pool  is  that  the  management  of  its 
grading  and  selling  activities  is  in  the  hands  of  the 
same  individuals  who  prospered  under  the  former 
system  of  unorganized  competitive  buying  and  selling. 
It  is  also  noticeable  that  tjie  salaries  of  these  men  are 
not  small.  Why  should  they  be?  They  made  money 
as  middlemen;  they  won't  function  as  co-operative 
managers  unless  they  are  paid. 

The  tobacco  growers'  organization  in  this  country 
numbers  57,000,  its  friends  claim.  It  has  received  of 
the  crop  grown  last  year,  150,000,000  pounds,  and  sold 
110,000,000  according  to  the  same  claims.  Its  ene- 
mies and  rebels  within  the  ranks  deny  the  number  and 
assert  that  its  pay  roll  will  amount  to  $300,000  a year. 
The  general  manager  gets  a salary  of  $25,000  a year, 
but  probably  made  as  much  or  more  as -a  middleman. 
Graders  draw  $10,000  and  there  are  $15,000  salaries, 
it  is  asserted. 


What  all  these  figures  seem  to  mean  is  simply  that 
the  farmer  in  taking  over  the  distribution  of  his  prod- 
uct also  took  over  the  necessary  expense.  If  he 
doesn't  like  it  he  can  revert  to  the  old  system. 

Certainly  prices  are  high.  The  estimate  of  non- 
partisans who  do  not  grow  tobacco  is  that  the  associa- 
tion is  responsible  for  an  increase  of  from  5 to  7 cents 
a pound  over  la^t  year's  figures.  Prices  range  from 
about  5 cents  for  trash  to  over  40  cents  for  selected 
leaf.  Compared  to  pre-war  prices  these  figures  look 
like  a flock  of  skyscrapers. 

Farmers  in  this^country  on  such  a price  basis  are 
bound  to  be  prosperous.  But  they  haven't  got  the 
money  yet.  Their  advance  from  the  co-operative  treas- 
ury amounts  to  over  30  per  cent  of  the  value  of  their 
crops  to  date.  They  have  had  only  one  payment. 
They  are  due  to  receive  three,  the  last  to  be  made 
when  the  crop  is  all  sold  or  the  amount  of  the  carry 
over  is  determined  and  it  is  computed  what  it  is  going 
to  cost  in  warehousing,  insurance,  etc.,  to.  store  it 
until  next  year. 


The  cost  of  the  carry  over  must  be  paid  by  the 
farmer  under  the  co-operative  system.  Formerly  a 
large  part  of  this  fell  on  the  middleman.  This  same 
thing  is  true  in  the  cotton  regions  and  . delays  pay- 
ments for  the  full  value  of  the  crops. 

Hence  the  discontent  among  some  members,  who 
want  their  money  now.  The  independent  auction 
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Promptness 

Sales— Returns— Quotations  ^ 

On  your  shipments  of 

I Live  and  Dressed 
POULTRY 
BUTTER-EGGS 


Frank  G.  Heilman  Co. 

945-47  Fulton  Market 
CHICAGO 


THE  PACK  OF  QUALITY 


NAOMI  PRODUCE  CO. 

309-311  W.  So.  Water  St.  CHICAGO 

Dressers — Packers— Distributors 


W1I1U  S.  Herrick  Sedgwick  S.^Vastine 

Benj.  Auerbach  

Willard  C.  Coe 
Chaa.  E.  Mann 

Specializeing 

Members 

Yk  National 

on  Gf  IP^  I 

\tl2\  1 1 /MALI  /7T 

Tu  Poultry 

m m ■ |.  IrWMkLI/O  /JH 

Merchandise  branches 

' Butter  & Egg 

Cold  Storage 

Association 

WORKMAN’S  COMPENSATION  INSURANCE 
LIABILITY  AND! AUTOMOBILE  INSURANCE 


houses,  selling  nonassociation  tobacco,  are  doing  a 
big  business,  and  it  is  asserted  that  some  members, 
impatient  with  the  co-operative  processes,  have  sold 
outside.  Whether  this  is  true  or  not,  the  spectacle  of 
nonmembers  coming  home  with  fat  checks  at  top 
prices  for  all  their  crops  does  not  contribute  to  the 
pleasure  of  the  co-operator,  who  has  received  only  30 
per  cent  and  must  wait  for  the  balance. 

Like  other  things,  co-operation  calls  for  self-denial 
and  restraint  on  the  part  of  its  pioneers,  but  if  they 
exhibit  these  qualities  they  can  probably  put  it  across 
in  tobacco.  Like  the  raisin  grpwers  of  California, 
however,  the  tobacco  growers  of  Kentucky  and  Ten- 
nessee run  into  a flood  .of  new  tobacco  raised  in  mar- 
ginal growing  areas  in  increasing  quantity  as  they 
force  prices  upward.  Old  Supply  and  Demand  still 
work. — Chicago  Daily  Tribune,  June  7,  1923. 

* AUTOMOBILE  INSURANCE 


By  Sedgwick  S.  Va stine 

Among  the  ‘extras’  which  go  with  the  ownership  of 
an  automobile  is  Insurance. 

The  automobile  owner  who  would  have  complete  pro- 
tection should  insure  against  his  liability  for  damages 
growing  out  of  accidents  which  cause  injuries  to  persons 
— also  for  damages  to  the  property  of  others  caused  by 
collision,  etc.  The  car  itself  should  be  covered  against 
loss  by  fire  or  explosion,  damage  by  collision  with  another 
object  or  another  car,  and  theft. 

Injury  to  Persons 

Few  people  realize  how  far-reaching  their  liability 
for  damages  on  account  of  personal  injury  may  be.  There 
have  been  a number  of  court  decisions  giving  judgment 
for  $25,000  and  over,  on  account  of  the  injury  to  one  per- 
son. When  one  considers  the  length  of  time  it  takes  for 
a damage  suit  to  come  to  trial  and  go  through  the  courts, 
and  that  a minor  has  until  two  years  after  he  becomes  of 
age  to  begin  suit,  it  is  inconceivable  how  anyone  will  be 
interested  in  a policy  of  insurance  that  is  not  backed  by  a 
well  established  company  with  sufficient  assets  to  make  it 
reasonably  certain  that  the  company  will  be  in  business 
when  the  time  for  payment  of  the  claim  arrives. 

The  insurance  clause  of  a liability  policy  not  only 
agrees  to  indemnify  the  insured  for  the  amount  of  dam- 
ages, but  to  pay  for  first  medical  aid  and  to  defend  any 
suit  (even  if  a groundless  one)  which  may  be  brought  for 
an  injury  or  one  that  the  owner  of  the  automobile  is  sup- 
posed to  be  responsible  for. 

The  writer  has  a client  who  received  notice  of  a suit 
being  filed  against  him  for  damages  in  the  amount  of 
$10,000  on  the  last  day  of  the  two-year  limit  in  which  suit 
could  be  brought.  This  client  was  not  even  the  owner 
of  the  car,  and  the  only  excuse  for  endeavoring  to  make 
him  liable  was  that  the  driver  of  the  vehicle  had  previously 
been  an  employee  of  his.  Being  financially  irresponsible, 
the  plaintiff  filed  suit  against  the  client  in  hopes  of  secur- 
ing something  by  way  of  compromise. 

Property  Damage 

Property  damageTnsurance  covers  only  the  legal  lia- 
bility of  the  owner  for  the  damage  done  to  the  property 
of  others  by  collision.  It  is  not  an  agreement  to  pay  the 
costs  of  making  repairs  or  replacements,  unless,  after 
investigation,  it  is  determined  that  the  insured  owner  of 
the  car  was  at  fault. 

Fire,  Theft  and  Collision 

Fire,  theft  and  collision  insurance  covers  the  car  for 
the  loss  actually  sustained  from  any  of  these  causes  in  an 
amount  not  exceeding  the  sum  insured. 
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The  insurance  company  has  the  option  of  replacing 
the  automobile  or  the  parts  which  may  have  been  de- 
stroyed, with  property  of  like  kind  and  quality,  if  it  so 
desires,  though  it  always  prefers  to  agree  upon  the  amount 
and  make  settlement  in  cash. 

The  companies  are  again  writing  theft  insurance  for 
the  same  amount  as  is  carried  against  loss  by  fire  and  for 
an  additional  premium,  will  cover  spare  tires  and  equip- 
ment. 

Collision  insurance  can  be  written  covering  any  loss, 
no  matter  how  small,  but  the  most  economical  form  is  that 
whereby  the  owner  stands  the  first  $50  of  any  loss  by 
collision. 

Insurance  Broker 

Automobile  insurance,  like  every  other  branch  of 
insurance,  should  be  placed  through  an  agent  or  broker 
who  devotes  his  entire  time  to  the  insurance  business  and 
who  is  skilled  in  all  its  branches.  Such  a broker  is  pre- 
pared to  render  a real  service ; he  will  make  a survey  of 
the  insured’s  business  and  determine  exactly  what  risks 
the  insured  is  prepared  to  carry  himself  and  what  risks 
should  be  insured  against ; he  will  select  only  those  insur- 
ance companies  which  are  known  for  stability,  honesty 
and  fair  dealing,  and  he  will  see  to  it  that  the  policies, 
when  written,  cover  the  insured  to  the  extent  of  the  in- 
sured’s requirements. 

In  the  event  of  loss,  the  broker  must  have  sufficient 
standing  with  the  companies  with  whom  he  insures  to 
procure  prompt  and  satisfactory  settlements. 

In  a word,  the  owner  who  would  have  satisfactory 
automobile  insurance  need  only  to  use  care  in  the  selection 
of  his  broker  and  the  balance  will  take  care  of  itself. 

CHECKING  UP  THE  RAILROADS 

Every  dealer,  shipper  or  receiver  of  poultry,  butter, 
eggs,  cheese  or  any  product  for  that  matter,  whose 
business  calls  for  the  use  of  common  carrier  service, 
outstanding  of  which  is  provided  by  railroads,  has  an 
interest  to  protect  which,  in  many  instances,  indiffer- 
ence, neglect  or  lack  of  appreciation  of,  is  most  costly. 
That  statement  should  not  be  construed  as  inferring 
that  the  railroads  with  intent  take  advantage  of 
shippers,  but  it  is  a well  known  fact  among  traffic 
men  that  overcharges  are  most  common  in  the  pro- 
duce trade. 

Freight  rates  are  at  the  best  a very  complicated 
proposition  and  those  dealers  who  think  the  rates 
can  be  checked  by  the  average  general  bookkeeper  or 
clerk  are  oftentimes  letting  amazing  amounts  slip 
through  their  fingers  because  of  laxness  in  having 
their  freight  bills  checked  by  expert  traffic  workers. 
Thousands  of  dollars  have  been  handed  the  carriers 
unknowingly  because  an  erroneous  rate  basis  has 
been  applied  or  shipments  have  incorrectly  been 
routed,  inaccurately  iced  or  a hundred  and  one  other 
things  that  enter  into  freight  charges.  It  often  hap- 
pens that  a shipper  checks  his  freight  bills  on  the 
original  basis  applied  by  some  agent  and  pays  that 
rate  for  years  without  ever  investigating  to  determine 
if  the  original  rate  was  correct. 

Practically  all  up-to-the-minute  shippers  employ 
traffic  men  to  protect  their  interests  in  this  respect. 
There  are  agencies  making  a specialty  of  dairy  and 
poultry  traffic  at  very  reasonable  rates.  No  matter 
who  is  selected  to  take  care  of  this  matter,  the  main 
point  is  SHIPPERS  SHOULD  NOT  BE  WITH- 
OUT IT.  — Geo.  Caven,  Editor,  Chicago  Dairy 
Produce. 


PITTSBURGH 


The  greatest  industrial  city  in  the  world. 
Iron  and  glass  the  chief  products.  Population  of 
the  community  over  1,000,000. 

The  Iron  City  Produce  Company , Inc.,  is 
one  of  the  agencies  through  which  this  vast  popu- 
lation obtain  their  food  supplies.  Shippers  of  farm 
produce  receive  through  this  firm  the  best  and 
most  prompt  returns  for  consignments  of 

FRUITS,  VEGETABLES,  POULTRY 
^=EGGS  AND  BUTTER= 

• Our  Aim — Service  Best 

Located  in  the  heart  of  the  produce  district. 
Write  or  Wire  and  get  quick  response. 

IRON  CITY  PRODUCE  CO. 

(Incorporated) 

56-58-60  21st  Street 

C.bl.  Addr.u — 1CPECO  PITTSBURG,  PA. 

CAPITAL,  1100,000.00 

Chas.  Muahlbonnar,  Pres.  Chae.  Mickle,  Gen.  Mg  • 


Automatic 

Refrigerating 

Plants 

for 

Poultry 

Butter 

and  Egg  Houses 

All  the  word  Automatic  implies 

INSTALLED  ONLY  BY 

The  Automatic  Refrigerating  Co. 

Main  Offic.  and  Works:  HARTFORD,  CONN. 
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THE  FABLE  OF  THE  BEE 


Said  a wise  old  bee  at  the  close  of  the  day,  “This 
colony  business  doesn’t  pay.  I put  my  honey  in  that 
old  hive  that  others  may  eat  and  live  and  thrive,  and 
I do  more  work  in  a day,  by  gee,  than  some  of  the 
other  fellows  do  in  three.  I toil  and  worry  and  save 
and  hoard,  and  all  I get  is  my  room  and  board.  It’s 
me  for  a hive  I can  run  myself  and  me  for  the  sweets 
of  hard-earned  pelf.” 

So,  the  old  bee  flew  to  a meadow  lone  and  started 
a business  of  his  own.  He  gave  no  thought  to  the 
buzzing  clan,  but,  all  intent  on  his  selfish  plan,  he 
lived  the  life  of  a hermit  free.  “Ah,  this  is  great,” 
said  the  w'ise  old  bee.  But  the  summer  waned  and 
the  days  grew  drear,  and  the  lone  bee  wailed  as  he 
dropped  a tear ; for  the  varmints  gobbled  his  little 
store  and  his  wax  played  out  and  his  heart  was  sore, 
so  he  winged  his  way  to  the  old  home  band,  and  took 
his  meals  at  the  Helping  Hand. 

Alone  our  work  is  of  little  worth;  together  we  are 
the  lords  of  earth;  so  it’s  all  for  each  and  it’s  each  for 
all — united  stand,  or  divided  fall. — Exchange. 


CHECKING  UP  THE  RAILROADS 

In  this  issue  of  the  “Bulletin,”  an  editorial  by 
George  Caven,  Editor  of  the  Chicago  Dairy  Produce, 
is  reproduced. 

The  demand  of  the  individual  in  the  poultry, 
butter,  egg  and  cheese  industry,  for  intensive  traffic 
service,  is  perhaps  greater  than  the  demand  of  the 
individual  in  most  any  other  industry,  and  it  was  in 
answer  to  this  demand  that  the  Executive  Committee 
of  the  National  Poultry,  Butter  and  Egg  Association 
created  the  Traffic  Service  Department,  which  is 
available  to  member  of  the  Association,  only. 

The  Traffic  Service  Department  of  the  Associa- 
tion does  more  than  “check  up”  the  railroads  for 
errors.  In  addition  to  checking  freight  bills,  it  will, 
on  request,  make  a survey  of  the  subscriber’s  busi- 
ness. It  will  point  out  the  advantages  or  disadvantages 
of  his  business  location  in  the  territory  in  which  he 
concentrates,  and  will  make  a like  survey  in  the  ter- 
ritory in  which  he  is  accustomed  to  distribute.  These 
surveys  are  growing  of  more  and  more  importance 
as  the  demand  for  efficient  and  economical  distribu- 
tion increases.  The  demand,  too,  arises  from  the  fact 
that  the  distribution  machinery  is  rapidly  undergoing 
changes  and  the  wide-awake  individual  must  keep 
step  with  these  changes  or  fall  by  the  wrayside. 

For  another  reason  the  individual  needs  intensive 
traffic  service : The  present  day  tendency  is  to  con- 
sider transportation  “as  a whole,”  and,  being  so 
considered,  the  rights  of  the  individual  are  being 
more  and  more  restricted.  To  overcome  this  tendency, 
the  individual  must  have  some  agency  which  is 
capable  of  taking  his  problems  from  the  “entire 
fabric”  and  placing  them  where  they  belong.  That 
this  is  perfectly  logical  is  demonstrated  by  the  car- 
riers themselves.  For  example,  the  Consolidated 
Classification  contains  the  rates,  rules  and  regulations 
which  cover  the  transportation  of  some  five  or  six 
thousand  commodities  over  the  rails  of  the  carriers 
which  are  subject  to  that  classification.  It  frequently 
happens  that  the  general  rules  will  not  fit  the  con- 
ditions which  prevail  with  one  certain  carrier.  In 
such  a case,  the  classification  will  contain  an  exception 
concerning  this  particular  carrier,  and  this  carrier,  in 
its  own  tariffs,  will  carry  the  rates,  rules  and  regula- 
tions under  which  it  will  carry  the  commodity 
excepted  to. 

It  is  the  aim  of  the  Traffic  Service  Department  of 
the  Association  to  have  its  subscribers  considered  as 
individuals  in  all  of  their  individual  traffic  enterprises. 

Concerning  Traffic  Service,  George  Caven  truly 
says,  “SHIPPERS  SHOULD  NOT  BE  WITHOUT 
IT.” 


THE  NATIONAL  WHEAT  CONFERENCE 

President  Henry  Pfeiffer,  on  the  invitation  of 
Governor  Preus,  of  Minnesota,  will  attend  the  Na- 
tional Wheat  Conference  to  be  held  in  Chicago  on 
June  19  and  20,  as  the  representative  of  the  National 
Poultry,  Butter  and  Egg  Association. 

As  disclosed  by  the  call  for  the  conference,  <ra  fair 
price  for  the  wheat  crop  means  purchasing  power  to 
the  farmer,  smoking  chimneys  for  American  factories 
and  a full  dinner  pail  for  American  workers.” 

Members  of  the  National  Poultry,  Butter  and  Egg 
Association  are  as  vitally  interested  in  creating  a 
profi table  market  for  wheat  as  are  the  wheat  growers 
themselves,  for  a full  dinner  pail  always  means  Bread, 
Butter  and — EGGS! 
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COMPETITION  ANOTHER  WORD  FOR 
SERVICE 


The  Pennsylvania  and  Baltimore  & Ohio  Railroad 
Companies  are  competing  for  the  passenger  traffic 
between  Chicago  and  Washington. 

For  a long  time  the  Pennsylvania  enjoyed  the  edge 
on  this  business  to  the  extent  of  being  able  to  charge 
and  secure  an  extra  fare.  Then  the  B.  & O.  cut  in 
with  a fast  train,  without  extra  fare.  Competition 
became  keen  under  this  arrangement  and  both  com- 
panies made  many  friends  and  partisans. 

Both  companies  now  announce  the  installation  of 
new  all-Pullman  trains,  both  leaving  Chicago  at  one 
o’clock  in  the  afternoon,  and  both  due  to  arrive  at 
Washington  at  nine  o’clock  the  following  morning, 
and  no  extra  fares. 

Not  that  we  ever  expect  to  see  the  consolidation  of 
the  Pennsylvania  and  Baltimore  & Ohio  systems,  but 
we  are  wondering  whether,  if  the  railway  systems  of 
the  country  are  to  be  consolidated  into  twenty  sys- 
tems, whether  we  could  hope  to  see  such  competition, 
based  entirely  upon  service.  We  believe  not,  and 
bearing  in  mind  that  this  industry,  as  much  as  any 
other  in  the  country,  demands  and  requires  service  in 
the  way  of  refrigerator  cars  and  fast  schedules,  we 
must  begin  to  “line  up”  for  or  against  consolidation. 

Right  now  the  transportation  question  in  general 
is  a political  one,  and  for  that  reason  we  must  lineup, 
but  the  time  is  almost  ripe  for  the  politician  to  stand 
aside  and  give  way  to  the  economist. 


ONLY  A FLAT  TIRE 


George  Caven,  editor  of  Chicago  Dairy  Produce, 
in  his  editorial  entitled  “Where  We  Are  Lame,”  says: 
‘‘This  trade  has  not  reached  the  place  where  it  acts 
as  a whole  for  trade  interests.” 

This  is  only  too  true,  and  with  it  in  mind,  the  trade 
may  be  likened  to  a powerful  automobile,  in  good 
running  condition,  with  plenty  of  gas,  a good  driver, 
good  roads  and  a flat  tire,  with  a “spare”  on  the  rear 
end.  All  that  the  trade  needs  to  do  is  to  take  off  that 
flat  tire,  throw  it  in  the  junk  pile,  adjust  the  “spare” 
and  go  forward. 

The  flat  tires  in  this  industry  must  be  disregarded, 
and  the  “spares”  brought  into  active  organization 
work;  till  this  is  done  the  industry  cannot  hope  to 
function  to  the  satisfaction  of  the  public  nor  to  the 
satisfaction  of  those  in  it. 


APROPOS  UNIFORM  U.  S.  STANDARDS 


“For  who  knows  sin  as  the  sinners  know  it? 

“The  thorny  path , who  best  can  shozv  it? 

“ The  ones , I wonder,  who  never  wander?- — 

“Or  you  and  I,  who  have  been  out  yonder? 

“Who  knows  the  sea,  what  storms  prevailed  it? — 
“The  man  ashore , or  the  man  who  sailed  it?” 

* * * * 

Just  where  the  above  stanza  came  from  and  the 
name  of  the  author,  the  Editor  is  unable  to  state.  He 
does  not  know  what  goes  before  nor  what  comes  after, 
but  it  is  clear  that  the  author,  whoever  he  was,  had 
a confidence  in  human  nature  and  experience  that  it 
is  not  shared  by  those  who  believe  that  government 
must  control  the  business  conscience. 

The  man  who  sails  the  “egg”  sea  knows  more 
about  the  storms  that  prevail  it  than  the  land  lubber, 
and  he  is  the  man  to  create  standards. 


LIVE  POULTRY  CARS 


The  Live  Poultry  Transit  Company  will  have 
some  2,000  L.  P.  T.  cars  in  operation  to  move  the  sea- 
son’s live  poultry  crop,  which  promises  to  be  enor- 
mous. 

These  2,000  cars  will  have  to  cover  a wide  range 
of  territory  and  will  have  to  move  with  great  facility 
to  answer  the  demands  of  shippers. 

Shippers  can  aid  in  the  movement  materially  if 
they  will  co-operate  along  the  lines  indicated  by  Mr. 
Johnson  in  an  article  which  appears  on  another  page 
of  this  issue  of  the  ‘Bulletin.* 

Particular  attention  is  drawn  to  the  following: 
Shippers  should  place  “a  written  order  with  their  rail- 
road agents  at  least  a week  ahead  of  the  date  the  car  is 
required  for  loading  * * *”  and  promptly  forward 

“a  carbon  copy  of  the  order”  to  the  office  of  the  Live 
Poultry  Transit  Company,  431  South  Dearborn  Street, 
Chicago. 


CREPE  FOR  DAIRY  AND  POULTRY  IN  UTAH 


Cold  Storage  Legislation  Actively  Before  Legislature 

The  Legislature  of  the  State  of  Utah  is  considering 
House  Bill  65  which  is  a “Bill  relating  to  cold  storage  ^ 
of  foods.”  By  its  terms  the  Bill  would  regulate  the 
sale  of  foods  which  have  been  in  a cold  storage  warehouse 
thirty  days  or  more  and  when  offered  for  sale  such 
foods  would  have  to  be  plainly  and  conspicuously 
marked  “COLD  STORAGE  GOODS,”  or  as  J.  A. 
Walker  would  say  “the  State  of  Utah  has  it  in  mind  to 
place  a badge  of  crepe  on  the  Dairy  and  Poultry  indus- 
tries of  the  State.” 

Before  passing  this  Bill,  the  Legislature  of  the  State 
of  Utah  is  respectfully  referred  to  “Hearings  before 
the  Committee  on  Agriculture  of  the  House  of  Repre- 
sentatives, Sixty-Seventh  Congress,”  of  June  14,  15,  16 
and  24,  1921. 

Members  of  the  Legislature  should  read,  particularly, 
the  statement  of  Mr.  J.  A.  Walker,  commencing  on 
page  106  and  for  general  information  on  the  subject 
the  entire  “hearing”  is  recommended. 


NOTICE  TO  ADVERTISERS 

The  Postal  Department  says  that  in  about  50  per 
cent  of  all  advertisements  which  appear  in  newspapers 
and  periodicals,  the  advertisers  fail  to  show  the 
STREET  and  NUMBER  in  their  advertised  ad- 
dresses; that  this  failure  leads  to  delay  in  delivering 
the  mail  of  inquirers  which  the  advertisement  brings 
about,  and  in  many  instances  such  mail  is  returned 
to  the  inquirers  or  lost. 

The  Postal  Department  suggests  that  all  adver- 
tisers be  particular  to  show  STREET  and  NUMBER 
in  all  advertisements,  in  addition  to  the  name  of  the 
city. 


WHO  WILL  PAY  THE  TAXES? 


Seven  thousand  miles  of  railways  in  Szecho- 
Slovakia,  under  government  ownership,  require  176,- 
000  employes  or  about  25  employes  for  each  mile; 
America  has  about  234,400  miles  of  railways,  with 
about  1,619,000  employes  or  about  7 employes  to  the 
mile. 

Under  Government  ownership  in  America  it  can  be 
figured  that  it  will  take  several  times  as  many  polit- 
ical pets  to  operate  the  railroads  as  it  does  railroad 
men  under  private  ownership. 
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Merchants  Refrigerating  Company 


Unequaled  facilities  for  the  storage  of 


All  kinds  of  Perishable  Food  Products 


Warehouses  of  modern  construction,  low  insurance, 
unexcelled  locations  and  superior  service 

New  York — 1.7th  Street  and  10th  Avenue.  Warehouse  in  the  West  Wash- 
ington Market  District,  on  tracks  of  the  New  York  Central 
Railroad. 

e 

Downtown  Warehouses  in  the  heart  of  the  Produce  Trade,  con- 
venient to  all  Railroad  Terminals  and  Piers. 

Jersey  City — Warehouses  have  track  connections  with  all  Freight  Lines 

Newark  — Warehouse  adjacent  to  the  Wholesale  Market  center. 

Main  Office:  161  Chambers  St.,  New  York,  N.  Y. 


We  are  now  permanently  located  in  Our  New  Modern  up-to-date 

Produce  House  at 
1122-24  Fulton  Market 
Where  we  are  fully  equipped  to  handle 

POULTRY-BUTTER-EGGS 


THE  PETER 


5DN5  CO. 


CHICAGO 


A.  S.  Kuhn  Co. 


WILL  PAY 


LIBERAL 


DRAFTS 


Buy—Sell 

EGGS 


FULL 

PRICES 

QUICK 

RETURNS 


208  North  Wells  Street 


CHICAGO 


ILL. 


Holland  Butter  Co. 

121-123  W.  Austin  Aoe.  CHICAGO,  ILL. 


RECEIVERS— DISTRIBUTORS 


Butter— Eggs — Cheese 

Correspondence  References:  National  Bank,  of  Commerce, 

Solicited  Chicago ; Dun*e  and  Bradetraafe 
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(Continued  from  Page  17) 
were  not  reduced,  the  reduction  equaled  3.4  cents  per 
hour.  Had  these  rates  been  in  effect  in  the  first  six 
months  of  1922,  operating  expenses  would  have  been 
about  60  millions  less. 

The  shopmen’s  strike  of  July  1,  1922,  was  expensive 
for  the  railroads  aside  from  the  loss  of  traffic.  Their 
reports  show  the  quantity  of  fuel  used,  the  train  wages 
and  locomotives  supplies  per  train  mile  were  5%  to 
20%  higher  during  the  strike-affected  months  than  in 
the  months  immediately  preceding  the  strike,  this  situa- 
tion arising  from  operating  difficulties  due  to  the  lack  of 
and  the  poor  condition  of  locomotives.  A careful  re- 
view of  the  reports  indicates  that  an  added  cost  of  at 
least  30  millions  resulted.  The  reports  also  show  sub- 
stantially higher  equipment  maintenance  costs  for  the 
strike-affected  months  than  for  the  corresponding  months 
of  1921  when  the  wage  rates  were  higher. 

During  the  strike  period  21%  of  the  compensation 
of  shopmen  was  from  overtime  at  time-and-one-half 
rates,  as  compared  with  a normal  ratio  of  2.6%.  As 
a result  the  railroads  received  but  little  benefit  from 
the  wage  reduction  of  July  1st,  1922,  and  suffered  from 
the  inefficiency  of  the  men  substituted  for  the  striking 
employees.  Equated  to  the  same  wage  level,  it  appears 
that  approximately  50  millions  more  money  was  spent 
for  equipment  maintenance  during  July  to  October,  1922, 
than  in  the  corresponding  months  of  1921,  and  about  the 
same  amount  of  work  done.  More  than  20  millions 
were  expended  during  the  strike-affected  months  for 
additional  police  protection  and  watchmen.  The  sum 
total  of  these  estimates  is  100  millions,  reflecting  roughly 
the  minimum  cost  of  the  strike  to  the  railroads. 

As  far  as  available  information  indicates,  there  was 
more  equipment  maintenance  work  performed  in  the  year 
1922  than  in  1921.  The  same  statement  applies  to 
maintenance  of  way.  This  conclusion  is  arrived  at  after 
comparing  maintenance  charges  for  the  eleven  months 
ending  with  November  1922  with  1921  adjusted  to  the 
same  wage  level. 

The  Coal  Strike 

Aside  from  the  loss  of  traffic,  the  main  effect  of  the 
coal  strike  on  the  railroads  was  to  increase  the  cost  of 
the  coal  used.  During  the  period  June  to  October  1922 
the  average  price  of  railroad  coal  was  90  cents  per  ton 
higher  than  immediately  prior  to  April  1st.  The  90 
cents  applied  to  the  tons  of  coal  consumed  in  that 
period  indicates  an  added  cost  to  the  railroads  of 
50  millions.  The  price  was  still  somewhat  inflated  in 
November  and  December.  Increased  coal  production 
will  operate  to  reduce  prices  near  the  level  prevailing 
prior  to  the  strike. 

Estimated  Net  Income  for  1923 

The  net  effect  of  the  foregoing  considerations  are 
measured  in  the  following  table:  (Class  I roads.) 

Net  railway  operating  income  for  the  year  1922.1  775,000,000 

Less — Adjustment  of  freight  revenue  for  Janu- 


uary  to  June  to  present  rate  level 150,000,000 


Balance  $ 625,000,000 

Add — Net  revenue  from  10%  increase  in  traffic 

in  1923  285,000,000 

Adjustment  of  wages  for  January  to  June,  1922, 

to  present  level  60,000,000 

Cost  of  Shopmen’s  strike 100,000,000 

Excess  cost  of  coal  due  to  coal  strike 50,000,000 


Estimated  net  railway  operating  income  for 

1923  $ 1,120,000,000 

Tentative  value  of  railroad  property 119,000,000,000 

Rate  of  return  5.9% 


With  a net  income  of  1.12  billions  in  1923  the  Class  I 
railroads  as  a whole  will  earn  a substantial  sum  in 


excess  of  present  dividends.  This  is  indicated  by  the 
following  table.  (The  items  shown  are  partly  based  on 
the  Interstate  Commerce  Commission  statistical  report 
for  1920  adjusted  to  1923  conditions.  Rentals  for 
leased  lines  excluded.  Interest  charge  and  dividends 
of  leased  lines  included.) 

Estimated  net  railway  operating  income,  1923. . .$1,120,000,000 
Non-operating  income  (interest  and  dividends  on 
securities  owned,  miscellaneous  rents,  etc.) 213,000,000 


Gross  income  $1,333,000,000 

Interest  and  miscellaneous  deductions 620,000,000 

* 

Available  for  dividends,  appropriations  and 

surplus  $ 713,000,000 

Dividends  (estimated  on  1920  basis) 330,000,000 


Surplus  after  dividends $ 383,000,000 


In  1920  there  was  approximately  8.9  billions  of 
stock  outstanding  represented  by  the  above  income 
account.  The  amount  available  for  dividends,  appro- 
priations and  surplus  for  1923  as  above  estimated  is 
equal  to  8.0%,  and  the  dividends  allowed  for  equal  to 
3 v%  on  this  stock.  In  1920,  only  57.3%  of  the  out- 
standing stock  paid  dividends,  the  average  rate  being 
6.5%. 

The  railroads  as  a whole  are  entitled  to  a fair 
return  on  value.  Their  value  as  set  by  the  Commission 
is  somewhat  higher  than  their  capitalization.  If  the 
rate  earned  on  value  approximates  5.75%  (the  “fair 
return”  established  by  the  Commission)  then,  after 
deducting  bond  interest  at  its  average  rate  of  4.5%,  there 
is  left  a balance  for  stock  approximating  8%.  With  rail- 
road earnings  on  this  basis,  credit  would  be  firmly  estab- 
lished, necessary  improvements  could  be  made  as  needed, 
and  the  country  would  receive  a much  improved  trans- 
portation service. 

Recapture  of  Railroad  Earnings  by  the  Government 

Under  the  Transportation  Act — 1920,  roads  earning 
in  excess  of  6%  on  value  are  required  to  pay  one-half 
of  the  excess  to  a contingent  fund  held  and  administered 
by  the  Interstate  Commerce  Commission.  This  fund 
is  used  in  making  loans  to  individual  railroads  for  capital 
purposes  at  6%  interest,  the  borrowing  road  being  re- 
quired to  furnish  proper  security,  and  to  satisfy  the  Com- 
mission of  its  ability  to  pay  the  interest  charges  and  to 
repay  the  loan  at  the  time  set.  There  were  a number  of 
railroads  which  had  excess  earnings  in  1921  and  1922 
when  earnings  were  generally  low.  When  the  railroads 
as  a whole  earn  a “fair  return,”  as  they  will  in  1923 
there  will  be  a large  sum  “recaptured”  from  the  more 
prosperous  ones.  For  the  country  as  a whole  the  amount 
recaptured  should  be  at  least  50  millions,  which  would 
have  the  effect  of  reducing  the  rate  of  return  upon  value 
by  about  .25%. 

If  this  provision  of  the  Transportation  Act  is  finally 
upheld  by  the  Supreme  Court,  it  will  have  an  embarrass- 
ing effect  upon  certain  high  dividend  paying  roads,  but 
will  not  disturb  the  credit  of  these  roads,  nor  of  roads 
generally. 

Conclusion 


The  foregoing  analysis  indicates  that  dividends  should 
be  earned  by  a substantial  margin  in  1923,  excelling  in 
this  respect  the  showing  of  any  year  in  railroad  history 
with  the  possible  exception  of  1916.  A study  of  the  re- 
ports of  the  individual  roads  will  give  indications  of  the 
roads  which  will  receive  the  greater  benefit  from  this 
situation.  The  conclusion  is  clear  that  railroad  securities 
today  offer  far  better  prospects  than  for  several  years, 
and  those  of  certain  standard  rails  at  present  market 
crices  are  unquestionably  sound  permanent  investments. 
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Why  Not  Insure  Yourself 

Again 

st  Shipping  Losses  ? 

You  have  on  hand  today,  ready  for  shipment  to  one  of 
the  big  markets,  a car  of  eggs. 

But  many  things  may  happen  before  that  car  arrives  at 
the  point  where  you  intend  to  dispose  of  it.  Instead  of 
going  up,  or  even  remaining  where  it  is,  the  price  of  eggs 
may  decline  before  your  car  gets  to  market,  leaving  you 
to  face  a loss. 

Now,  there  is  a way  for  you  to  insure  yourself  against 
such  loss.  It  is  by  the  simple  process  of  Hedging.  And 

Hedging  is  the  one  thing  that  takes  the  speculative  element 
out  of  the  business  of  buying  and  selling  perishable  prod- 
ucts like  butter  and  eggs,  with  their  widely  changeable 
prices  due  to  the  fact  that  they  are  perishable. 

THE  ABOVE  IS  AN  EXTRACT  FROM 

THE  BOOKLET  ON  HEDGING  PUB- 
LISHED BY  THE  CLEARING  HOUSE 

EDUCATIONAL  BUREAU  OF  THE 

CHICAGO  MERCANTILE  EXCHANGE 

Study  Hedging 
your  shipments. 
Send  for  the 

Chicago  Mercantile  Exchange 

booklet — HEDG- 

Lake and  La  Salle  Streets 

ING.  It  is  free. 

CHICAGO ' 
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SHIPPPER’S  LOAD  AND  COUNT 


Practice  of  Express  Company  in  Marking  S.  L.  & C. 
on  Bills  of  Lading  Upheld  by  I.  C.  C- 

In  July,  1921,  the  San  Francisco  Wholesale  Dairy 
Produce  Exchange  filed  a formal  complaint  before 
the  Interstate  Commerce  Commission,  in  which  it 
was  alleged  that  the  practice  of  the  Express  Company 
in  noting  the  words  “Shipper’s  Load  and  Count”  on 
receipts  for  carload  shipments  of  eggs,  butter,  cheese 
and  dressed  poultry  was  unreasonable,  and  that  the 
express  rates  on  the  commodities  named  from  Cali- 
fornia to  eastern  cities  was  excessive. 

Complainant  asked  the  Commission  to  require  the 
issuance  of  unqualified  or  “clean”  receipts,  and  to  pre- 
scribe reasonable  rates  for  the  future. 

The  recent  report  and  order  of  the  Commission  in 
this  case  is  reproduced  below  in  full : 

No.  12912 

San  Francisco  Wholesale  Dairy  Produce  Exchange  v. 

American  Railyway  Express  Company. 

Submitted  July  7,  1922.  Decided  April  27,  1923 

1.  Defendant’s  practice  of  noting  “shipper’s  load  and  count’’  on  receipts  for 

carload  shipments  of  eggs,  butter,  cheese,  and  dressed  poultry  found 
not  unreasonable. 

2.  Express  rates  on  the  commodities  named,  in  carloads,  from  San  Fran- 

cisco. Calif.,  and  points  taking  the  same  rates,  to  Chicago,  111., 
Phildelphia,  Pa.,  New  York.  N.  Y.,  and  Boston.  Mass.,  and  points 
taking  the  same  rates,  found  not  unreasonable.  Complaint  dismissed. 

G.  H.  Baker  and  B.  F.  McKibben  for  complainant. 

H.  S.  Marx  and  Alfred  Sutro  for  defendant. 

Report  of  the  Commission 

“Division  2,  Commissioners  Daniels,  Esch,  and  Campbell. 
“Daniels,  Commissioner: 

“Exceptions  were  filed  by  complainant  to  the  report  pro- 
posed by  the  examiner. 

“Complainant,  an  incorporated  organization  composed  prin- 
cipally of  wholesale  jobbers  and  shippers  of  dairy  products, 
by  complaint  filed  June  16,  1921,  as  amended,  attacks  as  un- 
reasonable (1)  defendant’s  failure  and  refusal  to  issue  unqual- 
ified or  “clean”  receipts  for  carload  shipments  of  eggs,  butter, 
cheese,  and  dressed  poultry,  hereinafter  termed  dairy  products, 
and  (2)  defendant’s  rates  on  these  commodities,  in  carloads, 
from  San  Francisco  and  points  taking  the  same  rates,  includ- 
ing approximately  all  points  in  California  north  of  Mojave 
and  Santa  Barbara,  to  Chicago,  111.,  Philadelphia,  Pa.,  New 
York,  N.  Y.,  and  Boston,  Mass.,  and  points  taking  the  same 
rates.  We  are  asked  to  require  the  issuance  of  unqualified 
receipts  in  lieu  of  ‘shipper’s  load  and  count’  receipts  as  at 
present  issued,  and  to  prescribe  reasonable  rates  for  the  future. 
Rates  are  stated  herein  in  amounts  per  100  pounds. 

“Complainant’s  evidence  relates  principally  to  the  move- 
ment of  eggs,  of  which  California  ships  from  40  to  50  per 
cent  of  its  production,  and  which  constitute  the  bulk  of  the 
shipments  by  complainant’s  members.  Only  a small  per- 
centage of  these  is  shipped  by  express;  and  New  York  is  the 
principal  market. 

“Defendant’s  practice  of  issuing  ‘shipper’s  load  and  count’ 
for  shortages,  and  imposed  upon  defendant  the  burden  of 
1918.  Prior  to  that  date  the  express  companies  in  some  in- 
stances issued  unqualified  receipts,  when  requestedv  The 
complaint  against  the  present  practice  is  based  principally 
upon  the  theory  that  the  issuance  of  unqualified  receipts  would 
eliminate  the  alleged  trouble  and  expense  to  which  shippers 
are  subjected  in  connection  with  claims  for  shortage.  Such 
issuance  would  relieve  shippers  of  responsibility  to  consignees 
for  shortages,  and  impose  upon  defendant  the  burden  of 
proving  that  the  billed  number  of  packages  was  not  loaded. 
Reference  is  also  made  to  the  possibility  of  the  qualified 
receipts  serving  consignees  as  an  excuse  for  refusing  to  honor 
drafts,  in  case  of  a declining  market;  but  no  instance  where 
this  had  been  done  was  cited. 

“The  issuance  of  unqualified  receipts  would  necessitate  the 
counting  of  the  contents  of  each  car  by  defendant,  and  much 
of  the  evidence  is  devoted  to  the  method  of  loading  and  to 
the  feasibility  and  expense  to  defendant  of  counting  the  ship- 
ments. Eggs  shipped  by  complainant’s  members  are  packed 
in  boxes,  or  cases,  of  uniform  size,  which  are  loaded  in  seven 
<jr  eight  rows  running  the  length  of  the  car,  and  four  tiers 
high.  Considerable  space  is  allowed  between  the  top  of  the 
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load  and  the  roof  of  the  car;  and  in  cold  weather  the  load  is 
covered  with  several  inches  of  straw  as  a protection  against 
freezing.  Complainant  contends  that  it  is  easy  to  compute 
the  number  of  cases  in  a car  by  multiplying  the  number  of 
top  rows  by  the  number  of  boxes  in  each  row  and  the  result 
by  the  number  of  tiers;  and  that  the  straw  used  in  winter 
would  not  interfere  with  such  computation.  This  would  not, 
as  defendant  points  out,  guard  against  possible  or  intentional 
deceptions,  nor  is  it  shown  to  be  practicable.  A shipment 
might  appear  to  be  solid  from  an  examination  of  the  top  and 
yet  be  spaced  underneath  so  as  to  contain  fewer  packages 
than  the  exterior  appearance  indicated.  The  record  justifies 
the  conclusion  that  absolute  accuracy  could  be  assured  only 
by  checking  the  packages  as  they  are  loaded  into  the  car. 
This  would  necessitate  the  presence  of  a representative  of  de- 
fendant during  the  entire  period  of  loading,  which  sometimes 
covers  more  than  one  d^y-  Several  methods  of  loading  eggs 
are  mentioned,  and  although  complainant’s  members  employ 
the  method  described  above  it  is  not  probable  that  all  shippers 
load  in  the  same  manner.  Butter  and  dressed  poultry,  like 
eggs,  are  packed  in  boxes  of  uniform  size. 

“Defendant  estimates  that  the  expense  of  providing  addi- 
tional employees  to  perform  checking  would  greatly  exceed 
$25,000  per  annum  in  its  western  department,  comprising  the 
11  States  west  of  the  Rocky  Mountains.  Cars  are  frequently 
loaded  on  private  or  other  spur  tracks  some  distance  from 
defendant’s  offices  or  stations,  for  the  convenience  of  shippers, 
and  sometimes  they  are  left  partially  loaded  over  night.  In 
the  latter  case,  defendant  might  have  to  provide  a guard  for 
the  car. 

“With  respect  to  the  question  of  claims,  complainant’s 
members  shipped  by  express,  during  the  period  from  May  % 
1918,  to  October  1,  1921,  580  cars  of  eggs  and  -81  cars  of 
other  dairy  products,  on  which  15  claims  for  shortage  were 
filed.  Of  these,  7 were  paid  in  full,  3 wefe  paid  with  minor 
deductions,  and  5 vfere  declined.  In  the  last  5 instances  the 
cars  arrived  at  destination  with  original  seals  unbroken,  indi- 
cating a probable  error  of  count  by  the  shipper. 

“Complainant  refers  to  the  general  practice  of  the  Santa 
Fe  and  Southern  Pacific  of  issuing  unqualified  receipts  for 
dairy  products  and  other  commodities,  the  common  practice 
being  to  count  the  packages  after  the  cars  are  loaded.  It  also 
introduced  a copy  of  an  order  of  the  Railroad  Commission 
of  California,  entered  in v 1914,  directing  railroads,  when  re- 
quested, to  issue  unqualified  receipts,  subject  to  the  limitation 
that  the  shipper  shall  bear  the  expense  of  checking  at  non- 
agency stations.  The  bills  of  lading  act,  39  Stat.  L.,  538, 
authorizes  common  carriers  to  insert  in  bills  of  lading  the 
words  ‘shipper’s  weight,  load,  and  count,’  or  other  words  of 
like  import,  to  indicate  that  the  goods  were  loaded  by  the 
shipper  and  the  description  made  by  him;  and  if  such  notation 
be  true  the  carrier  is  absolved  from  liability  for  damages 
caused  by  improper  loading,  or  by  the  nonreceipt  or  misde- 
scription of  the  goods.  In  several  cases  we  have  declined  to 
condemn  the  carriers’  practice  of  issuing  ‘shipper’s  load  and 
count’  bills  of  lading.  Louisiana  State  Rice  Milling  Co.  v. 
M.  L.  & T.  R.  R.  & S.  S.  Co.,  34  I.  C.  C.,  511;  Western  Clas- 
sification case,  25  I.  C.  C.  442;  Ponchatoula  Farmers  Asso  v. 

I.  C.  R.  R.  Co.,  19  I.  C.  C.  513.  If  defendant  werfe  required  to 
issue  unqualified  receipts  for  dairy  products,  it  is  reasonable 
to  assume  that  shippers  of  other  commodities  would  demand 
and  be  entitled  to  similar  treatment.  See  Louisiana  State  Rice 
Milling  Co.  v.  M.  L.  & T.  R.  R.  & S.  S.  Co.,  supra.  The 
present  complaint  and  record  are  limited  in  scope  both  as  to 
territories  of  origin  and  destination  and  as  to  commodities, 
and  do  not  warrant  a find  of  such  possible  far-reaching  effect. 

“The  evidence  upon  the  question  of  reasonableness  of  the 
rates  is  meager  and  of  a general  character.  This  feature  of 
the  complaint  is  based  principally  upon  the  fact  that  express 
rates  have  been  subjected  to  several  general  increases  since 
July  1,  1918;  changes  in  conditions  since  those  increases  were 
made;  and  upon  the  iurther  fact  that  the  increases  on  dairy 
products  were  greater  than  on  some  other  commodities.  It 
would  appear,  however,  from  complainant’s  representation 
that  since  July  1,  1918,  the  percentage  increase  in  express  rates 
has  been  41.75  per  cent  to  New  York,  and  42.3  per  cent  to 
Chicago. 

“Among  the  more  important  factors  which  determine 
whether  shipments  of  dairy  products  will  move  by  express  or 
freight  are  market  conditions,  the  element  of  time,  and  the 
difference  between  the  express  and  freight  rates.  %Of  these, 
the  first  named  appears  to  be  the  most  important.  For  in- 
stance, if  a decline  in  the  price  of  eggs  is  expected  in  the  East 
exceeding  the  difference  between  the  express  and  the  freight 
rates,  shipments  are  forwarded  by  express.  The  principal 
movement  of  eggs  by  express  takes  place  in  January,  Feb- 
ruary, and  March,  when  the  market  is  highest,  and  the  record 
indicates  that  during  that  period  expedited  service  is  of  great 


ESTABLISHED  1879 

Our  Produce  Sense  Will 
Produce  Dollars  for  You 

So 

Consign  or  sell  your 

BUTTER  - EGGS  - POULTRY 

To 

S.  S.  BORDEN  CO. 

218-220  W.*t  South  Water  St. 

CHICAGO 


Nice  & Schrieber  Co. 

Established  1846 


BUTTER 
EGGS  & 
CHEESE 


Philadelphia 

11  South  Water  St 


Jewell  Brothers 

INC. 

COMMISSION  MERCHANTS 

Dressed  Poultry,  Eggs,  etc. 

25-31  Loew  Ave.  26-28  Bloomfield  St. 
West  Washington  Market 

NEW  YORK 


ZIMMER  & DUNKAK,  Inc. 

173-175  Duane  Street,  New  York  City 


Want  Fresh  and  Refrigerator 

EGGS 

Write  or  wire  us.  You  will  like  our  way  of 
doing  business. 


FRANK  J.  GAFFNEY,  Manager,  Egg  Dept. 


\ 
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TIME  and  MONEY  SAVED 

by  the  “NEW  WAY " 

EGG  PICK  UP  MACHINE 


It  picks  up  three  dozen  at  one  time  and  the  new  man  will  transfer  more  eggs  after  IS  minutes 
practice  than  the  old  experienced  man  who  lifts  by  hand. 

You  can  transfer  a case  of  eggs  in  less  than  two  minutes  when  you  use  the  “New  Way.” 
You  will  stop  all  losses  from  cracked  eggs. 

You  can  handle  eggs'of  any  size  without  breakage. 


Holds  oggs 
f ’^securely Jks> 
positiotv 


The  “New  Way”  will  save  you 
more  time  and  money  thank  any 
machine  you  can  use  in  your 
business. 


The  “New  Way”  will  pay  for 
itself  every  day. 


Price  Now  $4.00 


DISTRIBUTED  BY 


208  N.  Wells  St. 
Chicago,  in. 


Guaranty  Egg  Corporation  < 

197  Market  St.,  Newark,  N.  J. 

THIS  IS  THE  BIGGEST  YEAR 

GUARANIZE 


6 Harrison  St. 

New  York  City 


TRADE  MARK 


has  ever  had  and  we  are  now  booking  orders  for  next  year.  Big,  new  model  apparatus  ready 
for  delivery  December.  Right  now  is  the  time  to  prepare  for  next  year. 

WATCH  THE  PREMIUMS  WHICH  WILL  BE  PAID  FOR 
“GUARANIZED”  EGGS  THIS  YEAR 

The  largest  packers,  shippers,  jobbers,  dealers,  storage  houses,  hospitals,  etc.,  handle  “Guar- 
anized”  eggs  and  make  money  on  them — 

YOU  HAD  BETTER  START  NEXT 
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advantage  to  shippers.  The  testimony  mentions  recent  loses 
sustained  by  some  of  complainant’s  members,  but  this  was 
due  not  only  to  the  level  of  the  express  rates  but  also  to  the 
heavy  production  of  California  eggs  and  a consequent  decline 
in  the  market. 

“The  rate  on  eggs  from  San  Francisco  to  New  York, 
Philadelphia,  and  Boston  was  $4  for  some  years  prior  to  July1 
25,  1918.  It  was  increased  10  per  cent,  or  to  $4.40,  on  that 
date;  to  $4.50  on  January  1,  1919;  to  $5.06  on  September  1, 
1920;  and  to  $5.67,  the  present  rate,  on  October  13,  1920.  The 
last  two  increases  were  authorized  in  Express  Rates,  1920,  58 
I.  C.  C.,  281;  58  I.  C.  C.,  707.  Complainant  suggests  that  a 
reasonable  rate  under  existing  conditions  should  not  exceed 
the  Fate  x>f  $4.50  which  became  effective  January  1,  1919, 
basing  its  prayer  largely  upon  changes  in  values,  prices,  and 
business  conditions.  Comparison  is  made  with  the  rates  on 
fish,  fruits,  and  vegetables,  which  are  somewhat  lower  than 
those  on  dairy  products,  the  present  rate  to  New  York  being 
$4.28,  as  compared  with  the  rate  of  $5.67  on  dairy  products. 
Fruits  and  vegetables  are  of  much  less  value  and  move  in 
greater  volume  than  dairy  products.  Values  per  car  of  eggs, 
as  declared  by  shippers  on  express  receipts  of  record,  range 
from  $6,800  to  $9,986.  The  percentage  increases  resulted  in 
greater  increases,  in  cents  per  100  pounds,  on  dairy  products 
than  on  fish,  fruits,  and  vegetables,  but  this  was  due  to  the 
fact  that  the  former  rates  were  originally  higher  than  the 
latter,  and  does  not  of  itself  establish  the  unreasonableness  of 
the  former.  The  rates  here  considered  were  increased  on  the 
different  dates  indicated,  along  with  all  other  express  rates. 
The  present  record  does  not  warrant  the  conclusion  that  they 
should  be  treated  as  an  exception  at  this  time  and  reduced 
upon  the  general  grounds  assigned  by  complainant.  The 
finding  herein  with  reference  to  the  rates  is  subject  to  any 
conclusion  reached  in  the  General  Express  Investigation, 
Docket  No.  13930. 

“We  find  that  the  practice  and  the  rates  assailed  are  not 
unreasonable.  The  complaint  will  be  dismissed. 

“This  case  being  at  issue  upon  complaint  and  answer  on 
file,  and  having  been  duly  heard  and  submitted  by  the  parties, 
and  full  investigation  of  the  matters  and  things  involved 
having  been  had,  and  said  division  having,  on  the  date  hereof, 
made  and  filed  a report  containing  its  findings  of  fact  and 
conclusions  thereon,  which  said  report  is  hereby  referred  to 
and  made  a part  hereof: 

“It  is  ordered,  That  the  complaint  in  this  proceeding  be, 
and  it  is  hereby,  dismissed. 

“By  the  commission,  division  2.“ 

George  B.  McGinty, 

Secretary. 


INCREASED  BUTTER  AND  CHEESE  OUTPUT 
SHOWN 


Increased  production  of  about  100,000,000  pounds 
of  creamery  butter  and  an  increase  of  14,000,000 
pounds  of  cheese  produced  in  the  United  States  last 
year  as  compared  with  1921  are  indicated  in  reports 
received  by  the  United  States  Department  of  Agri- 
culture. Production  of  1,153,515,000  pounds  of  cream- 
ery butter  as  compared  with  1,055,000,000  pounds  in 
1921  and  with  863,577,000  pounds  in  1920  is  reported. 
Production  of  cheese  is  placed  at  370,600,000  pounds 
compared  with  356,000,000  pounds  in  1921  and  with 

362.000. 000  pounds  in  1920. 

Increased  production  of  ice  cream  is  also  shown. 
The  department  reports  production  from  2,673  fac- 
tories of  161,00,000  gallons  last  year  as  compared  with 

148.000. 000  gallons  from  2,642  factories  in  1921,  and 
with  148,000,000  gallons  from  2,427  factories  in  1920. 
Oleomargarine  production  fell  to  185,000,000  pounds 
last  year  as  compared  with  212,000,000  pounds  in  1921 
and  with  370,000,000  pounds  in  1920.  The  output  of 
condensed  and  evaporated  milk  was  1,431,000,000 
pounds  compared  with  1,454,000,000  pounds  in  1921 
and  with  1,578,000,000  pounds  in  1920. 


An 

All  Steel  Gold  Mine 

For  Wide  Awake 
Poultrymen 


THAT’S  the  truth  about  UNION  Feeding 
Batteries. 

1 to  2 inches  more  head  room  and  15  to  20  per 
cent  more  floor  space  in  every  compartment 
More  sunlight,  more  fresh  air,  less  crowding^ 
quicker  growth  and  quicker  profits  are  the 
results. 

Fully  galvanized  and  cleanable  throughout. 
Solid  as  a battleship.  Every  part  replaceable. 
Your  equipment  will,  therefore,  be  always 
new  and  your  investment  always  good. 

We  also  make  Cooling  Racks,  Box  and  Egg 
Case  Trucks,  Barrel  Trucks,  Wall  Racks,  etc., 
for  up-to-date  Poultrymen. 

Our  complete  catalog  of  steel  Poultry  Equip- 
. ment  is  yours  for  a postal — write  for  it  today. 


Union  Steel  Products  Co.,  Ltd. 

DEPT.  20 

ALBION  t MICH.  : U.  S.  A. 
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Store  Your  POULTRY,  EGGS,  BUTTER  with 


Modern  Warehouses 
Quickest  Service 
Best  Railroad  Facilities 
Reasonable  Rates 


Low  Insurance 
Financial  Strength  and 
Liberal  Advances 
A Spirit  of  Accommodation 


CHICAGO 

COLD  STORAGE  WAREHOUSE  CO. 

G.  M.  WEAVER,  EDWIN  C.  GOTT  N.  A.  EMMERTZ 

Vice  President  and  General  Manager  Secretary  and  Treasurer 

GENERAL  OFFICES-1526  S.  State  St.,  Chicago,  111. 


ESTABLISHED  1894 

44 When  You  Want  the  Coin — 

Shjip  to  Coyne” 


FRESH  EGGS  WANTED 
CREAMERY  BUTTER 
LIVE  POULTRY 


Carlots  or  Less 


Financial  Responsibility  Exceeds  $200,000.00 

Coyne  Brothers 

Telephone  Main  2835 

119  W.  Southwater  St. 
CHICAGO 


THE  NATIONAL  BANK 
of  COMMERCE 

Clark  and  Randolph  Streets 
IN  CHICAGO 

Formerly  The  National  Produce  Bank 

For  IS  years  we  have  specialized  in  Produce  Commission 
Poultry,  Butter  and  Egg  accounts.  Out  of  town  merch 
ants  can  obtain  the  best  and  quickest  results  by  having 
their  drafts  routed  thru  this  bank. 

OFFICERS 


EDWIN  L.  WAGNER President 

JOHN  W.  LOW Vice-President 

RALPH  N.  BALLOU Cashier 

H.  B.  AHRENSFELD Asst.  Cashier 

WM.  F.  GLEASON Asst.  Cashier 


DIRECTORS 

JOHN  W.  LOW,  Wayne  & Low 

Fruit  & Produce  Commission  Merchants 

SAMPSON  ROGERS,  Bolles  & Rogers 

Hides  and  Wool. 

CHARLES  W.  HIGLEY, 

Vice-President  Hanover  Fire  Insurance  Co.,  of  New  York 

W.  C.  SHURTLEFF, 

Vice- Pres.  & Treas.  Fuller-Morrisson  Co.,  Wholesale  Druggist 

F.  W.  MORF, 

C.  H.  Weaver  & Co...  Commission  Merchants. 
FREDERICK  N.  PEASE,  Western  Representative 
Williams  & Peters,  Coal. 

CLYDE  T.  HAYS,  Treasurer 

Beatrice  Creamery  Co. 

THOS.  C.  BLAYNEY,  President 

Riverside  State  Bank,  Riverside,  111. 

RALPH  N.  BALLOU,  Cashier 
EDWIN  L.  WAGNER,  President. 


Digitized  by  LnOOQle 


June,  1923 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


VALUE  OF  FARM  PRODUCTS  UP  TWO 
BILLIONS  IN  1922 

«ia  ^r>rrJvf^UCti°n  j”  1922  had  a gross  farm  value  of 
u tt  •UUU,UW’  accordmg  to  estimates  released  today  by 
the  United  States  Department  of  Agriculture.  The  gross 
value  of  farm  products  in  1921  was  $12,402,000,000. 

The  total  for  1922  is  made  up  of  $8,961,000,000  for 
crops,  and  $5,349,000,000  and  animal  products.  In  1921 

at°|5S468r000a000d  " $6’930’000’000  and  anima>  P^ducts 

, publishing  these  estimates  the  department  states 
that  some  duplications  occur  in  the  crop  and  animal 
products  estimates  to  the  extent  of  the  use  of  crops  to 
ascertained.  v 

it  fCrop  PHOes  increased  except  in  the  case  of  nearly 
all  fruits,  beets,  clover  seed,  rye,  potatoes,  sweet  potatoes, 
and  some  other  vegetables.  Prices  of  animal  products 
generally  declined,  including  prices  of  veals,  milk  cows, 
and  other  cattle  raised,  horses  and  mules,  all  dairy 
produce  animal  products.  This  quantity  has  not  been 
products,  eggs,  and  poultry  except  turkeys.  Prices  of 

Sy  Sledand  S",ine  increa“d'  W00'  Pri"» 

thnf  ^»en  yearSi'  st“dy  of  production  and  prices  shows 
“ crop  value  in  1922  was  46  per  cent  higher  than 

valiip  iw  THe  pe?ku .was  re,ached  in  1919  with  a crop 
value  152  per  cent  higher  than  in  1913.  In  1920  crop 

prices  were  only  78  per  cent  above  1913,  and  in  1921  only 
13  per  cent  above  1913.  Despite  the  increase  in  1922  the 
department  points  out  that  the  crop  value  is  still  lower 
than  m any  year  since  1915,  with  the  exception  of  1921. 

. Products  values  lagged  behind  crop  values 

during  the  ten-year  period  and  show  less  fluctuation  The 

cen?  ioiCJied  m L919  when  an  increase  of  125  per 
2“Vnefr  1913  .was  shown.  The  subsequent  decline  in 
tbi  f rnima  products  was  less  precipitous  than  in 
the  case  of  crop  values,  but  the  1922  figure  shows  an 

LnC  °f  °niy^  cent  ahove  1913  as  compared  with 
an  increase  of  46  per  cent  in  crop  value. 

The  purchasing  power  of  the  1922  crop  values  in 

!nTqnf  °TV,er  proiuct.s  was  89  9 as  compared  with  100 
n 1913  The  purchasing  power  of  the  1921  crop  value 
is  placed  at  70.3  as  compared  with  100  in  1913  The 
a n HC bi S l*o? jP?wer  of  animal  products  in  1922  was  88.5, 
W“  915  100  1913  “ * in 

Drodnctsh0^t.thie  pUrch,aS'n?  power  °f  crops  and  animal 
Snce  19H  5b  m d,Vfrgent  courses  in  some  years 
jointed  out.  ^ Came  a™St  together  in  1922,  it  is 

NEW  EGG  RULES 

Consolidated  Classification  Committee  Ready  to  Pub- 
lish Revised  Egg  Packing,  Loading,  Delivery 
and  Inspection  Rules 

th  ^5° w 1 °u t of  1 the  hearing  of  last  January  before 
’ ..tC7° hdated  ci Ossification  Committee,  the  Com- 
mittee  has  revised  the  present  Egg  Packing,  Loading 
Delivery  and  Inspection  Rules  and  the  revision  \viH 
be  published  to  take  effect  in  the  year  1924 
cancelling  out  the  present  rules  and  regulations. 

H-  .-;V®t  as  soon  as  the  proposed  revision  is  ready  for 
advised  hC  members  of  the  ‘National’  will  be 

neaMuture^  * bU,,etin  °n  this  subject  in  the 
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EGGS 

BUYERS  ::  BROKERS 
COMMISSION 

\ 


BOWMAN  & CO. 

Inc.  — 

WHOLESALE 

DEALERS 

\ 

136  West  Lake  Street 
CHICAGO 


H.  T.  Pond  Co. 


::  ::  EGGS  AND  ::  :: 
DRESSED  POULTRY 


361  Washington  St. 

New  York  - - - - N.  Y 

Get  in  Touch  with  U* 


Industrial 
Cold  Storage  and  Warehouse  Co. 

American  and  Berke  St. 

' Philadephia,  Pa. 

Located  on  Philadelphia  & Reading  Termi- 
nal,  connecting  with  all  Refrigerator  Lines. 
Bill  all  shipments  our  care,  “Philadelphia 
& Reading  Ry.  Delivery.”  No  switching 
Charges.  Unequaled  facilities  for  the  hand- 
ling of  and  caring  for  Poultry,  Butter,  and 
Lggs.  Liberal  advances.  Rates  consistent 
with  the  efficiency  of  “The  House  of  Service.” 
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BUTTER  AND  EGGS 

Store  in  Chicago’s  newest,  most  progressive  cold  storage  warehouse 


Merchants  and  shippers  hold- 
ing their  goods  in  Chicago 
are  not  confined  by  freight 
charges  to  doing  business  in 
one  locality.  They  have  the 
pick  of  the  entire  market. 
Like  Kings  in  checkers,  they 
can  jump  both  ways 


The  Fulton  Market  is  as  stra- 
tegically located  in  Chicago 
as  Chicago  is  in  the  country. 
To  store  in  the  Fulton  Mar- 
ket is  to  begin  with  a great 
advantage 


In  the  heart  of  the  Fulton 
and  Randolph  Markets 
Close  to  South  Water  St.,  yet 
out  of  the  congested  Loop 
District 


Take  advantage  of  our 
Low  Insurance,  Liberal 
advances  and  Superior 
Service 


Served  by  Penna.  and 
C.  M.  & St.  P.  R.  R., 
^Direct  connections  with 
all  railroads  entering 
Chicago 


Consign  cars  our  care, 
C.  M.  & St.  P.  R.  R., 
Morgan  St.  delivery 

Free  and  U.  S.  Bonded 


OUR  SERVICE  ELIMINATES  COMPETITION 

Fulton  Market  Cold  Storage  Company 

V.  o.  APPEL,  Vice- Pres,  and  Treas.  C.  E.  NELSON,  Manager  GEO!  W.  BODMER,  Aset.  Treas. 

Fulton  and  Morgan  Streets,  CHICAGO 


DAVIS  ROD  COOPS 


F.  M.  HEGGIE 


WHOLESALE 


STRONG— DURABLE— ECONOMICAL 

EXTRA  LARGE  HICKORY  RODS 
IRON  RODS  IN  CORNERS 
LIGHT  WEIGHT— 18  LBS. 

PROMPT  SHIPMENTS 

Write  for  Price e 

THE  DAVIS  LUMBER  COMPANY 

MARTINSVILLE,  INDIANA 


FUTUREjTRADING— BUTTER  and  EGGS 
Bowman  & Company,  Inc. 

136  W.  Lake  St.  CHICAGO 

Solicit  YOUR  order t 
Careful , Accurate , Efficient  Service 


FRANK  SWEENEY 

Wholesale  Butter  and  Eggs 

BUYERS— SELLERS— BROKERS 
“Quality  and  Value  Experts” 


BUTTER-EGGS-POULTRY 
208  NORTH  WELLS  ST.  CHICAGO 


COOPER  & SISSON 

Receivers  and  Wholesale  Dealers 

BUTTER,  CHEESE  & EGGS 


73  to  81  Dyer  Street, 


Providence,  R.  I. 


T is  onc  the  best  markets 
Kf  IV  I I 1|\|— for  Poultry  and  Eggs— 
^ the  public  in  New  England 

are  prosperous  and  are  ready  to  receive  your  offerings  through 

A.&O.  W.  Mead&Co. 


35  North  Market  St 


BOSTON 


MASS. 


192  N.  CLARK  ST. 


CHICAGO 


FRED.  D.  OETJEN 

Largest  Handler  of  Facking  Stock  Butter 

WIRE  OR  WRITE  FOR  PRICES 

339  Washington  Street  New  York  City 


Digitized  by  V.  google 


June,  1923 


39 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


WASHINGTON  FOR  WORLD'S  DAIRY 
CONGRESS 


The  World's  Dairy  Congress,  at  which  President 
Harding  has  invited  the  official  representatives  of  all 
nations  to  confer  on  means  of  reducing  the  cost  of  pro- 
duction and  improving  the  quality  of  milk,  will  be  held  at 
Washington,  D.  C.,  from  October  2 to  5.  This  announce- 
ment was  made  here  today  by  H.  E.  Van  Norman,  pres- 
ident of  the  World's  Dairy  Congress  Association,  which 
will  conduct  the  meeting  with  the  co-operation  of  the 
United  States  Department  of  Agriculture  and  other  Gov- 
ernment departments.  Here,  the  delegates  from  all  parts 
of  the  world  will  be  greeted  by  national  officials.  In 
reference  to  the  meeting,  Mr.  Van  Norman  said: 

“The  World's  Dairy  Congress  represents  the  first 
united  effort  of  the  vast  dairy  industry  of  the  United 
States — an  industry  that  has  its  roots  in  $47,000,000,000 
worth  of  farms  and  handles  per  annum  more  than  44,000,- 
000,000  quarts  of  milk,  for  which  in  its  various  forms 
the  consumers  pay  upwards  of  $4,000,000,000.  Out  of 
every  $5  spent  by  American  families  for  food,  $1  goes 
for  milk  and  milk  products.  Scarcely  a person  exists 
in  the  land  who  does  not  use  milk  or  some  of  its  products. 
Milk  is  absolutely  essential  to  the  growth  of  children, 
physical  and  mental.  At  this  Congress,  scientists,  health 
officials,  government  officials,  social  welfare  workers  and 
producers,  manufacturers  and  distributers  of  milk  and 
milk  products  will  compare  notes  and  exchange  the  newer 
knowledge  from  many  lands  as  to  raising  the  quality  and 
reducing  the  production  and  handling  costs  of  dairy 
products  and  improving  national  health  through  their 
wiser  use. 

“The  introduction  of  an  economic  element  into  an 
international  dairy  meeting  will  be  a big  innovation;  but 
the  dairy  industry  has  become  a world  industry.  What 
occurs  in  the  industry  in  one  part  of  the  globe  affects 
prices  in  every  other  /part.  Our  producers,  manufac- 
turers and  distributers  are  coming  to  think  in  interna- 
tional terms.  The  movement  of  surplus  dairy  products 
from  Australia,  New  Zealand,  Argentine  Republic  and 
South  Africa  northward  profoundly  affects  the  United 
States,  Canada  and  the  dairy  countries  of  western  Europe 
— Sweden,  Holland,  Denmark,  etc. 

“The  international  aspects  of  the  Congress  and  the 
proximity  of  the  Government  departments  were  the  deter- 
mining factors  in  deciding  the  location  for  Congress  ses 
sions.  From  Washington,  the  delegates  will  go  by  specia1 
train  to  the  National  Dairy  Show  at  Syracuse,  N.  Y., 
October  6 to  13,  1923.  Unusual  facilities  are  available 
there  for  the  display  of  the  American  dairy  industry — 
its  cattle,  its  remarkable  mechanical  equipment,  its 
products,  its  influence  on  national  health— as  well  as  of 
that  of  foreign  countries.” 

The  World’s  Dairy  Congress  movement  was  initiated 
by  the  Dairy  Division  of  the  United  States  Department 
of  Agriculture  and  the  President  of  the  United  States 
was  authorized  by  act  of  Congress  to  invite  foreign  rep- 
resentatives to  attend.  The  location  and  dates  of  the 
meeting  were  determined  by  the  executive  committee  of 
the  World's  Dairy  Congress  Association,  which  consists 
of : H.  E.  Van  Norman,  president  of  the  National  Dairy 
Association;  Robert  Scoville,  president  of  the  American 
Guernsey  Cattle  Club;  Fred  Rasmussen,  president  of  the 
Pennsylvania-Marvland  Joint  Stock  Land  Bank;  W.  C. 
Davis,  president  of  the  National  Association  of  Dairy 
Machinery  Manufacturers;  F.  P.  Willits,  Secretary  of 
Agriculture  for  Pennsylvania;  Loton  Horton,  president 
of  the  Sheffield  Farms  Company,  Inc.,  and  J.  A.  Walker, 
vice-president  of  the  Blue  Valley  Creamery  Company. 


A Profitable  Investment 


Speaking  of  Batteries: 

The  DANLEY  SANITARY  FEEDING 
BATTERY  is  a most  profitable  purchase  for 
any  Poultry  Dealer  or  Commission  Merchant. 

It  will  pay  for  itself  in  a short  time  and  at 
the  present  we  are  in  a position  to  save  you 
from  30  to  40  per  cent  on  your  purchase. 

Our  goods  are  all  of  the  highest  quality, 
sanitary  and  durable. 

The  FEEDING  season  is  here  and  at  the 
present  time  we  can  make  shipment  on  short 
notice. 

Be  ready  for  the  rush  and — ORDER  NOW. 


Write  for  catalog  and  prices. 


Danley  Sanitary  Mfg.  Co. 

Main  Office  and  Factory 

St.  Johns,  Mich. 

Western  Representative 

W.  P.  KERNAN,  208  N.  Wells  St.,  Chicago,  III. 
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CONSIGNEE  SHOULD  ACCEPT  DAMAGED 
SHIPMENT 


Mere  Pact  that  Shipment  Is  Partially  Damaged  by 
Wrongful  Act  of  Carrier  Does  Not  Justify 
Consignee  in  Refusnig  It 


Member  from  South  Dakota  propounds  the  fol- 
lowing inquiry : 

“We  are  having  a controversy  with  a common  car- 
rier relative  to  damage  in  egg  shipments  and  we 
would  like  to  have  your  opinion  as  to  whether  or  not 
we  would  be  legally  in  the  right  to  reject  all  cases  of 
eggs  upon  opening  and  inspecting  at  our  plant,  which 
showed  damage? 

“We  felt  that  the  cleanest  way  to  handle  egg 
damage  claims  would  simply  be  to  turn  back  to  the 
common  carrier  the  cases  which  were  damaged  and 
in  that  way  we  would  have  a clear  receipt  for  the 
cases  short,  or,  rather,  the  cases  held  by  them  and 
rejected  by  us. 

“Can  you  tell  us  whether  we  have  a legal  right  to 
do  this,  that  is,  refuse  the  damaged  shipments  ?” 

Reply 

Briefly  stated,  the  general  rule  of  law  is,  that  the 
consignee  under  an  ordinary  Bill  of  Lading,  may  not 
reject  the  eggs  because  the  shipment  has  been  par- 
tially damaged  through  the  wrongful  act  of  the  car- 
rier, but  when  the  entire  value  of  the  eggs  has  been 
destroyed,  and  the  injury  amounts  practically  to  a 
total  loss,  then  the  consignee  is  justified  in  refusing 
them  and  may  sue  for  the  entire  amount.  In  a New 
York  case  the  Court  said: 

“In  the  event  of  a partial  damage,  the  better  rule 
seems  to  be  that  where  the  goods  were  injured 
through  a cause  for  which  the  carrier  is  responsible, 
the  consignee  is  not  justified  in  refusing  them,  but 
should  accept  them  and  hold  the  carrier  responsible 
for  the  injury,  it  being  the  policy  of  the  law  to  impose 
on  the  consignee  the  obligation  to  mitigate,  as  far  as 
possible,  the  loss  for  which  the  carrier  must  respond/' 


B.  W.  OTIS  & CO. 

Receivers  of  DRESSED  POULTRY 
West  Washington  Market  New  York 

References  Chatham  d Phenix  Nat'l  Bank,  14th  Street  Branch 
or  any  Commercial  Agency 


WATSON  & KELLY 

320  W.  South  Water  St. 

Poultry,  Veal  and  Game 

CHICAGO 


EGGS 

CUTLER 

NEW  YORK 

331  Greenwich  Street 


RETURNED  SPOILED  GOODS 


Shipper  Liable  to  Criminal  Prosecution. 

The  Bureau  of  Chemistry,  United  States  Depart- 
ment of  Agriculture,  has  recently  promulgated  the 
following  order : 

“The  practice  has  long  existed  in  the  distributing 
trade  of  securing  a refund  for  foods  that  become 
spoiled,  particularly  canned  foods,  by  returning  them 
to  the  sources  from  which  they  were  obtained.  Fre- 
quently this  material  finds  its  way  back  into  trade 
channels  and  is  again  offered  for  consumption. 

“Spoiled  foods^are  potentially  dangerous  to  the 
consumer  and  should  be  destroyed  immediately  on 
discovery  of  their  condition.  It  is  considered  neces- 
sary to  the  protection  of  the  public  that  hereafter 
seizure  proceedings  be  instituted  against  interstate 
shipments  of  decomposed  foods,  even  though  such 
shipments  be  made  with  the  sole  intent  of  securing 
a refund  for  spoilage. 

“The  shipper  of  such  foods  will  be  liable  to  crim- 
inal prosecution/' 

QJljarlM  A.  4Hnrt??r 


V 

Charles  A.  Mentzer,  of  Williston,  died  Monday, 
May  28th,  after  an  illness  of  several  months  duration. 
Mr.  Mentzer  was  born  in  Somerville,  Mass.,  Novem- 
ber 5,  1877,  and  was  educated  in  the  public  schools  of 
that  city.  He  was  well  known  in  the  Wholesale 
Market  District  of  Boston,  having  been  for  eighteen 
years  treasurer  of  Walter  C.  Mentzer  Company, 
.Wholesale  Provision  Dealers,  of  3 and  4 North  Mar- 
ket Street. 

In  1914  he  became  president  and  general  manager 
of  the  Smith  Wright  Company  of  Williston,  Vermont/ 
and  Albert  Lea,  Minnesota.  He  was  a member  of 
the  Boston  Fruit  and  Produce  Exchange,  Pequosette 
Lodge,  A.  F.  and  A.  M.,  of  Watertown,  Mass.;  Somer- 
ville Royal  Arch  Chapter  and  De  Molay  Commandery, 
K.  T.,  of  Boston,  Mass. 

He  is  survived  by  his  wife  and  one  daughter,  Miss 
Julia  Mentzer.  Prayer  services  were  held  at  his  home 
in  North  Williston,  Vermont,  Wednesday,  May  30th, 
and  *the  body  was  taken  to  Somerville,  Mass.,  where 
the  funeral  services  were  held  Friday,  June  1st,  and 
the  burial  was  in  the  family  lot  in  Northboro,  Mass. 


IBiUnun  9.  IHtiUr 


William  D.  Miller,  senior  member  of  the  firm  of 
W.  D.  Miller  & Sons,  of  Newton,  Illinois,  died  at  his 
home  in  Newton  on  May  24th,  1923,  aged  sixty-six 
years  and  eight  months. 

Mr.  Miller  was  held  in  high  esteem  in  the  com- 
munity in  which  he  lived,  having  served  three  terms 
as  alderman,  and  two  terms  as  Mayor  of  the  City  of 
Newton.  In  addition,  he  was  a member  of  the  Board 
of  Education  and  a director  of  the  People's  State 
Bank. 


Funeral  services  were  held  at  the  family  residence 
on  May  26th,  during  the  time  of  which  all  business 
houses  in  the  City  of  Newton  were  closed,  out  of 
respect  to  his  memory. 


At  the  time  of  his  death  Mr.  Miller  was  a member 
in  good  standing  of  the. National  Poultry,  Butter  and 
Egg  Association, 
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GOOD  BYE  SHRINKAGE! 


The  New 
Super- 
Mash 


Formulated 

and 

Perfected 
by  Actual 
Live  Car 

Feeders 

CONTAINS: 
Rolled  Oats  I Flour 


White  Corn 
Meal 


Middlings 

Red  Dog 
Flour 


Brtrafine  r,uur 

Ground  Oats  Peanut  Oil 

Corn  Germ  Meal 

Meal  Rnno  Meal 


The  REAL 

Flesh  Builder 


With  or 
Without 
Dried 
Butter- 
milk 


Soya  Bean 
Meal 

Beef  Scraps 


Bone  Meal 

Calcium 

Carbonate 

Salt 


GUARANTEED 

ANALYSIS: 


Protein  . 
Fibre  . . 
Fat  . . 
Carbo 


. 15% 
. 4% 
. 5% 

; 50% 


Y/OU  cannot  afford  to  overlook  this  .great 
I ration  that  has  overcome  every  objection- 
able feature  of  a prepared  feed  for  live  car 
and  station  feeding.  It  will  give  you  most 
weight  at  least  cost.  Now  being  fed  by  many 
of  the  largest  feeders.  " A smell  and  you  are  sold” 

Will  Stand  Up  Solid  in  Any  Batter 

Wire  or  write  for  Trial  Order  and  Free  Samples,  TODAY 

Manufactured  Exclusively  by 


J.  J.  BADENOCH  CO. 

400  N.  Union  Avenue  : CHICAGO 


v 
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of  the  Big  Feeders  and 

Shippers  in  1 3 States 

use 


Cholerine 


Four-fifths  of  all  the  big  feeders  and  shippers 
in  the  territory  from  Ohio  out  to  Kansas  and 
from  South  Dakota  down  through  Texas  use 
Cholerine. 

Best  of  all,  they  use  it  regularly,  year  in  and 
year  out,  because  it  increases  their  profits — 
makes  money  for  them. 

That’s  a recommendation,  isn’t  it. 

These  feeders  and  shippers  use  Cholerine  in 
batteries  and  in  shipping  cars.  It  keeps  the 
birds  healthy  and  cuts  down  disease  loss  to  a 
fraction.  If  puts  on  profit-making  poundage 
in  a hurry  at  the  feeding  station  or  while  in 
transit.  Write  for  complete  details  today. 


Germo  Manufacturing  Co. 

Also  makers  of  Germo  Carboline  and  Germo  Magic  Lice 
Killers — the  best  vermin  destroyers  for  poultry 

Germo  Building  St.  Louis  Mo. 


Here  are  the  13 
Cholerine 
States : 


OHIO 
INDIANA 
ILLINOIS 
IOWA 
MISSOURI 
/ ARKANSAS 
KANSAS 
NEBRASKA 
SOUTH  DAKOTA 
OKLAHOMA 
TEXAS 
TENNESSEE 
KENTUCKY 


i 


Digitized  by 


Google 


June,  1923 


NATIONAL  POULTRY,  BUTTER  ft  EGG  BULLETIN 


43 


TRAFFIC  DEPARTMENT 


ANSWER  QUICK 


Nearly  every  member  of  the  Association 
has  an  employe  who  cares  for  the  traffic  mat- 
ters of  the  member.  The  Executive  Secretary 
wants  to  get  in  touch  with  such  employes. 
Please  send  their  names  and  addresses  to  the 
Executive  Offices  without  delay. 


LOWER  RATES 


Interstate  Commerce  Commission  Orders  Reduction 
in  Rates  on  Live  and  Dressed  Poultry,  Butter 
and  Eggs  on  Eastbound  Shipments  from 
Missouri  River  Points 


The  Interstate  Commerce  Commission  has  ren- 
dered its  decision  in  Docket  No.  12729  and  has  ordered 
the  carriers,  not  later  than  June  29,  1923,  to  revise  the 
class  rates  and  rates  on  live  and  dressed  poultry,  butter, 
eggs  and  frozen  eggs,  liquid,  in  straight  or  mixed  carloads, 
from  Missouri  River  cities  (Kansas  City,  Mo.,  to 
Sioux  City,  la.,  inclusive,)  to  Mississippi  River  cross- 
ings (St.  Louis  to  East  Dubuque,  inclusive,)  on  traffic 
destined  to  points  east  of  the  Indiana-Illinois  State 
line  and  to  point  south  of  the  Ohio  River,  so  that  they 
will  not  exceed  the  rates  contemporaneously  in  effect 
between  the  same  points  on  westbound  traffic. 

The  Commission  held  that  the  eastbound  propor- 
tional commodity  rates  on  live  and  dressed  poultry, 
butter,  eggs  and  frozen  egg  liquid  in  carloads,  from 
the  Missouri  River  points  to  the  Mississippi  river 
crossings,  are  unreasonable  to  the  extent  that  they 
exceed  the  westbound  third  class  proportional  rate 
(from  the  Mississippi  River  crossings  to  Missouri 
River  points)  on  traffic  originating  east  of  the  Indi- 
ana-Illinois  State  line. 

In  accordance  with  the  order  of  the  Commission 
the  carriers  will  publish  a third  class  rate  of  48yic  per 
one  hundred  pounds,  which  will  apply  on  carload 
shipments  of  live  and  dressed  poultry,  butter,  eggs 
and  frozen  egg  liquid  from  Missouri  River  cities  to 
the  Mississippi  River  crossings  on  traffic  destined  to 
points  east  of  the  Illinois-Indiana  State  line  and  also 
points  south  of  the  Ohio  River. 

,On  shipments  to  New  York  and  other  eastern 
cities  located  east  of  Buffalo,  N.  Y.  and  Pittsburgh, 
Pa.,  the  reductions  per  one  hundred  pounds  will  be 
as  follows:  butter,  3}4c;  eggs,  3j£c;  dressed  poultry, 
J4c ; live  poultry,  5c.  On  shipments  to  Buffalo,  N.  Y., 
and  Pittsburgh,  Pa.,  the  reductions  will  be  as  follows : 
butter,  5c ; eggs,  5c ; dressed  poultry,  2j4c ; live  poul- 
try, 5c. 

The  date  on  which  the  reductions  will  be  made 
effective  is  not  known  at  this  time.  Members  will  be 
informed  as  to  the  effective  date  as  soon  as  it  has 
been  ascertained. 


BUTTER,  EGGS  AND  DRESSED  POULTRY 

Carrier  Withdraw  Proposal  to  Increase  Rates  From 
Points  in  Kansas  and  Nebraska  to  New 
York  and  Other  Eastern  Cities 


A representative  of  the  National  Poultry,  Butter 
and  Egg  Association  attended  a hearing  on  February 
14,  1923,  before  the  Western  Trunk  Line  Committee 
concerning  an  application  made  by  the  railroads  to 
increase  the  rates  on  dressed  poultry,  butter  and  eggs 
from  points  in  the  States  of  Kansas  and  Nebraska  to 
Buffela,  Pittsburgh,  New  York,  Philadelphia,  Boston 
and  other  eastern  cities. 

The  proportional  rates  which  are  published  to  the 
Mississippi  River  crossings  were  established  several 
years  ago  in  order  to  equalize  the  Chicago  combina- 
tion rates.  Since  that  time  the  carreirs  have  been 
granted  blanket  increases  in  rates  and  because  of  these 
general  advances  the  Mississippi  River  combination 
of  rates  figure  lower  than  the  Chicago  combination. 

The  carriers  contended  that  inasmuch  as  the  pro- 
portional rates  to  the  Mississippi  River  were  originally 
established  in  order  to  equalize  the  Chicago  combina- 
tion rates  that  the  present  rates  to  the  River  should 
be  advanced  so  as  to  again  bring  about  an  equaliza- 
tion. The  increases  contemplated  vary  from  lc  to 
4j£c  per  100  pounds. 

The  representative  of  the  National  Poultry,  But- 
ter and  Egg  Association  stated  that  the  present  rates 
on  dressed  poultry,  butter  and  eggs  are  on  a high 
basis  and  that  no  adjustment  should  be  made  in  the 
present  rates  which  would  result  in  increases  in  the 
through  rates.  It  was  also  stated  that  if  it  was  the 
desire  of  the  carriers  to  equalize  the  river  combination 
with  the  Chicago  combination  of  rates  it  should  be 
done  by  reducing  the  rates  to  Chicago  instead  of 
advancing  the  rates  to  the  River. 

Advice  has  now  been  received  in  the  Executive 
Offices  to  the  effect  that  the  proposal  of  the  carriers 
has  been  withdrawn. 


STORAGE  IN  TRANSIT 


As  the  result  of  an  application  filed  by  the  Execu- 
tive Offices  with  the  Traffic  Department  of  the  Chi- 
cago & Northwestern  Railway,  that  carrier  will 
establish  storage  in  transit  privileges  at  Chicago  in 
connection  with  carload  shipments  of  butter,  eggs 
and  dressed  poultry,  originating  west  of  the  Missis- 
sippi River  and  reshipped  to  points  beyond  Chicago. 
The  transit  arrangement  is  covered  in  Supplement 
No.  5 to  C.  & N.  W.  Tariff  GFD  16399-B,  effective 
July  10,  1923,  and  provides  that  shipments  may  be 
stored  at  Chicago,  and  charges  thereon  will  be 
assessed  at  the  through  rate  from  original  point  of 
shipment  to  final  destination  (in  effect  on  date  of  for- 
warding from  point  of  origin)  plus  3c  per  100  lbs. 

Storage  in  transit  privileges  will  also  be  made  ap- 
plicable on  butter,  eggs  and  dressed  poultry  in  carlots 
at  Denison,  la.,  effective  July  10,  1923. 
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—Materials  of  Quality 


Q WONDERFAT 

Station  feed  for  milk  feeders 
Shipping  feed  for  live  shippers 

I 

Q YOUR  feed  — vitalized 

Q Address  — 

WONDERFAT  Poultry  Feed  Dept. 
Produce  Exchange  Building, 

Kansas  City,  Missouri 


WONDERFAT 
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WILL  FIGHT  PULLMAN  SURCHARGE 


LIMITATION  ON  OVERCHARGES 


Several  large  commercial  organizations  will  com- 
bine to  fight  the  50  per  cent  surcharge  on  Pullman 
fares  at  the  hearing  which  the  Interstate  Commerce 
Commission  is  to  hold  in  Chicago  June  20.  The  Pull- 
man Co.,  the  National  Council  of  Traveling  Sales- 
men's Association,  and  the  American  Wholesale 
Grocers'  Association  are  among  those  who  will  fight 
the  surcharge,  while  the  railroad  companies  are  ex- 
pected to  make  a strong  fight  for  its  retention. 

The  leading  organization  against  the  surcharge  is 
the  Traveling  Salesmen’s  Association.  Announcement 
was  made  at  the  New  York  offices  of  this  organization 
that  a number  of  experts  have  been  retained  to  pre- 
pare the  brief  which  will  be  presented  to  the  Commis- 
sion. This  brief  will  contend  that  the  railroads  are 
making  $34,000,000  annually  from  this  source  and  that 
this  is  a discrimination  against  those  travelers  who 
cannot  afford  to  pay  much  for  accommodations.  In 
this  class,  it  is  claimed,  are  the  great  body  of  com- 
mercial salesmen. 

Railroad  officials  claim  that  the  surcharge  is  justi- 
fiable on  economic  grounds.  Spokesmen  declare  that 
the  Pullman  cars  carry  only  one-third  as  many  pas- 
sengers as  the  ordinary  coaches  and  that  the  return 
would  be  practically  wiped  out  if  the  surcharge  is 
eliminated.  It  is  stated  further  that  last  year’s  net 
revenue  from  the  carriage  of  passengers  was  only 
$97,000,000  and  that  if  the  loss  on  the  surcharge  were 
added  to  the  reduction  of  20  per  cent  in  mileage  book 
fares,  estimated  at  $60,000,000,  the  total  of  $94,000,- 
000  would  practically  wipe  out  this  profit. 

The  Pullman  Company  is  opposing  the  surcharge 
on  the  grounds  that  it  brings  them  no  profit  and  dis- 
courages travel  on  their  cars.  This  is  the  third  inves- 
tigation by  the  Interstate  Commerce  Commission,  the 
first  two  having  resulted  in  favor  of  the  railroads  and 
retention  of  the  surcharge. 

Officials  of  the  traveling  salesmen  assert  that  if 
the  appeal  fails  they  will  carry  the  issue  to  Congress. 
Last  year  seventeen  measures  were  introduced  to  re- 
peal it,  but  these  were  lost  as  a result  of  the  shipping 
bill  filibuster. — Traffic  World. 


INCREASED  ICING  CHARGES 


Supplement  No.  4 has  been  issued  to  the  National 
Perishable  Protective  Tariff  No.  2,  increasing  the  cost 
of  ice  furnished  to  shipments  of  perishable  freight  at 
stations  on  the  Missouri  and  North  Arkansas  Ry.  Co. 
The  present  charge  is  4.50  per  ton  and  the  charge 
published  to  become  effective  June  20,  1923,  is  $6.00 
per  ton.  The  increased  charge  will  not  apply  to  ship- 
ments iced  at  Fargo,  Helena,  Kensett,  Searcy  and 
Wheatley,  Ark. 

This  supplement  also  publishes  an  increased 
charge  on  shipments  iced  at  points  in  Ohio  which  are 
located  in  the  Cincinnati  Switching  District  as  de- 
scribed in  Agent  B.  T.  Jones’  Tariff  No.  297,  ICC 
1079.  The  present  charge  of  $4.50  per  ton  applies  on 
shipments  iced  at  Cincinnati  and  the  following  points 
within  the  swishing  district  of  Cincinnati:  Clare, 
Madisonville,  Norwood  Heights  and  Reading,  Ohio. 
At  other  points  in  Ohio  located  in  the  Cincinnati 
Switching  District,  the  charge  is  $4.00  per  ton.  If 
the  supplement  is  not  suspended  a charge  of  $4.50  per 
ton  will  become  effective  June  20,  1923,  on  shipments 
which  are  iced  at  all  points  in  Ohio  located  in  the 
Cincinnati  Switching  District  as  described  in  Agent 
B.  T.  Jones'  Tariff  No.  297.  \ 


The  following  is  a copy  of  a notice  received  in  the 
Executive  Offices  from  the  Freight  Claim  Department 
of  the  Illinois  Central  Railroad  Company: 

“With  reference  to  overcharge  claims: 

“Decision  of  the  United  States  Supreme  Court,  of 
February  19,  1923,  in  the  case  of  Kansas  City  Southern 
Railway  vs.  Harry  B.  Wolf,  et  al.,  the  Court  held 
that  cases  of  straight  overcharge  claims  were  gov- 
erned by  Section  16  of  the  Interstate  Commerce  Act 
and  the  two-year  Statute  of  Limitation  applies,  fur- 
ther, where  the  two  years  have  expired  under  the 
^Statute  the  lapse  of  time  not  only  bars  the  remedy 
but  destroys  the  liability. 

“It  follows,  therefore,  that  overcharge  claims  on 
interstate  business,  even  though  filed  with  the  carrier 
by  the  claimant  within  two  years  of  delivery  or  tender 
of  delivery  of  the  shipment  by  the  carrier,  cannot 
legally  be  paid  by  the  carrier  after  the  expiration  of 
the  two-year  limitation." 

By  reason  of  the  Supreme  Court’s  decision  in  the 
case  above  cited,  the  shipper  has  only  two  years  after 
delivery  ^of  the  shipment  within  which  to  recover 
overcharges,  while  the  carrier,  under  existing  law,  can 
sue  for  undercharges  at  any  time  within  three  years 
after  delivery  of  the  shipment.  f 

It  is  the  consensus  of  opinion  among  traffic  men 
that  an  effort  should  be  made  to  have  the  law  with 
respect  to  the  Statute  of  Limitations  on  undercharges 
and  overcharges  made  uniform,  and  it  is  hoped  that 
the  law  can  be  amended  in  such  a way  as  to  permit 
the  carriers  to  settle  claims  for  overcharges  even 
though  the  statute  of  limitations  may  have  run. 


IMPORT  EGGS 

National  Perishable  Protectiver^ariff  No.  2,  pub- 
lishes the  following  rule  governing  the  free  transpor- 
tation of  caretakers  accompany  carload  shipments  of 
import  eggs  moving  under  “Shippers’  Protective 
Service  Against  Cold’’. 

“On  import  shipments  of  eggs  one  attendant  will 
be  carried  free  in  charge  of  four  or  more  cars,  except 
that  when  more  than  four  cars  are  shipped,  one  at- 
tendant may  be  carried  free  with  each  additional  four 
cars.  With  shipments  of  perishable  property  other 
than  import  eggs,  as  herein  provided,  fresh  fruit  or 
fresh  or  green  vegetables,  man  or  men  in  charge  shall 
pay  full  passenger  fare." 

Supplement  No.  4,  effective  June  20,  1923,  has  been 
issued  to  the  tariff  cancelling  the  above  provision. 
On  and  after  June  20,  1923,  caretakers  accompanying 
shipments  of  import  eggs  will  be  required  to  pay  full 
passenger  fare. 


BUTTER  AND  EGGS 


Supplement  No.  1 to  Minneapolis,  St.  Paul  & Sault 
Ste.  Marie  Tariff  No.  29342  has  been  issued  cancel- 
ling the  commodity  rate  of  43c  per  one  hundred 
pounds  applying;  on  butter  and  eggs,  straight  or 
mixed  carloads,  minimum  weight  24,000  pounds,  on 
shipments  from  Oakes,  N.  D.,  to  Alexandria,  Minn. 
This  rate  applied  only  on  traffic  reshipped  from  Alex- 
andria, Minn.,  via  the  Soo  Line.  The  tariff  also  pro- 
vided that  the  43c  rate  would  include  the  refrigera- 
tion  on  the  shipments  moving  under  that  tariff.  The 
cancellation  of  the  tariff  is  to  become  effective  June 
7,  1923. 
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The  Traffic  Service  Department 

OF  THE 

National  Poultry,  Butter  and  Egg 

Association 

NOT  CONDUCTED  FOR  PROFIT 

AVAILABLE  TO  MEMBERS  OF  THE  ASSOCIATION  ONLY 
NOMINAL  MONTHLY  CHARGES 
SUPERVISED  BY  THE  EXECUTIVE  COMMITTEE 
OPERATED  BY  TRAFFIC  EXPERTS 


The  TRAFFIC  SERVICE  DEPARTMENT  of  The  National  Poultry,  Butter  and 
Egg  Association  AUDITS  Freight  and  Expense  Bills  ^.nd  PRESENTS  CLAIMS 
for  Overcharges — It  advises  concerning  routes  and  QUOTES  RATES.  Presents 
claims  for  LOSS  AND  DAMAGE  and  recommends  PREVENTIVE  measures. 
Service  includes  RATE  ADJUSTMENTS.  In  a word  the  Department  was 
created  for  RELIEVING  members  of  all  their  TRAFFIC  TROUBLES  and  it  is 
meeting  with  a large  degree  of  success.  Keeps  members  advised  up  to  the  minute 
concerning  all  rate  and  regulatory  changes  by  means  of  SPECIAL  BULLETINS 


If  in  need  of  Traffic  Service,  make  your  wants  known  to  any 
representative  of  the  National  Poultry,  Butter  and  Egg 
Association,  or  mail  inquiry  to  the  Executive  Offices,  208 
North  Wells  Street,  Chicago. 

Application  and  sample  contract  mailed  on  request. 

All  matters  treated  with  the  utmost  confidence. 

JOIN  NOW! 

National  Poultry,  Butter  & Egg  Association 
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LONG  EGGS  CAUSING  TROUBLE 


FREIGHT  ON  BUTTER  TUBS 


Steps  are  being  taken  by  express  claim  supervisors 
assigned  to  the  egg  traffic,  to  remove  what  has  come 
to  be  known  as  the  “end  crush”  evil.  Examination  of 
egg  breakage,  in  a number  of  instances,  has  disclosed 
the  fact  that  some  egg  shippers  do  not  give  heed  to 
the  urgent  requests  of  the  carriers  not  to  ship  long 
eggs  with  those  of  average  size. 

It  is  found  that  the  tops  of  the  longer  eggs  are 
crushed  when  they  protrude  above  the  fillers,  and 
even  the  extra  protection  given  by  excelsior  pads 
does  not  prevent  it.  Formerly,  this  trouble  was  en- 
countered in  only  a few  instances,  but  now,  appar- 
ently, aggs  are  “getting  longer”,  as  fantastic  as  such 
a statement  may  seem. 

The  express  people  who  have  studied  the  subject, 
have  become  convinced  that  scientific  methods  in 
breeding  of  leghorn  hens  and  of  egg  production 
generally,  is  actually  bringing  about  such  a condition. 
It  is  pointed  out  that  eggs  shipped  out  by  Petaluma, 
Cal. — one  of  the  greatest  egg  producing  centers  in 
the  country — are  known  to  be  extra  large  or  long. 

' White  leghorn  hens,  known  to  be  the  best  layers,  are 
used  almost  exclusively  by  the  California  breeders. 

The  same  thing  is  true  of  a great  Eastern  egg- 
producing  point — Vineland,  N.  J.  Here  leghorns  pre- 
dominate and  long  eggs  are  numerous,  although  the 
shippers  have  learned  the  lesson  of  shipping  them 
together,  but  never  with  the  smaller  size.  Larger 
fillers,  or  allowing  more  room  between  layers  by  cross 
pieces  of  wood,  seem  to  have  solved  the  problem. 

In  this  connection,  the  express  supervisors,  who 
are  in  touch  with  producers,  are  urging  that  the 
longer  eggs  be  disposed  of  locally  and  not  shipped, 
except  in  a case  where  all  the  eggs  in  the  layers  are 
of  approximately  the  same  height.  In  this  way,  no 
egg  protrudes  above  another  and  the  excelsior  pads 
offer  their  usual  amount  of  protection. — Express 
Gazette  Journal. 


HIGHER  CHEESE  RATE 


Representative  Stoonerson  of  Minnesota  has  intro- 
duced H.  Res.  555,  as  follows : 

Resolved,  That  the  President  be,  and  he  is  hereby 
requested  to  transmit  to  the  House  of  Representatives 
all  information  in  his  possession  or  in  the  possession  of 
the  Interstate  Commerce  Commission,  relative  to  the 
alleged  existence  of  a combination,  practice  or  agreement 
among  manufacturers  of  or  dealers  in  butter  tubs,  under 
which,  in  addition  to  the  usual  sale  price  of  such  articles 
at  Galena,  III.,  there  is  added  the  freight  charge  from 
Galena,  111.,  to  the  place  of  manufacture,  where  such  place 
of  manufacture  is  west  or  northwest,  so  that  in  the  case 
of  butter  tubs  made  from  native  Minnesota  timber  at 
Duluth,  Minn.,  and  sold  to  dairymen  in  Minnesota,  there 
is  added  to  the  reasonable  price  thereof  the  freight 
charges  from  Galena,  111.,  to  Duluth,  Minn. — (File  107.) 


SWITCHING  AT  CHICAGO 


Supplement  No.  2 to  A.  T.  & S.  F.  Ry.  Tariff  No. 
10265-E.  effective  April  2,  1923,  carries  the  following 
clause  governing  the  switching  of  carload  shipments  of 
butter,  eggs,  poultry  and  game  at  Chicago,  111. : 

“No  charge  will  be  made  for  switching 
carload  shipments  of  Butter,  Eggs,  Poultry  and 
Game  handled  by  the  A.  T.  & S.  F.  Ry.  (in 
road  haul  movement)  into  Chicago,  111.,  and 
placed  on  A.  T.  & S.  F.  Ry.  team  tracks  at 
Chicago  for  inspection  or  reshipment  via  A.  T. 

& S.  F.  Ry.,  nor  will  any  charge  be  made  for 
switching  such  cars  from  said  team  tracks  to 
connections  with  connecting  lines  at  Chicago, 

111.,  when  reconsigned  to  industries  in  the  Chi- 
cago, District,  as  defined  in  Rule  20,  page  3 of 
tariff.” 

It  will  be  noted  from  the  above  that  the  Santa  Fe 
will  make  no  extra  charge  for  the  switching  of  cars  from 
team  tracks  in  Chicago  to  industries  on  its  line  or  to  its 
point  of  connection  with  other  lines.  Prior  to  the  applica- 
tion of  this  tariff,  the  Illinois  distance  rates  applied. 


The  commodity  rate  of  23c  per  one  hundred 
pounds  applying  on  cheese,  less  than  carloads,  from 
Manitowoc,  Wis.,  to  Milwaukee,  Wis.,  has  been  can- 
celled, effective  June  2,  1923,  in  Supplement  No.  3 to 
Minneapolis,  St.  Paul  & Sault'Ste.  Marie 'Tariff  No. 
30000.  On  and  after  June  2,  1923,  the  rate  will  be 
37c  per  100  lbs.  on  shipments  routed  via  the  Soo  Line. 
The  rate  of  23c  will  continue  in  effect  on  shipments 
routed  via  the  Chicago  & Northwestern  Railroad  Co. 


BUTTER  AND  EGGS 


Minneapolis,  St.  Paul  & Sault  Ste.  Marie  Ry., 
Tariff  No.  30852  publishes  a reduced  rate  of  $1.05^ 
per  100  lbs.  on  shipments  of  butter  and  eggs,  straight 
or  mixed  carloads,  from  Carrington  and  Jamestown, 
N.  D.,  to  Chicago,  111.,  Mackinaw  City  and  Manis- 
tique,  Mich.,  Manitowoc  and  Milwaukee,  Wis.  The 
rate  will  apply  only  on  shipments  destined  to  Boston, 
Mass.,  Rockland,  Me.,  and  points  taking  same  rates 
as  shown  in  Canadian  Pacific  Ry.,  Rate  Basis  & Bill- 
ing Instructions  Tariff  No.  E-3915.  The  reduction 
becomes  effective  June  2,  1923. 

The  Northern  Pacific  Ry.  Co.,  has  also  published 
the  reduced  rate  of  $1.05J4  per  100  lbs.  from  and  to 
the  points  above  mentioned.  The  rate  is  published 
in  Northern  Pacific  Tariff  No.  3370-G. 


RATES  ON  EGGS 


The  less  carload  commodity  rates  on  eggs  named 
in  Nashville,  Chattanooga  and  St.  Louis  Ry.,  Tariff 
No.  7,  ICC  2559- A applying  on  shipments  from  sta- 
tions on  that  line  south  of  Nashville,  Tenn.,  to  Buffalo, 
N.  Y.,  and  Pittsburgh,  Pa.,  were  cancelled  on  April 
. 19,  1923. 

The  less  carload  rates  from  N.  C.  & St.  L.  Ry., 
stations  south  of  Nashville,  Tenn.,  to  Wilmington, 
N.  C.,  Bristol,  and  Knoxville,  Tenn.,  have  also  been 
cancelled.  The  cancellations  will  result  in  advanced 
rates  to  the  points  mentioned.  It  is  stated  that  the 
rates  are  cancelled  because  there  is  no  movement. 


RATES  FROM  SHREVEPORT 


The  Southwestern  Freight  Bureau  has  for  con- 
sideration and  is  handling  under  its  Subject  No.  8400 
a proposal  to  establish  on  butter,  eggs  and  dressed 
poultry  from  Shreveport,  La.,  to  Chicago,  Kansas 
City,  Louisville  and  eastern  cities,  rates  the  same  as 
at  present  in  effect  from  Texarkana,  Ark.-Tex.,  and 
published  in  Items  1407,  1410,  1632  and  1544  of  Agent 
F.  A.  Leland’s  Tariff  No.  38L.  It  is  claimed  that, 
under  present  rates,’ shippers  at  Shreveport,  cannot 
engage  in  this  traffic,  and  that  they  are  entitled  to  the 
same  rates  as  Texarkana,  Ark.-Tex. 
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LOWER  FILLER  RATES  PROPOSED 


The  Western  Trunk  Line  Committee  has  assigned 
its  Docket  No.  2761 -A  to  a proposal  to  reduce  the 
freight  rates  on  egg  case  fillers,  carloads,  from  Cof- 
feyville,  Kans.,  to  Abilene,  Concordia,  McPherson, 
Salina  and  Topeka,  Kans.  The  present  and  proposed 
rates  are  as  follows:  Present — To  Abilene,  33]/2 c; 
Concordia.  38}4c ; McPherson,  361/2c ; Salina,  33l/2 c ; 
and  Topeka,  23c.  Proposed — To  Abilene,  27l/2 c; 
Concordia,  27l/2c\  McPherson,  33l/2 c;  Salina,  32l/2c; 
Topeka,  \5'/2c.  The  proposed  rates  are  subject  to  car- 
load minimum  weight  of  36,000  lbs.  per  car. 


REFRIGERATOR  CARS  FOR  CHEESE 

The  Canadian  Railways  have  announced  that  they 
will,  from  June  4th  to  September  1st,  where  prac- 
ticable, supply  refrigerator  cars  for  the  transportation 
of  cheese,  in  carloads,  with  a minimum  load  of  16,000 
lbs.,  consigned  to  Montreal  for  local  delivery  or  ex- 
port. The  government  will  assume  the  cost  of  icing 
up  to  $8.00  per  car;  the  balance,  if  any,  to  be  paid 
by  the  consignor  or  consignee. 


LOWER  BUTTER  AND  EGG  RATES 


Effective  on  June  24th,  the  following  reduced 
freight  rates  will  be  made  effective  on  butter  and  eggs, 
in  carloads,  to  Chicago : 

From  Aberdeen,  Bristol  and  Waubay,  S.  D.,  88j4c 
per  100  lbs.;  from  Redfield,  S.  D.,  96c  per  100  lbs. 


STORAGE  IN  TRANSIT 


The  Illinois  Freight  Association  has  assigned  its 
Subject  No.  1820  to  an  application  requesting  the 
establishment  of  Storage  in  Transit  Privileges  at  St. 
Louis,  in  connection  with  shipments  of  butter,  eggs 
and  dressed  poultry  originating  at  Peoria,  111.,  and 
destined  to  New  Orleans,  La.,  and  Tampa,  Fla.  Under 
the  proposed  arrangement,  charges  will  be  assessed 
on  basis  of  the  through  freight  rate  from  Peoria  to 
the  destinations  named,  plus  a transit  charge  of  3c 
per  100  lbs.,  plus  Mississippi  River  Bridge  toll  in  each 
direction  of  2l/2c  per  100  lbs. 

An  application  has  also  been  filed  with  the  Illinois 
Freight  Association  for  the  establishment  of  Storage 
in  Transit  Privileges  at  Rockford,  111.,  on  butter, 
eggs  and  dressed  poultry  originating  at  points  in 
Illinois  and  reshipped  to  points  beyond  Rockford  to 
which  through  rates  are  published. 

Under  the  arrangement,  charges  would  be  assessed 
at  the  through  rate  from  original  point  of  shipment 
to  final  destination,  plus  a transit  charge  of  3c  per  v 
100  lbs.,  minimum  transit  charge  $6.30  per  car. 


STORAGE  IN  TRANSIT 


The  Gulf  Coast  Lines  (N.  O.  T.  & M.  Ry.)  has 
issued  Tariff  No.  846- D,  effective  June  9th,  containing 
rates,  rules  and  regulations  covering  storage  of  but- 
ter, eggs  and  dressed  poultry  at  points  in  Louisiana. 

Under  this  tariff,  shipments  stored  for  a period  of 
not  more  than  one  year  from  date  of  inbound  freight 
bill  may  be  reshipped  to  interstate  destinations,  and 
charges  will  be  assessed  at  the  through  rate  from 
original  point  of  shipment  to  final  destination,  in  effect 
on  date  of  movement  from  point  of  origin,  plus  a 
transit  charge  of  3c  per  100  lbs. 


FREIGHT  RATES  ON  PADS 


The  Trans-Continental  Freight  Bureau  is  han- 
dling under  its  Subject  No.  2323,  a proposal  to  estab- 
lish the  following  freight  rates  on  Excelsior  Cushions 
or  Mats  to  California  and  North  Pacific  Coast 
Territory : 

To  California:'  From  Group  D,  $1.75;  Group  E, 
$1.66;  Group  F,  $1.58;  Group  H,  $1.58;  Group  J, 
$1.58  per  100  lbs. 

To  North  Pacific  Coast  Territory:  From  Group' 
D,  $1.75;  Group  E,  $1.75;  Group  F,  $1.58;  Group  G, 
$1.58;  Group  H,  $1.75;  Group  J,  $1.58;  Group  N,  $1.75 
per  100  lbs. 

The  proposed  rates  will  be  subject  to  carload  min- 
imum weight  of  20,000  lbs. 


LIVE  POULTRY  RATE 


Effective  on  May  15th,  1923,  the  freight  rate  on 
live  poultry,  in  carlots,  from  Calvert,  Ky.,  to  Chicago 
was  reduced  from  $116.70  per  car  to  $78.00  per  car. 

This  reduction  is  the  result  of  application  filed  by 
the  Executive  Office  with  the  General  Freight  De- 
partment of  the  Illinois  Central  Railroad. 


RATE  ON  EGGS  TO  NEW  ORLEANS 


The  Southwestern  Freight  Bureau  is  handling  under 
its  Subject  No.  7618  an  application  to  establish  a carload 
rate  of  $1.29^2  per  100  pounds  on  shipments  of  eggs 
from  Lebanon,  Missouri,  to  New  Orleans,  La.,  and 
Mobile,  Ala. 

The  shippers  contend  that  the  rate  from  Lebanon 
should  not  be  higher  than  the  rate  from  Kansas  City  as 
the  distance  from  Lebanon  to  New  Orleans  and  Mobile 
is  100  miles  less  than  from  Kansas  City. 


CONCENTRATION 


In  August,  1922,  an  application  was  filed  with 
the  Western  Trunk  Line  Committee  for  the  estab- 
lishment of  Concentration  Privileges  on  butter,  eggs, 
poultry  and  rabbits  at  points  on  the  Union  Pacific 
Railroad  in  the  State  of  Kansas. 

Advice  has  now  been  received  in  the  Executive 
Offices  to  the  effect  that  this  application  has  been 
approved  by  the  Railroad  Committee. 


REDUCED  FREIGHT  RATE 


Soo  Line  Tariff  G.  F.  D.  No.  30856,  ICC  No.  5574, 
effective  June  7,  1923,  carries  reduced  freight  rate  of 
41c  per  100  lbs.  on  butter  and  eggs,  carloads,  from 
Oaks,  N.  D.,  to  Paynesville,  Minn.  This  rate  includes 
refrigeration  and  is  subject  to  a carload  minimum 
weight  of  22,000  lbs.  per  car. 


ANSWER  QUICK 


Nearly  every  member  of  the  Association 
has  an  employe  who  cares  for  the  traffic  mat- 
ters of  the  member.  The  Executive  Secretary 
wants  to  get  in  touch  with  such  employes. 
Please  send  their  names  and  addresses  to  the 
Executive  Offices  without  delay. 
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NOTE:  Members  should  keep  in  mind  that  our  Membership  Ledgers — not  this  Roster— constitute 
the  highest  authority  regarding  every  membership.  Extra  care  is  taken  to  see  that  every  name  and 
address  is  correctly  shown  in  the  Roster.  But  in  making  corrections  and  adding  new  names  constantly 
it  happens  now  and  then  that  printers  make  new  errors  or  leave  out  names  or  addresses  inadvertently. 
Pressure  of  work  in  the  Executive  Secretary's  office  precludes  checking  the  Roster  with  the  Member- 
ship Ledgers  before  going  to  press  every  month,  though  this  is  done  as  often  as  possible. 


ARKANSAS 


CUBA 


McHenry  8c  Bryan,  Fayetteville. 

Ozark  Poultry  & Egg  Co.,  Fayetteville. 

D.  W.  Tobey,  Inc.,  P.  O.  Box  614,  Texar- 
kana, Ark.-Tex. 


CANADA 

P.  Burns  8c  Co.,  Calgary,  Alberta. 

Canadian  Packing  Co.,  Toronto,  Ont. 

T.  J.  Coyle  8c  Co.,  507  Lindsay  Bldg.,  Win- 
nipeg, Man. 

The  Wm.  Davies  Co.,  Ltd.,  Toronto,  Ont. 

Gunn,  Langlois  8c  Co.,  Ltd.,  105  St.  Paul 
St.  East,  Montreal. 

Gunn's  Limited,  West  Toronto,  Ont. 

H.  C.  Kersten,  c|o  Crescent  Cry.  Co.,  Win- 
nipeg. 

Lemon  Bros.,  Owen  Sound,  Ont. 

CALIFORNIA 

California  Poultry  Co.,  315  Washington 
St.,  San  Francisco. 

Harbaugh  & Co.,  425  Washington  St,  San 
Francisco. 

King  8c  Layton,  310  Clay  St.,  San  Fran- 
cisco. 

M akins  Produce  Co.,  310  Davis  St.,  San 
Francisco. 

Monotti-Larimer,  250  Sacramento  St.,  San 
Francisco. 

Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco. 

Carl  Schallinger,  310  Clay  St.,  San  Fran- 
cisco. 

Wilsey  Bennett  Co.,  352  Front  St.,  San 
Francisco. 

COLORADO 

Bear  Produce  Co.,  1515  Market  St.,  Denver. 

Pinkett  Bros.  Prod.  Co.,  1537  Market  St., 
Denver. 


CONNECTICUT 

L.  C.  Bates  Co.,  46  George  St.,  New  Haven. 
P.  Berry  & Sons,  390  Windsor  St.,  Hart- 
ford. 

Bradley  & Dillon,  New  Haven. 


Armando  Arm  and  8c  Son,  17  Sol  St.,  Ha- 
vana. 

Frank  Bowman  Co.,  San  Ignacio  13,  P.  O. 
Box  471,  Havana. 


FLORIDA 

C.  G.  Hilderley,  Box  696,  Tampa. 


ILLINOIS 

Frank  Atlass  Prod.  Co.,  Lincoln. 

C.  F.  Bishop  8c  Co.,  220  N.  Front  St.,  i 
Quincy.  ,■ 

G.  W.  Blackburn  & Co.,  Fairfield. 
Bloomington  Prod.  Co.,  Bloomington. 

H.  A.  Burns  Prod.  Co.,  Thompson ville. 
Cappel  Garrard  Co.,  Peoria. 

L.  E.  Chapin,  Tampico,  111. 

Davis  Cleaver  Produce  Co.,  Quincy. 
Dennis  Produce  Co.,  Bowen. 

Geo.  W.  Frey  Produce  Co.,  Mendota. 
Frank  Grampp,  Princeton. 

H agist  Jett  Produce  Co.,  Box  64,  E.  St. 
Louis,  111. 

P.  O.  Hallbeck  & Son,  West  Salem. 

F.  Houser  & Son,  Lena. 

W.  A.  Joy,  119  N.  9th  St.,  Springfield. 
Klein schmidt  Produce  Co.,  Nashville. 
Manning  8c  Manning,  Morrisonville. 

G.  E.  Merrill,  Avon. 

W.  D.  Miller  & Son,  Newton. 

Money  Produce  Co.,  Yale. 

B.  S.  Pearsall  Butter  Co.,  51  N.  State 
St.,  Elgin. 

Peoria  Creamery  Co.,  Peoria. 

Harold  G.  Peterson,  2200  Lincoln  St., 
Evanston. 

Pioneer  Creamery  Co.,  Galesburg. 

F.  A.  Pruett  8c  Sons,  Third  & Monroe 
Sts.,  Kinmundy. 

Sorento  Produce  Co.,  Sorento. 

Geo.  H.  Spengler,  10th  & Capitol  Ave., 
Springfield. 

W.  H.  Stanley  8c  Son,  Newton. 

H.  J.  S\van  & Co.,  Fairfield. 

Sugar  Creek  Creamery  Co.,  Danville. 
Jacob  Tick,  Clinton. 


P.  H.  Utterback,  Oblong. 

I.  A.  Wallins,  Inc.,  Decatur. 

H.  C.  Wei n rich  8c  Co.,  Cambridge. 

J.  F.  Williams  8c  Son,  Apple  River. 
C.  C.  Wright,  McLeansboro. 

A.  J.  Wrigley,  Wyoming. 


Chicago 

B.  Aaron  8c  Sons,  56  W.  South  Water  St. 
Theodore  Aaron,  Inc,  204-208  N.  Wells  St. 
Aman  8c  Enders,  132  W.  South  Water  St. 
Armour  & Co.,  Produce  Dept 
Baer  & Woods,  326  W.  So.  Water  St. 

J.  P.  Barrett  Pro.  Co.,  208  N.  Wells  St. 
Batterman  8c  Koelung,  949  Fulton  Mar- 
ket. 

Beatrice  Creamery  Co.,  1526  S.  State  St. 
Amos  Bird  Co.,  1314  So.  Canal  St. 

Blue  Valley  Creamery  Co.,  700  S.  Clinton 
St 

S.  S.  Borden  Co.,  220  W.  South  Water  St. 
Bowman  & Co.,  136  W.  Lake  St 
John  L.  Brink  Co.,  212  W.  So.  Water  St 
Brink  8c  Pilat,  214  W.  South  Water  St. 
Peter  Britten  Sons,  2 Fulton  Market 
H.  L.  Brown  8c  Sons,  953  Fulton  Market 
Bickley,  Finnell  8c  Wimple,  Inc.,  216  N. 
Wells  St. 

G.  W.  Bull  & Co.,  26  W.  Kinzie  St. 

Burd  Bros.,  206  W.  So.  Water  St. 
Cantwell  & Gillogly,  953  Fulton  Mkt. 
Cohen  & Co.,  108  W.  South  Water  St 

H.  B.  Collins,  c|o  Swift  8c  Co.,  U.  S. 
Yards. 

Cooney  & Co.,  215  W.  So.  Water  St. 

Coyne  Bros.,  119  W.  South  Water  St. 
Coyne  & Nevins  Co.,  168  W.  South  Water 
Street 

Cromer  & Brown,  212  N.  Wells  St. 

Cudahy  Packing  Co.,  Produce  Dept., 
Harris  Trust  Bldg. 

Theo.  Cuny,  320  W.  South  Water  St. 
Dauber  Bros.,  1132-1134  Fulton  Market. 
Jno.  R.  Deisher  Co.,  954  Fulton  Market. 
Dittmann  8c  Co.,  125  N.  Union  St. 

Joseph  Dusek  Co.,  726  W.  Randolph  St. 
Wm.  Ebeung,  702  W.  Randolph  St. 

M.  H.  Eichengreen  8c  Co.,  227  N.  LaSalle 
Elliott  & McGarraghy,  29  W.  Kinzie  St. 
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Harry  H.  Field  Sc  Co.,  208  N.  Wells  St. 
Finnerman  Bros.,  320  W.  So.  Water  St. 
Ford-Gustavson  Sc  Co.,  192  N.  Clark  St. 
Peter  Fox  Sons  Co.,  1122-24  Fulton  Market. 
Gallagher  Bros.,  166  W.  South  Water  St. 
Alexander  Getz,  1016-1022  Fulton,  Mkt. 
Getz  Sc  Brodsky,  326  W.  So.  Water  St. 

R.  Gerber  & Co.,  12  E.  Kjnzie  St. 

Moses  Gray  Sc  Co.,  160  W.  So.  Water  St. 
Gridley  Maxon  Co.,  25  W.  So.  Water  St. 
Guggenheim  Bros.,  916  Fulton  Market. 

A.  F.  Heidke  Sc  Sons,  845  Fulton  St 
Frank  G Heilman,  945-947  Fulton  Mkt. 

J.  E.  Hugo  Hem  man  Sc  Co.,  225  W.  South 
Water  St. 

J.  S.  Hoffman  Company,  219-221  N. 
Franklin  St. 

W.  G.  Howard  & Co.,  229  N.  Wells  St. 
Hunter  Walton  Sc  Co.,  35  W.  Kinzie  St. 

S.  Katz  Sc  Co.,  Inc.,  208  No.  Wells  St. 
Kean  & Stryker,  716  W.  Randolph  St. 

S.  Love  Kelley,  192  N.  Clark  St. 

Geo.  T.  Kruse  Sc  Co.,  708  W.  Randolph  St. 

A.  S.  Kuhn  Co.,  208  N.  Wells  St. 

H.  & J.  Lepman,  Inc,  208  N.  Wells  St. 
Litman  Sc  Co.,  948  Fulton  Mkt. 

Max  M alter  Co.,  816  W.  Randolph  St. 
Maurice  Mandeville,  160  N.  Market  St. 
Wolf  M alter,  910  Fulton  Market. 

R.  Mangan  Sc  Co.,  819  W.  Randolph  St. 

I.  H.  Marks,  192  N.  Clark  St. 

John  V.  McCarthy  Co.,  136  W.  Lake  St. 

C.  E.  McNeill  Sc  Co.,  325  W.  So.  Water  St. 
Merrill  Sc  Eldredge,  160  N.  Market  St. 
Geo.  Meyer  Sc  Co.,  228  W.  South  Water  St. 
Jos.  T.  Milnarik,  136  W.  Lake  St. 

W.  S.  Moore,  206  N.  Wells  St. 

A.  M.  Mullin,  303  W.  So.  Water  St. 
Mutual  Produce  Co.,  922  Fulton  St 
Murmann  Sc  Karsten,  222  W.  So.  Water 

St. 

National  Prod.  Co.,  208  N.  Wells  St 
Ad.  Newman  Sc  Son,  4420  S.  Ashland  Ave. 
Naomi  Produce  Co.,  309  W.  So.  Water  St. 
North-West  Produce  Co.,  834  No.  Racine 
Ave. 

O’Hearn  Sc  Sherman,  64  S.  Water  St. 

O.  W.  Olson  Co.,  136  W.  Lake  St 
Thos.  E.  O’Neill  Co.,  218  N.  Wells  St 
Ostrowsky  Sc  Sim  kin,  206  W.  So.  Water 
St 

Morris  Ovson  Co.,  30  N.  Green  St. 

Oxley  Sc  Richter  Co.,  208  N.  Wells  St. 
Polmen  & Co.,  216  W.  So.  Water  St. 

G.  W.  Randall  & Co.,  211  W.  South  Water 
St. 

B.  W.  Redfearn,  208  N.  Wells  St 

Harry  H.  Redfearn  Sc  Co.,  208  N.  Wells 
St. 

A.  S.  Roe  Sc  Co.,  208  N.  Wells  St. 


Ed.  Rueb  & Co.,  703  W.  Randolph  St 
M.  P.  Rutledge,  1111-1113  Fulton  Market. 
John  Sander,  1053-1055  W.  Lake  St. 
Schrieber  & Falker,  136  W.  Lake  St. 
Schweizer  Commission  Co.,  654  W.  63rd 
St. 

John  M.  Shawhan,  136  W.  Lake  St 
Geo.  S.  Sloan  & Sons,  62  W.  So.  Water  St. 
Snyder,  Harry,  Co.,  223  W.  So.  Water  St. 
Sonenblick  & Shapiro,  207  W.  So.  Water 
St. 

Spangenberg  & Co.,  48  W.  Kinzie  St. 
Standard  Commission  Co.,  329  W.  So. 
Water  St. 

Steffey  Bros.,  118  W.  So.  Water  St. 
Frank  Sweeney,  192  N.  Clark  St. 

E.  B.  Teets  & Co.,  322  W.  So.  Water  St. 
Ed.  Terman  & Co.,  321  W.  So.  Water  St. 
Titman  Egg  Co.,  Inc.,  400  N.  Elizabeth  St. 
John  R.  Tyler  Co.,  208  N.  Wells  St. 

M.  Uhlmann  & Co.,  Inc.,  171  W.  So. 
Water  St. 

A.  T.  Ullmann  Co.,  1014  Fulton  St. 
Was'kow  Butter  Co.,  346  W.  So.  Water  St. 
Watson  & Kelly  320  W.  So.  Water  St. 

C.  H.  Weaver  Sc  Co.,  67  W.  South  Water 
St. 

Weinberg  Bros.  Sc  Co.,  1052-54  Fulton  Mkt. 
Wendel  & Briggs,  951  Fulton  Market 
O.  E.  .Whitcomb  Sc  Son,  210  W.  South 
Water  St.  , 

J.  H.  White  Sc  Co.,  955  Fulton  Market. 
W.  T.  S.  White,  c|o  Morris  Sc  Co.,  U.  S. 
Yards. 

Wilson  & Co v Prod.  Dept.,  U.  S.  Yards. 
Henry  Yepsen  & Co.,  207  N.  Wells  St. 
Zambreno  Bros.  & Cov  918  Fulton  St 
Zimmermann  Sc  Smith,  336  W.  So.  Water 
St. 


INDIANA 

Atlass  Produce  Co.,  Lafayette. 

J.  E.  Beyer,  Rochester. 

Barefoot  Produce  Company,  Cowan. 

E.  E.  Bogan  Co.,  Goodland. 

E.  Braude,  Silver  Lake. 

L.  J.  Bretz,  Huntingsburg. 

Clover  Leaf  Creameries,  Huntington. 
Dearmin  & Co.,  Odon. 

Decatur  Produce  Co.,  Decatur. 

L.  J.  Delucenay,  Ashley. 

R.  L.  Ditzler,  Huntington. 

Fear-Campbell  Co.,  Frankfort 
Geo.  Freese’s  Sons,  Nappanee. 

Fountain  Produce  Co.,  Veedersburg. 

F.  H.  George  Sc  Co.,  116  W.  Columbia  St., 

Ft.  Wayne. 

Harris-Hardman  Co.,  Richmond.  N 
Havens  Bros.,  Ladoga. 

O.  L.  Hoese,  Worthington. 


Hough  land  Sc  Miller,  Boonville. 

The  E.  R.  Jaques  Co.,  Thorntown. 

J.  A.  Long,  c[o  J.  A.  Long  Co.,  Portland. 
C.  J.  Loyd  & Co.,  Greensburg. 

McLane  Sc  Co.,  Shelbyville. 

Miami  Produce  Co.,  Peru. 

Murphy  & Co.,  Princeton. 

O.  Oliver  & Son,  Madison. 

Thomas  Owens,  Angola. 

Henry  Pfau,  224  Ninth  St.,  Jasper. 
The  Pfeiffer  Sales  Co.,  Logansport. 
Riffert  Bros.,  Haubstadt. 

Schlosser  Bros.,  Frankfort. 

Sherman  White  Sc  Co.,  Ft  Wayne. 
Van  Buren  Produce  Co.,  Van  Buren. 

Indianapolis 

Indianapolis  Poultry  Co. 

The  Wadley  Co.,  North  St.  & Canal. 


IOWA 

Ames  Produce  Co.,  Ames. 

A.  Baird  & Son,  Lohrville. 

Bell- Jones  Co.,  Davenport. 

Boos  Produce  Co.,  West  Bend. 

Burlington  Produce  Co.,  Burlington. 
Central  City  Prod.  Co.,  Central  City. 
Charlton  Sc  Bowen,  Rolfe. 

J.  A.  Crowther,  Pocahontas. 

P.  M.  Dahlem,  Cascade. 

C.  A.  English,  Hubbell  Bldg.,  Des  Moines. 

E.  J.  Farley,  Monticello. 

C.  Alvin  Fosse,  LaPorte  City. 

Tyndall  N.  Fosse,  Ridgeway. 

Gist.  McDowell  Poultry  Sc  Egg  Co., 
Spencer. 

M.  J.  Goodrich,  Strawberry  Point 
Goodrich  Sc  Gallagher,  Inc.,  Waverly. 

M.  & J.  R.  Hakes,  Laurens. 

Hall  Produce  Co.,  Sigourney. 

Hanford  Produce  Co.,  Sioux  City. 

F.  H.  Hatch  Co.,  Edgewood. 

Hawkeye  Produce  Co.,  Brookdale  Ave., 
Chariton. 

E.  B.  Higley  Co.,  409  S.  Federal  St.,  Mason 
City. 

Hurd  Creamery  Co.,  Council  Bluffs,  Iowa. 
Independence  Produce  Co.,  Independence. 
Independent  Produce  Co.,  1801  W.  3rd  St., 
Davenport. 

Iowa  City  Produce  Co.,  Iowa  City. 

Iowa  Grain  Sc  Produce  Co.,  Burlington. 
Carl  T.  Irish,  Nevada. 

Jensen’s  Creamery  Co.,  Coon  Rapids. 

W.  E.  Keeney,  Clarinda. 

A.  R.  Loomis  Sc  Son,  Fort  Dodge. 

Marshalltown  Produce  Co.,  213  Market 
St.,  Marshalltown. 
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J.  D.  Minium,  Clear  Lake. 

John  Mobbell  & Co.,  Ottumwa. 

E.  G.  Morse,  Mason  City. 

Mt.  Pleasant  Pboduce  Co.,  Mt.  Pleasant. 
J.  H.  Neil  Cbeameby  Co.,  Tama. 

Newton  Pboduce  Co.,  Newton. 

G.  W.  Nicholson  & Co.,  Grand  Junction. 
Nickles  & Son,  Corydon. 

Nobthebn  Iowa  Pboduce  Co.,  McGregor. 

W.  L.  Ogden  & Co.,  305  Pearl  St.,  Sioux 
City. 

Perfect  Pboduce  Co,  Solon. 

Peterson  Bros.,  6th  Ave.  & River  Front, 
Clinton. 

Reisman  Co,  Oskaloosa,  Iowa. 

W.  S.  Reister  & Son,  Washington. 

Fred  Reum  & Co,  218  W.  Water  St, 
Decorah. 

H.  S.  Rhynsb urges,  9th  Ave,  E,  Oska- 
loosa. 

J.  Russell,  Winfield. 

St.  Ansgab  Produce  Co.,  St.  Ansgar. 
Shotwell  & Co,  Des  Moines. 

J.  A.  Shannon  & Son,  Iowa  Falls. 

Sheldon  Produce  Co,  Sheldon. 

J.  A.  Silver  & Co,  Stockport. 

R.  D.  Smith,  Swea  City. 

E.  B.  Wade,  Hubbell  Bldg,  Des  Moines. 
Wayne  F.  Waller,  Garner. 

Waverly  Produce  Co,  Waverly. 

Wesoott  & Winks,  Sumner. 
ttT W.  Winsler,  Moravia. 


KANSAS 

Beatrice  Creamery  Co,  Topeka. 

The  Belle  Springs  Cry.  Co,  Abilene. 

The  Blue  Valley  Packing  Co,  Marys- 
ville. ' 

J.  E.  Brewer,  Box  226,  Abilene. 

Concordia  Creamery  Co,  Concordia. 
Ellsworth  Prod.  Co,  Ellsworth. 

W.  M.  Evert,  Concordia. 

Farmers’  Produce  Co,  Burlington. 

J.  F.  Grennan  Prod.  Co,  Garnett. 

T.  Jensen  & Bros,  Emporia. 

Kansas  Egg  & Poultry  Co,  Hillsboro. 
Kansas  Ice  & Storage  Co,  Salina. 

A.  S.  Kininmonth  & Co,  Winfield. 
Latham  & Sons,  Ottawa. 

Legg  Produce  Co,  Box  364,  Scott  City. 

M.  McMahon,  Beattie. 

Merritt-Schwier  Creamery  Co,  Great 
Bend. 

The  Metz  Packing  Co,  Concordia. 

Paden  & Thompson,  Lyons. 

Sauna  Poultry  Co,  Salina 
Seymour  Packing  Co,  Topeka. 

Topeka  Packing;  Co,  Topeka. 

S.  C.  Walker  & Son  Pro.  Co,  Smith  Cen- 
ter. 

H.  G.  Ward  Produce  Co,  Glasco. 


KENTUCKY 

N.  F.  Brent,  Paris. 

Davidson  Bros,  Inc.,  Glasgow. 

S.  H.  Grin  stead  Co,  Lebanon. 

Harrodsburg  Ice  & Produce  Co,  Harrods- 
burg. 

Hawkins,  Smith,  Toohey  & Co,  Shelby- 
ville. 

S.  F.  Holcomb,  Murray.  Branches  at  Hol- 
low Rock,  Tenn,  and  Parsons,  Tenn. 

Hulen-Toops  Co,  Bowling  Gre.en. 

Maloney  Davidson  Co,  128  E.  Jefferson, 
Louisville. 

Miller  Bros.  & Co,  Owensboro. 

Geo.  P.  Taylor  Co,  Burnside. 

Alva  West,  Mgr.  Star  Produce  Co,  Mays- 
ville. 

H.  Wilson  & Co,  Fordsville. 

J.  P.  Wright,  Salt  Lick. 

rARVEY  J.  Zwicker,  Gen.  Mgr.  Frank  Fehr 
Cold  Storage  Co,  Louisville. 


LOUISIANA 

Goodman  & Beer  Co,  Inc,  400  Paydras 
St,  New  Orleans. 

A.  S.  Kottwitz  & Co,  443  S.  Peters  St, 
New  Orleans. 

Jos.  Lala  & Co,  534  French  Mkt,  New 
Orleans. 

Jos.  Samuel  Co,  Inc,  327  Paydras  St, 
New  Orleans. 

Southland  Produce  Co,  505  Travis  St, 
Shreveport. 


MARYLAND 

Blatter  Bros,  119  W.  Pratt  St,  Baltimore. 

Henderson,  Linthicum  & Co,  3 E.  Cam- 
den St,  Baltimore. 

E.  E.  Hurlburt,  3 Emerson  Tower  Bldg, 
Balumore. 

Arthur  Medwedeft,  308  Law  Building, 
Baltimore. 

John  Poehlman  & Sons,  405  N.  Washing- 
ton St,  Baltimore. 

Joseph  Smelkinson,  139  W.  Camden  St, 
Baltimore. 

Stevens  Bros,  226  Charles  St,  Baltimore. 


MASSACHUSETTS 

Cambridge  Poultry  Co,  Cambridge. 
James  L.  Humphrey,  Jr,  New  Bedford. 
Genery  Stevens  Co,  Worcester. 


Boston 

Adams,  Chapman  Co,  37  N.  Market  St. 

Alley  Green  & Pipe  Co,  3 and  4 N.  Mar- 
ket St 

S.  K.  Ames,  168  Milk  St. 

I.  H.  Ballou  & Co,  75  S.  Market  St. 
Bartlett  Varney  & Co,  21  N.  Market  St. 


Batch  elder  & < Snyder  Co,  49  Blacks  tone 
Street. 

Bolton  & Hicks,  21  Merchants  Row. 

Borst  Pierce  Co,  9 Blackstone  St 
Alton  E.  Briggs,  Faneuil  Hall  Market. 
Bryant  & Ordway  Co,  1 So.  Side  Faneuil 
Hall  Market 

S.  L.  Burr  & Co,  74  So.  Market  St 
Chamberlain  & Co,  Inc,  25  S.  Market  St. 
Chapin  & Adams  Co,  35  S.  Market  St. 
Harold  E.  Corson,  Faneuil  Hall  Market, 
Fruit  & Products  Exchange. 

C.  R.  Corwin  Co,  Faneuil  Hall  Market. 
Craig  Hapcood  Co,  Inc,  39  S.  Market  St. 
Eastern  Butter  Co,  15  John  St. 

G.  A.  Fales  Co,  25  N.  Market  St. 

John  H.  Farnum  & Son,  65  Clinton  St. 
Fowle,  Hibbard  Co,  176  State  St. 
Goldsmith-Stockwell  Co,  27  S.  Market 


Wm.  J.  Hake  Co,  30  S.  Market  St. 

Hilton  & Aldrich  Co,  40  S.  Market  St 
Rau-h  H.  Hosmer,  10-16  Faneuil  Hall  Mkt. 
H.  A Hovey  & Co,  30  Faneuil  Hall  Mkt. 
TH*  £ J-  Keith  72  S-  Market  St 
J.  F.  Kimball  Co,  31  N.  Market  St 
Lamson  & Co,  13  Blackstone  St. 

G.  M.  D.  Lecc  Co,  33  S.  Market  St. 

Lewis.  Mears  Co,  33  S.  Market  St. 

MEAD  & C6  ’ 35  N-  Market  St 
A.  E.  Mills  & Son,  27  Commercial  St. 
Chas.  E.  Mills,  19  Boston  Fruit  & Produce 
Exchange. 

P.  F.  Quinn,  31-33  Merchants  Row 
Rako  Bros.  Co,  21-23  S.  Market  St 
L.  A.  Rogers  Co,  70  S.  Market  St 
Smiley  Bros,  5 Blackstone  St 
A.  M.  Smith  & Co,  31  Commercial  St 
Standard  Poultry  & Egg  Co,  37  Fulton  St 
Chas.  H.  Stone  & Co,  61  Chatham  St 
Thorndike  & Gerrish  Co,  19  N.  Market 
Street 

Titman  Egg  Co.  of  Massachusetts. 

A.  Valente  & Co. 

T.  H.  Wheeler  Co. 

E.  E Wilson  Co.,  7 Blackstone  St 
W.  F.  Wyman  & Co.,  4 Faneuil  Hall  Mkt. 


MICHIGAN 

Cadillac  Produce  Co.,  Cadillac. 

The  N.  A.  Horan  Co.,  114-116  W.  1st  Ave. 
Flint  ' 

Hugh  M.  Hurd,  Eaton  Rapids. 

Ionia  Egg  & Poultry  Co.,  Ionia. 

Kent  Storage  Co.,  Grand  Rapids. 

Robt.  Park,  Caro. 

J.  T.  Ridley,  Greenville. 

Williamson  Bros.,  Tecum  sell. 


Detroit 

Alderson-Huard  Co.,  480  Riopelle  St 

American  Butter  & Cheese  Co.,  480  How- 
ard Ave. 

Bentley  Produce  Co.,  1571  Winder  St. 
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Clarence  J.  Chandler,  1640  Penobscot 
Bldg. 

Geo.  L.  Collins  Sc  Co.,  30  Market  St. 
Detroit  Butter  Sc  Egg  Co.,  4301  Dequindre. 
Geo.  R.  Eldridge  Co.,  2656  Eighteenth  St. 
Faltis  Poultry  Market,  54  W.  Elizabeth 
Street. 

Harris  Sc  Tiiroop,  777  Michigan  Ave. 

J.  W.  Keys  Comm.  Co.,  2478  Riopelle  St. 

C.  H.  Lahue  & Co.,  Eastern  Market. 

F,  J.  Schaffer  Sc  Co.,  1462  E.  High  St. 
Schiller  Butter  Sc  Egg  Co.,  654  Jos 
Campau. 

Smith  Poultry  Sc  Egg  Co.,  26  Western 
Market. 

A.  F.  Thibodeau  & Co.,  2040  Howard  St. 
Toner  Commission  Co.,  480  Riopelle  St. 


MINNESOTA 

Benson  Produce  Co.,  Benson. 
Bridgeman-Russell  Co.,  Duluth. 
Hutchinson  Produce  Co.,  Hutchinson. 
Johnson  Produce  Co.,  Cokato. 

F.  J.  Kasper  Co.,  310-312  N.  Cedar  St., 
Owatonna. 

Lb  Roy  Produce  Co.,  Le  Roy. 

Levine  Bros.,  Duluth. 

Litchfield  Produce  Co.,  Litchfield. 

John  Lynard,  Owatonna. 

H.  M.  Noack  & Sons,  Arlington. 

No.  American  Cry.  Co.,  Alexandria. 
Northern  Cold  Stg.  Sc  Whse.  Co.,  Duluth. 
Peterson  Biddick  Co.,  Wadena. 

Joseph  J.  Schatz,  Montgomery. 

Steube  Bros.,  118  N.  Main  St.,  New  Ulm. 
Stork  Bros.,  New  Ulm. 

Sunde  & Romine,  New  Richland. 

Geo.  D.  Tracy,  Tracy. 

Williams  Produce  Co.,  Fergus  Falls. 
Worthington  Creamery  Sc  Prod.  Co., 
Worthington. 


Minneapolis  and  St.  Paul 

Boyd  Sc  Hilbert,  22  Central  Mkt.,  Minne- 
apolis. 

R.  E.  Cobb  Co.,  St.  Paul. 

De  Soto  Cry.  Sc  Prod.  Co.,  Minneapolis. 

Edwards  Bros.,  119  Sixth  St.,  North, 
Minneapolis. 

Fairfax  Produce  Co.,  420  N.  Third  Ave., 
Minneapolis. 

Robert  C.  Kersten,  Mgr.,  J.  H.  Kersten 
& Co.,  203  Market  State  Bank  Bldg., 
Minneapolis. 

MeAgher  Sc  Parsons,  5th  St.  North,  Min- 
neapolis. 

Ross  C.  Morford,  71  Island  Ave.,  Minne- 
apolis. 

Northern  Produce  Co.,  St.  Paul. 

J.  W.  Perrin  Sc  Son,  29  Central  Market, 
Minneapolis. 

Samels  Bros.  Co.,  Minneapolis. 

\ilden  Prod.  Co.,  St.  Paul. 


MISSOURI 

Blattnel  Bros.  Merc.  Co.,  Wellsville. 

A.  F.  Brockman,  Concordia. 

W.  L.  Davenport  Co.,  219  N.  Jefferson  St., 
Mexico. 


Goodwin  Sc  Jean,  Jacksoh. 

R.  F.  Griffith,  Fulton. 

Henderson’s  Produce  Co.,  Monroe  City. 
Kuhne  Bros.  Merc.  Co.,  Troy. 

W.  D.  Law,  Springfidd. 

D.  N.  Lightfoqt  & Son,  Springfield. 
Lindley-Buster  Prod.  Co.,  Inc.,  Bucklin. 

J.  H.  Mikel  Bko.  & Co.,  South  Gifford. 

C.  S.  Miller  Produce  Co.,  Neosho. 
Missouri  Egg  & Poultry  Co.,  Box  164, 
Sedalia. 

E.  Olin  & Son,  112  E.  Lexington  St.,  In- 

dependence, Missouri. 

Ralls  County  Mercantile  Co.,  Center. 

S.  D.  Rardin,  Jr.  & Co.,  Ridgeway. 

J.  I.  Reed  Sc  Son,  Bolivar. 

C.  L.  Rhodes  Prod.  Co.,  Springfield. 

A.  W.  VandbRford,  Clinton. 

A.  B.  Wilkerson,  Aurora. 

Willow  Springs  Crmy.  Co.,  Willow  Sprgs. 

St.  Louis  1 

.. . 

American  Egg  & Poultry  Co.,  501  N.  3rd 
St. 

H.  B.  Beaty,  408  Franklin  Ave. 
Bohn-Lenartz  Com.  Co.,  714  N.  4th  St. 

Hy  Bomze,  817  N.  Third  St. 

Henry  Broeder’s  Sons  Com.  Co.,  813  N. 
Third  St.  - • 

Dickson  Sc  Sons,  837  N.  Third  St. 

A.  A.  Easton  Co.,  Inc.,  931  N.  Broadway. 
Enterprise  Commission  Co.,  925-927  N. 

Broadway. 

Bruno  Franz  Sons,  919  N.  Broadway. 
Oscar  B.  Franz  Com.  Co.,  417  Morgan  St 
Walter  B.  Franz  Sc  Co.,  810  N.  Fourth  St. 
Frisco  Commission  Co.,  800  N.  Fourth  St. 
Greenlee  Products  Co.,  Lewis  Sc  O'Fallon 
Sts. 

Fred  Heger,  419  S.  Franklin  Ave. 

The  Hickel  Co.,  1018  N.  Broadway. 
Hilmer  Commission  Co.,  822. N.  Third  St. 
Hofmann  Bros.  Produce  Co.,  700  N.  2nd 
St. 

H.  W.  Kuehaus,  419  Franklin  Ave. 

B.  Landauer,  907  N.  Fourth  St. 

E.  L.  Lynch  Poultry  Co.,  807  N.  4th  St 
McLain -Alcorn  Com.  Co.,  701  N.  3rd  St. 
Meyer  Bros.  Commission  Co.,  816  N.  3rd 
St. 

Niemeyer-Buch mueller  Com.  Co.,  816  N. 
3rd  St. 

Progressive  Commission  Co.,  803  N.  3rd 
St. 

A.  A.  Rehbein,  220  Market  St 

Geo.  F.  Ricker  Sc  Co.,  716  N.  2nd  St. 

Scheitlin  & Hoffman,  820  N.  Third  St. 

L.  J.  Schulte  Com.  Co.,  824  N.  Third  St. 
Schumacher  Commission  Co.,  700  N.  3rd 
St. 

Burt  Woodson  Com,  Co.,  933  N.  Broadway. 
Zelle  Bros.  Prov.  Sc  Com.  Co.,  702  N.  3rd 
St 


Kansas  City 

Aaron  Poultry  Sc  Egg  Co. 

C.  J.  Aus,  211  Produce  Exchange  Bldg. 

A.  W.  Bear  Com.  Co.,  117  E.  Fourth  St. 
Ralph  Hurst  Sc  Co.,  115  E.  Fourth  St. 

S.  J.  Hurst,  515  Grand  Ave. 

Meriden  Creamery  Co.,  21st  and  Central 
Sts. 

Carl  C.  Stentz,  203  Produce  Exchange 
Bldg. 

Spencer  Produce  Co.,  14  West  4th  St. 


NEBRASKA 

Henningsen  Prod.  Co.,  Superior. 

C.  Mozer,  Box  495,  Lincoln. 

Norfolk  Poultry  Co.,  403  N.  3rd  St.,  Nor- 
folk. 

Wahoo  Produce  Co.,  301  East  5th  St., 
Wahoo. 

York  Produce  Co.,  York. 


Omaha 

Geo.  E.  Clark,  1327  W.  O.  W.  Bldg. 
Fairmont  Cry.  Co.,  12th  Sc  Jones  Sts. 
The  Jerpe  Commission  Co.,  422  11th  St 
Kirschbraun  & Sons,  Inc.,  9th  and  Dodge 
Sts. 

Omaha  Cold  Storage  Co. 


NEW  JERSEY 


Ammon  & Person,  4th  and  Henderson  Sts. 
Jersey  City. 

M.  Augenbuck  Sc  Bro.,  16  Commerce  St, 
Newark. 

Robt.  L.  Beyer,  1915  Atlantic  Ave.,  Atlantic 
City. 

Columbia  Cheese  Co.,  8 5 Commerce  St, 
Newark. 

Debow  Sc  Co.,  32  Commerce  St.,  Newark. 

Barnett  Gabriel,  c|o  Great  Atlantic  Sc  Pa- 
cific Tea  Co.,  Jersey  City. 

Guaranty  * Egg  Corporation,  197  Market 
St.,  Newark. 

Gerhard  & Pagels,  218  N.  Willow  St., 
T renton. 

Gude  Sc  Cole,  Inc.,  102  Mulberry  St,  New- 
ark. 

Adam  Hebeler  & Co.,  46  Commerce  St.. 
Newark. 

Gus  Ludwig,  c|o  Great  A.  Sc  P.  Tea  Co., 
Jersey  City. 

Wilkinson,  Gaddis  & Co.,  85  Parkhurst 
Newark. 


NEW  YORK 

Davis  Sc  Pelton,  152  Baldwin  St.,  Elmira. 
The  Lawlor  Sc  Cavanaugh  Co.,  Troy. 

Jos.  A.  Minst,  359  Broadway,  Albany. 
Edward  D.  Vinal,  202  North  West  St, 
Syracuse. 

Wm.  S.  Riley  Co.,  Scott  Place,  Rochester. 
W.  J.  Skillicorn,  Albany. 


Buffalo 

Bredenberg  Bros.,  96  W.  Market  St 
Jacob  Dold  Packing  Co.,  745  William  St. 
Goldstein  & Lippman,  165  Scott. 
Hickman  Sc  Coward,  150  Michigan  Ave. 
Chas.  E.  Roesch,  10  Broadway  Mkt. 
Satuloff  Bros.,  145  Michigan  St 
F.  F.  Stone,  162  Perry  St. 

Walter  A.  Tuttle,  55-57  E.  Market  St. 


Digitized  by  boogie 


June,  1923 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


53 


J.  M.  Wattles  & Son,  152  Michigan  St. 
Frank  E.  Wattles  & Bro. 

Wax  & Sugarman,  159  Michigan  St. 
Wm.  C.  Will,  163  Scott  St. 


New  York  City 

C.  F.  Adams  & Co.,  13  Harrison  St. 

Albert  & Gerber,  315  Greenwich  St. 

E.  S.  Alpaugh  & Co.,  18  Bloomfield  St. 
Armstrong  & Hesse,  330  Greenwi^gy 
Harry  Atlas,  360  Greenwich  St.  j 
Juan  A.  Babcock,  168  Duane  St.  •' 

E.  R.  Balzer,  220  Greenwich  St. 

F.  C.  Barger  & Co.,  158  Frjnklin  St. 

H.  Behrman  & Sons,  366  Washington  St. 
Berman  & Baedecker,  Inc.,  28  Thirteenth 
vAve. 

Nathan  Blackman,  362  Greenwich  St. 
Daniel  P.  Boehm,  Inc.,  331  Washington  St. 
John  H.  Borger  & Co.,  134  Reade  St. 

Geo.  G.  Brown,  W.  Washington  Mkt. 
Harold  L.  Brown  Co.,,  Inc.,  172  Duane  St. 
S.  S.  Brown  Co.,  43  Jay  St. 

Bro\vn  & Root  Co.,  165  Reade  St. 

Bryan  Duvall  Co.,  Inc.,  105  Hudson  St. 

C.  T.  Bullard  & Co.,  171  Duane  St. 

Butts  & 'Miller  Co.,  325  Washington  St. 
Central  Grocery  Co.,  150  Reade.  St. 
Chelsea  Live  Poultry  Co.,  39  Loew  Ave. 
Chas.  Colons  Co.,  1 13th  Ave, 

Colonial  Butter  & Egg  Co.,  Greenwich  St. 
George  Cook,  Jr.,  329.  Washington  St. 

Geo.  E.  Cutler,  331  Greenwich' St:  5 

Charles  Deutsch,  319  Greenwich  St. 

De  Winter  & Stewart,  Inc.,  321  Washing- 
top  St. 

Droste  & Snyder,  177  Duane  Sti 
Du  Mond  & Felten,  Inc,  325  Washington 
St.  . . 

N.  Durham  & Sons,  313  Washington  St. 
Lewis  Ebert  & Sons,  151  Reade  St 
W.  W.  Elzea,  Inc.,  327  Washington  St. 
The  Engel  Co.,  123  Barclay  St 
Enyard.&  Godley,  Inc,  171  Duane  St. 
Farmers  Commission  House,  27  Harrison 

-*  st*  y ' * * 

Ficken,  Coffin  & £0.,  168  Duane  St. 
Samuel^Fleck*  & Co.,  Inc.,  48  Bloomfield 
St,  • • 

Julius  Fleischl,  514  Westchester  Ave. 

JL  C.  Ford  & ;Co.,.  Inc.,  368  Greenwich  St 
Fox  River  Butter  Co.,  78  Hudson  St. 

I.  Fox*  Son Inc!.,  194  Green  Place,  Brook- 
lyn, fN.  ¥.. 

Sol.  Frai^kei^W*  Washington  Mkt. 
Gottfried-Marshall  Co*,  142^4  Reade  St. 
A.  Grossmann  & Co.,  153  Reade  St 
Gude  Bros.,  Kieffer  Co.,  21  J^y  St 

H.  Hagen  & Co.,  81  N.  Moore  St. 

Hance  Bros.  G>.,  W.  Washington  Mkt. 

W.  H.  Henneberger,  Inc.,  329  Greenwich 
St 

Joseph  J.  Herold,  17  Harrison  St 
George  F.  Hinrichs,  Inc.,  341  Washington 
St. 

Wm.  J.  Hinrichs,  423  W.  14th  St. 

Hodupp  Evans  Company,  Inc.,  7 Harrison 
St. 

Ad.  Honigsberg  & Co.,  300  Greenwich  St. 
Chas.  B.  Hovey,  W.  Washington  Mkt. 


Jewell'BrdS.,  Wi  Washington  Mkt. 

Jewell  Koenig  & Co.,  W.  Washington  Mkt. 
T.  W.  Johnson,  361  Washington  St 
Hugo  Jo$ephy  & Sons,  448  West  14th,  St. 
Kassel  Poultry  Co.,  W.  Washington  Mkt. 
J.  J.  Kilcoyne  Co.,  Inc.,  360  Washington 
St. 

J.  M.  Klein,  448  W.  14th  St. 

Kossar  & Co.,  W.  Washington  Mkt 
Christian  H.  Koster,  863  Washington  St. 
Kurtin  & Kurtin,  305  Greenwich  St. 
Lambly  & Alpaugh,  18  Harrison  St. 

Lass  & Cohen,  450  W.  14th  St. 

Gustav  F.  Lawrence,  6 Harrison  St. 
Lewis  Mears  Co.,  127  Reade  St. 

W.  H.  Mapes,  137  Reade  St. 

Thos.  J.  May  Co.,  174  Duane  St. 

C.  F.  McGyiRE,  13  Harrison  St. 

A.  E McMulkin,  201  Franklin  St 
Chas.  P.  Mecabe  & Son,  17  Jay  St." 

Samuel  Mierfeld,  3 Harrison  St. 

Alex  Mersev  191  Duane  St. 

Sam  Nagle,  W.  Washington  Market. 

J.  Narzisenfeld,  ?4-26  Harrison  St! 

J.  Neugeboren  & £ons,  19  Harrison  vSt: 
Jas.  N.  Norris*;  \V.  Washington  Mkt. 

.Fred  D.  Oetjen,  339  Washington  St. 

B.  W.  Otis  & Co.,  W.  Washington  Mkt. 

A.  Paul,  Jr.,  & Co:,  Wfest  Washington  Mkt. 
Wm.  Wallis  Pearson,  45. Grace  St. 

H.  T.  Pond  Co.,  361  Washington  St. 

C.  L.  Poole  & Co.,  15  Harrison  St. 

I.  C Popper,  171  Duane  St.  / ^ 

G.  M.  RiTTENHpus^>&>  Co.,  2^  Jaf  St. 

Harry  Rosenstein,  Inc.,  W.  Washington 

Market. 

M.  Roth  & Co.,*  185  Duane  St. 

Thos.  H.  Roulston,  101  Ninth  St.,  .Brook- 
lyn. 

Saal  Brothers,  181  Duane  St. 

Chester  E.  Saxton  Co.,  Inc.,  11  Harrison 
; St,  N.  Y.  C,»/.  < m-  •-> 

C.  Schultz, ^ Inc.,  32  Jay  St. 

Louis  J.  Schwab,  W.  Washington  Mkt. 
Nathan  Schweitzer  Co.,  409  W.  14th  St. 
Seckel  & Kiernan,  361  Greenwich  St. 
Steers  & Menke,  West  Washington  Mkt. 

H.  E.  Stout  Ca,  317  Washington  St. 
Joseph  Sultan,  148  Reade  St. 

B.  Titman  Co.,  94  N.  Moore  St. 

George  Trachtenberg,  360  Greenwich  St. 
Trelease  & Underhill,  333  Greenwich  St. 
Edward  M.  VosburghM33  Reade  St 

S.  & W.  Waldbaum,  140  Reade  St 
Charles  Werner,  35  Loew  Ave. 

Samuel  Werner,  W.  Washington  Mkt. 
Western  Commission  Co.,  West  Washing- 
ton Market. 

D.  W.  Whitmore  & Co.,  10  Harrison  St. 
Wiesenfeld  & Oshinsky,  40  Harrison  St., 

J.  W.  Williams,  W.  Washington  Mkt. 
Wright  & Winsor,  12  Harrison  St. 

Zenith  Butter  & Egg  Cq.^170  Di*an$  St. 
Zimmer  & Dunkak,  173  Duane  St 


NORTH  DAKOTA 

Bridceman-Russell  Co.,  Grand  Fpyks. 
Man  dan  Cry.  & Produce  Co.,  Mandan. 


OHIO 

Athens  Poultry  & Produce  Co.,  Athens. 
Bemisderfer  Co.,  31  E.  Market  St.,  Tiffin. 
The  Brownell  Sons  Co.,  123  E.  Spring  St., 
Columbus. 

O.  I.  Clevenger.  198  Prospect  St.,  Marion. 
Fo^toria  Creamery  Co.,  404  S.  Union  St., 
Fostoria. 

Ch  as.  C.  From  field,  1101  E.  Main  St.,  Van 
Wert* 

The  Gray  & White  Co.,  Tiffin. 

Greenfield  Packing  Ca,  Greenfield. 
Griffis  Produce  Co.,  Delphos. 

W.  ^‘Harris  & Son,  Kenton. 

Wm.'  H^tei*  Jr.,  Van  Wert. 

Hicksville  Produce  Co.,  Hicksville. 

H.  B.  Hole,  Greenville. 

J.  J.  Kissell,  Columbus  Grove. 

H.  Little  & Sons,  434  S.  Fifth  St.,  Upper 
bandusky. 

Miller  Bros.  Co.,  Fremont 
J.  E.  Parker  Cd,  Eaton. 

J.  E.  Roads,  N.  West  St.,  Hillsboro. 

Storer  Bros.  Co.,  Ada. 

White  Mountain  Creamery  Co.,  New 
Bremen. 


Cincinnati 

Flataw  Riley  Co.,  42  Walnut  St.  - 
Goyfrt  A Vogel  /Egg  & Pty.  Co.,  49  Wal- 
. nut  St. 

John  V.  Kisker  & Co.,  11  Main  St 
A.  F.  Kolb,  134  W.  Court  St 
Lett  & Co.,  48  Walnut  St. 

The  Peters  Poultry  Co.,  104  W.  Court  St. 
David  Rindsberg  & Co.,  38  Walnut  St. 
Simmons  & Norris,  3-9  W.  Water  St. 

Cleveland 

The  Brandt  Co.,  Sheriff  St.  Market. 

Brook  hart  Poultry  Co.,  754  Broadway. 
The  Brundage  Co.,  606  Broadway. 

The  Chapman  Co.,  575  Broadway. 

Cottage  Creamery  Co.,  505  Woodland  Ave. 
The  A.  R.  Duncan,  Jr.,  Co. 

Fisher  Bros.  Co.,  2323  Lakeside  Ave. 

E.  H.  Putt  & Son  Poultry  Co.,  Sheriff 
St.  Market. 

Telling-Belle  Vernon  Co.,  7100  Clark 
Ave. 


OKLAHOMA 


H.  Bradbury,  Shattuck. 

Chick  as  ha  Hide  & Produce  Co.,  205  S. 

Second  St.,  Chickasha,  Okla. 

Farmers'  Produce  Co.,  Clinton,  Okla. 
Guthrie  Produce  Co.,  Guthrie. 

Lieberman  Produce  Co.,  315  E.  Grand, 
Oklahoma  City. 

Madill  Produce  Co.,  Madill. 

McCoy  Produce  Co.,  Westville. 

J.  M.  Patton,  c|o  Lawton  Poultry  Co., 
Lawton. 

W.  D.  Wright  Produce  Co.,  Oklahoma 
City. 
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PENNSYLVANIA 


W.  J.  Craig,  1716  Penn  Ave.  Pittsburgh. 

Egermann  Commission  Co.,  2123  Penn 
Ave.,  Pittsburgh. 

Fishes  Bros.  Co.,  1130  Franklin  St.f  N.  S., 
Pittsburgh,  Pa. 

Iron  City  Produce  Co.,  Inc,  56-60  Twenty- 
first  St.,  Pittsburgh. 

Clarence  C.  Lee,  726  Tenth  St,  Oakmont. 

A.  B.  Marcus,  48  Eighteenth  S$.|  Pitts- 

G.  A.USamu^;  *109  WatM*  fift.,  Pittsburgh. 

David  SprukS  Co.,  Spruce  and  Franklin, 
Scranton.  _ _ \ 

Taylor  Food  Products  Co.,  New  Castle. 

Tech  Food  Products  Co.,  Wainwright  Cold 
Storage,  3340  Liberty  St.,  Pittsburgh. 


Philadelphia 

Harold  R.  Aiken,  128  N.  Delaware  Ave. 
Almar  Stores  Co.,  919  N.  Front  St. 

The  American  Stores  Co.,  412  Noble  bt. 
Beyer  & Co.,  Inc.,  235  Callowhill  St. 
Bickel  & Miller,  322  S.  Front  St. 

A.  F.  Bickley  & Son,  520  N.  Second  St 

R.  A.  Bowers  Co.,  9-11  N.  Water  St. 

P.  F.  Brown  & Co.,  43  S.  Front  St 

S.  Walter  Brown.  33  S.  Front  St. 
Chabrow  Bros.,  24  S.  Front  St. 

Crawford  & Lehman,  33,  35  S.  Water  bt. 
Samuel  S.  Daniels,  Sec  y,  Philadelphia 

Pro.  Exch.,  Philadelphia,  Pa. 

C.  M.  Drake  & Co.,  19  S.  Water  St. 

Edson  Bros.,  110-112  Dock  St. 

T.  T.  Ellis  & Son,  24-26  S.  Water  St. 

J.  G.  Haldeman  & Bro*  2918  Market  St. 

A.  R.  Heisey,  Second  and  Callowhill  Sts. 

C.  G.  Heyd  & Co.,  25  S.  Water  St. 

John  J.  Hitschler  & Son,  1221  South  St. 
John  Jamison  Co.,  3 and  5 South  Water  St. 
John  J.  McDonald  Co.,  13  S.< Water  St. 
Nathan  L.  Medwedeff,  33  S.  Front  St. 

J.  M.  Morris  Co.,  202  S.  Second  St. 

John  S.  Morris  & Co.,  27  S.  Water  St. 
Nice  & Schreiber  Co.,  11  S.  Water  St. 
Parsons  & Bro.,  224  Callowhill  St. 

Geo.  Rice  & Co.,  409  New  Market  St. 
Risser  & Rabinowitz,  101  Pine  St. 

J.  K.  Shultz  & Co.,  36  S.  Water  St. 

P.  E.  Sharpless  Co.,  813  N.  11th  St. 
Sheaffer  & Marvel,  106  N.  Delaware  Ave. 
Wm.  Smith  Co.,  14  S.  Water  St. 

E.  S.  Stackhouse  & Co.,  17  S.  Water  St 
A.  Wachs,  44  S.  Water  St. 

M.  Wildstein,  631  N.  Second  St, 

J.  P.  Wilson,  116  Dock  St. 


RHODE  ISLAND 


W.  W.  Aldrich,  Providence. 

Cooper  & Sisson,  Box  1176,  Providence. 

F.  W.  Whipple  & Co.,  99  Canal  St.,  Prov- 
idence. 


SOUTH  DAKOTA 


W.  H.  Buck  & Co.,  Madison. 
Mitchell  Produce  Co.,  Mitchell. 
Salem  Produce  Co.,  Salem. 
Thomas  & Hoard,  Centerville. 


TENNESSEE 

Geo.  M.  Brooks,  Martin.  e ^ 

R.  C.  Giles,  Fourth  and  First  Nat.  Bank 
Bldg.,  Nashville* 


Morristown  Produce  & Ice  Co.,  Morris- 
town, 

Naive-Spillers  Co.,  905  Harrison  St., 
Nashville. 

L.  Rauch  & Co.,  88  S.  Front  St,  Memphis. 
Chas.  C.  Sullivan,  58  N.  Front  St,  Mem- 
phis. 

A.  B.  Winford,  Lewisburg. 


TEXAS 

Ben  Ablon,  Dallas. 

J.  O.  Boettcher,  Weimar. 

Central  Prod.  Co.,  Inc.,  Temple. 

A.  J.  Commons  Produce  Co.,  McKinney. 
Crescent  Produce  Co.,  1006  W.  Commerce 
St.,  San  Antonio. 

Fort  Worth  Plty.  & Egg  Co.,  1607  Com- 
merce St.,  Fort  Worth. 

G.  P.  Foster  & Co.,  Denison,  Texas. 

A.  A.  Hacker  & Co.,  Brenham. 

Mayhew  Produce  Co.,  Brady. 

Merchants  Produce  Co.,  314  Mary  St* 

Waco. 

Mistletoe  Creameries,  Fort  Worth. 

New  York  Buyers'  Assn.,  San  Antonio. 
Nolen  Produce  Co.,  Hallettsville,  Tex. 
The  Peter  Co.,  401  Washington  Ave., 
Houston,  Texas. 

Wm.  Schmidt,  315  E.  First  St.,  Fort 
• Worth. 

Stahl  Bros.,  Gonzales. 

Texas  Creamery  Co.,  Houston. 

A.  B.  Walker  & Son,  Corsicana. 

H.  F.  Wehmeyer,  14  First  St,  Brenham. 


VIRGINIA 

Beasley  & Boon  Co.,  P.  O.  Box  146,  Roan- 
oke. 

City  Produce  Exchange,  56  W.  Gay  bt, 
Harrisonburg. 

Thos.  M.  Combiths,  Pulaski 

Crocker  & Bluford,  Box  117,  Norfolk. 

Culpeper  Produce  Co.,  P.  O.  Box  72 
Culpeper. 

R.  M.  Eastwood  & Co.,  Norfolk. 

Wm.  F.  Gravins  & Co.,  23  S.  13th  St., 
Richmond. 

F.  H.  Hobbs  Co.,  77  Roanoke  Ave.,  Norfolk. 

Wade  Masters  & Co.,  Lexington. 

Scott  Butter  & Provision  Co.,  208  Water  St., 
Norfolk. 

Sigourney  & Fardon,  Inc,  Richmond. 

Wrenn  Produce  Co.,  Edinburg. 


VERMONT 

C.  A.  Mentzer,  North  Williston. 


WISCONSIN 

Carnation  Milk  Pdts.  Co.,  Oconowoc. 

H.  C.  Christians  Co.,  Johnson  Creek. 
Davis  Bros.  Cheese  Co.,  Plymouth. 
Hawley  Commission  Co.,  La  Crosse. 

J.  B.  Ludden,  Bloomington. 

Mazo  Poultry  & Egg  Co.,  Mazomanie. 
Miller- Rose  Co.,  La  Crosse. 

S.  Miller  Cold  Storage  Co.,  Marshfield, 
Northern  Wis.  Produce  Co.,  Manitowoc. 
Northwestern  Egg  & Poultry  Co.,  Eau 
Claire.  . 

Pauly  & Pauly  Cheese  Co.,  Manitowoc. 

Milwaukee 

Durbrow  Commission  Co.,  382  Fifth  St. 
Fiebrantz  & Benz,  394  Fifth  St 
I Hassmann  & Mueller,  293  Third  St 


AFFILIATED  INTERESTS 


Arkansas  Poultry  & Egg  Dealers'  Assn., 

M.  L.  Price,  Secy.,  Fayetteville,  Ark. 
Boston  Fruit  & Produce  Exchange,  Alton 

E.  Briggs,  Ex.  Secy.,  Faneuil  Hall  Mar- 
ket, Boston,  Mass. 

Canadian  Prod.  Assn.,  James  T.  Madden, 
Secretary,  90  Colborne  St.,  Toronto, 
Can. 

Detroit  Butter  & Egg  Board,  John  Huet- 
teman,  Secy.,  2040  Howard  St.,  Detroit, 
Mich. 

The  Chicago  Mercantile  Exchange,  S. 

Edward  Davis,  Ex.  Secy.,  136  W.  Lake 
1 St,  Chicago,  111. 

Fulton  Market  Wholesale  Meat  & Com. 
Merchants'  Assn.,  918  Fulton  St.. 
Chicago,  111. 

Illinois  Poultry  & Egg  Shippers'  Assn., 
Hv  B.  Patton,  Secy.-Treas.,  Blooming- 
ton, 111. 

Iowa  Wholesale  Egg,  Butter  & Poultry 
Dealers  Assn.,  M.  A.  Hagensick, 
Secy.,  Des  Moines,  Iowa,  P.  O.  Box 
906. 

Minnesota  Egg,  Butter  & Poultry  Assn., 

F.  C.  Marpe,  Secy.,  Albert  Lea,  Minn. 
Missouri  Egg  & Poultry  Shippers'  Assn., 

S.  J.  Hurst,  Secy.,  515  Grand  Ave., 
Kansas  City,  Mo. 

New  York  Mercantile  Exchange,  cor. 
Hudson  and  Harrison  Sts.,  New  York, 

N.  Y. 

Ohio  Butter,  Egg  & Poultry  Association, 
F.  S.  Jacoby,  Secy.,  422  Glen  Echo 
Court,  Columbus,  Ohio. 

Oklahoma  Poultry  & Egg  Association, 
Carl  D.  Rice,  Secy.,  Enid,  Okla. 
Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco,  Cal. 

Pittsburgh  Butter  & Egg  Exchange,  708 
' Wabash  Bldg..  Pittsburgh,  Pa. 

San  Francisco  Whls.  Dairy  Pro.  Ex- 
change, 252  Clay  St.,  San  Francisco, 
Cal. 

Southern  Poultry  & Egg  Shippers'  Assn., 
L.  G.  Smith,  Secy.,  Shelbyville,  Ky. 
Texas  Butter,  Egg  & Poultry  Assn.,  J.  O. 
Boettcher,  Secy.,  Weimar,  Texas. 


BANKS 

Bank  of  America,  44  Wall  St.,  New  York 
City. 

Fidelity  Trust  Co.,  Chambers  & W.  Broad- 
way, New  York,  N.  Y. 

The  First  National  Bank  of  Chicago, 
Chicago,  111. 

Irving  National  Bank,  New  York,  N.  Y.,, 
Woolworth  Bldg. 

National  Bank  of  Commerce,  Ashland 
Block.  Chicago,  111. 

United  State  Bank  of  St.  Louis,  Wash- 
ington Ave.  & 4th  St.,  St.  Louis,  Mo. 

Webster  & Atlas  National  Bank  of  Bos- 
ton, 199  Washington  St.,  Boston,  Mass. 


COLD  STORAGE 

G.  D.  Allman,  Genl  Mgr.,  U.  S.  Cold  Stor- 
age Co.,  2101  Pershing  Road,  Chicago, 
111. 

Beck's  Cold  Storage,  461  N.  Division  St, 
Buffalo,  N.  Y. 

Binghamton  Cold  Storage  Co.,  282  Water 
St.,  Binghamton,  N.  Y. 

Booth  Cold  Storage,  121  W.  Kinzie  St., 
Chicago,  111. 

Boston  Terminal  Refg.  Co.,  Boston,  Mass. 

Bronx  Ref.  Co.,  520  Westchester  Ave., 
New  York,  N.  Y. 


rEO.  G Mansfield  Co. 

Iartin  H.  Meyer,  888  44th  St. 
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Buffalo  Cold  Storage  Co.,  Buffalo,  N.  Y. 

Calumet  Refrigerating  Co.,  308  Alexander 

Calumet  Refrigerating  Co.,  337  Alexander 
St.,  Chicago,  111. 

Ave.,  Syracuse,  N.  Y. 

Central  Cold  Storage  Co.,  Kinzie  and 
Dearborn  Sts.,  Chicago,  111. 

Chemung  Cold  Storage  Co.,  735  Baldwin 
St.,  Elmira,  N.  Y. 

Chicago  Cold  Stge.  Warehouse  Co.,  1526 
S.  State  St.,  Chicago,  111. 

Geo.  J.  Cooke  Co.,  30  N.  Green  St.,  Chi- 
cago, 111. 

Detroit  Refrigerating  Co.,  2036  Howard, 
Ave.,  Detroit,  Mich. 

Eastern  States  Ref.  Co.,  Springfield, 
Mass. 

Ebner  Ice  & Cold  Stge.  Co.,  Vincennes.  Ind. 

Federal  Cold  Stge.  Co.,  1800  N.  Broadway, 
St.  Louis,  Mo. 

Frank  Fehr  Cold  Storage  Co.,  Logan  and 
Lampton  Sts.,  Louisville,  Ky. 

Fulton  Market  Cold  Storage  Co.,  1000  W. 
Fulton  St.,  Chicago,  111. 

Hygeia  Refg.  Co.,  Elmira,  N.  Y. 

Indiana  Refg.  Co.,  Indianapolis,  Ind. 

Industrial  Cold  Storage  & Whse.  Co., 
Philadelphia,  Pa.* 

Kansas  City  Cold  Stge.  & Whse.  Co.,  500 
E.  Third  St.,  Kansas  City,  Mo. 

Kansas  Ice  & Stg.  Co.,  Salina,  Kansas. 

Kent  Storage  Co.,  Grand  Rapids,  Mich. 

Lackawanna  Cold  Storage  Co.,  706  Wy- 
oming Ave.,  Scranton,  Pa. 

Lake  Shore  Cold  Storage  Co.,  536  E.  27th 
St.,  Chicago,  111. 

Merchants  Ref.  Co.,  161  Chambers  St., 
Jfw  York,  N.  Y. 

Monarch  Refrigerating  Co.,  40  E.  Austin 
Ave.,  Chicago,  111. 

S.  Miller  Cold  Stg.  Co.,  Marshfield,  Wis. 

National  Cold  Stge.  Co.,  Brooklyn,  N.  Y. 

New  Jersey  Refg.  Co.,  173  Ninth  St.,  Jer- 
sey City,  N.  J. 

Ninth  Street  Terminal  Whse.  Co.,  1220 
W.  Ninth  St.,  Cleveland,  Ohio. 

North  American  Cold  Storage  Co.,  345 
N.  Canal  St.,  Chicago,  111. 

Northern  Cold  Storage  & Warehouse  Co. 
Duluth,  Minn. 

Omaha  Cold  Storage  Co.,  Omaha,  Neb. 

Philadelphia  Warehousing  & C.  S.  Co., 
Philadelphia,  Pa. 

Pittsburgh  Terminal  Warehouse  & Trf. 
Co.,  Pittsburgh,  Pa. 

Power  City  Cold  Stg.  & Pro.  Co.,  Sioux 
Falls,  S.  Dak. 

Producers  Cold  Storage  Co.,  1439  N.  Sixth 
St,  St.  Louis,  Mo. 

Producers  Cold  Storage  Co.,  St.  Joseph, 
Mo. 

Quincy  Market  Cold  Storage  & Ware- 
house Co.,  Boston,  Mass. 

The  Sheriff  St.  Market  & Cold  Stge.  Co., 
Cleveland,  Ohio. 

R.  H.  Switzler,  c|o  St.  Louis  Ref.  & Cold 
Storage  Co.,  St.  Louis,  Mo. 

Syracuse  Cold  Storage  Co.,  N.  West  St., 
Syracuse,  N.  Y. 

Union  Storage  Co.,  Liberty  and  Second 
Aves.,  Pittsburgh,  Pa. 

Union  Terminal  Cold  Storage  Co.,  12th 
and  Provost  Sts.,  Jersey  City,  N.  J. 

Wainwright  Cold  Storage,  Teck  Food 
Products  Co.,  3340  Liberty  St,  Pitts- 
burgh, Pa. 

The  Washington  Market  Co.,  Center 
Market  Washington,  D.  C. 

Western  Cold  Storage  Co.,  421  North 
State  St.,  Chicago,  111. 

Wisconsin  Cold  Storage  Co.,  178  Florida 
St.,  Milwaukee,  Wis. 

Sherman  White  & Co.,  Fort  Wayne,  Ind. 


FEATHER  BUYERS 

Frank  S.  Foster,  Wyoming,  111. 

The  P.  R.  Mitchell  Co.,  Harrison  and 
Spring  Grove  Ave.,  Cincinnati,  O. 

H.  Rubenstein  Co.,  Inc,  1251  Roosevelt 
Road,  Chicago,  ill. 

Wahlert  & Guntzler,  19  N.  Main  St, 
St.  Louis,  Mo. 


INSURANCE 

Herrick,  Auerbach  & Vastine,  Insurance 
Exchange  Bldg.,  Chicago,  111. 

Fred  S.  James  Co.,  175  W.  Jackson  Blvd, 
Chicago,  111. 


SUPPLIES 

Altamont  Mfg.  Co.,  Altamont,  111. 

Anderson-Tully  Co.,  Memphis,  Tenn. 

Elmer  L.  Arminger,  216  W.  South  Water 
St.,  Chicago,  111. 

Armstrong  Cork  & Insulating  Co.,  Pitts- 
burgh, Pa. 

Automatic  Refrigerating  Co.,  Monadnock 
Bldg.,  Chicago,  111. 

A.  H.  Barber-Goodhue  Co.,  300-306  W. 
Austin  Ave.,  Chicago,  111. 

Box  Factory  of  Paris,  185  W.  Houston 
St.,  Paris,  Texas. 

J.  G.  Cherry  Co.,  Tama,  Iowa. 

Chicago  Mill  & Lumber  Co.,  510  N.  Dear- 
born St.,  Chicago,  111. 

Clairemont  Sterilized  Egg  Co.,  160  N 
Market  St.,  Chicago,  111. 

The  Colus  Co.,  Clinton,  Iowa. 

Collis  Products  Cov  Clinton,  Iowa. 

The  G.  E.  Conkey  Co.,  6529  Broadway, 
Cleveland,  Ohio. 

Consolidated  Products  Co.,  4750  Sheridan 
Road,  Chicago,  111. 

Cookeville  Veneer  Co.,  Cookeville,  Tenn. 

Creamery  Package  Mfg.  Co.,  61-67  W. 
Kinzie  St.,  Chicago,  111. 

Cupples  Co.,  7th  and  Spruce  Sts.,  St.  Louis, 
Mo. 

Cushion-Locked- Pad  Co., 208  N.  Wells  St., 
Chicago,  111. 

The  Danley  Sanitary  Mfg.  Co.,  St.  Johns, 
Mich. 

The  Davis  Lumber  Co.,  Martinsville,  Ind. 

Decatur  Supply  Co.,  Decatur,  Ind. 

Dixon  Cereal  & Feed  Co.,  Dixon,  111. 

E.  T.  Durland  Co.,  904  Wrigley  Bldg., 
Chicago,  111. 

Excelsior  Products  Co.,  Washburn,  Wis. 

Excelsior  Wrapper  Co.,  224  W.  Kinzie  St., 
Chicago,  111. 

Forrester  Nace  Box  Co.,  Eighth  and  Wy- 
oming, Kansas  City,  Mo. 

Germo  Mfg.  Co.,  Ill  So.  Main  St.,  St. 
Louis,  Mo. 

D.  M.  Goodwillie  Co.,  1208  W.  22nd  St., 
Chicago,  111. 

Walter  Gottheimer,  6 So.  Commercial  St., 
St.  Louis,  Mo. 

Hales  & Hunter  Co.,  327  So.  La  Salle  St., 
Chicago,  111. 

Herf  Fredricks  Chemical  Co.,  Pierce 
Bldg:,  St.  Louis,  Mo. 


Hutchinson  Egg  Case  & Filler  Co., 
Hutchinson,  Kans. 

Indiana  Board  & Filler  Co.,  Decatur,  Ind. 
Kalamazoo  Vegetable  Parchment  Co., 
Kalamazoo,  Mich. 

Kennedy  & Parsons,  1901  E.  4th  St.,  Sioux 
City,  Iowa. 


Keokuk  Box  Co.,  Keokuk,  Iowa. 

W.  P.  Kernan,  208  N.  Wells  St.,  Chicago, 

Main^  Bros.  Box  & Lumber  to.,  Kamak, 

Leon  Mann,  New  York  Mercantile  Ex- 
change Bldg.,  cor.  Hudson  and  Harri- 
son, St.,  New  York  City. 

National  Carton  Co.,  Joliet,  111. 

New  York  Egg  Case  Co.,  519  W.  42nd  St., 
New  York  City. 

O claire  Box  & Crate  Co.,  Eau  Claire,  Wis. 

Paterson  Parchment  Paper  Co.,  1058 
Conway  Bldg.,  Chicago,  111. 

Peterson-Miller  Box  Co.,  Cairo,  111. 

The  Quaker  Oats  Co.,  Chicago,  111. 

Quincy  North  Star  Co.,  Quincy,  111. 

Ralston  Purina  Co.,  821  S.  Eighth  St., 
St.  Louis,  Mo. 

Rosenbaum  Bros.,  77  Board  of  Trade,  Chi- 
cago, 111. 

W*  Schurmann  & Co.,  365  E.  Illinois 
St.,  Chicago,  111. 

Security  Egg  Case  Filler  Co.,  Inc.,  La- 
fayette, Ind. 

Self-Locking  Carton  Co.,  591  E.  Illinois 
St.,  Chicago,  111. 

H.  W.  Selle  Co.,  1000  N.  Halsted  St.,  Chi- 
cago, 111. 

Th-e-Pack  Filler  Co.,  728  W.  Madison  St., 
Chicago,  111. 

Twin  City  Box  & Lumber  Co.,  1017  Plym- 
outh Bldg.,  Minneapolis,  Minn. 

Unwn  Insulating  Co.,  Gt.  Northern  Bldg., 
Chicago,  111.  . 

Union  Steel  Products  Co.,  Ltd.,  Albion, 
Mich. 

United  Cork  Companies,  110  S.  Dearborn 
St.,  Chicago,  111. 

United  Steel  & Wire  Co.,  Battle  Creek, 
Mich. 

Urbana  Egg  Case  Co.,  Urbana,  Ohio. 

Webster  Bros.  Mfg.  Co.,  Waucoma,  Iowa.  ' 

Western  Feed  Mfrs.,  Inc.,  345  N.  Eliza- 
beth St.,  Chicago,  111. 

Wonderfat  Poultry  Feed,  Produce  Ex- 
change Bldg.,  Kansas  City,  Mo. 


TRADE  PAPERS 

Chicago  Dairy  Produce  Co.,  136  W.  Lake 
St.,  Chicago,  III. 

Egg  Reporter  Shoemaker,  Waterloo,  Jowa. 
Ice  & Refrigeration,  5707  W.  Lake  St 
Chicago,  111.  ' 

The  Produce  Packer,  192  N.  Clark  St., 
Chicago,  111. 

Produce  Bulletin,  Inc.,  97  Warren  St.. 
New  York  City. 

The  Produce  News,  6 Harrison  St.,  New 
York  City. 

Urner-Barry  Co.,  175  Chambers  St.,  New 
York,  N.  Y. 


TRANSPORTATION 


American  Refrigerator  Transit  Co.,  St 
Louis,  Mo. 

W.  L.  Kendall,  Dairy  Agent,  Erie  R.  R. 
Co.,  1330  Transportation  Bldg.,  Chi- 
cago, 111. 

Live  Poultry  Trans.  Co.,  431  So.  Dear- 
born St.,  Chicago,  111. 

Merchants  Dispatch  Dairy  Line,  623  La 
Salle  Station,  Chicago,  111. 

New  York  Despatch,  181  Quincy  St.,  Chi- 
cago, 111. 

Nickel  Plate  Lackawanna  Dairy  Line. 
327  S.  La  Salle  St.,  Chicago,  111, 
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OFFICERS  OF  THE  NATIONAL  POULTRY.  BUTTER 
AND  EGG  ASSOCIATION 


1922-1923 

Henry  Pfeiffer,  Logansport,  Indiana President 

Charles  S.  Borden,  220  W.  South  Water  St.,  Chicago  111- 
nois  .. . First  Vice-President 


M.  A.  Hagensick,  Des  Moines,  Iowa.. Second  Vice-President 
George  H.  Broeder,  813  N.  Third  St.,  St.  Louis,  Missouri. 

. . Third  Vice-President 

F.  G.  Heilman,  945  Fulton  Market,  Chicago,  III.... Secretary 

F.  A.  Kelly,  320  W.  So.  Water  St.,  Chicago,  111 Treasurer 

EXECUTIVE  COMMITTEE 
In  addition  to  the  foregoing  officers  they  are  as  follows : 

R.  R.  Baer Topeka,  Kansas 

L.  B.  Kilbourne 67  W.  So.  Water  St.,  Chicago,  111. 

Gus  Ludwig........'. ..Jersey  City,  N.  J. 

O.  I.  Clevenger.... Marion,  Ohio 

J.  M.  Klein 448  W.  14th  St.,  New  York  t^ity 

Chas.  E.  McNeill 325  W<  So.  Water  St.,  Chicago,  111. 

JUNIOR  PAST  PRESIDENT 

J.  M.  Klein 448  W.  14th  St.,  New  York  City 


EXECUTIVE  OFFICE 

(Telephone  Franklin  1877-8)  208  N.  Wells  St.,  Chicago,  111. 


H.  F.  Jones Executive  Secretary 

ADVISORY  COUNSEL 

Chas.  E.  McNeill 325  W.  So.  Water  St.,  Chicago,  111. 

Directors 

F.  G.  Urner. New  York  City,  N.  Y. 

J.  F.  Grennan Garnett,  Kansas. 

A.  F.  Thibodeau Detroit,  Mich. 

Lee  Goss Minneapolis,  Minn. 

Fred  Heger St.  Louis,  Mo. 

Gus  Schlosser Frankfort,  Ind. 

J.  O.  Boettcher Weimar,  Tex. 

J.  M.  Morris Philadelphia,  Pa. 

A.  E.  Mills Boston,  Mass. 

C.  B.  Bowen Rolfe,  Iowa. 

State  Vice  Presidents 

Arkansas — Henry  Boggs  Fayetteville 

California — Fred  King  San  Francisco 

Canada — H.  R.  Gray Montreal 

Colorado — Lester  Bear Denver 

Connecticut — James  P.  Berry .Hartford 

Cuba — A.  Armand  Havana 

Florida — C.  G.  Hilderly Tampa 

Kansas — W.  F.  Metz.. Concordia 

Kentucky — Norman  I.  Taylor... Burnside 

Louisiana — H.  Goodman New  Orleans 

Maryland — Arthur  Medwedeff Baltimore 

Massachusetts — Alton  E.  Briggs Boston 

Michigan — Geo.  R.  Eldredge Detroit 

Minnesota — William  Samels Minneapolis 

Mississippi — C.  W.  Scott Myrtle 

Nebraska — Geo.  E.  Clark Omaha 

New  Jersey — John  Augenblick  Newark 

North  Dakota — R.  F.  Bridgeman Grand  Forks 

Ohio — W.  J.  Thompson Cleveland 

Oklahoma — J.  M.  Patton Lawton 

Oregon — E.  J.  Dixon Portland 

Pennsylvania — S.  S.  Daniels Philadelphia 

Rhode  Island — C.  F.  Cooper ...Providence 

South  Dakota — Henry  J.  Kuhle,  Jr Salem 

Tennessee — Geo.  M.  Brooks ....Martin 

Texas — Jeff  Brewster Houston 

Vermont — C.  A.  Mentzer North  Williston 

Virginia — W.  B.  Clark ..Culpepper 

Wisconsin — S.  D.  Eckel Manitowoc 


Sergeant-At-Arms 

Alex  Moir, , New  York  City,  N.  Y, 
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Want  Lower  Rates 
on  Egg  Shipments? 

There’s  a way  to  get  them: 

Let  all  shippers  pack  a// cases,  and  trim  all  cars,  so  per- 
fectly that  breakage  will  be  reduced  to  the  minimum. 

Freight  tariffs  are  based  on  the  cost  of  hauling  a given  com- 
modity,as  tabulated  by  all  the  carriers,  thru  a period  of  years. . 

Claim  payments  constitute  a large  element  in  the  cost  of  transporting  eggs.  Reduce  the 
claim  expense,  and  rest  assured  that  the  railroads  and  express  companies  will  need  no 
urging  to  lower  their  rates.  They  want  tonnage,  and  lower  rates  will  stimulate  larger 
consignments  and  longer  hauls. 

“CHERRY” 

HARD  CALENDERED 

EGG  CASE  FILLERS 


are  one  of  three  vital  factors  in  safe  egg  shipment.  For  the  firm,  tough,  moisture-resist- 
ing stock  used  in  these  fillers,  and  their  patented  double-lock  construction  can  be  de- 
pended upon  to  hold  the  eggs  in  a firm,  gentle,  protecting  grip.  The  other  two  prime 
factors  are : 

(a)  Excelsior  pads  of  a number  and  thickness  sufficient  to  hold  the  contents 
of  each  case  in  a fixed  position. 

(£)  Standard  Cases,  properly  assembled  and  nailed. 

Let  us  take  care  of  the  most  IMPORTANT  of  these  three  factors,  by  suppling  you  with 
Cherry  Double  Lock  Fillers. 

SAMPLES  FREE 

T.  G.  CHERRY  COMPANV 

0 f CEDAR.  RAPIDS'  IOWA  / 

St  .Paul,  Minn  Tama,  (fpj)  Iowa.  Peoria,  111. 
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Anno  uncement 


The  Seventeenth  Annual 
Convention  of  the  National 
Poultry,  Butter  and  Egg 
Association  will  convene  at 
Hotel  Sh  erman,  Ch  icago, 
October  8 and  9,  1 923. 
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Modern  Poultry  House  Equipment 

"Century”  All  Steel  Products 

Are  the  Most  “UP-TO-DATE,”  Durable  and  Sanitary 
Equipment  Manufactured 

POULTRY  PICKING  BENCH 


The  use  of  this  picking  bench  insures  faster  and  cleaner  dressing  and  eliminates  danger  of 
broken  wings. 

The  outfit  consists  of  adjustable  bench,  blood  cup,  shackles  and  pulleys. 

The  top  is  covered  with  zinc  and  measures  30  inches  diameter.  It  is  adjustable  from  34  to 
48  inches  in  height.  The  shipping  weight  is  about  105  pounds. 

r 

Century  Steel  Feeding  Battery  Century  Steel  Cooling  Rack 

Killing  and  Dressing  Accessories 


216  W.  So.  Water  Street 
CHICAGO 
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A Good,  Tight  Job 


J HAT  you  are  after  when  you  insulate  is  results — insulation  that  will  hold 
^ * the  proper  temperature  economically.  You  choose  Nonpareil  Corkboard  be- 
cause you  know  it  to  be  the  most  efficient  insulating  material.  You  profit  by  the 
experience  of  this  organisation  in  deciding  on  the  proper  thickness  and  the  best 
method  of  construction.  Now,  what  about  erection? 


Do  you  know  that  carelessly  made  . 
joints  let  in  the  heat?  That  moisture 
collects  and  frost  forms  in  air  pockets 
between  the  boards?  That  indifferent 
or  inexperienced  workmanship  will 
largely  offset  all  the  care  you  have  used 
in  selecting  and  planning  your  insula- 
tion? Why  risk  it? 

Insure  the  efficiency  of  your  insula- 
tion by  having  experienced  men  erect 


your  Nonpareil  Corkboard.  Our  Con- 
tract Department  maintains  at  all 
branches,  erection  men  who  will  relieve 
you  of  every  risk  of  poor  workmanship. 
These  are  trained  men  who  know  how 
to  plan  their  work  to  eliminate  waste  of 
time  and  material.  They  will  make 
your  insulation  a heat-tight,  moisture- 
proof  job  that  insures  maximum  effic- 
iency and  permanence,  at  very  reason- 
able cost. 


Further  information  will  be  supplied  on 
request.  Ask  for  a copy  of  the  32-page  book. 
“ Small  Cold  Storage  Rooms /'  sent  free. 


ARMSTRONG  CORK  & INSULATION  COMPANY 
155  Twenty- fourth  Street  Pittsburgh,  Pa. 


Also  manufacturers  of  Nonpareil  Cork  Covering  for  brine  and  ammonia  lines,  coolers , tanks  and  cold  surfaces 
generally ; Nonpareil  High  Pressure  Covering  for  steam  lines,  feed  water  heaters , boilers, 
etc.;  Nonpareil  Insulating  Brick  for  boiler  settings,  furnaces,  ovens,  etc.; 

Nonpareil  Cork  Machinery  Isolation  for  noisy  machines,  and  Linotile 
and  Armstrong's  Cork  Tile  for  floors  in  offices,  residences,  etc . 


Nonpareil  Corkboard  Insulation 


For  Butter  and  Egg  Storage  Rooms 
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Butter  and  Cheese  Triers 


These  Triers  are  made  with  extreme  care  and  attention  to  finish  and  workmanship.  No  pains  have 
been  spared  to  make»the  Burrell  Trier  of  uniform  strength,  size,  and  style.  We  offer  a complete  line  and, 
realizing  that  new  uses  are  arising  every  day,  we  solicit  inquiries  for  special  Triers,  and  should  be  glad  to 
estimate  cost  from  sample  or  drawing. 


No.  5 


No.  e No.  8 No.  9 


No.  10 


No.  1 No.  3 No.  26 


Butter  Triers 

Each  Dozen 

No.  6.  18-in.  Steel  Blades,  Malleable  Handles..^ $ 

Nickel-Plated,  extra,  each $ 

No.  6.  18-in.  Solid  Forged  Steel,  Japanned 

Handles  

No.  6.  21-in.  Solid  Forged  Steel,  Japanned 

Handles - 

No.  7.  18-in.,  Extra  Finished,  Solid  Forged 

Steel,  Polished  Handles 

No.  7.  21 -in.,  Extra  Finished,  Solid  Forged 

Steel,  Polished  Handles 

Nickel-Plated,  extra,  each $ 

No.  8.  18-in.,  Special  Butter  Trier  for  cold 

storage  work,  extra  heavy,  with 
brass  handle,  rosewood  tips,  length 

of  bowl  14  inches 

Nickel-Plated,  extra,  each $ 

No.  9.  18-in.,  Finely  Tempered  and  Finished, 

Rosewood  T Handles 

No.  9.  21-in.,  Finely  Tempered  and  Finished, 

Rosewood  T Handles 

Nickel-Plated,  extra,  each $ 

Cheese  Triers 

No.  1.  4% -in.,  %-in.  Bowl,  Flat  Handle 

Nickel-Plated,  extra,  each $ 

No.  3.  5-in.,  Forged  Steel,  Japanned  Handles, 

Plug  % in.  diam - 


Each  Dozen 

No.  3.  5-in.,  Forged  Steel,  Japanned  Handles, 

Plug  %-in.  diam 

No.  3.  6-in.,  Forged  Steel,  Japanned  Handles, 

Plug  %-in.  diam 

No.  3.  6-in.,  Forged  Steel,  Japanned  Handles, 

Plug  %-in.  diam 

No.  4.  5-ip,,  Extra  Finished,  Full  Polished, 

Solid  Forged  Steel,  Plug  % in 

No.  4.  5-in.,  Extra  Finished,  Full  Polished, 

Solid  Forged  Steel,  Plug  % in 

No.  4.  6-in.,  Extra  Finished,  Full  Polished, 

Solid  Forged  Steel,  Plug  % in 

No.  4.  6-in.,  Extra  Finished,  Full  Polished, 

Solid  Forged  Steel,  Plug  % in 

Nickel-Plated,  extra,  each. $ 

No.  26.  Rosewood  T-Handle,  Extra  Heavy 

Shank,  4%  or  5%  in.  x U in. — 

Nickel- Plated,  extra,  each $ 

Tallow  Triers 

No.  10.  30- in.,  Solid  Forged  Steel,  T.  Handles, 

inside  Dia.  of  Bowl  % in. ~v — 

No.  10.  36- in.,  Solid  Forged  Steel,  T.  Handles, 

inside  Dia.  of  Bowl  % in — — 

Nickel-Plated,  extra,  each $ 

Note:  We  can  furnish  Leather  Cases  to  fit  any  Trier  at 
special  prices. 


Twin  City  Branch — 2490-2494  University  Avenue,  St.  Paul,  Minn. 

A.H.Barber-Goodhue  Company 

( Formerly  A.H.Barber  Creamery  Supply  Co.) 

Tfowe  Office  cfwi  n City  Office 

3oo  W.  Austin  Ave.,  2490  University  Avej 

Chicago  StfPaul 
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Facts  About  Excelsior  Pads 

The  widespread  use  of  excelsior  pads  is  the  best  indication 
of  their  utility.  From  a mere  experiment,  they  have  become 
a recognized  part  of  the  standard  egg  package.  The  results 
obtained  have  fully  justified  their  continued  use. 

Merited  Approval 

EXCELSIOR  PADS  have  the  enthusiastic  approval  of  the  Carriers,  Important  Ship- 
pers, Agricultural  Bureaus,  State  Marketing  Bureaus,  as  well  as  of  the  men  who 
actually  use  them  in  their  daily  work.  This  approval  is  based  on  merit  alone. 

They  Pay  For  Themselves 

The  official  figures  on  claim  reduction  since  the  use  of  EXCELSIOR  PADS  became 
widespread,  show  a net  reduction  approximating  the  cost  of  all  the  pads  that  were  used. 

How  To  Get  Best  Results 

It  is  important  that  the  pads  be  used  in  the  approved  manner.  Six  pads,  placed  as 
shown  in  the  illustration  below,  a new  case,  and  a set  of  new  honeycomb  fillers,  will 
give  you  a pack  that  is  standard.  Good  results  are  certain. 


In  buying  pads  be  sure  that  you  get  the  benefit  of  proper  construction.  The 
use  of  the  right  materials  in  the  production  of  the  pad  is  also  important.  We 
vouch  for  ours  by  placing  our  name  and  Trade  Mark  on  each  individual  pad. 

H.  W.  SELLE  & COMPANY 

MANUFACTURERS 

1000-1020  North  Halsted  Street  : CHICAGO,  ILL. 
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CUSHIONED  — 

To  protect  eggs  from 
Vertical  Shocks 


[CUSHION  | 

LOCKED 


LOCKEp  — 

To  prevent  Shifting  of 
Fillers  in  the  Egg  Case 


VICTOR  CLAIREMONT, 
President 


W.  G.  HOWARD. 

Vice-President 


CLAIREMONT  STERILIZED  EGG  COMPANY 
160  N.  Market  Street 
Chicago,  111. 

* 

Cushion-Locked-Pad  Co.,  v 
208  N.  Wells  St.,  Chicago,  111. 

Dear  Sir: 

We  thought  it  might  be  of  interest  to  you  to  hear  of  the 
results  we  obtained  from  sterilizing  a car  of  eggs  which  were 
packed  with  your  Cushion-Locked-Pads. 

This  car  waa  delivered  to  us  from  the  shipper  without  any 
.damage  whatsoever. 

We  handled  this  car  with  inexperienced  employees  inasmuch 
as  we  found  they  could  take  out  the  fillers  of  three  dozen  at  a 
time  very  easily,  on  account  of  the  more  rigid  construction  of 
your  Cushion-Locked-Pads,  and  it  came  out  with  considerably  less 
checks  and  dead  loss  than  any  car  we  hav6  ever  handled. 

We  found  no  disadvantage  in  using  the  Cushion-Locked-Pads 
in  the  process  of  sterilizing  eggs.  The  fillers  can  be  slipped 
just  as  easy  with  your  pads  as  with  the  ordinary  dividing  boards, 
by  merely  lifting  the  front  part  of  the  filler  up  slightly, 
because  of  the  pad  having  a smooth  bottom. 

Your  product  has  many  merits  and  is  so  simple,  yet  it  meets 
all  the  requirements  necessary  to  eliminate  damage  without  any 
demerits,  and  I can  very  readily  see  how  eggs  are  protected 
from  all  shocks  in  transit,  storage  packing  or  any  other 
handling. 

I predict  your  Cushion-Locked-Pad  will  be  in  general  use  by 
all  produce  dealers  as  soon  as  they  become  acquainted  with 
their  merits. 

Yours  very  truly. 


CBF:GD 


CLAIREMONT  STERILIZED  EGG  CO., 
By  C.  B.  Faulkner. 


Write  for  Free  Sample  of  Cushion- Locked  Pads 

CUSHION-LOCKED-PAD  COMPANY 

208  N.  Wells  St.,  CHICAGO,  ILL. 
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Executive  Committee  Meeting 

Annual  Convention  Dates  Set — U.  S.  Standards,  Discussed — 
Executive  Office  Activities  Reviewed 


The  Executive  Committee  of  the  National  Poul- 
try, Butter  and  Egg  Association  held  a protracted 
session  at  Chicago  on  June  11. 

Those  present  were:  Henry  Pfeiffer,  Logansport, 
President;  George  H.  Broeder,  St.  Louis,  Third 
Vice  President;  Frank  G.  Heilman,  Chicago,  Secre- 
tary; Frank  A.  Kelly,  Chicago,  Treasurer;  Gus  Lud- 
wig, New  York;  L.  B.  Kilbourne,  Chicago;  J.  M. 
Klein,  New  York;  Charles  E.  McNeill,  Chicago,  Ad- 
visory Council. 

Those  absent  were:  R.  R.  Baer,  Topeka,  Kansas, 
absence  due  to  high  water  and  probable  flood.  M.  A. 
Hagensick,  Des  Moines,  travelling  in  the  East;  O.  I. 
Clevenger,  Marion,  Ohio,  detained  by  urgent  busi- 
ness; C.  S.  Borden,  Chicago,  detained  on  account  of 
illness  in  family. 

The  first  order  of  business  was  the  review  of  a 
report  submitted  by  Executive  Secretary  Harrison  F. 
Jones,  wherein  reference  was  made  to  the  activities 
of  the  Executive  Offices  for  the  first  five  months  in 
the  present  calendar  year.  This  report  was  exhaustive 
and  included  the  history  and  present  status  of  all 
matters  now  pending  in  the  Executive  Offices.  These 
matters  have  been  published  in  the  National  Poultry, 
Butter  and  Egg  Bulletin  from  time  to  time  and  they 
will  not  be  repeated  in  this  report. 

U.  S.  Standards.  ^ 

A new  question  of  paramount  importance  is  the 
proposal  of  the  Government  to  create  U.  S.  Standards, 
Classes  and  Grades  for  Eggs.  Concerning  this  mat- 
ter it  was  the  view  of  the  Committee  that  members 
of  the  Association  are  intensely  interested  and  the  Ex- 
ecutive Secretary  was  instructed  to  inform  the  Gov- 
ernment of  this  interest  and  to  request  the  Govern- 
ment, that,  in  the  event  it  should  hold  conferences  on 
the  subject,  that  its  invitation  list  to  such  conferences 
should  include  this  Association  and  that  on  receipt  of 
such  invitations  the  Committee  would  send  accredited 
delegates,  from  time  to  time,  as  the  Government 
might  indicate. 

The  Annual  Convention 

The  Committee  formally  set  the  dates  for  the  Sev- 
enteenth Annual  Convention.  These  dates  are : Mon- 


day, October  8,  and  Tuesday,  October  9,  1923.  The 
headquarters  are  Hotel  Sherman,  Chicago. 

Tentative  Convention  Program 

After  setting  the  dates,  the  following  tentative 
program  was  agreed  upon. 

Monday,  October  8 

Morning  business  session  to  convene  at  10:30. 
At  this  session  the  formal , reports  of  officers  and 
standing  committees  will  be  received  and  such  other 
business  transacted  as  may  develop.  This  session 
will  adjourn  promptly  at  12  o'clock,  noon,  and  im- 
mediately sit  down  to  a 

Noonday  Luncheon 

At  this  luncheon  President  Pfeiffer  will  present 
the  President's  annual  address,  which  will  be  fol- 
lowed by  at  least  one  fifteen  minute  address  by  a 
business  man  of  national  reputation.  This  address 
will  be  confined  to  one  of  the  several  ‘live'  questions 
of  the  day  and  will  be  addressed  to  business  men  in 
their  own  language.  It  is  possible,  and,  in  fact,  quite 
probable,  that  there  may  be  two  such  addresses,  but 
this  will  be  determined  later  and  will  depend  largely 
upon  the  inclinations  of  the  members. 

Topic  cards  will  be  placed  at  each  place  at  the 
tables,  whereon  members  will  be  requested  to  men- 
tion the  name  of  any  subject  that  they  want  to  dis- 
cuss or  hear  discussed.  These  cards  will  b«  col- 
lected in  the  course  of  the  luncheon  and  after  the 
addresses,  these  subjects  will  be  informally  discussed. 
At  this  session,  also,  the  report  of  the  nominating 
committee  will  be  submitted  and  a resolutions  com- 
mittee appointed. 

The  Annual  Banquet 

The  Seventeenth  Annual  Banquet  will  take  place 
as  usual,  on  Monday  evening.  This  will  be  in  charge 
of  the  Chicago  Trade 

Tuesday,  October  9 

There  will  be  but  one  business  session  on  Tuesday.  • 
This  will  convene  at  1 :30  o'clock  in  the  afternoon. 
At  this  session,  any  “topics"  which  happen  to  remain 
over  from  Monday  will  be  discussed  and  new  busi- 
ness may  be  presented.  After  this  will  come  the  re- 
port of  the  resolutions  committee,  election  and  in- 
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— Master  - Made 


Q WONDERFAT 

Station  feed  for  milk  feeders 
Shipping  feed  for  live  shippers 

Q YOUR  feed  — vitalized 

<j[  Address  — 

WONDERFAT  Poultry  Feed  Dept 
Produce  Exchange  Building, 

Kansas  City,  Missouri 


WONDERFAT 
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stallation  of  officers  for  the  ensuing  year,  address  of 
the  president-elect,  the  selection  of  the  convention 
city  for  the  year  1924  and  final  adjournment. 

The  Entertainment 

The  entertainment  of  members  and  their  ladies 
will  be  in  charge  of  Chicago  members.  Due  publica- 
tion of  this  feature  of  the  Convention  will  be  made 
from  time  to  time  as  plans  progress. 

Open  for  Suggestions 

The  program  outlined  above  is  tentative  only. 
The  Executive  Committee  invites  suggestions. 

Traffic  Service  Department 

The  Executive  Committee  listened  with  keen 
interest  to  the  exhaustive  report  concerning  the  opera- 
tions of  the  Traffic  Service  Department  of  the 
Association. 

In  the  opinion  of  the  Executive  Committee,  this 
report  merits  the  most  serious  consideration  on  the 
part  of  all  members  of  the  Association  and  to  make 
sure  that  members  may  know  exactly  how  the  Traffic 
Service  Department  is  functioning,  the  Executive 
Secretary  was  instructed  to  reproduce  the  report,  in 
suitable  form,  and  send  a copy  to  all  members. 

National  Wheat  Conference 

The  Committee  formally  accepted  the  invitation  of 
Governor  Preus,  of  Minnesota,  to  participate  in  the 
National  Wheat  Conference,  which  will  be  held  in 
Chicago  June  19  and  20.  President  Pfeiffer  and  Gus 
Ludwig  will  represent  the  Association  on  this  occa- 
sion. 

Conclusion 

The  Executive  Committee  takes  advantage  of  this 
occasion  to  tell  all  members  of  the  National  Poultry, 
Butter  and  Egg  Association  that  the  Executive  Offi- 
ces are  theirs  and  that  to  get  the  greatest  benefits, 
they  must  use  these  offices. 

INDUSTRIAL  EMPLOYMENT  INFORMATION 

Building  construction  in  all  parts  of  the  country 
is  progressing  on  an  exceptionally  large  scale.  All 
building  tradesmen  in  the  larger  cities  are  fully  em- 
ployed, and  the  increased  activity  in  this  industry  has 
caused  a shortage  of  these  tradesmen  in  many  of  the 
larger  cities.  Road  construction  is  increasing  with 
excellent  weather  conditions  existing,  and  it  is  draw- 
ing heavily  on  the  available  supply  of  common  labor 
in  all  States  where  large  programs  are  in  course  of 
construction. 

Fewer  men  are  out  of  employment  than  at  any 
time  previous  during  the  past  twelve  months. 

The  pronounced  shortage  of  farm  labor  which 
exists  in  every  section  of  the  country  is  resulting  in 
the  curtailing  of  activities  in  the  farm  districts,  it 
being  impossible  to  secure  sufficient  labor  to  care  for 
the  harvesting  of  seasonal  crops.  The  unprecedented 
migration  of  negro  help  from  the  South,  attracted  by 
better  wages  and  fewer  working  hours  in  a day,  is 
causing  considerable  hardship  to  the  farmers  in  the 
South. 

Increased  employment  is  noted  in  the  following 
industries:  Iron  and  Steel  and  their  products,  9,232; 
Stone,  Clay  and  Glass  products,  319;  Liquor  and  Bev- 
erages, 13;  Paper  and  Printing,  528;  Miscellaneous, 
1,840;  Vehicles  for  Land  Transportation,  1,695;  and 
Chemicals  and  Allied  Products,  357,  while  a decline  in 
the  number  of  those  employed  in  Leather  and  its  fin- 
ished products,  2,041 ; Lumber  and  its  manufacture, 
817 ; Tobacco  manufacturing,  765 ; Railroad  Repair 


Shops,  563;  Food  and  Kindred  Products,  579;  Textiles 
and  their  products,  1,053;  and  Metal  and  Metal  Pro- 
ducts, other  than  iron  and  steel,  138. 

The  foregoing  is  from  a survey  made  by  the 
United  States  Department  of  Labor. 


THE  STATUS  OF  COLD-STORED  FOODS 


An  important  incident  of  the  growth  of  the  cold 
storage  industry  has  been  a widespread  popular  mis- 
conception of  its  economic  effects.  A gradual  upward 
trend  in  price  levels  for  staple  perishable  food  pro- 
ducts that  began  something  over  twenty  years  ago 
and  which  was  coincident  with  the  period  of  most 
rapid  expansion  of  the  cold  storage  industry,  was 
popularly  attributed  to  that  expansion  and  led  to  vio- 
lent agitation  for  legislation  designed  to  restrict  the 
industry.  During  this  period  the  public  was  also  mis- 
informed as  to  the  methods  by  which  cold  storage  was 
being  utilized,  and  the  impression  was  conveyed  that 
perishable  foods  were  being  carried  in  the  ware- 
houses for  years  in  order  to  control  prices  to  the  pub- 
lic injury. 

These  agitations  naturally  attracted  the  attention 
of  legislators  and  propositions  for  legislation  sprang 
up  on  every  hand,  many  of  them  designed  to  impose 
restrictions  which  would  have  been  largely  destruc- 
tive of  the  industry  and  of  the  benefits  derived  there- 
from by  the  people. 

It  was  only  through  the  untiring  efforts  of  repre- 
sentative men  in  the  cold  storage  industry,  in  trade 
organizations,  and  among  others  familiar  with  the 
true  functions  and  utility  of  cold  storage,  that  these 
radical  proposals  were  modified.  But  in  many  states 
restrictive  laws  were  enacted. 

The*  purposes  underlying  thes|e  enactments  have 
been  chiefly  two  fold — first  to  conserve  health,  and 
second  to  prevent  the  supposed  enhancement  of  prices 
of  cold-stored  commodities  by  an  assumed  undue  re- 
striction of  available  supplies.  Aimed  at  the  first 
purpose  are  the  provisions  for  supervision  of  cold 
storage  facilities  and  products  by  boards  of  health 
and  prohibitions  against  the  storage  of  foods  in  a 
condition  unfit  for  human  consumption.  Aimed  chiefly 
at  the  second  purpose  are  provisions  limiting  the  peri- 
ods during  which  foods  may  be  carried  in  cold  storage 
and,  perhaps  less  directly,  the  provisions  by  which 
cold-stored  foods  must  be  represented  as  such  whiftn 
sold. 

It  can  be  shown  that  both  of  these  underlying  pur- 
poses in  cold  storage  restriction  are  without  adequate 
foundation  in  popular  necessity,  and  that  the  legisla- 
tion, involving  a very  costly  administration  and  en- 
forcement, is  productive  of  no  benefit  to  the  public. 

It  will  not  here  be  claimed  that  no  governmental 
inspection  of  premises  where  food  is  kept  is  necessary 
or  advisable.  It  is  claimed,  however,  that  it  is  utterly 
illogical  and  unnecessary  to  provide  such  inspectional 
service  upon  sanitary  grounds,  for  cold  storage  plants 
particularly.  Also  it  is  manifestly  illogical,  in  provid- 
ing public  safeguards  against  the  sale  of  food  unfit  for 
consumption,  to  distinguish,  in  provisions  for  inspec- 
tional service,  between  foods  that  are  in  cold  storage 
and  those  that  are  not.  No  specific  or  particular  legis- 
lation in  respect  to  cold-stored  foods  is  justified  in  a 
direction  where  general  application  is  essential. 

We  think  it  is  safe  to  assert  that  the  limitation  of 
the  periods  of  permissible  cold  storage  contained  in 
all  existing  laws  was  not  designed  primarily  as  a 
health  measure,  but  to  prevent  a supposed  tendency 
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on  the  part  of  dealers  unduly  to  withhold  supplies  of 
food  from  consumption  channels.  The  mistaken  pop- 
ular and  legislative  view  was  that  dealers  were  thus, 
by  unlimited  holding,  enabled  to  mulct  the  consumers 
of  excessive  profits.  And  it  was  chiefly  the  same  belief, 
and  not  any  motive  based  upon  the  public  health,  that 
led  to  the  provisions  requiring  that  foods  carried  in 
cold  storage  shall  be  branded  and  sold  as  such. 

These  purposes,  we  believe,  are  based  upon  eco- 
nomic fallacies.  Without  entering  here  upon  any  ex- 
tended argument  as  to  the  needlessness  of  any  legal 
restriction  of  the  storage  period,  a few  axiomatic  state- 
ments may  be  set  down  as  self-evident. 

(1)  The  greatest  profitable  production  of  a com- 
modity whose  production  is  seasonal,  is  obtained  only 
when  its  available  supply  is  spread  equally  over  the 
full  period  from  one  season  of  maximum  production 
to  the  next. 

(2)  The  greatest  and  most  beneficial  function  of 
cold  storage  requires  such  preservation  of  food  from 
one  period  of  maximum  production  to  the  next — a 
period  of  twelve  months. 

(3)  There  are  natural  limitations  upon  the  period 
during  which  food  can  be  profitably  carried  in  cold 
storage  which  conform  exactly  with  the  public  wel- 
fare. It  is  manifestly  unprofitable  to  carry  any  food 
to  a point  of  deterioration  at  which  it  will  be  unmer- 
chantable or  to  carry  it  until  its  quality  has  fallen  be- 
low a public  need  at  a valuation  profitably  propor- 
tionate to  its  cost.  Such  a demand  for  it  at  any  time 
is  proof  of  the  public  benefit  from  its  carriage.  Fur- 
ther, it  is  manifestly  unprofitable  to  carry  food  at 
considerable  expense  from  a season  of  maximum  pro- 
duction and  normally  lowest  cost  to  compete  with 
fresh  production  a year  later. 

These  natural  commercial  limitations  make  legal 
restrictions  unnecessary. 

(4)  Relating  to  the  above  natural  limitations  is 
the  fact  that  profits  cannot  be  made  by  merely  accum- 
ulating perishable  foods  in  cold  storage,  but  only  by 
selling  them  into  consumption.  And  whenever  they 
can  be  sold  into  consumption  at  a profit  it  is  a clear 
proof  of  service  to  the  public,  for  without  such  sup- 
plement to  the  available  supply  any  relative  scarcity 
would  be  greater  and  prices  inevitably  higher. 

As  to  the  legal  provisions  that  cold-stored  foods 
must  be  branded  and  sold  as  such  there  is  strong 
argument  that  such  requirement  is  unnecessary  and 
contrary  to  the  public  interest. 

Consumers  of  foods  subject  to  cold  storage  preser- 
vation because  of  their  seasonal  production  are  con- 
cerned only  with  quality  in  relation  to  cost.  Their 
safeguard  lies  in  intelligent  buying  and  in  normal 
trade  competition.  There  is  no  other  possible  safe- 
guard in  respect  to  these  foods  when  non-cold-stored, 
and  the  branding  of  cold-stored  products  as  such 
gives  no  reliable  indication  of  their  quality,  since  all 
possible  merchantable  qualities  may  be  found  in 
either  non-cold-stored  or  in  goods  that  have  been 
more  or  less  under  refrigeration. 

In  respect  to  perishable  foods  which  cannot  be 
distinguished  as  cold-stored  by  examination  of  the 
food  itself  laws  designed  to  compel  the  sale  of  the 
cold-stored  portion  as  such  cannot  be  uniformly  en- 
forced and  any  considerable  attempt  at  enforcement 
is  extremely  costly,  with  no  compensating  public 
benefit. 

Such  laws  tend  to  increase  an  unwarranted  preju- 
dice against  cold-stored  foods,  create  price  differences 


between  cold  stored  and  non-cold-stored  products  sold 
in  accordance  that  may  have  no  foundation  in  quality, 
and  place  a premium  on  violations,  so  that  incomplete 
enforcement  leads  to  serious  disadvantage  in  trade 
competition  to  all  dealers  who  scrupulously  abide  by 
the  law. 

“Freshness”  in  perishable  foods  has  no  real  mean- 
ing in  the  popular  understanding  apart  from  quality 
except  as  restrictions  upon  refrigerated  foods  have 
created  a prejudice  that  has  no  necessary  foundation 
in  quality.  And  environment  has  more  effect  upon 
quality  than  age  within  reasonable  limits. 

The  fullest  and  most  beneficial  function  of  ’cold 
storage  preservation  in  equalizing  supplies  season- 
ably, in  encouraging  and  making  possible  the  maxi- 
mum production  and  in  tending  toward  stability  of 
prices,  can  be  gained  only  by  a free  and  unrestricted 
competition  of  cold-stored  products  with  those  of  cur- 
rent production  on  the  basis  of  quality  only.  And 
under  such  freedom  of  competition  abnormal  profits 
in  retail  distribution  of  cold-stored  products,  possible 
in  violations  extremely  difficult  of  detection  and  due 
to  restrictions  and  prejudices  created  by  the  law  itself, 
would  be  eliminated. 

Of  late  years  there  has  been  a better  general  un- 
derstanding of  the  beneficial  functions  of  cold  storage 
preservation  of  perishable  foods.  A fuller  knowledge 
of  economic  effects  may  some  day  create  a popular 
demand  for  the  repeal  of  .the  unnecessary  and  harm- 
ful features  of  present  restrictive  laws. — Supplement 
New  York  Produce  Review  and  American  Creamery. 


AN  EDUCATIONAL  EFFORT 


In  this  issue  of  the  ‘Bulletin*  there  ~is  reproduced 
an  essay  prepared  by  Clarence  B.  Lippert. 

There  is  a little  story  connected  with  the  essay 
that  members  of  the  association  should  know  and  it 
developed  from  the  fact  that  President  Pfeiffer  is  a 
firm  believer  in  the  plan  of  educating  the  public  (par- 
ticularly the  boys  and  girls),  concerning  the  produc- 
tion and  distribution  of  our  products. 

By  reason  of  his  ideas  along  this  line,  he  has  made 
many  warm  friends  among  whom  he  includes  Pro- 
fessor Phillips  of  Purdue. 

At  the  last  annual  convention  of  the  Indiana 
Association,  Professor  Phillips  was  insistent  that  the 
‘National*  should  put  up  a trophy  to  be  given  to  the 
student  who  would  write  the  best  essay  on  a poultry 
subject,  for  the  purpose  of  encouraging  production. 
President  Pfeiffer  saw  forty-eight  states,  several 
times  as  many  colleges  with  the  same  number  of  tro- 
phies and  a treasury  that  could  not  stand  the  pres- 
sure. He  therefore  had  to  forego  the  pleasure  of  put- 
ting up  the  trophy  for  the  ‘National*,  much  as  he  dis- 
liked to.  A friend,  however,  who  has  great  faith  in 
Mr.  Pfeiffer*s  ideas,  and  also  in  boys  and  girls,  said 
he  would  put  up  the  money,  if  Mr.  Pfeiffer  would 
permit  him  to.  The  money  was  forthwith  put  up  and 
Clarence  Lippert  was  awarded  the  National  Poultry, 
Butter  and  Egg  Association  Cup.  In  addition,  Clar- 
ence won  also  a gold  medal  hung  up  by  the  Indiana 
Poultry  Association,  a cultivator,  and  another  trophy. 
He  was  also  named  Grand-sweepstakes  Winner,  on 
account  of  which  another  large  trophy  was  presented 
to  the  Aurora  High  School,  Aurora,  Indiana,  in  which 
he  is  a senior. 

It  is  with  the  hope  that  other  students  may  be 
given  encouragement,  that  the  essay  of  Clarence  Lip- 
pert is  reproduced. 
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Em  toMnrfet 
Choicest  Condition 

THE  GREATEST  DEVELOPMENT  in  fattening  and  live  car  shipping  rations  in  the  history  of 

the  poultry  industry  is 

ru^-o-PEp 

A FATTENING  FEED  A 

It  is  the  result  of  years  of  most  careful,  scientific  study  and  practical  commercial  feeding. 

Carload  shippers  and  crate  fatteners  will  find  Ful-O-Pep  Fattening  Feed  gives  them  greater  and 
more  economical  gains  and  gets  their  birds  to  market  in  the  choicest  condition.  Ful-O-Pep  Fat- 
tening Feed  distributes  fat  evenly — makes  smooth,  firm  flesh  and  a perfect  bleach. 

Ful-O-Pep  Fattening  Feed  absorbs  an  unusual  amount  of  buttermilk  or  water  quickly — can  be  fed 
within  15  to  30  minutes  after  mixing  which  insures  a fresh,  unfermented, 
appetizing  ration. 


Write  us  for  free  sample  and  further  facts. 


INGREDIENTS 

Rolled  Hulled  Oats 

Corn  Germ  Meal 

Oatmeal 

Ground  White  Corn 

Low-grade  Wheat  Flour 

Linseed  Meal 

Bran 

Ground  Puffed  Rice 

Middlings 

Bone  Meal 

ANALYSIS 

Per  Cent 

Protein  15 

Fat  5 

Carbohydrates  (Nitrogen 

free  Extract)  60 

Fiber  (not  to  exceed) 5 


The  Quaker  Qats  G>mpany 


Poultry  Service  Dept. 
1635  Ry.  Ex.  Building, 
Address  s 

Chicago,  U.  S.  A. 
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CALUMET 

REFRIGERATING 

COMPANY 

337  ALEXANDER  STREET 

CHICAGO 

Direct  Connections  with  all  Roads  Entering  Chicago 

JOHN  T.  BRADY,  Vice-Pres’t  and  Gen’l  Manager 
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A YEAR’S  EXPERIENCE  IN  CAPONS 


By  Clarence  B.  Libbert 


The  following  article  is  the  essay  that  won  grand 
szveepstakes  over  more  than  six  hundred  papers  con- 
sidered in  the  Purdue  Agriculturist's  Pri2c  Essay  Con- 
test this  -year. 

Through  the  influence  of  my  father  and  some  local 
poultrymen,  I became  interested  in  caponizing  and  de- 
cided to  carry  on  a year’s  project  with  capons.  My 
main  object  was  the  solving  the  following  problems : 
Breed  preference,  hatching  date,  feeding  methods,  and 
marketing. 

My  first  actual  work  was  the  purchase  of  the 
needed  tools.  I chose  a set,  manufactured  by  a firm 
in  Kansas,  which  consisted  of  knife,  spreaders,  hook 
and  probe  combined,  special  form  removers,  and  a 
book  of  instructions. 

Prior  to  my  first  attempt  on  some  Rhode  Island 
Reds  hatched  late  in  January,  I carefully  read  and 
memorized  the  book  of  instructions.  I experimented 
on  the  first  bird,  alive,  and  strictly  by  myself.  In 
spite  of  the  fact  that  I had  not  previously  used  a dead 
bird,  I found  the  operation  surprisingly  easy. 

My  operating  room  was  prepared  with  two  tables. 
One  contained  a shallow  pan  with  the  instruments 
immersed  in  a strong  bichloride  of  mercury  bath,  and 
a pan  of  the  same  solution  to  rinse  my  hands.  The 
operating  table  was  on  a tripod,  tilted  about  ten  de- 
grees, with  the  table  surface  about  twelve  by  four- 
teen inches. 

On  my  second  day  of  actual  caponizing  1 tried 
sewing  the  birds,  acting  on  the  advice  of  my  father,  a 
practicing  physician.  He  furnished  me  with  some 
No.  0 catgut,  purchased  in  bulk  and  prepared  for  use 
by  soaking  In  alcohol.  A curved  surgical  needle  and 
a needle  holder  were  also  required.  The  flesh  only 
was  sewed,  passing  the  thread  around  the  two  ribs, 
one  on  either  side  of  the  wound,  and  tying.  It  is  not 
advisable  to  sew  the  skin  as  it  naturally  heals  very 
quickly ; and  the  opening  in  it  for  the  first  two  or 
three  days  gives  an  opportunity  for  drainage.  Only 
half  of  the  birds  caponized  at  that  time  were  sewed. 
The  difference  was  noticeable  almost  at  once.  Those 
•sewed  were  much  more  active  ; none  of  them  developed 
puffs  of  wind  under  the  skin,  compard  with  about 
twenty-five  per  cent  puffing  on  the  unsewed  stuff ; and 
the  wound  healed  two  to  four  days  sooner.  From 
that  time  until  the  end  of  the  season  I caponized  sev- 
eral hundred  birds  and  sewed  all  of  them  and  feel  that 
I cannot  too  strongly  recommend  the  practice. 

I caponized  and  had  under  my  personal  super- 
vision during  the  last  year:  White  Leghorns,  Barred 
Rocks,  White  Rocks,  Rhode  Island  Reds,  and  Buff 
Orpingtons.  These  were  caponized  at  different  times 
of  the  year  and  at  different  ages.  I found  that  the 
younger  the  chick,  the  better.  The  shock  was  less, 
and  less  bleeding,  fewer  deaths,  and  a quicker  re- 
covery resulted  on  the  youngest  birds.  In  fact,  I had 
the  best  results  with  chicks  weighing  a little  better 
than  a pound,  with  the  testicle  about  the  size  of  a 
large  grain  of  wheat. 

One  day  I accidentally  made  the  incision  back  of 
the  last  rib.  On  opening  up  the  abdominal  cavity  I 
found  that  both  the  testicles  were  in  easy  reach  from 
the  one  side.  Further  experiments  verified  these  re- 
sults, and  no  bad  effects  were  resultant  when  the 
wound  was*  sewed.  Care  must  be  taken,  however,  to 


sew  the  flesh  only,  and  not  to  catch  the  muscle  con- 
trolling the  leg-  which  is  near  the  place  of  the  incision. 
Some  two  hundred  birds  were  caponized  using,  this 
method  and  I found  it  beneficial  to  both  bird  and 
operator. 

The  feed  after  the  operation  was  a dry  mash  with 
plenty  of  available  water.  After  this  they  were  re- 
turned to  their  original  quarters  and  ration. 

By  sewing,  no  trouble  from  puffing  will  result, 
the  wound  will  heal  in  a week  and  growing  will  be 
resumed  in  about  two  weeks.  No  attention  need  be 
paid  to  the  stitch,  since  the  body  tissues  will  absorb 
the  catgut. 

After  caponizing,  my  birds  were  allowed  bluegrass 
and  sweet  clover  range,  with  access  to  underbrush 
where  they  might  be  comfortable  during  the  hot  part 
of  the  day.  At  their  roosting  quarters  was  kept  an 
outdoor  mash  hopper  with  corn  as  the  grain  and  the 
r standard  5-5-3  Purdue  mash  of  bran-shorts-tankage. 
This  with  a water  bartel  constituted  their  summer’s 
care. 

Weight  records  were  kept  which  served  as  in- 
valuable feed  checks.  Whenever  the  grains  fell  below 
a certain  standard,  variety  was  introduced  to  bring 
the  growth  back  to  normal.  On  an  average  they 
gained  one  pound  per  month  on  range. 

The  middle  of  October  they  were  confined  to  a 
run  which  was  merely  large  enough  for  exercise.  Dur- 
ing this  period  they  were  fed  as  formerly,  with  the 
single  exception  that  the  mash  was  fed  wet  to  induce 
larger  consumption. 

Two  weeks  before  they  were  to  be  sold  they  were 
confined  to  a house  twelve  by  fourteen  feet,  with  an 
equal  size,  gravel  covered,  outdoor  run.  All  the  corn 
possible  was  fed..  Shorts  and  cornmeal  were  mixed  to 
a sloppy  consistency  for  their  mash  feed.  Epsom  Salts 
and  charcoal  were  liberally  used  as  conditioners. 

One  of  the  large  railroad  companies  bought  the 
entire  flock  with  the  exception  of  three  or  four  that 
had  been  sold  or  used,  for  use  on  their  dining  cars, 
paying  38c  alive,  delivered  at  the  local  station.  The 
capons  averaged  7.222  pounds  in  weight  at  the  time 
that  they  were  sold. 

The  following  is  a summary  of  costs  and  receipts: 


Expenses 

Up  to  three  months,  50c  per $ 51.50 

Three  to  nine  months,  J/2c  per  day 103.00 

Miscellaneous,  caponizing  set,  etc.,  10c  per...  10.30 


$164.80 

Receipts 

B.  & O.  Railroad,  98  birds,  715.75  at  38c $271.98 

Sold  previous  25.00 


$296.98 

Summary 

Receipts  $296.98 

Expenses  164.80 


Profits  $132.18 

Average  expense  per  bird $1.60 

Average  gross  receipt  per  bird 2.85 

Average  net  receipt  per  bird 1.28 

Profit  over  investment. 80percent 


From  my  first  year’s  work  I have  arrived  at  the 
following  conclusions:  First,  the  Barred  Plymouth 
Rock  was  the  most  satisfactory  of  the  five  breeds  that 
I tried.  They  will  furnish  a heavier,  more  compact 
bird  in  the  given  time.  They  present  a better  ap- 
pearance both  on  foot  or  dressed. 
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EXCELSIOR  EGG  CASE  PADS 


No  Longer  An  Experiment 

Improved  Excelsior  Egg  Case  Pads  have  now  become  as 
staple  an  article  in  egg  packing  as  a set  of  new  Standard 
Honeycomb  Fillers  or  new  Standard  Egg  Cases. 

CARRIERS  APPROVE 

The  railroad  and  express  companies  are  now  advocating  a 
general  use  of  Excelsior  Pads,  as  their  observations  during 
the  past  season  have  convinced  them  that  breakage  can  be 
practically  eliminated  through  this  method  of  packing. 


PROPER  USE 

The  results  of  the  past  season  prove  that  when  Pads  are  used,  six  to  the  case , as 
shown  in  above  cut,  breakage  can  be  reduced  to  a minimum  heretofore  thought 
impossible.  The  saving  of  one  egg  covers  the  cost  of  the  two  additional  pads  under 
the  top  tiers  and  is  the  cheapest  insurance  against  breakage  you  can  buy. 

IMPORTANT 

The  manufacturers’  name  and  address  should  appear  on  each 
pad.  All  pads  muaufactured  by  us  bear  the  following  “trademark” 
and  assure  you  of  standard  construction: 


*£G  0 u s PAT.  Of  F 


EXCELSIOR  WRAPPER  CO. 


Grand  Rapids,  Mich. 
Sheboygan,  Wis. 


Manufacturers 


Chicago  Office: 

224  W.  Kinzie  Street 
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Second : The  industry  is  profitable,  barring,  of 
course,  undue  losses  from  disease  and  vermin.  It  is 
very  nearly  what  might  be  expected  from  a good  pro- 
ducing hen. 

Third:  In  the  actual  operation  I am  convinced  that 
the  incision  should  be  made  back  of  the  last  rib,  and 
that  the  incision  be  sewed. 

Fourth:  The  earlier  in  the  year  the  capons  are 
started,  the  better.  The  cockerels  should  be  caponized 
at  as  early  an  age  as  possible.  It  will  make  for  less 
slips,  and  finish  out  a heavier  bird. 

I might  mention  that  I found  that  much-maligned 
Leghorn  a very  satisfactory  capon  for/ the  family  table 
of  four  or  five  people.  It  has  all  ther  flavor  and  qual- 
ity of  the  larger  bird  without  the /excessive  weight, 
which  could  not  be  conveniently  utilized  by  the  small 
family. 


NEW  EGG  LAW  FOR  NEBRASKA 


“An  act  to  prohibit  the  sale  of  eggs  unfit  for 
human  food  and  to  provide  a penalty  for  the  viola- 
tion of  this  act. 

“Be  it  enacted  by  the  People  of  the  State  of  Ne- 
braska : 

“Section  1.  Eggs  when  unfit  for  Human  Food.  For 
the  purposes  of  this  act  an  egg  shall  be  determined 
unfit  for  human  food  if  it  be  addled  or  mouldy,  a 
black  rot,  a white  rot  or  a blood  ring;  or  if  it  has  an 
addled  yolk  or  a bloody  or  green  white;  or  if  it  be 
incubated  beyond  the  blood  ring  state;  or  if  it  con- 
sists in  whole  or  in  part  of  a filthy,  decomposed  or 
putrid  substance. 

“Sec.  2.  Eggs  to  be  Candled.  Every  person,  firm  or 
corporation  engaged  in  the  business  of  buying  eggs  in 
this  state  for  resale  or  consignment  before  or  after 
storage,  shall,  except  during  the  months  of  January, 
February,  March  and  April,  cause  all  eggs  bought, 
sold  or  consigned,  to  be  candled  and  shall  pay  only 
for  edible  eggs.  Every  person,  firm  or  corporation 
engaged  in  the  business  of  buying  eggs  in  this  state 
for  resale  or  consignment  shall  provide  an  adequate 
place  for  the  accurate  candling  of  eggs  and  a suitable 
place  for  the  eggs  intended  to  be  used  for  human  food. 

“No  person,  firm  or  corporation  shall  in  the  buying 
or  selling  of  eggs,  take  or  give  a greater  or  less  dock- 
age for  eggs  unfit  for  human  food,  as  defined  in 
Section  1 of  this  act,  than  the  actual  dockage  which 
has  been  determined  by  the  careful  candling  of  such 
eggs  as  herein  provided  for. 

“Sec.  3.  Candling  Certificate.  There  shall  be  placed 
on  top  layer  under  the  top  flap,  in  each  case  of  candled 
eggs,  by  the  person  who  candled  same,  a candling 
certificate.  Such  candling  certificate  shall  be  printed 
on  cards  or  sheets  of  paper  no  smaller  in  size  than 
2lA  by  inches  and  shall  give  the  date  or  dates  of 
candling  the  eggs  contained  in  the  case  in  which  it  is 
placed,  the  name,  the  initials  or  number  of  the  person 
candling  the  eggs  and  the  name  of  this  state  and  post 
office  of  such  person  or  firm  candling  such  eggs. 

“Sec.  4.  Rules  and  Regulations.  The  Department  of 
Agriculture  shall  have  authority  to  promulgate  such 
rules  and  regulations  as  are  necessary  promptly  and 
effectively  to  enforce  the  provisions  of  this  act. 

“Sec.  5.  Penalty.  Any  person,  firm  or  corporation 
failing  to  comply  with  the  requirements  of  or  violat- 
ing any  of  the  provisions  of  this  act  shall  be  deemed 
guilty  of  a misdemeanor  and  upon  conviction  thereof 
shall  be  fined  in  a sum  not  less  than  $10  nor  more 
than  $50  for  each  offense.” 


GETTING  READY  FOR  THE  LIVE  POULTRY 

CROP 


Building  Program  of  L.  P.  T.  Co.  Going  Forward — 
Waldo  Johnson  Sees  Over-Production  and 
Offers  Suggestions 


With  last  season’s  shipping  experiences  still  a 
green  memory,  coupled  with  the  early  predictions  of 
the  U.  S.  Department  of  Agriculture  that  the  poultry 
crop  of  1923  “will  be  enormous”,  live  poultry  shippers 
are  more  or  less  anxious  to  find  out  what  transporta- 
tional  facilities  will  be  available. 

The  Executive  Offices  have  been  keeping  in  close 
touch  with  the  situation  and  in  an  interview  with 
Waldo  P.  Johnson,  Vice  President  of  the  L.  P.  T.  Co., 
on  June  27,  Mr.  Johnson  stated  that  his  Board  of  Di- 
rectors, on  June  26,  authorized  the  building,  at  once, 
of  120  additional  all-steel  poultry  cars  and  that  these 
cars  would  be  put  in  service  during  the  months  of 
July,  August,  September  and  October,  at  the  rate  of 
30  each  month. 

Concerning  the  entire  building  program,  Mr.  John- 
son stated  that  he  had  every  reason  to  believe  that  it 
would  go  through  without  a hitch  and  that  barring 
unlooked  for  happenings  he  would  have  a total  of 
1944  first-class,  all-steel  cars  in  service  with  a reserve 
of  some  500  wooden  super-structure  cars  for  emergen- 
cies. With  this  supply  of  cars  and  normal  railroad 
service  he  would  be  able  to  handle  3,000  loads  of  live 
poultry  a month.  • 

Concerning  poultry  production  Mr.  Johnson 
stated : “There  is  no  question  in  my  mind  but  that  the 
stock  of  poultry  being  produced  this  season,  together 
with  what  is  already  in  farmers’  hands,  is  the  heaviest 
in  the  history  of  the  industry  and  there  is  some  ques- 
tion in  my  mind  as  to  whether  the  consuming  mar- 
kets will  be  able  to  absorb  the  supply  when  the  real 
rush  of  heavy  marketing  commences.  It  is  apparent 
to  my  mind  that  there  is  an  overproduction  of  all 
classes  of  meat  producing  animals,  including  poultry.” 

With  this  situatiom-of  alleged  over-production  con- 
fronting producers  and  shippers,  Mr.  Johnson  was 
asked  it  he  could  give  any  hint  as  to  how  the  crop 
should  be  marketed,  so  as  to  result  in  profitable  busi- 
ness. In  answer  to  this  question,  Mr.  Johnson 
stated:  “If  the  farmers  could  be  induced  to /market 
only  the  cockerels  as  broilers  and  roasters  and  cuii 
out  their  old  non-egg-producing  hens  and  market  them 
gradually,  holding  all  their  pullets  until  after  January 
1st,  it  would  prevent,  to  some  extent,  over-supplying 
the  markets  and  have  some  tendency  to  keep  the 
prices  of  poultry  from  becoming  ridiculously  low  dur- 
ing the  balance  of  this  season  and  pullets  held  over 
would  command  a better  price  during  the  first  four 
months  of  next  year.” 


In  this  interview  with  Mr.  Johnson  another  item 
of  interest  to  poultry  dealers  developed,  and  that  had 
to  do  with  the  dismantling  of  the  old  cars.  Much  of 
the  material  taken  from  the  obsolete  cars  would  go  a 
long  way  toward  the  erection  of  holding  stations  of 
approximately  the  same  size  as  the  cars  from  which 
it  was  taken.  This  material  consists  of  wire  screens, 
coop  doors,  hinges  and  catches,  troughs,  shells,  etc. 
To  members  of  the  ’National’  Mr.  Johnson  will  quote 
“right”  prices  and  give  directions  as  to  the  construc- 
tion of  the  holding  station. 
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EGG  CASES 


POULTRY  BOX 
SHOOKS 

“ Only  One  Kind— THE  BEST” 

COTTONWOOD 

Carefully  Manufactured — Securely 
Bundled— Uniformly  Graded 

THIRTY-FIVE  YEARS’  experience  in 
serving  the  Egg  Case  Trade  has 
established  the  fact  that 
the  symbol 


means  QUALITY 


“Quality  Goods  should  be  shipped  in 
Quality  Cases” 

“A  REQUEST  WILL  BRING  A 
QUOTATION” 

AMPLE  TRUNK  LINE  FACILITIES 
INSURE  PROMPT  SHIPMENTS 


Anderson-Tully  Co. 

Memphis,  Tenn. 

J.  G.  CHERRY  CO.,  Sales  Representatives 
Cedar  Rapids,  la.,  Tama,  la., 

Peoria,  111.,  St.  Paul,  Minn. 


MEXICAN  MARKET  FOR  EGGS 


From  a Report  by  Consul  Thomas  D.  Bowman,  Mex- 
ico City,  December,  1922 

The  market  for  American  eggs  in  Mexico  has  in- 
creased remarkably  within  the  past  few  years.  Since 
eggs  have  always  been  produced  in  large  quantities 
within  the  Republic,  the  increase  in  the  imports  of 
these  products  may  be  attributed  largely  to  the  de- 
cline in  domestic  production. 

Consumption  and  Supply 

The  distribution  of  eggs  of  local  origin  is  not 
concentrated  in  the  hands  of  large  jobbers  as  in  the 
United  States.  The  business  of  a few  large  produce 
distributors  in  Mexico  City  is  confined  to  the  local 
markets  near  Mexico  City.  In  every  town  and  ham- 
let, and  on  every  farm,  chickens  are  kept,  and  the 
product  is  disposed  of  locally,  direct  to  the  cohsumer. 
The  favorite  method  of  distribution  is  by  daily  sale 
at  the  public  markets  in  each  community,  or  by  house 
to  house  peddling.  For  this  reason  it  is  impossible 
to  arrive  at  even  an  approximate  estimate  of  con- 
sumption. It  may  be  said,  however,  that  eggs  consti- 
tute important  articles  of  food  in  general  and  steady 
demand  in  Mexico. 

Mexico's  imports  of  eggs  come  mainly  from  the 
United  States,  and  the  following  table  shows  the 
amounts  exported  from  the  United  States  to  Mexico 
during  the  years  mentioned: 

(Eggs  in  shell — Storage) 


1913  847,615 

1918  1,735,562 

1919  1,866,037 

1920  1,749,839 

1921  5,936,196 

1922  9,071,306 

Mexico  imposes  a tariff  on  imported  eggs,  and 

this  tariff  in  United  States  currency  is  as  follows: 

Fresh,  per  pound,  gross  weight $0,011 

Preserved  in  shell,  pound,  legal  weight.  .045 

Preserved  in  tins  045 

Approximately  forty  carloads  of  eggs  were 
shipped  into  Mexico  City  monthly,  during  the  year 

i \ r • • . • . 1 j • -A  ..  * 


1922.  Mexico  City  is  the  most  important  consuming, 
as  well  as  distributing  center  of  the  Republic;  Tam- 
pico and  Monterey  probably  rank  next.  The  Ameri- 
can exporter  has  every  advantage  in  the  Mexican 
market,  principally  because  of  proximity  and  estab- 
lished trade  relations  in  allied  lines.  By  far  the  bulk 
of  consumption  is  of  native  production,  since  the  im- 
ported pfoduct  cannot  be  had  in  fresh  form.  The 
consumption  of  the  imported  products  is  limited  to 
the  larger  towns  and  cities.  The  only  logical  expla- 
nation for  the  increasing  demand  for  storage  eggs  is 
under  production,  and  lack  of  storage  facilities.  Mex- 
ico has  no  produce  storage  warehouses  and  cannot 
conserve  its  excess  production  of  eggs  in  the  season, 
of  generous  productivity  for  distribution  when  pro- 
duction lessens. 

Sales  Methods 

The  importation  of  eggs  into  Mexico  is  controlled 
at  present  by  the  large  distributors  in  the  United 
States  who  maintain  traveling  sales  representatives 
or  who  sell  on  a commission  basis  through  a resident 
American  agent. 

Eggs  are  imported  by  rail  in  carload  lots. 
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The  retail  price  of  eggs  in  Mexico  City  in  Decem- 
ber, 1922,  in  United  States  currency,  averaged  50 
cents  per  dozen. 

Panama 

In  this  connection  the  following  are  the  figures 
covering  eggs  shipped  in  Panama  from  the  United 
States : 

1918  630,880 

1919  698,130 

1920  571,865 

1921  831,105 

1922  • 806,487 

(The  foregoing  report  concerning  Mexico  was  ex- 
tracted from  a report  contained  in  “Commerce  Re- 
port No.  5,  of  January,  1923.”) 


(Very  recent  information  is  to  the  effect  that  the 
mixed  commission  has  practically  agreed  upon  terms 
which  will  produce  recognition  of  Mexico  by  the 
United  States.  It  is  predicted  that  both  governments 
are  to  accept  the  terms  of  the  agreement. 


THE  DAIRY  PROBLEM  IN  CUBA 


One  of  the  most  interesting  and  practical  subjects 
to  be  considered  at  the  World's  Dairy  Congress,  which 
holds  its  opening  sessions  at  Washnigton,  D.  C.,  on 
October  2 and  3,  adjourn  to  Philadelphia,  Pa.,  for 
October  4,  and  continue  at  Syracuse,  N.  Y.,  in  co- 
operation with  the  National  Dairy  Exposition  from 
October  5 to  10,  will  be  that  of  dairying  in  the  tropics. 
L.  A.  Rogers,  Director  of  the  Research  Laboratories, 
Dairy  Division,  United  States  Department  of  Agri- 
culture, who  is  chairman  of  the  Congress  Program 
Committee,  is  seeking  authorities  to  take  part  in  this 
discussion.  An  illuminating  side  light  on  the  Cuban 
situation  is  contained  in  a letter  just  received  by  the 
World's  Dairy  Congress  Association  from  a Govern- 
ment representative  in  the  island.  This  excerpt  reads : 

“No  list  has  been  compiled  of  butter  or  cheese 
manufacturers,  or  manufacturers  of  dairy  machinery. 
The  butter  and  cheese  output  is  very  slight  compared 
with*  the  great  supply  imported.  Cheese  and  butter 
still  remain  almost  a home  industry  and  there  are  no 
manufacturers  on  an  important  scale.  Dairying  in 
Cuba  has  not  been  developed  to  an  appreciable  extent 
and  large  quantities  of  condensed  milk  are  imported 
to  meet  the  demand. 

“Near  the  cities  are  found  small  dairies  that  supply 
the  neighborhood,  but  none  of  these  dairies  is  large. 
Owing  to  the  sub-tropical  climate,  the  preservation 
of  milk  is  difficult  and  at  present  no  facilities  are  sup- 
plied for  refrigeration  in  transportation.  Much  of  the 
milk  sold  in  Havana  is  not  recommended  as  healthful 
in  its  raw  state  and,  in  fact,  the  practice  amongst  the 
native  population  is  to  boil  before  drinking  it.  Any 
educational  measures,  sudh  as  the  World's  Dairy 
Congress,  or  any  new  methods  for  preserving  and  dis- 
tributing milk  in  a wholesome  state  would  undoubt- 
edly be  of  untold  benefit  here.” 


MODERN  EPITAPHS 


Here  lies  the  body  of  Henry  Day, 

Who  died  disputing  the  right-of-way. 

Henry  was  right,  as  he  drove  along, 

But  he's  just  as  dead  as  though  he  was  wrong. 
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Dilute  ration©  produce  ©low  gain© 
Concentrated  rations  quick  gains 

Gains  are  a question  of  nourishment  not  time 

We  guarantee  satisfaction 

Hales  & Hunter  Co.  Cfiicago.Ill. 


HALES  & HUNTER  CO. 

327  So.  La  Salle  St.f 
Chicago,  111. 

Please  send  me  a sample  of  RED  COMB 
CRATE  FATTENER  [without]  DRIED; 
BUTTERMILK,  and  delivered  prices.  ; 

NAME ; 

ADDRESS  
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ESTABLISHED  1894 

“When  You  Want  the  Coin — 

Ship  to  Coyne* * 


FRESH  EGGS  WANTED 
CREAMERY  BUTTER 
LIVE  POULTRY 


Carlots  or  Less 


Financial  Responsibility  Exceeds  $200,000.00 

Coyne  Brothers 

Telephone  Main  2835 

119  W.  Southwater  St. 
CHICAGO 


ESTABLISHED  1889 

C.  H.  Weaver  & Company 

67  W.  South  Water  St. 

CHICAGO 

Headquarter a For 

BUTTER,  EGGS, 
FROZEN  POULTRY 


Always  Open  for  Business, 
Either  to  Buy  or  Sell 


ANNOUNCEMENTS 


HARRY  H.  FIELD  & CO.  of  Chicago,  announce 
the  opening  of  their  MILWAUKEE  office,  at  357 
Broadway,  under  the  personal  suprvision  of  Charles 
G.  Middleton,  Manager. 

* * * * 

NATIONAL  DAIRY  ASSOCIATION,  after  June 
15  and  until  November  1 will  be  located  in  the  Grand 
Opera  House  Building,  Syracuse,  N.  Y. 

* * * * 

R.  GERBER  & COMPANY,  CHICAGO,  Manu- 
facturers, Wholesalers,  Jobbers,  Importers  and  Ex- 
porters of  all  kinds  of  Foreign  and  Domestic  Cheese, 
have  organized  as  a $350,000  corporation  and  iiave 
removed  from  their  old  address  on  South  Water 
Street  (where  they  were  located  for  nearly  fifty 
years),  to  12-14  East  Kinzie  Street,  where  they  have 
a long  lease  on  a 6 story  and  basement  building. 

* * * * 

J.  M.  KLEIN,  NEW  YORK,  former  President  of 
the  National  Poultry,  Butter  and  Egg  Association 
and  at  present  a member  of  the  Executive  Committee, 
after  a few  days  retirement  from  business,  at  the  ur- 
gent request  of  friends  of  long  standing,  has  again 
entered  the  field  and  has  located  at  448  West  14th 
Street. 

* * * * 

STONE  & DIXON,  INC.,  162  PERRY  STREET, 
BUFFALO,  is  the  name  of  a new  corporation  which 
is  the  consolidation  of  the  business  of  F.  F.  STONE 
and  GOULD  & DIXON.  Mr.  Stone  was  formerly 
located  at  98  West  Market  Street  and  has  been  a 
member  of  the  ‘National’  since  1913. 

* * * * 

CARNATION  MILK  PRODUCTS  COMPANY, 
OCONOWOC,  WIS.,  announce  the  removal  of  their 
Chicago  Offices,  to  their  new  office  building  in 
OCONOWOC. 

* * * * 

COYNE  BROTHERS,  119  W.  SOUTHWATER 
STREET,  CHICAGO,  submit  the  following: 

“Be  strong  “Lay  on  McDuff 

EAT  EGGS  and  EAT  EGGS 

Live  long!  Good  stuff! 

Has  any  member  as  good  slogans  to  offer?  Send 
them  along. 

* * * * 

MERRILL  & ELDRIDGE,  CHICAGO:  Charles 
J.  Eldridge,  President  of  Merrill  and  Eldridge,  Chi- 
cago, recently  made  a circuit  of  the  Eastern  Markets 
looking  for  trade  information  which  he  intends  to 
pass  along  to  his  shippers. 

* * * * 

THORNDIKE  & GERRISH  CO.,  BOSTON, 
will  reorganize  on  July  1.  Joshua  Thorndike  will 
retire.  Harry  Gerrish  and  James  K.  Crosbie  will  con- 
stitute the  members  of  the  reorganized  firm  and  will 
continue  to  do  business  under  the  firm  name  of 
Thorndike  & Gerrish  Co., 

♦ * * ♦ 

PURINA  MILLS,  ST.  LOUIS,  “Points  The  Way 
To  Larger  Profits”,  by  means  of  a neat  little  publica- 
tion called  the  FATENAGRAPH — free  for  the 
asking. 

* * * * 

ELMER  L.  ARMINGER,  CHICAGO,  returned 
from  New  York  and  Washington  after  a two  week 
business-pleasure  trip.  He  states  that  he  likes  to  travel 
in  the  east,  but  that  if  he  has  supplies  that  he  wants 
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to  get  to  destinations  in  record  time,  he  likes  to  start 
them  out  over  the  KANSAS  CITY  SOUTHERN 
because  that  road  is  providing  ONE  HUNDRED 
PER  CENT  SERVICE. 

* * * * 

F.  S.  JACOBY,  Secretary  of  the  Ohio  State 
Association  and  in  charge  of  the  Poultry  Division  of 
the  Ohio  State  University,  has  resigned  the  latter 
position  and  after  July  1,  will  devote  his  entire  time 
and  attention  to  his  Baby  Chick  Business.  Mr.  Jacoby 
was  a caller  at  the  Executive  Offices  on  June  30. 

* * * * 

J.  J.  BADENOCK  CO.,  400  N.  UNION  AVE- 
NUE, CHICAGO,  manufacturers  of  C-EM-GROW 
POULTRY  FATTEN ER,  were  admitted  into  mem- 
bership of  the  Association  at  the  last  meeting  of  the 
Executive  Committee.  The  firm  was  recommended 
by  President  Pfeiffer. 

The  writer  has  known  the  Badenock  family  in 
Chicago  for  over  thirty  years — all  athletes  and  over 
six  feet  in  their  stockings.  C-EM-GROW  might  be 
the  secret. 

* * * * 

Gus  Ludwig,  Chairman  of  the  Membership  Com- 
mittee and  member  of  the  Executive  Committee,  paid 
a flying-  visit  to  the  Executive  Offices  on  July  2 on 
his  way  to  New  York  from  Minnesota. 


NEW  BUTTER  INSPECTOR  FOR  ‘NATIONAL’ 


John  W.  Miller  has  been  appointed  official  Butter 
Inspector  for  the  National  Poultry,  Butter  and  Egg 
Association,  for  the  Chicago  territory,  vice  Frank 
Sweeney,  resigned. 

Mr.  Miller  is  a well  known  butter  man  and  en- 
joys a national  reputation  as  an  efficient  inspector.  He 
is  connected  with  the  firm  of  C.  H.  Weaver  & Co., 
67  W.  Southwater  Street,  Chicago. 


3fotrg  Sror&rr 

Henry  Broeder,  of  the  firm  of  Henry  Broeder’s 
Sons  Commission  Company,  St.  Louis,  passed  away  on 
July  1,  1923,  aged  58  years. 

Mr.  Broeder  was  a resident  of  Montgomery  City, 
Missouri,  where  for  many  years  he  was  in  charge  of 
the  Broeder  Produce  House  at  that  place. 

He  was  the  son  of  Henry  Broeder,  Sr.,  one  of  the 
pioneers  in  the  egg  business  in  this  country,  and  a 
brother  of  George  H.  Broeder,  a member  of  the  Exec- 
utive Committee  of  the  National  Poulry,  Butter  and 
Egg  Association. 

3.  2L  HHituum 

At  Clear  Lake,  Iowa,  on  July  3,  1923,  J.  D.  Min- 
ium, Vice  President  of  the  Iowa  State  Association 
and  a member  of  the  National  Poultry,  Butter  and 
Egg  Association  since  1917,  passed  away. 

Mr.  Minium  was  well  known  to  all  members  of 
the  two  associations,  who  esteemed  him  highly.  He 
was  a particularly  good  friend  of  the  ‘National’  and 
his  remarks  on  the  floor  of  the  last  annual  convention 
concerning  the  creation  of  a Traffic  Service  Depart- 
ment carried  great  weight  with  the  Executive  Com- 
mittee. 

In  the  councils  of  the  ‘National’  Mr.  Minium  will 
be  greatly  missed. 


Poultry  Fatteners 
Live  Car  Shippers 

Remember 


MacX 

Chicken  Gruel 


I 

Fattens  Faster 
With  a Finish  and  Bloom 


That  poultry  buyers  are  always  seeking — are 
you  using  MACX  CHICKEN  GRUEL  this 
season  ? 

Shippers  of  live  cars  over  the  C.  & N.  W.  Ry. 
through  Clinton  are  taking  advantage  of  a 
service  we  installed  for  them — that  of  placing 
MACX  CHICKEN  GRUEL  aboard  their 
cars  bound  east. 

Just  wire  us  car  number,  when  car  will  reach 
Clinton,  Iowa,  amount  of  feed  you  want  put 
aboard.  We  do  the  rest.  DAY  OR  NIGHT 
SERVICE. 

WRITE  TODAY  FOR  PRICES. 


Manufactured  Exclusively  by 

MacX  Feed  Muling  Co. 

CLINTON,  IOWA 
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Executive  Office  Activities 


The  report  of  the  Executive  Committee  Meeting 
of  June  11  is  published  in  this  issue  of  the  ‘Bulle- 
tin/ In  that  report  it  is  stated  that  the  Executive 
Secretary  submitted  an  exhaustive  report  covering 
the  activities  of  the  Executive  Offices  for  the  first  five 
months  in  the  present  calendar  year.  Among  the 
subjects  included  in  the  Executive  Secretary's  report 
are  the  following: 

State  Legislation:  Co-Operative  Marketing  Bills; 
Cold  Storage  Law  amendments;  Egg  Candling  Law 
Amendments. 

Traffic:  Hearing  on  Packing,  Loading,  Delivery 
and  Inspection  Rules;  Hearing  on  Stated  Refrigera- 
tion ; Express  Rate  and  Service  Hearing ; various  Rate 
Adjustments. 

Transportational  Facilities:  Refrigerator  Car  situ- 
ation; Live  Poultry  Car  situation;  Clean  Live  Poultry 
Cars. 

Supplies:  Loose  excelsior;  Excelsior  Pads;  new 
devices. 

Miscellaneous:  National  Wheat  Conference;  the 
National  Transportation  Institute. 

The  Railroad  Question:  Consolidation  of  the  Car- 
riers; Pooling  of  Freight  Cars;  Repeal  of  Certain 
Sections  of  the  Transportation  Act  of  1920. 

Transportation  of  Commodities:  How  to  load 
mixed  cars  of  Poultry  and  Eggs. 

Demands  of  Members,  Individual  and  Outside 
Agencies:  Too  numerous  to  mention. 

Concerning  the  above  matters,  it  may  be  stated 
that  so  far  as  State  Legislation  is  concerned,  the  Ex- 
ecutive Offices,  for  the  most  part,  acted  in  advisory 
capacities  or  by  way  of  co-operation,  i.  e.,  on  inquiry, 
they  would  examine  the  law  in  other  states  and  then 
advise,  with  a view  to  arriving  at  uniformity,  or  they 
would  investigate  for  facts  and  disclose  the  results 
of  such  investigation,  with  a view  to  having  the  pro- 
posed law  meet  the  conditions.  In  certain  instances, 
where  these  facts  were  disclosed  to  the  law  makers, 
the  proposed  law  was  either  killed  or  properly 
amended. 

In  the  matters  involving  Tralffic,  the  Executive 
Offices  took  leading  parts,  and  in  certain  instances 
were  the  only  active  representatives  of  the  trade  pres- 
ent at  the  hearings. 

Concerning  Transportational  Facilities:  This  is 
strictly  and  solely  a ‘National'  enterprise.  The  Ex- 
ecutive Offices  acted  entirely  independently  of  all 
other  agencies.  The  purpose  is  to  co-operate  with 
carriers,  take  time  by  the  forelock,  and  profit  by  past 
experiences. 

Concerning  supplies:  This  subject  includes  the 
entire  egg  package.  Investigations  concluded  and 
being  conducted  by  the  Executive  Offices  have  en- 
abled the  industry,  up  to  the  moment,  to  successfully 
resist  undue  burdens. 

Under  Miscellaneous  but  two  subjects  are  in- 
cluded. Included  under  this  heading,  however,  files 
may  be  found  in  the  Executive  Offices  which  bear 
intimately  or  remotely,  as  the  case  may  be,  upon 
the  poultry,  butter  and  egg  industry  from  national 
viewpoints.  These  files  contain  practically  every  sub- 
ject which  is  agitating  the  nation,  with  the  exception 
of  the  Eighteenth  Amendment,  and  because  of  its 
political  importance,  it  is  a question  of  but  a short 
time  when  a file  on  this  subject  will  be  included. 


(“Booze"  and  “Blocs"  may  be  expected  to  agitate  the 
nation  for  some  time  to  come.) 

The  subjects  included  under  the  Railroad  Question  are- 
vital,  not  only  to  this  industry,  but  to  the  nation  at 
large.  Up  to  the  moriient  the  Association,  as  such, 
has  not  taken  sides,  but  the  time  is  ripe  for  individuals 
to  begin  to  think  about  what  company  they  will  keep 
when  these  questions  come  before  the  country.  The 
questions  involved  are  strictly  political  at  the  present 
time,  and  being  such,  individual  members  will  be 
guided  largely  by  what  local  politicians  tell  them,  or 
by  local  sentiment,  and  in  this  aspect  the  Association 
will  have  to  keep  hands  off,  because  the  Association  is 
strictly  non-political.  Individual  members,  however, 
should  not  be  swayed  by  local  sentiment  nor  by  po- 
litical bias.  The  Shipper  in  Texas  must  remember 
that  he  ships  his  products  to  the  New  England  States, 
and  the  Receiver  in  the  New  England  States  must 
remember  that  his  products  come  from  Texas,  and 
what  might  be  good  for  Texas,  might  ruin  New  Eng- 
land, or  visa  versa.  Hence  it  is  that  the  proper  bal- 
ance must  be  maintained,  and  in  this  aspect  the  rail- 
road question  must  be  cared  for  by  the  Association 
as  an  economic  one,  and  in  selecting  its  political  com- 
pany it  will  be  guided  by  purely  economic  considera-* 
tions. 

Under  the  title  “Transportation  of  Commodities" 
only  one  subject  appears.  An  investigation  of  this* 
subject  was  made  on  the  suggestion  of  the  carriers. 
The  result  of  it  was  published  in  the  National  Poul- 
try, Butter  and  Egg  Bulletin  for  the  month  of  June. 

The  demands  of  individual  members  and  of  per- 
sons and  agencies  outside  of  the  trade  include  inqui- 
ries concerning  practically  every  subject  under  the 
sun.  For  example,  one  inquiry  might  have  to  do 
with  an  intricate  proposition  of  law,  and  the  next 
would  be  a reply  to  the  following  question  : “To  what 
extent  do  women  use  featherbone  in  jtheir  wearing 
apparel,  and  is  this  featherbone  manufactured  from 
ordinary  poultry  feathers?" 

The  above  is  a mere  outline  of  some  of  the  ques- 
tions discussed  at  the  last  meeting  of  the  Executive 
Committee. 


FARM  POULTRY  IN  MICHIGAN 

According  to  the  May  Quarterly  Bulletin  of  the 
Michigan  Agricultural  College,  the  fact  that  180,000 
farms  in  that  state  have  farm  poultry  flocks,  indicates 
that  this  branch  of  agriculture  is  becoming  one  of  the 
most  popular  and  important  in  the  state.  The  average 
number  of  birds  in  these  flocks  is  60.4,  further  indica- 
tion of  the  interest  farmers  in  general  are  taking  in 
poultry. 

The  poultry  industry  represents  a substantial  agri-. 
cultural  investment,  with  the  poultry  itself  worth 
$11,600,000  and  the  buildings  and  equipment*  repre-, 
senting  an  amount  almost  as  large.  The  total  invest- 
ment is,  therefore,  approximately  $20,000,000. 

In  1919,  the  eggs  produced  from  this  investment 
were  valued  at  $23,500,000,  and  the  poultry  raised  at 
$11,400,000,  a combined  total  of  $34,900,000.  This 
gives  some  idea  of  the  magnitude  of  Michigan  poultry 
enterprises  as  revealed  by  the  1920  census. 

PARTNERS 

Economic  Prof. — “What  is  partnership?" 

Student — “A  firm  consisting  of  at  least  three  par- 
ties— a senior  partner,  a junior  partner,  and  the  Gov- 
ernment."— American  Mutual  Magazine. 
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Better 

Grades 

AND  bigger  profits  come  to  the 
wide-awake  Poultryman  who  uses 
UNION  Patented  Cooling  Racks, 
Equipped  with  universal  spring  type 
bars.  Fastest  loading  and  unloading 
rack  ever  heard  of.  Does  not  injure  the 
fowl.  Birds  need  not  be  handled  from 
picking  room  to  grader,  which  means  a 
vast  improvement  in  grades.  Many 
Poultrymen  quickly  save  the  cost  of  the 
rack  in  grade  improvement  alone. 

Solidly  constructed  all  of  steel.  Will 
stand  the  roughest  handling.  Galvan- 
ized after  making.  Rust-proof  and 
cleanable.  Shipped  K.  D.  or  set  up. 

Our  complete  catalog  of  all-steel  Poul- 
try Equipment  is  free  for  a postal — 
write  for  it  today. 


Union  Steel  Products  Co.,  Ltd. 

DEPT.  20 

ALBION  : MICH.  : U.  S.  A. 


The  universal  gal- 
vanized attachable 
spring  wire  leg 
holder  bar  permits 
any  size  fowl  to 
hang  anywhere  on 
the  rack  without  in- 
jury. You  may  re- 
move a small  broil- 
er and  hang  a tur- 
key in  its  place. 
This  means  very 
fast  loading  and  un- 
loading. Fingers 
may  be  quickly  re- 
placed if  broken. 


UNION  Patented  Cooling  Rack  with 
Universal  Type  Bars.  Patented 
1914. 


EGGS  AS  FOOD 


When  the  price  of  eggs  drops  during  the  spring 
months  housekeepers  generally  feel  that  the  time  has 
come  to  abandon  eggless  muffins,  one-egg  cakes  and 
other  dishes  in  which  eggs  were  sparingly  used,  and 
to  give  the  family  a good  deal  of  the  needed  protein  in 
the  form  of  eggs.  For  the  protein  of  eggs,  like  that 
of  meat,  milk  and  cheese,  is  of  such  kind  that  the  body 
can  use  it  to  particular  advantage.  Moreover,  egg 
yolks  are  a rich  source  of  iron  and  vitamin  A. 

Eggs  can  be  served  in  so  many  forms  and  with  so 
many  other  foods  that  no  one  need  tire  of  them.  In 
addition  to  the  common  ways  of  boiling,  coddling, 
frying  and  poaching,  eggs  can  be  used  in  a great  va- 
riety of  custards  and  sauces,  both  sweet  and  sour. 
There  are  also  as  many  kinds  of  omelets  as  there  are 
tasty  ingredients  to  put  in  them.  Peppers,  cheese, 
tomatoes,  minced  ham,  chopped  chicken,  jelly  and 
parsley  are  all  good  additions  to  omelets. 

The  uses  of  hard-boiled  eggs  are  innumerable. 
They  may  be  cut  up  and  combined  with  cream  sauce, 
or  the  yolks  may  be  put  through  a ricer  and  sprinkled 
over  the  mixture  of  chopped  whites  and  sauce  to  make 
“goldenrod  eggs”.  They  may  be  made  into  deviled 
eggs  for  picnics  or  supper  by  mixing  the  yolks  with 
salad  dressing  and  seasonings,  and  refilling  the  whites. 
Deviled-egg  salad  on  a bed  of  lettuce  is  appetizing, 
or  a plain  egg  salad  may  be  made  by  slicing  up  the 
hard-boiled  eggs  and  serving  them  with  other  salad 
ingredients.  A hard-boiled  egg  seems  to  taste  par- 
ticularly good  with  spinach,  and  is  often  used  as  a 
garnish  for  that  vegetable.  Egg  sandwiches  are  us- 
ually satisfactory  and  least  dry  if  the  yolks  are  first 
mixed  with  salad  dressing  and  are  then  mixed  with 
the  chopped  whites. 

Many  dishes  calling  for  a number  of  eggs,  such  as 
souffles,  fondues,  timbales,  and  combinations  of  meat 
and  eggs  or  cheese  and  eggs,  may  be  served  when  they 
are  plentiful.  Farmers*  Bulletin  487,  “Cheese  and  Its 
Economical  Uses  in  the  Home”,  which  may  be  ob- 
tained free  from  the  United  States  Department  of  Ag- 
riculture, gives  the  following  recipes,  all  of  which  re- 
quire several  eggs : Cheese  fondue,  rice  fondue,  corn 
and  cheese  souffle,  creamed  cheese  and  eggs,  baked 
eggs  with  cheese,  scrambled  eggs  with  cheese,  Swiss 
eggs,  cheese  souffle,  omelets  and  cheese  croquetes. 

Eggs  may  be  put  into  various  types  of  rolls  or 
loaves,  containing  meat  and  bread  crumbs,  or  meat  and 
potatoes,  improving  both  their  texture  and  their  food 
value.  An  entire  chapter  in  a cookbook  could  be 
written  on  cake-making,  when  the  number  of  eggs 
called  for  may  be  disregarded.  As  the  great  problem 
ordinarily  for  the  housekeeper  is  to  discover  recipes 
for  desserts  that  are  economical  in  respect  to  eggs, 
she  has  no  difficulty  at  the  season  of  plenty  in  choos- 
ing puddings  and  desserts  which  require  eggs. 

Flavored  egg-and-milk  drinks  should  not  be  for- 
gotten. Occasionally  it  is  a good  thing  to  get  chil- 
dren to  take  raw  egg  in  the  form  of  a vanilla,  choco- 
late or  orange  “egg-nog,,*  while  such  drinks  are  us- 
ually refreshing  and  acceptable  to  those  on  a light 
diet  or  needing  nourishment  in  easily  digested  form. 
— United  States  Department  of  Agriculture. 


EAT  MORE  WHEAT 


Blinks — The  undercrust  to  that  chicken  pie  you 
brought  me  was  abominably  'tough. 

Waiter — There  wasn’t  any  undercrust  to  that  pie, 
sir ; it  was  served  on  a paper  plate. 
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TO  PORTRAY  DEVELOPMENT  OF  DAIRY 
INDUSTRY  IN  U.  S. 


Preparation  of  the  largest  and  most  extensive  single 
exhibit  feature  ever  undertaken  by  the  United  States 
Department  of  Agriculture  is  now  under  * way  in  the 
Office  of  Exhibits.  The  exhibit  is  being  constructed  to 
portray  the  development  of  the  dairy  industry  in  the 
United  States  and  will  be  shown  at  the  National  Dairy 
Show  at  Syracuse,  N.  Y.,  in  October.  It  will  combine 
newly  developed  features  in  the  line  of  portable  exhibits 
and  its  construction  is  being  supervised  by  Charles  A. 
Corwin  and  Paul  J.  Fair,  both  of  whom  have  done  some 
of  the  finest  work  of  this  kind  in  the  world  for  the 
Academy  of  Science  in  San  Francisco  and  the  Field 
Museum  in  Chicago.  Mr.  Corwin  came  to  the  depart- 
ment from  Boston,  where  he  recently  finished  painting 
the  cyclorama  of  the  Battle  of  Chateau  Thierry  for  exhibi 
tion  in  that  city. 

The  central  feature  of  the  exhibit  will  be  a model 
in  relief  of  a dairy  farm,  showing  three  stages  of  develop- 
ment comparable  to  the  progress  of  the  dairy  farming 
industry  as  a whole,  and  will  be  of  such  size  as  to  com- 
mand a space  of  100  feet  in  length  for  its  display.  The 
foreground  of  the  exhibit  will  be  done  in  miniature 
model  form,  showing  the  type  of  animals  on  the  farm, 
buildings,  trees,  etc.,  and  this  merges  into  a background 
so  painted  that  it  is  difficult  for  the  eye  to  distinguish 
where  the  modeled  material  leaves  off  and  the  painting 
begins.  This  type  of  habitat  exhibit  has  the  property 
of  giving  much  more  depth  and  realism  to  the  scene  than 
would  be  otherwise  possible. 

Practically  every  bureau  in  the  department  has  con- 
tributed something  in  the  way  of  information  and  matter 
to  be  used  in  making  this  a great  educational  exhibit,  for 
there  is  scarcely  a branch  of  the  department  whose  work 
does  not  have  some  bearing  on  or  connection  with  the 
dairy  industry.  The  first  scene  of  this  large  feature  will 
depict  the  average  dairy  farm  as  it  was  in  the  past  before 
the  advent  of  scientific  agriculture  and  improved  methods. 
While  there  are  many  dairy  farms  still  in  this  stage — 
where  scrub  stock  are  kept,  where  insanitary  conditions 
are  the  rule,  where  antiquated  machinery  and  equipment 
are  still  in  use  and  where  haphazard  methods  of  feeding 
are  practiced — the  next  picture  shows  the  improvement 
brought  about  by  the  adoption  of  some  of  the  improved 
practices.  In  this  stage,  which  is  called  the  present,  are 
seen  the  purebred  dairy  cattle,  well  constructed  barns  and 
silos,  power  machinery,  good  roads  and  fences  and  better 
feeding  practices.  The  third  and  last  scene  marks  a 
still  more  ideal  stage  in  the  future  of  the  industry  which 
would  be  possible  if  all  the  present-day  knowledge  was 
put  into  practice.  The  whole  presents  an  inspiring  pic- 
ture of  the  improvement  of  dairying  through  the  use  of 
improved  practices,  better  machinery  and  equipment  and 
also  shows  what  may  yet  be  expected  in  the  near  future 
with  the  development  of  better  marketing  systems. 

Aside  from  this  main  feature  there  will  be  in  the 
department’s  exhibit  numerous  other  displays  relative  to 
the  dairy  industry. 


CONCENTRATION  AND  STORAGE  OF  EGGS 


Fort  Worth  and  Denver  City  Ry.  Co.,  and  Wichita 
Valley  Ry.  Co.,  Tariff  No.  1647  I.  C.  C.  381  has  been 
issued  to  provide  for  the  concentration  and  storage  of 
eggs  on  those  lines.  The  tariff  is  published  to  become 
effective  July  30,  1923. 


This  man 
helps 

your  feeder 
make 
money  for 
you 


Former  government  and 
state  research  men  in  our 
employ  are  prepared  to  train 
your  men  without  cost. 
Their  job  is  to  help  fattening 
plants  cut  the  cost  per  pound 
of  grain.  Let  us  show  you  - 
the  enthusiastic  reports  we 
receive  week  in  and  week 
out,  from  feeders,  large  and 
small,  the  country  over. 
Write 


Purina  Mills 

Makers  of  Checkerboard  Chows 

987  Gratiot  St.  ::  St.  Louis,  Mo. 

Ft.  Worth  : Nashville  : Buffalo 


Ask  about 
free  can 


Send 
complete 
information 
in  regard  to 
your  Fatcna  feed- 
ing service. 


Name 


Address. 
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A catalogue  of  useful  information  for  those  contemplat- 
ing installation  of  Mechanical  Refrigeration  or  enlarge- 
ments of  present  refrigerating  equipment. 

CP  REFRIGERATING  MACHINES 

in  either  Vertical  or  Horizontal  types  arc  now  used  by 
more  than  5,000  users. 

In  addition  to  complete  descriptions  of  these  ma- 
chines, catalogue  gives  list  of  cold  storage  temperatures, 
shows  six  methods  of  Piping  Refrigerating  boxes,  and 
other  data  for  the  prospective  purchaser. 

The  Creamery  Package  Mfg.  Company 


61-67  W.  Kinzie  St. 


CHICAGO 


Merchants  Refrigerating  Company 

Unequaled  facilities  for  the  storage  of 

i 

All  kinds  of  Perishable  Food  Products 


Warehouses  of  modern  construction,  low  insurance, 
unexcelled  locations  and  superior  service 

New  York— 17th  Street  and  10th  Avenue.  Warehouse  in  the  West  Wash- 
ington Market  District,  on  tracks  of  the  New  York  Central 
Railroad. 

Downtown  Warehouses  in  the  heart  of  the  Produce  Trade,  con- 
venient to  all  Railroad  Terminals  and  Piers. 

Jersey  City — Warehouses  have  track  connections  with  all  Freight  Lines 

I 

Newark  — Warehouse  adjacent  to  the  Wholesale  Market  center. 

Main  Office:  161  Chambers  St.,  New  York,  N.  Y. 


Digitized  by 


Google 


July,  1923  NATIONAL  POULTRY.  BUTTER  & EGG  BULLETIN 

ILLINOIS  COLD  STORAGE  LEGISLATION 


Section  8 of  the  present  Illinois  Cold  Storage  Law 
contains  the  following: 

“The  Director  of  Agriculture  shall  have  power  to 
order  any  article  of  food  held  in  cold  storage  to  be 
removed  therefrom  before  the  expiration  of  the  first 
period  of  twelve  months  or  before  the  expiration  of 
any  period  of  extension  granted  by  him  for  any  of 
the  following  reasons: 

“(1)  That  the  storage  of  the  article  of  food  be- 
yond the  time  fixed  by  the  Director  of  the  Depart- 
ment of  Agriculture  in  his  order  of  removal  will 
render  such  article  of  food  unwholesome; 

“(2)  That  the  person,  firm  or  corporation  stor- 
ing such  article  of  food  has  entered  into  a contract, 
agreement  or  understanding  for  the  purpose  or  with 
the  intent  of  fictitiously  increasing  the  price  of  such 
article  of  food; 

“(3)  That  the  storage  of  such  article  of  food  is 
for  the  purpose  or  with  the  intent  of  fictitiously  in- 
creasing the  price  thereof; 

“(4)  That  the  storage  of  such  article  of  food  tends 
to  create  a monopoly; 

“(5)  That  the  storage  of  such  article  of  food  tends 
to  restrain  or  prevent  competition  in  this  State  in 
the  supply  or  price  of  such  article.  Before  such  ar- 
ticle of  food  shall  be  ordered  removed  from  storage, 
the  Director  of  Agriculture  shall  give  at  least  five 
days  notice  in  writing  of  his  intention  to  make  such 
order,  and  shall  accord  the  person,  firm  or  corpora- 
tion receiving  such  notice  a full  hearing  thereon.” 

At  the  last  session  of  the  Illinois  legislature,  the 
Food  Department  of  the  State  of  Illinois  introduced 
certain  amendments  to  the  law,  the  object  of  which 
was  to  strengthen  the  procedure  for  its  enforcement. 

These  amendments  were  not  wholly  objectionable 
to  Illinois  interests,  though  those  interests  did  offer 
suggestions  for  certain  changes,  some  of  which  the 
Food  Department  readily  acceded  to.  However,  the 
Illinois  interests  did  emphatically  demand  that  in  ad- 
dition to  the  amendments  offered  by  the  Food  De- 
partment, the  law  should  be  further  amended  by 
striking  out  paragraphs  2,  3,  4 and  5 above  quoted, 
and  as  reasons  therefor,  advanced  practically  the  same 
arguments  as  those  advanced  by  Frank  G.  Urner  in 
his  editorial  on  this  subject  published  in  his  Refrigera- 
tion and  Cold  Storage  Supplement  to  the  New  York 
Produce  Review  and  American  Creamery  of  June  20 
and  reproduced  in  this  issue  of  the  ‘Bulletin’.  The 
further  arguments  advanced  were,  that  in  as  much  as 
Illinois  was  a pioneer  State  on  Cold  Storage  Legisla- 
tion, and  in  as  much  as  the  Food  Department  desired 
to  make  certain  amendments,  it  would  only  be  fair  to 
the  public  and  other  interests  to  so  amend  the  law 
that  when  this  session  of  the  legislature  got  through 
with  it,  it  would  embody  the  most  modern  thought  on 
the  subject  and  as  such,  mteht  be  instrumental  as 
furnishing  a guide  to  other  States.  The  Food  De- 
partment could  not  see  the  force  of  the  arguments 
advanced  and  would  not  agree ; hence  there  was  a 
parting  of  the  ways  and  the  legislature  adjourned 
without  taking  any  action  whatever. 

Mr.  R.  C.  Stokell,  who  represents  certain  Chicago 
Cold  Storage  Warehouse  Companies,  and  S.  Edward 
Davis,  Business  Manager  of  the  Chicago  Mercantile 
Exchange,  advanced  the  principal  arguments,  and  Mr. 
Stokell  reports  that  members  of  the  legislature  seem 
to  have  a greater  knowledge  of  the  cold  storage  en- 
terprises than  members  heretofore  have  had  and  that 
he  notes  a more  generally  sympathetic  attitude. 

Food  Departments  >vill  have  to  keep  abreast  of  the 
members  of  the  legislature  and  will  have  to  divest 
themselves  of  some  of  their  old  prejudices,  so  that 
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when  an  opportunity  to  procure  constructive  meas- 
ured arises  they  may  get  behind  them  and  push. 

In  this  instance  the  Food  Department  of  Illinois 
threw  away  an  opportunity  to  have  constructive  legis- 
lation placed  upon  the  statute  books  and  likewise  an 
opportunity  to  serve  the  producers  and  consumers  of 
the  State. 


MISSOURI  CREAM  GRADES 


Butter  is  the  finished  product  manufactured  from 
cream.  The  quality  of  the  finished  product,  butter,  is 
determined  by  the  quality  of  the  raw  product,  cream. 
The  Missouri  cream  grading  program,  which  has  cov- 
ered the  State  in  over  500  cream  grading  demonstra- 
tions at  country  shipping  points  since  August,  1922, 
has  revived  and  stimulated  similar  programs  in  a num- 
ber of  other  states.  “Make  Missouri  Cream  Better — 
It  Pays”  is  again  the  slogan  in  the  1923  Missouri  cream 
grading  campaign. 

Opportunity  and  Responsibility 

At  least  $2,000,000  more  money  could  annually  be 
added  to  the  profits  of  Missouri  cream  producers,  if 
sufficient  care  were  taken  of  cream,  the  raw  product, 
to  raise  the  quality  of  Missouri  butter  three  or  four 
points  in  its  average  score  test.  Such  an  improvement 
in  the  quality  of  Missouri-produced  butter  is  possible 
through  continued  cooperation  on  the  part  of  the 
cream  producers,  cream  station  operators  and  the 
creamerymen’s  association  with  the  State  Marketing 
Bureau  and  other  agencies. 

The  means  necessary  for  realizing  the  much  needed 
improvement  to  the  butter-making  industry  in 
Missouri  involves  a responsibility  on  each  the  pro- 
ducer, the  cream  station  operator  and  the  creamery- 
men,  as  follows: 

Responsibility  of  the  Producer 

The  Producer  should  take  such  care  of  the  cream 
(by  cooling,  cleanliness  and  frequent  marketing)  as 
will  enable  him  to  deliver  it  to  the  cream  buying 
station  as  high  grade  No.  1 cream.  Less  care  and 
attention  than  this  constitutes  a situation  within  which 
is  found  all  the  causes  of  poor  cream. 

Responsibility  of  the  Cream  Station  Operator 

The  Cream  Station  Operator  should  comply  with 
the  state  laws  and  all  of  the  well  known  practices  by 
which  the  physical  properties  of  cream  buying  stations 
are  kept  absolutely  clean  and  sanitary  for  the  recep- 
tion and  handling  of  the  fresh,  raw  product  from  the 
farms.  He  should  put  No.  1 cream  in  containers 
separate  and  apart  from  No.  2 Grade  cream.  No.  1 and 
No.  2 Grade  cream  should  never  be  poured  into  the 
same  containers  together.  Unlawful  or  unfit-for- 
human-food  cream  should  be  poured  into  a third  set 
of  containers  separate  and  apart  from  No.  1 and  No.  2 
Grade  cream.  A Differential  of  at  least  three  cents 
per  pound  between  No.  1 and  No.  2 butterfat  should 
be  recognized  by  all  buyers.  Buyers  might  also  very 
successfully  conduct  “Better  Cream”  campaigns  in 
their  respective  local  territories. 

Responsibility  of  the  Creamerymen. 

First  of  all  the  Creamerymen  should  demand  the 
grading  of  cream  and  the  payment  of  a minimum 
differential  of  three  cents  per  pound  between  No.  1 
and  No.  2 Grade  butterfat  at  all  of  their  cream  buying 
stations, — regardless  of  the  much  exaggerated  fear 
that  such  a policy  will  result  in  the  loss  of  business. 
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EXCHANGE 

' 

I LLOYD  I.  SNYDER,  formerly  of  the  Firm  -of 
Droste  & Snyder,  is  now  associated 
with  this  Company. 

Telephone  MAIN  3320 

192  NO.  CLARK  ST.  CHICAGO,  ILL. 

L __ 


The  matter  of  a slight  to  moderate  increase  or  de- 
crease in  total  pounds  of  butterfat  received  at  the 
creamery  is  relatively  unimportant  compared  with  the 
great  necessity  of  increasing  the  quality  of  the  manu- 
factured product  put  on  the  markets.  Therefore,  all 
field  representatives  should  be  instructed  to  give  their 
entire  time  and  attention,  while  in  the  field,  to  ways 
and  means  of  improving  the  quality  of  the  cream. 

More  and  better  publicity  should  be  kept  before  the 
producing  and  consuming  public  by  the  creamerymen 
and  other  agencies.  Valuable  literature,  photographs, 
and  placards  on  the  improvement  of  the  quality  of 
cream  should  be  kept  before  the  producers  and  cream 
station  operators  at  all  times.  Training  schools  should 
be  held  in  all  sections  of  Missouri  for  the  benefit  of 
cream  buyers  and  producers  to  the  end  that  they  may 
grade  and  handle  the  cream  more  scientifically,  and 
thereby  strive  to  preserve  its  original  quality. 

Missouri  Grades  of  Cream 

The  following  Grades  of  Cream  are  established 
under  the  Dairy  Laws  of  Missouri: 

Extra  Grade  Cream,  shall  consist  of  sweet  cream 
clean  in  flavor  and  not  to  contain  more  than  two  tenths 
of  1%  acidity. 

First  Grade  Cream,  sh9.ll  consist  of  cream  that  is 
clean  to  the  taste  and  smell,  slightly  sour,  free  from 
lumps,  curd,  dirt  and  of  other  foreign  matter,  and  shall 
contain  not  less  than  25%  butter-fat. 

Second  Grade  Cream,  shall  consist  of  cream  that  is 
too  sour  to  grade  as  Firsts,  may  contain  undesirable 
flavors  or  odors  to  a slight  degree,  also  that  which  is 
too  old  to  grade  as  Firsts.  All  sour  cream  containing 
less  than  25%  butter-fat  shall  be  graded  as  Seconds. 

Unlawful  Cream,  is  cream  that  is  old,  rancid,  mould- 
ed, dirty  or  curdy,  or  that  is  produced  by  unclean 
separators,  or  stored,  handled  or  transported  in  viola- 
tion of  law ; and  its  production,  transportation  and 
sale  for  human  food  is  prohibited. 

Undesirable  Flavors  and  Odors  of  Cream 

The  Missouri  law  states  that  No.  1 Grade  cream 
must  be  “clean  to  the  taste  and  smell.,,  Therefore,  all 
cream  containing  one  or  more  of  the  following  common 
undesirable  flavors  and  odors  must  grade  No.  2 or  lower: 

Weedy  cream  is  always  Second  Grade  and  frequent- 
ly unlawful.  It  is  caused  by  cows  eating  garlic,  rag- 
weed, osage  orange,  or  other  strong  flavored  plants, 
and  is  most  prevalent  in  early  spring  or  during  the 
period  of  short  pastures. 

Oily  cream  is  always  Second  Grade  or  so  objection- 
able as  not  to  be  used  at  all,  and  has  the  flavor  of 
kerosene,  gasoline  or  machine  oil,  due  to  cream  setting 
in  a place  near  such  oils.  Carelessness  in  handling  oil 
about  the  cream  separator  generally  is  the  cause. 

Cheesey  cream  is  always  Second  Grade,  or  unlawful. 
It  smells  and  tastes  like  cottage  cheese.  It  is  always 
thin  cream,  which  held  at  a high  temperature,  causes 
it  to  separate  and  become  lumpy  and  curdy.  Dirty 
separator  or  other  unclean  utensils  help  this  along. 

Greasy  cream  is  always  Second  Grade,  or  unlawful. 
It  has  a taste  closely  resembling  tallow  or  lard.  It  is 
always  old  cream  held  in,  or  coming  in  contact  with 
unclean  separator  or  vessels. 

Bitter  cream  is  always  Second  Grade,  or  unlawful. 
It  has  a taste  similar  to  quinine.  It  is  cream  that  has 
been  held  too  long  at  low  temperature. 

Yeasty  Cream  is  always  Second  Grade,  or  unlawful. 
It  smells  like  yeast  and  is  foamy.  It  is  the  kind  of 
cream  which  boils  over  the  can.  It  contains  the  germs, 
of  yeast  obtained  from  unclean  separator  or  utensils 
or  from  exposure  to  dust  or  dirt,  and  held  at  a high 
temperature. 
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Stale  or  Musty  cream  is  always  Second  Grade,  or 
unlawful.  It  is  caused  by  holding  the  cream  too  long 
in  ill  smelling  cans  or  by  the  use  of  stale  water  in 
washing  cans,  or  flushing  separator  bowl,  or  holding 
in  a poorly  ventilated  cellar,  cave  or  milk  house. 

Mettalic  cream  is  always  Second  Grade,  or  unlawful. 
It  is  caused  by  rusty  milk  pails,  rusty  separator  bowl, 
cream  cans,  or  other  utensils. 

Kitchen  and  Cellar  Flavored  cream  is  a Second 
cream,  and  is  that  which  has  absorbed  flavors  and 
odors  of  potatoes,  cabbage,  ham,  bacon,  etc.,  from  the 
surroundings. 

Very  Sour  cream  is  always  Second  Grade  and  is 
cream  held  at  high  temperature.  Sometimes  it  is  so 
sour  as  to  resemble  vinegar  and  always  produces  sour 
butter. 

Colostrum  cream  is  always  unlawful..  It  is  cream 
from  fresh  cow’s  milk  used  too  soon  after  calving  and 
the  sale  of  such  cream  is  prohibited  by  laws  in  most 
states. 

The  above  flavors  and  odors  cannot  be  removed  and 
always  exist  in  the  butter  made  from  such  cream,  and 
this  butter  brings  a lower  price  than  it  would  if  free 
from  them. 

Such  flavors  and  odors  as  defined  above  should  be 
eliminated  by  the  cream  producers.  Cream  buyers 
should  never  mix  this  No.  2 cream  containing  such 
flavors  and  odors  with  No.  1 cream,  which  should  be 
absolutely  free  from  such  flavors  and  odors,  and  they 
should  always  pay  at  least  three  cents  less  for  such 
cream  than  for  No.  1 cream. 

The  Producer  or  the  Buyer? 

One  of  the  most  important  topics  of  discussion  in 
Missouri  at  the  present  time  in  relation  to  the  state- 
wide cream  grading  program  launched  nearly  a year 
ago  by  the  Missouri  Creamerynien’s  Association  is: 

Who  is  most  responsible  for  the  cream  of  poor 
quality,  the  producer  or  the  buyer? 

Both  are  responsible.  No  producer  who  aspires  to 
be  called  a “dairyman’*  should  pass  blame  to  the  cream 
buyer  for  the  low  quality  of  cream  which  he  takes  to 
the  market.  On  the  other  hand,  no  cream  buyer  de- 
serves to  be  permitted  to  remain  in  the  business  of 
handling  such  a perishable  product  whose  quarters  for 
handling  same  are  dirty  and  unsanitary,  and  who 
pours  the  good  and  the  bad  cream  received  from  his 
patrons  into  the  same  can  and  thereby  refuses  to  pay 
the  producer  of  good  cream  a few  cents  more  per 
pound  butterfat  than  he  pays  the  producer  of  low 
grade  cream. 

The  buying  of  cream  on  a graded  basis  in  Missouri 
must  come  if  Missouri  dairymen  expect  to  stay  in 
business  and  compete  with  the  highly  scientific  dairy- 
men of  such  states  as  Wisconsin,  Minnesota,  New 
York,  and  others. 

The  present  dogged  resistance  to  grading  cream  and 
paying  a liberal  price  differential  between  No.  1 and 
No.  2 grade  butterfat  will  ultimately  break  down.  A 
new  system  of  handling  Missouri  cream  between  the 
farms  and  the  creamery  may  replace  the  present  sys- 
tem of  passing  the  cream  through  hundreds  of  cream 
buying  stations.  Or,  the  cream  buying  stations  may, 
through  increased  efficiency,  cleanliness,  sanitation, 
fair  dealing,  and  purchasing  cream  on  a graded  basis, 
survive  the  rapidly  approaching  positive  demand  for 
the  better  handling  of  Missouri  cream. 

These  are  plain  facts  which  are  acknowledged  by 
all  well-informed  Missouri  creamerymen,  cream  sta- 
tion operators  and  buyers,  and  producers. 

(Continued  on  page  31) 
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The  greatest  industrial  city  in  the  world. 
Iron  and  glass  the  chief  products.  Population  of 
the  community  over  1,000,000. 

The  Iron  City  Produce  Company , Inc.,  is 
one  of  the  agencies  through  which  this  vast  popu- 
lation obtain  their  food  supplies.  Shippers  of  farm 
produce  receive  through  this  firm  the  best  and 
most  prompt  returns  for  consignments  of 
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Our  Aim — Service  Beet 

Located  in  the  heart  of  the  produce  district. 
Write  or  Wire  and  get  quick  response. 

IRON  CITY  PRODUCE  CO. 

(Incorporated) 

56-58-60  21st  Street 

Cabl.  Addr.w— ICPECO  PITTSBURG,  PA. 

CAPITAL,  $100,000.00 

Chas.  Muetilbonner,  Pres.  Chas.  Blickle,  Gen.  M n 
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Main  Office  and  Work.:  HARTFORD,  CONN. 
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A*  Howling  Success 


Georgia  farmers  of  Floyd  County  held  their  first 
co-operative  sale  of  poultry  on  June  9,  according  to 
the  Rome  (Ga.)  Tribune.  They  sold  7,800  pounds  for 
$1,450,000  to  J.  A.  Kelly,  of  Atlanta,  who  according 
to  the  experts,  “paid  more  than  the  market  warran- 
ted”. Bids  were  received  from  Chattanooga,  Nash- 
ville, Philadelphia  and  Gainesville  (Ga.),  but  none  of 
them  were  close  to  the  bid  of  Mr.  Kelly. 

The  sale  was  conducted  by  a committee  of  farm- 
ers consisting  of  Will  Waters,  Homer  Davis,  Julian 
Montgomery  and  Attorney  Jim  Jones,  assisted  by  M. 
C.  Gay,  State  Marketing  Agent;  F.  C.  Welchel,  of  the 
State  Bureau  of  Markets,  and  L.  I.  Skinner,  District 
Farm  Demonstration  Agent.  Farm  Demonstration 
Agent  Collins  launched  the  sale  movement. 

When  co-operative  marketing  becomes  properly 
developed  in  Georgia,  we  may  expect  to  see  at  such 
sales  the  Governor,  the  Attorney  General,  the  Adju- 
tant General  and  the  state  militia,  together  with  the 
lesser  state  officials. 

Co-operative  Marketing,  a la  Georgia , will  surely 
cut  down  the  spread  and  increase  the  tax  bills  of  pro- 
ducers— unless  Mr.  Kelly  expects  to  absorb  them  also. 
With  the  Attorney  General  and  militia  present,  it 
should  be  orderly. 


Cold  Storage  Prejudices  Created  by  Law 

The  trade  is  again  indebted  to  Frank  G.  Urner, 
Editor  of  New  York  Produce  Review  and  American 
Creamery  for  the  excellent  Refrigeration  and  Cold 
Storage  Supplement  of  June  20.  If  readers  of  the 
‘Bulletin*  have  not  yet  procured  copies,  they  should 
do  so  at  once. 

Writing  under  the  caption  “The  Status  of  Cold- 
Stored  Foods”,  Mr.  Urner  has  presented  the  soundest 
reasons  why  the  Cold  Storage  Laws  of  many  states 
should  be  amended,  viz.,  to  the  end  that  the  public 
may  enjoy,  to  the  fullest  extent,  the  benefits  of  this 
method  of  preserving  its  perishable  foods  and  to  the 
further  end  that  reputable  dealers  may  not  continue 
to  suffer  from  the  disadvantages  of  the  unfair  competi- 
tion created  by  others  who  receive  premium  awards 
for  law  violations. 

That  the  public  does  not  enjoy  all  of  the  benefits 
of  cold-stored  foods,  is  well  known  to  all  in  the  trade, 
many  economists,  a few  statesmen  and  a very  small 
per  cent  of  individual  consumers,  and  this  is  due,  as 
Mr.  Urner  aptly  expresses  it,  to  “prejudices  created 
by  the  law  itself/* 

That  reputable  dealers  suffer  by  reason  of  the 
law,  is  too  well  known  to  require  comment. 

With  Mr.  Urner*s  editorial  as  the  foundation  for 
the  education  of  the  public,  the  tradfe  should  make 
organized  efforts  to  get  it  to  the  public  and  pending 
such  efforts  it  is  reproduced  in  this  issue  of  the  ‘Bul- 
letin* for  the  use  of  those  who  have  the  best  interests 
of  the  industry  at  heart,  with  the  suggestion  that  it 
be  read  before  Rotary,  Kiwanis,  Lion  and  other  clubs. 

Volumes  have  been  written  on  thie  subjects  dis- 
cussed by  Mr.  Urner — they  all  sought  to  convey  the 
same  messages,  but  all  fell  far  short;  they  served 
many  good  purposes  and  may  now  take  their  places 
in  the  history  of  the  development  of  the  cold  storage 
enterprises  and  become,  as  things  historical  must  be- 
come, things  of  the  past — they  must  give  way  to  the 
most  modern  thought  as  expressed  in  “The  Status 
of  Cold-Stored  Foods**  for  the  purpose  of  bringing 
the  law  up  to  the  same  status  of  modernity. 

Concerning  “Refrigeration**  as  applied  to  Cold- 
Stored  Goods,  the  Supplement  of  June  20  is  a text 
book  in  itself  and  should  find  a place  on  the  desk  of 
every  student  of  this  branch  of  the  industry. 


Go  South,  Young  Man 


A member  in  Wisconsin  asks  the  Executive  Offices 
for  names  of  egg  importers  in  Mexico  and  Panama. 

The  inquiry  led  to  a casual  investigation  and  de- 
veloped some  interesting  information  which  is  pub- 
lished in  this  issue  of  the  ‘Bulletin*. 

Mexico,  Panama  and  South  America  are  lying  at 
our  very  doors  and  the  enterprising  Wisconsin  mem- 
ber, who  evidently  is  studying  world  conditions,  sees 
an  opportunity  for  cultivating  intimate  trade  rela- 
tions. This  is  particularly  desirable  at  this  time,  tak- 
ing into  consideration  European  conditions  as  they 
are  reported  from  time  to  time. 

Mexico  and  Panama,  particularly,  seem  to  have 
American  agents  through  whom  connections  may  be 
made  and  the  field  for  cold  storages  seems  to  be  open. 

Were  Horace  Greeley  living  today  he  would  say: 
“Go  South,  Young  Man,  Go  South.” 
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FOR  PUBLIC  BENEFIT 


Railway  Executives  Are  Interested — Will  They  Act? 


Propaganda  emanating  from  the  railroads,  reaches 
the  Executive  Offices  of  the  National  Poultry,  Butter 
and  Egg  Association  almost  daily.  For  the  most  part, 
this  propaganda  has  fallen  into  sympathetic  hands, 
and  it  has  been  passed  on  to  other  sympathetic  hands, 
so  that  it  may  be  truthfully  said,  when  the  story  is 
finally  written,  it  will  be  found  that  the  Executive 
Committee  of  the  National  Poultry,  Butter  and  Egg 
Association  has  contributed  a fair  share  of  the  fair 
play  for  which  the  carriers  are  contending.  While  the 
Executive  Committee  is  doing  this  for  the  railroads — 
spreading  the  gospel  of  fair  play — it  cannot  find  where 
some  of  the  railroads  are  doing  anything  of  a recip- 
rocal nature.  On  the  other  hand,  the  committee  finds 
much  cause  for  complaint  against  certain  carriers, 
and  this  is,  for  the  most  part,  of  the  most  trying,  ag- 
gravating and  little  character. 

For  example:  Third  morning  delivery  of  live 
poultry  originating  at  St.  Louis  destined  to  New  York, 
under  certain  competitive  conditions,  is  imperative. 
The  carriers  know  this,  and  one  of  them,  to  secure  the 
business,  issued  to  poultry  shippers,  the  following 
notice : 

“Effective  today  and  until  further  notice, 
XYZ  railroad  train  No.  1 will  leave  East  St. 
Louis  at  5 P.  M.,  reaching  Podunk  at  2:30 
P.  M.,  Cross  Roads  at  9 :30  second  morning, 
Destination  third  morning.  This  means  a day’s 
saving  in  food,  also  caretakers’  time. 

(Signed)  District  Freight  Agent.” 

On  the  strength  of  these  express  promises,  ship- 
pers availed  themselves  of  the  opportunities  offered, 
and  gave  their  shipments  to  the  carrier  referred  to,  and 
the  carrier,  after  getting  the  shipments,  made  no  effort 
whatever  to  carry  out  the  terms  of  its  promises,  on 
account  of  which  the  shippers  felt  themselves  ag- 
grieved to  the  extent  of  the  extra  feed  and  caretakers’ 
extra  time,  for  which  items  they  presented  claims, 
which  claims  the  carrier,  through  its  Traffic  Manager, 
declined  in  the  following  words:: 

“You  are,  of  course,  familiar  with  the  pro- 
visions of  the  bill  of  lading,  and  are  aware  that 
freight  train  schedules  are  not  guaranteed  nor, 
as  a matter  of  fact,  do  such  schedules  officially 
become  the  property  of  shippers  and  receivers. 

In  view  of  the  situation  as  outlined  above,  and 
the  fact  that  this  company  and  its  connections 
do  not  in  any  way  guarantee  or  promise  a third 
morning  delivery  at  New  York  from  St.  Louis, 

I fail  to  understand  how  the  claimants  can  pos- 
sibly expect  to  be  reimbursed  for  any  portion  of 
their  expenses  incurred  { n shipping  live  poultry 
to  New  York,  when  handled  on  basis  of  fourth 
morning.” 

A casual  reading  of  the  above  quoted  notice  will 
disclose  that  the  carrier  is  liable  to  shippers  in  both 
law  and  good  conscience;  In  law,  because  it  is  well 
settled  that  where  a carrier  undertakes,  by  general 
order,  to  expedite  the  movement  of  shipments  of  per- 
ishable goods,  the  agreement  for  expedition  becomes 
incorporated  in  the  general  contract  of  carriage  of 
goods  of  that  class,  and  the  agreement  to  set  the 
poultry  down  at  New  York  on  the  morning  of  the 
third  day,  and  to  save  shippers  certain  feed  bills,  and 
certain  wages  of  caretakers,  is  as  plain  as  the  English 
language  can  make  it,  notwithstanding  the  explana- 
tion and  denial  of  the  Traffic  Manager — In  good  con- 


science because  otherwise  the  special  undertakings  of 
carriers  would  have  to  fall  within  the  same  category 
as  do  the  undertakings  of  gold  brick  artists. 

Another  example:  Carrier  notified  consignee  of 
the  arrival  of  car  of  eggs  by  phone.  Consignee,  to 
expedite  delivery,  gave  his  truckman  a blank  check 
to  be  filled  out  by  the  railway  cashier  with  the  amount 
of  freight  charges.  The  cashier  filled  out  the  check, 
handed  the  paid  freight  bill  to  truck-man  and  the 
eggs  were  delivered.  Consignee  settled  with  his  ship- 
per and  accounted  for  the  freight  charges  as  billed  and 
as  computed  by  the  railway  cashier.  Transaction  thus 
closed.  When  cancelled  check  was  returned  from  the 
bank,  it  was  for  another  and  different  amount  than 
that  named  in  the  freight  bill.  In  this  instance  con- 
signee’s bookkeeping  enterprises  for  the  entire  month 
were  thrown  out  of  balance  and  adjusted  at  great 
expense. 

Later  the  railway  presented  consignee  with  an- 
other paid  freight  bill  which  showed  the  charges  to 
be  the  same  as  those  inserted  in  the  check. 

Another  example : A car  of  eggs  shipped  from 
Iowa  to  New  York — shippers  instructed  carrier  to  ice 
at  point  of  origin  and  to  re-ice  east  of  Chicago . Upon 
delivery  of  car  at  New  York,  carrier  presented  bill 
which  included  its  freight  charges,  charges  for  ice 
furnished  east  of  Chicago,  and  an  item  of  $20  to 
cover  ice  alleged  to  have  been  furnished  at  a 
point  in  Illinois,  west  of  Chicago.  Consignee  paid  this 
bill  and  later  shipper  was  presented  with  a balance 
due  bill  for  $10  which  covered  ice  furnished  at  point 
of  origin,  which  had  been  omitted  from  original 
freight  bill.  Shipper  took  the  position  that  the  carrier 
should  not  have  billed  on  him  for  the  ice  said  to  have 
been  furnished  at  the  Illinois  point  west  of  Chicago, 
because  of  his  icing  instructions,  and  requested  the 
carrier  to  deduct  the  cost  for  ice  furnished  at  point  of 
origin  from  the  amount  charged  and  paid  on  the  origi- 
nal freight  bill  as  covering  ice  furnished  at  the  Illinois 
point  west  of  Chicago,  and  to  refund  the  balance.  The 
eastern  carrier  referred  this  request  to  its  western 
connection  and  the  latter,  after  investigation,  advised 
that  the  car  had  not  been  iced  at  the  Illinois  point 
referred  to.  This  shipper  presented  his  counter  claim 
in  August,  1922,  and  the  eastern  carrier  is  withholding 
payment  because  “it  doubts”  the  record  of  its  western 
connection. 

The  above  are  mere  examples  of  what  goes 
through  the  hopper  of  the  Traffic  Service  Department 
of  the  National  Poultry,  Butter  and  Egg  Association 
almost  daily,  and  they  could  be  multiplied  many  fold. 
Attention  is  drawn  to  them  because  the  carriers,  in 
permitting  them,  are  not  exercising  that  degree  of  ef- 
ficiency which  makes  the  business  of  their  patrons 
pleasant  and  profitable.  It  is  such  incidents  as  these 
which  cause  questions  to  arise  in  the  minds  of  patrons 
who  ask  themselves  whether  or  not  the  carriers,  as 
now  organized,  are  competent  to  operate  the  railroads 
efficiently. 

If  there  is  a tendency  on  the  part  of  patrons  to 
offer  encouragement  to  the  so-called  radicals  and  if 
there  is  a further  tendency  to  go  to  the  extent  of  try- 
ing out  Government  ownership,  they  may  be  to  a 
large  extent  explained  by  such  incidents  as  those 
above  referred  to. 

Railroad  executives  have  it  in  their  power  to  arrest 
these  tendencies,  but  propaganda  against  Government 
ownership,  or  for  or  against  the  pooling  of  freight 
cars,  or  for  or  against  consolidations,  or  against  the 
repeal  of  Section  15  A,  will  never  accomplish  satis- 
factory results  unless  coupled  with  honest  and  sub- 
stantial efforts  to  perform  efficient  service. 
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We  are  now  permanently  located  in  Our  New  Modern  up-to-date 

Produce  House  at 
1122-24  Fulton  Market 

Where  we  are  fully  equipped  to  handle 

POULTRY-BUTTER-EGGS 
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SPECIALIZING  IN 


BUTTER  and  EGGS 


Car  Lots  or  Less 


One  of  Chicago's  Largest  Receivers  and  Distributors 
Correspondence  solicited 

165  West  South  Water  Street  CHICAGO,  ILL. 


ESTABLISHED  38  YEARS 
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BUTTER 
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Tubs — lib.  Prints — lb.  Prints 

H.  C.  Christians  Company 
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Main  Office  and  Factory,  Johnson  Creek,  Wisconsin 


A.  S.  Kuhn  Co. 
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CHICAGO 


Holland  Butter  Co. 
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The  average  shipper  has  no  intimate  knowledge 
of  the  questions  which  agitate  and  worry  the  railway 
executives,  and  heretofore  he  has  believed  they  are  no 
concern  of  his.  Heretofore,  also,  he  has  been  per- 
fectly willing  that  the  executive  should  settle  matters, 
having  abiding  confidence  that  the  settlement  would 
be  mutually  beneficial,  and  wherein,  perhaps,  the 
childlike  confidence  of  the  shipper  operated  to  his  dis- 
advantage, and,  on  the  other  hand,  created  an  over- 
confidence  on  the  part  of  the  executive,  which  now 
threatens  the  undoing  of  both. 

The  average  executive  has  no  intimate  knowledge 
of  the  questions  which  agitate  and  worry  the  average 
shipper,  and  he  believes  they  are  no  concern  of  his. 
He  is  interested  in  transportation  as  a whole,  and  has 
completely  lost  sight  of  the  duty  he  owes  to  the  ship- 
per. If  he  thinks  of  the  shipper  at  all,  it  is  as  a class, 
rather  than  as  an  individual,  and  he  has  so  con- 
structed his  rules  and  regulations  which  have  the 
force  of  law,  that  his  representative  who  comes  in 
contact  with  the  individual  shipper  has  no  discretion- 
ary power,  or  if  he  has  such  power,  it  is  in  most 
instances  resolved  in  favor  of  the  carrier,  and  this 
creates  daily  antagonisms. 

Taking  it  all  in  all,  the  lack  of  mutuality  in  under- 
takings and  the  lack  of  personal  contact  of  the  proper 
sort,  provide  the  soil  in  which  the  seeds  of  discontent 
may  be  expected  to  grow.  That  these  seeds  are  grow- 
ing may  be  demonstrated  by  two  other  recent  inci- 
dents. The  first  was:  Only  a short  time  ago,  in  a 
letter  to  his  stockholders,'  with  copies  to  his  patrons, 
a railway  executive,  after  pointing  out  the  anti-railroad 
agitation  being  conducted  by  “radicals  and  extrem- 
ists’’ and  on  the  necessity  of  counteracting  such  prop- 
aganda, among  other  things  stated : : 

“Public  sentiment  which  develops  and  crystalizes 
between  now  and  December  will  determine  the  meas- 
ure of  success  of  these  attacks  upon  fundamental 
American  principles  and  institutions.  We  would  ask 
you,  therefore,  actively  to  exert  your  influence  in  the 
interim  against  destructive  legislation. 

“Specifically,  we  would  ask  you  to  communicate 
with  your  Congressman  and  Senator  in  opposition  to 
any  amendment  of  the  Transportation  Act  or  the  im- 
position of  further  hampering  restrictions  upon  the 
railroads.” 

The  second  incident  was  where  egg  dealers  of  the 
City  of  Chicago,  who  handle  practically  all  of  the  eggs 
arriving,  or  dealt  in,  on  that  market,  met  in  confer- 
ence on  June  22nd,  and  in  the  most  emphatic  terms 
expressed  their  dissatisfaction  with  the  treatment  they 
are  daily  receiving  at  the  hands  of  the  carriers. 

If  the  appeal  made  in  the  first  incident  means  that 
the  egg  dealers  mentioned  in  the  second  incident 
should  worry  along  as  they  have  for  a long  time,  and 
permit  the  carriers  to  inflict  constantly  growing  bur- 
dens, then  the  appeal  falls  on  deaf  ears.  If,  on  the 
other  hand,  the  appeal  in  the  first  incident  carries  with 
it  the  desire  of  the  carriers  to  co-operate  with  their 
patrons  to  see  to  it  that  “fundamental  American 
principles  and  institutions”  are  maintained,  both  for 
carrier  and  patron,  then  the  egg  dealers  mentioned  in 
the  second  incident  will  be  found  ready  and  willing 
to  make  a substantial  contribution  looking  toward 
that  end.  They  make  no  boast,  however,  of  being 
able  to  mold  public  sentiment,  but  they  can  help.  The 
extent  of  this  help  cannot  be  accurately  measured  but 
it  may  be  stated  that  in  the  State  of  Illinois  alone, 
there  are  some  8, 000  licensed  egg  dealers,  and  these 
come  from  every  corner  of  the  State  and  back  of  them 


stand  thousands  of  producers  on  whom,  in  one  way 
or  another,  the  burdens  of  which  the  Chicago  dealers 
complain,  ultimately  fall. 

Illinois  is  by  no  means  the  largest  egg  producing 
state,  and  back  of  the  Chicago  dealers  stand  the  deal- 
ers and  producers  of  the  egg  producing  states  of  the 
Mississippi  Valley,  a great  share  of  whose  product  is 
handled  on  the  Chicago  market.  It  may  be  stated 
also,  that  while,  for  the  purposes  of  this  article,  the 
Chicago  dealers  only  are  mentioned,  the  same  troubles 
exist  in  other  large  markets;  for  instance,  in  New 
York,  Boston  and  Philadelphia. 

As  the  entire  situation  is  viewed  by  the  Executive 
Committee  of  the  National  Poultry,  Butter  and  Egg 
Association,  the  troubles  which  are  experienced  by 
egg  dealers  are  due  largely  to  the  lack  of  personal 
supervision  of  the  proper  sort.  These  troubles  con- 
stitute a constantly  growing  burden  on  commerce. 
It  may  be  stated,  too,  that  for  many  of  the  burdens, 
the  law,  in  its  present  form,  gives  a remedy,  though 
not  adequate,  in  the  way  of  law  suits.  Neither  carrier 
nor  dealer  can  financially  afford  these  law  suits.  In 
this  condition,  it  would  appear  that  carriers  and 
dealers  could  enter  into  a rule  of  conduct  for  their 
own  guidance  that  would  be  mutually  beneficial,  and 
at  the  same  time  confer  substantial  benefits  on  both 
producer  and  consumer.  In  the  judgment  of  the  Ex- 
ecutive Committee,  such  line  of  procedure  is  indicated, 
and  if  adopted,  would  go  a long  way  toward  resisting 
the  alleged  “attacks  on  fundamental  American  prin- 
ciples and  institutions”.  On  the  other  hand,  if  the 
carriers  show  no  willingness  to  adopt  a righteous 
policy,  this  relief  must  come  from  Congress. 

Personal  troubles  of  dealers  rarely  reach  a railway 
executive,  and  the  representative  whom  they  do  reach, 
is  not  of  the  proper  sort. 

The  suggestion  is  now  made  that  a representative 
of  the  proper  sort  be  appointed  by  the  Association  of 
Railway  Executives  to  confer  with  and  study  the 
transportation  troubles  of  egg  dealers — to  study,  also, 
the  practices  of  the  carriers. 

That  railway  executives  may  know  the  troubles 
of  their  patrons,  a copy  of  this  article  will  be  mailed 
to  each  executive  under  personal  cover. 


EGGS  AND  WHEAT 

President  Henry  Pfeiffer  was  a delegate  to  the 
National  Wheat  Conference  which  was  held  in  Chi- 
cago on  June  19th  and  20th. 

The  purpose  of  the  conference  was  to  promote  the 
consumption  of  wheat  in  the  United  States. 

Mr.  Pfeiffer,  while  interested  in  wheat  consump- 
tion, is  more  selfishly  interested  in  egg  consumption, 
but  he  is  willing  to  play  the  game  fifty-fifty.  He, 
therefore,  suggests  as  an  advertising  slogan : 

“POACHED  ON  TOAST” 


MICHIGAN  MOTOR  VEHICLE  LAW 


The  Legislature  of  the  State  of  Michigan  recently 
passed  a Motor  Vehicle  Law. 

Members  of  the  Association  who  operate  motor 
vehicles  for  hire  should  familiarize  themselves  with 
this  law. 
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Get  Exclusive  Rights  to  Issue  This  Powerful  Organ  to  Your 

Producing  Patrons  Monthly 
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$50,000,000  LOST  TO  THE  POULTRY 
AND  EGG  INDUSTRY  ANNUALLY 
—SIMPLY  BECAUSE  YOUR  PRO- 
DUCING PATRONS  HAVE  NOT  RE- 
CEIVED ANY  PRACTICAL  ASSIST- 
ANCE OR  CO-OPERATION  FROM 
YOU  TO  ENCOURAGE  THEM  TO 
BIGGER  AND  BETTER  PRODUC- 
TION—BY  SHOWING  THEM 
“HOW.” 


The  Most  Powerful  Means 
— — You  Can  Employ  to  Combat  the 
Loss  and  Wastage  in  Your  Territory 


What  “Helpful  Hints  to  Poultrymen” 

Is 

A little  business  organ  of  eight  pages  and  cover, 
size  5 x7y2i  it  is  published  monthly  for  Assemblers 
and  Distributors  of  poultry  and  eggs,  to  be  issued 
by  these  companies  to  their  producing  patnons. 

Prepared  by  practical  experts,  it  is  written  to  en- 
courage improvement  in  quality  and  production  of 
poultry  and  eggs  by  offering  timely  hints  and  im- 
proved methods  to  help  your  farmers  to  get  the  best 
results  from  their  efforts.  It  contains  convincing 
arguments  each  issue  for  the  company  issuing  it,  that 
theirs  is  the  logical  market  for  poultry  and  eggs. 

What  “Helpful  Hints  to  Poultrymen” 
Will  Do  for  You 

With  your  name  imprinted  on  the  covers  and 
mailed  by  you  on  the  first  of  each  month  to  every  one 
of  your  shippers  and  prospective  shippers,  “Helpful 
Hints  to  Poultrymen"  becomes  your  own  organ — 
powerful  in  its  efforts  to  save  and  earn  many  dollars 
for  your  company  and  your  patrons,  by  showing 
them  the  way  to  efficient  and  practical  methods  in 
production  and  handling,  by  building  for  you  and 
holding  a loyal  and  dependable  list  of  producers,  and 
by  securing  more  new  shippers  for  your  company. 


This  magazine  is  not  merely  news  notes — it  is 
your  means  of  rendering  to  your  patrons  the  most 
practical  and  valuable  co-operation  you  can  give 
them. 

It  Fits  Your  Needs  Exactly 

By  reason  of  their  close  contact  with  each  sub- 
scribing client  as  well  as  with  the  general  industry, 
the  experts  behind  “Helpful  Hints  to  Poultrymen" 
so  direct  and  prepare  each  issue  that  it  fits  the  par- 
ticular needs  of  each  client  and  serves  his  interests  to 
the  degree  that  it  would  if  prepared  in  his  organi- 
zation. 

Syndicating  this  booklet  to  different  parts  of  the 
country  makes  it  possible  to  offer  you  the  exclusive 
rights  to  issue  it  in  your  territory  at  prices  far  below 
production  costs  should  you  endeavor  to  get  out  a 
similar  effort  yourself. 

Why  You  Must  Act  Quickly 

It  is  necessary  that  you  act  at  once  to  secure  this 
powerful  organ  for  your  territory,  while  the  exclusive 
rights  to  issue  are  available.  You  cannot  afford  to 
be  without  its  practical  influence.  Write  us  immedi- 
ately— we  also  want  to  show  you  how  you  can  make 
this  booklet  pay  for  itself  thru  the  sale  of  the  space 
on  the  inside  covers  to  local  advertisers. 


Business  Promotion  Publishers 

Times  Building,  ST.  LOUIS 


PUBLISHERS  OF 

HELPFUL  HINTS  TO  DAIRYMEN 
HELPFUL  HINTS  TO  POULTRYMEN 
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(Continued  from  page  25) 

The  first  fundamental  step  in  starting  a permanent 
constructive  program  in  Missouri  for  the  improvement 
in  the  quality  of  Missouri-made  butter  is  the  paying 
the  producer  of  good  cream  a liberal  price  per  pound 
butterfat  in  excess  of  the  price  paid  to  the  producer 
of  poor  cream.  With  this  basic  principle  of  “the 
square  deal”  well  established,  there  will  be  an  incen- 
tive for  the  cream  producers,  as  can  be  secured  in  no 
other  way,  to  take  better  care  of  the  cream  so  as  to 
market  it  as  a No.  1 product  and  receive  a price  for 
it  which  is  based  upon  its  quality. 

Influence  of  Acidity  in  Butter  Making 

There  is  a gradually  growing  demand  for  the 
elimination  from  the  market  of  butter  made  from  low 
grade  sour  cream  saturated  with  undesirable  flavors 
and  odors.  In  fact,  the  demand  for  butter  made  from 
entirely  sweet  cream  is  increasing  year  after  year. 

Experiments  show  that  butter  made  from  sweet 
cream  keeps  very  much  better  in  cold  storage  than 
does  butter  made  from  ripened  cream.  After  two 
months  remaining  in  storage,  butter  made  from  sweet 
cream  will  score  in  flavor  equally  with  butter  made 
from  ripened  cream,  and  after  holding  in  storage  for 
several  months  sweet-cream  butter  is  found  to  de- 
teriorate much  less  slowly  than  butter  made  from 
ripened  cream. 

Butter  made  from  cream  containing  a low  percent- 
age of  acidity  or  butter  made  from  sweet  cream  in 
which  a starter  has  been  used,  has  a more  character- 
istic butter  taste  when  sold  for  immediate  consump- 
tion and  when  held  in  storage  not  to  exceed  two 
months,  than  does  butter  made  from  absolutely  sweet 
cream  without  a starter.  Therefore,  since  most  of  the 
American  made  butter  is  consumed  within  less  than 
two  months  after  its  making,  the  butter  which  is 
made  from  cream  containing  a low  percentage  of  acid- 
ity or  which  has  been  made  from  sweet  cream  with  a 
starter,  promises  to  hold  in  superior  flavor  on  the 
market  for  the  present. 

These  experiments,  however,  contain  a warning  for 
Missouri  and  other  central  western  states  that  are 
marketing  butter  made  from  cream  containing  a high 
degree  of  acidity  or  sourness.  Practically  all  investi- 
gations on  this  particular  subject  indicate  that  the  day 
is  gradually  approaching  when  dairymen  and  cream- 
erymen  who  are  unwilling  and  unable  to  overcome  the 
causes  which  necessitate  the  making  of  butter  out  of 
very  sour  cream,  usually  saturated  with  undesirable 
flavors  and  odors,  will  be  eliminated  from  the  dairy 
industry  or  will  be  able  only  to  drag  along  at  an  un- 
profitable rate  of  business. 

Progress  in  Canada 

In  1922  by  an  agreement  between  the  government 
officials  and  the  operators  in  Alberta,  all  cream  buying 
stations  in  that  province  numbering  over  four 
hundred  were  eliminated  on  May  1,  1922.  It  is  stated 
that  Manitoba  and  Saskatchewan  expect  to  follow  the 
example  of  Alberta. 

Each  creamery  in  Alberta  must  pay  the  same  price 
for  the  same  grade  of  cream.  A custom  has  been 
established,  which  is  practiced  by  all  creameries,  of 
making  a differential  of  3c  per  pound  butterfat  Special 
Grade  and  First  Grade,  also  between  First  Grade  and 
Second  Grade.  The  customary  differential  between 
Second  Grade  and  Off  Grades  is  5c.  The  differential 
between  Table  Cream  and  Special  Grade  Cream  is 
never  less  than  10c. 

A strict  check  on  the  butterfat  test  made  by  the 
stations  is  made  by  the  government  officials. 


Established  1872  Incorporated  1899 
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Best  Point  in  the  U.  S.  to  Store.  Best  Railroad  Facilities.  Storage  in  Transit  Privileges.  Capacity:  2,500,000  cubic  feet 

" The  House  of  Service ” 

DETROIT  REFRIGERATING  COMPANY  : Detroit,  Mich. 

2032  to  2040  Howard  Street 
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Mfej  Shippers — 

Thousands  of  Egg  and  Poul- 
try Shippers  use  the  Express 
Service  daily  for  quick  deliv- 
— ^ cry  to  the  Most  Profitable 

Markets. 

This  is  the  ONLY  Trade  Paper  of  the  Express 
Business  and  it  should  be  of  great  value  to  you  in 
Your  Business. 

Our  PRODUCE  DEPARTMENT  contains  latest 
News  in  connection  with  Express  Produce  Shipping. 
Four  times  during  the  year  we  publish  a complete 
and  up-to-date  Directory  of  Express  Agents  of  places 
from  2,500  population  up  — in  addition  we  pub- 
lish Directories  of  Departments  of  the  Express 
Organizations,  information  on  latest  and  most  im- 
proved Packing  Devices  and  Shipping  Methods. 

Every  Subscriber  also  has  the  free  use  of  our 
Special  Service  Department,  with  which  he  can  con- 
sult in  connection  with  his  Shippng  Problems.  We 
are  at  all  times  ready  to  assist  every  Subscriber  in 
connecton  wth  his  Shipping. 

Subscription  Price  $2.00  a Year 
Sample  Copy  on  Request 
KEEP  INFORMED— IT  PAYS 

The  Express-Gazette  Journal 


72  Trinity  Place 


New  York  City 
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132-134  West  Court  Street 
Cincinnati,  Ohio 
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“EAT  MORE  EGGS” 

Shippers  and  Receivers  of  eggs  are  perhaps  tired  of 
the  slogan:  “Eat  More  Eggs”.  No  one  can  blame 
them  if  they  are,  because  they  handle  eggs  every  day 
in  the  year,  but  they  must  remember  that  the  public 
likes  the  slogan  and  it  is  error  on  the  part  of  distrib- 
utors if  they  fail  to  keep  it  before  the  public  in  one 
form  or  another.  They  must  bear  in  mind  that  the 
public  will  never  grow  tired  of  eating  eggs  providing 
they  are  properly  served. 

“Eggs  As  Food”  is  a timely  article  by  the  U.  S. 
Department  of  Agriculture,  published  for  the  purpose 
of  encouraging  both  production  and  a greater  con- 
sumption. 

If  distributors  to  the  retail  trade  would  compile 
all  the  excellent  ‘‘egg  recipes”  which  are  available  and 
distribute  them  to  the  retail  grocer  with  instructions 
to  pass  on  to  consumers,  they  would  note  a percep- 
tible increase  in  sales. 

At  a very  recent  “supper”  given  by  women  to 
raise  funds  for  a charity,  a retail  grocer  donated  the 
eggs,  which  were  used  in  connection  with  a salad. 
When  the  salad  was  served  it  was  accompanied  with  a 
slip  of  paper  on  which  were  printed  the  recipe  for 
making  it  and  several  other  out-of-the-ordinarv  egg 
recipes,  a modest  hint  as  to  where  the  proper  kind  of 
eggs  coqld  be  purchased  every  day  in  the  year,  and 
the  names  and  addresses  of  the  retailer  and  the  jobber. 
This  grocer  told  the  writer  that  his  egg  sales  had  more 
than  doubled.  In  this  case  the  jobber  paid  for  print  ‘ 
ing  the  recipes  which  were  distributed. 

MINNESOTA  MOVEMENT 

Plans  for  the  organization  of  a state-wide  co-oper- 
ative egg  marketing  association  designed  to  handle 
Minnesota  eggs — a product  that  last  year  had  an 
“on  the  farm”  value  of  $20,000,000 — have  been  an- 
nounced by  J.  S.  Jones,  secretary  of  the  Minnesota 
Farm  Bureau  Federation.  Mr.  Jones  is  chairman  of 
a special  committee  that  has  been  at  work  since 
March  1st,  outlining  the  plan. 

Essentials  of  the  association  follow : 

A contract  running  between  farmer  members  and 
the  association,  under  the  terms  of  which  all  eggs 
produced  are  to  be  delivered  to  the  association  for 
grading  and  sale. 

Division  of  the  state  into  districts  to  be  made  up 
of  such  local  shipping  points  as  production  conditions 
demand  in  order  to  give  the  district  sufficient  volume 
of  business  to  carry  necessary  overhead  expense. 

A central  point  in  each  district  where  eggs  will  be 
assembled,  graded,  tested  and  prepared  for  shipment. 

Establishment  of  a state  office  and  sales  agency 
either  in  St.  Paul  or  Minneapolis,  as  quickly  as  20 
districts  in  the  state  are  organized. 

Close  co-operation  with  the  Minnesota  Co-opera- 
tive Creameries  Association  in  organization  and 
marketing  work. 

Provision  for  the  handling  of  poultry,  when  the 
agency  shall  have  advanced  sufficiently  to  justify 
expansion. 

We  mention  these  facts  for  the  information  of 
readers  of  this  paper.  The  increase  of  interest  in  co- 
operative marketing  of  farm  products  has  been  grow- 
ing materially  of  late.  In  eggs  and  poultry  the  move- 
ment is  encouraged,  it  may  be,  by  one  or  two  western 
organizations  of  producers  and  perhaps  as  many  east- 
ern ones  that  appear  to  have  met  with  substantial 
success.  Anyway,  it's  a movement  that’s  worth 
watching  and  studying  by  the  trade. — Egg  Reporter. 
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S.  S.  BORDEN  CO. 
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Nice  & Schrieber  Co. 

Established  1846 
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INC. 
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Cholerine 

Facts 


Cholerine  is  used  ex- 
tensively in  13  of  the 
biggest  poultry  states 
in  the  country. 


An  expert  Cholerine 
feeder  is  ready  to  call 
on  you  and  help  you 
with  your  feeding 
problems. 

Some  of  the  biggest 
poultry  feeders  have 
made  Cholerine  tests 
recently  and  are  now 
more  convinced  than 
ever  that  it  is  a good 
investment. 


Cholerine  can  be  mixed 
with  any  feed — it  helps 
them  all;  and  can  be 
replaced  by  none  of 
them. 


More  than  12,000  poul- 
try raisers  depend  on 
Cholerine,  regularly. 


Thousands  of  chickens  die  on  shipping  cars  every 
year.  The  worst  thing,  however,  about  a dis- 
eased chicken  is  not  its  individual  loss,  but  the 
harm  that  can  be  done  by  contagion  to  other 
chickens  in  the  car. 

And  that’s  where  CHOLERINE  conies  in. 

The  biggest  shippers  in  the  country  are  mixing 
this  tonic  with  the  drinking  water  and  any  kind 
of  feed  that  they  usually  use  during  shipments. 
At  a small  additional  cost  they  keep  death  and 
disease  out  of  their  cars. 

But  CHOLERINE  does  more  than  this.  It  adds 
poundage  during  shipments  just  like  it  adds 
poundage  in  the  feeding  stations.  It  enables  the 
shipper  to  get  bigger  profits;  and  that’s  why  80 
per  cent,  of  the  most  successful  feeders  and  ship- 
pers in  13  states  use  it — regularly. 
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Special  descriptive  literature,  detail  tests  and  full 
information  upon  request. 


Germo  Manufacturing 
Company 

Also  makers  of  Germo  Carboline  and  Germo  Magic  Lice 
Killers — the  best  vermin  destroyers  for  poultry 


Germo  Building 


St.  Louis,  Mo. 
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NATIONAL  TRANSPORTATION  INSTITUTE 

In  an  article  appearing  in  the  January  issue  of  the 
National  Poultry,  Butter  & Egg  Bulletin,  Honorable 
Sydney  A.  Anderson,  Member  of  Congress  from 
Minnesota  and  Chairman  of  the  Joint  Commission  of 
Agricultural  Inquiry,  ably  set  forth  the  need  for  a 
National  Transportation  Institute. 

The  Institute  has  since  filed  its  articles  of  incorpora- 
tion at  Springfield,  111.,  and  at  a meeting  held  in  New 
York  City  on  March  28th,  the  following  Directors  for 
the  year  1923  were  elected: 

Representative  Sydney  Anderson,  Minnesota,  chair- 
man of  the  Congressional  Joint  Commission  of  Agri- 
cultural Inquiry. 

O.  E.  Bradfute,  president  of  the  American  Farm 
Bureau  Federation,  Xenia,  O. 

William  G.  Dows,  president  of  the  Iowa  Railway  & 

Light  Company,  Cedar  Rapids,  la. 

J.  E.  Edgerton,  president  of  the  National  Associa- 
tion of  Manufacturers,  Lebanon,  Tenn. 

James  R.  Howard,  former  president  of  the  Ameri- 
can Farm  Bureau  Federation,  Clemons,  la. 

Robert  P.  Lamont,  president  of  American  Steel 
Foundries,  Chicago,  111. 

Mark  T.  McKee,  general  counsel,  Insurance  Federa- 
tion of  Michigan,  Detroit,  Mich. 

John  L.  Lovett,  general  manager,  Michigan  Manu- 
facturers* Association,  Washington,  D.  C. 

William  E.  Skinner,  secretary  and  general  manager 
of  the  National  Dairy  Association,  Chicago,  111. 

Andrew  Stevenson,  vice-president  Interstate  Sand  & 

Gravel  Company,  Chicago,  111. 

Wm.  M.  Ritter,  president,  Wm.  M.  Ritter  Lumber 
Company,  Columbus,  O. 

At  this  meeting  tentative  by-laws  were  drawn  up, 
which  provide  that  the  general  offices  shall  be  located 
at  Chicago,  the  Board  of  Directors  to  establish  such 
branch  or  subordinate  offices  as  may,  in  its  opinion,  be 
desirable. 

The  object  of  the  Institute  shall  be  to  conduct  non- 
partisan and  impartial  investigations  and  research  into 
every  kind  of  transportation  and  the  relationship  of 
transportation  agencies  to  each  other  and  to  Agricul- 
ture, Industry,  Finance,  Trade  and  Commerce,  and  to 
disseminate  the  facts  thus  acquired  to  the  public 
through  the  platform,  press,  educational  institutions, 
motion  pictures,  and  other  available  mediums. 

The  Institute  shall  not  in  any  way  become  directly 
or  indirectly  the  representative  either  of  transporta- 
tion agencies,  producers,  shippers,  or  of  any  special 
group  or  groups. 

The  dues  for  membership  shall  be  $100.00  per  year 
from  the  date  of  subscription,  and  any  individual,  firm, 
corporation  or  association  may  hold  multiple  mem- 
berships. 

The  by-laws  provide  that  the  Board  of  Directors 
shall  consist  of  not  less  than  25  nor  more  than  52 
members,  and  shall  include  as  far  as  practicable,  four 
each,  representing  Agriculture,  Banking,  Forestry,  In- 
surance.  Manufacturing-,  Trade,  Mining,  High-way 
Transportation,  Water  Transportation  and  Rail  Trans- 
portation, and  not  more  than  twelve  Directors  at 
large. 

Under  the  by-laws,  the  Board  of  Directors  is  author- 
ized to  appoint  an  Executive  Committee,  and  to  elect 
for  terms  of  three  years,  a president,  one  or  more  vice- 
presidents,  a secretary,  a treasurer,  an  assistant  treas- 
urer, and  a chairman  of  the  Executive  Committee. 
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We  are  members  of  the  Chicago 
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Wire  us  your  orders  to  buy  or  sell  butter 
or  eggs  for  spot  or  future  delivery. 

We  are  located  at  the  center  of  Chicago’s 
Produce  Market.  We  handle  live  poul- 
try, also  frozen  poultry,  and  have  the 
largest  trade  in  ice-packed  poultry  in 
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Modern  Warehouses 
Quickest  Service 
Best  Railroad  Facilities 
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THE  NATIONAL  BANK 
of  COMMERCE 

Clark  and  Randolph  Streets 
IN  CHICAGO 

Formerly  The  National  Produce  Bank 

For  15  years  we  have  specialized  in  Produce  Commission 
Poultry,  Butter  and  Egg  accounts.  Out  of  town  merch 
ants  can  obtain  the  best  and  quickest  results  by.  having 
their  drafts  routed  thru  this  bank. 

OFFICERS 


EDWIN  L.  WAGNER President 

JOHN  W.  LOW Vice-President 

RALPH  N.  BALLOU Cashier 

H.  B.  AHRENSFELD Asst.  Cashier 

WM.  F.  GLEASON Asst.  Cashier 


DIRECTORS 

JOHN  W.  LOW,  Wayne  & Low 

Fruit  & Produce  Commission  Merchants 

SAMPSON  ROGERS,  Bolfes  & Rogers 

Hides  and  Wool. 

CHARLES  W.  HIGLEY. 

Vice-President  Hanover  Fire  Insurance  Co.,  of  New  York 

W.  C.  SHURTLEFF, 

Vice-Pres.  & Treas.  Fuller-Morrisson  Co.,  Wholesale  Druggist 

F.  W.  MORF, 

C.  H.  Weaver  & Co...  Commission  Merchants. 
FREDERICK  N.  PEASE,  Western  Representative 
Williams  & Peters,  Coal. 

CLYDE  T.  HAYS,  Treasurer 
Beatrice  Creamery  Co. 

THOS.  C.  BLAYNEY,  President 

Riverside  State  Bank,  Riverside,  III 

RALPH  N.  BALLOU,  Cashier 
EDWIN  L.  WAGNER,  President. 
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COLD  STORAGE  WAREHOUSE  CO. 
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Vice  President  and  General  Manager 
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I General  Manager  Secretary  and  Treasurer 
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It  is  proposed  to  establish  a Department  of  Finance, 
a Department  of  Public  Relations  and  a Research 
Council. 

The  duties  of  the  Department  of  Public  Relations 
shall  be  the  dissemination  to  the  public  of  accurate  in- 
formation regarding  transportation,  which  information 
shall  be  based  solely  upon  the  findings  and  approvals 
of  the  Research  Council.  To  accomplish  this  end,  the 
Department  of  Public  Relations  may  use  the  platform, 
press,  educational  institutions  and  facilities,  moving 
pictures,  or  any  other  available  mediums. 

The  Research  Council  shall  organize  and  direct 
whatever  research  and  investigational  studies  it  may 
deem  proper,  and  such  as  may  be  requested  by  the 
President  covering  any  or  all  phases  of  transportation, 
employing  such  persons  or  agencies  as  it  may  elect. 
It  may  co-operate  and  co-ordinafle  with  such  other 
research  institutions  as  it  may  deem  trustworthy. 

At  the  first  meeting  of  the  Board  of  Directors,  held 
in  Chicago  on  April  17,  Mr..  James  R.  Howard,  Ex- 
President  of  the  American  Farm  Bureau  Federation, 
was  unanimously  elected  President.  Mr.  E.  E.  Clark, 
Ex-Chairman  of  the  Interstate  Commerce  Commis- 
sion, was  appointed  Chairman  of  the  Research  Council. 
The  Honorable  Sydney  Anderson  was  elected  Vice- 
Chairman  of  the  Research  Council. 

After  his  election,  President  Howard  issued  the  fol- 
lowing statement: 

“Transportation  is  now,  and  will  be  for  the  next 
ten  years,  the  most  serious  domestic  problem  con- 
fronting the  United  States.  No  one  in  the  country, 
nor  any  body  of  men,  knows  the  whole  truth  about 
transportation.  So  long  as  this  ignorance  continues 
the  public  will  continue  to  pay  $5,000,000,000  and  up- 
ward annually  for  rail  transport  alone  and  will  lose  in 
addition  more  than  the  total  annual  cost  of  running 
the  federal  government  through  continued  tinkering 
with  the  problem. 

“The  investment  in  railroad  transportation  in  this 
country  is  approximately  $20,000,000,000.  The  invest- 
ment in  highway  transportation,  including  passenger 
automobiles  and  trucks,  is  more  than  46  per  cent  of 
the  investment  in  railroads.  Every  year  large  bond 
issues  are  voted  to  improve  our  highway  system.  Air 
transportation  has  not  yet  been  developed,  but  is  most 
certainly  to  be  one  of  the  important  modes  of  trans- 
portation in  the  future.  Water  transportation,  both 
on  the  ocean,  along  the  coast  and  through  our  rivers, 
canals  and  lakes,  is  of  tremendous  importance  to  the 
farmer.  The  total  investment  in  transportation  in  this 
country  probably  runs  over  $45,000,000,000.  The  re- 
turns upon  this  investment  and  the  service  rendered 
by  it  to  the  public  produce  an  effect  upon  every  per- 
son in  the  United  States. 

“The  National  Transportation  Institute  has  been 
created  to  discover  the  truth  about  transportation  and 
to  present  its  unbiased,  uncolored  by  theories,  politi- 
cal doctrines  and  free  from  the  dictation  of  the  carriers 
on  the  one  hand  or  of  the  shippers  on  the  other.  The 
Institute  has  no  connection  with  the  government.  It 
will  be  supported  by  membership  fees.  It  is  open  to 
all  individuals,  firms,  corporations  and  associations  in- 
terested in  the  object  for  which  it  was  created. 

“No  organized  basis  of  economic  transportation 
facts  upon  which  such  decisions  can  be  predicated  now 
exists.  Research  into  economic  problems  relating  to 
transportation  is  far  behind  research  in  other  fields, 
such  as  engineering,  chemistry  and  medicine.  The 
National  Transportation  Institute  hopes  to  supply  this 
need. 
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MAKE  SURE  GAINS! 


Ask  us  for 
Proof  and  Facts 
from  some  of 
the  Largest 
Feeders  in  the 
Business! 


Formulated 

and 

Perfected 

by  Actual 
Live  Car 

Feeders 

CONTAINS: 
Rolled  Oats  I Flour 


White  Corn 
Meal 

Extrahne 
Ground  Oats 

Corn  Germ 
Meal 

Soya  Bean 
Meal 

Beef  Scraps 


Middlings 

Red  Dog 
Flour 

Peanut  Oil 
Meal 

Bone  Meal 

Calcium 

Carbonate 

Salt 


The  REAL 

Flesh  Builder 


With  or 
Without 
Dried 
Butter- 
milk 


GUARANTEED 

ANALYSIS: 


Protein 
Fibre  . 
Fat 
Carbo 


15% 

4% 

5% 

50% 


We  have  just  completed  new  tests  that  prove  without 
question  that — 

1 —  C-EM-GROW  will  show  better  colored  flesh  at  fourth  clay  of  feeding-. 

2 —  C-EM-GROW  will  produce  weight  quicker  than  any  feed  we 
know  of. 

3 —  C-EM-GROW  is  perfect  in  balance  and  shows  minimum  droppings. 

4 —  When  fed  properly  the  birds  will  eagerly  clean  up  all  you  feed 
them. 

5 —  C-EM-GROW  on  actual  test  has  produced  weight  with  greater 
condition  of  Hock  and  less  death  loss  from  any  other  source. 

Wire  or  write  for  Trial  Order  and  Free  Samples,  TODAY 

Manufactured  Exclusively  hy 


J.  J.  BADENOCH  CO. 

400  N.  Union  Avenue  : CHICAGO 
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“The  Institute  of  Transport  of  Great  Britain,  a sim- 
ilar organization,  though  restricted  to  officials  of  the 
various  land,  water  and  air  transport  agencies,  has 
achieved  remarkable  success  in  the  three  years  of  its 
existence.  All  research  and  investigation  in  the  Brit- 
ish institute  is  voluntary  and  activity  is  limited  to  six 
months  a year.  As  a ‘transport  institute  for  trans- 
port men’  the  organization  has  already  built  up  a well- 
rounded  foundation  of  the  science  of  transportation. 

“The  American  institute  is  broadly  democratic  in 
membership  and  purpose.  Any  person  or  organiza- 
tion interested  in  transportation  may  be  a member. 
Investigation  and  research  will  be  carried  through  by 
highly  trained  men  working  scientifically,  to  discover 
and  formulate  the  basic  facts  of  the  whole  transporta- 
tion problem  and  not  for  the  carriers,  shippers  or  the 
government.  . 

“Judged  by  the  success  of  the  British  experiment, 
the  National  Institute  of  Transportation  will  in  a very 
short  time  prove  of  immeasurably  greater  benefit  to 
this  country  in  pointing  the  way  to  a solution  of  the 
transportation  puzzle.” 


BAD  EGGS  PREVENTABLE 


Bad  eggs  are  not  the  result  of  accident;  they  are 
examples  of  neglect,  slovenly  management,  and  shift- 
lessness. It  is  just  as  easy  to  produce  and  market 
good  quality  eggs  as  it  is  to  offend  consumers  with 
stale,  fertile  eggs.  Farmers  lose  approximately  $50,- 
000,000  a year  from  bad  methods  of  producing  and 
handling  eggs.  One-third  of  this  loss  is  preventable, 
because  it  is  due  to  partial  hatching  of  fertile  eggs 
which  have  been  allowed  to  become  warm’  enough  to 
begin  to  incubate. 

The  rooster  makes  the  egg  fertile,  while  the  fer- 
tilized egg  produces  the  blood  ring,  which  is  the  par- 
tial development  of  the  chick.  The  rooster  does  not 
increase  egg  production;  he  merely  fertilizes  the  germ 
of  the  egg,  and  hence  he  should  be  allowed  to  run 
with  the  flock  only  during  the  hatching  season. 
After  the  hatching  season  is  over  the  male  birds 
should  be  confined,  killed  or  sold. — Ohio  Exchange 
Bulletin. 


HENS  TALK  IN  NEW  POULTRY  POSTER 


A new  poultry  poster  in  which  hens  do  most  of 
the  talking  has  just  been  issued  by  the  United  States 
Department  of  Agriculture.  The  poster,  entitled 
“Standardbred  Poultry  Pays  Best,”  points  out  the 
merits  of  standardbred  fowls  over  mongrels.  A typi- 
cal standardbred  hen  lays  annuajly  approximately 
175  eggs  of  uniform  size  and  color.  Eggs  of  good 
standardbred  fowls  are  worth  several  dollars  a set- 
ting, and  baby  chicks  from  such  stock  also  have  a 
good  sale.  All  told,  a standardbred  hen  earns  in  a 
year  about  three  times  her  cost  for  feed,  shelter,  and 
care.  Mongrel  poultry,  on  the  other  hand,  is  rela- 
tively unprofitable.  The  poster  shows  the  two  types 
of  birds  followed  by  the  query  “Which  Hen  Is 
Yours?” 

The  poster  measures  10  by  15  inches,  is  printed  in 
two  colors,  and  is  available  for  free  distribution.  Re- 
quests should  be  addressed  to  the  United  States  De- 
partment of  Agriculture,  Washington,  D.  C. 


A Profitable  Investment 


Speaking  of  Batteries: 

The  DANLEY  SANITARY  FEEDING 
BATTERY  is  a most  profitable  purchase  for 
any  Poultry  Dealer  or  Commission  Merchant. 

It  will  pay  for  itself  in  a short  time  and  at 
the  present  we  are  in  a position  to  save  you 
from  30  to  40  per  cent  on  your  purchase. 

Our  goods  are  all  of  the  highest  quality, 
sanitary  and  durable. 

The  FEEDING  season  is  here  and  at  the 
present  time  we  can  make  shipment  on  short 
notice. 

Be  ready  for  the  rush  and — ORDER  NOW. 


Write  for  catalog  and  prices. 


Danley  Sanitary  Mfg.  Co. 

Main  Office  and  Factory 

St.  Johns,  Mich. 


Western  Representative 

W.  P.  KERNAN,  208  N.  Wells  St.,  Chicago,  III. 
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WUIU  S.  Harriett  Sedgwick  S.  Vertlne  Willard  C.  Co.  » 

BanJ.  Auerbach  Chaa.  E.  Mann 

Specializeing 

INSURANCE 

on 

Merchandise 

in 

Cold  Storage 

WORKMAN’S  COMPENSATION  INSURANCE 
LIABILITY  AND  AUTOMOBILE  INSURANCE 


COOPER  & SISSON 

Receivers  and  Wholesale  Dealers 

BUTTER,  CHEESE  & EGGS 

73  to  81  Dyer  Street,  Providence,  R.  I. 


Members 
National 
Poultry 
Butter  & Egg 
Association 


is  one  of  the  best  markets 


for  Poultry  and  Efcjs- 

JL  V-/ 1 ^ the  public  in  New  England 
are  prosperous  and  are  ready  to  receive  your  offerings  through 

A.&O.W.  Mead&Co. 

35  North  Market  St. 

BOSTON  - - - MASS. 


FRED.  D.  OETJEN 

Largest  Handler  of  Packing  Stock  Butter 

WIRE  OR  WRITE  FOR  PRICES 

339  Washington  Street  New  York  City 


B.  W.  OTIS  & CO. 

C..— O.  DRESSED  poultry 

Receivers  off 

West  Washington  Market  New  York 

References  Chatham  & Phanix  Nat'l  Bank,  14th  Street  Branch 
or  any  Commercial  Agency 


WATSON  & KELLY 

320  W.  South  Water  St. 

Poultry,  Veal  and  Game 

CHICAGO 


FRANK  SWEENEY,  Inc. 
Wholesale  Butter  and  Eggs 


BUYERS— SELLERS— BROKERS 
“Quality  and  Value  Experts” 

192  N.  CLARK  ST.  - - - CHICAGO 


ADOPTS  FOOD  STANDARDS 


Standards  and  definitions  for  butter  and  con- 
densed milk  were  adopted  as  follows  by  the  Secretary 
of  Agriculture  upon  recommendation  of  the  Joint 
Committee  on  Definitions  and  Standards  for  guidance 
of  Federal  officials  in  enforcement  of  the  Federal  Food 
and  Drugs  Act.  These  standards  become  effective  at 
once. 

The  standards  have  been  adopted  by  the  Associa- 
tion of  American  Dairy,  Food  and  Drug  Officials  and 
the  Association  of  Official  Agricultural  Chemists. 

“Butter  is  the  clean,  sound  product  made  by  gath- 
ering in  any  manner  the  fat  of  fresh  or  ripened  milk 
or  cream  into  a mass,  which  also  includes  a small  por- 
tion of  the  other  natural  milk  constituents,  with  or 
without  salt,  and  contains,  all  tolerance  provided  for, 
less  than  sixteen  per  cent  (16.0%)  of  water,  and  not 
less  than  eighty  per  cent  (80.0%)  of  milk  fat.  By  Acts 
of  Congress,  approved  August  2,  1886,  and  May  9, 
1902,  butter  may  also  contain  added  coloring  matter. 

“Renovated  butter,  process  butter,  is  the  clean, 
sound  product  made  in  semblance  of  butter  from 
melted,  clarified  or  refined  butter-fat,  without  the  ad- 
dition or  use  of  any  substance  other  than  water,  milk, 
cream,  or  salt,  and  contains  all  tolerances  provided 
for,  less  than  sixteen  per  cent  (16.0%)  of  water,  and 
not  less  than  eighty  per  cent  (80.0%)  of  milk  fat. 

“Condensed  milk,  evaporated  milk,  concentrated 
milk,  is  the  product  resulting  from  the  evaporation  of 
a considerable  portion  of  the  water  from  milk,  or  from 
milk  with  adjustment,  if  necessary,  of  the  ratio  of  fat 
to  non-fat  solids  by  the  addition  or  by  the  abstraction 
of  cream.  It  contains,  all  tolerances  being  allowed  for, 
not  less  than  seven  and  eight-tenths  per  cent  (7.8%)  of 
milk  fat,  nor  less  than  twenty-five  and  five-tenths  per 
cent  (25.5%)  of  total  milk  solids;  provided,  however, 
that  the  sum  of  the  percentages  of  milk  fat  and  total 
milk  solids  be  not  less  than  thirty-three  and  seven- 
tenths  (33.7)/' 


F.  M.  HEGGIE 

WHOLESALE 

BUTTER— EGGS-POULTRY 
208  NORTH  WELLS  ST.  CHICAGO 


FUTURE  TRADING— BUTTER  andEGGS 
Bowman  & Company,  Inc. 

136  W.  Lake  St.  CHICAGO 

Solicit  YOUR  orders 
Careful , Accurate , Efficient  Service 


EGGS 

CUTLER 

NEW  YORK 

331  Groan wich  Straat 
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TRAFFIC  DEPARTMENT 


REPARATION  RECOMMENDED  ON  FROZEN 

EGGS 


Examiner  or  Interstate  Commerce  Commission  Rec- 
ommends That  Reparation  Be  Awarded  on  Na- 
tional Poultry,  Butter  & Egg  Association 
Complaint 


In  the  May,  1922,  issue  of  the  ‘Bulletin’,  members 
were  informed  that  the  National  Poultry,  Butter  & 
Egg  Association  through  the  Chairman  of  its  Trans- 
ortation  Committee,  had  filed  a formal  complaint 
efore  the  Interstate  Commerce  Commission,  in  which 
it  was  alleged  that  the  carload  freight  rates  on  frozen 
eggs,  in  cans,  charged  during  the  period,  January  1, 
1922,  to  June  30,  1922,  were  excessive,  unjust  and 
otherwise  in  violation  of  the  Act  to  Regulate  Com- 
merce. 

The  complaint  pointed  out  that  prior  to  January 
1,  1922,  frozen  eggs  were  rated  the  same  as  eggs  in 
the  shell;  that  effective  on  January  1,  1922,  the  rates 
on  eggs  in  the  shell  were  reduced  by  10  per  cent,  and 
that  no  corresponding  reduction  was  made  in  the 
rate  on  canned  eggs. 

Hearing  of  the  case  was  held  in  Chicago  on  Jan- 
uary 18,  1923,  before  Examiner  Butler  of  the  Inter- 
state Commerce  Commission.  The  Chairman  of  the 
Transportation  Committee  of  the. National  Poultry, 
Butter  and  Egg  Association,  Mr.  M.  S.  Hartman, 
presented  all  the  testimony  for  the  complainants  and 
interveners. 

The'  Executive  Secretary’s  office  is  in  receipt  of  a 
copy  of  the  tentative  report  proposed  by  the  Examiner 
who  heard  the  case.  The  tentative  report  recom- 
mends to  the  Interstate  Commerce  Commission  that 
reparation  be  awarded  in  accordance  with  the  con- 
tentions made  by  the  complainants  and  interveners. 
This  means  that  if  the  Interstate  Commerce  Commis- 
sion approves  of  the  recommendations  made  by  the 
Examiner,  an  order  will  be  entered  compelling  the 
carriers  to  make  refund  to  members  of  the  ‘National’ 
and  others  who  were  represented  at  the  hearing  of 
the  case. 

The  decision  of  the  Interstate  Commerce  Com- 
mission will  probably  be  given  within  the  next  few 
months.  Members  will  be  informed  regarding  it  as 
soon  as  it  is  rendered. 


EGGS  AND  DRESSED  POULTRY 


HIGHER  RATES  ON  CHEESE  IN  SOUTH 


In  the  May,  1923,  issue  of  the  ‘Bulletin’  members 
were  informed  concerning  the  application  of  the  car- 
riers to  cancel  the  less  carload  rating  of  third  class 
applicable  on  cheese  in  Southern  Classification  Terri- 
tory and  establish  in  lieu  thereof,  a rating  of  second 
class. 

A hearing  was  held  on  this  subject  on  April  18, 
1923,  before  the  Consolidated  Classification  Com- 
mittee. At  the  hearing  shippers  protested  the  pro- 
posal of  the  carriers.  The  attention  of  the  Classifica- 
tion Committee  was  directed  to  the  fact  that  the 
cancellation  of  the  present  any  quantity  rating  of 
third  class  would  not  only  mean  an  increase  of  one 
class  on  less  carload  shipments  but  also  an  increase 
on  carload  traffic  because  under  the  any  quantity 
rating  no  charge  is  made  for  the  icing  of  carload 
shipments. 

The  Classification  Committee  considered  the  ob- 
jections of  the  shippers  and  have  now  issued  advice 
to  the  effect  that  it  is  their  intention  to  carry  out  the 
proposal  of  the  carriers;  in  other  words,  the  classifi- 
cation will  be  corrected  in  the  near  future  so  that 
second  class  will  apply  on  less  than  carloads  and 
third  class  on  carload  traffic. 


HAY  AND  -STRAW  WITH  EGGS 


Agent  E.  B.  Boyd  Circular  12-G  provides  for  the 
free. transportation  of  not  to  exceed  500  lbs.  of  hay 
or  straw  when  used  in  packing  or  protecting  carload 
shipments  of  eggs.  Many  controversies  arose  with 
the  western  carriers  concerning  the  proper  interpre- 
tation of  the  rule.  Supplement  No.  10  to  Circular 
12-G  effective  July  15,  1923,  has  clarified  the  tariff. 
The  rule  as  amended  reads  as  follows: 

“Excelsior  hay  or  straw  not  exceeding  500  pounds 
per  car,  furnished  by  and  at  the  expense  of  the  shipper, 
when  used  as  a buffer  or  exterior  container  protection 
(other  than  against  heat  or  cold)  in  carload  ship- 
ments of  eggs  will  be  transported  without  charge, 
with  such  shipments.  Shipper  must  specify  on  ship- 
ping order  the  actual  weight  of  excelsior  hay  or  straw 
used ; otherwise  no  allowance  will  be  made.” 

The  provisions  of  the  amended  rule  will  not  apply 
on  Kansas,  Nebraska,  Minnesota  or  Wisconsin  State 
Traffic. 


Supplement  No.  16  to  agent  Speiden  tariff  No. 
38-C,  effective  June  11,  1923,  publishes  the  following 
rates  on  eggs,  les&  than  carloads,  from  Columbia  and 
Lewisburg,  Tenn;  to  New  York  and  Philadelphia, 
162;  to  Boston,  168;  to  Baltimore,  jl53  per  100  lbs. 

The  same  supplement  also  publishes  the  following 
rates  on  dressed  poultry,  less  than  carloads,  from  Co- 
lumbia and  Lewisburg,  Tenn.;  to  New  York  and  Phil- 
adelphia 189 ; to  Boston,  196 */2 ; to  Baltimore  178J4 
per  100  lbs. 

The  above  rates  represent  reductions  on  ship- 
ments from  Lewisburg  and  advances  on  shipments 
from  Columbia,  Tenn. 


RATES  ON  PADS 


The  Southwestern  Freight  Bureau  has  assigned  its 
Subject  No.  8837  to  a proposal  to  establish  commodity 
rates,  based  3j^c  per  100  lbs.  higher  than  Class  “C” 
rates,  on  excelsior  packing  cushions  and  mats,  car- 
loads minimum  weight  20,000  lbs.,  from  Sheboygan, 
Oshkosh  and  Rice  Lake,  Wis.  to  points  in  South- 
western territory. 

It  is  claimed  that  the  proposed  change  is  necessary 
to  place  the  rates  from  these  Wisconsin  points  to  all 
points  in  Southwestern  Freight  Bureau  territory  on  a 
parity  with  the  rates  approved  to  Arkansas  points. 
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The  Traffic  Service  Department 

. OF  THE 

National  Poultry,  Butter  and  Egg 

Association 

% 

NOT  CONDUCTED  FOR  PROFIT 

AVAILABLE  TO  MEMBERS  OF  THE  ASSOCIATION  ONLY 
NOMINAL  MONTHLY  CHARGES 
SUPERVISED  BY  THE  EXECUTIVE  COMMITTEE 
OPERATED  BY  TRAFFIC  EXPERTS 


The  TRAFFIC  SERVICE  DEPARTMENT  of  The  National  Poultry,  Butter  and 
Egg  Association  AUDITS  Freight  and  Expense  Bills  and  PRESENTS  CLAIMS 
for  Overcharges — It  advises  concerning  routes  and  QUOTES  RATES.  Presents 
claims  for  LOSS  AND  DAMAGE  and  recommends  PREVENTIVE  measures. 
Service  includes  RATE  ADJUSTMENTS.  In  a word  the  Department  was 
created  for  RELIEVING  members  of  all  their  TRAFFIC  TROUBLES  and  it  is 
meeting  with  a large  degree  of  success.  Keeps  members  advised  up  to  the  minute 
concerning  all  rate  and  regulatory  changes  by  means  of 'SPECIAL  BULLETINS 


If  in  need  of  Traffic  Service,  make  your  wants  known  to  any 
representative  of  the  National  Poultry,  Butter  and  Egg 
Association,  or  mail  inquiry  to  the  Executive  Offices,  208 
North  Wells  Street,  Chicago. 

Application  and  sample  contract  mailed  on  request. 

All  matters  treated  with  the  utmost  confidence. 

JOIN  NOW! 

National  Poultry,  Butter  & Egg  Association 
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ANSWER  QUICK 


Nearly  every  member  of  the  Association 
has  an  employe  who  cares  for  the  traffic  mat- 
ters of  the  member.  The  Executive  Secretary 
wants  to  get  in  touch  with  such  employes. 
Please  send  their  names  and  addresses  to  the 
Executive  Offices  without  delay. 


RATE  ON  LIQUID  EGGS 


The  Consolidated  Classification  Committee  has  is- 
sued notice  of  hearings  to  be  held  in  Room  1830, 
Transportation  Bldg.,  Chicago,  111.,  on  July  10th,  and 
at  Hotel  Traymore,  Atlantic  City,  N.  J.  on  July  17th, 
at  which  consideration  will  be  given  to  proposed 
changes  in  the  ratings  on  various  commodities. 

Among  these  proposed  changes  is  a proposal  to 
reduce  the  ratings  on  liquid  eggs  (egg  albumen, 
whites  and  yolks,  or  white  and  yolks  together)  in  bar- 
rels. The  present  and  proposed  ratings  are  as  fol- 
lows: L.  C.  L. — present,  second  class,  proposed,  third 
class;  Carloads — present,  third  class,  proposed,  fifth 
class. 

The  present  carload  minimum  weight  on  liquid 
eggs  in  barrels  is  20,000  lbs.,  and  the  proposed  mini- 
mum is  36,000  lbs. 


LIVE  POULTRY 


Union  Pacific  Tariff  100-D  provides  that  live  poul- 
try, carloads,  from  points  in  Colorado,  Kansas  and 
Nebraska  destined  to  Missouri  River  Points,  or  east 
thereof,  may  be  stopped  in  transit  to  finish  loading, 
at  a charge  of  $6.30  per  car  for  each  stop.  An  excep- 
tion to  the  stopping  in  transit  privilege  provided  that 
the  rule  would  not  apply  to  shipments  moving  be- 
tween points  in  the  state  of  Kansas. 

The  restriction  on  Kansas  State  traffic  has  been 
eliminated  effective  July  1,  1923,  in  Supplement  No. 
8 to  Union  Pacific  Tariff  100-D. 


EGG  CASES  AND  FILLERS 


Item  3070  of  Agent  E.  B.  Boyd  Tariff  5-K  I C C 
A-1374  publishes  a rate  of  30j^c  per  100  lbs.,  minimum 
weight  24,000  pounds,  to  apply  on  shipments  of  egg 
cases,  egg  case  material  and  egg  case  fillers  from 
Chicago,  Peoria  and  Quincy,  111.  to  Minneapolis  and 
St.  Paul,  Minn.  Effective  July  15,  1923,  the  minimum 
^ weight  will  be  increased  to  30,000  pounds.  The  tariff 
* is  also  corrected  so  that  excelsior,  excelsior  pads  and 
cement  coated  egg  case  nails  may  be  shipped  in  mixed 
carloads  at  the  egg  case  rate.  The  change  is  published 
in  Supplement  5 to  Agent  E.  B.  Boyd  Tariff  5-K. 


HIGHER  POULTRY  RATES 


STOPPING  CARS  IN  TRANSIT 


In  a previous  issue  of  the  Bulletin,  reference  was 
made  to  an  application  pending  before  the  Western 
Trunk  Line  Committee  (Subject  No.  2954)  to  estab- 
lish a stopping  in  transit  privilege  to  finish  loading  on 
shipments  of  live  poultry  moving  between  points  in 
the  State  of  Kansas. 

Advice  has  now  been  received  to  the  effect  that 
this  application  has  been  approved.  The  carriers  will 
publish  a tariff  rule,  under  which  intrastate  shipments 
may  be  stopped  at  points  in  Kansas  to  finish  loading, 
and  charges  thereon  will  be  assessed  at  the  through 
freight  rate  from  original  point  of  shipment  to  final 
destination,  plus  $6.30  per  car. 


LOWER  CHEESE  RATE 


Request  has  been  made  of  the  Trans-Continental 
Freight  Bureau  to  reduce  the  freight  rate  on  cheese, 
in  carlots,  from  points  in  Wisconsin  to  Pacific  Coast 
Territory  from  $3.00  to  $2.00  or  $2.25  per  100  lbs. 
The  railroad  committee  has  assigned  its  Subject  No. 
3962  to  the  proposal. 


LOWER  RATE  PROPOSED 


The  Western  Trunk  Line  Committee  is  handling 
under  its  Subject  No.  2596-B,  a proposal  to  establish 
reduced  freight  rate  of  88j4c  per  100  lbs.  on  butter, 
eggs  and  dressed  poultry,  in  carlots,  from  Wahpeton, 
N.  D.  to  Chicago,  111.  The  present  rate  is  $1.11  per 
100  lbs. 


LOWER  CHARGE  FOR  ICING 


The  present  charge  for  icing  carload  shipments  of 
perishable  freight  at  Louisville,  Ky.,  Evansville  and 
New  Albany,  Ind.  is  $4.50  per  ton  for  ice.  Supple- 
ment No.  5 to  Perishable'Protective  Tariff  No.  2 pub- 
lishes a reduced  charge  of  $4.00  per  ton  of  2000  pounds 
for  ice  on  traffic  originating  at  Chicago,  111.  or  at 
points  beyond  Chicago,  111.,  moving  via  Chicago,  111. 
or  Chicago  Junctions,  and  when  destined  to  points 
south  of  the  Ohio  River.  The  reduction  will  not  be 
applicable  in  connection  with  the  Illinois  Central 
Railroad  Co.  The  charge  of  $4.00  per  ton  will  become 
effective  June  28,  1923. 


BUTTER  AND  EGGS 


Agent  E.  B.  Boyd  Tariff  No.  49-M  I C C A-1398 
publishes  reduced  rates  on  butter  and  eggs,  less  than 
carloads,  on  shipments  from  Johnson’s  Creek,  Wis.,  to 
Blairville,  Brownville,  Connellsville,  Crabtree,  Fair- 
chance,  Indiana,  Johnstown,  Leckrone,  Maxwell,  Pa., 
Fairmont  and  Grafton,  W.  Va.  Reduced  rates  are  also 
published  from  Dousman,  Ft.  Atkinson,  Janesville, 
Jefferson,  Lake  Mills,  Milton  Junction  and  Water- 
town,  Wis.  The  rates  are  to  become  effective  July  15, 
1923. 


The  Columbus  & Greenville  Railroad  has  issued 
Supplement  No.  5 to  its  Tariff  1750,  cancelling  com- 
modity rates  on  Live  Poultry,  carloads,  from  stations 
on  its  rails  to  Ohio  and  Mississippi  River  crossings, 
Chicago,  111.  and  New  Orleans,  La. 

The  supplement  is  published  to  take  effect  on  Au- 
gust 8th.  On  and  after  that  date,  the  higher  class 
rates  will  apply. 


LIVE  POULTRY  RATE 


The  Southwestern  Freight  Bureau  is  handling 
under  its  Subject  No.  8882,  an  application  to  establish 
rate  of  $1.12 ]/2  per  100  lbs.,  on  live  poultry,  in  carlots, 
from  Mena,  Ark.  to  New  Orleans,  La. 

Mena  is  intermediate  to  Fort  Smith,  Ark.,  from 
which  latter  point  the  $1.12}4  rate  already  applies. 
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OFFICIAL  INSPECTORS  OF  THE  NATIONAL 
POULTRY,  BUTTER  AND  EGG 
ASSOCIATION 


Boston 

Poultry— A.  B.  Carpenter,  of  C.  R.  Corwin  & Co. 
Butter — J.  W.  Berry,  of  J.  R.  Ellis  & Son. 

Eggs — B.  C.  Cummings,  of  Green  & Co. 

Buffalo 

Poultry — W.  A.  Tuttle,  169  Scott  St. 

Butter — J.  W.  Lansing,  of  Gleason  & Lansing. 
Eggs— Chas.  H.  Hickman,  150  Michigan  Ave. 

Chicago 

poultry_C.  B.  Ford,  192  N.  Clark  St. 

Butter— John  W.  Miller  (C.  H.  Weaver  & Co.),  67 
W.  South  Water  St.,  Chicago. 

Eggs — John  R.  Tyler,  208  N.  Wells  St. 

Cleveland 

Eggs — Joseph  Mendes,  care  Cottage  Creamery  Co. 

Duluth 

Poultry — N.  F.  Russell,  care  Bridgman-Russell  Co. 
Cheese  and  Butter— J.  P.  McDonald,  7th  Ave.  and 
Railroad  St. 

Eggs — Ross  Gatlin,  care  Armour  & Co. 

Minneapolis 

Poultry — I.  E.  Meagher,  123  N.  Sixth  St. 

Butter — John  Walstrom,  121  N.  Sixth  St. 

Eggs — Ross  C.  Morford,  71  Island  Ave. 

New  York 

Poultry — D.  P.  Boehm,  of  D.  P.  Boehm,  Inc. 
Butter— Geo.  W.  Connell,  6 Harrison  St. 

Eggs — Harry  Bryan,  of  Bryan-Duval  Co.,  105 
Hudson  St. 

Philadelphia 

Poultry — G.  W.  Ellis,  of  T.  T.  Ellis  & Son,  24-26 
S.  Water  St.  , * 

Butter — C.  M.  Drake,  of  C.  M.  Drake  Co.,  19 
S.  Water  St. 

Eggs — Jacob  F.  Miller,  of  Bickel  & Miller,  322  S. 
Front  St. 

Omaha 

Poultry,  Butter  and  Egg  Inspector — W.  W.  Bos- 
worth,  care  Hurd  Creamery  Co.,  Council  Bluffs, 
Iowa. 

Detroit 

Poultry — Fred  Schaffer,  of  F.  J.  Schaffer  & Co. 
Butter- — W.  R.  Throop,  of  Harris  & Throop. 

Eggs — A.  F.  Thibodeau,  of  A.  F.  Thibodeau  Co. 

St.  Louis 

Poultry — Edw.  Lynch,  807  N.  4th  St. 

Butter — A.  A.  Rehbein,  220  Market  St. 

Eggs — Geo.  H.  Broeder,  813  N.  Third  St. 


RATES  ON  EXCELSIOR 


Application  has  been  filed  with  the  Southern 
Freight  Association  to  reduce  the  freight  rates  on  Ex- 
celsior, pressed  in  bales,  minimum  weight  20,000  lbs., 
from  Durant,  Miss.,  to  Cairo,  Chicago,  Peoria,  Spring- 
field,  111.,  Cincinnati,  Ohio,  Indianapolis,  Ind.,  Louis- 
ville, Ky.,  Memphis,  Nashville,  Tenn.,  Milwaukee, 
Wis.,  and  St.  Louis,  Mo.  (Subject  No.  10407). 

For  information  as  to  the  present  and  proposed 
rates,  write  to  the  Executive  Secretary. 


HIGHER  CHEESE  RATES 

Supplement  No.  1 to  Agent  E.  B.  Boyd’s  Tariff  No. 
6-L,  has  been  issued,  cancelling  the  commodity  rates 
on  cheese,  carloads  and  less  carloads,  on  shipments 
from  Plymouth,  Manitowoc,  Fond  du  Lac,  Water- 
town,  Appleton,  Menasha,  Sheboygan,  Kiel,  Green 
Bay  and  other  points  in  the  state  of  Wisconsin,  to 
Cairo,  Marion,  Mt.  Vernon,  East  St.  Louis,  Bloom- 
ington, Danville,  Decatur,  Galesburg,  Peoria,  Quincy, 
Springfield  and  other  points  in  the  state  of  Illinois, 
Hannibal  and  St.  Louis,  Mo.,  Burlington  and  Keo- 
kuk, la.,  and  Paducah,  Ky. 

The  application  of  class  rates  in  lieu  of  commodity 
rates  will  result  in  substantial  increases  and  unless 
the  supplement  is  suspended  by  the  Interstate  Com- 
merce Commission,  the  advanced  rates  will  become 
effective  June  15,  1923. 


LOWER  BUTTER  RATE  PROPOSED 


The  Western  Trunk  Line  Committee  (E.  B.  Boyd, 
Chairman,  Transportation  Bldg.,  Chicago)  is  hand- 
ling under  its  Subject  No.  3240,  a proposal  to  reduce 
the  freight  rate  on  butter,  carloads,  Denver,  Colo.,  to 
Chicago,  111.,  from  $1.67  to  $1.47  per  100  lbs. 


LOWER  PROPORTIONAL  RATE 


The  Western  Trunk  Line  Committee  has  assigned 
its  Subject  No.  3242  to  an  application  filed  by  a ship- 
per, in  which  request  is  made  to  reduce  the  freight 
rate  on  dairy  products,  in  carlots,  Greene,  Iowa,  to 
east-bank  Mississippi  River  crossings  from  32j4c  to 
24l/2c  per  100  lbs.,  the  proposed  rate  to  apply  only  on 
shipments  destined  to  points  east  of  the  Illinois- 
Indiana  state  line. 


PROPOSE  LOWER  EGG  RATES 


T he  Southern  Freight  Association  is  handling  un- 
der its  Submittal  No.  10406  a proposal  to  establish 
lower  freight  rates  on  eggs  from  New  Albany,  Miss, 
to  Atlanta,  Ga.  The  present  and  proposed  rates  are  as 
follows:  Carload,  pres.,  $1.66;  prop.,  $1.08}4 — L„  C.  L. 
pres.,  $1.89;  prop.,  $1.24,  per  100  pounds. 

The  proposed  rates  are  the  same  as  at  present  in 
effect  from  Holly  Springs  and  Tupelo,  Miss. 


RATES  ON  EGGS 


The  any  quantity  rate  of  $1.82  per  100  lbs.,  apply- 
ing on  eggs  from  Baldwyn  and  Boonevillc,  Miss.,  to 
Norfolk,  Va.,  has  been  cancelled  in  supplement  No. 
17  to  agent  F.  L.  Speiden  Tariff  No.  38-C,  effective 
July  11,  1923.  The  any  quantity  rate  of  $1.73j4 
applying  from  Saltillo,  Miss.,  to  Norfolk,  Va.,  has 
also  been  cancelled.  The  carriers  claim  there  is  no 
movement  from  and  to  the  points  mentioned. 


HIGHER  CHEESE  RATE 


Agent  E.  B.  Boyd  Tariff  49-M  ICC  A-1398  pub- 
lishes a rate  of  $1.09^  per  one  hundred  pounds  to 
apply  on  less  than  carload  shipments  of  cheese' from 
Plymouth,  Random  Lake  and  Waldo,  Wis.,  to 
Pittsburgh,  Pa.  The  increased  rate  will  become  effec- 
tive July  15,  1923. 
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National  Poultry,  Butter  & Egg  Association 

NOTE:  Members  should  keep  in  mind  that  our  Membership  Ledgers — not  this  Roster— constitute 
the  highest  authority  regarding  every  membership.  Extra  care  is  taken  to  see  that  every  name  and 
address  is  correctly  shown  in  the  Roster.  But  in  making  corrections  and  adding  new  names  constantly 
it  happens  now  and  then  that  printers  make  new  errors  or  leave  out  names  or  addresses  inadvertently. 
Pressure  of  work  in  the  Executive  Secretary’s  office  precludes  checking  the  Roster  with  the  Member- 
ship Ledgers  before  going  to  press  every  month,  though  this  is  done  as  often  as  possible. 


ARKANSAS 


CUBA 


McHenry  & Bryan,  Fayetteville. 

Ozark  Poultry  & Egg  Co.,  Fayetteville. 

D.  W.  Tobey,  Inc.,  P.  O.  Box  614,  Texar- 
kana, Ark. -Tex. 


CANADA 

P.  Burns  & Co.,  Calgary,  Alberta. 
Canadian  Packing  Co.,  Toronto,  Ont. 

T.  J.  Coyle  & Co.,  507  Lindsay  Bldg.,  Win- 
nipeg, Man. 

The  Wm.  Davies  Co.,  Ltd.,  Toronto,  Ont. 
Gunn,  Langlois  & Co.,  Ltd.,  105  St.  Paul 
St.  East,  Montreal. 

Gunn's  Limited,  West  Toronto,  Ont. 

H.  C.  Kersten,  c|o  Crescent  Cry.  Co.,  Win- 
nipeg. 

Lemon  Bros.,  Owen  Sound,  Ont. 


CALIFORNIA 

California  Poultry  Co.,  315  Washington 
St.,  San  Francisco. 

Harbaugh  & Co.,  425  Washington  St.,  San 
Francisco. 

King  & Layton,  310  Clay  St.,  San  Fran- 
cisco. 

Makins  Produce  Co.,  310  Davis  St.,  San 
Francisco. 

Monotti-Larimer,  250  Sacramento  St.,  San 
Francisco. 

Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco. 

Carl  Schallinger,  310  Clay  St.,  San  Fran- 
cisco. 

Willey  Bennett  Co.,  352  Front  St.,  San 
Francisco. 

COLORADO 

Bear  Produce  Co.,  1515  Market  St.,  Denver. 

Pinkett  Bros.  Prod.  Co.,  1537  Market  St., 
Denver.  * 


CONNECTICUT 

Bradley  & Dillon,  New  Haven. 

L.  C.  Bates  Co.,  46  George  St.,  New  Haven. 
P.  Berry  & Sons,  390  Windsor  St.,  Hart- 
ford. 


Armando  Armand  & Son,  17  Sol  St.,  Ha- 
vana. 

Frank  Bowman  Co.,  San  Ignacio  13,  P.  O. 
Box  471,  Havana. 


FLORIDA 

C.  G.  Hilderley,  Box  696,  Tampa. 


ILLINOIS 

Frank  Atlass  Prod.  Co.,  Lincoln. 

C.  F.  Bishop  & Co.,  220  N.  Front  St., 
Quincy. 

G.  W.  Blackburn  & Co.,  Fairfield. 
Bloomington  Prod.  Co.,  Bloomington. 

H.  A.  Burns  Prod.  Co.,  Thompsonville. 
Cappel  Garrard  Co.,  Peoria. 

L.  E.  Chapin,  Tampico,  111. 

Davis  Cleaver  Produce  Co.,  Quincy. 
Dennis  Produce  Co.,  Bowen. 

Geo.  W.  Frey  Produce  Co.,  Mendota. 
Frank  Grampp,  Princeton. 

H agist  Jett  Produce  Co.,  Box  64,  E.  St. 
Louis,  111. 

P.  O.  Hallbeck  & Son,  West  Salem. 

F.  Houser  & Son,  Lena. 

W.  A.  Joy,  119  N.  9th  St.,  Springfield. 
Kleinschmidt  Produce  Co.,  Nashville. 
Manning  & Manning,  Morrisonville. 

G.  E.  Merrill,  Avon. 

W.  D.  Miller  & Son,  Newton. 

Money  Produce  Co.,  Yale. 

B.  S.  Pearsall  Butter  Co.,  51  N.  State 
St.,  Elgin. 

Peoria  Creamery  Co.,  Peoria. 

Harold  G.  Peterson,  2200  Lincoln  St., 
Evanston. 

Pioneer  Creamery  Co.,  Galesburg. 

F.  A.  Pruett  & Sons,  Third  & Monroe 
Sts.,  Kinmundy. 

Sorento  Produce  Co.,  Sorento. 

Geo.  H.  Spengler,  10th  & Capitol  Ave., 
Springfield. 

W.  H.  Stanley  & Son,  Newton. 

H.  J.  Swan  & Co.,  Fairfield. 

Sugar  Creek  Creamery  Co.,  Danville. 
Jacob  Tick,  Clinton. 


P.  H.  Utterback,  Oblong. 

I.  A.  Wallins,  Inc.,  Decatur. 

H.  C.  Weinrich  & Co.,  Cambridge. 

J.  F.  Williams  & Son,  Apple  River. 
C.  C.  Wright,  McLeansboro. 

A.  J.  Wrigley,  Wyoming. 


Chicago 

B.  Aaron  & Sons,  56  W.  South  Water  St. 
Theodore  Aaron,  Inc,  204-208  N.  Wells  St. 
Aman  & Enders,  132  W.  South  Water  St. 
Armour  & Co.,  Produce  Dept. 

Baer  & Woods,  326  W.  So.  Water  St. 

J.  P.  Barrett  Pro.  Co.,  208  N.  Wells  St. 

Batterman  & Koelung,  949  Fulton  Mar- 
ket 

Beatrice  Creamery  Co.,  1526  S.  State  St. 
Amos  Bird  Co.,  1314  So.  Canal  St. 

Blue  Valley  Creamery  Co.,  700  S.  Clinton 
St. 

S.  S.  Borden  Co.,  220  W.  South  Water  St. 
Bowman  & Co.,  136  W.  Lake  St. 

John  L.  Brink  Co.,  212  W.  So.  Water  St. 
Brink  & Pilat,  214  W.  South  Water  St 
Peter  Britten  Sqns,  2 Fulton  Market 
H.  L.  Brown  & Sons,  953  Fulton  Market 
Bickley,  Finnell  & Wimple,  Inc.,  216  N. 
Wells  St. 

G.  W.  Bull  & Co.,  26  W.  Kinzie  St. 

Burd  Bros.,  206  W.  So.  Water  St. 
Cantwell  & Gillogly,  953  Fulton  Mkt. 
Cohen  & Co.,  108  W.  South  Water  St. 

H.  B.  Collins,  c|o  Swift  & Co.,  U.  S. 
Yards. 

Cooney  & Co.,  215  W.  So.  Water  St. 

Coyne  Bros.,  119  W.  South  Water  St. 

Coyne  & Nevins  Co.,  168  W.  South  Water 
Street. 

Cromer  & Brown,  212  N.  Wells  St. 

Cudahy  Packing  Co.,  Produce  Dept., 
Harris  Trust  Bldg. 

Theo.  Cuny,  320  W.  South  Water  St. 
Dauber  Bros.,  1132-1134  Fulton  Market. 
Jno.  R.  Deisher  Co.,  954  Fulton  Market. 
Dittmann  & Co.,  125  N.  Union  St. 

Joseph  Dusek  Co.,  726  W.  Randolph  St. 
Wm.  Ebeung,  702  W.  Randolph  St. 

M.  H.  Eichengreen  & Co.,  227  N.  LaSalle 
Elliott  & McGarraghy,  29  W.  Kinzie  St. 
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Harry  H.  Field  & Co.,  208  N.  Wells  St. 
Finnerman  Bros.,  320  W.  So.  Water  St. 
Ford-Gustavson  & Co.,  192  N.  Gark  St. 
Peter  Fox  Sons  Co.,  1122-24  Fulton  Market. 
Gallagher  Bros.,  165  W.  South  Water  St. 
Alexander  Getz,  1016-1022  Fulton  Mkt. 
Getz  & Brodsky,  326  W.  So.  Water  St. 

R.  Gerber  & Co.,  12  E.  Kinzie  C^t. 

Moses  Gray  & Co.,  160  W.  So.  Water  St. 
Gridley  Maxon  Co.,  25  W.  So.  Water  St. 
Guggenheim  Bros.,  916  Fulton  Market. 

A.  F.  Heidke  & Sons,  845  Fulton  St. 
Frank  G Heilman,  945-947  Fulton  Mkt. 

J.  E.  Hugo  Hem  man  & Co.,  225  W.  South 
Water  St. 

J.  S.  Hoffman  Company,  219-221  N. 
Franklin  St. 

W.  G.  Howard  & Co.,  229  N.  Wells  St. 
Hunter  Walton  & Co.,  35  W.  Kinzie  St. 

S.  Katz  & Co.,  Inc.,  208  No.  Wells  St. 
Kean  & Stryker,  716  W.  Randolph  St. 

S.  Love  Kelley,  192  N.  Clark  St. 

Geo.  T.  Kruse  & Co.,  708  W.  Randolph  St. 

A.  S.  Kuhn  Co.,  208  N.  Wells  St. 

H.  & J.  Lepman,  Inc,  208  N.  Wells  St. 
Litman  & Co.,  948  Fulton  Mkt. 

Max  Malter  Co.,  816  W.  Randolph  St. 
Maurice  Mandeville,  160  N.  Market  St. 
Wolf  Malter,  910  Fulton  Market. 

R.  Mangan  & Co.,  819  W.  Randolph  St. 

I.  H.  Marks,  192  N.  Clark  St. 

John  V.  McCarthy  Co.,  136  W.  Lake  St. 

C.  E.  McNeill  & Co.,  325  W.  So.  Water  St. 
Merrill  8c  Eldredge,  160  N.  Market  St. 
Geo.  Meyer  & Co.,  228  W.  South  Water  St. 
Jos.  T.  Milnarik,  136  W.  Lake  St. 

W.  S.  Moore,  206  N.  Wells  St. 

A.  M.  Mullin,  303  W.  So.  Water  St. 
Mutual  Produce  Co.,  922  Fulton  St. 
Murmann  8c  Karsten,  222  W.  So.  Water 

St. 

National  Prod.  Co.,  208  N.  Wells  St. 

Ad.  Newman  8c  Son,  4420  S.  Ashland  Ave. 
Naomi  Produce  Co.,  309  W.  So,  Water  St. 
North-West  Produce  Co.,  834  No.  Racine 
Ave. 

O'Hearn  8c  Sherman,  64  S.  Water  St. 

O.  W.  Olson  Co.,  136  W.  Lake  St 
Thos.  E.  O’Neill  Co.,  218  N.  Wells  St. 
Ostrowsky  * & Simkin,  206  W.  So.  Water 
St. 

Morris  Ovson  Co.,  30  N.  Green  St. 

Oxley  8c  Richter  Co.,  208  N.  Wells  St. 
Polmen  & Co.,  216  W.  So.  Water  St. 

G.  W.  Randall  & Co.,  211  W.  South  Water 
St. 

B.  W.  Redfearn,  208  N.  Wells  St. 

Harry  H.  Redfearn  & Co.,  208  N.  Wells 
St. 

A.  S.  Roe  & Co.,  208  N.  Wells  St. 


Ed.  Rueb  & Co.,  703  W.  Randolph  St. 

M.  P.  Rutledge,  1111-1113  Fulton  Market. 
John  Sander,  1053-1055  W.  Lake  St. 
Schrieber  & Falker,  136  W.  Lake  St. 
Schweizer  Commission  Co.,  654  W.  63rd 
St. 

John  M.  Shawhan,  136  W.  Lake  St. 

Geo.  S.  Sloan  & Sons,  62  W.  So.  Water  St. 
Snyder,  Harry,  Co.,  223  W.  So.  Water  St. 
Sonenblick  & Shapiro,  207  W.  So.  Water 
St. 

Spangenberg  & Co.,  48  W.  Kinzie  St. 
Standard  Commission  Co.,  329  W.  So. 
Water  St. 

Steffey  Bros.,  118  W.  So.  Water  St. 
Frank  Sweeney,  Inc.,  192  N.  Clark  St. 

E.  B.  Teets  & Co..  322  W.  So.  Water  St. 
Ed.  Terman  & Co.,  321  W.  So.  Water  St. 
Titman  Egg  Co.,  Inc.,  400  N.  Elizabeth  St. 
John  R.  Tyler  Co,  208  N.  Wells  St. 

M.  Uhlmann  & Co.,  Inc.,  171  W.  So. 
Water  St. 

A.  T.  Ullmann  Co.,  1014  Fulton  St. 
Waskow  Butter  Co.,  346  W.  So.  Water  St. 
Watson  & Kelly  320  W.  So.  Water  St. 

C.  H.  Weaver  & Co.,  67  W.  South  Water 
St. 

Weinberg  Bros.  8c  Co.,  1052-54  Fulton  Mkt. 
Wendel  & Briggs,  951  Fulton  Market. 

O.  E.  Whitcomb  8c  Son,  210  W.  South 
Water  St. 

J.  H.  White  8c  Co.,  955  Fulton  Market. 
W.  T.  S.  White,  c|o  Morris  & Co.,  U.  S. 
Yards. 

Wilson  8c  Co.,  Prod.  Dept.,  U.  S.  Yards. 
Henry  Yepsen  & Co.,  207  N.  Wells  St. 
Zambreno  Bros.  & Co.,  918  Fulton  St. 
Zimmermann  & Smith,  336  W.  So.  Water 
St. 


INDIANA 

Atlass  Produce  Co.,  Lafayette. 

J.  E.  Beyer,  Rochester. 

Barefoot  Produce  Company,  Cowan. 

E.  E.  Bogan  Co.,  Goodland. 

E.  Braude,  Silver  Lake. 

L.  J.  Bretz,  Huntingsburg. 

Clover  Leaf  Creameries,  Huntington. 
Dearmin  & Co.,  Odon. 

Decatur  Produce  Co.,  Decatur. 

L.  J.  Delucenay,  Ashley. 

R.  L.  Ditzler,  Huntington. 

Fear-Cam pbell  Co.,  Frankfort 
Geo.  Freese’s  Sons,  Nappanee. 

Fountain  Produce  Co.,  Veedersburg. 

F.  H.  George  & Co.,  116  W.  Columbia  St., 

Ft.  Wayne. 

Harris-Hardman  Co.,  Richmond. 

Havens  Bros.,  Ladoga. 

O.  L.  Hoese,  Worthington. 


Houghland  8c  Miller,  Boonville. 

The  E.  R.  Jaques  Co.,  Thorntown. 

J.  A.  Long,  c|o  J.  A.  Long  Co.,  Portland. 
C.  J.  Loyd  & Co.,  Greensburg. 

McLane  & Co.,  Shelbyville. 

Miami  Produce  Co.,  Peru. 

Murphy  8c  Co.,  Princeton. 

O.  Oliver  8c  Son,  Madison. 

Thomas  Owens,  Angola. 

Henry  Pfau,  224  Ninth  St.,  Jasper. 

The  Pfeiffer  Sales  Co.,  Logansport. 
Riffert  Bros.,  Haubstadt. 

Schlosser  Bros.,  Frankfort. 

Sherman  White  & Co.,  Ft.  Wayne. 
Van  Buren  Produce  Co.,  Van  Buren. 

Indianapolis 

Indianapolis  Poultry  Co. 

The  Wadley  Co.,  North  St.  & Canal. 


IOWA 

Ames  Produce  Co.,  Ames. 

A.  Baird  8c  Son,  Lohrville. 

Bell-Jones  Co.,  Davenport. 

Boos  Produce  Co.,  West  Bend. 

Burlington  Produce  Co.,  Burlington. 
Central  City  Prod.  Co.,  Central  City. 
Charlton  & Bowen,  Rolfe. 

J.  A.  Crowther,  Pocahontas. 

P.  M.  Dahlem,  Cascade. 

C.  A.  English,  Hubbell  Bldg.,  Des  Moines. 

E.  J.  Farley,  Monticello. 

C.  Alvin  Fosse,  LaPorte  City. 

Tyndall  N.  Fosse,  Ridgeway. 

Gist.  McDowell.  Poultry  & Egg  Co., 
Spencer. 

M.  J.  Goodrich,  Strawberry  Point. 

Goodrich  & Gallagher,  Inc.,  Waverly. 

M.  & J.  R.  Hakes,  Laurens. 

Hall  Produce  Co.,  Sigourney. 

Hanford  Produce  Co.,  Sioux  City. 

F.  H.  Hatch  Co.,  Edgewood. 

Hawkeye  Produce  Co.,  Brookdale  Ave., 
Chariton. 

E.  B.  Higley  Co.,  409  S.  Federal  St,  Mason 
City. 

Hurd  Creamery  Co.,  Council  Bluffs,  Iowa. 
Independence  Produce  Co.,  Independence. 

Independent  Produce  Co.,  1801  W.  3rd  St., 
Davenport 

Iowa  City  Produce  Co.,  Iowa  City. 

Iowa  Grain  8c  Produce  Co.,  Burlington. 
Carl  T.  Irish,  Nevada. 

Jensen’s  Creamery  Co.,  Coon  Rapids. 

W.  E.  Keeney,  Clarinda. 

A.  R.  Loomis  & Son,  Fort  Dodge. 

Marshalltown  Produce  Co.,  213  Market 
St.,  Marshalltown. 
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John  Morrell  8c  Co.,  Ottumwa. 

E.  G.  Morse,  Mason  City. 

Mt.  Pleasant  Produce  Co.,  Mt.  Pleasant. 
J.  H.  Neil  Creamery  Co.,  Tama. 

Newton  Produce  Co.,  Newton. 

G.  W.  Nicholson  & Co.,  Grand  Tunction. 
Nickles  & Son,  Corydon. 

Northern  Iowa  Produce  Co.,  McGregor. 
W.  L.  Ogden  8c  Co.,  305  Pearl  St.,  Sioux 
City. 

Perfect  Produce  Co.,  Solon. 

Peterson  Bros.,  6th  Ave.  & River  Front, 
Clinton. 

Reisman  Co.,  Oskaloosa,  Iowa. 

W.  S.  Reister  & Son,  Washington. 

Fred  Reum  & Co.,  218  W.  Water  St., 
Decorah. 

H.  S.  Rhynsburger,  9th  Ave.,  E.,  Oska- 
loosa. 

J.  Russell,  Winfield. 

St.  Ansgar  Produce  Co.,  St.  Ansgar. 

Shot  well  8c  Co.,  Des  Moines. 

J.  A.  Shannon  8c  Son,  Iowa  Falls. 
Sheldon  Produce  Co.,  Sheldon. 

J.  A.  Silver  & Co.,  Stockport. 

R.  D.  Smith,  Swea  City. 

E.  B.  Wade,  Hubbell  Bldg.,  Des  Moines. 
Wayne  F.  Waller,  Garner. 

Waverly  Produce  Co.,  Waverly. 

Wescott  & Winks,  Sumner, 
if.  W.  Winsler,  Moravia. 


KANSAS 

Beatrice  Creamery  Co.,  Topeka. 

The  Belle  Springs  Cry.  Co.,  Abilene. 

The  Blue  Valley  Packing  Co.,  Marys 
ville. 

J.  E.  Brewer,  Box  226,  Abilene. 

Concordia  Creamery  Co.,  Concordia. 
Ellsworth  Prod.  Co.,  Ellsworth. 

W.  M.  Evert,  Concordia. 

Farmers*  Produce  Co.,  Burlington. 

J.  F.  Grennan  Prod.  Co.,  Garnett. 

T.  Jensen  8c  Bros.,  Emporia. 

Kansas  Egg  8c  Poultry  Co.,  Hillsboro. 
Kansas  Ice  8c  Storage  Co.,  Salina. 

A.  S.  Kininmonth  8c  Co.,  Winfield. 
Latham  & Sons,  Ottawa. 

Legg  Produce  Co.,  Box  364,  Scott  City. 

M.  McMahon,  Beattie. 

Merritt- Schwier  Creamery  Co.,  Great 
Bend. 

The  Metz  Packing  Co.,  Concordia. 

Paden  8c  Thompson,  Lyons. 

Salina  Poultry  Co.,  Salina. 

Seymour  Packing  Co.,  Topeka. 

Topeka  Packing  Co.,  Topeka. 

S.  C.  Walker  8c  Son  Pro.  Co.,  Smith  Cen- 
ter. 

H.  G.  Ward  Produce  Co.,  Glasco. 


KENTUCKY 

N.  F.  Brent,  Paris. 

Davidson  Bros.,  Inc.,  Glasgow. 

S.  H.  Grinstead  Co.,  Lebanon. 

Harrodsburg  Ice  & Produce  Co.,  Harrods- 
burg. 

Hawkins,  Smith,  Toohey  8c  Co.,  Shelby- 
ville. 

S.  F.  Holcomb,  Murray.  Branches  at  Hol- 
low Rock,  Tenn.,  and  Parsons,  Tenn. 

Hulen-Toops  Co.,  Bowling  Green. 

Maloney  Davidson  Co.,  128  E.  Jefferson, 
Louisville. 

Miller  Bros.  & Co.,  Owensboro. 

Geo.  P.  Taylor  Co.,  Burnside. 

Alva  West,  Mgr.  Star  Produce  Co.,  Mays- 
ville. 

H.  Wilson  8c  Co.,  Fordsville. 

J.  P.  Wright,  Salt  Lick. 

Harvey  J.  Zwicker,  Gen.  Mgr.  Frank  Fehr 
Cold  Storage  Co.,  Louisville. 


LOUISIANA  ♦ 

Goodman  8c  Beer  Co.,  Inc.,  400  Paydras 
St.,  New  Orleans. 

A.  S.  Kottwitz  & Co.,  443  S.  Peters  St., 
New  Orleans. 

Jos.  Lala  & Co.,  534  French  Mkt.,  New 
Orleans. 

Jos.  Samuel  Co.,  Inc,  327  Paydras  St., 
New  Orleans. 

Southland  Produce  Co.,  505  Travis  St., 
Shreveport 


MARYLAND 

Blatter  Bros.,-  119  W.  Pratt  St.,  Baltimore. 

Henderson,  Linthicum  8c  Co.,  3 E.  Cam- 
den St.,  Baltimore. 

E.  E.  Hurlburt,  3 Emerson  Tower  Bldg., 
Baltimore. 

Arthur  Medwedeff,  308  Law  Building, 
Baltimore. 

John  Poehlman  8c  Sons,  405  N.  Washing- 
ton St.,  Baltimore. 

Joseph  Smelkinson,  139  W.  Camden  St., 
Baltimore. 

Stevens  Bros.,  226  Charles  St.,  Baltimore. 


MASSACHUSETTS 

Cambridge  Poultry  Co.,  Cambridge. 
James  L.  Humphrey,  Jr.,  New  Bedford. 
Genery  Stevens  Co.,  Worcester. 


Boston 

Adams,  Chapman  Co.,  37  N.  Market  St. 
Alley  Green  8c  Pipe  Co.,  3 and  4 N.  Mar- 
ket St. 

S.  K.  Ames,  168  Milk  St. 

I.  H.  Ballou  8c  Co.,  75  S.  Market  St. 
Bartlett  Varney  & Ca,  21  N.  Market  St. 


Batchelder  8c  Snyder  Co.,  49  Blackstone 
Street. 

Bolton  & Hicks,  21  Merchants  Row. 

Borst  Pierce  Co.,  9 Blackstone  St. 

Alton  E.  Briggs,  Faneuil  Hall  Market. 
Bryant  8c  Ordway  Co.,  1 So.  Side  Faneuil 
Hall  Market. 

S.  L.  Burr  8c  Co.,  74  So.  Market  St. 
Chamberlain  8c  Co.,  Inc.,  25  S.  Market  St. 
Chapin  8c  Adams  Co.,  35  S.  Market  St. 
Harold  E.  Corson,  Faneuil- Hall  Market, 
Fruit  & Products  Exchange. 

C.  R.  Corwin  Co.,  Faneuil  Hall  Market. 
Craig  Hapgood  Co.,  Inc.,  39  S.  Market  St. 
Eastern  Butter  Co.,  15  John  St. 

G.  A.  Fales  Co.,  25  N.  Market  St. 

John  H.  Farnum  8c  Son,  65  Clinton  St. 
Fowle,  Hibbard  Co.,  176  State  St. 
Goldsmith-Stock  well  Co.,  27  S.  Market 

Street 

Green  8c  Co.,  80  S.  Market  St. 

Wm.  J.  Haire  Co.,  30  S.  Market  St. 

Hilton  & Aldrich  Co.,  40  S.  Market  St. 
Ralph  H.  Hosmer,  10-16  Faneuil  Hall  Mkt. 

H.  A.  Hovey  & Co.,  30  Faneuil  Hall  Mkt. 
The  H.  J.  Keith  Co.,  72  S.  Market  St. 

J.  F.  Kimball  Co.,  31  N.  Market  St. 

Lam  son  8c  Co.,  13  Blackstone  St. 

G.  M.  D.  Legg  Co.,  33  S.  Market  St. 

Lewis,  Mears  Co.,  33  S.  Market  St 
A.  8c  O.  W.  Mead  8c  Co.,  35  N.  Market  St. 
A.  E.  Mills  8c  Son,  27  Commercial  St. 
Chas.  E.  Mills,  19  Boston  Fruit  & Produce 
Exchange. 

P.  F.  Quinn,  31-33  Merchants  Row. 

Radlo  Bros.  Co.,  21-23  S.  Market  St 
L.  A.  Rogers  Co.,  70  S.  Market  St. 

Smiley  Bros.,  5 Blackstone  St. 

A.  M.  Smith  & Co.,  31  Commercial  St. 
Standard  Poultry  8c  Egg  Co.,  37  Fulton  St 
Chas.  H.  Stone  8c  Co.,  61  Chatham  St. 
Thorndike  8c  Gerrish  Co.,  19  N.  Market 
Street. 

Titman  Egg  Co.  of  Massachusetts. 

A.  Valente  8c  Co. 

T.  H.  Wheeler  Co.  % 

E.  E.  Wilson  Co.,  7 Blackstone  St. 

W.  F.  Wyman  8c  Co.,  4 Faneuil  Hall  Mkt 


MICHIGAN 

Cadillac  Produce  Co.,  Cadillac. 

The  N.  A.  Hoban  Co.,  114-116  W.  1st  Ave., 
Flint 

Hugh  M.  Hurd,  Eaton  Rapids. 

Ionia  Egg  8c  Poultry  Co.,  Ionia. 

Kent  Storage  Co.,  Grand  Rapids. 

Robt.  Park,  Caro. 

J.  T.  Ridley,  Greenville. 

Williamson  Bros.,  Tecumseh. 

Detroit 

Alderson-Huard  Co.,  480  Riopelle  St. 
American  Butter  8c  Cheese  Co.,  480  How- 
ard Ave. 

Bentley  Produce  Co.,  1571  Winder  St. 
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Clarence  J.  Chandler,  1640  Penobscot 
Bldg. 

Geo.  L.  Collins  & Co.,  30  Market  St. 
Detroit  Butter  & Egg  Co.,  4301  Dequindre. 
Geo.  R.  Eldridge  Co.,  2656  Eighteenth  St. 
Faltis  Poultry  Market,  54  W.  Elizabeth 
Street. 

Harris  & Throop,  777  Michigan  Ave. 

J.  W.  Keys  Comm.  Co.,  2478  Riopelle  St. 

C.  H.  Lahue  & Co.,  Eastern  Market. 

F.  J.  Schaffer  & Co.,  1462  E.  High  St. 
Schiller  Butter  & Egg  Co.,  654  Jos 
Campau. 

Smith  Poultry  & Egg  Co.,  26  Western 
Market. 

A.  F.  Thibodeau  & Co.,  2040  Howard  St. 
Toner  Commission  Co.,  2602  Riopelle  St. 


MINNESOTA 

Benson  Produce  Co.,  Benson. 
Bridgeman-Russell  Co.,  Duluth. 
Hutchinson  Produce  Co.,  Hutchinson. 
Johnson  Produce  Co.,  Cokato. 

F.  J.  Kasper  Co.,  310-312  N.  Cedar  St., 
Owatonna. 

Le  Roy  Produce  Co.,  Le  Roy. 

Levine  Bros.,  Duluth. 

Litchfield  Produce  Co.,  Litchfield. 

John  Lynard,  Owatonna. 

H.  M.  Noack  & Sons,  Arlington. 

No.  American  Cry.  Co.,  Alexandria. 
Northern  Cold  Stg.  & Whse.  Co.,  Duluth. 
Peterson  Biddick  Co.,  Wadena. 

Joseph  J.  Schatz,  Montgomery. 

Steube  Bros.,  118  N.  Main  St.,  New  Ulm. 
Stork  Bros.,  New  Ulm. 

Sunde  & Romine,  New  Richland. 

Geo.  D.  Tracy,  Tracy. 

Williams  Produce  Co.,  Fergus  Falls. 
Worthington  Creamery  & Prod.  Co., 
Worthington. 


Minneapolis  and  St.  Paul 

Boyd  & Hilbert,  2$  Central  Mkt.,  Minne- 
apolis. 

R.  E.  Cobb  Co.,  St.  Paul. 

De  Soto  Cry.  & Prod.  Co.,  Minneapolis. 

Edwards  Bros.,  119  Sixth  St.,  North, 
Minneapolis. 

Fairfax  Produce  Co.,  420  N.  Third  Ave., 
Minneapolis. 

Robert  C.  Kersten,  Mgr.,  J.  H.  Kersten 
& Co.,  203  Market  State  Bank  Bldg., 
Minneapolis. 

Meagher  & Parsons,  5th  St.  North,  Min- 
neapolis. 

Ross  C.  Morford,  71  Island  Ave.,  Minne- 
apolis. 

Northern  Produce  Co.,  St.  Paul. 

J.  W.  Perrin  & Son,  29  Central  Market, 
Minneapolis. 

Samels  Bros.  Co.,  Minneapolis. 

Tilden  Prod.  Co.,  St.  Paul. 


MISSOURI 

BLAiTNEk  Bros.  Merc.  Co.,  Wellsville. 

A.  F.  Brockman,  Concordia. 

W.  L.  Davenport  Co.,  219  N.  Jefferson  St., 
Mexico. 


Goodwin  & Jean,  Jackson. 

R.  F.  Griffith,  Fulton. 

Henderson’s  Produce  Co.,  Monroe  City. 
Kuhne  Bros.  Merc.  Co.,  Troy. 

W.  D.  Law,  Springfield. 

O.  N.  Lightfoot  & Son,  Springfield. 
Lindley-Buster  Prod.  Co.,  Inc.,  Bucklin. 

J.  H.  Mikel  Bro.  & Co.,  South  Gifford. 

C.  S.  Miller  Produce  Co.,  Neosho. 
Missouri  Egg  & Poultry  Co.,  Box  164, 
Sedalia. 

E.  Olin  & Son,  112  E.  Lexington  St.,  In- 
dependence, Missouri. 

Ralls  County  Mercantile  Co.,  Center. 

S.  D.  Rardin,  Jr.  & Co.,  Ridgeway. 

J.  I.  Reed  & Son,  Bolivar. 

C.  L.  Rhodes  Prod.  Co.,  Springfield. 

A.  W.  Vanderford,  Clinton. 

A.  B.  Wilkerson,  Aurora. 

Willow  Springs  Crmy.  Co.,  Willow  Sprgs. 

St.  Louis 

American  Egg  & Poultry  Co.,  501  N.  3rd 
St. 

H.  B.  Beaty,  408  Franklin  Ave. 
Bohn-Lenartz  Com.  Co.,  714  N.  4th  St. 

Hy  Bomzc,  817  N.  Third  St. 

Henry  Broeder’s  Sons  Com.  Co.,  813  N. 
Third  St. 

Dickson  & Sons,  837  N.  Third  St. 

A.  A.  Easton  Co.,  Inc.,  931  N.  Broadway. 
Enterprise  Commission  Co.,  925-927  N. 

Broadway.  * 

Bruno  Franz  Sons,  919  N.  Broadway. 
Oscar  B.  Franz  Com.  Co.,  417  Morgan  St. 
Walter  B.  Franz  & Co.,  810  N.  Fourth  St. 
Frisco  Commission  Co.,  800  N.  Fourth  St. 
Greenlee  Products  Co.,  Lewis  & O'Fallon 
Sts. 

Fred  Heger,  419  Franklin  Ave. 

The  Hickel  Co.,  1018  N.  Broadway. 
Hilmer  Commission  Co.,  822  N.  Third  St. 
Hofmann  Bros.  Produce  Co.,  700  N.  2nd 
St. 

H.  W.  Kuehaus,  419  Franklin  Ave. 

B.  Landauer,  907  N.  Fourth  St. 

E.  L.  Lynch  Poultry  Co.,  807  N.  4th  St. 
McLain-Alcorn  Com.  Co.,  701  N.  3rd  St. 
Meyer  Bros.  Commission  Co.,  816  N.  3rd 
St. 

Niemeyer-Buch mueller  Com.  Co.,  816  N. 
3rd  St. 

Progressive  Commission  Co.,  803  N.  3rd 
St. 

A.  A.  Rehbein,  220  Market  St. 

Geo.  F.  Ricker  & Co.,  710  N.  2nd  St. 
Scheitlin  & Hoffman,  820  N.  Thirji  St. 

L.  J.  Schulte  Com.  Co.,  824  N.  Third  St. 
Schumacher  Commission  Co.,  700  N.  3rd 
St. 

Burt  Woodson  Com.  Co.,  933  N.  Broadway. 
Zelle  Bros.  Prov.  & Com.  Co.,  702  N.  3rd 
St 


Kansas  City 

Aaron  Poultry  & Egg  Co. 

C.  J.  Aus,  211  Produce  Exchange  Bldg. 

A.  W.  Bear  Com.  Co.,  117  E.  Fourth  St. 
Ralph  Hurst  & Co.,  115  E.  Fourth  St. 

S.  J.  Hurst,  515  Grand  Ave. 

Meriden  Creamery  Co.,  21st  and  Central 
Sts. 

Carl  C.  Stentz,  203  Produce  Exchange 
Bldg. 

Spencer  Produce  Co.,  14  West  4th  St. 


NEBRASKA 

Henningsen  Prod.  Co.,  Superior. 

C.  Mozer,  Box  495,  Lincoln. 

Norfolk  Poultry  Co.,  403  N.  3rd  St.,  Nor- 
folk. 

Wahoo  Produce  Co.,  301  East  5th  St., 
Wahoo. 

York  Produce  Co.,  York. 

Omaha 

Geo.  E.  Clark,  1327  W.  O.  W.  Bldg. 
Fairmont  Cry.  Co.,  12th  & Jones  Sts. 

The  Jerpe  Commission  Co.,  422  11th  St. 

Kirschbraun  & Sons,  Inc.,  9th  and  Dodge 
Sts. 

Omaha  Cold  Storage  Co. 


NEW  JERSEY 


Ammon  & Person,  4th  and  Henderson  Sts. 
Jersey  City. 

M.  Augenblick  & Bro.,  16  Commerce  St., 
Newark. 

Robt.  L.  Beyer,  1915  Atlantic  Ave.,  Atlantic 
City. 

Columbia  Cheese  Co.,  85  Commerce  St., 
Newark. 

Debow  & Co.,  32  Commerce  St.,  Newark. 

Barnett  Gabriel,  c|o  Great  Atlantic  & Pa- 
cific Tea  Co.,  Jersey  City. 

Guaranty  Egg  Corporation,  197  Market 
St.,  Newark. 

Gerhard  & Pagels,  218  N.  Willow  St., 
T renton. 

Gude  & Cole,  Inc.,  102  Mulberry  St.,  New- 
ark. 

Adam  Hebeler  & Co.,  46  Commerce  St.. 
Newark. 

Wilkinson,  Gaddis  & Co.,  85  Parkhurst 
Newark. 


NEW  YORK 

Davis  & Pelton,  152  Baldwin  St.,  Elmira. 
The  Lawlor  & Cavanaugh  Co.,  Troy. 

Jos.  A.  Minst,  359  Broadway,  Albany. 
Edward  D.  Vinal,  202  North  West  St, 
Syracuse. 

Wm.  S.  Riley  Co.,  Scott  Place,  Rochester. 
W.  J.  Skillicorn,  Albany. 


Buffalo 

Bredenberg  Bros.,  96  W.  Market  St. 
Jacob  Dold  Packing  Co.,  745  William  St. 
Goldstein  & Lippman,  165  Scott. 
Hickman  & Coward,  150  Michigan  Ave. 
Chas.  E.  Roesch,  10  Broadway  Mkt. 
Satuloff  Bros.,  145  Michigan  St. 

Stone  & Dixon,  Inc.,  162  Perry  St. 
Walter  A.  Tuttle,  55-57  E.  Market  St. 
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J.  M.  Wattles  & Son,  152  Michigan  St. 
Frank  E.  Wattles  & Bro. 

Wax  & Sugarman,  159  Michigan  St. 
Wm.  C.  Will,  163  Scott  St. 


New  York  City 


C.  F.  Adams  & Co.,  13  Harrison  St. 

Albert  & Gerber,  315  Greenwich  St. 

E.  S.  Alpaugh  & Co.,  18  Bloomfield  St. 
Armstrong  & Hesse,  330  Greenwich  St. 
Harry  Atlas,  360  Greenwich  St. 

Juan  A.  Babcock,  168  Duane  St. 

E.  R.  Balzer,  220  Greenwich  St. 

F.  C.  Barger  & Co.,  158  Franklin  St. 

H.  Behrman  & Sons,  366  Washington  St. 

Berman  & Baedecker,  Inc.,  28  Thirteenth 
Ave. 

Nathan  Blackman,  362  Greenwich  St. 
Daniel  P.  Boehm,  Inc.,  331  Washington  St, 
John  H.  Borger  & Co.,  134  Reade  St. 

Geo.  G.  Brown,  W.  Washington  Mkt. 
Harold  L.  Brown  Co.,  Inc.,  172  Duane  St. 
S.  S.  Brown  Co.,  43  Jay  St. 

Brown  & Root  Co.,  165  Reade  St. 

Bryan  Duvall  Co.,  Inc.,  105  Hudson  St. 

C.  T.  Bullard  & Co.,  171  Duane  St. 

Butts  & Miller  Co.,  325  Washington  St. 
Central  Grocery  Co.,  150  Reade  St. 
Chelsea  Live  Poultry  Co.,  39  Loew  Ave. 
Chas.  Collins  Co.,  1 13th  Ave. 

Colonial  Butter  & Egg  Co.,  Greenwich  St. 
George  Cook,  Jr.,  329  Washii^ton  St. 

Geo.  E.  Cutler,  331  Greenwich  St. 

Charles  Deutsch,  319  Greenwich  St. 

De  Winter  & Stewart,  Inc.,  321  Washing- 
ton St. 

Droste  & Snyder,  177  Duane  St. 

Du  Mond  & Felten,  Inc,  325  Washington 

Ot* 

N.  Durham  & Sons,  313  Washington  St. 
Lewis  Ebert  & Sons,  151  Reade  St. 

W.  W.  Elzea,  Inc.,  327  Washington  St. 

The  Engel  Co.,  123  Barclay  St 
Enyard  & Godley,  Inc.,  171  Duane  St. 
FaR-Rs  Commission,  House,  27  Harrison 

Ficken,  Coffin  & Co.,  168  Duane  St. 
Samuel  Fleck  & Co,  Inc,  48  Bloomfield 

Ole 

Julius  Fleischl,  514  Westchester  Ave. 

J.  C.  Ford  & Co,  Inc.,  368  Greenwich  St 
Fox  River  Butter  Co,  78  Hudson  St 
I.  Fox  Sons,  Inc,  194  Green  Place. 

Sol.  Frankel,  W.  Washington  Mkt 
Gottfried-Marshall  Co,  142 y2  Reade  St. 

A.  Grossmann  & Co,  153  Reade  St. 

Gude  Bros,  Kieffer  Co,  21  Jay  St.  f 
H.  Hagen  & Co,  81  N.  Moore  St. 

Hance  Bros.  Co,  W.  Washington  Mkt. 

W.  H.  Henneberger,  Inc.,  329  Greenwich 

wt» 

Joseph  J.  Herold,  17  Harrison  St 
George  F.  Hinrichs,  Inc,  341  Washington 

Wm.  J.  Hinrichs,  423  W.  14th  St. 

Hodupp  Evans  Company,  Inc,  7 Harrison 

OL 

Ad.  Honigsberg  & Co,  300  Greenwich  St. 
Chas.  B.  Hovey,  W.  Washington  Mkt. 

Jewell  Bros,  W.  Washington  Mkt. 


Jewell  Koenig  & Co,  W.  Washington  Mkt. 
T.  W Johnson,  361  Washington  St 
Hugo  Josephy  & Sons,  448  West  14th  St. 
Kassel  Poultry  Co,  W.  Washington  Mkt. 
J.  J.  Kilcoyne  Co,  Inc,  360  Washington 

J.  M.  Klein,  448  W.  14th  St. 

Kossar  & Co,  W.  Washington  Mkt. 
Christian  H.  Koster,  863  Washington  St. 
Kurtin  & Kurtin,  305  Greenwich  St. 
Lambly  & Alpaugh,  18  Harrison  St. 

Lass  & Cohen,  450  W.  14th  St.- 
Gustav  F.  Lawrence,  6 Harrison  St. 

Gus  Ludwig,  475  King  Ave,  City  Island. 
Lewis  Mears  Co,  127  Reade  St. 

W.  H.  Mapes,  137  Reade  St. 

Thos.  J.  May  Co.,  174  Duane  St. 

C.  F.  McGuire,  13  Harrison  St. 

A.  E.  McMulkin,  201  Franklin  St. 

Chas.  P.  Mecabe  & Son,  17  Jay  St. 

Samuel  Mibjifeld,  3 Harrison  St. 

Alex  Mersel,  191  Duane  St. 

Sam  Nagle,  W.  Washington  Market 
J.  Narzisenfeld,  24-26  Harrison  St. 

J.  Neugeboren  & Sons,  19  Harrison  St. 
Jas.  N.  Norris,  W.  Washington  Mkt. 

Fred  D.  Oetjen,  339  Washington  St. 

B.  W.  Otis  & Co,  W.  Washington  Mkt. 

A.  Paul,  Jr,  & Co,  West  Washington  Mkt 
Wm.  Wallis  Pearson,  45  Grace  St. 

H.  T.  Pond  Co,  361  Washington  St. 

C.  L.  Poole  & Co,  15  Harrison  St. 

I.  C.  Popper,  171  Duane  St. 

G.  M.  Rittenhouse  & Co,  23  Jay  St. 

Harry  Rosenstein,  Inc,  W.  Washington 
Market. 

M.  Roth  & Co.,  185  Duane  St. 

Thos.  H.  Roulston,  101  Ninth  St,  Brook- 
lyn. 

Saal  Brothers,  181  Duane  St. 

Chester  E.  Saxton  Co,  Inc,  11  Harrison 
St,  N.  Y.  C. 

C.  Schultz,  Inc,  32  Jay  St. 

Louis  J.  Schwab,  W.  Washington  Mkt. 
Nathan  Schweitzer  Co,  409  W.  14th  St. 
Seckel  & Kiernan,  361  Greenwich  St. 

Steers  & Menke,  West  Washington  Mkt. 

H.  E.  Stout  to,  317  Washington  St. 

Joseph  Sultan,  148  Reade  St. 

B.  Titman  Co,  94  N.  Moore  St. 

George  Trachtenberg,  360  Greenwich  St. 
Trelease  & Underhill,  333  Greenwich  St 
Edward  M.  Vosburgh,  133  Reade  St. 

S.  & W.  Waldbaum,  140  Reade  St. 

Charles  Werner,  35  Loew  Ave. 

Samuel  Werner,  W.  Washington  Mkt. 

Western  Commission  Co,  West  Washing- 
ton Market. 

D.  W.  Whit'more  & Co,  10  Harrison  St. 
Wiesenfeld  & Oshinsky,  40  Harrison  St. 

J.  W.  Williams,  W.  Washington  Mkt. 
Wricht  & Winsor,  12  Harrison  St. 

Zenith  Butter  & Egg  Co,  170  Duane  St. 
Zimmer  & Dunkaij,  173  Duane  St. 


OHIO 


NORTH  DAKOTA 


Bridceman-Russell  Co,  Grand  Forks. 
Mandan  Cry.  & Produce  Co,  Mandan. 


Athens  Poultry  & Produce  Co,  Athens. 
Bemisderfer  Co,  31  E.  Market  St,  Tiffin. 

The  Brownell  Sons  Co,  123  E.  Spring  St, 
Lolumbus. 

O.  I.  Clevenger.  198  Prospect  St,  Marion. 

Fostoria  Creamery  Co,  404  S.  Union  St 
Fosto«a. 

Chas  C.  Fromfield,  1101  E.  Main  St,  Van 
Wert. 

The  Gray  & White  Co.,  Tiffin. 

Greenfield  Packing  Co.,  Greenfield. 
Griffis  Produce  Co.,  Delphos. 

W.  T.  Harris  & Son,  Kenton. 

Wm.  Hertel,  Jr.,  Van  Wert. 

Hicksville  Produce  Co.,  Hicksville. 

H.  B.  Hole,  Greenville. 

J.  J.  Kissell,  Columbus  Grove 

H'  Sandusky S0NS’  434  S’  Fifth  S‘  > Upper 
Miller  Bros.  Co,  Fremont. 

J.  E.  Parker  Co,  Eaton. 

J.  E.  Roads,  N.  West  St,  Hillsboro. 

Storer  Bros.  Co,  Ada. 

White  Mountain  Creamery  Co,  New 
remen. 


Cincinnati 

Flataw  Riley  Co,  42  Walnut  St. 

Goyert  & Vogel  Egg  & Pty.  Co,  49  Wal- 
nut  St. 

John  V.  Kisker  & Co,  11  Main  St. 

A.  F.  Kolb,  134  W.  Court  Sl 
Lett  & Co,  48  Walnut  St. 

The  Peters  Poultry  Co,  104  W.  Court  St. 
David  Rindsberg  & Co,  38  Walnut  St. 
Simmons  & Norris,  3-9  W.  Water  St. 


Cleveland 

The  Brandt  Co,  Sheriff  St.  Market. 
Brookhart  Poultry  Co,  754  Broadway. 
The  Brundage  Co,  606  Broadway. 

The  Chapman  Co,  575  Broadway. 

Cottage  Creamery  Co,  505  Woodland  Ave. 
The  A.  R.  Duncan,  Jr,  Co. 

Fisher  Bros.  Co,  2323  Lakeside  Ave. 

E.  H Putt  & Son  Poultry  Co,  Sheriff 
bt.  Market. 

Telung-Belle  Vernon  Co.,  7100  Clark 


OKLAHOMA 


H.  Bradbury,  Shattuck. 

Chickasha  Hide  & Produce  Co.,  205  S. 

Second  St.,  Chickasha,  Okla. 

Farmers'  Produce  Co.,  Clinton,  Okla. 
Guthrie  Produce  Co.,  Guthrie. 

Lieberman  Produce  Co.,  315 • E.  Grand, 
Oklahoma  City. 

Madill  Produce  Co.,  Madill. 

McCoy  Produce  Co.,  Westville. 

J.  M.  Patton,  c|o  Lawton  Poultry  Co., 
Lawton. 

W.  D.  Wright  Produce  Co.,  Oklahoma 
City. 
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PENNSYLVANIA 


W.  J.  Craig,  1716  Penn  Ave.  Pittsburgh. 

Egermann  Commission  Co.,  2123  Penn 
Ave.,  Pittsburgh. 

Fisher  Bros.  Co.,  1130  Franklin  St.,  N.  S., 
Pittsburgh,  Pa. 

Iron  City  Produce  Co.,  Inc.,  56-60  Twenty- 
first  St.,  Pittsburgh.  ' 

Clarence  C.  Lee,  726  Tenth  St.,  Uakmont. 

A.  B.  Marcus,  48  Eighteenth  St.,  Pitts- 
burgh. 

G.  A.  Samuels,  109  Water  St.,  Pittsburgh. 

David  Spruks  Co.,  Spruce  and  Franklin, 
Scranton. 

Taylor  Food  Products  Co.,  New  Castle. 

Tech  Food  Products  Co.,  Wainwright  Cold 
Storage,  3340  Liberty  St.,  Pittsburgh. 


Philadelphia 


Harold  R.  Aiken,  128  N.  Delaware  Ave. 
Almar  Stores  Co.,  919  N.  Front  St. 

The  American  Stores  Co.,  412  Noble  St 
Beyer  & Co.,  Inc.,  235  Callowhill  St. 
Bickel  & Miller,  322  S.  Front  St. 

A.  F.  Bickley  & Son,  520  N.  Second  St. 

R.  A.  Bowers  Co.,  9-11  N.  Water  St. 

P.  F.  Brown  & Co.,  43  S.  Front  St. 

S.  Walter  Brown,  33  S.  Front  St. 
Chabrow  Bros.,  24  S.  Front  St. 

Crawford  & Lehman,  33,  35  S.  Water  St. 
Samuel  S.  Daniels,  Sec'y,  Philadelphia 

Pro.  Exch.,  Philadelphia,  Pa. 

C.  M.  Drake  & Co.,  19  S.  Water  St. 

Edson  Bros.,  110*112  Dock  St. 

T.  T.  Ellis  & Son,  24-26  S.  Water  St. 

J.  G.  Haldeman  & Bro.,  2918  Market  St. 
A.  R.  Heisey,  Second  and  Callowhill  Sts. 

C.  G.  Heyd  & Co.,  25  S.  Water  St. 

John  J.  Hitschler  & Son,  1221  South  St. 
John  Jamison  Co.,  3 and  5 South  Water  St. 
John  J.  McDonald  Co.,  13  S.  Water  St. 
Nathan  L.  Medwedeff,  33  S.  Front  St. 

J.  M.  Morris  Co.,  202  S.  Second  St. 

John  S.  Morris  & Co.,  27  S.  Water  St. 
Nice  & Schreiber  Co.,  11  S.  Water  St. 
Parsons  & Bro.,  224  Callowhill  St. 

Geo.  Rice  & Co.,  409  New  Market  St. 
Risser  & Rabinowitz,  101  Pine  St. 

J.  K.  Shultz  & Co.,  36  S.  Water  St. 

P.  E.  Sharpless  Co.,  813  N.  11th  St. 
Sheaffer  & Marvel,  106  N.  Delaware  Ave. 
Wm.  Smith  Co.,  14  S.  Water  St. 

E.  S.  Stackhouse  & Co.,  17  S.  Water  St. 

A.  Wachs,  44  S.  Water  St. 

M.  Wildstein,  631  N.  Second  St. 

J.  P.  Wilson,  116  Dock  St. 


RHODE  ISLAND 


W.  W.  Aldrich,  Providence. 

Cooper  & Sisson,  Box  1176,  Providence. 

F.  W.  Whipple  & Co.,  99  Canal  St.,  Prov- 
idence. 


SOUTH  DAKOTA 


W.  H.  Buck  & Co.,  Madison. 
Mitchell  Produce  Co.,  Mitchell. 
Salem  Produce  Co.,  Salem. 
Thomas  & Hoard,  Centerville. 


TENNESSEE 

Geo.  M.  Brooks,  Martin. 

R.  C.  Giles,  Fourth  and  First  Nat.  Bank 
Bldg.,  Nashville. 


Morristown  Produce  & Ice  Co.,  Morris- 
town. 

Naive-  Spillers  Co.,  905  Harrison  St., 
Nashville. 

L.  Rauch  & Co.,  88  S.  Front  St.,  Memphis. 
Chas.  C.  Sullivan,  58  N.  Front  St,  Mem- 
phis. 

A.  B.  Winford,  Lewisburg. 


TEXAS 

Ben  Ablon,  Dallas. 

J.  O.  Boettcher,  Weimar. 

Central  Prod.  Co.,  Inc.,  Temple. 

A.  J.  Commons  Produce  Co.,  McKinney. 
Crescent  Produce  Co.,  1006  W.  Commerce 
St..  San  Antonio. 

Fort  Worth  Plty.  & Egg  Co.,  1607  Com- 
merce St.,  Fort  Worth. 

G.  P.  Foster  & Co.,  Denison,  Texas. 

A.  A.  Hacker  & Co.,  Brenham. 

Mayhew  Produce  Co.,  Brady. 

Merchants  Produce  Co.,  314  Mary  St., 

Waco. 

Mistletoe  Creameries,  Fort  Worth. 

New  York  Buyers'  Assn.,  San  Antonio. 
Nolen  Produce  Co.,  Hallettsville,  Tex. 
The  Peter  Co.,  401  Washington  Ave., 
Houston,  Texas. 

Wm.  Schmidt,  315  E.  First  St.,  Fort 
Worth. 

Stahl  Bros.,  Gonzales. 

Texas  Creamery  Co.,  Houston. 

A.  B.  Walker  & Son,  Corsicana. 

H.  F.  Wehmeyer,  14  First  St.,  Brenham. 


VIRGINIA 

Beasley  & Boon  Co.,  P.  O.  Box  146,  Roan- 
oke. 

City  Produce  Exchange,  56  W.  Gay  St., 
Harrisonburg. 

Thos.  M.  Combiths,  Pulaski. 

Crocker  & Bluford,  Box  117,  Norfolk. 

Culpeper  Produce  Co.,  P.  O.  Box  72 
Culpeper. 

R.  M.  Eastwood  & Co.,  Norfolk. 

Wm.  F.  Gravins  & Co.,  23  S.  13th  St., 
Richmond. 

F.  H.  Hobbs  Co.,  77  Roanoke  Ave.,  Norfolk. 

Wade  Masters  & Co.,  Lexington. 

Scott  Butter  & Provision  Co.,  208  Water 
St.,  Norfolk. 

Sigourney  & Fardon,  Inc.,  Richmond. 

Wrenn  Produce  Co.,  Edinburg. 


VERMONT 

C.  A.  Mentzer,  North  Williston. 


WISCONSIN 

Carnation  Milk  Pdts.  Co.,  Oconowoc. 

H.  C.  Christians  Co.,  Johnson  Creek. 
Davis  Bros.  Cheese  Co.,  Plymouth. 
Hawley  Commission  Co.,  La  Crosse. 

J.  B.  Ludden,  Bloomington. 

Mazo  Poultry  & Egg  Co.,  Mazomanie. 
Miller-Rose  Co.,  La  Crosse. 

S.  Miller  Cold  Storage  Co.,  Marshfield, 
Northern  Wis.  Produce  Co.,  Manitowoc. 
Pauly  & Pauly  Cheese* Co.,  Manitowoc. 

Milwaukee 

Durbrow  Commission  Co.,  382  Fifth  St. 
Fiebrantz  & Benz,  394  Fifth  St. 

Hass mann  & Mueller,  293  Third  St. 

Geo.  C.  Mansfield  Co. 

Martin  H.  Meyer,  888  44th  St. 


AFFILIATED  INTERESTS 


Arkansas  Poultry  & Egg  Dealers'  Assn., 

M.  L.  Price,  Secy.,  Fayetteville,  Ark> 
Boston  Fruit  & Produce  Exchange,  Alton 

E.  Briggs,  Ex.  Secy.,  Faneuil  Hall  Mar- 
ket, Boston,  Mass. 

Canadian  Prod.  Assn.,  James  T.  Madden, 
Secretary,  90  Colbome  St.,  Toronto, 
Can. 

Detroit  Butter  & Egg  Board,  John  Huet- 
teman,  Secy.,  2040  Howard  St.,  Detroit, 
Mich. 

The  Chicago  Mercantile  Exchange,  S. 
Edward  Davis,  Ex.  Secy.,  136  W.  Lake 
St.,  Chicago,  111. 

Fulton  Market  Wholesale  Meat  & Com. 
Merchants'  Assn.,  918  Fulton  St., 
Chicago,  111. 

Illinois  Poultry  & Egg  Shippers'  Assn., 

H.  B.  Patton,  Secy.-Treas.,  Blooming- 
ton, 111. 

low  a Wholesale  Egg,  Butter  & Poultry 
Dealers  Assn.,  M.  A.  Hagensick, 
Secy.,  Des  Moines,  Iowa,  P.  O.  Box 
906. 

Minnesota  Egg,  Butter  & Poultry  Assn., 

F.  C.  Marpe,  Secy.,  Albert  Lea,  Minn. 
Missouri  Egg  & Poultry  Shippers'  Assn., 

S.  J.  Hurst,  Secy.,  515  Grand  Ave., 
Kansas  City,  Mo. 

New  York  Mercantile  Exchange,  cor. 
Hudson  and  Harrison  Sts.,  New  York, 

N.  Y. 

Ohio  Butter,  Egg  & Poultry  Association, 
F.  S.  Jacoby,  Secy.,  422  Glen  Echo 
Court,  Columbus,  Ohio. 

Oklahoma  Poultry  & Egg  Association, 
Carl  D.  Rice,  Secy.,  Enid,  Okla. 
Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco,  Cal. 

Pittsburgh  Butter  & Egg  Exchange,  708 
Wabash  Bldg.,  Pittsburgh,  Pa. 

San  Francisco  Whls.  Dairy  Pro.  Ex- 
change, 252  Gay  St.,  San  Francisco, 
Cal. 

Southern  Poultry  & Egg  Shippers'  Assn., 
L.  G.  Smith,  Secy.,  Shelbyville,  Ky. 
Texas  Butter,  Egg  & Poultry  Assn.,  J.  O. 
Boettcher,  Secy.,  Weimar,  Texas. 


BANKS 

Bank  of  America,  44  Wall  St.,  New  York 
City. 

Fidelity  Trust  Co.,  Chambers  & W.  Broad- 
way, New  York,  N.  Y. 

The  First  National  Bank  of  Chicago, 
Chicago,  111. 

Irving  National  Bank,  New  York,  N.  Y., 
Wool  worth  Bldg. 

National  Bank  of  Commerce,  Ashland 
Block,  Chicago,  111. 

United  State  Bank  of  St.  Louis,  Wash- 
ington Ave.  & 4th  St.,  St.  Louis,  Mo, 

Webster  & Atlas  National  Bank  of  Bos- 
ton, 199  Washington  St.,  Boston,  Mass. 


COLD  STORAGE 


G.'D.  Allman,  Gen'l  Mgr.,  U.  S.  Cold  Stor- 
age Co.,  2101  Pershing  Road,  Chicago, 
111. 


Beck’s  Cold  Storage,  461  N.  Division  St., 
Buffalo,  N.  Y. 

Binghamton  Cold  Storage  Co.,  282  Water 
St.,  Binghamton,  N.  Y. 

Booth  Cold  Storage,  121  W.  Kinzie  St., 
Chicago,  III. 

Boston  Terminal  Refg.  Co.,  178  Atlantic 
Ave.,  Boston,  Mass. 

Bronx  Ref.  Co.,  520  Westchester  Ave., 
New  York,  N.  Y. 
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Buffalo  Cold  Storage  Co.,  Buffalo,  N.  Y. 

Calumet  Refrigerating  Co.,  337  Alexander 
St.,  Chicago,  111. 

Central  City  Cold  Stge.  Co.,  1001  Bur- 
net Ave.,  Syracuse,  N.  Y. 

Central  Cold  Storage  Co.,  Kinzie  and 
Dearborn  Sts.,  Chicago,  111. 

Chemung  Cold  Storage  Co.,  735  Baldwin 
St.,  Elmira,  N.  Y. 

Chicago  Cold  Stge.  Warehouse  Co.,  1526 
S.  State  St.,  Chicago,  111. 

Geo.  J.  Cooke  Co.,  30  N.  Green  St.,  Chi- 
cago, 111. 

Detroit  Refrigerating  Co.,  2036  Howard 
Ave.,  Detroit,  Mich. 

Eastern  States  Ref.  Co.,  Springfield, 
Mass. 

Ebner  Ice  8c  Cold  Stge.  Co.,  Vincennes.  Ind. 

Federal  Cold  Stge.  Co.,  1800  N.  Broadway, 
St.  Louis,  Mo. 

Frank  Fehr  Cold  Storage  Co.,  Logan  and 
Lampton  Sts.,  Louisville,  Ky. 

Fulton  Market  Cold  Storage  Co.,  1000  W. 
Fulton  St.,  Chicago,  111. 

Hygeia  Refg.  Co.,  Elmira,  N.  Y. 

Indiana  Refg.  Co.,  Indianapolis,  Ind. 

Industrial  Cold  Storage  & Whse.  Co., 
Philadelphia,  Pa. 

Kansas  City  Cold  Stge.  8c  Whse.  Co.,  500 
E.  Third  St.,  Kansas  City,  Mo. 

Kansas  Ice  & Stg.  Co.,  Salina,  Kansas. 

Kent  Storage  Co.,  Grand  Rapids,  Mich. 

Lackawanna  Cold  Storage  Co.,  706  Wy- 
oming Ave.,  Scranton,  Pa. 

Lake  Shore  Cold  Storage  Co.,  536  E.  27th 
St.,  Chicago,  111. 

Merchants  Ref.  Co.,  161  Chambers  St., 
New  York,  N.  Y. 

Monarch  Refrigerating  Co.,  40  E.  Austin 
Ave.,  Chicago,  111. 

S.  Miller  Cold  Stg.  Co.,  Marshfield,  Wis. 

National  Cold  Stge.  Co.,  Brooklyn,  N.  Y. 

New  Jersey  Refg.  Co.,  173  Ninth  St.,  Jer- 
sey City,  N.  J. 

Ninth  Street  Terminal  Whse.  Co.,  1220 
W.  Ninth  St.,  Cleveland,  Ohio. 

North  American  Cold  Storage  Co.,  345 
N.  Canal  St.,  Chicago,  111. 

Northern  Cold  Storage  8c  Warehouse  Co., 
Duluth,  Minn. 

Omaha  Cold  Storage  Co.,  Omaha,  Neb. 

Philadelphia  Warehousing  & C.  S.  Co., 
Philadelphia,  Pa. 

Pittsburgh  Terminal  Warehouse  8c  Trf. 
Co.,  Pittsburgh,  Pa. 

Power  City  Cold  *Stg.  8c  Pro.  Co.,  Sioux 
Falls,  S.  Dak. 

Producers  Cold  Storage  Co.,  1439  N.  Sixth 
St.,  St.  Louis,  Mo. 

Producers  Cold  Storage  Co.,  St.  Joseph, 
Mo. 

Quincy  Market  Cold  Storage  8c  Ware- 
house Co.,  Boston,  Mass. 

The  Sheriff  St.  Market.&  Cold  Stge.  Co., 
Cleveland,  Ohio. 

R.  H.  Switzler,  c|o  St.  Louis  Ref.  8c  Cold 
. Storage  Co.,  St.  Louis,  Mo. 

Syracuse  Cold  Storage  Co.,  N.  West  St., 
Syracuse,  N.  Y. 

Terminal  Cold  Stge.  & Ice  Plant  of  The 
Washington  Market  Co.,  Eleventh  & 
E Sts.,  S.  W.,  Washington,  D.  C. 

Union  Storage  Co.,  Liberty  and  Second 
Aves.,  Pittsburgh,  Pa. 

Union  Terminal  Cold  Storage  Co.,  12th 
and  Provost  Sts.,  Jersey  City,  N.  J. 

Wainwright  Cold  Storage,  Teck  Food 
Products  Co.,  3340  Liberty  St.,  Pitts- 
burgh, Pa. 

Western  Cold  Storage  Co.,  421  North 
State  St.,  Chicago,  111. 

Wisconsin  Cold  Storage  Co.,  178  Florida 
St.,  Milwaukee,  Wis. 

Sherman  White  8c  Co.,  Fort  Wayne,  Ind. 


FEATHER  BUYERS 

Frank  S.  Foster,  Wyoming,  111. 

The  P.  R.  Mitchell  Co.,  Harrison  and 
Spring  Grove  Ave.,  Cincinnati,  O. 

H.  Rubenstein  Co.,  Inc.,  1251  Roosevelt 
Road,,  Chicago,  111. 

Wahlert  & Guntzler,  19  N.  Main  St., 
St.  Louis,  Mo. 


INSURANCE 

Herrick,  Auerbach  8c  Vastine,  Insurance 
Exchange  Bldg.,  Chicago,  111. 

Fred  S.  James  Co.,  175  W.  Jackson  Blvd., 
Chicago,  111. 


SUPPLIES 


Altamont-  Mfg.  Co.,  Altamont,  111. 

Anderson-Tully  Co.,  Memphis,  Tenn. 

Elmer  L.  Arminger,  216  W.  South  Water 
St.,  Chicago,  111. 

Armstrong  Cork  & Insulating  Co.,  Pitts- 
burgh, Pa. 

Automatic  Refrigerating  Co.,  Monadnock 
Bldg.,  Chicago,  111. 

J.  J.  Badenock,  400  N.  Union  Ave.,  Chi- 
cago. 

A.  H.  Barber- Goodhue  Co.,  300-306  W. 
Austin  Ave.,  Chicago,  111. 

Box  Factory  of  Paris,  185  W.  Houston 
St.,  Paris,  Texas. 

J.  G.  Cherry  Co.,  Tama,  Iowa. 

Chicago  Mill  & Lumber  Co.,  510  N.  Dear- 
born St.,  Chicago,  111. 

Clairemont  Sterilized  Egg  Co.,  160  N. 
Market  St.,  Chicago,  111. 

The  Collis  Co.,  Clinton,  Iowa. 

Colus  Products  Co.,  Clinton,  Iowa. 

The  G.  £.  Conkey  Co.,  6529  Broadway, 
Cleveland,  Ohio. 

Consolidated  Products  Co.,  4750  Sheridan 
Road,  Chicago,  111. 

Cookeville  Veneer  Co.,  Cookeville,  Tenn. 

Creamery  Package  Mfg.  Co.,  61-67  W. 
Kinzie  St.,  Chicago,  111. 

Cupples  Co.,  7th  and  Spruce  Sts.,  St.  Louis, 
Mo. 

Cushion-Locked-Pad  Co.,  208  N.  Wells 
St.,  Chicago,  111. 

The  Danley  Sanitary  Mfg.  Co.,  St.  Johns, 
Mich. 

The  Davis  Lumber  Co.,  Martinsville,  Ind. 

Decatur  Supply  Co.,  Decatur,  Ind. 

Dixon  Cereal  & Feed  Co.,  Dixon,  111. 

E.  T.  Durland  Co.,  904  Wrigley  Bldg., 
Chicago,  111. 

Excelsior  Products  Co.,  Washburn,  Wis. 

Excelsior  Wrapper  Co.,  224  W.  Kinzie  St., 
Chicago,  111. 

Forrester  Nace  Box  Co.,  Eighth  and  Wy- 
oming, Kansas  City,  Mo. 

Germo  Mfg.  Co.,  Ill  So.  Main  St.,  St. 
Louis,  Mo. 

D.  M.  Goodwillie  Co.,  1208  W.  22nd  St., 
Chicago,  111. 

Walter  Gottheimer,  6 So.  Commercial  St., 
St. 'Louis,  Mo. 

Hales  & Hunter  Co.,  327  So.  La  Salle  St., 
Chicago,  111. 

Herf  Fredricks  Chemical  Co.,  Pierce 
Bldg.,  St.  Louis,  Mo. 

Hutchinson  Egg  Case  8c  Filler  Co., 
Hutchinson,  Kans. 

Indiana  Board  8c  Filler  Co.,  Decatur,  Ind. 

Kalamazoo  Vegetable  Parchment  Co., 
Kalamazoo,  Mich. 

Kennedy  & Parsons,  1901  E.  4th  St.,  Sioux 
City,  Iowa 


Keokuk  Box  Co.,  Keokuk,  Iowa. 

W.  P.  Kernan,  208  N.  Wells  St.,  Chicago, 

111. 

Main  Bros.  Box  8c  Lumber  Co.,  Karnak, 
III. 

Leon  Mann,  New  York  Mercantile  Ex- 
change Bldg.,  cor.  Hudson  and  Harri- 
son, St.,  New  York  City. 

National  Carton  Co.,  Joliet,  111. 

New  York  Egg  Case  Co.,  519  W.  42nd  St., 
New  York  City. 

Oclaire  Box  8c  Crate  Co.,  Eau  Claire,  Wis 

Paterson  Parchment  Paper  Co.,  1058 
Conway  Bldg.,  Chicago,  111.  • 

Peterson-Miller'  Box  Co.,  Cairo,  111. 

The  Quaker  Oats  Co.,  Chicago,  111. 

Quincy  North  Star  Co.,  Quincy,  111. 

Ralston  Purina  Co.,  821  S.  Eighth  St., 
St.  Louis,  Mo. 

Rosenbaum  Bros.,  77  Board  of  Trade,  Chi- 
cago, 111. 

W.  A.  Schurmann  8c  Co.,  365  E.  Illinois 
St.,  Chicago,  111.  • 

Security  Egg  Case  Filler  Co.,  Inc.,  La- 
fayette, Ind. 

Self-Locking  Carton  Co.,  591  E.  Illinois 
St.,  Chicago,  111. 

H.  W.  Selle  Co.,  1000  N.  Halsted  St.,  Chi- 
cago, 111. 

Tite-Pack  Filler  Co.,  728  W.  Madison  St., 
Chicago,  III. 

Twin  City  Box  8c  Lumber  Co.,  1017  Plym- 
outh Bldg.,  Minneapolis,  Minn. 

Union  Insulating  Co.,  Gt.  Northern  Bldg., 
Chicago,  111. 

Union  Steel  Products  Co.,  Ltd.,  Albion, 
Mich. 

United  Cork  Companies,  110  S.  Dearborn 
St.,  Chicago,  111. 

United  Steel  & Wire  Co.,  Battle  Creek, 
Mich. 

Urbana  Egg  Case  Co.,  Urbana,  Ohio. 

Webster  Bros.  Mfg.  Co.,  Waucoma,  Iowa. 

Western  Feed  Mfrs.,  Inc.,  345  N.  Eliza- 
beth St.,  Chicago,  111. 

Wonderfat  Poultry  Feed,  Produce  Ex- 
change Bldg.,  Kansas  City,  Mo. 


TRADE  PAPERS 


Chicago  Dairy  Produce  Co.,  136  W.  Lake 
St.,  Chicago,  111. 

Egg  Reporter  Shoemaker,  Waterloo,  Iowa. 

Ice  & Refrigeration,  5707  W.  Lake  St., 
Chicago,  111.  s 

The  Produce  Packer,  192  N.  Clark  St., 
Chicago,  111. 

Produce  Bulletin,  Inc.,  97  Warren  St., 
New  York  City. 

The  Produce  News,  6 Harrison  St.,  New 
York  City. 

Urner-Barry  Co.,  175  Chambers  St.,  New 
York,  N.  Y. 


TRANSPORTATION 


American  Refrigerator  Transit  Co.,  St 
Louis,  Mo. 

W.  L.  Kendall,  Dairy  Agent,  Erie  R.  R. 
Co.,  1330  Transportation  Bldg.,  Chi- 
cago, 111. 

Live  Poultry  Trans.  Co.,  431  So.  Dear- 
born St.,  Chicago,  III. 

Merchants  Dispatch  Dairy  Line,  623  La 
Salle  Station,  Chicago,  111. 

New  York  Despatch,  181  Quincy  St.,  Chi- 
cago, 111. 

Nickel  Plate  Lackawanna  Dairy  Line, 
327  S.  La  Salle  St.,  Chicago,  111. 
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Want  Lower  Rates 
on  Egg  Shipments? 

There’s  a way  to  get  them: 

Let  all  shippers  pack  all  cases, and  trim  all  cars, so  per- 
fectly that  breakage  will  be  reduced  to  the  minimum. 

Freight  tariffs  are  based  on  the  cost  of  hauling  a given  com- 
modity's tabulated  by  all  the  carriers,  thru  a period  of  years. 

Claim  payments  constitute  a large  element  in  the  cost  of  transporting  eggs.  Reduce  the 
claim  expense,  and  rest  assured  that  the  railroads  and  express  companies  will  need  no 
urging  to  lower  their  rates.  They  want  tonnage,  and  lower  rates  will  stimulate  larger 
consignments  and  longer  hauls. 

“CHERRY” 

HARD  CALENDERED 

EGG  CASE  FILLERS 


are  one  of  three  vital  factors  in  safe  egg  shipment.  For  the  firm,  tough,  moisture-resist- 
ing stock  used  in  these  fillers,  and  their  patented  double-lock  construction  can  be  de- 
pended upon  to  hold  the  eggs  in  a firm,  gentle,  protecting  grip.  The  other  two  prime 
factors  are : 

(a)  Excelsior  pads  of  a number  and  thickness  sufficient  to  hold  the  contents 
of  each  case  in  a fixed  position. 

(If)  Standard  Cases,  properly  assembled  and  nailed. 

Let  us  take  care  of  the  most  IMPORTANT  of  these  three  factors,  by  suppling  you  with 
Cherry  Double  Lock  Fillers. 

SAMPLES  FREE 
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Amunutmm'ut 


The  Seventeenth  Annual  Con- 
vention of  the  National  Poultry, 
Butter  and  Egg  Association  will 
convene  at  Hotel  Sherman, 
Chicago,  October  8 and  9, 1923 


BIGGER  THAN  EVER 

Though  our  factory  was  recently  destroyed  by  fire,  we 
have  already  established  connections,  and  we  are  tak- 
ing care  of  our  customers  as  usual. 

We  will  rebuild,  on  a much  larger  scale,  a new  home  for 

“GIBRALTAR”  BRAND  EGG  CASES 

EGG  CASE  FILLERS,  POULTRY  COOPS,  POULTRY  BOXES, 

BUTTER  BOXES,  Etc. 

This  new  factory  will  be  completed  as  soon  as  possible. 

In  the  meantime,  our  temporary  facilities  will  enable  " 

Us  to  take  care  of  your  requirements. 

WEBSTER  BROS.  MFG.  CO. 

WAUCOMA,  IOWA 


STANDARD  WAREHOUSES 

FOR 

EGG  STORAGE 

UNDER  EXPERIENCED  AND  SUCCESSFUL  MANAGEMENT  our  warehouses  have  satisfied 

the  most  critical  egg  merchants  for  many  years 

UNION  TERMINAL  COLD  STORAGE  CO. 

JERSEY  CITY,  N.  J. 

Located  on  Main  Lines  of  ERIE  R.  R.  and  D.  L.  & W.  R.  R. 

Track  connections  with  all  railroads 

MANHATTAN  REFRIGERATING  CO. 

Gansevoort  and  West  Washington  Markets 

NEW  YORK  CITY 

on  tracks  of  New  York  Central  Railroad 

KING’S  COUNTY  REFRIGERATING  CO. 

WALLABOUT  MARKET  ::  BROOKLYN 
Modern  Equipment — Proper  Temperatures  — Low  Insurance 
Unequalled  Railroad  Facilities — Ideal  Location  for  Selling 
and  Distribution  — Liberal  Advances 


GENERAL  OFFICES 


52S  WEST  STREET 


NEW  YORK  CITY 


T.  A.  ADAMS 


R.  A.  ADAMS 
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Could  Anything  Be  Simpler? 


THE  illustration  shows  the  method  of  in- 
sulating brine  and  ammonia  fittings  with 
Nonpareil  Cork  Fitting  Covers.  Could  any- 
thing be  simpler  or  more  practical? 

“A”  is  a bolted-bonnet,  screwed  globe 
valve. 

“B”  is  Nonpareil  Brine  Putty,  a plastic 
composition  of  cork  with  a binder,  used  not 
as  insulation,- but  solely  to  build  out  the  ir- 
regular surface. 

“C”  is  the  insulation— ^a  Nonpareil  Sec- 
tional Cork  Fitting  Cover,  the  same  mate- 
rial and ^the  same  thickness  as  Nonpareil 
Cork  Covering  for  pipes,  and  applied  in  the 
same  way — simply  laid  over  the  fitting  in 
two  accurately  made  halves  and  cemented 
and  wired  in  place. 

Thus  covered  your  insulation  is  identical 
from  end  to  end  of  the  line — not  a patch- 
work  of  different  materials.  No  “weak 
spots,”  no  breaks  between  fittings  and  pipes 
and  no  openings  or  voids  where  frost  may 
form. 

Nonpareil  Cork  Fitting  Covers  are  made 
in  sectional  or  lagged  form,  for  all  fittings 
and  all  sizes,  screwed  or  flanged,  standard, 
ammonia  and  extra  heavy.  Ample  stocks 
at  factory  and  branches  assure  immediate 
shipment  of  any  reasonable  demand. 


Write  for  the  newlbooh,  “Parma-  ^ 
nent  Covering  for  Refrigerated  'O 
Line a and  Tanks.”  It  is  sent  free 
on  request . 


Armstrong  Cork  & Insulation  Company 

155  Twenty- fourth  Street  Pittsburgh,  Pa. 


Also  manufacturers  of  Nonpareil  Corkboard  Insulation  for  cold  storage  and  ice  storage  rooms;  Nonpareil 
High  Pressure  Covering  for  steam  lines , feed  water  heaters , boilers , etc. ; Nonpareil 
Insulating  Brick  for  boiler  settings , furnaces,  ovens,  etc.;  Nonpareil  Cork 
Machinery  Isolation  for  noisy  machines . and  Linotile  and  A rm- 
strong's  Cork  Tile  for  floors  in  offices,  residences,  etc. 


Nonpareil  Cork  Covering 

For  Cold  Lines,  Coolers  and  Tanks  < — ~ 
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The  Buyer’s  Paffel 


Fewer  Parts,  Less  Work, 
this  New  No.  5 American 


More  Flexibility,  '*i with 
Butter  Cutting  Machine 


WOOD  BACK  . 
PREVENTS  PIECES 
FROM  FALLING 


CUTTING  FRAME  "B" 
THIS  CUTS  THE  BUTTER 
5 AND  PIECES 


PIECES  ARE  FID 
THROUGH  HERE  "G“ 
INTO  BUTTER 


SET  SCREWS  W 
WHICH  ADJUSTS 
1 PLAT* 


WOOD  PLATFORM  'A' 
WHERE  BUTTER  IS  FIRST 
PLACED  BEFORE  SLIDING 
UNDER  CUTTER  TT  \ 


( t»6B«TTNG  / CUTTING  BAR  *N" 

WEKiHTS  / / SPRINGS  BACK  WRAPPING  TABLE  XT 

7J  / / AFTER  CUTTING  RIDGED  CENTRE  ID 

SEPARATE  PRUT 


HAND  CRANK  TT  „ 
RAISES  AND  LOWERS 
CUTTING  FRAME  TT 


rilS  machine  is  a single  unit, 
on  one  base,  very  simple  in 
construction,  with  fewest  possible 
working  parts.  Only  one  large 
slow  working  gear  is  required  to 
operate  the  eccentric  which  drives 
the  piston. 

There  is  no  cover  to  lift  up  and 
down,  no  starting  lever.  The  pis- 
ton is  traveling  back  and  forth 
continuously  in  the  butter  cham- 
ber, running  through  two  prints 
with  every  stroke — 20  strokes  per 
minute. 

This  machine  turns  out  clean-cut  prints  of  accurate  weight.  The  change  from  % lb.  to  Vi  lb.  or  1 
lb.  prints  is  made  instantly  without  changing  a wire,  by  means  of  different  cutting  heads  which  may 
be  quickly  clamped  upon  the  mouth  of  the  butter  chamber.  A shifting  arrangement  of  the  cutting 
bar  enables  operator  to  practically  eliminate  the  necessity  for  throwing  butter  back  into  machine. 

Operator  needs  to  move  only  a step  in  his  work  — a great  saver  of  labor. 

Write  for  complete  information  and  prices. 

Standard  Creamery  Supplies 


Genuine 

Vegetable  Parchment 

We  furnish  both  the  rolls  and  the 
holders.  Standard  rolls  are  9'  in 
diameter  and  9-12-13-15-18-20-24' 
30  and  36  inches  in  width.  Rolls 
made  from  30  lb.  paper.  Prices  on 
request.  We  can  also  furnish  a com- 
plete supply  of  all  standard  sizes  of 
squares  and  circles  used  in  the 
dairy  industry. 


Butter  Cartons 

For  immediate  shipment  and  at 
attractive  prices  we  can  supply 
nearly  a dozen  different  brands  of 
stock  printed  butter  cartons.  Use 
stock  primed  cartons  when  you 
run  short  of  cartons;  when  you 
must  supply  some  customer  with 
a special  brand;  when  you  have 
an  “off*’  grade  of  butter  to  sell;  or 
when  requirements  are  too  small 
to  afford  special  printed  cartons. 


Poplar  Shipping  Boxes 

A large  stock  of  both  pop- 
lar and  spruce  shipping  boxes 
enables  us  to  make  lot  ship- 
ment in  any  quantity  at  prices 
in  line  with  present  costs. 
Shipped  “knocked  down.” 
Capacity  runs  from 
12  lbs.  to  100  lbs.  


CorrugatedFibre 
Butter  Boxes  f 

Dust  proof,  theft  proof,  in- 
sulated shipping  boxes  — 
better,  neater  and  cheaper 
than  wood"  keep  content* 
ot  box  in  sweet  cool  condi- 
tion. Saves  time  in  pack- 
ing; requires  no  parchment 
liner*.  Capacity  2 to  50  lb*. 


Twin  City  Branch— 2490-2494  University  Ave.,  St.  Paul,  Minn. 

A.  H.  Barber-Goodhue  Company 

300  W.  Austin  Ave.,  Chicago,  U.  S.  A. 


A.  H.  Barber-Goodhue  Co. 

Gentlemen — Please  send  us  com- 
plete information  and  prices  on 


Name. . . 
Add  re  88 . 


Digitized  by 


Google 


August,  1923 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


3 


> 


MAKE  SURE  GAINS! 


Ask  us  for 
Proof  and  Facts 
from  some  of 
the  Largest 
Feeders  in  the 
Business! 


Formulated 

and 

Perfected 
by  Actual 
Live  Car 

Feeders 

CONTAINS: 


The  New 
Super- 
Mash 


Rolled  Oats 

White  Com 
Meal 

' \ 

Extrafine 
Ground  Oats 

Com  Germ 
Meal 

Soya  Bean 
Meal 

Beef  Scraps 


Flour 

Middlings 

Red  Dog 
Flour 

Peanut  Oil 
Meal 

Bone  Meal 

Calcium 

Carbonate 

Salt 


The  REAL 

Flesh  Builder 


With  or 
Without 
Dried 
Butter- 
milk 


GUARANTEED 

ANALYSIS: 


Protein 
Fibre  - . 
Fat  . 
Carbo 


15% 

4% 

5% 

50% 


We  have  just  completed  new  tests  that  prove  without 
question  that — 

1 —  C-EM-GROW  will  show  better  colored  flesh  at  fourth  day  of  feeding. 

2 —  C-EM-GROW  will  produce  weight  quicker  than  any  feed  we 
know  of. 

3 —  C-EM-GROW  is  perfect  in  balance  and  shows  minimum  droppings. 

4 —  When  fed  properly  the  birds  will  eagerly  clean  up  all  you  feed 
them. 

5 —  C-EM-GROW  on  actual  test  has  produced  weight  with  greater 
condition  of  flock  and  less  death  loss  from  any  other  source. 

Wire  or  write  for  Trial  Order  and  Free  Samples,  TODAY 

Manufactured  Exclusively  by 


J.  J.  BADENOCH  CO. 

400  N.  Union  Avenue  : CHICAGO 
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LOCKED  — 

To  prevent  Shifting  of 
Fillers  in  the  Egg  Case 


W.  G.  HOWARD. 

Vice-President 

CLA1REMONT  STERILIZED  EGG  COMPANY 
160  N.  Market  Street 
Chicago,  111. 

Cushion-Locked-Pad  Co., 

208  N*  Wells  St.,  Chicago,  111. 

Dear  Sir: 

We  thought  it  Aight  be  of  interest  to  you  to  hear  of  the 
results  we  obtained  from  sterilizing  a car  of  eggs  which  were 
packed  with  yOur  Cushion-Locked -Pads. 

This  car  was  delivered  to  us  from  the  shipper  without  any 
damage  whatsoever. 

We  handled  this  car  with  inexperienc'ed  employees  inasmuch 
as  we  found  they  could  take  out  the  fillers  of  three  dozen  at  a 
time  very  easily,  on  account  of  the  more  rigid  construction  of 
your  Cushion-Locked-Pads,  and  it  came  out  with  considerably  less 
checks  and  dead  loss  than  any  car  we  have  ever  handled. 

We  found  no  disadvantage  in  using  the  Cushion-Locked-Pads 
in  the  process  of  sterilizing  eggs.  The  fillers  can  be  slipped 
just  as  easy  with  your  pads  as  with  the  ordinary  dividing  boards, 
by  merely  lifting  the  front  part  of  the  filler  up  slightly, 
because  of  the  pad  having  a smooth  bottom. 

Your  product  has  many  merits  and  is  so  simple,  yet  it  meets 
all  the  requirements  necessary  to  eliminate  damage  without  any 
demerits,  and  I can  very  readily  see  how  eggs  are  protected 
from  all  shocks  in  transit,  storage  packing  or  any  other 
handling. 

I predict  your  Cushion-Locked-Pad  will  be  in  general  use  by 
all  produce  dealers  as  soon  as  they  become  acquainted  with 
their  merits. 

Yours  very  truly, 

CLAIREMONT  STERILIZED  EGG  CO., 
CBFsGD  By  C.  B.  Faulkner. 


Write  for  Free  Sample  of  Cushion- Locked  Pads 

CUSHION-LOCKED-PAD  COMPANY 

208  N.  Wells  St.,  CHICAGO,  ILL. 


VICTOR  CLAIREMONT, 
President 


CUSHIONED  — | 

To  protect  eggs  from 
Vertical  Shocks 
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The  Railroad  Question 


Shipper  Suggests  Program  for  Future  Conduct 

It  is  not  the  purpose  of  the  Executive  Committee  of  the  National  Poul- 
try, Butter  and  Egg  Association  to  stir  up  strife.  It  is  not  its  purpose  to  air 
troubles  of  shippers  and  receivers  with  a view  of  adding  to  the  transportation 
confusion  of  the  country.  On  the  contrary,  when  it  published  “For  Public 
Benefit”  in  the  July  Number  of  the  ‘Bulletin’,  it  did  so  for  the  sole  and  only 
purpose  of  assisting  to  arrest  these  very  things. 

Since  the  publication  of  that  article  many  comments  have  been  made  con- 
cerning it,  all  of  the  same  tenor.  One  of  the  many  is  selected  and  reproduced 
herewith : 

“In  looking  over  the  current  National  Bulletin  received  today , I was  particu- 
larly interested  in  your  article  under  the  heading  ‘ For  Public  Benefit / I think 
this  article  is  very  timely  and  that  the  interested  railroad  officials  should  all  receive 
a copy  of  it.  I think  it  should  be  a permanent  part  of  the  program  of  any  future 
meetings  between  the  shippers  and  the  railroad  heads.  I think  it  should  be  given  1 

all  the  publicity  possible  for  you  have  certainly  hit  the  nail  on  the  head. 

“. I have  just  finished  reading  the  proposed  classification  changes  as  very  re- 
cently made  public  by  the  railrOaas:  After  having  taken  up  the  time  of  the  shippers 
for  several  years,  they  now  calmly  go  ahead  and  publish  a tariff  to  suit  their  own 
convenience.  It  is  just  such  things  as  this,  and.  the  unfair  practices  as  made  plain 
in  your  Bulletin  article,  that  will  cause  thousands  of  shippers  in  other  lines  of 
business,  as  well  as  our  own,  to  look  with  indifference  upon  any  radical  legislation 
that  may  be  started  against  the  railroads. 

“ / have  heard  big  shippers  and  big  men  frequently  say  that  while  legislation  ! 

might  be  radical,  they  were  not  going  to  concern  themselves,  because  of  the  unfair 
practices  the  railroad  managers  indulge  in,  when  it  came  to  taking  advantage  of  v 

the  shippers  as  individuals  ” : 

In  commenting  on  this  letter  it  may  be  explained  that  the  article  “For  ; 

Public  Benefit”  made  no  attempt  to  recite  carrier  practices  growing  out  of  ! 

Classification  Rules  and  Regulations.  These  will  be  the  subject  of  another  ! 

article  which  is  now  in  course  of  preparation  and  will  be  ready  for  publication  j 

at^the  time  of  the  Annual  Convention.  j 

Acceding  to  requests  from  various  sources,  “For  Public  Benefit”  is  re- 
produced in  this  issue  of  the  ‘Bulletin/  ! 

i 

t 
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-Master-Made 

01  WO  N D E R FAT 

Station  feed  for  milk  feeders 
Shipping  feed  for  live  shippers 

Q YOUR  feed  — vitalized 

Q Address  — 

WONDERFAT  Poultry  Feed  Dept. 
Produce  Exchange  Building, 

Kansas  City,  Missouri 


WONDERFAT 
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ANNUAL  MEETING 


Large  Attendance  Expected  at  the  Fall  Convention 


As  previously  reported,  the  Seventeenth  Annual 
Convention  of  the  National  Poultry,  Butter  and  Egg 
Association  will  be  held  at  Hotel  Sherman,  Chicago, 
October  8 and  9,  1923. 

Reduced  Railroad  Fares 

Early  in  July  applications  were  filed  with  the  vari- 
ous railroad  passenger  associations  requesting  that 
they  authorize  the  issuance  of  reduced  fares  for  the 
occasion,  and  it  is  expected  that  these  applications 
will  be  approved.  Last  year  reduced  railroad  fares 
were  granted  by  the  carriers  under  what  is  known  as 
the  “certificate  plan”,  and  members  paid  half  fare  for 
the  return  trip  from  Chicago.  A circular  will  later  be 
issued  by  the  Executive  Office  instructing  members 
as  to  just  what  steps  to  take  in  order  to  secure  re- 
duced rates. 

Advance  Information 

Before  the  next  ‘Bulletin’  is  issued,  the  Executive 
Office  will  mail  to  each  member,  a card  to  be  filled  out 
with  the  names  of  persons  who  will  attend  the  con- 
vention. Members  are  urged  to  return  the  cards 
promptly  with  the  information  desired,  so  that  badges 
may  be  made  up  in  advance,  and  be  ready  to  hand  out 
when  called  for  at  the  Secretary’s  office. 

Hotel  Reservations 

Members  are  requested  to  make  their  reservations 
for  hotel  accommodations  well  in  advance,  for  it  is 
expected  that  the  attendance  this  year  will  be  as  great 
or  greater  than  in  former  years.  Requests  for  such 
reservations  should  be  mailed  to  the  hotel  direct. 
Should  members  have  any  difficulty  in  making  hotel 
reservations,  they  are  requested  to  get  in  touch  with 
the  Executive  Office,  or  with  any  of  the  Chicago 
members,  who  will  be  glad  to  serve  them. 

Space  for  Exhibition 

Members  who  desire  space  for  exhibition  purposes 
at  the  convention  should  communicate  with  the  Ex- 
ecutive Office  promptly. 

Convention  Committees 

Early  in  August  there  will  be  a meeting  of  the 
Chicago  membership,  for  the  purpose  of  appointing 
.the  various  convention  committees. 


A POSTER  EXHIBIT 


Suggestion  From  Texas  Timely 

Jeff  Brewster,  Vice  President  of  the  ‘National’  for 
the  State  of  Texas,  suggests  that  a collection  of  pos- 
ters and  other  material  of  an  artistic  character  (which 
various  markets  and  individuals  are  putting  out  or 
have  put  out  for  the  purpose  of  educating  the  public 
concerning  the  food  values  of  Eggs  and  Butter,  with 
the  idea  of  inducing  greater  consumption)  be  collected 
and  exhibited  at  conspicuous  places  through  Hotel 
Sherman  during  the  Annual  Convention.  This  ap- 
pears to  be  a good  idea  and  if  members  of  the  Asso- 
ciation will  take  enough  interest  in  the  matter  and 
send  such  material  (no  matter  what  it  is)  to  the 
Executive  Offices,  proper  exhibits  will  be  prepared 
under  the  supervision  of  an  expert  advertising  man. 

If  members  have  in  mind  any  slogans  or  catchy 
phrases  to  use  in  connection  with  the  material,  they 
are  urged  to  send  them  also. 


The  coming  convention  will  be  exactly  what  the 
members  make  it.  If  they  want  the  greatest  conven- 
tion in  the  history  of  the  association,  it  is  theirs  if 
they  will  follow  the  hints  that  the  Executive,  Com- 
mittee will  throw  out  from  tirne  to  time.  The  great- 
est convention  in  the  history  of  the  association  means 
the  greatest  opportunity  for  profitable  business. 


THE  1924  BROKER’S  TAX 


Under  Ruling  of  Internal  Revenue  Department  Com- 
mission Merchants  Must  Pay  1924  Tax — Pay- 
ments Should  Be  Made  Under  Protest — 
Simple  Form  of  Protest 


If  you  are  an  out  and  out  Commission  Merchant 
and  do  no  brokerage  business  whatever,  you  must 
still  pay  the  Stamp  Tax  levied  under  and  by  virtue 
of  Section  1001  of  the  Internal  Revenue  Act  of  1921, 
but  when  you  pay,  make  the  payment  Under  Protest, 
because  contemplated  litigation  may  determine  that 
the  rulings  of  the  Internal  Revenue  Department  are 
without  foundation  of  law,  in  which  event,  if  your 
protest  be  properly  made  and  presented,  you  will  be 
entitled  to  present  your  claim  for  a refund,  and  in  all 
probability  the  refund  will  be  made. 

A simple  form  of  protest  should  be  substantially 
as  follows : 

“I  am  not  a broker.  I am  not  liable  under 
the  law  to  this  Special  Tax.  I am  paying  be- 
cause you  demand  payment.  I am  paying  be- 
cause I do  not  want  the  Government  to  seize 
my  property.  I am  paying  because  I do  not 
want  to  incur  the  penalties  involved  in  your 
ruling.  For  all  of  these  reasons  I am  paying 
under  protest.”  ' ' 

Let  this  form  of  protest  accompany  your  payment 
of  the  tax  and  keep  a carbon  copy  for  your  file.  After 
the  litigation  has  determined  your  rights  in  the  mat- 
ter, the  further  steps  will  be  indicated.  . 


MORE  ABOUT  THE  BROKER  TAX 


John  M.  Sternhagen,  the  Chicago  Attorney  who  will 
conduct  the  litigation  through  which  it  is  sought  to 
secure  refunds  of  the  Special  Tax  which  was  levied 
against  Commission  Merchants  under  ruling  of  the 
Treasury  Department  of  the  United  States,  has 
drafted  the  ‘declaration’  he  will  file  in  a suit  which 
will  be  commenced  within  a few  days. 

Concerning  the  claims  of  commission  merchants 
who  have  paid  this  tax  under  protest,  it  must  be  borne 
in  mind,  that  even  if  the  suit  succeeds,  no  refunds 
will  be  allowed  to  commission  merchants  unless  they 
have  first  filed  their  claims  with  the  government  .apd  no 
commission  merchants  will  be  in  proper  status  to  sue , 
unless  the  claim  so  filed  has  been  first  rejected.  These 
are  statutory  provisions. 

If  you  are  a commission  merchant,  send  your  claims 
to  the  Executive  Offices  without  delay  and  they  will 
be  prepared  for  proper  presentation  through  Mr.  Stern- 
hagen. Your  claims  should  include  every  year  you 
have  paid  this  tax,  notwithstanding  the  Internal  Rev- 
enue Department  has  ruled  that  the  payments  made 
for  the  year  1919  and  1920  are  outlawed — this  is  one 
of  the  points  that  will  be  litigated  at  the  proper  time. 

In  addition  to  securing  a refund  of  the  amounts 
already  paid  the  suit  has  for  its  object  the  discon- 
tinuance of  this  levy  on  commission  merchants. 


Digitized  by 


Google 


8 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


August,  1923 


Ft?  'igs- 

,xi  I -"4^ 


Ifilifc* 


i rir  a ■■■■■«! 


K 


pUVO-PEP 

A FATTENING  FEED  A ' 

It  is  the  result  of  the  latest  scientific  research  and  the  knowledge  secured  from  the  practical  ex- 
perience of  hundreds  of  the  biggest  commercial  feeding  plants. 

Ful-O-Pep  Fattening  Feed  is  produced  by  t he  largest  cereal  manufacturers  in  the  world,  the 
premier  millers  of  Rolled  Oats  and  Oatmeal.  It  offers  a ready  mixed  ration,  unequalled  for  pro- 
duction of  weight  and  ideal  finish.  It  eliminates  irregularities  in  mixing.  Every  mouthful  is  a bal- 
anced ration. 

Ful-O-Pep  has  as  its  base,  table  rolled  oats,  oatmeal  and  ground  white  corn,  balanced  and 
strengthened  with  a variety  of  other  valuable  ingredients.  Its  high  absorption  quality  insures  its 
taking  up  an  unusually  large  amount  of  moisture  and  its  absorp- 
tion is  so  rapid  it  can  be  fed  from  15  to  30  minutes  after  mixing. 

Crate  fattencrs  and  live  car  shippers  appreciate  the  conven-  a m ^ 

icnce  of  a completely  balanced,  ready  mixed  feed,  and  in  Ful-O-  ^ \ V\j/^ 

Pep  Fattening  Feed  they  will  be  assured  of  an  outstanding  feed  1 

that  contains  the  highest  quality  ingredients,  evenly  mixed,  pro-  Ik. 

ducing  exceptional  results. 


Write  us  for  free  sample  and  further  facts. 


INGREDIENTS 

Rolled  Hulled 

Corn  Germ  Meal 

Oats 

Ground  White 

Oatmeal 

Corn 

Low-grade 

Linseed  Meal 

Wheat  Flour 

Ground  Puffed 

Bran 

Rice 

Middlings 

Bone  Meal 

ANALYSIS 

Per 

Cent 

Protein  15 

Fat  5 

Carbohydrates  (Nitro- 
gen tree  Extract)  . 60 
Fiber  (not  to  exceed)  5 


The  Quaker  Oats  (pmpany 

Poultry  Service  Dept.  Address:  1635  Ry.  Ex.  Bldg.,  Chicago,  U.S.A. 
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AMENDS  CANADA  LAW 


“THE  PRODUCE  BULLETIN” 


An  Act  to  Amend  the  Dairy  Industry  Act,  1914 

An  Act  to  amend  the  Dairy  Industry  Act,  1914, 
was  passed  during  the  last  days  of  the  Session  of  Par- 
liament which  has  just  closed.  The  objects  of  the 
amendments  are  to  render  the  Act  more  operable  and 
to  eliminate  weaknesses  which  time  and  changing 
practices  in  the  handling  of  dairy  products  have 
shown  to  exist,  in  the  Act  as  it  was  previously. 

In  the  amending  Act  the  terms  “Inspector”  and 
“Provincial  Analyst”  are  defined.  These  terms  are 
used  in  the  Acts  but  were  not  previously  defined. 

In  The  Dairy  Industry  Act,  1914,  there  was  a 
maximum  standard  of  16  per  cent  of  water  in  blitter, 
but  no  minimum  fat  standard.  A minimum  fat  stand- 
ard of  80  per  cent  has  been  provided,  thus  bringing 
the  Act  into  conformity  with  the  provisions  of  the 
“Food  and  Drugs  Act”  administered  by  the  Depart- 
ment of  Health,  which  has  for  years  provided  a mini- 
mum fat  as  well  as  the  maximum  water  standard. 

The  requirements  as  to  the  weights  of  prints  of 
butter  was  formerly  that  they  be  of  full  net  weight 
“at  the  time  they  were  moulded  or  cut”.  This  has 
been  changed  by  striking  out  the  words  “at  the  time 
they  are  moulded  or  cut”,  as  usually  when  prints  were 
short  in  weight  it  was  impossible  to  prove  that  the 
shortage  existed  at  the  time  of  cutting.  Prints  must 
now  be  of  full  net  weight  when  offered  for  sale  and  al- 
lowance must  be  made  for  shrinkage  at  the  time  of 
cutting. 

The  importation,  manufacture  and  sale  of  so- 
called  “filled”  milk  or  cream  (that  is,  milk  or  cream 
containing  fat  other  than  that  of  milk)  is  prohibited. 
The  manufacture  and  sale  of  these  products  in  Can- 
ada have  never  assumed  large  proportions  but  will 
now  be  entirely  prohibited. 

The  Governor  in  Council  has  been  empowered  to 
pass  regulations  regarding  keeping  of  records  by 
manufacturers  of  and  dealers  in  dairy  products  and  it 
is  proposed  to  pass  regulations  regarding  records  of 
whey  butter  manufactured  and  sold  as  undoubtedly 
much  of  this  product  now  reaches  the  consumer  as 
creamery  butter. 

Authority  is  also  provided  for  the  passing  of  regu- 
lations to  provide  for  the  registration  of  all  cheese 
factories  and  creameries  and  the  use  of  an  assigned 
number  of  the  packages  containing  the  product  of 
each.  At  the  present  time  there  is  much  duplication 
of  brands  and  changing  of  brands.  Frequently  it  is 
impossible  to  identify  the  product  of  different  fac-  ' 
tories  and  the  grade  certificates  cannot  be  sent  to  the 
proper  person.  This  interference  with  the  work  of 
grading  and  unnecessary  difficulties  in  the  tv  ay  of 
graders  will  be  obviated  by  the  use  of  a registered 
number  by  each  factory. 

It  is  not  proposed  to  provide  any  regulations 
which  will  be  burdensome  to  manufacturers  or  deal- 
ers and  only  such  as  are  necessary  and  in  the  best 
interests  of  the  industry  will  be  put  into  effect. 

The  Act  as  amended  and  any  new  regulations 
which  may  be  passed,  as  well  as  the  old  regulations, 
will  be  printed  in  circular  form  and  will  be  available 
for  distribution  in  a few  weeks. 


The  Storm 

First  Gentleman — “Did  you  get  home  last  night 
before  the  storm?” 

Second  Gentleman — “That  was  when  it  started.” 
— Western  Christian  Advocate . 


Official  Organ  Canadian  Produce  Association  Makes 
Its  Bow 


x Volume  1,  Number  1,  of  The  Produce  Bulletin  has 
reached  the  Executive  Offices  of  the  National  Poultry, 
Butter  & Egg  Association. 

It  is  the  Official  organ  of  the  Canadian  Produce 
Association,  of  which  W.  A.  Wilson,  Regina  Park, 
Sask.,  is  President  and  James  T.  Madden,  90  Col- 
borne  Street,  Toronto,  is  Secretary. 

In  introducing  itself,  it  states  that  it  is  being  pub- 
lished for  the  purpose  of  “keeping  the  trade  informed 
of  the  activities  of  the  Canadian  Produce  Association 
and  to  lead  to  a public  discussion  (within  trade  circles 
only)  of  important  matters  pertaining  to  the  trade”. 

The  leading  article,  under  the  caption:  “Canadian 
Farm  Products  in  Great  Britain's  Markets”,  is  a very 
interesting  one  by  the  president  of  the  association  and 
clearly  demonstrates  that  as  an  investigator  and 
writer,  he  merits  “front  page”  space. 

An  editorial  under  the  caption:  “Co-operation?” 
indicates  the  progress  made  by  ‘Co-operatives'  along 
governmental  lines  and  for  the  benefit  of  the  members 
of  ‘National',  it  is  reproduced  in  this  issue  of  the  ‘Na- 
tional Bulletin’. 

The  managing  of  the  publication  is  in  charge 
of  Mr.  Madden  and  here  is  hoping  that  every  member 
of  his  association  may  be  a contributor  to  his  pages, 
as  it  is  only  by  this  means  that  it  can  properly  fulfill 
the  mission  for  which  it  was  created. 

The  National  Poultry,  Butter  and  Egg  AssociaT 
tion  (publisher  of  the  National  Poultry,  Butter  and 
Egg  Bulletin)  welcomes  the  advent  of  The  Produce 
Bulletin  and  expresses  the  hope  that  it  may  grow  and 
prosper  and  be  the  means  of  bringing  together  all 
members  of  the  trade  in  Canada,  of  enlarging  the 
viewpoint  of  the  Canadian  public  in  relation  to  the 
marketing  and  distribution  of  farm  products  in  Can- 
ada and  of  promoting  friendships  with  those  in  the 
trade  in  the  “States”. 


SUGGESTION  TO  CANADIAN  FRIENDS 


Our  friends  and  neighbors  in  Canada  now  have 
an  official  organ  in  the  shape  of  the  Produce  Bulletin. 

Already  in  “the  States”  there  is  a prominent  and 
reliable  trade’s  journal,  which  enjoys  a wide  circula- 
tion, bearing  the  same  name. 

Because  we  hope  to  see  the  new  publication  enjoy 
a wide  circulation  in  “the  States”  and  to  avoid  the 
confusion  which  might  result,  we  suggest  that  the 
name  of  the  new  publication  be  changed  to  “Canadian 
Produce  Bulletin”. 

And  for  another  reason:  In  these  days  of  “Hurry 
up”  men  have  grown  into  the  habit  of  abbreviating 
everything  that  will  stand  for  it.  For  example:  The 
Produce  Bulletin  of  “the  States”  is  known  as  tha 
‘Bulletin’,  the  New  York  Produce  Review  and 
American  Creamery  is  known  as  the  “Review”,  Chi- 
cago Dairy  Produce  as  “Dairy  Produce”,  the  National 
Poultry,  Butter  and  Egg  Bulletin  as  the  “National 
Bulletin”. 

“Canadian  Bulletin”  would  be  the  legitimate  ab- 
breviation of  the  name  suggested  and  it  could  become 
popular  without  causing  confusion. 
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Putting  Certainty 

Into  the  Buying  and  Selling 
of  Butter  and  Eggs 

\ 

“It  is  the  shipper  who  sends  unhedged  cars  to  mar- 
ket who  is  taking  chances.  Instead  of  being  a spec- 
ulative transaction,  as  many  ignorant  ones  have 
charged,  hedging  is  the  exact  opposite  of  specula- 
tion. It  is  the  process  that  puts  certainty  into  the 
buying  and  selling  of  such  products. 

“The  unhedged  shipment  may  bring  a loss.  This 
is  speculation.  The  hedged  shipment  is  largely 
protected  against  a loss.  Therefore  it  is  good  mer- 
chandising practice  — sound  business  — common 
sense.” 

Send  for 

Free  Booklet 
on  “ Hedging ” 

(From  the  new  booklet  on  “Hedging,”  published 
by  the  Clearing  House  Educational  Bureau  of  the 

Chicago  Mercantile  Exchange.  Get  all  the  facts 
about  Hedging  by  sending  for  a free  copy.) 

Address 

S.  EDWARD  DAVIS,  Business  Manager 

- 

Chicago  Mercantile  Exchange 

THE  MARKET  PLACE 

FOR  BUTTER  AND  EGGS 

La  Salle  Street  at  Lake  Street  CHICAGO 
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Classification  Egg  Rules 

Packing,  Loading,  Inspection  and  Delivery  Rules  to  Be  Revised — Shippers  and 
Receivers  Urged  to  Study  Proposed  Changes  and  Submit  Their 
Views  to  the  Executive  Office 


The  railroads  have  issued  notice  of  their  intention 
to  revise  the  present  classification  egg  packing,  load- 
ing, inspection  and  delivery  rules.  The  revised  rules 
are  reproduced  below,  and  according  to  the  carriers, 
will  be  published  to  become  effective  early  in  1924. 

(Changes  are  shown  in  italics.) 

Eggs,  N.  O.  I.  B.  N.,  Subject  to  Note  6: 

(1)  Packed  in  barrels,  actual  weight,  L.  C.  L. 

(2)  Packed  in  wooden  boxes  conforming  to  spe- 
cifications in  Note  2,  actual  weight,  L.  C.  L. 

(2)  Packed  in  cases  or  carriers  conforming  to 
specifications  in  Notes  3 and  4,  subject  to  Note  5,  es- 
timated weight  as  provided  in  Note  1,  L.  C.  L. 

(3)  In  packages  named,  C.  L.,  min.  wt.  20,000 
lbs.,  subject  to  Note  7. 

(1)  In  boxes,  cases  or  carriers,  not  conforming  to 
the  requirements  of  Notes  2,  3 and  4,  or  not  packed 
in  accordance  therewith,  actual  weight,  L.,  C.  L. 

(4)  In  boxes,  cases  or  carriers,  not  conforming  to 
the  requirements  of  notes  2,  3 and  4,  or  not  packed  in 
accordance  therewith,  subject  to  Note  7,  C.  L.,  min. 


wt.  20,000  lbs. 

RATINGS 

Official 

Western 

Southern 

a) 

1 

1 

1 

(2) 

2 

2 

2 

(3) 

3 

3 

3 

(4) 

R25 

2 

2 

Note  1 — Standard  Egg  Cases  or  Carriers  contain- 
ing thirty  dozen  Eggs  or  less  will  be  charged  for  at  53 
pounds  per  case;  any  excess  number  of  eggs  above 
thirty  dozen  to  be  charged  at  two  pounds  for  each 
additional  dozen  or  fraction  thereof.  On  shipments 
in  export  or  import  cases  the  charges  will  be  based  on 
actual  weight. 

Note  2 — When  Eggs  are  in  wooden  boxes  with 
ends  not  less  than  yi  inch  in  thickness  and  with  top, 
bottom  and  sides  not  less  than  46  inch  in  thickness, 
end  cleats  must  be  used,  but  other  container  construc- 
tion is  not  specified ; each  Egg  must  be  completely 
surrounded  with  the  packing  material  and  a substan- 
tial cushion  must  be  used  between  the  Eggs  and  the 
walls  of  the  outer  container. 

Note  3 — When  Eggs  are  in  wooden  cases  with 
ends  less  than  y2  inch  in  thickness,  or  with  top,  bot- 
tom or  sides  less  than  46  inch  in  thickness,  the  cases 
must  be  made  of  hardwood  or  spruce  and  the  follow- 
ing construction  and  packing  requirements  must  be 
complied  with : 

Standard  Egg  Case  Construction : 

Sides,  top  and  bottom  must  be  not  less  than 
3-16  inch  in  thickness;  center  partition  must  be 
not  less  than  7-16  inch  in  thickness;  end  cleats 
must  be  not  less  than  \%  by  7-16  inch  in  thick- 
ness ; three-penny  fine,  cement  coated,  large 
headed  nails,  eighteen  on  each  side,  twenty- 
one  on  bottom  and  eight  on  top  (four  in  each 
end,  except  where  drop-cleat  cover  is  used 


three  nails  in  each  end  will  suffice)  ; ends  must 
be  not  less  than  7-16  inch  in  thickness  and 
either  of  one  piece,  or  two  pieces  cleated,  but 
when  two  end  pieces  cleated  are  used  two  nails 
must  be  used  in  each  end  of  each  piece,  nails 
clinched ; panel  ends  may  be  used  if  made  of 
5-16  inch  material  completely  surrounded  by 
Yi  by  1}4  inch  cleats  securely  nailed  with  not 
less  than  six  nails  in  each  cleat,  nails  clinched ; * 

center  partition  must  be  of  not  more  than  two 
pieces,  and  so  placed  when  nailed  that  it  will 
be  squarely  across  the  case,  plumb  and  level 
with  the  top  and  bottom  of  the  case,  each  com- 
partment to  be  not  less  than  11J4  inches  inside 
measurement;  sides,  bottom  and  top  must  be  of 
not  more  than  two  pieces  each ; staples  may  be 
used  in  lieu  of  nails  if  clinched  on  the  inside. 
Second-Hand  Egg  Cases  or  Carriers: 

Second-hand  cases  or  carriers  of  construc- 
tion as  specified  in  Note  3 (cases  or  carriers 
which  have  already  been  used  in  the  transpor- 
tation of  Eggs  and  are  re-used)  must  be  se- 
curely strapped  with  iron,  wire  or  wooden 
straps  on  the  sides  and  bottom  at  or  near  each 
end. 


Note  A — All  fillers  and  mats  must  show  the  name  of t 
the  manufacturers  and  must  comply  with  the  following 
requirements : 


(a)  All  flat  dividing  hoards  and  honeycomb  fillers 
must  he  made  of  wood  pulphoard  or  hard  calendered 
strawhoard  weighing  not  less  than  three  and  one-half 
pounds  to  the  set  of  ten  fillers  and  twelve  dividing  boards , 
one  of  which  is  to  he  used  at  bottom  and  top  of  each 
compartment , all  to  he  of  sufficient  size  to  fill  the  com- 
partment to  prevent  shifting , and 

(b)  Standard  packing  mats  must  he  placed  at  the  top 
and  bottom  of  each  compartment  and  must  not  he  less 
than  11 1/2  inches  square  made  of  excelsior , uniformly  dis- 
tributed, weighing  not  less  than  three  and  one-half 
ounces,  covered  with  paper  having  a resistance  of  not  less 
than  twenty-three  pounds  per  square  inch,  Mullen  testA 
or  one  standard  packing  mat  may  he  used  at  the  bottom 
of  each  compartment  and  on  top  of  each  compartment 
not  less  than  three  ounces  of  loose  excelsior  sufficient  to 
hold  contents  firmly  in  place.  The  use  of  standard  pack- 
ing mats  is  recommended  between  fillers  in  addition  to 
their  use  at  top  and  bottom  of  case  and  where  used  a flat 
dividing  board  will  not  be  required,  or 

(c)  Sixteen  safety  cushion  flats  with  thirty-six 
molded  rings  made  of  compressed  pulp  not  less  than  liy2 
inches  square,  each  weighing  not  less  than  one  ounce . 
Such  flats  may  be  used  to  pack  30  dozen  standard  cases 
composed  of  ten  fillers.  In  each  compartment  two  cush- 
ion flats  back  to  back  must  be  used  in  bottom  and  two 
similarly  placed  at  top  of  case  to  act  as  cushions  and  one 
cushion  flat  ( rings  up)  between  2nd,  3rd,  4th  and  5th 
layers,  or 

(d)  Cupped  trays  must  be  of  compressed  pulp  weigh- 
ing not  less  than  3l/2  lbs.  for  each  30  dozen  set  of  18 


Digitized  by 


Google 


12 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


August,  1923 


EXCELSIOR  EGG  CASE  PADS 


No  Longer  An  Experiment 

Improved  Excelsior  Egg  Case  Pads  have  now  become  as 
staple  an  article  in  egg  packing  as  a set  of  new  Standard 
Honeycomb  Fillers  or  new  Standard  Egg  Cases. 

CARRIERS  APPROVE 

The  railroad  and  express  companies  are  now  advocating  a 
general  use  of  Excelsior  Pads,  as  their  observations  during 
the  past  season  have  convinced  them  that  breakage  can  be 
practically  eliminated  through  this  method  of  packing. 


PROPER  USE 

The  results  of  the  past  season  prove  that  when  Pads  are  used,  six  to  the  case,  as 
shown  in  above  cut,  breakage  can  be  reduced  to  a minimum  heretofore  thought 
impossible.  The  saving  of  one  egg  covers  the  cost  of  the  two  additional  pads  under 
the  top  tiers  and  is  the  cheapest  insurance  against  breakage  you  can  buy. 

IMPORTANT 

The  manufacturers’  name  and  address  should  appear  on  each 
pad.  All  pads  muaufactured  by  us  bear  the  following  “trademark” 
and  assure  you  of  standard  construction : 


flfGDU.s  PAT.OfF 

EXCELSIOR  WRAPPER  CO. 

Grand  Rapids,  Mich.  Manufacturers  Chicago  Office : 

Sheboygan,  Wis.  224  W.  Kinzie  Street 
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pairs  of  trqys  and  4 cushions , and  must  completely  en- 
close the  eggs  on  end  between  lower  and  upper  trays , the 
Eggs  being  packed  on  end  from  the  bottom  to  the  top 
of  the  egg  case;  inverted  trays  of  25  cup  size  must  be 
used  as  cushions  at  top  and  bottom  of  each  compartment , 
or 

(e)  Eggs  must  be  packed  in  fibreboard  or  pulpboard 
shipping  carton  fillers  ( cartons  containing  fiUers  con- 
structed to  prevent  contact  of  Eggs  until  each  other  or 
with  ends  of  sides  of  cartons ),  each  containing  one  dozen 
Eggs  packed  in  standard  egg  cases  with  standard  packing 
mats  at  top  and  bottom  of  each  compartment. 

(f)  Second-hand  fillers  must  not  be  used. 

Note  5 — To  obtain  the  ratings  provided  for  Eggs 
fn  cases  or  carriers  conforming  to  Notes  3 and  4 ship- 
pers must,  according  to  the  nature  of  package  used, 
certify  on  the  face  of  the  shipping  order  and  bill  of 
lading  as  follows:  “These  Eggs  are  packed  in  Stan- 
dard Egg  Cases  with  standardized  fillers  in  compli- 
ance with  the  requirements  of  the  Consolidated 
Freight  Classification.” 

Note  6— SPECIAL  REGULATIONS  GOVERN- 
ING DESCRIPTIONS,  MARKS,  INSPECTION 
AND  DELIVERY  OF  EGGS,  AND  THE  HAND- 
LING OF  CLAI1VJS  THEREUNDER*. 

Section  1 — Shippers  of  Eggs  shall  be  required  to 
note  on  shipping  order  and  bill  of  lading: 

(a)  The  character  of  the  shipment,  whether  Cur- 
rent Receipts,  Rehandled  Current  Receipts,  Rehandled 
and  Repacked  Eggs,  see  paragraph  (d),  Storage 
Packed  Eggs,  Checks  or  Dirties,  and  the  number  of 
cases  of  each. 

(b)  The  particular  identification  mark  appearing 
on  cases  containing  different  grades,  as  for  example: 

400  cases  storage  packed  (N-M),  no  mark 
40  cases  dirty  eggs,  marked  “D” 

10  cases  checked  or  cracked  eggs  marked  “C” 
If  no  marks,  billing  must  so  read. 

(c)  Number  of  cases  separately  that  are  not  packed 
with  full  thirty  dozen  and  extent  of  shortage. 

(d)  Rehandled  and  Repacked  Eggs  consist  of  Eggs 
rehandled  and  repacked  in  new  standard  cases  with 
new  flats,  fillers  and  cushions,  in  accordance  with 
classification  requirements.  Cases,  fillers  and  flats 
shall  be  considered  new  and  standard  when  in  good 
condition  and  moving  in  direction  of  market  from 
point  first  used. 

Section  2 — (a)  Applicable  at  points  other  than 
Boston  and  New  York: 

Upon  arrival  at  destination  of  shipments  of  eggs 
in  carload  or  less  carload  lots,  consignee  or  his  au- 
thorized representative  shall  have  the  privilege,  before 
eggs  leave  the  possession  of  carrier  and  under  super- 
vision of  carrier’s  representative,  of  lifting  the  lids  of 
twenty  (20)  cases  in  any  carload,  or  of  twenty-five 
(25)  per  cent,  with  a maximum  of  twenty  (20)  cases, 
of  the  cases  of  any  less  carload  lot  chosen  by  him,  and 
of  examining  the  top  layer  thereof  for  the  purpose  of 
ascertaining  whether  such  cases  contain  damaged 
eggs.  Where  six  standard  packing  mats  are  used,  the 
entire  contents  of  case  may  be  examined. 

If  such  examination  shows  no  evidence  of  damage, 
it  shall  be  considered  complete  and  final  for  the  en- 
tire shipment,  and  a good  order  receipt  shall  be  re- 
quired of  consignee. 

If  such  examination,  however,  discloses  damage, 
consignee  shall  have  the  right  to  make  further  exami- 
nation of  shipment  and  to  set  aside  all  cases  contain- 
ing damaged  eggs.  Joint  inspection  of  all  such  cases 
set  aside  shall  be  conducted  by  representative  of  car- 


rier and  consignee,  or  his  representative,  and  extent  of 
damage,  together  with  facts  pertaining  thereto,  shall 
be  noted  on  paid  freight  receipt  or  other  document 
and  signed  by  joint  inspectors. 

(b)  Applicable  at  Boston  and  New  York,  New 
York  Harbor  points,  and  Newark,  N.  J. 

(c)  Where  consignments  of  eggs  are  received  at 
shipping  point  and  receipted  for  as  in  apparent  good 
order  (contents  and  condition  of  contents  of  packages 
unknown),  if  it  has  been  necessary  for  the  carrier  to 
recooper  any  of  the  cases  during  transportation  or  to 
transfer  a carload  from  one  car  to  another,  or  if  the 
load  or  any  part  of  it  has  shifted,  or  if  any  cases  in 
the  shipment  show  external  evidence  of  damage,  the 
consignee  shall  be  entitled  to  inspect  the  contents  of 
all  the  cases  he  may  deem  necessary  to  determine  the 
condition  of  the  shipment,  such  inspection  to  be  made 
jointly  with  carrier’s  representative  and  a receipt  shall 
be  given  in  accordance  with  the  ascertained  condition 
of  the  shipment. 

(d)  When  consignments  are  received  which  disclose 
no  conditions  which  would  permit  dock  or  depot  inspec- 
tion, as  referred  to  in  Section  2 (c),  delivery  may  be 
taken  by  consignee  of  not  more  than  100  cases  from  any 
carload  or  of  twenty- five  (25)  per  cent  of  the  cases  of 
a less  carload  lot  and  if,  upon  examination  of  such  de- 
livery at  the  consignee's  place  of  business,  damage  shall  be 
found  and  notice  from  consignee  of  the  extent  and  char- 
acter of  damage  is  received  within  24  hours  from  the  time 
of  delivery  thereof,  the  privilege  of  inspection  at  dock  or 
depot  will  be  accorded  the  remainder  of  the  shipment  not 
delivered.  Such  inspection  shall  be  made  jointly  with  the 
carrier's  representative  and  the  amount  of  actual  damage 
ascertained  on  the  remainder  of  the  SHIPMENT . The 
extent  and  amount  of  damage  to  be  allowed  on  that  por- 
tion of  the  SHIPMENT  which  has  been  delivered  shall 
not  exceed  the  same  ratio  per  case  as  ascertained  from 

" inspection  at  dock  or  depot  of  the  remainder  of  SHIP- 
MENT. This  method  of  allowing  inspection  and  deter- 
mining extent  of  damage  will  only  apply  upon  deliveries 
made  direct  to  consignee's  place  of  business  and  will  not 
apply  to  reported  conditions  at  places  to  which  the  con- 
signee may  have  made  a delivery. 

Section  3 — Where  the  carrier  determines  that 
space  at  the  carrier’s  station  does  not  admit  of  the 
examination  there  of  a given  shipment  which  requires 
inspection,  the  consignee  shall  be  entitled  to  demand 
an  examination  of  such  shipment  at  his  own  ware- 
house. Upon  demand  made  therefor  at  the  time  of 
delivery,  even  though  space  does  so  admit,  the  carrier 
may  at  its  option  elect  to  have  the  examination  at  the 
warehouse  of  the  consignee  or  such  other  place  as 
the  two  may  agree.  Such  inspection  shall  be  a joint 
inspection  and  shall  be  made  within  twenty-four 
(24)  hours  after  delivery  of  the  eggs  by  the  carrier. 
The  carrier  shall  have  the  right  in  such  instances  to 
mark  the  cases  so  delivered  or  examined  for  the  pur- 
pose of  identification. 

No  cases  shall  be  opened  until  both  parties  are 
present.  However,  where  carload  shipments  are  con- 
signed to  cold  storage  warehouses  or  packing  plants, 
inspection  may  be  made  at  such  plants  but  only  in 
presence  of  authorized  representatives  of  carriers. 

Section  4-L-Upon  the  discovery  of  eggs  deterio- 
rated by  heat,  cold  or  wet  in  any  shipment,  not  later 
than  twenty-four  (24)  hours  after  delivery,  the  con- 
signee shall  be  entitled  to  a joint  examination  of  the 
entire  contents  of  the  shipment  to  determine  the  dam- 
age from  such  causes,  provided  demand  is  made  there- 
for within  such  time. 

(Continued  on  page  30) 
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EGG  CASES 


POULTRY  BOX 
SHOOKS 

“ Only  One  Kind— THE  BEST” 

COTTONWOOD 

Carefully  Manufactured — Securely 
Bundled — Uniformly  Graded 

THIRTY-FIVE  YEARS’  experience  in 
serving  the  Egg  Case  Trade  has 
established  the  fact  that 
the  symbol 


means  QUALITY 


“Quality  Goods  should  be  shipped  in 
Quality  Cases” 

“A  REQUEST  WILL  BRING  A 
QUOTATION” 

AMPLE  TRUNK  LINE  FACILITIES 
INSURE  PROMPT  SHIPMENTS 


Anderson-Tully  Co. 

Memphis,  Tenn. 

J.  G.  CHERRY  CO.,  Sales  Representatives 
Cedar  Rapids,  la.,  Tama,  la., 

Peoria,  111.,  St.  Paul,  Minn. 


ORDER  COAL  NOW 


Department  of  Commerce  Urges  Coal  Supply  for  Fall 
and  Winter  Be  Purchased  Now 

Coal  carrying  railroads  now  have  empty  coal  cars 
on  hand  and  sufficient  motive  power  to  move  the  win- 
ter supply  of  coal  required  by  members  of  this  asso- 
ciation, and  they  should  take  steps  to  order  their 
requirements  at  this  time  to  avoid  mid-winter  con- 
gestion. 

The  congestion  here  referred  to  is  not  coal  con- 
gestion, alone,  but  the  congestion  that  ties  up  every- 
thing and  interferes  with  the  free  movement  of  Poul- 
try, Butter,  Eggs  and  Cheese — the  kind  of  congestion 
that  finds  our  xars  in  the  great  consuming  terminals 
of  the  East  empty,  and  full  warehouses  in  the  West 
without  cars  in  which  to  load,  and  all  concerned  tak- 
ing losses. 

To  move  the  season's  live  poultry  crop  and  the 
cold  storage  holdings  with  reasonable  dispatch  when 
the  time  comes  to  move  them,  the  advice  of  the  Exec- 
utive Committee  to  all  members  is  to  place  orders  for 
coal  NOW.  On  this  subject,  the  Department  of  Com- 
merce, by  Acting  Secretary  J.  Walter  Drake,  on  July 
10,  issued  the  following: 

‘‘On  April  11,  1923,  a communication  was  ad- 
dressed by  Secretary  Hoover  to  the  trade  associations 
of  the  country  urging  them,  among  other  things,  to 
take  immediate  steps  to  bring  about  co-operation 
among  their  members  to  secure  advanced  storing  of 
coal  during  the  light  consuming  season  and  before  the 
heavy  traffic  demands  of  the  fall  were  imposed  upon 
the  railroads.  It  was  pointed  out  that  such  action  on 
the  part  of  the  industries  would  operate  in  a great 
measure  to  safeguard  against  the  disastrous  conse- 
quences that  have  followed  the  postponement  of  co£l 
purchasing  and  shipment  to  a late  period  in  the  sea- 
son when  the  railroads  are  not  able  to  handle  the  in- 
creased traffic. 

“A  statement  has  just  been  issued  by  the  Federal 
Fuel  Distributor  calling  attention  to  the  fact  that  the 
industries  generally  have  thus  far  very  largely  failed 
to  secure  their  coal  requirements  for  next  winter's 
use,  and  that  they  will  therefore  be  demanding  the 
shipment  oLcoal  at  a time  when  experience  shows  the 
greatest  burden  of  the  year  is  placed  upon  the  rail- 
roads. A shortage  of  fuel  during  the  fall  and  winter 
would  result  in  a failure  of  production  and  a loss 
far  exceeding  any  slight  extra  burden  that  might  pos- 
sibly be  occasioned  through  the  purchasing  and  stor- 
ing of  coal  in  advance  of  the  time  of  peak  load  upon 
the  railroads. 

“This  department  strongly  urges  upon  you  the 
importance  of  safeguarding  the  continuance  of  opera- 
tions in  your  industry  by  the  prompt  purchase  and 
shipment  during  the  next  two  months  of  coal  for  fall 
and  winter  consumption." 


Gone  His  Limit 

“Prisoner,  have  you  anything  to  offer  in  your  own 
behalf?" 

“No,  your  Honor;  I've  turned  every  cent  I own 
over  to  my  lawyer  and  a couple  jurymen."— The 
American  Legion  Weekly. 

So  few  men  leave  footprints  upon  the  sands  of 
time  because  most  of  them  are  always  covering  up 
their  tracks. 
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COLD  STORAGE  FOOD  ON  THE  KITCHEN 
TABLE 


By  Walter  P.  Eldred,  Aged  14,  Spencer,  Ohio 


Awaiting  preparation  for  the  banquet  to  be  served 
to  750  Champion  Boy  and  Girl  Club  Members,  there 
were  arranged  on  a large  table  in  the  kitchen  of  the 
Sherman  Hotel  all  kinds  of  good  things  ready  to  be 
fixed  and  copked  to  appease  the  appetites  of  the 
guests.  All  of  these  things  came  from  COLD  STOR- 
AGE WAREHOUSES,  and  while  peeping  in  at  the 
door,  the  following  dialogue  was  overheard: 

“Hello,  Mr.  Nut,”  said  Mr.  Egg.  “Guess  our  time 
has  come.  Well,  anyway,  I’d  rather  feed  those  worth 
while  club  members  than  anyone  else.” 

“So  would  I”,  said  the  Nut.  “I’ve  been  in  that  cold 
place  for  three  months  and  it's  about  time  I was  see- 
ing the  world  again.” 

“Well,  I was  in  there  longer  that  that,”  said  the 
Egg.  “H  was  five  months  ago  I landed  there.” 

“Guess  I Was  lucky,”  said  the  Chicken.  “They 
only  kept  me  four  Weeks,  but  I met  a chicken  who 
said  he  had  been  there  four  months.” 

‘‘Why,  you  fellows  don't  know  what  a long  stay  is 
for  Uve  been  in  that  place  for  six  months  and  I heard 
the  cook  say  I was  as  good  looking  as  I was  when  I 
was  put  in,”  said  boastful  Red  Cherrie* 

“You  don’t  say,  Mr.  Cherrie;  well,  I Was  there  six 
months,  too,  and  the  fellow  who  brought  me  here  said 
he  never  smelled  sweeter  Butter;  so  you  needn’t  be 
So  boastful,  for  I,  too,  WaS  just  as  good  as  Mr.  Chic.” 

The  viands  all  slid  to  me  while  eating  dinner  that 
they  had  come  from  the  cold  storage  plants  to  feed  us. 

The  COLD  STORAGE  plant  is  a far  away  Sub- 
ject to  most  farm  people.  W0  &re  so  uSed  to  fresh 
products  that  nlo§t  of  uS  have  the  idea  that  the  cold 
Storage  products  are  stale  and  Unfit  for  uSe.  Many  of 
US  feel  that  the  cold  Storage  plant  only  helps  the  poor 
laboring  man  who  cannot  get  fresh  products.  Very 
few  realize  that  the  commodities  in  the  Storage  houses 
are  owned  by  the  large  provision  houses.  Really,  the 
Cold  Storage  hotises  are  given  scant  thought  and 
whan  the  idea  that  they  are  the  connecting  link  be- 
tween the  farmer  and  the  masses  of  city  people  is  pre- 
sented it  amazes  us. 

When  eating  dinner  the  idea  that  cold  storage 
products  Were  Stale  or  Unfit  for  use  left  me.  In  its 
place  I reftliled  my  reason  for  thinking  this  was  due 
to  improper  handling  after  the  commodities  had  been 
taken  from  the  storage  plant.  The  public  COLD 
STORAGE  is  not  a profiteering  plant  like  most  of 
the  farmers  believe.  They  do  not  buy  eggs,  butter 
and  other  commodities  to  keep  until  the  price  rises. 
They  do  not  even  own  the  products  in  their  ware- 
houses. Their  real  business  is  to  care  for  perishable 
products. 

It  was  more  interesting  to  me  than  I cart  tell  yoif, 
to  go  through  one  of  the  Cold  Storage  plants.  I en- 
joyed myself  very  much,  and  learned  more  in  a few 
hours  of  sight-seeing  than  I would  have  learned  in  a 
week’s  reading  on  the  subject  of  COLD  STORAGE. 

In  the  future  I will  do  all  I can  for  COLD  STOR- 
AGE.— Story  No.  60.  Walter  attended  the  Banquet  at 
Hotel  Sherman  last  December  and  partook  very  heartily 
of  foods  that  came  from  cold  storage  warehouses.  He  is 
a member  of  the  Climbers  Club  of  Medinah  County  and 
owns  a prize  pig. 


Correct  this  sentence:  “Thank  you,  no;  I can’t 
touch  the  stuff  now  that  I’m  a congressman.” 


WITH 

DRIED 


50X\bS 
Semi- solid 
Buttermilk 


Dilute  rations  produce  Slow  gains 
Concentrated  rations  quick  gains 
Gains  are  a question  ofnoiuisfvmenfcnot  tune 


We  guarantee  satisfaction 

Hales  & Hunter  Co.  Cfucago.Ill. 


HALES  & HUNTER  CO.  5 
327  So.  La  Salle  St., 

Chicago,  111. 

Please  send  me  a sample  of  RED  COMB 
CRATE  FATTENER  [without]  DRIED 
BUTTERMILK,  and  delivered  prices. 

NAME 

ADDRESS  
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ESTABLISHED  1894 

“When  You  Want  the  Coin — 

Ship  to  Coyne ” 


FRESH  EGGS  WANTED 
CREAMERY  BUTTER 
LIVE  POULTRY 


Carlots  or  Less 


Financial  Responsibility  Exceeds  $200,000.00 

Coyne  Brothers 

Telephone  Main  2835 

119  W.  Southwater  St. 

# CHICAGO 


ESTABLISHED  1889 

C.  H.  Weaver  & Company 

67  W.  South  Water  St. 

CHICAGO 

Headquarters  For 

BUTTER,  EGGS, 
FROZEN  POULTRY 


Always  Open  for  Business, 
Either  to  Buy  or  Sell 


GUS  LUDWIG  RESIGNS 


111  Health  Causes  Temporary  Retirement  from 
Business 


Gus  Ludwig,  one  of  the  most  prominent  figures  in 
the  Butter  trade  in  the  United  States,  and  lately  man- 
ager of  the  Butter  Department  of  the  Great  Atlantic 
& Pacific  Tea  Company,  has  been  forced  by  his  phy- 
sicians to  take  a much  needed  rest  to  relieve  himself 
of  the  nervous  strain  which  has  been  brought  on  by 
his  too  close  attention  to  duty. 

Mr.  Ludwig  is  one  of  the  old  time  members  of  the 
‘National’  and  for  many  years  occupied  the  position 
of  se:  geant-at-arms  at  the  annual  conventions,  in 
which  position  he  came  in  contact  with  shippers  and 
receivers  from  every  state  in  the  Union  and  became 
a prime  favorite  with  them.  During  the  last  year  he 
has  been  a member  of  the  Executive  Committee  and 
Chairman  of  the  Membership  Committee. 

It  falls  to  the  lot  of  the  Executive  Committee  to 
arrange  the  program  for  the  business  sessions  of  each 
annual  convention  and  in  arranging  for  the  coming 
convention,  Mr.  Ludwig  made  one  of  the  most  novel 
suggestions  yet  made  to  attract  members  to  these 
sessions.  The  time  is  too  early  to  make  this  sugges- 
tion known,  but  the  prediction  is  now  made  that 
members  will  be  pushing  each  other  to  get  into  the 
business  sessions  of  the  second  day  of  the  convention, 
and  the  further  prediction  is  made  that  Mr.  Ludwig 
will  be  present  to  greet  his  old  friends. 


ANNOUNCEMENT  . 


Charles  E.  Dorman  and  John  M.  Waechter  an- 
nounce the  formation  of  a partnership  for  conducting 
a General  Brokerage  Business,  specializing  in  Packing 
House  and  Dairy  Products,  Vegetable  Shortening, 
Powdered  and  Sweetened  Condensed  and  Evaporated 
Milk,  under  the  firm  name  of  DORMAN  & WAECH- 
TER, with  offices  at  615  Wabash  Bldg.,  Pittsburgh, 
Pa. 

Mr.  Waechter  has  for  the  past  seven  years  been 
Manager  of  The  Fairmont  Creamery  Company’s  busi- 
ness in  Pittsburgh  and  Western  Pennsylvania,  and  is 
President  of  the  Pittsburgh  Butter  and  Egg  Ex- 
change, which  has  enabled  him  to  develop  a large  ac- 
quaintance and  experience  with  the  Butter,  Rgg, 
Cheese  and  Dairy  Products,  also  with  the  Grocery 
and  Bakery  trades.  He  will  specialize  in  the  sale  of 
the  products  distributed  by  those  industries. 


NEW  CHURN  BOOK 


The  Creamery  Package  Mfg.  Company,  61-67  W. 
Kinzie  Street,  Chicago,  announce  the  publication  of 
a new  book  describing  and  illustrating  the  Disbrow 
Combined  Churn  and  Worker.  The  Disbrow  is  dis- 
tinctive in  that  it  is  the  only  chain  driven  churn  on 
the  market.  Several  improvements  in  construction 
are  described./ 

This  book  also  contains  a description  and  illus- 
tration of  the  Disbrow  Churn  Timer  and  Indicator. 
Our  readers  can  secure  a free  copy  of  this  book  by 
addressing  the  above  company  and  mentioning  this 
paper. 

Scratched ! 

Citizen:  “Your  honor,  I’m  too  sick  to  do  jury 
duty  ; I've  got  a bad  case  of  the  itch.” 

Judge  (to  clerk) ; “Scratch  this  man  out.” — Briefs. 
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TENNESSEE  EGG  CANDLING  LAW 


The  last  session  of  the  Tennessee  legislature 
passed  the  following  Egg  Candling  Law  and  it  is  now 
in  force: 

“Section  1.  Be  it  enacted  by  the  general 
assembly  of  the  State  of  Tennessee,  that  no 
person,  firm  or  corporation  engaged  in  the  buy- 
ing and  selling  of  eggs,  shall  sell,  offer  or  ex- 
pose for  sale,  or  traffic  in,  any  eggs  for  human 
consumption  which  are  unfit  for  human  food. 
Such  eggs,  however,  which  are  unfit  for  human 
food  may  be  sold  for  commercial  purposes  when 
the  same  are  broken  in  shell  and  denatured  so 
that  the  same  cannot  be  used  for  human  food. 

“For  the  purpose  of  th’s  Act,  an  egg  shall  be 
deemed  unfit  for  human  food  if  it  be  addled  or 
moldy,  has  a black  rot,  a white  rot,  or  a blood 
ring,  or  if  it  has  an  adherent  yolk,  or  a bloody 
or  green  white,  or  if  it  be  incubated  beyond  the 
blood  ring  stage ; or  if  it  be  composed,  in  whole, 
or  in  part,  of  a filthy,  decomposed  or  putrid 
substance. 

“Section  2.  Be  it  further  enacted,  that  be- 
tween May  15  and  December  31,  of  each  and 
every  year,  no  person,  firm  or  corporation  en- 
gaged in  the  buying  and  selling  of  eggs  shall 
buy  or  sell  eggs  without  candling  them,  wheth- 
er payment  for  the  eggs  be  made  in  cash  or 
merchandise. 

“No  person,  firm  or  corporation  shall,  in 
buying  or  selling  eggs,  take  or  give  a greater 
or  less  loss  off  for  eggs  unfit  for  human  food, 
as  defined  in  Section  1 of  this  Act,  than  the 
actual  loss  off  resulting  after  careful  candling 
of  the  eggs  so  purchased. 

“Eggs  candled  in  the  presence  of  seller, 
when  found  unfit  for  food,  shall  be  returned  to 
the  seller  upon  his  request.  No  purchaser 
shall  be  allowed  to  buy  or  offer  to  buy  eggs 
shown  to  be  unfit  for  human  food,  at  any  price 
except  as  provided  in  Section  1 of  this  Act. 

“Section  3.  Be  it  further  enacted,  that  the 
term  ‘candled'  as  used  herein,  shall  be  construed 
to  mean  the  careful  examination  of  the  whole 
• egg  'n  a partially  dark  room  or  place  suitable 
for  the  purpose.  The  forms  of  apparatus  and 
methods  to  be  employed  in  the  candling  of  eggs 
may  be  home-made  or  bought. 

“Section  4.  Be  it  further  enacted,  that  any 
person,  firm  or  corporation  failing  to  comply 
with  the  requirements  or  violating  any  of  the 
provisions  of  this  Act  shall  be  guilty  of  a mis- 
demeanor, and,  upon  conviction,  be  fined  not 
less  than  $10  nor  more  than  $50  for  each 
offense. 

“Section  5.  Be  it  further  enacted,  that  all 
laws  or  parts  of  laws  in  conflict  with  this  Act 
be,  and  the  same  are  hereby  repealed,  and  that 
this  Act  shall  take  effect  from  and  after  its  pas- 
sage, the  public  welfare  requiring  it.” 


Put  Up  Your  Gun 

Comedian  (with  pessimistic  air) — “My  partner 
here  says  Henry  Ford  is  in  the  audience.  Will  Mr. 
Ford  please  stand  up?”  (No  one  rises.) 

Other  Comedian  (optimistically) — “Well,  I 
thought  he  w&s  here.  I saw  his  car  out  in  front.” 


Poultry  Fatteners 
Live  Car  Shippers 

MacX 

Chicken  Gruel 


Fattens  Faster 
With  a Finish  and  Bloom 


MacX  Chicken  Gruel  will  fatten  your  fowls 
quicker  with  an  evenly  distributed  fat,  car- 
rying that  quality  finish  and  bloom  that 
commands  top  prices. 


Real  Service  for  Shippers 

Shippers  of  live  cars  over  the  C&NW  Ry. 
through  Clinton  are  taking  advantage  of  a 
service  we  installed  for  them — that  of  plac- 
ing MACX  CHICKEN  GRUEL  aboard 
their  cars  bound  east. 


Just  wire  car  number,  when  car  will  reach 
Clinton,  Iowa,  amount  of  feed  you  want  put 
aboard.  We  do  the  rest.  DAY  OR  NIGHT 
SERVICE. 


WRITE  TODAY  FOR  PRICES 


CHICKEN  GRUEL  IS 
MANUFACTURED  EXCLUSIVELY  BY 

MacX  Feed  Milling  Co 

CLINTON,  IOWA 
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From  one  feeding  time  to  the  next 
FLEISCHMANN’S  PURE  DRY  YEAST 
will  predigest  your  feed 


To  make  the  birds  in  your  crates  eat  more  and 
to  make  them  turn  their  food  more  quickly 
into  flesh — predigest  your  feed  with  Fleisch- 
mann’s  Pure  Dry  Yeast. 

Directly  after  each  feeding,  mix  Fleischmann’s 
Pure  Dry  Yeast  with  your  next  feed  and  you  will 
have  ready,  at  feeding  time,  a mash  that  will  sharpen 
the  appetite  of  your  fowls,  quicken  the  digestion  and 
absorption  of  nutrients,  and  add  weight  at  astounding 
speed,  at  the  same  time  leaving  the  birds  eager  for  the 
next  feeding. 


How  to  prepare  the  wet  mash 

Use  % lb.  of  Fleischmann’s  Pure  Dry  Yeast  to  each 
100  lbs.  of  feed.  Mix  feed  in  the  usual  way.  Dissolve 
yeast  in  the  water  or  milk  before  adding  it  to  the  feed. 
Let  the  mixture  stand  from  one  feeding  time  to  the 
next  and  then  feed  it. 

Fleischmann’s  Pure  Dry  Yeast  comes  in  2 y2  lb. 
cans  delivered.  We  pay  postage  or  express.  Mail  the 
coupon  today! 


I 


i 


Fleischmann’s  Pure  Dry  Yeast  acts  upon  the  pro- 
teins of  the  feed  in  a way  similar  to  digestion  itself. 
Thus  the  feed  is  largely  predigested  before  the  bird 
eats  it.  .It  is  then  much  more  easily  and  quickly 
converted  into  flesh.  Almost  double  the  protein 
energy  becomes  available. 

Fleischmann* s Pure  Dry  Yeast  is  especially  rec- 
ommended  for  birds  that  are  “off  feed 99 — it  will 
quickly  put  them  “on  feed*9. 


Caution  * 1)0  not  be  ““led  by  imitations.  Fleischmann’s 

Pure  Dry  Yeast  is  ALL  yeast — yeast  in  its 
most  concentrated  form.  It  contains  no  corn  meal  or  other 
fillers.  To  be  sure  of  results,  order  Fleischmann’s  Pure  Dry 
Yeast,  using  coupon  below. 


/ 


/] 


X 
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FLEISCHMANN’S 
PURE  DRY  YEAST 


Order  direct  from  the  Fleischmann  Company’s  Branch  Office  in  any 
of  the  following  cities:  New  York,  Brooklyn,  Chicago,  San  Fran- 
cisco, Los  Angeles,  Seattle,  Hartford,  Conn.,  Portland,  Me., 
Buffalo.  Albany,  Philadelphia,  Pittsburgh,  Baltimore,  Boston, 
Birmingham,  Cincinnati.  Cleveland,  Columbus,  O.,  Dallas,  St.  Louis, 
Detroit,  St.  Paul,  Newark,  N.  J.,  Toronto  and  Montreal. 


/ 


/ 


/. 


The  Fleisch- 
an  Company, 
Dept.  D-225.  701 
Washington  Street. 
New  York,  N.  Y.,  or 

/327  South  La  Salle 
Street.  Chicago,  III.,  or 
941  Mission  Street,  San 
m Francisco,  Calif.,  or  314  Bell 
X Street,  Seattle,  Wash.,  or  947 
* Maple  Avenue,  Los  Angeles, 
Calif. 


PRICES 

1 to  10  cans  $2.00  per  can 
10  to  20  cans  1.95  per  can 
20  to  40  cans  1.90  per  can 
Over  40  cans  1.80  per  can 
(Add  50c  per  can  if  in  Can- 
ada. Other  countries,  prices 
on  request.) 

Any  number  of  cans  deliv- 
ered direct  to  you,  trans- 
portation charges  prepaid. 


/ 


Z 


/ 
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Enclosed  find  $ Please  send  me 

2 Yi  pound  cans  of  Fleischmann’s 

Pure  Dry  Yeast,  postage  prepaid. 

. Send  me  your  book  on  raising  poultry  on 

X yeast-fermented  feeds. 

^ Name 

Street  and  Number '. 


City State. 
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CANADA 


Regulations  Respecting  the  Grading  and  Marking  of 

Eggs 

1.  In  these  regulations,  unless  the  context  other- 
wise requires: 

(a)  “The  Act”  means  the  Live  Stock  and  Live  Stock  Prod- 
ucts Act. 

(b)  “The  Minister’’  means  the  Minister  of  Agriculture. 

(c)  “Inspector”  means  any  official  appointed  by  the  Minister 
for  the  purpose  of  the  Act  or  regulations  made  there- 
under. 

% (d)  “Regulations”  means  these  regulations  made  under  au- 
thority of  the  Act. 

(e)  “Canadian  Standards”  means  the  classes  and  grades  of 
eggs  named  and  defined  in  these  regulations. 

(f)  “Case”  means  a case  made  to  contain  thirty  dozen  eggs. 

(g)  “Wholesaler”  ‘means  any  person  or  partnership  operating 
a warehouse  or  receiving  station  where  eggs  are  bought 
or  sold  in  case  lots. 

(h)  “Retailer”  or  “Retail  dealer”  means  any  person  or  part- 
nership offering  or  selling  direct  to  a consumer. 

2.  Canadian  eggs  for  export  out  of  Canada  and  all 
eggs  for  domestic  consumption  in  Canada,  including 
eggs  intended  for  ships’  stores,  but  not  including  eggs 
intended  for  incubation,  shall  be  classified,  candled 
and  graded  as  follows : 

Class  (1)  Fresh — Eggs  which  have  not  been  held  under  re- 
frigeration at  a temperature  of  40  degrees  Fahrenheit  or 
less,  except  when  in  transit,  or  subjected  to  artificial 
preservation. 

Grade  (a)  Specials — Eggs  of  uniform  size,  weighing  25 
ounces  to  the  dozen  and  over,  or  47  pounds  net  to  the 
30-dozen  case;  clean  and  free  from  stain,  strong  and 
sound  in  shell;  air  cell  small,  not  over  3-16  of  an  inch  in 
depth;  white  of  egg  to  be  firm  and  clear  and  yolk  dimly 
visible.  Maximum  allowance  at  time  of  inspection 
not  to  exceed  8 eggs  per  half  case  below  the  grade  stated. 
Grade  (b)  Extras — Eggs  reasonably  uniform  in  size,  weigh- 
ing at  least  24  ounces  to  the  dozen,  or  45  pounds  net  to 
the  30-dozen  case;  clean,  sound  in  shell;  air  cell  less  than 
inch  in  depth;  white  of  egg  to  be  firm  and  yolk  moder- 
ately visible.  Maximum  allowance  at  time  of  inspection 
not  to  exceed  8 eggs  per  half  case  below  the  grade  stated. 
Sub-Grade  (1)  Pullet  Extras — Eggs  which  have  the  quality 
of  extras  but  which  fall  short  in  weight  shall  be  known 
as  pullet  extras,  providing  they  weigh  at  least  20  ounces 
to  the  dozen,  or  37]/2  pounds  net  to  the  30-dozen  case. 
Maximum  allowance  at  time  of  inspection  not  to  exceed 
8 eggs  per  half  case  below  the  grade  stated. 

Grade  (c)  Firsts — Eggs  weighing  at  least  2 2y2  ounces  to  the 
dozen  or  42  pounds  net  to  the  30-dozen  case;  clean,  sound 
in  shell,  air  cell  less  than  J^-inch  in  depth;  white  of  egg  to 
be  firm;  yolk  may  be  distinctly  visible  but  moving  freely; 
air  cell  stationary  but  may  be  slightly  tremulous.  Maxi- 
mum allowance  at  time  of  inspection  not  to  exceed  8 eggs 
per  half  case  below  the  grade  stated,  excluding  hair  splits. 
Grade  (d)  Seconds — Eggs  sound  in  shell,  may  contain  weak 
watery  eggs,  eggs  with  heavy  yolks,  and  all  other  eggs 
fit  for  food.  Maximum  allowance  at  time  of  inspection 
not  to  exceed  6 eggs  per  half  case  below  the  grade  stated, 
excluding  hair  splits. 

Class  (2)  Storage — Eggs  which  have  been  “held”  under  arti- 
ficial refrigeration  at  a temperature  of  40  degrees  Fah- 
renheit or  less. 

Class  (2a)  Preserved — Eggs  which  have  been  subjected  to 
any  process,  liquid  or  otherwise,  intended  to  preserve 
their  quality. 

Grade  (a)  Extras — Eggs  reasonably  uniform  in  size,  weighing 
at  least  23l/2  ounces  to  the  dozen,  or  44  pounds  net  to  the 
30-dozen  case;  clean,  sound  in  shell,  air  cell  less  than  fl- 
inch in  depth  white  of  egg  to  be  firm  and  yolk  moderately 
visible.  Maximum  allowance  at  time  of  inspection  not 
to  exceed  8 eggs  per  half  case  below*  the  grade  stated. 
Grade  (b)  Firsts— Eggs  weighing  at  least  22/2  ounces  to  the 
dozen,  or  42  pounds  net  to  the  30-dozen  case;  reasonably 
clean;  sound  in  shell;  air  cell  less  than  J^-inch  in  depth; 
white  of  egg  to  be  firm;  yolk  may  be  distinctly  visible  but 
moving  freely;  air  cell  stationary  but  may  be  slightly 
tremulous.  Maximum  allowance  at  time  of  inspection  not 
to  exceed  8 eggs  per  half  case  below*  the  grade  stated,  ex- 
cluding hair  splits. 

Grade  (c)  Seconds — Eggs  sound  in  shell,  may  contain  weak, 
watery  eggs,  eggs  with  heavy  yolks,  and  all  other  eggs 
fit  for  food.  Maximum  allowance  at  time  of  inspection 
not  to  exceed  6 eggs  per  half  case  below*  the  grade  stated, 
excluding  hair  splits. 


Class  (c)  Cracked  and  Dirty — Eggs,  shells  of  which  have 
been  checked  or  broken,  smeared,  soiled,  or  damaged  in 
shell,  but  fit  for  food;  allowance  at  time  of  inspection  not 
to  exceed  6 eggs  per  half  case  below  the  class  stated. 


3.  (a)  Every  case  containing  Canadian  eggs  in- 
tended for  export  out  of  Canada  shall  be  marked  on 
both  ends  in  a legible  and  indelible  manner,  with  the 
name  of  class  and  grade  of  eggs  contained  therein; 
and  the  words  “Canadian  Eggs.” 

The  Minister  may  from  time  to  time  prescribe  the 
form  and  the  size  of  the  letters  that  are  to  be  used  in 
such  markings.  Such  marks  may  be  accompanied  by 
other  trade  designations  or  brands  providing  such 
designations  or  brands  are  not,  in  the  opinion  of  the 
Minister,  inconsistent  with  or  marked  more  conspic- 
uously than  the  marks  prescribed  in  these  Regula- 
tions. Brands  approved  for  such  use  shall  be  em- 
ployed only  in  connection  with  export  shipments  of 
Canadian  eggs. 

3.  (b)  Every  case  containing  eggs  that  is  to  be 
shipped  from  one  province  to  any  other  province 
within  Canada  in  shipments  of  one  hundred  cases  or 
more,  shall  be  marked  or  labelled  on  both  ends  with 
the  name  of  the  class  and  grade  of  the  eggs  contained 
therein  according  to  the  Canadian  standards  and  with 
the  name  of  the  country  of  origin  when  other  than  do- 
mestic product.  The  letters  in  such  markings  on  the 
cases  specified  in  this  section  shall  be  block  letters 
not  less  than  one  inch  in  height. 

4.  Every  case  or  container  of  eggs  that  is  shipped 
or  delivered  by  persons  who  receive  eggs  on  consign- 
ment or  buy  eggs  for  resale  shall,  be  marked,  labelled 
or  tagged  in  conspicuous  letters  on  both  ends  with 
the  name  of  the  class  and  grade  of  the  eggs  contained 
therein,  according  to  the  Canadian  Standards,  provid- 
ing that  any  producer  or  other  person  dealing  in  eggs 
may  delegate  his  right  to  candle  and  grade  to  the  first 
wholesaler  or  retail  dealer  to  whom  the  eggs  are 
shipped  or  delivered,  in  which  case  the  markings  la- 
bellings or  taggings  shall  consist  of  the  words  “UN- 
GRADED EGGS  FOR  SHIPMENT  ONLY,”  and 
provided  that  the  provisions  of  this  regulation  shall 
not  apply  to  shipments  or  deliveries  direct  from  pro- 
ducer to  consumer.  When  cartons  are  packed  in  cases 
or  other  containers,  both  cases  and  cartons  shall  be 
marked,  labelled  or  tagged  as  aforesaid. 

5.  Every  case  or  container  of  eggs  that  is  exposed, 
displayed  or  offered  for  sale  by  any  person  selling  or 
delivering  eggs  direct  to  consumers  in  a public  place 
or  manner  shall  be  marked,  labelled,  tagged  or  accomr 
panied  in  conspicuous  letters  with  the  name  of  the 
class  and  grade  of  eggs  contained  therein. 

6.  Cases  or  containers  of  eggs  marked  with  the 
name  of  the  class  and  grade  shall  be  considered  to  be 
properly  marked  when  they  contain  not  more  than  an 
average  of  six  and  one-half  (6 per  cent  below 
grade  stated  apart  from  breakage.  Complaints  to 
vendors,  with  respect  to  eggs  below  grade,  shall  be 
made  to  the  vendor  within  24  hours  of  the  receipt  of 
such  eggs.  After  the  expiration  of  the  said  24  hours 
the  liability  as  to  eggs  below  grade  stated  shall  be 
upon  the  person  in  whose  possession  such  eggs  are 
found. 

7.  Every  person  who  sells,  offers  or  displays  eggs 
for  sale  as  a retailer  shall  cause  to  be  displayed  in  a 
prominent  place  in  his  place  of  business  a card  as  may 
be  prescribed  setting  forth  classes  and  grades  of  eggs 
as  defined  by  the  Canadian  standards. 

8.  No  person  shall  ship  eggs  or  cause  eggs  to  be 
shipped  or  delivered  or  displayed  for  sale  in  cases  or 
containers  which  are  marked  or  labelled  or  tagged 
with  the  name  of  any  class  or  grade  specified  jn  these 
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BETTER 

GRADES 

AND  bigger  profits  come  to  the  wide- 
awake  Poultryman  who  uses 
UNION  Patented  Cooling  Racks. 
Equipped  with  universal  spring  type 
bars. 

Fastest  loading  and  unloading  rack  ever 
heard  of.  Does  not  injure  the  fowl. 
Birds  need  not  be  handled  from  picking 
room  to  grader,  which  means  a vast  im- 
provement in  grades.  Many  Poultrymen 
quickly  save  the  cost  of  the  rack  in 
grade  improvement  alone. 

Solidly  constructed  all  of  steel.  Will  stand 
the  roughest  handling.  Galvanized  after 
making.  Rust-proof  and  cleanable.  Shipped 
K.  D.  or  set  up. 

Our  complete  catalog  of  all-steel  Poultry 
Equipment  is  free  for  a postal— write  for 
it  today. 


Union  Steel  Products  Co.,  Ltd. 

DEPT.  20 

ALBION  : MICH,  e U.  S.  A. 


UNION  Cooling  Rack  with  Universal 

Type  Bars.  Patented  Aug.  18,  1914. 

The  universal  gal- 
vanizcd  attachable 
//  spring  wire  leg 

holder  bar  ^ permits 

_ hang  anywhere  on 

the  rack  without  in- 
y ^ j]  jury.  You  may  re- 

*■8*5*55^— move  a small  broil- 
cr  and  hang  a tur- 
^ yjfu  key  in  its  place. 

/ This  means  very 

/ Vi  fast  loading  and  un* 

loading.  Fingers 


Regulations  unless  the  quality  and  weight  of  the  eggs 
contained  therein  is  equal  to  or  better  than  such  class 
and  grade. 

9.  No  person  shall  buy  for  sale  or  resale,  or  expose, 
offer  for  sale,  or  sell  eggs  which  are  unfit  for  human 
food. 

10.  (1)  All  persons  who  receive  eggs  on  consign- 
ment  or  buy  eggs  for  resale,  in  making  payment  for 
same,  shall  apportion  the  returns  on  the  basis  of  Ca- 
nadian standard  grades  accompanied  by  a statement 
on  forms  as  required  in  schedule  “A”  to  these  Regula- 
tions, provided  that  this  Regulation  shall  not  apply  A 
where  producers  market  their  eggs  in  less  than  fifteen 
dozen  lots  in  any  one  day. 

(2)  A consignee  of  ungraded  eggs  transferring  the  same 
to  another  party  for  candling  and  grading  shall  make  the 
transfer  within  48  hours  from  the  time  the  eggs  are  delivered 
to  the  consignee. 

(3)  The  Minister,  or  his  representative,  may  require  to 
be  notified  in  the  case  of  a transfer  for  the  purpose  of  candling 
and  grading  as  mentioned  in  the  next  preceding  subsection, 
and  may  prescribe  the  conditions  under  which  such  transfers 
may  be  made. 

11.  Any  inspector  charged  with  the  enforcement  of 
these  regulations  may  enter  any  premises  or  convey- 
ance to  make  examination  of  any  case  or  container  of 
eggs  suspected  of  being  improperly  or  falsely  marked 
in  violation  of  the  provisions  of  these  Regulations  to 
ascertain  the  manner  and  extent  to  which  the  returns 
for  eggs  have  been  apportioned  in  accordance  with 
the  Canadian  standards  as  required  in  regulation  10  of 
these  regulations. 

_ 12.  Canadian  eggs  for  export  out  of  Canada  shall 
be  tightly  packed  in  Canadian  standard  cases  in  new 
dry  white  fillers  and  flats,  with  kiln  dried  excelsior 
pads  or  cushions  at  top  and  bottom. 

13.  Canadian  standard  cases  shall  be  made  to  con- 
tain thirty  dozen  eggs.  They  shall  be  made  of  clean, 
dry  and  odorless  wood.  The  ends  and  center  parti- 
tion shall  not  be  less  than  five-eighths  of  an  inch 
thick,  the  sides,  top  and  bottom  not  less  than  three- 
eighths  of  an  inch  thick. 

14.  Eggs  shall  be  packed  in  sanitary  cases  with 
clean,  dry,  Whole  fillers,  flats  and  at  least  four  excel- 
sior pads,  and  shall  be  kept  in  a cool,  dry,  dark  or 
semi-dark  place  free  from  odors  which  when  ab- 
sorbed by  the  eggs  render  them  objectionable.  These 
packing  and  storing  conditions  shall  also  apply  to 
eggs  in  transit. 

15.  Cases  containing  Canadian  eggs  in  lots  of 
twenty-five  cases  or  more  intended  for  export  out  of 
Canada,  and  eggs  intended  for  shipment  from  one 
province  to  any  other  province  in  shipments  of  100 
cases  or  more,  shall  not  be  shipped  or  delivered  until 
they  have  been  inspected  and  marked  by  an  Inspector 
and  certificates  issued. 

16.  The  following  is  the  form  in  which  such  cer- 
tificate shall  be  issued : 

CERTIFICATE  OF  INSPECTION 
EGGS 

Place Date 

Name  and  address  of  Shipper  or  Owner 


Where  inspected  

Class  of  Eggs  

Quantity  in  each  grade 

Shipping  marks  

Consignee  

Address  

Route  and  Car  No.  ... 


I hereby  certify  the  above cases  of  eggs  have  been 

duly  inspected  this dav  of and  the  cases 

marked  with  the  Government  Mark  according  to  Regulations 
under  the  “Live  Stock  and  Live  Stock  Products  Act.” 
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17.  Certificates  for  export  shall  be  marked  across 
the  face  of  the  certificate  with  the  words  “Export 
Certificate.” 

18.  No  person  or  persons  shall  ship  or  accept  for 
shipment  in  any  one  day,  or  in  any  one  car  lot  or  less 
than  one  car  lot  shipments  of  eggs  addressed  or 
billed  or  invoiced  to  any  one  consignee  or  his  repre- 
sentative, in  excess  of  the  quantity  stated  in  regula- 
tion (15)  unless  all  of  the  requirements  of  the  regula- 
tions have  been  fulfilled. 

19.  The  mark  of  approval  to  be  placed  on  each 
case,  hereinafter  called  the  “Government  Mark”,  shall 
include  the  Maple  Leaf  and  the  words  “Canadian 
^ggs”  and  “Government  Inspected”,  together  with 
the  Inspector’s  number,  the  device  to  be  in  such  form 
as  the  Minister  may  approve. 

20.  Before  the  Government  mark  is  placed  upon 
any  case,  the  Inspector  shall  draw  samples  of  at  least 
five  per  cent  of  the  cases  to  be  marked  and  shall  ex- 
amine at  least  one-half  of  the  eggs  in  each  case.  The 
Inspector  shall  satisfy  himself  that  the  samples  taken 
are  representative  and  shall  take  any  further  samples 
and  make  any  further  examination  that  he  deems  nec- 
essary. 

21.  No  case  containing  eggs  shall  be  marked  with 
the  Government  mark  unless  the  warehouse  or  room 
in  which  the  eggs  are  held  are  in  a clean  and  sanitary 
condition  and  further  no  case  shall  be  marked  unless 
suitable  accommodation  is  provided  for  Inspectors  to 
make  the  necessary  examination,  such  accommoda- 
tion to  include  a dark  room,  facilities  for  candling, 
and  such  fittings  as  may  be  required  to  insure  a 
proper  examination. 

22.  No  person  other  than  a duly  appointed  Inspec- 
tor shall  apply  any  Government  mark  to  any  case  con- 
taining eggs. 

23.  No  person  shall  have  in  his  possession  empty 
egg  cases  bearing  the  Government  mark.  After  the 
contents  of  any  case  bearing  the  Government  mark 
have  been  removed  such  mark  shall  be  obliterated. 
This  shall  be  done  by  the  person  or  persons  removing 
the  eggs  from  the  case,  or  the  person  or  persons  re- 
ceiving the  cases  when  returned  from  a foreign 
country. 

24.  Collectors  of  Customs  throughout  Canada  shall 
not  allow  any  Canadian  eggs  to  be  shipped  for  export 
out  of  Canada  that  are  not  marked  in  accordance  with 
these  regulations  or  any  shipments  of  25  cases  or 
more  to  be  shipped  out  of  Canada  unless  accompanied 
by  an  export  certificate  as  specified  in  regulation  (17) 
of  these  regulations. 

25.  All  shipments  of  eggs  in  the  shell  imported 
into  Canada  for  domestic  consumption  but  not  includ- 
ing eggs  intended  for  incubation  shall  be  subject  to 
inspection  and  marking  at  the  port  of  entry  in  the  Do- 
minion of  Canada  by  duly  authorized  inspectors. 

26.  Collectors  of  Customs  and  Excise  shall  not  re- 
lease for  delivery  any  importations  of  eggs  intended 
for  domestic  consumption  but  not  including  eggs  in- 
tended for  incubation  until  they  have  been  furnished 
with  a certificate  signed  by  a duly  authorized  inspec- 
tor setting  forth  that  the  eggs  contained  in  the  ship- 
ment referred  to  have  been  inspected  as  required  by 
these  regulations.  Such  certificates  shall  be  attached 
by  the  Collector  to  the  Customs  entry  form  and  for- 
warded to  the  Department  of  Customs  and  Excise. 

The  following  is  the  form  of  certificate  which  shall 
be  supplied  to  the  Collectors  of  Customs  and  Excise 
at  ports  of  entry  before  shipment  shall  be  released  for 
delivery  by  Customs.  A duplicate  copy  of  the  certifi- 
( Continued  on  page  39) 
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Former  government  .1  \. 

and  state  research  \ 

men,  practical  men  \j  ■ \ 

who  have  done  out-  W A 

standing  work  in  fat-  | 

tening  plants,  are  r\ 

ready  to  train  your  ( y,  MV 

help.  The  surest  \ v V) 

way  to  more  profit  is  \ 1 w 

to  develop  the  men  !m 

who  help  make  your  fir  wiSI 

profits.  With  your  ; yfw 

co-operation,  we  can  .11 \ j| 

train  them  to  cut  r ; jlli  \j 

overhead  costs  and 
get  bigger  gains.  Write  for  information 
on  our  Free  Field  Service  to  Purina 
Fatena  Feeders. 


PURINA  MILLS 

Makers  of  Checkerboard  Chows 

987  Gratiot  Street  St.  Louis,  Mo. 

Fort  Worth,  Texas  Nashville,  Tenn. 


Buffalo,  N.  Y. 
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A catalogue  of  useful  information  for  those  contemplat- 
ing installation  of  Mechanical  Refrigeration  or  enlarge- 
ments of  present  refrigerating  equipment. 

CP  REFRIGERATING  MACHINES 

in  either  Vertical  or  Horizontal  types  are  now  used  by 
more  than  5,000  users. 

In  addition  to  complete  descriptions  of  these  ma- 
chines, catalogue  gives  list  of  cold  storage  temperatures, 
show's  six  methods  of  Piping  Refrigerating  boxes,  and 
other  data  for  the  prospective  purchaser. 

The  Creamery  Package  Mfg.  Company 


61-67  W.  Kinzie  St. 


J’HIHHHHIHUflnHIl 


i ! I LLLL!  i LLLL! 


CHICAGO 


in;  fLLLLI  I 


Merchants  Refrigerating  Company 

Unequaled  facilities  for  the  storage  of 

All  kinds  of  Perishable  Food  Products 

Warehouses  of  modern  construction,  low  insurance, 
unexcelled  locations  and  superior  service 

New  York — 17th  Street  and  10th  Avenue.  Warehouse  in  the  West  Wash- 
ington Market  District,  on  tracks  of  the  New  York  Central 
Railroad. 

Downtown  Warehouses  in  the  heart  of  the  Produce  Trade,  con- 
venient to  all  Railroad  Terminals  and  Piers. 

Jersey  City — Warehouses  have  track  connections  with  all  Freight  Lines 

Newark  — Warehouse  adjacent  to  the  Wholesale  Market  center. 

Main  Office : 161  Chambers  St.,  New  York,  N.  Y. 
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A LIVE  QUESTION 


DAIRYING  IN  PALESTINE 


Up  to  the  moment  the  activities  of  the  shipper 
members  of  the  National  Poultry,  Butter  and  Egg 
Association  have  been  confined  to  a part  of  the  dis- 
tribution of  farm  products  after  they  left  the  farmer’s 
hands.  Many  of  these  activities  could  well  have  been 
performed  by  farmers  on  the  farm  and  had  they  been 
so  performed  one  of  the  gaps  between  producer  and 
consumer  could  have  been  closed.  The  prosperous 
condition  of  the  farmer,  coupled  with  his  lack  of 
knowledge,  shifted  the  burden  of  these  activities  to 
the  distributor  and  there  they  have  remained,  a con- 
stant source  of  irritation. 

Changed  and  changing  conditions  seem  to  indicate 
that  shipper  members  of  the  association  must  now  es- 
tablish closer  relations  with  producers  and  point  out 
to  them  the  necessity  of  quality  production  and  of 
proper  sorting  and  grading — the  necessity  of  com- 
mencing the  journey  from  the  farm  to  the  consumer 
as  it  should  be  commenced. 

Several  months  back  the  ‘Bulletin’  contained  an 
article  to  the  effect  that  the  present-day  tendency  is 
for  the  ‘quality’  producer  to  go  over  the  heads  of 
some  of  the  country  shippers  and  make  connections 
with  city  commission  merchants,  because  such  coun- 
try buyers  would  not  pay  for  ‘quality’. 

If  the  shipper  members  will  bear  this  subject  in 
mind  and  ask  for  a discussion  of  it  at  the  next  annual 
meeting,  they  will  undoubtedly  learn  much  to  their 
advantage  and  the  Executive  Committee  will  be  glad 
to  render  any  needed  assistance. 


ADULTERATED  BUTTER  CONVICTION 


“The  defendant,  a corporation  engaged  in  manu- 
facturing butter  in  the  city  of  Minneapolis,  was 
charged  with  the  violation  of  the  Pure  Food  Law 
(Chapter  495,  Laws  of  1921),  in  having  sold  a pound 
of  butter  adulterated  with  lard,  thereby  injuriously 
affecting  the  quality  and  strength  of  the  butter.  It 
was  convicted,  and  appeals  from  the  order  denying  a 
new  trial.” 

The  defendant  in  this  case  was  the  Eidsvold 
Creamery  Company  and  the  Supreme  Court  of  the 
State  of  Minnesota  upheld  the  order  of  the  lower 
court  in  denying  the  defendant’s  motion  for  a new 
trial  after  the  conviction. 

In  this  case  the  Court  said : “The  state  is  not 
bound  to  conform  to  the  standard  of  purity  which 
federal  agencies  may  set  for  butter  or  any  other  food 
product  sold  in  this  state.” 

— State  vs.  Eidsvold  Creamery  Co.,  194  N.  W.  17. 


A New  York  firm  once  applied  to  Abraham  Lin- 
coln, before  he  became  President,  for  information  as 
to  the  financial  standing  of  one  of  his  neighbors.  Hon- 
est Abe  wrote  in  reply : 

“I  am  well  acquainted  with  Mr.  Blank  and  know 
his  circumstances.  First  of  all  he  has  a wife  and 
.baby ; together  they  ought  to  be  worth  $50,000  to 
any  man. 

“Secondly  he  has  an  office  in  which  there  is  a table 
worth  $1.50  and  three  chairs  worth,  say  $1.00.  Last 
of  all,  there  is  in  one  corner  a large  rat  -hole,  whjch 
will  bear  looking  into.” 

1 :A  beautiful  thought!  It  isn’t  what  you  want  that 
hurts ; it’s  the  fact  that  you  can’t  get  it. 


There  seems  to  be  an  echo  of  Biblical  history  in 
the  description  of  Palestine  dairy  conditions,  which 
has  just  arrived  at  the  offices  of  the  World’s  Dairy. 
Congress  Association.  The  Association  is  gathering 
dairy  facts  from  all  parts  of  the  world  for  use  in  pre£ 
paring  the  program  for  its  coming  international  meeti} 
ing.  The  Congress  will  hold  its  opening  sessions  alt 
Washington,  D.  C.,  on  October  2 and  3,  adjourn  t^ 
Philadelphia,  Pa.,  for  October  4 and  continue  at  Syr- 
acuse, N.  Y.,  in  co-operation  with  the  National  Dairy 
Exposition  from  October  5 to  10.  The  letter  which 
describes  the  Palestine  conditions  was  written  from 
Jerusalem  and  reads  in  part: 

“The  raising  of  live  stock  has  always  been  an 
industry  of  local  importance,  owing  to  the  existence 
of  much  land  which  is  unfit  for  other  purposes  and 
to  the  nomadic  element  in  the  population.  The  flocks 
and  herds  were  greatly  depleted  during  the  war,  and 
the  local  demand  for  meat  is  adversely  affecting  th4 
natural  increase  and  a restoration  thereby  of  the  prei 
war  number  of  animals.  It  is  certain  that  Palestine 
will  be  dependent  for  many  years  upon  considerably 
importations  of  meat  and  dairy  supplies.  • 

“Many  of  the  Nomads,  who  are  the  principal  liv4 
stock  owners,  live  on  the  frontier.  They  shift  back! 
ward  and  forward  with  the  grazing  seasons  and  thi$ 
presents  an  obstacle  to  an  accurate  animal  census! 
Figures  obtained  from  various  sources  indicate  that 
at  present  there  are  in  Palestine  probably  350,00(jl 
goats  and  100,000  cattle.  The  goats  are  of  milch 
strains  and  more  than  half  the  cattle  are  draft  anif 
mals.  Blooded  stock  is  now  being  introduced  front 
Europe.”  ; 

“FRAUDULENT  CLAIMS  AND  DISHONEST  j 
CLAIMANTS”  I 


“That  the  practice  of  collecting  money  from  th^ 
Government  and  transportation  companies  on  fraudu; 
lent  claims  is  a dangerous  one  is  proved  in  the  easy 
of  one  Kalmanson,  New  York  egg  dealer,  who  ref 
cently  started  a year  and  a day’s  sojourn  at  the  Fed*- 
eral  penitentiary  in  Atlanta. 

“He  thought  he  saw  a big  source  of  revenue  irk 
filing  fake  claims  on  egg  breakage  by  express  and 
parcel  post,  but  his  boldness  led  him  into  the  Federal 
net,  and  now  he  is  kept  out  of  harm’s  way,  for  a time;. 
He  may  learn  the  lesson. 

“It  is  a pity  that  there  are  men  of  the  Kalmanson 
stripe  in  the  produce  business.  We  hope  and  believe 
that  they  are  few  and  far  between.  It  is  because  of 
the  Kalmansons  that  the  express  companies  have  had 
to  inaugurate  additional  rules  and  regulations  as  4 
means  of  protection  against  dishonest  claimants.  i 
“Such  men  make  it  harder  for  honest  receivers* 
who  look  upon  claims  as  a necessary  evil  and  not  as 
a source  of  revenue.  The  latter  have  had  constant 
proof  that  the  express  companies  are  quite  willing  to 
pay  for  any  loss  or  damage  to  egg  shipments  for 
which  it  can  be  shown  they  were  really  responsible;. 

“The  carriers  are  not  trying  to  evade  the  issue. 
But  they  certainly  do  not  want  to  be  made  the  prepf 
of  schemers.  Every  reputable  commission  house  i& 
doubtless  anxious  to  clean  the  trade  of  Kalmansons 
and  to  give  the  carriers  what  the  shippers  themselvei 
expect  and  receive — a square  deal.” — Express  Gazette 
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Collis  Process 
Pure  Dried 
Buttermilk 

Best  for  the  Produce  House 
and  Live  Car  Feeding 

BECAUSE— 

1.  It  contains  all  the  Lactic  Acid  present  in 
the  fresh  Liquid  Buttermilk  from  which  it  is 
made. 

2.  It  is  the  cheapest  source  of  milk  solids  ob- 
tainable from  concentrated  milk  products. 

3.  It  will  enable  you  to  produce  the  greatest 
gains  and  finest  quality  of  finished  poultry  at 
the  least  cost. 

To  assure  yourself  of  a supply  this  fall  place 
your  orders  now. 

Packed  in 

100  lb.  Paper  Lined  Sax  and  Paper  Lined  Barrels 
Approximately  200  lbs. 


COLLIS  PRODUCTS  CO. 

CLINTON  - - IOWA 


U.  S.  CREAMERY  BUTTER  PRODUCTION 


The  following  table  shows  the  number  of  pounds 
of  Creamery  Butter  manufactured  in  each  state  of  the 
Union  for  the  years  shown : 


1919 

Alabama  696 

Arizona  1,000 

Arkansas  363 

California  61,795 

Colorado  13,144 


(000  lbs.  omitted) 


1920 
398 
828 
345 
61,870 
12,979 
877 
350 
503 


7 

4,660 

41,051 

39,233 

84,290 

32,899 

7,875 

55 

727 

440 

3,198 

45,404 


2,626 

35,228 

5,168 

56,661 

2,018 

300 

143 

6 

16,949 

832 

13,419 

65,594 

9,596 

14,288 

11,422 

58 

16 

14,071 

5,903 

9,125 

3,567 

13,253 

2,210 

23,751 

867 

97,355 

875 


1921 
742 
1,358 
586 
68,810 
15,290 
1,165 
395 
577 
11 
85 
4,935 
48,866 
47,854 
106,516 
37,000 
10,746 
160 
719 
620 
3,895 
55,011 


Connecticut  930 

Delaware  253 

District  of  Columbia..  5 

Florida  17 

Georgia  6 

Idaho  4,514 

Illinois  44,621 

Indiana  44,659 

Iowa  87,915 

Kansas  35,642 

Kentucky  5,321 

Louisiana  46 

Maine  1,141 

Maryland  315 

Massachusetts  2,849 

Michigan  45,207 

Minnesota  133,060  120,297  154,268 

Mississippi  2,477 

Missouri  38,411 

Montana  5,389 

Nebraska  60,467 

Nevada  1,725 

New  Hampshire  397 

New  Jersey  179 

New  Mexico  6 

New  York  13,716 

North  Carolina  829 

North  Dakota  14,697 

Ohio  60,573 

Oklahoma  10,481 

Oregon  14,432 

Pennsylvania  12,446 

Rhode  Island  65 

South  Carolina  27 

South  Dakota 17,479 

Tennessee  3,735 

Texas  8,289 

Utah  3,796 

Vermont  10,677 

Virginia  1,597 

Washington  18,487 

W7est  Virginia  328 

Wisconsin  85,054 

Wyoming  1,140 

Total  for  U.  S.  by  Years 

1919  880,598,000  pounds 

1920  •.  863,577,000  pounds 

1921  1,054,938,000  pounds 

1922  1,153,515,000  pounds 


4,286 

42,422 

7,439 

66,653 

2,388 

305 

214 

29 

24,298 

1,263 

16,177 

78,724 

10,427 

15,289 

14,629 

77 

19 

18,866 

8,707 

11,257 

4,549 

14,919 

2,833 

23,228 

530 

124,504 

1,277 


1922 
917 
623 
731 
69.941 
16,410 
986 
203 
475 

81 
979 
• 7,582 
47,249 

48.158 
129,778 
40,204 
12,010 

87 

596 

542 

2,999 

59,954 

170,463 

5,778 

46,565 

7,713 

74,809 

2,642 

309 

261 

129 

25,474 

1,549 

21,675 

84,193 

11,142 

17.158 
12,803 

76 

165 

21,146 

9,164 

10,179 

5,913 

12,289 

3,118 

24,239 

420 

142,235 

1,403 


STORAGE  IN  TRANSIT 


The  Western  Trunk  Line  Committee  is  handling 
under  its  subject  No.  3300,  a proposal  to  establish 
storage  in  transit  privileges  at  Edgar,  Neb.,  in  con- 
nection with  carload  shipments  of  dressed  poultry, 
butter  and  eggs,  originating  at  Hastings,  and  destined 
to  Missouri  river  points  and  points  east  thereof. 
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MEXICO  INTERESTED  IN  SCIENTIFIC 
DAIRYING 


As  an  evidence  to  the  awakening  of  Mexico,  after 
her  long  period  of  internal  disturbances,  to  the  value 
of  modern,  scientific  methods  in  the  production  and 
handling  of  milk,  a commission  of  Mexican  agricul- 
tural engineers  are  now  making  a year's  tour  of  the 
world  to  gain  first-hand  knowledge  of  the  means  em- 
ployed in  other  countries.  For  a fortnight,  two  mem- 
bers of  the  commission  remained  at  Washington, 
D.  C.,  to  make  a study  of  the  Dairy  Division  and  the 
activities  of  the  Department  of  Agriculture.  These 
were  Gonzalo  Robles  and  Juan  Ballesteros.  Senor 
Robles  explained  the- Mexican  dairy  situation  while 
visiting  the  offices  of  the  World’s  Dairy  Congress 
Association.  The  Congress  Association  has  extended 
personal  invitations  to  all  Mexicans  interested  in  dai- 
rying and  many  are  expected  to  attend  the  meeting. 
The  Congress  will  hold  its  opening  sessions  at  Wash- 
ington, D.  C.,  on  October  2 and  3,  adjourn  to  Phila- 
delphia, Pa.,  for  October  4 and  continue  to  Syracuse, 
N.  Y.,  from  October  5 to  10.  Senor  Robles  said: 

“In  Mexico,  the  dairy  industry  is  growing  every 
day,  especially  around  the  cities.  We  have  not  yet 
begun  to  gather  statistics  as  to  the  number  of  dairy 
cows.  A year  ago,  the  Animal  Husbandry  Depart- 
ment was  organized  as  a separate  entity.  \ It  has  a 
Dairy  Division.  About  a year  ago,  also,  a modern, 
scientific  milk  plant  was  established  at  San  Jacinto, 
near  Mexico  City,  as  a demonstration  school.  It  has 
electrical  machinery,  a pasteurization  plant,  a cheese 
plant  and  a creamery.  The  teachers  are  graduates  of 
the  Agricultural  College  at  Mexico  City.  Many  girls 
are  taking  short  courses  and  I found  one  teaching  at 
the  Escula  Conde  De  Pozos  Dulces,  Cuba,  as  I came 
northward.  We  have  had  country  agents  two  years. 
They  now  number  40  and  are  doing  fine  work  in  some 
places. 

“Most  of  our  cows  are  Holsteins  from  the  United 
States.  Before  the  war,  we  imported  cows  of  all 
sorts;  but  now  we  have  two  breeds.  Jerseys  are  kept 
for  fancy  milk.  In  importing  cattle  from  the  northern 
parts  of  the  United  States,  we  have  had  no  trouble, 
as  most  of  the  dairying  in  Mexico  is  carried  on  in  the 
highlands,  where  the  climate  is  cool.  There  is  prac- 
tically no  dairying  in  our  lowlands.  Mexico  City  has 
a large  supply  of  milk ; but  little  of  it  is  pasteurized. 
Most  of  the  milk  is  sold  loose  at  the  stores,  but  some 
is  distributed  in  bottles.  Milking  machines  are  finding 
their  way  into  Mexico.  However,  we  lack  scientific 
and  sanitary  control  of  milk  production  and  distribu- 
tion and  we  desire  to  see  what  other  countries  are 
doing  in  these  respects.  We  are  particularly  inter- 
ested in  co-operative  efforts.  Our  Government  re- 
cently established  a department  to  foster  the  forma- 
tion of  co-operative  organizations.” 


Criminal  laws  are  intended  to  be  enforced  against 
criminals  only  and  they  are  so  worded  when  placed 
on  the  Statute  Books  that  there  is  no  mistaking  this. 

The  punishments  that  follow  crime  are  intended 
to  punish  criminals  only. 

The  law  would  rather  have  many  criminals  escape 
than  to  punish  one  innocent  member  of  society. 

We  are  anxious  to  see  the  “additional  rules  and 
regulations”  inaugurated  by  the  express  companies 
“as  a means  of  protection  against  dishonest 
claimants.” 


1 

PROMPTNESS 

Sales— Returns— Quotations 

On  your  shipments  of 

Live  and  Dressed 
POULTRY 
BUTTER-EGGS 


Frank  G.  Heilman  Co. 

945-47  Fulton  Market 
CHICAGO 


Automatic 

Refrigerating 

Plants 

for 

Poultry 

Butter 

and  Egg  Houses 

All  the  word  Automatic  implies 

INSTALLED  ONLY  BY 

The  Automatic  Refrigerating  Co. 

Main  Office  and  Works:  HARTFORD,  CONN. 
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A Hearty  Response 


It  very  recently  became  necessary  for  the  Execu- 
tive Committee,  through  the  Executive  Offices,  to 
propound  a certain  inquiry  to  our  affiliated  interests, 
the  Cold  Storage  Warehouse  Companies. 

The  response  to  this  inquiry  was  most  gratifying, 
because  in  addition  to  answering  the  direct  question 
asked,  they  volunteered  reasons  for  their  answers 
and,  in  addition,  raised  other  questions  themselves 
which  they  answered  in  the  same  communication, 
thereby  caring  for  the  matter  involved  in  a manner 
that  the  Executive  Offices  never  could  have  accom- 
plished, except  at  great  additional  labor  and  expense. 

For  obvious  reasons  the  matter  cannot  be  ex- 
plained more  in  detail,  but  the  Executive  Committee 
takes  this  opportunity  of  thanking  the  Cold  Storage 
Warehouse  Members  of  the  Association  for  their  kind 
co-operation  and  painstaking  efforts  on  this  occasion. 
—File  339. 


Producer  Most  Deeply  Concerned 

Much  has  been  said  and  written  concerning  the 
constitutionality  of  Co-operative  Marketing  Acts. 

In  two  states,  at  least,  governors  refused  to  sign 
the  Acts  after  they  were  passed  by  the  legislatures, 
because,  when  measured  by  then  existing  legal  stand- 
ards, they  were  found  to  be  what  constitutional  law- 
yers called  vicious. 

In  other  states  governors  felt  in  duty  bound  to 
sign  the  Acts  on  grounds  of  public  policy  and  set 
aside,  as  of  no  value,  the  opinions  of  constitutional 
lawyers. 

In  certain  states  the  Acts  which  became  laws  have 
been  tested  in  the  Courts  and  have  been  upheld.  The 
two  most  recent  cases  being  those  of  Kansas  Wheat 
Growers  Association  vs.  Shulte,  and  Texas  Farm 
Bureau  Cotton  Association  vs.  Stovall. 

In  both  of*  these  cases  the  marketing  contracts 
which  were  executed  by  Shulte  and  Stovall  with  co- 
operative marketing  associations  were  under  the 
scrutiny  of  the  courts,  and  in  the  latter  case,  accord- 
ing to  the  Weekly  News  Letter  of  the  American 
Farm  Federation  Bureau  of  July  5,  the  contract  “in 
all  its  p^ticulars”  was  upheld;  the  court  also  “up- 
held the  remedies  of  specific  performance  and  liqui- 
dated damages.” 

The  State  of  Illinois  has  a new  law  on  the  subject, 
but  no  prediction  is  here  made  as  to  what  the  Su- 
preme Court  of  that  State  will  do  with  it  when  it 
reaches  that  court,  but  it  may  be  stated,  generally, 
that  the  same  arguments  against  its  constitutionality 
will  be  advanced  by  constitutional  lawyers  that  have 
been  advanced  in  other  States.  The  great  danger, 
however,  is  not  that  it  will  be  held  unconstitutional, 
but  that  it  will  be  held  constitutional. 

Demands  for  co-operative  marketing  by  producers 
have  been  so  insistent  that  it  may  be  said  that  these 
demands  have  created  a new  public  policy  and  that 
growing  out  of  this  new  public  policy  (as  expressed 
by  the  legislature)  new  legal  standards  will  be  estab- 
lished and,  perhaps,  the  Illinois  constitution  will  be 
found  sufficiently  elastic  to  meet  them  and  herein  lay 
the  danger  to  Illinois  producers:  Shulte  in  Kansas, 
and  Stovall  in  Texas,  found  themselves  bound  by  al- 
leged onerous  and  one-sided  contracts.  They  sought 
relief  in  the  highest  courts  of  their  respective  states. 
Those  courts  told  them,  in  substance,  because  they 
made  a bad  bargain,  that  was  not  sufficient  reason  to 
set  their  contracts  aside  and  that  they  must  continue 
to  be  bound  by  those  contracts  till  they  expired  by 
their  own  limitations,  or  suffer  the  contract  penalties. 

Illinois  farmers  should  not  treat  co-operative  mar- 
keting contracts  lightly  on  the  ground  that  such  con- 
tracts are  invalid,  but  on  the  other  hand,  they  should 
proceed  on  the  theory  that  they  are  perfectly  valid 
until  such  time  as  the  Supreme  Court  decides  other- 
wise, and  it  would  be  the  part  of  wisdom  on  their 
part  to  insist  that  every  marketing  contract  executed 
by  them  contain  saving  clauses  as  a means  of  escape, 
in  the  event  that  Co-operative  Marketing,  by  law, 
prove  a financial  failure. 
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President  Pfeiffer’s  Regret 


The  Fourth  Magic  Commissary 


That  part  of  the  Educational  Effort  which  is  being 
put  forth  by  the  ‘National’  which  has  to  do  with  the 
education  of  boys  and  girls  is  the  part  that  especially 
appeals  to  President  Pfeiffer  and  he  wants  to  awaken 
a 'still  greater  interest  on  the  part  of  members. 

• Last  year  other  organizations  raised  something 
like  $734,000  which  was  awarded  in  prizes  to  boys 
and  girls  who  excelled  in  some  particular  branch  of 
farm  activity,  and  it  is  predicted  that  these  organi- 
zations will  raise  something  like  $900,000  for  this 
year’s  awards. 

. Quality  production  of  poultry  and  eggs  together 
with  proper  grading  on  the  form  would  be  a legiti- 
mate field  for  the  activities  of  farm  boys  and  girls 
and  one  that  would  be  beneficial  to  all  concerned  be- 
cause it  would  tend  to  close  one  of  the  gaps  which 
has  caused  much  trouble. 

A fair  estimate  of  the  ability  of  boys  and  girls  to 
grasp  the  facts  of  the  cold  storage  enterprises  was 
demonstrated  by  the  essays  they  wrote  last  year  after 
a visit  through  Chicago  cold  storage  warehouses. 
Another  essay  by  one  who  visited  Chicago  is  repro- 
duced in  this  issue  of  the  ‘Bulletin’. 

Hundreds  of  other  farm  boys  and  girls  will  visit 
Chicago  this  year  and  it  is  hoped  that  some  branch  of 
this  industry  will  take  advantage  of  the  occasion. 

But  so  far  as  boys  and  girls  are  concerned,  there 
are  plenty  of  them  in  the  cities  every  day  in  the  year 
and  some  agency  in  this  industry,  in  each  great 
market,  should  take  them  in  tow  with  an  organized 
plan  to  explain  the  common,  every  day  facts  of  dis- 
tribution. 

Mr.  Pfeiffer’s  regret  is  that  city  boys  and  girls  are 
permitted  to  take  food  for  granted  and  without  being 
taught  anything  of  the  effort  that  is  expended  to  place 
it  before  them. 

Messrs.  Brown  and  Daniels  of  Philadelphia  please 
take  notice. 


That  Special  Tax  on  Brokers 


By  its  rulings,  the  Internal  Revenue  Department 
has  been  levying  a Special  Stamp  Tax  on  Commis- 
sion Merchants  since  1919,  but  during  all  of  this  time 
the  Executive  Committee  of  the  National  Poultry, 
Butter  and  Egg  Association  has  believed  that  the  tax 
was  being  illegally  collected. 

With  this  idea  in  mind  the  Executive  Committee 
sought  to  arouse  sufficient  interest  on  behalf  of  the 
membership^  warrant  it  in  going  ahead  in  having  a 
test  case  litigated,  but  in  this  it  was  not  successful. 
During  this  time,  attorneys  for  several  of  the  promi- 
nent Exchanges  were  also  agitating  the  matter  and 
such  claims  as  came  to  the  attention  of  the  Executive 
Committee  were  turned  over  to  those  attorneys,  and 
right  now  John  M.  Sternhagen,  representing  the  Chi- 
cago Board  of  Trade,  is  caring  for  them.  The  claims 
for  1919  are  already  outlawed  (according  to  the  Treas- 
ury Department),  and  other  claims  have  been  declined 
by  the  Internal  Revenue  Department. 

Litigation  has  not  been  commenced  up  to  the  mo- 
ment, because  of  the  claimants,  only  one  has  been 
found  who  will  make  a proper  nominal  plaintiff  and 
he  came  to  light  only  during  the  month  of  July.  His 
claim  has  been  presented  and  when  it  is  declined  by 
the  Revenue  Department,  suit  will  be  commenced. 
In  the  meantime  the  Tax  for  1924  is  due  and  the 
Commission  Merchants  should  pay  it  under  the  form 
of  protest  set  out  in  another  article  in  this  issue. 


The  Executive  Committee  has  contended  for  a 
long  time  that  there  are  many  agencies  through  which 
the  public  can  be  informed  concerning  the  distribu- 
tion of  foods  and  the  Executive  Offices  are  continually 
on  the  lookout  for  such  agencies.  For  example: 

A great  metropolitan  daily  very  recently  an- 
nounced that  Winifred  Worth,  an  able  investigator 
and  a writer  of  known  merit,  would  shortly  thereafter 
contribute  a series  of  articles  under  the  title  of  “Curi- 
ous Things  That  Men  Eat”. 

The  Executive  Offices  were  on  the  lookout  for  the 
first  article,  which  came  in  due  time.  In  this  article, 
among  other  interesting  things,  the  writer  said:  “But 
the  new  day  in  foods  is  bringing  a liberalized  diet,  and 
bringing  it  from  the  far  corners  of  the  earth.  This 
internationalizing  of  food  is  coming  now,  rather  than 
to  former  generations,  not  because  our  zest  for  food 
is  any  greater,  but  because  we  are  served  by  three 
magic  commissaries  that  they  had  never  known. 
These  are  ‘Modern  Transportation’;  ‘Improved  Pack- 
ing and  Canning  Methods’  and  ‘Advertising’. 

“Refrigerator  cars,  fast  freight  trains,  motor  truck 
service,  express,  and  now  the  parcel  post  and  air  plane 
have  brought  about  the  revolution  in  food  transpor- 
tation.” 

The  article  was  read  and  re-read  for  the  words 
“cold  storage  warehouse”,  because  it  is  a known  fact 
that  the  modern  cold  storage  warehouse  is  the  really 
great  important  factor  when  the  “internationalizing  of 
foods”  is  discussed,  but  the  words  did  not  appear.  A 
communication,  wherein  the  functions  of  cold  storage 
warehouses  were  explained,  was  then  sent  to  the 
writer,  and  it  is  entirely  probable  that  she  will  seri- 
ously consider  this  “fourth  magic  commissary.” 

“Additional  Rules  and  Regulations” 


Ben  Kalmanson  was  a New  York  dealer.  He  was 
convicted  of  defrauding  the  Government  by  means  of 
fraudulent  claims  for  egg  breakage  on  shipments  of 
eggs  made  by  parcel  post.  After  his  conviction  and 
on  February  14,  1922,  he  was  sentenced  to  serve  one 
year  and  one  day  in  the  Federal  prison  at  Atlanta.  He 
was  delivered  to  the  prison  and  commenced  his  sen- 
tence on  May  24,  1923. 

Concerning  Kalmanson’s  conviction  the  Express 
Gazette  Journal  in  July,  1923,  in  an  editorial  under 
the  caption  “Fraudulent  Claims  and  Dishonest  Claim- 
ants,” says:  “It  is  because  of  the  Kalmansons  that  the 
express  companies  have  had  to  inaugurate  additional 
rules  and  regulations  as  a means  of  protection  against 
dishonest  claimants.” 

We  have  not  seen  the  ‘additional  rules  and  regu- 
lations’ and  know  nothing  of  them.  It  is  entirely  fit 
and  proper,  however,  that  the  express  companies 
should  have  two  sets  of  rules:  One  set  for  the  dis- 
honest claimants  who,  according  to  the  editorial  are 
“few  and  far  between”  and  the  other  set  for  the  hon- 
est claimants.  Otherwise  it  would  be  manifestly  un- 
fair for  a federal  felon,  from  a federal  prison,  to  dic- 
tate burdensome  carrier  claim  policies  and  have  them 
fall  on  the  Kalmansons  and  on  honest  claimants  alike, 
for  the  purpose  of  reaching  the  “few  and  far  between” 
Kalmansons. 

For  the  benefit  of  ‘Bulletin’  readers,  the  editorial 
is  reproduced  in  this  issue. 
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We  arc  now  permanently  located  in  Our  New  Modern  up-to-date 

Produce  House  at 
1122-24  Fulton  Market 

Where  we  are  fully  equipped  to  handle 

POULTRY-BUTTER-EGGS 


THE  PETER 


50N5  CD. 


CHICAGO 


1891 


GALLAGHER  BROTHERS 


1923 


SPECIALIZING  IN 


BUTTER  and  EGGS 


Car  Lots  or  Less 


One  of  Chicago’s  Largest  Receivers  and  Distributors 
Correspondence  solicited 

165  West  South  Water  Street  CHICAGO,  ILL. 


ESTABLISHED  1882 


WHOLEM1LK 

CREAMERY 

BUTTER 


B AYRSHIRE  BRAND 

Tubs — lib.  Prints — lb.  Prints 

H.  C.  CHRISTIANS  CO. 

116-18  W.  Illinois  St.  ::  CHICAGO,  ILLINOIS 

Main  Office  and  Factory,  Johnson  Creek,  Wisconsin 


A.  S.  Kuhn  Co. 


WILL  PAY 

LIBERAL 

DRAFTS 


Buy— Sell 

EGGS 


FULL 

PRICES 

QUICK 

RETURNS 


208  North  Wells  Street 


CHICAGO 


ILL. 


Holland  Butter  Co. 

121-123  W.  Austin  Aoe.  CHICAGO,  ILL. 


RECEIVERS— DISTRIBUTORS 


Butter — Eggs — Cheese 

Correapondence  Refer  enema:  National  Bunk,  of  Commerce, 

Solicited  Chicago!  Dun*  a and  Bradetreet'e 
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MISSISSIPPI  WINNING  PLACE  ON  DAIRY 
MAP 


Those  who  have  been  astonished  at  the  sudden  rise 
of  Argentine  Republic,  New  Zealand  and  Australia  as 
rivals  of  the  old  dairy  countries  of  the  northern  hem- 
isphere have  even  more  occasion  for  astonishment  at 
the  sudden  rise  of  the  State  of  Mississippi  into  dairy 
significance.  The  countries  of  the  southern  hemis- 
phere, which  are  becoming  big  dairy  centers,  have  had 
many  conditions  in  their  favor  from  the  start;  Missis- 
sippi, on  the  contrary,  has  had  to  fight  every  step  of 
the  way. 

A dozen  years  ago,  there  was  just  one  dairy  center 
in  the  entire  state  of  Mississippi.  Brookhaven  had  a 
creamery.  How  it  managed  to  hang  on  from  year  to 
year  is  a mystery  to  those  who  now  recall  its  strug- 
gle for  existence;  but  its  example  did  not  encourage 
the  people  of  other  towns  to  take  up  its  particular 
way  of  earning  a living.  Mississippi  was  a cotton 
state  and  a great  many  farms  did  not  even  possess  a 
pig,  let  alone  a cow.  The  butter  and  milk  required 
was  brought  in  and  the  consumption  of  these  products 
was  not  high. 

Fate,  or  destiny,  was  busy  in  the  cotton  fields  and 
men  called  her  /the  “boll-wevil.”  Under  this  name, 
she  destroyed  crops  in  a tragic  manner.  Farmers 
threw  up  their  hands  and  cried:  “What  shall  we  do?” 
When  things  were  worse,  the  Dairy  Division  of  the 
United  States  Department  of  Agriculture  stepped  in 
with  the  answer.  B.  H.  Rawl,  the  Chief,  and  J.  H. 
McClain,  a field  worker,  called  the  distracted  farmers 
together  and  proposed  that  they  turn  their  attention 
from  cotton  to  cows.  At  first,  many  could  not  see 
their  way  out  of  the  woods  through  the  cow  path. 
They  said  they  could  not  establish  herds  on  a commer- 
cial scale,  because  the  ticks  killed  them  off  before  they 
got  acclimated.  They  complained  that  the  right  sort 
of  cattle  feed  was  not  cultivated  to  any  extent  and, 
finally,  that  the  heat  was  all  against  dairying. 

But  fate  in  the  guise  of  the  boll-wevil  continued 
her  depredations  and  many  farmers  were  finally 
driven  to  dairying.  To  aid  the  industry,  the  Agricul- 
tural Department  sent  M.  Sondergaard,  a Dairy  Man- 
ufacturing Specialist,  to  remain  in  the  state.  Six 
years  ago,  he  entered  private  business  and  was  suc- 
ceeded by  L.  S.  Edwards.  Mr.  Sondergaard  reported 
that  the  few  creameries  that  had  opend  up  were  lack- 
ing in  experts,  that  the  output  was  generally  of  low 
grade  and  that  local  bankers  were  unwilling  to  finance 
such  enterprises.  However,  the  people  were  ready 
to  be  “shown”.  It  only  took  a short  time  to  “show” 
the  bankers  and  get  their  support,  and  the  creamery 
men  proved  themselves  as  willing  as  the  financiers 
to  accept  advice. 

In  1916,  the  creameries  of  the  state  had  a surplus 
of  150,000  pounds  of  butter  for  which  they  had  no 
market  and  had  to  send  to  commission  houses.  Owing 
to  the  prejudice  against  Mississippi  butter,  the  quan- 
tity brought  five  cents  a pound  under  the  old  Elgin 
market.  About  this  time,  the  Mississippi  Creamery 
Men's  Association  was  formed  and  started  an  active 
campaign  for  the  introduction  of  better  methods.  Six- 
teen creameries  decided  to  adopt  cream  grading.  The 
next  year,  1917,  twenty-two  creameries  adopted  grad- 
ing. Meanwhile,  the  score  of  Mississippi  butter  was 
going  up.  By  1921,  the  maximum  score  reached  in 
the  eastern  market  was  87.  This  year,  the  score  has 
reached  between  89  and  90  with  many  cases  where  it 
reached  91  and  some  cases  where  92 — the  standard 
grade  for  high  class  table  butter — was  attained. 


Now,  there  are  25  creameries  operating  in  Missis- 
sippi. They  supply  the  needs  of  the  state  and  ship  a 
growing  surplus  to  Philadelphia  and  New  York  City. 
They  are  up-to-date  and  getting  better  all  the  time, 
according  to  Government  reports.  Most  of  them  have 
their  own  refrigerating  plants  and  others  get  brine 
from  neighboring  ice  plants.  One  creamery  is  turn- 
ing out  butter  made  from  pasteurized," sweet  cream 
for  which  it  receives  three  and  a half  cents  a pound 
above  the  usual  price.  Last  year,  ending  June  30, 
the  creameries  produced  6,670,765  pounds  of  butter 
and  nearly  500,000  quarts  of  ice  cream  and  sold  10,- 
606,503  pounds  of  whole  milk.  For  their  butter  fat, 
the  dairy  farmers  received  a total  of  $2,166,256. 


CO-OPERATION? 


The  defeat  of  the  Farmer  government  in  Ontario 
has  an  interesting  bearing  on  commercial  circles  in 
general. 

Of  late  years  much  has  been  said  about  co-opera- 
tion, and  in  various  ways  the  movement  seemed  likely 
to  become  a dominant  factor  in  various  lines  of  com- 
merce. 

It  was  closely  linked  with  organization  of  farmers, 
who  had  succeeded  wonderfully,  and  were  buoyed  up 
with  the  public  support. 

In  Ontario  the  Minister  of  Agriculture  actively 
promoted  co-operative  propaganda,  proposing  to  in- 
volve not  only  the  fruit  industry,  but  also  the  dairy 
industry — both  butter  and  cheese. 

While  co-operation  was  not  an  issue  and  was 
probably  not  mentioned  half  a dozen  times  in  the 
campaign,  still  the  rejection  of  the  Government  at  the 
polls  will  probably  mean  a slowing  up  of  co-operative 
propaganda  as  applied  to  the  dairy  industry. 

* * * * 

En  passant,  one  might  remark  that  if  co-operation 
could  make  exporting  operations  more  profitable,  then 
an  army  of  co-operators  would  be  readily  raised! — 
The  Produce  Bulletin  (Canada).  . 


WISCONSIN  NOW  CANDLING 


Recent  General  Order  Issued  by  Department  of  Mar- 
kets Being  Enforced 


Over  two  hundred  and  fifty  egg  buyers  have  been:! 
visited  in  the  last  ten  days  by  the  inspectors  of  the 
Department  of  Markets,  who  are  busy  checking  up 
on  the  general  egg  candling  order  which  has  been 
recently  issued.  The  inspectors  report  that  in  most 
instances  the  regulations  are  being  complied  with. 
Dealers  state  that  shipments  are  generally  improving 
and  fewer  bad  eggs  are  found.  The  department  is!  ’ 
drawing  up  forms  of  complaints  which  will  be  used 
in  proceedings  against  shippers  who  continue  to  sellli. 
bad  eggs.  According  to  market  officials  the  recent  hotjj, 
weather  has  caused  considerable  loss  in  eggs  andu 
careful  candling  is  urged  upon  all  who  handle  this  ' 
product.  Shipments  are  being  inspected  in  transit  to 
points  both  within  and  outside  the  state.  Dealers  are 
advised  that  before  making  such  shipments  all  the: 
regulations  be  complied  with. — Market  News  Letter. 


Police  Officer  (to  actress) — “So  you  got  vour 
pearls  back,  Miss?” 

Flossie  Footlights— “Yes,  isn’t  advertising  won- 
derful here  they  are,  real  ones ; my  pearls  were 
merely  imitation.” — Tatler. 
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17  VERY  year  Semi-Solid 
Buttermilk  occupies 
a more  important  place 
in  the  feeding  operations 
of  successful  poultry  fat- 
teners  and  live  car  ship- 
pers. 

Last  year’s  demand  was 
so  heavy  that  many  feed- 
ers were  unable  to  secure 
all  the  Semi-Solid  they 
needed. 

After  taking  care  of  the 
operators  who  have  al- 
ready placed  orders  for 
their  entire  season’s  re- 
quirements, a limited 
supply  will  be  available 
for  the  needs  of  a few 
more  feeders. 


Consolidated  Products  Co. 

4750  Sheridan  Road 
CHICAGO,  ILLINOIS 


(Continued  from  page  13) 

Section  5 — On  consignments  of  eggs  where  order 
bills  of  lading  are  indorsed  to  allow  inspection,  such 
inspection  will  be  permitted  only  for  the  purpose  of 
ascertaining  the  quality  or  grade  of  the  contents  of  the 
packages. 

Section  6 — In  connection  with  shipments  of  eggs, 
except  Storage  Packed  Eggs,  Storage  Packed  Dirties, 
and  Rehandled  and  Repacked  Eggs,  if  not  more  than 
five  (5)  per  cent  of  the  eggs  are  damaged,  no  claim 
will  be  allowed.  Where  damage  exceeds  five  (5)  per 
cent,  claims  shall  be  allowed  for  all  damage  in  excess 
of  five  (5)  per  cent,  if  investigation  develops  carrier’s 
liability. 

Each  case  shall  be  used  as  a unit,  provided  infor- 
mation is  furnished  the  carrier  by  joint  inspection  or 
otherwise  of  the  damage  in  each  case.  In  other  in- 
stances, the  consignment  shall  be  the  unit. 

Section  7 — In  adjustment  of  claims  for  damage, 
the  notation  made  on  paid  freight  receipt  or  other  doc- 
ument by  joint  inspectors  shall  be  considered  conclu- 
sive as  to  extent  of  damage.  Any  investigation  nec- 
essary for  purpose  of  determining  carrier’s  liability  for 
such  damage  shall  be  made  promptly  and  claims  shall 
be  settled  upon  their  merits. 

No  expense  incurred  by  consignee  in  the  ascertain- 
ment of  damage  will  be  allowed.  In  case  of  carrier’s 
liability,  actual  and  necessary  charges  incurred  for 
labor  and  material  in  reconditioning  the  damaged 
cases  and  contents  showing  damage  shall  be  borne 
by  the  carrier.  If,  by  reconditioning  any  damaged 
case  or  contents,  there  shall  result  an  enhanced  value 
because  of  such  reconditioning  of  such  case  of  con- 
tents, such  increased  value  shall  be  credited  to  the 
claim. 

Note  7— REGULATIONS  FOR  LOADING, 
BRACING  AND  BUFFING  CARLOAD  SHIP- 
MENTS OF  EGGS. 

When  eggs  packed  in  cases  or  boxes  are  tendered  for 
transportation  in  carloads , shippers  shall  be  required  to 
stow,  brace  and  buff  such  carload  shipments  as  herein- 
after prescribed . When  the  shipper  fails  to  comply , such 
shipments  will  be  accepted  and  transported  solely  at  ship- 
per's or  ozvner's  risk  of  loss  or  damage , except  when  such 
loss  or  damage  is  caused  by  negligence  of  carrier. 

Section  1 — Terms  used  in  describing  methods  of  load- 
ing arc  defined  as  follows : 

“Rows”  designate  cases  placed  parallel  to  the 

side  of  the  car. 

“ Stacks ” designate  cases  across  the  width  of 

the  car. 

“ Layers ” express  the  vertical  stacking  of  cases. 

Section  2 — Load  must  be  straight  joint  ( tight  load) 
and  a solid  unit  in  the  car  fitting  without  play. 

Section  3 — To  determine  the  amount  of  excess 
space , if  any,  and  to  arrange  for  the  proper  bracing  of  in- 
complete layers,  and  to  determine  the  number  of  cases 
that  can  be  loaded  lengthwise  of  the  car,  first  place  a row 
of  cases  the  entire  length  of  car  along  the  far  side,  then 
place  a stack  of  cases  one  layer  high  across  the  end  of  car 
to  ascertain  how  many  rows  can  be  loaded.  When  the  di- 
mensions of  the  car  are  such  that  not  more  than  seven 
or  eight  cases  can  be  loaded  across  the  car,  the  excess 
space  must  be  taken  up  by  loading  the  first  layer  flush 
against  one  side  of  car,  alternating  each  layer. 

Section  4 — The  excess  space,  if  any,  may  be  left  in 
the  middle  of  car  or  it  may  be  divided  equally  between 
the  two  ends  and  the  middle  of  the  car. 

Section  5 — Buffing  to  be  used  in  excess  space  in  center 
or  ends  of  car  must  consist  of  straw,  hay  or  excelsior  and 
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should  he  cut  from  bale  in  thickness  equal  to  excess  space 
and  must  extend  to  the  height  of  the  lading , or  if  used 
loose  it  must  be  rammed  very  tight.  Wooden  f rames  sim- 
ilar in  construction  to  floor  racks  can  also  be  used. 

Section  6 — When  the  number  of  cases  necessitates  an 
incomplete  layer , they  must  be  braced  in  the  following 
manner : 

The  stack,  or  portion  of  a stack  in  front  of  the  in- 
complete top  layer , must  be  raised  two  inches  by  use  of  a 
frame  constructed  of  two  pieces  of  2x4  lumber  held  apart 
the  width  of  an  egg  case  with  strips  nailed  across  at  each 
end. 

Briefly  stated,  the  proposed  rules  differ  from  pres- 
ent rules  in  the  following  particulars: 

It  is  proposed  to  apply  the  standard  ratings  on 
eggs  packed  in  spruce  cases.  Under  present  rules, 
the  carriers,  income  instances,  have  applied  the  pen- 
alty ratings  on  eggs  packed  in  spruce  cases,  for  the 
reason  that  spruce  is  not  a hardwood. 

Under  present  rules,  eggs  packed  in  second-hand 
cases  are  entitled  to  standard  rates  only  when  such 
cases  are  strapped  with  iron,  wire  or  wooden  straps 
on  the  sides  and  bottom  at  each  end.  Under  the  re- 
vised rules,  standard  rates  will  apply  where  the  cases 
are  strapped  on  the  sides  and  bottom  at  or  near  each 
end. 

It  is  proposed  to  amend  the  rule  governing  fillers 
and  packing  mats  to  provide  that  such  materials  must 
show  the  names  of  manufacturers.  No  similar  pro- 
vision is  carried  in  the  classification  at  the  present 
time.  Under  this  new  provision,  if  written  into  the 
classification,  the  shipper  will  be  penalized  in  the 
form  of  higher  rates  if  his  eggs  are  packed  in  fillers 
and  mats  which  do  not  show  the  manufacturers’ 
names,  even  though  such  fillers  and  mats  conform  to 
the  requirements  as  to  size  and  weight. 

The  present  rules  permit  of  the  use  of  cork  shav- 
ings, cut  straw,  corrugated  strawboard  or  y inch  fill- 
ers as  cushions,  and  shipments  so  packed  are  entitled 
to  standard  rates  where  the  classification  standard  re- 
quirements covering  fillers  and  cases  are  complied 
with.  Under  the  proposed  rules,  these  cushioning 
materials  are  eliminated,  and,  if  used,  will  subject  the 
shipment  to  penalty  rates. 

The  present  classification  permits  of  the  use  of 
loose  excelsior  as  cushions,  providing  that  where  this 
material  is  used,  it  must  be  evenly  distributed  to  a 
thickness  of  l/2  inch  at  the  bottom  of  each  compart- 
ment, and  of  sufficient  thickness  on  top  to  hold  con- 
tents firmly  in  pHice.  The  proposed  rule  limits  the 
use  of  loose  exce]sior  to  the  top  of  each  compartment, 
and  states  that  it  can  only  be  used  where  pads  are 
placed  in  the  bottom  of  each  compartment.  The  rule 
with  respect  to  the  combined  use  of  pads  and  loose 
excelsior  as  cushions  in  the  same  case  reads  as  fol- 
lows : “ One  standard  packing  mat  may  be  used  at  the 

bottom  of  each  compartment  and  on  top  of  each  com- 
partment not  less  than  three  ounces  of  loose  excelsior  suf- 
ficient to  hold  contents  firmly  in  place  ” 

The  present  classification  calls  for  the  use  of  pack- 
ing mats  weighing  not  less  than  three  ounces  each. 
The  revised  rule  provides  that  each  pad  must  weigh 
not  less  than  2>y2  ounces,  and  that  each  pad  must  be 
covered  with  paper  having  a resistance  of  not  less 
than  23  pounds  per  square  inch,  Mullen  test. 

Under  the  revised  rules,  a provision  is  made  for 
the  use  of  “Holed-Tite’’  flats. 

The  present  rule  covering  inspection  of  eggs  at 
Chicago  and  points  other  than  Boston  and  New  York 
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reads  in  part  as  follows : “Consignee  or  his  author- 
ized representative  shall  have  the  privilege,  before 
eggs  leave  possession  of  the  carrier  and  under  super- 
vision of  carriers’  representative,  of  lifting  the  lids  of 
twenty  cases  in  any  carload,  and  25  per  cent,  with 
a maximum  of  20  cases,  of  the  cases  of  any  less  car- 
load lot  chosen  by  him,  and  of  examining  the  top  layer 
thereof  for  the  purpose  of  ascertaining  whether  such 
cases  contain  damaged  eggs.”  This  rule  now  applies 
regardless  of  the  manner  in  which  the  eggs  are 
packed.  It  is  proposed  to  continue  this  rule  in  force 
with  an  exception  to  the  effect  that  “where  six  stan- 
dard packing  mats  arc  used,  the  entire  contents  of 
case  may  be  examined  ” In  other  words,  under  the 
revised  rule,  if  made  effective,  the  examination  for  the 
purpose  of  ascertaining  whether  there  is  damage  will 
be  limited  to  the  top  layer  when  the  eggs  are  packed 
in  any  manner  other  than  with  six  pads,  and  where 
six  pads  are  used,  an  examination  of  the  entire  con- 
tents of  the  case  will  be  permitted. 

Under  present  rules,  consignees  at  New  York  and 
Boston  are  entitled  to  joint  inspection  only  in  in- 
stances where  cases  show  external  evidence  of  dam- 
age, or  where  cases  have  been  recoopered  by  the  car- 
rier in  transit,  or  where  carloads  have  been  trans- 
ferred from  one  car  to  another,  or  where  the  load  or 
any  part  of  it  has  shifted. 

The  privilege  of  joint  inspection  at  New  York  and 
Boston  will  be  continued,  subject  to  the  four  condi- 
tions above  mentioned,  and  in  addition,  joint  inspec- 
tion will  be  permitted  where  none  of  the  conditions 
referred  to  exist,  but  where,  after  part  delivery  has 
been  taken,  it  is  found  that  the  eggs  are  damaged. 
(See  revised  rules,  page  13.) 

The  present  rules  provide  two  methods  of  loading 
— the  straight-joint  and  step-joint  systems.  Under 
the  revised  rules,  the  step-joint  system  is  eliminated. 
The  present  regulations  with  respect  to  straight-joint 
loading  provide  that  the  excess  space,  if  any,  after 
rows  are  loaded  may  be  left  in  the  middle  of  the  car, 
or  it  may  be  divided  equally  between  the  two  ends,  or 
it  may  be  left  at  one  end.  The  proposed  rule  provides 
that  the  excess  space,  if  any,  may  be  left  in  the  middle 
of  car  or  it  may  be  divided  equally  between  the  two 
ends  and  the  middle  of  car.  The  new  regulations  with 
respect  to  buffing  or  carload  shipments  read  as  fol- 
lows: “Buffing  to  be  used  in  excess  space  in  center 
or  ends  of  car  must  consist  of  straw,  hay  or  excelsior 
and  should  be  cut  from  bale  in  thickness  equal  to  ex- 
cess space  and  must  extend  to  the  height  of  the  lad- 
ing, or  if  used  loose  it  must  be  rammed  very  tight. 
Wooden  frames  similar  in  construction  to  floor  racks 
can  also  be  used.” 


A Lincoln  Anecdote 

When  Lincoln  and  Douglas  were  conducting  their 
famous  series  of  debates  during  their  campaign  for 
the  senate,  Douglas,  in  the  course  of  one  of  his 
speeches,  complacently  remarked : 

“Twenty-five  years  ago,  when  we  were  young 
men,  Lincoln  and  I resided  in  the  same  town.  I taught 
school  for  a living.  Lincoln  sold  whiskey  for  a liv- 
ing.” He  referred  to  Lincoln’s  clerkship  in  a store 
where  there  was  a bar. 

When  it  came  Lincoln’s  turn  to  speak  he  took  up 
this  charge,  repeated  it  deliberately,  and  added: 

“This  is  true,  but,”  turning  to  Douglas,  “I  leave 
it  to  the  judge  himself  if  he  wasn’t  one  of  my  very 
best  customers.” — Forbes . 
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DRESSED  POULTRY  GRADES 


As  Defined  in  the  Trading  and  Grading  Rules  of  the 
National  Poultry,  Butter  and  Egg  Association 


QUALITY  . 

Poultry  shall  be  graded  into  grades.  No.  1 and  No.  2. 

No.  1 Chickens  and  Broilers  shall  be  good,  meaty 
birds,  free  from  No.  2Vand  stags;  well  dressed; 
heads'wrapped ; feet  clean. 

No.  2 Chickens  and  Broilers  shall  be  birds  not  good 
enough  for  No.  l’s,  such  as  hump-backed,  defec- 
tive dressing,  torn,  and  thin  in  flesh ; but  contain 
no  culls. 

No.  1 Fowl  shall  be  good,  meaty  birds;  well  dressed; 
heads  wrapped ; feet  clean. 

No.  2 Fowl  may  be  pin-feathery,  poorly  dressed,  skin 
broken,  or  defective  dressing,  and  torn,  but  free 
from  culte. 

No.  1 Ducks  to  be  all  birds  of  good  flesh ; well 
dressed ; feet  clean. 

No.  2 Ducks,  birds  not  good  enough  for  No.  Ps,  such 
as  deformed,  defective  dressing,  and  torn,  but  free 
from  culls. 

Geese — Same  or  Ducks. 

No.  1 Turkeys,  to  be  all  good  flesh ; not  bruised ; feet 
clean. 

No.  2 Turkeys,  birds  not  good  enough  for  No.  l’s, 
such  as  crooked  breasts  and  defective  dressing; 
or  birds  whose  wings  or  legs  have  been  broken  or 
bruised  while  being  dressed. 

All  birds  to  be  free  from  feed;  no  birds  in  the  No.  2’s 
that  show  evidence  of  having  been  diseased  when 

kllled'  WEIGHTS 

Broilers,  Squab,  birds  weighing  1J4  lbs.  and  less;  no 
boxes  to  weigh  more  than  15  lbs.  Small  birds, 
weighing  over  1J4  lbs.  to  1^4  lbs.;  no  boxes  to 
weigh  more  than  20  lbs.  Medium  birds,  weighing 
over  1}4  lbs.  to  2l/%  lbs.;  no  boxes  to  weigh  more 
than  20y2  lbs.  Large  birds,  weighing  over  2 y lbs. 
to  254  lbs. ; no  boxes  to  weigh  more  than  30  lbs. 

No.  2 Broilers,  small,  birds  weighing  1J4  lbs.  and  less. 
No.  2 Broilers,  large  birds  weighing  lbs.  to  2^4 
lbs.  Broilers  to  be  wrapped ; packed  breasts  up ; 
one  layer  boxes  unless  otherwise  specified ; boxes 
lined  with  parchment  paper ; heads  wrapped ; feet 
clean. 

Chickens,  Small  Fryers  weighing  over  2%&  lbs.  to  3y& 
lbs. ; no  box  weighing  over  36  lbs.  Large  Fryers, 
weighing  over  3l/$  lbs.  to  3y%  lbs. ; no  box  weigh- 
ing over  42  lbs.  Small  Roasters  weighing  over 
3 lbs.  to  3ji  lbs. ; no  box  weighing  over  47  lbs. 
Medium  Roasters  weighing  over  3%  lbs.  to  5 lbs.; 
no  box  weighing  over  55  lbs.  Large  Roasters 
weighing  over  5 lbs.  to  6 lbs.  Extra  Large  Roast- 
ers, 6 lbs.  and  over. 

No.  2 Chickens,  small,  weighing  over  2y  lbs.  to  3^g 
lbs.  No.  2 Chickens,  large,  weighing  over  3*H$  lbs. 

Stags,  small,  weighing  3%  lbs.  and  under.  Stags, 
large,  weighing  over  3%  lbs. 

No.  1 Fowl,  small,  birds  weighing  3*  lbs  and  under. 
No.  1 Fowl,  medium,  birds  weighing  3 lbs.  to  4 
lbs.  No.  1 Fowl,  large,  birds  weighing  4 lbs.  to  5 
lbs.  No.  1 Fowl,  extra -large,  birds  weighing  5 
lbs.  and  up. 

No.  2 Fowl,  small,  birds  weighing  4 lbs.  and  less.  No. 
2 Fowl,  large,  birds  weighing  4 lbs.  and  over. 

No.  1 Ducks,  small,  birds  weighing  3l/2  lbs.  and  un- 
der. No.  1 Ducks,  medium,  birds  weighing  3J/2 
lbs.  to  Al/2  lbs.  No.  1 Ducks,  large,  birds  weigh- 
ing Al/2  lbs.  and  up. 


No.  2 Ducks,  all  sizes. 

No.  1 Turkeys,  Young  Toms,  any  size.  No.  1 Tur- 
keys, Hens,  all  sizes,  but  natural  proportions  of 
old  and  young  mixed. 

No.  1 Geese,  small,  birds  weighing  8 lbs.  and  under. 
No.  1 Geese,  medium,  birds  weighing  8 to  11  lbs. 
No.  1 Geese,  large,  birds,  weighing  11  lbs.  and  up. 

PACKING 

All  poultry  packed  12  birds  to  the  box;  all  boxes  to 
be  lined  with  parchment  paper  unless  otherwise 
specified. 

PACKAGES 

Packages  shall  be  new,  uniform,  and  of  sufficient 
strength  to  carry  the  product  in  good  condition. 

MARKING 

It  shall  not  be  necessary  to  mark  anything  except  the 
net  weight  of  the  poultry  on  the  packages;  it  will 
be  understood  that  every  package  contains  12 
birds,  unless  marked  otherwise. 

TESTING  WEIGHTS 

All  weights  shall  be  tested  by  taking  the  contents  of 
five  packages,  weighing  them  at  one  time,  and  ad- 
justment shall  be  made  between  the  net  weight  of 
the  five  packages  weighed  at  one  time,  unless 
otherwise  agreed  upon,  and  the  marked  weights. 
Seller  must  specify  the  state  in  which  poultry  is 
packed. 

All  No.  1 poultry  shall  be  dry  and  sweet. 

No.  2 poultry  may  be  slightly  damp,  but  must  be  in  a 
good,  merchantable  condition. 

INSPECTION  FEES 
In  Store  or  Storage  Warehouse 


Less  than  25  boxes  $ 2.00 

Less  than  25  barrels  3.00 

For  25  to  400  boxes 4.00 

For  25  to  100  barrels 5.00 

For  400  to  800  boxes  . . : 5.00 

For  100  to  200  barrels 7.50 

For  800  to  1,200  boxes 6.00 

For  200  to  300  barrels 9.00 

For  1,200  to  2,000  boxes 8.00 

For  300  to  500  barrels 12.00 

For  2,000  to  3,000  boxes 10.00 


Above  fees  are  for  one  kind  of  poultry.  Fee  will  be 
increased  50  per  cent  if  inspection  covers  several 
kinds  of  poultry. 

In  Cars  or  Railway  Platforms 


Less  than  25  boxes  $ 3.00 

Less  than  25  barrels  4.50 

For  25  to  400  boxes 5.00 

For  25  to  100  barrels 7.50 

For  400  to  1 ,000  boxes . 7.50 

For  100  to  200  barrels 10.00 


Above  fees  are  for  one  kind  of  poultry.  Fee  will  be 
increased  50  per  cent  if  inspection  covers  several 
kinds  of  poultry. 

On  lots  of  100  packages  and  less,  not  less  than  five 
barrels  or  ten  boxes  will  constitute  an  inspection. 
On  car  lots  and  larger  lots  not  less  than  5 per  cent 
of  the  packages  must  be  inspected. 

OFFICIAL  POULTRY  INSPECTORS 


A B.  Carpenter,  of  C.  R.  Corwin  & Co Boston 

W.  A.  Tuttle,  53  East  Market  Street Buffalo 

C.  B.  Ford,  192  North  Clark  Street ....Chicago 

N.  F.  Russell  of  Bridgman-Russell  Co. ..!...  .Duluth 
I.  E.  Meagher,  123  North  Sixth  St Minneapolis 

D.  P.  Boehm,  of  D.  P.  Boehm,  Inc New  York 

G.  W.  Ellis  of  T.  T.  Ellis  & Son,  24  S. 

Water  Street ? Philadelphia 

W.  W.  Bosworth  .) Omaha 

Fred  Schaffer  of  F.  J.  Schaffer  & Co Detroit 

Ed.  Lynch,  807  North  4th  Street St.  Louis 
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FOR  PUBLIC  BENEFIT 


Railway  Executives  Are  Interested — Will  They  Act? 


Propaganda  emanating  from  the  railroads,  reaches 
the  Executive  Offices  of  the  National  Poultry,  Butter 
and  Egg  Association  almost  daily.  For  the  most  part, 
this  propaganda  has  fallen  into  sympathetic  hands, 
and  it  has  been  passed  on  to  other  sympathetic  hands, 
so  that  it  may  be  truthfully  said,  when  the  story  is 
finally  written,  it  will  be  found  that  the  Executive 
Committee  of  the  National  Poultry,  Butter  and  Egg 
Association  has  contributed  a fair  share  of  the  fair 
play  for  which  the  carriers  are  contending.  While  the 
Executive  Committee  is  doing  this  for  the  railroads — 
spreading  the  gospel  of  fair  play — it  cannot  find  where 
some  of  the  railroads  are  doing  anything  of  a recip- 
rocal nature.  On  the  other  hand,  the  committee  finds 
much  cause  for  complaint  against  certain  carriers, 
and  this  is,  for  the  most  part,  of  the  most  trying,  ag- 
gravating and  little  character. 

For  example:  Third  morning  delivery  of  live 
poultry  originating  at  St.  Louis  destined  to  New  York, 
under  certain  competitive  conditions,  is  imperative. 
The  carriers  know  this,  and  one  of  them,  to  secure  the 
business,  issued  to  poultry  shippers,  the  following 
notice : 

“Effective  today  and  until  further  notice, 
XYZ  railroad  train  No.  1 will  leave  East  St. 
Louis  at  5 P.  M.,  reaching  Podunk  at  2:30 
P.  M.,  Cross  Roads  at  9:30  second  morning. 
Destination  third  morning.  This  means  a day’s 
saving  in  food,  also  caretakers’  time. 

(Signed)  District  Freight  Agent.” 

On  the  strength  of  these  express  promises,  ship- 
pers availed  themselves  of  the  opportunities  offered, 
and  gave  their  shipments  to  the  carrier  referred  to,  and 
the  carrier,  after  getting  the  shipments,  made  no  effort 
whatever  to  carry  out  the  terms  of  its  promises,  on 
account  of  which  the  shippers  felt  themselves  ag- 
grieved to  the  extent  of  the  extra  feed  and  caretakers’ 
extra  time,  for  which  items  they  presented  claims, 
which  claims  the  carrier,  through  its  Traffic  Manager, 
declined  in  the  following  words:: 

“You  are,  of  course,  familiar  with  the  pro- 
visions of  the  bill  of  lading,  and  are  aware  that 
freight  train  schedules  are  not  guaranteed  nor, 
as  a matter  of  fact,  do  such  schedules  officially 
become  the  property  of  shippers  and  receivers. 

In  view  of  the  situation  as  outlined  above,  and 
the  fact  that  this  company  and  its  connections 
do  not  in  any  way  guarantee  or  promise  a third 
morning  delivery  at  New  York  from  St.  Louis, 

I fail  to  understand  how  the  claimants  can  pos- 
sibly expect  to  be  reimbursed  for  any  portion  of 
their  expeuses  incurred  in  shipping  live  poultry 
to  New  York,  when  handled  on  basis  of  fourth 
morning.” 

A casual  reading  of  the  above  quoted  notice  will 
disclose  that  the  carrier  is  liable  to  shippers  in  both 
law  and  good  conscience;  In  law,  because  it  is  well 
settled,  that  where  a carrier  undertakes,  by  general 
order,  to  expedite  the  movement  of  shipments  of  per- 
ishable goods,  the  agreement  for  expedition  becomes 
incorporated  in  the  general  contract  of  carriage  of 
goods  of  that  class,  and  the  agreement  to  set  the 
poultry  down  at  New  York  on  the  morning  of  the 
third  day,  and  to  save  shippers  certain  feed  bills,  and 
certain  wages  of  caretakers,  is  as  plain  as  the  English 
, language  can  make  it,  notwithstanding  the  explana- 
tion and  denial  of  the  Traffic  Manager — In  good  con- 


science because  otherwise  the  special  undertakings  of 
carriers  would  have  to  fall  within  the  same  category 
as  do  the  undertakings  of  gold  brick  artists. 

Another  example:  Carrier  notified  consignee  of 
the  arrival  of  car  of  eggs  by  phone.  Consignee,  to 
expedite  delivery,  gave  his  truckman  a blank  check 
to  be  filled  out  by  the  railway  cashier  with  the  amount 
bf  freight  charges.  The  cashier  filled  out  the  check, 
handed  the  paid  freight  bill  to  truck-man  and  the 
eggs  were  delivered.  Consignee  settled  with  his  ship-: 
per  and  accounted  for  the  freight  charges  as  billed  and 
as  computed  by  the  railway  cashier.  Transaction  thus 
closed.  When  cancelled  check  was  returned  from  the 
bank,  it  was  for  another  and  different  amount  than 
that  named  in  the  freight  bill.  In  this  instance  con- 
signee’s bookkeeping  enterprises  for  the  entire  month 
were  thrown  out  of  balance  and  adjusted  at  great 
expense. 


Later  the  railway  presented  consignee  with  an- 
other paid  freight  bill  which  showed  the  charges  to 
be  the  same  as  those  inserted  in  the  check. 

Another  example:  A car  of  eggs  shipped  from 
Iowa  to  New  York — shippers  instructed  carrier  to  ice 
at  point  of  origin  and  to  re-ice  east  of  Chicago . Upon 
delivery  of  car  at  New  York,  carrier  presented  bill 
which  included  its  freight  charges,  charges  for  ice 
furnished  east  of  Chicago,  and  an  item  of  $20  to 
cover  ice  alleged  to  have  been  furnished  at  a 
point  in  Illinois,  west  of  Chicago.  Consignee  paid  this 
bill  and  later  shipper  was  presented  with  a balance 
due  bill  for  $10  which  covered  ice  furnished  at  point 
of  origin,  which  had  been  omitted  from  original 
freight  bill.  Shipper  took  the  position  that  the  carrier 
should  not  have  billed  on  him  for  the  ice  said  to  have 
been  furnished  at  the  Illinois  point  west  of  Chicago , 
because  of  his  icing  instructions,  and  requested  the 
carrier  to  deduct  the  cost  for  ice  furnished  at  point  of 
origin  from  the  amount  charged  and  paid  on  the  origi- 
nal freight  bill  as  covering  ice  furnished  at  the  Illinois 
point  west  of  Chicago , and  to  refund  the  balance.  The 
eastern  carrier  referred  this  request  to  its  western 
connection  and  the  latter,  after  investigation,  advised 
that  the  car  had  not  been  iced  at  the  Illinois  point 
referred  to.  This  shipper  presented  his  counter  claim 
in  August,  1922,  and  the  eastern  carrier  is  withholding 
payment  because  “it  doubts”  the  record  of  its  western 
connection. 

The  above  are  mere  examples  of  what  goes 
through  the  hopper  of  the  Traffic  Service  Department 
of  the  National  Poultry,  Butter  and  Egg  Association 
almost  daily,  and  they  could  be  multiplied  many  fold. 
Attention  is  drawn  to  them  because  the  carriers,  in 
permitting  them,  are  not  exercising  that  degree  of  ef- 
ficiency which  makes  the  business  of  their  patrons 
pleasant  and  profitable.  It  is  such  incidents  as  these 
which  cause  questions  to  arise  in  the  minds  of  patrons 
who  ask  themselves  whether  or  not  the  carriers,  as 
now  organized,  are  competent  to  operate  the  railroads 
efficiently. 

If  there  is  a tendency  on  the  part  of  patrons  to 
offer  encouragement  to  the  so-called  radicals  and  if 
there  is  a further  tendency  to  go  to  the  extent  of  try- 
ing out  Government  ownership,  they  may  be  to  a 
large  extent  explained  by  such  incidents  as  thoge 
above  referred  to.  ^ j 

Railroad  executives  have  it  in  their  power  to  arrest 
these  tendencies'  but  propaganda  against  Government 
ownership,  or  for  or  against  the  pooling  of  freight 
cars,  or  for  or  against  consolidations,  or  against  thje 
repeal  of  Section  V5  A,  will  never  accomplish  satis- 
factory results  unless  coupled  with  honest  and  sub- 
stantial efforts  to  perform  efficient  service. 
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READ 

QUjiragn  Satrg  traitor? 

For  thirty  years  engaged  in  chronicling  the  news, 
progress  and  development  of  the 

POULTRY,  BUTTER,  EGG  AND  CHEESE 
TRADE  WEEKLY 

Market  news  and  surveys  by  trained  and  official 
reporters. 


I SUBSCRIPTION  PRICE  $2.00  PER  YEAR 

DAILY  MARKET  LETTERS — A report  of  official 
markets,  Chicago  and  New  York,  Butter,  Eggs  and 
Poultry,  with  detailed  and  authentic  comment  on  Re- 
ceipts, Storage  stocks,  etc.,  which  makes  this  a very 
desirable  medium  of  information  for  the  live  operator. 
Used  by  hundreds.  $2.00  per  month— Write  for  sample. 

I DAILY  MARKET  WIRES — Flash  reports  on  Official 
Markets,  the  moment  they  are  established.  Rates  on  ap- 
plication. 

Chicago  Produce  Co.  chicago?eill! 


AUDITS 

Cost  Systems,  Income  Tax  Service,  Legal  Advice,  Busi- 
ness Counsel,  Specializing  in  Cost  Accounting  Systems 
for  Creameries,  Milk  Plants,  Ice  Cream  Factories, 
Poultry  and  Egg  Plants,  and  Hatcheries. 

THE  STANDARDIZED  ACCOUNTING  SER.  CO. 
8 E.  Broad  Street  Columbus,  Ohio 


F.  M.  HEGGIE 

WHOLESALE 

BUTTER-EGGS-POULTRY 
208  NORTH  WELLS  ST.  CHICAGO 


FUTURE  TRADING— BUTTER  andEGGS 
Bowman  & Company,  Inc. 

136  W.  Lake  St.  CHICAGO 

Solicit  YOUR  orders 
Careful,  Accurate,  Efficient  Service 


EGGS 

CUTLER 

NEW  YORK 

331  Greenwich  Straat 


The  average  shipper  has  no  intimate  knowledge 
of  the  questions  which  agitate  and  worry  the  railway 
executives,  and  heretofore  he  has  believed  they  are  no 
concern  of  his.  Heretofore,  also,  he  has  been  per- 
fectly willing  that  the  executive  should  settle  matters, 
having  abiding  confidence  that  the  settlement  would 
be  mutually  beneficial,  and  herein,  perhaps,  the 
childlike  confidence  of  the  shipper  operated  to  his  dis- 
advantage, and,  on  the  other  hand,  created  an  over- 
confidence  on  the  part  of  the  executive,  which  now 
threatens  the  undoing  of  both. 

The  average  executive  has  no  intimate  knowledge 
of  the  questions  which  agitate  and  worry  the  average 
shipper,  and  he  believes  they  are  no  concern  of  his. 
He  is  interested  in  transportation  as  a whole , and  has 
completely  lost  sight  of  the  duty  he  owes  to  the  ship- 
per. If  he  thinks  of  the  shipper  at  all,  it  is  as  a class, 
rather  than  as  an  individual,  and  he  has  so  con- 
structed his  rules  and  regulations  which  have  the 
force  of  law,  that  his  representative  who  comes  in 
contact  with  the  individual  shipper  has  no  discretion- 
ary power,  or  if  he  has  such  power,  it  is  in  most 
instances  resolved  in  favor  of  the  carrier,  and  this 
creates  daily  antagonisms. 

Taking  it  all  in  all,  the  lack  of  mutuality  in  under- 
takings and  the  lack  of  personal  contact  of  the  proper 
sort,  provide  the  soil  in  which  the  seeds  of  discontent 
may  be  expected  to  grow.  That  these  seeds  are  grow- 
ing may  be  demonstrated  by  two  other  recent  inci- 
dents. The  first  was:  Only  a short  time  ago,  in  a 
letter  to  his  stockholders,  with  copies  to  his  patrons, 
a railway  executive,  after  pointing  out  the  anti-railroad 
agitation  being  conducted  by  “radicals  and  extrem- 
ists” and  on  the  necessity  of  counteracting  such  prop- 
aganda, among  other  things  stated : : 

“Public  sentiment  which  develops  and  crystalizes 
between  now  and  December  will  determine  the  meas- 
ure of  success  of  these  attacks  upon  fundamental 
American  principles  and  institutions.  We  would  ask 
you,  therefore,  actively  to  exert  your  influence  in  the 
interim  against  destructive  legislation. 

“Specifically,  we  would  ask  you  to  communicate 
with  your  Congressman  and  Senator  in  opposition  to 
any  amendment  of  the  Transportation  Act  or  the  im- 
position of  further  hampering  restrictions  upon  the 
railroads.” 

The  second  incident  was  where  egg  dealers  of  the 
City  of  Chicago,  who  handle  practically  all  of  the  eggs 
arriving,  or  dealt  in,  on  that  market,  met  in  confer- 
ence on  June  22nd,  and  in  the  most  emphatic  terms 
expressed  their  dissatisfaction  with  the  treatment  they 
are  daily  receiving  at  the  hands  of  the  carriers. 

If  the  appeal  made  in  the  first  incident  means  that 
the  egg  dealers  mentioned  in  the  second  incident 
should  worry  along  as  they  have  for  a long  time,  and 
permit  the  carriers  to  inflict  constantly  growing  bur- 
dens, then  the  appeal  falls  on  deaf  ears.  If,  on  the 
other  hand,  the  appeal  in  the  first  incident  carries  with 
it  the  desire  of  the  carriers  to  co-operate  with  their 
patrons  to  see  to  it  that  “fundamental  American 
principles  and  institutions”  are  maintained,  both  for 
carrier  and  patron,  then  the  egg  dealers  mentioned  in 
the  second  incident  will  be  found  ready  and  willing 
to  make  a substantial  contribution  looking  toward 
that  end.  They  make  no  boast,  however,  of  being 
able  to  mold  public  sentiment,  but  they  can  help.  The 
extent  of  this  help  cannot  be  accurately  measured  but 
it  mav  be  stated  that  in  the  State  of  Illinois  alone, 
there  "are  some  8,000  licensed  egg  dealers,  and  these 
come  from  every  corner  of  the  State  and  back  of  them 
stand  thousands  of  producers  on  whom,  in  one  way 
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or  another,  the  burdens  of  which  the  Chicago  dealers 
complain,  ultimately  fall. 

Illinois  is  by  no  means  the  largest  egg  producing 
state,  and  back  of  the  Chicago  dealers  stand  the  deal- 
ers and  producers  of  the  egg  producing  states  qf  the 
Mississippi  Valley,  a great  share  of  whose  product  is 
handled  on  the  Chicago  market.  It  may  be  stated 
also,  that  while,  for  the  purposes  of  this  article,  the 
Chicago  dealers  only  are  mentioned,  the  same  troubles 
exist  in  other  large  markets;  for  instance,  in  New 
York,  Boston  and  Philadelphia. 

As  the  entire  situation  is  viewed  by  the  Executive 
Committee  of  the  National  Poultry,  Butter  and  Egg 
Association,  the  troubles  which  are  experienced  by 
egg  dealers  are  due  largely  to  the  lack  of  personal 
supervision  of  the  proper  sort.  These  troubles  con- 
stitute a constantly  growing  burden  on  commerce. 
It  may  be  stated,  too,  that  for  many  of  the  burdens, 
the  law,  in  its  present  form,  gives  a remedy,  though 
not  adequate,  in  the  way  of  law  suits.  Neither  carrier 
nor  dealer  can  financially  afford  these  law  suits.  In 
this  condition,  it  would  appear  that  carriers  and 
dealers  could  enter  into  a rule  of  conduct  for  their 
own  guidance  that  would  be  mutually  beneficial,  and 
at  the  same  time  confer  substantial  benefits  on  both 
producer  and  consumer.  In  the  judgment  of  the  Ex- 
ecutive Committee,  such  line  of  procedure  is  indicated, 
and  if  adopted,  would  go  a long  way  toward  resisting 
the  alleged  “attacks  on  fundamental  American  prin- 
ciples and  institutions”.  On  the  other  hand,  if  the 
carriers  show  no  willingness  to  adopt  a righteous 
policy,  this  relief  must  come  from  Congress. 

Personal  troubles  of  dealers  rarely  reach  a railway 
executive,  and  the  representative  whom  they  do  reach, 
is  not  of  the  proper  sort. 

The  suggestion  is  now  made  that  a representative 
of  the  proper  sort  be  appointed  by  the  Association  of 
Railway  Executives  to  confer  with  and  study  the 
transportation  troubles  of  egg  dealers — to  study,  also, 
the  practices  of  the  carriers. 

That  railway  executives  may  know  the  troubles 
of  their  patrons,  a copy  of  this  article  will  be  mailed 
to  each  executive  under  personal  cover. 


NEW  MEMBERS 


A a recent  meeting  of  the  Executive  Committee, 
applications  of  the  following  named  for  membership 
in  the  Association  were  approved. 

You  are  requested  to  keep  the  names  of  new  mem- 
bers in  mind  when  buying  or  selling: 

The  Legg  Produce  Co. 

Box  364,  Scott  City,  Kansas. 

(Carlot  Live  Poultry,  Eggs,  Dressed  Poultry 
and  Turkeys) 

J.  J.  Badenoch  Co. 

400  N.  Union  Ave.,  Chicago,  111. 

(Feed,  Grain  and  Hay) 


The  Modern  Version 

Prospective  Purchaser  (examining  volume  of 
maxims  in  bookstore) — “I  don’t  see  the  old  favorite 
here  about  locking  the  barn  door  after  the  horse  has 
been  stolen.” 

Clerk — “No,  this  is  a new  and  revised  edition.  But 
there’s  its  successor  about  analyzing  the  home  brew 
after  the  funeral  has  been  held.” 


INDIANA  SHIPPERS  TO  AID  PRODUCERS 


Secretary  Locks  of  the  Indiana  Association  Would 
Have  Egg  Candling  J^aw  Enacted — Would  Edu- 
cate Producers  as  to  Quality  and  Have  Ship- 
pers Buy  on  Quality  Basis 


The  Poultry  Farmer  under  the  caption:  ‘Taking 
the  Rot  out  of  Rotten  Eggs’,  publishes  the  following 
as  the  program  of  the  Indiana  Egg  and  Poultry  As- 
sociation, of  which  William  Locks,  of  Indianapolis, 
is  Secretary : 

The  Indiana  Egg  and  Poultry  Association  is  out 
to  take  the  rot  out  of  rotten  eggs,  and  at  the  same 
time  show  the  egg  producer  how  he  can  make  bigger 
profits  and  at  the  same  time  have  eggs  for  his  own 
breakfast.  It  sounds  like  a big  order,  but  a study  of 
the  facts  in  the  case  makes  it  appear  clear  that  the 
thing  is  not  only  not  beyond  the  range  of  possibility 
but  is  a problem  that  would  be  easy  of  solution  if  the 
producer  of  eggs  would  harken  to  the  advice  of  the 
men  to  whom  he  sells  his  products. 

The  association  recently  held  a special  meeting  in 
Indianapolis,  called  primarily  for  a general  discussion 
of  rotten  eggs.  Not  a high  sounding  topic,  perhaps, 
to  those  of  us  who  have  been  unfortunate  enough  to 
come  in  contact  with  a rotten  egg,  but  of  vital  impor-. 
tance  to  all  concerned.  As  a general  proposition  the 
association  decided  to  proceed  along  these  lines: 

1.  To  conduct  an  educational  campaign  among  egg 
producers  to  show  them  how  and  why  quality  eggs 
will  bring  premium  prices. 

2.  To  bring  home  to  the  producer  of  eggs  the  ne- 
cessity for  removing  the  male  bird  from  the  flocks 
whose  products  are  to  be  sent  to  the  consuming 
market. 

3.  To  convince  the  producer  that  the  fault  is 
largely  his  that  egg  prices  are  lower  in  June,  July  and 
August  than  they  are  in  March,  April  and  May. 

4.  To  continue  to  use  every  legitimate  effort  to  put 
on  the  statute  books  of  Indiana  a law  requiring  that 
eggs  be  candled  before  being  delivered  to  the  market. 

5.  To  prosecute  violators  of  the  Indiana  pure  food 
law  when  it  can  be  shown  that  violation  is  deliberate. 

Low  Prices  in  Summer 

The  question  of  why  lower  prices  are  offered  for 
eggs  in  the  three  summer  months  than  are  offered  at 
other  seasons  of  the  year  is  one  of  vital  importance  to 
the  producer  of  eggs,  as  can  readily  be  seen.  Costs  of 
feed,  of  labor  and  of  other  factors  that  enter  into  the 
production  of  eggs  generally  are  no  lower  in  the  sum- 
mer than  at  other  times  of  the  year,  yet  the  producer 
has  been  led,  or  rather  has  led  himself,  to  believe  that 
he  must  accept  a lower  price  for  his  product.  This,  as 
William  Locks,  secretary  of  the  Indiana  Egg  and 
Poultry  Association,  points  out,  is  largely  the  fault 
of  the  man  who  offers  the  eggs  for  sale.  Bad  eggs  are 
more  numerous  in  the  summer  months,  and  the  egg 
buyer,  Mr.  Locks  said,  is  compelled,  as  a matter  of 
protection  to  himself,  to  offer  a lower  price  for  the 
eggs  to  overcome  the  increased  losses  due  to  bad 
eggs. 

“The  summer  months,”  he  said,  “are  the  months 
of  slack  production.  Reduced  production,  by  the  law 
of  natural  averages,  should  result  in  higher  prices  for 
the  product,  but  in  the  case  of  eggs  the  reverse  is 
true.  This  is  due  to  the  fact  that  in  the  summer 
months  the  buyer  of  eggs  has  much  greater  numbers 
of  bad  eggs  to  lose  money  on  and  is  therefore  required 
to  offer  less  for  the  eggs.  This  is  a situation  that  can 
be  easily  remedied  if  the  egg  producer  will  see  to  it 
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that  only  infertile  eggs,  that  is,  eggs  from  flocks  from 
which  the  male  birds  have  been  removed,  are  sent  to 
market,  and  that  the  small  eggs,  the  dirty  eggs,  the 
crooked  eggs,  which  are  just  as  good  to  eat,  but 
which  it  is  almost  impossible  for  the  commission  man 
to  sell,  are  eaten  at  home. 

Egg  Grading 

“The  matter  of  egg  grading  is  one  that  has  been 
receiving  much  consideration  recently,  but  if  the  egg 
producer  will  set  up  his  own  grade  standard,  and  send 
to  market  only  such  eggs  as  he  would  place  under  a 
hen  or  in  an  incubator  for  hatching  purposes,  elimi- 
nating only  the  fertility,  he  will  find  that  the  average 
commission  man  or  egg  buyer  would  be  willing  to 
pay  him  a premium  over  the  price  paid  for  the  eggs 
ordinarily  delivered  to  him.  Thus  he  would  still  have 
the  discarded  eggs  at  home  for  his  own  breakfast,  but 
would  be  making  a bigger  profit  through  the  market- 
ing of  eggs  that  really  were  worth  premium  prices.” 

A tentative  schedule  of  “U.  S.”  classes,  standards 
and  grades  of  eggs,  proposed  by  the  United  States 
bureau  of  agricultural  economics,  was  the  subject  of 
some  discussion  at  the  meeting  of  egg  and  poultry 
men.  The  government  schedule  proposed  the  estab- 
lishment of  uniform  egg  standards  on  the  basis  of 
quality  factors,  the  important  factors  to  be  considered 
and  to  receive  major  attention  being  shell,  air  cell, 
albumen,  yolk  and  development  of  the  germ,  and  to 
base  the  grades  on  these  standards.  Each  grade, 
under  the  government  plan,  thus  would  represent  a 
definite  quality  determined  by  the  standards  estab- 
lished for  each  quality  factor.  Under  the  government 
plan  it  is  proposed  to  establish  the  following  “U.  S.” 
grades  for  edible  eggs : 

Five  grades  for  eggs  of  sound,  clean  shells — U.  S 
Specials,  U.  S.  Extras,  U.  S.  No.  1,  U.  S.  No.  2 and 
U.  S.  Culls;  Two  grades  for  eggs  of  sound,  dirty 
shells — U.  S. -Dirties  No.  1 and  U.  S.  Dirties  No.  2 ; 
and  one  grade  for  eggs  of  cracked  shells — U.  S. 
Checks. 

Lack  of  Candling  Law 

The  feeling  of  the  men  attending  the  meeting  was 
not  unanimous,  some  believing  the  government  plan 
might  work  out  successfully  and  others  that  it  was 
too  complicated  for  the  average  farmer-egg  producer. 
It  was  the  concensus  of  opinion,  however,  that  for 
the  present,  at  least,  Indiana  buyers  of  eggs  would 
proceed  on  the  plan  of  buying  all  eggs  on  a strictly 
loss  off  basis,  this  loss  off  factor  involving  rots,  short 
count  and  mashed  eggs.  Half  the  regular  price  will 
be  paid,  generally,  for  bantam  and  guinea  eggs. 

The  lack  of  a candling  law  in  Indiana,  Mr.  Locks 
said,  is  responsible  for  the  fact  that  many  rotten  eggs 
are  brought  to  market  in  the  summer  months.  He 
said  it  is  not  uncommon  for  40  per  cent  of  the  eggs 
in  a case  to  be  in  various  stages  of  deterioration, 
much  of  this  being  due  to  the  eggs  being  fertilized. 
All  this  loss  could  be  eliminated  by  removing  the 
male  bird  from  the  flocks. 

Eggs  reaching  the  market  during  May  were  of 
better  than  average  quality,  due  to  the  cold  weather, 
this  preventing  the  development  of  the  germ  in  ferti- 
lized eggs.  The  vitality  of  the  eggs,  however,  Mr. 
Locks  said,  generally  was  lower,  this  being  due  to 
the  fact  that  the  hens  were  in  a rundown  condition 
as  the  result  of  heavy  laying  during  a comparatively 
mild  winter.  Egg  prices,  he  said,  had  held  up  well, 
but  he  predicted  the  usual  lowering  of  prices  as  the 
warm  weather  advanced,  due  to  the  factors  mentioned 
above.  Many  bad  eggs  reaching  the  market,  he  said, 


are  those  which  are  taken  from  incubators,  and  it  is 
against  this  class  of  hen  product  that  the  association 
plans  to  invoke  the  pure  food  laws  where  there  is  evi- 
dence that  the  offense  is  deliberate. 

In  a letter  to  the  national  association  of  egg  and 
poultrymen  Mr.  Locks  made  clear  his  attitude  to- 
ward the  government  plan  of  establishing  egg  grades. 
He  wrote,  in  part: 

“The  only  reason  that  the  buying  of  eggs,  as  well 
as  cream  and  dairy  products,  on  a graded  or  qualitv 
basis  at  country  points,  has  not  progressed  farther 
up  to  the  present  time,  is  that  there  has  been  no  sharp 
line  of  demarcation  between  the  various  grades.  De- 
scriptions such  as  defining  conditions  of  white,  con- 
dition of  yolk  and  even  shrinkage  are  all  subject  to 
the  personal  interpretation  of  the  man  doing  the 
grading. 

The  Human  Element 

“The  human  element  is  the  main  feature.  There 
are  no  mechanical  tests  or  clearly  defined  methods  of 
determining  actual  quality  of  the  product.  You  will 
understand  that  I am  talking  from  a country' buving 
point  basis  and  not  from  the  central  markets.  Even 
in  the  central  markets  there  is  bound  to  be  consider- 
able variation  due  to  the  personal  element.  At  the 
country  points,  where  the  buyers  of  eggs  are  inex- 
perienced. I doubt  whether  grades  as  outlined  could 
be  put  into  practice. 

“We  have  about  reached  the  conclusion  that  there 
is  one  class  of  people  in  the  country  who  know  more 
a>~OU*  &ratles  than  the  egg  dealers  or  receivers  in 
the  ^markets — that  class  is  the  farmer. 

“We  have  about  concluded  that  the  logical  way 
to  buy  eggs  on  quality  basis  at  country  points  is  to 
buy  them  on  twice  a week  delivery  and  on  a quality 
basis  good  enough  to  set  in  an  incubator  or  unde-  'a 
hen  (eliminating,  of  course,  the  fertility  feature),  f 
think  if  we.  told  one  hundred  producers  of  eggs  that 
we  would  pay  a premium  for  eggs  good  enough  to 
set,  which  they  would  deliver  to  us  twice  a week,  we 
would  get  about  99  per  cent  eggs  that  would  grade 
under  their  tentative  grades  as  U.  S.  Specials. 

“I  wish  to  repeat  that  every  farmer  in  the  country 
knows  more  about  grading  eggs  than  anv  one  else. 
The  trouble  has  been  that  we  have  not  told  him  how 
we  want  them  graded.  We  all  know  that  in  setting 
eggs  the  following  kinds  must  be  eliminated  for  satis- 
factory results:  Jumbos,  medium  and  small  size,  ir- 
regular shaped  eggs  (that  is,  exceptionally  long  and 
narrow  or  round),  eggs  of  poor  shell  construction, 
ridged  shell  eggs,  dirty  eggs,  checks,  stained  eggs 
and  eggs  that  are  at  all  stale.  Just  eliminate  from  the 
farmers’  setting  grade  the  matter  of  fertility  and  you 
have  got  U.  S.  Specials  translated  into  a simple  coun- 
try point  buying  and  egg  producing  term.” 


An  Echo  From  the  War 


A colored  soldier  in  the  American  army  was  doing 
sentry  duty  for  the  first  time  in  his  life.  A dark  form 
approached  him.  “Halt!”  he  cried  in  a threatening 
tone.  “Who  are  you  ?” 

“The  officer  of  the  day.” 

“Advance !” 

The  O.  D.  advanced,  but  before  he  had  proceeded 
!»!”<! °zen  steps  the  dusky  sentinel  again  cried, 

“This  is  the  second  time  you  have  halted  me,”  ob- 
served the  officer.  “What  are  you  going  to  do  next?” 

“Never  you  mind  what  ah’s  gonna  do.  Mah  or- 
ders are  to  call  ‘Halt!’  three  times,  den  shoot!” 
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(Continued  from  page  21) 

cate  shall  also  be  mailed  by  the  inspector  to4he  Live 
Stock  Commissioner,  Ottawa : 

CERTIFICATE  OF  INSPECTION,  IMPORTED  EGGS 

I,  a duly  authorized 

inspector  under  “The  Live  Stock  and  Live  Stock  Products 
Act”  of  the  Dominion  of  Canada,  do  certify  that  J have  in- 
spected the  shipment  of  eggs  described  herein  in  accordance 
with  the  requirements  of  the  egg  regulations  made  by  au- 
thority of  “The  Live  Stock  and  Live  Stock  Products  Act” 
relating  to  the  importation  of  foreign  eggs. 

Place Date 

Name  and  address  of  Importer 

Name  and  address  of  Consignor 

Quantity Country  of  Origin 

Car  number  

Brand  or  other  identification  marks 

(sgd.) 

Inspector  No 

27.  All  cases  of  eggs  imported  into  Canada  for  do- 
mestic consumption  but  not  including  eggs  for  incu- 
bation, if  not  previously  marked,  shall  be  marked  on 
both  ends  by  the  importer  with  the  words  “Produce 
of”  followed  by  the  name  of  the  country  of  origin  and 
with  the  name  of  the  class  and  grade  of  the  eggs  con- 
tained therein  according  to  the  Canadian  standards, 
providing  that  the  importer  may  have  the  privilege  of 
re-candling  and  re-grading  the  shipment.  Such  re- 
candling and  re-grading  shall  be  under  the  supervi- 
sion of  and  subject  to  the  approval  of  the  inspector. 

When  in  warehouse  all  lots  of  imported  eggs  in- 
tended for  recandling  and  re-grading  shall  be  piled 
separately  from  all  other  eggs  and  no  cases  so 'sepa- 
rated shall  be  shipped  or  delivered  or  displayed  for 
sale  by  the  importer,  his  agent  or  employe  until  they 
have  been  re-inspected  by  an  inspector.  The  letter- 
ing in  the  markings  prescribed  in  this  regulation  shall 
be  in  block  letters  not  less  than  one  inch  in  height. 
Such  markings  may  be  accompanied  by  trade  names 
or  brands  providing  such  trade  names  or  brands  do 
not  obliterate  or  obscure  the  markings  prescribed  in 
this  regulation. 

28.  The  method  of  examination  shall  be  the  same 
as  that  prescribed  in  the  examination  of  export  and 
interprovincial  shipments  covered  by  the  Regulations, 
with  the  exception  that  in  the  instance  of  imported 
eggs  and  other  eggs  examined  at  destination  a maxi- 
mum allowance  of  twelve  (12)  eggs  to  the  half  case 
below  grade  stated,  will  be  allowed.  The  method  of 
taking  weights  shall  be  as  follows: 

The  inspector  will  ascertain  the  net  weight 
of  each  of  the  10  cases.  If  one  or  more  cases 
weigh  less  than  43  pounds  net  to  the  30-dozen 
case,  the  entire  sample  drawn  shall  be  weighed. 

If  three  or  more  cases  in  the  sample  drawn 
shall  be  marked  “Fresh  Seconds,”  “Storage 
Seconds’’  or  “Preserved  Seconds,”  as  the  case 
may  be. 

29.  Eggs  that  have  been  imported  into  Canada 
when  repacked  shall  be  repacked  in  the  cases  in  which 
they  were  imported  and  the  markings  showing  the 
country  of  origin  and  grade  shall  not  be  removed  or 
obliterated,  providing  always  in  any  case  where  such 
eggs  cannot  be  repacked  in  the  original  case,  other 
containers  may  be  used,  but  such  containers  shall  be 
marked  to  show  the  class  and  grade  and  the  country 
of  production  and  the  marks  used  shall  be  the  same 
in  form  and  character  as  those  on  the  original 
package. 

30.  No  cases  containing  foreign  eggs  imported  into 
Canada  for  domestic  consumption  shall  be  shipped  or 
delivered  or  displayed  for  sale  until  they  have  been 
marked  by  an  inspector  as  provided  in  these  Regu- 
lations. 


We  Buy  and  Sell 

Eggs 

We  are  members  of  the  Chicago 
Clearing  House 

Wire  us  your  orders  to  buy  or  sell  butter 
or  eggs  for  spot  or  future  delivery. 

We  are  located  at  the  center  of  Chicago’s 
Produce  Market.  We  handle  live  poul- 
try, also  frozen  poultry,  and  have  the 
largest  trade  in  ice-packed  poultry  in 
Chicago. 

WE  ARE  ANXIOUS  TO  SERVE  YOU 
LET  US  DO  IT 

| J.  H.  WHITE  & CO. 

955  Fulton  Market 

Chicago,  111. 

Telephone  Monroe  2500 


Edson  Brothers 

Established  1885 


Sutter,  (EfyerB? 
iEggH  ani> 
Panltrg 


110-112  Dock  Street 
Philadelphia  - Pennsylvania 
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Store  Your  POULTRY,  EGGS,  BUTTER  with 


Low  Insurance 
Financial  Strength  and 
Liberal  Advances 
A Spirit  of  Accommodation 


Modern  Warehouses 
Quickest  Service 
Best  Railroad  Facilities 
Reasonable  Rates 


CHICAGO 

COLD  STORAGE  WAREHOUSE  CO. 


G.  M.  WEAVER. 

Vice  President  and  General  Manager 


EDWIN  C.  GOTT  N.  A.  EMMERTZ 

Secretary  and  Treasurer 

GENERAL  OFFICES— 1526  S.  State  St.,  Chicago,  111. 


EGGS 

BUYERS  ::  BROKERS 
COMMISSION 


BOWMAN  & CO. 

Inc. 

WHOLESALE 

DEALERS 

136  West  Lake  Street 

CHICAGO 


THE  NATIONAL  BANK 
of  COMMERCE 

Clark  and  Randolph  Streets 
IN  CHICAGO 

Formerly  The  National  Produce  Bank 

For  15  years  wa  have  specialized  in  Produce  Commission 
Poultry,  Batter  and  Egg  accounts.  Out  of  town  merch 
ants  can  obtain  the  best  and  quickest  results  by  having 
their  drafts  routed  thru  this  bank. 

OFFICERS 

EDWIN  L.  WAGNER President 

JOHN  W.  LOW Vice-President 

RALPH  N.  BALLOU Cashier 

H.  B.  AHRENSFELD Asst.  Cashier 

WM.  F.  GLEASON Asst.  Cashier 

DIRECTORS 

JOHN  W.  LOW,  Wayne  & Low 

Fruit  & Produce  Commission  Merchants 

SAMPSON  ROGERS,  Bolles  & Rogers 

Hides  and  Wool. 

CHARLES  W.  HIGLEY, 

Vice-President  Hanover  Fire  Insurance  Co.,  of  New  York 

W.  C.  SHURTLEFF,  „ , 

Vice*  Pres.  & Treas.  Fuller-Morrisson  Co.,  Wholesale  Druggiet 

F.  W.  MORF, 

C.  H.  Weaver  & Co..,  Commission  Merchants. 
FREDERICK  N.  PEASE,  Western  Representative 
Williams  & Peters,  Coal. 

CLYDE  T.  HAYS,  Treasurer 

Beatrice  Creamery  Co. 

THOS.  C.  BLAYNEY,  President 

Riverside  State  Bank,  Riverside.  111. 

RALPH  N.  BALLOU,  Cashier 
EDWIN  L.  WAGNER,  President. 
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31.  The  mark  to  be  placed  on  each  case  of  foreign 
eggs,  by  th$  inspector,  shall  include  the  words  44 For- 
eign Eggs”  and  the  words  44Government  Inspected,” 
together  with  the  Inspector’s  number,  the  device  to 
be  in  such  form  as  the  Minister  may  approve. 

32.  All  these  Regulations  shall  become  effective 
from  the  date  of  the  second  publication  thereof  in 
The  Canada  Gazette. 

Schedule  44A” 

The  following  is  the  form  of  grading  statement 
prescribed  in  Regulation  (10)  of  these  Regulations  : 

GRADING  REPORT 

Quantity When  received 

From  


Grade 

Quantity 

1 

| Price  per 
dozen 

Extras  

l 

cts. 

$ cts. 

Firsts  

| 

Seconds  

| 

Cracked  

Dirty  

Rots  

Leakers  

Short  

$ 

Total  

Candler  No. 


HEN  TO  ROOSTER  AND  WHY 

In  the  Journal  of  Heredity  there  recently  appeared 
a story  of  a black  hen  which  changed  to  a white  roost- 
er and  then  died.  One  comparable  adventure  in  the  life 
of  any  man  and  he  would  feel  ready  to  die.  This 
sedate,  motherly,  black  hen  began  to  grow  a comb 
and  wattles  strangely  like  those  of  a rooster.  She 
had  already  attained  her  growth,  so  it  was  impossible 
to  change  her  shape  to  that  of  the  male — impossible 
for  her  short,  fat  legs  to  change  to  the  long,  unshapely 
legs  of  the  male  even  had  the  urge  been  present.  But 
so  much  of  her  appearance  as  was  not  fixed  by  bony 
outlines  took  on  the  appearance  of  the  male.  Her  voice 
changed  from  the  softer  notes  of  the  lady  to  the 
harsher  of  the  gentleman.  She  undertook  to  crow. 
She  not  only  changed  her  features  but  she  changed 
her  personality  as  well.  Her  conduct  and  behavior 
were  no  doubt  condemned  as  scandalous  by  the  Mrs. 
Grundys  of  the  barnyard. 

But  note  the  oncoming  of  another  transformation. 
With  each  molting  her  black  feathers  became  less 
black.  In  a season  or  two  the  black  hen  had  become 
a white  rooster. 

Then  death  and  a post-mortem. 

The  post-mortem  examination  showed  a large  tu- 
mor in  the  abdomen  in  the  region  of  the  back.  It  was 
plainly  an  ovarian  tumor.  It  was  found  to  have  de- 
stroyed the  ovarian  tissue  and  then  to  have  involved 
the  adrenal  tissue  as  well.  When  it  destroyed  the 
ovarian  tissue,  the  hen  lost  her  characteristics  of  the 
female,  became  a neuter  or  intermediate  sexed  and 
was  called  a male.  Later,  the  adrenals  were  involved, 
and  the  chicken,  now  third  sexed,  became  white  and 
died. 

Thus  ended  the  story  of  the  chicken. — Dr.  W . A. 
Evans,  Chicago  Tribune. 


HANCE  BROTHERS  COMPANY 


DONT 


OVERLOOK 


EFFICIENT  SERVICE,  CONSERVATIVE  ADVICE,  AND 
FULL  MARKET  VALUE,  CONSIGN  YOUR  POULTRY 
TO 


Hanci  Brothers  Co 

Commission  Merchants 
32  Bloomfield  St..  New  York  1 


WEST  WASHINGTON  MARKET 


H.  T.  Pond  Co. 


::  ::  EGGS  AND  ::  :: 
DRESSED  POULTRY 

361  Washington  St. 

New  York  - - - - N.  Y. 

Get  in  Touch  with  Us 


Industrial 

Cold  Storage  and  Warehouse  Co. 

American  and  Berke  St. 

Philadephia,  Pa. 

Located  on  Philadelphia  & Reading  Termi- 
nal, connecting  with  all  Refrigerator  Lines. 
Bill  all  shipments  our  care,  “Philadelphia 
& Reading  Ry.  Delivery.”  No  switching 
Charges.  Unequaled  facilities  for  the  hand- 
ling of  and  caring  for  Poultry,  Butter,  and 
Eggs.  Liberal  advances.  Rates  consistent 
. with  the  efficiency  of  “The  House  of  Service.” 

FRED  HEGER 

LIVE  POULTRY  and  EGGS 

419  South  Franklin  St 

ST.  LOUIS.  MO. 


Established  1883 


Butter,  Eggs  and  Dressed  Poultry 

For  the  quickest  and  most  efficient  service  and  for  best  net  results — TRY  US 

CRAWFORD  & LEHMAN 

Liberal  advance.  3 1 South  Water  Street,  Philadelphia 
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I POULTRY  BOX  SIZES 


Facts 

About  Excelsior  Pads 


The  widespread  use  of  excelsior  pads  is  the 
best  indication  of  their  utility.  From  a mere 
experiment,  they  have  become  a recognized 
part  of  the  standard  egg  package.  The  results 
obtained  have  fully  justified  their  continued 


Merited  Approval 

EXCELSIOR  PADS  have  the  enthusiastic  approval 
of  the  Carriers,  Important  Shippers,  Agricultural 
Bureaus,  State  Marketing  Bureaus,  as  well  as  of  the 
men  who  actually  use  them  in  their  daily  work. 
This  approval  is  based  on  merit  alone. 

How  to  Get  Best  Results 

It  is  important  that  the  pads  be  used  in  the  approved 
manner.  Six  pads,  placed  as  shown  in  the  illustra- 
tion below,  a new  case,  and  a set  of  new  honeycomb 
fillers,  will  give  you  a pack  that  is  standard.  Good 
results  are  certain. 


PAD  BUT  NO  FLAT 


In  buying  pads  be  sure  that  you  get  the  benefit  of 
proper  construction.  The  use  of  the  right  materials 
in  the  production  of  the  pad  is  also  important.  We 
vouch  for  ours  by  placing  our  name  and  Trade  Mark 
on  each  individual  pad. 


H.  W.  SELLE  & COMPANY 

MANUFACTURERS 
1000-1020  North  Halsted  Street, 
CHICAGO,  ILL. 


Single  Layer  Poultry  Boxes 

BROILERS—  Length  Width  Depth  Sd*. 

15  lbs.  & under,  packed  breast  up  14  14  4 U 

16  to  20  lbs.,  packed  breast  up  16  15  4 

??  t0  !bs»  packed  breast  up  16  16  4 34  X 

25  to  30  lbs.,  packed  breast  up  17  17  5 *£ 

CHICKENS— 

31  to  36  lbs.,  packed  breast  up  18  1754  554  U 

Packed  on  side  29  16*4  334  *2 


3J4  to  4 J/j  lbs.,  packed  on  side  3034  1 754  4 

is  }o  packed  on  side  3234  19  4 54 

5 'A  *bs.  up,  packed  on  side  34  1954  4*4 

FOWLS— 

3 lbs.  & under,  packed  on  side  25  14*4  3*4 

L jj'5  - packed  on  side  26*4  16  4 

3*4  to  454  lbs.,  packed  on  side  28*4  16  4*4 

4^to5j  lbs.,  packed  on  side  3154  17  454 

5 lbs.  and  over,  packed  on  side  33  18  454 

DUCKS— 

5 lbs.  & under,  packed  breast  up  31  19  4 

5 lbs.  and  over,  packed  breast  up  3254  1954  454 
GEESE— 


3254  19 


1954  4*4 


14*4  3*4 
16  4 


25  14 

2654  16 
2854  16 

3154  17 


in  n 

454  H 


All  weights,  packed  breast  up 

32 

24 

TURKEYS — (Young  Toras)- 

— 

1 1 lbs.  & under,  packed  on  side 

32 

26 

11  to  15  lbs.,  packed  on  side 

32 

27 

15  lbs.  and  up,  packed  on  side 

33 

28 

(Hen  Turkeys) — 

1 1 lbs.  & under,  packed  on  side 

32 

24 

Over  1 1 lbs.,  packed  on  side 

32 

25 

Ends  C’nt’r 


8 * 
H H 


8 8 

8 8 
H X 


H X 


•Cleats  on  all  boxes  for  packing  Turkeys. 

Specifications  for  Dry  Packed  Poultry  Boxes 
Twelve  Birds  to  the  Box 
Inside  Measurements— Length,  Width,  Depth 

Length  Width  Depth  Ends  S.  T.  B. 

o f a.  , # I°-  In-  In.  In.  In. 

Broilers.  15  lbs.  and  under, 

packed  one  layer,  breast  up  14  14  4 V2  M 

Broilers,  16  to  20  lbs.,  packed 

one  layer,  breast  up 16  15  4 Va 

Broilers,  20  to  24  lbs.,  packed 

one  layer,  breast  up 16  16  4*4  A 54 

Broilers,  25  to  30  lbs.,  packed  ** 

one  layer,  breast  up 17  17  5 A *4 

Chickens,  31  to  36  lbs.,  packed 

one  layer,  breast  up 19  17  6 54  14 

Chickens,  31  to  36  lbs.,  packed 

two  layers,  on  sides 16  14  7 *4  A 

Chickens,  37  to  42  lbs.,  packed  / 

one  layer,  on  sides 29  17  3*4  54  34 

Chickens,  37  to  42  lbs.,  packed  ** 

two  layers,  on  sides 17  15  7 54  14 

Chickens,  43  fo  48  lbs.,  packed 

two  layers,  on  sides 18  16  7*4  *4  a4* 

Chickens,  49  to  58  lbs.,  packed 

two  layers,  on  sides 18 1/2  16  7Va  54  34* 

Chickens,  59  lbs.  and  over,  two 

layers,  on  sides 18*4  18  8*4  54  14* 

Fowl,  31  to  36  lbs,  packed  two 

layers,  on  sides 15 *4  13*4  6*4  54  34 

Fowl,  37  to  45  lbs.,  packed  two  X ^ ™ 

layers,  on  sides 16  14  7*4  54  2A 

Fowl, '46  to  54  lbs.,  packed  two 

layers,  on  sides 16*4  15  8 U 14* 

Fowl,  55  to  66  lbs.,  packed  two 

layers,  on  sides 17  16  8'A  54  14* 

Fowl,  67  lbs.  and  over,  packed 

two  layers,  on  sides 18  17  9 s4  14* 

Ducks,  42  to  52  lbs.,  packed  two 

layers  20  1 3lA  iVz  54  A* 

Ducks,  53  to  62  lbs.,  packed  two 

layers  23  14  8 54  54* 

Ducks,  60  lbs.  and  over,  packed 

two  layers  24  14*$  8 VA  54-14 * 

Geese,  all  weights,  packed  two 

layers  28  19  12  yA  ^* 

TURKEYS 

Young  Toms,  11  lbs.  and  under  26  22  12  14  $4* 

Young  Toms,  over  11  lbs 27  25  12^4  14  ?4* 

Hen  Turkeys,  11  lbs.  and  under  22  20  \0V2  14  £4* 

Hen  Turkeys,  over  11  lbs 24  20  11*4  yA  £4* 

*Outside  cleats. 
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Specifications  for  Scalded  Poultry  Boxes 
Chickens 

Inside  Measurements — Length,  Width,  Depth 
(Packed  Dry  Picked  Style) 

Length  Width  Depth  Ends  S.  T.  B. 


Squab  Broilers,  11  to  16  lbs., 

In. 

In. 

In. 

In. 

In. 

packed  breast  up 

Broilers,  17  to  21  lbs.,  packed 

14 

1 254 

4 

X 

X 

breast  up  

Broilers,  22  to  25  lbs.,  packed 

16 

14 

454 

X 

X 

breast  up  

Broilers,  26  to  30  lbs.,  packed 

17 

14  / 

5 

X 

X 

breast  up  

Fryers,  31  to  35  lbs.,  packed 

1854 

15 

554 

X 

X 

breast  up  

Chickens,  36  to  42  lbs.,  packed 

19 

16 

6 

X 

X 

breast  up 

Roasters,  43  to  47  lbs.,  packed 

20 

17}4 

6/ 

X 

X 

on  sides 

Roasters,  48  to  54  lbs.,  packed 

1 7/ 

15 

8 

X 

X 

on  sides 

Roasters,  55  to  59  lbs.,  packed 

18 

16 

8 

X 

X 

on  sides 

Roasters,  60  lbs.  and  up,  packed 

18  / 

1754 

8/ 

X 

X 

on  sides  

20 

1854 

8/ 

X 

X 

Scalded  Chickens 

(On  First  5 Sizes  Legs  Drawn  Straight  Across  Box) 


Length  Width  Depth 
In.  In.  in. 

Squab  Broilers,  15  lbs.  and 

Ends  S.  T.  B 
In.  In. 

under,  packed  breast  up 

Broilers,  17  to  21  lbs.,  packed 

14 

13 

354 

54 

54 

breast  up  

Broilers,  22  to  25  lbs.,  packed 

16 

15 

4 

54 

54 

breast  up  

Broilers,  26  to  30  lbs.,  packed 

16 

16 

4 

54 

54 

breast  up 

Fryers,  31  to  36  lbs.,  packed 

18 

16 

4J4 

54 

54 

breast  up 

Chickens,  37  to  42  lbs.,  packed 

18 

17 

5 

X 

X 

on  sides  

Fowl,  35  lbs.  and  under,  packed 

17 

15 

7 

X 

X 

on  sides  

Fowl,  36  to  42  lbs.,  packed  on 

14/, 

13/ 

7 

X 

X 

sides  

Fowl,  43  to  47  lbs.,  packed  on 

16 

14/ 

7/ 

X 

X 

sides  

Fowl,  48  to  54  lbs.,  packed  on 

16 

15 

8 

X 

X 

sides  

Fowl,  55  to  65  lbs.,  packed  on 

17 

15 

8 

X 

X 

sides  

Fowl,  66  lbs.  and  up,  packed  on 

18 

16 

8/ 

X 

X 

sides  

18 

17 

9 

X 

x 

Broilers 

Broilers 

and 

Chickens 


Up  to  16  lb. ' 
17  to  21  lb.  ; 
22  to  25  lb. 
26  to  301b/ 
31  to  36  lb. 
37  to  42  lb.  J 


Paper  W rappers 


...Size  of  paper  wrapper:  15x15  inches 


...Size  of  paper  wrapper:  15x18  inches 


Roasters:  43  lb.  and  up Size  of  paper  wrapper:  16x22  inches 


WHERE  SERVICE  GETS 
RESULTS 


0. 


I l^^nUCE^COMNucT; 

POULTRY,  S °N 


K?°^/309-3ll  W.SaWaterSt.,(JlIOAG  O,  I LL . 


Cooling  Racks 

and 

Feeding  Batteries 


Danley’s  Patented  sure  grip  Cooling  Racks 
are  galvanized,  all  steel,  no  fingers  to  break  or 
bend,  are  indestructible  and  best,  capacity 
doubles  on  broilers,  and  medium  weight  birds. 

Danley’s  Patented  Batteries  save  you  big 
money  on  first  cost,  are  of  highest  quality, 
very  durable,  sanitary,  light  in  weight,  easy 
to  handle.  Quick  service  is  our  Motto.  BE 
READY  FOR  THE  RUSH  SEASON. 


Danley  Sanitary  Mfg.  Co. 

St.  Johns,  Mich. 

Western  Representative 

W.  P.  KERNAN,  208  N.  Wells  St.,  Chicago,  III. 
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Specializeing 

fcv  Members 

INSURANCE  ft 

National 

0*1  [p 

Merchandise  'X 

in 

I NjlIP^ 

S|\v  v'  /NAurrs  h 

SI  Poultry 
yj  Butter  & Egg 

Cold  Storage 

Association 

WORKMAN’S  COMPENSATION 

INSURANCE 

LIABILITY 

AND  AUTOMOBILE  INSURANCE 

COOPER  & SISSON 

Receivers  and  Wholesale  Dealers 

BUTTER,  CHEESE  & EGGS 

73  to  81  Dyer  Street,  Providence,  R.  I. 


is  one  of  the  best  markets 


BOSTON — lf°r  p°u,tryand  e&*8- 

^ the  public  in  New  England 
are  prosperous  and  are  ready  to  receive  your  offerings  through 

A.&O.W.  Mead&Co. 


35  North  Market  St. 


BOSTON 


MASS. 


FRED.  D.  OETJEN 

Largest  Handler  of  Packing  Stock  Butter 

WIRE  OR  WRITE  FOR  PRICES 

339  Washington  Street  New  York  City 


B.  W.  OTIS  & CO. 


Com  mission 
Receivers  of 


DRESSED  POULTRY 


West  Washington  Market  New  York 


Reference:  Chatham  & Phenix  Nat*l  Bank,  14th  Street  Branch 
or  any  Commercial  Agency 


WATSON  & KELLY 

320  W.  South  Water  St. 

Poultry,  Veal  and  Game 

CHICAGO 


FRANK  SWEENEY,  Inc. 

Wholesale  Butter  and  Eggs 

BUYERS— SELLERS— BROKERS 
“Quality  and  Value  Experts” 

192  N.  CLARK  ST.  - - - CHICAGO 


TRAFFIC  QUESTIONS  AND  ANSWERS 


Liability  of  Carrier  for  Loss  of  Goods  While  Await- 
ing Removal  from  Car  on  Public  Team  Track 

Question : On  a carload  of  eggs  shipped  to  a con- 
signee in  Chicago,  shortage  of  one  case  developed 
when  the  contents  of  the  car  were  checked  out  by  the 
team  track  foreman  to  consignee’s  drayman.  This  car 
reached  destination  under  original  seals  and  was  en- 
tered upon  arrival  and  a portion  of  the  contents  un- 
loaded ; the  car  was  resealed  by  carrier,  another  por- 
tion removed  on  the  second  day ; car  was  again  re- 
sealed by  carrier  and  unloading  completed  on  the 
third  day.  Will  you  kindly  advise  if  a definite  ruling 
has  been  made  by  the  courts  in  an  instance  of  this 
kind,  and  if  so,  to  what  effect? 

Answer:  In  Michigan  Central  vs.  Owens,  256  U. 
S.  427,  the  Supreme  Court  of  the  United  States  held 
that  a carrier  is  liable  under  the  terms  of  the  uniform 
bill  of  lading,  for  the  loss  of  goods  from  a car  while 
on  its  public  team  track  during  the  period  of  free 
time,  notwithstanding  the  fact  that  the  car  had  been 
opened  by  the  consignee  and  part  of  the  goods  re- 
moved therefrom.  In  the  instant  case,  if  the  loss  oc- 
curred during  the  period  of  free  time,  the  liability  of 
the  carrier  is  that  of  insurer.  If  the  loss  occurred 
after  the  expiration  of  free  time,  however,  the  liabil- 
ity of  carrier  is  that  of  a warehouseman.  In  the  latter 
event,  negligence  on  the  part  of  the  carrier  must  be 
proven. 


Misquotation  of  Rate — Liability  of  Carrier 

Question : Railroad  Company  furnished  me  in 
writing  with  the  freight  rate  from  A to  B.  Cars  were 
billed  out  at  the  rate  quoted,  and  charges  collected 
from  consignee  at  destination.  Balance  due  bills  were 
later  presented  by  carrier  with  a letter  stating  that 
the  rate  charged  was  incorrect.  I paid  the  balance 
due  bills,  but  later  filed  claim  for  the  difference  be- 
tween the  rate,  which  the  carrier  claimed  to  be  cor- 
rect, and  the  rate  quoted  me  in  writing.  This  claim 
has  been  declined.  Am  I entitled  to  refund? 

Answer:  The  Interstate  Commerce  Commission 
has  held  in  a number  of  cases  that  a shipper  is 
charged  with  notice  of  the  lawful  rate,  and  that  a 
misquotation  of  a rate  is  not  ground  on  which  to  base 
a complaint  for  reparation.  While  under  Section  6 
of  the  Act  a carrier  who  shall  misquote  the  applicable 
rate  is  liable  to  a penalty  of  $250,  this  penalty  accrues 
to  the  United  States  Government,  and  not  to  the 
shipper.  There  is,  therefore,  no  means  by  which  the 
amount  represented  by  the  balance  due  bills  can  be 
collected  from  the  carrier. 


LOWER  RATES  FROM  GREEN  BAY 


Supplement  No.  4 to  Agent  B.  T.  Jones’  Tariff 
218-B,  effective  August  5th,  carries  the  following  re- 
duced freight  rates  on  butter,  cheese,  eggs,  game  and 
dressed  poultry,  carloads,  from  Green  Bay,  Wis.,  to 
Albany,  N.  Y.  97c;  to  Baltimore,  Md.  98c;  to  Boston, 
Mass.  $1.06;  to  New  York,  N.  Y.  $1.01;  to  Norfolk, 
Va.  98c;  to  Philadelphia,  Pa.  99c;  to  Rochester, 
N.  Y.  79l/2c;  to  Rockland,  Me.  $1.06;  to  Syracuse. 
N.  Y.  82c;  to  Utica,  N.  Y.  9\y2c  per  100  lbs. 

These  rates  apply  only  on  shipments  routed 
C&NW,  Milwaukee,  Wis.,  Grand  Trunk  Railway. 


Unintentional  Humor 

Beginner  (after  repeated  failure) — “Funny  game, 
golf.” 

Caddie — “ ’Tain’t  meant  to  be.” — Punch  {London). 
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TRAFFIC  DEPARTMENT 


EXPRESS  CLASSIFICATION  CHANGES 


The  American  Railway  Express  Company  has  is- 
sued notice  of  its  intention  to  make  certain  changes 
in  the  rates,  rules  and  regulations  published  in  its 
Official  Classification  No.  28,  among  which  are  the  fol- 
lowing : 

Eggs,  Market: — The  present  Classification 
provides  for  the  use  of  cork  shavings,  cut  straw, 
corrugated  strawboard,  loose  excelsior  or  excel- 
sior pads  as  cushions  in  egg  packing.  It  is  pro- 
posed to  eliminate  cork  shavings,  cut  straw  and 
corrugated  strawboard  as  cushioning  material, 
the  new  rule  with  respect  to  fillers,  flats  and  cush- 
ions to  read  as  follows : 

“All  trays  and  dividing  boards  must  be  of 
hard  calendar  strawboard,  weighing  not  less 
than  Zl/2  pounds  to  the  set,  and  of  sufficient 
size  to  fill  the  compartments  to  prevent  shift- 
ing; the  bottom  dividing  boards  must  be 
placed  next  to  the  eggs,  and  on  top  of  a 
cushion  of  excelsior,  the  top  dividing  boards 
to  be  placed  next  to  the  eggs  and  covered 
with  sufficient  excelsior  to  hold  the  contents 
firm  in  place. 

Note — Where  standard  excelsior  pads  are 
used,  dividing  boards  will  not  be  required.” 

In  explanation  of  this  change,  the  express 
company  states  that  an  examination  of  egg  ship- 
ments has  indicated  that  cork  shavings,  cut  straw 
or  corrugated  strawboard  cushions  are  no  longer 
in  use,  and  that  excelsior  provides  a more  de- 
sirable cushion. 

Egg  Cases  (Returned): — The  present  Classifi- 
cation provides  a transportation  charge  of  15c 
each  on  egg  cases,  returned  to  shipping  points. 

It  is  proposed  to  apply  first-classi  rates  on  re- 
turned egg  cases,  containing  used  strawboard 
fillers;  the  15c  charge  to  apply  only  on  empty  re- 
turned cases. 

In  justification  for  the  increase  on  returned 
cases  containing  used  fillers , the  express  company 
states  the  following:  “A  study  of  the  conditions 
surrounding  the  egg  traffic  has  indicated  that 
breakage  in  transit  at  present  results  largely  from 
the  use  of  second  hand  fillers.  The  tips  of  these 
fillers  become  bent  and  broken  after  one  journey, 
and  are  not  fit  for  re-use.  As  a matter  of  fact, 
under  item  1,  page  35  of  the  classification,  it  is 
provided  that  cases  or  carriers  containing  second- 
hand fillers  will  not  be  accepted,  and  therefore 
under  the  present  requirements  of  the  express 
company,  it  is  not  permissible  to  use  a filler  for  a 
second  movement.  Consequently,  egg  cases  which 
contain  used  fillers  are  not  wholly  empty,  within 
the  meaning  of  item  4,  page  35  of  the  classifica- 
tion, and  should  not  be  returned  to  the  shippers. 

If  they  are  returned,  under  the  above  item  first 
class  rates  must  be  applied.  If  the  case  when  re- 
turned is  empty,  i.  e.,  contains  no  used  strawboard 
fillers,  then  the  charge  of  15c  each  will  be  as- 
sessed.” 


Transportation  of  Caretakers — It  is  proposed 
to  include  in  the  Classification  a rule  reading  as 
follows : 

“With  carloads  of live  poultry  or  live 

stock,  one  attendant  will  be  carried  free  with 
each  one  or  two  cars  for  one  owner,  and  one 
additional  attendant  free  with  each  addi- 
tional one  or  two  cars. 

“Women  or  minors  will  not  be  provided 
with  free  transportation  as  attendants. 

Attendants  will  not  be  furnished  with  re- 
turn transportation.” 

Live  Poultry — It  is  proposed  to  apply  second 
class  rates  on  live  poultry  between  points  in 
Groups  I and  3 (see  note)  where  scale  number 
shown  in  block  tariffs  does  not  exceed  32.  Under 
existing  tariffs,  first  class  rates  apply  between 
points  in  Groups  1 and  3,  taking  scales  31  and  32. 

Note — For  stations  included  in  Groups  1 and 
3 see  page  45  of  the  Official  Express  Classifica- 
tion, No.  28. 

Concerning  this  change  the  express  company 
states : 

“The  foregoing  change  provides  for  a de- 
crease in  the  rate  on  live  poultry  for  other  than 
breeding,  show,  exhibition  or  other  special 
purposes,  between  points  in  Group  I and 
points  in  Group  3,  where  the  scale  is  in  ex- 
cess of  No.  30.  but  does  not  exceed  No.  32.  It 
has  been  found  that  some  points  within  dis- 
tances of  400  miles,  between  those  groups,  are 
within  Scale  32,  and  change  is  made  accord- 
ingly.” 

It  is  the  intention  of  the  Express  Company  to 
make  the  Classification  changes  above  outlined  effec- 
tive on  or  about  October  1st,  1923.  Members  of  the 
‘National’  and  others  interested  who  desire  to  enter 
objections  to  any  of  these  classification  changes  may 
do  so  by  communicating  with  Geo.  S.  Lee,  Traffic 
Manager,  American  Railway  Express  Co.,  46  Trinity 
Place,  New  York  City,  N.  Y.,  on  or  before  August  15, 
1923,  the  date  upon  which  the  Classification  Supple- 
ment containing  the  changes  will  go  to  press. 


LOWER  RATE  PROPOSED 


The  Western  Trunk  Line  Committee  has  assigned 
its  subject  No.  3290  to  a proposal  to  establish  reduced 
freight  rate  of  88c  per  100  lbs.,  minimum  weight  20,- 
000  lbs.,  on  butter,  eggs  and  dressed  poultry  in 
straight  or  mixed  carloads,  Omaha,  Neb.,  to  Memphis, 
Tenn. 

Present  rate  is  $1.15  per  100  lbs. 


LOWER  POULTRY  RATE 


Reduced  freight  rate  of  $1.21  per  100  lbs.  .is  pub- 
lished in  Supplement  No.  4 to  Agent  B.  T.  Jones’ 
Tariff  218-B  to  apply  on  carload  shipments  of  Dressed 
Poultry  from  Harrodsburg,  Ky.,  to  Boston,  Mass. 
This  rate  will  become  effective  on  August  10th. 
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The  Traffic  Service  Department 

OF  THE 

National  Poultry,  Butter  and  Egg 

Association 

NOT  CONDUCTED  FOR  PROFIT 

AVAILABLE  TO  MEMBERS  OF  THE  ASSOCIATION  ONLY 
NOMINAL  MONTHLY  CHARGES 
SUPERVISED  BY  THE  EXECUTIVE  COMMITTEE 
OPERATED  BY  TRAFFIC  EXPERTS 


The  TRAFFIC  SERVICE  DEPARTMENT  of  The  National  Poultry,  Butter  and 
Egg  Association  AUDITS  Freight  and  Expense  Bills  and  PRESENTS  CLAIMS 
for  Overcharge's — It  advises  concerning  routes  and  QUOTES  RATES.  Presents 
claims  for  LOSS  AND  DAMAGE  and  recommends  PREVENTIVE  measures. 
Service  includes  RATE  ADJUSTMENTS.  In  a word  the  Department  was 
created  for  RELIEVING  members  of  all  their  TRAFFIC  TROUBLES  and  it  is 
meeting  with  a large  degree  of  success.  Keeps  members  advised  up  to  the  minute 
concerning  all  rate  and  regulatory  changes  by  means  of  SPECIAL  BULLETINS 


If  in  need  of  Traffic  Service,  make  your  wants  known  to  any 
representative  of  the  National  Poultry,  Butter  and  Egg 
Association,  or  mail  inquiry  to  the  Executive  Offices,  208 
North  Wells  Street,  Chicago. 

Application  and  sample  contract  mailed  on  request. 

All  matters  treated  with  the  utmost  confidence. 

JOIN  NOW! 

National  Poultry,  Butter  & Egg  Association 
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ANSWER  QUICK 


Nearly  every  member  of  the  Association 
has  an  employe  who  cares  for  the  traffic  mat- 
ters of  the  member.  The  Executive  Secretary 
wants  to  get  in  touch  with  such  employes. 
Please  send  their  names  and  addresses  to  the 
Executive  Offices  without  delay. 


EXCELSIOR  PAD  RATES 


Bulletin  No.  741,  issued  by  the  Western  Trunk 
Line  Committee,  carries  the  following  proposals  hav- 
ing  to  do  with  freight  rates  on  excelsior  pads : 

Subject  No.  1448A — Pads  (excelsior,  moss,  hay  or 
swamp  grass)  or  packing  cushion  or  mats  made  of  ex- 
celsior, grass  or  straw,  straight  or  mixed  carloads  or  in 
mixed  carloads  with  excelsior,  C.  L.,  from  and  to 
points  in  W.  T.  L.  territory.  Present — 3j^c  above  the 
rates  on  excelsior,  C.  L.  Proposed — Excelsior  rates. 
Note:  Where  through  rates  are  already  published 
specifically,  originally  based  upon  this  arbitrary,  such 
through  rates  to  be  likewise  adjusted  on  the  excelsior 
basis.  Excelsior  minimum  weights.  (By  shipper.) 

Subject  No.  1448B — Pads  (excelsior,  moss,  hay  or 
swamp  grass)  or  packing  cushions  or  mats  made  of 
excelsior,  grass  or  straw,  straight  or  mixed  carloads, 
or  in  mixed  carloads  with  excelsior,  C.  L.,  from  Eau 
Claire,  Rice  Lake,  Washburn,  Bayfield,  Superior, 
Wis.,  and  Duluth,  Minn.,  to  destinations  in  Colorado 
and  Utah.  Present— 5th  class.  Proposed — Excelsior 
rates.  Excelsior  minimum  weights. 

Shippers,  desiring  to  offer  suggestions  in  connec- 
tion with  these'  proposals  are  requested  to  communi- 
cate with  Mr.  E.  B.  Boyd,  Chairman,  Western  Trunk 
Line  Committee,  Transportation  Building,  Chicago, 


REFRIGERATION  CHARGES 


The  Southern  Freight  Association  has  assigned  its 
Subject  No.  10585  to  a proposal  to  establish  refrigera- 
tion charges  on  LCL  shipments  of  butter,  eggs, 
dressed  poultry  and  cheese  moving  from  Southern 
Railway  stations  (Morristown  to  Chattanooga,  Tenn., 
inclusive)  to  eastern  cities. 

The  proposal  as  outlined  in  the  Association’s 
Docket  No.  166  reads  as  follows: 

“10585 — Initiated  by  Carrier — It  is  pro- 
posed to  establish  rules,  regulations  and 
charges  governing  the  refrigeration  of  less  car- 
load shipments  of  eggs,  butter,  cheese  and 
dressed  poultry  from  Southern  Railway,  Knox- 
ville Division,  stations,  Morristown,  Tenn.,  to 
Chattanooga,  Tenn.,  inclusive,  to  eastern  cities, 
similar  to  the  rules,  regulations  and  charges 
applicable  from  Southern  Railway  stations, 
Johnson  City  to  Morristown.  The  proposed 
charges  for  this  refrigeration  service  to  be 
based  on  the  following  rates:  To  Baltimore 
36}4c;  Philadelphia  36y2c;  New  York  36j^c; 
Boston  40c  per  100  lbs.  It  is  also  proposed 
that  the  present  charges,  rules  and  regulations 
governing  this  service  from  Southern  Railway 
stations,  Johnson  City  to  Morristown,  as  well 
as  the  regulations  hereby  proposed  from  sta- 
tions Morristown  to  Chattanooga,  be  made 
subject  to  a minimum  weight  of  10,000  lbs.” 


CHANGES  IN  FREIGHT  RATES 


Supplement  No.  4 to  Agent  E.  B.  Boyd’s  Freight 
Tariff  1016-B  carries  the  following  reduced  rates  on 
eggs,  carloads,  from  Burlington,  Kans. : To  Gulf 
Ports,  $1 .55 ; to  Key  West,  Fla.,  $1.98 y*  per  100 
lbs.  These  rates  apply  only  on  shipments  for  export. 


Supplement  No.  4 to  Agent  E.  B.  Boyd’s  Freight 
Tariff  1016-B  carries  increased  freight  rate  of  $1.71 
per  100  lbs.,  on  eggs,  carloads,  from  Mangum,  Okla., 
to  Key  West,  Fla.,  for  export. 


Supplement  No.  16  to  Agent  E.  B.  Boyd’s  Freight 
Tariff  18-K,  effective  August  15th,  carries  reduced 
freight  rates  on  butter,  eggs  and  dressed  poultry,  car- 
loads, from  Earl,  Ely,  Vaughn  and  Seeman,  Kan.,  to 
St.  Louis,  Mo.,  and  Chicago,  111. 

Supplement  No.  6 to  Wabash  Railway  Tariff 
H-10194,  effective  July  15th,  carries  reduced  freight- 
rate  of  10c  to  Keokuk,  la.,  and  9j^c  to  Hannibal,  Mo., 
on  Poultry  Feed,  in  carlots,  from  St.  Louis,  Mo. 


Supplement  No.  5 to  Great  Northern  Railway 
Tariff  600- F,  effective  July  27th,  carries  reduced 
freight  rate  of  52c  per  100  lbs.  on  Butter,  carloads, 
Wadena,  Minn.,  to  Duluth,  Minn.,  and  Superior,  Wis. 
This  rate  applies  only  on  shipments  routed  via  Cass 
Lake,  Minn.,  and  stopped  in  transit  to  finish  loading 
at  intermediate  points. 


MIXED  CARS  OF  POULTRY  AND  EGGS 


Care  Prior  to  Shipment  and  Proper  Loading  Essential 
to  Safe  Transportation 


Last  December,  R.  C.  Dearborn,  Chairman  of  the 
National  Perishable  Freight  Committee,  in  a com- 
munication addressed  to  the  Executive  Offices  of  the 
National  Poultry,  Butter  and  Egg  Association  stated: 
“Our  attention  has  been  called  to  the  large  and 
steady  increase  in  claims  account  damage  to  mixed 
shipments  of  eggs  and  dressed  poultry.  It  is  sug- 
gested that  the  major  portion  of  the  claims  primarily 
arise  from  too  close  stowing  of  eggs,  which  has  the 
result  of  interfering  with  the  proper  circulation  of 
cold  air  and  thereby  failing  to  secure  the  degree  of 
refrigeration  necessary  to  protect  the  dressed  poul- 
try.” 

The  Executive  Offices  commenced  an  investigation 
which  leads  to  the  following  conclusions: 

Pre-Cooling 

1.  Eggs  should  be  precooled  to  from  32  to  36  degrees. 

2.  Poultry  should  be  precooled  to  from  22  to  36 

degrees.  (Certain  shippers  suggest  that  poultry 
should  be  at  a zero  temperature  before  loading.) 

3.  Car  should  be  precooled  from  30  to  35  degrees  be- 

fore loading  is  commenced.  Crushed  ice  and  salt. 

Loading 

4.  Use  racks  in  the  bottom  of  the  car. 

5.  Place  the  poultry  in  each  end  of  the  car,  next  to 

the  ice  bunkers. 

6.  Place  the  eggs  in  the  center  of  the  car,  seven 

cases  wide. 

7.  Leave  air  spaces  between  all  rows,  running  from 

one  end  of  the  car  to  the  other. 

8.  Where  poultry  is  frozen  before  being  loaded,  straw 

should  be  placed  over,  around  and  under  the 
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eggs,  to  protect  against  the  cold  of  the  frozen 

• poultry.  It  will  also  tend  to  prevent  the  sweat- 
ing of  the  poultry,  caused  by  its  proximity  to 
the  eggs. 

9.  Re-ice  in  transit  as  required. 

The  Movement 

The  movement  of  mixed  cars  of  eggs  and  dressed 
poulrty  by  the  larger  shippers  is  usually  during  the 
early  spring,  or  late  summer,  or  early  fall  when  eggs 
cannot  be  held  for  carlot  tonnage.  Smaller  shippers 
find  it  necessary  to  ship  mixed  cars  the  year  round 
to  keep  their  tonnage  moving  frequently,  and  in  an- 
swer to  the  demand  of  many  small  receivers. 

The  Claim  Account 

The  investigation  does  not  develop  any  facts  tend- 
ing to  prove  “a  large  and  steady  increase”  in  the  claim 
account.  On  the  other  hand,  claims  seem  to  be  few 
and  far  between. 

To  determine  whether  dressed  poultry  has  been 
“spoiled”  by  reason  of  failure  to  properly  precool  or 
has  been  spoiled  because  of  lack  of  proper  refrigera- 
tion, the  following  observations  are  submitted : 

Improper  precooling  is  evidenced  by  the  fact  that 
deterioration  commences  from  the  inside  of  the  bird, 
because  the  animal  heat  was  not  entirely  eradicated. 
This  deterioration  in  turn  causes  the  outside  of  the 
bird  to  become  green  and  otherwise  discolored  and 
finally  carries  a strong  odor  or  stench. 

Improper  refrigeration  is  evidenced,  first,  by  sweat 
on  the  outside  of  the  bird ; this  is  followed  by  a super 
abundance  of  moisture  and  finally  the  entire  outside 
of  the  bird  becomes  slimy  and  sticky. 

Investigation  by  the  Government 

Concerning  the  loading  of  mixed  cars  of  poultry 
and  eggs,  the  Bureau  of  Chemistry,  U.  S.  Department 
of  Agriculture,  has  this  to  say : 

“If  the  car  is  to  be  loaded  with  a mixture  of 
poultry  and  eggs,  as  very  frequently  happens,  the 
problem  is  much  more  complicated.  If  ice  and 
salt  are  used  in  the  bunkers,  and  if  the  poultry 
and  eggs  go  into  the  car  well  chilled,  the  tem- 
perature may  be  sufficiently  low  to  freeze  the 
eggs.  If,  on  the  other  hand,  salt  is  not  used  with 
the  ice,  it  becomes  a difficult  matter  to  keep  the 
poultry  sufficiently  cold  to  carry  without  deterior- 
ation if  the  haul  is  a long  one.  If  such  mixed 
cars  are  to  be  handled,  and  this  is  oftentimes  a 
commercial  necessity,  it  is  advisable  to  chill  the 
poultry  as  thoroughly  as  possible,  piling  the  boxes 
low  in  the  car  and  against  the  ice  bunkers.  The 
eggs  should  be  artificially  chilled  to  as  low  a 
temperature  as  possible  before  they  are  shipped, 
and  they  should  then  be  placed  in  the  middle  and 
upper  layers  of  the  load. 

“Since  the  ice  bunkers  are  at  either  end  of  the 
car,  it  follows  that  every  additional  foot  away 
from  them  will  mean  a rise  in  temperature;  and 
since  there  is  no  method  of  inducing  artificial 
circulation  in  general  use,  by  which  the  heavy 
cold  air  at  the  bottom  of  the  car  can  be  forced  to 
the  upper  part,  it  follows  also  that  every  foot 
above  the  floor  means  a rise  in  temperature.  The 
mistake  is  frequently  made  of  packing  goods  too 
high  in  a refrigerator  car.  Where  great  efficiency 
is  necessary,  as  in  the  handling  of  poultry,  the 
height  of  the  load  should  be  not  more  than  4 
feet.” — File  314. 

(Since  the  foregoing  investigation  was  completed, 


a very  large  shipper  states:  “We  place  provision  racks 
on  the  car  floor  and  against  ice  bunker.  We  load 
poultry  next  to  the  ice  tanks.  We  separate  the  poul- 
try from  the  eggs  with  provision  racks,  placed  with 
the  smooth  side  against  the  egg  cases.  If  a car  con- 
tains 50  per  cent  or  more  poultry  we  split  it  and  place 
in  both  ends  of  the  car  and  the  eggs  in  the  center. 

“The  car  should  be  initially  iced  to  obtain  an 
opening  temperature  of  from  34  to  36  degrees  and  re- 
iced  in  transit  sufficiently  to  maintain  a temperature 
not  to  exceed  40  degrees  in  the  car.  Under  these  con- 
ditions we  feel  that  all  cars  so  cared  for  will  safely 
carry  under  most  extreme  weather.”) 


OFFICIAL  INSPECTORS  OF  THE  NATIONAL 
POULTRY,  BUTTER  AND  EGG 
ASSOCIATION 


Boston 

Poultry — A.  B.  Carpenter,  of  C.  R.  Corwin  & Co. 
Butter — J.  W.  Berry,  of  J.  R.  Ellis  & Son. 

Eggs — B.  C.  Cummings,  of  Green  & Co. 

Buffalo 

Poultry — W.  A.  Tuttle,  169  Scott  St. 

Butter — J.  W.  Lansing,  of  Gleason  & Lansing. 
Eggs — Chas.  H.  Hickman,  150  Michigan  Ave. 
Chicago 

Poultry— C.  B.  Ford,  192  N.  Clark  St. 

Butter— John  W.  Miller  (C.  H.  Weaver  & Co.),  67 
W.  South  Water  St.,  Chicago. 

Eggs — John  R.  Tyler,  208  N.  Wells  St. 

Cleveland 

Eggs — Joseph  Mendes,  care  Cottage  Creamery  Co. 

Duluth 

Poultry — N.  F.  Russell,  care  Bridgman-Russell  Co. 
Cheese  and  Butter — J.  P.  McDonald,  7th  Ave.  and 
Railroad  St. 

Eggs — Ross  Gatlin,  care  Armour  & Co. 

Minneapolis 

Poultry — I.  E.  Meagher,  123  N.  Sixth  St. 

Butter — John  Walstrom,  121  N.  Sixth  St. 

Eggs — Ross  C.  Morford,  71  Island  Ave. 

New  York 

Poultry — D.  P.  Boehm,  of  D.  P.  Boehm,  Inc. 
Butter — Geo.  W.  Connell,  6 Harrison  St. 

Eggs — Harry  Bryan,  of  Bryan-Duval  Co.,  105 
Hudson  St. 

Philadelphia 

Poultry— G.  W.  Ellis,  of  T.  T.  Ellis  & Son,  24-26 
S.  Water  St. 

Butter — C.  M.  Drake,  of  C.  M.  Drake  Co.,  19 
S.  Water  St. 

Eggs — Jacob  F.  Miller,  of  Bickel  & Miller,  322  S. 
Front  St. 

Omaha 

Poultry,  Butter  and  Egg  Inspector — W.  W.  Bos- 
worth,  care  Hurd  Creamery  Co.,  Council  Bluffs, 
Iowa. 

Detroit 

Poultry — Fred  Schaffer,  of  F.  J.  Schaffer  & Co. 
Butter — W.  R.  Throop,  of  Harris  & Throop. 

Eggs — A.  F.  Thibodeau,  of  A.  F.  Thibodeau  Co* 

St.  Louis 

Poultry — Edw.  Lynch,  807  N.  4th  St. 

Butter — A.  A.  Rehbein,  220  Market  St. 

L Eggs — Geo.  H.  Broeder,  813  N.  Third  St. 
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ROSTER 


National  Poultry,  Butter  & Egg  Association 

NOTE:  Members  should  keep  in  mind  that  our  Membership  Ledgers — not  this  Roster— constitute 
the  highest  authority  regarding  every  membership.  Extra  care  is  taken  to  see  that  every  name  and 
address  is  correctly  shown  in  the  Roster.  But  in  making  corrections  and  adding  new  names  constantly 
it  happens  now  and  then  that  printers  make  new  errors  or  leave  out  names  or  addresses  inadvertently. 
Pressure  of  work  in  the  Executive  Secretary’s  office  precludes  checking  the  Roster  with  the  Member- 
ship Ledgers  before  going  to  press  every  month,  though  this  is  done  as  often  as  possible. 


ARKANSAS 

McHenry  & Bryan,  Fayetteville. 

Ozark  Poultry  & Egg  Co.,  Fayetteville. 

D.  W.  Tobey,  Inc.,  P.  O.  Box  614,  Texar- 
kana, Ark.-Tex. 


CANADA 

P.  Burns  & Co.,  Calgary,  Alberta. 
Canadian  Packing  Co.,  Toronto,  Ont. 

T.  J.  Coyle  & Co.,  507  Lindsay  Bldg.,  Win- 
nipeg, Man. 

The  Wm.  Davies  Co.,  Ltd.,  Toronto,  Ont. 
Gunn,  Langlois  & Co.,  Ltd.,  105  St.  Paul 
St.  East,  Montreal. 

Gunn's  Limited,  West  Toronto,  Ont. 

H.  C.  Kersten,  c|o  Crescent  Cry.  Co.,  Win- 
nipeg. 

Lemon  Bros.,  Owen  Sound,  Ont 


CALIFORNIA 

California  Poultry  Co.,  315  Washington 
St.,  San  Francisco. 

Harbaugh  & Co.,  425  Washington  St,  San 
Francisco. 

King  & Layton,  310  Clay  St,  San  Fran 
cisco. 

Makins  Produce  Co.,  310  Davis  St,  San 
Francisco. 

Monotti-Larimer,  250  Sacramento  St.,  San 
Francisco. 

Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco. 

Carl  Schallinger,  310  Gay  St,  San  Fran- 
cisco. 

Wilsey  Bennett  Co.,  352  Front  St,  San 
Francisco. 


COLORADO 

Bear  Produce  Co.,  1515  Market  St.,  Denver. 
Pinkett  Bros.  Prod.  Co.,  1537  Market  St, 
Denver. 


CONNECTICUT 

Bradley  & Dillon,  New  Haven. 

L.  C.  Bates  Co.,  46  George  St.,  New  Haven, 
P.  Berry  & Sons,  390  Windsor  St.,  Hart- 
ford. 


CUBA 

Armando  Armand  & Son,  17  Sol  St.,  Ha- 
vana. 

Frank  Bowman  Co.,  San  Ignacio  13,  P.  O. 
Box  471,  Havana. 


FLORIDA 

C.  G.  Hilperlby,  Box  696,  Tampa. 


St, 


St 


ILLINOIS 

Frank  Atlass  Prod.  Co.,  Lincoln. 

C.  F.  Bishop  & Co.,  220  N.  Front 
Quincy. 

G.  W.  Blackburn  & Co.,  Fairfield. 
Bloomington  Prod.  Co.,  Bloomington. 

H.  A.  Burns  Prod.  Co.,  Thompsonville. 
Cappel  Garrard  Co.,  Peoria. 

L.  E.  Chapin,  Tampico,  111. 

Davis  Cleaver  Produce  Co.,  Quincy. 
Dennis  Produce  Co.,  Bowen. 

Geo.  W.  Frey  Produce  Co.,  Mendota. 
Frank  Grampp,  Princeton. 

H agist  Jett  Produce  Co.,  Box  64,  E. 

Louis,  111. 

P.  O.  Hallbeck  & Son,  West  Salem. 

F.  Houser  & Son,  Lena. 

W.  A.  Joy,  119  N.  9th  St,  Springfield. 
Kleinschmidt  Produce  Co.,  Nashville. 
Manning  & Manning,  Morrisonville. 

G.  E.  Merrill,  Avon. 

W.  D.  Miller  & Son,  Newton. 

Money  Produce  Co.,  Yale. 

B.  S.  Pearsall  Butter  Co.,  51  N 

St.,  Elgin. 

Peoria  Creamery  Co.,  Peoria. 

Harold  G.  Peterson,  2200  Lincoln  St., 
Evanston. 

Pioneer  Creamery  Co.,  Galesburg. 

F.  A.  Pruett  & Sons,  Third  & Monroe 
Sts.,  Kinmundy. 

Sorento  Produce  Co.,  Sorento. 

Geo.  H.  Spengler,  10th  & Capitol  Ave., 
Springfield. 

W.  H.  Stanley  & Son,  Newton. 

H.  J.  Swan  & Co.,  Fairfield. 

Sugar  Creek  Creamery  Co.,  Danville. 
Jacob  Tick,  Clinton. 


State 

I 


P.  H.  Utterback,  Oblong. 

A.  Wallins,  Inc.,  Decatur. 

H.  C.  Weinrich  & Co.,  Cambridge. 

J.  F.  Williams  & Son,  Apple  River. 
C.  C.  Wright,  McLeansboro. 

A.  J.  Wrigley,  Wyoming. 


Chicago 

B.  Aaron  & Sons,  56  W.  South  Water  St. 
Theodore  Aaron,  Inc,  204-208  N.  Weils  St. 
Aman  & Enders,  132  W.  South  Water  St. 
Armour  & Co.,  Produce  Dept 
Baer  & Woods,  326  W.  So.  Water  St. 

J.  P.  Barrett  Pro.  Co.,  208  N.  Wells  St. 
Batterman  & Koelling,  949  Fulton  Mar- 
ket 

Beatrice  Creamery  Co.,  1526  S.  State  St. 
Amos  Bird  Co.,  1314  So.  Canal  St. 

Blue  Valley  Creamery  Co.,  700  S.  Clinton 
St 

S.  S.  Borden  Co.,  220  W.  South  Water  St 
Bowman  & Co..  136  W.  Lake  St 
John  L.  Brink  Co.,  212  W.  So.  Water  St 
Brink  & Pilat,  214  W.  South  Water  St 
Peter  Britten  Sons,  2 Fulton  Market 
H.  L.  Brown  & Sons,  953  Fulton  Market 
Bickley,  Finnell  & Wimple,  Inc,  216  N. 
Wells  St. 

G.  W.  Bull  & Co.,  26  W.  Kihzie  St 
Burd  Bros.,  206  W.  So.  Water.  St 
Cantwell  & Gillogly,  953  Fulton  Mkt. 
Cohen  & Co.,  108  W.  South  Water  St 

H.  B.  Collins,  c|o  Swift  & Co.,  U.  S. 

Yards.  f 

Cooney  & Co.,  215  W.  So.  Water  St. 

Coyne  Bros.,  119  W.  South  Water  St. 
Coyne  & Nevins  Co.,  168  W.  South  Water 
Street 

Cromer  & Brown,  212  N.  Wells  St. 

Cudahy  Packing  Co.,  Produce  Dept., 
Harris  Trust  Bldg. 

Theo.  Cuny,  320  W.  South  Water  St. 
Dauber  Bros.,  1132-1134  Fulton  Market. 
Jno.  R.  Deisher  C6.,  954  Fulton  Market. 
Dittmann  & Co.,  125  N.  Union  St 
Joseph  Dusek  Co.,  726  W.  Randolph  St. 
Wm.  Ebeling,  702  W.  Randolph  St. 

M.  H.  Eichengreen  & Co.,  227  N.  LaSalle 
Elliott  & McGarraghy,  29  W.  Kinzie  St 
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Harry  H.  Field  & Co.,  208  N.  Wells  St. 
^innerman  Bros.,  320  W.  So.  Water  St. 
Ford-Gustavson  & Co.,  192  N.  Dark  St. 
Peter  Fox  Sons  Co.,  1122-24  Fulton  Market. 
Gallagher  Bros.,  165  W.  South  Water  St. 
Alexander  Getz,  1016-1022  Fulton  Mkt. 
Getz  & Brodsky,  326  W.  So.  Water  St 

R.  Gerber  & Co.,  12  E.  Kinzie  S*- 
Moses  Gray  & Co.,  160  W.  So.  Water  St. 
Gridley-Maxon  Co.,  25  W.  So.  Water  St. 
Guggenheim  Bros.,  916  Fulton  Market. 

A.  F.  Heidke  & Sons,  845  Fulton  St. 
Frank  G Heilman,  945-947  Fulton  Mkt. 

J.  E.  Hugo  Hemman  & Co.,  225  W.  South 

Water  St. 

J.  S.  Hoffman  Company,  219-221  N. 
Franklin  St 

W.  G.  Howard  & Co.,  229  N.  Wells  St.  ! 
Hunter  Walton  & C&,  35  W.  Kinzie  St  ! 

S.  Katz  & Co.,  Inc.,  208  No.  Wells  St  \ 
Kean  & Stryker,  716  W.  Randolph  St.  - 
Kelley- Iverson,  Inc.,  192  N.  Clark  St. 
Geo.  T.  Kruse  & Co.,  708  W.  Randolph  St.; 

A.  S.  Kuhn  Co.,  208  N.  Wells  St 

H.  & J.  Lepman,  Inc,  208  N.  Wells  St. 
Litman.  & Co.,  948  Fulton  Mkt 
Max  M alter  Co.,  816  W.  Randolph  St. 
Maurice  Mandeville,  160  N.  Market  St. 
Wolf  Malter,  910  Fulton' Market 

R.  Mangan  & Co.,  819  W.  Randolph  St 

I.  H.  Marks,  192  N.  Clark  St  i 

John  V.  McCarthy  Co.,  136  W.  Lake  St. 

G E.  McNeill  & Co.,  325  W.  So.  Water  St. 
Merrill  & Eldredge,  160  N.  Market  St. 
Geo.  Meyer  & Co.,  228  W.  South  Water  St. 
Jos.  T.  Milnarik,  136  W.  Lake  St 

W.  S.  Moore,  206  N.  Wells  St 

A.  >M\  MulliN,  303  W.  So.  Water  St. 
Mutual  Produce  Co.,  922  Fulton  St 
Murmann  & Karsten,  222  W.  So.  Water 

St 

National  Prod.  Co.,  208  N.  Wells  St 
Ad.  Newman  & Son,  4420  S.  Ashland  Ave. 
Naomi  Produce  Co.,  309  W.  So.  Water  St. 
North-West  Produce  Co.,  834  No.  Racine 
Ave.  ii  ttriki 

O’Hearn  & Sherman,  64  S.  Water  St 
O.  W.  Olson  Co.,  136  W.  Lake  St 
Thos.  E.  0’N*ll  Co.,  218  N.  Wells  St. 
Ostrowsky  & Simkin,  206  W.  So.  Water 
St 

Morris  Ovson  Co.,  30  N,  Green  St 
Oxley  & Richter  Co.,  208  N.  Wells  St 
Polmen  & Co.,  216  W.  So.  Water  St 
G.  W.  Randall  & Co.,  211  W.  South  Water 
St 

B.  W.  Redfearn,  208  N.  Wells  St. 

Harry  H.  Redfearn  & Co.,  208  N.  Wells 
St 

A.  S.  Roe  & Co.,  208  N.  Wells  St  I 


Ed;  Rueb  & Co.,  703  W.  Randolph  St. 

M.  P.  Rutledge,  1111-1113  Fulton  Market 
John  Sander,  1053-1055  W.  Lake  St. 
Schrieber  & Falker,  136  W.  Lake  St. 
Schweizer  Commission  Co.,  654  W.  63rd 
St. 

John  M.  Shawhan,  136  W.  Lake  St. 

Geo.  S.  Sloan  & Sons,  62  W.  So.  Water  St. 
Snyder,  Harry,  Co.,  223  W.  So.  Water  St. 
Sonenblick  & Shapiro,  207  W.  So.  Water 
St. 

Spangenberg  & Co.,  48  W.  Kinzie  St. 
Steffey  Bros.,  118  W.  So.  Water  St 
Frank  Sweeney,  Inc.,  192  N.  Clark  St. 

E.  B.  Teets  & Co.,  322  W.  So.  Water  St. 
Ed.  Terman  & Co.,  321  W.  So.  Water  St. 
Titman  Egg  Co.,  Inc.,  400  N.  Elizabeth  St. 
John  R.  Tyler  Co.,  208  N.  Wells  St. 

M.  Uhlmann  & Co.,  Inc.,  171  W.  So. 
Water  St. 

A.  T.  Ullmann  Co.,  1014  Fulton  St. 
Waskow  Butter  Co.,  346  W.  So.  Water  St. 
Watson  & Kelly  320  W.  So.  Water  St. 

C.  H.  Weaver  & Co*  67  W.  South  Water 
St. 

Weinberg  Bros.  & Co.,  1052-54  Fulton  Mkt. 
Wendel  & Briggs,  951  Fulton  Market 
O.  E.  Whitcomb  & Son,  210  W.  South 
Water  St 

J.  H.  White  & Co.,  955  Fulton  Market 
W.  T.  S.  White,  c|o  Morris  & Co.,  U.  S. 
Yards. 

Wilson  & Co.,  Prod.  Dept,  U.  S.  Yards.  ? 
Henry  Yepsen  & Co.,  207  N.  Wells  St 
Zambreno  Bros.  & Co.,  918  Fulton  St 
Zimmermann  & Smith,  336  W.  So.  Water 


INDIANA 

Atlass  Produce  Co.,  Lafayette.  J 

J.  E.  Beyer,  Rochester. 

Barefoot  Produce  Company,  Cowan. 

E.  E.  Bogan  Co.,  Goodland.  ] 

i 

E.  Braude,  Silver  Lake.  ! 

L.  J.  Bretz,  Huntingsburg. 

Closer  Leaf  Creameries,  Huntington.  1 
Dearmin  & Co.,  Odon.  : 

Decatur  Produce  Co.,  Decatur.  \ 

L.  J.  Delucenay,  Ashley.  \ 

R.  L.  Ditzler,  Huntington. 

Fear-Campbell  Co.,  Frankfort. 

Geo.  Freese’s  Sons,  Nappanee.  li 

Fountain  Produce  Co.,  Veedersburg. 

F.  H.  George  & Co.,  116  W.  Columbia  St., 

Ft.  Wayne. 

Harris-Hardman  Co.,  Richmond. 

Havens  Bros.,  Ladoga. 

O.  L.  Hoese,  Worthington. 


Houghland  & Miller,  Boonville. 

The  E.  R.  Jaques  Co.,  Thorntown. 

J.  A.  Long,  c|o  J.  A.  Long  Co.,  Portland. 
C.  J.  Loyd  & Co.,  Greensburg. 

McLane  & Co.,  Shelby ville. 

Miami  Produce  Co.,  Peru. 

Murphy  & Co.,  Princeton. 

O.  Oliver  & Son,  Madison. 

Thomas  Owens,  Angola. 

Henry  Pfau,  224  Ninth  St,  Jasper. 

The  Pfeiffer  Sales  Co.,  Logansport 
Riffert  Bros.,  Haubstadt. 

Schlosser  Bros.,  Frankfort. 

Sherman  White  & Co.,  Ft.  Wayne. 

Van  Buren  Produce  Co.,  Van  Buren. 

Indianapolis 

Indianapolis  Poultry  Co. 

The  Wadley  Co..  North  St.  & Canal. 


IOWA 

Ames  Produce  Co.,  Ames. 

A.  Baird  & Son,  Lohrville. 

Bell- Jones  Co.,  Davenport. 

Boos  Produce  Co.,  West  Bend. 

Burlington  Produce  Co.,  Burlington. 
Central  City  Prod.  Co.,  Central  City. 
Charlton  & Bowen,  Rolfe. 

J.  A.  Crowther,  Pocahontas. 

P.  M.  Dahlem,  Cascade. 

C.  A.  English,  Hubbell  Bldg.,  De?  Moines. 

E.  J.  Farley,  Monticello. 

C.  Alvin  Fosse,  LaPorte  City. 

Tyndall  N.  Fosse,  Ridgeway. 

M.  J.  Goodrich,  Strawberry  Point. 
Goodrich  & Gallagher,  Inc.,  Waverly. 

M.  4 J.  R.  Hakes,  Laurens. 

Hall  Produce  Co.,  Sigourney. 

Hanford  Produce  Co.,  Sioux  City. 

F.  H.  Hatch  Co.,  Edgewood. 

Hawkeye  Produce  Cq.,  Brookdale  Ave., 
Chariton. 

E.  B.  Higley  Co.,  409  S.  Federal  St.,  Mason 
City. 

Hurd  Creamery  Co.,  Council  Bluffs,  Iowa. 
I ndependences  Produce  Co.,  Independence. 
Independent  Produce  Co.,  1801  W.  3rd  St., 
Davenport. 

Iowa  City  Produce  Co.,  Iowa  City. 

Iowa  Grain  & Produce  Co.,  Burlington. 
Carl  T.  Irish,  Nevada. 

Jensen’s  Creamery  Co.,  Coon  Rapids. 

W.  E.  Keeney,  Clarinda. 

A.  R.  Loomis  & Son,  Fort  Dodge. 
Marshalltown  Produce  Co.,  213  Market 
St,  Marshalltown. 
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John  Morrell  & Co:,  Ottumwa. 

E.  G.  Morse,  Mason  City. 

Mt.  Pleasant  Produce  Co.,  Ml  Pleasant. 
J.  H.  Neil  Creamery  Co.,  Tama. 

Newton  Produce  Co.,  Newton. 

G.  W.  Nicholson  & Co.,  Grand  Junction. 
Nickles  & Son,  Corydon. 

Northern  Iowa  Produce  Co.,  McGregor. 
W.  L.  Ogden  & Co.,  305  Pearl  St.,  Sioux 

City. 

Perfect  Produce  Co.,  Solon. 

Peterson  Bros.,  6th  Ave.  & River  Front, 
Clinton. 

Reisman  Co.,  Oskaloosa,  Iowa. 

W.  S.  Reister  & Son,  Washington. 

Fred  Reum  & Co.,  218  W.  Water  SL, 
Decorah. 

H.  S.  Rhynsburcer,  9th  Ave.,  Pska- 

loOSSL 

J.  Russell,  Winfield. 

St.  Ansgar  Produce  Co.,  St.  Ansgar. 

Shot  well  & Go.,  Des  Moines. 

J.  A.  Shannon  & Son,  Iowa  Falls. 
Sheldon  Produce  Co.,  Sheldon. 

J.  A.  Silver  & Cb.,  Stockport 
R.  D.  Smith,  Swea  City. 

E.  Wade,  Hubbell  Bldg.,  Des  Moines. 
Wayne  F,  Waller,  Garner. 

Waverly*  Produce  Co.,  Waverly. 

Wescott  & Winks,  Sumner. 

»TW.  Winsler,  Moravia. 


KANSAS 

Beatrice  Creamery  Co.,  Topeka. 

The  Belle  Springs  Cry.  Co.,  Abilene. 

The  Blue  Valley  Packing  Co.,  Marys- 
ville. 

J.  E.  Brewer,  Box  226,  Abilene. 

Concordia  Creamery  Co.,  Concordia. 
Ellsworth  Prod.  Co.,  Ellsworth. 

W.  M.  Evert,  Concordia. 

Farmers’  Produce  Co.,  Burlington. 

J.  F.  Grennan  Prod.  Co.,  Garnett. 

T.  Jensen  & Bros.,  Emporia.  i 

Kansas  Egg  .&  Poultry  Co.,  Hillsboro. 
Kansas  Ice  & Storage  Co.,  Salina. 

A.  S.  Kininmonth  & Co.,  Winfield.  j 
Latham  & Sons,  Ottawa. 

Legg  Produce  Co.,  Box  364,  Scott  City. 

M.  McMahon,  Beattie.  ! 

Merritt-Schwier  . Creamery  Co.,  Great 
Bend. 

The  Metz  Packing  Co.,  Concordia. 

Paden  & Thompson,  Lyons. 

Sauna  Poultry  Co.,  $alina. 

Seymour  Packing  Co.,  Topeka. 

Topeka  Packing  Co.,  Topeka. 

S.  G Walker  & Son  Pro.  Co.,  Smith  Cen- 
ter. 

H.  G.  Ward  Produce  Co.,  Glasco. 


KENTUCKY 

N.  F.  Brent,  ? Paris. 

Davidson  Bros.,  Inc,  Glasgow. 

S.  H.  Grin  stead  Co.,  Lebanon. 

Harrodsburg  Ice  & Produce  Co.,  Harrods- 
burg. 

Hawkins,  Smith,  Toohey  & Co.,  Shelby- 
ville. 

S.  F.  Holcomb,  Murray.  Branches  at  Hol- 
low Rock,  Tenn.,  and  Parsons,  Tenn. 

Hulen-Toops  Co.,  Bowling  Green. 

Maloney  Davidson  Co.,  128  E.  Jefferson, 
Louisville. 

Miller  Bros.  & Co.,  Owensboro. 

Geo.  P.  Taylor  Co.,  Burnside. 

Alva  West,  Mgr.  Star  Produce  Co.,  Mays- 
ville. 

H.  Wilson  & Co.,  Fordsville. 

J.  P.  Wright,  Salt  Lick. 

Harvey  J.  Z wicker,  Gen.  Mgr.  Frank  Fehr 
Cold  Storage  Co.,  Louisville. 


LOUISIANA 

Goodman  & Beer  Co.,  Inc,  400  Paydras 
St.,  New  Orleans. 

A.  S.  Kottwitz  & Co.,  443  S.  Peters  St., 
New  Orleans. 

Jos.  Lala  & Qx,  534  French  Mkt.,  New 
Orleans. 

Jos.  Samuel  Co.,  Inc,  327  Paydras  St., 
New  Orleans. 

Southland  Produce  Co.,  505  Travis  St, 
Shreveport 


MARYLAND 

Blatter  Bros.,  119  W.  Pratt  St,  Baltimore. 

Henderson,  L^nthicum  & Co.,  3 E.  Cam-i 
den  St,  Baltimore.  j 

E.  E.  Hurlburt,  3 Emerson  Tower  Bldg.,! 
Baltimore. 

Arthur  Medwedeff,  308  Law  Building, 
Baltimore.  slti . 

John  Poehlman  & Sons,  405  N.  ’Washing-' 
ton  St.,  Baltimore. 

Joseph  Smelkinson,  139  W.  Camden  St., 
Baltimore. 

Stevens  Bros.,  226  Charles  St,  Baltimore. 


MASSACHUSETTS 

Cambridge  Poultry  Co.,  Cambridge. 
James  L Humphrey,  Jr.,  New  Bedford. 
Genery  Stevens  Co.,  Worcester. 


Boston 

Adams,  Chapman  Co.,  37  N.  Market  St 
Alley  Green  & Pipe  Co.,  3 and  4 N.  Mar- 
ket St 

S.  K.  Ames,  168  Milk  St 

I.  H.  Ballou  & Co.,  75  S.  Market  St 

Bartlett  Varney  & Ca,  21  N.  Market  St 


Batchelder  & Snyder  Co.,  49  Blackstone 
Street 

Bolton  & Hicks,  21  Merchants  £ow. 

Borst  Pierce  Co.,  9 Blackstone  St.  „* 
Alton  E.  Briggs,  Faneuil  Hall  Market  * 
Bryant  & Ordway  Co.,  1 So.  Side  faneuil 
Hall  Market. 

S.  L Burr  & Co.,  74  So.  Market  St. 
Chamberlain  & Co.,  Inc,  25  S.  Market  St 
Chapin  & Adams  Co.,  .35  S.  Market  St 
Harold  E.  Corson,  Faneuil.  Hall  Market, 

Fruit  & Products  Exchange 
C.  R.  Corwin  Co.,  Faneuil  Hall  Market. 
Craig  Hapgood  Co.,  Inc,  39  S.  Market  St. 
Eastern  Butter  Co.,  15  John  St.  v 

G.  A.  Fales  Co.,  25  N.  Market  St 
John  H.  Farnum  & Son,  65  Clinton  St. 
Fowle,  Hibbard  Co.,  176  State  St 

Golds  mith-Stockwell  Co.,  27  S.  Market 
Street 

Green  & Co.,  80  S.  Market  St. 

Wm.  J.  Haire  Co.,  30  S.  Market  St 
Hilton  & Aldrich  Co.,  40  S.  Market'  St. 
Ralph  H.  Hosmer,  10-16  Faneuil  Hall  Mkt 

H.  A.  Hovey  & Co.,  30  Fktfeuif  Hall  Mkt 
The  H.  J.  Kiittr  Co.,  72  S.  Market  St/  ' 

J.  F.  Kimball  Co.,  31  N.  Market  St!  ' 

Lamson  & Co.,  1^  Blackstone^.'  / 

G.  M.  D.  Legg  Co.,  33  Si  Market  St 
Lewis,  Mears  Co.,  33  S.  Market  St 
A.  & O.  W.  Mead  & Co  , 35  ll.  Market  St 
A.  E.  Mills  & Sop,  ZJ  Commercial  St. 
Chas.  EL  Mills,  J9  Boston  Fruit  & Produce 
Exchange.  ' ■ 

P.  F.  Quinn,  31-33  Merchants  Row. 

Radlo  Bros.  Co.,  21-23.  S.  Market  $t 
L.  A.  Rogers  Co.,  7Q  S.  Market  St.  ^ 
Smiley  Bros.,  5 Blackstone  St 
A.  M.  Smith  & Co.,  31  Commercial  St 
Standard  Poultry  & Egg  Co..  37  Fulton  St 
Chas.  H.  Stone  & Co.,  61  Chatham  St 
Thorndike  & Gerrish  Co.,  19  N.  Market 
Street 

Titman  Egg  Co.  of  Massachusetts. 

A.  Valente  & Co. 

T.  H.  Wheeler  Ca 

E.  E.  Wilson  Co.,  7 Blackstone  St 
W.  F.  Wyman  & Co.,  4 Faneuil  Hall  Mkt 


MICHIGAN 

Cadillac  Produce  Co.,  Cadillac. 

The  N.  A.  Hoban  Ca,  114-116  W.  1st  Ave.. 
Flint 

Hugh  M.  Hurd,  Eaton  Rapids. 

Ionia  Egg  & Poultry  Co.,  Ionia. 

Kent  Storage  Co.,  Grand  Rapids.  i 

Robt.  Park,  Caro. 

J.  T.  Ridley,  Greenville. 

Williamson  Bros.,  Tecumseh. 


Detroit 

Alderson-Huard  Co.,  2514  Riopelle  St. 

American  Butter  & Cheese  Cq.,  480  tow- 
ard Ave.  f 

Bentley  Produce  Co.,  1571  Winder  St 
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Clarence  J.  Chandler,  1640  Penobscot 
Bldg. 

Geo.  L.  Coluns  & Co.,  30  Market  St. 
Detroit  Butter  & Egg  Co.,  4301  Dequindre. 
Geo.  R.  Eldridge  Co.,  2656  Eighteenth  St. 
Faltis  Poultry  Market,  54  W.  Elizabeth 
Street. 

Harris  fe  Throop,  777  Michigan  Ave. 

J.  W.  Keys  Comm.  Co.,  2478  Riopelfe  St. 

C.  H.  La  hue  & Co.,  Eastern  Market. 

F.  J.  Schaffer'  & Co.,  1462  E.  High  St 
Schiller  Butter  & Egg  Co.,  654  Jos 
Campau. 

Smith  Poultry  & Egg  Co.,  26  Western 
Market. 

A.  F.  Thibodeau  & Co.,  2040  Howard  St. 
Toner  Commission  Co.,  2602  Riopelle  St. 


MINNESOTA 

Benson  Produce  Co.,  Benson. 
Bridgeman-Russell  Co.,  Duluth. 
Hutchinson  Produce  Co.,  Hutchinson. 
Johnson  Produce  Co.,  Cokato. 

F.  J.  Kasper  Co.f  310-312  N.  Cedar  St., 
Owatonna. 

Le  Roy  Produce  Co.,  Le  Roy. 

Levine  Bros.,  Duluth. 

Litchfield  Produce  Co.,  Litchfield. 

John  Lynard,  Owatonna. 

H.  M.  Noack  & Sons,  Arlington. 

No.  American  Cry.  Co.,  Alexandria. 
Northern  Cold  Stg.  & Whse.  Co.,  Duluth. 
Peterson  Biddick  Co.,  Wadena. 

Joseph  J.  Schatz,  Montgomery. 

Steube  Bros.,  118  N.  Main  St.,  New  Ulm. 
Stork  Bros.,  New  Ulm. 

Sunde  & Romine,  New  Richland. 

Geo.  D.  Tracy,  Tracy. 

Worthington  Creamery  & Prod.  Co., 
Worthington. 


Minneapolis  and  St.  Paul 

Boyd  & Hilbert,  22  Central  Mkt.,  Minne- 
• apolis. 

R.  E.  Cobb  Co.,  St.  Paul. 

De  Soto  Cry.  & Prod.  Co.,  Minneapolis. 

Edwards  Bros.,  119  Sixth  St.,  North, 
Minneapolis. 

Fairfax  Produce  Co.,  420  N.  Third  Ave., 
Minneapolis. 

Robert  C.  Kersten,  Mgr.,  J.  H.  Kersteri 
& Co.,  203  Market  State  Bank  Bldg.^ 
Minneapolis. 

Meagher  & Parsons,  5th  St.  North,  Min- 
neapolis. 

Ross  C.  Morford,  71  Island  Ave.,  Minne- 
apolis. j 

Northern  Produce  Co.,  St.  Paul. 

J.  W.  Perrin  & Son,  29  Central  Market* 
Minneapolis.  ! 

Samels  Bros.  Co.,  Minneapolis. 

Tilden  Prod..  Co.,  St  Paul. 


MISSOURI  * 

Blattnee  Bros.  Merc  Co.,  Wellsville. 

A.  F.  Brockman,  Concordia. 

W.  L.  Davenport  Co.,  219  N.  Jefferson  St., 
Mexico. 


Goodwin  & Jean,  Jackson. 

R.  F.  Griffith,  Fulton. 

Henderson’s  Produce  Co.,  Monroe  City. 
Kuhne  Bros.  Merc  Co.,  Troy. 

W.  D.  Law,  Springfield. 

D.  N.  Lightfoot  & Son,  Springfield. 
Lindley-Buster  Prod.  Co.,  Inc.,  Bucklin. 

J.  H.  Mikel  Bro.  & Co.,  South  Gifford. 

C.  S.  Miller  Produce  Co.,  Neosho. 
Missouri  Egg  & Poultry  Co.,  Box  164, 

Sedalia. 

E.  Oun  & Son,  112  E.  Lexington  St.,  In- 

dependence, Missouri. 

Ralls  County  Mercantile  Co.,  Center. 

S.  D.  Rardin,  Jr.  & Co.,  Ridgeway. 

J.  I.  Reed  & Son,  Bolivar. 

C.  L.  Rhodes  Prod.  Co.,  Springfield. 

A.  W.  Vanderford,  Clinton. 

A.  B.  Wilkerson,  Aurora. 

Willow  Springs  Crmy.  Co.,  Willow  Sprgs. 

St.  Louis 

American  Egg  & Poultry  Co.,  501  N.  3rd 
St 

H.  B.  Beaty,  408  Franklin  Ave. 
Bohn-Lenartz  Com.  Co.,  714  N.  4th  St. 

Py  Bomze,  817  N.  Third  St 
Henry  Broeder's  Sons  Com.  Co.,  813  N. 
Third  St.  / 

Dickson  & Sons,  837  N.  Third  St. 

A.  A.  Easton  Co.,  Inc,  931  N.  Broadway. 
Enterprise  Commission  Co.,  925-927  N. 

Broadway. 

Bruno  Franz  Sons,  919  N.  Broadway. 
Oscar  B.  Franz  Com.  Co.,  417  Morgan  St 
Walter  B.  Franz  & Co.,  810  N.  Fourth  St 
Frisco  Commission  Co.,  800  N.  Fourth  St. 
Greenlee  Products  Co.,  Lewis  & O’Fallon 
Sts. 

Fred  Heger,  419  Franklin  Ave. 

The  Hickel  Co.,  1018  N.  Broadway. 
Hilmer  Commission  Co.,  822  N.  Third  St 
Hofmann  Bros.  Produce  Co.,  700  N.  2nd 
St. 

H.  W.  Kuehaus,  419  Franklin  Ave. 

B.  Landauer,  907  N.  Fourth  St. 

E.  L.  Lynch  Poultry  Co.,  807  N.  4th  St 
McLain-Alcorn  Com.  Co.,  701  N.  3rd  St. 
Meyer  Bros.  Commission  Co.,  816  N.  3rd 
St. 

Nikmeyer-Buch mueller  Com.  Co.,  816  N. 
3rd  St 

Progressive  Commission  Co.,  803  N.  3rd 
St 

A.  A.  Rehbein,  220  Market  St 
Geo.  F.  Ricker  & Co.,  716  N.  2nd  St. 
Scheitun  & Hoffman,  820  N.  Third  St 
L.  J.  Schulte  Com.  Co.,  824  N.  Third  St. 
Schumacher  Commission  Co.,  700  N.  3rd 
St. 

Burt  Woodson  Com.  Co.,  933  N.  Broadway. 
Zelle  Bros.  Prqv.  & Com.  Co.,  702  N.  3rd 
St 


Kansas  City 

Aaron  Poultry  & Egg  Co. 

C.  J.  Aus,  211  Produce  Exchange  Bldg. 

A.  W.  Bear  Com.  Co.,  117  E.  Fourth  St. 
Ralph  Hurst  & Co.,  115  E.  Fourth  St. 

S.  J.  Hurst,  515  Grand  Ave. 

Meriden  Creamery  Co.,  21st  and  Central 
Sts. 

Carl  C.  Stentz,  203  Produce  Exchange 
Bldg. 

Spencer  Produce  Co.,  14  West  4th  St. 


| NEBRASKA 

Henningsen  Prod.  Co.,  Superior. 

C.  Mozer,  Box  495,  Lincoln. 

Norfolk  Poultry  Co.,  403  N.  3rd  St.,  Nor- 
folk. 

Wahoo  Produce  Co.,  301  East  5th  St, 
Wahoo. 

York  Produce  Co.,  York. 

Omaha 

Geo.  E.  Clark,  1327  W.  O.  W.  Bldg. 
Fairmont  Cry.  Co..  12th  & Jones  Sts. 

The  Jerpe  Commission  Co.,  422  11th  St. 

Kirschbraun  & Sons,  Inc.,  9th  and  Dodge 
Sts. 

Omaha  Cold  Storage  C9.  ' 


NEW  JERSEY 


Ammon  & Person,  4th  and  Henderson  Sts. 
Jersey  City. 

M.  Augenbuck  & Bro.,  16  Commerce  St., 
Newark. 

Rob**  L.  Beyer,  1915  Atlantic  Ave.,  Atlantic 
City. 

Columbia  Cheese  Co.,  85  Commerce  St, 
Newark. 

Debow  & Co.,  32  Commerce  St.,  Newark. 

Barnett  Gabriel,  c|o  Great  Atlantic  & Pa- 
cific Tea  Co.,  Jersey  City. 

Guaranty  Egg  Corporation,  197  Market 
St.,  Newark. 

Gerhard  & Pagels,  218  N.  Willow  St, 
Trentog. 

Gudb  & Cole,  Inc.,  102  Mulberry  St.,  New- 
ark. 

Adam  Hebeler  & Co.,  46  Commerce  St. 
Newark. 

Wilkinson,  Gaddis  & Co.,  85  Parkhurst 
Newark. 


NEW  YORK 

Davis  & Pelton,  152  Baldwin  St,  Elmira. 
The  Lawlor  & Cavanaugh  Co.,  Troy. 

Jos.  A.  Minst,  359  Broadway,  Albany. 
Edward  D.  Vinal,  202  North  West  St, 
Syracuse. 

Wm.  S.  Riley  Co.,  Scot t Place,  Rochester. 
W.  J.  Skillicorn,  Albany. 


Buffalo 

Bredenberg  Bros.,  96  W.  Market  St 
Jacob  Dold  Packing  Co.,  745  William  St 
Goldstein  & Lippman,  165  Scott. 
Hickman  & Coward,  150  Michigan  Ave. 
Chas.  E.  Roesch,  10  Broadway  Mkt 
Satuloff  Bros.,  145  Michigan  St 
Stone  & Dixon,  Inc.,  162  Perry  St 
Walter  A.  Tuttle,  55-57  E.  Market  St 
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J.  M.  Wattles  & Son,  152  Michigan  St 
Frank  E.  Wattles  & Bro. 

Wax  & Sugarman,  159  Michigan  St. 
Wm.  C.  Will,  163  Scott  St. 


New  York  City 

C.  F.  Adams  & Co.,  13  Harrison  St. 

Albert  & Gerber,  315  Greenwich  St. 

E.  S.  Alpaugh  & Co.,  18  Bloomfield  St. 
Armstrong  & Hesse,  330  Greenwich  St. 
Harry  Atlas,  360  Greenwich  St. 

Juan  A.  Babcock,  168  Duane  St. 

E.  R.  Balzer,  220  Greenwich  St. 

F.  C.  Barger  & Co.,  158  Franklin  St. 

H.  Behrman  & Sons,  366  Washington  St. 
Berman  & Baedecker,  Inc.,  28  Thirteenth 
Ave. 

Nathan  Blackman,  362  Greenwich  St. 
Daniel  P.  Boehm,  Inc.,  331  Washington  St. 
John  H.  Borger  & Co.,  134  Reade  St. 

Geo.  G.  Brown,  W.  Washington  Mkt. 

Harold  L.  Brown  Co.,  Inc.,  172  Duane  St. 
S.  S.  Brown  Co.,  43  Jay  St. 

Brown  & Root  Co.,  165  Reade  St. 

Bryan  Duvall  Co.,  Inc.,  105  Hudson  St 
C.  T.  Bullard  & Co.,  171  Duane  St. 

Butts  & Miller  Co.,  325  Washington  St 
Central  Grocery  Co.,  150  Reade  St. 
Chelsea  Live  Poultry  Co.,  39  Loew  Ave. 
Chas.  Coluns  Co.,  1 13th  Ave. 

Colonial  Butter  & Egg  Co.,  Greenwich  St 
George  Cook,  Jr.,  329  Washington  St 
Geo.  E.  Cutler,  331  Greenwich  St. 

Charles  Deutsch,  319  Greenwich  St 
De  Winter  & Stewart,  Inc.,  321  Washing- 
ton St. 

Droste  & Snyder,  177  Duane  St. 

Du  Mond  & Felten,  Inc.,  325  Washington 
St  . . 

N.  Durham  & Sons,  313  Washington  St 
Lewis  Ebert  & Sons,  151  Reade  St 
W.  W.  Elzea,  Inc.,  327  Washington  St 
The  Engel  Co.,  123  Barclay  St 
Enyard  & Godley,  Inc.,  171  Duane  St 
Farmers  Commission  House,  27  Harrison 
St. 

Ficken,  Coffin  & Co.,  168  Duane  St. 
Samuel  Fleck  & Co.,  Inc.,  48  Bloomfield 
St. 

Julius  Fleischl,  514  Westchester  Ave. 

J.  C.  Ford  & Co.,  Inc„  368  Greenwich  St 
Fox  River  Butter  Co.,  78  Hudson  St 
I.  Fox  Sons,  Inc.,  194  Green  Place. 

Sol.  Frankel,  W.  Washington  Mkt. 
Gottfried-Marshall  Co.,  142}/£  Reade  St. 
A.  Grossmann  & Co.,  153  Reade  St. 

Gude  Bros.,  Kieffer  Co.,  21  Jay  St 
H.  Hagen  & Co.,  81  N.  Moore  St. 

Hance  Bros.  Co.,  W.  Washington  Mkt. 

W.  H.  Henneberger,  Inc.,  329  Greenwich 
St 

Joseph  J.  Herold,  17  Harrison  St 
George  F.  Hinrichs,  Inc.,  341  Washington. 
St. 

Wm.  J.  Hinrichs,  423  W.  14th  St. 

Hodupp  Evans  Company,  Inc.,  7 Harrison 
St. 

Ad.  Honigsberg  & Co.,  300  Greenwich  St 
Chas.  B.  Hovey,  W.  Washington  Mkt. 
Jewell  Bros.,  W.  Washington  Mkt 


Jewell  Koenig  & Co.,  W.  Washington  Mkt. 
T.  W.  Johnson,  361  Washington  St 
Hugo  Joseph y & Sons,  448  West  14th  St. 
Kassel  Poultry  Co.,  W.  . Washington  Mkt. 
J.  J.  Kilcoyne  Co.,  Inc.,  360  Washington 
St. 

J.  M.  Klein,  448  W.  14th  St. 

Kossar  & Co.,  W.  Washington  Mkt. 
Christian  H.  Koster,  863  Washington  St. 
Kurtin  & Kurtin,  305  Greenwich  St. 
Lambly  & Alpaugh,  18  Harrison  St. 

Lass  & Cohen,  450  W.  14th  St. 

Gustav  F.  Lawrence,  6 Harrison  St. 

Gus  Ludwig,  475  King  Ave.,  City  Island. 
Lewis  Mears  Co,,  127  Reade  St. 

W.  H.  Mapes,  176  Duane  St. 

Thos.  J.  May  Co.,  174  Duane  St 
C.  F.  McGuire,  13  Harrison  St. 

A.  E.  McMulkin,  201  Franklin  St. 

Chas.  P.  Mecabe  & Son,  17  Jay  St. 

Samuel  Miweld,  3 Harrison  St 
Alex  Mersel,  191  Duane  St 

Sam  Nagle,  W.  Washington  Market. 

J.  Narzisenfeld,  24-26  Harrison  St. 

J.  Neugeboren  & Sons,  19  Harrison  St. 
Jas.  N.  Norris,  W.  Washington  Mkt. 

Fred  D.  Oetjen,  339  Washington  St. 

B.  W.  Otis  & Co.,  W.  Washington  Mkt. 

A.  Paul,  Jr.,  & Co.,  West  Washington  Mkt. 
Wm.  Wallis  Pearson,  45  Grace  St. 

H.  T.  Pond  Co.,  361  Washington  St. 

C.  L.  Poole  & Co.,  15  Harrison  St. 

I.  C.  Popper  171  Duane  St. 

G.  M.  Rittenhouse.&  Co.,  23  Jay  St. 

Harry  Rosrnstein,  Inc.,  W.  Washington 

Market. 

M.  Ro^p  & Co.,  185  Duane  St. 

Thos.  H.  Roulston,  101  Ninth  St.,  Brook- 
lyn. 

Saal,  Brothers,  181  Duane  St. 

Chester  E.  Saxton  Co.,  Inc.,  11  Harrison 
St,  N.  Y.  C. 

C.  Schultz,  Inc,  32  Jay  St. 

Louis  J.  Schwab,  W.  Washington  Mkt. 
Nathan  Schweitzer  Co.,  409  W.  14th  St. 
Seckel  & Kiernan,  361  Greenwich  St. 
Steers  & Menkb,  West  Washington  Mkt. 

H.  E.  Stout  Co.,  317  Washington  St. 
Joseph  Sultan,.  148  Reade  St. 

B.  Titman  Co.,  94  N.  Moore  St. 

George  Trachtenberg,  360  Greenwich  St. 
Trelease  & Underhill,  333  Greenwich  St. 
Edward  M.  Vosburgh,  133  Reade  St. 

S.  & W.  Waldbaum,  140  Reade  St 
Charles  Werner,  35  Loew  Ave. 

Samuel  Werner,  W.  Washington  Mkt. 
Western  Commission  Co.,  West  Washing- 
ton Market. 

D.  W.  Whitmore  & Co.,  10  Harrison  St. 
Wiesenfeld  & Oshinsky,  40  Harrison  St. 

J.  W.  Williams,  W.  Washington  Mkt. 
Wright  & Winsor,  12  Harrison  St. 
Zenith  Butter  & Egg  Co.,  170  Duane  St. 
Zimmer  & Dunkak,  173  Duane  St. 


NORTH  DAKOTA 

Bridgeman-Russell  Co.,  Grand  Forks. 
Mandan  Cry.  & Produce  Co.,  Mandan. 


OHIO,  v 

Athens  Poultry  & Produce  jCo.,  Athens. 
Bemisderfer  Co.,  31  E.  Market  St.,  Tiffin.4 
The  Brownell  Sons  Co.,  ,123  E.  Sprang  St., 
Columbus.  ’ ' , * 

O.  I.  Clevenger,  198  Prospect. >St,  Marion. 
Fostoria  Creamery  Co.,  404  S.  Union  St.*, 
Fostoria.  * , ' 

Chas.  C.  Fromfield,  1101  E.  Main  St,  Van 
Wert*.  

The  Gray  & White  Co.f  Tiffin. 

Greenfield  Packing, Co.,  Greenfield. 
Griffis  Produce  Co.,  Delphos.  • 

W.  T.  Harris  & Son,  Keriton. 

Wm.  Hertel,  Jr.,  Van  . Wert. 

Hicksville  Produce  Co.,  Hicksville. 

H.  B.  Hole,  Greenville. 

J.  J.  Kissell,  Columbus  Grove. 

H.  Little  & Sons,  434  S.  Fifth  St.,  Upper 
Sandusky. 

Miller  Bros.  Co.,  Fremont. 

J.  E.  Parker  Co^  Eaton. 

J.  E.  Roads,  N.  West  St.,  Hillsboro.- 
Storer  Bros.  Co.,  Ada. 

White  Mountain  Creamery  Co.,  New 
Bremen.  - ■ *ir 


Cincinnati 

Flataw  Riley  Co.,  42  Walnut  St. 

Goyert  & Vogel  Egg  & Pty,  Co  , 49  Wal- 
nut St.  / • 

John  V.  Kisker  & Co*,  11  Main  St.  ,i»  : 

A.  F.  Kolb.  134  ►.W.  Court  St.  - 
Lett  & Co.,  48  Walnut  St. 

The  Peters  Poultry  Co.,  104  W.  Court  St 
David  Rindsberg  $ Co.,  38  Walnut  St. 
Simmons  & Norris,  3-9  W.  Water  St. 

Cleveland  -y 

The  Brandt  Co.,  Sheriff  St.  Market.  . 

Brook  hart  Poultry  Co.,  754  Broadway. 

The  Brundage  Co.,  606  Broadway. 

The  Chapman  Co.,  575  Broadway. 

Cottage  Creamery  Co.,  505  Woodland  Ave. 
The  A.  R.  Duncan,  Jr.,  Co. 

Fisher  Bros.  Co.,  2323  Lakeside  Ave.  M 
E.  H.  Putt  & Son  Poultry  Co.,  Sheriff 
St.  Market. 

Telling-Belle  Vernon  Co.,  7100  Clark 
Ave. 


OKLAHOMA 

H.  Bradbury,  Shattuck. 

Chickasha  Hide  & Produce  Co.,  205  S. 

Second  St.,  Chicjcasha,  ,Qkla." . 

Farmers'  Produce  Co.,  Clinton,  Okla. 
Guthrie  Produce  Co.,  Guthrie.  ^ 

Lieberman  Produce  Co.,  315- ;E.  Grand, M 
Oklahoma  City.  * - 

Madill  Produce  Co.,  Madill. 

McCoy  Produce  Co.,  Westville. 

J.  M.  Patton,  c|o  Lawton  Poultry  Co., 
Lawton. 

W.  D.  Wright  Produce  Co.,  Oklahoma 
City. 
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PENNSYLVANIA 


W*  J.  Craig,  1716  Penn  Ave.  Pittsburgh. 

Ecermann  Commission  Co.,  2123  Penn 
* Ave*  Pittsburgh. 

Fisher  Bros.  Co.,  1130  Franklin  St.,  N.  S., 
Pittsburgh,  Pa.  r 

Iron  jOtpr  Produce  Co..  Inc,  56-60  Twenty- 
first  St,  Pittsburgh. 

Clarence  C.  Lee,  726  Tenth  St.,  Oakmont. 

A.  B.  Marcus,  48  Eighteenth  St.,  Pitts- 
burgh. ^ ' 

G.  A.  Samuels/ 109  Water  St.,  Pittsburgh. 

David  &rrtUKS  Co.,  Spruce  and  Franklin, 
Scranton. 

Taylor  Food  Products  Co.,  New  Castle. 

Tech  Food  Products  Co'.,  Wain wright  Cold 
Storage,  3340  Liberty  St,  Pittsburgh.- 


Philadelphia 

. Hi  • 


Harold  R.  Aiken,  128  N.  Delaware  Ave. 
Almar  Stores  Co.,  919  N.  Front  St 
The  American  Stores  Co.,  412  Noble  St 
Beyer  & Co.,  Inc.,  235  Callowhill  St 
Bickel  & Miller,  322  S.  Front  St. 

A.  F.  Bickley  & Son,  520  N.  Second  St 

R.  A.  Bowers  Co.,  9-11  N.  Water  St. 

P.  F.  Brown  & Co.,  43  S.  Front  St 

S.  Walter  Brown,  33  S.  Front  St. 
Chabrow  Bros.,  S.  E.  Cor.  3rd  and  Lo- 


cust Sts.  _ 

Crawford  & Lehman,  33,  35  S.  Water  St. 
Samuel  S.  Daniels,  Scc’y,  Philadelphia 
Pro.  Exch:,  Philadelphia,  Pa, 

C.  M.  Drake  & Co.,  19  S.  Water  St. 

Epson  Bros.,  110-112  Dock  St. 

T.  T.  Ri-i-ia  & Son,  24-26  S.  Water  St. 

J.  G.  Haldbman  & Bro.,  2918  Market  St. 
A.  R.  Heisey,  Second  and  Callowhill  Sts. 

C.  G.  Heyd  & Co.,  25  S.  Water  St 
Jqhn  J*  Hitschler  & Son,  1221  South  St 
John  Jamison  Co.,  o and  5 South  Water  St. 
John  J.  McDonald  Co.,  13  S.  Water  St 
Natha’n  L.  Medwedeff,  33  S.  Front  St 
J.  M.  Morris  Co.,  202  S.  Second  St. 

John  S.  Morris  -&  Co.,  27  S.  Water  St. 
Nice  & Schreiber.Co,**  11  S.  Water  St. 
Parsons  & Bro.,  224  Callowhill  St. 

Geo.  Rice  & Co.,  409  New  Market  St. 
Risser  & RabinowitE,  n101  Pine  St 
J.  K.  Shultz  & Co.,  36  S.  Water  St. 

P.  E.  Sharpless  Co.,  813  N.  11th  St.  , 
Sheaffer  Marvel,  106  N.  Delaware,  Aye, 
Wm.  Smith  Co.,  14  S.  Water  St. 

E/S.  Stackhouse  & Co.,  17  S.  Water  St. 

A.  Wachs,  44  S.  Water  St. 

M.  Wildstein,  631  N.  Second  St 
J.  P.  Wilson,  116  Dock  St. 


RHODE  ISLAND 


W.  W.  Aldrich,  Providence. 

Cooper  & Sisson,  Box  1176,  Providence. 

F.  W.  Whipple  & Co.,  99  Canal  St.,  Prov- 
idence. 


SOUTH  DAKOTA 


W.  H.  Buck  & Co.,  Madison. 
Mitchell  Produce  Co.,  Mitchell. 
Salem  Produce  Co.,  Salem. 
Thomas  & Hoard,  Centerville. 


TENNESSEE 

Geq.  M,  Brooks,  Martin. 

R*.‘ C.  Giles.  Fourth  and  First  Nat.  Bank 
Bldg.,  Nashville. 


Morristown  Produce  & Ice  Co.,  Morris- 
town. 

Naive- Spillers  Col,  905  Harrison '"St., 
Nashville.  * '*  1 

L.  Rauch  & Co.,  88  S.  Front  St,'  Memphis. 
Chas.  C.  Sullivan,  58  N.  Front  St.,  Mem- 
phis. 

A.  B.  Winford,  Lewisburg. 


TEXAS 

Ben  Ablon,  Dallas. 

J.  O.  Boettcher,  Weimar. 

Central  Prod.  Co.,  Ipc.,  Temple. 

A.  J.  Commons  Produce  Co.,  McKinney. 
Crescent  Produce  C6./1006  W.  Commerce 
St.,  San  Antonio. 

Fort  Worth  Plty.  & Egg  Co.,  1607  Com- 
merce St.,  Fort  Worth. 

G.  P.  Foster  & Co.,  Denison,  Texas. 

A.  A.  Hacker  & Co.,  Brenham. 

Mayhew  Produce  Co.,  Brady. 

Merchants  Produce  Co.,  314  Mary  St., 

Waco. 

Mistletoe  Creameries,  Fort  Worth. 

New  York  Buyers*  Assn.,  San  Antonio. 
Nolen  Produce  Co.,  Hallettsville,  Tex. 
The  Peter  Co.,  401  Washington  Ave., 
Houston,  Texas. 

Wm.  Schmidt,  315  E.  First  St.,  Fort 
Worth. 

Stahl  Bros.,  Gonzales. 

Texas  Creamery  Co.,  Houston. 

A.  B.  Walker  & Son,  Corsicana. 

H.  F.  Wehmeyer,  14  First  St.,  Brenham. 


VIRGINIA 

Beasley  & Boon  Co.,  P.  O.  Box  146,  Roan- 
oke. 

City  Produce  Exchange,  56  W.  Gay  St., 
Harrisonburg. 

Thos.  M.  Combiths,  Pulaski 

Crocker  & Bluford,  Box  117,  Norfolk 

Culpeper  Produce  Co.,  P.  O.  Box  72 
Culpeper. 

R.  M.  Eastwood  & Co.,  Norfolk^ 

Wm.  F.  Gravins  & Co.,  23  S.  13th  St., 
Richmond. 

F.  H.  Hobbs  Co.,  77  Roanoke  Ave.,  Norfolk. 

Wade  Masters  & Co.,  Lexington. 

Scott  Butter  & Provision  Co.,  208  Water 
St.,  Norfolk. 

Sigourney  & Fardon,  Inc.;  Richmond. 

Wrenn  Produce  Co.,  -Edinburg. 


VERMONT 

C.  A.  Mentzer,  North  Williston. 


WISCONSIN 

Carnation  Milk  Pdts.  Co.,  Oconowoc. 

H.  C.  Christians  Co.,  Johnson  Creek. 
Davis  Bros*  Cheese  Co.,  Plymouth. 
Hawley  Commission  Co.,  La  Crosse. 

J.  B.  Ludden,  Bloomington. 

Mazo  Poultry  & Egg  Co.,  Mazomanie. 
Miller-Rose  Co.,  La  Crosse. 

S.  Miller  Cold  Storage  Co.,  Marshfield, 
Northern  Wis.  Produce  Co.,  Manitow^. 
Pauly  & Pauly  Cheese  Co.,  Manitowoc. 

Milwaukee 

Durbrow  Commission  Co.,  382  Fifth  St. 
Fiebrantz  & Benz,  394  Fifth  St. 
Hassmann  & Mueller,  293  Third  St 
Geo.  C.  Mansfield  Co. 

Martin  H.  Meyer,  888u44th  St. 


, AFFILIATED  INTERESTS 


Arkansas  Poultry  & Egg  Dealers*  Assn.. 

M.  L.  Price*  Secy.,  FayettfcHMe,  Ark.  7 
Boston  Fruit  & Produce  Exchange,  Alton 

E.  Briggs,  Ex.  Secy.,  Faneuil  Hall  Mar- 
ket, Boston,  Mass. 

Canadian  Prod.  Assn./ James  T.  Madden, 
Secretary,  90  Colborne  St,  Toronto, 
Can. 

Detroit  Butter  & Egg  Boam,  John  Huet^ 
teman,  Secy.,  2040  Howard  St./  Detroit 
Mich.  , 

The  Chicago  Mercantile  Exchange,  &.* 
Edward  Davis,  Ex.  Secy*.,  136  W.  Lake 
St,  Chicago/1  111. 

Fulton  Market.  Wholes  ale  Meat  & Com. 
Merchants*  Assn.,  918  Fulton  St, 
Chicago,  111. 

Illinois  Poultry  & Egg  Shippers*  Assn.; 

H.  B.  Patton;  Secy.-Treas.,  Blooming- 
ton, 111.  . . JAi 

Iowa  Wholesale  Egg,  Butter  & Poultry 
Dealers  Assn.,  M.  A.  Hagensick, 
Secy.,  VDes  Moines,  Iowa,  P.  O.  Box 
906. 

Minnesota  Egg,  Butter  & Poultry  Assn., 

F.  C.  Marpeu  Secy.,  Albert  Lea,  Minn. 
Missouri  Egg  & Poultry  Shippers*  Assn., 

S.  J.  Hurst,  Secy.,  515  Grand  Ave., 
Kansas  City,  Mo. 

New  York  Mercantile  Exchange,  cor: 
Hudson  and  Harrison  Sts.,  New  York, 

N.  Y. 

Ohio  Butter,  Egg  & Poultry  Association, 
F.  S.  Jacoby,  Secy.,  422  ‘Glen  Echo 
Court  Columbus,  Ohio. 

Oklahoma  Poultry  & Egg  Association, 
Carl  D.  Rice,  Secy.,  Enid,  Okla. 
Pacific  Egg  Producers,  700  Front  St.,  San 
Francisco,  Cal. 

Pittsburgh  B utter' & Egg  Exchange,  708 
Wabash  Bldg.,  Pittsburgh,  Pa. 

San  Francisco  Whls.  Dairy,  Pro.  Ex- 
change, 252  Clay  St.,  San  Francisco* 
Cal.  ‘ ' 

Southern  Poultry  & Egg  Shippers*  Assn., 
L.  G.  Smith,  Secy.,  Shdbyville,  Ky.  *1  ’ 
Texas  Butter,  Egg  & Poultry  Assn.,  J.  01 
Boettcher,  Secy.,  Weimar,  Texas! 

ft*  . * •-  j 1 

* '•  > •_<.* 

BANKS 

Bank  op  America,  44  Wall  St.,  New  York 
City.  • 

Fidelity  Thus*  Co.,  Chambers  '&  W.  Broad- 
way, New  York,  N.  Y. 

The  First  National  Bank  of  Chicago, 
Chicago;  ill.  r?  J . 

Irving  National  Bank,  New  York,  N.  Y., 
Woolworth  Bldg.  * 

National  Bank  of  Commerce,  Ashland 
Block,  Chicago,  111. 

United  State  Bank  of  Si/Ittufs,  Wash- 
ington Ave.  & 4th  St.,  St.  Louis,  Mo. 
Webster  & Atlas  National  Bank  of  Bos-: 
to  if,  199  Washington  St.,  Boston,  Ma^ 


COLD  STORAGE 

G.  D.  Allman,  GenLMgr.,  U.  S.  Cold  Stor-: 
age  jCo.,^2101  Pershing  Road,  Chicago; 
111. 

Beck’s  Cold  Storage,  461  N*  Division  St, 
Buffalo,  N.  Y. 

Binghamton  Cold  Storage  Co.,  282  Water 
St,  Binghamton,  N.  Y. 

Booth  Cold  Storage,  121  W.  KinzievSt, 
Chicago,  111.  // 

Boston  Terminal  Refg.  Co.,  178  Atlantic 
Ave.,  Boston,  Mass. 

Bronx  Ref.  Co.,  520  West  chested  Ave., 
New  York,  N.  Y. 
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Buffalo  Cold  Storage  Co.,  Buffalo,  N.  Y. 

Calumet  Refrigerating  Co.,  337  Alexander 
St.,  Chicago,  111. 

Central  City  Cold  Stge.  Co.,  1001  Bur- 
net Ave.,  Syracuse,  N.  Y. 

Central  Cold  Storage  Co.,  Kinzie  and 
Dearborn  Sts.,  Chicago,  111. 

Chemung  Cold  Storage  Co.,  735  Baldwin 
St.,  Elmira,  N.  Y. 

Chicago  Cold  Stge.  Warehouse  Co.,  1526 
S.  State  St.,  Chicago,  111. 

Geo.  J.  Cooke  Co.,  30  N.  Green  St.,  Chi- 
cago, 111. 

Detroit  Refrigerating  Co.,  2036  Howard 
Aye.,  Detroit,  Mich. 

Eastern  States  Ref.  Co.,  SpTingfield, 
Mass. 

Ebner  Ice  & Cold  Stge.  Co.,  Vincennes.  Ind. 

Federal  Cold  Stge.  Co.,  1800  N.  Broadway, 
St.  Louis,  Mo. 

Frank  Fehr  Cold  Storage  Co.,  Logan  and 
Lampton  Sts.,  Louisville,  Ky. 

Fulton  Market  Cold  Storage  Co.,  1000  W. 
Fulton  St.,  Chicago,  III. 

Hygeia  Refg.  Co.,  Elmira,  N.  Y. 

Indiana  Refg.  Co.,  Indianapolis,  Ind. 

Industrial  Cold  Storage  & Whse.  Co., 
Philadelphia,  Pa. 

Kansas  City  Cold  Stge.  & Whse.  Co.,  500 
E.  Third  §t,  Kansas  City,  Mo. 

Kansas  Ice  & stg.  Co.,  Salina,  Kansas. 

Kent  Storage  Co.,  Grand  Rapids,  Mich. 

Lackawanna  Cold  Storage  Co.,  706  Wy- 
oming Ave.,  Scranton,  Pa. 

Lake  Shore  Cold  Storage  Co.,  536  E.  27th 
St.,  Chicago,  111. 

Merchants  Ref.  Co.,  161  Chambers  St., 
New  York,  N.  Y. 

Monarch  Refrigerating  Co.,  40  E.  Austin 
Ave.,  Chicago.  HI. 

S.  Miller  Cold  Stg.  Co.,  Marshfield,  Wis. 

National  Cold  Stge.  Co.,  Brooklyn,  N.  Y. 

New  Jersey  Refg.  Co.,  173  Ninth  St.,  Jer- 
sey City,  N.  J. 

Ninth  Street  Terminal  Whse.  Co.,  1220 
W.  Ninth  St.,  Cleveland,  Ohio. 

North  American  Cold  Storage  Co.,  345 
N.  Canal  St.,  Chicago,  111. 

Northern  Cold  Storage  & Warehouse  Co., 
Duluth,  Minn. 

Omaha  Cold  Storage  Co.,  Omaha,  Neb. 

Philadelphia  Warehousing  & C.  S.  Co., 
Philadelphia,  Pa. 

Pittsburgh  Terminal  Warehouse  & Trf. 
Co.,  Pittsburgh,  Pa. 

Power  City  Cold  Stg.  & Pro.  Co.,  Sioux 
Falls,  S.  Dak. 

Producers  Cold  Storage  Co.,  1439  N.  Sixth 
St.,  St.  Louis,  Mo. 

Producers  Cold  Storage  Co.,  St.  Joseph, 
Mo. 

Quincy  Market  Cold  Storage  & Ware- 
house Co.,  Boston,  Mass. 

The  Sheriff  St.  Market  & Cold  Stge.  Co., 
Cleveland,  Ohio. 

R.  H.  Switzler,  c|o  St.  Louis  Ref.  & Cold 
Storage  Co.,  St.  Louis,  Mo. 

Syracuse  Cold  Storage  Co.,  N.  West  St., 
Syracuse,  N.  Y. 

Terminal  Cold  Stge.  & Ice  Plant  of  The 
Washington  Market  Co.,  Eleventh  & 
E Sts.,  S.  W.,  Washington,  D.  C. 

Union  Storage  Co.,  Liberty  and  Second 
Aves.,  Pittsburgh,  Pa. 

Union  Terminal  Cold  Storage  Co.,  12th 
and  Provost  Sts.,  Jersey  City.  N.  J. 

Wainwright  Cold  Storage,  Teck  Food 
Products  Co.,  3340  Liberty  St,  Pitts- 
burgh, Pa. 

Western  Cold  Storage  Co.,  421  North 
State  St.,  Chicago,  111. 

Wisconsin  Cold  Storage  Co.,  178  Florida 
St.,  Milwaukee,  Wis. 

Sherman  White  & Co.,  Fort  Wayne,  Ind. 


FEATHER  BUYERS 

Frank  S.  Foster,  Wyoming,  111. 

The  P.  R.  Mitchell  Co.,  Harrison  and 
Spring  Grove  Ave.,  Cincinnati,  O. 

H.  Rubenstein  Co.,  Inc.,  1251  Roosevelt 
Road,  Chicago,  111. 

Wahlert  & Guntzler,  19  N.  Main  St., 
St.  Louis,  Mo. 


INSURANCE 

Herrick,  Auerbach  & Vastine,  Insurance 
Exchange  Bldg.,  Chicago,  111. 

Fred  S.  James  Co.,  175  W.  Jackson  Blvd., 
Chicago,  111. 


SUPPLIES 


Altamont  Mfg.  Co.,  Altamont,  III. 

Anderson-Tully  Co.,  Memphis,  Tenn. 

Elmer  L.  Arminger,  216  W.  South  Water 
St.,  Chicago,  111. 

Armstrong  Cork  & Insulating  Co.,  Pitts- 
burgh, Pa.  ' 

Automatic  Refrigerating  Co.,  Monadnock 
Bldg.,  Chicago,  111. 

J.  J.  Badenock,  400  N.  Union  Ave.,  Chi- 
cago. 

A.  H.  Barber-Goodhue  Co.,  300-306  W. 
Austin  Ave.,  Chicago,  HI. 

Box  Factory  of  Paris,  185  W.  Houston 

. St.,  Paris,  Texas. 

J.  G.  Cherry  Co.,  Tama,  Iowa. 

Chicago  Mill  & Lumber  Co.,  510  N.  Dear- 
born St.,  Chicago,  I1L 

Clairemont  Sterilized  Egg  Co.,  160  N. 
Market  St.,  Chicago,  111. 

The  Colus  Co.,  Clinton,  Iowa. 

Collis  Products  Co.,  Clinton,  Iowa. 

The  G.  E.  Conkey  Co.,  6529  Broadway, 
Cleveland,  Ohio. 

Consolidated  Products  Co.,  4750  Sheridan 
Road,  Chicago,  111. 

Cookeville  Veneer  Co.,  Cookeville,  Tenn. 

Creamery  Package  Mfg.  Co.,  61-67  W. 
Kinzie  St.,  Chicago,  111. 

Cupples  Co.,  7th  and  Spruce  Sts.,  St  Louis, 
Mo. 

Cushion-Locked-Pad  Co.,  208  N.  Wells 
St.,  Chicago,  111) 

The  Danley  Sanitary  Mfg.  Co.,  St.  Johns, 
Mich. 

The  Davis  Lumber  Co.,  Martinsville,  Ind. 

Decatur  Supply  Co.,  Decatur,  Ind. 

Dixon  Cereal  & Feed  Co.,  Dixon,  111. 

E.  T.  Durland  Co.,  904  Wrigley  Bldg., 
Chicago,  III. 

Excelsior  Products  Co.,  Washburn,  Wis. 

Excelsior  Wrapper  Co.,  224  W.  Kinzie  St., 
Chicago,  111. 

Forrester  Nace  Box  Co..  Eighth  and  Wy- 
oming, Kansas  City,  Mo. 

Germo  Mfg.  Co.,  Ill  So.  Main  St,  St. 
Louis,  Mo. 

D.  M.  Goodwilue  Co.,  1208  W.  22nd  St., 
Chicago,  111. 

Walter  Gottheimer,  6 So.  Commercial  St., 
St.  Louis,  Mo. 

Hales  & Hunter  Co.,  327  So.  La  Salle  St., 
Chicago,  111. 

Herf  Fredricks  Chemical  Co.,  Pierce 
Bldg.,  St  Louis,  Mo. 

Hutchinson  Egg  Case  & Filler  Co., 
Hutchinson,  Kans. 

Indiana  Board  & Filler  Co.,  Decatur,  Ind. 

Kalamazoo  Vegetable  Parchment  Co., 
Kalamazoo,  Mich. 

Kennedy  & Parsons,  1901  E.  4th  St,  Sioux 
City,  Iowa  | 


Keokuk  Box  Co.,  Keokuk,  Iowa. 

W.  P.  Kernan,  208  N.  Wells  St.,  Chicago, 


DKUS.  DUA  cc  LUMBE*  U).,  liaraaff, 

Leon  Mann,  New  York  Mercantile  Ex- 
change Bldg.,  cor.  Hudson  and  Harri- 
son, St.,  New  York  City. 

National  Carton  Co.,  Joliet,  111. 

New  York  Egg  Case  Co.,  519  W.  42nd  St. 
New  York  City. 

Oclaire  Box  & Crate  Co.,  Eau  Claire,  Wis 

Paterson  Parchment  Paper  Co.,  1058 
Conway  Bldg.,  Chicago,  111. 

Peterson-Miller  Box  Co.,  Cairo,  III. 

The  Quaker  Oats  Co.,  Chicago,  111. 

Quincy  North  Star  Co.,  Quincy,  111. 

Ralston  Purina  Co.,  821  S.  Eighth  St, 
St.  Louis,  Mo. 

Rosenbaum  Bbos.,  77  Board  of  Trade,  Chi- 
cago, 111. 

W.  A.  Schurmann  & Co.,  365  E.  Illinois 
St,  Chicago,  III. 

Security  Egg  Case  Filler  Co,  Inc,  La- 
fayette, Ind. 

Self-Locking  Carton  Co,  591  E.  Illihois 
St,  Chicago,  III. 

H.  W.  Selle  Co,  1000  N.  Halsted  St,  Chi- 
cago, III. 

Tite-Pack  Filler  Co,  728  W.  Madison  St, 
Chicago,  111. 

UmoN  Insulating  Co,  Gt  Northern  Bldg, 
Chicago,  III.  6 

Union  Steel  Products  Co,  Ltd,  Albion. 
Mich. 

Untted  Cork  Companies,  110  S.  Dearborn 
St,  Chicago,  111. 

Untted  Steel  & Wire  Co,  Battle  Creek, 
Mich. 


Urbana  Egg  Case  Co,  Urbana,  Ohio. 
Webster  Bros.  Mfg.  Co,  Waucoma,  Iowa. 
Western  Feed  Mfrs,  Inc,  345  N.  Eliza- 
beth St,  Chicago,  111. 

Wonderfat  Poultry  Feed,  Produce  Ex- 
change Bldg,  Kansas  City,  Mo. 


TRADE  PAPERS 


Chicago  Dairy  Produce  Co,  136  W.  Lake 
St,  Chicago,  111. 

Egg  Reporter  Shoemaker,  Waterloo,  Iowa. 

Ice  & Refrigeration,  5707  W.  Lake  St, 
Chicago,  111. 

The  Produce  Packer,  192  N.  Clark  St, 
Chicago,  111. 

Produce  Bulletin,  Inc,  97  Warren  St, 
New  York  City. 

The  Produce  News,  6 Harrison  St,  New 
York  City. 

Urner-Barry  Co,  175  Chambers  St,  New 
York,  N.  Y. 


TRANSPORTATION 


American  Refrigerator  Transit  Co./ St 
Louis,  Mo. 

W.  L.  Kendall,  Dairy  Agent,  Erie  R.  R. 
Co,  1330  Transportation  Bldg,  Chi- 
cago, 111. 

Live  Poultry  Trans.  Co,  431  So.  Dear- 
born St,  Chicago,  III. 

Merchants  Dispatch  Dairy  Line,  623  La 
Salle  Station,  Chicago,  111. 

New  York  Despatch,  181  Quincy  St,  Chi- 
cago, 111. 

Nickel  Plate  Lackawanna  Dairy  Line, 
327  S.  La  Salle  St,  Chicago,  111. 
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Anderson-Tully  Company  

V Arminger,  Elmer  L 

Armstrong  Cork  &•  Insulation  Co 

Automatic  Refrigerating  Co 

Badenoch  Co.,  J.  J 

A.  H.  Barber-Goodhue  Co 

S.  S.  Borden  Co 

Bowman  &r  Co. 

Cherry  Co.,  J.  G 

Chicago  Cold  Storage  Warehouse  Co 

Chicago  Mercantile  Exchange 

Chicago  Produce  Co.. 

Christians  Co.,  H.  C 

Collis  Products  Co 

Consolidated  Products  Co 

Cooper  & Sisson 

Coyne  Bros 

Cra^vford  & Lehman 

Creamery  Package  Mfg.  Co 

Cushion- Locked  Pad  Co 

Cutler,  George  E 

Danley  Sanitary  Mfg.  Co 

Detroit  Refrigerating  Company 

Edson  Bros 

Excelsior  Wrapper  Company 

Express  Gazette  

Fleischmafln  Co.,  The 

Peter  Fox  Sons  Co.. . 

Gallagher  Bros 

Hales  & Hunter 

Hance  Brothers  Co 

Heggie,  F.  M 

Heger,  Fred  

Heilman  Co.,  Frank  G 

Herrick,  Auerbach |&  Vastine 

Holland  Butter  Co 

Industrial  Cold  Storage  & Warehouse  Co. 
Iron  City  Produce  Co 

Jewell  Bros.  

Kemper  Bros.  Co 

Kuhn  & Co.,  A.  S 

MacX  Feed  Milling  Co 

Mead  & Co.,  A.  & O.  W 

Merchants  Refrigerating  Co 

Naomi  Produce  Co 

National  Bank  of  Commerce 

National  Traffic  Service  Dept 

Nice  & Schreiber  Co 

Oetjen,  Fred  D 

Otis  & Co.,  B.  W 

Pond  Co.,  H.  T 

Quaker  Oats  Co.. 

Ralston  Purina  Co. 

v 

Selle  & Company,  H.  W 

Standardized  Accounting  Service  Co 

Sweeney,  Frank,  Inc 

Union  Terminal  Cold  Storage  Co 

Union  Steel  Prod.  Co 

Watson  & Kelly 

Weaver  & Co.,  C.  H 

Webster  Bros.  Mfg.  Co 

White  Company  J.  H 

Wonder  fat  Poultry  Feed  Dept 

Zimmer  & Dunkak;  Inc 
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OFFICERS  OF  THE  NATIONAL  POULTRY,  BUTTER 
AND  EGG  ASSOCIATION 
1922-1923 

Henry  Pfeiffer,  Logansport,  Indiana President 

Charles  S.  Borden,  220  W.  South  Water  St.,  Chicago  111- 

nois  First  Vice-President 

M.  A.  Hagensick,  Des  Moines,  Iowa.. Second  Vice-President 
George  H.  Broeder,  813  N.  Third  St.,  St.  Louis,  Missouri. 

Third  Vice-President 

F.  G.  Heilman,  945  Fulton  Market,  Chicago,  111 Secretary 

F.  A.  Kelly,  320  W.  So.  Water  St.,  Chicago,  111 Treasurer 

EXECUTIVE  COMMITTEE 
In  addition  to  the  foregoing  officers  they  are  as  follows : 

R.  R.  Baer Topeka,  Kansas 

L.  B.  Kilbourne 67  W.  So.  Water  St.,  Chicago,  111. 

Gus  Ludwig,  475  King  Av.,  City  Island,  New  York  City,  N.Y. 

O.  I.  Clevenger Marion,  Ohio 

J.  M.  Klein 448  W.  14th  St.,  New  York  City 

Chas.  E.  McNeill 325  W.  So.  Water  St,  Chicago,  111. 

JUNIOR  PAST  PRESIDENT 

J.  M.  Klein 448  W.  14th  St.,  New  York  City 

EXECUTIVE  OFFICE 

(Telephone  Franklin  1877-8)  208  N.  Wells  St.,  Chicago,  111. 

H.  F.  Jones Executive  Secretary 

ADVISORY  COUNSEL 

Chas.  E.  McNeill 325  W.  So.  Water  St,  Chicago,  111. 

Directors 

F.  G.  Urner New  York  City,  N.  Y. 

J.  F.  Grennan Garnett,  Kansas. 

A.  F.  Thibodeau*. Detroit,  Mich. 

Lee  Goss Minneapolis,  Minn. 

Fred  Heger St.  Louis,  Mo. 

Gus  Schlosser Frankfort,  Ind. 

J.  O.  Boettcher Weimar,  Tex. 

J.  M.  Morris Philadelphia,  Pa. 

A.  E.  Mills Boston,  Mass. 

C.  B.  Bowen Rolfe,  Iowa. 

State  Vice  Presidents 

Arkansas — Henry  Boggs Fayetteville 

California — Fred  King San  Francisco 

Canada — H.  R.  Gray Montreal 

Colorado — Lester  Bear Denver 

^Connecticut — James  P.  Berry Hartford 

Cuba — A.  Armand Havana 

Florida — C.  G.  Hilderly Tampa 

Kansas — W.  F.  Metz .Concordia 

Kentucky — Norman  I.  Taylor Burnside 

Louisiana — H.  Goodman New  Orleans 

Maryland — Arthur  Medwedeff Baltimore 

Massachusetts — Alton  E.  Briggs Boston 

Michigan — Geo.  R.  Eldredge Detroit 

Minnesota — William  Samels . .Minneapolis 

Mississippi — C.  W.  Scott Myrtle 

Nebraska — Geo.  E.  Clark Omaha 

New  Jersey — John  Augenblick Newark 

North  Dakota — R.  F.  Bridgeman Grand  Forks 

Ohio — W.  J.  Thompson Cleveland 

Oklahoma — J.  M.  Patton Lawton 

Oregon — E.  J.  Dixon Portland 

Pennsylvania — S.  S.  Daniels Philadelphia 

Rhode  Island — C.  F.  Cooper Providence 

South  Dakota — Henry  J.  Kuhle,  Jr Salem 

Tennessee — Geo.  M.  Brooks Martin 

Texas — Jeff  Brewster Houston 

Vermont — C.  A.  Mentzer North  Williston 

Virginia — W.  B.  Clark Culpepper 

Wisconsin — S.  D.  Eckel Manitowoc 

Sergeant-At-Arms 

Alex  Moir New  York  City,  N.  Y. 
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The  Century  Steel  Cooling  Rack 

Is  a Decidedly  Different  Rack 


No  Wire  “Fingers”  to  Break 

Our  slotted,  one-piece  steel  hanging  bars  do  aw  ay  with  the  breakage  and  repair  bills  so  frequent 
in  the  ordinary  racks  equipped  with  wire  “fingers.” 

The  slotted  bars  on  the  Century  are  constructed  along  tapering  lines,  which  gives  them  a secure 
hold  on  any  size  bird,  from  broilers  to  turkeys. 


216  W.  So.  Water  Street 
CHICAGO 
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Responsibility 

Claim  Departments  of  railroads  and  express 
companies  now,  very  properly,  demand  that 
the  shipper  be  able  to  show  that  he  exer- 
cised due  care  in  packing  shipments  upon 
which  claims  are  filed. 

The  carriers  also,  very  justly  demand  a higher  rate  on  egg  ship- 
ments which  are  not  properly  packed.  Shippers  who  protect  them- 
selves by  packing  with 


“CHERRY” 

Double-Lock  Fillers 

In  Standard  Cases  prop- 
erly nailed,  using  excel- 
sior pads  in  such  a way 
as  to  hold  the  contents 
securely,  will  enjoy  every 
advantage,  in  minimum 
rates andin  promptadju- 
dication  of  claims. 

Every  “Cherry”  Filler  is  plainly  branded 

The  excellence  of  these  patented  hard-calendered  Fillers  is  univer- 
sally recognized  by  the  carriers.  Shippers  with  keen  business  judg- 
ment no  longer  attempt  to  “save  money”  on  their  Fillers  or 
methods  of  packing.  Send  for  Sample  Filler. 

T.  G.  CHERRY  COMPAKV 

# M CEDAR.  R.APIDS  IOWA.  / 

St. Paul,  Minn.  Tama,  Iowa.  Peoria,  111. 
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WHY? 

Order  Poultry  Boxes  Now 

BECAUSE : 

Prices  are  lowest  at  this  time  of  the  year.  Every  season  there  dre  ad- 
vances as  the  rush  comes  on. 

Orders  can  be  turned  out  more  promptly  and  better  than  when  mills  are 
crowded  with  work. 

Shipments  are  moving  good.  When  the  crop  movement  starts  cars  are 
hard  to  obtain  and  movement  slow.  The  boxes  will  be  on  hand  when  needed. 

WHY? 

Order  from  ARMINGER 

BECAUSE : 

MODERATE  PRICES 
HIGHEST  QUALITY 
li  PROMPT  SERVICE 

— ALSO— 

BE  SURE  TO  LET  US  FURNISH  YOUR 
PARCHMENT  REQUIREMENTS 


216  W.  So.  Water  Street 
CHICAGO 
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Four-inch  self-support* 
ing  wall  of  Nonpareil 
Corkboard. 
Ackley  Creamery 
Company, 
Ackley,  Iowa . 


Walls  of  Cork 

IN  addition  to  its  superior  insulating  value,  one  of  the  features  of  Non- 
pareil Corkboard  is  its  structural  strength.  Walls  are  built  of  it  with 
no  supports  except  at  the  doors — a decided  economy  in  both  space  and  cost. 

In  the  butter,  cream  and  ice  cream  rooms  shown  above,  part  of  the 
walls  are  of  this  type,  the  front  wall  and  partitions  being  two  layers  of 
Nonpareil  Corkboard,  plastered  on  both  sides. 

Nonpareil  Corkboard  can  be  used  safely  for  self-sustaining  walls  be- 
cause it  is  made  from  carefully  screened  granules  of  clean  cork,  properly 
baked;  it  is  compact  and  uniformly  strong.  Its  edges  and  corners  are 
straight  and  square  and  make  close,  tight  joints.  With  ordinary  ceiling 
heights  there  is  no  need  to  put  up  supporting  walls.  For  maximum  insu- 
lation in  minimum  space,  build  self-sustaining  walls  of  Nonpareil  Cork- 
board. 


Full  information  furnished  on  request. 
Ask  for  copy  of  the  36-page  book, 
“Small  Cold  Storage  Rooms ” 


ARMSTRONG  CORK  & INSULATION  COMPANY 
155  Twenty-fourth  Street  Pittsburgh,  Pa. 

Also  manufacturers  of  Nonpareil  Cork  Covering  for  brine  and  ammonia  lines,  coolers,  tanks  and  cold  surfaces 
generally;  Nonpareil  High  Pressure  Covering  for  steam  lines,  feed  water  heaters,  boilers,  etc.; 

Nonpareil  Insulating  Brick  for  boiler  settings,  furnaces,  ovens,  etc.;  Nonpareil 
Cork  Machinery  Isolation  for  noisy  machines,  and  Linotile  and 
A rmstrong's  Cork  T He  for  floors  in  offices,  residences,  etc . 

Nonpareil  Corkboard  Insulation 

■ — For  Butter  and  Cream  Storage  Room*-.-  j 
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CUTTING  FRAME  TT 
THIS  CUTS  THE  BUTTER 
INTO  SLABS  AND  PIECES 


PIECES  ARE  FED 
THROUGH  HERE  VT 
INTO  BUTTER 
CHAMBER 


WOOD  PLATFORM  "A" 
WHKRE  BUTTER  IS  FIRST 
PLACED  BEFORE  SLIDING 
UNDER  CUTTER  ~B"  \ 


HAND  CRANK  TV 
RAISES  AND  LOWER! 
CUTTING  FRAME  ' B 


WOOD  TABLE  T 
SLABS  AND  PIECES 
ARE  PILED  HERE 
ALSO  PROTECTS 
WORKING  PARTS 


SET  SCREWS  TT 
WHICH  ADJUSTS. 
GUAGE  PLATE 


f GUAGE  PLATE  T < 
FOR  CORRECTING/ 
WEIGHTS  / 


CUTTING  BAR  tT 
/ SPRINGS  BACK 
AFTER  CUTTING 


LEVER  -or 

- — SHIFTS  CUTTING  BAR 
TO  RIGHT  POSITION  TO 
AVOID  WASTE  END  PIECE 


Fewer  Parts,  Less  Work,  More  Flexibility,  'with 
this  New  No.  5 American  Butter  Cutting  Machine 

WOOD  BACK  *C"  CUTTING  FRAME  TT 

rTfO  1 • • • 1 . PREVENTS  PIECES  THIS  CUTS  THE  BUTTER 

ilS  machine  is  a single  unit,  »<«>aluhcj  jggMgfli. 

on  one  base,  very  simple  in  CHAMBER 

working  parts.  Only  one  large  •mSgSmSSZil  Sti&fS’KSl  ) /MT 

slow  working  gear  is  required  to  / ] 

operate  the  eccentric  which  drives  «iSIK«.  / 

There  is  no  cover  to  liftup  and  crank  Ik  I — J-rj*  r \ 

down,  no  starting  lever.  -The  pis-  H 

through  two  prints 

This  machine  turns  out  clean-cut  prints  of  accurate  weight.  The  change  from  lb.  to  % lb.  or  1 
lb.  prints  is  made  instantly  without  changing  a wire,  by  means  of  different  cutting  heads  which  may 
be  quickly  clamped  upon  the  mouth  of  the  butter  chamber.  A shifting  arrangement  of  the  cutting 
bar  enables  operator  to  practically  eliminate  the  necessity  for  throwing  butter  back  into  machine. 

Operator  needs  to  move  only  a step  in  his  work  — a great  saver  of  labor. 

Write  for  complete  information  and  prices. 


BUTTER  CHAMBER  "H"  N 

IMO.VEL  METAL) 

(IMPRESSION  IS  DONE  HERE 


Mojonnier  Oil  Immersed  Butter  Print  Scales 

'T'HIS  scale  is  designed  especially  for  the  weighing  of  butter  prints,  lard  prints,  or  any  other  product 
A that  requires  the  net  weight  to  be  known,  or  specified  upon  the  label. 

All  working  parts  are  immersed  in  oil,  thus  preventing  corrosion  and  wear  of  the  bearings.  It  is 
unaffected  by  salt  water  or  by  the  damp  conditions  usually  encountered  in  creameries  or  other  dairy 
plants.  The  scale  case  is  beautifully  finished  in  white  vitrified  porcelain  enamel  on  cast  semi-steel. 
The  scale  pans  are  made  of  the  lustrous  and  non-corrosive  “Milk  Metal.” 

The  scale  is  sensitive  to  less  than  1-64  ounce,  and  it  gives  accurate  results.  It  is  the  most  ac- 
curate butter  print  scale  on  the  market  today.  W ith  butter  at  its  present  high  price,  each  ounce 
is  worth  J4c  per  print — 5,000  prints  per  day,  loss  of  $25.00  per  day. 

It  works  very  rapidly,  insuring  maximum  results  upon  the  part  of  the  operator. 

You  can  run  no  risk  in  ordering.  The  scale  carries  the  strong  guarantee  of  the  manufacture^. 
Wearing  parts  replaceable  at  low  cost. 

Specifications — Table  space,  6x15  in.  Height  to  top  of  pan,  SH  in.  Height  over  all,  17  in. 
Pan  diameter,  4 in.  Additional  weights  furnished  at  extra  cost.  Shipping  weight  with  oil,  about  50 
pounds. 

Btass  Weights,  extra — 

No.  S10C — Vi  ounce,  each  S .65  No.  S 9 — 8 ounce,  each  $1.25 

No.  Si 0B — 1 ounce,  each  70  No.  S 8 — 1 lb.,  each 1.75 

No.  S10A — 2 ounce,  each  90  No.  S 8A — 2 lb.,  each 3.15 

No.  S10  — 4 ounce,  each  1.00 


S50  Mojonnier  Oil  Immersed  Butter  Print  Scale 
Manufactured  under  G.  L.  Rushton  Pat.  Jan.  9,  1917 


Mojonnier  Oil  Immersed  Butter  Print  Scales,  including  two  4-oz.,  one  8-oz.,  one  1-lb. 
brass  nickel  plated  weights  and  oil,  all  complete 


$75.00 


Twin  City  Branch — 2490-2494  University  Avenue,  St.  Paul,  Minn. 

A.  H.  Barber-Goodhue  Company 

300  W.  Austin  Ave.,  Chicago,  U.  S.  A. 

See  our  display  at  the  National  Convention,  Chicago,  Room  101 
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MAKE  SURE  GAINS! 


Manufactured  Exclusively  by 

J.  J.  BADENOCH  CO. 

400  N.  Union  Avenue  : CHICAGO 


The  New 
Super- 
Mash 


Just  Like 

Pfeiffer  Sales  Co. 

or 

Fear-Campbell  Co. 

and  scores 
of  others 


We  have  just  completed  new  tests  that  prove  without 
question  that — 

1 —  C-EM-GROW  will  show  better  colored  flesh  at  fourth  day  of  feeding. 

2 —  C-EM-GROW  will  produce  weight  quicker  than  any  feed  we 
know  of. 

3 —  C-EM-GROW  is  perfect  in  balance  and  shows  minimum  droppings. 

4 —  When  fed  properly  the  birds  will  eagerly  clean  up  all  you  feed 
them. 

5 —  C-EM-GROW  on  actual  test  has  produced  weight  with  greater 
condition  of  flock  and  less  death  loss  from  any  other  source. 

Wire  or  write  for  Trial  Order  and  Free  Samples,  TODAY 


CONTAINS: 


Rolled  Oats 

White  Corn 
Meal 

Extrafine 
Ground  Oats 

Corn  Germ 
Meal 

Soya  Bean 
Meal 

Beef  Scraps 


Flour 

Middlings 

Red  Dog 
Flour 

Peanut  Oil 
Meal 

Bone  Meal 

Calcium 

Carbonate 

Salt 


GUARANTEED 

ANALYSIS: 


Protein  . . . 15% 
Fibre  ....  4% 
Fat  ....  5% 
Carbo  . . . 50% 


The  REAL 
Flesh  Builder 


With  or 
Without 
Dried 
| Butter- 
milk 


Formulated 

and 

Perfected 
by  Actual 
Live  Car 
Feeders  ! 
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'Em  toMurketZ 

Choicest  Condition 

THE  GREATEST  DEVELOPMENT  in  fattening  and  live  car  shipping  rations  in  the  history  of 

the  poultry  industry  is 

rui^-o-PBp 

JL  FATTENING  FEED  i 

It  is  the  result  of  years  of  most  careful,  scientific  study  and  practical  commercial  feeding. 

Carload  shippers  and  crate  fatteners  will  find  Ful-O-Pep  Fattening  Feed  gives  them  greater  and  more 
economical  gains  and  gets  their  birds  to  market  in  the  choicest  condition.  Ful-O-Pep  Fattening  Feed 
distributes  fat  evenly — makes  smooth,  firm  flesh  and  a perfect  bleach. 

Ful-O-Pep  Fattening  Feed  absorbs  an  unusual  amount  of  buttermilk  or  water  quickly — can  be  fed 
within  15  to  30  minutes  after  mixing  which  insures  a fresh,  unfermented, 
appetizing  ration. 

Write  us  for  free  sample  and  further  facts. 


INGREDIENTS 

Rolled  Hulled  Oats 

Corn  Germ  Meal 

Oatmeal 

Ground  White  Corn 

Low-grade  Wheat  Flour 

Linseed  Meal 

Bran 

Ground  Puffed  Rice 

Middlings 

Bone  Meal 

ANALYSIS 

Per  Cent 

Protein  15 

Fat  5 

Carbohydrates  (Nitrogen 

free  Extract)  60 

Fiber  (not  to  exceed) 5 


The  Quaker  Qate  Company 


Poultry  Service  Dept 
Address: 

1635  Ry.  Ex.  Build., 
Chicago,  U.  S.  A. 


Digitized  by 


Google 


5 


September,  1923  NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


EXCELSIOR  EGG  CASE  PADS 


No  Longer  An  Experiment 

Improved  Excelsior  Egg  Case  Pads  have  now  become  as 
staple  an  article  in  egg  packing  as  a set  of  new  Standard 
Honeycomb  Fillers  or  new  Standard  Egg  Cases. 

CARRIERS  APPROVE 

The  railroad  and  express  - companies  are  now  advocating  a 
general  use  of  Excelsior  Pads,  as  their  observations  during 
the  past  season  have  convinced  them  that  breakage  can  be 
practically  eliminated  through  this  method  of  packing. 


PROPER  USE 

The  results  of  the  past  season  prove  that  when  Pads  are  used,  six  to  the  case,  as 
shown  in  above  cut,  breakage  can  be  reduced  to  a minimum  heretofore  thought 
impossible.  The  saving  of  one  egg  covers  the  cost  of  the  two  additional  pads  under 
the  top  tiers  and  is  the  cheapest  insurance  against  breakage  you  can  buy. 

IMPORTANT 

The  manufacturers’  name  and  address  should  appear  on  each 
pad.  All  pads  muaufactured  by  us  bear  the  following  “trademark” 
and  assure  you  of  standard  construction : 


*£G0  us.PAT.OfF 

EXCELSIOR  WRAPPER  CO. 

Grand  Rapids,  Mich.  Manufacturers  Chicago  Office: 

Sheboygan,  Wis.  224  W.  Kinzie  Street 
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-Economical 

Q WONDERFAT 

Station  feed  for  milk  feeders 
Shipping  feed  for  live  shippers 

0[  YOUR  feed  — vitalized 

0[  Address  — 

WONDERFAT  Poultry  Feed  Dept. 
Produce  Exchange  Building, 

Kansas  City,  Missouri 

WONDERFAT 
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NOTICE  OF  ANNUAL  MEETING 

Secretary  Heilman's  Official  Call  for  the  Seventeenth 

Annual  Meeting 

By  virtue  of  the  by-laws  of  the  National  Poultry,  Butter  and  Egg 
Association  and  in  compliance  therewith,  I hereby  notify  all  members  that 
the  Seventeenth  Annual  Meeting  of  said  Association  will  be  held  at  Hotel 
Sherman,  Chicago,  on  Monday,  October  8,  and  Tuesday,  October  p, 
I923,  for  the  transaction  of  such  business  as  may  come  before  it. 

I hereby  give  further  notice  that  the  first  session  of  said  meeting  will 
be  called  to  order  promptly  at  12  o’clock  noon  ( Chicago  time),  on  Mon- 
day, October  8,  1923. 

Dated  at  Chicago,  Illinois,  this  Fifth  Day  of  September,  A.  D.  1923. 


r" 

{SEAL) 


National  Poultry,  Butter  and  Egg  Association. 
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■now  stronger  believers 

than  ever  before 


in 


HULEN-TOOPS  COMPANY 
Incorporated 
Wholesale^  Produce 

Poultry,  Egg  Packers,  Hides, 
Feathers,  Etc. 

HORSE  CAVE,  KY. 

July  20,  1923. 

Gentlemen: 

We  have  been  using  CHOLER- 
INE for  several  years  with  good 
results.  In  fact,  we  dont  think  we 
could  get  along  without  it.  In  a 
test  just  completed  at  our  plant 
with  CHOLERINE  we  made  41.3 
per  cent  gain  on  Broilers.  Average 
weight  1.9  pounds,  11  days  feed. 

We  are  now  stronger  believers  in 
CHOLERINE  than  ever  before. 

HULEN-TOOPS  CO., 
(Signed)  Per  S.  L.  Duncan,  Mgr. 


Qiolerin 


v*  ceo  **** 


Letters  and  detailed 
tests  on  file  show  that 
CHOLERINE  has 
proved  a profitable  in- 
vestment for  the  com- 
panies named  at  the 
left. 


TT  is  natural  that  the  Hulen-Toops  Com- 
A pany  should  be  enthusiastic  about 
CHOLERINE.  A gain  of  41.3  per  cent 
on  broilers  talks  in  terms  of  bigger  profits ; 
and  that  is  what  we  are  all  after. 

Hulen-Toops  is  just  one  of  the  scores  of 
successful  feeders  that  depend  on  this  un- 
usual poultry  tonic.  They  use  it  to  build 
up  weight  and  to  keep  disease  out  of  the 


feeding  stations.  Shippers  use  it  liberally 
with  feed  and  water  on  shipping  cars  and 
add  extra  poundage  there. 

Follow  the  example  of  the  outstanding 
feeders  and  shippers,  and  send  for  a trial 
sample  of  CHOLERINE.  A test  will 
show  you  that  CHOLERINE  pays  for  it- 
self over  and  over  and  leaves  a handsome 
profit. 


Germo  Manufacturing  Company 

MAKERS  OF  GERMO  MAGIC  LICE 
KILLER  AND  GERMO  CARBOLINE 

Germo  Building  St.  Louis,  U.  S.  A. 
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PRESIDENT  PFEIFFER  EXTENDS 
IN  VITA  TION 

To  Members  and  Their  Ladies  to  Attend  the  Seventeenth 
Annual  Convention  to  Be  Held  at  Hotel 
Sherman,  Chicago 

I hereby  extend  a personal  and  very  cordial  invitation  to  all  mem- 
bers of  the  National  Poultry,  Butter  and  Egg  Association,  and  their 
ladies,  to  attend  the  Seventeenth  Annual  Convention  of  the  Association  to 
be  held  at  Hotel  Sherman,  Chicago,  on  Monday,  October  8,  and  Tuesday, 
October  p,  1923. 

I urge  the  members  to  lay  aside  their  everyday  business  perplexities 
for  these  tzvo  days,  come  to  Chicago,  enjoy  a holiday,  mix  business  with 
pleasure,  and  give  to  the  industry  of  which  they  are  a part,  something  in 
return  for  that  which  the  industry,  through  the  Association,  has  given 
them. 

T 0 the  ladies  I give  my  personal  assurance  that  they  will  be  well  cared 
for  and  entertained  in  a manner  befitting  the  occasion. 

Yours  sincerely, 


National  'Poultry,  Butter  and  Egg  Association. 
Logansport,  Indiana,  September  j,  1923. 
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“The  Chicago  Mercantile  Exchange  offers  the 
most  desirable  place  in  which  to  market  butter 
and  eggs  * * * the  broadest  market,  an 

open  market,  and  a stabilizing  or  regulating 
market.  Have  every  car  routed  to  Chicago 
and  inspected  here.  The  goods  can  then  be 
sold  to  better  advantage  anywhere  in  the 
United  States.” 


Another  Booklet  for  the 
Butter  and  Egg  Trade 


“Chicago — The  Central  Market  for  But- 
ter and  Eggs,”  another  booklet  in  the 
series  recently  announced  by  the  Chicago 
Mercantile  Exchange,  is  now  off  the 
press. 

It  is  for  free  distribution  among  those 
who  are  interested  in  the  butter  and  egg 
business.  If  you  have  not  received  it,  a 
copy  will  be  sent  you  on  request  to  S. 
Edward  Davis,  Business  Manager,  of 
the  Chicago  Mercantile  Exchange. 

Our  basic  intention  of  helping  “to  bring 
about  a better  understanding  of  the  but- 
ter and  egg  industry,  from  production  to 
distribution,”  is  further  carried  out  in 
this  latest  treatment  of  our  common 


problem  from  the  standpoint  of  mar- 
keting. 

Chicago’s  immense  transportation  facili- 
ties— its  location  in  the  heart  of  the 
world’s  richest  agricultural  area — its  im- 
portance as  a world-wide  primary  center 
of  distribution — and  the  spelndid  equip- 
ment of  the  Chicago  Mercantile  Ex- 
change for  taking  advantage  of  these 
favorable  conditions — are  treated  in  an 
interesting  manner. 

These  booklets — of  which  there  will  be 
four  more — are  published  in  the  hope 
that  the  industry  may  be  placed  upon  an 
even  firmer  foundation  than  it  is  today, 
and  lifted  to  an  increasingly  higher  level. 


Chicago  Mercantile  Exchange 

La  Salle  Street  at  Lake  Street  Chicago 


Digitized  by  ^jOoq  le 


12 


NATI6KAL  POULTRY,  BtfTTEE  & EGG  BULLETIN 


September,  1923 


FLEISCHMANN’S  PURE  DRY  YEAST 
will  do  added  to  your  regular  ration 


If  your  fowls  could  be  made  to  assimilate  more 
feed,  and  so  take  on  weight  more  rapidly, 
without  “going  off-feed” — then  your  profits 
would  jump  accordingly. 

Now  it  is  possible,  by  adding  a small 
amount  of  Fleischmann’s  Pure  Dry  Yeast  to 
the  regular  ration,  to  give  the  feed  a better 
flavor,  increase  the  appetjte  of  your  fowls, 
and  add  to  their  weight  at  amazing  speed. 

Mixed  with  the  feed  and  allowed  to  remain 
in  it  from  one  feeding  time  to  the  next, 
Fleischmann’s  Pure  Dry  Yeast  ferments  the 
feed  and  predigests  the  proteins  (the  flesh- 
building elements). 


Its  action  is  similar  to  the  predigesting  process 
that  goes  on  naturally  in  the  crop.  Fleisch- 
mann’s Pure  Dry  Yeast,  by  doing  part  of  the 
work  of  digestion,  makes  it  easier  for  the  bird 
to  assimilate  food.  Appetite  returns  more 
quickly  after  feeding.  The  birds  eat  more. 
Quicker  gains  result — and  greater  profits  for 
you. 

Fleischmann’s  Pure  Dry  Yeast  come  in  2%  lb.  cans, 
delivered.  We  pay  postage  or  express. 

Use  one  can  to  ferment  every  1000  lbs.  of  feed.  A 
10-can  case  costing  $19.50)  is  sufficient  for  5 tons  of 
feed.  . Order  a case  today. 


P'dll  tlnn  • Do  not  misled  by  imita- 
HUH  ♦ tions.  Fleischmann’s  Pure 
Dry  Yeast  is  all  yeast — yeast  in  its  most  con- 
centrated form  It  contains  no  corn  meal  or  I 
other  fillers  To  be  sure  of  results  order 
Fleischmann’s  Pure  Dry  Yeast  from  any  of 
our  branch  offices  listed  below. 


PRICES 

1 to  10  cans  $2.00  per  can 
10  to  20  cans  1.95  per  can 
20  to  40  cans  1.90  per  can 
Over  40  cans  1.80  per  can 

(Add  50c  per  can  if  in  Cana- 
da. Other  countries,  prices  on 
request.) 

Any  number  of  cans  delivered 
direct  to  you,  transportation 
charges  prepaid. 


FLEISCHMANN’S  PURE 
1 DRY  YEAST  . 


Order  direct  from  The  Fleischmann  Company's  Branch  Office 
in  any  of  the  following  cities: 

New  York,  Brooklyn,  Chicago,  San  Fran-  f 

cisco,  Seattle,  Hartford,  Conn.,  Portland, 

Me.,  Buffalo.  Albany,  Philadelphia,  Pitts-  / 

burgh.  Baltimore,  Boston,  Birmingham,  . . . 

Cincinnati,  Cleveland,  Columbus,  O.,  Dal-  poult 

las,  St.  Louis,  Detroit,  St.  Paul,  Newark,  S 

N.  J.,  Toronto  and  Montreal.  f Name.. 


— 1 , THE  FLEISCH- 

/ MANN  COM- 

rT^  ' PANY,  Dept.  D-226, 

[ Wj  Li  / 701  Washington  Street, 

I JV  / New  York,  N.  Y.,  or  327 

South  La  Salle  Street,  Chi- 

/cago,  111.,  or  941  Mission 

Street,  San  Francisco,  Calif., 

/or  314  Bell  Street,  Seattle, 

Wash. 

/Enclosed  find  $ Please  send  me 

2l/i  pound  cans  of  Fleischmann’s 

Pure  Dry  Yeast,  postage  prepaid. 

Send  me  your  book  on  feeding  yeast 

to  pigs,  cattle  and  horses. 

. . . . Send  me  your  book  on  feeding  yeast  to 


Street  and  Number. 


City State. 
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Jtt  Mmortam 


Harr#  loan? 

twitter  anil  3'vcel  Jlreaitent  of  tiff 

Jtfatumal  poultry  latter  attfc  Sgg  Aaaariatum 

JB0B-I9I4 
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The  Wonder  Cheese  of  the  Day 

PABST  CHEESE — the  product  of  the  famous  Pabst  Holstein 
Farms  $500,000  Holstein  Herd. 

A new  cheese  of  supreme  quality — so  good  that  all  who  have  tried 
it  are  buying  again  and  again.  Have  you  put  in  your  stock  yet? 

FIVE  DELICIOUS  VARIETIES 

(in  foil-wrapped  5-pound  loaves) 


PICNIC  SWISS 
PIMENTO 


MUSTARD  SWISS 
AMERICAN 

BRICK 


SEE  OUR  BIG  DISPLAY 

AT  THE  HOTEL  SHERMAN— ROOM  208 
OCTOBER  7,  8,  9 

M.  UHLMANN  & CO.,  CHICAGO 

(Sales  Agents  for  the  U.  S.  A.) 

PABST  HOLSTEIN  FARM, 
OCONOMOWOC  WISCONSIN 

Fred  Pabst,  Proprietor 

PABST 
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The  ‘National’  Association 


Objects  for  Which  It  Was  Created — Its  Management — Who  May  Become  Members — 

Prerequisites  to  Membership — Obligations  of  Members 


The  objects  for  which  the  National  Poultry,  Butter 
and  Egg  Association  was  formed  are  stated  in  the  Cer- 
tificate of  Incorporation  to  be: 

“The  particular  object  for  which  the  corpo- 
ration is  formed  is  for  the  purpose  of  fostering 
poultry  and  game  trade  and  commerce  ancT of 
those  having  trade,  business  and  financial  inter- 
ests in  common  with  the  same ; to  reform 
abuses  relative  thereto ; to  secure  freedom  from 
unjust  or  unlawful  exactions  and  to  diffuse  ac- 
curate and  reliable  information  relating  thereto 
or  otherwise;  to  procure  uniformity  and  cer- 
tainty in  the  customs  and  usages  of  said  trades 
and  commerce ; to  settle  differences  and  to  pro- 
mote a more  enlarged  and  friendly  intercourse 
between  its  members  and  to  do  such  other  and 
further  lawful  acts  relating  thereto  which  may 
be  found  necessary  or  convenient.” 

To  give  force  and  effect  to  these  objects,  they  are 
restated  in  the  by-laws  as  follows : 

“(1)  To  disseminate  accurate  and  reliable 
information  concerning  live  and  dressed  poul- 
try, butter,  eggs  and  other  food  products. 

“(2)  To  advance  and  improve  commercial 
conditions  in  said  trades. 

“(3)  To  foster  and  strengthen  friendly  and 
co-operative  relations  between  such  merchants 
in  all  parts  of  the  United  States  and  its  posses- 
sions and  in  foreign  countries,  and  to  secure  im- 
proved transportation  facilities  and  just  and 
equitable  rates  and  charges  for  same  in  the 
United  States. 

“(4)  To  educate  and  guide  public  opinion 
in  all  parts  of  the  United  States  and  its  posses- 
sions to  the  point  of  securing  legislation  calcu- 
lated to  foster  trade  and  safeguard  consumers, 
and  to  co-operate  with  other  countries  when 
called  upon  to  do  so. 

“(5)  To  settle  differences  between  the  sev- 
eral members,  and  members  and  non-members, 
and  to  procure  uniformity  and  certainty  in 
trade  usages,  and  of  kindred  matters  relating 
thereto,  as  they  may  from  time  to  time  arise.” 

Management 

Under  effective  by-law  safeguards,  the  property 
and  affairs  of  the  Association  are  managed  by  the 
Executive  Committee,  which  is  composed  of  a Presi- 
dent, First,  Second  and  Third  Vice-Presidents,  Treas- 
urer, Secretary,  four  other  members  in  good  standing, 
the  Junior  ExPresident  and  an  Advisory  Counsel — 
the  latter  being,  ex-officio,  a member  of  all  standing 
committees. 

In  addition  to  the  above  mentioned  officers,  State 
Vice-Presidents  for  each  State  represented  on  the 
membership  roster  are  elected  annually — their  duties 
being  to  foster  the  trade  within  such  states  and  to  co- 
operate with  the  Executive  Committee  in  all  matters 
pertaining  to  the  industry  and  the  Association, 


Standing  Committees 

In  and  about  the  conduct  of  the  affairs  of  the  As- 
sociation, the  President  annually  appoints  members 
in  good  standing  to  the  following  committees:  Trans- 
portation, Law  and  Legislation,  Finance,  Publicity 
and  Literature,  Membership,  Arbitration,  Ice  Packed 
Poultry,  Dry  Packed  Poultry,  Live  Poultry,  Butter, 
Egg  and  Cheese.  The  duties  of  these  committees  in- 
clude investigations  and  recommendations  to  the  Ex- 
ecutive Committee  and  in  addition  they  co-operate 
with  the  Executive  Committee  when  called  upon  to 
do  so. 

Individual  Membership 

The  by-law  provision  concerning  membership  in 
the  association  is  as  follows : 

“Any  person,  firm,  co-partnership  or  corpo- 
ration engaged  in  the  poultry,  butter,  egg  or 
cheese  industry  in  the  United  States  or  in  any 
of  its  possessions  or  in  foreign  countries,  or  any 
association  of  such  individuals,  firms,  co-part- 
nerships or  corporations,  together  with  those 
having  trade,  business  and  financial  interests  in 
common  with  the  same,  in  good  standing,  shall 
be  eligible  to  membership  in  this  Association.” 

The  by-laws  further  provide  that  all  applications 
for  membership  must  be  made  in  writing,  signed  by 
the  applicant  and  endorsed  by  two  members  of  the 
Association  in  good  standing  and  that  the  Executive 
Committee  may,  by  majority  vote,  reject  any  applica- 
tion for  any  good  and  sufficient  reason. 

Association  Memberships 

Associations  of  merchants  and  shippers  are  eligible 
to  membership  under  the  following  by-law  provision : 

“Associations  of  poultry,  butter,  egg  or 
cheese  merchants  or  shippers  may,  upon  appli- 
cation as  above,  be  admitted  to  membership  in 
the  name  of  the  Association.  They  shall,  upon 
election  and  payment  of  annual  dues,  as  herein- 
after provided,  be  entitled  to  representation  in 
all  meetings  and  elections  of  the  National  Asso- 
ciataion  by  five  delegates,  and  the  names  of 
such  delegates  to  each  annual  meeting  of  the 
Association  must  be  sent  to  the  Executive  Offi- 
ces prior  to  such  meeting.” 

Obligations  of  Members 

Members  are  obligated  to  the  association  by  the 
following  provision  of  the  by-laws: 

“The  signing  of  an  application  for  member- 
ship, unless  the  application  be  rejected,  as  pro- 
vided in  Section  2,  shall  be,  and  be  construed 
to  be,  an  agreement  on  the  part  of  said  person, 
firm,  co-partnership,  corporation  or  association 
to  conform  to  all  rules,  regulations  and  require- 
ments of  the  Association,  whether  expressed  in 
the  by-laws  or  otherwise,  which  may  from  time 
to  time  be  adopted  by  the  Executive  Committee 
or  the  Association,” 


Digitized  by  U.000  le 


16 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


September,  1923 


Nothing  succeeds  like  success- 
Our  sales  prove  it! 


The  “Chicago  Mill” 
Interlocking  Poultry  Crate 


The  Super-Dreadnaught 
Poultry  Crate 


The  “Chicago  Mill” 

Cottonwood  Egg  Case 

May  we  have  the  pleasure  of  a moment  or  two  with  you  at  the  convention. 
As  usual  our  headquarters  will  be 

Rooms  104,  105  and  106 

Chicago  Mill  **£  [umber  (pmpany 

510  North  Dearborn  Street 
CHICAGO 
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Will  Be  Lively  Convention 


The  Seventeenth  Annual  Convention  of  the  National  Poultry,  Butter  and  Egg  Association 
Getting  Under  Way — Big  Doings  Scheduled  for  the  Second  Day 


Harry  H.  Field  has  been  chosen  to  act  as  General 
Chairman  of  the  various  convention  committees  of  the 
Chicago  Poultry,  Egg,  Butter  and  Cheese  Trade 
which  will  entertain  the  members  of  the  National 
Poultry,  Butter  and  Egg  Association  and  their  laides 
when  they  gather  in  Chicago  to  attend  the  Seven- 
teenth Annual  Convention  which  convenes  at  Hotel 
Sherman  on  October  8 and  9. 

M.  E.  Nevins  was  chosen  Treasurer  and  W.  M. 
O’Keefe,  Secretary. 

The  names  of  those  constituting  the  subcom- 
mittees'will  be  found  elsewhere  in  this  issue  of  the 
‘Bulletin’. 

Heretofore  the  ‘National’  convention  has  attracted 
members  and  friends  from  practically  every  state  in 
the  Union  and  from  the  interest  already  shown  it  may 
be  predicted  that  this  year’s  convention  will  not  prove 
an  exception  to  the  rule  and  the  Chicago  Trade,  which 
always  provides  the  entertainment  for  the  attending 
visitors  will  see  to  it  that  the  entertainment  provided 
this  year  will  be  in  keeping  with  that  provided  for 
other  years. 

The  annual  banquet,  which  is  the  feature  of  the 
convention,  will  be  held  on  the  evening  of  October  8 
and  already  a speaker  of  national  prominence  has  been 
selected. 

A noon-day  luncheon  will  open  the  first  business 
session  immediately  after  which  President  Pfeiffer 
will  deliver  the  president’s  message  to  be  succeeded 
by  a short  report  from  Executive  Secretary,  Harrison 
F.  Jones.  These  will  be  followed  by  a fifteen  minute 
talk  by  a business  man  who  represents  interests  which 
are  among  the  largest  users  of  eggs  and  butter.  It  is 
predicted  that  this  will  be  the  best,  brightest  talk  the 
trade  ever  listened  to,  and  it  will  not  be  highbrow. 
From  this  point  the  luncheon  will  be  in  charge  of  the 
members,  and  they  will  be  invited  to  discuss  subjects 
of  general  interest  to  the  trade. 

A novel  plan  of  inducing  members  to  attend  sub- 
sequent business  sessions  will  be  inaugurated  and  it 
promises  to  be  a winner.  In  making  engagements  for 
Tuesday,  October  9,  members  are  urged  to  reserve 
the  entire  afternoon  after  1 :30  otherwise  they  will  not 
be  permitted  to  participate  in  the  “big  doings”  and 
they  will  be  BIG— big  enough  for  all  members  in  the 
trade  to  become  and  remain  interested  throughout  the 
convention.  The  Executive  Committee  guarantees  the 
plan  and  says  it  is  even  big  enough  to  induce  members 
to  remain  over  for  a third  day ; big  enough  to  stir  up 
a family  row  if  the  women  folks  hear  of  it,  and  know 
that  their  men  folks  did  not  participate.  Just  one 
little  string  to  this:  Only  those  members  in  the  trade 
who  attend,  and  remain  throughout  the  noon-day 
luncheon  of  October  8 will  be  eligible. 

During  the  progress  of  the  noon-day  luncheon 
and  the  business  session  of  the  second  day  the  Chicago 
Committee  will  be  caring  for  the  entertainment  of  the 
ladies,  and,  as  heretofore,  they  will  be  well  cared  for. 


The  Chicago  Committee  extends  a cordial  invita- 
tion to  all  members  of  the  National  Poultry,  Butter 
and  Egg  Association  and  their  ladies  to  attend,  as 
guests  of  the  Chicago  Trade,  the  Seventeenth  Annual 
Convention  to  be  held  on  Monday  and  Tuesday,  Octo- 
ber 8 and  9,  at  Hotel  Sherman,  Chicago. 

And  the  Executive  Committee  of  the  National 
Poultry,  Butter  and  Egg  Association  urges  all  mem- 
Ders  to  attend  this  convention  and  to  take  an  active 
interest  in  the  affairs  of  the  Association. 

Convention  Railroad  Fares 

In  a previous  issue  of  the  Bulletin,  attention  was 
called  to  the  fact  that  the  Executive  Office  has  filed  ap- 
plications with  the  various  railroad  passenger  associa- 
tions for  the  issuance  of  reduced  fares  to  members' 
(and  dependent  members  of  the  families)  who  will 
attend  the  Seventeenth  Annual  Convention  to  be  held 
at  Hotel  Sherman,  Chicago,  October,  7-9,  1923. 

The  railroads  have  consented  to  grant  reduced 
fares  under  what  is  known  as  the  “Certificate  Plan” 
which  calls  for  the  payment  of  full  fare  for  the  trip  to 
Chicago  and  half  fare  for  the  return  trip  from  Chicago. 

In  order  to  secure  the  half  fare  concession  on  the 
return  trip,  members  (and  dependent  members  of 
their  families)  ‘ must  carry  out  the  following  direc- 
tions : 

(1)  Do  not  purchase  round  trip  tickets. 

(2)  Purchase  railroad  ticket  to  Chicago  not  ear- 
lier than  October  4. 

(3)  When  purchasing  railroad  ticket  to  Chicago, 
make  request  of  the  Agent  for  a certificate.  (Do  not 
make  the  mistake  of  asking  for  a receipt.) 

(4)  See  that  the  certificate  is  stamped  with  the 
same  date  as  the  railroad  ticket  and  sign  the  certificate 
in  ink.  Do  this  at  the  time  of  purchasing  the  ticket  to 
Chicago. 

(5)  Immediately  upon  arriving  at  Hotel  Sherman, 
Chicago,  present  the  certificate  to  W.  M.  O’Keefe, 
who  will  be  found  in  the  Secretary’s  office  on  the  first 
floor.  Reduced  fare  for  the  return  trip  will  not  apply 
unless  certificates  are  endorsed  by  Mr.  O’Keefe. 

(6)  Be  sure  to  secure  a certificate  from  the 
Agent  at  starting  point  when  purchasing  ticket  to 
Chicago. 

It  is  understood  that  return  tickets  issued  at  the 
reduced  fare  will  not  be  good  on  any  limited  train  on 
which  such  reduced  fare  transportation  is  not  honored. 
No  refund  of  fare  will  be  made  on  account  of  failure 
to  obtain  proper  certificate  when  purchasing  going 
tickets,  nor  on  account  of  failure  to  present  validated 
certificate  when  purchasing  return  ticket. 

If  for  any  reason  the  railroad  agent  fails  or  refuses 
to  furnish  a certificate,  secure  a recept  from  him, 
showing  purchase  of  railroad  ticket  to  Chicago. 
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VALUE  AND  USE  OF  LACTIC  ACID  IN  FAT- 
TENING POULTRY 


It  is  tfie  accepted  view  that  buttermilk  is  better 
than  Skim  Milk  for  fattening  poultry  because  the  acid- 
ity of  the  buttermilk  acts  as  an  appetizer  and  con- 
troller of  intestinal  disorder. 

Lactic  acid  has  no  food  value  because  a food  is  a 
substance,  which,  when  taken  into  the  body,  is  capa- 
ble of  building  up  tissues  or  by  oxidation,  supplying 
heat.  Lactic  acid  does  neither  of  these  things.  The 
question  arises  as  to  how  much  lactic  acid  is  needed 
in  order  to  obtain  the  desired  results  mentioned  above. 

The  experiment  herewith  reported  has  been  con- 
ducted with  that  object  in  view. 

Procedure — The  following  rations  were  fed  to  four 


different  lots  of  birds: 

Ingredients 

Dried  Buttermilk.. 
Corn  Meal  

Lot  1 
10 

30 

Lot  2 

Pi  O *3 

2.3  C 3 

Lot  3 

p n 13  af 

Same  as  Lot  1 
-g  plus  3.0  per 
S cent  lactic 
acid. 

Germ  Oil  Meal  . . . 
Oat  Flour 

5 

20 

P*  «-►  w n> 

^ _ P> 

JTP* 

P*  E-  n> 

pi 

rjj 

p 

Red  Dog  Flour... 
Flour  Middlings  . . 

15 

20 

Lot  1 
per 
c t i c 

Lot  1 
per 
c t i c 

The  method  used  in  this  test  is  that  found  to  give 
the  most  accurate  comparative  results  by  the  U.  S. 
Department  of  Agriculture,  Bureau  of  Chemistry. 
They  conducted  experiments  on  fattening  poultry  ex- 
tending over  a period  of  five  years.  They  found  that 
the  laboratory  type  of  experiment  used  here  was  the 
most  accurate  method  for  comparative  results  or  to 
show  feed  values. 

Twelve  birds  were  used  in  each  lot  and  the  test 
was  repeated  three  times: 


Changes  in  Weight  and  Cost  of  Feed 

12  cockerels  in  each  lot — 14  days  feeding  period 
Lot  1 — Lactic  acid  furnished  by  10  per  cent  Dried  Buttermilk. 
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1.  21.22 

29.75 

8.53 

40.2 

2.94 

* 

2.  22.75 

31.19 

8.44 

37.1 

3.51 

3.  27.25 

36.31 

9.06 

33.2 

3.56 

Average 

36.8 

3.33  12.8c  0.0c 

12.8c 

Lot  2 — Same  ration 

as  lot  1 

with  0.5 

per  cent  added  lactic  acid. 

1.  21.15 

29.56 

8.41 

39.8 

3.07 

2.  21.88 

30.63 

8.75 

40.0 

3.41 

3.  26.19 

34.88 

8.69 

33.2 

3.67 

Average 

37.7 

3.38  13c  1.5c 

14.5c 

Lot  3 — Same  ration  as  lot  1 

with  1.5 

per  cent  added  lactic  acid. 

1.  22.63 

33.13 

10.50 

46.9 

2.45 

2.  22.31 

29.63 

7.32 

32.8 

4.05 

3.  27.94 

36.94 

9.00 

32.2 

3.53 

Average 

37.3 

3.34  12.8c  4.5c 

17.3c 

Lot  4 — Same  ration 

as  lot  1 

with  3.0  per  cent  added  lactic  acid. 

1.  18.91 

28.00 

9.09 

48.1 

2.62 

2.  20.56 

28.25 

7.69 

37.4 

3.60 

3.  26.56 

34.44 

7.88 

29.7 

3.73 

Average 

38.4 

3.32  12.8c  9.0c 

21.8c 

Feed  Cost: 

Mash  with  10  per  cent  Dried  Buttermilk  $3.85  per  cwt. 

Lactic  acid  30  per  lb. 

Conclusions : — the  addition  of  lactic  acid  in  amounts 
equal  to  .5,  1J4  and  3 per  cent  of  the  wet  mash  did 
not  give  any  better  gains  than  obtained  with  the  use 
of  a mash  containing  10  per  cent  Dried  Buttermilk 
with  no  additional  lactic  acid.  The  addition  of  more 


lactic  acid  than  obtained  in  the  Dried  Buttermilk 
mash  did  not  result  in  any  greater  feed  consumption. 
It  therefore  appears  that  Dried  Buttermilk  with  an 
average  content  of  per  cent  lactic  acid  when  used 
in  the  above-amounts,  supplies  all  the  lactic  acid  nec- 
essary for  best  results.  The  lactic  acid  content  of 
fresh  liquid  buttermilk  is  practically  the  same  as  that 
of  Dried  Buttermilk  on  the  same  solid  basis,  which 
in  other  words  means  when  they  are  reduced  to  the 
same  moisture  content. 

This  is  shown  by  the  following  table: 

Av.  pet.  total  solids  Av.  pet.  lactic  acid 
Liquid  Buttermilk  . . . 8.0Q  .5 

Dried  Buttermilk  ....  92.00  5.5 

(Editor’s  Note : In  the  ‘Bulletin'  for  January,  1923, 
information  was  sought  concerning  the  directions  un- 
der which  to  use  Lactic  Acid  in  poultry  feed!  Replies 
were  contained  in  the  ‘Bulletin’  of  February,  1923. 
These  replies  were  not  as  complete  as  was  desirable 
and  on  the  suggestion  of  th  Executive  Offices  an  in- 
vestigation was  commenced  and  conducted  by  what 
the  Executive  Offices  considers  to  be  a thoroughly 
reliable  agency.  The  result  of  the  investigations  are 
contained  in  the  foregoing.  If  this  article  arouses  any 
constructive  criticisms,  they  will  be  placed  before  our 
investigators  for  further  investigations.  In  the  mean- 
time, the  foregoing  are  the  last  words  on  the  subject. 
—(File  326.) 


SUMMARY  OF  COLD  STORAGE  HOLDINGS 


The  monthly  report  of  the  Bureau  of  Agricultural 
Economics,  United  States  Department  of  Agriculture, 
shows  the  following  cold  storage  holdings  of  dairy 
products  and  eggs  August  1,  1923: 

Creamery  Butter — 101,714,000  pounds  compared 
with  103,151,000  pounds  August  1,  1922,  and  a five- 
year  average  of  99,859,000  pounds. 

American  Cheese — 55,768,000  pounds  compared 
with  46,580,000  pounds  August  1,  1922,  and  a five-year 
average  of  50,165,000  pounds. 

Swiss,  Including  Block  Cheese — 3,128,000  pounds 
compared  with  2,555,000  pounds  August  1,  1922,  and 
a five-year  average  of  2,191,000  pounds. 

Brick  and  Munster  Cheese — 2,902,000  pounds  com- 
pared with  1,500,000  pounds  August  1,  1922,  and  a 
five-year  average  of  1,322,000  pounds. 

Limburger  Cheese — 1,258,000  pounds  compared 
with  879, 000  pounds  August  1,  1922,  and  a five-year 
average  of  841,000  pounds. 

All  Other  Varieties  of  Cheese — 7,711,000  pounds 
compared  with  6,268,000  pounds  August  1,  19^2,  and 
a five-year  average  of  9,342,000  pounds. 

Case  Eggs— 10,503,000  cases  compared  with  10,- 

161.000  cases  August  1,  1922,  and  a five-year  average 
of  7,811,000. 

Frozen  Eggs — 36,203,000  pounds  compared  with 

27.855.000  pounds  August  1,  1922^  and  a five-year 
average  of  22,025,000  pounds. 


PACKING  OF  CANNED  EGGS 


The  Freight  Container  Bureau  of  the  American 
Railway  Association  has  issued  its  Circular  No.  9, 
dated  June  30,  1923,  which  has  to  do  with  the  packing 
of  canned  eggs. 

Members  desiring  copy  of  this  circular  are  re- 
quested to  communicate  with  the  Executive  Offices. 
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The  Activities  of  the  ‘National’ 

Association 


The  Executive  Committee  of  the  National  Poul- 
try, Butter  and  Egg  Association  is  made  up  of  men 
who  have  made  a success  of  their  respective  businesses 
and  who  bear  enviable  reputations  throughout  the 
country.  The  members  of  the  association  are  to  be 
complimented  for  the  great  care  they  use,  year  after 
year,  in  selecting  this  committee,  but  they  have  a very 
meager  conception  of  the  tasks  they  delegate.  It  is 
^asy  to  say  in  a by-law  that  the  Executive  Committee 
shall  be  charged  with  the  duty  of  “disseminating  ac- 
curate and  reliable  information  concerning  live  and 
dressed  poultry,  butter,  eggs,  cheese  and  other  food 
products”,  but  quite  a difficult  matter  to  find  the 
proper  instrumentality  through  which  to  do  it,  or  to 
create  such  instrumentality.  Likewise  it  is  a perfectly 
simple  matter  for  the  members  to  instruct  the  Execu- 
tive Committee  “to  advance  and  improve  commercial 
conditions  in  the  trade”,  but  quite  a complex  one  to 
do  in  practice.  And  so,  too,  the  members  almost  deify 
the  Executive  Committee  when  they  enjoin  it  “to  secure 
improved  transportation  facilities  and  just  and  equitable 
rates”,  “to  guide  public  opinion  throughout  the  United 
States”,  “to  safeguard  consumers”,  “to  secure  fostering 
legislation” , “to  settle  differences  between  members  and 
non-members”  and  “to  procure  uniformity  and  certainty 
in  trade  usages”. 

In  spite  of  the  gigantic  tasks  placed  up  on  the 
Executive  Committee  and  the  various  standing  com- 
mittees appointed  by  it.  in  spite  of  the  propensity  of 
the  membership  at  large  to  “let  George  do  it”,  and  in 
spite  of  the  sectional  differences  that  develop  in  dif- 
ferent sections  of  the  country  whenever  a question  of 
national  concern  is  before  the  industry  or  the  country, 
these  committees  took  upon  them  all  of  the  burdens 
involved  and  it  may  be  stated  to  be  the  fact  that  by 
reason  of  their  activities,  direct  or  indirect,  the  public 
has  a higher  regard  for  the  men  Engaged  in  the  con- 
centration, manufacture  and  distribution  of  poultry, 
butter,  eggs  and  cheese  today  than  at  any  time  here- 
tofore. This  higher  regard  comes  only  from  the  fact 
that  some  of  the  purposes  for  which  the  Association 
was  formed  have  been  accomplished  and  this  through 
educational  effort. 

The  Agricultural  Inquiry 

Prior  to  the  investigations  conducted  by  the  Con- 
gress through  its  Joint  Commission  of  Agricultural 
Inquiry,  private  or  association  enterprise  had  no 
means  of  “disseminating  accurate  and  reliable  infor- 
mation” concerning  the  products  in  which  members 
of  the  Association  are  interested,  except  at  enormous 
expense.  All  efforts  of  the  Executive  Committee  to 
raise  funds  with  which  to  meet  this  expense  failed, 
and  except  for  unorganized  effort,  the  first  object  for 
which  the  Association  was  formed  (mentioned  in  an- 
other article  in  this  issue)  was  not  carried  out  with 
effect.  However,  the  creation  of  the  Joint  Commis- 
sion of  Agricultural  Inquiry  afforded  the  instrumen- 
tality through  which  the  association  could  do  effec- 
tive work  and  the  Executive  Committee  was  quick  to 
take  advantage  of  it.  As  a result,  Alton  E.  Briggs,  of 
Boston,  a former  President  of  the  Association,  and 
Harrison  F.  Jones,  present  Executive  Secretary  of  the 


Association,  were  appointed  by  the  Commission  to  act 
as  Members  of  the  Advisory  Board  (Distribution  Di- 
vision), in  which  capacity  they  prepared  and  presented 
an  extensive  report  covering  the  distribution  of  poul- 
try, butter  and  eggs  from  the  farm  to  the  consumer. 

As  stated  before,  the  efforts  of  the  Executive  Com- 
mittee along  this  line  of  work,  have  been  more  or  less 
unorganized.  By  this  it  is  meant,  that  the  Executive 
Committee  could  not  create  and  go  through  with  an 
organized  plan — all  it  could  do  was  to  take  advantage 
of  opportunities  as  they  arose.  One  of  these  arose  on 
the  occasion  of  the  visit  of  some  six  or  seven  hundred 
farm  boys  and  girls  to  Chicago  to  attend  the  Inter- 
national Live  Stock  Exposition  last  December.  On 
that  occasion  certain  Cold  Storage  Warehouse  Com- 
paines  entertained  the  boys  and  girls  at  a banquet 
where  only  cold  storage  foods  were  served.  On  this 
occasion  the  Executive  Committee  was  requested  to 
provide  the  speaker  and  the  Executive  Secretary  was 
instructed  to  fill  the  assignment,  which  he  did.  The 
paper  prepared  for  this  occasion,  under  the  guidance 
of  the  Executive  Committee  and  Cold  Storage  Opera- 
tors throughout  the  country,  was  very  favorably  re- 
ceived and  has  since  been  published  in  various  parts 
of  the  country,  and  has  been  used  in  class  work  in 
various  schools. 

Other  opportunities  arise  from  time  to  time,  in  the 
shape  of  newspaper  articles  which  do  not  reflect  true 
conditions,  or  it  may  be  that  a State  or  Governmental 
agency  had  in  hand  a certain  investigation;  on  all  of 
these  occasions  which  came  to  the  attention  of  the 
Executive  Committee  appropriate  action  is  taken. 

It  may  be  here  stated  that  only  very  recently,  the 
criticisms  offered  by  the  Executive  Committee  to  a 
manuscript  prepared  by  a public  agency,  to  become 
an  administrative  order,  were  the  cause  of  the  with- 
holding of  that  manuscript  till  further  investigations 
could  be  made. 

At  the  present  moment  there  is  before  the  Execu- 
tive Committee  a demand  that  it  disseminate  among 
the  members  reliable,  accurate  and  up-to-the-minute 
weekly  reports  covering  the  cold  storage  holdings — 
supplementing  the  government  reports.  The  Execu- 
tive Committee  has  investigated  the  subject  and  has 
suggested  to  those  who  made  the  demand,  to  come  to 
the  annual  convention  prepared  to  discuss  the  matter 
in  full. 

The  foregoing1  is  a brief  outline  of  what  the  Execu- 
tive Committee  is  doing  to  carry  out  the  first  object 
for  which  the  association  was  created. 

“To  Improve  Conditions  in  the  Trade” 

The  second  object  for  which  the  association  was 
created  is:  “To  advance  and  improve  commercial  con- 
ditions in  said  trades.”  This  by-law  provision  must 
be  coupled  with  the  fifth  object  for  which  the  Asso- 
ciation was  created  which  is  as  follows:  “To  settle 
differences  between  the  several  members  and  non- 
members and  to  procure  uniformity  and  certainty  in 
trade  usages,  etc”. 

To  carry  out  these  provisions,  the  association  has 
created  certain  Trading  and  Grading  rules  and  to  give 
them  force  and  effect  has  established,  on  the  principal 
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Less  Hard  Work 

— More  Profits 

WITH  a UNION  Cooler,  equipped  with 
universal  attachable  spring  leg  holders. 

Most  fowls  come  badly  mixed  in  size.  The 
universal  permits  fast  loading  and  unload- 
ing of  all  sizes. 

Load  your  Coolers  in  the  picking  room  and 
they  are  ready  for  the  grader — little  hand- 
ling; little  labor  expense;  quick  grading. 

Fowls  are  not  soiled  by  drip,  and  the  drain- 
age is  perfect. 

UNION  Racks  are  all-steel,  built  like  a bat- 
tleship, and  will  stand  the  roughest  hand- 
ling. Heavily  galvanized  after  making — 
rust-proof  and  easily  cleaned.  Large,  easy 
swiveling  wheels,  and  they  handle  as  quick- 
ly as  a handcar. 

The  universal  galvanized  attachable  spring 
wire  leg  holder  bar  permits  any  size  fowl  to 
hang  anywhere  on  the  rack  without  injury. 
You  may  remove  a small  broiler  and  hang  a 
turkey  in  its  place.  This  means  very  fast 
loading  and  unloading.  Fingers  may  be 
quickly  replaced  if  broken. 

You  are  losing  money  without  a UNION 
Cooling  Rack — a postal  brings  our  complete 
catalog  of  Poultry  Equipment — better  write 
it  today. 


Union  Steel  Products  Co.,  Ltd. 
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markets,  “official  inspectors'  who  are  at  all  times 
available  to  make  inspections  of  poultry,  butter  and 
eggs  and  in  the  event  of  “differences  between  the  sev- 
eral members  and  non-members",  the  scheme  of  ar- 
bitration as  conducted  by  the  association  is  available. 

The  administration  of  these  matters,  generally 
i.pcaking,  is  delegated  bv  the  Executive  Committee 
to  the  Executive  Offices,  but  it  frequently  happens 
that  in  the  arbitration  of  differences  members  of  the 
Executive  Committee  are  frequently  called  upon  to 
act  on  an  Arbitration  Committee.  Only  very  recently 
two  members  of  the  committee  acted  as  arbitors  to  a 
controversy ; several  “sittings",  of  several  hours  dura- 
tion each,  were  necessary.  At  the  time  of  the  “sit- 
tings" the  butter  and  egg  markets  were  in  a nervous 
condition  and  yet  these  men  placed  their  obligations 
to  the  association  above  the  duty  they  owed  to  them- 
selves. This  circumstance  is  cited  merely  to  show 
members  with  what  seriousness  association  affairs  are 
treated  by  members  of  the  Executive  Committee. 

“To  advance  and  improve  commercial  conditions  in 
said  trades"  covers  a wider  field  than  that  indicated 
above.  This  “trade"  or  industry  cannot  stand  alone. 
An  interdependence  between  all  industries  must  be 
recognized  and  appreciated.  When  the  Executive 
Committee  thinks  of  eggs,  it  perhaps  takes  a broader 
view  than  does  the  individual  egg  shipper  or  receiver 
— certainly  a broader  view  than  does  the  consumer. 
It  at  once  thinks  of  the  farm,  the  farmer  and  his  ne- 
cessities, the  country  store-keeper,  the  huckster,  the 
shipper  or  concentrator,  the  carriers,  the  receiver,  the 
cold  storage  warehouse,  the  consumer  and  his  necessi- 
ties. It  thinks  also  of  packages  and  supplies  and  of 
those  from  whom  \Ve  receive  them — of  “Pittsburg 
Plus"  for  our  nails  and  coal  to  operate  our  plants.  In 
addition  it  thinks  of  diversified  laws  and  the^ adminis- 
trative rules  and  regulations  growing  out  of  them: 
the  Federal  Food  and  Drug  Law,  under  which  eggs 
are  seized  and  dealers  prosecuted,  the  various  State 
Pure  Food  Laws,  Commission  Merchants  Laws  and 
other  matters  “too  numerous  to  mention". 

In  undertaking  “to  advance  and  improve  commer- 
cial conditions  in  saifl  trades"  all  of  these  things  must 
be  taken  into  consideration  and  to  bring  about  proper 
understandings  the  Executive  Committee  has  under- 
taken to  establish  relationships  with  outside  agencies 
and  instrumentalities  which,  up  to  the  moment  have 
proved  mutually  beneficial.  In  proportion  as  these  re- 
lationships grow  in  intimacy  and  cordiality  and  confi- 
dence “commercial  conditions  in  said  trades  will  be 
advanced  and  improved". 

In  establishing  these  relationships  it  must  be  borne 
in  mind  that  the  benefits  to  be  derived  from  them 
must  be  mutual  in  character.  For  example:  In  the 
foregoing  it  has  been  stated  that  when  the  Executive 
Committee  thinks  of  eggs,  it  thinks  of  the  farmer. 
When  the  farmer  sought  help  to  increase  wheat  con- 
sumption, the  Executive  Committee  immediately  ac- 
cepted an  invitation  to  co-operate  and  appointed  dele- 
gates to  attend  the  National  Wheat  Conference  lately 
held  in  Chicago. 

By  reason  of  the  relationships  referred  to,  repre- 
sentatives of  the  Executive  Committee  are  frequently 
found  with  strange  bed  fellows,  but  this  is  due  to  the 
fact  that  they  can  be  of  assistance  to  the  trade.  On 
one  occasion  an  important  piece  of  legislation  con- 
fronted the  trade  and  in  looking  about  for  a proper 
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person  to  present  a contention  raised  by  the  Executive 
Committee  (in  opposition  to  the  legislation),  the  Ex- 
ecutive Secretary  sought  out  an  attorney  who  had  de- 
cided views  on  the  subject  along  the  same  lines  as 
those  advancd  by  the  Executive  Committee,  and  who 
had  been  active  in  a prosecution  against  one  branch  of 
the  trade.  The  Executive  Secretary  after  consulta- 
tion with  other  “trades”  interested,  persuaded  this 
attorney  to  appear  before  the  proper  committee  and 
urge  the  objections  advanced  by  tne  Executive  Com- 
mittee. He  did  so  and  put  up  a good,  but  unavailable 
argument.  The  Executive  Secretary  has  since  been 
criticized  for  selecting  this  attorney,  because  he  had 
been,  on  another  occasion,  connected  with  a certain 
prosecution  having  to  do  with  a matter  entirely  sep- 
arate and  distinct.  It  naturally  follows  that  in  the 
selection  of  bed  fellows,  one  charged  with  the  respon- 
sibility must  take  his  job  in  his  hands.  This  circum- 
stance is  cited  merely  to  show  what  it  means  to  “ad- 
vance conditions  in  the  trade”  along  certain  lines. 

Object  5 for  which  the  association  was  created  has 
also  to  do  with 

Uniform  Standards,  Classes  and  Grades 

This  question  has  been  before  the  industry  for 
years  and  while  the  efforts  put  forth  by  the  Associa- 
tion have  met  with  but  indifferent  success,  it  may  be 
stated  that  the  Association  blazed  the  trail.  At  the 
moment  the  proposal  of  the  Government  is  being  crit- 
ically examined  by  all  agencies  and  only  very  recently 
the  Executive  Committee,  in  a letter  to  Roy  C.  Potts, 
who  has  the  matter  in  charge,  informed  the  Govern- 
ment that  it  would  be  glad  to  appoint  delegates  to  at- 
tend any  conferences  it  might  call. 

On  this  subject  the  Executive  Committee  is  slow 
to  endorse  any  plan  of  the  Government  that  leads,  or 
promises  to  lead  or  is  likely  to  lead  to  governmental 
interference  with  the  free  movement  of  our  products 
in  commerce,  or  that  adds  further  burdens. 

The  National  Poultry,  Butter  and  Egg  Association 
favors  uniform  standards,  classes  and  grades  for  eggs. 
It  is  in  favor  of  uniform  trade  practices;  these  are 
evidenced  by  its  own  rules  and  regulations.  The  Ex- 
ecutive Committee  believes  that  such  matters  should 
emanate  from  the  trade.  The  trade,  however,  up  to  the 
moment,  has  been  slow  to  avail  itself  of  the  instrumen- 
talities created  by  the  Association  and  herein  lay  a 
reason  for  governmental  activity.  Either  the  trade 
will  give  serious  thought  to  the  propositions  involved 
and  the  various  sections  of  the  country  come  to  agree- 
ments, or  else  the  government  will  step  in  and  attempt 
to  relieve  it  of  some  of  its  functions,  at  the  same  time 
relieving  it  of  none  of  its  responsibilities — perhaps 
also  creating  new  and  additional  responsibilities. 

On  the  subject  of  grading  it  may  be  stated  also 
that  the  final  objects  will  never  be  accomplished  till 
such  time  as  the  producer  can  be  induced  to  produce 
and  market  on  a quality  basis.  Poor  quality  poultry, 
butter  and  eggs  remain  poor  and  even  the  magic  of 
standardization  and  grading  will  not  change  this. 

Heretofore  public  educational  agencies  have  de- 
voted their  time  and  money  with  the  view  of  increas- 
ing production.  For  the  present  they  should  devote 
their  energies  to  quality  production  and  with  this  in 
mind,  the  members  of  this  Association  are  in  position 
to  tender  most  valuable  co-operative  service. 

Transportation 

Object  three,  for  which  the  association  was 
formed,  is  “to  secure  improved  transportation  facili- 
ties and  just  and  equitable  rates,  etc.”. 

(Continued  on  page  41) 


Pounds  of  feed? 

Pounds  of  flesh? 

Which  do  you  buy?  Frec  Cap 

Fatena  is  a fattening  ration.  But, 
after  all,  that  is  not  all  you  buy. 
You  get  also  a feeding  service 
which  brings  you  more  pounds  of 
gain  at  less  cost  per  pound.  Or, 
in  other  words,  we  sell  you  Fatena, 
and  throw  in  without  cost  the 
services  of  one  of  our  Field  Men, 
who  will  train  your  feeder  in  feed- 
ing and  cost-keeping.  These  men 
are  former  government  and  state 
research  men  with  records  for  get- 
ting results. 


Write  for  reports  showing  re- 
sults obtained  by  our  Field  Men 
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Mills  also  at  Ft.  Worth,  Nashville  and  Buffalo 

Ask  about  free  cap  and 
apron  for  your  feeder 


Digitized  by  Google 


22 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


September,  1923 


An  Attractive  Installation  of  CP  Refrigerating  Machines 

THE  illustration  below  is  a typical  CP  Vertical  Refrigerating  Machine  installation 
and  expresses  their  sturdy,  attractive  appearance.  They  are  finished  in  a durable 
vermilion  enamel  and  are  in  pleasing  con- 
trast with  other  plant  equipment.  If  you  desire 
an  outfit  which  will  reflect  credit  on  your  plant 
and  at  the  same  time  give  you  almost  a lifetime 
of  satisfactory  service  as  it  has  almost  5,000 
other  users,  a CP  Refrigerating  Machine  will 
fill  your  needs. 


Made  in  either  vertical  or  horizontal  types  and 
in  a wide  range  of  sizes  from  one-half  ton  up. 
Write  for  catalogue. 


y 


Installation  of  2 CP  Vertical  Refrigerating  Machines  in  Plant 
of  Cavanilli  Ice  Cream  Co.,  Blue  Island,  111. 


THE  CREAMERY  PACKAGE  MFG.  COMPANY 


Sales  Branch  Offices  (Write  Nearest  One, 


Atlanta,  Ga. 58-68  Nelson  St.  Jersey  City,  N.  J 122-28  Morgan  St. 

Boston,  Mass..  .138-40  Washington  St.,  N.  Kansas  City,  Mo 1408-10  W.  12th  St. 

Buffalo,  N.  Y 133-37  E.  Swan  St.  Minneapolis,  Minn 318-20  Third  St.,  N. 

nt.' Til  \\7  V : C*  A U_  VT_V  1 i 1 ,1?  i *?  c »T> ,L  P. 


Chicago,  I1L 61-67  W.  Kinzie  St. 

Denver,  Colo 1649  Blake  St. 


Omaha,  Neb 113-15-17  S.  Tenth  St. 

Pittsburgh.  Pa. 804  Duquesne  Way. 

Philadelphia,  Pa 1907  Market  St 


Portland,  Ore 6-8  N.  Front  St. 

San  Francisco,  CaL 699  Battery  St. 

St.  Louis,  Mo 508  Second  St.,  N. 

To’edo,  Ohio 119  St.  Clair  St. 

Waterloo,  la 406-8  Sycamore  St. 


Merchants  Refrigerating  Company 

Unequaled  facilities  for  the  storage  of 

All  kinds  of  Perishable  Food  Products 

Warehouses  of  modern  construction,  low  insurance, 
unexcelled  locations  and  superior  service 

New  York — 17th  Street  and  10th  Avenue.  Warehouse  in  the  West  Wash- 
ington Market  District,  on  tracks  of  the  New  York  Central 
Railroad. 

Downtown  Warehouses  in  the  heart  of  the  Produce  Trade,  con- 
venient to  all  Railroad  Terminals  and  Piers. 

Jersey  City — Warehouses  have  track  connections  with  all  Freight  Lines 

Newark  — Warehouse  adjacent  to  the  Wholesale  Market  center. 

{ 

Main  Office : 161  Chambers  St.,  New  York,  N.  Y. 
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What  Members  Say  About  the 

‘National' 


The  purposes  for  which  the  National  Poul- 
try, Butter,  and  'Egg  Association  .was  created 
having  been  explained  in  another  article  and  the 
activities  of  the  Executive  Committee  having  also 
been  explained,  it  is  entirely  proper  to  here  pre- 
sent the  views  of  various  members  of  the  Associ- 
ation, so  that  each  may  know  what  the  other  is 
thinking  about. 

Certain  of  the  letters  which  follow  are  super- 
latively complimentary  of  the  Executive  Commit- 
tee and  all  of  them  are  more  or  less  so  (directly 
or  indirectly),  and  if  the  members  of  the  Com- 
mittee were  politicians,  and  seeking  office,  they 
would  prove  a mighty  good  asset  to  “go  before 
the  pepul”  with.  But  the  members  of  the  Exec- 
utive Committee  are  not  seeking  office — they  feel 
that  the  office  was  unshed  on  them ; they  are,  how- 
ever, gratified  to  know  that  their  efforts  on  be- 
half of  the  members  are  appreciated. 

The  publication  of  these  letters  is  for  definite 
purposes  : First,  to  ascertain  the  “thought”  that 
rtffis  through  the  industry;  Second,  to  crystalize 
that  “thought”  into  'association'  activity;  Third, 
to  increase  the  membership  and  bring  into  the  As- 
sociation others  in  the  trade  who  will  co-operate 
and  all  for  the  final  purpose, 4 which  is  to  make 
the  business  enterprises  of  all  members  of  the 
trade  more  pleasant  and  profitable.  With  this 
introduction  the  following  letters,  which  speak 
for  themselves,  are  presented: 

Membership  Inspires  Confidence 

" 1 4 Bloomington,  111.,  July  17,  1923. 

“Wish  to  say  that  we  regard  the  National  Poultry, 
Butter  and  Egg  Association  as  a very  vital  force  in 
our  industry,  and  everyone  engaged  in  the  poultry, 
egg  and  butter  business,  whether  they  are  members 
of  the  National  Association  or  not,  are  reaping  the 
benefits  that  have  been  derived  by  the  activities  of 
the  National  Association,  which  has  been  supported 
from  the  beginning  by  those  in  the  trade  that  had 
a vision. 

“Our  membership,  we  believe,  has  given  us  sta- 
bility in  the  trade,  and  inspired  confidence  in  our  as- 
sociates. 

“We  believe  the  membership  roster  brings  prestige 
and . enough  business  to  every  member,  to  more  than 
pay  the  membership  fee,  because  of  new  business  con- 
nections this  publicity  brings  about. 

“We  believe  the  executive  office  is  in  a position  to 
solve  most  of  our  problems,  if  we  will  but  give  them 
the  opportunity,  and  furnish  them  with  specific  in- 
formation regarding  our  troubles,  at  least,  such  has 
been  our  experience. 

“I  trust  the  Association  will  continue  to  grow,  and 
increase  in  usefulness,  because  of  increased  interest 
and  support  given,  by  the  members  of  our  trade.” 

(Signed)  Bloomington  Produce  Company, 

By  H.  B.  Patton,  Manager, 


The  ‘National*  a Big  Brother 

Chicago,  111.,  August  9,  1923. 

“The  old  saying,  'that  in  union  there  is  strength,' 
sets  out  one  of  the  benefits,  we  believe  is  ours  as  mem- 
bers of  the  National  Association,  this  being  said  from 
the  angle  that  being  a part  of  the  National  organiza- 
tion,* provides  better  recognition  for  the  individual  in 
many  instances,  than  by  single  effort. 

“There  isn't  a shadow  of  a doubt  that  the  produce 
business  had  for  a long  time  been  only  a side-show  in 
this  country,  but  in  the  past  few  years,  has  received 
more  real  attention  and  respect  than  ever  before,  and 
vve  don’t  hesitate  to  say  it  is  due  to  the  efforts  and 
real  work  of  the  National  Association. 

“The  National  is  now  a big  boy,  and  can  be  con- 
sidered a big  brother  to  the  produce  trade,  and  it 
should  be  considered  somewhat  of  a privilege  (o  be  a 
member  of  it.  The  sooner  all  the  produce  dealers 
(who  are  not  members)  learn  this,  the  sooner  they 
will  be  part  of  something  that  is  to  their  benefit.  There 
are  some  fine  business  men  at  the  head  of  the  associa- 
tion who  are  always  ready  to  give  the  smaller  dealer 
the  benefit  of  their  experience  and  knowledge,  if  the 
members  would  only  use  the  two-cent  stamp  neces- 
sary to  get  the  questions  to  the  branch  of  the  National 
handling  the  subject  they  might  want  to  know  about. 

“There  are  hundreds  of  dealers  in  this  country 
who  receive,  the  benefits  of  the  work  done  by  the  Na- 
tional, Tut  who  are  not  members.  Those  of  this  class, 
who  might  read  these  few  lines,  should  voluntarily 
come  into  the  National.  Don’t  lay  back  because  it 
costs  $25.00  a year.  There  never  was  anything  cheaper 
for  a produce  man,  than  a membership  in  the  Na- 
tional. It  seems  it  must  be  better  to  have  1,000  men 
alongside  of  you,  when  asking  for  something,  than  to 
go  single  handed. 

“The  National  is  a great  organization  and  to  my 
way  of  thinking,  nothing  ever  came  into  the  Produce 
Trade  that  is  so  beneficial  as  the  National  Poultry, 
Butter  and  Egg  Association.” 

. (Signed)  A.  S.  Roe  & Company, 

By  A.  S.  Roe. 


Stands  for  Progressive  Thought 

Chicago,  111.,  July  13,  1923. 

“The  National  Poultry,  Butter  and  Egg  Associa- 
tion is,  in  our  judgment,  one  of  the  very  best  of  all  the 
Associations  with  which  we  come  into  contact. 

“We  very  frequently  make  use  of  their  services 
and  we  have  always  found  the  officers  and  employes 
most  obliging  and  efficient. 

“I  am  certain  we  get  as  much  value  out  of  the 
Association  for  $25.00  as  most  Associations  give  for 
$100.00. 

“The  Association  stands  for  the  progressive  thought 
of  the  industry  and  is  a Clearing  House  for  the  best 
ideas  of  the  trade,  and  a constant  bulwark  against 
unjust  legislation  and  attacks  by  the  press. 

“Its  policy  is  to  meet  all  these  situations  with  con- 
structive education  rather  than  by  combat. 

“The  Association  is  useful  to  its  members  in  di- 
rect proportion  to  the  use  they  make  of  it. 

“We  use  it  very  often  and  find  it  very  valuable.” 

(Signed)  W.  S.  Moore. 
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Collis  Process 
Pure  Dried 
Buttermilk 

Best  for  the  Produce  House 
and  Live  Car  Feeding 

BECAUSE— 

1.  It  contains  all  the  Lactic  Acid  present  in 
the  fresh  Liquid  Buttermilk  from  which  it  is 
made. 

2.  It  is  the  cheapest  source  of  milk  solids  ob- 
tainable from  concentrated  milk  products. 

3.  It  will  enable  you  to  produce  the  greatest 
gains  and  finest  quality  of  finished  poultry  at 
the  least  cost. 

To  assure  yourself  of  a supply  this  fall  place 
your  orders  now. 

Packed  in 

100  lb.  Paper  Lined  Sax  and  Paper  Lined  Barrels 
Approximately  200  lbs. 
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An  Honor  and  a Duty — Cold  Storage  Laws  Detri- 
mental— Would  Repeal  Them  All 

Chicago,  111.,  July  13,  1923. 

“I  do  not  hesitate  to  say  that  the  Blue  Valley 
Creamery  Co.  esteems  it  an  honor  and  a duty  to  be  a 
member  of  the  National  Poultry,  Butter  and  Egg  As- 
sociation. It  is  the  one , among  the  many  good  Asso- 
ciations, that  embraces  all  of  those  who  are  interested 
in  the  marketing  of  Poultry,  Butter  and  Eggs 
throughout  the  country. 

“It  would  take  a long  article  and  much  space  to 
enumerate  all  the  good  things  the  worthy  officers  of 
the  Association  have  accomplished  to  the  mutual  ben- 
efit of  all  members.  Therefore,  I will  only  refer  to 
one  subject,  and  that  is  Cold  Storage  Legislation — 
both  State  and  National. 

“In  the  editing  of  the  Bulletin,  the  Executive  Com- 
mittee has  done  immeasurable  service  in  the  educa- 
tion of  our  own  people  on  the  subject  of  Cold  Storage 
Legislation. 

“The  writer  was  present  and  read  a paper  before 
the  Agricultural  Committee  of  the  House  of  Repre- 
sentatives two  years  ago,  when  it  seemed  that  some 
detrimental  legislation  was  sure  to  pass,  and  I am 
certain  that  the  earnest  and  consistent  work  done  by 
representatives  of  the  Association,  along  with  some 
of  the  others  of  us,  prevented  legislation  at  that  time. 
I believe  that  was  the  turning  point  on  this  matter  of 
demanding  Cold  Storage  Legislation.  I believe  we 
all  so  successfully  presented  the  matter  to  the  Agri- 
cultural Committee  that  we  need  not  fear  any  legis- 
lation on  this  subject  upon  the  part  of  Congress,  pro- 
vided, however,  such  able  educational  work  as  the 
Association  is  doing  continues  among  our  own  peo- 
ple, so  that  if  ever  again  the  subject  is  brought  up  in 
Congress,  we  will  be  still  better  prepared  to  effec- 
tually combat  it. 

“The  reason  why  I believe  that  Congress  will  be 
slow  to  consider  again  any  legislation  upon  this  sub- 
ject, is  because  at  the  hearing  two  years  ago  I be- 
lieve we  presented  such  evidence  as  convinced  the 
members  of  the  Agricultural  Committee  that  not  only 
was  no  legislation  needed,  but  that  any  legislation  of 
any  kind  would  be  detrimental  both  to  the  producers 
and  the  consumers. 

“I  sincerely  believe  that  the  Cold  Storage  industry 
is  wonderfully  beneficial  and  economic  in  the  interest 
of  both  the  producer  and  the  consumer,  and  it  is  up 
to  all  of  us  to  educate,  at  least  our  own  people,  to  this 
conviction,  then  we  need  not  fear  propaganda  against 
the  industry,  and  this  education  is  needed  because 
there  are  states  now  considering  such  legislation,  and 
there  are  several  states  which  have  some  sort  of  leg- 
islation on  this  subject,  every  bit  of  which  is  detri- 
mental to  the  industry,  and  we,  as  an  industry,  sup- 
porting the  Cold  Storage  people  should  not  let  up 
until  we  have  successfully  repealed  all  Cold  Storage 
Legislation  in  every  state  throughout  the  land. 

“We  occasionally  hear,  quite  too  often,  some  of 
our  own  people  acknowledging  that  possibly  there  is 
some  merit  in  legislation  regulating  Cold  Storage 
products.  This  only  means  that  there  is  still  a lack 
of  proper  education  among  our  own  industry.  Those 
who  were  present  at  the  hearing  two  years  ago,  re- 
member that  it  developed  that  those  who  formerly 
headed  the  propaganda  in  favor  of  this  legislation, 
rested  their  case  upon  the  question  of  the  health  of 
the  people  and  every  member  of  the  Congressional 
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Committee  admitted  that  there  was  nothing  to  that 
argument.  In  other  words,  it  had  been  exploded  al- 
ready, and  the  only  question  that  seemed  to  be  in  the 
minds  of  the  members  of  the  Committee  two  years 
ago  was,  that  there  might  be  a possibility,  through 
the  storing  of  products,  of  an  opportunity  to  corner 
the  market  and  cause,  at  times,  such  products  to  be 
sold  at  an  artificially  high  price. 

“Everybody  knows  that  there  is  no  more  possi- 
bility of  cornering  the  market  because  of  Cold  Stor- 
age, than  there  is  a possibility  of  cornering  the  market 
on  any  other  seasonal  product  such  as  wheat,  corn, 
etc.  In  fact,  the  publications  by  the  Government’s 
Bureau  of  Markets  (weekly  and  monthly)  prevents, 
rather  than  stimulates,  the  possibility  of  cornering  the 
market.  We  in  the  business  all  know  that  there  is 
no  line  of  produce  handled  every  day  in  the  year  that 
is  controlled,  so  completely,  by  the  law  of  supply  and 
demand,  as  are  poultry,  butter  and  eggs;  therefore, 
if  any  of  us  are  going  to  admit  that  there  should  be 
legislation,  we  practically  admit  that  we  believe  there 
is  manipulation  of  the  markets. 

“Again  I wish  to  compliment  the  Association  and 
the  worthy  officers  thereof,  in  all  the  good  work  which 
they  have  done  and  are  doing,  and  desire  to  congratu- 
late them  upon  their  splendid  success.” 

(Signed)  Blue  Valley  Creamery  Co., 

By  J.  A.  Walker,  Vice  President. 

Indispensable  to  the  Produce  Trade 

Chicago,  111.,  July  13,  1923. 

“We  have  received  benefits  from  our  membership 
in  the  Association  ever  since  we  joined  as  charter 
members,  but  the  benefits  have  increased  in  recent 
years. 

“We  have  always  taken  advantage  of  the  invita- 
tion to  carry  our  business  troubles  of  almost  every  na- 
ture to  the  Association,  and  have  never  failed  to  get 
them  ‘ironed  out*  to  our  satisfaction. 

“We  have  always  argued  that  business  relations 
should  be  fostered  among  members,  and  that  that  ,is 
one  of  the  objects  and  aims  of  the  organization. 

“The  roster  of  membership  in  the  Bulletin,  as  we 
see  it,  is  intended  to  encourage  business  intercourse 
between  members,  and  we  have  on  various  occasions, 
solicited  and  received  business  through  the  roster. 

“We  have  never  been  able  to  understand  how  any 
receiver  or  shipper,  large  or  small,  could  afford  to 
be  without  a membership  in  this,  the  largest  and  best 
organization  of  its  kind  in  the  world. 

“Our  standing  with  the  Civic,  County,  State  and 
National  Governments  has  been  the  means  of  placing 
us  in  an  enviable  position  when  legislation  inimical 
to  our  interests  was  before  the  law  makers  of  the  land, 
and  we  never  fail  to  get  justice  when  we  have  a griev- 
ance. 

“The  benefits  are  continually  increasing  and  the 
cost  is  small  indeed,  in  comparison. 

“The  Bulletin  is  a model  publication  and  always 
contains  information  on  the  very  things  that  interest 
produce  dealers  most. 

“We  consider  the  National  Poultry,  Butter  and 
Egg  Association  indispensable  to  the  produce  trade.” 

(Signed)  O.  E.  Whitcomb  & Son. 

(Continued  on  page  30) 
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) Over  his  bier  they  placed  a red,  white  and  blue  em- 
;blem,  and  at  his  tomb  a red  rose  and  a white  lily  and 
!a  blue  violet. 

l A poor  return,  but  it  was  all  they  could  do. 

j President  for  a time,  but  only  a patriot  could  burn 
[these  words  into  the  hearts  of  the  whole  people : 

! 

j “No  matter  what  clouds  may  gather; 

! No  matter  zvltat  storms  may  ensue; 

! No  matter  what  hardships  may  attend 

; c Or  what  sacrifice  may  be  necessary 

Government  by  law  must,  and  zvill  be  sustained!” 

C ■ ... 

* . v 

j His  was  the  Supreme  sacrifice,  and  Government  by 
law  remains  our  heritage. 


FROM  INDIVIDUAL  MEMBERS  OF  THE 
EXECUTIVE  COMMITTEE 


Bring  a Thought 

I have  been  the  President  of  your  association  dur- 
ing the  past  year  and  I must  say,  that  in  spite  of  the 
experience  of  a long  business  career,  I never  had  more 
than  the  slightest  conception  of  what  the  word'“in- 
dustry”  or  the  words  “the  trade”  meant  till  I under- 
took to  guide  the  national  affairs  of  this  industry.  I 
believe  I am  warranted  in  saying  that  the  membership 
of  this  Association,  in  general,  have  no  greater  con- 
ceptions than  I had  and  this  leads  me  to  the  conclu- 
sion that  if  this  industry  is  to  function  along  the  lines 
the  public  demands,  it  must  have  its  affairs  guided  by 
a central  organization  and  the  individual  in  “the 
trade”  must  more  and  more  go  to  the  central  organi- 
zation. 

At  the  moment  the  only  organization  in  the  United 
States  that  can  function  along  these  lines,  is  the  Na- 
tional Poultry,  Butter  and  Egg  Association. 

During  the  year  in  which  it  has  been  my  privilege 
to  serve  you,  the  Executive  Office  has  undertaken  to 
care  for  problems  of  a national  character  only,  and 
considering  the  instrumentalities  with  which  it  had 
to  work,  the  results  were  far  beyond  my  expecta- 
tions. In  caring  for  these  matters  it  must  be  stated 
that  every  proposition  must  rest  upon  a foundation  of 
fact  and  to  know  the  facts,  rigid  investigations  must 
be  conducted.  This  leads  me  to  observe  that  by  rea- 
son of  the  studies  that  have  been  made  concerning 
the  distribution  of  our  products  in  recent  years,  the 
scope  of  work  cared  for  in  the  Executive  Office  has 
been  greatly  enlarged  till  today,  in  one  way  or  an- 
other, the  entire  field,  as  it  existed  a year  ago  is  cov- 
ered— not  perfectly,  but  the  best  under  the  circum- 
stances. 

During  the  year  the  Executive  Committee  has 
come  in  close  contact  with  many  outside  agencies,  but 
I believe  we  were  not  as  close  to  the  Heads  of  De- 
partments of  the  various  State  Agricultural  Colleges 
as  we  should  have  been  as  an  Association.  If  we 
could  establish  'closer  relationships,  I feel  that  we 
could  overcome  a good  many  wrong  impressions,  es- 
pecially in  the  minds  of  producers,  and  I would  urge 
all  members  who  have  the  opportunity,  to  make  this 
connection. 

New  problems,  both  good  and  bad,  are  coming 
up  continually  and  these  require  some  central  agency 
to  care  for  at  the  proper  time. 

We  are  now  approaiching  our  annual  convention. 
The  Executive  Committee  hopes  to  make  it  one  of 
the  best  conventions  the  Association  ever  held.  To 
accomplish  this  every  member  should  begin  to  make 
plans  to  bring  with  him  some  thought  that  may  be  of 
benefit  to  all  of  us.  We  do  not  want  to  make  this  only 
a big  gathering,  but  we  do  want  to  make  it  a place  for 
the  discussion  of  very  important  topics,  and  I am  sure 
there  are  many  of  them  which  need  our  attention. 


Yours  very  truly, 


President. 
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Make  Use  of  the  Executive  Offices 

• - * September  1,  1923. 

To  the  Members  : 

In  handling  the  affairs  of  the  National  Poultry, 
Butter  and  Egg  Association,  the  Executive  Commit- 
tee, of  which  I have  the  honor  of  being  a member,  has, 
above  all  things,  endeavored  to  look  at  matters  from 
a national  and  not  from  a purely  local  standpoint.  It 
sometimes  happens,  therefore,  that  an  occasional 
member  of  the  Association  is  disgruntled  because  the 
Corwnittee  does  -not  commit  the  organization  to  his 
viewpoint  or  because  working  in  a larger  and  broader 
way  it  cannot  disclose,  without  prejudice  to  the  best 
interests  of  all  concerned,  what  steps  are  being  taken 
to  alleviate  conditions  complained  of. 

I can  say  without  fear  of  contradiction,  the  trou- 
bles we  are  now  having- in  transportation  and  legisla- 
tion are  not  the  result  of  any  oversight,  neglect  or  mis- 
handling by  the  present  Executive  Office,  because 
many  of  them  date  back  prior  even  t?o  the  establish- 
ment of  that  office.  I can  also  say,  with  equal  confi- 
dence, that  nothing  detrimental  to  the  trade  we  repre- 
sent, which  has  come  to  our  official  attention,  has  been 
put  over  on  it  the  past  three  or  four  years.  If  I am 
wrong,  tell  me  wherein. 

: Our  prevailing  trouble,  as  an  Executive.  Committee 

is,  that  we  have  not  the  right  support  from  the  merri- 
bership  at  large;  that  certain  units  of  the  trade  here 
and  there  pass  upon  matters  of  policy  or  take  steps 
affecting  the  entire  trade  without  first  referring  the 
matter  to  the  Executive  Office  to  see  what  the  attitude 
of  the  Association  is.  and  sometimes  such  actions  undo 
the  work  of  months  and  years  of  your  accredited  na- 
tional representatives. 

, I am  not  finding  fault;  I am  simply  pointing  out 
the  fact  that  we  do  not  appreciate  the  power,  resource- 
fulness and  capability  of  our  Executive  Office  and  con- 
sequently do  not  call  upon  it  as  we  should  to  help 
us  with  our  problems. 

I venture  to  say,  through  my  own  knowledge  and 
experience,  there  is  not  under  discussion  today,  a sub- 
ject of  interest  to  the  trade,  but  that  this  office  has  a 
file  Qn?it.  Many  of  the  files  contain  completed  investi- 
gations ; others  are  in  process  of  investigation,  while 
still  others  contain  only  the  starting  points  for  inves- 
tigations which  can  be  completed  on  short  notice,  de- 
pending upon  the  emergency.  Today,  September  1, 
1923,  there  are  350  live  files. 

There  is  nothing  that  will  do  more  to  increase  the 
importance  and  value  of  the  Association  than  the  con- 
fidence of  the  members  in  their  organization. 

I have  great  confidence  that  if  the  members  will 
use  the  Executive  Offices  they  will  learn  that  their 
demands  will  be  promptly  and  properly  cared  for.  I 
therefore  urge  all  members  to  make  u$e  of  them. 

Yours  very  truly, 

Advisory  Counsel. 


A Co-Operative  Demonstration  . 

Chicago,  September  1,  1923.  i 
The  duty  of  my  office  is  to  see  that  all  moneys  ar^ 
properly  expended.  In  other  words,  I am  the  “Watc^h 
Dog  of  the  Treasury.”  'l* 

Members  can  greatly  assist  in  the  work  of  the.Asl 
sociation  by  paying  up  promptly  so  that  the  affairs 
of  the  association  can  be  run  at  a minimum  of  expense. 

What  members  can  do  to  aid  and  assist 'ter  insure 
the  growth  and  importance  of  the  Association  isJ^cM- 
Co-Operate!  ^ ( 

At  present,  this  word  “co-operate”  is  a greatrone 
with  the  farmers  and  through  the  {practices  of  coop- 
eration they  are  showing  great  strength.  The  omy 
way  industry  can  hang  together  is  by*  association'  ef- 
fort, in  which  members  sink  individuality  and  get  into 
the  “All  for  One”  class,  instead  of  being  soldiers  of 
fortune  and  warring  with  friend  and  foe  alike.  •• 
^We  should  try  to  build  up  our  organization  anic| 
the  only  way  to  do  this  is  for  each  member  to  be  a 
booster  and  go  out  and  get  new  members.  : 

At  present  our  membership  is  abqut  1000,  but  ther^ 
are  other  thonsands  who  should  be  with  us.  It  is  th$ 
duty  of  the  thousand  we  have,  to  get  the  thousand  we 
have  not.  With  this  new  thousand  on  the  roster  and 
all  pulling  together,  my  job  as  a food  distributor  (ancj 
yours  too)  would  be  more  pleasant  and  profitably  be- 
cause we  could  devote  more  time  tq  real;biusi]rfe'ps. 

As  Treasurer,  I request  all  members  Who  Ha\^e  not 
yet  paid  their  dues,  to  do  so  at  once.  Otherwise,  ag 
“Watch  Dog  of  the  Treasury”,  it  will  be  rny  utipleasT 
ant  duty  to  see  that  you  do  not  participate  in  the  £om+ 
ing  annual  convention — and  that  would  be. a calamity, 
So  far  as  my  office  is  concerned,  dues  paid  at  thi§, 

time  will  be  a real  co-operative  demonstration.  ; 

,r  , ■ • . o 

Yours  vjery  truly,  * ! 

•'  f ’ 

Treasurer.  $ 

V 

K 

Invite  Him  to  Join  'i 

This  issue  of  the  ‘Bulletin*  may  be  called  the  “As* 
sociation  Issue”,  because  practically  everything-con* 
tained  in  it  has  to  do  with  Association  matters:  & 

First  we  have  explained  to  us  the  objects  for  which; 
the  Association  was  created.  Then  we  have  an  expla-* 
nation  as  to  how  these  objects  are  carried  out.  Theh 
we  have  expressions  from  various  members  as  to  what; 
they  think  of  the  Association,  and  the  part  it  plays  ill 
their  business  affairs,  and  on  the  industry  at  large. 

In  my  judgment,  this  is  the  kind  of  a ‘Bulletin^ 
that  every  member  should  use  in  an  effort  to  get  new; 
members.  I therefore  suggest  that  you  go  over  youi*. 
list  of  friends  and  acquaintances  in  the  trade.  Check; 
this  list  against  the  membership  roster  on  the  baclc 
pages.  The  names  of  friends  or  acquaintances  which 
do  not  appear  on  the  membership  roster,  are  thq 
names  you  are  after.  Write  all  such  persons  letter^ 
and  ask  them  to  join  and  in  the  letter  tell  them^that 
a copy  of  the  Official  Organ  of  the  Association  will  bq 
mailed  to  them,  together  with  an  application  blank; 
Also  invite  them  to  attend  the  Annual  Convention  at 
Chicago  on  October  8 and  9.  Send  the  names  and  ad? 
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Protect  Your  Live  Poultry 
Shipments  from  the  Weather 

All  up  to  date  shippers  now  use  our  improved  live  poul- 
try car  covers.  Snap  on  and  off  in  a jiffy.  Nothing  to 
nail  or  tack.  A great  time  saver.  Your  shipments  will 
arrive  in  healthier  condition.  Your  customers  will  be 
pleased.  You  will  have  less  loss  and  more  profit. 

Write  for  Illustrated  Circular  and  Prices. 

S.  THEO.  ANDERSON  CORPORATION 

Manufacturers  General  Canvas  Goods 

2127-2129  Tilden  Street  CHICAGO 
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dresses  of  all  such  to  the  Executive  Office  at  Chicago, 
and  the  Bulletin  and  an  application  will  be  promptly 
mailed  to  them. 

If  this  does  not  “bring  them  in”  drop  me  a note 
and  tell  me  what  will.  Will  see  you  at  Chicago. 


Yours  very  truly, 


Go  After  Him 

New  York,  Aug.  24,  1923. 

First  and  foremost — without  co-operation,  no  as- 
sociation can  prosper.  The  mere  fact  that  you  pay 
your  dues  does  not  mean  that  you  are  co-operating — 
it  merely  means  that  you  are  paying  your  bills. 

You  must  not  shirk  the  road  of  effort,  but  must 
assist  the  officers  to  carry  to  a happy  conclusion  each 
and  every  beneficent  measure  suggested.  Work  and 
not  criticism  is  what  counts,  although  constructive 
criticism  is  invited — in  fact  urged. 

In  my  many  years  on  the  National  Board,  I have 
taken  up  resolutely  every  proposition  of  interest  to 
the  association,  and  never  hesitated  to  ventilate  my 
opinion  when  I felt  that  perhaps  the  giving  of  my 
humble  advice  might  clear  up,  and  bring  to  a better 
understanding,  the  subject  under  consideration. 

There  should  be  no  reason  why  each  and  every 
member  should  not  exert  his  most  active  resourceful- 
ness in  every  direction  that  may  be  of  help  to  the  vari- 
ous Executives  in  their  efforts  to  make  the  National 
Poultry,  Butter  and  Egg  Association  a shining  light 
of  success. 

The  growth  and  importance  of  our  industry 
makes  it  incumbent  (to  say  the  least)  upon  each  and 
every  packer  of  Poultry,  Butter  and  Eggs,  to  become 
a member  of  the  ‘National’,  if  he  is  not  already  affili- 
ated. If  you  know  such  a person,  Go  After  Him. 

Very  truly  yours, 


Two  Kinds  of  People 

There  are  two  kinds  of  people  on  earth  today, 

Just  two  kinds  of  people- no  more,  I say, 

Not  the  sinner  and  saint,  for  it’s  well  understood 
The  good  are  half  bad  and  the  bad  are  half  good. 
Not  the  rich  and  the  poor,  for  to  rate  a man’s  wealth 

You  must  first  know  the  state  of  his  conscience  and 
health. 

No ! The  two  kinds  of  people  on  earth  I mean 
Are  the  people  who  lift  and  the  people  who  lean. 

In  which  class  are  you?  Are  you  easing  the  load 
Of  over-taxed  lifters  who  toil  down  the  road? 

Rr  ^°11  a *eaner  wh°  ^ts  others  share 
Yoiir  portion  of  labor  and  worry  and  care? 

. , ..  —ELLA  WHEELER  WILCOX . 


EGG  CASES 


POULTRY  BOX 
SHOOKS 


€€ 


Only  One  Kind— THE  BEST” 

COTTONWOOD 


Carefully  Manufactured — Securely 
Bundled — Uniformly  Graded 

THIRTY-FIVE  YEARS'  experience  in 
serving  the  Egg  Case  Trade  has 
established  the  fact  that 
the  symbol 


T 

co 

means  QUALITY 

“Quality  Goods  should  be  shipped  in 
Quality  Cases” 

“A  REQUEST  WILL  BRING  A 
QUOTATION” 

AMPLE  TRUNK  LINE  FACILITIES 
INSURE  PROMPT  SHIPMENTS 


Anderson-Tully  Co. 

Memphis,  Tenn. 

J.  G.  CHERRY  CO.,  Sales  Representatives 
Cedar  Rapids,  la.,  Tama,  la., 

Peoria,  111.,  St.  Paul,  Minn. 
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EVERY  year  Semi-Solid 
Buttermilk  occupies 
a more  important  place 
in  the  feeding  operations 
of  successful  poultry  fat- 
teners  and  live  car  ship- 
pers. 

Last  year’s  demand  was 
so  heavy  that  many  feed- 
ers were  unable  to  secure 
all  the  Semi-Solid  they 
needed. 

After  taking  care  of  the 
operators  who  have  al- 
ready placed  orders  for 
their  entire  season’s  re- 
quirements, a limited 
supply  will  be  available 
for  the  needs  of  a few 
more  feeders. 


Consolidated  Products  Co. 

* 4750  Sheridan  Road 
• CHICAGO,  ILLINOIS 


(Continued  from  page  25) 

Will  Serve  and  Guide 

Chicago,  111.,  August  1,  1923. 

“Many  members  of  the  trade  have  not  directly 
felt  the  working  of  the  Association,  and  they  do  not 
know  what  they  would  have  to  contend  with  if  the 
Association  did  not  guard  their  interests. 

“It  \s  not  only  ready  to  serve  the  trade  as  a whole, 
but  will  guide  each  individual  member  if  sp  requested. 

“Its  usefulness  will  grow,  according  to  our  needs, 
and  if  these  are  to  the  interest  of  the  trade,  they  also 
will  be  beneficial  to  the  individual,  whether  producer, 
dealer  or  consumer. 

“The  work  of  the  Association  is  by  no  means  done, 
it  must  remain  on  duty  to  guard  and  guide  us.  What 
it  can  do  and  will  do,  depends  on  its  members,  who 
should  use  it  as  a lever  to  elevate  the  trade  for  the 
benefit  of  all.” 

(Signed)  Dittmann  & Co., 

By  F.  Dittmann. 


Enormous  Dividends 

Buffalo,  N.  Y.,  July  18,  1923. 

“We  wish  to  state  that  at  no  time  have  we  ever 
asked  for  any  information  of  the  Association  but  what 
it  has  been  freely  and  promptly  given.  We  also  find 
this  information  has,  without  exception,  been  correct. 
We  believe  the  National  is  of  real  value  to  the  in- 
dustry, and  is  about  the  only  medium  of  creating  con- 
tact with  the  various  dealers.  While  we  maintain  a 
very  elaborate  Traffic  Department  here,  we  find  that 
there  are  numerous  things  which  come  up  under  the 
Traffic  Service  Department  of  the  National,  such  as 
notes,  which  are  of  very  great  benefit  to  us,  and  in 
some  cases  have  been  of  considerable  monetary  value. 

“While  it  is  difficult  to  enumerate  the  real  ad- 
vantages, it  is  sufficient  to  say  that  our  dividends 
from  our  investment  in  the  National  Poultry,  Butter 
and  Egg  Association  are  enormous.” 

(Signed)  . Jacob  Dold  Packing  Co., 

By  R.  B.  Kidd. 


Co-Operation  Among  Members 

Ames,  Iowa,  July  19,  1923. 

“The  writer  is  practically  a new  member  of  the 
Association,  and  has  had  no  occasion  to  ask  the  asso- 
ciation for  any  service.  * 

“It  is  our  intention  to  get  close  co-operation  from 
the  members  of  the  Association,  as  well  as  give  such 
co-operation,  and  it  seems  that  this  should  be  the 
greatest  benefit  to  the  industry  at  large.  Think  that 
all  members  should  work  closely,  to  iron  out  many 
of  the  problems  that  continually  arise  in  our  in- 
dustry.” 

(Signed)  Ames  Produce  Company, 

By  E.  C.  Gessell,  Manager. 


For  Good  of  All 

Corsicana,  Tex.,  July  13,  1923. 

“I  think  this  Association  is  of  great  value  to  poul- 
try shippers  and  receivers. 

“It  keeps  the  matter  of  rate  increases  and  matters 
of  like  character  before  its  members,  and  fights  for 
what  is  just  in  rates  before  all  hearings.  This  is  worth 
while  in  itself,  but  is  worth  quite  a little  in  the  way  of 
getting  members  together  to  work  for  the  common 
cause  of  all  interests  in  the  poultry  line.” 

(Signed)  A.  B.  Walker  & Son. 
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Association  Stands  for  a Square  Deal 

Washington,  Iowa,  July  25,  1923. 

“We  wish  to  state  that  we  have  derived  great  ben- 
efits from  the  Association.  We  have  never  asked  it 
to  do  anything  for  us  directly,  but  it  has  helped  us  in 
the  way  of  fighting  high  freight  rates,  careful  handling 
pf  legislation  and  all  matters  pertaining  to  the  indus- 
try, inspectiori  of  cars  of  eggs,  etc.,  as  well  as  fur- 
bishing us  with  much  valuable  information. 

“Another  thing:  It  helps  the  shipper  get  ac- 
quainted with  the  receiver,  and  it  stands  for  a square 
deal  between  its  members,  which  amounts  to  a good 
deal  in  the  course  of  a year's  business. 

“We  have  been  members  of  the  Association  for  a 
good  many  years,  and  we  expect  to  be  members  as 
long  as  we  are  in  business.  We  can  also  speak  a good 
word  for  the  executive  officers  for  their  courteous 
treatment  and  the  interest  they  take  in  the  affairs  of 
the  Association  and  the  members  of  the  Association." 

(Signed)  W.  S.  Reister  & Sons. 


j He  Finds  His  Man 

■-  Des  Moines,  Iowa,  July  12,  1923. 

“Fortunately  I have  had  no  occasion  to  call  on  the 
Association  for  anything.  I feel  if  the  Association 
served  no  other  purpose  than  to  call  the  trade  together 
once  a year,  it  is  of  great  value  to  the  industry.  I also 
feel  if  the  Spring  Egg  Conventions  were  called  in  Chi- 
cago in  co-operation  with  the  National  convention, 
instead  of  holding  them  in  the  various  States,  results 
would  be  satisfactory  to  both  shipper  and  buyer. 

“My  experience  has  been  that  I have  accomplished 
far  more  through  attending  the  annual  conventions 
of  the  ‘National'  Association,  than  has  been  accom- 
plished at  conventions  of  the  various  states.  I attrib- 
ute this  to  the  fact  that  in  order  to  do  business  with  a 
man,  it.  is  necessary  Xo  meet  the  man  face  to  face  to 
get  acquainted.  I always  find  my  man  at  the  Annual 
Convention. 

“t  consider  the  National  Association  of  great  value 
to  the  entire  industry  because  of  the  fact  it  stands 
for  square  dealings.  When  I receive  a wire  from 
some  concern  who  I have  not  done  business  with,  in- 
quiring for  Poultry  or  Eggs,  the  first  thing  I do  is  to 
see  if  he  is  a member  of  the  National  Association. 

“I  sometimes  wonder  if  the  trade  realizes  the  value 
of  the  Association.  I believe  90  per  cent  do,  yet  there 
are  a lot  who  should  have  their  names  on  the  roll, 
who  are  not  members.  Every  man  that  makes  his  liv- 
ing by  handling  poultry,  eggs  and  butter,  should  be  a 
member  of  the  National  Association." 

; (Signed)  E.  B.  Wade. 

The  Annual  Convention  a Big  Feature 

Chicago,  111.,  July  12,  1923. 

“We  wish  to  say  that  we  are  of  the  opinion  that 
the  National  is  of  considerate  benefit  to  its  members 
through : 

“First:  Keeping  members  posted  on  laws  and  reg- 
ulations pf  various  kinds,  relative  to  our  commodities. 

“Second:  The  educational  benefits  and  suggestions 
which  are  constantly  put  before  the  trade  by  the  As- 
sociation, and 

“Last  but  not  least:  The  annual  convention  which 
brings  a big  percentage  of  the  membership  together 
to  discuss  the  situation  on  our  products  and  give  some 
of  us  an  opportunity  to  forget  business  for  a day  or 
two." 

(Signed)  Coyne  & Nevins  Co., 

By  M.  E.  Nevins,  Sec'y  and  Treas. 


Established  1872  Incorporated  1899 
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Kemper  Bros. 

\ Company 


Dealers  in 

All  Kinds  of 
Poultry  Feeds 

Com  in  any  Form 

Shelled  Com 
Cracked '-Com 
Chops 

> f . ‘ f 

Coro  Meal  " 

Fine  Crocked  Com 
Fine  Com  Meal  - ‘ . 

i i 

i 

OATMEAL 

Special  Crate  Fattener 

For  Feeding  Stations 

Special  Car  Fattener 

For  Feeding  in  Transit 

For  Service  and  Quality 

Just  Telephone  Lincoln  0420-0421 
1563-5  N.  Halsted  St.  Chicago,  111. 


Digitized  by  C.OOO  le 


32 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


September,  1923 


We  have  something  attractive  to  offer  Butter,  Egg  and  Cheese  Storers 


Reasonable 

Rates 


.Mi.y 


Liberal 

Advances 


M i OCfH°n 

I i - 


l vi  f ; 

[ I* 
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Low 

Insurance 


i 


Best 

T I 

Service 


Best  Point  in  the  U.  S.  to  Store.  Best  Railroad  Facilities,  j Storage  in  Yfrafis#'  Privileges.  Capacity:  2,500,000  cubic  feet 

“The  House  of  Service9' 

. DETROIT  REFRIGERATING  COMPANY' : Detroit,  Mich. 

2032  to  2040  AoWfd  Strett 


E ssand 
|i=^pn]  Poultry 
J|||i  Shippers— 

Thousands  of  Egg  and  Poul- 

T",  - try  Shippers  use  the  Express 

- ---- „ * A.  Service  daily  for  quick  deliv- 
1 * • (v ery  to  the  Most  Profitable 
Markets. 

This  is  the  ONLY  Trade  .Paper  of  the  Express 
Business  and  it  should  bfe  of  great  value  to  you  in 
Your  Business. 

Our  PRODUCE  DEPARTMENT  contains  latest 
News  in  connection  with  Express  Produce  Shipping. 
Four  times  during  the  year  we  publish  a complete 
and  up-to-date  Directory  of  Express  Agents  of  places 
from  2,500  population  up — in  addition  we  pub- 
lish Directories  of  Departments  of  the  Express 
Organizations,  information  on  latest  and  most  im- 
proved Packing  Devices  and  Shipping  iMethods. 

Every  Subscriber  also  has  the  free  use  of  our 
Special  Service  Department,  with  which  he  can  con- 
sult in  connection  with  his  Shippng  Problems.  We 
are  at  all  times  ready  to  assist  every  Subscriber  in 
connecton  wth  his  Shipping. 

* 'Subscription  Price  $2.00  a Year 
Sample  Copy  on  Request 
t'  KEEP  INPORMEOu.it  PAYS 

The  Express-Gazette  Journal 


72  Trinity  Place 


New  York  City 


The  greatest  industrial  city  in  the  world 
jlrpni  and  glass  the  chief  products.  Poputationof 
the  community  over  1,000,000  . ..  ' 

f The  Iron  City  Produce  Company , Inc. t is 
one  of  the  agencies  through  which  this  vast  popu- 
lation obtafn  their  food  supplies.  Shippers  of  farm 
produce,  receive  through  this  firm  the  best  and 
most  prompt  returns  for  consignments  of 

FRUITS,  VEGETABLES,  POULTRY 
=EGGS  AND  BUTTER--  - 

Our  Aim— Service  Best 

Located  in  the  heart  of  the  produce  district. 
Write  or  Wire  and  get  quick  response. 

IRON  CITY  PRODUCE  CO. 

(Incorporated) 

56-58-60  21st  Street 


Cabl.  Addr... — ICPECO 


PITTSBURG,  PA. 


CAPITAL,  $100,000.00 


Chas.  Muehlbonner,  Pres. 


Ch...  Bllcki.,  Can.  M ? ' 


Digitized  by 


Google 


September,  1923 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


33 


Eat  More  Eggs 

New  York,  N.  Y.,  July  13,  1923. 

“We  believe  that  the  Association  is  of  good  value 
to  the  industry  at  large,  but  it  would  be  of  still  greater 
value  if  it  would  take  up  some  means  of  getting  the 
public  to  eat  more  eggs.  We  believe  that  this  could 
be  done  by  some  drive  and  constantly  advertising  the 
same.  Many  food  commodities  that  we  know  of  are 
being  constantly  advertised  of  late,  and  we  fully  be- 
lieve that  the  advertisers  are  getting  the  benefit  of  it. 
The  way  the  drive  should  be  started  and  the  adver- 
tising taken  up,  could  easily  be  solved,  providing  the 
Association  will  take  a hand  in  it.” 

(Signed)  Kurtin  & Kurtin, 

By  S.  Kurtin. 


Gives  and  Gets 

Chicago,  111.,  July  16,  1923. 

“The  Association  has  given  very  satisfactory  serv- 
ice in  all  matters  in  which  we  have  sought  aid.  We 
might  add  that  to  date  we  have  sought  the  Associa- 
tion’s aid  in  only  a very  few  cases.  However,  we 
joined  this  Association  in  order  to  give  strength  in 
membership  as  well  as  financial  aid,  in  order  that  this 
Association  qan  put  forth  the  proper  efforts  in  all  mat- 
ters in  which  the  trade  is  concerned. 

“We  believe  that  all  commission  merchants  and 
country  shippers  should  join,  to  give  this  Association 
further  strength.  All  other  lines  of  business  are  prop- 
erly organized,  and  they  certainly  get  results  thereby. 

“The  principal  trouble  with  people  engaged  in  the 
poultry  business  in  past  years  has  been  their  constant 
pulling  in  opposite  directions.  We  sincerely  hope  that 
this  will  soon  be  overcome  and  urge  everyone  to  join 
the  National  Poultry,  Butter  and  Egg  Association  at 
once.” 

(Signed)  J.  E.  Hugo  Hemman  Co., 

By  J.  E.  Hemman. 


National  Has  Taken  the  Lead 

Springfield,  Mo.,  Aug.  3,  1923. 

“I  believe  our  association  has  been  of  untold  value 
to  the  trade  in  handling  rate  and  classification  prob- 
lems. Having  been  in  rather  close  touch  with  that 
branch  of  the  work,  I believe  the  membership  should 
understand  that  the  National  has  taken  the  lead,  and 
other  organizations  have  followed. 

“Every  legitimate  dealer  in  the  United  States 
should  be  a member  of  the  National,  as  it  is  constantly 
doing  work  that  gives  an  indirect  advantage  of  many, 
...  j times  the  annual  membership  fee.” 

(Signed)  D.  N.  Lightfoot  & Son, 

By  M.  D.  Lightfoot. 


Association  Always  on  the  Job 

Detroit,  Mich.,  July  18,  1923. 

“While  we  have  never  had  any  occasion  to  call  on 
the  Association  for  any  personal  assistance,  other  than 
that  provided  by  the  Traffic  Service  Department,  we 
know  that  the  butter  and  egg  dealers  as  a whole,  re- 
ceive untold  benefit  from  the  Association.  We  know 
the  organization  is  always  on  the  job  trying  to  im- 
prove conditions,  and  to  fight  against  anything  that 
might  be  detrimental  to  the  industry. 

“Again  we  say  the  organization  has  done  some 
wonderful  work  for  the  interest  of  the  trade.” 

(Signed)  A.  F.  Thibodeau  Company, 

By  A.  F.  Thibodeau. 


ESTABLISHED  1879 

Our  Produce  Sense  Will 
Produce  Dollars  for  You 

So 

Consign  or  sell  your 

BUTTER  - EGGS  - POULTRY 

To 

S.  S.  BORDEN  CO. 

218-220  W.st  South  Water  St. 

CHICAGO 


Nice  & Schrieber  Co. 

- Established  1846 


BUTTER 
EGGS  & 
CHEESE 


Philadelphia 

11  South  Water  St. 


Jewell  Brothers 

INC. 

COMMISSION  MERCHANTS 

Dressed  Poultry,  Eggs,  etc. 

25-31  Loew  Ave.  26-28  Bloomfield  St. 
West  Washington  Market 

NEW  YORK 


ZIMMER  & DUNKAK,  Inc. 

173-175  Duane  Street,  New  York  City 

CREAMERY  BUTTER 

AND 

EGGS 

Ship  to  us  and  note  Net  Results  given.  You  will 
be  pleased  with  them. 

FRANK  J.  GAFFNEY,  Manager,  Egg  Dept. 
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Established  1858 

■ The 

Producers’  Price  Current 

SUBSCRIPTION  EDITION 

THE  STANDARD  PRODUCE  MARKET 
REPORT  OF  NEW  YORK 

SUBSCRIPTION:  Daily,  $1.00  per  month;  $9.00  per 
year;  one  copy  per  week,  any  day,  $2.00  per  year. 
.SUBSCRIBE  NOW. 

ADVERTISING:  A limited  amount  of  space  is  re-  || 
served  in  each  issue  for  advertising.  This  space 
offers  an  exceptional  opportunity  for  advertising 
shippers’  brands  and  offerings.  Write  for  rates. 

WIRE  SERVICE:  For  quicker  information  of  the 
New  York  Markets  subscribe  for  Urner-Barry’s 
Wire  Service.  Write  for  rates. 

Urner-Bairry  Company 

PUBLISHERS 

173  CHAMBERS  STREET  NEW  YORK 


DANJE-LJ.  COYNE,  JR.,  M:  E.  NEVINS, 
--  Pres.  Se<i.-Treas. 


COYNE  & NEVINS 
, COMPANY 


STORAGE 
EGG  S 


J HONEST,  EFFICIENT,  PERSONAL 
SERVICE 

Telephone  FRAnklin  3200 
168  W.  SOUTHWATER  ST. 
CHICAGO 


Membership  Means  Larger  Business 

Martin,  Tenn.,  July  16,  1923. 

“The  National  Association  has  been  of  inestimable 
value  to  me.  Through  membership  in  it  I have  come 
in  contact  with  many  of  the  large  dealers  of  the  coun- 
try, and  have  been  able  to  do  a large  amount  of  busi- 
ness chat  I might  not  otherwise  have  done. 

“I  have  learned  of  the  improved  methods  in  han- 
dling of  produce  at  the  conventions,  and  the  progress 
that  other  members  are  making  has  done  much  to 
help  me.  I feel  that  the  members  of  the  produce  trade 
would  suffer  a severe  loss  if  we  should  lose  this  Asso- 
ciation.” 

(Signed)  Geo.  M.  Brooks  & Co., 

By  Geo.  M.  Brooks. 

Good  Fellowship  Promoted 

Chicago,  111.,  July  17,  1923. 

“The  only  benefit  we  have  derived  from  membership 
in  the  National  Poultry,  Butter  and  Egg  Association 
is  through  the  good  fellowship  demonstrated  at  our 
annual  conventions.  We  have  never  called  upon  our 
Association  for  any  personal  grievances,  but  we  re- 
alize that  through  concerted  action  important  legisla- 
tion concerning  the  trade  can  he  cared  for.” 

(Signed)  Moses  Gray  & Company, 

By  F.  M.  Gray. 

Individuals  Cannot  Care  for  National  Matters 

Burnside,  Ky.,  July  12,  1923. 

“We  have  never  written  the  National  Association 
about  any  matter  whatever,  without  receiving  a 
prompt  and  courteous  reply.  We  have  not  always  im- 
mediately received  the  information  needed,  but  in 
practically  every  instance  we  have  finally  had  a satis- 
factory response  and  some  real  help  in  the  matter  in 
question.  We  would  not  consider  for  a minute,  giv- 
ing up  our  membership,  as  we  feel  that  the  general 
benefits  derived,  much  more  than  offset  the  small 
annual  fee,  to  say  nothing  of  the  special  favors  we 
have  occasionally  asked  for,  and  for  which  there  has 
been  no  charge  whatever.  It  would  never  do  to  go 
hack  to  the  old  method  of  trying  to  handle  National 
questions  affecting  our  industry,  as  individuals.  The 
only  proper  way  is  to  handle  them  through  a National 
Association,  such  as  the  National  Poultry,  Butter  and 
Egg  Association.” 

(Signed)  Geo.  P.  Taylor  Company, 

By  N.  I.  Taylor,  Treasurer. 

What  a New  Member  Says 

Chicago,  111.,  July  13,  1923. 

“Uufortunately  our  connection  with  the  National 
Poultry,  Butter  and  Egg  Association  has  been  of  a 
very  brief  nature,  as  we  have  been  members  for  only 
the  past  few  months.  Therefore,  we  are  not  in  a po- 
sition to  say  what  benefits  we  could  have  derived,  had 
we  been  members  earlier. 

“Since  joining  the  organization,  the  benefits  have 
been  all  that  we  could  have  desired.  Any  question,  or 
questions,  or  any  problem  or  ploblems  that  have  been 
put  up  to  the  very  congenial  employes  has  been  taken 
care  of,  and  we  are  satisfied  as  we  drift  along,  that  we 
will  find  that  the  benefits  will  be  such  as  will  cause 
us  not  to  have  any  regrets  for  joining  your  organiza- 
tion, which  we  think  is  a step  in  the  right  direction.” 

(Signed)  Cooney  & Company, 

By  T.  B.  Cooney. 
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Urges  Greater  Co-Operation  on  Part  of  Members 

Chicago,  III,  July  11,  1923. 

“We  have  not  found  it  necessary  to  often  call  upon 
the  Executive  Offices — nevertheless,  we  have  found 
that  in  such  cases  as  we  did  call,  the  value  of  the  serv- 
ice rendered  to  us  both  personally  and  in  the  interest 
of  our  shippers,  has  been  worth  many  times  the  cost 
of  our  membership. 

“I  might  give  a point  of  one  instance  where  we 
were  unable  to  secure  a proper  inspection  of  a par- 
ticular shipment  of  eggs  received  by  us  in  damaged 
condition.  The  matter  was  turned  over  to  the  Exec- 
utive Offices  with  the  result  that  the  carrier  properly 
handled  the  matter  to  a satisfactory  conclusion  for  us. 
They  not  only  adjusted  the  matter  of  the  particular 
shipment,  but  it  caused  those  persons  in  the  employ 
of  the  carrier  who  were  arbitrary  in  the  matter,  to 
realize  that  they  must  co-operate  with  the  receiver 
and  the  shijbper  and  that  the  officials  of  the  American 
Railway  Express  Company  do  not  sanction  the  un- 
reasonable and  unfair  tactics  as  sometimes  used  by 
their  employes. 

“It  has  been  my  experience  that  the  carrier  en- 
deavors to  properly  protect  the  shipper  and  that  many 
of  the  difficulties  encountered  by  the  shipper  could  be 
corrected  through  proper  channels — one  of  the  best 
means  being  through  the  National  Poultry,  Butter 
and  Egg  Association. 

“We  have  also  had  occasions  to  call  upon  your 
organization  on  matters  of  shipments  being  errone- 
ously billed,  which  complaint  seemed  to  have  reached 
proper  authorities  and  to  have  been  corrected. 

“The  value  of  your  organization,  in  my  opinion,  is 
‘immeasurable  to  the  industry  at  large.  There  are 
undoubtedly  many  ways  in  which  the  Association 
• could  be  of  even  greater  benefit  to  the  membership 
but  in  order  to  bring  about  such  results,  it  would  re- 
quire closer  co-operation,  not  from  the  Association 
officials,  but  from  the  membership  individually. 

“It  does  seem  to  the  writer  as  though  many  of  the 
'-members  are  lax  in  their  co-operation  with  the  Asso- 
ciation, and  therefore  hinder  greater  benefits  that 
could  be  derived  from  same. 

“Personally,  \ve  can  greatly  commend  the  work 
as  carried  on  by  the  National  Poultry,  Butter  and  Egg 
Association  in  the  interest  of  their  members  and  the 
industry  at  large.”  »,,  . \ 

(Signed)  Naomi  Produce  Co., 
k By  H.  A.  Latzar.  . 


For  Anything  That  Is  Good 

Hillsboro,  Kans.,  July  13,  1923. 

“We  believe  it  absolutely  necessary . to  have  an 
organization,  ‘National  in  character,  to  look  after  the 
varied  interests  of  the  Poultry,  Butter  and  Egg  deal- 
ers. The  public  at  large  think  that  we  dealers,  as  a 
class,  are  unnecessary  to  the  industry  and  should  be 
eliminated  by  direct  marketing  methods ; that  we  are 
gouging  the  public,  and  therefore  expect  little  legisla- 
tion that  is  helpful  to  us.  It  is  the  duty  of  the  ‘Na- 
tional to  explode  this  first  theory  and  get  right  with 
the  public,  also  to  do  all  possible  to  get  helpful  legis- 
lation and  block  the  harmful  laws  before  they  are 
passed. 

“We  have  no  constructive  plans  to  offer,  but  can 
only  say  that  we  are  with  you  in  anything  that  is 
good.” 

(Signed)  Kansas  Egg  and  Poultry  Co., 

By  Harry  Kizler. 


Membership  Worth  Many  Times  More  Than  Annua) 

Dues 

Boston,  Mass!,  July  16,  1923; 

“We  have  had  occasion,  several  times,  td  write4  the 
Executive  Offices  on  matters  that  affected  ouselves, 
also  our  shippers,  when  we  could  not  seem  to  get  sat- 
isfactory information  from  other  sources.  , It  surely 
pleases  us  to  say  that  every  time  we  have  written,  the 
Association  furnished  us  with  what  information  it  had 
at  hand,  promptly  and  concisely,  and  this  has  been  a 
benefit  to  us. 

“We  believe  the  very  fact  of  having  this  associa- 
tion ready  at  all  times  to  take  up  the  interests  of  the 
poultry,  butter  and  egg  trade  in  matters  that  cannot 
be  handled  by  the  individual  members,  unless  at  a 
great  expense  and  inconvenience,  is  worth  a great 
many  times  more  than  the  annual  fees.  We  also  be- 
lieve that  every  concern  or  individual,  who  is  con- 
nected in  any  way  with  these  trades,  should  be  a 
member.” 

(Signed)  Bartlett,  Varney  & Company, 

By  C.  B.  Conn. 


An  Organization  Worthy  of  Support 

Boston,  Mass.,  July  16,  1923. 

“We  believe  the  National  Poultry,  Butter  and  Egg 
Association  is  a benefit  to  the  trade  generally,  but  we 
have  never  had  an  occasion  to  ask  for  any  particular 
service. 

“We  consider  it  a good  organization  and  worthy 
of  the  support  of  the  trade.” 

(Signed)  Adams,  Chapman  Co;, 

By  A.  C:  Smith*  Treasurer, 

Direct  Financial  Benefit  From  Traffic  Service 

Minneapolis,  Minn.,  Aug.  24,  1923. 

“We  would  like,  at  this  time,  to  express  our  appre- 
ciation of  the  work  of  the  National  Association,  which 
seems  to  us  to  be  so  beneficial  to  the  industry  in  gen- 
eral, that  every  concern  in  this  line  of -business  should 
be  a member. 

“Aside  from  the  other  work  the  Association  is 
doing,  its  Traffic  Department  would  b£  of  direct  finaif^ 
cial  benefit  to  all  who  would  avail  themselves  of  its 
service,  and  especially  so  to  those  who  are  not  large 
enough  to  afford  the  facilities  of  a good  Traffic  De- 
partment of  their  own,  to  audit  their  freight  bills.  The 
fact  that  we,  ourselves,  audit  all  pur  freight  bills  be- 
fore passing  them  on  to  the  Association  for  whatever 
loss  it  may  uncover,  tends  ter  minimize  the  savings 
that  it  has  made  for  us.  However,  in  addition  to  this 
freight  bill  audit,  the  Association  worked  with  us  on 
several  rate  adjustment  matters,  and  we  have  con- 
sulted it  freely  from  time  to  time  on  various  traffic 
matters  in  which  we  have  been  interested,  and  have 
always  found  it  ready  to  do  everything  possible  for  us. 

“We  also  get  a great  deal  of  benefit  from  the  Na- 
tional Bulletin  and  the  special  bulletins  issued  from 
time  to  time  by  the  Association  on  various  matters  of 
timely  interest.” 

(Signed)  De  Soto  Creamery  & Produce  Co., 

By  F.  D.  Newell. 


A Good  Organization 

Salt  Lick,  Ky.,  July  14,  1923. 

“I  have  been  a member  of  the  National  Poultry, 
Butter  and  Egg  Association  for  about  a year,  and  will 
renew  my  membership  when  the  time  comes.  I think 
this  is  a good  organization — it  gives  you  any  informa- 
tion you  want.” 

(Signed)  J.  P.  Wright . , , 
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READ 

(Eljiragn  Satrg  fJroitttr? 

For  thirty  years  engaged  in  chronicling  the  news, 
progress  and  development  of  the 

POULTRY,  BUTTER,  EGG  AND  CHEESE 
TRADE  WEEKLY 

Market  news  and  surveys  by  trained  and  official 
reporters. 


SUBSCRIPTION  PRICE  $2.00  PER  YEAR 

DAILY  MARKET  LETTERS— A report  of  official 
markets,  Chicago  and  New  York,  Butter,  Eggs  and 
Poultry,  with  detailed  and  authentic  comment  on  Re- 
ceipts, Storage  stocks,  etc.,  which  makes  this  a very 
desirable  medium  of  information  for  the  live  operator. 
Used  by  hundreds.  $2.00  per  month — Write  for  sample. 

DAILY  MARKET  WIRES— Flash  reports  on  Official 
Markets,  the  moment  they  are  established.  Rates  on  ap- 
plication. 

Chicago  Produce  Co.  SK‘oK,S 


CUSHION 

LOCKED 

PAD 


Letters  from  Twenty  Shippers  are  in  our 
files,  stating  “they  have  not  had  any  damage 
whatsoever  in  their  shipments  when  Cushion 
Locked  Pads  were  used.”  One  shipper  has 
shipped  over  100  cars  packed  with  Cushion 
Locked  Pads  without  a single  damage  claim, 
and  there  are  many  other  merits  besides  elim- 
inating damage. 

Write  for  literature  or  free  sample. 

CUSHION  LOCKED  PAD 
COMPANY 

208  N.  Wells  Street  Chicago,  Illinois 


Of  Great  Value  to  the  Industry 

Worcester,  Mass.,  July  12,  1923. 
“We  derive  a great  many  benefits  from  the  Nation- 
al Poultry,  Butter  and  Egg  Association.  We  think 
the  Association  is  a great  value  to  the  industry.” 

(Signed)  Genery  Stevens  Co., 

By  Wm.  A.  Stevens. 


Members  Should  Trade  With  Each  Other 

Chicago,  111.,  July  13,  1923. 
“There  is  a lot  of  advantage  to  the  trade  in  general 
through  membership  in  the  ‘National'.  One  thing  is 
that  the  railroad  company  and  the  legislature  can't  do 
what  they  please  with  us.  We  are  united  and  are  tak- 
ing care  of  our  own  affairs.  Another  thing  is  that 
every  member  that  ships  his  goods  out  of  town  is  not 
at  the  mercy  of  the  receiver.  If  a complaint  is  made 
by  a receiver  and  the  shipper  thinks  it  is  unjust,  there 
is  always  some  one  to  protect  him.  T 

“We  would  further  suggest  that  members  should 
help  one  another  by  throwing  business  their  way,  that 
is,  if  one  member  has  anything  to  sell  or  buy,  and  a 
member  of  the  Association  needs  or  has  it,  they  should 
trade  with  him.” 

(Signed)  Max  Maker  Company, 

By  Max  Matter. 
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One  of  the  Things  the  Association  Cannot  Do 

Newark,  N.  J.,  July  12,  1923. 

“It  would  be  hard  for  any  of  the  members  of  the 
Association  to  sit  down  and  tell  exactly  the  direct  ben- 
efits derived  therefrom.  However,  we  do  know  that 
indirectly,  we,  as  well  as  other  members  of  the  Associ- 
ation, profit  by  our  membership. 

“During  our  membership  we  have  not  had  occasion 
to  ask  for  any  special  favor,  but  have  asked  for  sev- 
eral courtesies  from  time  to  time  and  have  found  each 
one  connected  with  the  association  more  than  willing 
to  take  care  of  us  in  the  manner  referred  to. 

“We  believe  the  Association  is  the  one  binding  tie 
between  the  producer,  shipper,  retailer  and  the  allied 
industries. 

“The  Association  could  be  of  great  benefit  to  us  if 
we  could  procure  their  endorsement  of  GUARANIZ- 
ING  in  its  columns.  Of  course,  we  could  hardly  ask 
this  for  we  know  we  have  competitors  who  are  also 
members  of  the  Association. 

“We  also  believe  the  system  of  egg  preservation 
should  be  given  a great  deal  of  study  by  the  Associa- 
tion this  coming  Fall,  as  to  the  prices  received  in  the 
different  markets  on  eggs  processed,  so  it  could  set 
forth  to  all  the  members  of  the  Association,  the  bene- 
fits to  be  derived,  for  we  are  the  same  as  it  is,  a service 
organization,  and  we  feel  we  are  rendering  a profitable 
service  to  each  of  our  users. 

“I  trust  this  letter  will  bear  forth  our  opinion  of 
the  National  Poultry,  Butter  and  Egg  Association, 
and  we  hardly  think  it  would  be  fair  to  close  it  with- 
out a word  of  appreciation  for  the  officers,  directors 
and  employes.,, 

(Signed)  Guaranty  Egg  Corporation, 

By  C.  C.  Shafer,  President. 


Membership  in  National  Increases  Business 

Baltimore,  Md.,  July  13,  1923. 

“Our  membership  in  the  National  Poultry,  Butter 
and  Egg  Association  has  been  of  unusual  benefit  to  us. 

“Through  the  means  of  this  Association  we  have 
increased  our  business  in  poultry  and  eggs  within  the 
last  three  years,  over  100  per  cent.  At  the  national 
conventions  our  representative  has  come  in  personal 
contact  with  the  Western  shippers,  thereby  inducing 
a number  of  them  to  use  Baltimore  as  an  outlet  for 
their  live  poultry  and  eggs. 

“About  a year  ago  we  asked  the  association  to  as- 
sist us  in  securing  a live  poultry  unloading  platform 
upon  our  Baltimore  and  Ohio  tracks  in  Baltimore. 
The  Association  put  untiring  efforts  towards  this 
issue,  both  with  Mr.  Daniel  Willard  and  the  railroad 
executives. 

“We  personally  appreciate  these  efforts,  but  we 
are  sorry  to  report  that  the  railroad  at  the  present 
time  will  not  build  a live  poultry  shed  for  us,  although 
we  are  in  hopes  that  the  association,  with  ourselves 
and  others  at  Baltimore,  will  continue  their  efforts  to 
induce  the  railroad  to  build  us  this  shed. 

“We  are  heartily  in  sympathy  with  all  undertak- 
ings of  the  Association. 

“With  yearly  increases  of  membership,  no  doubt, 
this  Association  will  be  one  of  the  strongest  in  the 
United  States.” 

(Signed)  Stevens  Bros., 

By  James  W.  Stevens. 


A.  S.  Kuhn  Co. 


Buy— Sell 

WILL  PAY 
LIBERAL 
DRAFTS 


FULL 

PRICES  • 
QUICK 
RETURNS 


208  North  Wells  Street 


CHICAGO  - ILL. 


i 


Holland  Butter  Co. 

121-123  W.  Austin  Ate.  CHICAGO,  ILL. 

RECEIVERS— DISTRIBUTORS 

Butter — Eggs — Cheese 

Correspondence  References:  National  Bank , of  Commerce, 

Solicited  Chicago ; Dun's  and  Bradstreefs 


SOME 

of  the  largest  Egg  Operators  market 
through  us.  We  buy  or  handle  on  com- 
mission. What  have  you  to  offer?  We 
are  not  speculators,  simply  dealers  with 
large  regular  outlets.  Write  or  wire  us. 
Also  want  Creamery  Butter,  any  quanti- 
ty, and  Carlots  Live  Poultry  on  our 
guaranteed  offer. 

C.  E.  McNEILL  & CO. 

" The  House  of  Service " 

325  W.  So.  Water  St.  322  W.  Lake  St. 
CHICAGO 


Digitized  by  C.OOQ  Le 


38 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


September,  1923 


ANNOUNCING  OUR  NEW 
LOCATION  AT  MASON  CITY,  IOWA 


TN  order  that  we  may  better  serve  our  customers,  we  are  pleased  to 
A announce  that  our  new  plant  is  located  at  Mason  City,  Iowa.  This 
point  affords  first  class  railroad  facilities  enabling  us  to  make  prompt 
shipment  and  on  a more  favorable  rate  of  freight.  We  will  continue 
to  manufacture  our  general  line  on  a more  extensive  scale,  which  in- 
cludes egg  case  fillers,  excelsior  pads,  poultry  boxes  and  poultry 
coops.  Our  warehouse  facilities  will  enable  us  to  carry  at  all  times  a 
complete  line  of  poultry  house  supplies.  We  respectfully  solicit  your 
inquiries. 


WEBSTER  BROS.  MFG.  CO. 

MASON  CITY,  IOWA 


SALES 


1 ^pucE  *ND  Comm^ 
Poultry,  s °N 


\jVEAL,Bun 

^1^/309-311  WSaVaterSt/HIOAG  O.  I LL . 


SERVICE 


1 —PREMIUM  SALES  EVERY  DAY 
IN  THE  WEEK. 

2— NAOMI’S  location  in  the  heart  of  the 
meat  district  means  BEST  OUT- 
LET. 

3.  — A sales  organization  of  experienced 

men — who  understand  the  produce 
business. 

4.  — Closest  co-operation  to  the  shippers’ 

best  interests. 


CARLOAD 

OR 

LESS 


SHIP 

NAOMI 

WAY 

IT’S 

SURE 

TO 

PAY 


RELIABLE  MARKET  INFORMATION 
DAILY  RETURNS 

IMMEDIATE  RETURN  of  empty 
coops.  A " 

OUR  MOTOR  TRUCKS  insure  prompt 
delivery  of  freight  shipments. 

A CLAIM  DEPARTMENT— To  protect 
your  shipments  in  transit. 

SAVED  SHRINKAGE — Through  feed- 
ing your  poultry  on  arrival. 


SALES 
THAT  MEAN 
BEST  PROFITS 


ALWAYS  AFTER  BUSINESS 


SERVICE 

THAT  GUARANTEES 
SATISFACTION 


Digitized  by 


Google 


September,  1923 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


39 


For  a Membership  Campaign 

Chicago,  111.,  July  11,  1923. 

“We  believe  the  benefits  derived  from  a member- 
ship in  the  National  Poultry,  Butter  and  Egg  Associa- 
tion are  as  follows: 

“1.  The  benefit  of  being  one  of  a group  of  recog- 
nized merchants  who  hold  the  same  business  methods 
in  common  and  abide  by  those  methods. 

“2.  We  have  asked  the  Association  to  do  many 
things  for  us  such  as  locating  LPT  cars,  filing  claims, 
making  settlements  with  shippers  which  were  unsat- 
isfactory before.  So  far  everything  has  been  satis- 
factory except  one  settlement  which  is  now  pending 
and  which  is  therefore  unfinished. 

“3.  We  believe  the  Association  is  of  great  value 
to  the  industry. 

“4.  The  Association  should  keep  in  closer  touch 
with  buyers  and  sellers  in  this  industry  who  have  dif- 
ficulties with  one  another  so  that  both  parties  can  be 
satisfied.  Should  also  get  more  members  in  the  Traf- 
fic Department. 

“Believe  that  the  Association  is  very  much  needed 
and  has  served  very  well  in  all  matters  of  importance 
that  have  come  before  this  industry.  As  a matter  of 
suggestion,  believe  that  if  there  was  a membership 
campaign  carried  on,  the  Association  could  double  its 
membership,  or  at  least  get  half  again  as  many  mem- 
bers as  they  now  have.  This  would  be  a tremendous 
asset  to  the  Association.  Do  not  believe  that  there  has 
ever  been  much  of  a membership  campaign  carried 
on.” 

(Signed)  Weinberg  Bros.  & Co., 

By  Michael  H.  Weinberg. 

^Strong  for  Arbitration 

Clarinda,  Iowa,  July  12,  1923. 

“In  our  opinion  the  National  Poultry,  Butter  and 
Egg  Association  is  doing  a mighty  good  work  for  the 
benefit  of  the  produce  business  in  general,  and  I am 
strong  for  it. 

“The  National  has  settled  several  disputes  for  us 
in  a very  satisfactory  manner,  thereby  saving  us  from 
going  to  the  courts.  One  thing  I do  not  think  is 
right — a member  should  not  be  granted  the  right  to 
refuse  to  arbitrate,  and  a member  of  the  National  who 
takes  this  stand  should  be  put  out.” 

(Signed)  W.  E.  Keeney. 


Hopes  to  See  Membership  Increase 

Providence,  R.  I.,  July  12,  1923. 

“It  is  hard  to  tell  the  benefits  we  get  from  our 
membership  in  the  Association,  but  we  consider  that 
it  is  very  beneficial  in  a great  many  ways,  and  we 
would  not  want  to  do  without  it.  We  have,  at  a num- 
ber of  times,  written  in  regard  to  matters  and  we  have 
always  received  a prompt  response.  We  believe  the 
Association  is  of  value  to  every  person  who  will  join, 
and  hope  to  see  our  membership  increase. 

“We  think  the  Association  can  be,  and  is,  a great 
benefit  to  all  members,  by  broadcasting  all  the  news 
which  can  possibly  be  obtained,  and  by  watching  vari- 
ous laws  which  are  about  to  be  passed  at  Washington. 
We  also  think  that  the  conservative  editorials  are  of 
great  benefit  to  readers. 

“We  certainly  are  boosters  for  the  ‘National’.” 
j (Signed)  Cooper  & Sisson,  Inc., 

‘ By  C.  Frederic  Cooper,  President. 

....  (Continued  on  page  44) 


We  Buy  and  Sell 

Eggs 

We  are  members  of  the  Chicago 
Clearing  House 

Wire  us  your  orders  to  buy  or  sell  butter 
or  eggs  for  spot  or  future  delivery. 

We  are  located  at  the  center  of  Chicago’s 
Produce  Market.  We  handle  live  poul- 
try, also  frozen  poultry,  and  have  the 
largest  - trade  in  ice-packed  poultry  in 
Chicago. 

WE  ARE  ANXIOUS  TO  SERVE  YOU 
LET  US  DO  IT 

J.  H.  WHITE  & CO. 

955  Fulton  Market 

Chicago,  111. 

Telephone  Monroe  2500 
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Edson  Brothers 

Established  1885 


Gutter,  (Mfwar 
lEgga  atti> 
Fnultrg 


110-112  Dock  Street 
Philadelphia  - Pennsylvania 
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Store  Your  POULTRY,  EGGS,  BUTTER  with 


Low  Insurance 
Financial  Strength  and 
Liberal  Advances 
A Spirit  of  Accommodation 


Modern  Warehouses 
Quickest  Service 
Best  Railroad  Facilities 
Reasonable  Rates 


CHICAGO 

COLD  STORAGE  WAREHOUSE  CO. 

G.  M.  WEAVER,  EDWIN  C.  COTT  N A EMMERTZ 

Vice  President  and  General  Manager  Secretary  and  Treasurer 

GENERAL  OFFICES-1526  S.  State  St.,  Chicago,  ip. 


EGGS 

BUYERS  ::  BROKERS 
COMMISSION 


BOWMAN  & CO. 

Inc.  

WHOLESALE 

DEALERS 

136  West  Lake  Street 

CHICAGO 


THE  NATIONAL  BANK 
of  COMMERCE 

Clark  and  Randolph  Streets 
IN  CHICAGO 

Formerly  The  National  Produce  Bank 

For  15  years  W2  have  specialized  in  Produce  Commission 
Poultry,  Butter  and  Egg  accounts.  Out  of  town  merch 
ants  can  obtain  the  best  and  quickest  results  by  having 
the  r drafts  routed  thru  this  bank. 

OFFICERS 

EDWIN  L.  WAGNER President 

JOHN  W.  LOW Vice-President 

RALPH  N.  BALLOU Cashier 

H.  B.  AHRENSFELD Asst.  Cashier 

WM.  F.  GLEASON Asst.  Cashier 

DIRECTORS 

JOHN  W.  LOW,  Wayne  & Low 

Fruit  & Produce  Commission  Merchants 

SAMPSON  ROGERS.  Bolles  & Rogers 

Hides  and  Wool. 

CHARLES  W.  HIGLEY. 

Vice- President  Hanover  Fire  Insurance  Co.,  of  New  York 

W.  C.  SHURTLEFF, 

Vice-Pres.  & Treas  Fuller- Morrisson  Co..  Wholesale  Druggist 

F.  W.  MORF, 

C.  H Weaver  & Co...  Commission  Merchants. 

FREDERICK  N.  PEASE,  Western  Representative 
Williams  & Peters,  Coal. 

CLYDE  T.  HAYS,  Treasurer 
Beatrice  Creamery  Co. 

THOS.  C.  BLAYNEY,  President 

Riverside  State  Bank.  Riverside,  lit 

RALPH  N.  BALLOU,  Cashier 
EDWIN  L.  WAGNER,  President. 
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(Continued  from  page  21) 

Questions  concerning  transportation  are  among 
the  most  perplexing  with  which  the  Executive  Com- 
mittee comes  in  contact.  On  all  questions  of  trans- 
portation the  representatives  of  the  Executive  Com- 
mittee stand  at  the  forefront.  This  industry  is  en- 
gaged in  the  distribution  of  perishable  products.  In 
such  distribution  time  and  service,  in  the  judgment 
of  the  Executive  Committee,  everything  else  being 
equal,  are  paramount.  Rate  is  a secondary  considera- 
tion providing  it  is  “in  line,,  in  a traffic  sense.  Keep- 
ing rates  “in  line”  is  delegated  to  the  Executive  Of- 
fices and  rate  adjustments  are  of  almost  daily,  or  at 
least  weekly  occurrence. 

The  word  “service”  in  the  foregoing  is  intended 
to  include  the  manner  in  which  carriers  handle  our 
products  from  the  time  they  are  offered  for  transpor- 
tation up  to  the  moment  they  are  delivered  back  to 
us  and  the  manner  in  which  they  handle  every  essen- 
tial detail.  This  necessarily  includes  packing,  load- 
ing, delivery  and  inspection  rules  and  claim  payment, 
or  in  other  words  certain  classification  rules  and  reg- 
ulations. 

(It  would  be  entirely  logical  to  include  some  of 
these  matters  in  the  word  “rate”,  because  one  of  the 
elements  that  go  to  make  up  a rate  is  the  claim  hazard, 
and  many  of  the  classification  rules  seek  to  remove  the 
claim  hazard  where  that  is  possible,  or  to  shift  the  re- 
sponsibility to  other  shoulders,  where  that  is  not  pos- 
sible. For  the  purposes  of  this  article,  however,  it  is 
deemed  expedient  to  include  these  matters  in  the 
word  “service”,  notwithstanding  the  fact  that  a rate, 
which  is  based  on  a certain  claim  hazard,  becomes 
unreasonable  when  that  hazard  is  removed  or  shifted.) 

The  Executive  Committee  has  devoted  more  time 
in  investigating  and  studying  classification  rules  and 
regulations  than  any  other  one  question  having  to  do 
with  transportation  and  for  this  purpose  it  has  cre- 
ated a Traffic  Service  Department  in  the  Executive 
Offices  where  the  intensive  traffic  matters  of  members 
are  cared  for.  From  the  data  gathered  in  this  depart- 
ment in  the  short  space  of  time  it  has  been  operating, 
the  Executive  Committee  believes  it  is  warranted  in 
expressing  the  opinion  that  the  interpretations  given 
to  classification  rules  by  carrier  agencies  are  unwar- 
ranted and  place  unjust  and  unreasonable  burdens  on 
this  commerce. 

The  Traffic  Service  Department  has  developed  cer- 
tain other  facts  which  have  lately  been  drawn  to  the 
attention  of  railway  executives  and  within  a short 
time  a conference  with  the  executives  will  be  held 
and  it  is  hoped,  that  growing  out  of  it,  a better  under- 
standing will  be  arrived  at.  (The  Executive  Com- 
mittee will  appoint  delegates  to  represent  all  interests 
at  the  proper  time.) 

On  the  general  subject  of  transportation  the  Ex- 
ecutive Committee  has  heretofore  stated  in  substance : 

“The  subjects  included  under  the  Railroad 
Question  are  vital,  not  only  to  this  industry,  but 
to  the  nation  at  large.  Up  to  the  moment  the 
Association,  as  such,  has  not  taken  sides,  but 
the  time  is  ripe  for  individuals  to  begin  to  think 
about  what  company  they  will  keep  when  these 
questions  come  before  the  country.  The  ques- 
tions involved  are  strictly  political  at  the  pres- 
ent time,  and  being  such,  invidivual  members 
will  be  guided  largely  by  what  local  politicians 


HANCE  BROTHERS  COMPANY 


>• 

H 

U 

D 

O 

0* 

Q 

u 

co 

co 

u 

£ 

Q 


f dv 

D 

E 

Ol 

Rl 

NT 

LOOK' 

n 

m i 

1 sf  &mr  i 

EFFICIENT  SERVICE,  CONSERVATIVE  ADVICE,  AND 
FULL  MARKET  VALUE,  CONSIGN  YOUR  POULTRY 
TO 


Hance  Brothers  Co 

Commission  Merchants 
32  Bloomfield  St..  New  York 
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xWEST  WASHINGTON  MARKET 


H.  T.  Pond  Co. 


::  ::  EGGS  AND  ::  :: 
DRESSED  POULTRY 

361  Washington  St. 

New  York  - - - - N.  Y. 

Get  in  Touch  with  Us 


Industrial 

Cold  Storage  and  Warehouse  Co. 

American  and  Berke  St. 

Philadephia,  Pa. 

Located  on  Philadelphia  & Reading  Termi- 
nal, connecting  with  all  Refrigerator  Lines. 
Bill  all  shipments  our  care,  “Philadelphia 
& Reading  Ry.  Delivery.”  No  switching 
Charges.  Unequaled  facilities  for  the  hand- 
ling of  and  caring  for  Poultry,  Butter,  and 
Eggs.  Liberal  advances.  Rates  consistent 
withthe  efficiency  of  “The  House  of  Service.” 


FRED  HEGER 

LIVE  POULTRY  and  EGGS 


419  South  Franklin  St. 

ST.  LOUIS.  MO. 


Established  1883 

Butter,  Eggs  and  Dressed  Poultry 

For  the  quickest  and  most  efficient  service  and  for  best  net  results — TRY  US 

CRAWFORD  8s  LEHMAN 

Liberal  advance.  31  South  Water  Street,  Philadelphia 
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Facts 

About  Excelsior  Pads 

The  widespread  use  of  excelsior  pads  is  the 
best  indication  of  their  utility.  From  a mere 
experiment,  they  have  become  a recognized 
part  of  the  standard  egg  package.  The  results 
obtained  have  fully  justified  their  continued 
use. 

/ 

Merited  Approval 

EXCELSIOR  PADS  have  the  enthusiastic  approval 
of  the  Carriers,  Important  Shippers,  Agricultural 
Bureaus,  State  Marketing  Bureaus,  as  well  as  of  the 
men  who  actually  use  them  in  their  daily  work. 
This  approval  is  based  on  merit  alone. 

How  to  Get  Best  Results 

It  is  important  that  the  pads  be  used  in  the  approved 
manner.  Six  pads,  placed  as  shown  in  the  illustra- 
tion below,  a new  case,  and  a set  of  new  honeycomb 
fillers,  will  give  you  a pack  that  is  standard.  Good 
results  are  certain. 


In  buying  pads  be  sure  that  you  get  the  benefit  of 
proper  construction.  The  use  of  the  right  materials 
in  the  production  of  the  pad  is  also  important.  We 
vouch  for  ours  by  placing  our  name  and  Trade  Mark 
on  each  individual  pad. 


H.  W.  SELLE  & COMPANY 

MANUFACTURERS 
1000-1020  North  Halsted  Street, 
CHICAGO,  ILL. 


tell  them,  or  by  local  sentiment,  and  in  this  as- 
pect the  Association  will  have  to  keep  hands 
off,  because  the  Association  is  strictly  non- 
political. Individual  members,  however,  should 
not  be  swayed  by  local  sentiment  nor  by  po- 
litical bias.  The  Shipper  in  Texas  must  remem- 
ber that  he  ships  his  products  to  the  New  Eng- 
land States,  and  the  Receiver  in  the  New  Eng- 
land States  must  remember  that  his  products 
come  from  Texas*  and  what  might  be  good  for 
Texas,  might  ruin  New  England,  or  vise  versa , 
Hence  it  is  that  the  proper  balance  must  be 
maintained,  and  in  this  aspect  the  railroad  ques- 
tion must  be  cared  for  by  the  Association  as 
an  economic  one,  and  in  selecting  its  political 
company  it  will  be  guided  by  purely  economic 
considerations.” 

Concerning  the  transportation  facilities  referred  to 
in  the  by-laws,  it  may  be  stated  that  the  Executive 
Committee  in  times  past  was  very  active  in  its  de- 
mands for  additional  refrigerator  cars  and  active,  in 
co-operation  with  carrier  agencies,  in  seeing  to  it  that 
such  cars  were  properly  and  promptly  loaded  and  un- 
loaded. By  reason  of  certain  surveys  of  the  industry 
conducted  by  the  Executive  Committee,  it  was  en- 
abled to  place  before  carrier  agencies,  in  advance,  the 
approximate  needs  of  the  members  and  by  this  means 
much  trouble  was  avoided. 

And  so  too,  in  co-operation  with  other  agencies, 
the  Executive  Committee  made  a study  of  the  live 
poultry  car  situation  as  it  was  last  fall  during  the  rail- 
way strike,  and  it  was  largely  instrumental  in  having 
empty  cars  sent  west  for  loading  up  to  a certain  date, 
after  which,  the  emergency  having  ceased  and  another 
becoming  imminent,  it  lost  all  interest.  But  growing 
out  of  these  experiences  the  available  live-poultry-car 
supply  was  studied  in  connection  with  the  movement 
of  live  pounltry  generally  and  the  owners  of  the  live 
poultry  cars,  for  the  movement  this  year,  promise  ap- 
proximately 100  per  cent  performance,  barring  trou- 
bles over  which  the  car  owners  have  no  control. 

Other  matters  of  more  or  less  individual  interest 
were  cared  for  by  the  Executive  Offices  and  reports 
from  individual  members  disclose  that  they  were  ex- 
ceptionally well  cared  for. 

Legislation 

To  “secure  legislation  calculated  to  foster  trade 
and  safeguard  consumers”  is  cared  for,  for  the  most 
part,  in  a negative  way,  i.  e.,  by  resisting  all  legisla- 
tion of  a national  character  which  promises  to  do 
things  only  by  undue  governmental  interference  with 
business.  For  example:  the  various  Federal  Cold 
Storage  Bills.  Concerning  these  Bills  members  are 
directed  to  the  letter  written  to  the  Association  by  J. 
A.  Walker,  President  of  the  Blue  Valley  Creamery 
Company,  reproduced  in  this  issue  of  the  ‘Bulletin’. 
Mr.  Walker  has  an  intimate  knowledge  of  the  activi- 
ties of  the  Executive  Committee  on  this  subject.  His 
ideas  should  carry  great  weight. 

There  have  been  instances  where  the  association 
took  active  steps  of  an  affirmative  character,  for  leg- 
islation. Reference  is  here  made  to  its  efforts  to  se- 
cure uniform  Candling  laws  among  the  various  States 
and  an  amendment  to  the  Bill  of  Lading  law,  which 
would  require  carriers  to  issue  “clean”  Bills  of  Lading. 


Digitized  by 


Google 


September,  1923 


NATIONAL  POULTRY,  BUTTER  & EGG  BULLETIN 


43 


The  association  has  also  been  active  in  trying  to 
procure  clear  judicial  constructions  of  laws  of  a gen- 
eral character.  Reference  is  here  made  to  the  so-called 
“Brokers  Tax”.  A suit  is  now  pending  which  prom- 
ises to  clear  up  this  situation. 

The  administration  of  certain  other  laws  has  been 
under  the  scrutiny  of  the  Executive  Committee.  Ref- 
erence is  here  made  to  the  Federal  Food  and  Drugs 
Act,  under  which  eggs  are  seized  by  the  Bureau  of 
Chemistry.  Because  of  the  close  co-operation  be- 
tween the  Federal  and  State  agencies  in  the  matter  of 
egg  seizures,  the  administration  of  the  Pure  Food 
laws  of  various  states  has  also  been  under  the  scru- 
tiny of  the  Committee.  On  the  subject  of  egg  seiz- 
ures the  Executive  Committee  has  made  no  progress 
during  the  present  year  and  this  is  due  to  the  fact 
that  local  agencies  have  been  caring  for  the  matter. 
To  avoid  conflicts  the  Executive  Committee  has  kept 
“hands  off”.  If  the  time  shoulcj  come  when  local 
agencies  come  to  the  conclusion  that  the  question  of 
egg  seizures  is  one  of  national  concern,  the  Executive 
Committee  will  pick  the  matter  up  where  it  left  off 
last  year  and  try  to  go  through  with  it. 

Arbitration 

“To  settle  differences  between  the  several  mem- 
bers and  between  members  and  non-members.” 

To  carry  out  this  object,  the  scheme  for  arbitrating 
commercial  disputes  as  conducted  by  the  association 
has  been  found  to  be  generally  satisfactory  by  those 
who  have  taken  advantage  of  it.  That  such  disputes 
should  be  disposed  of  by  arbitration  is  conceded  by 
all  to  be  the  best  method,  and  today  the  public  is  seri- 
ously discussing  the  desirability  of  having  all  such 
matters  disposed  of  by  arbitration  rather  than  by  law 
suits,  in  which  event,  if  the  plans  work  out,  law  suits 
in  such  matters  will  be  things  of  the  past. 

Last  year  certain  members  of  the  association,  who 
were  in  attendance  at  the  annual  convention,  were 
sued  in  the  Courts  of  Illinois,  by  certain  other  mem- 
bers on  matters  pertaining  to  controversies  of  some- 
what long  standing.  The  members  sued  were  bitter 
in  their  criticisms  of  the  Executive  Committee  for 
permitting  them  to  be  sued  on  such  an  occasion.  It 
is  needless  for  the  Executive  Committee  to  say  that 
it  was  without  any  power  in  the  premises,  one  way 
or  the  other,  and  attention  is  drawn  to  it  for  the  pur- 
pose of  stating  that  the  unpleasantness  caused  by  the 
law  suits  could  have  been  avoided,  if  the  members 
had  taken  advantage  of  the  Association's  scheme  of 
arbitration. 

The  particular  activity  of  the  Executive  Committee 
on  this  subject  is  devoted  to  keeping  abreast  of  the 
times  and  keeping  the  scheme  up  to  date. 

Conclusion 

The  activities  of  the  Executive  Committee  in  and 
about  carrying  out  the  objects  for  which  the  National 
Poultry,  Butter  and  Egg  Association  was  created, 
have  now  been  explained  by  touching  only  the  “high 
spots”,  and  by  citing  but  a few  of  the  many  actual 
experiences,  in  point. 

Members  now  have  a general  idea  of  how  the  As- 
sociation functions  and  the  inquiry  is  now  made  of  the 
membership:  What  other  agency  in  the  country  would 
have  cared  for  the  matters  enumerated  had  not  the 
National  Poultry,  Butter  and  Egg  Association  been 
on  the  job? 


Cooling  Racks 

and 

Feeding  Batteries 


Danley’s  Patented  sure  grip  Cooling  Racks 
are  galvanized,  all  steel,  no  fingers  to  break  or 
bend,  are  indestructible  and~  best,  capacity 
doubles  on  broilers,  and  medium  weight  birds. 

Danley’s  Patented  Batteries  save  you  big 
money  on  first  cost,  are  of  highest  quality, 
very  durable,  sanitary,  light  in  weight,  easy 
to  handle.  Quick  service  is  our  Motto.  BE 
READY  FOR  THE  RUSH  SEASON. 


Danley  Sanitary  Mfg.  Co. 

St.  Johns,  Mich. 

Western  Representative 

W.  P.  KERNAN,  208  N.  Wells  St.,  Chicago,  III. 
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Willi.  S.  Herrick 
B«nj.  Auerbach 


Specializeing 

INSURANCE 


Cold  Storage 


Sedgwick  S.  Vaatine 


Willard  C.  Coe 
Chaa.  E.  Mann 


Members 
National 
Poultry 
Butter  & Egg 
Association 


WORKMAN’S  COMPENSATION  INSURANCE 
LIABILITY  AND  AUTOMOBILE  INSURANCE 


COOPER  & SISSON 

Receivers  and  Wholesale  Dealers 

BUTTER,  CHEESE  & EGG S 

73  to  81  Dyer  Street,  Providence,  R.  I. 


(Continued  from  page  39)  y 

Pleasure  to  Pay  Dues 

Chicago,  111.,  August  16,  1923. 

“We  are  enclosing  our  check  for  $25.00  covering 
the  enclosed  bill. 

“It  gives  us  pleasure  to  hand  you  this  check  as  we 
know  we  are  surely  getting  many  times  its  value  in 
return.” 

(Signed)  J.  H.  White  & Co., 

By  P.  F.  Combiths. 


High  Class  Service 

Chicago,  111.,  July  11,  1923. 

“The  National  Poultry,  Butter  and  Egg  Associa- 
tion is  what  we  need  on  this  market  and  have  needed 
for  a good  many  years.  The  Association  is  giving  us 
high  class  service  and  we  are  sure  getting  the  benefit. 
Anybody  not  a member  of  your  Association  and  doing 
a produce  business  is  surely  making  a mistake.” 

(Signed)  John  R.  Tyler  & Co. 


THE  CREAMERY  PACKAGE  MFG.  CO.  TO  BE 
BIG  EXHIBITOR  AT  THE  1923  NATIONAL 
DAIRY  EXPOSITION 


T*  *s  one  °f  best  markets 

rSf  III  — for  Poultry  and  Eggs— 

A • the  public  in  New  England 

are  prosperous  and  are  ready  to  receive  your  offerings  through 


A.&O.W.  Mead  &Co. 


35  North  Market  St. 


BOSTON  - - - MASS. 


FRED.  D.  OETJEN 

Largest  Handler  of  Packing  Stock  Butter 

WIRE  OR  WRITE  FOR  PRICES 
339  Washington  Street  New  York  City 


B.  W.  OTIS  & CO. 

DRESSED  POULTRY 

West  Washington  Market  New  York 

References  Chatham  &■  Phenix  Nat’l  Bank,  14th  Street  Branch 
or  any  Commercial  Agency 


WATSON  & KELLY 

320  W.  South  Water  St. 

Poultry,  Veal  and  Game 

CHICAGO 


FRANK  SWEENEY,  Inc. 

Wholesale  Butter  and  Eggs 

BUYERS— SELLERS— BROKERS 
“Quality  and  Value  Experts” 

192  N.  CLARK  ST.  - - - CHICAGO 


The  Creamery  Package  Mfg.  Co.  promises  to  take 
a most  conspicuous  part  in  the  coming  National  Dairy 
Exposition.  All  indications  are  that  its  machinery 
exhibit  will  be  one  of  the  outstanding  features  of  the 
exposition. 

The  display  will  consist  of  a variety  of  equipment 
that  will  perform  every  possible  requirement  in.  the 
manufacture  and  distribution  of  dairy  products,  amt 
which,  no  doubt,  will  be  of  vital  interest  to  all  in  the 
dairy  trade.  A feature  of  the  exhibit  that  will  perhaps 
attract  the  most  attention  is  that  of  a 500  gallon 
Progress  Glass  Lined  Pasteurizing  Vat  of  the  Hori- 
zontal Coil  Type. 

Provision  will  be  made  for  accommodations  that 
will  assure  the  comfort  of  all  those  attending  its  ex- 
hibit. 


ANNUAL  SOUTHERN  MEETING 


L.  G.  Smith,  Secretary  of  the  Southern  Poultry  and 
Egg  Shippers’  Association,  announces  that  the  regular 
annual  meeting  of  the  Association  will  be  held  at 
Hotel  Henry  Watterson,  Louisville,  Kentucky,  on 
Thursday,  October  11,  1923. 


Talk”. 


feature  of  this  meeting  is  the  annual  “Turkey 


Mr.  Smith  will  attend  the  annual  convention  of 
the  ‘National’,  at  Hotel  Sherman,  Chicago,  on  October 
8 and  9 and  will  be  glad  to  give  further  information  at 
that  time. 


HEBREW  HOLIDAYS 


1923 

NEW  YEAR September  11  and  12 

Day  of  Atonement September  20 

Feast  of  Tabernacles. . .September  25  and  26 
Feast  of  Law October  2 and  3 

1924 

Purim  March  20 

Passover April  19  and  20 

Last  Passover April  25  and  26 

Feast  of  Weeks June  8 and  9 
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BETTER  QUALITY— BETTER  PRICE 


S.  Edward  Davis  Urges  Wholesale  Egg  and  Poultry 
Dealers  of  Kansas  to  Encourage  “Marketing 
According  to  Grade” 


S.  Edward  Davis,  business  manager  of  the  Chica- 
go Mercantile  Exchange,  was  one  of  the  principal 
speakers  at  a recent  meeting  of  the  wholesale  egg  and 
poultry  dealers  of  Kansas,  held  at  Salina. 

Mr.  Davis'  address  included  a plea  for  better  mar- 
keting methods  in  the  egg  and  poultry  industry,  also 
an  outline  of  the  operations  and  functions  of  the  Ex- 
change of  which  he  is  the  manager.  In  the  course  of 
his  remarks  about  grading,  Mr.  Davis  said : 

“There  is  always  a market  for  better  quality  at  a 
better  price.  The  loose,  slipshod  methods  practiced 
by  so  many  producers  of  eggs  are  unprofitable  for  the 
producer  and  for  the  dealer  who  buys  his  goods.  You 
men  are  in  position  to  raise  the  quality  of  goods  of- 
fered to  you  for  sale,  and  when  you  do  so  you  will  be 
making  a more  profitable  business  for  yourselves. 

“Good  eggs,  properly  graded,  always  command  a 
higher  price.  You  should  encourage  your  producers 
to  separate  the  small  eggs,  the  checks,  the  dirties,  etc., 
from  the  extras  and  firsts,  and  then  pay  in  accordance 
with  what  they  are  worth.  There  is  an  outlet  for  the 
lower  grades,  and  your  returns  are  so  much  larger 
than  when  you  send  your  goods  to  market  as  a mix- 
ture of  good  and  bad,  that  you  will  find  grading  pays 
for  itself  very  handsomely.” 

Mr.  Davis  reviewed  the  activities  of  the  Chicago 
Mercantile  Exchange,  saying  in  part: 

“The  business  of  the  Chicago  Mercantile  Exchange 
is  drawn  from  no  circumscribed  area.  It  is  the  gate- 
way to  the  great  agricultural  states  of  the  central 
west,  and  through  its  portals  move  no  small  propor- 
tion of  their  products. 

“Butter  and  eggs  are  recognized  as  perishable 
products,  and  their  successful  marketing  depends 
upon  the  care,  intelligence  and  judgment  which  ac- 
companies every  step  in  their  handling  and  sale.  The 
Chicago  Mercantile  Exchange  provides  and  applies 
the  necessary  regulations  and  maintains  an  open  mar- 
ket every  business  day  in  the  year  for  their  purchase 
and  sale  under  fixed  and  equitable  rules. 

“If,  every  week,  one  fifty-second  part  of  the  coun- 
try's yearly  supply  or  crop  of  poultry,  eggs,  butter  or 
cheese  was  produced ; if  it  was  marketed  and  con- 
sumed each  week;  if  the  quantity  and  quality  were 
always  the  same ; if  the  price  remained  the  same  and 
if  each  and  every  buyer  of  these  products  paid  cash, 
there  would  be  no  credit  problem,  no  storage  problem, 
no  grading  problem  and  no  price  problem.  But  due 
largely  to  natural  causes  there  is  a lack  of  co-ordina- 
tion of  production  and  consumption. 

“Utility  governs  demand  and  utility  plus  scarcity 
determines  value.  Cost  of  production  does  not  deter- 
mine value;  it  is  but  one  factor  in  its  determination. 
Supply  and  demand  in  the  last  analysis  determine 
value. 

“Both  butter  and  eggs  have  their  seasons  of  flush 
production  as  well  as  seasons  of  light  production  and 
scarcity.  In  their  flush  the  surplus  of  both  must  of 
necessity  be  stored  to  provide  for  the  light  production 
periods. 

“This  involves  consideration  of  the  demand  in  re- 
lation to  both  current  and  future  or  stored  supply. 
These  considerations  have  been  amply  met  by  the 
development  of  the  present  modern  cold  storage.’ 


“Chicago  contains  the  greatest  cold  storage  facili- 
ties of  any  city  in  the  United  States,  which  also  means 
the  world.  This  surplus  of  butter,  eggs,  cheese  and 
poultry  stored  to  provide  against  the  non-production 
periods  has  for  years  been  stored  without  assurance  of 
sale  at  a profit  when  the  season  of  distribution  arrives. 

“Today  trading  in  butter  and  egg  futures  is  carried 
on  as  safely  and  as  profitably  as  dealing  in  the  actual 
merchandise  for  spot  delivery  and  with  a greater 
margin  of  safety  than  in  the  ordinary  business,  for 
the  reason  that  the  future  market  affords  opportunity 
for  taking  advantage -of  the  time  element  to  allow  of 
the  working  out  of  the  inevitable  result  of  natural 
conditions. 

“Trading  in  futures  as  developed  by  the  Chicago 
Mercantile  Echange  has  been  in  operation  about  four 
years.  By  the  facilities  thus  afforded  the  Exchange 
took  its  p'ace  as  a world  market  in  the  commodities 
traded  in. 

“Egg  shippers,  as  they  become  familiar  with  the 
regulated  trading  on  the  Chicago  Mercantile  Ex- 
change, have  found  it  of  great  benefit  to  sell  ahead. 

“By  so  doing  they  know  what  they  are  to  get.  The 
fixed  brokerage  charge,  the  standard  official  inspec- 
tion, everywhere  recognized  as  accurate  and  honest, 
and  the  record  of  every  step  in  the  sales  transaction, 
have  become  appreciated  as  assurance  of  a well- 
ordered  and  equitable  procedure. 

“Disputes  as  to  quality  are  avoided,  as  official  in- 
spection by  disinterested  experts  decides  the  question 
so  that  shippers  have  come  to  know  that  Exchange 
trading  presents  a true  market  index. 

“Future  trading  offers  the  greatest  opportunity  to 
sell  storage  goods  at  any  time.  Traders  invariably  pay 
more  for  goods  of  deferred  delivery  than  they  will  for 
immediate  acceptance,  because  of  the  feeling  that 
prices  will  advance  and  that  they  will  be  able  to  take 
a profit  at  or  before  time  of  delivery.  Future  trading 
offers  the  greatest  advantage  to  the  buyer  of  ‘Fall' 
deliveries.  Knowing  that  he  has  provided  for  goods 
which  can  be  sold  in  the  Fall  at  a determined  price, 
he  is  in  position  to  contract  with  his  customers  often 
at  a decided  advantage  over  competitors  awaiting  Fall 
purchases  for  Fall  usage. 

“Future  trading  enables  a dealer  to  increase  his 
volume  of  business  without  increasing  his  overhead 
expenses. 

“The  first  value  of  future  trading  is  the  constant 
open  market  which  it  offers  to  the  shipper.  At  times 
when  the  shipper  has  a car  ready  to  move  there  are 
numerous  buyers  competing  for  it:  at  other  times  buy- 
ers, at  prices  governed  by  prevailing  conditions,  are 
lacking.  The  future  market  is  always  available. 

“A  shipper  from  a distant  point  may  protect  him- 
self against  loss  by  decline  in  price  on  his  car  in  transit 
by  ‘hedging’. 

“Hedging  is  the  one  thing  that,  intelligently  han- 
dled, takes  the  element  of  speculating  out  of  buying 
and  selling  perishable  products  subject  to  sudden  wide 
changes  in  price. 

“Although  actual  merchandise  does  not  pass  in  a 
hedging  transaction,  the  contract  represents  merchan- 
dise and  is  therefore  just  as  legitimate  as  if  the  com- 
modity were  passed  from  hand  to  hand. 

“Future  trading  is  the  greatest  of  stabilizers,  be- 
cause it  is  a registered  market.  By  wires,  radio  and 
long  distance  telephone,  the  trading  of  both  morning 
and  afternoon  sessions  are  broadcast. 
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Quality  Feed 
Makes  the 
Choicest  Fowls 
The  Best  Reason 
Why 

You  Should  Feed 

MacX 

Chicken  Gruel 

The  Best  Feed  Made  for  Battery  Feeding 
and  Live  Car  Shippers 

Write  for  information  and  prices 

MANUFACTURED  EXCLUSIVELY  BY 

MacX  Feed  Milling  Co,, 


CLINTON, 


IOWA 


“If  the  country  at  large  consider  prices  too  high 
they  rush  their  orders  in  to  sell ; if  prices  are  crowded 
too  low,  immediate  heavy  buying  adjusts  the  equilib- 
rium. 

“Experience  has  shown  wise  traders  that  forced 
high  prices  do  not  pay ; the  only  way  to  force  the  mar- 
ket up  is  to  buy  it  up  and  it  is  not  the  part  of  good 
business  to  buy  more  than  the  goods  are  worth  or  can 
again  be  disposed  of.  It  is  easy  to  buy  at  high  prices; 
marketing  such  purchases  at  a profit  is  a different 
matter. 

“Hedging  has  for  its  purpose  the  shifting  of  this 
speculative  risk  from  the  producing  owner  to  others 
who  are  prepared  to  assume  the  same. 

“Future  trading  is  a necessary  part  of  the  economi- 
cal marketing  of  foodstuffs,  and  has  been  repeatedly 
proved  to  be  of  great  value  both  to  the  producer  and 
to  the  consumer.  Furthermore,  future  trading  does 
not  cause  undue  price  fluctuations  but  instead  tends 
to  stablize  prices. 

“The  open,  every-day  market  that  registers  every 
sale ; that  performs  the  service  for  one-third  former 
charges;  that  requires  a disinterested  inspection,  thus 
doing  away  with  arguments  as  to  quality,  established 
a system  that  performs  better  service  at  less  money 
for  the  producer  and  renders  an  equally  beneficial 
service  to  the  consumer.” 


CONVENTION  COMMITTEES 


At  a recent  meeting  of  the  Chicago  membership, 
the  following  committees  were  appointed  to  make  ar- 
rangements for  the  coming  National  convention: 


Executive  Committee 

H.  H.  Field,  Chairman  Frank  Collyer 

W.  M.  O’Keefe,  Secretary  Harry  Wimple 
M.  E.  Nevins,  Treasurer  J.  S.  Hoffman 

C.  E.  McNeill  E.  L.  Arminger 

Banquet  and  Hotel 

C.  E.  McNeill,  Chairman  J.  B.  Mitchell 
C.  S.  Borden  G.  W.  Bull 

Lloyd  Snyder 


M.  E.  Nevins,  Chairman 
E.  G.  Erickson 
Fred  Sage 
E.  McGarraghy,  Jr. 


Finance 

M.  E.  Fox 
Edward  Rueb 
J.  M.  Shawhan 
John  L.  Brink 


Program  and  Press 

Harry  C.  Wimple,  Chairman  George  Caven 

Jos.  Cohen  H.  F.  Jones 


Entertainment 


Frank  Collyer,  Chairman 
M.  G.  Cossitt 

D.  J.  Coyne,  Jr. 

P.  L.  Storm 


J.  S.  Hoffman,  Chairman 
Maurice  Mandeville 
Horace  Lepman 


Wm.  Kelley 
L.  V.  Schreiber 
O.  W.  Olson 


Ladies 

Ray  Elster 
Edw.  Eichengreen 


Reception 

E.  L.  Arminger,  Chairman  Harry  Snyder 
Seymour  Neumann  M.  Weinberg 

W.  G.  Howard  Clarence  Cromer 

Harry  Wimple  George  Kruse,  Jr.' 

R.  C.  Dauber  George  Weaver 

Thos.  Gallagher,  Jr.  John  Somerville 

Harry  McKenna  J.  P.  Barrett 

C.  J.  Eldredge  J.  T.  Brady 

At  a recent  meeting  of  the  Convention  Executive 
Committee,  Alex.  Dale  was  appointed  Chairman  of 
the  Golf  Committee. 
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CO-OPERATIVE  MARKETING  NOTES 


Judge  Edward  D.  Shurtleff,  of  the  Circuit  Court 
of  McHenry  County,  Illinois,  in  the  suit  of  Milk  Pro- 
ducers' Marketing  Company  vs.  Arthur  L.  Bell,  has 
upheld  the  marketing  contract  entered  into  by  and  be- 
tween the  Marketing  Company  and  Bell.  In  disposing 
of  the  case  the  learned  judge  stated.  ******  When 
sane  men,  intelligent  and  uninfluenced  by  fraud  and 
undue  influence,  and  there  is  no  accident  or  mistake 
and  no  law  is  violated,  enter  into  solemn  contracts 
and  contracts  under  seal,  it  is  and  should  be  the  policy 
of  the  law  to  enforce  such  contracts  and  agreements. 

“It  is  and  has  been  the  policy  of  the  State  of  Illi- 
nois to  foster  and  encourage  co-operation.  This  has 
been  evidenced  by  the  various  acts  of  the  General 
Assembly  passed  from  time  to  time  one  of  which  has 
just  recently  been  given  birth  by  the  late  General 
Assembly.” 

(Editor’s  Note:  The  above  referred  to  suit  was 
not  brought  under  the  Co-Operative  Marketing  Act 
recently  passed  by  the  Illinois  Legislature  but  has  to 
do  with  an  Act  passed  in  the  year  1915.  An  appeal 
from  the  decision  of  Judge  Shurtleff  is  being  perfected 
by  Loy  N.  McIntosh,  a Chicago  attorney.) 


The  North  Carolina  Cotton  Growers’  Co-Operative 
Association  has  filed  eighteen  additional  suits  in 
Wake  County  Court  against  members  of  the  Associa- 
tion for  allegecTbreach  of  contract  and  now  has  about 
100  suits  pending  in  Wake  County  Court  against 
members,  charging  violation  of  contracts. — Exchange. 


The  American  Farm  Bureau  Federation  recently 
appointed  the  following  named  persons  to  form  the 
egg  marketing  committee  of  the  organization:  J.  E. 
Whetsel  of  New  Jersey,  L.  R.  Simons  of  New  York, 
Mrs.  H.  W.  Lawrence  of  Ohio,  C.  R.  George  of  Indi- 
ana, J.  D.  Harper  of  Illinois,  R.  W.  Bingham  of  Ken- 
tucky, A.  S.  Chapin  of  Tennessee,  C.  E.  Hearst  of 
Iowa,  J.  S.  Jones  of  Minnesota,  B.  Brown  of  Utah,  J. 
B.  Barber  of  California,  and  Mrs.  W.  C.  Martin  of 
Texas. 

The  committee  when  formed  will  organize  local, 
county  and  state  organizations.  Standardization, 
grading  and  marketing  of  eggs  on  a big  scale  is  the 
present  plan  and  it  is  stated  farm  women  will  take 
a leading  part. 

Indiana  Co-Operatives  are  planning  to  establish 
stations  at  Lafontaine,  Wabash  and  North  Manches- 
ter, all  in  Wabash  County,  where  egg  grading  would 
be  done  and  shipments  made  to  Warsaw,  from  which 
carload  lots  would  be  sent  to  eastern  markets.  The 
plans  are  being  discussed  by  the  American  Farm  Bu- 
reau Federation  and  the  County  Agent. 


The  American  Farm  Bureau  Federation,  of  which 
there  are  856  members  in  Nodaway  County,  Missouri 
(Maryville,  the  County  Seat),  has  appointed  a com- 
mittee to  make  a study  of  egg  marketing  and  to 
recommend  a plan  under  which  the  farmers  of  the 
country  can  unite  in  the  marketing  of  their  eggs.  The 
federation  has  adopted  and  recommended  a co-opera- 
tive system  of  marketing  eggs  in  the  states. — 
Exchange.  < jjg 
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Dilute  rations  produce  Slow  gains 
Concentrated  rations  quick  gains 
Gains  are  a question  ofnourisfonentnot  time 


We  guarantee  satisfaction 

Hales  & Hunter  Co.  Cfiicago.111. 


HALES  & HUNTER  CO. 

327  So.  La  Salle  St., 

Chicago,  111. 

Please  send  me  a sample  of  RED  COMB 
CRATE  FATTENER  [without]  DRIED 
BUTTERMILK,  and  delivered  prices. 

NAME 

ADDRESS  


MERITS  OF  WHEAT  AS  POULTRY  FEED 


With  the  price  of  wheat  in  several  States  lower 
than,  or  about  equal  to,  the  price  of  corn,  poultry  special- 
ists in  the  United  States  Department  of  Agriculure  point 
out  the  desirability  of  giving  wheat  an  important  place 
in  poultry  rations.  The  influence  of  war-time  con- 
servation of  wheat  is  still  evident,  according  to  spe- 
cialists of  the  department,  but  there  are  no  longer  any 
economic  -easons  for  conserving  wheat  or  using  it 
solely  as  human  food.  On  the  other  hand,  it  is  so 
plentiful  and  cheap  in  many  localities  that  it  is  a more 
economical  livestock  and  poultry  feed  than  corn. 

Corn  and  wheat  are  the  two  best  grains  for  poultry 
and  are  about  equal  in  value  for  this  purpose,  although 
wheat  can  be  fed  alone  better  than  corn,  which  is  in- 
clined to  be  fattening.  Best  results  are  obtained  when 
wheat  and  corn  are  combined  about  equally  in  egg- 
Taying  rations.  Following  is  a good  scratch  mixture: 
1 pound  cracked  corn,  1 pound  wheat,  1 pound  oats. 

Wlrle  wheat  is  an  excellent  feed  for  dairy  cows 
and  meat  animals,  it  needs  to  be  ground  for  best  re- 
sults with  such  stock,  whereas  poultry  relish  it  and 
utilize  it  as  whole  grain. 

The  department  points  out  also  that  wheat  at  89 
cents  per  bushe1,  which  was  the  approximate  current 
once  recently  in  seven  Middle  Western  States,  is 
$29.66  per  ton,  which  is  a lower  price  than  prevails 
for  various  other  feeds  having  no  greater  nutritive 
value.  The  department's  recommendations  for  putting 
wheat  back  on  a pre-war  basis  as  a stock  feed  are  re- 
inforced by  action  already  taken  by  some  farmers.  A 
co-operative  association  of  Michigan  farmers  recently 
published  a l\st  of  feeds  for  which  wheat  could  be 
more  economically  substituted.  This  association  con- 
tends that  the  local  wheat  market  was  below  the  cost 
of  production  and  that  local  wheat  would  bring  more 
when  fed  to  livestock  than  when  sold  on  the  open 
market. 

(Editor’s  Note:  Poultry  feeders  should  examine 
tlie  formulae  on  the  sacks  in  which  poultry  feed  is  de- 
livered to  them.  This  is  placed  there  by  the  manufac- 
turers. If,  in  the  judgment  of  the  feeder,  a better  feed 
could  be  made  through  the  use  of  more  wheat,  the  at- 
tention of  the  manufacturer  should  be  drawn  to  that 
fact.  A comparison  of  the  formulae  now  in  use,  with 
the  formulae  used  before  war  regulations  might  dis- 
close interesting  facts.) 


NEW  WAREHOUSE  FOR  ‘ARMSTRONG  CORK’ 


The  Armstrong  Cork  & Insulation  Company,  Pitts- 
burgh, Pa.,  announces  the  establishment  of  a ware- 
house in  connection  with  its  Detroit,  Mich,  office, 
where  a complete  stock  of  Nonpareil  insulating  mate- 
rials is  now  being  carried.  This  will  greatly  facilitate 
service  to  the  Company’s  customers  in  Michigan  and 
Northwestern  Ohio.  The  new  c^ffice  and  warehouse, 
in  charge  of  Mr.  W.  C.  Rasch,  are  located  in  the  Cass 
Building,  453-457  Fort  Street  West,  Detroit,  Michigan. 


No  Fun 

A woman  came  into  a car  with  five  children.  She 
busied  herself  seating  them.  A benevolent  old  gen- 
tleman arose  and  gave  her  his  seat. 

“Are  these  all  your  children,  madam  ?”  he  asked, 
“or  is  it  a picnic?” 

“They’re  all  mine,”  snapped  the  woman,  “and  it’s 
no  picnic.” — Parrakcct, 
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TRAFFIC  DEPARTMENT 


NATIONAL’S  TRAFFIC  SERVICE 


The  Traffic  $ervice  Department  of  the  National 
Poultry,  Butter  & Egg  Association  came  into  exis- 
tence on  January  1,  1922. 

Prior  to  that  date,  the  Executive  Office  did  not 
attempt  to  handle  intensive  traffic  problems  for  the 
individual  member,  although  the  Association,  since 
the  creation  of  its  Executive  Office  in  1914,  has  taken 
a very  active  part  in  all  matters  having  to  do  with  the 
transportation  of  poultry,  butter,  eggs  and  cheese. 

Some  of  the  members  will  recall  the  two  cases 
brought  by  the  Association  before  the  Interstate  Com- 
merce Commission  several  years  ago — one  involving 
the  question  of  refrigeration  charges  on  dairy  and 
poultry  products  in  Official  Classification  territory — 
the  other  involving  the  classification  rules  and  regu- 
lations governing  the  inspection  and  delivery  of  eggs 
in  eastern  markets. 

A brief  history  of  the  refrigeration  case — Docket 
7969 — is  as  follows : 

Prior  to  March  20,  1915,  and  as  far  back  as  1887, 
there  were  no  extra  charges  for  refrigeration  by  the 
carriers  on  butter,  eggs,  dressed  poultry  and  cheese 
in  the  territory  north  of  the  Ohio  and  east  of  the  Mis- 
sissippi Rivers.  In  other  words,  the  shipper,  upon 
payment  of  the  freight  rate,  was  furnished  the  serv- 
ices of  both  haulage  and  refrigeration.  On  March  20, 
1915,  the  railroads,  on  carlot  shipments,  established 
a charge  of  $2.50  per  ton  for  ice,  and  on  less  than  car- 
load shipments,  established  charges  ranging  from  5c 
to  10c  per  100  lbs.,  of  freight,  the  charge  for  refrigera- 
tion of  L.  C.  L.  shipments  from  Chicago  to  New  York 
for  example,  being  8c  per  100  lbs.  These  refrigeration 
charges  were  in  addition  to  the  freight  charges. 

The  ‘National’  petitioned  the  Interstate  Commerce 
Commission  to  suspend  the  refrigeration  charges,  and 
this  request  was  denied ; the  charges  were  then  made 
effective,  and  subsequently  the  ‘National’  filed  a for- 
mal complaint  with  the  Interstate  Commerce  Com- 
mission, alleging  that  the  freight  rates  on  butter,  eggs, 
cheese  and  dressed  poultry  in  force  prior  to  March  20, 
1915  were  excessive  when  compared  with  the  rates 
on  other  commodities;  that  with  the  added  burden  of 
separately  stated  refrigeration  charges,  the  total 
charges  were  unjust  and  unreasonable ; and  that  the 
cost  of  the  service  and  ice  for  refrigeration  had  always 
been  included  in  the  freight  rates,  being  a necessary 
part  of  the  transportation  service  for  these  commodi- 
ties, and  so  considered  by  the  carriers  in  determining 
their  classification  ratings. 

Hearings  followed,  and  on  February  26,  1917,  the 
Commission  rendered  its  decision,  holding  that  the 
railroads  had  not  shown  the  extra  charges  for  refrig- 
eration to  be  just  and  reasonable  and  ordered  their 
cancellation.  In  line  with  the  Commission’s  findings,  the 
carriers  cancelled  the  refrigeration  charges  on  June 
1;  1917,  thereby  restoring  the  basis  in  force  prior  to 
March  20,  1915,  under  which  the  shipper  was  furn- 
ished the  services  of  haulage  and  refrigeration  upon 
payment  of  the  freight  rate. 

As  the  result  of  the  ‘National’s’  efforts  in  this  case, 

/ 


the  industry  is  annually  saving  many  thousands  of 
dollars.  The  refrigeration  charges  on  less  than  car- 
load movements  have  not  since  been  restored  by  the 
carriers,  although  the  carriers,  subsequent  to  the  Com- 
mission’s decision  in  Docket  7969,  made  many  at- 
tempts to  re-establish  same,  the  last  attempt  being 
within  the  last  ninety  days.  It  was  not  until  August 
1,  1919,  when  the  carload  rating  was  reduced,  that 
extra  charges  were  again  established  for  ice  furnished 
by  the  railroads  in  connection  with  carload  move- 
ments. 

Had  not  the  National  instituted  this  proceeding, 
it  is  reasonable  to  assume  that  the  extra  charges  for 
refrigeration,  established  in  March,  1915,  would  have 
continued  in  effect  without  interruption,  except  as 
they  may  have  been  increased  from  time  to  time. 

The  history  of  the  case  involving  inspection  and 
delivery  rules  on  eggs  at  eastern  cities  (Docket  10012) 
is  well  known  to  all  in  the  trade.  The  inspection  rules 
in  force  at  the  present  time  at  New  York  and  Boston, 
and  the  amendment  proposed  by  the  carriers  to  such 
rules,  are  not  what  they  should  be,  but  the  situation 
as  now  existing  is  a great  deal  better  than  it  was  under 
rules  in  force  prior  to  the  decision  of  the  Interstate 
Commerce  Commission  in  Docket  10012.  At  the  time 
this  complaint  was  brought  before  the  Interstate  Com- 
merce Commission  by  the  ‘National’,  and  for  a long 
time  prior  thereto,  the  so-called  5 per  cent  deduction 
rule  applied  to  all  eggs,  whether  current  receipts,  re- 
handled and  repacked,  or  storage  packed.  By  reason 
of  this  proceeding  (Docket  10012)  the  5 per  cent  rule, 
at  the  present  time,  applies  only  to  current  receipts 
which  have  not  been  rehandled  and  repacked. 

When  it  is  borne  in  mind  that  all  agencies  are 
striving  to  move  in  commerce  only  eggs  of  quality, 
it  can  easily  be  seen  that  the  application  of  the  5 per 
cent  rule  to  only  those  eggs  which  have  not  been  re- 
handled and  repacked  results  in  a big  saving  to  the 
trade. 

Under  the  old  rules,  inspection  would  be  permitted 
by  the  carriers  only  where  cases  showed  external  evi- 
dence of  damage,  and  on  shipments  containing  cases 
showing  external  damage,  the  inspection  was  limited 
to  only  such  cases  as  showed  this.  Under  the  rules 
prescribed  by  the  Commission  in  Docket  10012,  and 
which  are  now  in  force  at  New  York  and  Boston, 
joint  inspection  is  permitted  where  any  case  shows  ex- 
ternal evidence  of  damage,  where  load  has  shifted, 
where  cases  have  been  re-coopered  by  the  carriers  in 
transit,  or  where  contents  of  a carload  are  transferred 
from  one  car  to  another;  further,  under  these  rules, 
where  any  of  the  four  conditions  referred  to  exist,  the 
consignee  has  the  privilege  of  inspecting  the  entire 
consignment,  if  he  deem  it  necessary,  for  the  purpose 
of  determining  the  nature  and  extent  of  damage. 

It  is  reasonable  to  say  that  the  industry  has  saved 
many  thousands  of  dollars  by  reason  of  the  action 
taken  by  the  ‘National’  in  attacking  the  old  rules,  and, 
as  above  stated,  while  the  present  rules  do  not  give  the 
shipper  or  consignee  the  relief  they  are  entitled  to, 
nevertheless,  the  situation  as  a whole  is  a great  deal 
better  than  it  was  in  times  past. 
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The  Traffic  Service  Department 

OF  THE 

National  Poultry,  Butter  and  Egg 

Association 

NOT  CONDUCTED  FOR  PROFIT 

AVAILABLE  TO  MEMBERS  OF  THE  ASSOCIATION  ONLY 
NOMINAL  MONTHLY  CHARGES 
SUPERVISED  BY  THE  EXECUTIVE  COMMITTEE 
OPERATED  BY  TRAFFIC  EXPERTS 


The  TRAFFIC  SERVICE  DEPARTMENT  of  The  National  Poultry,  Butter  and 
Egg  Association  AUDITS  Freight  and  Expense  Bills  and  PRESENTS  CLAIMS 
for  Overcharges — It  advises  concerning  routes  and  QUOTES  RATES.  Presents 
claims  for  LOSS  AND  DAMAGE  and  recommends  PREVENTIVE  measures. 
Service  includes  RATE  ADJUSTMENTS.  In  a word  the  Department  was 
created  for  RELIEVING  members  of  all  their  TRAFFIC  TROUBLES  and  it  is 
meeting  with  a large  degree  of  success.  Keeps  members  advised  up  to  the  minute 
concerning  all  rate  and  regulatory  changes  by  means  of  SPECIAL  BULLETINS 


If  in  need  of  Traffic  Service,  make  your  wants  known  to  any 
representative  of  the  National  Poultry,  Butter  and  Egg 
Association,  or  mail  inquiry  to  the  Executive  Offices,  208 
North  Wells  Street,  Chicago. 

Application  and  sample  contract  mailed  on  request. 

All  matters  treated  with  the  utmost  confidence. 

JOIN  NOW! 

National  Poultry,  Butter  & Egg  Association 
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There  are  now  pending  certain  proposals  of  the 
carriers  for  further  revision  of  the  egg  packing,  load- 
ing, inspection  and  delivery  rules.  -The  ‘National' 
has  asked  for  a hearing,  but  up  to  the  moment  it  has 
not  been  granted,  and  the  outcome  of  the  matters  in- 
volved cannot  be  predicted  at  this  time.  All  members 
of  the  ‘National'  are  vitally  interested,  and  the  final 
outcome  depends  entirely  upon  the  support  they  give 
the  Executive  Office. 

' In  addition  to  the  matters  above  referred  to,  the 
‘National',  prior  to  the  inauguration  of  its  Traffic 
Service  Department,  took  a leading  part  in  many  other 
proceedings  before  the  Interstate  Commerce  Commis- 
sion, Congressional  Committees,  Classification  Com- 
mittees, State  Commissions,  and  the  various  rate 
committees  of  the  carriers  on  matters  having  to  do 
with  rates,  rules  and  regulations  governing  the  trans- 
portation of  poultry,  butter,  eggs  and  cheese.  In  these 
proceedings,  the  representatives  of  the  Executive  Of- 
fice at  times  found  themeslves  in  embarrassing  posi- 
tions, because  they  did  not  have  exact  knowledge  of 
the  conditions  confronting  the  membership,  and  it  was 
because  of  this,  that  the  Executive  Committee  finallly 
decided  to  create  a Department  in  the  Executive  Of- 
fice to  handle  intensive  traffic  matters,  and  by  this 
means  bring  to  light  underlying  facts. 

As  above  stated,  this  Department  began  to  func- 
tion January  1,  1922,  on  which  date  only  a few  of 
the  members  had  contracted  for  this  service,  Since 
that  time,  there  has  been  a steady  increase  in  mem- 
bership in  the  Department,  however,  and  in  the  han- 
dling of  problems  for  the  individual  member,  attention 
of  the  Executive  Office  has  been  directed  to  many  sit- 
uations concerning  which  it  had  no  direct  knowledge, 
nor  the  means  of  acquiring  it,  prior  to  the  creation  of 
the  Traffic  Department. 

The  purposes  of  the  Department  are,  to  relieve 
members  of  their  transportation  difficulties;  to  co- 
operate with  the  carriers  and  other  agencies  to  the  end 
that  many  of  the  causes  which  give  rise  to  complaints 
and  claims  may  be  eliminated,  and  incidently  to  ac- 
quaint the  representatives  of  the  Executive  Office  with 
the  “little  things"  of  a transportation  nature  which 
enter  into  the  members’  business,  so  that  when  the 
Association  is  confronted  with  a problem  which  af- 
fects a particular  locality,  or  the  industry  as  a whole, 
the  Executive  Committee  will  be  in  a position  to  take 
intelligent  action. 

The  services  of  the  Department,  as  outlined  in  its 
form  of  contract,  include  the  checking  and  auditing 
of  freight  and  express  bills;  the  preparation,  presen- 
tation, and  where  possible,  the  collection  of  claims 
covering  loss  and  damage,  overcharge,  and  concentra- 
tion ; the  quoting  of  rates  and  advice  as  to  routes ; the 
handling  of  matters  pertaining  to  switching,  inspec- 
tion, reconsignment,  diversion,  demurrage,  storage, 
and  refrigeration.  The  service  also  includes  the  is- 
suance of  special  bulletins  from  time  to  time  which 
interpret  carrier  rules  and  regulations  in  effect  or  that 
may  be  proposed,  and  which  also  call  attention  to 
other  matters  which  in  the  judgment  of  the  Depart- 
ment may  be  of  interest  to  its  members. 

That  the  Department  is  well  serving  its  members 
in  the  handling  of  intensive  traffic  is  evidenced  by  the 
fact  that  those  who  have  made  use  of  its  facilities 
have  renewed  their  contracts,  and  also  by  letters  re- 
ceived in  the  Executive  Office  from  members,  of  which 
the  following  are  typical : 


“We  assure  you  that  your  services  to  us  up 
to  this  time  have  been  very  satisfactory  and  we 
are  only  too  glad  to  recommend  you  to  anyone 
that  may  be  a prospective  client  and  we  shall 
be  glad  to  have  you  give  us  as  reference." 

“We  certainly  appreciate  your  success  in 
collecting  our  claims,  particularly  those  claims 
which  were  originally  filed  by  us  and  declined 
by  the  carriers." 

“We  want  to  express  our  appreciation  of  the 
services  rendered,  and  we  believe  that  you  have 
succeeded  in  doing  what  any  other  agency 
could  not  have  done  in  the  matter  of  collecting 
certain  of  our  claims." 

“Check  received  covering  old  icing  claims. 
Allow  us  to  compliment  you  on  the  good  work 
in  obtaining  these  results." 

It  is  the  hope  of  the  Executive  Committee  that  all 
members  will  avail  themselves  of  the  ‘National's' 
traffic  facilities,  because  in  so  doing  they  will  receive 
as  good  or  better  results  than  through  other  agencies 
at  a minimum  cost,  and  at  the  same  time  enable  the 
Executive  Office  to  deal  intelligently  with  the  major 
transportation  problems  which  confront  the  industry 
from  time  to  time. 

It  is  the  aim  of  the  Executive  Committee  that  the 
Department  shall  be  conducted  without  profit,  and 
with  the  hope  that  many  of  the  traffic  troubles  of  the 
individual  member  may  be  finally  eliminated. 


CHANGES  IN  FREIGHT  RATES 


Supplement  No.  69  to  Agent  E.  B.  Boyd’s  Tariff 
120-A,  effective  September  15,  1923,  carries  the  fol- 
lowing reduced  rates  on  butter,  eggs,  cheese*  and 
dressed  poultry,  carloads,  from  Ogden  and  Salt  Lake 
City,  Utah:  to  Chicago,  111.  263;  to  Peoria,  111.,  25 7j4; 
to  Mississippi  River,  252;  to  St.  Paul,  Minn.  252;  to 
Duluth,  Minn.,  263;  to  Memphis,  Tenn.,  263;  to  Mis- 
souri River,  203  per  one  hundred  pounds. 


Supplement  No.  26  to  Agent  F.  A.  Leland  Tariff 
15-L,  effective  September  15,  1923,  carries  the  follow- 
ing reduced  freight  rates  on  butter,  eggs  and  dressed 
poultry,  straight  or  mixed  carloads,  to  St.  Louis,  Mo: 
from  Walters  Junction  and  Red  Fork,  Okla.,  $.99  per 
hundred  pounds;  from  Electric  Park  and  Sapulpa, 
Okla.,  $1.02  per  one  hundred  pounds. 


Supplement  No.  10  to  Agent  F.  A.  Leland  Tariff 
20-G,  publishes  a rate  of  $2.28  per  one  hundred  pounds 
to  apply  on  dressed  poultry,  carloads,  from  Texas 
points  located  in  the  “Common  Point"  and  “Dallas 
Ft.  Worth"  Groups  to  Derby,  Conn.  The  supplement 
also  publishes  a rate  of  $2.27  per  one  hundred  pounds 
to  apply  on  eggs,  carloads,  from  and  to  the  same 
points. 


LOWER  FREIGHT  RATE  PROPOSED 


The  Western  Trunk  Line  Committed  is  handling 
under  its  Subject  No.  1656-A,  a proposal  to  establish 
freight  rate  of  7\l/2c  per  100  lbs.,  on  butter  and  eggs 
in  straight  or  mixed  carloads,  Hutchinson,  Minn.,  to 
Chicago,  111.  The  present  rate  is  79c  per  100  lbs. 
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STORAGE  IN  TRANSIT 


Supplement  No.  1 to  Chicago,  Burlington  & 
Quincy  Railroad  Company  Tariff  3414-Q  has  been 
amended,  effective  August  25,  1923,  to  provide  for  the 
storage  in  transit  of  butter,  eggs,  dressed  poultry  and 
rabbits,  straight  or  mixed  carloads,  at  Chicago,  111. 
on  traffic  originating  at  points  on  the  Mississippi 
River  or  west  thereof  and  destined  to  points  east  of 
the  Illinois-Indiana  State  Line. 

Supplement  No.  2 to  Chicago,  Milwaukee  & St. 
Paul  Tariff  6000-L  has  also  been  amended,  effective 
September  1,  1923,  to  provide  for  the  storage  in  transit 
of  butter,  eggs,  dressed  poultry  and  rabbits,  straight 
or  mixed  carload.^  at  Chicago,  111.  on  traffic  originat- 
ing at  points  west  of  the  Mississippi  River  and  des- 
tined to  points  east  of  Chicago,  111. 

Prior  to  the  dates  above  mentioned,  the  Chicago, 
Burlington  & Quincy  Railroad  Co.  and  the  Chicago, 
Milwaukee  and  St.  Paul  Ry.  Co.  limited  the  storage  in 
transit  privilege  at  Chicago,  111.  to  apply  on  traffic 
originating  at  points  on  or  west  of  the  Missouri  River. 


Supplement  No.  6 to  Agent  E.  B.  Boyd’s  Freight 
Tariff  1016-B,  effective  September  15,  1923,  carries  the 
following  reduced  rates  on  butter  and  eggs,  carloads, 
to  Key  West,  Fla.,  for  export: 


From 

Eggs 

Butter 

Alvo,  Neb 

$1.75 

$1.75 

Jansen,  Neb 

1.94^ 

2.uy2 

Malvern,  la 

1.69 

1.69 

Melvin,  la 

1.82 

2.12 

Supplement  No.  8 to  Agent  B.  T.  Jones  Freight 
Tariff  No.  218-B  carries  the  following  reduced  freight 
rates  on  cheese  from  Chicago,  111.  to  Ansted,  W.  Va. : 
carloads,  $.90 y2  \ less  carloads,  $1,17^  per  one  hun- 
dred pounds.  The  rates  are  published  to  become  effec- 
tive September  15,  1923. 


Supplement  No.  10  to  Agent  E.  B.  Boyd’s  Freight 
Tariff  No.  50-K,  effective  September  1,  1923,  publishes 
the  following  reduced  rates  on  cheese  from  Marsh- 
field, Wis.  to  Des  Moines,  la. : carloads,  $.61 ; less 
carloads  $.76  per  one  hundred  pounds.  The  rates  apply 
only  to  shipments  routed  via  Minneapolis,  St.  Paul 
& Sault  Ste.  Marie  Ry.  to  Chicago,  111.  and  the  Chi- 
cago, Milwaukee  & St.  Paul  Ry.  Co.  beyond  Chicago, 
111. 


Supplement  No.  2 to  Agent  E.  B.  Boyd’s  Tariff 
49-M,  effective  September  1,  1923,  carries  reduced  car- 
load and  less  than  carload  rates  on  cheese  from  Cur- 
tiss, Wis.  to  various  points  in  the  states  of  Indiana, 
Kentucky,  Michigan,  New  York,  Ohio,  Pennsylvania, 
and  West  Virginia. 


Supplement  No.  11  to  Great  Northern  Tariff  605-E, 
effective  August  2,  1923,  publishes  a reduced  rate  of 
$.73  per  one  hundred  pounds  on  butter,  eggs,  dressed 
poultry  and  veal,  straight  or  mixed  carloads,  from 
Hutchinson,  Minn,  to  Negaunee,  Mich.  This  rate 
applies  on  shipments  routed  via  Great  Northern  Ry., 
Superior,  Wis.,  and  Duluth,  South  Shore  and  Atlantic 
Ry.  Co. 


ALL  WATER  RATES 


The  Minnesota  Atlantic  Transit  Company  has  is- 
sued Tariff  GFD  No.  1,  containing  class  and  commod- 
itv  rates  applying  between  Duluth,  Minn,  and  New 
York  City. 

The  rate  on  butter,  cheese,  eggs  in  shell,  canned 
eggs  and  dressed  poultry,  straight  or  mixed  carloads, 
Duluth  to  New  York,  as  shown  in  this  tariff,  is  94j4c 
per  100  pounds.  This  rate  includes  refrigeration  and 
is  subject  to  carload  minimum  weight  of  20,000 
pounds.  Members  desiring  information  concerning 
the  service  of  the  Minnesota  Atlantic  Transit  Com- 
pany are  requested  to  communicate  with  the  Execu- 
tive Offices. 


OFFICIAL  INSPECTORS  OF  THE  NATIONAL 
POULTRY,  BUTTER  AND  EGG 
ASSOCIATION 


Boston 

Poultry — A.  B.  Carpenter,  of  C.  R.  Corwin  & Co. 
Butter — J.  W.  Berry,  of  J.  R.  Ellis  & Son. 

Eggs — B.  C.  Cummings,  of  Green  & Co. 

Buffalo 

Poultry — W.  A.  Tuttle,  169  Scott  St. 

Butter — J.  W.  Lansing,  of  Gleason  & Lansing. 
Eggs — Clias.  H.  Hickman,  150  Michigan  Ave. 

Chicago 

Poultry— C.  B.  Ford,  192  N.  Clark  St. 

Butter— John  W.  Miller  (C.  H.  Weaver  & Co.),  67 
W.  South  Water  St.,  Chicago. 

Eggs — John  R.  Tyler,  208  N.  Wells  St. 

Cleveland 

Eggs — Joseph  Mendes,  care  Cottage  Creamery  Co. 

Duluth 

Poultry — N.  F.  Russell,  care  Bridgman-Russell  Co. 
Cheese  and  Butter — J.  P.  McDonald,  7th  Ave.  and 
Railroad  St. 

Eggs — Ross  Gatlin,  care  Armour  & Co. 
Minneapolis 

Poultry — I.  E.  Meagher,  123  N.  Sixth  St. 

Butter — John  Walstrom,  121  N.  Sixth  St. 

Eggs — Ross  C.  Morford,  71  Island  Ave. 

New  York 

Poultry — D.  P.  Boehm,  of  D.  P.  Boehm,  Inc. 
Butter — Geo.  W.  Connell,  6 Harrison  St. 

Eggs — Harry  Bryan,  of  Bryan-Duval  Co.,  105 
Hudson  St. 

Philadelphia 

Poultry— G.  W.  Ellis,  of  T.  T.  Ellis  & Son,  24-26 
S.  Water  St. 

Butter — C.  M.  Drake,  of  C.  M.  Drake  Co.,  19 
S.  Water  St. 

Eggs — Jacob  F.  Miller,  of  Bickel  & Miller,  322  S. 
Front  St. 

Omaha 

Poultry,  Butter  and  Egg  Inspector — W.  W.  Bos- 
worth,  care  Hurd  Creamery  Co.,  Council  Bluffs, 
Iowa. 

Detroit 

Poultry — Fred  Schaffer,  of  F.  J.  Schaffer  & Co. 
Butter — W.  R.  Throop,  of  Harris  & Throop. 

Eggs — A.  F.  Thibodeau,  of  A.  F.  Thibodeau  Co. 
r St.  Louis 

Poultry — Edw.  Lynch,  807  N.  4th  St. 

Butter — A.  A.  Rehbein,  220  Market  St. 

Eggs — Geo.  H.  Broeder,  813  N.  Third  St. 
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ROSTER 


National  Poultry,  Butter  & Egg  Association 

NOTE:  Members  should  keep  in  mind  that  our  Membership  Ledgers — not  this  Roster— constitute 
the  highest  authority  regarding  every  membership.  Extra  care  is  taken  to  see  that  every  name  and 
address  is  correctly  shown  in  the  Roster.  But  in  making  corrections  and  adding  new  names  constantly 
it  happens  now  and  then  that  printers  make  new  errors  or  leave  out  names  or  addresses  inadvertently. 
Pressure  of  work  in  the  Executive  Secretary’s  office  precludes  checking  the  Roster  with  the  Member- 
ship Ledgers  before  going  to  press  every  month,  though  this  is  done  as  often  as  possible. 


ARKANSAS 


CUBA 


McHfeNRY  & Bryan,  Fayetteville. 

Ozark  Poultry  & Egg  Co.,  Fayetteville. 

D.  W.  Tobey,  Inc,  P.  O.  Box  614,  Texar- 
kana, Ark. -Tex. 


CANADA 

P.  Burns  & Co.,  Calgary,  Alberta. 
Canadian  Packing  Co.,  Toronto,  Ont. 

T.  J.  Coyle  & Co.,  507  Lindsay  Bldg.,  Win- 
nipeg, Man. 

The  Wm.  Davies  Co.,  Ltd.,  Toronto,  Ont. 
Gunn,  Langlois  & Co.,  Ltd.,  105  St.  Paul 
St.  East,  Montreal. 

Gunn’s  Limited,  West  Toronto,  Ont. 

JL  C.  Kersten,  c|o  Crescent  Cry.  Co.,  Win- 
nipeg. 

Lemon  Bros.,  Owen  Sound,  Ont. 


CALIFORNIA 

California  Poultry  Co.,  315  Washington 
St.,  San  Francisco. 

Harbaugh  & Co.,  425  Washington  St.,  San 
Francisco. 

King  & Layton,  310  Clay  St,  San  Fran- 
cisco. 

Makins  Produce  Co.,  310  Davis  St.,  San 
Francisco. 

Monotti-Larimer,  250  Sacramento  St.,  San 
Francisco. 

Carl  Schallinger,  310  Clay  St.,  San  Fran- 
cisco. 

Wilsey  Bennett  Co.,  352  Front  St,  San 
Francisco. 


COLORADO 

Bear  Produce  Co.,  1515  Market  St.,  Denver. 
Pinkett  Bros.  Prod.  Co.,  1537  Market  St., 
Denver. 


CONNECTICUT 

Bradley  & Dillon,  New  Haven. 

L.  C.  Bates  Co.,  46  George  St.,  New  Haven. 

P.  Berry  & Sons,  390  Windsor  St.,  Hart- 
ford. 


Armando  Armand  & Son,  17  Sol  St.,  Ha- 
vana. 

Frank  Bowman  Co.,  San  Ignacio  13,  P.  O. 
Box  471,  Havana. 


FLORIDA 

C.  G.  Hilderley,  Box  696,  Tampa. 


ILLINOIS 

Frank  Atlass  Prod.  Co.,  Lincoln. 

C.  F.  Bishop  & Co.,  220  N.  Front  St.. 
Quincy. 

G.  W.  Blackburn  & Co.,  Fairfield. 
Bloomington  Prod.  Co.,  Bloomington. 

H.  A.  Burns  Prod.  Co.,  Thompson ville. 
Cappel  Garrard  Co.,  Peoria. 

L.  E.  Chapin,  Tampico,  111. 

Davis  Cleaver  Produce  Co.,  Quincy. 
Dennis  Produce  Co.,  Bowen. 

Geo.  W.  Frey  Produce  Co.,  Mendota. 
Frank  Grampp,  Princeton. 

Hagist  Jett  Produce  Co.,  Box  64,  E.  St. 
Louis,  111. 

P.  O.  Hallbeck  & Son,  West  Salem. 

F.  Houser  & Son,  Lena. 

W.  A.  Joy,  119  N.  9th  St.,  Springfield. 
Kleinschmidt  Produce  Co.,  Nashville. 
Manning  & Manning,  Morrisonville. 

G.  E.  Merrill,  Avon. 

W.  D.  Miller  Sl  Son,  Newton. 

Money  Produce  Co.,  Yale. 

B.  S.  Pearsall  Butter  Co.,  51  N.  State 
St.,  Elgin. 

Peoria  Creamery  Co.,  Peoria. 

Harold  G.  Peterson,  2200  Lincoln  St., 
Evanston. 

Pioneer  Creamery  Co.,  Galesburg. 

F.  A.  Pruett  & Sons,  Third  & Monroe 
Sts.,  Kinmundy. 

Sorento  Produce  Co.,  Sorento. 

Geo.  H.  Spengler,  10th  & Capitol  Ave., 
Springfield. 

W.  H.  Stanley  & Son,  Newton. 

H.  J.  Swan  & Co.,  Fairfield. 

Sugar  Creek  Creamery  Co.,  Danville. 
Jacob  Tick,  Clinton. 


P.  H.  Utterback,  Oblong. 

I.  A.  Wallins,  Inc.,  Decatur. 

H.  C.  Weinrich  & Co.,  Cambridge. 

J.  F . Williams  & Son,  Apple  River. 
C.  C.  Wright,  McLeansboro. 

A.  J.  Wrigley,  Wyoming. 


Chicago 

B.  Aaron  & Sons,  56  W.  South  Water  St. 
Theodore  Aaron,  Inc.,  204-208  N.  Wells  St. 
Aman  & Enders,  132  W.  South  Water  St. 
Armour  & Co.,  Produce  Dept. 

Baer  & Woods,  326  W.  So.  Water  St. 

Batterman  & Koelung,  949  Fulton  Mar- 
ket. 

Beatrice  Creamery  Co.,  1526  S.  State  St. 
Amos  Bird  Co.,  1314  So.  Canal  St. 

Blue  Valley  Creamery  Co.,  700  S.  Clinton 
St. 

S.  S.  Borden  Co.,  220  W.  South  Water  St. 
Bowman  & Co.,  136  W.  Lake  St. 

John  L.  Brink  Co.,  212  W.  So.  Water  St 
Brink  & Pilat,  214  W.  South  Water  St. 
Peter  Britten  Sons,  2 Fulton  Market 
H.  L Brown  & Sons.  953  Fulton  Market. 
Bickley,  Finnell  & Wimple,  Inc.,  216  N 
Wells  St. 

G.  W.  Bull  & Co.,  26  W.  Kinzie  St. 

Burd  Bros.,  206  W.  So.  Water  St 
Cantwell  & Gillogly,  953  Fulton  Mkt. 
Cohen  & Co.,  108  W.  South  Water  St. 

H.  B.  Collins,  c|o  Swift  & Co.,  U.  S. 
Yards. 

Cooney  & Co.,  215  W.  So.  Water  St. 

Coyne  Bros.,  119  W.  South  Water  St. 

Coyne  & Nevins  Co.,  168  W.  South  Water 
Street. 

Cromer  & Brown,  212  N.  Wells  St. 

Cudahy  Packing  Co.,  Produce  Dept., 
Harris  Trust  Bldg. 

Theo.  Cuny,  320  W.  South  Water  St. 
Dauber  Bros.,  1132-1134  Fulton  Market. 
Jno.  R.  Deisher  Co.,  954  Fulton  Market. 
Dittmann  & Co.,  125  N.  Union  St. 

Joseph  Dusek  Co.,  726  W.  Randolph  St. 
Wm.  Ebeling,  702  W.  Randolph  St. 

M.  H.  Eichengreen  & Co.,  227  N.  LaSalle 
Elliott  & McGarraghy,  29  W.  Kinzie  St. 
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Harry  H.  Field  & Co.,  208  N.  Wells  St. 
Finnerman  Bros.,  320  W.  So.  Water  St. 
Ford-Gustavson  & Co.,  192  N.  Clark  St. 
Peter  Fox  Sons  Co.,  1122-24  Fulton  Market. 
Gallagher  Bros.,  165  W.  South  Water  St. 
Alexander  Getz,  1016-1022  Fulton  Mkt. 
Getz  & Brodsky,  326  W.  So.  Water  St. 

R.  Gerber  & Co.,  12  E.  Kinzie  C^t. 

Moses  Gray  & Co.,  160  W.  So.  Water  St 
Gridley  Maxon  Co.,  25  W.  So.  Water  St. 
Guggenheim  Bros.,  916  Fulton  Market. 

A.  F.  Heidke  & Sons,  845  Fulton  St. 
Frank  G Heilman,  945-947  Fulton  Mkt. 

J.  E.  Hugo  Hem  man  & Co.,  225  W.  South 

Water  St. 

J.  S.  Hoffman  Company,  219-221  N. 
Franklin  St. 

W.  G.  Howard  & Co.,  229  N.  Wells  St. 
Hunter  Walton  & Co.,  35  W.  Kinzie  St. 

S.  Katz  & Co.,  Inc.,  208  No.  Wells  St. 
Kean  & Stryker,  716  W.  Randolph  St. 
Kelley- Iverson,  Inc.,  192  N.  Clark  St. 
Geo.  T.  Kruse  & Co.,  708  W.  Randolph  St. 

A.  S.  Kuhn  Co.,  208  N.  Wells  St. 

H.  & J.  Lepman,  Inc,  208  N.  Wells  St. 
Litman  & Co.,  948  Fulton  Mkt. 

Max  Malter  Co.,  816  W.  Randolph  St. 
Maurice  Mandeville,  160  N.  Market  St. 
Wolf  Malter,  910  Fulton  Market. 

R.  Mangan  & Co.,  819  W.  Randolph  St. 

I.  H.  Marks,  Inc.,  311  N.  Carpenter  St. 
John  V.  McCarthy  Co.,  136  W.  Lake  St. 

C.  E.  McNeill  & Co.,  325  W.  So.  Water  St. 
Merrill  & Eldredge,  160  N.  Market  St. 
Geo.  Meyer  & Co.,  228  W.  South  Water  St. 
Jos.  T.  Milnarik,  136  W.  Lake  St. 

W.  S.  Moore,  206  N.  Wells  St. 

A.  M.  Mullin,  303  W.  So.  Water  St. 
Mutual  Produce  Co.,  922  Fulton  St. 
Murmann  & Karsten,  222  W.  So.  Water 

St. 

National  Prod.  Co.,  208  N.  Wells  St. 

Ad.  Newman  & Son,  4420  S.  Ashland  Ave. 
Naomi  Produce  Co.,  309  W.  So.  Water  St. 
North-West  Produce  Co.,  834  No.  Racine 
Ave. 

O'Hearn  & Sherman,  64  S.  Water  St. 

O.  W.  Olson  Co.,  136  W.  Lake  St 
Thos.  E.  O’Neill  Co.,  218  N.  Wells  St. 
Ostrowsky  & Sim  kin,  206  W.  So.  Water 
St. 

Morris  Ovson  Co.,  30  N.  Green  St. 

Oxley  & Richter  Co.,  208  N.  Wells  St. 
Polmen  & Co.,  216  W.  So.  Water  St. 

G.  W.  Randall  & Co.,  211  W.  South  Water 
St. 

B.  W.  Redfearn,  208  N.  Wells  St. 

Harry  H.  Redfearn  & Co.,  208  N.  Wells 
St. 

A.  S.  Roe  & Co.,  208  N.  Wells  St. 


Ed.  Rueb  & Co.,  703  W.  Randolph  St. 

M.  P.  Rutledge,  1111-1113  Fulton  Market. 
John  Sander,  1053-1055  W.  Lake  St. 
Schrieber  & Falker,  136  W.  Lake  St. 
Schweizer  Commission  Co.,  654  W.  63rd 
St. 

John  M.  Shawhan,  136  W.  Lake  St. 

Geo.  S.  Sloan  & Sons,  62  W.  So.  Water  St. 
Snyder,  Hakky,  Co.,  223  W.  So.  Water  St. 
Sonenblick  & Shapiro,  207  W.  So.  Water 
St. 

Spangenberg  & Co.,  48  W.  Kinzie  St. 
Steffey  Bros.,  118  W.  So.  Water  St. 
Frank  Sweeney,  Inc.,  192  N.  Clark  St. 

E.  B.  Teets  & Co..  322  W.  So.  Water  St. 
Ed.  Terman  & Co.,  321  W.  So.  Water  St. 
Titman  Egg  Co.,  Inc.,  400  N.  Elizabeth  St. 
John  R.  Tyler  Co.,  208  N.  Wells  St. 

M.  Uhlmann  & Co.,  Inc.,  171  W.  So. 
Water  St. 

A.  T.  Ullmann  Co.,  1014  Fulton  St. 
Waskow  Butter  Co.,  346  W.  So.  Water  St. 
Watson  & Kelly  320  W.  So.  Water  St. 

C.  H.  Weaver  & Co.,  67  W.  South  Water 
St. 

Weinberg  Bros.  & Co.,  1052-54  Fulton  Mkt. 
Wendel  & Briggs,  951  Fulton  Market. 

O.  E.  Whitcomb  & Son,  210  W.  South 
Water  St. 

J.  H.  White  & Co.,  955  Fulton  Market. 

W.  T.  S.  White,  c|o  Morris  & Co.,  U.  S. 
Yards. 

Wilson  & Co.,  Prod.  Dept.,  U.  S.  Yards. 
Henry  Yepsen  & Co.,  207  N.  Wells  St. 
Zambreno  Bros.  & Co.,  918  Fulton  St. 
Zimmermann  & Smith,  336  W.  So.  Water 
St. 


INDIANA 

Atlass  Produce  Co.,  Lafayette. 

J.  E.  Beyer,  Rochester. 

Barefoot  Produce  Company,  Cowan. 

E.  E.  Bogan  Co.,  Goodland. 

E.  Braude,  Silver  Lake. 

L.  J.  Bretz,  HuntingsbuFg. 

Clover  Leaf  Creameries,  Huntington. 
Dearmin  & Co.,  Odon. 

Decatur  Produce  Co.,  Decatur. 

L.  J.  Delucenay,  Ashley. 

R.  L.  Ditzler,  Huntington. 

Fear-Campbell  Co.,  Frankfort. 

Geo.  Freese’s  Sons,  Nappanee. 

Fountain  Produce  Co.,  Veedersburg. 

F.  H.  George  & Co.,  116  W.  Columbia  St., 

Ft.  Wayne. 

Harris-Hardman  Co.,  Richmond. 

Havens  Bros.,  Ladoga. 

O.  L.  Hoese,  Worthington. 


Houghland  & Miller,  Boonville. 

The  E.  R.  Jaques  Co.,  Thorntown. 

J.  A.  Long,  c|o  J.  A.  Long  Co.,  Portland. 

C.  J.  Loyd  & Co.,  Greensburg. 

McLane  & Co.,  Shelbyvillc. 

Miami  Produce  Co.,  Peru. 

Murphy  & Co.,  Princeton. 

O.  Oliver  & Son,  Madison. 

Thomas  Owens,  Angola. 

Henry  Pfau,  224  Ninth  St.,  Jasper. 

The  Pfeiffer  Sales  Co.,  Logansport. 
Riffert  Bros.,  Haubstadt. 

Schlosskr  Bros.,  Frankfort. 

Sherman  White  & Co.,  Ft.  Wayne. 

Van  Buren  Produce  Co.,  Van  Buren. 


Indianapolis 

Indianapolis  Poultry  Co. 

The  Wadley  Co.,  North  St.  & Canal. 


IOWA 

Ames  Produce  Co.,  Ames. 

A.  Baird  & Son,  Lohrville. 

Bell-Jones  Co.,  Davenport. 

Boos  Produce  Co.,  West  Bend. 

Burlington  Produce  Co.,  Burlington. 
Central  City  Prod.  Co.,  Central  City. 
Charlton  & Bowen,  Rolfe. 

P.  M.  Dahlem,  Cascade. 

C.  A.  English,  Hubbell  Bldg.,  Des  Moines. 

E.  J.  Farley,  Monticello. 

C.  Alvin  Fosse,  LaPorte  City. 

Tyndall  N.  Fosse,  Ridgeway. 

M.  J.  Goodrich,  Strawberry  Point. 

Goodrich  & Gallagher,  Inc.,  Waverly. 

M.  & J.  R.  Hakes,  Laurens. 

Hall  Produce  Co.,  Sigourney. 

Hanford  Produce  Co.,  Sioux  City. 

F.  H.  Hatch  Co.,  Edgewood.  r 

Hawkeye  Produce  Co.,  Brookdale  Ave., 

Chariton. 

E.  B.  Higley  Co.,  409  S.  Federal  St.,  Mason 
City. 

Hurd  Creamery  Co.,  Council  Bluffs,  Iowa. 
Independence  Produce  Co.,  Independence. 
Independent  Produce  Co.,  1801  W.  3rd  St., 
Davenport. 

Iowa  City  Produce  Co.,  Iowa  City. 

Iowa  Grain  & Produce  Co.,  Burlington. 
Carl  T.  Irish,  Nevada. 

Jensen’s  Creamery  Co.,  Coon  Rapids. 

W.  E.  Keeney,  Clarinda. 

A.  R.  Loomis  & Son,  Fort  Dodge. 
Marshalltown  Produce  Co.,  213  Market 
St.,  Marshalltown. 
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John  Morrell  & Co.,  Ottumwa. 

E.  G.  Morse,  Mason  City. 

Mt.  Pleasant  Produce  Co.,  Mt.  Pleasant. 
J.  H.  Neil  Creamery  Co.,  Tama. 

Newton  Produce  Co.,  Newton. 

G.  W.  Nicholson  & Co.,  Grand  Tunction. 
Nickles  & Son,  Corydon. 

Northern  Iowa  Produce  Co.,  McGregor. 
W.  L.  Ogden  & Co.,  305  Pearl  St.,  Sioux 
City. 

Perfect  Produce  Co.,  Solon. 

Peterson  Bros.,  6th  Ave.  & River  Front, 
Clinton. 

Reisman  Co.,  Oskaloosa,  Iowa. 

W.  S.  Reister  & Son,  Washington. 

Fred  Reum  & Co.,  218  W.  Water  St., 
Decorah. 

H.  S.  Rhynsburger,  9th  Ave.,  Oska- 
loosa. 

J.  Russell,  Winfield. 

St.  Ansgar  Produce  Co.,  St.  Ansgar. 
Shotwell  & Co.,  Des  Moines. 

J.  A.  Shannon  & Son,  Iowa  Falls. 
Sheldon  Produce  Co.,  Sheldon. 

J.  A.  Silver  & Co.,  Stockport. 

R.  D.  Smith,  Swea  City. 

Sondergaard  Produce  Co.,  Thornton. 

E.  B.  Wade,  Hubbell  Bldg.,  Des  Moines. 
Wayne  F.  Waller,  Garner. 

Waverly  Produce  Co.,  Waverly. 

Wescott  & Winks,  Sumner. 
fTW.  Winsler,  Moravia. 


KANSAS  % 

Beatrice  Creamery  Co.,  Topeka. 

The  Belle  Springs  Cry.  Co.,  Abilene. 

The  Blue  Valley  Packing  Co.,  Marys- 
ville. 

J.  E.  Brewer,  Box  226,  Abilene. 

Concordia  Creamery  Co.,  Concordia. 
Ellsworth  Prod.  Co.,  Ellsworth. 

W.  M.  Evert,  Concordia. 

Farmers'  Produce  Co.,  Burlington. 

J.  F.  Grennan  Prod.  Co.,  Garnett. 

T.  Jensen  & Bros.,  Emporia. 

Kansas  Egg  & Poultry  Co.,  Hillsboro. 
Kansas  Ice  & Storage  Co.,  Salina. 

A.  S.  Kininmonth  & Co.,  Winfield. 
Latham  & Sons,  Ottawa. 

Legg  Produce  Co.,  Box  364,  Scott  City. 

M.  McMahon,  Beattie. 

Merritt- Schwier  Creamery  Co.,  Great 
Bend. 

The  Metz  Packing  Co.,  Concordia. 

The  Paden-Thompson  Prod.  Co.,  Dodge 
City. 

Sauna  Poultry  Co.,  Salina. 

Seymour  Packing  Co.,  Topeka. 

Topeka  Packing  Co.,  Topeka. 

S.  C.  Walker  & Son  Pro.  Co.,  Smith  Cen- 
ter. 

H.  G-  Ward  Produce  Co.,  Glasco. 


KENTUCKY 

N.  F.  Brent,  Paris. 

Davidson  Bros.,  Inc.,  Glasgow. 

S.  H.  Grinstead  Co.,  Lebanon. 

Harrodsburg  Ice  & Produce  Co.,  Harrods- 
burg. 

Hawkins,  Smith,  Toohey  & Co.,  Shelby- 
ville. 

S.  F.  Holcomb,  Murray.  Branches  at  Hol- 
low Rock,  Tenn.,  and  Parsons,  Tenn. 

Hulen-Toops  Co.,  Bowling  Green. 

Maloney  Davidson  Co.,  128  E.  Jefferson, 
Louisville. 

Miller  Bros.  & Co.,  Owensboro. 

Geo.  P.  Taylor  Co.,  Burnside. 

Alva  West,  Mgr.  Star  Produce  Co.,  Mays- 
ville. 

H.  Wilson  & Co.,  Fordsville. 

J.  P.  Wright,  Salt  Lick. 

Harvey  J.  Zwicker,  Gen.  Mgr.  Frank  Fehr 
Cold  Storage  Co.,  Louisville. 


LOUISIANA 

Goodman  & Beer  Co.,  Inc,  400  Paydras 
St.,  New  Orleans. 

A.  S.  Kottwitz  & Co.,  443  S.  Peters  St., 
New  Orleans. 

Jos.  Lala  & Co.,  534  French  Mkt.,  New 
Orleans. 

Jos.  Samuel  Co.,  Inc,  327  Paydras  St., 
New  Orleans. 

Southland  Produce  Co.,  505  Travis  St.. 
Shreveport. 


MARYLAND 

Blatter  Bros.,  119  W.  Pratt  St.,  Baltimore. 

Henderson,  Linthicum  & Co.,  3 E.  Cam- 
den St.,  Baltimore. 

E.  E.  Hurlburt,  3 Emerson  Tower  Bldg., 
Baltimore. 

Arthur  Medwedeff,  308  Law  Building, 
Baltimore. 

John  Poehlman  & Sons,  405  N.  Washing- 
ton St.,  Baltimore. 

Joseph  Smelkinson,  139  W.  Camden  St., 
Baltimore. 

Stevens  Bros.,  226  Charles  St.,  Baltimore. 


MASSACHUSETTS 

Cambridge  Poultry  Co.,  Cambridge. 
James  L.  Humphrey,  Jr.,  New  Bedford. 
Genery  Stevens  Co.,  Worcester. 


Boston 

Adams,  Chapman  Co.,  37  N.  Market  St. 
Alley  Green  & Pipe  Co.,  3 and  4 N.  Mar- 
ket St. 

S.  K.  Ames,  168  Milk  St. 

I.  H.  Ballou  & Co.,  75  S.  Market  St. 
Bartlett  Varney  & Co.,  21  N.  Market  St. 


Batch  elder  & Snyder  Co.,  49  Blackstone 
Street. 

Bolton  & Hicks,  21  Merchants  Row. 

Borst  Pierce  Co.,  9 Blackstone  St. 

Alton  E.  Briggs,  Faneuil  Hall  Market. 
Bryant  & Ordway  Co.,  1 So.  Side  Faneuil 
Hall  Market. 

S.  L.  Burr  & Co.,  74  So.  Market  St. 
Chamberlain  & Co.,  Inc.,  25  S.  Market  St. 
Chapin  & Adams  Co.,  35  S.  Market  St. 
Harold  E.  Corson,  Faneuil  Hall  Market, 

Fruit  & Products  Exchange. 

C.  R.  Corwin  Co.,  Faneuil  Hall  Market. 
Craig  Hapgood  Co.,  Inc.,  39  S.  Market  St. 
Eastern  Butter  Co.,  15  John  St. 

G.  A.  Fales  Co.,  25  N.  Market  St. 

John  H.  Farnum  & Son,  65  Clinton  St. 
Fowle,  Hibbard  Co.,  176  State  St. 
Goldsmith-Stockwell  Co.,  27  S.  Market 

Street 

Green  & Co.,  80  S.  Market  St. 

Wm.  J.  Haire  Co.,  30  S.  Market  St. 

Hilton  & Aldrich  Co.,  40  S.  Market  St. 
Ralph  H.  Hosmer,  10-16  Faneuil  Hall  Mkt. 

H.  A.  Hovey  & Co.,  30  Faneuil  Hall  Mkt. 
The  H.  J.  Keith  Co.,  72  S.  Market  St. 

J.  F.  Kimball  Co.,  31  N.  Market  St. 

Lam  son  & Co.,  13  Blackstone  St. 

G.  M.  D.  Legg  Co.,  33  S.  Market  St. 

Lewis,  Mears  Co.,  33  S.  Market  St. 

A.  & O.  W.  Mead  & Co.,  35  N.  Market  St. 
A.  E.  Mills  & Son,  27  Commercial  St. 

Chas.  E.  Mills,  19  Boston  Fruit  & Produce 
Exchange. 

P.  F.  Quinn,  31-33  Merchants  Row. 

Radlo  Bros.  Co.,  21-23  S.  Market  St. 

L.  A.  Rogers  Co.,  70  S.  Market  St. 

Smiley  Bros.,  5 Blackstone  St. 

A.  M.  Smith  & Co.,  31  Commercial  St. 
Standard  Poultry  & Egg  Co.,  37  Fulton  St. 
Chas.  H.  Stone  & Co.,  61  Chatham  St. 

Thorndike  & Gerrish  Co.,  19  N.  Market 
Street. 

Titman  Egg  Co.  of  Massachusetts,  239 
Summer  St. 

A.  Valente  & Co. 

T.  H.  Wheeler  Co. 

E.  E.  Wilson  Co.,  7 Blackstone  St. 

W.  F.  Wyman  & Co.,  4 Faneuil  Hall  Mkt. 


MICHIGAN 

Cadillac  Produce  Co.,  Cadillac. 

The  N.  A.  Hoban  Co.,  114-116  W.  1st  Ave., 
Flint. 

Hugh  M.  Hurd,  Eaton  Rapids. 

Ionia  Egg  & Poultry  Co.,  Ionia. 

Kent  Storage  Co.,  Grand  Rapids. 

Robt.  Park,  Caro. 

J.  T.  Ridley,  Greenville. 

Wiluamson  Bros.,  Tecumseh. 


Detroit 

Alderson-Huard  Co.,  2514  Riopelle  St. 
American  Butter  & Cheese  Co.,  480  How- 
ard Ave. 

Bentley  Produce  Co.,  1571  Winder  St 
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Clarence  J.  Chandler,  1640  Penobscot 
Bldg. 

Geo.  L.  Collins  & Co.,  30  Market  St. 
Detroit  Butter  & Egg  Co.,  4301  Dequindre. 
Geo.  R.  Eldridge  Co.,  2656  Eighteenth  St. 
Faltis  Poultry  Market,  54  W.  Elizabeth 
Street. 

W.  R.  Throop  & Son,  777  Michigan  Ave. 
J.  W.  Keys  Comm.  Co.,  2478  Riopelle  St. 

C.  H.  Lahue  & Co.,  Eastern  Market. 

F.  J.  Schaffer  & Co.,  1462  E.  High  St. 
Schiller  Butter  & Egg  Co.,  654  Jos 
Campau. 

Smith  Poultry  & Egg  Co.,  26  Western 
Market. 

A.  F.  Thibodeau  & Co.,  2040  Howard  St. 
Toner  Commission  Co.,  2602  Riopelle  St. 


MINNESOTA 

Benson  Produce  Co.,  Benson. 
Bridgeman-Russell  Co.,  Duluth. 
Hutchinson  Produce  Co.,  Hutchinson. 
Johnson  Produce  Co.,  Cokato. 

F.  J.  Kasper  Co.,  310-312  N.  Cedar  St., 
Owatonna. 

Le  Roy  Produce  Co.,  Le  Roy. 

Levine  Bros.,  Duluth. 

Litchfield  Produce  Co.,  Litchfield. 

John  Lynard,  Owatonna. 

H.  M.  Noack  & Sons,  Arlington. 

No.  American  Cry.  Co.,  Alexandria. 
Northern  Cold  Stg.  & Whse.  Co.,  Duluth. 
Peterson  Biddick  Co.,  Wadena. 

Joseph  J.  Schatz,  Montgomery. 

Steube  Bros.,  118  N.  Main  St.,  New  Ulm. 
Stork  Bros.,  New  Ulm. 

Sunde  & Romine,  New  Richland. 

Geo.  D.  Tracy,  Tracy. 

Worthington  Creamery  & Prod.  Co., 
Worthington. 


Minneapolis  and  St.  Paul 

Boyd  & Hilbert,  22  Central  Mkt.,  Minne- 
apolis. 

R.  E.  Cobb  Co.,  St.  Paul. 

De  Soto  Cry.  & Prod.  Co..  Minneapolis. 

Edwards  Bros.,  119  Sixth  St.,  North, 
Minneapolis. 

Fairfax  Produce  Co.,  420  N.  Third  Ave., 
Minneapolis. 

Robert  C.  Kersten,  Mgr.,  J.  H.  Kersten 
& Co.,  203  Market  State  Bank  Bldg., 
Minneapolis. 

Meagher  & Parsons,  5th  St.  North,  Min- 
neapolis. 

Ross  C.  Morford,  71  Island  Ave.,  Minne- 
apolis. 

Northern  Produce  Co.,  St.  Paul. 

T.  W.  Perrin  & Son,  29  Central  Market, 
Minneapolis. 

Samels  Bros.  Co.,  Minneapolis. 

vilden  Prod.  Co.,  St.  Paul. 


MISSOURI 

Blattne*  Bros.  Merc.  Co.,  Wellsville. 

A.  F.  Brockman,  Concordia. 

W.  L.  Davenport  Co.,  219  N.  Jefferson  St., 
Mexico. 


Goodwin  & Jean,  Jackson. 

R.  F.  Griffith,  Fulton. 

Henderson’s  Produce  Co.,  Monroe  City. 
Kuhne  Bros.  Merc.  Co.,  Troy. 

W.  D.  Law,  Springfield. 

D.  N.  Lightfoot  & Son,  Springfield. 
Lindley-Buster  Prod.  Co.,  Inc.,  Bucklin. 

J.  H.  Mikel  Bro.  & Co.,  South  Gifford. 

C.  S.  Miller  Produce  Co.,  Neosho. 
Missouri  Egg  & Poultry  Co.,  Box  164, 

Sedalia. 

E.  Olin  & Son,  112  E.  Lexington  St.,  In- 

dependence, Missouri. 

Ralls  County  Mercantile  Co.,  Center. 

S.  D.  Rardin,  Jr.  & Co.,  Ridgeway. 

J.  I.  Reed  & Son,  Bolivar. 

C.  L.  Rhodes  Prod.  Co.,  Springfield. 

A.  W.  Vanderford,  Clinton. 

A.  B.  Wilkerson,  Aurora. 

Willow  Springs  Crmy.  Co.,  Willow  Sprgs. 

St.  Louis 

American  Egg  & Poultry  Co.,  501  N.  3rd 
St. 

H.  B.  Beaty,  408  Franklin  Ave. 
Bohn-Lenartz  Com.  Co.,  714  N.  4th  St. 

Hy  Bomze,  817  N.  Third  St. 

Henry  Broeder’s  Sons  Com.  Co.,  813  N. 
Third  St. 

Dickson  & Sons,  837  N.  Third  St. 

A.  A.  Easton  Co.,  Inc.,  931  N.  Broadway. 
Enterprise  Commission  Co.,  925-927  N. 

Broadway. 

Bruno  Franz  Sons,  919  N.  Broadway. 
Oscar  B.  Franz  Com.  Co.,  417  Morgan  St. 
Walter  B.  Franz  & Co.,  810  N.  Fourth  St. 
Frisco  Commission  Co.,  800  N.  Fourth  St. 
Greenlee  Products  Co.,  Lewis  & O’Fallon 
Sts. 

Fred  Heger,  419  Franklin  Ave. 

The  Hickel  Co.,  1018  N.  Broadway. 
Hilmer  Commission  Co.,  822  N.  Third  St. 
Hofmann  Bros.  Produce  Co.,  700  N.  2nd 
St. 

H.  W.  Kuehaus,  419  Franklin  Ave. 

B.  Landauer,  907  N.  Fourth  St. 

E.  L.  Lynch  Poultry  Co.,  607  N.  4th  St. 
McLain-Alcorn  Com.  Co.,  701  N.  3rd  St. 
Meyer  Bros.  Commission  Co.,  816  N.  3rd 
St. 

Niemeyer-Buch mueller  Com.  Co.,  816  N. 
3rd  St. 

Progressive  Commission  Co.,  803  N.  3rd 
St. 

A.  A.  Rehbein,  220  Market  St. 

Geo.  F.  Ricker  & Co.,  716  N.  2nd  St. 
Scheitlin  & Hoffman,  820  N.  Third  St. 

L.  J.  Schulte  Com.  Co.,  824  N.  Third  St. 
Schumacher  Commission  Co.,  700  N.  3rd 
St. 

Burt  Woodson  Com.  Co.,  933  N.  Broadway. 
Zelle  Bros.  Prov.  & Com.  Co.,  702  N.  3rd 
St. 


Kansas  City 

Aaron  Poultry  & Egg  Co. 

C.  J.  Aus,  211  Produce  Exchange  Bldg. 

A.  W.  Bear  Com.  Co.,  117  E.  Fourth  St. 
Ralph  Hurst  & Co.,  115  E.  Fourth  St. 

S.  J.  Hurst,  515  Grand  Ave. 

Meriden  Creamery  Co.,  21st  and  Central 
Sts. 

Carl  C.  Stentz,  203  Produce  Exchange 
BJdg. 

Spencer  Produce  Co.,  14  West  4th  St. 


NEBRASKA 

Henningsen  Prod.  Co.,  Superior. 

C.  Mozer,  Box  495,  Lincoln. 

Norfolk  Poultry  Co.,  403  N.  3rd  St.,  Nor- 
folk. 

Wahoo  Produce  Co.,  301  East  5th  St, 
Wahoo. 

York  Produce  Co.,  York. 

Omaha 

Geo.  E.  Clark,  1327  W.  O.  W.  Bldg. 
Fairmont  Cry.  Co..  12th  & Jones  Sts. 
The  Jerpe  Commission  Co.,  422  11th  St. 

Kirschbraun  & Sons,  Inc.,  9th  and  Dodge 
Sts. 

Omaha  Cold  Storage  Co. 


NEW  JERSEY 


Ammon  & Person,  4th  and  Henderson  Sts. 
Jersey  City. 

M.  Augenblick  & Bro.,  16  Commerce  St.. 
Newark. 

Robt.  L.  Beyer,  1915  Atlantic  Ave.,  Atlantic 
City. 

Columbia  Cheese  Co.,  85  Commerce  St., 
Newark. 

Debow  & Co.,  32  Commerce  St.,  Newark. 
Barnett  Gabriel,  c|o  Great  Atlantic  & Pa- 
cific Tea  Co.,  Jersey  City. 

Guaranty  Egg  Corporation,  197  Market 
St.,  Newark. 

Gerhard  & Pagels,  218  N.  Willow  St., 
Trenton. 

^ude  & Cole,  Inc.,  102  Mulberry  St.,  New- 
ark. 

Adam  Hebeler  & Co.,  46  Commerce  St.. 
Newark. 

Wilkinson,  G/Iddis  & Co.,  85  Parkhurst 
Newark. 


NEW  YORK 

Davis  & Pelton,  152  Baldwin  St.,  Elmira. 
The  Lawlor  & Cavanaugh  Co.,  Troy. 

Jos.  A.  Minst,  359  Broadway,  Albany. 
Edward  D.  Vinal,  202  North  West  St. 
Syracuse. 

Wm.  S.  Riley  Co.,  Scott  Place,  Rochester. 
W.  J.  Skillicorn,  Albany. 


Buffalo 

Bredenberg  Bros.,  96  W.  Market  St 
Jacob  Dold  Packing  Co.,  745  William  St. 
Goldstein  & Lippman,  165  Scott. 
Hickman  & Coward,  150  Michigan  Ave. 
Chas.  E.  Roescii.  10  Broadway  Mkt. 
Satuloff  Bros.,  145  Michigan  St. 

Stone  & Dixon,  Inc.,  162  Perry  St 
Walter  A.  Tuttle,  55-57  E.  Market  St. 
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J.  M.  Wattles  & Son,  152  Michigan  St. 
Frank  E.  Wattles  & Bro. 

Wax  & Sugarman,  159  Michigan  St. 
Wm.  C.  Will,  163  Scott  St. 


New  York  City 

G F.  Adams  & Co.,  13  Harrison  St. 

Albert  & C&rber,  315  Greenwich  St. 

E.  S.  Alpaugh  & Co.,  18  Bloomfield  St. 
Armstrong  & Hesse,  330  Greenwich  St. 
Harry  Atlas,  360  Greenwich  St. 

Juan  A.  Babcock,  168  Duane  St. 

E.  R.  Balzer,  220  Greenwich  St. 

F.  C.  Barger  & Co.,  158  Franklin  St. 

H.  Behrman  & Sons,  366  Washington  St. 
Berman  & Baedecker,  Inc.,  28  Thirteenth 

Ave. 

Nathan  Blackman,  362  Greenwich  St. 
Daniel  P.  Boehm,  Inc.,  331  Washington  St. 
John  H.  Borger  & Co.,  134  Reade  St. 

Geo.  G.  Brown,  W.  Washington  Mkt. 
Harold  L.  Brown  Co.,  Inc.,  172  Duane  St. 
S.  S.  Brown  Co.,  43  Jay  St. 

Brown  & Root  Co.,  165  Reade  St. 

Bryan  Duvall  Co.,  Inc.,  105  Hudson  St. 

C.  T.  Bullard  & Co.,  171  Duane  St. 

Butts  & Miller  Co.,  325  Washington  St. 
Central  Grocery  Co.,  150  Reade  St. 
Chelsea  Live  Poultry  Co.,  39  Loew  Ave. 
Chas.  Collins  Co.,  1 13th  Ave. 

Colonial  Butter  & Egg  Co.,  Greenwich  St. 
George  Cook,  Jr.,  329  Washington  St. 

Geo.  E.  Cutler,  331  Greenwich  St. 

Charles  Deutsch,  319  Greenwich  St. 

De  Winter  & Stewart,  Inc.,  321  Washing- 
ton St. 

Droste  & Snyder,  177  Duane  St. 

Du  Mond  & Felten,  Inc.,  325  Washington 
St. 

N.  Durham  & Sons,  313  Washington  St. 
Lewis  Ebert  & Sons,  151  Reade  St 
W.  W.  Elzea,  Inc.,  327  Washington  St. 
The  Engel  Co.,  123  Barclay  St. 

Enyard  & Godley,  Inc.,  171  Duane  St. 
Farmers  Commission  House,  27  Harrison 
St. 

Ficken,  Coffin  & Co.,  168  Duane  St. 
Samuel  Fleck  & Co.,  Inc.,  48  Bloomfield 
St. 

Julius  FleiscHl,  514  Westchester  Ave. 

J.  C.  Ford  & Co.,  Inc.,  368  Greenwich  St 
Fox  River  Butter  Co.,  78  Hudson  St. 

I.  Fox  Sons,  Inc.,  194  Green  Place,  Brook- 

lyn. 

Sol.  Frankel,  W.  Washington  Mkt. 
Gottfried- Mars  hall  Co.,  142J4  Reade  St. 

A.  Grossmann  & Co.,  153  Reade  St. 

Gude  Bros.,  Kieffer  Co.,  21  Jay  St 
H.  Hagen  & Co.,  81  N.  Moore  St. 

Hance  Bros.  Co.,  W.  Washington  Mkt. 

W.  H.  Henneberger,  Inc.,  329  Greenwich 
St. 

Joseph  J.  Herold,  17  Harrison  St. 

George  F.  Hinrichs,  Inc.,  341  Washington 
St. 

Wm.  J.  Hinrichs,  423  W.  14th  St. 

Hodupp  Evans  Company,  Inc.,  7 Harrison 

St 

Ad.  Honigsberg  & Co.,  300  Greenwich  St. 
Jewell  Bros.,  W.  Washington  Mkt 


Jewell  Koenig  & Co.,  W.  Washington  Mkt. 
T.  W Johnson,  361  Washington  St. 

Hugo  Josephy  & Sons,  448  West  14th  St 
Kassel  Poultry  Co.,  W.  Washington  Mkt. 
J.  J.  Kilcoyne  Co.,  Inc.,  360  Washington 
St. 

J.  M.  Klein,  448  W.  14th  St. 

Kossar  & Co.,  W.  Washington  Mkt. 
Christian  H.  Koster,  863  Washington  St. 
Kurtin  & Kurtin,  305  Greenwich  St. 
Lambly  & Alpaugh,  18  Harrison  St. 

Lass  & Cohen,  450  W.  14th  St. 

Gustav  F.  Lawrence,  87.  Hudson  St. 

Gus  Ludwig,  475  King  Ave.,  City  Island. 
Lewis  Mears  Co..  127  Reade  St. 

W.  H.  Mapes,  176  Duane  St. 

Thos.  J.  May  Co.,  174  Duane  St. 

C.  F.  McGuire,  13  Harrison  St. 

A.  E.  McMulkin,  201  Franklin  St. 

Chas.  P.  Mecabe  & Son,  17  Jay  St. 

Samuel  Mierfeld,  3 Harrison  St. 

Alex  Mersel,  191  Duane  St. 

Sam  Nagle,  W.  Washington  Market. 

J.  Narzisenfeld,  24-26  Harrison  St. 

J.  Neugeboren  & Sons,  19  Harrison  St. 
Jas.  N.  Norris,  W.  Washington  Mkt. 

Fred  D.  Oetjen,  339  Washington  St. 

B.  W.  Otis  & Co.,  W.  Washington  Mkt. 

A.  Paul,  Jr.,  & Co.,  West  Washington  Mkt. 
Wm.  Wallis  Pearson,  45  Grace  St. 

H.  T.  Pond  Co.,  361  Washington  St. 

C.  L.  Poole  & Co.,  15  Harrison  St. 

I.  C.  Popper,  171  Duane  St. 

G.  M.  Rittenhouse  & Co.,  23  Jay  St. 

Harry  Rosenstein,  Inc.,  W.  Washington 

Market. 

M.  Roth  & Co.,  185  Duane  St. 

Thos.  H.  Roulston,  101  Ninth  St.,  Brook- 
lyn. 

Saal  Brothers,  181  Duane  St. 

Chester  E.  Saxton  Co.,  Inc.,  11  Harrison 
St.,  N.  Y.  C. 

C.  Schultz,  Inc.,  32  Jay" St. 

Louis  J.  Schwab,  W.  Washington  Mkt. 
Nathan  Schweitzer  Co.,  409  W.  14th  St. 
Seckel  & Kiernan,  361  Greenwich  St. 
Steers  & Menke,  West  Washington  Mkt. 

H.  E.  Stout  Co.,  317  Washington  St. 
Joseph  Sultan,  148  Reade  St. 

B.  Titman  Co.,  94  N.  Moore  St. 

George  Trachtenberg,  360  Greenwich  St. 
Trelease  & Underhill,  333  Greenwich  St. 
Edward  M.  Vosburgh,  133  Reade  St. 

S.  & W.  Waldbaum,  140  Reade  St. 
Charles  Werner,  35  Loew  Ave. 

Samuel  Werner,  W.  Washington  Mkt. 
Western  Commission  Co.,  West  Washing- 
ton Market. 

D.  W.  Whitmore  & Co.,  10  Harrison  St. 
Wiesenfeld  & Oshinsky,  40  Harrison  St., 

J.  W.  Williams,  W.  Washington  Mkt. 
Wright  & Winsor,  12  Harrison  St. 

Zenith  Butter  & Egg  Co.,  170  Duane  St. 
Zimmer  & Dunkak,  173  Duane  St. 


NORTH  DAKOTA 

Bridgeman-Russell  Co.,  Grand  Forks. 
Mandan  Cry.  & Produce  Co.,  Mandan. 


OHIO 

Athens  Poultry  & Produce  Co.,  Athens. 
Bemisderfer  Co.,  31  E.  Market  St.,  Tiffin. 
The  Brownell  Sons  Co.,  123  E.  Spring  St., 
Columbus. 

O.  I.  Clevenger.  198  Prospect  St.,  Marion. 
Fostoria  Creamery  Co.,  404  S.  Union  St., 
Fostoria. 

Chas.  C.  Fronefield,  1101  E.  Main  St., 
Van  Wert. 

The  Gray  & White  Co.,  Tiffin. 

Greenfield  Packing  Co.,  Greenfield. 
Griffis  Produce  Co.,  Delphos. 

W.  T.  Harris  & Son,  Kenton. 

Wm.  Hertel,  Jr.,  Van  Wert. 

Hicksville  Produce  Co.,  Hicksville. 

H.  B.  Hole,  Greenville. 

J.  J.  Kissell,  Columbus  Grove. 

H-  L,ITTjE  £ SoNS-  434  S-  F>f‘h  St.,  Upper 
Sandusky. 

Miller  Bros.  Co.,  Fremont 
J.  E.  Parker  Co.,  Eaton. 

J.  E.  Roads,  N.  West  St.,  Hillsboro. 

Storer  Bros.  Co.,  Ada. 

White  Mountain  Creamery  Co.,  New 
Bremen. 


Cincinnati 

Flataw  Riley  Co.,  42  Walnut  St. 

Goyert  & Vogel  Egg  & Pty.  Co.,  49  Wal- 
nut St. 

John  V.  Kisker  & Co.,  11  Main  St. 

A.  F.  Kolb,  134  W.  Court  St. 

Lett  & Co.,  48  Walnut  St. 

The  Peters  Poultry  Co.,  104  W.  Court  St. 
David  Rindsberg  & Co.,  38  Walnut  St. 
Simmons  & Norris,  3-9  W.  Water  St. 

Cleveland 

The  Brandt  Co.,  Sheriff  St.  Market. 
Brookhart  Poultry  Co.,  754  Broadway. 
The  Brundage  Co.,  606  Broadway. 

The  Chapman  Co.,  575  Broadway. 

Cottage  Creamery  Co.,  505  Woodland  Ave. 
The  A.  R.  Duncan,  Jr.,  Co. 

Fisher  Bros.  Co.,  2323  Lakeside  Ave. 

E.  H.  Putt  & Son  Poultry  Co.,  Sheriff 
St.  Market. 

Telling- Belle  Vernon  Co.,  7100  Clark 
Ave. 


OKLAHOMA 

H.  Bradbury,  Shattuck. 

Chickasha  Hide  & Produce  Co.,  205  S. 

Second  St.,  Chickasha,  Okla. 

Farmers'  Produce  Co.,  Clinton,  Okla. 
Guthrie  Produce  Co.,  Guthrie. 

Lieberman  Produce  Co.,  315  E.  Grand 
Oklahoma  City. 

Madill  Produce  Co.,  Madill. 

McCoy  Produce  Co.,  Westville. 

J.  M.  Patton,  cfo  Lawton  Poultry  Co., 
Lawton. 

W.  D.  Wright  Produce  Co.,  Oklahoma 
City. 
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PENNSYLVANIA 


W.  J.  Craig.  1716  Penn  Ave.  Pittsburgh. 

Egermann  Commission  Co.,  2123  Penn 
Ave.,  Pittsburgh. 

Fisher  Bros.  Co.,  1130  Franklin  St.,  N.  S., 
Pittsburgh,  Pa. 

Iron  City  Produce  Co.,  Inc.,  56-60  Twenty- 
first  St.,  Pittsburgh. 

Clarence  C.  Lee,  726  Tenth  St.,  Oakmont. 

A.  B.  MarcOs,  48  Eighteenth  St.,  Pitts- 
burgh. . , 

G.  A.  Samuels,  109  Water  St.,  Pittsburgh. 

David  Sprues  Co.,  Spruce  and  Franklin, 
Scranton. 

Taylor  Food  Products  Co.,  New  Castle. 

Tech  Food  Products  Co.,  Wainwright  Cold 
Storage,  3340  Liberty  St.,  Pittsburgh. 


Philadelphia 

Harold  R.  Aiken,  128  N.  Delaware  Ave. 
Almar  Stores  Co.,  919  N.  Front  St. 

The  American  Stores  Co.,  412  Noble  St. 
Beyer  & Co.,  Inc.,  235  Callowhill  St. 

Bickel  & Miller,  322  S-  Front  St.  • 

A.  F.  Bickley  & Son,  520  N.  Second  St. 

R.  A.  Bowers  Co.,  9-11  N.  Water  St. 

P.  F.  Brown  & Co.,  43  S.  Front  St. 

S.  Walter  Brown.  33  S.  Front  St. 
Chabrow  Bros.,  S.  E.  Cor.  3rd  and  Lo- 

Crawford  & Lehman,  33,  35  S.  Water  St 
Samuel  S.  Daniels,  Sec  y,  Philadelphia 
Pro.  Exch.,  Philadelphia,  Pa. 

C.  M.  Drake  & Co.,  19  S.  Water  St. 

Edson  Bros.,  110-112  Dock  St. 

T.  T.  Ellis  & Son,  24-26  S.  Water  St. 

J.  G.  Haldeman  & Bro.,  2918  Market  St. 

A R.  Heisey,  Second  and  Callowhill  Sts. 

C.'  G.  Heyd  & Co.,  25  S.  Water  St 
John  J.  Hitschler  & Son.  1221  South  St. 
John  Jamison  Co.,  3 and  5 South  Water  St. 
John  J.  McDonald  Co.,  13  S.  Water  St. 
Nathan  L.  Medwedeff,  33  S.  bront  St. 

J.  M.  Morris  Co.,  202  S.  Second  St. 

John  S.  Morris  & Co.,  27  S.  Water  St. 
Nice  & Schreiber  Co., 11  S.  Water  St. 
Parsons  & Bro.,  224  Callowhill  St. 

Geo.  Rice  & Co.,  409  New  Market  St. 
Risser  & Rabinowitz,  101  P,ne  St. 

J.  K.  Shultz  & Co.,  36  S.  Water  St. 

P.  E.  Sharpless  Co.,  813  N.  11th  St. 
Sheaffer  & Marvel,  106  N.  Delaware  Ave. 
Wm.  Smith  Co.,  14  S.  Water  St 
E S.  Stackhouse  & Co.,  17  S.  Water  St 
A.  Wachs,  44  S.  Water  St. 

M.  Wildstein,  631  N.  Setond  St. 

J.  P.  Wilson,  116  Dock  St. 


RHODE  ISLAND 


Morristown  Produce  & Ice  Co.,  Morris- 
town. 

Naive-  Spillers  Co.,  905  Harrison  St., 
Nashville. 

L.  Rauch  & Co.,  88  S.  Front  St.,  Memphis. 
Chas.  C.  Sullivan,  58  N.  Front  St.,  Mem- 
phis. 

A.  B.  Winford,  Lewisburg. 


TEXAS 

Ben  Ablon,  Dallas. 

J.  O.  Boettcher,  Weimar. 

Central  Prod.  Co.,  Inc.,  Temple. 

A.  J.  Commons  Produce  Co.,  McKinney. 
Crescent  Produce  Co.,  1006  W.  Commerce 
St.,  San  Antonio. 

Fort  Worth  Plty.  & Egg  Co.,  1607  Com- 
merce St.,  Fort  Worth. 

G.  P.  Foster  & Co.,  Denison,  Texas. 

A.  A.  Hacker  & Co.,  Brenham. 

Mayhew  Produce  Co.,  Brady. 

Merchants  Produce  Co.,  314  Mary  St., 

Waco. 

Mistletoe  Creameries,  Fort  Worth. 

New  York  Buyers'  Assn.,  San  Antonio. 
Nolen  Produce  Co.,  Hallettsville,  Tex. 

T he  Peter  Co.,  La  Grange. 

Wm.  Schmidt,  315  E.  First  St.,  Fort 
Worth. 

Stahl  Bros.,  Gonzales. 

Texas  Creamery  Co.,  Houston, 
i A.  B.  Walker  & Son,  Corsicana. 

H.  F.  Weh meyer,  14  First  St.,  Brenham. 


VIRGINIA  j 

Beasley  & Boon  Co.,  P.  O.  Box  146,  Roan- 
oke. 

City  Produce  Exchange,  56  W.  Gay  St., 
Harrisonburg. 

Thos.  M.  Combiths,  Pulaski. 

Crocker  & Bluford,  Box  117,  Norfolk. 

Culpeper  Produce  Co.,  P.  O.  Box  72 
Culpeper.  . 

R.  M.  Eastwood  & Co.,  Norfolk. 

Wm.  F.  Gravins  & Co.,  23  S.  13th  St., 
Richmond. 

F.  H.  Hobbs  Co.,  77  Roanoke  Ave.,  Norfolk. 

Wade  Masters  & Co.,  Lexington. 

Scott  Butter  & Provision  Co.,  208  Water 
St.,  Norfolk. 

Sigourney  & Fardon,  Inc.,  Richmond. 

Wrenn  Produce  Co.,  Edinburg. 


VERMONT 

C.  A.  Mentzer,  North  Williston. 


W.  W.  Aldrich.  Providence. 

Cooper  & Sisson,  Box  1176,  Providence. 

F.  W.  Whipple  & Co.,  99  Canal  St.,  Prov- 
idence. 


SOUTH  DAKOTA 


W.  H.  Buck  & Co.,  Madison. 
Mitchell  Produce  Co.,  Mitchell. 
Salem  Produce  Co.,  Salem. 
Thomas  & Hoard,  Centerville. 


TENNESSEE 

Geo.  M.  Brooks,  Martin. 

R.  C.  Giles,  Fourth  and  First  Nat.  Bank 
Bldg.,  Nashville. 


WISCONSIN 

Carnation  Milk  Pdts.  Co.,  Oconowoc. 

H.  C.  Christians  Co.,  Johnson  Creek. 
Davis  Bros.  Cheese  Co.,  Plymouth. 
Hawley  Commission  Co.,  La  Crosse. 

J.  B.  Ludden,  Bloomington. 

Mazo  Poultry  & Egg  Co.,  Mazomanie. 
Miller-Rose  Co.,  La  Crosse. 

S.  Miller  Cold  Storage  Co.,  Marshfield, 
Northern  Wis.  Produce  Co.,  Manitowoc. 
Pauly  & Pauly  Cheese  Co.,  Manitowoc. 

Milwaukee 

Durbrow  Commission  Co.,  382  Fifth  St. 
Fiebrantz  & Benz,  394  Fifth  St. 

Hass mann  & Mueller,  293  Third  St. 
i Geo.  C.  Mansfield  Co. 

| Martin  H.  Meyer,  888  44th  St. 


AFFILIATED  INTERESTS 


Arkansas  Poultry  & Egg  Dealers'  Assn., 

M.  L.  Price,  Secy.,  Fayetteville,  Ark. 
Boston  Fruit  & Produce  Exchange,  Alton 

E.  Briggs,  Ex.  Secy.,  Faneuil  Hall  Mar- 
ket, Boston,  Mass. 

Canadian  Prod.  Assn.,  James  T.  Madden, 
Secretary,  90  Colborne  St.,  Toronto, 
Can. 

Detroit  Butter  & Egg  Board,  John  Huet- 
teman,  Secy.,  2040  Howard  St.,  Detroit, 
Mich. 

The  Chicago  Mercantile  Exchange,  S. 
Edward  Davis,  Ex.  Secy.,  136  W.  Lake 
St.,  Chicago,  111. 

Fulton  Market  Wholesale  Meat  & Com. 
Merchants'  Assn.,  918  Fulton  St., 
Chicago,  111. 

Illinois  Poultry  & Egg  Shippers'  Assn.; 
H.  B.  Patton,  Secy.-Treas.,  Blooming- 
ton, 111. 

Iowa  Wholesale  Egg,  Butter  & Poultry 
Dealers  Assn.,  M.  A.  Hagensick, 
Secy.,  Des  Moines,  Iowa,  P.  O.  Box 
906. 

Minnesota  Egg,  Butter  & Poultry  Assn., 

F.  C.  Marpe,  Secy.,  Albert  Lea,  Minn. 
Missouri  Egg  & Poultry  Shippers’  Assn., 

S.  J.  Hurst,  Secy.,  515  Grand  Ave., 
Kansas  City,  Mo. 

New  York  Mercantile  Exchange,  cor. 
Hudson  and  Harrison  Sts.,  New  York, 

N.  Y. 

Ohio  Butter,  Egg  & Poultry  Association. 
F.  S.  Jacoby,  Secy.,  422  Glen  Echo 
Court,  Columbus,  Ohio. 

Oklahoma  Poultry  & Egg  Association, 
Carl  D.  Rice,  Secy.,  Enid,  Okla. 
Pacific  Egg  Producers,  178  Duane  St., 
N.  Y. 

Pittsburgh  Butter  & Egg  Exchange,  708 
Wabash  Bldg..  Pittsburgh,  Pa. 

San  Francisco  Whls.  Dairy  Pro.  Ex- 
change, 252  Clay  St.,  San  Francisco, 
Cal. 

Southern  Poultry  & Egg  Shippers'  Assn., 
L.  G.  Smith,  Secy.,  Shelbyville,  Ky. 
Texas  Butter,  Egg  & Poultry  Assn.,  J.  O. 
Boettcher,  Secy.,  Weimar,  Texas. 


BANKS 


Bank  of  America,  44  Wall  St.,  New  York 
City. 

Fidelity  Trust  Co.,  Chambers  & W.  Broad- 
way, New  York,  N.  Y. 

The  First  National  Bank  of  Chicago, 
Chicago,  111. 

Irving  National  Bank,  New  York,  N.  Y., 
Woolworth  Bldg. 

National  Bank  of  Commerce,  Ashland 
Block,  Chicago,  111. 

United  State  Bank  of  St.  Louis,  Wash- 
ington Ave.  & 4th  St.,  St.  Louis,  Mo. 

Webster  & Atlas  National  Bank  of  Bos- 
ton, 199  Washington  St.,  Boston,  Mass. 


COLD  STORAGE 


G.  D.  Allman,  Gen’l  Mgr.,  U.  S.  Cold  Stor- 
age Co.,  2101  Pershing  Road,  Chicago, 
in. 

Beck's  Cold  Storage,  461  N.  Division  St., 
Buffalo,  N.  Y.  . 

Binghamton  Cold  Storage  Co.,  282  Water 
St.,  Binghamton,  N.  Y. 

Booth  Cold  Storage,  121  W.  Kinzie  St., 
Chicago,  111. 

Bronx  Ref.  Co.,  520  Westchester  Ave., 
New  York,  N.  Y. 
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Buffalo  Cold  Storage  Co.,  Buffalo,  N.  Y. 

Calumet  Refrigerating  Co.,  3 37  Alexander 
St.,  Chicago,  III. 

Cf.ntral  City  Cold  Stge.  Co.,  1001  Bur- 
net Ave.,  Syracuse,  N.  Y. 

Central  Cold  Storage  Co.,  Kinzie  and 
Dearborn  Sts.,  Chicago,  111. 

Chemung  Cold  Storage  Co.,  735  Baldwin 
St.,  Elmira,  N.  Y. 

Chicago  Cold  Stge.  Warehouse  Co.,  1526 
S.  State  St.,  Chicago,  111. 

Geo.  J.  Cooke  Co.,  30  N.  Green  St.,  Chi- 
cago, 111. 

Detroit  Refrigerating  Co.,  2036  Howard 
Ave.,  Detroit,  Mich. 

Eastern  States  Ref.  Co.,  Springfield, 
Mass. 

Ebner  Ice  & Cold  Stge.  Co.,  Vincennes.  Ind. 

Federal  Cold  Stge.  Co.,  1800  N.  Broadway, 
St.  Louis,  Mo. 

Frank  Fehr  Cold  Storage  Co.,  Logan  and 
Lampton  Sts.,  Louisville,  Ky. 

Fulton  Market  Cold  Storage  Co.,  1000  W. 
Fulton  St.,  Chicago,  111. 

Hygeia  Refg.  Co.,  Elmira,  N.  Y. 

Indiana  Refg.  Co.,  Indianapolis,  Ind. 

Industrial  Cold  Storage  & Whse.  Co., 
Philadelphia,  Pa. 

Kansas  City  Cold  Stge.  & Whse.  Co.,  500 
E.  Third  St.,  Kansas  City,  Mo. 

'Kansas  Ice  & Stg.  Co.,  Salina,  Kansas. 

Kent  Storage  Co.,  Grand  Rapids,  Mich. 

Lackawanna  Cold  Storage  Co.,  706  Wy- 
oming Ave.,  Scranton,  Pa. 

Lake  Shore  Cold  Storage  Co.,  536  E.  27th 
St.,  Chicago,  111. 

Merchants  Ref.  Co.,  161  Chambers  St., 
New  York,  N.  Y. 

Monarch  Refrigerating  Co.,  40  E.  Austin 
Ave.,  Chicago.  111. 

S.  Miller  Cold  Stg.  Co.,  Marshfield,  Wis. 

National  Cold  Stge.  Co.,  Brooklyn,  N.  Y. 

New  Jersey  Refg.  Co.,  173  Ninth  St.,  Jer- 
sey City,  N.  J. 

Ninth  Street  Terminal  Whse.  Co.,  1220 
W.  Ninth  St.,  Cleveland,  Ohio. 

North  American  Cold  Storage  Co.,  345 
N.  Canal  St.,  Chicago,  111. 

Northern  Cold  Storage  Sl  Warehouse  Co., 
Duluth,  Minn. 

Omaha  Cold  Storage  Co.,  Omaha,  Neb. 

Philadelphia  Warehousing  & C.  S.  Co., 
Philadelphia,  Pa. 

Pittsburgh  Terminal  Warehouse  & Trf. 
Co.,  Pittsburgh,  Pa. 

Power  City  Cold  Stg.  & Pro.  Co.,  Sioux 
Falls,  S.  Dak. 

Producers  Cold  Storage  Co.,  1439  N.  Sixth 
St.,  St.  Louis,  Mo. 

Producers  Cold  Storage  Co.,  St.  Joseph, 
Mo. 

Quincy  Market  Cold  Storage  & Ware- 
house Co.,  Boston,  Mass. 

The  Sheriff  St.  Market  & Cold  Stge.  Co., 
Cleveland,  Ohio. 

R.  H.  Switzler,  c|o  St.  Louis  Ref.  & Cold 
Storage  Co.,  St.  Louis,  Mo. 

Syracuse  Cold  Storage  Co.,  N.  West  St., 
Syracuse,  N.  Y. 

Terminal  Cold  Stge.  & Icf.  Plant  of  The 
Washington  Market  Co.,  Eleventh  & 
E Sts.,  S.  W.,  Washington,  D.  C. 

Union  Storage  Co.,  Liberty  and  Second 
J Aves.,  Pittsburgh,  Pa. 

Union  Terminal  Cold  Storage  Co.,  12th 
and  Provost  Sts.,  Jersey  City,  N.  J. 

Wain  weight  Cold  Storage,  Teck  Food 
Products  Co.,  3340  Liberty  St.,  Pitts- 
burgh, Pa. 

Western  Cold  Storage  Co.,  421  North 
State  St.,  Chicago,  III. 

Wisconsin  Cold  Storage  Co.,  178  Florida 
St.,  Milwaukee,  Wis. 

Sherman  White  & Co.,  Fort  Wayne,  Ind. 


FEATHER  BUYERS 

Frank  S.  Foster,  Wyoming,  111. 

The  P.  R.  Mitchell  Co.,  Harrison  and 
Spring  Grove  Ave.,  Cincinnati,  O. 

H.  Ruben  stein  Co.,  Inc.,  946-48  Roosevelt 
Road,  Chicago,  111. 

Wahlert  &'Guntzler,  19  N.  Main  St., 
St.  Louis,  Mo. 


INSURANCE 

Herrick,  Auerbach  & Vastine,  Insurance 
Exchange  Bldg.,  Chicago,  111. 

Fred  S.  James  Co.,  175  W.  Jackson  Blvd., 
Chicago,  III. 


SUPPLIES 


Altamont  Mfg.  Co.,  Altamont,  111. 

Anderson-Tully  Co.,  Memphis,  Tenn. 

Elmer  L.  Arminger,  216  W.  South  Water 
St.,  Chicago,  111. 

Armstrong  Cork  & Insulating  Co.,  Pitts- 
burgh, Pa. 

Automatic  Refrigerating  Co.,  Monadnock 
Bldg.,  Chicago,  111. 

J.  J.  Badenock,  400  N.  Union  Ave.,  Chi- 
cago. 

A.  H.  Barber- Goodhue  Co.,  300-306  W. 
Austin  Ave.,  Chicago,  111. 

Box  Factory  of  Paris,  185  W.  Houston 
St.,  Paris,  Texas. 

J.  G.  Cherry  Co.,  Tama,  Iowa. 

Chicago  Mill  & Lumber  Co.,  510  N.  Dear- 
born St.,  Chicago,  111. 

Clairemont  Sterilized  Egg  Co.,  160  N. 
Market  St.,  Chicago,  111. 

The  Collis  Co.,  Clinton,  Iowa. 

Colus  Products  Cov  Clinton,  Iowa. 

The  G.  E.  Conkey  Co.,  6529  Broadway, 
Cleveland,  Ohio. 

Consolidated  Products  Co.,  4750  Sheridan 
Road,  Chicago,  111. 

Cookeville  Veneer  Co.,  Cookeville,  Tenn. 

Creamery  Package  Mfg.  Co.,  61-67  W. 
Kinzie  St.,  Chicago,  111. 

Cupples  Co.,  7th  and  Spruce  Sts.,  St.  Louis, 
Mo. 

Cushion-Locked-Pad  Co.,  208  N.  Wells 
St.,  Chicago,  111. 

The  Danley  Sanitary  Mfg.  Co.,  St.  Johns, 
Mich. 

The  Davis  Lumber  Co.,  Martinsville,  Ind. 

Decatur  Supply  Co.,  Decatur,  Ind. 

Dixon  Cereal  & Feed  Co.,  Dixon,  111. 

E.  T.  Durland  Co.,  904  Wrigley  Bldg., 
Chicago,  111. 

Excelsior  Products  Co.,  Washburn,  Wis. 

Excelsior  Wrapper  Co.,  224  W.  Kinzie  St., 
Chicago,  111. 

Forrester  Nace  Box  Co.,  Eighth  and  Wy- 
oming, Kansas  City,  Mo. 

Germo  Mfg.  Co.,  Ill  So.  Main  St.,  St. 
Louis,  Mo. 

D.  M.  Goodwillie  Co.,  1208  W.  22nd  St., 
Chicago,  111. 

Walter  Gottheimer,  6 So.  Commercial  St., 
St.  Louis,  Mo. 

Hales  & Hunter  Co.,  327  So.  La  Salle  St., 
Chicago,  111. 

Herf  Fredricks  Chemical  Co.,  Pierce 
Bldg.,  St.  Louis,  Mo. 

Hutchinson  Egg  Case  & Filler  Co., 
Hutchinson,  Kans. 

Indiana  Board  & Filler  Co.,  Decatur,  Ind. 

Kalamazoo  Vegetable  Parchment  Co., 
Kalamazoo,  Mich. 

Kennedy  & Parsons,  1901  E.  4th  St.,  Sioux 
City,  Iowa 


Keokuk  Box  Co.,  Keokuk,  Iowa. 

W.  P.  Kernan,  208  N.  Wells  St.,  Chicago. 

111. 

Main  Bros.  Box  & Lumber  Co.,  Karnak, 

111. 

Leon  Mann,  New  York  Mercantile  Ex- 
change Bldg.,  cor.  Hudson  and  Harri- 
son, St.,  New  York  City. 

National  Carton  Co.,  Joliet,  111. 

New  York  Egg  Case  Co.,  519  W.  42nd  St., 
New  York  City.  / 

O claire  Box  & Crate  Co.,  Eau  Claire,  Wis 

Paterson  Parchment  Paper  Co.,  1058 
Conway  Bldg.,  Chicago,  111. 

Peterson- Miller  Box  Co.,  Cairo,  111. 

The  Quaker  Oats  Co.,  Chicago,  111. 

Quincy  North  Star  Co.,  Quincy,  111. 

Quisenberry  Feed  Mfg.  Co.,  3rd  and 
Broadway  Sts.,  Kansas  City,  Mo. 

Ralston  Purina  Co.,  821  S.  Eighth  St., 
St.  Louis,  Mo. 

Rosenbaum  Bros.,  77  Board  of  Trade,  Chi- 
cago, 111. 

W.  A.  Schurmann  & Co.,  365  E.  Illinois 
St.,  Chicago,  111. 

Security  Egg  Case  Filler  Co.,  Inc.,  La- 
fayette, Ind. 

Self-Locking  Carton  Co.,  591  E.  Illinois 
St.,  Chicago,  111. 

H.  W.  Selle  Co.,  1000  N.  Halsted  St.,  Chi- 
cago, 111. 

Tite-Pack  Filler  Co.,  728  W.  Madison  St., 
Chicago,  111. 

Union  Insulating  Co.,  Gt.  Northern  Bldg., 
Chicago,  111. 

Union  Steel  Products  Co.,  Ltd.,  Albion. 
Mich. 

United  Cork  Companies,  110  S.  Dearborn 
St.,  Chicago,  111. 

United  Steel  & Wire  Co.,  Battle  Creek, 
Mich. 

Urbana  Egg  Case  Co.,  Urbana,  Ohio. 

Webster  Bros.  Mfg.  Co.,  Mason  City, 
Iowa. 

Western  Feed  Mfrs.,  Inc.,  345  N.  Eliza- 
beth St.,  Chicago,  111. 

Wonderfat  Poultry  Feed,  Produce  Ex- 
change Bldg.,  Kansas  City,  Mo. 


TRADE  PAPERS 


Chicago  Dairy  Produce  Co.,  136  W.  Lake 
St.,  Chicago,  111. 

Egg  Reporter  Shoemaker,  Waterloo,  Iowa. 

Ice  & Refrigeration,  5707  W.  Lake  St., 
Chicago,  111. 

The  Produce  Packer,  192  N.  Clark  St., 
Chicago,  III. 

Produce  Bulletin,  Inc.,  97  Warren  St., 
New  York  City. 

The  Produce  News,  6 Harrison  St.,  New 
York  City. 

Urner-Barry  Co.,  175  Chambers  St.,  New 
York,  N.  Y. 


TRANSPORTATION 


American  Refrigerator  Transit  Co.,  St. 
Louis,  Mo. 

W.  L.  Kendall,  Dairy  Agent,  Erie  R.  R. 
Co.,  1330  Transportation  Bldg.,  Chi- 
cago, 111. 

Live  Poultry  Trans.  Co.,  431  So.  Dear- 
born St.,  Chicago,  111. 

Merchants  Dispatch  Dairy  Line,  623  La 
Salle  Station,  Chicago,  111. 

New  York  Despatch,  181  Quincy  St.,  Chi- 
cago, 111. 

Nickel  Plate  Lackawanna  Dairy  Line, 
327  S.  La  Salle  St.,  Chicago,  111. 
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OFFICERS  OF  THE  NATIONAL  POULTRY,  BUTTER 
AND  EGG  ASSOCIATION 
1922-1923 

Henry  Pfeiffer,  Logansport,  Indiana President 

Charles  S.  Borden,  220  W.  South  Water  St.,  Chicago  111- 

nois  First  Vice-President 

M.  A.  Hagensick,  Des  Moines,  Iowa.. Second  Vice-President 
George  H.  Broeder,  813  N.  Third  St.,  St.  Louis,  Missouri. 

Third  Vice-President 
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Processed  and  Cold  Storage  Eggs 


Self -Locking  Egg  Cartons 

“The  Box  That  Sells  the  Eggs” 


It  is  not  too  late  to  take  up  with  us  the  question  of  a 
suitable  design  for  your  Processed  Eggs 

SELF-LOCKING  CARTON  CO. 


591  E.  Illinois  Street 


CHICAGO 


STANDARD  WAREHOUSES 

FOR 

EGG  STORAGE 

UNDER  EXPERIENCED  AND  SUCCESSFUL  MANAGEMENT  our  warehouses  have  satisfied 

the  most  critical  egg  merchants  for  many  years 

UNION  TERMINAL  COLD  STORAGE  CO. 

JERSEY  CITY,  N.  J. 

Located  on  Main  Lines  of  ERIE  R.  R.  and  D.  L.  & W.  R.  R. 

Track  connections  with  all  railroads 

MANHATTAN  REFRIGERATING  CO. 

Gansevoort  and  West  Washington  Markets 

NEW  YORK  CITY 

on  tracks  of  New  York  Central  Railroad 

KING’S  COUNTY  REFRIGERATING  CO. 

WALLABOUT  MARKET  ::  BROOKLYN 
Modern  Equipment  — Proper  Temperatures  — Low  Insurance 
Unequalled  Railroad  Facilities — Ideal  Location  for  Selling 
and  Distribution  — Liberal  Advances 


GENERAL  OFFICES 


52S  WEST  STREET 


T.  A.  ADAMS 


NEW  YORK  CITY 

R.  A.  ADAMS 
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“CHERRY” 

Double-Lock,  Hard  Calendered 
Egg  Case  Fillers 

Have  Saved  a Vast  Sum  of  Money 
To  Both  Egg  Shippers  and  Carriers 

When  you  consider  that  our  big  plant  at  Tama,  Iowa, 
turns  out  thousands  of  tons  — millions  and  millions  of 
cases  of  these  fillers. 

And  that  every  “Cherry” 

Filler  used  reduces  or 
wholly  prevents  breakage; 
you  can  understand  why 
both  the  shippers  and  the 
carriers  are  such  staunch 
friends  of  the  J.  G.  Cherry  Company 

Our  patented  double-lock  construction, 

Our  method  of  manufacturing  by  which  stock 
from  14  different  rolls  goes  into  each  Filler, 

Our  special  hard-calendered  stock  which  we  make 
complete  in  our  machines  from  straw  stock  to 
finished  Filler. 

All  combine  to  produce  a Filler  that  affords  maxi- 
mum protection  to  every  egg  packed  in  them. 

Every  “Cherry’"  Double-Lock  Filler  bears  our  brand 
mark— a sufficient  proof  in  case  of  claim,  that  the  best 
known  Filler  was  used.  Send  for  Sample . 


CEDAR.  RAPIDS  IOWA 
St  .Paul,  Minn.  Tama,  Iowa . Peoria,  111. 
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